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Merit 
got  this  contract. 
This  letter  is  typical  of  many 
such  that  we  are  receiving  from 
our    agfents  : 

John  A.  Hart  Company 
BOOKSELLERS    AND    STATIONERS 

//,/.*yfcy.  '/j'««m/u 

Dec.  20th,    1909. 

Messrs.    John  Underwood  &  Ho., 

90  Richmond  St.   E,, 

Toronto. 

Dear  Siro;- 

You  will  "be  glad  to   knew  that   the 

Gover  uteri  t  here  have   taken  up  your  Gold  Hedal 

Carbon,   and   that  v;e  have   supplied   them  with   it 

in  plftz-t,  of  many  other  makes  which   they  have 

previously  had. 

Yours  truly, 

P.P.   John  A.  Hart  Co. 

Get    busy  pushing 
Underwood  Goods. 

Quality  Pays  ! 

Which  Pen 

will  you  push 
in 

1910? 

r^jEOPLE  are  tired  of  old-fash- ioned, leak}',  mussy,  fussy, 

dropper-filler  Fountain  Pens. 
The  Pen  they  want  is  the  ONOTO 

— the  Safety  Self-Filling  Vacuum 
Fountain  Pen  with  twelve  separate 

and  distinct  features  which  you 

cannot  obtain  in  any  other  Fountain 

Pen  at  any  price.  ONOTO  sales 

for  1909  prove  it. 
Four    sizes,     $2. 50, 

$3,  $4   and   $5. 
Fifteen  different 

style  points  in  each size. 

Sold  on  an  absolute 

guarantee  of  "Sat- isfaction, New  Pen 

or  Money  Back.' 

If  you  have  not  yt  t 
stocked  the  ONOTO, 

write  at  once  for 

trade  price  list  and 
full  particulars. 

Do  it  now — TO-DAY 
— every  day  you  de- 

lay you  are  losing 

profitable  sales. 
ONOTO  PEN  CO.,    261  Broadway,  New  York 

Canadian  Office:  314  Lirdsay  Bldg.,  Montreal 



BOOKSELLER     A  X  D     S T A  T I O X  E R 

PEACH  BLOOM 
STATIONER  Y 

THE  very  latest  creation  in  Station- 
ery for  the  New  Year  is  Peach 

Bloom,  and  is,  as  the  name  suggests, 
the  delicate  tint  of  the  bloom  or 
Peaches,  fresh  and  exquisite. 

This  new  line  of  popular  linen  crash- 
finished  paper  is  made  in  Writing 
Tablets,  various  sizes  with  attractive 
covers,  handsomely  boxed  Papeteries, 
Note  Paper  and  Envelopes  to  match, 
at  a  moderate  price  that  will  ensure 
its  success. 

In  introducing  this  line  we  feel  it  is 
breaking  away  from  the  orthodox  dead 
white,  and  while  not  a  color,  Peach 
,  Bloom  is  a  very  pale  blush  pink  tint, 
which  can  only  be  appreciated  on 
inspection. 

SAMPLES  MAILED    ON  REQUEST 

IVarwkk  Bros.  &  Rutter,  Limited 
Makers  of  Stationery 

Toronto 
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CHAS.   :  GOODALL  :  SONS  :  LIMITED 
AUBREY   O.  HURST 

24  Scott  Street Phone  M.  1479 TORONTO,  CANADA 

Are  you  handling 

Imprint  Fountain  Pens? 
You  can't  be  too   particular  about  the   kind 
of    pen   you   are   putting    your    imprint 
on  !     Branded  goods  indicate  a  good 
article  because  the  maker  or  dealer 

is   willing   to  stake    his  reputa- 
tion on  its  quality. 

SANFORD  & 

BENNETT'S 
Fountain 

Pens 

are  on- ly made  in 
high  -  grade 

lines.  There  are 
lines  to  suit  every 

writer,    and     we     are 

patentees  of  the    "  Auto- 
pen"       (Self     Filler),     the 

"Gravity    Stylo-Pen"    and    the 
Commercial "    Fountain  Pen.     It 
pay  you  to  see  our  samples  before 

placing    your    imprint    orders.     Get  into 
touch  with  us  to-day. 

Sanford  &  Bennett  Co. 
31-53  Maiden  Lane, NEW  YORK,  U.S.A. 
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HEADQUARTERS        FOR 

ACCOUNT  BOOKS 

Prepare    for    Coming     Year 
Large    Stock    on    Hand,  Every   Description, 

High  Standard  Maintained 

JpgggjJJJI 
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LEDGERS 

JOURNALS 

DAY  BOOKS 

CASH  BOOKS 

MINUTE  BOOKS 

INVOICE  BOOKS 

BILL  BOOKS 

DOCKETS 

TRIAL  BALANCE 

MEMO  AND 

PRICE  BOOKS 

LOOSE  LEAF 
Ledgers,  Binders, 
etc.,  our  specialty 

RECEIPTS,  NOTES, 

DRAFTS,  ETC. 

SPECIAL  PATTERNS 
MADE  TO  ORDER 

\. 

BROWN  BROS. 
Account  Book  Makers  and   Stationers 

51-53  Wellington  Street  West,  TORONTO     I 

CELEBRATED 

DAVIDS 

INK 
Unsurpassed  for 

Quality    and  Value 

Electro-Chemical 

Blue  Black 
Fountain  Pen 
Carmine 

Manufactured  by 

Thaddeus    Davids   Co. 

NeW      York.     Established  1825 

BROWN  BROS. 
Limited 

Canadian  Agents,       Toronto 

Carter's 

Permanent 
Free  Flowing 

Fine  Writing 

Larger  sizes  have 

Carter's  Patent  Pour- 
out— most  conven- 

ient on  the  market. 

Send  in  your  order  at  once  before  continued  cold 
weather  makes  risky  shipping. 

THE  CARTER'S  INK  CO. 
154  Cra'ifl  St.  West,  Montreal 

Boston  New  York  Chit:! 
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Half  American 

Russia   Binding 

At  the  beginning  of  the  year  have 

your    Blank    Book    stock   complete 

GAGE'S BLANK  BOOKS 
ARE 

THE  STANDARD  OF 
VALUE 

We  manufacture  every  kind  of  Blank  Book 
from  the  cheap  pocket  memo,  book  to  the 
finest  full  bound  Bank  Ledger. 

W.  J.  GAGE  &  CO.,  Limited 
Manufacturing  Stationers 

TORONTO,  ONT. 

Paper   Mills  at  St.    Catharines 

iiiiiiiiiiii 
Half  Sheep Binding 

^ 

A 
Duck  and  Russia 

Binding 
Miniature  Series 

Rus  sia  Back  and   Corner;. 



BOOKSELLER  AND  STATIONER 

Special  Off er~$5.00  Globe  for  $1.00 
Ball  is  12"  in  diameter  and  map  lithographed  in  ten 

permanent  oil  colors,  highly  finished,  impervious  to  water. 

Has  adjustable  time  disc,  showing  the  time  of  every 

city  in  the  world.      The  stand  is  of  Oak  Mission  Finish. 

How  to  get  this  latest  Globe  on 
the  market : 

With    each    first    order  for    not  less    than  one   gross    of 

Crayograph  Crayons 
this  globe  will  be  shipped  for  $1.00.  Only  one  at  this  price. 

Order  a  gross  from  jobbing-  houses  and  ask  for  Globe. 
The  sale  of  Crayograph  Crayons  has  been  phenomenal, 

solely  on  their  merit. 

This  is  an  opportunity  for  dealers  to  make  a  hit  and  profit 

at  the  same  time.      Be  first  to  have  them  in  your  locality. 

Makers  :-  THE  AMERICAN  CRAYON   COMPANY 

Canadian  Agency  : —  A.  J.  McCRAE,  23  Scott  Street,  Toronto 

fit 

W 
0 
R 
L 
D 

We  Don't  Advertise 
merely    to    sell    more     Blotting,    but    to    sell     better    Blotting    Paper 

NONE  BUT  THE  GOOD  KINDS 

are  worth  advertising.       Our  slogan   is  quality.       If  you  have  not  used 

"WORLD"    "HOLLYWOOD" 
or 

"RELIANCE" 
Send  for  samples  and  see  the  qualities. 

The  Albemarle  Paper  Manufacturing  Co. 
Makers  of  Blotting  Paper  Only 

RICHMOND VIRGINIA 
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Staunton 
Wall  Paper 

does  not  shoot  over  the  heads 

of    the    people.      These   papers 
satisfy  because  they  are  beautiful 

and    artistic     without    being   non- 
commercial! y  faddish.   They   please 

on  sight  and  continue  to  please  when 
on  the  walls. 

Is  it  any  wonder  that  they  sell  ?     Can  you  con- 
ceive  better  reasons  for  carrying  them  ? 

We  ask  for  the  privilege   of  placing  the 
new  Staunton  Wall  Papers   before  you. 

WRITE    US 

STAUNTONS    Limited 
Wall  Paper  Manufacturer* 

933  Yonge  Street 
TORONTO 

Higgins'   Inks   and  Adhesives 

1 

The  Higgins  Inks  and  Adhesives  are  in  a  class  by  themselves.  Thej  arc 
the  best  goods  that  original  thought,  conscientious  workmanship  and  sustained 
high  ideals  can  produce.  They  are  largely  imitated  but  never  equalled.  Thev 
give  unvarying  satisfaction  to  consumers  and  dealers,  and  every  unit  is  backed 
by  our  absolute  guarantee.     Price  Lists  and  Discounts  on  Request. 

CHAS.  M.  HIGGINS  &  CO.,  New  York,  Chicago,  London 
Originators  and  Manufacturers  of  Inks  and  Adhesives 

MAIN  OFFICE,  271  Ninth  .St 
FACTORY,  24u,  244  Eighth  St Brooklyn,  N.Y.,  U.S.A. 

FOR    BEST   VALUE    IN 

SCHOOL  FURNITURE 
Write 

The  JAMES  SMART    MFG.   CO.,    Limited 
and  Winnipeg,  Man Brockville,    Out. 

Canadian  Authors  and  Publishers 

Authors  and  publishers  desiring 
complete  sets  of  reviews  and 
notices  of  their  books  appearing 
in  the  Canadian  newspaper  press, 
can  be  supplied  promptly  and 

.  satisfactorily  by  us,  at  reasonable 
rates.     Write  for  full  particulars. 

The  Canadian  Press  Clipping  Bureau 

Rooms  781-702  Eastern  Townships  Bank  Building,  MONTREAL 
10  Front  Street,  East,    TORONTO 

fountain   pens  WHOLESALE    ONLY  stylographic   pens 
CONWAY,  STEWART  &  CO.,  LTD.,  of  33  PATERNOSTER  ROW,  LONDON,  ENG.,  being  the 
actual  manufacturers  of  all  kinds  of  FOUNTAIN  and  STYLO  Pens, invite  enquiries  from  the 
wholesale  only. 

SPECIALTIES-" STEWART'S"   Self-Filling   Fountain   Pen  (Patented). 

Made  on  the  natural  principle  of  a  syringe.     Perfect  in  its  simplicity. 

•STEWART'S"  Self-Filling  STYLO   (Patented) 

The  first   and   ONLY    Self-filling   Stylo.     Retail.  $1.00. 



BO  O K  S E L L E K     A N D     S  T A T I O N E R 

E.  MORRIS  &  CO. 
(Wholesale) 

STATIONERY 
SCHOOL  SUPPLIES 
POSTCARDS 

LOCAL   VIEW  POSTCARDS 

We  have  the  exclusive  handling  of  the  Products  of 

Three  of  the  leading  German  Postcard  Factories — 

Specialists   in   their  own   particular  style   of  card. 

CHRO  VIOTYPE  BLACK  and  WHITE 
HAND-COLORED  SEPIA     BROWN 

MARINE— BLUE 

PRICES  from  $4.50  m. 
Write    for   samples,   which    will   convince    you   that 

we  a>e  showing   high-grade  cards  only. 

VANCOUVER.B.C. 

The  Northern  Mills  Co. 
PAPER     MANUFACTURERS 

PRINTING 
AND 

WRITING 
PAPERS 
Super-calendered,  Velvet  and  Machine 
Finished  Book,  Litho  and  Antique  Print- 

ing, Engine  Sized  Writing  and  Envelope 
Papers,     White    and    Tinted    Bond. 

Typewriter  Papers  (Glazed  and  Rough 
Finished, )    Envelopes,   Bill    Heads,   etc. 

Ask  for  "Canadian  Bond,"  "Provincial 
Bond,"  "Adelia,"  "Northern  Mills," 
and     "Federal      Writing   Manilla." 

Head  Olfice,  Montreal,  278  St.  Paul  St. 
Mills,  St.  Adele,  Que. 

. 

Tatum  Post  Price  Book 
For    Loose    Leaves 

Sheets  do  not   tear  out   as  in   Rintc   Books. 

For  pocket    or  desk    Use. 

FOR  SALE  BY    STATIONERS. 

Patented  July   13,   1909 

THE  BEST   FOR   PRICE  LISTS,  CATALOGUES  AND 
OTHER  HARD  USE. 

Opens  with  coin.     No  loose  screws.     Expansion.  70  percent. 
Quick -acting  screws  fasten  at  any  point  within  range. 
Eight  stock  sizes.     Special  sizes  also  furnished. 

THE    SAM'L    C.  TATUM    CO. 
Manufacturers   of   Stationers'  Specialties,  Loose    Leaf   Devices 

Power  Punches  and  Perforators 

No.  3318  Colerain  Ave.,  CINCINNATI,  OHIO,  U.S.A. 

New  York  Office,  No.  197  Fulton  Street 

OUR  LINE  FOR 
NINETEEN  TEN 

"VTOU  will  share  our  enthusiasm  over  it  after 
■*■  our  salesmen  have  exhibited  it  to  you. 

Anticipating-  that  this  will  be  the  best  station- 

ery year  in  our  history,  we  have  made  prepara- 
tions accordingly.  The  justly  celebrated  < 

CRANE  PAPERS  appear  in  a  number  of 

new  forms.  The  tints  in  these  papers,  intro- 

duced last  year,  met  with  such  hearty  favor 

that  we  have  added  others.  We  have  also  pre- 

pared a  line  of  dinner  and  menu  cards,  in  gold 

bevel  and  other  attractive  designs,  which  we 

are  confident  will  meet  with  public  approval. 

Q  In  other  lines  we  have  added  a  number  of 
new  finishes  and  new  styles  in  envelopes.  Our 

new  papeterie  designs  excel  all  previous  at- 

tempts in  attractiveness. 

Q  We  believe  that  it  will  be  well  worth  your 

while  to  wait  for  our  representative  before 

placing  your  order. 

Eaton,  Crane  &  Pike  Company 
Pittsfield,  Mass.,  U.S.A. 

New  York  Office.  Brunswick  Building.  225  Fifth  Ave. 



BOOKSELLER  AND  STATIONER 

Mr.  A.  Roy  MacDougall 
has  secured  the  exclusive  Canadian  agency  for  the  following  well-known  manufacturers  : 
ACME  STAPLE  CO.,  LIMITED,  Camden,  N. J.,  Acme  Binders  and  Fasteners;  FULTON  RUBBER 
TYPE  CO.,  Elizabeth,  N.. I.,  Sign  Markers,  Business  Outfits,  Daters,  [nk  Pads ;  THE  TRUSSELL 
MANUFACTURING  CO.,  Poughkeepsie,  N.  Y.,  Loose  Leal  Price  Books  and  Memorandums; 
RADCLIFFE  &  COMPANY,  New  York,  Bridge  Whist  Accessories:  THE  H.  HOCK  COMPANY, 
New  York,  Fountain  Pen  Clips,  Thumb  Tacks,  Letter  Openers;  M.  T.  SHEAHAN,  Boston,  High 
Grade  Passepartouts,  Post  Cards,  Art  Calendars.  The  above  lines  will  be  carried  in  addition  to 
those  he  has  formerly  carried. 

Mr.  MacDougall  has  adopted  the  firm  name  of  "A.  R.  MacDougall  iV  0   pany,"  and  will  con- 
tinue to  carry  on  business  under  this  name  at 

42  Adelaide  St.  W. 
Toronto  Ontario 

"Sports"  Playing  Cards 
Leaders   in 

a  second 

grade 

Good 
Luck 

and 
St. 

Lawrence 

.ACRO.S.SE    DESKJTs 

Special  card  for  whist  players  Colonial  Whist 

We  are  headquarters  for  Playing  Cards— Made 
in  Canada— Style  and  finish  equal 

to    Imported   Cards. 

Advertising  Cards  of  all  sorts,  Novel  designs 
Coated  Litho.  and  Book  Papers 

FOR  SAMPLES  AND  PRICES  APPLY 

CONSOLIDATED  LITHOGRAPHING  AND  MANU- 
FACTURING CO.,  LIMITED 

Successors    to    The   Union    Card    and    Paper  Company,  Montreal. 

National  B 
LANK 

OOKS 

TRADE 
MARK 

MADE  in  all  sizes,  rulings    and bindings    to    meet    every    re- 
quirement of  the  accountant. 

They  contain  paper  of  extra  fine  qual- 
ity— the  best  products  of  the  Holyoke 

Mills  being  used  for  the  purpose. 

The  National  Line  also  includes  a 

wide  variety  of  Loose  Leaf  Ledgers, 
Price  Books  and  Memoiandums. 

National  Blank  Book  Co. 
HOLYOKE  MASSACHUSETTS 

The  Very  Thing  Your  Customer  Wants — 
(!) 

OOOOOuOOOOODOOUOOOO      i 

—4 

3»   

CUT  BEIMEN  HOLES  AND  UNWIND 

Made  in  a  variety  of  handsome  styles,  plain  or  ornamental,  rubber  tipped,  hard  or  soft  leads,  or  in  any  of  the  varying 
grades  of  lead,  suitable  for  all  purposes  and  at  prices  that  are  cheap  or  expensive  as   the  necessities' of  your  trade 
may  require. 

BLAISDELL  PAPER  PENCILS 
are  away  in  advance  of  anything  of  the  kind  yet  invented.  Never  need  sharpening  and  are  always  ready  for  immed- 

iate use.  Show  them  to  a  customer  and  you  make  a  sale.  Ladies  particularly  appreciate  their  great  convenience 
and  economical  qualities.     FOR  SALE  BY  THE  WHOLESALE  TRADE  OF  CANADA. 



BOOKSELLER  AND  STATIONER 

WE  NOW  STOCK A  FULL  LINE  OF: 

Manilla  Wrapping  Paper,   Sheets  and  Rolls 

"Kraft"  Wrapping  Paper,    Sheets  and  Rolls 
(WESTERN  AGENTS    FOR  THE  NEW  BRUNSWICK    PULP    &    PAPER    CO.,    MAKERS  OF  KRAFT) 

Drug  Paper  Rolls,  Twines — Sea   Island,   Cotton,  Hemp,  Sisal. 
Suit  Boxes,     Paper  Bags,    Wax  Paper,     Twine  Holders,     Paper 
Cutters,      Vegetable  Parchment.      White  and  Coloured  Tissues. 

Samples  and  Prices  on  application. 

SMITH,  DAVIDSON  (EL  WRIGHT,    Limited 
WHOLESALE  STATIONERS  AND  PAPER  DEALERS  VANCOUVER,  B.C. 

It  is  always  ready  for  use.  Twice  the  size  of  Illustration. 
It  holds  up  to  10  lbs.  in  wall  or  woodwork.  Your  customers 
will  appreciate  its  many  good  features,  and  our  advertising 
>vill  give  the  necessary  assistance  to  make  it  a  good  seller 

ASK   YOUR  JOBBER  OR  WRITE 

THE  MANUFACTURERS  SALES  COMPANY 
(Canadian  Agents  for  August  Goertz  &  Co.,  Newark,  N.J.) 

F.  H.  REID  -  -  14-315  B1RKS  BLDG,  MONTREAL 

"  Modern  B  "  Pen  &  Pencil  Clips 
5  CENTS  EITHER  SIZE 

Duryea-Hoge  Company,  Inc.  Manufac
ture™ 

108  FULTON  STREET,  NEW  YORK  CITY 

THE  FACT 
that  we  are  supplying  the  two  largest 

cities  in  America  and  the  U.S.  Gov- 
ernment with  solid  crayons  is  evidence 

that  the  best  and  cheapest  aTe  made  by 

The  Standard  Crayon  Mfg.  Co. 
Danvers,  Mass. 

Artists'  Materials 
AND 

School  Supplies  ̂ etropole 
Colors,  Brushes, 

Papers, 

Drawing  Instruments,  etc# 

Catalogue  on  Application. 

THE    ART  METROPOLE,    Limited 
149  YONGE  STREET,  TORONTO 

Fancy  Leather 
Goods We  make  an  extensive  line  suit- 

able for  dealers  in  Fancy  Goods, 

Stationery,    Haberdashery,    etc. 

Send  jor  Illustrated,  Catalogue 

C.  F.  Rimipp  &  Sons 
Established 1850 

PHILADELPHIA,  PA.,  U.S.A. 

New  York  Salesrooms 683-68S  Broadway Auln  Luncheon  Outfit 



BOO  K  SELL  E  R     AND    S  T  A.  T  I  O  \r  E  k 

An  Unbroken  Line  of  Success 
MANUFACTURED    BY 

THE  WEEKS-NUMAN  CO. 
SUCCESSORS    TO    THE   BUSINESS  OF 

A.  A.  Weeks  Mfg.  Co. 
STATIONERS'  HARDWARE. 

GLASSWARE  and  SPECIALTIES 

C.  H.  Numan  Co. 

GARDNER  -  ROYAL  -  VICTOR  - 
NUMAN  INKSTANDS 

Wilkes  Files 

Stick  Files 

Standing  Files 

Hoard  and  Paper  Clips 

Safety  Inkstands 

Handy  Flexible  Ruler 
Glassware 

Hardware 

Wire  Goods 

General  Stationery 

Gardner  Inkstands 

Royal  Inkstands 
Victor  Inkstands 

No  Air  Inkstands 

Numan  Inkstands 

Automatic 
Inks'and  Sets 

Library  Inkstands 

Library  Bases 

Gut  Glass  Bases 

39-41  Park  Place,  one  block  from  Broadway 

New  York,  N.Y.,  U.S.A. 

We  also  beg  to  extend 
to  our  friends  in  Canada  our 

heartiest  well  wishes  for 

1910 
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Waterman's 
IDEAL 

Fountain 

Pen 

STANDARDS 

L.  &  C. 

Hardtmuth's KOH-I-NOOR 

Pencil 

Maintain  a 

Complete 

Assortment 

Waterman's  Ideal  Fountain  Pens 

sell  with  very  little  effort  throughout 

all  seasons  of  the  year.  This  pen  is 

the  recognized  standard,  and,  to  assist 

dealers  with 'their  sales,  is  being  adver- 

tised, in  new  styles  and  sizes  and  in 

new  fields,  continually.  With  our  in- 

creasing co-operation  dealers  can  enjoy 

larger  sales  every  year. 

We  particularly  desire  our  dealers  to 

be  well  and  consistently  stocked  for  the 

large  demands,  and  to  maintain  a  con- 
sistent assortment  to  a  given  quantity 

whereby  additional  profits  can  be  earn- 
ed. Dealers  should  write  to  us  at  once 

for  full  information  in  this  respect. 

New  Lines 

to  Fill  the 

Growing  Demands 

Koh-I-Noor  Pencils  are  continually 

increasing  in  popularity  as  their  supe- 
rior qualities  and  economy  become 

better  known.  The  specializing  of 

Koh-I-Noor  Pencils  has  led  all  makes, 

and  provided  always  the  satisfactory 

grades  for  special  requirements  or  pur- 

poses. 
Koh-I-Noor  Copying  Pencils  are 

now  made  in  a  hard  degree,  at  the 

same  price  as  the  regular  grade,  espe- 

cially for  Manifolding  purposes.  Deal- 
ers should  introduce  this  new  line  at 

once  and  secure  this  additional  busi- 

ness. 

Write  for  complete  information  and 

catalogues  to-day. 

L.  E.  WATERMAN  COMPANY,  Limited,  136  St.  James  Street,  Montreal. 
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Editorial    Comment. 

With  1909  finishing-  up  in  record  fashion  and  1910 

starting-  off  hopefully,  there  is  elation  in  all  branches  of 

t'Ue  trade.  Canadian  booksellers  and  stationers  had  a  good 

Christmas  turnover,  as  is  abundantly  evidenced  by  the 

ease  witih  which  New  Year  drafts  are  being  met.  Lead- 

ing tradesmen  state  that  a  new  record  has  been  establish- 

ed in  the  volume  of  holiday  sales  which  will  be  hard  to 

beat  next  year.  Meanwhile,  the  traveling  men  are  out 

again  filling  up  the  gaps  which  have  been  created  and 

taking  orders  for  new  lines  for  1910.  'Several  English 

travelers  are  already  on  hand  and  representatives  of  Am- 

erican houses  are  coming  in  daily.  In  the  book  depart- 

ment quietness  still  reigns.  Publishers  are  concluding  ar- 

rangements for  tbeir  spring-  imprint  lines,  as  well  as  for 

1910  import  goods,  and  travelers  will  not  likely  get 

started  until  about  Februarv  1. 

President  Cloke,  of  the  Canadian  Booksellers  Asso- 

ciation, has  made  an  innovation  this  year  in  addressing 

through  our  columns  a  New  Year's  message  to  the  retail 

■trade  of  the  country.  We  have  no  doubt  that  every  read- 

er of  the  paper  will  peruse  this  message  carefully.  We 

are  glad  to  see  the  active  interest  which  Mr.  Cloke  is 

taking  in  association  work,  as  evidenced  by  this  letter,  and 

hope  that  he  and  other  officers  of  the  association  will 

have  something  to  say  quite  frequently  in  future  in  our 

columns.  Only  by  keeping  the  work  of  the  association 

constantly  before  the  eyes  of  the  trade,  will  results  be 

secured.  Meanwhile,  how  many  booksellers  are  going  to 

start  the  New  Year  right  by  sending  along  their  mem- 

bership fees? 

*      *      * 

We  were  advised  the  other  day  by  one  of  our  sub- 

scription canvassers  that  a  certain  firm  down  east,' which 

had  not  been  subscribing  to  this  journal  for  some  years, 

had  decided  to  resume  their  subscription.  They  were 

quite   frank  in    stating   that    they   didn't   think    much   of 

the  paper  editorially,  but  that  they  were  interested  in 

the  ads.  This  little  piece  of  news  has  naturally  tickled 

the  advertising  manager  considerably,  and  he  has  adopted 

a  very  superior  attitude  towards  the  editor.  Of  course, 

we  don't  like  to  hear  our  paper  criticized  that  way,  but 
all  the  same,  it  is  gratifying  to  learn  that  the  ads.  are 

popular.  We  want  to  see  them  more  popular  and  more 

carefully  read.  The' subscriber  to  Bookseller  and  Sta- 
tioner, who  fails  to  go  over  the  advertising  pages  month 

by  month,  is  not  alive  to  his  own  interests.  He  is  bound, 
to  lose  something  worth  while. 

For  instance,  in  this  very  number,  one  of  our  adver- 
tisers is  making  a  very  attractive  offer,  which  will  not 

likely  be  repeated.  Those  who  make  it  a  point  to  scan 
the  advertising  pages  carefully  will  see  this  and  will 
doubtless  profit  by  it.  The  careless  reader  will  miss  it 
and  later  on  will  wonder  why  he  never  heard  of  the 

proposition.  It  is  just  in  this  way  that  profitable  busi- 
nesses are  built  up.  Make  it  a  New  Year  resolution, 

therefore,  to  read  the  ads.  carefully  and  catch  the  good 
things  as   they  come  along. 

It  is  oftentimes  worth  while  to  ask  successful  book- 
sellers and  stationers  some  questions  as  to  their  methods 

of  securing  business.  The  successful  man,  strange  to  say, 
is  seldom  reticent  about  telling  his  methods.  The  inquirer 
will  nearly  always  find  that  he  is  keenly  alive  to  the  op- 

portunities which  are  afforded  him  by  the  manufacturers 
and  wholesalers  to  do  business.  If  be  is  selling  books 
he  will  make  use  of  all  the  printed  matter  which  is  sup- 

plied to  him.  If  he  is  selling  stationery,  he  will  display 
all  the  show-cards,  etc.,  that  accompany  shipments.  In 
this  way  he  utilizes  every  possible  device  for  increasing 
sales,  whether  he  can  see  results  in  so  doing  or  not.  The 
Bookseller  and  Stationer  intends  to  'Continue  its  inter- 

views among  members  of  the  trade,  who  have  ideas,  dur- 
ing 1910.  and  will  publish  these  from  month  to  month 

for  the  benefit  of  its  readers. 
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A  Few  Words  from  the  President  of  the  Booksellers'  Association 
Mr.  Cloke  Points  Out  that  the  Canadian  Trade  are  Making  no  Profit 

in  Selling  Books  at  25  Per  Cent.  Discount — Refers  to^Conditions 
in  the  United  States  where  an  Increased  Discount  is  Being  Agitated  For 

To  the  Booksellers  and  Stationers  of  Canada. 

Another  Christmas  .season  is  over  and  we  have  time 

lo  consider  where  we  have  been,  where  we  aire  al,  and 

where  we  are  going,  from  a  hook  trade  standpoint.  We 

have  been  buying  many  books,  notably  (he  better  class 

(tiie  higher-priced  ones,  consequently  the  slower  sellers) 

al  25  per  cent,  discount.  We  are  to-day  a,t  the  point 

where  we"  realize  there  is  no  profit  in  selling  books  at 

'J.')  per  cent.- discount.  Where  we  are  going  is. tile  great consideration. 

Our  experience  in  Canada  is  much  the  saine  as  that 

of  booksellers  in  the  United  States,  as  the  following  ex- 

tract taken  from  the  Publishers'  Weekly  will  show:  "Re- 
cently those  mi  si  interested  in  the  welfare  of  tiie  retail 

bookseller,  prompted  by  their  own  experiences  in  selling 

books,  have  carefully  canvassed  the  trade  in  this  country, 

state  by  state,  and  have  collected  data  concerning  the 

difference  between  the  actual  cost  of  laying'  in  stock  and 
placing  it  in  the  hands  of  the  consumer,  as  compared 
with  the  returns  on  the  transaction,  that  are  little  short 

of  startling.  The  reports,  exclusively  from  the  more  en- 

terprising- booksellers,  and  in  some  cases  from  the  man- 
agers of  the  book,  interests  of  important  department 

stores — men  who  have  been  prominent  in  upholding  the 
reform  measures  all  along  the  line,  and  who  have  even 

stood  out  for  the  highest  prices  on  fiction  obtainable  un- 

der prevailing  conditions — show  that  the  cost  of  doing 

business  ranges  from  'about  twenty  to  twenty-eight  per 
cent.,  on  a  business  that  yields  a  profit  of  but  little  above 

twenty-five  per  cent. 

Cutting  Out  the  Book  Departments. 

"In  the  eases  where  booksellers  have  begun  io  draw  the 

line  sharply  at  each  separate  department  of  their  busi- 

ness, the  conviction  has  been  reached  thai  while  the  vol- 
ume of  business  in  books  has  been  great  the  profits  have 

shrunken  to  such  extent,  where  they  have  not  vanished 

altogether,  that,  unless  assured  of  a  fairer  living-  and 
greater  security  in  doing  business,  their  book  depart- 

ments would  be  eliminated  altogether,  and  the  capital  and 

energy  hitherto  expended  in  maintaining  them  devoted  to 

their  other  and  more  profitable  lines.  Allowing  most  lib- 
erally for  possible  exaggerations,  the  situation  is  not  a 

comfortable  one.  Although  the  expenses  of  living  and 

doing  business  have  .steadily  risen  throughout  tiie  coun- 
try, and  while  the  prices  of  all  kinds  of  commodities  and 

merchandise  have  been  advanced  from  twenty  to  forty 

per  cent.,  book  prices  have  remained  practically  the  same 

— in  some  eases  going  down,  in  but  few  eases  going  up. 
Store  rents,  for  example,  especially  in  the  larger  cities, 

have  reached  points  thai  cause  one  to  marvel  how  any 

retailer,  much  less  a  bookseller,  can  realize  enough  profit 

io  cover  them,  leaving  out  of  the  question  his  other  ex- 

'  penses  and  his  own  living.  And  -yet  a  book  has  a  known 
price  and  cannot  be  sold  at  a  cent  beyond  thai  price,  as 

can    a  .piece   of  jewelry,    fill's   or   other    luxuries,    the    prices 
of  which  are  not  known.  If  his  profit,  therefore,  is  as  (dose 
as  has  been  shown  in  this  canvass,  il  is  little  wonder  thai 

the  'bookseller  considers  himself  near  the  brink  of  a  preci- 
pice, and   in  despair  cries  out    for  help.      And   il    were  lime 

in  thai  ease  for  all  concerned  to  lay  their  heads  together 

and  devise  way.-  and  means  to  secure  the  stability  of  the 
profession  which  we  all  regard  so  highly  and  for  which 

so   many   sacrifices  have   already  been   made." 

The  Situation  in  Canada. 

There  is  no  doubt  if  the  same  careful  and  critical 

examination  of  the  bookselling  business  were  to  be  made 

in  this  country,  the  conditions  would  be  found  to  be 

practically  the  sa'me.  This  being  the  case,  we,  as  retail 
booksellers,  must  persistently  cut  out  as  much  as  pos- 

sible all  books  on  which  there  is  only  a  discount  of  25 

per  cent.  The  cheap  rebounds  which  are  so  much  in 

evidence  in  every  bookshop  should  be  given  a  back  seat, 

instead  of  being  kept  to  the  front  as  they  are  in  many 

stores.  Al  50  cents,  the  present  prevailing  price,  there 

is  no  profit  in  them,  they  certainly  should  not  be  pushed. 

There  are  many  other  matters  we  should  look  into  care- 
fully, such  as  manufacturers  and  publishers  advertising 

their  wares  and  selling  to  consumers  and  never  so  much 

as  intimating  that  they  can  he  purchased  from  any  one 

but  themselves.  We  think  they  should  at  least  make 

it  known  thai  other  dealers  can  supply  their  products. 

Every  manufacturer  or  publisher,  who  sells  his  wares  to 

retailers  throughout  the  country,  should  give  the  retail- 
ers all  the  help  they  can  to  sell  the  goods.  In  doing 

this  they  would  really  be  helping  themselves.  We  note 

with1  pleasure  that  many  publishers  in  their  advertise- 

ments say.  "At  all  booksellers,"  but  many  do  not  say 
anything  about  it.  This  also  applies  to  the  leather  goods 
manufacturers    and    others. 

Increasing  the  Discount. 

We  ,-ee  the  Booksellers'  Association  in  the  U.  S.  A. 
is  conferring  with  the  publishers  in  regard  to  making 

the  discount  one-third,  instead  of  one-quarter,  on  net 
books,  and  as  the  publishers  and  retailers  are  working 

together  with  a  view  to  mutual  helpfulness,  we  expect 

something  satisfactory  will  result  from  their  conference. 

We  hope  the  trade  throuphout  Canada  will  keep  -  the 
items  mentioned  here  steadfastly  before  them  and  write 

the  secretary  of  our  Booksellers'  and  Stationers'  Asso- 
ciation in  regard  to  any  matter  that  may  be  helpful  -to 

the  trade.  We  also  hope  the  executive  committee  will 

do  their  utmost  during-  the  coming  year  to  help  the  re- 
tailer in   the  business  of  the  year. 

Remember  our  P's — Proper  Prices,  Proper  Profits, 
Proper  Protection.  More  anon.  Wishing  all  a  good  New 
Year. 

J.  G.  CLOKE, * 

Pres.   B.   and   S.   Assn.    of   Canada. 

A  TRADE  GRIEVANCE  IN  THE  WEST. 

Edmonton.    Dec.    20.   lflOfl. 

Editor    Bookseller    and    Stationer. —  I     notice    in    your 
December  issue  a  letter  from  Winnipeg  regarding  the  drug 

stores   handling  the   stationers'    line    of  goods.      The   snow- 
is  true  in  manv  other  cities  in   the  west   besides  Winnipeg. 12 
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The  writer  knows  whereof  be  speaks  regarding  two  other 

cities,  namely,  Calgary  and  Edmonton,  where  the  same 

thing  is  carried  on.  Now,  the  writer  would  like  to  know 

how  the  druggists  gel  these  lines,  and  often  they  are 

the  very  same  lines  as  the  stationer  himself  is  selling;  they 

must  be  supplied  by  the  wholesale  houses,  [f  such  is  the 

ease,  the  wholesaler.-  are  to  blame.  The  only  remedy  would 

be  for  the  stationery  trade  to  form  a  Booksellers'  and 

Stationers'  Association,  and  when  these-  travelers  come 

around  that  peddle  their  goods  to  all  the  little  drug  and 

grocery  stores,  why,  turn  them  down.  When  a  wholesale 

Ionise  goes  so  far  as  to  let  their  travelers  puddle  their 

samples  around  to  these  places  they  nm.-i  be  hard  up  for 

business.  The  stationery  trade  in  tins-  western  provinces 

had  better  wake  up  and  grasp  the  situation  while  it  is 

young,  for  in  many  cases  where  they  have  drug  stores 

in  their  respective  cities  to-day,  they  will  ha,ve  drug  and 

stationery  stores  to-morrow,  and  then  it  will  be  up  to  the 

pool-  stationer  to  add  some  new  lines  in  order  to  get  busi- 

ness, and  possibly  it  may  be  patent  medicines,  perfumes, 

confectionery,  etc.  If  yon  have  tin-  space  to  put  this  
in 

your  valuable  paper,  please  do  so. 

I  am.  yours  truly, 

AX   EDMONTON    STATIONER. 

AN  ONTARIO  STATIONERY  CONCERN'S 
Expedient  for  Increasing  Business  in  School  Supplies 

—The  Guessing  Contest  conducted  by  Weaver  of 

Berlin— Brought  in  Shoals  of  Customers. 

The  public  have  long  since  become  familiar  with  the
 

guessing  contest,  conducted  by  retail  stores  with  t
he  aim 

of  increasing  aforesaid  public's  interest  in  their  s
locks. 

We  have  frequently  been  asked  to  guess  the  number 
 ol 

beans  in  a  bottle;  what  a  certain  pile  of  new-minted  coin
s 

amounted  to;  the  number  of  dots  in  an  article  of  mer
- 

chandise or  a  firm  name  contained  in  a  newspaper  adver- 

tisement; and  the  sum  total  of  the  crowd  which  would 

attend  the  opening  game  of  the  baseball  season.  As  a 

reward  for  our  diligence  and  assiduity  for  solving  these 

ponderous  mathematical  problems  we  have  been  offered
 

prizes  ranging  from  a  season  ticket  to  a  roller  rink  to  a 

grand  piano  or  a  building  lot.  So  runs  the  ingenuity 

of  the  advertising  brain.  But  it  seem-  foolish  to  cavil  at 

an  idea  that  has  been  found  successful.  Of  course,  the 

primary  principle  of  this  kind  of  advertising  relies  for  its 

success  on  an  inherent  weakness  of  human  nature— the 

desire  to  get  something   for  nothing. 

However,  1  would  not  care  to  impute  this  motive  to 

every  concern  that  undertook  to  hold  a  guessing  contest 

in  order  that  it  might  do  more  business.  Regularly  con- 

ducted they  are  just  as  legitimate  as  any  other  department 

of  advertising — besides  in  some  cases  being  eminently 
more  successful. 

F.  I  Weaver  &  Co..  of  Berlin  and  Waterloo,  must  have 

been  satisfied  with  their  recent  contest  for  they  say  it 

"brought  customers  in  shoals."  How  they  managed  it  is 
interesting  and  affords  an  opportunity  to  the  trade  of 

obtaining  some  new  ideas  em  an  ever-present  problem. 

Just  before  school  opening  time  came  round 'they  in- 

serted in  the  local  paper  a  large  advertisement  six  columns 

wide  by  38  inches  deep,  which  is  shown  here  in  reduced 

form.  Then  to  supplement  this  ad  as  it  were  and  par- 

ticularly attract  the  attention  of  the  school  children  to 

the  contest  a  large  number  of  cards  were  printed  and  dis- 

tributed  to  the  scholars  at   the  school  gates  which   broughl 

them  to  the  stores  in  Large  numbers. 

The  concern  state  that  they  found  both  the  newspaper 

and  the  cards  a  good  investment.  And  this  is  e-asily  be- 
lieved if  one  will  take  the  trouble  to  read  the  ad.  Its 

prominent  feature  is  its  definiteness.  There's  nothing  of 
a   general   or  hit  -or-miss   style   about    it. 

If  there  is  one  thing  particularly  commendable  about 

F.  I.  Weaver  &  Co.'s  advertising  policy,  it  is  the  fact  that 
they  are  not  afraid  to  buy  sufficient  newspaper  spare  in 
which  to  tell  their  story.  They  seemingly  believe,  and 

are  quite  right  in  that  surmise,  that  an  unusual  event  de- 
mands mure  than  ordinary  treatment.  Had  they  been 

content  to  use  a  sma.ll  part  of  a  single  column  it  is  not 

probable  that  the  contest  would  have  attracted  anything 
like  the  attention  it  did  and  consequently  the  result  and 
volume  of  business  would  not  have  been  as  large.  So  they 

were  fully  repaid  for  their  extra  expenditure. 

The  arguments  set  forth  in  the  ad.  are  logical,  straight- 
forward, and .  convincing,  but  the  typography  of  the  an- 

nouncement might  have  received  more  favorable  treat- 

ment. And  it's  a  question  if  the  advertisement  would  no! 
have  drawn  a  still  larger  crowd  if  it  had  been  given  a 

more  attractive  setting.  The  most  important  feature  of 

the  ad. — the  conditions  of  the  contest  have  been  sub- 
ordinated to  the  rest  of  the  ad.  instead  of  the  reverse 

Then  there  is  too  much  heavy  rule  work  resulting  in  a 

hard,  auct  ioneer-jiosler-effect  out  of  harmony  altogether 
with  the  subject  matter.  The  design  would  have  gained 

in  eye-compelling  quality  if  it  had  been  set  in  a  style 
similar  to  the  reproduced  layout.  The  choice  of  Gothic, 

Post  in  conjunction  with  Cheltanham  was  hardly  in  good 

taste,  as  they  fail  to  harmonize.  A  series  of  Cheltenham 
which  affords  both  light  and  heavy  faces  would  have  been 

a  belter  choice  and  given  the  ad.  a  clean,  well-balanced 

appearance3  which  it  now  lacks.  Also  a  more  even  dis- 
tribution of  white  space,  especially  as  regards  the 

right  and  left-hand  panels,  would  have  displayed  the 

type  to  better  advantage.  However,  as  before  mentioned, 
the  copy  is  excellent,  and  the  only  regret  is  that  the  work 
of  the   compositor  is   not    of   the   same   high   standard. 

Prizes    at   Weaver's Something   for    Every    Pupil 
1  One  Diana  high  grade  lead  pencil  and  a  good  compa*«  to 

every  pupil  bu\ing  50c.  worth  of  school  supplies.  These 
are  premiums  worth  while,  articles  you  will  nied  in 
school.     It  means  60c.  worth  of  goods  for  50c. 

•>  MAP  DRAWING  CrNTE8T  in  which  $1000  worth  of  boys- 
own  and  girls'  own  annuals  will  be  given  away  by  the  pub- 

lishers. You  can  enter  by  bu\  ing  one  of  the  Canadian  art 
exercise  books  or  scribblers,  price  5  cents. 

3      CUESS1NC  CONTEST.     (See  our  window.) 

/  guess  that  there  are   marbles  in  the  jar 

NAME   

Fill  in  above  blank  and  sign  your  name.  It  may  win  the$2.00 
urownie  camera  to  be  given  to  the  boy  or  girl  guessing  the 
nearest  to  the  correct  number. 

SEE   OUR    WINDOW    FOR    1'CRTItER    PARTICULARS 

1  Ruler  and  Blotter  free  with  every  purchase.  Compare  our 
Exercise  Books  and  Scribblers  with  any  others  in  the  two 
towns  andyou  will  agree  that  we  have  by  far  the  prettiest 
covers  and  better  paper  as  »  ell. 

F»   I.  WeftVer  (So  dO.»  Berlin    and    Waterloo 

We  buy  in  larger  quantities  and  get  better  pr'ces. VOL-   GET  THE  BENEFIT-we  get  the  business. 

A  reproduction  of  a  card  used  by  F.  I.  Weaver  &  Co.  in  their  recent 
guessing  contest.  These  cirds  were  distributed  among  the  school 
children  and  resulted  in  an  evtra  large  business  in  school  supplier. 

The  slogan  "  You  get  the  benefit  — we  get  the  business,"  is  a  good  one. 
It's  apparent  fairness  is  likely  to  appeal  to  the  public's  self-interest. 
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News  from  Canadian  Trade  Centres 

Interesting  Items  Gathered  from  all  Parts 

of  Canada  -  Business  Good  Everywhere 

— Changes    and    Improvements    Noted. 

A  Good  Year  for  St.  John. 

ST.  JOHN,  JAN.  9.— The  year,  1909,  was  a  prosperous 
one  for  the  booksellers  and  stationers  of  St.  John.  In 

practically  every  branch  of  the  business  there  was  a  good 
turnover.  During  the  summer  the  tourist  trade  was  brisk 

and  all  the  year  round  the  demand  for  books  and  maga- 
zines was  such  as  to  cause  the  dealers  do  feel  well  satis- 
fied. The  Christmas  trade  was  well  up  to  the  average  and 

in  most  cases  it  was  reported  to  be  better  than,  usual. 
People  seemed  to  be  well  supplied  with  money  and  fancy 
goods  of  all  kinds  met  with  a  ready  sale. 

E.  G.  Nelson  &  Co.,  and  Hall's,  bad  their  special  Christ- 
mas showrooms  well  stocked,  a,nd  they  had  a  steady  stream 

of  buyers.  D.  McArthur,  in  addition  to  his  regular  show- 
rooms, rented  a  portion  of  the  store  adjoining  and  stocked 

it  with  dolls,  toys,  books,  etc.,  during  Christmas  week,  and 
the  venture  proved  a  thorough  success.  There  were  very 
few  special  Christmas  salesrooms  as  in  other  years,  and  in 

consequence  the  regular  dealers  had  about  all  the  busi- 
ness to  themselves. 

E.  G.  Nelson  &  Co.,  having  sold  their  present  building 
to  P.  W.  Daniel  &  Co.,  dry  goods  dealers,  have  secured 

the  four-storey  building  on  King  Street  formerly  occupied 
by  Reid  Bros.,  dealers  in  wallpaper,  window  blinds,  etc., 
and  will  utilize  the  entire  building  for  their  business.  The 
building  is  now  occupied  as  a  Japanese  art  store,  and  in 

consequence  of  having  'been  sold  to  Nelson's,  the  Japs 
are  auctioning  off  their  stock  of  china,  bric-a-brac,  etc. 
Nelson  &  Co.  take  possession  in  April  and  will  remodel 
the  store  to  meet   their  needs. 

The  Holiday  Trade  in  Montreal. 

MONTREAL,  JAN.  9.— With  the  annual  Christmas 
and  New  Year  rush  at  an  end,  Montreal  booksellers  and 

stationers  are  now  busily  engaged  re-arranging  their  stock 
and  weeding  out  all  articles  which  are  likely  to  prove 

stickers  during  the  coming  season.  Every  stationer  inter- 
viewed reported  a  big  business  during  the  holidays,  also 

that  the  jear  just  closed,  from  a  sales  standpoint,  was 
away  ahead  of  previous  years. 

An  "Amen"  Corner,  devoted  to  prayer  and  hymn 
books,  just  as  you  enter  the  door,  is  noticeable  on  enter- 

ing Chapman's  bookstore. 
It  was  noticed  last  month  that  the  public  in  general 

were  paying  more  attention  this  year  to  the  wrapping  of 
Christmas  gifts.  There  has  been  an  increased  demand  for 
special  paper,  fancy  colored  tape  and  labels,  etc.,  etc. 

During  the  Christmas  rush  the  demand  for  standard 
sets  of  books  was  rather  slow,  as  expected,  while  books 

with  highly-colored  illustrations  were  favorites. 

The  most  prominent  book  of  the  month  was  "The  For- 
eigner," by  Ralph  Connor.  This  book  has  been  a  general 

favorite  since  its  publication.  With  the  publication  of 

"Anne  of  Avonlea,"  which  is  proving  quite  popular,  the 
demand  for  "Anne  of  Green  Gables"  has  revived  and  the 
two  books,  written  by  L.  M.  Montgomery,  are  among  the 
foremost  of  Canadian  fiction. 

William  de  Morgan  is  once  again  prominently  before 

the  public  with  his  book,  entitled,  "It  Can  Never  Happen 

Again.'  Judging  by  present  sales,  this  book  will  prove 
a  good  seller  in  the  future.  "The  Silver  Horde,"  by  Rex 
Beach,  still  continues  strong.  Among  other  good  books 
are  "Bella  Donna,"  by  Robt.  Hichens;  "John  Marvel, 
Assistant,"  by  T.  N.  Page;  "The  White  Sister,"  by  F.  M. 
Crawford;  "Northern  Lights,"  by  Sir  Gilbert  Parker; 
"Ann  Veronica,"  by  H.  G.  Wells;  "The  City  of  Beau- 

tiful Nonsense,"  by  Thurston,  and  "Old  Rose  and  Sil- 
ver," by  M.  Reed. 

Movements  Among  the  Trade  in  Toronto. 

WINNIPEG,  JAN.  8.— Winnipeg  booksellers  and  sta- 
tioners were  not  disappointed  in  their  holiday  trade.  They 

are  now  buying  to  replace  depleted  lines. 

Fancy  books  and  greeting  cards  were  leaders  in  the 
holiday  rush.  Those  who  handled  calendars  were  more  or 

less  dissatisfied,  owing  to  the  fact  that  prices  were  cut. 
The  mail-order  houses  were  the  guilty  parties.  They  also 

cut  the  prices  of  books,  especially  "The  Foreigner"  and 
"Songs  of  a  Sourdough,"  and  the  book  trade  had  to  fol- 

low suit.  In  this  connection  a  leading  local  bookseller 

slated  that  he  was  strongly  of  the  opinion  that  pi.olishers 
should  control  the  retail  prices  of  books. 

Harrison  Fisher's  gift  books  were  very  popular,  as 

were  also  Underwood's  and  Montgomery  Flagg's.  The 
demand  for  fancy  books  of  this  kind  was  remarkably 
heavy.  Fancy  stationery  and  writing  materials  went 
well  as  gift  goods  and  stocks  have  been  greatly  depleted. 

In  December,  as  usual,  office  .stationery  trade  fell  off, 
but  present  indications  are  for  a  heavy  trade  in  these 
lines  from  now  on. 

One  interesting  market  feature  is  the  advance  in  price 
of  rubber  bands  and  all  plain  and  course  papers.  Local 
wholesale  stationers  report  scarcities  on  the  paper  market 
and  possibilities  of  further  advances.  On  December  28 

last,  paper  went  up  1£  cents,  and  that  was  the  second 
advance  within  two  weeks. 

MOVEMENTS  AMONG  THE  TRADE  IN  TORONTO. 

TORONTO,  JAN.  9.— After  Christmas  business  is  over, 
there  is  usually  a  lull  among  the  retailers,  but  among  the 
publishing  houses  and  wholesale  stationers  there  is 

renewed  activity  in  preparation  for  spring  busi- 
ness. Practically  all  the  publishers  have  been  represented 

in  New  York  during  the  last  few  days. 

Walter  StanfieM,  Truro,  N.S.,  was  noticed  in  the  city 
last  week,  on  a  buying  trip. 

Norman  Brown,  of  The  Brown  Bros.,  has  gone  to  New- 
York,  accompanied  by  Mrs.  Brown.  While  business  is  said 
to  be  the  principal  reason  for  the  trip,  still  it  is  hinted 

I  hat  they  were  both  anxious  to  inspect  the  new  Cafe  de  1' 

Opera. Arthur  Hall,  New  York,  successor  to  George  Munro  & 
Sons,  was  in  town  last  week,  and  is  putting  on  the  market 
again  about  one  thousand  of  the  best  titles  in  the  famous 
old  Seaside  Library.  An  arrangement  was  made  with 
McLeod  &   AHen,   to   act   as  selling  agents  in   Canada. 

John  McClelland,  of  McClelland  &  Goodchild,  spent 
the  first  week  of  the  New  Year  calling  on  the  New  York 

publishers. 
C.  J.  Mussen  and  W.  C.  Bell,  of  the  Mussen  Book  Co., 

have'  been  in  New  York  making  arrangements  for  spring 

importations. 
According  to  information  banded  out  by  Henry  Button, 

of  Cassell  &  Co.,  it  is  expected  that  Arthur  Spurgeon, 

J. P.,  general  manager  of  the  house,  will  visit   Canada  in 
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April  or  May.     He  will  land  at  New  York  and  will  visit 
Montreal,  Ottawa,  Toronto,  Winnipeg  and  Chicago. 

George  Savoy,  of  the  National  Blank  Book  Co.,  Hol- 
yoke,  is  back  from  his  regular  Cuban  trip,  and  is  spending 
a  few  days  in  Toronto. 

Thomas  Allen,  of  McLeod  &  Allen,  is  spending  the 
week  of  Jan.  9  in  New  York,  where  he  joined  his  partner, 

Mr.  McLeod,  who  put  in  his  Christmas  vacation  at  his  old 
home  in  Boston. 

W.  J.  Scott,  manager  of  the  book  department  in 

Eaton 's  Winnipeg  store,  is  at  present  in  the  city,  making 
some  purchases. 

E.  J.  Boyd,  who  has  been  manager  of  the  Booklovers' 
Library,  for  the  past  few  years,  has  joined  the  traveling 
staff  of  Thomas  Y.  Crowell  &  Co.,  New  York,  and  will 
cover  Canada  and  part  of  the  States. 

Sir  Frederick  Macmillan,  head  of  Macmillan  &  Co., 

the  great  English  publishing  house,  arrives  in  Toronto  to- 
day, to  spend  a  couple  of  days  with  Frank  Wise,  presi- 
dent of  the  Canadian  company.  Sir  Frederick  and  Lady 

Macmillan  are  on  a  short  pleasure  trip  to  America,  and 
are  coming  to  Toronto  principally  to  see  the  new  building 
now  in  course  of  erection  on  Bond  Street.  While  in  t lie 

city,  Sir  Frederick  will  be  entertained  privately. 
W.  J.  Moore,  formerly  city  traveler  for  Warwick  Bros. 

&  Rutter,  has  joined  the  staff  of  the  Copp,  Clark  Co.,  and 
will  cover  the  city  for  them. 

Button  Copp,  son  of  William  Copp,  who  has  been  on 
a  survey  party  in  the  Northwest,  has  returned  home  and 
will  join  the  C.C.  force9. 

A.  R.  MacDougall  &  Co.'s  traveling  staff  for  1910  will 
be  made  up  of  D.  H.  Burn,  who  was  for  many  years  with 
Barber  &  Ellis  and  the  Copp,  Clark  Co.;  Roy  Hicking- 
buttom,  late  of  the  Sa-ult  Stationery  Co.;  Geo.  D.  Scott, 
who  was  with  A.  Roy  Macdougall  last  year,  and  Mr. 
Macdougall  himself.  Mr.  Scott  will  continue  to  carry  lea- 

ther goods;  Mr.  Burn  will  take  the  stationery  lines  to 
the  west,  and  Mr.  Hickingbottom  will  cover  the  east,  while 
Mr.  Macdougall  will  take  the  larger  cities. 

Sigmund  Birn,  of  Biru  Bros.,  the  English  manufac- 
turers of  fine  art  goods,  was  in  Toronto  last  week,  con- 
cluding 'arrangements  for  the  establishment  of  a  Cana- 

dian branch.  This  will  be  located  at  42  Adelaide  Street 

West,  where  a  stock  will  be  carried.  A.  R.  MacDougall 
&  Co.  will  be  selling  agents. 

Ronald  H.  Wilkinson  has  been  showing  the  1910  lines 

of •  T.  Fisher  Unwin,  Nisbet  &  Co.,  and  Sandeli  Bros,  in 
Toronto  this  month.  He  has  been  occupying  a  sample 
room  in  the  Carlaw  building,  and  leaves  for  the  west 
about  February  1. 

•Horace  Wooiett  passed  through  the  city  about  the 
New  Year  on  his  annual  trip  in  the  interests  of  Frederick 

Warne  &  Co.,  'Set-ten  &  Durward,  F.  H.  Ayres,  Limited, 
etc.  Mr.  Woollett  made  the  -acquaintance  of  the  Cana- 

dian  trade  last  year,  and   will  be  welcomed  ba.ck. 

F.  H.  Bailey,  representing  the  Religious  Tract  So- 
ciety, London,  En°\,  is  again  on  his  annual  visit  to  this 

country.  He  is  carrying  a  full  range  of  samples  of  the 
R.  T.  S.  publications,  and  it  would  certainly  be  worth 

while  for  all  who  have  not  hitherto  handled  this  Society's 
many  popular  series  of  prize  and  reward  books  to  get 
into  touch  with  Mr.  Bailey.  He  will  be  visiting  all  the 
important  towns  in  the  Dominion. 

Kingston  Bookseller  Surprised. 

KINGSTON,  DEC.  17.— This  morning,  Thus.  McAuley, 
a  veteran  bookseller  of  this  city,  received  quite  a   shock. 
when  a  well-known  Kingstonian  walked  into  his  store  and, 

producing  an  empty-  ink  bottle,  said:   "Mr.  McAuley,  what 

would  a  bottle  of  Stevens'  ink  of  this  size  be  worth?" 
Mr.  McAuley  examined  the  bottle  and  label  and  informed 
the  questioner  that  that  brand  of  ink  sells  now,  and  has 

sold,  for  fifty  -cents  a  bottle  of  the  size  produced,  and  he 

then  inquired  why  ihe  other  wished  to  know.  "Because," 
replied  the  man  with  the  bottle,  "forty  years  ago,  when 
the  bottle  wias  filled  with  ink,  I  stole  it  from  you  as  you 
were  having  unpacked  and  taking  in  a  case  of  goods  into 
the  store  on  King  Street  you  then  occupied.  Ever  since 
then  I  have  been  unable  to  get  rid  of  the  remorse  I  felt 
about  stealing  that  bottle  of  ink,  and  scores  of  times  have 
tried  to  muster  up  courage  enough  to  come  to  you  and 
make  restitution,  but  scores  of  'times  I  failed.  Now  I 

want  to  pay  you  for  the  ink  I  took.    How  much  is  it?" 
Mr.  McAuley  assured  him  that  the  ink  is  worth  no 

more  now  than  it  was  then,  and  that  fifty  cents  would 
square  the  account.  The  money  was  paid,  and  will  go, 
Mr.  McAuley  says,  with  an  additional  amount,  at  least 
equal  to  it,  into  the  coffers  of  the  Salvation  Army  as  a 
small  Christmas  contribution. 

Returns  to  England. 

TORONTO.  JAN.  7.— John  R,  Irwin,  who  for  the  past 
five  years  has  been  special  agent  for  the  Harmsworth 
publications  in  Canada,  has  returned  to  England,  where 
he  will  reside  in  future.  Poor  health  has  compelled  him 

to  take  a  rest  and,  after  a  vacation,  he  will  accept  a  posi- 
tion in  the  London  office  of  the  Amalgamated  Press.  The 

work  of  distribution  of  the  Harmsworth  periodicals  in 
Canada  has  been  placed  in  the  hands  of  the  Imperial  News 

Company.  During  Mr.  Irwin's  stay  in  Canada,  he  has 
built  up  the  circulation  of  these  periodicals  from  4,000 

a  month  to  250,000  a  month,  which  shows  the  rapid  in- 
crease in  the  popularity  of  these  publications. 

Warners'  Limited  to  Open  in  Regina. 

REGINA,  DEC.  20.— Another  big  firm  is  casting  its 

eyes  Reginawards,  this  time  Warners'  Limited,  of  Bran- 
don, who  handle  books,  toys  and  all  kinds  of  general  sta- 

tionery. They  'have  already  opened  a  Saskatchewan 
branch  in  Saskatoon,  but  in  a  short  while,  if  a  suitable 

site  can  be  obtained — and  no  difficulty  is  looked  for  in 
this  direction — they  will  open  up  an  extensive  branch 
here.  Mr.  Hills,  the  manager,  is  looked  for  to  visit  this 
city  in  the  course  of  the  next  fortnight,  and  while  here  it 
is  expected  that  he  will  make  all  the  final  arrangements 

necessary.  If  the  plans  materialize  as  expected  a  hand- 
some building  will  be  put  up  and  a  large  stock,  both  of 

wholesale  and  retail  goods,  will  be  placed  here. 

Western  Conditions. 

VANCOUVER,  DEC.  22.— L.  Morris,  of  E.  Morris  & 

ro.,  has  just  returned  from  a  five  months'  trip  through 
Alberta,  Saskatchewan  and  British  Columbia.  Business  in 

the  outside  points  was  splendid,  says  Mr.  Morris,  particu- 

larly in  Saskatchewan.  ."I  was  astonished  at  the  progress 
made  in  Saskatchewan.  Saskatoon  is  growing  rapidly,  and 

the  new  Grand  Trunk  line  is  making  some  good  towns." 
It  is  the  intention  of  the  E.  Morris  Co.  to  devote  par- 

ticular attention  to  business  in  this  field.  L.  Morris  works 

the  outside  points  in  the  three  provinces,  along  with  J. 
W.  Johnston. 

  $   

Mrs.  Selina  M.  Hendei's,  Port  Arthur,  has  sold  her 
fancy  goods  Business  to  S.  M.  Lowery. 

E.  E.  Clark  has  been  appointed  manager  of  the  W-illson 

Stationery  Co. '9  branch  at  Calgary.  Mr.  Clark  has  been 
in  .charge  of  the  Regina  branch  ever  since  it  was  started 
three  years  ago.  He  has  been  succeeded  there  by  J.  M. 

Merry,  of  the  Winnipeg  house. 
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What  Manufacturers  and  Jobbers  are  Offering  This  Month 

Activities  Among  the  Supply  Houses — Getting  Ready  for 

Spring  Business — Travelers  Begin  their  Rounds  Once  More. 

Pen  Points. 

Those  stationers  who  run  steel  or  fountain  pens  stamp- 

ed with  their  own  imprint  should  put  themselves  in  com- 

munication with  MacniveD  &  Cameron,  Ltd.,  the  pen  mak- 

ers at  Waverley  Works,  Edinburgh.  At  the  Waverley 

Ten  Works,  Birmingham,  they  manufacture  large  quanti- 

ties of  imprint  steel  pens  and  fountain  pens  in  their  en- 
tirety, and  as,  in  addition,  they  are  large  manufacturing 

stationers,  printers,  lithographers  and  box-makers  to  the 
trade,  they  have  unique  advantages  for  quoting  favorable 

terms.  Owing  to  increasing  business  this  firm  have  trans- 

ferred their  London  offices  and  warehouses  from  Farring- 
don  Avenue  to  large  and  commodious  premises  at  30  Shoe 

Lane,  E.C. 

New  Goodall  Cards. 

A.  0.  Hurst's  new  sample  book  of  Goodall 's  playing 
cards,  which  he  will  show  to  the  trade  this  season,  con- 

tains some  new  backs,  which  are  veritable  gems  of  beauty. 

To  the  imperial  Club  series  have  been  added,  among 

other  backs,  the  Cowboy,  the  Golf  Girl  and  Fernlea.  To 

t lie  Colonial  Gilt  Edge  series,  five  new  conventional  de- 
signs have  been  added.  In  the  Salon  series,  a  new  hunting 

scene,  a  new  Indian  Princess,  a  new  Indian  Chief,  Lady 

Hamilton  at  the  Spinning  Wheel,  Flora  (one  of  the  old 

Masters),  Water  Lilies  £with  maple  leaf  border)  are 

features.  In  the  Society  scries,  a  moonlight  water  scene 
of  exceptional  charm,  is  a  new  number.  All  these  cards 

are  very  charming  and  should  sell  rapidly. 

Briggs'  Lines  of  Calendars. 

William  Briggs  announces  that  he  will  handle  again 

I  his  year  Collier's  calendars  and  valentines  in  Canada. 
He  will  also  show  Anaeker's  line  of  artistic  Christmas 
cards,  which  were  in  such  favor  last  year.  Besides  these 

he  will  make  a  specialty  of  local  calendars,  in  which  there 

are  several  attractive  *styles.  The  Maxfield,  Parrish  and 
Frederic  ,  Remington  pictures  will  also  be  included  in 

Briggs'  showing. 

A   Generous  New  Year's   Offer. 

A.  J.  MeCrae,  Canadian  agent  of  the  American  Crayon 

Co.,  is  making  a  liberal  offer  to  Canadian  stationers, 
which  merits  careful  attention  at  this  time  of  the  year. 

A  handsome  large  $5.00  globe,  specially  adapted  for  school 

use,  is  offered  witli  each  first  order  for  a  gross  of  ('my- 
ograph crayons,  for  (he  sum  of  $1.00.  That  is  to  say  a 

stationer  can  make  four  hundred  per  cent  profit  on  the 

sale  of  the  globe  besides  the  liberal  profit  from  selling 

I  he  crayons. 

Some  stationers  may  be  inclined  to  think  that  they 

could  not  tackle  the  sale  of  a  gross  of  crayons,  lint  is  it 

such  as  impossibility  even  in  a  small  place?  Crayons  are 
coming  more  and  more  into  use  in  the  schools,  and  even 

i.1  a  small  school,  a  gross  of  crayons  won't  go  very  far.  A 
little  energy  directed  to  the  sale  of  the  goods  and  the 

globe,  will  bring  results.  Don't  delay  in  ordering  as  the 
supply  of  globes  is  limited. 

Special  Day  Cards. 

The  Elliott  Co.,  North  Philadelphia,  Pa.,  have  a  line  of 

special  day  tally  and  place  cards  that  commend  them- 

selves to  the  best  trade.  The  great  variety  of  designs  in- 

cludes new  and  catchy  ideas  for  St.  Valentine's  Day,  St. 

Patrick's  Day,  Lincoln's  .Birthday,  Washington's  Birth- 
day, Easter,  etc.  These  designs  in  both  tally  and  place 

cards  are  offered  in  an  entirely  new  assortment,  making  it 
more  convenient  for  the  dealer  to  handle  them  success- 

fully.    Samples  can  always  be  secured  promptly. 

Artgum. 

Artgum,  an  artificial  rubber,  was  invented  in  1899,  by 

Adolph  Sommer,  the  discoverer  of  viscol  and  numerous 

rubber  substitutes  and  waterproofing  compounds.  It  has 

proven  to  be  a  valuable  cleaning  substance,  and  already 

•has  a  very  extensive  use.  In  its  natural  condition,  it  has 

a  pale  yellow  color  and  a  faint  sweet  odor,  but  it  may  be 
secured  in  any  color  and  scented  in  any  way  desired. 

While  artgum  does  not  possess  the  elasticity  and  hard- 

ness of  pure  rubber,  in  its  cleaning  and  renovating  prop- 
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i Viscol   Company      East  Cambridge,  Mass.    W 
erty  it  greatly  excels  rubber.  Its  toughness  and  its  freedom 

from  grit  and  grease  make  artgum  a  good  material  for 

cleaning  the  surface  of  wall  paper,  drawing  paper,  leather, 
felt  and  numerous  other  articles,  which  must  not  be 
sera  ((died. 

Different  grades  of  artgum  are  made  for  special  uses. 

For  use  in  schools,  a  grade  called  "school  artgum"  is 
prepared,  which  is  somewhat  harder  than  the  regular 

grade  of  artgum. 

The  product  is  manufactured  by  the  Viscol  Co.,  of 

East  Cambridge,  Mass.,  and  sold  through  Clark  Bros., 
wholesale   stationers,    Winnipeg. 

Many  New  Stationery  Lines. 

The  Copp,  Clark  Co.  have  added  quite  a  number  of  new 
lines  to  their  stationery  stock  this  season,  which  the  trade 

will  find  interesting.  "Scotch  Plaid''  is  to  be  the  leader. 
This  may  be  had  in  Salisbury  size  notepaper  banded  in 

quires  and  boxed  in  ]  reams,  and  Salisbury  envelopes, 

di-imond  cut,  boxed  in  hundreds.  There  are  also  papeter- 
irs  in  Salisbury  size,  24  envelopes  and  24  sheets  to  the  box 
and   tablets,  octavo  plain,  quarto  plain  and   Salisbury. 

New  designs  in  tablets  are  Overseas  Linen  in  quarto, 

octavo  and  Salisbury,  Norfolk  in  quarto  plain  and  ruled, 

Derbyshire  in  octavo  plain,  Bobby  Burns  in  quarto  plain 
and  ruled.  Signal  in  octavo  plain  and  ruled  and  Onion 

Skin  in  octavo  plain. 16 
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The    Canadian    Bookman. 

The  publishers  of  the  Canadian  Book- 

man are  prepared  to  supply  copies  of 

the  paper  each  month  in  quantity  to 

booksellers  for  free  distribution  among 

book-buyers  in  their  localities.  A  spec- 
ial price  has  been  arranged  which  will 

enable  them  to  secure  quite  a  good  sup- 

ply at  a  low  expenditure.  By  rubber- 

stamping  the  issues  with  the  dealer's 
name  and  address,  they  will  advertise 
the  fact  that  all  the  books  referred  to 

in  the  issue  may  be  secured  from  them. 
The  fact  that  the  Canadian  Bookman 

covers  Canadian  publications  so  thor- 
oughly makes  it  of  considerable  value, 

while  its  careful  survey  of  publishing 
activities  elsewhere  renders  it  a  valua- 

ble medium. 

Koh-i-noor  at  the  Pole. 

Koh-i-noor  pencils  have  the  honor  of 
going  to  the  North  Pole — that  is,  some 
of  them.  Commander  Peary  says  that 
his  records  of  the  momentous  journey 
were  written  with  pencils  manufactured 
by  L.  &  C.  Hardtmuth.  He  has  writ- 

ten to  this  effect  a  letter,  which  wc 
produce  in   facsimile. 

Big  Line  of  Agencies. 

A.  Roy  MacDougall,  manufacturers'  agent,  Toronto, 
has  formed  a  company  to  be  known  as  A.  R.  MacDougall& 
Co.,  which  will  continue  t he  business.  They  have  ar- 

ranged for  several  new  agencies  this  season,  which 

should  interest  the  Canadian  trade.  They  will  show 

I'he  (lilt  Edge  line  of  price  honks,  etc.,  made  by  the 
Trussell  Mfg.  Co.,  the  products  of  the  Acme  Staple  Co. 

and  the  new  H.  Hoge  Co.,  the  Rad-Bridge  lines  of  Rad- 
cliffe  &  Co.,  and  the  products  of  the  Fulton  Rubber  Type 
Co.  Besides  these  they  will  have  all  the  lines  carried  last 
year,  including  those  of  the  Powers  Paper  Co.,  Birn  Bros., 
etc.,  etc 

At  the  North  Pole  With  Peary 
November  30th, 1909. 

L.  &  C.  Hardtmuth, 

New  York  City. 

Centleraen:- 

Hsrdtmuth'a  "Kohinoor"  Percil3  were  carried' 

by  me  on  the  northward  3ledge  journey,   and  some  of 

them  were   carried  to  the  Pole.     A3  a  matter  of  fact,,* 

have  one  or  two  left  that  were  taken  to  the  North  Pole. 

My  records  were  written  with  "Rohinoor"  pencils. 

Very  truly  yours, 

LEK. 

~~S 

VALUABLE   YEAR    BOOK. 

The  Year  Book  of  the  National  Association  of  Station- 

ers and  Manufacturers  of  the  United  'States,  has  appear- 
ed. It  contains  the  official  verbatim  report  of  tike  fifth 

annual  convention  at  Toledo,  and  makes  an  imposing 

volume  of  L62  pages.  To  Canadians  desirous  of  familiar- 
izing themselves  with  the  character  and  scope  of  the  work 

of  the  American  association,  the  Year  Book  will  be  found 

of  considerable  value.  The  addresses  on  "Care  of  Stock," 
"Expenses  and  Profits,"  and  "The  Man  Behind  the 
Counter,"  appear  in  full.  George  E.  Damon,  of  Geo. 

E,   Damon   Co.,  Boston,  is  this  year's  secretary. 

HURD'S  LAWNETTE 
is  unquestionably  tKe  selling  paper  of  tKe  year.  Its  richness  and  quality 

appeal  to  all  who  appreciate  fine  correspondence  papers.  It  is  different 

from  the  general  run  and  yet  its  writing'  surface  is  delig'htful. 
TKe  tints  in  which  it  is  made  are  especially  attractive.     TKe    OrcKid 

color  Has  recently  been  added  and  you  should  Have  it. 

A    telegraph    or    mail    order    for    a    holiday    box    assortment   -will    be 
expressed  the  day  received.     State  quantities  and  prices. 

GEO.  B.  HURD  Ol  CO. 

Fine   Paper    MaKers 

425  CEL  427  Broome  Street,  New  YorK,  U.  S.  A. 
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Of  Interest  to  Canadian  Newsdealers 

What  is  Being  Done  in  Magazine- 

dom  —  Changes  in  Price  —  New 
Publications  to  Appear    This  Spring. 

Cassell  &   Co.   will  launch   a    new    magazine   in   May 

called  "Outdoor  Magazine,"  It  will  sell  in  Canada  at 
20  cents. 

A  campaign  in  the  interests  of  "Chums"  is  to  he  work- 
ed shortly  by  Cassell  &  Co.  Buttons  will  be  distributed 

among1  school  children. 
Cassell  &  Co.  begin  the  puhlication  in  February  of 

of  "The  Sea  Serial"  in  twenty-four  parts. 
Scribner's -Magazine  has  secured  for  serial  publication 

during  1910,  Maurice  Hewlett's  "Rest  Harrow,"  in  which 
the  eccentric  hero  of  "Halfway  House"  and  "Open 
Country,"  John  Senhouse,  figures  again.  The  Roosevelt 
series  is  to  be  continued  during  the  year,  and  this  will 

undoubtedly  prove  very  popular.  An  entertaining  article 

in  the  January  number,  deserving  of  attention,  is  "Old 
London,"  in  which  many  of  the  quaint  features  of  the 
old  city  are  described. 

Chambers'  Journal  starts  the  new  year  with  a  serial 

by  John  Oxenham,  entitled  "Lauristons."  An  article  of 
more  than  passing  interest  in  the  January  number  deals 
with  the  theories  that  Mars  is  a  habitable  world;  the 

writer,  Alexander  W.  Roberts,  D.  Sc.  reasons  against  these 

theories.  Another  good  feature  is  "The  Philosophy  of 
Digestion,"  in  which  we- are  given  much  useful  informa- 

tion about  the  comparative  times  of  digestion  of  numerous 
foods. 

"The  Landscape  Paintings  of  James  Aumonier.  KM.." 
by  Walter  Bayes,  with  eleven  illustrations,  is  the  leading 
feature  of  the  International  Studio  for  January.  Another 

interesting  article  by  Frank  Newbolt,  deals  with  "Etched 
Book  Plates."  There  is  a  striking  illuminated  text  by  P. 
Sangorski  and  by  (1.  Sutcliffe,  besides  five  other  plates  in 

color.  The  other  contributions  include:  "Leon  Dabo, 

Landscape  Painter,"  "Some  American  Figure  Painters," 
"Emma  Ciardi,  Painter  of  Old  Italian  Gardens,"  "Lea.ves 
from  the  Sketchbook  of  Norman  Irving  Black,"  etc. 

Jubilee  of  the  Cornhill. 

That  admirable  little  English  monthly,  the  Cornhill, 

has  just  been  celebrating  its  jubilee.  Established  in 
January,  18G0,  by  George  Smith,  of  Smith,  Elder  &  Co., 

with  Thackeray  in  the  editor's  chair,  the  Cornhill  has  seen 
li^ty   years   of   existence,    and,    while    its   contemporaries 

like  Longman's,  Macmillan's  and  the  Gentleman's,  have 
disappeared,  it  continues  to  flourish.  The  Jubilee  number 
contains  much  interesting  material  bearing  on  the  career 
of  the  magazine.  It  appears  that  the  basic  idea  in  its 

founder's  brain  was  to  combine  the  custom  of  publishing 
novels  in  serial  parts  with  the  usual  magazine  formula  of 

that  day,  and  it  was  with  this  object  in  view  that  he  ar- 
ranged to  have  Thackeray  take  charge.  The  latter  was  to 

supply  a  novel,  which  instead  of  being  published  in  parts 
by  itself,  would  form  a  section  of  the  magazine.  The 
idea  worked  well  and  has  become  a  permanent  feature  in 
modern  magazine  publishing.  The  Cornhill  has  always 
maintained  its  reputation  for  its  fiction,  and  among  the 
novelists  whose  work  has  appeared  in  its  columns  are: 

Anthony  Trol'ope,  Charles  Lever,  George  Eliot,  Mrs.  Gas- 
kell.  YYilkie  Collins,  Charles  Reade,  William  Black,  James 

Payn  and  Henry  Seten   Merriman. 

SUCCESSFUL  CARTER  CONFEREENCF. 

BOSTON,    DEC.    2S.—  From   Monday,    December   20th, 

through  Wednesday,  the  22nd,  representatives  of  the  Cart- 

er's Ink  Company  from  all  over  the  country  were  in  at- 
tendance at  a  conference  at  the  factory  in  Boston.  The 

company  has  held  these  conferences  from  time  to  time, 
believing  that  the  exchange  of  ideas  and  experiences  with 
tine  another,  as  well  as  the  encouragement  and  instruc- 

tion received  IVom  the  offices  of  the  company  insures  add- 
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New  Home  Carter's  Ink  Co. 

ed  enthusiasm  as  well  as  actual  profit  to  the  men.  Plans 
are  formulated  and  new  campaigns  laid  out,  which  can  be 
thoroughly  discussed  by  the  men  on  the  ground.    . 

Sessions  were   held  morning  and   afternoon,   at    which 

i.pics  of  general  interest   to  all,  and  more  technical  mat- 

A  QUICK  TURNOVER is  a  profitable  one.  Goods  for  which 
the  demand  is  already  created  are  quickly 

and  readily  sold.  All  teachers  know  our  supplies  to  be  the  best  for  school  use.  More  of  the  trade  every 

month  are  handling-  our  Art  Materials  and  School  Supplies.  Are  you?  There  is  easy  selling  and  good 
money  in  them  for  you. 

No.  8,  3  color  box  with  long  10c.  brush,  sells  25c. 

B-l  8  color  box  with  long  10c.  brush,  sells  30c. 

A-l        8  color  box  with  brush  on  quill  handle,  sells  25c. 

Crayons,  Paper,  Charcoal,    Fixitif,    Prang's  Art  Books,    Books  on    Modelling,  Weaving,  Manual  Training 
and  Kindergarten  Work. 

Chalks— all  kinds,  single  boxes  or  case  lots.         Colore 3  Chalks-  1   doz.,  2  doz.,  or  gross  sticks  in  box. 

SEND    FOR    CATALOGUE    AND    DISCOUNTS   TO-DAY. 

THE  GEO.  M.  HENDRY  CO.,  Ltd.,     wholesale  School  supplies,     TORONTO,   ONT. 
18 
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tera   for  both    ribbon   and   carbon   ami   ink  and   adhesive 

men  were  taken  up  and  carefully  considered. 

The  conference  this  year  was  noteworthy  as  giving 
the  men  a  chance  to  inspect  the  new  reinforced  <•  mcrete 
building  into  which  the  company  will  soon  move.  One  en- 

tire afternoon  was  given  over  to  this  and  the  plant  was 
viewed  from  top  to  bottom. 

Wednesday  night  brought  the  conference  to  a  close 
with  a  banquet  at  the  Hotel  Westminster,  presided  over 
by  R.  B.  Ganter,  president  of  the  company,  and  C.  B. 
Gordon,  general  manager.  About  forty  representatives  sat 

down  to  the  'tables  and  after  a  good  "eat,"  enjoyed  a 
programme  presented  by  "home  talent,"  which  included 
some  very  neat  sleight-of-hand  tricks  by  L.  G.  Stevens, 
of  the  Chicago  territory. 

INFRINGING  THE  WATERMAN  NAME. 

L.  E.  Waterman  &  Co.,  New  York,  have  secured  a 
permanent  injunction  against  the  Standard  Drug  Co.,  en- 

joining them  not  to  infringe  the  complainants'  trade  marks. 
The  legal  document,  containing  the  decree  of  the  court, 
has  been  circulated  by  the  Waterman  Co.  It  gives  a  de- 

tailed list  of  what  constitutes  an  infringement,  and  the 
Waterman  Co.  intimate  thai  all  persons  found  indulging  in 
unfair  trade  practice-  in  violation  of  its  terms,  will  be 

vigorously  proceeded  against. 

Austin's  Book  Store.  Main  Street,  Gait,  was  destroyed 
by  fire  on  the  morning  of  December  29.  The  loss  entailed 
amounted  to  about  $10,000.  The  store  was  owned  by  C. 
Austin,  and  managed  by  E.  Westcott,  late  of  Beterboro. 

FOUNTAIN    PENS STYLOGRAPHIC    PENS 
GOLD    PENS 

Being  practical  makers  of  over  25  years' experience  and  now  having  the  most  up-to-date  FACTORIES,  we  are 
prepared  to  supply  the  BEST  at  LOWEST  rates.  Special  designs  and  patents  made  (and  if  necessary  put  on  the 
English  Market)  so  as  to  secure  English  protection.    Send  particulars  and  receive  our  quotations. 

JEWEL  PEN  COMPANY,  io2Fenchurch St.,  London, Eng. 
(Sole  Makers  of  The  Red  Giant  Stylo). 

ABOUT  six  months  ago  we booked  an  order  for  shipping 

tags  (the  cheapest  kind  we  make) 
for  a  Company  shipping  castings 
and  machine  parts. 

The  other  day  they  wanted  an- 
other lot  of  tags  and  we  suggested 

using  a  tougher  tag.  It  didn't  take 
much  to  persuade  them,  as  the 
cheaper  tag  was.  not  sufficiently 

strong  to  carry  their  heavy  mer- 
chandise. We  are  now  running  their 

order  on  a   four  grade   better  tag. 

Let  us  check  up  your  tag  situation. 

Samples  of  all  kinds  on  request. 

SOUTHAM'S 

SHIPPING 

TAGS 

PRICES 

ON    ALL    GRADES 

IN    STANDARD 
OR  ODD  SIZES 

ON    APPLICATION. 

SOUTHAM  LIMITED 
MONTREAL 

Ticket,  Tag  and   Label  Department 

i9 
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Music  and  Musical  Instruments 

The  New  Year  a  Good  Time  to  Stir 

up  this  Department  and  Place  it  on 
a    Sound   and     Progressive    Footing. 

To  establish  a  music  department  dues  not  necessarily 

imply  that  a  large  capital  is  needed.  Upon  establishing 

a  department,  a  small  supply  of  songs  is  quite  sufficient. 

If  customers  require  a  sheet  of  music  which  at  the 

you  have  not  in  stuck,  it  can  be  convenientlj  sent  for  by 
mail.  Further,  if  a  dealer  has  been  frequently  asked 

for  a  certain  song,  he  can  secure  any  number  of  copies 

by  express  at  a  very  small  cost. 

One  of  the  best  ways  to  start  a  music  department,  on 

a  small  scale  at  first,  is  to  get  in  touch  with  a  few  jobbing 

and  supply  houses  such  as  Whaley,  Royce  &  Co..  and  the 

Anglo-Canadian  Music  Co.,  Toronto,  or  the  Delmar 

Music  Co.  and  the  MeKinley  Music  Co.,  Montreal.  These 

firms  always  carry  a  fully  assorted  stock  of  all  current 

publications.  Their  buying  facilities  are  such  as  to  allow 

them  to  secure  large  quantities,  and  supply  the  retail 

trade,  giving  it  first-class  service.  If  a  dealer  does  not 

care  to  work  on  this  scale,  he  may.  write  to  the  music 

publishers  in  the  United  States.  This  way  involves  time 

where  just  as  good  satisfaction  may  often  lie  had  from 

the    Canadian    supply    houses    mentioned    previously, 

A  Drawing  Card. 

If  f,,r"  no  other  reason' than  that  a  music  department 
serves  as  a  good  drawing  card,  no  book  and  stationery 

house  should  be  without   one.     It   is  asto  "  the 

crowds  which  throng  the  music  department  of  one  of 

Montreal's  largest  and  m*?t  up-to-date  departmental 

stores.  As.  this  is  the  desired  end,  large  crowds  are  con- 

tinually passing  in  and  out,  and  if  other  goods  are  artis- 

tically displayed   sales  are   sure   to   result. 

'in  successfully  running  a  sheet  music  department,  sal- 

ary is  not  a  heavy  expense.  The  department  can  be  easily 

put  in  charge  of  girls,  who  have  a  taste  for  music,  at  a 

salary  of  from  $3  to  $5- pet  week,  according  if'  the  size  pf 

the  town.  If  one  of  tin  hands  employed  is  competent  to 

play  a,  piano,  it  is  much  better,  as  a  person  who  sets  a 

-  ing-to  his  liking,  in  many  cases  prefers  to  have  it  play- 

ed over  before  buying.  Jn  many  cases,  in  establishing  a 

sheet  music  department,  the  salary  question  can  hardly 
be   considered   a   burden. 

Profits  are  Good. 

The  profits  of  a  music  department  are  hum.  as  a 

of  the  current  publications  can  be  bought  at  from  LOc  to 

LSc,  and  generally  retail  at  from  25c  to  35c.  Songs  of 

the  popular  variety,  such  as  home  and  mother  songs,  or 

ballads,  waltzes,  coon  and  comic  songs  and  marches,  can 

be  bought,  in  mos'l  cases,  at  LOc,  and  the  high-class  bal- 
lads al  18c.  Book  and  stationery  stores  will  do  well  to 

consider  the  question  of  <  pening  a  music  department. 

Many  large  departmental  houses  do  a  biz  mail  order 

business,  while  this  trade  could  be  successfully  catered 

to  by  local  stores  in  the  numerous  towns  and  villages 
throughout    the   country. 

Current  Music. 

During   the    la.-;    two   weeks   in    December   and    also   a 

few  days  of  the  present  month,  the  demand  for  popular 

songs  fell  off.  However,  Christmas  hymns  were  much 
sought  after,  and.  in  a  way,  this  partlj  made  up  for  the 

small   trade  put    through   in    the  popular  lines. 

The  sale  of  sheet  music  is  usually  quiet  dining  these 

two  months,  but  the  beginning  of  February  will  show  a 

big  change  for  t'.ie  better.  Below  is  to  be  found  a  list of   current   songs. 

The  Delmar  Music  Co.,  Montreal,  is  rapidly  forging 

ahead  with  a  catalogue,  comprising  some  of  the  best  ma- 
terial obtainable.  Murchison  and  Hodge,  two  of  this 

company's  prominent  song  writers,  are  responsible  for  the 

following  songs:  "I'm  Feelin'  Blue,"  "Moonlight,  Dear, " 

"Only  Baby  Fingers,"  "Every  Adam  lias  an  Eve."  and 
''I'm  Going  Back  to  Work  Down  on  the  Farm." 

The  two  successes,  "Strolling,"  and  "In  Dear  Old 

Sweetheart  Days."'  by  Murray,  Michael  &  Zimmerman. 
are  still  bidding  their  own,  -"  Strolling"  particularly,  be- 
ing  in   favor. 

Another  good  song  with  a  pleasing  melody  published 

by  this  house  is,  "Sing  Me  a  Song  Like  You  Used  to 

Sing, "    by    Walter   Bruce. 
A  new  song  handled  by  this  house  is,  "You  Remind 

Me,  Dear  Girl,  of  My  Own  Sweet  Marie."  The  demand 
so   far  for  same  is  fair. 

The  Delmar  Music  Co.  also  is  the  publisher  of  "My 

Every  Thought  is  of  You,"  by  Sandy  Chapman  and  Mac. 
Arthur;  "I  was  Born  with  Nothing,"  by  H.  W.  Schubert, 
and   "Jus!   Because  I  Love  You  So." 

A  song  which  this  firm  is  doing  exceptionally  well  with 

is,  "It  is  Love."  This  piece  is  of  a  semi-classical  na- 

ture. "When  My  Ship  Comes  Home"  is  by  the  same 
author. 

"0,  Canada."  a  national  song  for  Canadians,  writter 
by  His  Honor  Mr.  Recorder  Weir,  D.'C.L.,  with  melody  by 
C.  Lavallee,  is  reported  to  be  very  popular. 

Three  instrumental  pieces  for  which  this  house  is  re- 

sponsible are,  "Garlta  Waltz,"  by  Herbert  Niekson; 

"Raggity  Rag,"  by  J.  B.  La  Freniere,  and  "Rag  Tags 

Rag,"  by   Harry  Thomas. 

A  lew  id'  the  good  songs  published  by  the  McKinley 
Music  Company  thai  are  expected  bo  sell  well  in  Canada 

are,  "Ciribiribin,"  a  waltz  song  by  "Pestalozza";  "The 
(How  Worm,"  idylle  for  piano,  adopted  from  Theodor 

Oeston;  "Petite  Tonkinoise,"  by  Scotto  and  Christine; 
"La.  Sorella"  March,  by  Borel  and  Clerk;  "Simple 

Simon,"  march  and  two-step,  by  Win.  Murray  Simpson; 

"Sun  Rise,"  reverie,  by  Henry  S.  Sawyer;  "The  Dream- 

land of  Love  Waltzes,"  Henry  S.  Sawyer;  "Louisiana 

Waltzes."  by  Rodirigo;  "Just  a  Little  Empty  Stocking." 

by  Bishop;  "In  the  Moonlight  with  the  Girl  You  Love," 
by   Stanley,   and   "My  Rosary,"  by  Bishop. 

Remick,  New  York,  is  the  publisher  of  the  five  fol- 

lowing compositions,  "Pul  on  Your  Old  Gray  Bonnet." 
"Lady  Love,"  "Moontime,"  "There's  a  Big  Cry  Baby 

in  the  Moon."  and  "Mandy,  How  do  Yon  do?"  All  of 
the  above-mentioned  songs  have  been  heard  frequently 
in  the  theatres  on  this  side  and  the  demand  for  same  is 
all    that   can   be  desired. 

"I  Wonder  How  the  Old  Folks  are  at  Home,"  pub- 
lished by  Vanderslooi  Music  Pub.  Co..  Williamsport,  is 

taking  well  in  Montreal. 
Victor,  Kremer  Co.,  Chicago,  have  a  good  number  in 

"Jungle    Moon." 
"He's   a    College   Boy"   and   "On  a  Monkey  Honey- 

i   'n."    I  wo  songs  published    bj    Theo.   Morse  Pub.   Co.. 
\'"w    York,  have  become  general  favorites  here. 

Harry  Von  Til/.er.  New  York,  has  an  extremely  good 

number  in  "The  Cubanola  Glide." 

The  demand  for  the  song  hit  "My  Cousin  Caruso"  is 
still  big.  This  song  is  published  by  Gus  Edwards  Mus!e 

Pub.  Co.,  New  York.    Another  one  of  their  mw  sou--  is. 
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BOOKS  E  L  L  E  R     A  X  I )    S  T  A  T  I  O  N  E  I< 

McKINLEY  MUSIC  COMPANY 
CHICAGO NEW  YORK MONTREAL 

JOIN  THE  ARMY 
of  successful  McKinley  dealers.  Only  a  few  dollars  invested  now  will 
start  you  in  the  best  paying  proposition  on  the  market.  Retails  at  10c. 
a  copy  big  sales  big  profits.  Bear  in  mind  that  the  McKinley 
House    is  the  largest   Mail   Order   Music    Supplv  House  in   the  World. 

OUR  SYSTEM  IS  YOURS 
We  supply  you  with  catalogues,  portfolios,  covers,  posters,  etc.,  rfCC 

JOIN  US 
Sample  music,  catalogues,  etc.,  free  to  responsible  dealers  on  application. 

INVESTIGATE  NOW 

Henri  Dupuis,  Sales  Agent,  107  St.  James  Street,  Montreal 

Assistant  Manager 
Wanted 

Tbe  Bookseller  and  Stationer  is  in 

need  of  an  assistant  manager — a 
young  man,  thoroughly  versed  in 
the  book  and  stationery  business, 
who  can  handle  the  advertising 
department  competently.  A  good 
chance  for  the  right  man.  The  posi- 

tion is  open  now  and  will  be  filled 
at  once.  In  sending  in  applications, 
state  age  and  experience. 

ADDRESS,   MANAGER 

Bookseller  &  Stationer 
c/0  MacLean  Publishing  Co. 

Toronto 

"Victor"  Quality 

'HIS    WASTER'S    VOICE" 
RElj.U.o.PAT.OFF. 

Quality  is the  argu- ment that 
convinces 

people. You  can 

prove  t  o them  that 
the 

Victor  Gramophone 
is  the  best  musically  and  mechanically.  This 

means  greater  business  and  more  profits  for  you. 

Tell  people  that  the  voices  of  the  greatest  sing- 
ers in  the  world  are  recorded  exclusively  for  the 

Victor-Gramophone  ;  that  the  foremost  bands 
and  orchestras  make  Records  for  the  Victor- 

Gramnphone  only — and  you  will  be  abundantly 
repaid  for  your  efforts  Victor-Gramophone  pro- 

fits are  worth  looking  into.  Send  for  catalogs 

and  dealers'  prices. 

Berliner  Gramophone   Co. 
MONTREAL 

LIMITED 
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BOOKSELLER  AND  STATIONER 

WM.  RITCHIE  &  SONS, 
Limited 

of  EDINBURGH,  SCOTLAND 

Have    pleasure    in     announcing-    their 

1910  Collection 
of  their RELIABLE 

SERIES 

RELIABLE 
SERIES 

CHRISTMAS 

BOOKLETS 

CALENDARS 
Birthday  and  Easier  Booklets 

Pictorial  Post  Cards 

A  distinctive  and  commanding-  col- 

lection, embracing-  many  novel  features 
and  original  designs. 

Our  Managing  Director,  Mr.  A. 

Spottiswoode  Ritchie,  will  be  in  New 

York  from  January  15th  for  a  fortnight, 

and  will  be  glad  to  have  enquiries  or 

appointments. 

Address  : 

GRAND   UNION  HOTEL, 

42nd   Street,   NEW  YORK 

WM.  RITCHIE  &  SONS, Limited 

ELDER  STREET 

EDINBURGH,         -         SCOTLAND 

Cables  : — Reliable,  Edinburgh 

Also  at  London,  Manchester,  Leeds  and  Glasgow 

"I  Love  My  Wife,  so  Keep  Away."  Not  very  much 
has  been  heard  of  this  last  mentioned  piece  as  yet,  how- ever. 

New  Agency  in  Montreal. 

The  McKinley  Music  Co.,  Chicago  and  New  Fork,  re- 
cently appointed  Mr.  Henri  Dupiiis  to  accomodate  the 

music  trade  in  Canada.  Mr.  Dupius  has  accordingly  opened 
an  office  at  107  St.  James  St.,  Montreal.  He  has  on 
hand  a  full  range  of  all  the  famous  McKinley  publica- 

tions, which  consist  of  instrumental  and  vocal  pieces,  also 
pieces  suitable  for  guitar  and  mandolin,  cornet,  violin  and 

piano,  etc.  The  addition,  further,  comprises  a  good  range 
of  classical  pieces,  all  of  which  are  sold  at  the  standard 
McKinley  price. 

The  McKinley  house,  which  is  the  largest  mail  order 

music  supply  house  in  the  world,,  also  controls  the  Frank 

K.  Root  &  Co. 's  publications,  which  puts  Mr.  Dupius  in 
a  position  to  offer  his  customers  a  range  of  nearly  2,000 

pieces. 

DUTY   ON   SERIAL   PUBLICATIONS. 

OTTAWA,  DEO.  4.— By  Tariff  Decision  No.  362,  the 

"World's  Great  Books,"  which  are  being  issued  by  the 
Amalgamated  Press,  London,  in  42  fortnightly  parts,  enter 
Canada  under  tariff  item  No.  169  and  are  dutiable  at  15 

per  cent,  under  the  British  preferential  tariff. 

A  man  went  into  a  book  store  the  other  day  and  asked 

the  gum-chewing  grande    dame   behind   the   counter: 

"Do  you  have  'The  Cricket  on  the  Hearth?'  " 
To  which  the  young  woman  loftily  replied: 

"We    don't    keep    them    indoor    games    except    round 

Christ  mas  season, " 

Sheet  Music  and 
Music  Books 

of  the  Better   Class 

We  are  sole  representatives  in  Canada  of  the 
leading  English  music  publishers  and  carry  a 

very  complete  stock  of  standard  publications 
for  educational  and  general  use. 

NEW  SONGS,  PIANO  MUSIC,  VIOLIN 
and  ORGAN  MUSIC,  ANTHEMS  and 

CHORUSES  in  great  variety.  Liberal  dis- 
counts to  the  trade.  BOOKSELLERS  and 

STATIONERS  giving  some  attention  to 
.  this  branch  of  business  will  find  it  profitable. 

Many  Canadian  Societies,  Churches,  Choruses 

and  private  individuals  send  to  the  States  for 
their  musical  supplies.  We  can  help  you  to 

hold  this  trade  in  the  country.  Write  for 

particulars,  mentioning  this  paper. 

A  SELECTED  CATALOGUE  of  best 
selling   pieces    mailed    on    application. 

Anglo-Canadian  Music 
Publishers  Association,  Ltd. 

(Ashdown's  Music  Store) 
144  Victoria  Street  Toronto 
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BOOKSELLER     AND     STATIONER 

Condensed    or    "  Want "    Advertisements 
AGENTS  WANTED. 

This  is  the  problem  of  many  Eng.ish  and 
American  manufacturers  and  publishers.  Why  not 

use  an  Ad.  under  this  heaa.ng  r 

MEN  sslling  on  commission,  01  men  whose  time 
is  not  fully  employed,  should  become  our 
agents.  The  Canadian  Grocer,  Dry  Goods 

Review,  Hardware  and  Metal,  Printer  and  Pub- 
lisher, Bookseller  and  Stationer,  Plumber  and 

Steamfitter,  Canadian  Machinery  and  Power 
House  are  all  well  known  and  highly  regarded 
trade  papers  with  a  large  circulation  throughout 
Canada,  United  Sta'es  and  Great  Britain.  The 
circulation  must  be  maintained  and  increased.  We 
pay  large  commissions  to  men  who  push  for  new 
subscribers.  If  you  can  do  anything  in  this  way 
write  the  Circulation  Department,  giving  refer- 

ences.   The  MacLean  Publishing  Co.,  Toronto. 

WANTED— in  every  town  and  village,  a  re- 
presentative to  take  charge  of  the  circula- 

tion of  our  various  publications  :— Hardware 
and  Metal,  Canadian  Grocer,  Financial  Post, 
Plumber  and  Steamfitter,  Dry  Goods  Review, 
Printer  and  Publisher,  Bookseller  and  Stationer, 

Canadian  Machinery,  and  Busy  Man's  Magazine. 
Good  financial  standing  and  business  connection 
a  strong  recommendation.  Just  the  position  for  a 
retired  business  man  for  his  spare  t'me-  The 
MACLEAN  PUBLISHING  COMPANY  Limited. 
Toronto.  (t.f. 

BOOKS  FOR  SALE. 
How  to  dispose  of  shop-worn  or  unsaleable  books 

is  the  problem  of  many  a  bookseller.  Try  an  adver- 
tisement under  this  headine. 

AUTHORS,    WHO    PUBLISH    THEIR    OWN 
books    will    find    the    BOOKSELLER    AND 
STATIONER  a  good  medium  through  which 

to  interest  the  trade  in  their  publications. 

BOOKS  IN  FOREIGN  LANGUAGES 

EMCKE  &  BUECHNER,  11  EAST  17TH 
St.,  New  York.   (All  foreign  books.)    (1209) 

EMCKE  &  BUECHNER,  11  East  17th  St., 
New  York.  Best  facilities  for  supplying  books 
in  all  languages. 

L 
L 

INFORMATION  WANTED. 

THE  EDITOR  OF  THE   BOOKSELLER   AND 
Stationer  desires  to  be  kept  posted  on  the  pub- 

lication of  all  new  books  and  magazines  in  the 
Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    him    of    any  omissions  from  the 
lists  published  each  month. 

MISCELLANEOUS 

ANY  MAN  who  has  ever  lost  money  in  the  mails 
has  had  occasion  to  learn  by  painful  exper- 

ience that  the  only  properway  to  remit  money 

is  by  Dominion  Express  A'.oney  Orders  and  For- 
eign Drafts.  If  lost  or  delayed  in  the  mails,  a 

prompt  refund  is  arranged,  or  new  order  issued 
without  further  charge. 

DOUBLE  your  floor  space.  An  Otis-Fensom 
hand-power  elevator  will  double  your  floor 

space,  enable  you  to  use  that  upper  floor  cither  as 
stock  room  or  as  extra  selling'  space,  at  the  same 
time  increasing  space  on  your  ground  floor.  Costs 

only  $70.  Write  for  catalogue  "B."  The  Otis- 
Fensom  Elevator  Co.,  Traders  Bank  Building, 
Toronto.  (tf) 

DOES  YOUR  FIRE  INSURANCE  POLICY 
protect  you?  There  are  points  in  connection 
with  fire  insurance  policies  that  need  expert 

handling  to  secure  proper  protection.  We  are  fire 
insurance  experts.  We  can  safeguard  your  inter- 

ests and  procure  the  lowest  rates.  Mitchell  & 
Ryerson,  Confederation    Life    Building,   Toronto. 

(tf) 

ELIMINATE  FIRE  RISK,  save  Insurance,  re- 
duce maintenance  costs  and  s  ve  money  r.n 

your  actual  building  work  by  using  the  KAHN 
SYSTEM  of  Fireproof  Construction.  Used  in 
many  of  the  largest  business  premises  on  this 
Continent.  Write  for  catalogue.  Trussed  Con- 

crete Steel  Company  of  Canada,  Ltd.,  Walker  Rd., 
Walkerville.Ont.  (tf) 

ELLIOTT-FISHER     Standard      Writing-Adding 
Machines     nuke    toil    easier.     Elliott-Fisher 
Limited,  513   No.  83  Craig  St.  W.,  Montreal, 

and  129  Bay  St.,  Toronto. 

ERRORS  AVOIDED,  LABOR  SAVED  — Using 
th°  Shouperior  Autographic  Register.  Three 
copies  issued  at  one  writing.  1st,  Invoice; 

2nd,  Delivery  Ticket ;  3rd,  Charge  Sheet,  perforata 
ed  for  filing.  No  handling  of  carbons.  High 

grade  printing  and  neat  invoices.  Make  full  in- 
quirr.  Autographic  Register  Co.,  St.  Paul  and 
St.  Nicholas  St.,    Montreal.  (tf) 

FIREPROOF  WINDOWS  AND  DOORS,  made 

strictly  to  the  Fire  Underwriters'  require- 
ments, reduce  your  insurance  rates  and  pro- 

tect your  building.  We  are  experts  in  this  line 
and  guarantee  you  really  fireproof  goods  and  the 
maximum  insurance  allowance.  Let  us  give  you 
our  figure.  A.  B.  Ormsby,  Ltd.,  Sheet  Metal 
Workers.     Factories:  Toronto,  Winnipeg. 

GET  THE  BUSINESS;  INCREASE  YOUR 
SALES.  U?e  Multigraph  typewritten  letters. 
Typewritten  letters  three  thousand  per  hour 

on  the  Multigraph.  The  Multigraph  does  abso- 
lutely every  form  of  printing.  Saves  you  25  p  c. 

to  75  p. c.  of  your  printing  bill.  Multigraph  yoi-r 
office  forms,  letterheads,  circular  letters.  Write 
us.  American  Multigraph  Sales  Co..  Ltd.,  129 
Bay  Street,  Toronto.  (tf) 

GET  THE  1910  CANADIAN  ALMANAC  — In- 
formation on  Customs  Tariff,  Bank  Stocks, 

Foreign  Exchange,  Pest  Offices,  Insurance. 
Assurance,  Patents,  Weights,  Measures,  News- 

papers, Magazines,  Succession  Duties  Paper 
cover,  50c;  cloth,  75c.  At  all  dealers  or  postpiid 
on  receipt  of  price.  Copp,  Clark  Co.,  Ltd.,  Dept. 
C,  86  Front  St.  West,  Toronto. 
TNSURE  HEALTH  by  installing  Pullman  System 
1  of  natural  ventilation.  Simple,  inexpensive. 

Fresh  air  introduced  under  window  sash  is 

gradually  diffused  throughout  room.  All  foul  air 
in  room  expelled  through  special  outlets.  Use  in 
store,  office  and  home.  Send  for  free  booklet. 
Wm.  Stewart  &  Co.,  Saturday  Night  Building, 
Toronto  ;  Board  of  Trade  Building,  Montreal,    (tf) 

JUST  NOW  we  are  holding  a  special  sale  of 
second-hand  typewriters.  All  makes  are  repre- 

sented :  Underwood,  Remingtons,  Olivers, 
Empires,  Smith  Premiers,  etc.  They  have  been 

carefully  rebuilt  and  are  in  good  wo-kab'e,  wear- 
ab'e  condition.  The  Monarch  Typewriter  Co., 
Ltd.,  98  King  St.  West,  Toronto,  Ont  (tf) 

KEEP  ACCOUNTSWITHOUT  BOOK-KEEP- 
ING. A  century  ago  accounting  meant  keep- 

ing books.  To-day  you  can  keep  accounts 
cheaper,  better,  quicker  and  more  accurately  by 
throwing  away  all  books  and  installing  a  McCaskey 

Account  Register.  Don't  be  skeptical — investiga- 
tion costs  nothing.  Write  us  to-day.  Dominion 

Register  Co.,  Ltd.,  lOOSpadina  Ave.,  Toronto,  (tf) 

KAY'S  FURNITURE  CATALOGUE  No.  36, 
contains  160  pages  of  fine  half-tone  engrav- 

ings of  newest  designs  in  Carpets,  Rugs, 
Furniture,  Draperies,  Wall  Papers  and  Pottery 
with  Cash  prices.  It  brings  you  into  close  touch 

with  the  immense  stocks  and  sp' en  id  manufacturing 
facilities  of  John  Kay  Company,  Limited.  36  King 

St.  West,  Toronto.  Write  for  a  copv  to-day.  It's  free. 
MODERN  FIREPROOF  CONSTRUCTION. 

Our  system  of  reinforced  concrete  work,  as 

successfully  used  in  many  of  Canada's  larg- 
est buildings,  gives  better  resuUs  at  lower  cost. 

"  A  strong  statement,"  you  will  «ay.  Write  us  and 
letus  prove  our  claims.  That's  fair.  Leach  Con- 

crete Co.,  Ltd.,  100  King  St.  West,  Toronto,  (tf) 
PROBABLY  the  most  talked  about  machine  in 

Canada  is  the  Hainer  Book-keeping  Machine. 
It  combines  in  one  machine  the  cash  and 

credit  register,  time  recorder  and  account  register. 
Representatives  wanted  everywhere.  Write  for 
our  proposition.  Book-keeping  Machines,  Ltd., 
424  Spadina  Ave.,  Toronto.  (tf) 

USE  the  best  carbon  paper.  Our  "Klear-Kopy" carbon  gives  clear,  unsmudged  copies  of  your 
letters  and  other  documents  It  has  been 

selected  by  a  leading  government  against  43  com- 
petitors. "Peerless:'  typewriter  ribbons  give 

clear  letters  and  will  not  clog  the  tvpe.  SoM  by 
all  dealers.  Write  us  for  samples.  Peerless  Car- 

bon and  Ribbon  Co.,  Toronto  (tf) 

SHOW  CASES  AND  STORE  FIXTURES  for 
every  business  Send  for  illustrated  catalogue. 
Jones  Bros.  &  Co.,  Limited,  30-32  Adelaide 

St.  W.,   Toronto,  Ont.  (tf) 

SAVE  50%  OF    THE   COST    OF    HANDLING 
merchandise  by  installing  a  Beath    System  of 
Overhead  Carriers  Saves  valuable  floor 

space  because  the  trackage  is  on  the  ceiling.  Sys- 
tems for  all  kinds  of  businesses,  large  or  small. 

Write  us  for  illustrated  catalog.  W.  D  Beath  & 
Son.  193  Terauley  St.,  Toronto.  (tf) 

^AVE  70      OF  YOUR  LIGHT    BILL    by    using 
O    the  "JUST"  Tungsten  Lamp.   Fits  antsocket. 

Burtis  any  angle.  AH  candle-powers  from  six- 
teen up.  Prces  as  low  as  50  cents.  Better  write 

us  to-day.  Sterling  Electric  Supp'y  Co.,  Ltd  .  369 
Yonge  St.,  Toronto,  Ont.  (tf) 

THE  MONEY  you   are  now   losing  through  not 
having  a  National  Cash    Register  would    pay 
its  cost  in  a  short  time.    Write   us    for  proof. 

The  National  Cash  Register  Co.,   285  Yonge  St., 
Toronto. 
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THE     PERRY     PICTURES  -  EXTENSIVELY adve  tised.      Millions   sold.      Very    popular. 
Every  one  should  have  them.  Send  4  cents 

in  stamps  for  illustrated  catalogue  and  prices  to 
the  trade.  The  Perry  Pictures  Co.,  Box  440, 
Maiden,  Mass.  (2-10) 
THE     METAL    REQUIRED    IN    A   MODERN 
1      CONCRETE     BUILDING.       Our     special 

facilities  enable  us  to  produce  at  minimum 
cost  Concrete  Reinforcements,  Fenestra  Steel 
Sash,  Automatic  Fire  Shutters  and  Steelcrete 
Metal  Lath.  Complete  stock;  quick  delivery. 
Before  deciding  write  us  for  catalogue  and  prices. 
Expanded  Metal  and  Fireproofing  Co.,  Ltd., 
Fraser  Ave.,  Toronto.  (tf) 

-"The  "KALAMAZOO"  Loose  Leaf  Binder  is   the 
*■      only  bindef  that  will  hold  iust  as  many  sheets 

as  you  actually  require  and  no  more.  The  back 
is  flexible;  writing  surface  flat;  alignment  perfect. 
It  cannot  get  out  of  order.  No  exposed  metal  parts 
or  complicated  mechanism.  Write  for  booklet. 
Warwick  Bros.  &  Rutter  Ltd.,  King  and  Spadina, 

Toronto. VJTANTED— A  splendid  opportunity  for  dealers 
"  to  handle  the  best  combination  Duplicat.ng, 

Addressing  andOffice  Printing  Machine  on 
h  e  market.  Exclusive  territory.  Send  name  and 
address,  giving  occupation  and  references,  to  the 
Canadian  Writerpress  Company,  Ltd  ,  33  John 
St  ,  Hamilton,  Ont. 

WHEN   buying  bookcases   insist  on    having  the 
best  on  the  market,  "Macey  Sectional    Book- 

cases."   Carried  in  stock  by   all   up-to-date 
furniture  dealers.     Illustrated  booklet  sent  free  on 
request.     Canada    Furniture   Manufacturers,    Ltd. 
General  offices,  Woodstock,  Ont.  (tf) 

WHY  IMPORT  Loose-Leaf  Binders  and  Metal 
Parts  when  you  can  buy  "  Systems   Quality" from  us?    We  make  the  best  binders  in  the 

world;  make  them  to  match,  too.    Ours  are   the 
Canadian    Loose-Leaf   Standatds.     Business   Sys- 

tems Limited,  Manufacturing  Stationers,  Toronto. 
(tf) 

■yOU  need  the  best  possible  protection  from  fire  ! 1  If  your  valuables  are  In  one  of  our  safes,  you 
can  rest  at  ease;  no  fire  is  too  hot  for  our 

safes  and  vaults  to  withstand.  We  manufacture 
vaults  and  safes  to  meet  every  possible  require- 

ment. Write  for  catalogue  "S."  The  Goldie  & McCulloch  Co.,  Ltd.,  Gait,  Ont,  (tf) 

<£„..  BUYS  THE  BEST  DUPLICATING  MA- 
vP7s  CHINE  on  the  market.  ACME  will  print 

yJ  anything  a  job  printer  can  do.  Complete 
outfit:  Acme  Duplicating  Machine,  one  tubular 
stand  fitted  with  type  cases,  compartments  plainly 
lettered  and  arranged  like  universal  keyboard  of 
the  standard  make  of  typewriters;  one  drawer  for 
accessories  and  forms,  20  lb.  font  of  typewriter 
type,  one  chase,  one  Acme  ribbon  any  color  with 
typewriter  ribbon  to  match,  one  pair  tweezers,  two 
quoins,  one  key,  one  oil  can  and  one  set  of  reglets. 
Sold  with  a  guarantee.  Acme  Duplicator  Co., 
Baltimore,  Md.,  U.S.A.  (tf) 

PERIODICALS. 

KEEP  POSTED-The  leading  authority    in    Ca- nada on  groceries  and   food  products  is  THE 
CANADIAN  GROCER.     Important  tradecon- 

ditions  generally  discussed  every  week.     Price  $2 

per  year. 

THE  market   reports    make    HARJDWARE   AND 
METAL  a  necessity  to  every  hardware  merch- 

ant,  paint  and  oil    dealer   in    Canada.     It   is 
mailed   everv  Friday.     Subscription   price   $2    per 
year.     Address  HARDWARE  AND  METAL.  Mont- 

real, Toronto  or  Winnipeg. 

SITUATION  WANTED 

ADVERTISER  is  open  for  a  position  whereen- terprise,  hard  work  and  strict  attention  to 
business  count.  Can  show  a  successful 

record  in  build  ng  up  businesses.  Was  manager 
for  two  different  stationery  and  news  stores  and 
increased  the  turnover  in  each  case  over  100  p.c. 

Address,  "Worker,"  care  BOOKSELLER  AND 
STATIONER,  Hartney,  Chambers,  Vancouver, 
B.C.   

WANTED 

WANTED — By  new  mail  order  news  agency, terms,  etc.,  from  publishers  Address,  Box 
222,  BOOKSELLER  .AND  STATIONER,  To- 
ronto.  (1-10) 

WANTED— Capable  youngman  to  handle  Book, Stationery  and  Office  Supply  Business  in 
western  city.  Must  be  of  good  address,  have 

ability  and  thoroughly  honest.  Grand  opportunity 
for  the  right  young  man  toobtsin  an  interest  in  a 
growing  business  without  investing  much  money, 
provided  he  can  handle  the  business  successfully. 
Applicants  must  furnish  reference  or  thev  will 
not  be  considered.  Apply  Box  223,  BOOK- 

SELLER AND  STATIONER,  Toronto. 



CLASSIFIED  LIST  OF  ADVERTISEMENTS 

Artists'  Materials. 
Ramsay,    A.,    &    Sons,    Montreal. 

Art  Publishers. 
Copp.   Clark   Co.,  Toronto. 

Books  and  Magazines. 
American   Code   Co..   New  York. 

Baker's    Book  Shop,    Birmingham,    Eng. 
Busy   Man's  Magazine,  Toronto. 
Briggs,    Wm.,    Toronto. 
Cassell   &    Co.,    Toronto. 
Clark  Bros.,   Winnipeg,  Man. 
Copp.    Clark    Co.,    Toronto 
Frowdc,   Henry,   Toronto. 

Gage.   W.    J.   &  Co. 
Harcourt   &   Co.,    E.   H.,    Toronto. 
Macmillan    Co.,    Ltd.,    Toronto. 
MeLeod   &    Allen,    Toronto. 
Morton,   Phillips   &   Co.,    Montreal. 
Museum    Book    Store,    London,    Eng. 
Musson   Book    Co.,    Toronto. 
Page   &   Co.,   L.   C,   Boston,   Mass. 
Religious   Tract    Society,    London,    England. 
Renouf   Publishing   Co..   Montreal,    P.    Q. 

Blank  Books. 
Brown   Bros.,    Toronto. 
Buntin,    Gillies   &   Co.,   Hamilton. 
Copi     Llark  Co.,  Toronto. 
National    Blank   Book   Co.,   Holyoke,    Mass. 

Smith,  Davidson  &  Wright.  Vancouver,   B.C. 
Warwick    Bros.,    &    Rutter.    Toronto. 

Carbon  Paper. 
Carter's   Ink   Co.,    Boston,    Mass. 
Mittag   &    Volger,   Park   Ridge.    N.    J. 
Underwood.    John,    &    Co.,   Toronto. 

Christmas  Cards,  Calendars,  Labels. 
Buntin,  Gillies  &  Co..  Ltd.,  Hamilton.  Ont. 
Cambridge    Corporation    Ltd.,    Montreal. 
Copp.  Clark  Co..  Toronto. 

Crepe  Paper,  &c. 
Tuttle   Press   Co..   Appleton,   Wis. 

Fancy  Goods — Novelties. 
Brown   Bros..    Toronto. 
Buntin.  Gillies  &  Co.,  Ltd.,  Hamilton,  Ont. 
Clark   Bros.,    Winnipeg.   Man. 
Copp.  Clark  Co.,  Toronto. 
Fancy    Goods   Co.,   of   Canada,   Toronto. 

Smith,  Davidson  &  Wright,  Vancouver,   B.C. 
Warwick  Bros.   &   Rutter,  •  Toronto. 
Young    Bros.,    Toronto. 

Financial  Institutions  and  Insurance 
British-American    Assurance    Co.,    Toronto. 
Western   Assurance   Co.,    Toronto. 

Fountain  Pens. 
Brown    Bros.,    Toronto. 
Buntin,  Gillies  &  Co.,  Ltd.,  Hamilton,  Ont. 
Copp.  Clark  Co.,  Toronto. 
Mabie,    Todd    &    Co.,    High    Holborn,    Lon- 

don,  W.C. 
Warwick  Bros.   &   Rutter,    Toronto. 

,  Waterman,    L.    E.,    Co.,    Ltd.,    Montreal. 

Fountain  Pen  Klips. 
Waterman.    L.    E..    Co.,    Ltd.,    Montreal 

Mabie.    Todd     &    Co..      High    Holborn. 
London,    W.C. 

Glue,  Paste  and  Mucilage, 
Carter's  Ink  Co..  Montreal. 
Higgins,    Chas.    M.    &    Co.,    Brooklyn 
Underwood,     John    &    Co..    Toronto, 

Glue  Pencils. 
Carter's  Ink  Co.,  Boston. 

Gramaphones. 
Berliner   Gramapnone   Co.,    of    Canada.,    Ltd., 

Montreal,    Uue. 

Ink  Stands. 
Weeks-Numan  Co.,   New  York,   N.   Y. 

Inks — Writing. 
Brown  Bros..  Ltd.,   Toronto. 
Buntin,  Gillies  &  Co.,  Ltd.,  Hamilton,  Ont. 
L(  i  laiK  Co.,  Toronto. 

Carter's   Ink   Co.,   Montreal. 
Davids.  Thaddeus  Co.,   New  York. 
Higgins,    Chas.    M.    &    Co..    Brooklyn. 

Mabie.    Todd   &    Co..    High    Holborn,    Lon- 
don,  W.   C. 

Payson's. 
Smith,  Davidson  &  Wright.  Vancouver,  B.C. 
Underwood.   John,   &  Co.,  Toronto. 
Warwick   Bros.   &   Rutter,    Toronto. 
Gage.   W.    J..   &   Co. 
Waterman,    L.    E.,    Co.,    Ltd.,    Montreal. 

Leather  Goods. 
Brown  Bros.,  Ltd.,   Toronto. 
Rumpp,   C.   V.,   &  Sons,   Philadelphia,  Pa. 

Letter  Presses. 
Jas.  Smart  Mfg.   Co.,  Brockville,   Ont. 

Music  Publishers. 
Anglo    Canadian    Music    Publishing    Associa- 

tion,  Toronto. 
Delmar    Music    Company,    Montreal. 
McKinley  Music  Co.,  Montreal,  P.  Q. 

Paper. 
Albermarle     Paper     Mfg.    Co.,      Richmond, 

Va..    U.S.A. 
Brown  Bros.,  Ltd..   Toronto. 
Buntin,   Gillies  &  Co.,   Ltd.,   Hamilton. 
Eaton,   Crane   &  Pike  Co.,   Pittsfield,   Mass. 
Hurd.   Geo.   B.,   &  Co.,  New   York. 
Gage,    W.    J.,   &   Co. 

Pens. 
Brown   Bros.,    Toronto. 
Buntin,    Gillies   Co..   Hamilton,    Ont. 
Conway   Stewart   &   Co.,   London.   Eng. 
Copp.   Clark   Co.,  Toronto. 
Heath,   John,   London. 
Jewel    Pen   Co.,   London,    Eng. 

Mabie,' Todd    &    Co.,    High    Holborn,    Lon- 
don,   W.   C. 

Macniven  &  Cameron,  Edinburgh  and  Birm 
ingham. 

Onoto   Pen   Company,   New   York   Ciey. 
Sanford  &  Bennett  Co.,  New  York. 
Smith,  Davidson  &  Wright,  Vancouver,  B.C. 

INDEX  TO  ADVERTISERS 

Spencerian    Pen    Co..    Birmingham.    Eng. 
Warwick   Bros.   &   Rutter,   Toronto. 
Waterman.  L.   E..   Co.,  Ltd.,    Montreal. 

Pencils — Crayons — Erasers. 
American  Crayon    Mfg.    Co.,  Waltham,  Mass. 
Blaisdell   Paper   Pencil   Co.,   New  York.  N.Y. 
Brown  Bros.,   Ltd..   Toronto. 
Buntin.  Gillies  &  Co..  Ltd..  Hamilton.  Ont. 
Copn.   Clark   Co..  Toronto. 

Mabie,    Todd    &    Co..    High    Holborn.    Lon- 
don,   W.   C. 

Ramsay,  A.,  &   Son.   Montreal. 
Smith,  Davidson  &  Wright.  Vancouver.  B.C. 
Standard   Crayon  Co..    Danvers,   Mass. 
Warwick   Bros.   &   Rutter,   Toronto. 
Gage,   W.    J.,   &  Co. 
Waterman,    L.    E.,    Co..    Ltd.,    Montreal. 

-  Photographic  Supplies. 
Ward   &   Co..   Montreal. 

Playing  Cards,  Games,  etc. 
Buntin.   Gillies  &   Co.,  Hamilton. 
Consolidated    Lithographing    &    Mfg.      Co.. 

Montreal. 
Copp.   Clark   Co.,  Toronto. 
Goodall,   Chas.,    &  Sons,   London. 
Hurst,    A.   0.,   Toronto. 
Warwick  Bros.   &   Rutter,   Toronto. 

Gage,   W.    J.,   &   Co. 

Post  Cards. 
European   Post   Card    Co.,    Montreal,    P.    Q. 

Post  Card  Cabinets 
Gier  &  Dail  Mfg.  Co.,  Lansing,  Mich. 

Publishers  and  Printers. 
Southam.    Limited,    Montreal.    P.    Q. 

School  Supplies. 
Buntin.  Gillies  Co..  Hamilton. 
Clark  Bros.  Co.,   Winnipeg. 
Copt'.   Clark   Co.,  Toronto. 
Hendry.    Geo.    M.    Co.,    Ltd..   Toronto. 
Morris,    E.    &    Co.,    Vancouver.    B.C. 

Smith,  Davidson  &  Wright,  Vancouver.  B.C. 
Warwick   Bros.   &   Rutter,   Toronto. 

Gage,   W.    J.,   &  Co. 

Souvenir  and  Picture  Post  Cards. 
Buntin,  Gillies  &  Co.,  Ltd.,  Hamilton,  Ont. 
Copp,   Clark   Co.,  Toronto. 
Warwick   Bros.   &  Rutter.   Toronto. 

Telegraph  Codes. 
American   Code  Co.,   New  York. 

Typewriter  Supplies. 
Carter's  Ink  Co..   Montreal. 
Peerless    Carbon    &    Ribbon    Mfg.    Co..    To- ronto. 

Mittag   &   Volger,   Park   Ridge,   N.J. 
Underwood,    John.  &  Co.,  Toronto. 

Wall  Papers. 
Stauntons  Limited,   Toronto. 

Accountants    and    Auditors        43 
Albermarle    Paper    Mfg.    Co    4 

American    Code  'Co   ".    27 
Anglo    Can.   Music   Co        22 
Art    Metropole    Co    15 

B 

Baker's   Book   Shop    27 
Berliner    Gramaphone    Co    22 
Blaisdell    Paper    Pencil    Co    7 

British-America    Assurance    Co    27 
Brown    Bros.,    Ltd    2 
Buntin,   Gillies  &  Co.   ...  outside  cover  and  31 

C 

Canadian    Press    Clipping    Bureau       5 

Carter's    Ink    Co   •.    2 
Cassell    &    Co.,    Ltd.    41 

Consolidated    Lithographing    &    Mfg.    Co.  7 
Conway,    Stewart    &    Co    5 

Copp,    Clark    Co   35—36 
D 

Davids,    Thaddeus    Co    2 
Delmar   Music   Co    21 

Duryea-Hoge    Co    8 
E 

Eaton,    Crane   &    Pike    Co    6 

European  Post  Card  Co    10 
F 

Financial    Post       41 

Frowde.    Henry      41 

Gage,    W.    J.,    &    Co. 

Goodall's      
H 

Heath,    John       28 
Hendry,    Geo.   M.,   Co    78 

Higgins.    Chas.    M.    &    Co    5 
Hotel    Directory       43 
Huebsch,    B.    W    17 

Hunt,    C.    Howard.    Pen    Co   25—26 
Hurd.    Ceo.    B.,    &    Co    24 

Hurst.    A.    0    1 
J 

Jenkins.    Wm.    R.,    Co    24 
Jewel    Pen    Co    W 

L 

Lemeke    &    Bucchner.       33 
M 

MacDougall    A.    Hoy     :    7 
Macniven    &    Cameron       28 
Mabie.    Todd    &    Co    44 

Manufacturers    Sales    Co   ••  8 
McKinley    Music    Co    21 

Mittag     &      Volger    ...    ..-.    outside   back   cover 
Morris,    E.    &    Co    6 

Morton.    Phillips    &    Co    43 
Museum    Book    Store       27 

N 

National    Blank    Book    Co    7 

Northern   Mills   Pulp   &    Paper   Co    6 

Payson's   Indelible   Ink       43 
R 

Ramsay.    A.,    &    Son    Co    28 
Renouf    Publishing   Co    27 
Religious   Tract  Society      42 
Ritchie,    Wm.    &    Sons       22 

Rumpp   &    Sons,    C.    F    8 
S 

Sanford   &  Bennett   Co    1 
Smith.    Davidson    &    Wright       8 
Smart,    James    Mfg.    Co    5 
Southam,    Limited      19 

Spencerian    Steel    Pens       28 
Standard   Crayon    Co   :    8 
Stauntons.    Ltd    5 

T 

Tatum.    Samuel    C.    Co        6 
Tattle    Press    Co       43 

U 

Underwood,    John   &   Co..   outside  front  cover 

W 

Ward    &    Co    27 
Warwick    Bros.    &    Rutter.    Inside    front    cover 

and  14 Waterman,    L.    E.,    Co..    Ltd    10 
Weeks-Numan   Co    9 
Western    Assurance    Co    28 
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BJI  IKIT'C    ROUND nUn         3  POINTED PENS 
RECEIVED  THE  ONLY 

THEY 

DON'T SCRATCH,    BLOT 

OR  SPURT 

GOLD   MEDAL 
AWARDED   TO   STEEL   PENS   AT   ST.    LOUIS    FOR 

THEY DO 

WRITE    RIGHT 

WEAR    LONG 

EXCELLENCE  OF  MANUFACTURE 

AND  SUPERIORITY  OF  FINISHED  PRODUCT 

FOR  GENERAL  WRITING 

EssD 
No.  IB.  GIGANTIC— Firm  action.    Exception- 

ally durable  writing  pen.    90  cents. 

,  ©courier") 
BgggfeTOUWMwrinpBlay 

No.  700.     COURIER    PEN  — Medium  points. 
For  general  writing.    80  cents. 

JalisJ 
No.  7.    TRIBUNE  PEN— Medium  points.  Very 

popular  for  general  writing.    80  cents. 

No.  97.    FALCON  PEN-Medium  fine  points. 
Made  in  colors,  white  or  bronze.    65  Cts. 

®  MERCANTILE  ) 

No.  10.    MERCANTILE-In  white  or  bronze. 
Fine  pen  for  general  purposes.    75  cents. 

**i£ 

3® 

BANKING 
DUNDPOINTEDPENS 

No.  57.    BANKING- In  white  or  bronze.    A 
popular  general  writing  pen.    75  cents. 

„        ..  C.H0WAR0 HUNTPEHCo\ 

Bl  H       ,       JOURNAL         ) 
?r__;  ^n^'jtjDPOiNrejPENS/ 

No.   27.     JOURNAL     PEN  —  Medium    points. 
Good  business  pen,  new.    75  cents. 

No.  42.  RIGID— Very  firm  action.  Exten- 
sively used  bv  Banks  and  business 

houses.    75  cenis. 

No.  9.    "H"  or  HOMER  PEN— Medium  points. 
For  general  writing,  new.    80  cents. 

l[I 
CHOWARDHUNrPENCo  "'W 

©ELASTIC 

No.  46.      ELASTIC — M«dium    point,    springy action.    75  cents. 

No.   54.     STRAND    PEN  — Elastic   action. 
Medium  fine  points.    75  cents. 

No.  24.  LEDGER— Ideal  Pen  for  bookkeep. 
ing,  correspondence  and  card  entries. 
Fine  point.     80  cents. 

No.  4.     ARROW— 75  cents 

THEY  ARE  THE 

RESULT  OF  OUR  PROCESS  OF 

ROUNDING  THE  POINTS 

TURNED  UP  POINTS  AND 
MANIFOLD   PENS 

No.  16.  SPEAR  POINT  PEN— Medium  fine 
point,  long  nib,  flexible  action.  A  very 
desirable  pen.    75  cents. 

0)©SPEEDAWAY  J 
0UNOF0INTEOPET1S/ 

No.  6.    SPEEDAWAY  PEN -Turned  up  point, 
rigid  action  ;  holds  plenty  of  ink.   75  Cts. 

/n^     m     C. HOWARD  HUNTPEf 

(£)    ̂     RAPID  WRITER 

'       ) 
US  J 

No.  86.    RAPID  WRITER— Turned  up  points. 
For  rapid  writing.    75  cents. 

No.  86  E.  F.     RAPID   WRITER  —  Turned   up 
point.     Finer  point  than  Ko.  86.    75  cts. 

No.  513.    GLOBE-Point  dented,  like  a  half ball.    75  cents. 

Siiiigy  .»„.HUNtv;s"\ ,     ld>@TRlPLICAT0R     ) 
V|f.^,,.„i,„Mj/ 

No.  64.    TRIPLICATOR-Ideal  pen  for  making 
clear  carbon  impressions.     Extra  heavy steel.    $1.00. 

V'c HOWARD  HUNT  PE'fic'o'A 
BC  MAIJ I  FOLD  1 

PTUNO  POINTED  PENS   / 

No.  74.     MANIFOLD   PEN— Very  desirable  for carbon  copies.    75  cents. 

No.  29M.  MEDIUM  NIB— A  very  superior  pen, 
new.  Made  in  colors,  black  and  white. 
76  cents. 

No.  29B.  BROAD  NIB— A  very  superior  pen, 
new.  Made  in  colors,  black  and  white. 
75  cenis. 

jhHUNTpenc: i    \ 
DIPT  POINT 
tQUND  POINTED    J 

No.  8.      DIPT    POINT— Verv   desirable   for 
entering  figures.     Fine  point     75  cents. 

FOR   STUB  WRITING 

No.    70.      TRIBUNE    STUB  —  Medium   broad 
points,  stiff  action,  new.     80  cents. 

No.  709.  COURIER  STUB  PEN  — Medium 
broad  points.  A  very  popular  stub,  new. 
80  cents. 

1  ̂ CHOWARO  HUNT  PEN  Coi 

IS         REGIT  — 

\  O  ROUND  P0IN 

j  HUNT  PEN  Co  % 

3NUM  I 

3IN1F.DPENS/ 

No.  420.  REGNUM  PEN— Medium  stub  points. Very  smooth  writing,  special,  new;  not 
made  of  steel.    $1.00. 

No.  65.  MANUSCRIPT  PEN— Popular  busi- 
ness stub  pen.  Medium  coarse  points. 

75  cents. 

i€@En    „    auiLL    '     ) V^*  wl        ROUNDPOINTEDPENS   / 

No.  75.  QUILL  PEN— Medium  fine  stub.  Pop- 
ular with  those  who  like  the  old-fashion- 

ed goose-quill  effect.     75  cents. 

*o     38.      RECORDER      PEN— Medium  broad 
points,  slightly  elastic.    76  cents. 

.     C.HOWPWC  HUNT  TEN  uT\ 

^C"©CO       DISPATCH     .    ' SJM*r..  ■     .ROUNDPOINTED  Prf.^  / 
ad  point 

ior    enj 
TrScoV 

D  ) 

ED  PENS    / 

No.  79.  DISPATCH  PEN— Broad  pointed  stub. 
Chocolate  color.  Superior  engrossing pen.    76  cents. 

..t.woWAnONUIlfl  _ 

0  WORLD 

;,ROUNDP0IHTEDP 

No.  25.  WORLD  PEN— Medium  stub  points. 
Very  smooth  writing.  Not  made  of  steel. 

76  cents.  ' 
CH0WAR0HUNTPENLo\ 

©      FERN     ■        I 
ROUMCPaiNTEDPCNS/ 

No.  63.  FERN  PEN— Medium  broad  stub 
points.  Excellent  engrossing  pattern. 
75  cents. 

tgl  j*OUND  POINTED  w    J 

No.  30.  ROUND  POINTED  STUB  PEN-Nickel- 
silver  plated,  embossed  K,  blued.  Most 
perfect  and  handsomest  stub  pen  made. 

$1.00. ■;,     -.C.HOW/tftOHUHTPfflSk 

%    g®    VASSAR  ) 
R  O  UUP  POINTED  PEN^/ 

No.  62.    VASSAR  PEN— Medium  fine  engross- 
ing points.    75  cents. >--       oh.HUNTpfn 

S  PENNSYLVANIA 

^—     ROUhOPOli 
FNC0  \ ANIA 

No.   1681.     PENNSYLVANIA— New  Style   for 
general   commercial    use.       Long    nibs. 75  cents. 

No.   18.     F.  NAT'L  SLANT— $1.00 No.  26     SUN-$l.00 

Write   for   show    case   proposition,    "  The    Great    Time   Saver,"   to   our    sales    agents   for    Canada 
McFARLANE,   SON   &   HODGSON,  Limited,   MONTREAL 

# 25 
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HUNT'S  ROUND  POINTED  PENS ALL  NUMBERS  SILVER  PLATED,  $1.00  PER  GROSS;  GOLD  PLATED,  $1.50 

CO 

y  v 

uj  <;  j2 

FOR   SCHOOLS 

s  a 

No.  400.    LETTERING  PENS— Seven  different  points.    $1.00  per  gross. 

pTi^rf  LETTERING  P«\\ v  W4®  400      J 
L-     ̂ ^J    chowaod  hunt  PEH COy Ink  Reservoir  for  fettering  Pens. 

SPECIAL  STYLES 

No.  102.  CROW  QUILL  PEN-Each  pen  in  a 
black  Japanned  Penholder.  One  dozen 
pens  and  one  dozen  holders  on  card. 
$6.00  per  gross. 

No.  73.  LAUNDRY  —  Firm  action.  Silver 
metal.  Made  expressly  for  marking 
linen,   etc.    $  1 .00. No.  71.  MUSIC  PEN— Three  points,  two 

slits.  A  perfect  pen  for  making  the  dash and  dot  in  music  writing.    $  1 .00. 

b     II       o        ®  HAWK  ClUIU.        I1 

No.  107.  HAWK  QUILL  PEN  —  Extra  fine 
point,  more  stiff  than  No.  102  and  very 
durable.  Each  pen  in  a  black  Japanned 
Penholder,  and  one  dozen  holders  on 
card.    $5.00  per  gross. 

No.  43.  NUGGET— A  superior  metal  pen.  75c. ~^T  ■~^o.«ii.ui.r«iiei'\ 
O©    ARTIST  PEN     J 

No.  100.    ARTIST  PEN— Very  delicate  point. 
For  lithographers  and  map  drawers.  $1.00 

No.  72.    TWO  LINE  RULING  PEN— Makes  two 
fine  lines  at  once  ;  largely  used  by  book- 

keepers and  others  for  ruling.     $1 .50. 

FOR  BANKS,  BUSINESS  COLLEGES  AND  FINE  WRITERS. 

*  ©   EaSSmEH      '  )  <sjf*fflf&     01  @CDROOp"p0INT       J 

No.  47.    E.  Z.  RITER— Fine    point.     An   ex- 
ceptionally easy  action.     75  cents. 

"~"       "        tKUV,(.R«I.T,E,ti.        ""V 

Jo  (2)  FIRST  NATIONAL     J 

NO.    1.    FIRST    NATIONAL*— Medium    points, 
very  popular  with  Banks.    80  cents. 

O?)    FINE  FALCON        1 

No.  44.  GRAPHIC-In  white  or  blue.  The 
most  popular  general  writing  pen  made. 
75  cents. 

No. 

No 

5.     0R00P    POINT— Rigid    action.    Good 
clerical  pen.    75  cents. 

No.  96.  FINE  FALCON— Firm  points.  Between 

our  No.  97  and  95'iu  action.     75  cents.  no 

»•    Cy^    THt BOURSE ■■■—  -  t°  R0UN0  POINTED  PENg^/ 

232,  THE  BOURSE— Fine  point,  easy 
action.  One  of  the  best  general  purpose 
pens.    75  cts. 

f ̂  CH  0  W  A  R  □  mjNTPEHr>\ ^©BULLETIN       ) 

y^_RQUND  POINTED  PENS/ 

45.     BULLETIN  PEN -Medium  fine,  pleas- ant action.     75  cents. 

©,'    UNIVERSITY W  ROUND  POINTEI 

ITPENCoA 

5ITY 

OPENS  y 

No 

59.  UNIVERSITY  PEN— Medium  fine,  new. 
Moderate  action,  very  popular.   75  cents. 

No.  41.    EDDYST0NE— Extra  fine  point,  holds 
plenty  of  ink  and  is  a  very  desirable  pen.        |y0 
75  cents. 

S  c.«  HUNT  pen 
m©  UNIVERSITY ri  ROUND  POINTED 

.  59  E.  F.  UNIVERSITY  PEN— Extra  fine 
point,  flexible  action.  Very  desirable 
for  Commercial  Colleges  and  expert 
work.    75  cents. 

No.  98.  STIFF  FALCON— An  extra  stiff  Falcon 
Pen,  medium  fine  point.     Metal  heavier 
and  more  durable  than  any  other  style  of        No. 
Falcon.    Satisfaction  guaranteed.    75  Cts. 

Write    for   show    case   propositi 

McFARLANE 

3.     STATE— The  pen  of  pens  for  posting 
and  fine  figures.     75  cents. 

mROHUNTPEitCoN 
ENTURY  ) 

JPDIHTLO  PE^S/ 

No 

No 

No. 

20.  CENTURY  PEN  — Very  fine  points, 
new.  Elastic  action.  For  very  fine writing.    76  cents. 

C.HOWARD  HUNT  PEN  CoA 

{©SUCCESS  1 ROUND  POINTED    PENS^ 

17.  SUCCESS  PEN— Fine  point.  Moder- ate action,  excellent  for  figures.    75  cts. 

22.      EXTRA  FINE  — Elastic   action.    An 
ideal  pen  for  artistic  writers.    80  cents. 

No.  21.    COMPANION  PEN— For  fine  writing and  bookkeeping.     75  cents. 

No.  101.  IMPERIAL  PEN— Extra  fine  points, 
triple  elastic  action.  For  experts  only, 
where  they  desire  a  hair  line  and  heavy 
shading      $1.00 

No.    95.     LADY    FALC0N- 
popular  with  ladies. 

Fine   point. 
75  cents 

Very 

No.  99.     DRAWING 

$1  00. 

PEN— Extra  fine   points, 

on,    "The    Great   Time   Saver,"   to   our   sales   agents   for    Canada 
SON    &    HODGSON,    Limited,   MONTREAL 
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Book  Section  of  the  Bookseller  and  Stationer 

Containing  all  the  Latest  Information  About  the  Publi- 
cations and  Importations  of  Canadian  Publishers,  the 

Best-Selling  Books  of  Last  Month,  Copyrights,  etc.,  etc. 

■ m 

C    A   M   A   HI    AM   A       RARE    OLD    BOOKS Vjrt.l>ln.L/lAl>lrV      PRINTS,  VIEWS,  ETC 
Catalogue  of  1,100  items  just  issued.     Contains  many  rare  items  relating   to 
Gen.  fVulfe  and  the  Siege  of  Quebec,     Post  free  on  application. 

The  Museum  Book  Store  ̂ .r^E^'d 
ft ■ 

Telegraph  Codes 

$7.00 

8.00 
5.00 
7. SO S.OO 
6.00 

ide  only 
City 

A  1  Code.                          " 

Bed ford- McNIell  Code    
Large  and  small  codes  of  all  kinds.     Send  for  list.     Discount  to  the  tr 

AMERICAN    CODE   COMPANY,  83  Nassau  St.,    N.Y 
50 

"WELLINGTON" 
PHOTO   SPECIALTIES 

PLATES PAPERS FILMS 

No  order  too  small  for  best  attention 

WARD  &  CO..   13  St,  John  St..   MONTREAL 

f^  /~\/~\  tyfj^  Out-of-print  books  supplied.     No  matter  what  subject 
Ijl    Illl^^H  Can  supply  any  book  ever  published.    We  have  50,000 
^"^  ̂ "^  ̂ ^  ^"^  *       rare  books. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 

LONGMANS,  GREEN  &  CO.'S  NEW  BOOKS Stocked  by  and  Supplied  Through  the  Canadian  Agents  at  import  price  : 

RENOUF  PUBLISHING  COMPANY, 
61  Union  Avenue, 
MONTREAL 

THE    BLINDNESS    OF    DR.    GRAY 
Or,  The  Final  Law. 

A  Novel  of  Cleric  &1  Life  by  the  Very  Rev.  Canon  P.  A.  Sheehan 

Author  of  "Luke  Delmege,"  "Lifiheen,"  "Glenanaar," 
"Parerga,"  etc.    Crown  8vo.,  6/- 

THE    COLONIES     AND    IMPERIAL 
DEFENCE 

By  Major  P.  A.  Silburn,  D.S.O. 
Member  of  the  Legislative  Assembly  of  Natal  (Late  Major 

Natal  Permanent  Forces).     Crown  8vo,  6     - 

Mr.  Lang's    Christmas    Book 

THE  RED  BOOK  OF  HEROES 
By  Mrs.  Lang.     Edited  by  Andrew  Lang.     With  8  Colored  Plates    and    40   other  Illustrations  by 

A.  Wallis  Mills.     Crown  8vo.     Gilt  Edges.    6/- 
Contents  :  -The  Lady-in-Chief— Prisoners  and  Captives— Hannibal— The  Apostle  of  the  Lepers— The  Constant  Prince  -  The  Marquis  of  Montrose 

A  Child's  Hero— Conscience  or  King— The  Little  Abbess— Gordon— The  Crime  of  Thcodosius-  Palissy  the  Potter. 

ESSAYS    IN    POLITICS 
By  Andrew  MacPhail 

Crown  8vo.,  pp.  vi-301,  6/-,  net. 

Contents:— The  Patience  of  England— Loyalty,   to  what?— The  Dom- 
inion and  the  Spirit-  What  can  Canada  do?— New  Lamps  for  Old — A 

Patent  Anomaly— Protection  and  Politics — Why  the  Conservatives 
Failed— The  Psychology  of  Canada— British  Diplomacy  and  Canada. 

GARIBALDI  AND  THE  THOUSAND 
By  George  Macaulay  Trevelyan 

Late  Fellow  of  Trinity  College,  Cambridee.  Author  of  "Garibaldi's 
Defence  of  the  Roman  Republic,"  etc.  With  5  Maps  and  34  Illustra- tions.   8vo.    pp.  xvi-395.     7  6,  net 
The  story  of  Garibaldi  and  the  Thousand  down  to  the  taking  of  Pal- 

ermo has  an  historical  and  artistic  unity.  Iti  a  future  volume  the 
author  hopes  to  carry  on  the  history  of  the  following  si\  months, 
which  resulted  in  the  making  of  Italy. 

The  Golliwogg  Book  for   1909 

THE  GOLLIWOGG  IN  THE  AFRICAN  JUNGLE 
Pictures  by  Florence  K.  Upton.     Verses  by  Bertha  Upton.     With  31   Colored  Plates.     Oblong  4to  Boards.    6/ 

JOCK  OF  THE  BUSHVELD 
By  Sir  Percy  Fitzpatrick.     A    South    African    Hunting    Story.     Twenty-three  Plates  (one   of  which    is 

Colored)  and  numerous  Illustrations  in  the  text.    Large  Crown    8vo.     6  -  net. 
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ART  SUPPLIES 
Winsor  &  Newton's  Oil  Colors 

"     Water  Colors 
"  "     Canvas 
"  "     Papers 
"  "     Brushes 
"  "     Boxes 

All  kinds  of  goods  for  artists :  Crayons,  Oils,  Mediums,  Easels,  Studies,  ic 

SEND     FOR     CATALOGUE 

A.  Ramsay  &  Son  Co., 
MONTREAL 

Agents  for  WINSOR  &  NEWTON.  London 

HAVE  YOU  TRIED 
THIS ONE JOHN  HEATH'S   PENS 

Supplied    by    leading    Wholesale 
Houses   in   Toronto  and   Montreal. 

London (Eng.   Export  Agency  : 

8  St.  Bride  St.,  London,  E.C. 
0278  TELEPHONE  PEN.  Reg;,  in  Canada 

The 

REG:  IN  CANADA 
PEN 

SPENCER1AN 
STEEL  PENS. 

The  Standard  Brand  in  United  States  for 

over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and   correspondents  as 

THE  BEST 
Works  :  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors :  Spencorian  Pen  Co.,  New  York 

Macniven  &  Cameron 
Limited 

Steel,  Gold  and   Fountain 
Pen  Makers  to  the  Trade 

Invite  enquiries  from  Canadian  Stationers 
for  samples  and  prices  of  their  manufac- 

tures. Their  list  includes  the  Waverley, 
Pickwick,  Owl  and  other  Steel  Pens, 
Waverley  and  other  Fountain  Pens  at 
various  prices,  and  they  are  large  makers 
of  imprint  Steel  and  Fountain  Pens  to  the 
Trade. 

Waverley  Works 
EDINBURGH 

Pen  Factory 

BIRMINGHAM 

Information    Supplied 
Tne  Editor  of  The  Canadian  Bookman  is  prepared  to  supply 

any  information  desired  about  where  books 'mentioned  in  the 
paper  are  to  be  procured  and  the  price  at  which  they  are  sold. 

He  will  also  supply  publishere'  names  to  authors  desirous  of 
having  mauuscript  published  in  book  form. 

Back  Numbers  Wanted 
Holders  of   back  numbers   of  THE  CANADIAN    BOOKMAN 

are    invited   to    correspond    with   the    publishers,   stating    the    num- 
bers in  their  possession,  the  condition  in  which  Ihe  numbers  are   and 

the   terms   on  which    they   are    prepared  to    dispose    of  them. 
MACLEAN   PUBLISHING  CO.,  Toronto. 

British  America  Assurance  Company 
A.  D.  1833 

FIRE  <&  MARINE 

Head  Office,  Toronto 
BOARD  OF  DIRECTOR8 

Hon.  Gen  A.  Cox,  President  W.  R.  Brock,  Vice-President 
Robert  Bickerdike,  M.P.,  W.  B.  Melkle,   E.  W   Cox.  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskin,  K.C.,  LL.D. 
Frederic  Nlcholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,   E.  R.  Wood. 

IV.  B.  Melkle,  General  Manager/  P.  H.  Sims,  Secretary 

CAPITAL        ......  $1,400,000.00 
ASSETS   2,162,753.85 
LOSSES  PAID  SINCE  ORGANIZATION.     29.833,820.98 

w ESTERN IneorportUd 
1831 

ASSURANCE 
COMPANY. 

FIRE 

AND 

MARINE 

Head  Office— TORONTO,  ONT. 

Assets  over  -      $3,570,000 
'  Income  for  1906,  over      3,609,000 

HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 
W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 
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Appreciation  of  Dr.  Harper's  Book 
The  "  Battle  of  the  Plains  "  Receives 
a  Favorable  Review  from  David  Rus- 

sell Jack,  of  St.  John,  N.B.,  who 

was  Editor  of  "  Acadiensis." 

As  are  tihe  plays  of  Aeschylus,  and  Sbapkespeare 's 
Henry  VI.,  so  is  this  latest  literary  production  from  the 
pen  of  Dr.  J.  M.  Harper,  a  trilogy.  Though  written  in 

the  ballad  form  of  verse,  the  book  may  be  said  to  com- 
prise three  distinct  bits  of  dramatization,  which,  although 

each  of  them  is  complete  in  itself,  bear  a  mutual  relation 
to  one  another,  and  form  the  several  parts  of  a  complete 
historical  picture. 

A  life  devoted  to  literary  work  of  various  kinds,  a. 
thorough  knowledge  of  our  Canadianism  in  its  ethical  and 
historical  aspects,  not  to  speak  of  a  love  of  the  beautiful, 
whether  in  music,  in  painting,  in  grace  of  language,  or  in 
natural  scenery,  of  which  the  country  around  Quebec 

forms  a  notable  example  of  what  is  to  be  met  with  else- 
where in  Canada — these  have  equipped  Dr.  Harper  for  the 

task  which  he  has  just  completed  and  which  is  the  occasion 
of  our  present  review. 

The  writer  of  history  usually  deals  with  his  topic  in 
the  plainest  and  most  direct  English  he  has  at  command. 

But  when  he  have  a  man  of  Dr.  Harper's  literary  at- 
tainments combining  the  love  of  history  with  the  love  of 

verse,  the  result  of  his  labors  is  usually  far  from  being 
the  dry  reading  which  has  led  history  to  be  looked  upon 
by  many  of  our  modern  readers  of  books  as  something  to 
be  avoided,  rather  than  to  be  run  after.  Indeed,  in  taking 

up  with  "The  Battle  of  the  Plains,"  all  classes  of  readers 
may  feel  assured  of  coming  in  touch  not  only  with  the  plain 
food  of  stern  facts  and  grim  realities,  but  an  intellectual 
feast  worthy  appreciation  by  the  most  fastidious  literary 

palate. 

The  world's  readers  are  all  now  pretty  well  familiar 
with  the  story  of  old  Quebec,  and  of  the  death  of  Wolfe 
and  Montcalm  out  on  'the  Plains  of  Abraham.  We  are 

beginning  to  have  our  household  words  in  the  stories  of  our 

past ;  and  the  effort  of  Dr.  Harper  to  make  such  a  house- 
hold word  of  the  story  of  the  taking  of  Quebec  can  hardly 

miss  being  appreciated  by  every  Canadian,  whatever  be 
the  views  he  may  entertain  as  to  the  ultimate  political 
destiny  of  the  land  that  is  his.  For,  of  a  certainty,  the 
story  is  told  by  him  so  graphically  that  we  all  but  forget 

that  it  is  fact  and  not  fiction  that  is  engrossing  our  at- 
tention, when  we  are  reading  this  latest  splendid  addition 

to  our  Canadian  literature. 

Whether  one's  sympathies  are  with  the  French  or 
with  the  British,  while  tracing  the  details  of  the  terrific 

struggle  in  which  Wolfe  and  Montcalm  figured  so  prom- 

inently, we  must  admit,  on  laying  Dr.  Harper's  latest  book 
aside,  after  a  careful  perusal  of  it,  that  the  author  has 
dealt  faithfully  and  impartially  to  a  fault  with  his  subject. 

From  the  city  end  of  the  Dufferin  Terrace,  the  authoi- 
patiently  lays  before  us,  as  a  preliminary  to  the  proper 
understanding  of  the  story  he  has  to  tell,  the  whole  plan 

of  Wolfe's  first  attempt  to  bring  Montcalm  out  into  the 
open,  beginning  with  the  little  parish  church  of  Ste.  Pet- 
ronille,  on  the  Island  of  Orleans,  where  was  the  first 
camping  ground  of  the  British  troops,  and  where  the 
British  general  first  directed  his  field-glass  against  the 

long  line  of  the  city's  defences  up  from  the  Beauport 
beach.  Thereafter,  the  story  of  the  unsuccessful  assault 
made  by  General  Wolfe  at  the  eastern  end  of  General 

Montcalm's  line  of  defence,  which  extended  all   the  way 

from  the  city  to  Montmorency  river,  as  the  first  event 
of  the  siege  is  treated  of.  Then  are  depicted  the  various 
scenes  connected  with  the  preliminary  drif  tings  of  the 
fleet  up  and  down  the  river,  as  well  as  the  main  event  of 
the  battle  after  Wolfe  and  his  army  had  arrived  on  the 
battlefield  proper,  to  the  rear  of  the  town.  And  lastly, 

the  battle  of  Sainte-Foye  is  admirably  and  graphically 
dealt  with,  the  poem  in  connection  with  which  concluding 
with  the  following  stirring  lines : 

'Twas  a  victory  say  you;  nay,  a  rout — the  brave  against the  brave; 

The  vanquished  now  in  full  pursuit  of  their  victors'  bro- ken wave ; 

The  carnage  left  to  be  enhanced  by  the  devil  and  his 

mates,  ' 
With  an  only  refuge  near  at  hand  within  the  city's  gates; 

DR.    J.    M.    HARPER 

'Twas  a  victory  say  you;  nay,  a  rout — the  brave  against the  brave; 

The  baptism  of  blood,  alas!   our  brotherhood  to  save. 
And  still  the  brooklet  wakes  our  pride,  on  the  spot  where nations  bled,  . 

Where  the  monument  stands  sentinel  near  the  brooklet's narrow  bed ; 

Ay,  here  we  con  our  heroes'  names  and  read  tradition's 
praise, 

With  no  ceasing  in  the  soul's  refrain,  as  still  we  stand and  gaze; 

Alas!  how  strange  the  blending  of  the  best  and  worst  in 

man, 

When  the  victor  and  the  vanquished  pause,  war's  cruel- 
ties to  scan. 

The  book,  it  may  finally  be  said,  is  copiously  supplied 
with  biographical  and  other  notes,  which  aid  in  giving  a 
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clearer  understanding  of  the  story  itself  and  the  part 
played  by  the  several  heroes,  now  all  our  own,  who  took 
part  in  the  struggle  for  the  supremacy  of  a  continent.  The 
illustrations  are  appropriate  and  attractive,  as  is  also 
the  binding,  in  which  this  choice  sample  of  the  latest  of 
Canadian   historical  literature  is  encased. 

D.  R.  JACK. 

Forthcoming    Books  by  Canadians 
With  Some  Mention  also  of  Books 

about  Canada  by  Other  Authors,  Ap- 

pearing Here  and  Elsewhere. 

A  third  volume  of  verse  by  R.  W.  Service,  he  of  Sour- 

dough fame,  is  reported  by  William  Briggs  to  be  in  pre- 
paration.    The  title  has  not  yet  been  selected. 

Professor  Osborne,  of  Winnipeg,  has  an  important 

book  entitled,  "The  Religion  of  a  Layman,"  coming  out 
in  March,  through  Cassell  &  Co.  Those  who  have  seen 

it  state  that  it  is  a  very  strong  piece  of  work.    ('$1.00  net). 

Mrs.  Arthur  Murphy,  of  Edmonton,  who  is  well  known 

as  a  clever  newspaper  writer,  has  written  a.  book  of  im- 

DR.    J.    H.    O'DONNELL 

Author  of   "  Manitoba  as  I  Saw  It." 
(Musson  Book  Co.), 

fall,  will  soon  be  ready.  The  first  volume  is  complete 
and  the  publishers,  the  Musson  Book  Co.,  expect  to  have 
the  second  volume  shortly. 

John  M.  Copeland,  Toronto,  has  issued  in  booklet  form 

his  article  on  "The  Crusade  of  United  States  Railway  In- 
terests in  Canada,"  which  appeared  originally  in  Busy 

Man's  Magazine. 

An  important  two-volume  work  on  which  Dr.  George 
Bryce,  of  Winnipeg,  and  Dr.  Wilfred  Campbell,  of  Ot- 

tawa, are  collaborating,  is  to  be  issued  this  year  by  the 
Musson  Book  Co.  The  book  will  deal  with  "The  Scot  in 

Canada,"  Dr.  Bryce  taking  western  Canada,,  and  Dr. 
Campbell,  eastern  Canada. 

Frank  Wise,  president  of  the  Macmillan  Co.  of  Canada., 

has  compiled  an  interesting  little  book  called,  "The  Em- 
pire Day  by  Day,"  which  contains  a  calendar  record  of 

British  valor  and  achievement  on  five  continents  and  on 

the  seven  se-as.  It  will  be  issued  shortly  by  the  Mac- 
millan  Co.    (25  cents). 

The  Westminster  Co.,  Toronto,  will  publish  in  the 

spring,  Marian  Keith's  new  novel.  The  title  has  not  yet 
been  selected. 

A  small  volume  on  "Canadian  Etiquette,"  showing 
what  is  good  form  in  Canadian  society,  compiled  by  Mrs. 

Forsyth  Grant,  is  among  this  year's  Canadian  publications 
of  the  Musson  Book  Co. 

"Boyish  Reminiscences  of  H.  M.  the  King's  Visit  to 
Canada,  in  1861,"  is  the  title  of  a  voiume  to  be  published 
this  spring  by  John  Murray,  London.  The  book  is  by 

Lieutenant  Thomas  Bunbury,  who  at  the  time  was  a  mid- 
shipman on  H.M.S.  Hero. 

Dr.  Wilfred  Campbell,  of  Ottawa,  has  in  preparation 
a  volume  dealing  with  the  Great  Lakes.  The  title  has  not 
yet  been  definitely  decided  upon,  but  it  will  likely  be 

"Our  Great  Lakes,"  and  the  book  will  appear  in  the 
spring  through  the  Musson  Book  Go. 

A.  C.  Nash.  M.D..  of  Peaichland,  B.C..  has  collected 

a  volume  of  verse,  which  will  be  published  in  February 

by  William  Briggs,  Toronto,  under  the  title,  "An  Ode 
to  Canada  and  Other  Poems." 

"The  Canadian  Apple  Growers'  Guide,"  by  Linus 
Woolverton,  M.D.,  announced  for  publication  last  year, 
will  be  ready  about  the  middle  of  February. 

This  month  William  Briggs  publishes  "Reminiscences 
and  Incidents  Connected  with  the  Life  and  Pastoral  La- 

bors of  the  Rev.  John  Anderson,"  by  Rev.  J.  D.  An- 
derson, B.A.,  of  Beauharnois,  which  will  be  issued  in  very 

handsome  form. 

pressions,  entitled,  "Janey  Canuck   in   the  West,"  which 
will  be  published  in  April  by  Cassell  &  Co.  ($1.75  net). 

Nellie  L.  McClung's  new  story,  "The  Second  Chance," 
which  was  announced  for  publication  last  fall,  will  not 

appear  until  the  summer.  It  is  to  be  published  by  Wil- 
liam Briggs. 

L.  C.  Page  &  Co..  Boston,  promise- a  new  Montgomery 
book  some  time  during  the  summer  of  1910.  Miss  Mont- 

gomery has  created  for  her  new  book  another  unusual 

heroine,  "Kilmeny,"  a  young  Scotch  girl,  who  promises  to 
outrival  the  irresistible  Anne  herself. 

Father  A.  G.  Morice's  "History  of  the  Catholic  Church 
in  Western  Canada,"  which  was  to.  have  appeared  last 

NEW  EDITIONS. 

McLeod  &  Allen  will  publish  on  February  1,  popular 

editions  (cloth  50c,  paper  25c),  of  the  following  copy- 

right novels:  "Whispering  Smith,"  "The  Lightning  Con- 
ductor," "The  Princess  Passes"  and  "The  Message." 

Something  special  in  the  way  of  sets  of  the  works  of 

Dickens,  Thackeray,  George  Eliot,  Stevenson,  etc.,  is  be- 
ing- offered  to  the  trade  this  spring  by  McLeod  &  Allen, 

who  will  show  samples  a  little  later. 

The  Copp,  Clark  Co.  have  brought  out  a  new  edition 

of  "The  Elusive  Pimpernel,"  with  several  half-tone  illus- 
trations.   The  original  edition  had  no  illustrations.  ($1.25). 

30 



BOOKSELLER  AND  STATIONER 

Notable  Books  Appearing  in  England 

Some  Interesting  Particulars  About 
the  New  Productions  of  English  Pub- 

lishing Houses  in  all  Departments  of 
Literary  Activity. 

After  an  autumn  season,  in  which  there  was  a  pleni- 
tude of  all  classes  of  books,  the  volume  of  book  publish- 

ing has  dwindled  to  very  small  dimensions  for  the  first 
month  of  the  year.  However,  there  are  a  few  titles 
worthy  of  consideration. 

Fiction. 

Gertrude  Atherton  is  bringing-  out  through  John  Mur- 

ray, her  new  novel,  "Tower  of  Ivory." 

William  Le  Queux  's  new  romance,  which  Eveleigh  Nash 
b  to  publish,  has  the  title,  "The  Treasure  of  Israel." 

Quiller  Couch  has  collected  a  volume  of  short  stories 

of  adventure,  to  be  called,  "Corporal  Sam  and  other 
Stories,"  and  this,  Smith,  Elder  &  Co.  are  to  bring-  out. 

"A  Winter's  Comedy"  is  the  title  of  Halliwell  Sut- 
cliffe's  new  story,  to  be  published  by  Werner  Laurie.  It 
is  concerned  with  the  intrusion  of  Saul  Dene,  a  nouveau 

riche,  into  a  Yorkshire  county  set. 

John  Murray  announces  "The  Luck  of  the  Lantern." 
by  Robert  Aitken  and  "Outland"  by  an  anonymous 
writer. 

Werner  Laurie  publishes  this  month,  "Master  John," 
the  story  of  an  Irish  cardriver,  by  Shan  F.  Bullock; 

"Black  Sheep,"  by  Portal  Hayatt,  and  "Eternal  Fires," 
by  "Victoria  Cross." 

Chatto  &  Windus  issue  "The  Stone  Ezel,"  by  Mrs. 
Antrobus,  "Oportunity, "  by  Margaret  B.  Cross,  "A 
Call,"  by  Ford  Madox  Hueffer,  and  "Service,"  by  Con- 

stance Smedley. 

Allen  Raine's  posthumous  novel,  "Under  the  Thatch" 
is  to  appear  through  Hutchinson  &  Co. 

Blackwood  &  Co.  publish  "Major  Owen  and  Other 
Tales,"  by  Dr.   Christopher  N.   Johnston. 

Chapman  &  Hall  announce  the  publication  of  "The 
End  of  the  Rainbow,"  by  Stella  M.  During-. 

H.  de  Vere  Stacpoole's  new  novel,  "Garryowen," 
comes  from  the  publishing-  house  of  T.  Fisher  Unwin. 

History  and  Biography. 

"Emerson's  Journals,"  containing  the  diary  which  lie 
kepi  all  his  life,  is  to  be  published  early  in  the  new  year, 
by  Chapman  &  Hall. 

Two  additional  volumes  of  Hon.  John  W.  Fortescue's 

"History   of   the    British   Army,"   covering   the   period 
from  1802-1809,  are  announced  by  the  Macmillan  Co. 

The  life  of  George  Sand,  the  French  novelist,  by  Rene 
Dumie,  translated  by  Alys  Hallard,  is  to  appear  through 
Chapman  &  Hall. 

Cassell  &  Co.,  publish  a  small  volume  by  A.  McKilliam. 

entitled    "Makers  of  History." 
The  Macmillan  Co.  have  two  books  on  India,  ready 

for  publication:  "The  Gates  of  India,"  by  Sir  Thomas 
Holdich,  and  "Administrative  Problems  of  British  India," 
by  Monsieur  Chailley. 

Blackwood  &  Co.  announce,  "The  Life  and  Times  of 

Akhuaton,  Pharaoh  of  Egypt,"  by  Arther  E.  P.  Weigall. 

An  interesting  story  of  an  artist's  life  is  to  be  publish- 
ed by  Longmans.  The  artist  was  Monsieur  Rodolphe 

Christen,  who  was  horn  in  a  remote  valley  of  Switzer- 
land, but  who  eventually  became  a  naturalized  British 

subject  and  settled  in  (lie  Scottish  Highlands.  The  book 

is  by  his  wife. 

Lord  Acton's  "Lectures  on  the  French  Revolution" 
are  to  be  brought  out  this  month  by  Macmillan  &  Co. 

"Events  of  the  Indian  Mutiny  at  Ferasepore  and 

Through  the  Seige  of  Delhi,"  being  the  personal  memories 
of  Captain  Griffiths,  is  announced  by  John  Murray. 

"England  Before  the  Conquest,"  a  history  of  the 
country  from  the  days  of  the  Celts  to  the  time  of  the 
Norman  Invasion,  by  Professor  Oman,  is  to  appear  from 
the  publishing  house  of  Methuen  &  Co. 

Williams  &  Norgate  announce  a  critical  study  of  the 
life  and  works  of  Lawrence  Sterne,  by  Walter  Sichel. 

A  monograph  on  that  interesting-  man,  John  Lyly,  is 
announced  by  the  Cambridge  University  l'icss  for  earlj 
publication.     It  is  the  work  of  Professor  Feuillerat. 

Nature  and  Travel. 

"Travels  in  Spain,"  by  Philip  Sanford  Marden,  who 

has  already  issued  a  pleasing  book  on  "Greece,"  is  to 
come  from  Constable  &  Co. 

"Leaves  from  an  Afghan  Scrap-Book."  an  account  of 
a  residence  of  some  length  in  Afghanistan,  by  Mr.  and 
Mrs.  Thornton,  is  announced  by  John  Murray. 

"Travel  and  Sport  in  Turkestan."  by  Captain  Price 
Wood,  is  an  imposing  book,  which  Chapman  &  Hajl  are 

to  publish. 

"In  the  Torrid  Soudan,"  a  book  of  travel,  by  H.  Lin- 
coln Tangye,  is  announced  by  John  Murray. 

Political  and  Social. 

"Through  Afro-America"  is  the  title  of  William  Arch- 
ers "study  of  the  race  problem  in  America.  Chapman  & 

Hall  are  to  be  the  publishers. 

Booker  T.  Washington's  "The  Story  of  the  Negro" 
is  about  to  be  issued  by  T.  Fisher  Unwin. 

An  important  book  announced  by  Long-mans  &  Co.    is 

Illustration  from  "Old  Burgundy. 
(L.  C.  Page  &  Co.) 
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"History  of  the  Irish  Parliamentary  Party  from  1870  to 

1890, ' '  by  F.  Hugh  0  'Donnell. 

"The  Governance  of  Empire,"  a  work  by  Major  P.  A. 
Silburn,  D.S.O.,  Member  of  the  Legislative  Assembly  of 
Natal,  is  to  be  published  shortly  by  Longmans  &  Co. 

Professor  Lees   Smith  is  issuing  through  Constable  & 

sociation.  It  is  entitled  "Geology  in  the  Field,"  and  con- 
sists of  a  series  of  articles  by  competent  authorities  on 

the  various  districts  in  England  and  Wales,  visited  by  the 
association  on  their  excursions  during  the  last  fifty  years. 

WILLIAM  WATSON 

Co.  a  book  based  on  a  series  of  lectures  which  he  deliver- 
ed in  India  on  the  tariff  question. 

"Ancient  and  Modern  Imperialism,"  an  address  de- 
livered by  Lord  Cromer  before  the  Classical  Association, 

is  bVir.2  issued  in  book  form  by  John  Murray. 

"Health  Progress  and  Administration  in  the  West 

Indies,"  by  Sir  Robert  Boyce,  is  on  John  Murray's  list 
for  early  publication. 

"The  Passing  of  the  Shereefian  Empire,"  by  Ellis 
Ashmead-Bartlett,  is  to  appear  through  Blackwood  &  Co. 

Faith  and  Knowledge. 

"Science  from  an  Easy  Chair,"  a  popular  treatise  on 
a  large  variety  of  subjects  by  Sir  E.  Ray  Lankster,  is 
to  appear  with  Methuen  &  Co. 

'  T.  &  T.  Clark  are  issuing  the  second  volume  of  "The 
Encyclopedia  of  Religion  and  Ethics"  (Arthur  to  Bun- 
van),  which  Dr.  James  Hastings  is  editing,  with  the  as- 

sistance of  one  hundred  and  sixty-nine  contributors.    . 

"The  Conquest  of  Consumption,"  a  work  by  Dr. 
Arthur  Latham  and  Dr.  C.  H.  Garland,  is  announced  by  T. 
Fisher  Irwin. 

E.  P.  OPPENHEIM 

The  Clarendon  Press  is  publishing  an  "Atlas  of 
Economies,"  by  J.  G.  Bartholomew. 

Edward  Stanford  is  publishing  in  four  parts  a  work 

designed  to  celebrate  the  jubilee  of  the  Geologists'  As- 

Early  Announcements  of  Spring  Lists 

Several  Novels  by  Noted  Writers  to 

Appear  During  the  Approaching 

Spring  Season — Other  Books, 

That  there  is  to  be  a  new  novel  by  Marie  Corelli  this 
year  is  an  interesting  piece  of  information  brought  home 
from  England,  by  E.  W.  Walker,  of  the  Methodist  Book 
&  Publishing  Co.,  who  publish  all  her  works  in  Canada. 
The  title  has  not  yet  been  announced. 

G.  B.  McCutcheon  's  contribution  to  the  spring  list  will 

be  a  novel  entitled,  "The  Butterfly  Man,"  which  William 
Briggs  will  publish  in  Canada. 

Louis  Joseph  Vance,  author  of  "The  Brass  Bowl," 
"The  Bronze  Bell,"  etc.,  will  depart  from  his  usual  cus- 

tom of  giving  his  books  titles  beginning  with  B.,  and 

will  give  us  this  spring  a  story  entitled  "The  Fortune 
Hunter."  William  Briggs  will  issue  the  Canadian  edi- 
tion. 

McLeod  &  Allen  will  have  ready  early  in  February  a 

new  novel  by  Hallie  Erminie  Rives,  author  of  ' '  Satan 
Sanderson,"  which  will  have  the  title,  "The  Kingdom  of 

Slender  Swords." 
A  new  British  Columbia  story  by  Harold  Bindloss  will 

appear  in  February  through  McLeod  &  Allen.  It  will  be 

entitled  "Thurston  of  Orchard  Valley." 
The  Copp,  Clark  Co.  will  publish  early  in  the  year,  a 

new  novel  by  Baroness  Orczy,  the  title  of  which  has  not: 
yet  been  fixed  upon. 

Winston  Churchill's  new  novel  is  definitely  announced 
by  the  Macmillan  Co.,  for  February  publication.  Its  title 

will  be  "A  Modern  Chronicle,"  and  it  is  a  love  story  of 
modern  life  in  the  outwardly  prosaic  surroundings  of  the 
big  cities  of  the  twentieth  century.     ($1.50). 

Cassell  &  Co.  announce  a  long  list  of  fiction  for  spring 

publication.  For  February  they  will  have,  "The  Rust  of 
Rome,"  by  Warwick  Deeping  and  "The  Goddess  Girl," 
by  Dorothea  Deakin.  For  March,  "The  Girl  With  the  Red 
Hair,"  by  Max  Pemberton,  "Our  Flat,"  by  A.  W.  Bar- 

rett and  "The  Morning  Star,"  by  Rider  Haggard.  For 

April,. "A  Strong  Man's  Love,"  by  Walter  Wood,  "The 
Road  Back,"  by  Sydney  Warwick,  "The  Mystery  of 

Barry  Ingram,"  by  Annie  S.  Swan,  "The  Brown  Mask," 
by  Percy  Brebner.  For  May,  "At  the  Call  of  Honor,"  by 
A.  W.  Marchmont,  "London  and  a  Girl,"  by  Alfred  Gib- 

son and  "Fate  and  the  Man,"  by  T.  Hanshew.  For  June. 
' '  Freda, ' '  by  Katharine  Tynan. 

Yet  another  posthumous  novel  by  Marion  Crawford  is 
to  appear  this  season.  It  will  be  published  in  February 

by,  the  Macmillan  Co.  with  the  title  "The  Undesirable 
Governess."     ($1.50). 

Three  novels  announced  for  February  publication  by 

the  Macmillan  Co.,  of  Canada,  are:  "A  Life  for  a  Life," 
by  Roger  Herrick,  "An  Interrupted  Fi-iendship,"  by  Mrs. 
Voynich,  and  "Nathan  Burke,"  by  Watts.  All  three  will 
he  published  at  $1.25. 
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Importations  by  Canadian  Publishers 

Books  of  English  and  American  Pub- 
lishers, which  will  be  Shown  this 

Spring  by  Canadian  Publishers. 

William  Briggs  has  arranged  for  the  Canadian  market 
for  the  new  Memorial  Edition  of  the  works  of  George 

Meredith,  which  Archibald  Constable  &  Co.  are  to  issue. 

The  edition  will  comprise  twenty-six  or  twenty-seven  vol- 

umes and  will  contain  all  Meredith's  writings.  It  will  be 
sold  by  the  set  only. 

Books  for  boy  scouts  have  now  become  quite  a  feature, 
and  William  Briggs  announces  that  he  will  carry  a  stock 

Illustration  from  "Flying  Plover,"  by  Theodore  Roberts. 
(L.  C.  Page  &  Co.) 

of  several  titles — "Scouting  for  Boys,"  by  Lt.-General 
Baden  Powell,  "Yarns  for  Boy  Scouts"  and  "Scouting 
Games,"  by  the  same  author,  "Boys  of  the  Otter  Patrol," 
by  Breton-Martin,  "Things  all  Scouts  Must  Know," 
"Camping  Out,"  by  Victor  Bridges,  and  "The  Phantom 
Battleship,"  by  Rupert  Chesterton. 

Dent's  Bible  Dictionary,  a  comprehensive  one-volume 
dictionary,  will  be  carried  in  Canada  by  William  Briggs. 
($3.50). 

A  remarkable  series  of  reprint  copyright  fiction  is  be- 
ing imported  by  the  Canadian  branch  of  the  Oxford  Press. 

These  books  are  published  by  Henry  Frowde  in  conjunc- 
tion with  Hodder  &  Stoughton,  and  are  to  be  called  the 

"Oxford  Copyright  Fiction  Series."  They  are  admirably 
printed,  with  attractive  three-color  illustrated  jackets, 
and  include  the  most  popular  works  of  Joseph  Hocking. 
David  Lyall,  Ian  Maclaren,  J.  M.  Barrie,  John  Oxenham, 
Max  Pemberton,  S.  R.  Crockett,  Anthony  Hope,  etc.  They 
can  be  sold  profitably  at  35  cents,  and  at  this  price  are 
remarkable  value. 

An  array  of  juveniles  surpassing  in  interest  the  splen- 
did line  of  1909  will  be  shown  this  season  by  Henry 

Frowde.  The  books  are  published  in  England  in  con- 
junction with  Hodder  &  Stoughton.  At  their  head  comes 

a  superb  edition  of  "Robinson  Crusoe,"  in  two  cloth 
bindings  and  one  leather  binding,  illustrated  in  color  by 
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Noel  Pocock  (7s.  6d.  net  and  10s.  6d.  net).  Three  more 
books  compiled  by  the  inimitable  Cecil  Aldin  follow,  these 

aie:  "The  Twins,"  a  companion  volume  to  last  year's 
"Pickles,"  "Farm  Babies,"  along  the  line  of  "Zoo 
Babies,"  and  "The  White  Kitten  Book,"  recalling  the 
"White  Puppy  Book"  and  "Black  Puppy  Book."  All 
three  are  profusely  illustrated  in  color.  "Locomotives 
of  the  World,"  by  J.  R.  Howden,  is  an  interesting  and 
instructive  book.  Other  strong  titles  are  "The  Bird 
Book,"  "Ballads  of  Famous  Fights,"  and  "Sheaves  of 
Gold."  There  is  also  an  admirable  series  of  six-penny 
juveniles  with  color  frontispiece,  including  such  popular 

titles  as  "Robinson  Crusoe,"  "Tales  from  Shakespeare," 
"Coral  Island,"  "Little  Women,"  "Andersen's  Fairy 

Tales,"  etc. 
Henry  Frowde  supplies  "The  People's  Budget,"  by 

Rt.  Hon.  David  Lloyd-George,  published  in  England  by 
Hodder  &  Stoughton.     (30  cents). 

Macmillan's  Library  of  Foreign  Travel  is  being  made 
up  by  the  Macmillan  Co.  It  will  include  such  books  as 

Sven  Heden's  "Trans-Himalaya,"  Col.  Patterson's  "In 
the  Grip  of  the  Nyika, "  etc. 

The  Macmillan  Co.  of  Canada  are  importing  a  series 
of  recent  copyright  novels  in  decorated  cloth  bindings, 

which  they  call  Macmillan 's  Dollar  Library.  Among  the 
titles  received  are:  "White  Fang,"  by  Jack  London, 
"Antonio,"  by  Ernest  Oldmeadow,  "A  Lady  of  Rome," 
by  Marion  Crawford,  "Sebastian"  by  Frank  Danby,  "The 
Heart  of  a  Gypsy,"  by  Rosamond  Napier,  "Chateau 
Royal,"  by  J.  H.  Yoxall,  "Spies  of  the  Kaiser,"  by 
William  Le  Queux,  etc. 

A  cheap  edition  of  Sven  Hedin's  splendid  book  of 
travel,  "Trans-Himalaya,"  will  be  issued  in  February  by 
the  Macmillan  Co.  of  Canada.  It  will  come  in  two  vol- 

umes, at  $2.50. 

'-'Games  for  the  Playground,  Home,  School  and  Gym- 

nasium," by  Jessie  H.  Bancroft,  containing  a  collection 
of  400  games,  is  announced  by  the  Macmillan  Co.  (Cloth. 
$1.50  net). 

The  Macmillan  Co.  offer  this  month  "A  Book  of 

Operas,  Their  Histories,  Their  Plots  and  Their  Music," 
by  Henry  Edward  Krehbiel.     ($1.75  net). 

"The  People's  Law  or  Popular  Participation  in  Law 

Making,"  by  Charles  Sumner  Lobingier,  Ph.D.,  is  an  im- 
portant compendium  published  by  the  Macmillan  Co. 

($4.00  net). 

The  Macmillan  Co.  will  bring  out  this  month  "Child's 
World  in  Picture,"  containing  story-like  descriptions, 
illustrated  by  pictures  of  life  in  far-away  and  unknown 
lands.     ($1.00  net). 

The   Art  of  the   Belgian  Galleries. 

(L.  C.  Page'&  Co.) 



The  Canadian  Monthly  List  of  Books   for   December 

Containing  a  Record  of  Books  Published  in  Canada, 

Books  by  Canadian  Authors  and  Books  About 

Canada     Issued    During    the     Month    of    December. 

--Allison,    W.    T.      The   Amber  Army   and    Other  Poems. 
Toronto:  Briggs.     85  pages,  5y$x8  inches.     Cloth,  $1.00. 

Bancroft,  Jessie  H.     Games   for  the  Playground,  Home. 

School   and   Gymnasium.     Toronto:   Maemillan.     Cloth. 
$1.50   net. 

Blackwood,  A.   "The  Education  of  Uncle  Paul.     Toronto: 
Maemillan.     Cloth,  $1.25. 

Browne,  Edith  A.     Greece.     Peeps  at  Many  Lands  Series. 
Illustrated.     Toronto.  Maemillan.     50  cents  net. 

Buckley,   Arabella  B.     Wild   Life   in   Woods  and  Fields. 

Toronto:  McClelland  &  Goodchild.    Limp  cloth,  15  cents. 

—  By   Pond   and   River.      Toronto:    McClelland    & 
Goodchild.      Limp   cloth,   15  cents. 

-Plant   Life  in   Field  and  Garden.     Toronto:  Mc- 

Clelland &  Goodchild.    Limp  cloth,  15  cents. 

Birds  of  the  Air.     Toronto :  McClelland  &  Good- 
child.     Limp  cloth.  15  cents. 

Trees    and    'Shrubs.      Toronto:    McClelland    & 
Goodchild.     Limp  cloth,  15  cents. 

Insect  Life.     Toronto:  McClelland  &  Goodchild. 

Limp  cloth,  15  cents. 

Cambridge  Modern  History.  Planned  by  the  late  Lord 

Acton,  LL.D.  Vol.  VI.  The  Eighteenth  Century.  To- 
ronto: Maemillan.     Cloth,  $4.00  net. 

**Canadian  Almanac,  1910.  Edited  by  Arnold  Thomas. 

Toronto:  Copp,  Clark.  490  pages.  6x9  inches.  Cloth, 
75  cents;  paper,  50  cents. 

Church,  A.  J.  Stories  of  King  Arthur.  Toronto:  Mc- 
Clelland &  Goodchild.     Limp  cloth,  15  cents. 

  -    Stories  from  Ancient  Greece.  Toronto:  Mc- 

Clelland &  Goodchild.     Limp  cloth.  15  cents. 

Stories  from  Ancient  Rome.     Toronto.   McClel- 
land &  Goodchild.     Limp  cloth,  15  cents. 

dnyngton,  M.  How  to  Help:  A  Manual  of  Practical 

Charity.     Toronto:  Maemillan.     Cloth,  $1.50  net. 

** Cumberland,  F.  Barlow.  History  of  the  Union  Jack 

and  Flags  of  the  Empire:  Their  Origin,  Proportions 

and  Meanings  as  Tracing  the  Constitutional  Develop- 
ment of  the  British  Realm  and  with  References  to  Other 

National  Ensigns.  Third  edition,  new  and  enlarged, 

with  index.  69  illustrations  and  9  colored  plates.  To- 

ronto: William  Briggs.  320  p'ages,  5V2x7%  inches. 
Cloth,  $1.50  net. 

De  Morgan,  William.  It  Never  Can  Happen  Again.  To- 

ronto:  Henry  Frowde.     2  volumes.     Cloth,  $1.75. 

English  Men  of  Letters.  New  Pocket  Edition.  Sterne. 

Thackeray,  Wordsworth.  Toronto:  Maemillan.  Each 
25   cents  net. 

Emerson,  F.  U.  Manual  of  Physical  Geography.  To- 
ronto:   Maemillan.     Cloth,  $1.40. 

Gale,  Zona.  Friendship  Village  Love  Stories.  Toronto: 
Maemillan.      Cloth.   $1.25. 

Gwynn,  Stephen.  Robert  Emmet  (An  Historical  Ro- 
mance).     Toronto:    Maemillan.      Cloth,   $1.25. 

Hedin,  Sven.  Trans-Himalaya  (Discoveries  and  Adven- 
tures in  Tibet  ).  2  volumes.  Toronto:  Maemillan.  Cloth. 

$7.50  net. 

••;:::;Herrington,  W.  S.  Martyrs  of  New  France.  Toronto. 

.  William  "Briggs,     159  pages.  5'  [\7C  inches.     Cloth.  00 
•    cents  net. 

Housman,  Lawrence.  Stories  from  the  Arabian  Nights.  50 

plates  in  color,  by  Edmund  Dulac.  Toronto:  Musson. 
Boxed,  $5.00. 

Krehbiel,  Henry  E.  A  Book  of  Operas.  Toronto:  Mae- 

millan.    Cloth,  $1.75  net." 
Lobingier,  Chas.  S.  The  People's  Law.  Toronto:  Mae- 

millan.    Cloth,  $4:00  net. 

Lowell,  Percival.  The  Evolution  of  Worlds.  Toronto: 

Maemillan.     Cloth,  $2.50  net. 

Lyon  and  Fippin.  Principles  of  Soil  Management.  Rural 
Science  Series.     Toronto:  Maemillan.     Cloth,  $1.75  net. 

:;!:;:McClung,  Rev.  J.  A.  In  Dixie  and  Manitoba:  A  true 
story  of  real  life.  Second  Edition  (Originally  published 

as  being  by  Rev.  J.  A.  Murray),  5x7^2  inches,  13  pages, 

paper  covers.     Toronto;  Briggs.     15  cents. 

Mclsaac,  Isabel.  Bacteriology  for  Nurses.  Toronto:  Mae- 
millan.    Cloth,  $1.25  net. 

Machray,  Robert.  Life  of  Robert  Machray,  D.D.,  LL.D., 

D.C.L.,  Archbishop  of  Rupert's  Land,  Primate  of  all 
Canada,  Prelate  of  the  Order  of  St.  Michael  and  St. 

George.     Toronto:  Maemillan.     Cloth,  $5  net. 

Mackaye,  Percy.  Poems.  Toronto:  Maemillan.  Cloth, 

$1.25  net. 
**Mackeracher,  W.  M.  Jean  Bateese  at  the  Carnival. 

Toronto:  Briggs.  16  pages,  5J4x7V^s  inches.  Paper 
cover,  35  cents. 

*::!Memoirs  of  the  Late  Sandy  Stewart.  By  a  Friend  of 
His  Youth.  Toronto:  Briggs.  Published  privately.  49 

pages,  5x7y2  inches.    Paper  cover. 

Nesbit,  E.  Harding's  Luck.  Toronto:  Henry  Frowde. 
Cloth.  $1.25. 

Patterson,  Lt.-Col.  J.  H.  In  the  Grip  of  the  Nyika.  To- 
ronto: Maemillan.     Cloth,  $2  net. 

Peabody,  Francis  G.  The  Approach  of  the  Social  Ques- 
tion.    Toronto:  Maemillan.     Cloth,  $1.25  net. 

Ramsay,  Dean.  Reminiscences  of  Scottish  Life  and  Char- 

acter. Latest  edition,  containing  author's  final  addi- 
tions and  corrections.  16  illustrations  in  color  by  Henry 

W.  Kerr,  Toronto:  Mussen.     $1.50. 

Shakespeare,  William.  Merchant  of  Venice.  36  plates 

in  color  by  Sir  James  D.  Linton,  R.I.  Toronto:  Mus- 
sen.    Boxed,  $3.50. 

Smith,  Gipsy.  The  Lost  Christ.  Toronto:  Henry  Frowde. 

Caper,  30  cents. 

--Thompson,  G.  B.  The  Kullurkampf.  Toronto:  Mae- 
millan.    VH.  4-141  pages.    Cloth.  $1.25  net. 

The  Maemillan  Co.  of  Canada  are  bringing  together 

a  number  of  their  old  and  new  books  about  Canada,  and 

making  up  a  Library  of  Canadian  Travel.  So  far  this 

library  will  consist  of  Dr.  Grenfell's  "Labrador,"  Miss 
Higginson's  "Alaska,"  On  tram's  "In  the  Heart  of  the 

Canadian  Rockies,"  General  Sir  W.  Butler's  "The  Wild 

North  Land"  and  "The  Great  Lone  Land."  "The  North- 

west Passage  by  Land,"  by  Viscount  Milton  and  Dr. 

Cheadle,  "Vancouver's  Discovery  of  Puget  Sound,"  Ly 
Edmond  S.  Meany.  "The  Western  Avernus."  by  Morley 

Roberts,  and  the  new  "Life  of  Archbishop  Machray." 
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There  is  nothing  that  is  stronger  than  the  truth,  than  honest  intentions, 

expressed  by  honest  words,  stating  honest  facts  ;  therefore,  in  our  introduction  of 

jj>rotrij  pate  g>tatumgn| 
to  the  trade,  we  are  depending  on  a  straightforward  statement  of  the  merits 

of  this  new  Line,  simply  because  it  is  a  commodity  whose  good  qualities  are  so 

apparent  that  it  does  not  feel  the  need  of  any  statement  other  than  the  truth. 

In  the  first  place  we  want  to  impress  you  with  the  fact  that  Scotch 

Plaid  Stationery  is  not  a  bargain  ;  that  is,  in  the  ordinary  use  of  the  word 

"  bargain."  Consequently,  we  are  not  going  to  launch  out  into  a  lengthy  price 
argument,  except  to  declare  that  you  will  have  room  for  a  satisfactory  profit, 

and  to  remind  you  that  the  sweetness  of  low  prices  is  nothing  compared  to  the 

bitterness  of  poor  quality. 

The  Paper  and  Envelopes  present  a  finished  linen  surface,  most  agreeable 

to  the  pen  touch,  with  none  of  that  disagreeable  fuzziness  so  detrimental  to 

neat,  non-ink-splattered  correspondence. 

The  variety  of  forms  in  which  you  may  offer  this  Line  to  the  consumer  are 

sure  to  make  it  a  strong  favourite,  as  it  comes  in  every  form  suitable  for 

business  and  private  correspondence,  viz  : — 

Note — Boxed  in  quarter  reams,  Salisbury  size. 

Envelopes — Boxed  in  hundreds,  Salisbury  size. 

Papeterie — Cabinet  contains  24  sheets  Paper  and  24  Envelopes. 

Tablets — -Salisbury,  Large  Octavo,  Large  Quarto. 

The  design  shown  on  other  page  is  lithographed  on  boxes  and  tablets. 

For  advertising  purposes,  we  supply  a  handsome  Display  Card,  18x12 

inches,  lithographed  in  colours,  also  very  pretty  and  attractive  Circulars, 

printed  on  Scotch  Plaid  paper,  lithographed  in  colours,  and  containing  your 

own  imprint. 

The  Copp,  Clark   Company,   Limited 
64    &    66     FRONT     STREET     WEST 

TORONTO.    CANADA 
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Copyrights  Recorded  in  December 
A  List  of  Books  Entered  During  the 

Month  at  the  Copyright  Branch  of  the 

Department  of  Agriculture,  Ottawa. 

21647.  McAlpine's  Prince  Ed-ward  Island  Directory, 
1909.  McAlpine  Publishing  Company,  Limited,  Halifax, 
25th  November. 

21652.  Illustrated  Chart  of  Canadian  History.  By 

John  C.  Saul,  M.A.  United  Editors  Limited.  Toronto,  26th 
November. 

2165.3.  The  Broken  Trail.  Pages  from  a  Pastor's 
Experience  in  Western  Canada.  By  George  W.  Kerby, 

B.A.  (Book.)  George  W.  Kerby,  Calgary,  Alberta,  27th 
November. 

21677.  The  Canadian  Men  and  Women  of  the  Time. 

Part  One.  Illustrated  with  Portraits.  Second  Edition. 

Edited  by  Henry  James  Morgan,  LL.D.,  D.C.L.,  F.R.S.C. 

(Book.)  Albert  Henry  Proctor  Morgan,  New  Liskeard, 
Out.,  1st  December. 

21678.  A  History  of  Simcoe  County.  By  Andrew  F. 

Hunter.  In  Two  Volumes.  Andrew  F.  Hunter,  Barrie, 
1st  December. 

21679.  The  Kulturkampf.  An  Essay.  By  Gordon 

Boyce  Thompson.  M.A.  With  a  Prefatory  Note  by  George 

M.  Wrong.  M.A.  (Book.)  The  Macmillan  Company  of 
Canada.  Limited.  Toronto,  2nd  December. 

21685.  Canadian  Patent  Office  Practice.  By  W.  J. 

Lynch.  Chief  Clerk  of  the  Canadian  Patent  Office.  (Book.) 

William  Joseph  Lynch.  Ottawa,  3rd  December. 

21692.  History  of  the  Union  Jack  and  Flags  of  the 

Empire.  By  Barlow  Cumberland,  M.A.  Third  Edition. 

I  Book.)     Barlow  Cumberland,  Port  Hope,  7th  December. 
21700.  Stories  from  Prairie  and  Mountain.  By 

Margaret  Bemister.  (Book.)  The  Copp,  Clark  Company, 
Limited,  Toronto,  9th  December. 

21704.  Verse  from  a  Western  Isle.  By  Frederic 

Philips.  (Book.)  Frederic  Philips,  Ganges,  British  'Col- umbia. 9th  December. 

21715.  Turn    Wellandward.      (Book.)      Louis    Blake, 

Duff.  Welland,  Out..  13th  December. 

21716.  History  of  New  Brunswick.  By  James  Han- 

nay,  D.C.L.  Volumes  I  and  H.  James  Hannay,  Oak 

Point,  Out..  13th  December. 
21731.  A  Funny  Mouse  Trap  and  Other  Rhymes.  By 

Mary  Whiting  Bullis.  (Booklet.)  Mary  Whiting  Bullis, 
Emerson  Manitoba,  16th  December. 

21732.  Ontario  High  School  Laboratory  Manual  in 

Chemistry.  By  Ellis  and  MacClement.  (Book.)  The 

Macmillan  Company  of  Canada,  Limited,  Toronto,  16th 
December. 

21733.  Ontario  High  School  Chemistry.  By  Ellis  and 

MacClement.  Pupils'  Text  Book.)  The  Macmillan  Com- 

pany of  Canada,  Limited,  Toronto.  16th  December. 

21746.  Choix  de  Chansons.  (Livre.)  C.  B.  Perreault. 
Montreal.  20th  December. 

21747.  The  Martyrs  of  New  France.  By  W.  S.  Her- 

rington.  (Book.)  W.  S.  Herrington,  Napanee  Ont.,  20th 
December. 

21756.  Casselman  Consolidated  Business  Accounting 

System.  (Book.)  Chester  Casselman,  Chesterville,  Ont., 
22nd  December. 

21757.  English  Accentuation.  By  Rev.  F.  T.  Bane, 

C.S.C.  (Livre.)  T.  Tbeophile  Barre,  C.S.C.,  Saint-Laurent. 

Que.  22nd  December  ,;i  I  WJW 
21763.     A  Gazetteer   of  British   Columbia.     (Book.) 
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Provincial  Publishing  Company,  Vancouver,  British   Col- 
umbia, 22nd  December. 

21764.  An  Introductory  English  Grammer.  By  S.  E. 
Lang,  Winnipeg.  The  Copp,  Clark  Company,  Limited, 
Toronto,  22nd  December. 

21765.  Le  Roi  des  Tenebres.  Grand  Drame.  Par 

Arthur  Tremblay  et  J.  E.  Corriveau.  (Livre.)  Arthur 
Tremblay  et  J.  Eugene  Corriveau,  Quebec,  Que.,  22nd 
December. 

21767.  Historic  Prince  Edward.  By  Maude  Benson. 

(Temporary  Copyright.)  (Book.)  Mrs.  Maude  Benson, 
Picton,  23rd  December. 

21768.  The  Township  of  Sandwich,  Past  and  Present. 
By  Frederick  Neal.  Illustrated.  (Book.)  Frederick 
Neal,  Sandwich,  Ont.,  23rd  December. 

21777.  The  Canadian  Almanac,  1910.  (Book.)  The 

Copp,  Clark  Company,  Limited,  Toronto,  27th  December. 
21778.  Prairie  Patchwork;  or,  Western  Poems  for 

Western  People.  By  Cecil  E.  Selwyn.  Illustrated  by 

Ryal  \X.  Hathway.  (Book.)  Cecil  Edward  Selwyn,  Win- 

nipeg, 27th  December. 

THE  INVALUABLE  CANADIAN  ALMANAC. 

Once  again,  and  this -time  for  the  sixty-third  year,  the 
Canadian  Almanac  makes  its  appearance.  It  has  now  at- 

tained such  proportions,  it  covers  so  much  ground,  and  its 

information  is  so  complete,  that  it  has  become  indispens- 
able to  its  regular  subscribers,  and  invaluable  to  any  one 

desirous  of  getting  faiCts  and  figures  about  Canada.  There 
is  hardly  a  phase  of  life^  which  is  not  touched  on.  The 
Governments  of  the  Dominion  and  the  provinces,  with  the 
names  of  officials,  the  clergy  of  all  denominations,  the 

barristers  and  solicitors,  the  county  and  'township  of- 
ficers, the  militia  list,  post  offices,  newspapers,  books,  etc.. 

etc.  With  every  'copy  of  the  1910  issue  is  supplied  a 
large  map  of  the  Nipissing  district.  (Copp.  Clark  Co.  50 cents). 

  4— 

JANUARY  FICTION  APPEARING  IN  CANADA. 

Anthony  Partridge,  author  of  "The  Kingdom  of 
Earth,"  has  written  another  romance  entitled  "Passers- 
by,"  which  the  Mussen  Book  Co.  publish  on  or  about  Jan- 

uary 12.  It  has  London  as  its  scene.  Its  heroine  is  a 

street  singer,  Christine,  who  comes  to  London,  accom- 
panied by  Ambrose  Drake,  a  hunchback,  with  a  piano  and 

a  monkey.  The  fortunes  of  these  two  are  strangely  link- 
ed with  those  of  an  English  statesman,  who  in  his  youth 

led  a  wild  and  criminal  career  in  Paris,  as  the  leader  of 
a  band  of  thievesi  and  gamblers.  Here  is  material  for  a 
thrilling  tale.     (Cloth,  $1.25). 

"The  Up  Grade,"  a  story  by  a  new  author.  Wilder 
Goodwin,  will  be  published  by  the  Mussen  Book  Co.,  on 
January  12.  It  is  a  strong  story  of  the  southwest,  having 

for  its  theme  a  man's  regeneration  from  weakness  and 
failure.  Stephen  Loring,  who  has  thrown  away  every  ad- 

vantage of  birth,  education  and  friends,  is  started  on  the 

up  grade  by  his  love  for  the  daughter  of  the  manager  of 
the  San  Quentin  mines,  and  how  he  finally  wins  his  way 
t<  the  top,  is  related  in  a  succession  of  dramatic  incidents. 

($1.25). William  Briggs  announces  five  novels  for  January  pub- 

lication. They  are  Baroness  Orczy's  story,  "The  Nest 
of  the  Sparrowhawk, "  "In  the  Shade,"  by  Valentina 

Hawtrey,  "Mary  up  at  Gaffries,"  by  S.  C.  Xethersole. 
"The  Man  Outside,"  by  Wyndham  Martyn  and  "Gloria-," 
by  G,  Frederick  Turner, 
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Best   Sellers  During   December 
Reports  from  the  Leading  Centres  of  Trade 
in  Canada,  with  a  Summary  Showing 

the  Most  Popular    Books  of  the    Month. 

Brantford. 

Attic  Guest.     R.  E.  Knowles.     Westminster. 

Foreigner.     Ralph  Connor.     Westminster. 
Silver  Horde.    Rex.  Beach.     Harper. 
Inner  Shrine.     Anonymous.     Mussen. 
New  North.     A.  D.  Camern.     Mussen. 

Northern  Lights.     Sir  Gilbert  Parker.     Copp. 

Chatham. 

Foreigner.     Ralph  Connor.    Westminster. 
Attic  Guest.     R.   C.  Knowles.     Westminster. 

Truxton  King.    G.  B.  McCutcheon,    Briggs. 
Anne  of  Green  Gables.     L.  M.  Montgomery.     Rage. 
Anne  of  Avonlea.     L.  M.  Montgomery.     Page. 
Ballads  of  a  Cheechako.     R.  W.  Service.     Briggs. 

Edmonton. 

Foreigner.     Ralph  Connor.     Westminster. 
Northern  Lights.     Gilbert  Parker.     Copp. 
Ballads  of  a  Cheechako.    R.  W.  Service.    Briggs. 
Broken  Trail.     R.  W.  Kerby.     Briggs. 
New  North.     A.  D.   Cameron.     Appleton. 
Anne  of  Avonlea.    L.  M.  Montgomery.    Page. 

Guelph. 

Foreigner.     Ralph  Connor.     Westminster. 
Calling  of  Dan  Matthews.     H.  B.  Wright.     McLeod. 
Attic  Guest.     R.   E.  Knowles.     Westminster. 
John  Marvel.     T.  N.  Page.     Copp. 
Ballads  of  a  Cheechako.     R.  W.  Service.     Briggs. 

Songs  of  a  'Sourdough.     R.  W.  Service.     Briggs. 

Hamilton. 

Foreigner.     Ralph  Connor.     Westminster. 
Attic  Guest.  R.  E.  Knowles.     Westminster. 
When  a  Man  Marries.     Rinehart,     McLeod. 

Actions  and  Reactions.    Rudyard  Kipling.    Macmillan. 

'Northern  Lights.     Sir  Gilbert  Parker.     Copp. 
It     Never    Can    Happen    Again.      Wm.    De    Morgan. 

Frowde.  ' 
London. 

Foreigner.     Ralph  Connor.     Westminster. 
Calling  of  Dan  Matthews.     H.  B.  Wright.     McLeod. 
Silver  Horde.     Rex  Beach.     Harper. 
Old  Rose  and  Silver.     Myrtle  Reed.     Putnam. 

Attic  Guest.     R.  E.'  Knowles.     Westminster. 
John  Marvel,  Assistant,     T.  N.  Page.     Copp. 

Moncton. 

Ballads  of  a  Cheechako.     R.  W.  Service.     Briggs. 

Foreigner.     Ralph  Connor.     Westminster. 
Songs  of  a  Sourdough,     R.  W.  Service.     Briggs. 
Truxton   King.     G.   B.  McCutcheon.     Briggs. 

5     Attic  Guest.     R.  E.  Knowles.    Westminster, 

(i     Danger  Mark.     R.  W.  Chambers'.     McLeod. 
Montreal. 

1  Foreigner.     Ralph  Connor.     Westminster. 
2  Anne  of  Avonlea.    L.  M.  Montgomery.     Page. 
3  Anne  of  Green  Gables.     L.  M.  Montgomery.     Page. 
4  Silver  Horde.     Rex  Beach.     Harper. 

5  It    Can    Never    Happen    Again.      Wm.    De    Morgan. 
Frowde. 

6  John  Marvel,  Assistant.     T.  N.  Page.     Copp. 

Ottawa. 

1  Foreigner.     Ralph  Connor.     Westminster. 
2  Stradella.     F.  M.  Crawford.     Macmillan. 

3  Northern  Lights.    'Sir  Gilbert  Parker.     Copp. 
4  Silver  Horde.     Rex  Beach.     Harper. 
5  Anne  of  Avonlea.     L.  M.  Montgomery.     Page. 
6  Attic  Guest.     R.  E.  Knowles.     Westminster. 

Peterborough. 

1  Foreigner.     Ralph  Connor.     Westminster. 
2  Attic  Guest.     R.  E.  Knowles.     Frowde. 

3  Old  Rose  and  Silver.     Myrtle  Reed.     Putnam. 
4  Northern  Lights.     Sir  Gilbert  Parker.     Copp. 
5  Goose  Girl.     Harold  MacGrath.     Westminster. 

6  Ballads  of  a  Cheechako.    R.  W.  Service.    Briggs. 

Port  Arthur. 

1  Foreigner.     Ralph  Connor.     Westminster. 
2  Attic  Guest.     R.  E.  Knowles.     Frowde. 

3  Silver  Horde.     Rex  Beach.     Harper. 
4  Ballads  of  a  Cheechako.     R.  W.  Service.     Briggs. 
5  Anne  of  Avonlea.     L.  M.  Montgomery.    Page. 

6  Round  the  Fire  "Stones.    Conan  Doyle.     Copp. 

Quebec. 
1  Attic  Guest.     R,  E.  Knowles.    Frowde. 

2  Foreigner.     Ralph   Connor.     Westminster. 
3  Bridge  Builders.     A.  C.  Ray.     Mussen. 
4  Little  Sister  Snow.     Frances  Little.     Mussen. 

5  Going    Down     From     Jerusalem.      Norman      Duncan. 
Harper. 

6  Anne  of  Avonlea.     L.  M.  Montgomery.     Page. 

St.  John,  N.B. 

1  Foreigner.     Ralph  Connor.     Westminster. 
2  Attic  Guest.    R.  E.  Knowles.    Frowde. 

3  Anne  of  Green  Gables.    L.  M.  Montgomery.    Page. 
4  Anne  of  Avonlea.     L  M.  Montgomery.     Page. 

5  'Songs  of  a  Sonrdougii.    R.  W.  Service.    Briggs. 
6  Old  Rose  and  Silver.     Myrtle  Reed.     Putnam. 

Stratford. 

1  Foreigner.     Ralph  Connor.     Westminster. 
2  Attic  Guest.    R.  E.  Knowles.    Frowde. 

3  Truxton  King.     G.  B.  McCutcheon.     Briggs. 
4  Little  Sister  Snow.     Frances  Little.     Mussen. 

5  Northern  Lights.     Sir  Gilbert  Parker.     Copp. 
6  Anne  of  Green  Gables.     L.  M.  Montgomery.     Page. 

Toronto. 
1  Attic   Guest.     R.   E.  Knowles.     Frowde. 

2  New  North.     A.  D.  Cameron.    Briggs. 
3  Bella  Donna.    R,  Hichins.     Copp. 

4  Foreigner.     Ralph   Connor.     Westminster. 
5  Cardillaic.     Robert  Barr.     McLeod. 

6  Northern  Lights.     Sir  Gilbert  Parker.     Copp. 
Winnipeg. 

1  Foreigner.     Ralph  Connor.     Westminster. 
2  Ballads  of  a  Cheechako.    R.  W.  Service.    Briggs. 
3  Anne  of  Avonlea.     L.  M.  Montgomery.     Page. 
4  Anne  of  Green  Gables.     L.  M.  Montgomery.     Page. 
5.  Northern  Lights.     Sir  Gilbert  Parker.     Copp. 
0  Suitable  Child.     Norman  Duncan.     Frowde. 

Canadian  Summary. 

Points. 
1  Foreigner.     Ralph   Connor            150 
2  Attic  Guest.     R.  E.  Knowles           99 

3  Anne   of  Avonlea.     L.   M.   Montgomery              44 
4  Ballads  of  a  Cheechako.     R.  W.  Service           44 

5  Northern  Lights.     Gilbert  Parker        44 
6  Silver  Horde.     Rex  Beach              33 
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Conducting  a  Circulating  Library 
A  Librarian  Tells  Some  of  Her 

Experiences  and  How  She  Has 
Solved  Some  of  the  Problems 

That      Have      Confronted     Her 

By  Mrs.   Marvin,  Before  the  American  Booksellers'  Association 

Let  him  who  thinks  the  duties  of  the  librarian  are 

simply  to  stamp  and  hand  books  across  the  desk  pause, 
ere  he  chooses  this  for  a  profession.  She  must  know  her 
books  and  study  her  people,  making  them  feel  she  takes 
a  personal  interest  in  them  and  the  books  they  read. 

Only  the  librarian  knows  too  well  the  problems  are 
many  which  confront  her.  If  she  has  solved  the  greatest 
problem  of  all,  how  to  keep  her  temper  amid  the  many 

trials  and  provocations  of  the  day,  she  has  gained  a  vic- 
tory not  to  be  lightly  esteemed. 

It  was  nearly  three  years  ago  I  sent  out  my  first  lib- 
rary book,  explaining  to  the  people  the  books  were  loan- 

ed for  two  cents  a  day,  no  deposit  required,  the  rental 
the  be  paid  when  the  book  was  returned.  I  was  asked, 

of  course,  how  we  dared  ta,ke  the  risk.  I  answered,  "We 
trust  in  the  honor  of  the  New  Haven  people."  It  is  to 
their  credit,  I  can  say,  only  in  a  few  cases  has  the  trust 
been   misplaced. 

Keeping  Records. 

We  tried  many  methods  for  keeping  our  records,  but 
they  were  cumbersome  and  not  suited  for  rapid  work. 
It  was  a  happy  day  when  the  firm  consented  to  buy  me  a 
card  filing  cabinet.  This,  I  think,  is  the  quickest  and 
most  accurate  system  for  library  uss.  Our  books  are 
catalogued  by  author,  each  with  their  own  number,  and 
easily  found  on  the  shelves.  They  are  neatly  covered 
with  a  paped  cover;  this  is  removed  when  the  book  is 
returned  and  replaced  with  a  fresh  one.  It  means  work, 

but  the  clean  appearance  of  our  books  pays  for  the  ex- 
tra  trouble. 

The  library  had  only  been  running  a  short  time  when 
we  were  besieged  to  reserve  books.  This  we  decided 
would  only  lead  to  dissatisfaction  in  the  end.  We  have, 

therefore,  adhtred  strictly  to  the  rule,  "No  books  re- 
served." To  this  fact  I  attribute  in  a  great  measure  our 

success.  Every  one,  no  matter  what  his  station  in  life, 
has  the  same  opportunity  to  obtain  the  new  books.  I 
have  been  offered  money,  candy,  flowers,  etc.,  to  break  the 
rule,  but  our  absolute  refusal  to  do  so,  I  feel  sure,  has 
been  of  no  loss  to  us,  rather  a  gain. 

Shall  we  deliver  books?  This  we  debated  for  some 

time,  finally  deciding  it  would  be  a  saving  of  both  time 
and  money  to  refuse  this  request  also.  We  are  sincerely 
thankful  we  kept  out  of  this  pitfall.  It  would  have  taken 

one  person's  time  the  entire  day  to  wrap,  address  books 
and  receive  telephone  orders. 

The  Over-time  Problem. 

What  to  do  about  books  that  are  not  returned 

promptly  soon  became  a  problem  that  needed  careful 
consideration.  How  to  approach  the  delinquent  and  yet 
not  offend.  If  the  book  has  been  out  for  three  weeks  we 

send  a  postal  card  with  this  formula  printed  on  it:  "We 
beg  to  remind  you  that  a  copy  of     which  you 

took  out  on     has  not  yet  been  returned."     This 
in  most  cases  has  proved  sufficient,  still  in  all  folds  there 
are  some  black  sheep.     If  after  three  notices  have  been 
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sent  the  book  has  not  been  brought  back,  we  put  it  in 
the  handc  of  our  collector.  ̂ That  his  pathway  is  not 
strewn  with  roses  he  could  tell  you  better  than  I. 

Some  of  the  excuses  given  why  the  books  have  not 
been  returned  are  unique,  to  say  the  least.  Our  store 
was  closed  Washington's  birthday.  About  three  weeks 
afterward  a  book  was  brought  in  by  a  young  lady,  who 
said,  "I  tried  to  return  this  book  on  Washington's  birth- 

day, but  could  not  get  in  the  store.  Must  I  pay  the  ex- 
tra fine?"  When  I  called  her  attention  to  the  fact  that 

quite  a  time  had  elapsed  since  the  22nd  of  February  and 
the  15th  of  March,  she  still  could  not  see  why  she  was 
expected  to  pay  the  full  amount.  Another  patron,  after 
keeping  out  a  book  for  over  a  month,  returned  it  with 
this  excuse:  "I  went  to  New  York  just  after  I  took  out 
this  book,  the  maid  put  it  in  the  bookcase,  and  I  sup- 

posed it  had  been  returned,  until  I  received  your  notice 
this  morning.  You  surely  do  not  intend  to  charge  me  a 
month's  dues."  The  fact  that  had  the  book  been  returned 
promptly,  it  would  have  been  paying  for  itself,  does  not seem   to   occur  to   them. 

Is  a  Catalogue  Advisable? 

The  "pros  and  cons"  of  a  catalogue  were  discussed 
at  length.  The  library  grew  to  such  an  extent  it  seemed 
wise  to  publish  one.  We  do  not  regret  the  expense. 
Books  that  have  been  standing  on  our  shelves  for  months 
have  taken  a  new  lease  of  life,  many  people  saying, 
"I  did  not  know  you  had  that  book  in  the  library  until 
I  saw   it   in   your  catalogue." 

How  many  copies  of  the  popular  books  to  put  in  the 
library  each  librarian  must  judge  for  herself.  It  depends 
upon  the  demand  and  the  number  of  patrons.  We  put 
in  from  ten  to  thirty  copies,  these  more  than  pay  for themselves. 

As  the  books  in  the  library  became  soiled  ar.d  the  de- 
mand for  others  dropped  off  the  question  arose  what  to 

do  with  them.  We  clean  these  and  put  then  on  sale  for 
25  cents  a  copy.  We  are  always  able  to  sell  them,  peo- 

ple coming  in  every  day  to  see  what  I  have  on  hand. 
Many  libraries  throughout  the  state  buy  these  books  in 
large  quantities.  So  until  the  last  our  library  book  brings in  an  income. 

In  my  opinion  the  circulating  library,  when  properly 
managed,  is  a  paying  adjunct  to  any  bookstore.  The  pub- 

lic library  does  not  put  in  a  large  supply  of  fiction  and 
it  is  new  fiction  the  public  taste  craves.  This  want  the 
circulating  library  fills  at  a  small  expense.  Our  experience 
has  been  that  the  profits  from  the  library  far  exceed  the 
profits  from  the  sale  of  books.  Whether  the  sale  of 
fiction  has  decreased  since  the  library  opened  we  have 
not  decided.  This  fact  I  do  know— many  books  have 
been  read  from  the  library  and  afterwards  copies  bought 
to  keep  or  give  to  friends 

Do  Libraries  Stimulate  Trade? 

Has  trade  in  other  parts  of  the  store  been  stimulated 
since   opening   the   library?     This   is   a   point   on   which 
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we  differ.  I  can  only  speak  from  a  personal  standpoint. 
I  do  know  people  have  come  into  the  store  since  the 
library  was  established  who  never  entered  it  before.  Many 
of  them  stop  to  buy  things  from  departments  near  the 
library;   (here  my  point  of  view  ends. 

For  fear  I  ride  my  hobby  too  long  and  so  become  tire- 
some. I  will  relate  a  few  amusing  incidents  that  have 

come    under    my    notice. 

One  Saturday  night  a  young  lady  rushed  in  and 
breathlessly  asked  if  I  had  a  Scuttle  in  the  library.  I 

went  to  the  shelf,  took  down  the  "Shuttle,"  stamped 
and  gave  it  to  her.  I  have  often  wondered  if  she  ever 
awoke  to  her  mistake.  A  few  minutes  afterwards  a 

girl  came  in  and  asked  for  "Jim  Crow's  Daughter."  This 
was  too  much  for  my  assistants,  they  started  to  laugh;  so 

when  I  banded  her  "The  Daughter  of  Anderson  Crow" 

she  quickly  saw  her  mistake  and  laughed  with  us.  'But 
best  of  all  was  the  request  for  "The  Splinter's  Farm"; 
.just  for  a  second  I  hesitated,  then  realized  the  "Spin- 
Morgan's  books  one  day  I  said:  "Some  people  compare 
him  to  Dickens."  The  person  asked:  "Has  Dickens 

written  anything  new  lately?"  And  this  the  20th  cen- 
ster's  Farm"  was  wanted.  In  recommending  one  of  De 
tury. 

Thus  goes  the  day's  work,  much  that  annoys  mingled 
with  much  that  amuses,  and  I  am  glad  to  say  the  bright 
spots  far  outnumber  the  dark  ones. 

SEYMOUR   CHARLTON. 

The  Canadian  publishers  of  "'Seymour  Charlton."  'by 
W.  B.  Maxwell,  (The  Copp,  Clark  Co.),  intend  to  start 
a  special  campaign  to  introduce  this  book  more  intimately 
to  the  attention  of  Canadian  readers.  The  novel  is  un- 

doubtedly one  of  the  most  important  of  the  day.  It  has 
been  highly  praised  by  the  most  discriminating  critics  and 
has  had  a  great  reception  in  England.  Now  that  the  pub- 

lic are  having  a  little  leisure  to  pick  out  novels  worth 
while,  from  the  avalanche  of  last  fall,  this  book  will  un- 

doubtedly come  to  its  own. 

ROYAL  USERS  OF  IDEAL  PENS. 

The  Daily  Mail,  of  London,  recently  contained  an  ad- 
vertisement of  the  London  house  of  the  L.  E.  Waterman 

Co.  There  was  a  noticeable  list  of  users  of  Waterman  's 
Ideal  fountain  pens,  as  follows.  His  Majesty  the  King  of 

England,  His  Majesty  the  King  of  Italy,  His  Majesty  the 
King  of  Spain,  His  Majesty  the  King  of  Greece,  Her 
Majesty  the  Queen  of  Greece,  and  the  President  of  the 
United   States. 

AMONG  THE  PUBLISHERS. 

A  new  firm,  composed  of  William  J.  Barse  and  John  H. 

Hopkins,  to  be  known  as  Barse  &  Hopkins,  has  been  es- 
tablished at  296  Broadway,  New  York.  They  have  pur- 

chased the  entire  publishing  business  of  Brewer,  Barse 
&  Co.,  Chicago.  It  is  the  purpose  of  the  firm  to  carry  on 

a  general  publishing  business  along'  original  and  popular lines. 

J.  M.  Dent  &  Co.,  London,  have  been  turned  into  a 
private  company,  under  the  title  of  J.  M.  Dent  &  Sons, 
Ltd.  J.  M.  Dent,  as  chairman  of  directors,  will  continue 
to  guide  the  policy  of  the  business,  while  Hugh  Railton 
Dent  becomes  managing  director. 

On  December  10  the  centenary  of  the  establishment  of 

the  firm  of  Blackie  &  Sons,  Limited,  was  celebrated  'by  a 
complimentary  soiree  and  concert,  given  by  the  employes 
in  the  city  hall,  Glasgow. 

Illustration  from  "  Seymour-  Charlton"  by  W.  B.  Maxwell. 

(Copp,  Clark  Co.) 

TRADE   CHANGES. 

G.  P.  Minaker,  publisher  of  the  Gladstone  (Man.)  Age, 

has  opened  a  book  and  stationery  store  in  connection  with 

the  Age  Publishing  Co. 's  business. 
Stewart  &  Thomas,  61  Albert  Street,  Toronto,  station- 
ers -and  bookbinders,  have  dissolved  partnership.  The 

business  will  be  continued  by  F.  'S.  Thomas,  under  the 
style  of  F.  S.  Thomas  &  Co. 

The  partnership  heretofore  subsisting  between  Alvin 
Grigg  and  Percy  C.  Doran,  as  the  Grigg  Book  &  Stationery 

Company,  Pembroke,  has  'been  dissolved.  Alvin  Grigg  will 
continue  the  business  under  the  old  name. 

W.  B.  W.  Armstrong,  Parry  Sound,  has  sold  his  book 
and  stationery  business  to  his  brother,  J.  E.  T.  Armstrong, 
of  Toronto,  and  will  give  his  whole  time  and  attention  to 
the  C.P.R.  ticket,  telegraph  and  express  agency  in  Parry 

Sound. 
The  item  in  November  Bookseller  and  Stationer  to  the 

effect  that  W.  A.  Douglas,  of  Edmonton,  had  secured  the 
business  of  R.  J.  Stephenson,  late  of  Wetaskiwin,  was 
incorrect.  The  change  that  did  take  place  was  that  Mr. 

Stephenson  became  manager  of  the  wholesale  and  retail 

departments  of  the  Douglas  Co.,  Edmonton.  His  Wetaski- 
win business  was  sold  to  E.  A.  Hutchins  in  August,  and 

then  Mr.  Stephenson  took  a  trip  to  the  coast. 
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NOW    IS     THE     TIME     FOR 

CHEAP  EDITIONS 

SEE  OUR  LISTS 
OF 

Paper  Novels  .  .  15c 

Board  Novels         .  30c 

People's    Library,   cloth,   25c 

Technical  Handbooks,  nearly 

100  different  titles,  edited 

by  Paul  N.  Harwick,  30c  up 

Cassell  &  Company 
Limited 

42   Adelaide  Street   West       -      Toronto 
LONDON  NEW  YORK  TORONTO  MELBOURNE 

Che  financial  Post 
of  Canada 

TORONTO  MONTREAL  WINNIPEG 

VANCOUVER  LONDON,  ENG. 

the  authoritative  tinanciil  journal  of  the  Dominion 

Annual  Review  and 
Statistical  Number 
was  issued  on  Saturday,  Jan.  8th 

Special  articles  by  eminent 
authorities. 

Opinions  by  financial  and 
business  leaders. 

Tables     of     all    important 
statistics. 

10c.  per  copy. $3.00  per  annum 

Oxford  University  Press 
CANADIAN 
BRANCH 

JANUARY  SALES  OF 

DeMorgan's  "It  Never  Can  Happen  Again" 
and  Knowles'  "The  Attic  Guest" 

indicate  that  these  books  move  and  are  in  demand.  There  are  few  modern  authors  whose  first  stories  still  sell. 

Joseph  Vance  and  St.  Cuthbert's  are  in  constant  demand.  Keep  your  eye  on  ROBERT  E.  KNOWLES, 
Up-to-date  Bookseller.     At  the  present  rate  of  progress,  his  books  will  soon  be  one  of  your  best  assets. 

Our  travellers  now  beginning  their  trips,  among  many  wonderful  Juveniles  will  show  you  the  Grandest 
Edition  of  ROBINSON  CRUSOE,  embellished  with  plates  after  designs  by  Noel  Pocock ;  Hodder  and 
Stoughton  and  Henry  Frowde  combination  in  EASTER  BOOKLETS,  CHRISTMAS  BOOKLETS 
and  CALENDARS. 

STRANG  BOOKS  and  a  host  of  NEW  JUVENILES  with  colored  plates  cannot  be  approached. 

Keep  a  comer  of  your  store  near  the  front  for  OXFORD  GOODS.  Others  find  it  a  paying 

plan.  It's  the  QUALITY  that  makes  OXFORD  FAMOUS.  The  new  Prayer  and  Hymnal  in 
Oxford  Bindings  has  swept  the  country,  and  the  Booksellers  in  every  town  are  making  profitable  sales. 

HENRY  FROWDE,     -     TORONTO 
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A  Capital  Selection  of  Books 

Theodore  Roosevelt's  Pigskin  Library 

Contains  the  Cream  of  the  Wortd's 
Literature — A  Simple  and  Service- 

able List   of  Books. 

Theodore  Roosevelt,  big  game  hunter,  took  with  him 

on  his  African  journey  a  small  library  of  books,  the 

titles  of  which  are  given  in  his  first  contribution  to  Scrib- 

ner's  Magazine,  recounting  his  adventures  in  Africa 

"The  books,"  says  Mr.  Roosevelt,  "were  carried  in  a  light 
aluminum  and  oilcloth  icase,  which,  with  its  contents, 

weighed  a  little  .less  than  sixty  pounds,  making  a  load 
for  one  porter.  Including  a  few  volumes  carried  in  the 

various  bags,  so  that  I  might  be  sure  always  to  have  one 
with  me,  and  Gregorovius,  read  on  the  voyage  outward,  the 

list  was  as  printed  below.  It  represents  in  part  Kermit's 
taste,  in  part  mine;  and,  I  need  hardly  say,  it  also  repre- 

sents in  no  way  all  the  books  we  most  care  for,  but  mere- 
ly those  which,  for  one  reason  or  another,  we  thought 

we  should  like  to  take  on  this  particular  trip." Bible. 

Apocrypha. 
Borrow  : •'Bible   in    Spain." 

"Zingali." 
"Lavengro." 
"Wild   Wales." 
"The  Romany  Rye. 

Shakespeare. 

Spencer  : "Faerie   Queen." 
Marlowe. 
Mahan  : "Sea  Power." 
Macaulay  : 

History. 

Essays. 

Poems. 
Homer  : "Iliad." 

"Odyssey." 

La   Chanson   de Roland. 
"Nibelungenlied. 

Carlyle  : "Frederick    the    Great." Shelley  : Poems. 

Bacon  : 
Essays. 

Lowell  : Literary   Essays. 

"Biglow   Papers." Emerson  : Poems. 

Longfellow. 
Tennyson. 

Poe  : 
Tales. 

Poems. Keats. 

Milton  : "Paradise  Lost"  (Books  I  and  II) 

Dante  : "Inferno"   (Carlyle's  translation) 
Holmes  : "Autocrat." 

"Over  the  Teacups." 
Bret   Harte  : Poems. 

"Tales   o'f  the   Argonauts." 

"Luck   of   Roaring   Camp." Browning  : Selections. 
Crothers  : "Gentle    Reader." 
Mark    Twain  : "Huckleberry    Finn." 

"Tom    Sawyer." 

Bunyan's    "Pilgram's  Progress." 

Euripides    (Murray's   translation.)     "Hippolytus." 
The   Federalist. 

"Baechae." 
Gregorovius  : 

"Rome." 

Scott  : "Legend    of    Montrose." 
"Guy   Mannering." "Waver  ley." 

"Rob   Roy." 
"Antiquary." 

Cooper  : 
"Pilot." 

"Two    Admirals." 
Froissart. 

Percy's   Reliques. 

Thackeray's 
"Vanity    Fair"  and  vI'cnJ  >niiis' Dickens  : "Mutual    Friend." 

"Pickwick." 

The  list  is  a  good  one,  as  any  sensible  person  must 

admit.  It  is  simple  in  its  character,  and  yet  most  com- 
prehensive. The  ex-president  has  demonstrated  his  ability 

to  discern  true  values  in  literature.  The  pigskin  library 
will  become  famous. 

jSe    empir1|nnual 
?oF      ̂ GANADIAN^ 

THE  RELIGIOUS  TRACT 

SOCIETY 
(LONDON,  ENGLAND) 

The  many   popular   works  published   by   this   firm   are 
fast   becoming    household     favorites    in    the   Dominion. 

TWO  NEW  IMPORT. 

ANT  ANNUALS 

Price 

84  cents  each. 

The  Empire   Annnal  for  Canadian  Boys 
The  Empire  Annual  for  Canadian  Girls 

Each  384  pages,  with  8  coloured  and  many  other  illustrations. 
These  volumes  contain  a  series  of  stories  and  articles  of 
absorbing   interest   to  all  Canadian  Boys  and  Girls. 

THE  BOUVERIE  COLONIAL  LIBRARY 
(A)  Stiff  Paper  Covers.     (B)  Cloth  Gilt. 

The   authors  whose  works   appear  in   the  series  include  : 
S.  R.  Crocket,  Silas  K.  Hocking,  David  Lya.il, 

Amy  Le  Feuvre,  J.  Bloundelle  Burton 
and  many  others. 

The  R.T.  S.  has  on  it List 

OVER  1000   PRIZE ant/ 

REWARD  BOOKS 

(All  copyright  stories) 

Ranging  in  price  from  8  cents  to  $1.50.  Tbe  authors  in- clude such  well-known  names  as  Talbot,  Baines  Reed, 

Amy  Le  Feuvre,  Hesba  Stretten,  Mrs.  O  F. 
Walton,  E.  Everett  Green,  Rosa  N.  Carey, 
Mrs.  de  Home  Vaizey,  and  many  others. 

The  R.   T.  S.  List   also  includes  many  volumes    in   the 
following  departments : 

DEVOTIONAL 
BIOGRAPHICAL 

MISSIONARY 
NATURAL  HISTORY 

THEOLOGICAL,  ETC     ETC. 

All  Booksellers  who  have  not  hitherto  carried  the  publications  of  the  R.T.  S.  should  at  once  send  for 

complete  catalogue  and  particulars  of  terms.     Address,  4  Bouverie   Street,   London,  England. 
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Buy  from  the  actual  Manufacturer 
SOME  OF  OUR  LINES: 

CREPE  PAPER  NAPKINS  in  sanitary  packages 
A  Protection  and  Convenience  to  both  dealer  and  consumer 

PARIS  TRICOLOR  and  PLAIN  RIBBON  CREPE  PAPER 
The  great  convenience  and  time-saver  in  decorating.     Fifty  varieties. 

Decorated  and  Plain  Crepe  Papers  and  Paper  Napkins  in  endless  varieties 

Milk  Bottle  Caps,  Holly  Papers,  Fine  Toilet  Papers.  Send  for  Prices 

THE  TUTTLE  PRESS  CO.,  Manufacturers,  Appleton,  Wis. 

Standard 
Commercial  Works 

Matte's  Interest  Tables 
at  4  to  16  per  cent   Price,  $3.00 

Matte's  Interest  Tables 
at  3  per  cent   Price,  $3.00 

Hughes'  Interest  Tables 
and  book  of  days  combined  at  3  to  8    per 

cent   Price,  $5.00 

Hughes'  Supplementary  Interest 
Tables         Price,  $2.00 

Hughes'  Interest  Tables 
at 6  and  7  per  cent.,  on  folded  card 

Price,  $1.00 

Hughes'  Savings   Bank   Interest 
Tables 

at  2l/2,  3  or  3)4  per  cent.,  each  on  separate 

card   Price,  $1.00 

Buchan's  Sterling  Exchange 
Tables         Price,  $4.00 

Buchan's  Sterling  Equivalents 
and  Exchange  Tables. 

Price,  $4.00 

Buchan's  Par  of  Exchange (Canadian) 
Mounted  on  card     Price,  35c 

Import    Costs 
A  new  Advance  Table   Price,  $1.50 

The  Importer's  Guide 
Advance  Table   Price,  75c 

The  Canadian   Customs    Tariff 
Price,  50c 

A  complete  catalogue  of  all  the  above  publications 
sent  free  upon  application. 

Morton,  Phillips  &  Go. 
PUBLISHERS 

115  and  1 1 7  Notre  Dame  St  Weit,  MONTREAL 

N.B.-The  BROWN  BROS..  Ltd.,  Toronto,  carry 
a  full  line  of  our    publication! 

PAYSON'S  INDELIBLE  INK 

.trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Diploma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- tion, Montreal,  1897 

The  Topaz  Pencil 
As  good   as  any   at   any   price. 
Better  than  any  at  the  same  price. 

HB,    H,    with    rubber    tips, 

HB,H,2H,3H,4H,B,  2B 
without  rubbers. 

INDELIBLE  COPYING 
Medium  and  Hard. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 
Wholesale  Stationers,  TORONTO. 

INVALUABLE  TO 
THE  AD.  WRIETR 

(Tiir  Canadian 

Printer  &  Publisher 

is  the  authority  on  typography  in 
Canada.  It  will  be  found  very 
helpful  to  the  ad.  writer  in  giving 
him  information  on  how  to  arrange 
ads.  to  the  best  advantage,  and 
showing  him  examples  of  fine 
work.  A  subscription  costs  $2.00 
per  annum,  but  you  get  bick  that 
amount  several  times  over  in  pro- 

fitable ideas.  Write  for  sample 

copy  and  subsc  iption  blank. 

The 
Canadian  Printer  and  Publisher 

Montreal  Toronto  Winnipeg 

HOTEL   DIRECTORY. 

THE    GRAND    UNION 
The  most  popular  hotel  in 

OTTAWA,    ONT. 

JAMES  K.  PAISLEY, Proprietor 

HALIFAX   HOTEL 
HALIFAX,  N.S. 

COLLECTIONS,  ETC. 

THE 
MERCHANTS  MERCANTILE    CO. 

260  St.  James  St..  Montreal 
Mercantile  Reports  and  Collections 

Our  method  of  furnishing:  commercial  reports 
to  our  subscribers  (rives  prompt  and   reliable  in- 

Every  modern  facility  for  the Tel.  Main  1985 
formation  to  date 
collection  of  claims 

ACCOUNTANTS   AND   AUDITORS. 

JENKINS   &  HARDY 
Assignees,  Chartered  Accountants,  Estate  ami 

Fire  Insurance  Agents. 
15%  Toronto  St.  465  Temple  Bldg. 
Toronto  Montreal 

UNSALABLE 
SCHOOL  BOOKS 

eVERY  Bookseller  must have  on  his  shelves  a 

number  of  copies  of  school 

texts,  no  longer  in  use  in  local 
schools.  Some  other  Book- 

seller may  require  these  books 

and  will  pay  you  something 

for  them.  Why  not  let  the 

trade  know  you  have  them  by 

advertising  them  in  Book- 
seller and  Stationer  ?  We 

will  allow  a  special  low  rate 

for  the  purpose.  Write  us 
about  it. 
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A  Pen  You 
Can  Honestly 
Recommend 

"SWAN" The  Double-Feed,  Reliable, 
Simple,  Fountpen. 

SHOW  PROMINENTLY 

Electric  Signs,  Artistic  Showcards 
and  Other  Window  Aids 

to  Selling. 

Prices  $2.50  to  $50.00 

The  "SWAN'S"  claims  to  consideration  are:  Useful- 
ness, Durability,  Reasonable  Cost  and  Attractiveness. 

To  the  dealers  they  give  a  good  margin  of  profit,  no 
trouble  to  sell,  and  satisfied  customers. 

"SWAN"  INK  TABLETS 
Invaluable  to  Travellers 

A  good  writing  fluid  obtained  by  filling  reservoir  of  pen  with  water  and  dropping  in  one  tablet.     Black, 

Red,  Green  and  Violet.     Put  up  in  nickel-plated  tubes  with  screw  cover.     Two 

sizes,  selling  at  25c.  and  35c.     A  year's  ink  supply  in  the  vest  pocket. 

All  enquiries  re  fountain  pens  gladly  attended  to.      Write  us. 

MABIE,  TQDD  &  CO. 
"Swan"  Fountpens,  "Longshort"  Stylos,  Gold  Pens,  Pencils,  Etc. 

124  York  St.        ■        -        -        -        -        TORONTO 

Headquarters — 79  and  80,  High  Holborn,  Loodon,  W.C.,  England 
J 
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There's  Wishing  Mil  a  prosperous  1910 

Here's  Your  Safest  Insurance 
  on  Success         ^ s 

FOR  SPRING  ̂ °- 

*2*%£L^  Sporting  and 
Athletic  Goods 

The  goods  which  after  years 

of  continu- 
ous trial 

and  use 

have  prov- 
en most  de- 

pendable. 

The 

Canadian 
Line 

The    Only  Line 
to    insure    success. 
At  once   the 

Most 
Satisfactory  to 
the  player. 

Most  Profitable 
to  the  Dealer. 

FOR  FALL 

Dolls,  Toys, 

Fancy  Goods 

The  successful,  up-to-date 
merchant buys 

IMPORT 

Our    Import 

propaganda means  holiday 

trade  success  in 

19 10. Thousands    of 
New  Lines 

Lots  of 

"  Specials  " 
Ready  first  of  March 

Arrange  Visit  to 
Toronto 

Showing  Unique 
in  Canadian 
Business 

A  card  will  bring  you 

particulars  of  plan. 

Travellers  now  on  the  road  with  Spring  Samples  and  to 

Arrange  Import  Appointments. 

The  Fancy  Goods  Co.  of  Canada,  Limited 
156  Front  Street  West,  °ppstldonnion  Toronto 
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Seasonable  Goods 
Playing  Cards,  Tally  and  Place 

Cards,  At-Home  Cards,"Bridge" 
and  "500"  Score  Pads,  Lace 
Paper  Doylies,  Japanese  Nap- 

kins, Valentine  and  Easter 
Post  Cards. 

Made 
from 
solid 
steel 

HOLD3  LIKE  A  VISE  from  two  to  sixty  papers.    It  grips  both  ways— lengthwise 
and  sideways.     Papers  cannot  slip;   does  not  mutilate  the  papers;  no  points  to 

catch;  easy  to  put  on  and  to  take  off.   A  perfect  paperclip.   Send  for  samples  and  prices. 

Has 

no 

equal 

Buntin,  Gillies  &  Company,  Limited 
Hamilton  and  Montreal 

niTYOL 
TYPEWRITER* 
CARBON 

MITTAC VOLCEP 
PAMN    RIOCC     H.  J^  U-S-A. 

It  is     our  line"  that  must 
itself    among  the    fastidious 
writer  Ribbons  and 

Carbon  Papers,  as  it  is 

the  aristocrat  of  its  kind. 

Our    goods   are    distinguished    for 
their  Richness  of  quality  and 

the  possession  of  every 
required    property. 

forever   impress 

users   of    Type- 

BRANCBES-New  York,  N.Y  ,  280  Broadway 
Chicago,  III.,  200  Monroe  St. 
London,  7  &  8  Dyers  Bldg.,  Holborn,  E.C. 

AGENCIES-In  every  part  of  the  world 
In  every  city  of  prominence 

:J° 

'"iiiiiiiiumi  HniniFpi 

=J°VE  ITSELF  SUPEBI0 

^  OTHER  BRANjj 

MITTAG  &  V.OLGER,  Inc.  S£c&°E 
Principal  Office  and  Factories,  Park  Ridge,  N.J.,  U.S.A. 

MANUFACTURERS  FOR  THE  TRADE  ONLY. 



VOL.  XXVI.,  No.  2. PRICE,  $1.00  PER  YEAR 

|0DM» 
Canadian  Newsdealer 

Official  Organ  of  the  Canadian  Book,  Stationery  and  Publishing-  Trades  Association 
and  for  Twenty-Four  Years  the  Recognized  Organ  of  the  Book,  Stationery  and  Fancy  Goods  Trades  of  Canada. 

MONTREAL,  701-702  Eastern  Townships  Bank  Bldg.        TORONTO,  10  Front  St.  E.     WINNIPEG,  51 1  Union  Bank  Bldg.        LONDON,  ENG.  88  Fleet  St.  E.C. 

PUBLICATION     OFFICE:     TORONTO,     FEBRUARY,     1910 

UNDERWOODS 
FOUNTAIN  PEN 

INK 

This  ink  can  be  used  in  any  style  of 

Fountain  Pen  made.  Are  you  handling- 

it  ?      There's   a  good    profit  attached. 

JOHN    UNDERWOOD    ®L   CO. 
90  Richmond  Street  East TORONTO 

No  Glass  Dropper! 
No  Inky  Fingers! 
TO  fill  the  Onoto  Fountain 

Pen  it  is  but  necessary  to 
pull  out  the  Plunger,  dip  the 

pen  point  in  ink-well,  and 
press   the   Plunger  forward. 

Simple  — quick — clean — abso- 
lutely sure. 

Eleven  other  equally  distinc- 
tive features. 

Yet  the  Onoto  costs  no  more 

than  old-fashioned,  unsatis- 
factory,  unguaranteed    kinds. 

Three 
$2.50  up. 

sizes, 

§ 

Fifteen  s  t  y  1  e 

points. 
Sold  on  an  abso- 

lute guarantee  of "Satisfaction, 

New  Pen  or 

Money    Back." 

If  you  have  not 

yet  stocked  the 
O110/0,  write  at 
once  for  trade 

price  list  and  full 

particulars. 
Do  it  now — TO- 

DAY— every  day 

you  delay  you  are 
losing-  profitable sales. i 

ONOTO  PEN  CO.,   261  Broadway,  New  York 
Canadian  Office:  314  Lit  dsay  Bldg.,  Montreal 
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Blank  Book  Building 

Skilled  workmanship  is  as  necessary 

for  the  building  of  a  Blank  Book  as 

the  Construction  of  a  Dreadnought, 

they  must  be  built  of  the  best  material 

by  competent  workmen,  and  on  scien- 
tific principles. 

Our  factory  is  the  most  modern  in 

Canada,  equipped  with  the  latest 

•improved  machinery  and  labor-saving 
devices,  enabling  us  to  manufacture 

at  the  lowest  possible  cost,  every 

variety,  from  a  vest  pocket  memoran- 

dum book  to  a  loose-leaf  ledger. 

With    our   experience  of  over  half  a 

century,    quality     and    lowest    prices 

,  are  guaranteed. 

Warwick  Bros.  &  Rutter,  Limited 
Manufacturing  Stationers  Toronto 



Bookseller  and  stationer 

GOODALL'S IMPERIAL  CLUB  PLAYING  CARDS 

Are  the  Best  Twenty-five  Cent  Card  Made 

ALL  FIRSTS -NO  SECONDS.     Wrapped  and  Sealed. 

60  different  backs  to  select  from,  including 

Bicycle   -   Golf   -  Fernlea  -  Cow  Boy 

AUBREY  O.  HURST 
REPRESENTATIVE 

ORDER   FROM   YOUR   JOBBER 

Main   1479 
24  SCOTT  ST. 

TORONTO 

y  SANFORDfcBENUiTT 
1  AUTOPEN 
A  NEWYORK,U.S.A.FWT.DEC.I9.I90S 

DSBDDDS 

Not  Theories,  but  Crystallized  Experience 
has  enabled  us  to  produce  a  full  range  of  Fountain  Pens  for  foreign  and 
domestic  trade  of  the  highest  grade,  and  which  embodies  all  the 
qualities  that  make  for  satisfaction.  Every  pen  is  guaranteed 

unconditionally,  and  we  make  a  special  feature  of  "imprint"  orders. 
We  are  patentees  of  the 

"Autopen  Safety,"  "Gravity"  Stylo  and  "Commercial"  Fountain  Pen 
three  lines  that  have  "made  good"  with  the  leading  stationers  and  jewel- ers of  Canada  and  the  United  States. 

The  "Autopen  Safety,"  illustrated  above,  is  a  self-filler,  is  non-leakable.  We 
call  special  attention  to  the  safety  cap  which  prevents  leakage.  This  is  a 
new  principle  in  non-leakables.  Made  in  vest  pocket  size  to  supply  the  pop- 

ular demand  for  short  "Safety"  pen  for  the  vest  pocket  or   lady's    handbag. 

SIB  i 

U.S.A.J 

May  we  not  send  you  our  catalogue  ?     There  are  many  points  of  interest  in  it  for  you. 

Sanford  &  Bennett  Company 
51-53  Maiden  Lane,  New  York 

)  S&B  I 

/(JtwYbRuN 

U.S.A.y 
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OFFICE  SUPPLY 
and  STATIONERY 

WAREHOUSE— 
COMPLETE  STOCK 

Inkstands  a  Specialty 

OUR  OWN  MAKE  -GREAT  VARIETY 

BANKERS'-SAFETY-ALL  KINDS 

SPONGE  CUPS-PEN  RESTS,  ETC. 

THE  AMERICAN  BLOTTING  STONE 
Desk  Blotter  of  Absorbent  Stone 

BROWN  BROS.  * 
51-53  Wellington  St.  W.,  Toronto. 

% 

DAVIDS' CELEBRATED 
INK 

Unsurpassed  for 

Quality  and   Value 

Electro-Chemical 

Blue  Black 
Fountain  Pen 
Carmine 

Manufactured  by 

Thaddeus  Davids  Co. 
NeW     York.     Established  1825 

BROWN  BROS. 
Limited 

Canadian  Agents,     TofOntO 

Tatum  Post  Price  Book 
For   Loose   Leaves 

Sheets  do  not  tear  out  as  in  Ring  Books. 
For  pocket  or  desk  Use. 

FOR  SALE  BY    STATIONERS. 

Patented  July   13,   1909 

THE  BEST   FOR   PRICE  LISTS,  CATALOGUES  AND 

OTHER  HARD  USE. 

Opens  with  coin.    No  loose  screws.    Expansion,  70  per  cent. 
Quick-acting  screws  fasten  at  any  point  within  range. 
Eight  stock  sizes.     Special  sizes  also  furnished. 

THE    SAM'L    C.  TATUM    CO. 
Manufacturers   of   Stationers'  Specialties,  Loose    Leaf   Devices 

Power  Punches  and  Perforators 

No.  3318  Colerain  Ave.,  CINCINNATI,  OHIO,  U.S.A. 

New  York  Office,  No.  197  Fulton  Street 
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HOLLAND 
LINEN 

(TRADE  MARK   REGISTERED) 

Holland  Linen  has  all  the  good  points  of  other  writing  papers 
End  none  of  the  bad  ones.  It  is  even  in  tone,  firm  in  fibre,  and 
the  linen  finish  gives  that  rich  appearance  so  necessary  to  polite 
correspondence. 

The  texture  is  so  soft  and  smooth  that  even  a  bad  pen  never 
spatters  when  used  on  it. 

Holland  Linen  Note  Paper  and  Envelopes 
Five  sizes,  three  tints  in  each  size. 

Holland  Linen  Papeteries 
Five  sizes,  three  tints  in  each  size. 

Holland  Linen  Tablets 
All  standard  sizes,   different  tints. 

Holland  Linen  Invitation  Cabinets 
Different  sizes,   engraved  or  plain. 

Holland  Linen  Visiting  Cards 
All  sizes,  thick  or  thin. 

Holland  Linen  Black  Bordered 

Paper  and  Envelopes 
All  widths. 

We  put  up  a  special  $10.00  assortment  of  Holland  Linen  goods 
containing  a  selection  of  all  above.  Can  we  send  you  one?  Your 
stock  of  High  Grade  Stationery  is  incomplete  without  Holland  Linen. 

SAMPLES     SENT     ON     APPLICATION 

W.  J.  GAGE  &  CO.,  Limited 
82-94  Spadina  Ave.,  TORONTO 

Paper     Mills     at     St.      Catharines 
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A.  R.  MacDoug'all  CgL  Co. 
Are  now  showing-  the  trade  a  full  range  of  samples  of  the  lines  made  by  the  following 
manufacturers:— STANDARD  CRAYON  CO.,  Danvers,  Mass.,  Chalks,  Wax 
and  Oil  Crayons.  ERIE  ART  METAL  CO.,  Erie,  Penn.,  Fancy  Metal  Office 
Baskets.  FULTON  RUBBER  TYPE  CO.,  Elizabeth,  N.J.,  Rubber  Type 

Goods,  etc.  TRUSSELL  MFG.  CO.,  Poughkeepsie,  N.  Y.,"Gilt  Edge"  Line  of 
Loose  Leaf  Price  Books  and  Memos.  SPIRO  MFG.  CO.,  New  York,  Steel  Arch 
Files  and  Pencil  Sharpeners.  THE  HOGE  MFG.  CO.,  New  York,  Pen  and  Pencil 
Clips,  Letter  Openers  and  Thumb  Tacks,  Buyers  visiting  Toronto  are  cordially 
invited  to  visit  our  showrooms 

42  Adelaide  Street  W. 
Toronto,  Ontario 

ART  SUPPLIES 
W Insor  &  Newton*  OH  Colors 

"     Water  Colors 
"  "     Canvas 
••  "      Papers 
"  "     Brushes 
"  "      Boxes 

All  kinds  of  goods  for  artists:  Crayons,  Oils,  Mediums,  Easels,  Studies,  &c 

SEND     POR     CATALOGUE 

A.  Ramsay  &  Son  Co., 
MONTREAL 

Agents  (or  WINSOR  &  NEWTON.  London 

"  Modern  B"  Pen  &  Pencil  Clips 
5  CENTS  EITHER  SIZE 

Duryea-Hoge  Company    Inc.  Manufacturer. 108   FULTON  STREET.  NEW  YORK  CITY 

Artists'  Materials AND 

School  Supplies    ffvmml M.     1  lh-1  LIMITED 

_       .  TO9Y0HGE  STREETS 
Colors,  Brushes, 

Papers, 

Drawing  Instruments,  etc# 

Catalogue  on  Application. 

THE    ART   METROPOLE,    Limited 
149  YONGE  STREET,  TORONTO 

THE  MANUFACTURERS  SALES  CO.,   - 

Write 

for 

Price 

Birks  Bldg.,  MONTREAL 

Fancy  Leather 
Goods We  make  an  extensive  line  suit- 

able for  dealers  in  Fancy  Goods, 

Stationery,    Haberdashery,    etc. 

Send  for  Illustrated  Catalogue 

THADG  \   ̂D    /  MARK 
Established 

i856 

Toilet  Cases 

\R/w      C.  F.  Rumpp  &  Sons 
PHILADELPHIA,  PA.,  U.S.A. 

New  York  Salesrooms  :  :  :  :  :  683-685  Broadway .  t    Luncheon  Outfit 
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IF   YOU   HAVE   HANDLED 

The  "VICTOR"  INKSTAND 
you  know  the  reason  they  are  such  public  favorites, 

and  if  you  don't  we'll  only  be  too  glad  to  tell  you ! 

The  "Victor"  Inkstand  gives  you 

JUST  ENOUGH  INK  TO  INK  THE  PEN, 
and  no  more.  It  is  impossible  to  dip  the  pen  too 

deeply  in  the  inkstand.  The  "VICTOR"  is  easily 
taken  apart  and  cleaned. 

SOLD    BY    ALL    CANADIAN    WHOLESALERS 

There  s  a  liberal  margin  of  profit  for  you. 

The    Weeks-Numan   Co. 
39-41  Park  Place, 

NEW  YORK  CITY 

Carter's 
Writing 

Permanent 
Free  Flowing 

Fine  Writing 

Larger  sizes  have 

Carter's  Patent  Pour- 
out —  most  conven- 

ient on  the  market. 

Send  in  your  order  at  once  before  continued  cold 
■weather  makes  risky  shipping. 

THE  CARTER'S  INK  CO. 
154  Craig  St.  West,  Montreal 

Boston  New  York  Chicago 

E.  MORRIS  &  CO. 
(Wholesale) 

STATIONERY 

SCHOOL  SUPPLIES 
POSTCARDS 

LOCAL   VIEW  POSTCARDS 

We  have  the  exclusive  handling  of  the  Products  of 

Three  of  the  leading  German  Postcard  Factories — 
Specialists   in   their  own   particular  style   of  card. 

CHROMOTYPE  BLACK  and  WHITE 
HAND-COLORED  SEPIA— BROWN 

MARINE— BLUE 

PRICES  from  $4.50  m. 
Write    for  samples,  which    will  convince   you  that 

we  ate  showing  high-grade  cards  oniy. 

VANCOUVER!!). 

A  DEFINITION 

OF  "QUALITY" Quality:  the  condition  of  being  of 
such  and  such  a  sort  as  distin- 

guished from  others — Webster's Dictionary. 

Distinguished  from  others  in  each 
detail  of  their  manufacture  are  the 

celebrated  writing  papers  of  the 
EATON,  CRANE  &  PIKE  CO. 
Their  texture,  finish,  color  and 
character  of  putting  up  are  of  such 
a  sort  as  to  place  them  in  a  class 

by  themselves. 
Your  customers  know  that  the  "Made 
in  Berkshire"  trademark  of  the  Eaton, 
Crane  &  Pike  Company  is  the  hallmark 

of  Quality.  Our  many  years  of  success- 
full  experience,  and  our  constant  and  ex- 

tensive advertising  have  placed  our  name 
foremost  in  the  minds  of  the  letter  writ- 

ing' public. Follow  the  line  of  least  resistance.  Con- 
centrate upon  the  Eaton,  Crane  &  Pike 

Company's  line  of  writing  papers,  at  the 
forefront  of  which  are  the  justly  cele- 

brated papers  made  by  the  Messrs. 
Crane,  of  Dalton,  and  Highland  Linen. 

Eaton,  Graine  &  Pike  Co. 
PITTSFIELD      :      MASS.,  U.S.A. 

New  York   Office,   Brunswick   Building,   225   Fifth  Avenue 
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SPECIAL  SPRING  NUMBER 
°f  The  Bookseller  and  Stationer 
will  be  issued  on  March  Ninth  and  will  be  given 
an  extra  large  circulation.  Advertisers  will  find 
in  this  Special  Number  an  exceptionally  good 
opportunity  to  reach  the  Trade  in  Canada.  All 
departments  will  be  enlarged  and  strengthened 
for  the  occasion.  For  rates  and  all  information 

address  any  office  of  the  paper. 
Toronto Montreal London New  York 
10  Front  E. E.  T.  Bank  Bldg. 88  Fleet  St.,  E.C. Room  1109-1111 

160  Broadway 

"Sports"  Playing  Cards 
Leaders   in 

a  second 

(*rade 

Good 
Luck 

and 

St. 

Lawrence 

LACROSSE    DESICN 

Special  card  for  whist  players  Colonial  Whist 

We  are  headquarters  for  Playing  Cards— Made 
in  Canada— Style  and  finish  equal 

to   Imported  Cards. 

Advertising  Cards  of  all  sorts,  Novel  designs 
Coated  Litho.  and  Book  Papers 

FOR  SAMPLES  AND  PRICES  APPLY 

CONSOLIDATED  LITHOGRAPHING  AND  MANU- 
FACTURING CO.,  LIMITED 

Successors    to   The   Union   Card    and   Paper  Company,  Montreal. 

HIGGINS' TAURINE  MUCILAGE 

THE  demand  for  a  clean, 
tenacious  and  pure  muci- 

lage, secure  against  the corrosive  influences  affecting 
the  average  product  in  this  line, 
induced  us  to  put  upon  the 

market  Higgins'  Taurine  Muci- lage. It  avoids  the  defects  of 
the  cheap  and  nasty  dextrine 
and  the  dear  and  dirty  gum 
mucilages.  It  is  stronger, 

catches  quicker  and  dries  more 
rapidly  than  any  other  mucilage, 
and  is  perfectly  c'ear,  clean, 
non-corrosive,  non-sedimentary 
pnd  pleasant  to  sight  and  scent. 
It  is  put  up  in  both  bottles  and 

safety  shipping  cans,  and  will  be  found  not  only 
C3nvenient  for  use,  but  entirel  i  satisfactory  so  far 
as  its  working  qualities  are  concerned.  It  will 

please  your  trade. 

HIGGINS"  AMERICAN  DRAWING  INKS 
BLACKS  AND  COLORS 

1  he  Standard  Liquid  Drawing  Inks  of  the  World 

CHAS.   M.   HIGGINS    &    CO.,   Manufacturer. 

NEW  YORK  CHICAGO  LONDON 

Main  Office  and  Factory,  BROOKLYN,  N.Y.,  U.S.A. 
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Something 
NEW 

in 

Xmas 
Cards 

A  STRICTLY  Canadian  line  of  Xmas  Cards,  Postals,  Cal- 
endars, and  Xmas  Stationery,  designed  to  meet  the 

growing  demand  for  goods  especially  Canadian  in  character. 

The  designs  are  very  beautiful  and  a  specimen  of  one  of  the 

verses  is  shown  in  the  bottom  right  hand  corner  of  this  ad* 
This  line  will  be  extremely  popular  all  over  the  Dominion. 

Our  regular  lines  for    1910   include  Special    Designs  in 

XMAS  CARDS 
Postal i,  Calendars,  Xmas  Stationery,  Xmas  Tags  and  Wafers, 

N  jvelty  Rocking  Cards,  Photogravures,  Religious  Mottos  and 
Texts. 

Our  travelers  are  now  showing  the  trade  samples  of  these 

goods. 

BIRN  BROS.,  JiS^J  London,  England 
A.  R.  MacDOUGALL  &  CO.,  42  Adelaide  St.   W.,  Toronto,  Canadian  Representatives 

"The  Arms  of  the  Land  of  the  Maple 
Let  us  toast  them  with  three  times 

three; 

May  no  Sinister  Bar 

The  Escutcheon  e'er  mar 

Of  Canada,  Land  of  the  free." 

if Ufnrlrl" "Hollywood" 
Best  Blotting  made 

Our  Blotting  Papers 
Second  only  to  "World" 

Do  Not  Blot ! 
But  they  dry  the  ink  on  the  paper  at  the  first  application  without  the 
semblance  of  a  blot  or  smudge. 

Isn't  this    the    line,  Mr.  Stationer,  that   you    have    been    looking"   for, 
especially  as  this  feature  holds  g"ood  with  every  one  of  the  five  qualities mentioned  in  the  corners  of  this  ad  ? 

We  don't  ask  you   to   accept  our   unsupported  statement.      Send  for  a 
full    range    of   samples  ;   use    the    blotting  yourself  and 

BE   CONVINCED  ! 

T he  Albemarle  Paper  Mfg.  Co. 

"Reliance" 

RICHMOND                                                                    VIRGINIA 

"Vienna  Moire" 
"Directoire" 

Une lualled  at  the  price 

Ull  UlHUII  u 

Leading  Fancy  Blot 

tings 
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FOUNTAIN    PENS STYLOGRAPH IC    PENS 
GOLD    PENS 

Being  practical  makers  of  over  25  years' experience  and  now  having  the  most  up-to-date  FACTORIES,  we  are 
prepared  to  supply  the  BEST  at  LOWEST  rates.  Special  designs  and  patents  made  (and  if  necessary  put  on  the 
English  Market)  so  as  to  secure  English  protection.    Send  particulars  and  receive  our  quotations. 

JEWEL  PEN  COMPANY,  io2Fenchurch St.,  London,Eng. 
(Sole  Makers- of  The  Red  Giant  Stylo). 

WE  NOW  STOCK A  FULL  LINE  OF:— 

Manilla  Wrapping  Paper,   Sheets  and  Rolls 
"Kraft"  Wrapping  Paper,    Sheets  and  Rolls 

(WESTERN  AGENTS    FOR  THE  NEW  BRUNSWICK    PULP    &    PAPER    CO.,    MAKERS  OF  KRAFT) 

Drug  Paper  Rolls,  Twines — Sea  Island,   Cotton,  Hemp,  Sisal. 
Suit  Boxes,     Paper  Bags,    Wax  Paper,     Twine  Holders,    Paper 
Cutters,      Vegetable  Parchment.      White  and  Coloured  Tissues. 

Samples  and  Prices  on  application. 

SMITH.  DAVIDSON  (&  WRIGHT,    Limited 
WHOLESALE  STATIONERS  AND  PAPER  DEALERS VANCOUVER,  B.C 

Staples  (No.  18)  5,000  in  a  box. 
per  1,000.  30  cent» 

A  Modern 
Device 

The   Acme   No.  2    Binder 

This  is  a  machine  that  drives  a  flat 
staple  (hat  holds.  It  penetrates  the 
thickest  and  toughest  paper  and  will 
not  tear  the  thinnest.  Easy  and  con- 

venient to  work  and  will  not  get  out 
ot  order,  because  it  is  simply  made. 

The  price  is  moderate  and  is  one  of 
the  least  inducements  that  will  sell 
it  to  the  busy  office  worker. 

Ask  your  jobbing  bouse  about  it. 

Acme    Staple   Company,    Limited 
112  North  Ninth  St. Camden.  N.J..  U.S.A. 

,   TU17    rAPT i  nil/  rAij  i 

that  we  are  supplying  the  two  largest 

cities  in  America  and   the  U.S.  Gov- 

ernment with  solid  crayons  is  evidence 

that  the  best  and  cheapest  are  made  by 

The  Standard  Crayon  Mfg.  Co. 
Danvers,  Mass. 

FOUNTAIN    PENS  WHOLES  ALU     ONLY  STYLOGRAPHIC    pens 
CONWAY,  STEWART  &  CO.,  LTD.,  of  33  PATERNOSTER  ROW,  LONDON,  ENG.,  being  the 
actual  manufacturers  of  all  kinds  of  FOUNTAIN  and  STYLO  Pens,  invite  enquiries  from  the 
wholesale  only. 

SPECIALTIES-"  STEWART'S "   Self-Filling  Fountain  Pen  (Patented). 

Made  on  the  natural  principle  of  a  syringe.     Parfect  in  its  simplicity. 

•STEWART'S"  Self-Filling  STYLO   (Patented) 

The  first   and  ONLY   Self-filling    Stylo.    Retail,  $1.00. 
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SCOTCH  PLAID  STATIONERY 

Wc  are  daily  in  receipt  of  glowing  tributes  of  praise  re- 

garding this  leading  line,  recently  placed  with  the  trade; 

in  fact,  it  is  almost  impossible  for  us  to  keep  in  stock  an 

adequate  supply  to  fill  all  orders  received. 

Notepaper 
Salisbury  size,  banded  in  quires  and  boxed  in  quarter  reams,  $1,75  per  ream 

Envelopes 
Salisbury  size,  diamond  cut,  boxed  in  hundreds.  -  $3.50  per  1000. 

Papeteries 
Salisbury  size,  attractive  cabinet,  contains  24  sheets  paper  and 

24  envelopes  $2.50  per  doz. 

Tablets 
Salisbury  size  contains  60  sheets  $2.00  per  dozen 

Large  Octavo  size  "         60      "  1.20    "       " 

Large  Quarto    "  "         60      "  2.40  "       " 

The  lithographed  design  on  boxes  and  tablet  covers 

gives  an  elegant  appearance  to  the  goods,  which  means 

much  in  creating  observation  and  enquiry. 

You  know  what  that  means 

Display  card,  12x18  inches,  lithographed  in  colors,  is  al- 

so supplied. 

Your  orders  will  receive  our  prompt  attention 

The  Copp,  Clark  Co.,  Ltd. 
TORONTO 

mm 
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The  Imprint  that  Means  Quality 

_     ns 

FoiifSS2iiren 
ie  pen  wi 

There  never  was  a  writing  implement  so  universally  well  known  and  of  such  superior 

quality  as  Waterman's  Ideal.  Our  history  is  one  of  inventing  fountain  pen  pefections  and 
fulfilling  the  demands  of  the  trade  of  the  entire  world.  Our  advertising  selling  campaigns  are 
consistent,  complete  and  most  extensive.     Our  advertising  increases  yearly  with  our  sales. 

The  prestige  of  stationery  stores  is  largely  determined  by  the  display  and  sale  of  this 

line.  Waterman's  Ideal  Fountain  Pens  are  the  most  popular  and  profitable  individual  gift 
line  of  any  that  the  stationer  sells. 

Standard,  Safety  and  Self-Filling  Styles. 

Send  for  our  84-page  Catalogue  and  Selling  Suggestions.  Sell  Waterman's  Ideals  and 
get  all  the  Fountain  Pen  business  you  should. 

136  St.  James  St. MONTREAL 
fmsn 
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poofesieller  anb  Stationer 
anb  Canadian  i^etosfoealer 

A  monthly  journal  devoted  to  the  interests 
of  the    Bookselling  and   Stationery  Trades 

Subscription:    One  Dollar  a  Year 

Single  copies     :       :     Ten  Cents 

Vol.  XXVI TORONTO,  CANADA,  FEBRUARY,   1910 No.  2 

Editorial    Comment. special  issue  was  first  inaugurated,  a  couple  of  years  ago, 

some  doubt  was  expressed  as  to  its  utility.  Two  years' 

experience  have  abundantly  justified  its  publication.  While 

it  does  not  equal  the  Fall  Special  in  size  and  importance, 

it  is  still  a  growing  and  useful  number,  and  this  year 

we   hope    to    present   our   readers    with   a    most    attractive 

A  meeting  of  the  executive  of  the  Booksellers'  Associa- 
tion has  been  summoned  by  President  Cloke  for  February 

16,  when  important  business  is  to  be  taken  up.  Members 

of  the  trade  who  have  matters  to  lay  before  the  executive 

are  requested  to  communicate  at  once  with  the  secretary 

at  10  Front  Street  East,  Toronto.     This  is  an  opportunity      issue. 

for   any    one    to    bring   forward    any   business     which    the  »     ,     , 
executive    can   handle.      That    is    what    the   executive   was 

elected  for — to  serve  the  trade,  and  any  action  they  mav 
,         .,,  ,  ,,,     ,      ,  .  „  ,.  ,.  .   ,.  lu  spite  of  the  rigorous  provisions  of  the  Secret  Com- 

take  will  have  the  backing  or  the  entire  association. 
missions  Act,  which  prohibits  the  giving  of  secret  rebates 

»     *     * 
and  commissions,  there  are  still  some  salesmen  who  in  their 

This  meeting  is  a  reminder  that  as  yet  a  good  many  desire  to  get  business  are  resorting  to  practices  which  are 

of  the  trade  have  not  contributed  their  little  quota  to-  forbidden  by  the  Act.  Our  attention  is  frequently  drawn 
wards  keeping  the  organization  alive.  How  can  any  book-  to  flaoTant  breaches  of  the  Act,  and  one  of  the  most  corn- 
seller  expect   that   the  Association  can  get   along  without  mon  practices  in  this  regard  appears  to  be  the  passing  from 
money  ?  He  should  feel  ashamed  of  himself  to  sit  still 

and  see  others  working  for  him,  while  he  fails  to  put  his 

hand  in  his  pocket  and  help  things  a.long.  Just  before 

the  executive  meeting  will  be  an  excellent  time  to  send  in 

I  he  annual  fee. 
*     it-     * 

A  special  circulation  solicitor  has  been  despatched  by 

the  MacLean  Publishing  Co.,  publishers  of  The  Book- 

seller and  Stationer,  to  the  West  Indies,  where  he  will 

spend  three  or  four  months  canvassing  for  the  various 

trade  newspapers  issued  by  this  house.  While  the  bulk 

of  the  orders  coming  in  from  him  are  for  the  papers  of 

wider  scope,  yet  he  hopes  to  secure  quite  a  number  of  new 

subscriptions  for  this  paper.  This  is  an  interesting  fact, 

which  should  be  noted  carefully  by  our  advertisers.  There 

is  a  good  market  in  the  West  Indies  for  many  lines  of 

stationery  and  should  Mr.  Williams'  canvass  result  in 

opening  up  a  few  new  accounts  for  advertisers  in  Book- 

seller and  Stationer,  his  visit  will  indeed  be  fruitful. 

the  pocket  of  the  salesman  to  the  palm  of  the  customer 

a  sum  of  money  sufficient  to  induce  the  latter  to  place  an 

order  for  goods  on  which  there  is  a  fixed  selling  price. 

Aside  altogether  from  the  moral  aspect  of  such  practices 

they  are  proofs  of  poor  rather  than  goods  salesmanship. 

When  a  salesman  resorts  to  secret  rebates  and  other  dis- 

honest practices  in  order  to  secure  business  it  is  an  ac- 

knowledgment of  his  own  inefficiency  to  sell  goods  in  the 

ordinary  way.  The  true  salesman  is  he  who  relies  upon  the 

merits  of  his  goods,  plus  his  own  personality,  to  effect 

sales;  not  he  who  is  so  unwise  as  to  run  the  risk  of  in- 

curring severe  legal  penalties  in  order  to  accomplish  that 

which  he  cannot  do  by  legitimate  means.  One  thing  that 

perhaps  can  be  said  in  favor  of  the  salesman  who  is  ready 

to  break  the  law  in  order  to  effect  a  sale  is  that  he  is  at 

least  courageous  in  view  of  the  fact  that  he  is  running  the 

risk  of  a  maximum  penalty  of  a  $2,500  fine  or  two  years' 

imprisonment.  Those  who  have  to  substitute  crookedness 

for  efficiency  should  either  learn  the  secret  of  true  sales- 

*      *      *  manship  or  embark  in  some  vocation  in  which  dishonesty 

March  9  is  the  publication  date  of  the  Special  Spring      rules    all   actions.      Some    day    somebody    will    be    caught, 

Number    of    The    Bookseller    and    Stationer.      When    this      when   there  will  be  wailing  and  gnashing  of  teeth. 



Interior  of  R.  A.  J.  Little's  Store  in  St.  Thomas. 

Some  Useful  Ideas  Gleaned  in  a  St.  Thomas   Book   Store 

R.  A.  J.  Little,  a  Most  Resourceful  Bookseller,  Discloses  Some  of  His  Secrets — 

Has  a    Splendid    Store — Cultivates    Customers  by  Variety  of  Little  Attentions 

For  original  advertising',  novel  methods  and  trade- 

bringing'  propositions,  no  bookseller  in  Canada,  is  prob- 
ably more  resourceful  or  practical  than  R.  .A.  J.  Little, 

of  St.  Thomas.  He  has  long  been  a  leader  in  his  line  and 

is  a  liberal  patron  of  printers'  ink.  He  uses  large  space 
some-days  and  smaller  the  next,  according  to  the  specialty 

that'  he  has  to  present.  Then  he  employs  liners  as  supple- 
mentary publicity  to  the*  display  announcements,  the  read- 

ing matter  of  which  'he  changes  every  day.  He  never  has 
exactly  the  same  story  to  tell  simultaneously  in  the  two 

St.  Thomas  papers.  He  will  take  one  advertisement  out, 

and,  after  studying  its  weaknesses  and  strength- 

ening it,  use  it  "in  the  paper  ■  in  which  it  has 
not  appeared.  Invariably -he  quotes  prices  and  has  what- 

ever goods  he  features  in  his  ads.  displayed  in  his  win- 
dows at  the  same  time.  In  tickets  and  fags  he  is  a  great 

believer  for  it  enables  him  to  display  his  prices  in  plain 
figures. 

Mr.  Little  began  life  as  a  school  teacher  in  the  his- 

toric county  of  "Waterloo.  Then  he  went  into  the  book 
business  in  Oshawa.  which  he  conducted  for  several  years 

with  splendid  success.  Nearly  two  years  ago  he  disposed 

of  his  interests  and  went  west,  establishing  the  West  End 
Stationery  Store  in  Edmonton.  A  few  months  since  he 

bought  the. business  of  M.  G-.  Hay,  of  St.  Thomas,  who 

had  "been  in  that  line  seven  years.  Mr.  Little  has  a  high 
class,  neat  and  artistic,  store.  He  still  conducts  his  Ed- 

monton establishment  which  is  in  charge  of  his  sister-in- 
law,  Miss  Richardson.  He  is  a  man  of  ideas  and  takes 

naturally  to  the  book  business  and  extending  his  trade. 

In  every  rural  school  he  follows  the  ingenious  plan  of 

securing  the  name  of  some  reliable,  honest  boy,  to  whom 

he    sends    at    various    times    during    the    year,    blotters, 

buttons,  folders,  dodgers  and  other  attractive  advertis- 
ing matter,  which  is  distributed  to  the  pupils  in  the 

school  after  the  day's  session  is  over.  To  the  lad,  who 
looks  after  this  task,  Mr.  Little  forwards  a;t  the  end  of 

every  quarter  or  term  a  pocket  knife,  fountain  pen  or  some 

other  new  souvenir.  The  boy  really  acts  as  Mr.  Little's 
representative  in  that  district  and  is  often  the  means 

of  sending  him  customers.  Another  scheme  is  to  give 

something  to  every  young  child.  There  are  always  soiled 

picture  books,  cards,  part  of  games  or  blocks  or  pictures. 
etc.,  accumulating.  These  he  saves  for  the  kiddies,  while 

advertising  cards  or  blotters  come  in  for  the  older  chil- 
dren. They  please  them  and  delight  the  mothers.  If  a 

big  pile  of  old  sheet  music  keeps  on  increasing  in  size  so 

as  to  become  a  nuisance,  Mr.  Little  prints  a  neat  adver- 
tisement on  the  front  page  and  has  a  copy  left  at  every 

house  in  the  city  or  a  bundle  mailed  to  his  representative 
in  each  school  district. 

Mr.  Little  has  other  hobbies,  and  one  is  keeping  a  store 

in  spick  and  span  condition.  His  premises  are  110  feet 
long  and  22  feet  wide  and  on  fhe  second  floor  he  has  a 

space  60  x  22.  At  the  rear  he  has  an  office  which  is 

separated  by  a  light  partition  from  the  front  of  the  store, 
and  here  most  of  the  books  for  the  libraries  of  the  country 

schools  are  kept.  The  slore  front  is  imposing  and  pleas- 
ing. The  windows  are  declared  by  travelers  to  be  the 

li nest  in  the  province.  They  are  known  as  show  case 

windows  and  are  lined  throughout  with  mirrors.  Over- 
head are  Luxfer  Prisms  which  shed  a  flood  of  light  in 

the  slore.  The  floor  is  of  hardwood",  the  ceilings  are  high 
and  the  main  aisle  wide  and  regular.  There  is  a  sense 

of  roominess  about  the  premises  and  a  silent  invitation 
to  wander  around  through  the  open  spaces,  and  examine 
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the  books  on  the  shelves.  On  the  left  of  the  entrance  are 

office  supplies,  leather  goods  in  silent  salesman  showcases, 
high  class  stationery,  inks,  school  books  and  supplies, 

newspapers,  Butterick's  patterns,  etc.  At  the  rear  .is  a 
magazine  rack  of  Mr.  Little's  own  invention.  The  periodi- 

cals instead  of  lying  down  flat  stand  on  end  and  can  be 
instantly  viewed.  A  glance  will  tell  whether  any  monthly 
which  the  visitors  desire  is  in  stock  or  not.  By  means  of 
this  there  is  no  danger  of  any  magazine  getting  covered 

up  by  others  or  scattered  around.  Then,  the  caller  fre- 
quently sees  something  and  buys  it  before  leaving  the 

store. 

On  the  right  of  entrance  is  one  of  the  best  and  most 
varied  assortments  of  miscellaneous  books  seen  anywhere. 
There  are  a  number  of  tables  which  hold  choice  volumes 

of  reading,  and  in  showcases  of  the  latest  type  are  art 
goods  and  souvenirs  of  various  kinds.  Mr.  Little  handles 
sporting  goods  to  a  certain  extent  but  no  fancy  goods,  toys, 
china  or  other  side  line.  About  30  feet  at  the  rear  of  his 

store  is  used  for  wall-paper  to  which  he  devo'tes  a  great 
deal  of  attention. 

In  the  room  already  spoken  of  at  the  rear  of  the  store, 

where  Mr.  Little  has  his  private  desk,  there  is  a  repre- 
sentative collection  of  books  sanctioned  by  the  Ontario 

government  for  use  in  the  libraries  of  rural  schools.  Here, 

the  inspector,  Mr.  Atkin,  and  trustees  from  different  sec- 
tions of  Elgin  County,  may  be  frequently  seen  selecting 

new  works  for  school  libraries.  Largely  througii  the 
aggressiveness  and  encouragement  of  the  inspector,  every 

school  in  the  county — and  there  are  about  100  all  told — 
has  a  fairly  well  equipped  library,  an  institution  that  no 
doubt  will  tend  to  make  the  coming  generation  more  and 
more  one  of  book  lovers  and  general  readers. 

Mr.  Little  runs  a  circulating  library  in  which  he  has 
evolved  some  good  ideas.  It  costs  a  member  50  cents 
annually  to  join  and  ten  cents  each  time  a  book  is  taken 

out.  It  helps  the  sade  of  books,  as  Mr.  Little's  experience 
is  that,  after  a  reader  peruses  a  thrilling  tale,  he  or  she 

will  often  say,  "I  think  that  I  will  buy  one  of  those 
books"  and  so  extra  copies  are  purchased  to  send  a 
friend.  A  popular  novel  will  soon  pay  for  itself  at  ten 
cents  for  every  occasion  it  is  taken  out  or  loaned  by  llie 
library.  Supposing  it  is  a  $1.25  copyright,  every  time 
it  leaves  the  store  a  private  mark  is  made  and  often  after 
the  volume  has  been  read  six  or  seven  times  it  is  sold  for 
50  or  60  cents.  Thus,  first  cost  has  been  obtained,  while 

the  book  has  done  good  service  in  the  renting  library. 

Mr.  Little's  library  has  about  100  members  and  he  finds 
that  it  brings  a  desirable  class  of  people  to  the  store  and 
gives  them  an  intimate  connection  and  acquaintance  with 
the  reading  matter  of  the  day.  They  learn  to  come  fre- 

quently and  to  make  the  book  shop  their  headquarters. 

St.  Thomas  is  a  great  reading  centre  and  new  copy- 

right fiction  enjoys  a  big  sale  there — probably  to  a  greater 
extent  than  in  any  similar  sized  city  in  Canada.  Mr. 
Little  does  not  handle  any  paper-covered  books  but  he 
has  a  superior  selection  of  reprints  and  English  classics. 

"Any  good  book  sells  well"  is  one  of  his  axioms.  It  is 
a  great  advantage  'to  a  bookseller  to  have  some  definite 
knowledge  of  the  contents  of  present  day  fiction.  Mam- 
persons  go  by  his  advice  and  are  constantly  consulting 
him.  Advertising  books,  Mr.  Little  announces  the  sale 
of  only  one  series  at  a  time,  mentioning  title,  prices  and 
other  particulars. 

Regarding  school  books  he  says  that  he  disposes  of 
them  at  the  printed  price  and  handles  them  in  very  much 
the  same  sense  as  a  grocer  sells  sugar — viz.,  he  has  to,  in 
order  not  to  disappoint  the  public.    It  is  part  of  his  busi- 

*3 

ness.  Mr.  Little  closes  his  store  at  six  o'clock  the  year 
around  except  Saturday.  He  carries  all  kinds  of  office 

and  typewriter  supplies.  His  is  purely  a  book  store — not 
a  variety  shop  or  fancy  fair. 

Of  the  handling  of  wallpaper  he  is  very  fond.  The 
selling  of  it  to  an  advantage  for  one  thing  depends  on 
your  ability  to  size  up  a  customer.  If  a  dealer  suspects 
that  a  woman  is  only  a,n  inquirer,  and  not  an  immediate 
purchaser,  he  should  deftly  and  ingeniously  become  pos- 

sessed of  the  object  of  her  mission  by  asking  the  size  of 
the  room  she  is  about  to  paper,  what  pattern  she  has  i 
preference  for,  etc.  As  much  time  need  not  be  spent  on  such 
a  shopper  as  on  one  who  is  going  to  make  a  definite  pur- 

chase; still  the  service  should  be  polite  and  obliging  and 
even  if  there  is  no  prospect  of  making  a  sale,  a  customer 
should  not  be  neglected.  The  sample  book  may,  however, 
be  leafed  over  a  little  rapidly.  All  wallpaper  is  sold  by 
Mr.  Little  from  sample  books. 

Speaking  generally  of  his  methods  of  disposing  of 
goods  in  this  and  other  departments,  he  said  "When  I 
get  new  wallpaper  stock  in  winter  I  get  the  factory  to 
send  us  sample  books  that  they  are  through  with.  These 
I  cut  up  and  have  advertisements  printed  on  the  back 
for  dodgers.  If  I  have  any  large  stock  of  one  design, 
I  have  tried  having  a  few  rolls  cut  into  dodger  size  and 
an  ad.  printed  on  the  back  mentioning  the  price  of  that 
particular  paper.  Whenever  a  publisher  or  manufacturer 
sends  us  a  circular  blotter  or  other  advertisement  of  a 
line  we  carry,  that  I  think  would  all  right  for  us  to  use 
as  a  advertising  matter,  I  write  at  once  for  a  price  per 
1.000  with  our  imprint.  They  usually  quote  a  very  low 
figure,  as  the  advertising  is  of  benefit  to  them  as  well  as to  us. 

"it  has  always  been  our  rule  to  keep  a  complete  report 
of  each  season's  school  goods, business  with  columns- for 
name  of  article,  amount  sold  at  time  report  is  filled  in, 
amount  to  be  ordered,  amount  ordered,  where  ordered, 
remarks.  This  we  have  found  very  useful  in  helping  us 
to  place  our  orders,  to  see  that  no  items  are  omitted  and 
right  quantities  are  ordered. 

"A  rule  thai  I  have  followed  for  years  was  to  write  a 
few  rough  notes  of  the  mouth's  business  in  my  day  book 
after  each  month's  entries,  telling  what  lines  of  goods sold  well,  whose  lines  sold  best  or  worst,  what  lines  I 
would  change,  etc.,  as  well  as  other  remarks  about  adver- 

tising, store  management,  clerks,  expenses,  etc.  I  often 
get  very  useful  hints  by  reading  over  these  notes  in  last 
year's  day  book. 

"I  send  out  statements  of  accounts  every  month  for  all accounts  in  ledger  with  a  word  or  two  of  explanation  of 
our  system  of  sending  statements. 

"An  enquiry  book  is  kept  at  the  desk  and  every  time  a customer  asks  for  an  article  that  we  have  not  in  stock, 
a  clerk  must  write  her  name  and  full  particulars  of 
article  and.  if  possible,  get  her  order.  This  book  we  keep 
mosl  methodically  with  a.  column  for  customer's  name. 
another  for  name  of  article,  one  for  initials  of  firm  we 
write  to,  one  for  date  written,  and  one  for  remarks.  As 
soon  as  we  hear  from  the  firm  we  write  in  remarks  column. 
It  a  customer  should  come  in  a  month  later  to  enquire, 
we  can  turn  up  our  enquiry  book  and  find  full  particulars! 
\\  e  use  tin.  hook  very  often  in  ordering  stock.  By  means 
of  it  we  can  tell  what  we  ordered,  from  whom,  when 
quantity  and  how  to  be  shipped.  This  book  is  verv  simple' and  most  useful.  We  have  used  it  for  years  and  would  not 
do  without  it.  We  just  employ  an  ordinary  two-column  cash 
book  for  this  enquiry  book." 

Mr.  Little,  who  has  been   14  years  in   the  stationery 
business,  uses  embossed  letter  heads.    Also  gummed  labels 
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and  cards  of  the  same  design.  He  occasionally  puts  on  a 
sale  to  clear  out  certain  lines,  and  he  makes  preparations 
for  it  by  having  the  goods  in  the  window  and  placing 
plain  figures  on  them. 

"We  sell  postage  stamps  and  in  doing  so,"  went  on 
Mr.  Little,  "we  do  not  look  as  if  we  were  conferring  a 
favor  or  extending  an  accommodation  to  the  purchaser. 
We  strive  to  get  rid  of  the  facial  expression  that  we  are 
not  making  any  money  out  of  the  transaction  and  to  be  as 
polite  and  attentive  when  selling  stamps  as  we  do  in  the 
case  of  a  $5  leather  satchel.  We  handle  newspapers,  but 
deliver  them  only  to  the  business  people.  There  may  not 
be  a  great  profit  in  postage  stamps  or  papers  but  they 
bring  people  to  the  store  and  that  is  what  I  want.  This 
stand  has  been  a  book  store  for  over  40  years  and  is 
well  known  throughout  the  great  Southern  Ontario 

district." 
Mr.  Little  added  that  local  view  cards  were  ready, 

steady  sellers  and  that  the  demand  for  other  kinds  was 

decreasing.  The  picture  post  card  has  passed  the  experi- 
mental stage  and  found  a  permanent  place  in  the  com- 

munity. There  would  always  be  a  fair  demand  for  them 
and  particularly  so  in  tourist  centres. 

Specializing  in  the  Buying  End 

Greater  Care  Needed  in  Purchasing 

Stock — The  Advantages  of  Under- 
Stocking,  Rather  Than  Over-Stocking 

By  L.  J,  Harkness. 

The  present  trend  in  the  retail  business  seems  to  be 
that  of  greater  concentration  upon  the  buying  end  of  the 
business.  The  influences  which  have  brought  about  this 
condition  may  not  be  difficult  to  discern.  As  years  go 
on  business  efficiency  in  every  line  is  becoming  more  and 
more  pronounced. 

The  science  of  specialization  has  been  taking  deep 
root  everywhere.  The  merchant  of  fifty  years  ago  is  not 

the  merchant  of  to-day  ;  not  necessarily  because  there 
was  a  laxity  in  concentration  on  everyday  business  prin- 

ciples in  the  older  daj>s,  but  because  the  merchant  of 

to-day  is  compelled,  by  the  very  nature  of  the  business 
world  in  which  he  lives,  to  make  an  acute  specialized 
study  of  his  business.  Every  dollar  he  invests  must 
bring  such  returns  as  will  justify  that  investment  in  the 
light  of  modern  business  opportunities. 

Another  influence  which  may  have  contributed  toward 
better  buying  tendencies  is  the  fact  that  in  recent  .years, 
more  than  ever  before,  merchants  have  been  buying  in 

smaller  lots  and  more  frequently.  In  this  way  the  mer- 
chant has  purchased  goods  for  immediate  sale  and  the 

money  which  he  had  paid  out  formerly  for  future  goods  is 
retained  in   the  business. 

Within  the  past  year  this  condition  has  become  prom- 
inent in  western  Canada.  Wholesale  houses  are  opening 

up  branches  everywhere,  making  it  more  convenient  for 
the  merchant  to  purchase  his  stocks.  He  may  order 

stocks  for  a  period  of  two  or  three  months  where  for- 
merly he  ordered  stocks  for  a  year.  Everywhere  in 

Canada  the  wholesale  competition  has  become  keener  and 

better  opportunities  for  short  orders  prevail.  The  re- 
sult is  that  merchants  ha-ve  become  .aware  of  the  value 

of  retained  capital. 

It  is  not  necessary  to  enumerate  the  conditions  which 

have  brought  about  a  more  careful  consideration  of  buy- 

ing problems,   only  in   so  far  as  they  throw   light    upon solutions. 

As  an  outcome  of  the  condition  referred  to  above  the 
tendency  would  naturally  be  toward  smaller  stocks  in  the 

retailers'  hands.  This,  however,  involves  other  pro- blems, one  is,  how  is  the  merchant  to  secure  the  best 
buying  price  if  he  adheres  to  the  principle  of  restricted 
surplus  stock  ?  And  is  it  not  best  to  make  a  special 
effort  to  take  advantage  of  as  large  a  discount  as  pos- 

sible in  the  cash  payment  for  a  large  quantity  of  goods  ? 
And  another  problem  may  be,  if  an  effort  is  made  to 

keep  stocks  limited  and  under  control,  would  it  not  in- 
cur more  work  in  management,  and  would  there  not  be 

risks  in  running  out  of  goods  which  for  the  time  being 
have  either  advanced  or  gone  off  the  market  ? 

All  these  questions  are  on  the  surface  favorable  to 
the  idea  of  heavy  buying;  and  it  would  seem  that  it  is 

just  such  arguments  as  these  that  have  led  many  mer- 
chants into  the  error  of  keeping  surplus  stocks  which  be- 

come a  bugbear  and  a  hindrance  to  the  general  health  of 
the  business. 

In  the  first  place,  there  are  few  who  would  wisely 
conduct  their  business  on  the  principle  of  small  stocks  or 
stock  restriction,  but  rather  upon  the  principle  of  stock  con- 

trol. The  argument  is  in  favor  of  better  and  more  ca,reful 
manipulation  of  salable  goods.  Just  what  might  be 
called  a  small  or  a  large  stock  varies  according  to  the 
custom  which  the  business  supports.  But  there  are 
stationers  who  carry  as  large  stocks  as  their  competitors 
who  do  double  or  one-half  more  retail  business. 

The  object  of  the  merchant  in  the  smaller  business, 
of  course,  is  to  buy  at  the  best  possible  figures.  That 

merchant  needs  to  be  reminded,  however,  that  his  turn- 
over is  not  gained  so  quickly  as  that  of  his  competitor, 

and  his  goods  are  eating  away  profits  as  they  decorate 
the  shelves. 

Regarding  taking  advantage  of  discounts  or  cash 
payments,  this  is  always  wise,  but  it  is  obvious  that 
money  is  worth  too  much  to  have  it  tied  up  in  super- 
lliiiiiis  stocks  even  if  a  considerable  discount  is  granted  for 
large  purchases.  So  in  an  effort  to  buy  in  quantities  and 
obtain  a  liberal  discount  the  business  might  be  seriously 

strained  if  the  money  is  not  returned  by  a  rapid  turn- 
over. 

The  bookseller  and  stationer  in  particular  is  liable 
to  over-reach  in  his  investment  in  stocks.  But  it  is 
always  best  to  buy  small  and  often,  if  necessary,  in 
order  that  the  money  might  be  retained  to  pay  off  such 
discounts  as  may  be  offered. 

A  fresh,  bright  stock  is  a  great  asset  to  any  mer- 
chant. The  day  of  the  old  shop-worn  books,  through 

whose  pages  grey-haired  sages  solemnly  peruse,  is  past. 
The  latest,  newest,  and  most  beautiful  goods,  with  the 
latest  and  most  attractive  store  setting  is  modern  and 
profitable  because  it  is  modern.  And  the  only  way  to 
maintain  the  business  in  this  condition  is  in  the  careful 

manipulation  of  stocks. 

That  this  system  of  careful  buying  would  mean  more 
work  for  the  management  does  not  necessarily  follow. 

But  it  does  follow  that  there  would  be  more  expert  man- 

agement. It  would  mean  a  keen  scrutiny  of  business  de- 
tails, and  this  is  necessary  in  every  business. 

An  expert  stock  keeper  is  as  essential  as  an  expert 
salesman,  and  it  seems  reasonable  that  the  man  who 
keeps  his  stock  well  under  control  to  such  an  extent  that 
no  capital  is  lost  in  overstocking,  and  at  the  same  time 
to  have  every  article  on  hand  when  it  is  asked  for,  is 
the  most  valuable  man  in  the  business. 1.1 
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News  from  Various  Trade  Centres 

Interesting  Items  Gathered  from  all  Parts 

of  Canada  —  Business  Good  Everywhere 

— Changes    and    Improvements    Noted. 

Dr.   Briggs  Honored  by  the   Old  Boys. 

Toronto,  Jan.  29. — Last  night  there  took  place  at  the 
new  Ontario  Club,  an  event,  which  is  probably  without 
parallel  in  the  book  and  stationery  business  in  Canada, 
if  not  in  any  other  business.  This  was  the  tendering  to 

Dr.  William  Briggs,  the  Book  Steward,  of  a  compliment- 
ary dinner  by  the  Book  Room  Old  Boys — men  who  had 

worked  there  in  years  gone  by  and  were  now  in  business 
for  themselves  or  in  the  employ  of  other  firms.  The  idea 

originated  with  Martin  N.  Merry,  for  many  years  account- 
ant in  the  Book  Room,  and  was  enthusiastically  support- 

ed by  over  sixty  old  boys,  some  of  whom  came  from  out- 
side points  to  express  their  esteem  for  their  old  chief. 

The  chair  was  occupied  by  Mr.  Merry  and  supporting 
him  were  such  notabilities  as  S.  B.  Gundy,  manager  of 
the  Oxford  Press,  Thomas  Allen,  of  McLeod  &  Allen,  John 
McClelland  and  Goodchild,  of  McClelland  &  Goodchild, 

E.  S.  Caswell,  secretary  of  the  public  library,  Ed.  Ilues- 
tis,  A.  G.  Watson,  ex-manager  of  the  Book  Department, 
E.   C.   Berkinshaw,  of  Scribner's,  and  others. 

S.  B.  Gundy  handled  the  toast  to  the  Doctor  and  Rev. 
Dr.  Rose  made  an  eloquent  address,  recalling  the  old 

times.  Ed.  Huestis  sang  in  touching  fashion  "The  Boys 
of  the  Old  Brigade,"  and  other  musical  numbers  were  con- 

tributed by  J.  H.  W.  Mackie  and  John  McClelland.'  So 
enjoyable  a  time  was  spent  that  all  present  vowed  they 
would  repeat  the  celebration  every  other  year. 

Important    Changes    in    Vancouver. 

Vancouver,  Jan.  19. — T.  H.  Ilibben  &  Co.,  the  pioneer 
stationery  firm  of  Government  Street,  are  removing  from 
their  old  premises  to  their  building  just  across  the  street. 
The  store  which  they  are  vacating  will  be  remodelled  and 
enlarged  and  occupied  by  the  White  House  as  an  annex. 

Norman  Caple  &  Co.  have  disposed  of  their  re-tail 
book  and  stationery  business  to  the  Thomson  Stationery 
Co.  Mr.  Caple  will  retain  the  agency  for  the  mainland 

of  .B.C.  of  the  Smith-Premier  typewriters.  He  has  been 
in  the  book  and  stationery  business  in  Vancouver  for 
twenty  years. 

W.  J.  Gage  &  Co.  Cut  up  a  Melon. 

Toronto,  Jan.  24— Following  the  practice  of  recent 
years,  W.  J.  Gage  &  Co.,  Limited,  have  made  distribution 

of  profits  to  each  of  the  members  of  their  staff  and  manu- 
facturing departments  who  have  had  at  least  twelve 

months'  continuous  service  with  the  company,  and  who 
do  not  hold  stock  in  the  company.  This  distribution,. ag- 

gregating $5,000,  is  equivalent  to  two  weeks'  additional 
pay  to  all  those  whose  service  extends  to  two  years  and 

over,  and  one  week's  additional  pay  to  those  whose  ser- 
vice extends  to  one  year  and  over.  A  system  of  profit 

sharing  which  permits  all  who  have  taken  part  in  the 

work  to  share  in  the  profits  has  been  found  of  equal  in- 
terest and  benefit  to  the  employe  and  to  the  company. 

In  addition  to  those  who  have  participated  in  the  above, 
a  number  of  the  employes  hold  stock  in  the  company  and 
share  in  the  dividends  declared. 

Bookseller  Runs  for  Mayor. 

St.  John,  Feb.  1. — Doug-las  McArthur,  bookseller  and 
stationer,  will  run  for  mayor  of  the  city  in  the  elections 
to  be  held    in      April.    Mr.     McArthur     entered    business 

twenty-seven  years  ago,  purchasing  Wm.  K.  Crawford's 
business.  He  has  continued  practically  in  the  same  stand 
ever  since,  removing  only  twice  and  in  each  case  going 
into  an  adjoining  building.  He  now  carries  one  of  the 
largest  assorted  stocks  in  the  maritime  provinces. 

Mr.  McCarthur  has  recently  purchased  from  the  estate 
of  the  late  Thomas  J.  Flood  all  the  fine  fittings,  show 
cases  and  a  large  part,  of  the  stock  of  the  Flood  business, 
Mrs.  Flood  having  decided  to  retire.  This  should  give 
Mr.  McArthur  one  of  the  best  appointed  stores  in  St. 
.John. 

He  entered  civic  politics  in  1896  as  an  alderman-at- 
large  and  served  for  four  years',  when  he  voluntarily 
withdrew.  He  re-entered  the  civic  arena  as  a  candidate 
for  Dufferin    Ward  in  1907    but    was    defeated    by  a  small 

DOUGLAS  McARTHUR 

St.  John  Bookseller  who  is  running  for  Mayor. 

margin.  He  now  at  the  solicitation  of  a  large  number  of 
the  business  men  of  the  city  will  contest  the  mayoralty 
with  Aid.   James  H.  Frink,  as  his  opponent.. 

Winnipeg  Happenings. 

Winnipeg,  Feb.  2— What  the  booksellers  and  station- 
ers lost  in  book  sales  during  January,  they  amply  made 

up  in  stationery  lines.  Business  in  all  kinds  of  office  sup- 
plies has  been  excellent. 

Wholesale  houses  report  business  good  everywhere  in 
the  west  and  they  are  having  difficulty  in  getting  sup- 

plies from  manufacturers. 

Display  features  have  been  excellent  in  local  stores 
during  the  past  month.  Odd  lines  of  holiday  cards,  cal- 

endars and  picture  books  have  been  arranged  in  the  win- 
dows in  pleasing  manner. 

Lisgar  Lang,  of  Russell,  Lang  &  Co.,  leaves  this 
month  for  a  tour  of  Great  Britain  and  the  continent  and 
will  be  away  for  about  three  months. 

John  A.  Hart  has  installed  a  large  case  standing 
about  twelve  feet  high,  with  plate  glass  doors  and  finished 
in  light  oak,  in  which  church  goods  exclusively  are  dis- 

played. On  the  same  side  of  the  store  two  show  cases  of 

glass  afford  excellent  silent  salesmen  facilities  for  fancy 
goods  and  fountain  pens  The  opposite  wall  is  equipped 
with  shelves  forty  feet  in  length  and  fitted  with  glass 
siding  doors.  The  whole  effect  of  the  store  is  attractive 
and  pleasing. 
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Trade  Changes  and  Incidents. 

George  Walker  has  opened  a  book  and  stationery  store 
a,t  19  York  Street,  Hamilton. 

Minerva  Book  Co.,  who  have  made  a  specialty  of  books 
and  magazines  in  foreign  languages,  have  removed  from 
the  corner  of  Church  and  Adelaide  streets,  opposite  the 

Public  Library,  to  385  Yonge  'Street,  Torontb. 
Young  Bros.,  Toronto,  manufacturers  of  leather  and 

fancy  goods,  have  removed  to  larger  premises  at  485  King 

Street  West.  Their  old  plant  was  at  the  corner  of  Rich- 
mond and  Church. 

The  Grigg  Book  and  Stationery  Co.,  Pembroke,  have 
moved  into  a  new  store  in  the  Fraser  block,  which  has 
just  been  erected. 

'Henry  H.  Marshall  has  opened  up  a  stationery  and 
post  card  business  at  91  Gottingen  street,  Halifax. 

J.  D.  Meekison,  bookseller  and  stationer,  Strathroy, 
has  been  succeeded  by  J.  D.  Meekison  &  Co. 

John  Mills,  the  London  bookseller,  had  the  misfortune 
to  be  struck  by  a  street  ear  on  the  morning  of  January  27 
and  received  some  minor  injuries. 

The  assets  of  J.  J.  Masse,  stationer,  Montreal,  were 
sold  by  tender  on  February  10. 

The  Black  Printing  Co.,  wholesale  stationers,  Amherst, 
N.S.,  Were  burned  out  last  month. 

The  Geo.  M.  Hendry  Co.  Expand. 

Toronto,  February  4. — The  new  premises  of  the  Geo. 
M.  Hendry  Co.,  Limited,  at  215-219  Victoria  Street,  are 
indeed  a  revelation,  not  only  on  account  of  the  large  in- 

crease in  space  over  their  former  home  on  Temperance 
street,  but  more  particularly  in  view  of  the  introduction  of 

some  unique  features  in  sample-room  arrangement.  A 
portion  of  the  large  sample  room  has  been  partitioned  off, 

and  fitted  up  as  a  model  school  room — desks,  teacher's 
table,  blackboards  and  every  requisite  for  a  complete 
school  room  being  shown.  In  another  corner  a  dark  room 
has  been  made  for  the  exhibition  of  lanterns  a,nd  slides. 

New  premises  Geo.  M.  Hendry  Co  ,  Toronto. 

A  plant  is  being  installed  in  the  basement  for  the  manu- 

facture of  some  of  the  supplies  now  handled  by  the  com- 

pany as  selling  agents.  The  trade  would  certainly  enjoy 

a  .visit  to  these  new  premises,  and  would  no  doubt  receive 

helpful  ideas  in  show  case  and  department  arrangement. 

The  Carter's  Ink  Company  Moves. 

Boston,  Jan.  19. — With  the  moving  of  the  main  offices 

from  Columbus  Avenue,  Boston,  The  Carter's  Ink  Com- 
pany began  doing  business  to-day  in  its  new  re-enfo:ced 

concrete  factory  just  across  the  river  in  Cambridge.  It 
may  be  of  interest  to  the  many  friends  of  this  firm  that 

their  post  office  address  is  now  Cambridge  "C"  Poston, 
Mass.  They  are  still  to  all  intents  and  purposes  a  Bos- 

ton House. 
A  full  description  of  the  new  building  has  appeared  in 

this  paper  before.  The  great  thing  that  the  Carter's  Ink 
Company  needed  at  this  time  was  room  to  falce  care  of 
its  rapidly  increasing  business.  The  old  building  had  been 

outgrown  a  number  of  years  ago,  and  there  was  absolute- 
ly no  chance  of  extension.  The  new  plant  contains  110,- 

000  square  feet  with  a  frontage  of  187  feet— just  three 
times  the  frontage  of  the  Columbus  Avenue  building.  The 
floor  space  of  the  ribbon  and  carbon  department  alone  has 
been  increased  fourfold. 

The  manufacturing  plant  is  complete  in  every  detail, 
including  the  latest  ink,  adhesive,  ribbon  and  carbon 
making  machinery,  color  grinding  and  mixing  machinery, 
and  labor  saving  devices  for  labeling,  etc.,  etc. 

A  word  should  be  said  of  the  laboratories  which  oc- 
cupy nearly  the  whole  of  the  front  of  the  fourth  floor. 

They  represent  the  latest  and  best  ideas  in  this  country 
and  abroad  for  the  taking  of  the  exhaustive  tests  which 

have  made  Carter's  Inks  and  adhesives  a  standard  the 
world  over.  Mr.  Charles  Schmitt,  the  head  chemist,  who 
recently  spent  some  months  abroad,  has  embodied  many 

of  the  latest  suggestions  found  there  with  the  most  ad- 
vanced ideas  here  until  the  laboratories  are  well  nigh 

perfect. What  is  Doing  in  Montreal. 

Montreal,  February  4. — Last  month  booksellers  and 
stationers  devoted  a  great  deal  of  attention  to  clearing 
out  lines  that  had  not  sold  actively,  and  where  this  has 

not  been  entirely  accomplished,  they  are  continuing  spe- 
cial sales.  Special  attention  has  beengiven  to  displaying 

sets  of  standard  works  in  high  class  bindings,  as  well  as 
the  less  expensive  sets,  and  considerable  interest  was 

aroused  among  booklovers,  who  appreciated  these  oppor- 
tunities of  supplementing  the  contents  of  their  book- 

shelves with  high  class  literature  at  a  price  lower  than 
that  usually  demanded. 

Reports  from  all  the  good  retail  stores  are  to  the  ef- 
fect that  business  up  to  the  present  this  year  has  been 

well  ahead  of  last  year.  Naturally  there  has  been  no 
great  rush,  but  trade  conditions  are  in  a  healthy  state, 

and  there  is  a  good  demand  for  the  usual  amount  of  fic- 
tion. American  reprints  of  recent  books,  those  that  have 

passed  their  first  flush  of  popularity,  but  cannot  be  con- 
sidered old,  are  exceptionally  good  sellers.  This  class  of 

books  retails  at  50  cents,  and  they  are  well  printed  and 
well  bound. 

It  was  anticipated  that  the  Winter  Carnival  would 
create  a  demand  for  souvenirs  of  all  kinds  at  least  equal 

to  the  demand  last  year,  but  this  demand  failed  to  ma- 
terialize to  any  extent,  though  of  course  some  interest 

was  manifested.  The  event  this  year  lacked  the  novelty, 

of  a  year  ago,  which  doubtless  accounts  for  the  lack  of 
interest  of  the  nature  that  would  benefit  the  book  and 
stationery  dealers. 

While  there  is  a  certain  demand  for  picture  postcards, 
it  is  not  quite  so  active  as  a  year  ago.  It  is  likely, 
however,  that  with  the- coming  of  warm  weather  and  the 
annual  influx  of  tourists,  the  demand  will  be  revived  for 

local  and  Canadian  views.  Holidays  always  create  an  in- 

terest for  suitable  cards,  and  at  the  present  time  the  de- 
mand is  for  the  Valentine  postals.    The  regular  order  of 
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valentines  are  doing  well  at  present  writing  Manufac- 
turers of  this  line  of  goods  issued  specially  attractive 

valentines  this  year,  which  have  created  considerable  in- 
terest in  this  trade. 

A.  T.  Chapman  is  contemplating  further  improvements 
in  his  store  by  the  erection  of  additional  fixtures  at  one 
end.  This  space  will  be  devoted  to  Bibles,  hymn  books, 
prayer  books,  etc. 

A*u  Phelan's  bookstore  on  St.  Catherine  St.,  interest 
was  stimulated  in  the  stationery  department  by  especial- 

ly attractive  displays,  both  in  the  windows  and  in  the 
department.  This  exhibit  was  personally  superintended  by 
Miss  Bessie  Weaver,  of  New  York,  representing  Eaton, 
Crane  &  Pike  Co. 

F.  E.  Phelan,  of  Phelan's  bookstore,  leaves  this 
month  for  the  West  Indies  with  a  "stag"  party,  on  a 
purely  pleasure  trip  of  a  month  or  more.  Mr.  Phelan  is 
fortunate  in  being  able  to  leave  his  business  in  charge  of 
his  sons,  and  forget  it  entirely  for  a  time. 

B.  G.  Hay,  Toronto,  representing  the  Eaton,  Crane  &i 
Pike  Co.,  was  in  the  city  last  week  on  a  business  trip. 

S.  B.  Gundy,  of  Toronto,  was  calling  on  the  trade  in 
this  city  recently,  in  the  interests  of  the  Oxford  Univer- 

sity Press. 

Among  the  representatives  of  the  publishing  firms 
visiting  the  book  stores  in  Montreal  last  month  was 
Harold  Copp,  of  the  Copp,  Clark  Co. 

C.  J.  Musson,  of  the  Musson  Book  Co.,  Toronto,  was 
in  Montreal  during  January,   in   the  interests  of  his  firm. 

Travelers'  Movements. 

J.  J.  F.  Smith,  who  traveled  Canada  last  year  for  L.  C. 
Page  &  Co.,  Boston,  is  with  George  W.  Jacobs  &  Co..  New 
York,  this  year. 

B.  G\  Hay,  Canadian  representative  of  the  Eaton, 
Crane  &  Pike  Co.,  started  westwards  on  the  first  of  the 
month. 

W.  J.  Kelly,  the  veteran  representative  of  McLoughlin 
Bros.,  New  York,  was  in  Toronto  recently.  He  also  visited 
Ottawa  and  other  Canadian  centres. 

Edward  J.  Boyd,  who  is  at  present  calling  on  the  Can- 

adian trade  with  Thomas  Y.  Crowell  &■  Co.  's  line  for  1910, 
intends  to  cover  the  entire  country.  The  Canadian  trade 
will  find  in  Mr.  Boyd  a  man  thoroughly  versed  in  books 
and  the  book  business,  and  the  line  he  is  showing  is  a 
worthy  one. 

Doings  of  the  Big  Fellows. 

Toronto,  February  5. — W.  P.  Gundy,  general  manager  of 

W.  J.  Gage  &  Co.,  left  last  week  for  a  month's  vacation 
trip  in  the  southern  States. 

The  presidency  of  the  Board  of  Trade  has  fallen  this 
year  on  the  shoulders  of  W.  J.  Gage,  president  of  W.  J. 
Gage  &  Co.  Mr.  Gage  is  evidently  going  to  take  the  office 
seriously,  for  he  has  already  announced  an  interesting 
policy  on  harbor  improvement   and  management. 

The  Toronto  office  of  Cassell  &  Co.  have  been  advised 

that  the  general  manager,  Arthur  Spurgeon.  J. P.,  will  sail 
for  America  on  April  23,  and  will  proceed  to  Toronto  via 

New  York,  Montreal  and  Ottawa,  thence  going  on  to  Win- 
nipeg and  returning  by  Chicago. 

A.  F.  Rutter,  of  Warwick  Bros.  &  Rutter,  accompanied 
by  Mrs.  Rutter  has  sailed  for  a  trip  to  the  Mediterranean. 

Peterboro  Bookstore  Sold. 

PETERBORO,  JAN.  26.— A.  H.  Stratton  &  Co.  an- 
nounce in  the  local  press  that  they  have  disposed  of  their 

business  to  P.  and  F.  M.  Trebilcock,  of  Toronto,  who  will 
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lake  possession  on  February  1.  Mr.  P.  Trebilcock  is 
western  traveler  for  the  Copp.  Clark  Co.,  and  a  son  of 
P.  C.  Trebilcock,  the  Bowmanville  bookseller.  F.  W. 

Trebilcock  is  a  brother,  who  has  been  in  the  ernp'oy  of 
Beatty.  Kerr  &  Werner,  Toronto,  fancy  dry  goods. 

M.  G.  Hay,  of  St.  Thomas,  will  manage  the  business 
until  the  .Messrs.  Trebilcock  can  adjust  their  affairs  to 
take  charge  themselves.  Mr.  P.  Trebilcock  expects  to  get 
back  from  his  western  trip  on  March  1,  and  Mr.  F.  W. 
Trebilcock  will  stay  with  his  present  firm  until  the  fall. 

Important  Change  in  Vancouver. 

VANCOUVER,  JAN.  31.— Tile  business  of  Norman 
Caple  &  Co.,  Granville  Street,  has  been  purchased  by 
Manfred  J.  Gaskell,  Edward  F.  Odium  and  Albert  Stabler, 
owners  of  the  Thomson  Stationery  Co.,  Ltd.,  and  will  be 
run  by  them  in  conjunction  with  their  big  main  store  as 
a  double-header. 

The  transfer  was  made  on  the  10th  of  January,  and 
already  extensive  alterations  have  taken  place.  The  entire 
main  floor,  50x120  feet,  is  being  remodeled  to  meet  the 
demands  which  t lie  reorganization  of  the  business  will 
make.  A  new  system  of  lighting  is  being  installed,  and 
windows  altered  and  relighted.  A  spacious  waiting  and 

writing  room,  with' rugs,  easy  chairs,  writing  tables  and 
telephone,  is  being  established,  and  all  that  would  en- 

hance the  already  large  and  high-class  trade  of  this  west 
end  store  is  being  done.  To  the  book  and  stationery  stock 

is  being  added  a  complete  line  of  office  requisites,  loose- 
leaf  systems  and  supplies,  mimeographs  and  the  Empire 

typewriter.  Job  printing,  bookbinding,  blank  book  manu- 

facturing, elect rotyping,  engineers'  and  surveyors'  sup- 
plies and  office  furniture  will  also  be  added,  while  a  spe- 

cial feature  will  be  a  large  stock  of  kodaks  and  photo- 
graphic sundries.  Walter  Hagel,  of  Gaskell,  Odium  & 

Stabler's  main  store  (Thomson  Stationery  Co.),  with  a 
capable  staff  of  assistants,  is  in  charge.  Mr.  Hagel  has 

had  manjT  years'  experience  in  the  book  and  stationery 
business,  both  in  Vancouver  and  elsewhere. 

The  buying  and  general  supervision  of  this  branch  will 
he  done  through  Mr.  Gaskell,  the  present  head  of  the  firm. 

Items  From  St.  John. 

St.  John,  Feb.  1,  1910. — Business  has  been  rather  quiet 
since  the  first  of  the  year  and  the  merchants  who  handle 
wall  papers  are  preparing  for  the  spring  rush  in  that 
direction. 

Work  was  started  this  week  remodelling  the  building 
on  King  Street  which  will  be  occupied  by  E.  G.  Nelson 
&  Co.,  dealers  in  books,  stationery  and  camera  supplies, 

etc.  The  building— a  four  storey  structure— will  be  prac- 
tically rebuilt  inside  and  an  up-to-date  plate  glass  front 

put  in  on  the  ground  floor.  New  fixtures  and  plate  glass 
show  cases  have  been  ordered  and  everything  will  be  of 
the  most  modern  type.  The  entire  four  floors  will  be 
utilized,  the  upper  storey  serving  for  stock  purposes. 

AN  APPRECIATED  APPRECIATION. 

The  Bookseller  and  Stationer,  published  by  the  Mac- 
Lean  Publishing  Company  of  Toronto,  has  celebrated  its 

25th  anniversary,  by  issuing  a  silver-jubilee  number. 
The  story  of  the  origin  and  progress  of  this  excellent  per- 

iodical, which  was  formerly  known  as  Books  and  Notions, 
makes  interesting  reading.  Very  few  trade  journals  in 
Canada  have  reached  their  25th  birthday,  and  Colonel 
MacLean  is  to  be  congratulated  on  the  fine  appearance  of 

the  special  September  number,  and  on  the  valuable  ma- 
terial which  it  contains. — Inland  Stationer. 
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Attractive  Little  Window-Cards  Create    an   Atmosphere 

A  Tone  of  Refinement  and  Culture  Imparted  to  a  Store 

by  the  Use  of  Carefully  Worded  and  Neatly  Printed  Cards 

Suggestive  little  display  cards  placed  conspicuously  in 
a  show  window  are  found  by  those  who  use  them,  to  be 
of  undoubted  value  in  creating  an  atmosphere  of  quality 
and  correctness  about  a  store. 

Any  other  merchant  may  be  pardoned  for  using  poor- 
ly made  cards  but  a  stationer  has  no  excuse  to  offer  for 

defective  cards.  He  is  dealing  in  goods  which  are  always 

neatly  and  artistically  made  and  boxed,  and  his  advertis- 
ing methods  should  harmonize  with  the  character  of  his 

stock-in-trade. 

Books,  also,  even  the  poorest  and  cheapest  of  them, 
have  about  them  characteristics  of  eveness  and  neatness, 
which  should  be  reflected  in  any  advertising  matter  that 
is  used  in  reference  to  them. 

The  cards  illustrated  on  this  page  have  been  used  from 

time  to  time    in    the    window-displays    of    Tyrrell's    Book 

If  you  enjoy  looking  at  our  windows,  you 
will  probably  find  greater  pleasure  in 
seeing  our  stock,  and  you  are  as  welcome 
to  do  one  as  (be  other. 

Wm.  Ctrrill  i  O. 

Shop,  Toronto.  They  have  been  evolved  as  occasion  de- 
manded by  Mr.  Tyrrell  himself  and  they  are  suggestive  of 

the  bookish  atmosphere  of  the  store. 

Mr.  Tyrrell  finds  that  the  cards  have  been  helpful. 

Passers-by  pause  to  read  "them  and,  unconsciously  perhaps 
are  given  an  impression,  which  is  lasting.  They  are  sug- 

gestive of  the  charms  of  books  and  anything  which  re- 
minds humanity  of  the  solaces  provided  by  books,  will 

lead  to  increased  sales. 

The  cards  are  printed  in  a  face  of  type  which  har- 
monizes with  the  thought  to  be  conveyed.  In  size  they 

are  only  4 J  x  10  inches.  They  are  all  of  the  same  size 
and  the  same  style.  By  changing  them  frequently,  the 

passer-by  comes  to  be  on  the  lookout  for  new  themes 
each  time  he  goes  by. 

Members  of  the  book-trade  visiting  Toronto  and  call- 
ing on  Mr.  Tyrrell  have  been  struck  with  the  effectiveness 

of  these  little  cards  and  have  asked  for  samples,  which 

Mr.  Tyrrell  has  been  kind  enough  to  supply,  whenever 

able. 
The  trade  might  well  copy  these  cards  or  modify  them 

to  suit  particular  requirements.  If  a  bookseller  is  unable 
to  think  out  bright  sayings  himself,  there  are  plenty  of 
volumes  full  of  charming  sentiments  about  books  and  the 

love  of  reading,  which  may  be  copied.  Above  all  things, 

in  making  the  cards,  have  them  harmonize  with  the  char- 
acter and  quality  of  the  goods,  they  are  intended  to  ad- 

vertise. 

the  use  of  good  stationery  is 
reguisite  both  for  good  taste  and 
expediency,  the  writer  of  a  letter 
is  often  judged  by  it. 

McClelland  &  Goodehild.  Toronto,  have  'been  appointed 

Canadian  agents  for  the  Orange-Judd  agricultural  books, 

and  will  carry  everything  in  stock,  becoming  thereby  head- 

quarters  fur   this   class   of  literature. 
Wm.  tpmtl  i  C«. 

'  Buying  books  is  the  happiest  kind 
of  shopping,  the  book=buyer  pur- 

chases more  than  merchandise  he 

purchases  self  respect."  *■<••> 
Wm  tfmll  i  O. 

"  Books  seem  to  tell  you  that  they  have  got 
something  inside  their  covers  that  will  be 
good  for  you  and  that  they  are  willing  and 
desirous  to  impart  to  you.  Value  them 

much"  »'■'"- 

Wm.  Z?mll  &  Cc. 

Books  on  gardening  and  out=door  life 
are  full  of  live  interest  just  now.   the 
large  assortment  we  have  gathered 
together  is  worth  your  knowing. 
Seeing  involves  no  obligation  to  buy. 

Wm.  Zymll  i  Co. 

"  Tereign  Buidt  Bcoks  " 

those  contemplating  a  trip  abroad  will  greatly 
enhance  the  pleasure  of  the  journey  by  carefully 
informing  themselves  both  before  and  during 
the  tour,  this  can  be  done  in  a  pleasant,  concise 
and  precise  manner  by  an  intelligent  use  of 

our  guide  books. 

Wm  Cfmll  i  C- 

A  Series  of  Window  Cards  used  Effectively  by  William  Tyrrell   &   Co.,  Toronto. 18 
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Of  Interest  to  Newsdealers 

No  Trace  of  the  Bogus   Agents  who 
Victimized    Ontario  Newsdealers  — 
Changes  in  the  Magazines  and  Other 

Features. 

Swindling  News  Agents  at  Work. 

TORONTO,  FEB.  5.— No  trace  of  the  two  men  who 

successfully  victimized  quite  a  number  of  Ontario  news- 
dealers during-  December  has  been  found  by  the  Provincial 

Detective  Department.  These  men,  calling-  themselves 
Dixon  and  Griffiths,  canvassed  the  trade  as  representatives 

of  a  concern  called  the  Publishers'  Book  and  News  Com- 
pany, of  New  York,  with  branches  in  Montreal  and  To- 
ronto, which  apparently  has  no  existence.  They  suc- 

ceeded in  collecting-  payment  in  advance  for  well-known 
periodicals  at  prices  at  which  they  could  never  be  sup- 
plied. 

Red  Book  Enlarged. 

Beginning  with  the  March  issue,  out  February  23rd, 
the  Ked  Book  Magazine  will  be  increased  in  size  to  192 
pages,  making  it  the  largest  illustrated  fiction  magazine 
in  the  world.  The  increased  size  of  the  magazine  will 
permit  the  publication  in  each  issue  of  many  more  stories 

than  formerly.  Among  the  writers  whose  work  is  an- 
nounced thus  for  ahead  for  1910  are  Alfred'  Henry  Lewis, 

James  Oliver  Curwood,  Gouvernuer  Morris,  'Hamlin  Gar- 
land, Ellis  Parker  Butler,  Emerson  Taylor,  Jack  London. 

Seuinas  MacManus,  Emery  Pottle,  James  Oppenheim. 
Clarence  Mulford  and  others,  no  less  well  known. 

Physical  Culture  Charts. 

Beginning  with  the  February  issue  of  Physical  Culture 
will  appear  the  first  instalment  of  a  new  series  of  charts 

for  remedying  physical  defects  and  improving  undevelop- 
ed parts  of  the  body,  which  should  be  of  special  interest 

and  value.  This  series  will  provide  detailed  instructions 
as  to  the  exercises  essential  for  developing  certain  parts 

of  the  body.  The  articles  will  be  published  in  approxi- 
mately the  following  order:  (1)  Straightening  Round 

Shoulders,  (2)  Exercises  for  Chest  Development,  (3)  Build- 
ing a  Powerful  Stomach,  (4)  Developing  the  Upper  Arm, 

(5)  Strengthening  a  Weak  Back,  (6)  Rounding  and  De- 
veloping the  Hips,  (7)  Exercises  for  Developing  the 

Shoulders,  (8)  Strengthening  the  Muscles  of  the  Upper 
Legs,  (9)  How  to  Develop  the  Calves,  (10)  How  to 
Acquire  a  Powerful  Grip,  (11)  Developing  the  Muscles 
of  the  Neck. 

Children's  Encyclopedia  as  a  Monthly. 

Nearly  three  years  ago  the  publishers  of  the  "Chil- 
dren's Encyclopedia"  announced  that  they  were  about  to 

produce  the  greatest  book  for  boys  and  girls  which  the 
world  had  ever  seen.  The  lapse  of  time  has  proved  that 
their  description  was  not  only  quite  accurate,  but  that 

this  has  been  recognized  by  parents  and  lovers  of  chil- 

dren the  world  over.  "The  Children's  Encyclopedia" — 
the  last  fortnightly  part  of  which  has  just  been  issued — 
is  acknowledged  to  be  all  that  it  was  claimed  it  would 

be.  Not  only  children,  but  the  grown-ups,  have  found  in 

the  "Children's  Encyclopedia"  a,  source  of  learning  such 
as  had  never  before  been  at  their  disposal — a  means  of 
self-education  at  once  intensely  interesting  and  wholly 
recreative. 

Encouraged  by  the  really  tremendous  success  achieved 
by  the  volumes  now  just  completed,  the  publishers  have 
decided  to  continue  the  publication  in  the  form  of  a 

monthly  magazine,  and  No.  1  of  the  New  Children's  En- 

cyclopedia makes  its  appearance  about  the  middle  of  Feb- 
ruary. The  new  monthly  will  retain  many  of  the  best 

features  of  the  fortnightly,  while  it  will  in  many  respects 

be  a  great  improvement  on  the  latter.  The  price  will  re- 
main the  same  as  that  of  the  fortnightly. 

The  Trade  Twenty-Five  Years  Ago 
Interesting  Extracts  from  the  Pages  of 

the  February,    1 885,  Issue  of  "Books 
and  Notions,"  now  "The  Bookseller 

and  Stationer." 
Twenty-five  years  ago,  school  book  troubles  were 

agitating  the  Ontario  trade  very  much  the, same  as  they 

are  to-day.  The  February,  1885,  issue  of  Books  and 
Notions  (The  Bookseller  and  Stationer)  is  full  of  the 

woes  of  the  booksellers,  for  a  new  set  of  Ontario  Read- 
ers had  just  been  issued,  on  which  the  discount  had  been 

cut  to  20  per  cent. 

In  accordance  with  the  call  for  a  meeting  of  repre- 
sentatives of  the  Book-trade  of  Ontario,  there  met  at 

the  Queen's  Hotel,  Toronto,  on  the  14th  January,  the following  : 

James  Bain,  sr.,  G.  M.  Rose,  D.  A.  Rose,  Guy  War- 
wick, Geo.  Warwick,  K.  McKay,  P.  T.  Perrott,  (The 

Barber  &  Ellis  Co.),  Toronto  ;  T.  J.  Day  and  J.  A. 
Nelles,  Guelph  ;  A.  H.  Elmslie,  for  himself  and  others, 
Gait  ;  E.  A.  Taylor,  W.  Bryce,  J.  I.  Anderson  and  J. 
S.  Saunders,  London  ;  Alex.  Gillies  and  J.  G.  Cloke, 
(J.  Eastwood  &  Co.),  Hamilton  ;  H.  F.  Sharp  and  J. 

P.  Rice,  St.  Mary's  ;  G.  B.  Fotheringham,  Ingersoll  ; 
J.  G.  McCrae,  Sarnia  ;  Chris.  Dickson,  Clinton  ;  E.  S. 

Warne,  Brampton  ;  A.  D.  Weeks,  Uxbridge  ;  representa- 
tives of  the  Toronto  Mail,  London  Free  Press  and  J.  J. 

Dyas,  publisher  "Books  &  Notions." 
Mr.  T.  J.  Day  was  chosen  chairman,  and  Mr.  J.  J. 

Dyas,   secretary. 

The  secretary  stated  that  614  dealers  in  school 
books  in  432  villages,  towns  and  cities  of  Ontario,  had 
signed  the  petition  to  the  Minister  of  Education,  asking 
for  30  p.c.  discount  on  school  books  to  the  trade,  and 
15  p.c.  extra  to  jobbers.  This  list  was  afterwards 

swelled  to  over  700.  A  large  number  of  letters  were  re- 
ceived accompanying  the  petitions. 

The  meeting  resolved  itself  into  the  "Ontario  Book- 
sellers' Association,"  when  the  officers  were  elected  as follows  : 

President,  T.  J.  Day,  (iuelph  ;  1st  vice-president, 
Thomas  Menzies,  Peterboro  ;  2nd  vice-president,  E.  A. 
Taylor,  London  ;  secretary-treasurer,  J.  J.  Dyas,  To- 

ronto ;  executive  committee,  James  Bains,  Toronto  ; 

John  Hart,  Perth;  H.  Fred  Sharp,  St.  Mary's;  W. 
Middleton  (John  Henderson  &  Co.),  Kingston  ;  John  G. 
Cloke,  (J.  Eastwood  &  Co.),  Hamilton  ;  A.  Scott, Barrie, 

•       *       • 

In  Manitoba  the  school  book  question  is  creating  a 

disturbance  in  the  trade.  The  books  used  are  Gage's,  on 
which  only  a  discount  of  20  per  cent,  is  allowed.  It 
costs  the  bookseller  outside  of  Winnipeg  10  per  cent,  to 
lay  down  goods,  and  his  current  expenses  are  greater 
than  in  Central  Canada,  consequently  he  is  much  worse 
off  than  even  his  suffering  Ontario  brother,  and  if  he 
sells  at  list  price  he  will  lose  money  on  every  sale.  The 
consequence  is,  he  has  been  charging  from  5  to  15  cents 
more  than  the  list  to  save  himself. 
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Some  New   Lines  on   the   Market 

Items  Gathered  from  the  Manufatur- 

ers  and  Supply  Houses  — Not  Much 
Doing    this    Month  in  New  Goods. 

New  Price  on  Clips. 

Canadian  jobbers  should  be  interested  in  the  new  price 
on  Modern  B  clips  which  the  Duryea-Hoge  Co.  supply. 
This  company  are  also  making  a  new  size  to  fit  smaller 

pens. 
Offering  in  Hamilton. 

Buntin,  Gillies  &  Co.,  Hamilton,  are  calling  attention 
to  a  special  assortment  of  paper  napkins  at  $3.20  per 
thousand.  Dealers  should  write  for  particulars  of  this 
attractive  offer.  They  are  also  offering  seasonable  lines, 

such  as  St.  Patrick's  and  Plaster  post  cards,  carpet  felt, 
shelf  paper,  window  blind  and  other  lines,  which  are  in 
demand  at  this  season.  The  sales  of  Dimity  and  Dutch 

Fabrik  fine  note  papers  are  increasing  every  day.  Live 
stationers  who  intend  starting  the  year  right  will  put  in  a 

stock  of  these  two  lines,  which  are  recognized  as  leaders 
from  coast  to  coast,  and  are  sold  everywhere  by  the  best 

dealers.  Selling  helps,  such  as  show  cards  and  news- 

paper electros  ai'e  supplied  with  orders,  and  handsome 
cabinets  are  furnished  for  counter  trade. 

Art  Metal  Goods. 

Clark  Bros.,  Winnipeg,  are  showing  a  handsome  line 

of  art  metal  goods,  in  the  shape  of  letter  trays  and  waste 

paper  baskets.  The  tray  is  designed  for  the  better  c'ass 
of  office  trade  and  is  substantial,  as  well  as  practical.  It 

is  made  of  cold-rolled  steel,  is  electroplated,  and  finely 

finished  in  oxidized  or  antique  copper.  Each  tray  is  a  com- 

plete unit,  and  may  be  used  singly  or  built  up  in 

super-imposed  sets  as  desired.  A  feature  of  the  tray  is 

that  it  is  fitted  with  rubber  feet,  making  the  accidental 

scratching  of  furniture  impossible. 

The  waste-basket  is  of  the  same  material  and  suitable 

for  hotels,  offices  and  public  buildings.  Its  strong  fea- 
tures are  that  it  is  durable,  handsome  and  fire-proof. 

The  Vogue  of  Holland  Linen. 

W.  J.  Gage  &  Co.  repbrt  a  constantly  increasing  de- 
mand for  their  Holland  Linen  stationery  of  all  kinds.  The 

sales  for  1909  were  far  in  excess  of  any  previous  year 

and  already  1910  gives  evidence  of  a  still  greater  sale  for 

these  popular  goods.  Holland  Linen  is  manufactured  in 

three  shades,  white,  azurette  and  grey,  and  in  five  popular 

sizes  of  note  paper,  with  envelopes  to  match.  It  is  a 

paper  of  splendid  finish,  with  a  beautiful  velvety  writing 

surface.  The  texture  is  everything  that  the  most  exacting 

can  desire  and  it  possesses  all  the  refinement  and  attrac- 
tiveness of  a  linen-finish  paper,  and  at  the  same  time  has 

a  smooth,  even  surface  that  makes  letter-writing  a  posi- 

tive pleasure.  This  line  of  high-grade  paper  is  also  put 

up  in  papeteries  and  writing  tablets.  Holland  Linen  in- 

"vitation  cabinets,  containing  invitation  cards,  with  en- 
velopes to  match,  and  Holland  Linen  visiting  cards  have 

also  become  very  popular  for  use  in  fashionable  society. 

New  Elliott  Catalogue— Very  Clever. 

A  dainty  little  catalogue  has  been  issued  by  the  Charles 
H.  Elliott  Co.,  Philadelphia,  for  the  season  of  1910.  In 

this  catalogue,  for  the  first  time,  net  prices  appear.  Here- 
tofore, this  company's  goods  were  catalogued  at  a  long 

lis*  price,  from  which  there  was  a  discount  of  50  per  cent., 
to  enable  the  dealer  to  show  the  catalogue  to  a  consumer. 

But  this  was  found  to  be  confusing,  so  that  the  system 

of  net  prices  has  been  established.  The  catalogue  is  vest- 
pocket  size  and  very  complete.  A  novelty  in  it  is  a  series 

of  quotations  running  on  the  left-hand  pages,  which  make 
the  book  most  entertaining. 

Holiday  Novelties. 

The  Chas.  H.  Elliott  Co.,  of  Philadelphia,  is  making 
some  good  things  for  the  trade  this  year.  Dealers  who  are 
tired  of  seeing  the  same  old  familiar  ideas  each  year  in 
the  line  of  holiday  novelties  should  endeavor  to  see  this line. 

Patented  Post  Card  Calendar. 

One  of  the  most  interesting  things  offered  to  the  trade 

this  year  is  the  Chas.  H.  Elliott  Co.'s  new  patented  post 
card  calendar.  The  idea  of  the  calendar  is  unique  and 

will  be  a  money-maker  fur  stationers  who  handle  post 
cards.  It  has  a  simple  adjustable  arrangement  for  util- 

izing a  post  card  as  part  of  a  calendar  mount,  the  mount 
being  an  artistic  production  itself. 

Artgum. 

The  Copp,  Clark  Co.  are  featuring  the  new  patent 
cleanser,  Artgum,  at  present.  This  preparation  cleans 

shoes,  gloves,  hand-bags,  slippers,  jewelry  and  leather 
goods,  and  renovates  pictures,  books,  wallpaper,  silks, 
satins  and  other  fabrics.  One-inch  cubes  cost  $3.75  per 

gross;  2xlxl-inch  cubes,  $9  per  gross,  and  3x2xl-inch 
r ulies.  $1.60  per  dozen. 

"Eyesight"  Blotting  Paper. 

The  latest  thing  in  blotting  paper,  being  shown  by  the 
Copp,  Clark  Co.,  is  a  green  blotting  paper.  According  to 
authorities,  this  color  is  much  easier  on  the  eyes  than 
the  white,  as  there  is  no  harmful  reflection  from  it.  It 

has  been  appropriately  called  "Eyesight,"  and  costs  15 
cents  per  pound. 

St.  Patrick's  Day  Cards. 
These  post  cards  consist  of  a  large  variety  of  designs. 

without  the  objectionable  features  that  appeared  in  form- 
■  er  years.     The   Shamrock   and    the  Irish  lads  and  lassies 
are  all  brought  out   with  ai tractive  effect.     Price.  $1  per 

100  cards.   (Copp,  Clark).   ' 
New  Stationery  Offerings. 

The  Copp,  Clark  Co.  are  offering  several  new  lines  in 
pens,  pencils,  stationery,  etc.  No.  310  counter  case,  with 
glass  cover,  contains  three  dozen  penholders  and  one 
gross  pens,  assorted.  The  case  costs  90  cents  complete. 
By  selling  one  penholder  and  four  pens,  a,t  five  cents,  the 

retailer  realizes  10'0  per  cent,  profit.  "Airship"  assort- 
ment, No.  1170,  contains  half-gross  pencils,  ($2.25  each). 

No.  7083.  is  a  display  card  containing  one  dozen  circular 

erasers.  ($4.80  per  gross).  No.  5546.  Pastograph  copy- 
ing pencils  are  fitted  with  patent  sliding  point  protector, 

suitable  for  round  and  hexagon  pencils,  one  dozen  on 
display  card    (65  cents  per  dozen). 

A  new  assortment  of  pens.  15  all  different,  on  display 
card,  made  by  one  of  the  leading  pen  makers  in  England, 

($3.60  per  gross  of  cards). 
New  line  of  deed  boxes,  japanned,  handles  at  side,  lock 

and  t'wo  keys.  These  come  in  four  sizes,  and  are  excep- 
tionally good  value.  14-inch,  $1.65  each;  16-inch,  $2  each; 

18-inch,  $2.40  each;  20-ineh,  $3  each. 

Shorthand  Trophy. 

The  illustration  shewn  herewith  represents  a  beautiful 
cup  awarded  to  Willard  B.  Bottome,  official  stenographer 
of  the  Supreme  Court,  who  made  a  record  of  2S0  words 
a  minute  at  the  American  shorthand  contest  recently  held 
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at  Lake  George,  N.Y.    A  letter  from  Mr.  Bottome  to  the 
Waterman  Company  is  of  interest : 

October  19,  1909. 
Messrs.  L.  E.  Waterman  Co.,  173  Broadway,  New  York; 

Gentlemen, — For  the  past  ten  years  I  have  used  in  my 
shorthand  reporting  and  court  work  two  of  your  fountain 

pens.  They  have  given  entire  satisfaction.  I  consider 
the  pen  the  very  best  for  rapid  writing  of  shorthand  and 
I  cheerfully  recommend  it  to  all  stenographers. 

I  used  the  Waterman  Ideal  pen  in  the  shorthand  con- 
test held  at  Lake  George  for  the  American  shorthand 

trophy. 
Yours   very   truly, 

(Signed)     Willard  B.  Bottome. 

R.  T.  S.  Books  Shown  in  Canada. 

Toronto,  Feb.  1.— F.  H.  Bailey,  representing  the  Re- 
ligious Tract  Society,  closed  his  sample  room  at  the  King 

Edward  Hotel  to-day  and  proceeded  west.  Mr.  Bailey  re- 
ports having  done  an  excellent  business  here.  The  exten- 

sive lines  of  boys'  and  girls'  books,  which  his  house  pub- 
lish, were  found  to  satisfy  all  requirements.  He  noted  a 

splendid  sale  for  "The  Empire  Annual  for  Boys"  and 
"The  Empire  Annual  for  Girls,"  which  were  first  intro- 

duced last  year.    These  handsome  books,   each  containing 

eight  color  plates  and  a  collection  of  stories  about  va- 
rious parts  of  the  empire  are  remarkable  value  at  -i-K. 

The  Talbot  Baines  Reed  series  of  boys'  books,  numbering 
eleven  titles,  still  command  a  big  sale.  Other  series  for 

boys  were  the  Boys'  Own  Series,  twenty-eight  titles  by 
David  Ker,  Gordon  Stables,  etc.,  and  Every  Boys'  Book- 

shelf, 13  titles,  both  of  which  give  a  big  range  to  choose 
from.  For  girls  the  books  of  Evelyn  Everett  Green, 

twenty  titles,  and  the  series  in  Every  Girls'  Bookshelf  of- 
fer a  splendid  choice.  In  smaller  books,  a  good  showing 

was  made  with  the  Sunshine  Series,  45  titles  at  9d.,  and  the 
Golden  Sunbeam  Series,  25  titles.  All  these  have  color 

plates.  The  various  editions  of  "The  Pilgrim's  Progress," 
illustrated  by  Harold  Copping  are  always  in  demand.  Mr. 

Bailey  also  took  advance  orders  for  Harold  Begbie's  au- 
tumn novel  entitled  "The  Shadow." 

Import  Connections  for  1910. 

Toronto,  February  1. — William  Copp.  manager  of  the 
book  department  of  the  Copp,  Clark  Co.  has  returned  from 
Xew  York,  where  he  completed  arrangements  for  the 
American  import  lines  for  this  year.  Prior  to  his  visit  to 
Xew  York,  Mr.  Copp  had  called  on  the  trade  in  England. 
The  result  of  his  visits  to  both  markets  is  that  he  has 

secured  a  fine  range  of  books,  including  something  excep- 
tional in  leather  bindings  and  a  larger  showing  than  ever 

of  books  illustrated  in  color. 

The  Copp,  Clark  Co.  are  agents  this  year  for  the  follow- 
ing British  publishers:  T.  C.  and  E..C.  Jack,  Edinburgh 

and  London;  R.  &  T.  Washbourne,  London;  George  G. 
Harrap  &  Co.,  London;  Hills  &  Co.,  London;  Everett  & 
Co.,  London ;  David  Douglas,  Edinburgh ;  Blackie  &  Son, 
Glasgow;  Archibald  Constable  &  Co.,  Edinburgh;  David 
Bryce  &  Sons,  Glasgow. 

A  select  representation  of  the  lines  of  the  following 
publishers  are  carried,  for  many  of  which  the  Copp,  Clark 

Co.  control  the  Canadian  market:  George  Bell  &  Sons,  Lon- 
don; Chatto  &  Windus,  London;  James  Clarke  &  Co., 

London;  Chapman  &  Hall,  London;  Wm.  Collins,  Sons  & 
Co.,  Glasgow;  Duckworth  &  Co.,  London;  Greening  &  Co., 
Hutchinson  &  Co.,  John  Lane,  Methuen  &  Co.,  Mills  & 

Boon,  John  Murray,  London;  W.  P.  Minimo,  Hay  &  Mitch- 
ell and  Oliphant.  Anderson  &  Ferrier,  Edinburgh;  George 

Routledge  &  Sons,  <Seeley  &  Co..  T.  Fisher  Unwin,  Gay  & 
Hancock,  Stanley,  Paul  &  Co.,  London. 

Tn  the  United  States,  they  carry  lines  of  the  publica- 
tions of  Henry  Altemus  &  Co.,  John  C.  Winston  Co.; 

Reilly  &  Britton ;  Rand.  McXally  &  Co.;  Raise.  Hopkins 

&  Co.  and  Charles  Scribners'  Sons. 

LAWNETTE  BOND 
One  of  our  new  Spring  papers,  promises  to  duplicate  the  success  of  the 

regular  Lawnette,  than  wHicH  tKere  has  not  been  a  better  seller  on  the 

marKet  for  years.  These  are  beautiful  papers,  and  the  lig'hter  weight  in 

the  bond  -will  appeal  to  those  -who  write  long'  letters  or  prefer  the  bond 

surface.     We  make  it  in  Steel  "White  and  Blue. 

Our  assortment  of  Bridge  Whist  Pads  is  very  large  and  attractive. 
Samples  will  be  sent  upon  request. 1RADE    MARK 

GEO.  B.  HURD  Ol  CO. 

Fine  Paper   MaKers 

425  OL  427  Broome  Street,  New  YorK,  U.  S.  A. 
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Departmentalizing  a  Book  Store  in  an  Ontario  City 

W.  J.  F.  Mallagh  Builds  up  a  Successful   Business  in  London — Specializes 
in  Books  and  Knows  His  Stock — Some  Methods  He  Adopts  to  Win  Trade 

A  bookstore  departmentalized.  This  aptly  describes 

the  method  adopted  by  W.  J.  F.  Mallagh,  in  the  manage- 
ment and  plan  of  his  large  and  admirably  appointed  book 

shop  in  London,  Ontario.  The  slogan  of  his  establishment 

is 

"If  it's  books,  it  must  be  Mallagh's 

"If  it's  Mallagh's,    it  must   be  books." 

Another  tenet'  to  which  he  clings  and  attributes'  a 
large  measure  of  his  prosperity  is  that  satisfactory  ser- 

vice is  the  secret  of  business  success,  and  Mr.  Mallagh 

endeavors  to  give  a  satisfactory  service  in  all  that  the 

term  implies — courteous  attention,  prompt  delivery,  hon- 
est values,  and  reliable  goods. 

For  ten  years  he  conducted  a  progressive  book  and 

stationery  trade  in  busy  Brant  ford.  Disposing  of  his 
stock  over  a  year  ago  to  Stedman  Brothers,  he  bought 

out  the  business  of  J.  I.  Anderson  &  Company,  of  Lon- 
don. The  store  is  roomy  and  inviting.  In  length  it  is 

135  feet  and  in  width  20  feet,  ti  inches.  At  the  rear  is  a 

children's  department  15x22.  The  floors  are  of  hardwood 
and  the  ceiling  metallic,  while,  back  of  all  is  a  large  stock 
room.  There  is  an  abundance  of  light  both  at  the  front 

and  rear.  Advanced  ideas  are  everywhere  in  evidence. 
Mr.  Mallagh  is  an  enthusiastic  bookman.  He  does  not 

touch  fancy  goods,  toys,  china,  wallpaper  or  small  wares, 
as  he  says  that  the  larger  a  city  is  the  more  exclusive 
you  can  make  your  store  along  certain  lines.  A  lover  of 
books  and  a  reader  as  well,  he  revels  in  their  atmosphere, 

their  binding,  printing,  history  and  contents.  He  has  a 

children's  department,  a  religious  publication  department, 

the'  People's  library,  Every  Man's  library,  a  Sunday 
School  department,  and  several  others.  He  has  separate 

tables  for  rebound  fiction,  and  special  offerings  of  one 

kind  and  another,  the  table  decorations  being  changed  fre-- 
Muently,  so  as  to  give  the  interior  of  his  store  an  altered 

appearance  and  avoid  any  sense  of  monotony.  He  be- 

lieves in  variety— the  kind  that  the  good  housewife  gets 

bv  shifting  the  articles  in  a  bedroom  or  parlor  to  differ- 
ent  corners  and  nooks  of  the  room. 

He  is  thoroughly  convinced  of  the  efficacy  of  advertis- 
ing and  the  part  it  plays  in  successful  merchandizing.  To 

Bookseller  and  Stationer  he  said  "I  advertise  to  get 
people  into  my  store  and  to  let  new  comers  to  the  city 

know  that  I  am  in  the  book  business.  It  might  other- 
wise take  them  some  time  to  find  it  out.  I  want  them  to 

get  so  accustomed  to  coming  to  Mallagh's  for  books  that, 
whenever  they  think  of  that  subject,  they  will  gravitate 
here  as  it  were  by  instinct.  It  does  not  do  to  advertise 

in  a  merely  general  way.  The  tendency  of  business  is  to 

move  in  circles.  It  is  by  publicity  that  you  get  into  the 

circle  and  enlarge  your  circumference  of  trade.  I  favor 

quoting  prices  every  time.  A  great  many  people  seeing 

the  goods  and  knowing  the  figure  at  which  they  sell  prac- 
tically wait  on  themselves.  Plain  figures  coupled  with  ab- 
solute freedom  to  examine  what  you  have  to  offer  tell  a 

tale  often  as  well   as  a  salesman  or  saleslady  could." 
Mr.  Mallagh  believes  and  practices  artistic  window  cUst- 

plays  and  trimmings.  Twice  a  week  he  changes  his  win- 
dows and  he  always  puts  plain  printed  price  tags  on 

anything  particular  that  he  has  to  offer.  He  keeps  a 

book  in  which  is  entered  the  address  of  every  teacher  in 
the  county  and  at  different  times  he  sends  them  circulars 

or  other  interesting  trade  announcements. 

On  the  right  as  the  visitor  enters  the  commodious 

store  he  finds  memo  books,  ladies  and  gentlemen's  sta- 
tionery, school  and  office  supplies  and  what  is  known  as 

staple  lines.  On  the  left  in  glass  cases  are  Bibles,  prayer 

and  hymn  books,  editions  of  the  poets  and  all  classes  of 
fancy  bound  volumes.  Then  come  the  well  stocked  and 

heavily  laden  rows  of  shelves  of  miscellaneous  books,  Eng- 
lish classics,  copyright  fiction  and  rebound  copyrights,  the 

latest  novels  and  other  lots.  He  does  not  run 

a  circulating  library.  The  new  copyrights;  al- 
ways sell  well  in  London,  which  is  a  reading  centre.  Mr. 

Mallagh  added  that  it  paid  to  have  one  or  two  copies  of 

all  the  latest  works.  It  adds  to  the  reputation  and  stand- 

ing of  a  bookseller  of  being  up-to-date,  directs  attention 
to  his  store  and  tends  to  cultivate  the  reading  habit 

among     his   patrons.    The     function     of  a  bookman   is   to 

W.  J.  F.  MALLAGH 

foster  and  nourish  the  reading  habit.  •'Sometimes,"  he 
declared,  "when  a  popular  author  has  got  out  a  new 
work  which  the  name  of  the  writer  itself  will  sell,  I  ad- 

vise a  prospective  customer  not  to  buy  it  if  it,  is  not  up 

to  the  standard  which  I  know  he  expects.  I  may  be  los- 
ing the  sale  of  a  copy  at  the  time  but  I  gain  more  in  the 

end  as  that  man  or  woman  feels  that  he  or  she  can  rely 

on  me  and  my  word.  It  pays  in  the  long  run  to  have  his 
or  her  confidence.  They  place  dependence  in  you  and 

know  that  you  are  more  anxious  to  please  them  than  sim- 

ply to  make  a  sale.  A  bookman  learns  to  know  his  cus- 
tomers and  becomes  their  counsellor  and  friend,  having 

knowledge  of  their  tastes  and  the  particular  class  of  read- 

ing they  desire  to  pursue." 
All  reading  matter  is  classified  as  much  as  possible 

and,  when  the  new  fiction  comes  in  each  season,  it  is 

divided  among  Mr.  Mallagh  and  his  assistants.  They  all 
read  a  certain  number  of  books.  Then  they  interchange 

<  iews  and  opinions  so   that  every   one  in   (lie  store  has  a 
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good  idea  of  the  contents  and  character  of  each  produc- 
tion. This  greatly  aids  in  the  sale  of  the  latent  editions. 

Many  people  depend  nowadays  on  the  bookman  for  their 
information  and  he  must  be  in  a  position  to  give  it  to 

them.  To  sell  books  you  must  know  books.  This  js  one 

of  Mr.  Mallagh's  mottos. 
As  to  newspapers,  while  Mr.  Mallagh  handles  them  he 

does  not  encourage  their  delivery  because  of  the  boy  pro- 
blem. Magazines  of  all  kinds  are  sold  and  their  trade 

stimulated  in  every  way.  They  are  kept  from  the  front 

of  the  store  so  that  subscribers  and  prospective  purchas- 
ers have  to  walk  some  distance.  They  thus  get  a  glance 

of  what  the  store  has  to  offer  in  other  lines  and  frequent- 
ly buy  something  else  before  departing.  With  respect  to 

school  books  he  does  not  find  fault  with  the  Eaton  Com- 

pany for  tendering  and  remarked  with  a  smile  that  he 

would  probably  do  the  same  thing  himself  if  he  had  an 

opportunity,  but  what  he  does  resent  is  the  action  of  the 
Ontario  Government  in  stipulating  that  any  one  paying 

cash,  be  he  a  private  individual  or  retailer  can  buy  from 

the  publishers  at  twenty  per  cent,  below  the  prices  print- 

ed on  the  cover.  "That  means,"  asserted  the  speaker,  "a 
child  taking  one  copy  gets  as  much  consideration  as  a 
business  man  who  perhaps  may  purchase  a  thousand 

copies.  This  is  decidedly  unfair  to  the  bookseller.  We  are 

selling  the  readers  here  at  the  list  prices — the  figure  thai 

is  printed  on  the  cover." 
As  already  stated  Mr.  Mallagh  does  not  sell  fancy 

goods,  wall  paper,  toys,  china  and  other  lines  often  form- 
ing part  of  the  stock  of  a  bookstore.  The  only  sporting 

goods  that  he  handles  are  golf  clubs.  The  year  round  he 

closes  at  six  o'clock  except  on  Saturday  nights.  lie  sells 
postage  stamps  but  they  are  looked  after  by  the  office 
staff  and  a  sign  in  the  store  indicates  where  they  may  be 

obtained.  They  are  run  separately  and  the  fact  that  call- 
ers after  stamps,  travel  fully  half  the  length  of  the  store 

to  get  them,  frequently  means  more  than  the  sale  of  a 

stamp — perhaps  it  is  a  magazine,  a  book,  some  station- 
cry,  a  pencil  or  other  article. 

A  plan,  which  was  recently  tried  with  gratifying  re- 
sults, was  an  invitation  to  write  on  an  ordinary  sized 

pest  card  these  words,  "Mallagh  Sells  Waterman's  Ideal 
Fountain  Pens."  Prizes  were  offered  the  competitors  and 

many  responses  received.  The  successful  contestant  man- 
aged to  get  the  six  words  on  a  government  sized  paste 

board  1575  times.  On  the  walls  and  shelving  of  Mal- 

lagh's bright  store  are  hung  suggestive  mottos  and  ex- 
pressive phrases  telling  of  books  or  something  connected 

with  the  store.  The  proprietor  runs  an  engraving  and 

embossing  department  and  takes  orders  for  wedding  sta- 

tionery, ladies'  and  gentlemen's  calling  cards,  reception 
invitations,    etc.    Under  a  glass    topped     counter    samples 

are  placed.  These  are  changed  frequently  and  sometimes 

other  cards  are  put  under  the  crystal  surface — such  as 
tally  cards,  playing  cards   and   that  line  of  goods. 

Mr.  Mallagh  is  original  in  his  plans  to  increase  and 

build  up  business.  He  recently  sent  out  the  following  let- 

ter in  a  lady's  handwriting  on  initialed  society  station- 
ery, with  envelopes  to  match. 

London,  Canada,  July  17th,  Plnii 

My  Dear,— I  suppose  you  think  that  I  am  a  regular  tramp  for 

not  writing  to  you  on  my  usual  date  but  when  I  tell  you 
I  have  had  a  houseful  of  company  you   may  forgive  me. 

Before  I  attempt  any  answer  to  your  most  interest- 
ing letter  I  want  to  talk  business.  You  have  heard  me 

speak  of  the  Mallagh  Bookshop  (Anderson's  old  stand). 
Well  !  while  I  was  down  town  last  week,  their  window 

was  full  of  linen  note  paper  ticketed  at  ten  cents  a  quire. 
It  looked  good  to  me  so  I  stepped  inside  to  examine  it 

more  closely  as  it  seemed!  to  be  remarkably  cheap. 

1  found  out  that  at  this  price  they  embossed  free  of 

charge  any  initial  on  the  paper,  a  sample  of  which  with 

the  embossing,  I  am  using  in  this  letter,  so  that  you  can 

see  for  yourself — my  bargain.  This  is  only  one  of  the 
many  specials  which  the  Mallagh  Bookshop  is  offering  to 
secure  new  business. 

Now  to  get  at  your  letter— but  pshaw  !  it  is  so  fear- 
fully hot,  I  will  leave  it  over  until  your  visit  next  week, 

when  we  can  have  one  of  our  old  time  talks,  so  au  revoir 
for   the  present. 

Always  affectionately, 

BETTY. 

This     artistically   gotten      up   communication   was   for- 
warded   to    hundreds      of   ladies    in     the    Forest    City,    the 

names    being    secured    from      the    directory,    the    telephone 

■book   and    other    means.     The   business    resulting   from    the 
venture  was  decidedly   satisfactory. 

"I  want  every  one  who  enters  my  bookshop  to  feel 
perfectly  at  home,  to  be  entirely  free  to  wander  around, 
and  go  in  and  out  among  the  hooks  and  tables  examining 
what  is  offered  at  their  leisure.  The  closer  a  bookman 

gets  to  the  people  and  lives  up  to  this  ideal,  and  the 
nearer  callers  follow  this  practice,  is  the  true  bookshop 

in  sight.  We  never  importune  persons  to  buy.  When  they 

enter  we  can  very  soon  tell  whether  they  have  some  de- 
finite object  in  view  or  merely  want  to  look  around,  it 

is  pari  of  our  business  to  read  and  understand  human 
nature.  We  strive  to  make  this  the  rendezvous  of  all  who 

are  interested  in  books  whether  they  desire  to  purchase, 

get  information,  or  just  saunter  about.  All  classes  arc 

equally  welcome." 

Five  Days  Ago 
a  stationer  ordered  an   assortment  of  School  Art  Materials, 
color  boxes,  brushes,  charcoal,  fixitif,  paper,  etc. 

To-Day 
he  sends  a  repeat  order  for  several  times  the  quantity,  say- 

ing that  he  will  stock  them,  as  the\-  are  the  best  school  line 
he  ever  saw.  Now  we  will  create  the  demand  for  these  and 

all  you  do  is  handle  them.  Write  to-day  for  our  selling 
plan,  illustrated  catalogue  and  discount  sheet. 

The  GEO.  M.  HENDRY  CO.,  Limited  Manufa^Z™L7Xsesa]eTS 
Note  Our  New  Premises  215-219  Victoria  Street,  Toronto,  Ontario 
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Our  32nd  Annual  Import  Season 

To  Make  Money 
in  Fancy  Goods 
is  to  buy  Import 

FANCY 

Face  to  face  with  opportunity.  Buy  your 

Holiday  Goods  direct  from  the  Best  Markets 

in  the  World.  Justice  to  your  business  de- 

mands that  this  chance  should  not  be  neglected. 

Make  Your 

Appointment    Early 



BOOKSELLER  AND  STATIONER  ," 

Will  Open  March  the  14th 

GOODS We  Supply  you 

with  Adver- 
tising   Matter 

Undoubtedly  the  largest  range  of  Holiday 

Goods  e  ver  shown  in  Canada.  You  may 

share  in  our  success,  and  profit  by  the  experi- 

ence of  our  buying.      Just  one  chance  in  a  year. 

Warwick  Bros.  &  Rutter,  Ltd. 

Toronto 
•  j 
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Music  and  Musical  Instruments 

The  Increasing  Popularity  of  Songs 

and  Dance  Music  among  all  Classes, 

Makes  its  Sale  a  Valuable  Adjunct. 

Not  many  years  ago  a  sheel  musk-  counter  in  a  depart- 

mental store  was  an  unheard  of  thing-.  To-day  in  numer- 
ous large  departmental  stores  throughout  Canada  can  be 

found  a  music  counter  suitable  to  the  size  of  the  estab- 
lishment. On  these  counters  you  are  sure  to  rind  all  the 

popular  songs  of  the  day  displayed.  Merchants  interviewed 

mi  the  subject  have  nothing  but  praise  for  the  day  when 

a  music  department   was  established  in  their  store.      ■  ■ 

The  prejudice  of  high-class  singers  against  the  popu- 
lar variety  of  songs  was  overcome  when  Mme.  Adelina 

l'atii  introduced  and  sang  in  America,  on  her  farewell 
lour,  a  popular  song,  written  especially  for  the  occasion, 

by  an  American  composer,  who  is  now  one  of  the  fore- 
most popular  song  writers  in  the  world.  The  introduction 

of  a  popular  song,  by  so  talented  an  actress,  finally  broke 

down  all  opposition,  and  to-day  any  high-class  performer 
will  gladly  introduce  on  (he  market  a  popular  ballad. 

Another  reason  why  popular  songs  have  met  with 

marked  favor  to-day,  lies  in  the  fact  that  only  a  few  years 
ago,  ;;  person  who  was  the  proud  owner  of  a,  piano,  was 

known  as  a  possessor  of  wealth.  In  these  days,  with  few 

exceptions,  every  person,  no  matter  of  what  station  in  life, 
whether  he  be  rich  or  poor,  owns,  or  could  if  he  wished, 

a  piano  or  other  musical  instrument.  The  fact  that  there 

are  so  many  of  these  instruments  used  creates  a  greater 

demand   than   ever  for  the  lig»hter  class  of  popular  music. 

Then  again,  most  public  schools,  at  the  present  time, 
teach  the  rudiments  of  music.  In  fact,  just  now  it  is  part 

of  almost  every  child's  education. 
Phonographs,  graphophones  and  pianolas  have  also 

created  quite  a,  feeling  for  this  class  of  music.  It  might 
here  be  stated  that  these  instruments  are  coming  more 

into  favor  every  day  owing  to  the  success  with  which  a 

ballad,  morch,  or  popular  instrumental  piece  can  be 

adapted  to  them.  Song.-  of  the  popular  class  have  fur- 
ther been  brought  to  a  prominent  place  in  the  public 

estimation  by  the  introduodLon  of  illustrated  slides  describ- 
ing the  scenes  and  characters  of  a  song.  These  slides  are 

both  interesting  and  artistic  and  give  a.u  added  rinkh  to 

the  rennderiug  of  a  song. 

Si  ill  another  item  which  has  been  instrumental  in 

creating  and  increasing  the  sale  of  popular  songs  is  the 

increasing  number  of  vaudeville  and  musical  comedy  per- 

formances produced  on  the  stage.  In  nearly  every  in- 
stance these  performances  are  made  up  almost  entirely  of 

songs  of  a  popular  variety,  with  up-to-date  comedy  a,s  a 
background. 

Twentieth  century  book  and  stationery  retailing  has 

placed  itself  among  the  fine  arts.  In  no  other  branch  of 

.•commerce  is  refined  agression,  practised  diplomacy,  good 

breeding,  a  knowledge  of  human  nature  and  sound  com- 
mon sense  used  to  more  advantage.  These  are  qualities 

as  valuable  in  supplying  the  public  with  music  as  in  suc- 
cessfully handling  other  lines  of  goods. 

Sheet  music  belong  essentially  to  the  book  store,  for 

the  publication  and  sale  of  this  music  is  carried  on  along 
lines  similar  to  books.  A  furniture  store  will  provide  you 

with  a  bookcase  but  you  have  to  go  to  the  bookstore  to 

fill  it.  Just  the  same  a  piano  store  will  sell  you  an  instru- 
ment and  why  should  not  the  bookseller  provide  the  music? 

MUSIC 
We     would    like     to     interes 

you     in    CHOIR     MUSIC. 
Write    us    for  sample   copies 

which  we  gladly  send  you  on 

approval.     Show    them   to   your    local    choir   leaders    and 
business  will  result. 

Our  NEW  CATALOGUE  of  "Selected  Best  Sellers," 
including'  songs,  piano  music,  books,  etc.,  is  now  ready. 
You  can  make  it  very  useful  in  your  business. 

Copies  for  the  asking. 

Anglo-Canadian  Music  Publishers  Assn.,  Ltd. 
ASHDOWN'S  MUSIC  STORE 

144   Victoria   Street  -  -  TORONTO 

The  Delmar  Music  Co. 
Publishers  and  Jobbers  of 

Popular  Music 

Delmar  Building,  MONTREAL 

a  Hit  from       i      Moonlight  Dear 
Words  and  Music  by 

Coast  to    Coast  »«        ■  •  p   u    j 
I  Murchison  &  Hodge 

The  National  Song' 

O  Canada 

by 

Mr.  
Recorder  

Weir 

The  Waltz   Success 

Carita 

by 

Hubert  

Nickson 

The  greatest  of  all  Rag-time  compositions 

Raggity-Rag 

by 

J.  B.  Lefreniere 

A  Song  that  will 

live    always 

Sing  Me  a  Song  Like 
You  Used  to  Sing 

by 

Walter  

Bruce 

"ROB  ROY" 
PENS 

Sold  by 

All  Stationers 

in  6d.,  1/-  and 
Gross  Boxes 

H1NKS,  WELLS  &  CO.. 

This 

series  of  Pens 
is  made  of  the 

same  material,  by  the 
same  tools,  by  the  same 

of  process  and  at  the  same 

works  as  the  series  of  '  Waver- ley  '  Pens  which  Hinks, Wells  & 
Co.  have  for  30  years  and  upwards 

(prior  to  Sept.,    1901),  manufactured  for 
and  supplied  to  the  Proprietors  thereof. 

BIRMINGHAM,  ENGLAND 
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"Victor"  Quality 

'HIS    MASTER'S    VOICE" 
REG.U.S.PAT.OFF. 

Quality  is 
the  argu- 

ment that 
convinces 

people. You  can 

prove  t  o them  that 
the 

Victor  Gramophone 
is  the  best  musically  and  mechanically.  This 

means  greater  business  and  more  profits  for  you. 

Tell  people  that  the  voices  of  the  greatest  sing- 

ers in  the  world  are  record  id  exclusively  for  the 

Victor-Gramophone  ;  that  the  foremost  bands 

and  orchestras  make  Records  for  the  Victor- 

Gramophone  only — and  you  will  be  abundantly 

repaid  for  your  efforts — Victor-Gramophone  pro- 
fits are  worth  looking  into.  Send  for  catalogs 

and  dealers'  prices. 

Berliner  Gramophone   Co. 
MONTREAL 

LIMITED 

British  America  Assurance  Company 
A.  D.  1833 

FIRE  &  MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTORS 

Hon.  Geo  A.  Cox,  President  W.  R.  Brock,  Vice-President 
Robert  Blckerdike,  M. P.,  W.  B.  Melkle,    E.  W   Cox.  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskin,  K.C.,  LL.D. 
Frederic  Nlcholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lasb,  K.C. 

Sir  Henry  M.  Pellatt,   E.  R.  Wood. 

W,  B.  Melkle,  General  Manager!  P.  H.  Sims,  Secretary 

CAPITAL        -.-..-  $1,400,000.00 
ASSETS   2,162,753.85 
LOSSES  PAID  SINCE  ORGANIZATION      29.833,820.96 

w ESTER1N Incorporated 
1851 

ASSURANCE 
•  •  COMPANY. 

FIRE 

AND 

MARINE 

Head  Office— TORONTO,  ONT. 

Assets  over      -  $3,570,000 
Income  for  1906,  over     3,609,000 

HON.  GEO.  A.  COX,  President, 
W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 

SPENGERIAN 
STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and  correspondents  as 

THE  BEST 
Works  :  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors  :  Spenccrian  Pen  Co.,  New  York 

HAVE  YOU  TRIED 
THIS 
ONE JOHN  HEATH'S   PENS 

Supplied    by    leading    Wholesale 
Houses   in   Toronto  and   Montreal. 

London  (Eng.)  Export  Agency  : 

8  St.  Bride  St.,  London,  E.C. 
0278  TELEPHONE  PEN.  Reg  in  Canada 

The 

REG:  IN  CANADA 

WAVERLEY 
PENS 

■       THE  WORLD'S  FAVORITE        - 

THE  RE8ERVOIR  WAVERLEY  WRITES 
250   WORDS   WITH    ONE  DIP  OF  INK 

SOLD  EVERYWHERE 

MACNIVEN   &  CAMERON,   LTD. 
Steel,  Gold  and  Fountain  Pen  Makers  to  the  Trade 

WAVERLEY     WORKS,    EDINBURGH 

Information    Supplied 
Tne  Editor  of  The  Canadian  Bookman  is  prepared  to  supply 

any  information  desired  about  where  books  mentioned  in  the 
paper  are  to  be  procured  and  the  price  at  which  they  are  sold. 

He  will  also  supply  publishere'  names  to  authors  desirous  of 
having  mauuscript  published  in  book  form. 
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SQUIBS. PAYSON'S  INDELIBLE  INK 

Cause  and  Effect. 
The  woman  was  the  author  of  a 

cook  book  that  had  been  published 
at  her  request  with  wide  margins 
and  occasional  blank  pages  for  notes 
and  additional  recipes.  Often  she  had 
expressed  a  wish  to  see  an  old  copy 
of  the  book  and  find  out  to  what  use 

the  blank  spaces  had  been  put.  One 

day  in  a  second-hand  store  her  hus- 
band unearthed  an  old  volume.  Notic- 

ing that  it  had  been  annotated  freely 
he  bought  it.  After  a  day  or  so  he 
he  said  : 

"How  about  the  notes  in  that 
cook  book  ?  Were  they  interesting  V 

"No,"  she  said  curtly,  "they  didn't 
amount  to  anything." 
He  looked  through  the  book  him- 

self. Every  note  the  book  contained 
was  a  remedy  for  dyspepsia  and 
stomach  trouble. 

Napoleon's  Card  Made  Him  Sick. 
There  is  being  shown  in  Paris,  says 

a  weekly  paper,  a  collection  of  visit- 
ing cards  of  Napoleon  III.  The  cards 

used  by  the  Emperor  in  1868  are  of 
a  bright  lustrous  white,  which  was 

obtained  by  the  use  of  a  special  var- 
nish prepared  by  the  chemists  of  the 

Tuileries,  and  which  had  an  arsenic 

base.  One  day  a  prefect  of  a  prov- 
ince, having  received  a  card  from  the 

Emperor  for  some  service  he  had 
rendered,  was  so  overcome  by  the 
honor  that  he  kissed  the  card.  He 
was  taken  ill,  and  it  was  discovered 

that  he  was  in  the  first  stage  of  ar- 
senical poisoning.  This  fact  was  re- 

ported to 'the  Emperor,  who  immed- 
iately prohibited  the  use  of  the  var- 

nish. ' 

Good  Place  for  Camels. 

Governor  Glasscock,  of  West  Vir- 
ginia, while  traveling  through  Ari- 

zona, noticed  the  dry,  dusty  appear- 
ance of  the  country. 

"Doesn't  it  ever  rain  around 
here  ?"  he  asked  one  of  the  natives. 
"Rain  ?"  The  native  spat.  "Rain  ? 

Why,  say,  pardner,  there's  bullfrogs 
in  this  yere  town  over  five  years  old 

that  hain't  learned  to  swim  yet." — 

Everybody's  Magazine. 

COLLECTIONS,  ETC. 

THE 
MERCHANTS  MERCANTILE    CO. 

260  St.  James  St.,  Montreal 
Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  oursubscribers  (jives  prompt  and   reliable  in. 
formation  to  date.     Every  modern  facility  for  the 
collection  of  claims. Tel.  Main  198  i 

fML$ 

Vontjpu? 
dontypuTjcrikcallsjw 
offlitksayiijoMues 

intfystationenhne? 
^eneti&lliottltyeis 
replete  u)it)suclj$cis 
vJjjicl}  appeal  toilje 
letter  class  of  trade, 
ffljalh  the  class  you 
sycxilacuWah! 
Itstljesortcfpatropatfe 
thtpajsjouaproflt 

%wjpuoj)cojipenei) 
Elliott  Qtabgues? 

Its  an  e/quisitelittle 
Irocljure  aptfifyou 
sfyoulSsec  <iN$f)in£ 
ipitthtiyterestsjou 
ziJesfjallfaflkasei 
to  send  samples 
■    XUiaslf^iottCa 

J\6iipr/}ila(/e/pfia,Ta. 

DAVID  FORREST 
129  Bloor  St.,         Toronto,  Can. 

Canadian  representative 
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irade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Diploma 

at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- tion, Montreal,  1897 

The  Topaz  Pencil 
As  good  as   any   at  any  price. 
Better  than  any  at  the  same  price. 

HB,    H)    with    rubber    tips, 
HB,H,2H,3H,4H,B,2B 

without  rubbers. 

INDELIBLE  COPYING 
Medium  and  Hard. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 
Wholesale  Stationers,  TORONTO. 

HOTEL   DIRECTORY. 

THE    GRAND    UNION 
The  most  popular  hotel  in 

OTTAWA,    ONT. 

JAMES  K.  PAISLEY, Proprietor 

HALIFAX   HOTEL 
HALIFAX,   N.S. 

ACCOUNTANTS   AND   AUDITORS. 
JENKINS   & 

HARDY 

Assignees,  Chartered Ace 
"Militants,  Estate  and 

Fire  Insu ance  Agents. 

15%  Toronto  St. 
465  Temple  Bldg. 

Toronto Montreal 

I NVALUABLE  TO 
THE  AD.  WRITER 

Wfyt  Canadian 
printer  &  $ut)ltgf)er 

is  the  authority  on  typography  in 
Canada.  It  will  be  found  very 
helpful  to  the  ad.  writer  in  giving 
him  information  on  how  to  arrange 
ads.  to  the  best  advantage,  and 
showing  him  examples  of  fine 
work.  A  subscription  costs  $2.00 
per  annum,  but  you  get  back  that 
amount  several  times  over  in  pro- 

fitable ideas.  Write  for  sample 

copy  and  subscription  blank. 
The 

Canadian  Printer  and  Publisher 
Montreal  Toronto  Winnipeg 



BOOKSELLER  AND  STATIONER 

Your  Pen  From  Your  Pocket 

Will  Not  Slip  if  You 
Fasten  it  With  a 

m? 
SEVERAL  SIZES 
FITS    ANY    PEN 

Steel  •  ■  5c 
German  Silver  10c 
Rolled  Gold    -    25c 

Show  Cards  for  counter 

display,  1  doz.  to  3  doz. 
clips  on  card,  according  to 
style  of  clip.   Sellsonsight. 

DISCOUNT  TO  THE  TRADE  ON 
APPLICATION 

Consolidated  Safety  Pin  Co. 
DEPT.  1 

BLOOMFIELD,  N.J. 

ELDERLY  MAN 
WANTED 

To  collect  accounts 

and  to  solicit  sub- 

scriptions. Retired 

merchant  preferred. 

Apply,  stating  salary 
wanted,  to 

The  MacLean  Publishing  Company 
10  Front  Street  East 

TORONTO 

Limited 

Start  the  New  Year  Right 
by  using 

SUPERFINE 

LINEN  RECORD 
The    best    paper    for    Blank 
Books  and  Office  Stationery. 

Samples  sent  on  request. 

The  ROLLAND  PAPER  CO., 
MONTREAL,   QUE. 

Limited 

There  is  a  Line 
on  one  side  or  the  other  of  which  every 

wall  paper  dealer  stands. 
On   One  Side  On  the  Other  Side 

is  the  man  who  puts 

energy  and  brains  into  the 
conduct  of  the  depart- 

ment, but  despile  his  best 
efforts  the  returns  are  not 

what  they  should  be. 

is  the  man  who  puts  in  no 
more  effort,  but  gets  the 

maximum  profit.  The 
difference  is  not  in  the 

man  but  in  the  goods  he 
sells. 

WALLPAPER 
is  for  the  merchant  who  is  determined  to  get  the 
utmost  from  his  wall  paper  department.  The 

saleability  of  goods,  and  consequently  the  ex- 
cellent price  which  they  bring,  spells  PROFIT. 

Do  not  miss  the  best  line.      Write  us. 

STAUNTONS  Limited 
Wall  Paper  Manufacturers 

933  Yonge  St.,    -    -    TORONTO 
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BOOKSELLER     A  X  D     STATIONER 

Buy  from  the  actual  Manufacturer 
SOME  OF  OUR  LINES: 

CREPE  PAPER  NAPKINS  in  sanitary  packages 
A  Protection  and  Convenience  to  both  dealer  and  consumer 

PARIS  TRI-COLOR  and  PLAIN  RIBBON  CREPE  PAPER 
The  great  convenience  and  time-saver  in  decorating.     Fifty  varieties. 

Decorated  and  Plain  Crepe  Papers  and  Paper  Napkins  in  endless  varieties 

Milk  Bottle  Caps,  Holly  Papers,  Fine  Toilet  Papers.  Send  for  Prices 

THE  TUTTLE  PRESS  CO.,  Manufacturers,  Appleton,  Wis. 

Standard 
C  ommercial  Works 

Matte's  Interest  Tables 
at  4  to  1 6  per  cent   Price,  $3.00 

Matte's  Interest  Tables 
at  3   per  cent   Price,  $3.00 

Hughes'  Interest  Tables 
and  book  of  days  combined  at  3  to  8    per 
cent      Price,  $5.00 

Hughes'  Supplementary  Interest 
Tables         Price,  $2.00 

Hughes'  Interest  Tables 
■  at  6  and  7  per  cent.,  on  folded  card 

Price,  $1.00 

Hughes'  Savings   Bank   Interest 
Tables 

at  2  '4,  3  or  2,%  per  cent.,  each  on  separate 
card   Piice,  $1.00 

Buchan's  Sterling  Exchange 
Tables         Price,  $4.00 

Buchan's  Sterling  Equivalents 
and  Exchange  Tables. 

Price,  $4.00 

Buchan's  Par  of  Exchange (Canadian) 
Mounted  on  card     Price,  35c 

Import  Costs 
A  new  Advance  Table  .......  Price,  $1.50 

The  Importer's  Guide 
Advance  Table   Price,  75c 

The   Canadian   Cuttoms    Tariff 
Price,  50c 

A  complete  catalogue  of  all  the  above  publications 
sent  free  upon  application. 

Morton.  Phillips  &  Co. 
PUBLISHERS 

1  1  5  and  1  1  7  Notre  Dame  St.  Welt,  MONTREAL 

N  B.-The  BROWN  BROS.,  Ltd.,  Toronto,  carry 
a  full  line  of  our   publications. 

This  is  what  the  Trade  is 

Waiting  for 

1910     EDITION     OF 

5000  FACTS 
-ABOUT- 

CANADA 
WITH  FACTS  ABOUT  THE  BRITISH  EMPIRE 

SELF-INDEXING 

CHAPTERS  ON 
Area 

Agriculture Alberta 
British  Columbia Banking 

Canals 
Education 
Financial 
Fisheries 
Immigration Insurance 
Militia 
Marine Mining 

Maritime  Provinces. 
Manitoba 
Ontario 
Manufacturies 
Population 
Post  Offices 

Quebec Railways 

Religions Saskatchewan 
Temperance 
Timber 
Trade  and  Tariff 
Telegraphs 
Western  Canada, etc 

Canadian  Parliamentary  Library,    Ottawa. 

COMPILED  BY 

FRANK     YEIGH 
TORONTO 

Price     -     -     -  25  cents. 

The  Canadian  Facts  Publishing  Co, 

667  Spadina  Avenue. Toronto,  Ontario. 

Entered  according-  to  Act  of  the  Parliament  of  Canada,  in  the  year  lqio,  by 
Frank  Yeigh,  in  the  office  ot  the  Minister  of  Agriculture,  Ottawa. 
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BOOKSELLER     AND     STATIONER 

Condensed    or    "  Want "    Advertisements 
BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  boo.cs 

is  the  problem  of  many  a  bookseller.  Try  an  adver- 
tisement under  this  heading. 

AUTHORS,    WHO    PUBLISH    THEIR    OWN 
books    will    find    the    BOOKSELLER    AND 
STATIONER  a  good  medium  through  which 

to  interest  the  trade  in  their  publications. 

BOOKS  IN  FOREIGN  LANGUAGES 

LEMCKE  &  BUECHNER,  30  West  27th  St., 
New  York.     (All  foreign  books.)        (12-10) 

LEMCKE  &  BUECHNER,  30  West  27th  St., 
New  York.  Best  facilities  for  supplying  books 
in  all  languages. 

INFORMATION  WANTED. 
THE  EDITOR  OF  THE   BOOKSELLER   AND 

Stationer  desires  to  be  kept  posted  on  the  pub- 
lication of  all  new  books  and  magazines  in  the 

Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    him    of    any  omissions   from  the 
lists  published  each  month. 

ARTICLES  FOR  SALE 

TO  CHRISTMAS  CARD  MANUFACTURERS 
—  A  firm  of  English  manufacturers  have  for 
disposal  at  low  pricesa  large  number  of  Dies 

and  Blocks  that  have  already  been  used  in  the  pro- 
duction of  Christmas  cards,  and  will  be  pleased  to 

furnish  proofs  and  prices  to  likely  buyers.  Ad- 
dress, "  Blocks,"  care  Dawson's,  121  Cannon  St., London,  Eng. 

MISCELLANEOUS 

ANY  MAN  who  has  ever  lost  money  in  the  mails 
has  had  occasion  to  learn  by  painful  exper- 

ience that  the  only  properway  to  remit  money 
is  by  Dominion  Exp-ess  Money  Orders  and  For- 

eign Drafts.  If  lost  or  delayed  in  the  mails,  a 
prompt  refund  is  arranged,  or  new  order  issued 
without  further  charge. 

A  BOOK-KEEP  NG  STAFF  IN  ITSELF,  doing 
the   work  with    machine  precision    and  accu- 

racy, the  National  Cash  Register.     Write   for 
demonstration  liter-iture.     National  Cash  Register 
Co.,  285  Yonge  St.,  Toronto 

stock  room  or  as  extra  selling'  space,  at  the  same 
time  increasing  space  on  your  ground  floor.  Costs 
only  $70.  Write  for  catalogue  "B."  The  Otis- 
Fensom  Elevator  Co.,  Traders  Bank  Building, 
Toronto. (tf) 

DOES  YOUR  FIRE  INSURANCE  POLICY 
protect  you?  There  are  points  in  connection 
with  fire  insurance  policies  that  need  expert 

handling  to  secure  proper  protection.  We  are  fire 
insurance  experts.  We  can  safeguard  your  inter- 

ests and  procure  the  lowest  rates.  Mitchell  & 
Ryerson,  Confederation    Life    Building,   Toronto. (tf) 

ELLIOTT-FISHER     Standard      Writing-Adding 
Machines     make    toil    easier.     Elliott-Fisher 
Limited,  513    No.  83  Craig  St.  W.,  Montreal, 

and  Room  314  Stair  Building,  Toronto. 

ELIMINATE  FIRE  RISK,  save  insurance,  re- 
duce maintenance  costs  and  s  ve  money  on 

your  actual  building  work  by  using  the  KAHN 
SYSTEM  of  Fireproof  Construction.  Used  In 
many  of  the  largest  business  premises  on  this 
Continent.  Write  for  catalogue.  Trussed  Con- 

crete Steel  Company  of  Canada,  Ltd.,  Walker  Rd., 
Walkerville.Ont.  (tf) 

ERRORS  AVOIDED,  LABOR  SAVED-Using 
the  Shouperior  Autographic  Register.  Three 
copies  issued  at  one  writing.  1st,  Invoice; 

2nd,  Delivery  Ticket ;  3rd,  Charge  Sheet,  perforat  • 
ed  for  filing.  No  handling  of  carbons.  High 
grade  printing  and  neat  invoices.  Make  full  in- 

quiry. Autographic  Register  Co.,  191-193195 
Dorchester  St.  East,  Montreal.  (tf) 

FIRE  INSURANCE.     Insure    in    the    Hartford. 
Agencies  everywhere  in  Canada. 

FIREPROOF  WINDOWS  AND  DOORS,  made 
strictly  to  the  Fire  Underwriters'  require- 

ments, reduce  your  insurance  rates  and  pro- 
tect your  building.  We  are  experts  in  this  line 

and  guarantee  you  really  fireproof  goods  and  the 
maximum  insurance  allowance.  Let  us  give  you 
our  figure.  A.  B.  Ormeby,  Ltd.,  Sheet  Metal 
Workers.     Factories:  Toronto,  Winnipeg. 

GET  THE  1910  CANADIAN  ALMANAC  —  In- formation  on  Customs  Tariff,  Bank  Stocks, 
Foreign  Exchange,  Post  Offices,  Insurance. 

Assurance,  Patents,  Weights,  Measures,  News- 
papers, Magazines,  Succession  Duties.  Paper 

cover,  50c;  cloth,  75c.  At  all  dealers  or  postpaid 
on  receipt  of  price.  Copp,  Clark  Co.,  Ltd.,  Dept. 
C,  86  Front  St.  West,  Toronto. 

GET  THE  BUSINESS;  INCREASE  YOUR 
SALES.  Use  Multigraph  Typewritten  Letters. 
The  Multigraph  does  absolutely  every  form  of 

printing.  Saves  you  25  p  c.  to  75  p.c.  of  your 
printing  bill.  Multigraph  your  office  forms, 
letterheads,  circularletters.  Write  us.  American 
Multigraph  Sales  Co.,  Ltd.,   129  Bay  St.,  Toronto. 

INSURE  HEALTH  by  installing  Pullman  system 
of  natural  ventilation.  Simple,  inexpensive. 
All  foul  air  In  room  expelled  through  special 

outlets.  Use  in  store,  office  and  home.  Send  for 
free  booklet.  Wm.  Stewart  &  C  o.,  Saturday  Night 
Building,  Toronto;  Board  of  Trade  Building, 
Montreal.  ('f) 

JUST  NOW  we  are  holding  a  special  sale  of 
second-hand  typewriters.  All  makes  are  repre- 

sented: Underwood,  Remingtons,  Olivers, 
Empires,  Smith  Premiers,  etc.  They  have  been 
carefully  rebuilt  and  are  in  good  norkable,  wear- 

able condition.  The  Monarch  Tvpewriter  Co., 
Ltd.,  98  KingSt.  West,  Toronto,  Ont.  (tf) 

KAY'S  FURNITURE  CATALOGUE  No.  36, 
contains  160  pages  of  fine  half-erne  engrav- 

ings o'  newest  designs  in  Carpets,  Rugs, 
Furniture,  Draperies,  Wall  Papers  and  Pottery 
with  Cash  prices.  It  brings  you  into  close  touch 

with  the  immense  stocks  and  sp'enidminufactu  ring facilities  ol  John  Kay  Company,  Limited.  36  King 

St.  West,  Toronto.  Write  for  a  copv  to-dav.  It's  free. 

KEEP  ACCOUNTS  WITHOUT  BOOK-KEEP- 
ING.  A  century  ago  accounting  meant  keep- 

ing books.  To-day  you  can  keep  accounts 
cheaper,  better,  quicker  and  more  accurately  by 
throwing  away  all  books  and  in- tailing  a  McCaskey 
Account  Register.  Don't  be  skeptical— investiga- 

tion costs  nothing.  Write  us  to-day.  Dominion 
Register  Co.,  Ltd.,  100  Spadina  Ave,  Toronto,  (tf) 

MODERN  FIREPROOF  CONSTRUCTION. Our  system  ofcrelnforced  concrete  work,  as 

successfully  used  in  many  of  Canada's  larg- 
est buildings,  gives  better  results  at  lower  cost. 

"  A  strong  statement,"  you  will  'ay.  Write  us  and 
letus  prove  our  claims.  That's  fair.  Leach  Con- 

crete Co.,  Ltd.,  100   King  St.  West,  Toronto,      (tf) 

PROBABLY  the  most  talked  about  machine  in 
Canada  is  the  Hainer  Book-keeping  Machine. 
It  combines  in  one  machine  the  cash  and 

credit  register,  time  recorder  and  account  register. 
Representatives  wanted  everywhere.  Write  for 
our  proposition.  Book-keeping  Machines,  Ltd., 
424  Spadina  Ave.,  Toronto.  (tf) 

SHOW  CASES  AND    STORE    FIXTURES    for 
every  business    Send  for  illustrated  catalogue. 
Jones  Bros.  &  Co.,    Limited,    30-32  Adelaide 

St.   W.,   Toronto,  Ont.  (tf) 

SAVE  50  i  OF  THE  COST  OF  HANDLING 
merchandise  by  installing  a  Beath  System  of 
Overhead  Carriers.  Saves  valuable  floor 

spaoe  because  the  trackage  is  on  the  ceiling.  Sys- 
tems for  all  kinds  of  businesses,  large  or  small. 

Write  us  for  illustrated  catalog.  W.  D.  Beath  & 
Son,  193  Terauley  Street,  Toronto,  (tf) 

THE  "KALAMAZOO"  LOOSE  LEAF  BINDER is  the  only  binder  that  will  hold  iust  as  many 
sheets  as  you  actual'y  requir-  and  no  more. 

The  back  is  flexible,  writing  surface  flat,  align- 
ment perfect.  No  exposed  metal  parts  or  compli- 

ca  ed  mechanism.  Write  for  booklet.  Warwick 
Bros.  &  Rutter,  Ltd.,  King   and   Spadina,  Toronto. 

THE  METAL  REQUIRED  IN  A  MODERN CONCRETE  BUILDING.  Our  sp.cial 
facilities  enable  us  to  p'oduce  at  minimum 

cost  Concrete  Reinforcements,  Fenestra  Steel 
Sash,  Automatic  Fire  Shutters  and  Steelcrete 
Metal  Lath.  Complete  stock;  quick  delivery. 
Before  deciding  write  us  for  catalogue  and  prices. 
Expanded  Metal  and  Fireproofing  Co.,  Ltd., 
Fraser  Ave.,  Toronto.  (tf) 
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THE     PERRY    PICTURES  -  EXTENSIVELY advertised.       Millions   sold.       Very    popular. 
Every  one  should  have  them.    Send  4   cents 

in  stamps  for  illustrated  catalogue   and    prices  to 
the    trade.     The    Perry    Pictures    Co.,    Box    440, 
Maiden,  Mass.  (2- 10) 

[TSE  the  best  carbon  paper.  Our  "Klear-Kopy" '-'  carbon  gives  clear,  unsmudged  copies  of  your 
letters  and  other  documents  It  has  been 

selected  by  a  leading  government  against  43  com- 
petitors. 'Peerless''  typewriter  ribbons  give clear  letters  and  will  not  clog  the  type.  Sold  by 

all  dealers.  Write  t\s  for  samples.  Peerless  Car- 
bon  and  Ribbon  Co.,  Toronto.  (tf) 

VT7AREHOUSE     AND    FACTORY    HEATING 
TT       Systems.      Taylor-Forbes     Company,    Ltd. 

Supplied  by  the  trade  throughout  Canada. 

WHEN  BUYING  BOOKCASES  insist  on  hav- 
ing  the    best  in   the   market— "Macey    Sec- 

tional Bookcases."     Carried  in  stock  by  all up-to-date   furniture   dealers.     Illustrated   booklet 
sent  free  on  request.     Canada   Furniture  Manufac- 

turers, Ltd. ;  General  offices,  Woodstock,  Ont.(tf ) 

w; 

'ANTED— A  splendid  opportunity  for  dealers tohandle  thebest  combination  Duplicat  ng, 
Addressing  andOffice  Printing  Machine  on 

he  market.  Exclusive  territory.  Send  name  and 
address,  giving  occupation  and  references,  to  the Canadian  Writerpress  Company,  Ltd.,  33  John i>t  ,  Hamilton,  Ont. 

WHY  IMPORT  Loose-Leaf  Binders  and  Metal 
Partswhen  you  can  buy  "  Systems  Quality" from  us?  We  make  the  best  binders  in  the 

world;  make  them  to  match,  too.  Ours  are  the 
Canadian  Loose-Leaf  Standaids.  Business  Sys- 

tems Limited,  Manufacturing  Stationers,  Toronto 

  
(tf) 

VOU  need  the  best  possible  protection  from  fire  ! 
If  your  valuables  are  in  one  of  our  safes,  you 
can  rest  at  ease;  no  fire  is  too  hot  for  our 

safes  and  vaults  to  withstand.  We  manufacture 
vaults  and  safes  to  meet  every  possible  require- 

ment. Write  for  catalogue  "S."  The  Goldie  & McCulloch  Co.,  Ltd.,  Gait,    Ont,  (tf) 

a>n  BUYS  THE  BEST  DUPLICATING  MA- 
vP/S  CHINE  on  themarket.  ACME  will  print 

Y  anything  a  job  printer  can  do.  Complete outfit :  Acme  Duplicating  Machine,  one  tubular 
stand  fitted  with  type  cases,  compartments  plainly 
lettered  and  arranged  like  universal  keyboard  of 
the  standard  make  of  typewriters;  one  drawer  for 
accessories  and  forms,  20  lb.  font  of  typewriter 
type,  one  chase,  one  Acme  ribbon  any  color  with 
typewriier  ribbon  to  match,  one  pair  tweezers,  two 
quoins,  one  key,  one  oil  can  and  one  set  of  reglets. 
Sold  with  a  guarantee.  Acme  Duplicator  Co., 
Baltimore,  Md.,  U.S.A.  (tf) 

  PERIODICALS. 
KEEP  POSTED-The  leading  authority    in    Ca- nada on  groceries  and   food  products  is  THE 

CANADIAN  GROCER.     Important  trade  con- 
ditlonsgenerally  discussed  every  week.     Price  $2 
per  year. 

THE  market   reports    make    HARDWARE   AND 
METAL  a  necessity  to  every  hardware  merch- 

ant,  paint  and  oil    dealer    in    Canada.     It  is 
mailed   every  Friday.     Subscription    price  $2    per 
year.     Address  HARDWARE  AND  METAL,  Mont- 

real, Toronto  or  Winnipeg. 

SITUATION  WANTED 

ADVERTISER  is  open  for  a  position  where  en- terprise, hard  work  and  strict  attention  to 
business  count.  Can  show  a  successful 

record  in  build  ng  up  businesses.  Was  manager 
for  two  different  stationery  and  news  stores  and 
increased  the  turnover  in  each  case  over  100  p.c. 
Address,  '•Worker,"  care  BOOKSELLER  AND 
STATIONER,  Hartney,  Chambers,  Vancouver B.C. 

WANTED 

TT7ALI.  PAPER  TRAVELERS  for  year  1910. 
»»  Road  experience  desirable.  Must  know 

something  r>f  wall  paper  and  be  able  to 
produce  results.  Write  full  particulars  of  ability, 
experience,  salary  required  to  interest,  etcetera. 
to  P.  F.,  sales  manager.  Box  185,  Toronto.    (3,10) 



CLASSIFIED  LIST  OF  ADVERTISEMENTS 

Artists'  Materials. 
Art   Metropole   Limited,   Toronto. 
Ramsay,    A..    &    Sons,    Montreal. 

Art  Publishers. 
Copp,  Clark  Co.,  Toronto. 

Books  and  Magazines. 
Amalgamated    Press,    London,    E.E. 
American   Code   Co.,   New   York. 

Baker's    Book  Shop,    Birmingham,    Eng. 
Busy   Man's  Magazine,  Toronto. 
Briggs,    Wm.,    Toronto. 
Cassell   &   Co.,    Toronto. 
Clark  Bros.,   Winnipeg,  Man. 
Copp,    Clark    Co.,    Toronto 
Crowell,   Thos.   Y.    &   Co.,    New   York,   N.Y. 
Frowde,  Henry,   Toronto. 
Gage,   W.    J.   &  Co. 
Harcourt   &   Co..   E..   H.,    Toronto. 
Macmillan    Co.,    Ltd.,    Toronto. 
McLeod  &   Allen,   Toronto. 
Morton,   Phillips   &   Co.,    Montreal. 
Musson   Book    Co.,    Toronto. 
Religious   Tract   Society,    London,   England. 
Renouf   Publishing  Co.,   Montreal,   P.   Q. 

Blank  Books. 
Brown   Bros.,    Toronto. 
Buntin,   Gillies   &   Co.,   Hamilton. 
Copp.  Clark  Co.,  Toronto. 
National   Blank   Book   Co..   Holyoke.    Mass. 

Smith,  Davidson  &  Wright.  Vancouver,  B.C. 
Warwick    Bros..    &    Rutter,    Toronto. 

Carbon  Paper. 
Carter's   Ink   Co.,    Boston,    Mass. 
Mlttag   &    Volger,   Park   Ridge,   N.    J. 
Underwood,    John,    &    Co.,   Toronto. 

Christmas  Cards,  Calendars,  Labels. 
Buntin.  Gillies  &  Co..  Ltd..  Hamilton.  Ont. 
Copp.  Clark  Co.,  Toronto. 

Crepe  Paper,  &c. 
Tuttle   Press   Co..   Appleton,   Wis. 
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Book  Section  of  the  Bookseller  and  Stationer 

Containing  all  the  Latest  Information  About  the  Publi- 
cations and  Importations  of  Canadian  Publishers,  the 

Best-Selling  Books  of  Last  Month,  Copyrights,  etcv  etc. 

Back  Numbers  Wanted 
Holders  of  back  numbers  of  THE  CANADIAN   BOOKMAN 

are   invited   to   correspond   with  the    publishers,   stating    the    num- 
bers in  their  possession,  the  condition  in  which  the  numbers  are  and 

the   terms   on  which    they   are    prepared  to   dispose   of  them. 

MACLEAN  PUBLISHING  CO.,  Toronto. 

Telegraph   Codes 
A  B  C  Code.     5th  Edition.      English         $7.00 

A   B  C  Code.    5th  Edition.     Spanish     '•         8.00 
ABC     Code.     4th  Edition       "         5.00 
A  I  Code.     •'        7.50 
Moreing  &    Neal  Code      "        5.00 
Bedford-McNiell  Code     "        6.00 
Large  and  small  codes  of  all  kinds.  Send  for  list.  Discount  to  the  trade  only 

AMERICAN  CODE  COMPANY,  83  Nassau  St.,  N.Y.  City 
   .50 

BOOKS. 
Out-of-print  books  supplied.  No  matter  what  subjec 
Can  supply  any  book  ever  published.  We  have  50,000 
rare  books. 

BAKERS  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 

"WELLINGTON" PHOTO    SPECIALTIES 

PLATES PAPERS FILMS 

No  order  too  small  for  best  attention 

WARD  &  CO.,   13  St.  John  St.,   MONTREAL 
WEGJLOEW^ 

LONGMANS,  GREEN  &  CO.'S  NEW  BOOKS Stocked  by  and  Supplied  Through  the  Canadian  Agents  at  import  price  : 

RENOUF  PUBLISHING  COMPANY,        "mTntreal 
THE    BLINDNESS   OF    DR.    GRAY 

Or,  The  Final  Law. 
A  Novel  of  Clei  ic  \\  Life  by  the  Very  Rev.  Canon  P.  A.  Sheehan 

Author  of  "Luke  Delmege,"  "Lisheen,"  "Glenanaar," 
"Parerga,"  etc.    Crown  8vo.,  6/- 

THE    COLONIES     AND    IMPERIAL DEFENCE 
By  Major  P. .  Silburn,  D.S.O. 

Member  of  the  Legislative  Assembly  of  Natal  (Late  Major 
  Natal  Permanent  Forces).    Crown  8vo.,  6/- 

Mr.  Lang's    Christmas    Book 

THE  RED  BOOK  OF  HEROES 
By  Mrs.  Lang.     Edited  by  Andrew  Linz.     With  8  Colored  Plates    and    40   other  Illustrations  by 

A.  Wallis  Mills.     Crown  8vo.     Gilt  Edges.    6/- 
Contents  :— The  Lady-in-Chief— Prisoners  and  Captives— Hannibal— The  Apostle  of  the  Lepers— Th.?  Constant  Prince— The  Marquis  of  Montrose— 

A  Child's  Hero— Conscience  or  King— The  Little  Abbess— Gordon— The  Crime  of  Theodosius— Palissy  the  Potter. 

ESSAYS    IN    POLITICS 
By      ndrew  MacPhail 

Crown  8vo.,  pp.  vi-301,  6/-,  net. 

Contents:— The  Patience  of  England— Loyalty,   to  what?— The  Dom- 
inion and  the  pirit— Wha  t  can  Canada  do?— New  Lamps  for  Old— A 

Patent  Anomaly— Protection  and  Politics— Why  the  Conservatives 
Failed— The  Psychology  of  Canada— British  Diplomacy  and  Canada. 

GARIBALDI  AND  THE  THOUSAND 
By  George  Macaulay  Trevelyan 

Late  Fellow  of  Trinity  College.  Cambridge.     Author  of  "Garibaldi's 
Defence  of  the  Roman  Republic,'  etc.     With  5  Maps  and  34  Illustra- tions.   8vo.    pp.  xvi-395.    7.6,  net 
The  story  of  Garibaldi  and  the  Thousand  down  to  the  taking  of  Pal- 

ermo has  an  historical  and  artistic,  unity.    In  a  future  volume  the 
author  hopes  to  carry  on  the  history  of  the  following  six  months 
which  resulted  in  the  making  of  Italy. 

The  Golliwogg  Book  for   1909 

THE  GOLLIWOGG  IN  THE  AFRICAN  JUNGLE 
Pictures  by  Florence  K.Upton.     Verses  by  Bertha  Upton.     With  31   Colored  Plates.     Oblong  4 to  Boards.    6/- 

JACK  OF  THE  BUSHVELD 
By  Sir  Percy  Fitzpatrick.     A    South    African    Huntinz    Story.     Twenty-three  Plates  (one  of  which    is Colored)  and  numerous  Illustrations  in  the  text.     Large  Crown    8vo.     6/-  net. 
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BOOKSELLER  AND  STATIONER 

PROFESSOR  VTILLIAM  BENNETT  MUNRO 

Gossip  of  the  Month 
To  be  the  subject  of  a  press  despatch  is  an  honor 

which  rarely  befalls  a  literary  man.  If  we  were  to  mea- 
sure an  author's  greatness  thereby,  few  indeed  would 

measure  up  to  the  standard.  Yet  a  youthful  professor  at 
Harvard,  William  Bennett  Munro,  was  last  month  made 

the  subject  of  a  despatch,  which  appeared  in  several  Can- 
adian newspapers.  The  announcement  that  he  had  writ- 

ten an  important  volume  on  "The  Government  of  Amer- 
ican Cities,"  was  thought  to  be  of  sufficient  interest,  to 

make  it  worth  while  stating  that  he  was  a  Canadian. 
Professor  Munro  has  had  a  distinguished  academic  career 
and  has  already  written  several  books.  Pie  was  born  in 
Almonte  in  1875  and  is  still  attached  to  the  place  of  his 
birth,  for  he  has  a  summer  home  there,  where  he  manages 

to  spend  a  pleasant  month  or  so  in  each  year's  vacation 
period.  His  education  was  secured  at  the  Almonte  High 

Schoal'and  Queen's  University,  where  he  graduated  in 
1896.  He  pursued  post  graduate  studies  at  the  University 
of  Edinburgh,  Harvard  University  and  the  University  of 
Berlin  and  is  now  Assistant  Professor  of  Government  in 

Harvard.  His  first  book  "The  Seigniorial  System  in  Can- 
ada," appeared  in  1907.  The  following  year  he  issued 

through  the  (  hamplam  Society,  "Documents  relating  to 

Seigniorial  Tenure."'  "The  Government  of  European 
Cities"  appeared  last  year  and  was  highly  commended  by 
the  critics,  and  this  year  will  see  the  publication  through 

the  Macmillan  Co.,  of  his  new  book  on  "The  Government 
of  American  Cities." 

*-        *•        * 

In  the  minds  of  some  radicals  the  Senate  of  Canada 

may  be  a  useless  appendix  to  the  governmental  organism, 
•  but  if  the  wrath  of  the  Senators  at  the  congested  con- 

dition of  the  Parliamentary  Library  is  'going  to  work  re- 
forms in  that  quarter,  then  we  can  forgive  them  a  great 

deal.  For  Canada,  as  a  young  nation,  should  never  forget 
1he  importance  of  building  well  to-day  the  lower  courses 
of  the  national  fabric.  The  careful  preservation  of  her 
literary  products  is  a  great  work,  just  as  important  in 
its  way,  as  the  careful  building  of  her  railways,  canals 
and  other  public  works.  The  Parliamentary  Library 
should  be  all  that  the  name  implies— a  well-equipped  and 
commodious  store-house    for    the    preservation    of    the    na- 

34 

tion's  books.  Any  agitation  which  will  lead  the  Govern- 
ment to  deflect  a  few  thousand  dollars  from  useless  pub- 

lic works  to  invaluable  improvements  in  the  library  should 
be  welcomed  and  supported. 

*      *      * 

It  is  altogether  likely  that  the  near  future  will  wit- 
ness the  holding  of  a  conference  of  colonial  represent- 

atives for  the  discussion  of  copyright  in  the  Empire. 
Proposals  for  such  a  conference  have  been  made  and  we 

understand  that  the  Canadian  Government  have  at  pre- 
sent under  consideration  the  choice  of  representatives  for 

this  country.  This  projected  conference  is  the  outcome  of 
the  last  International  Convention  held  in  1908. at  Berlin. 

Following  its  meeting,  the  British  Government,  through 
the  President  of  the  Board  of  Trade,  appointed  a  com- 

mittee to  consider  British  copyright  in  all  its  phases  and 
to  bring  in  recommendations,  which  might  be  used  in 
placing  the  British  copyright  in  harmony  with  the  Berlin 
convention.  This  committee  in  presenting  their  report  a 
few  weeks  ago  referred  particularly  to  the  colonies  and 
expressed  the  hope  that  they  would  fall  into  line  with 
Great  Britain,  so  that,  as  far  as  possible,  there  should 
be  one  law  throughout  the  Empire.  Whether  or  no,  such 
a  desirable  end  can  be  reached  is  doubtful  but  the  confer- 

ence will  show  the  attitude  of  the  various  overseas  domi- 
nions towards  the  copyright  question  and  may  result  in 

clearing  up  some  of  the  difficulties    which  surround  it. 

Statistics,  when  presented  in  the  proper  comparative 
form,  usually  awaken  interest  and  sometimes  even  prove 
fascinating.  The  figures  of  book  production  in  the  old 

country,  which  the  Publisher's  Circular  compiles  so  assi- 
duously at  the  turn  of  the  year,  are  a  case  in  point.  The 

bookman  is  naturally  curious  to  know  if  literary  people 
are  as  prolific  writers  of  books  as  they  used  to  be  ; 
whether  the  theologians  are  maintaining  their  place  in  the 
ranks  ;  how  the  poets  are  prospering.  To  all  of  these 

questions,  the  Circular's  statistics  give  a  substantial  and 
accurate  reply.  Yes,  1909  was  a  splendid  year.  For  the 
first  time  in  the  history  of  the  English  book  trade,  the 
total  production  has  exceeded  10,000,  the  actual  figures 
being  10,725.  This  is  an  increase  of  904  volumes  over 
1908.  Fiction,  of  course  leads,  with  a  total  of  2,881 
books  ;  arts  and  sciences  take  second  place  with  a  record 

REV.  W.  T.  ALLISON 

Author  of  "The  Amber  Army  and  Other  Poems."     (Briggs.) 



BOOK  S  E  L  L  E  K     A  X  D     S  T  A  T  I  O  X  E  R 

REV.  A.  G.  MOR1CE,  O.M.I. 

British  Columbia's  Indefatigible  Historian. 

of  1,201  titles  ;  religion  and  philosophy  follow  with  1,022 

titles  ;  then  come  history  and  biography,  913  ;  political 

and  social  economy,  752  ;  educational,  629  ;  etc.  The 
largest  increase  over  1908  was  in  books  of  religion  and 

philosophy,  which  were  100  ahead  ;  fiction  gained  93  ;  po- 
litical and  social,  81  ;  history  and  biography  53.  The 

most  notable  decrease  was  in  the  department  of  poetry, 
which  declined  94. 

It  is  rather  astonishing  to  learn  that  Canada's  pur- 
chases of  books  from  the  United  States  now  total  over 

three  million  dollars  per  annum.  In  other  words  Can- 

ada's English-speaking  and  literate  population  spends 
nearly  one  dollar  apiece  on  American  books  each  year. 
Another  interesting  feature  of  this  international  book 

trade  is  the  announcement  that  of  the  total  exportation 

of  books  from  the  United  States,  the  Dominion  absorbs 

forty-five  per  cent.,  or  nearly  half.  All  of  which  goes  to 

demonstrate  that  this  Canada  of  ours  is  one  of  the  great- 

est book-buying  countries  in  the  world  in  proportion  to 
population. 

rian  of  (he  Carnegie  Library,  Ottawa,  contributes  to  the 

New  York  Nation,  he  expresses  the  opinion  thai  in  ima- 

ginative literature  the  year's  record  was  far  from  remark- 
able. Such  a  statement  sets  one  thinking.  Is  it  true  af- 

ter all  ?  Are  we  Canadians  boasting  of  a  literary  output 
which,  when  we  view  it  dispassionately,  is  lacking  sadly 

in  the  attributes  of  greatness?  To  concede  this,  to  our 

mind  would  mean  a  pretty  general  condemnation  of  liter- 
ary work  in  this  country.  Ii  1(11)9  was  a  weak  year,  then 

1908  was  even  weaker,  and  it  is  doubtful  when  we  have 
ever  had  a  more  noteworthy  year. 

Canadian  letters  Lave  lost  a  prominent  figure  in  the 

person  of  Dr.  James  Hannay,  of  St.  John,  NIL,  who  has 
contributed  so  many  excellent  volumes  to  the  list  of  Can- 

adian books.  His  work  was  not  of  a  spectacular  nature 
but  it  was  well  worth  while  and  future  historians  will 

find  a  wealth,  of  valuable  material  preserved  in  his  va- 

rious historical  writings.  It  was  his  "History  of  the 

War  of  1812,"  which  appeared  serially  in  the  Canadian 
Magazine  some  years  ago,  that  first  attracted  general  at- 

tention to  him  and  he  has  since  given  us  the  life  of  Sir 

Leonard  Tilley,  and  just  prior  to  his  death,  a  two-volume 
history  of  his  native  province. 

It  is  a  pleasant  relief  to  find  at  least  one  Canadian 

newspaper  breaking  away  from  the  habit  of  conducting 

popularity  and  guessing  contests  in  its  columns  and  estab- 

lishing a  competition  really  worth  while.  The  'Sherbrooke 

Daily  Record,  the  leading  newspaper  in  the  Eastern  Town- 

ships, has  inaugurated  an  historical  story  contest,  in  con- 
nection with  the  centennial  celebration  of  the  settlement 

of  the  Townships.  This  contest  is  divided  into  two  sec- 

tions, one  open  to  all  excepting  students  and  the  other 

confined  to  students  attending  local  schools,  and  prizes 

of  hooks,  ranging  from  sets  of  Dickens  and  Parkman  down 

to  subscriptions  to  Canadian  magazines  are  offered.  The 

idea  has  hern  warmly  commended  and  should  serve  to 

bring  out   much  latent  literary  talent. 

Have  we  any  Canadian  literary  fakers  ?  Perhaps  some 
of  our  learned  bibliographers  may  be  able  to  post  us  in 

this  matter.  It  is  by  no  means  inconceivable,  that  there 

are  books  of  history,  travel  and  description  on  the  shelves 

of  our  libraries,  which  are  impostures,  either  exposed  al- 
ready or  destined  to  be  exposed  in  process  of  time.  Such 

a  thought  has  been  suggested  by  the  New  York  Evening 

Post's  list  of  fakers'  writings,  from  the  spurious  pro- 
ducts of  Annius  down  to  the  books  written  by  Dr.  Cook, 

the  discredited  polar  explorer.  Librarians  apparently 
rather  relish  these  books  and,  instead  of  casting  them 

forth  as  unworthy  of  a  place  among  respectable  tomes, 

they  make  them  welcome,  and,  as  in  the  case  of  the  Bos- 

ton Public  Library,  even  set  apart  a  place  for  their  ac- 
commodation. One  cannot  help  admiring  the  effrontery 

of  these  writers,  their  nerve  and  above  all  the  remarkable 

ability,  which  enables  them  to  write  so  learnedly  and  ap- 

parently accurately  of  tlr'ngs  they  have  never  seen. 

In  the  admirable  and    concise     summary    of   the  Can- 
adian books  of    1909,    which   Lawrence    J.    Burpee,    Libra- THE    LATE    DR.    JAMES    HANNAY 
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Will  the  West  Have  a  Distinctive   Literature  of  its  Own? 

A  Pertinent  Query  Answered  in  the  Affirmative  by    a   Wes- 
tern Writer  Who  Sees  a  Wealth  of  Material  all  About  Him. 

By  ARTHUR  R.  FORD 

"RALPH   CONNOR" 

Who  has  pictured  the  rough  pioneer 
life  of  the  West  in  a  number 

of    novels. 

Nellie   McClung,      Agnes 
Robert  Service  and  R.   J. 

Will  the  west  have  a  dis- 
tinctive literature  of  its 

own  ?  In  view  of  the  frank 
materialism  of  the  west,  of 

the  absorption  of  the  coun- 
try in  the  development  of 

its  resources  and  of  the  gen- 
eral lack  of  culture  natural 

to  a  new  country,  the  ques- 
tioo  seems  premature  if  not 

preposterous. 
However,  the  west  in  the 

past  few  years  has  produced 

sufficient  writers  who  '  have 
made  an-  impress  on  the 
literary  world  to  make  the 
query  a  very  pertinent  one. 

Some  of  the  greatest  Cana- 
dian successes  of  recent 

years  have  been  by  western 
authors  on  western  subjects. 
To  mention  a  few  of  them 

there  is  Ralph  Connor,  Mrs. 
Dean  Cameron,  Agnes  Laut, 
C-  Stead. 

If  ever  there  was  a  country  to  inspire  the  novelist 
or  the  poet  it  is  Western  Canada.  Superlatives  come 
naturally  to  a  westerner.  They  take  the  place  of  garden 
variety  adjectives.  Much  as  one  might  want  to  avoid 
them  he  must  of  necessity  turn  to  them  to  describe  the 

west's  literay  mine  which  is  still  practically  undeveloped. 
It  is  an  inexhaustible  field  and  a  territory  which  has 

been  as  little  scratched  over  by  the  pen  as  by  the  plough- 
share. 

There  are  several  distinct  fields  for  the  novelist,  au- 

thor and  poet,  each  of  them  furnishing  the  widest  var- 

iety of  romance.  There  is1  the  redman  of  the  west.  Their 
legends,  their  wars,  their  loves,  their  hates  and  their 

gradual,  but  stubborn  retreat  before  the  advance  of  civ- 
ilization, form  an  endless  mass  of  material.  Then  in  the 

west's  hinterland  is  to  be  found — the  only  place  on  the 

continent — the  Indian,'  a  pagan  savage^  with  all  his  cus- toms and  his  habits  as  before  the  advent  of  the  white. 
Then  there  is  another 

source.  The  story  of  the 

early  western  discoverers  is 
as  romantic,  as  thrilling  and 
as  adventuresome  as  any 

history  can  furnish.  The 

lives  of  La  Verandyre,  Mc- 
Kenzie,  Sir  James  Douglas, 

Fraser,  Thompson  and 
dozens  of  other  intrepid  ex- 

plorers, would  furnish  the 
plots  for  innumerable  tales. 
The  richest  western  field 

of  all  is  probably  the  re- 
cords of  the  Hudson  Bay 

Co.  Its  history  is  the  most 
romantic  of  any  corporation 
the  world  has  ever    known. 

The  stories  of  its  sturdy  Scotch  factors  and  trappers  in 
their  tight  with  nature,  with  Indians  and  with  white 
foes  is  so  .thrilling  as  to  be. almost  unreal. 

The  history  of  the  Mounted  Police  furnishes  also 

fruitful  material  for  the  west's  great  novelist  when  he 
arrives.  The  courage  and  the  spirit  of  this  handful  of 

men,  the  pick  of  the  world's  wanderers,  who  have  kept 
law  and  older  in  an  empire,  form  the  basis  of  thrilling 
tales  of  audacious  pluck  and  stirring  adventure.  The 
tales  which  have  been  written  so  far  about  the  Mounted 

Police  have  been  by  men  who  have  gleaned  their  infor- 
mation from  the  station  platforms  of  Regina  and  Cal- 

gary and  got  their  color  from  a  hurried  view  of  the 
force  on  parade. 

Then  the  early  settlement  of  Manitoba  furnishes  an- 
other rich  field.  The  dream  of  Lord  Selkirk,  an  optimis- 

tic  idealist— the   formation    of   a   British   colony   on     the 

ROBERT  J.  C     STEAD 

Poet  of  the  Plains 

NELLIE  L.  McCLUNG 

A  western  story-teller  who   has   won    high   praise    for   her   work. 

Banks  of  the  Red  river — was  a  most  daring  and  perilous 
undertaving.  The  struggles  of  the  early  Scotch  Kildonan 
settlers  is  a  tale  of  absorbing  interest.  As  for  the  early 
French  voyageur  he  is  always  picturesque,  and  always 

romantic — in  the  west  particularly  so. 
But  all  of  the  romance  of  the  west  is  not  in  the 

past.  The  railway  builders,  the  homesteaders,  the  ranch- 
ers, the  cowboys,  the  foreigners,  the  English  settler,  the 

American  farmer  and  all  the  unnumerable  types  of  the 
cosmopolitan  west,   each  has  his  story. 

Ralph  Connor  in  his  latest  novel,  "The  Foreigner," 
has  given  a  glimpse  of  the  field  there  is  for  novelist  and 

social  writer  in  the  foreign  emigration  with  the  vexa- 
tious problems  it  has  introduced  into  Western  Canada. 

The  lonely  and  often  pathetic  life  of  the  homesteader, 
dropped  a  hundred  miles  from  nowhere  with  nothing  but 
prairie  sky  in  the  summer  and  the  glare  of  a    thousand 
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miles  of  snow  in  the  winter,  in 

his  fight  for  a  fresh  start, 
forms  another  still  unwritten 
romance. 

"The  story  of  the  home- 

steader is  an  epoch,"  said 
Ralph  Connor,  lately  to  the 

writer.  "It  is  hard  to  appre- 
ciate his  courage  in  driving 

twenty-five,  thirty,  forty,  fifty 
or  a  hundred  miles  to  make  a 

home  on  the  waste.  It  is  a 

wonderful  story,  the  man's 
fight  with  isolation,  finally 

emerging  triumphant." 
The  whole  wonderful  develop- 

ment of  the  west  ;  towns 

springing  up  over  night,  great 
districts  settled  as  it  were  by 

magic,  the  enthusiasm,  the  hopefulness,  the  virility,  the 

throbbing,  pulsing  red-blooded  life  of  the  west  forms  the 
material  for  hundred  upon  hundreds  of  human  interest 
stories. 

If  the  west  does  not  produce  a  literature  of  its  own, 
if  it  does  ne>  turn  out  writers  of  merit  who  will  make 

their  mark  in  the  world  of  letters,  it  will  not  be  for  lack  of 

material.  The  poems  of  Robert  Service  and  of  R.  J.  C. 

Stead  in  his  recent  work,  "The  Empire  Builders,"  are 
marked  by  unusual  virility,  they  breathe  of  the  great 

outdoor  world.  They  are  typically  western  in  spirit, 

and  although  they  are  the  pioneers,  it  seems  likely  that 

they  arc  the  forerunners  of  a  western  literature  bearing 
manv  of  the  same  characteristics. 

CHARLES  NAIR 

Explorer  of  Northern  Wilds 

THREE  HANDSOME  GIFT  BOOKS. 

The  Art  of  the  Belgian  Galleries.  By  Esther  Singleton. 

Illustrated.  Boston:  L.  C.  Page  &  Co.  Cloth,  $2.00  i><-i. 
This  is  the  ninth  volume  in  the  scries  of  illustrated 

descriptive  books  on  the  famous  art  galleries  of  Europe. 

It  is  a  handsome  volume,  containing  358  pages  of  letter- 

press and  48  full-page  plates,  reproducing  the  most  not- 

able paintings  in  the  Belgian  galleries.  Short  biogra*phies 
of  the  chief  masters,  whose  works  appear  in  the  galleries, 

are  appended  and  their  individual  art  qualities  and  their 

influence  on  others  are  described.  The  descriptions  of 

the  pictures  are  all  simple  and  concise. 

Castles  and  Chateaux  of  Old  Burgundy.    By  Frances  Mil- 

toun,  with  many  illustrations  reproduced  from  paint- 
ings made  on  the  spot,  by  Blanche  McManus.  Boston : 

L.  C.  Page  &  Co.     Cloth,  boxed,  $3.00. 

This  is  indeed  a  charming  volume,  redolent  of  the  ro- 
mance of  mediaeval  days.     Its  author  is  already  known 

as  the  author  of  numerous  travel  books,  including  "Ram- 

bles  in   Normandy,"   "The    Cathedrals   and  'Churches   of 

the  Rhine,"   "Italian  Highways   and   Byways,"   etc.     In 
the  present  volume  she  describes  a  country  famed  for  its 

castles  and  chateaux,  weaving  about   them  the  stories  of 

the  past.     The  illustrations,  many  of  them  in  color,   are 

features  of  the  book,  which  is  destined   to  delight   many 
a  travel-lover. 

Guatemala  and  Her  People  of  To-day.    By   Nevin  0.  Win- 

ter.     With    many    illustrations    from    special    photo- 
graphs.     Boston:    L.    C.   Page    &    Co.      Cloth,   boxed, 

$3.00. 
This  is  a  comprehensive  descriptive  work  by  the  author 

of  ''Mexico,  and  Her  People   of  To-day."     To  any  one 
desirous   of   securing   a   good  general   idea    of   Guatemala. 

Honduras    and    the    other    Central    American    slates,    this 

book  offers  distincl  advantages.  It  has  been  written  from 

personal  experience,  supported  by  much  careful  research, 
and  the  author  shows  himself  to  be  in  thorough  sympathy 

witli  his  subject.  The  numerous  illustrations  add  ma- 
terially to  the  interest  of  the  book. 

A  STRONG  NOVEL.  »  ' 

Candles  in  the  Wind.  By  Maud  Diver.  John  Lane  & 
Co.  New  York.  $1.50. 

A  story  of  Anglo-Indian  life,  conceived  and  written  in 

the  same  spirit  of  fine  literary  insight  thai  characterizes 

the  author's  two  preceding  novels — "Captain  Desmond," 
and  "The  Great  Amulet" — of  which  it  is  the  complement. 
Whether  Mrs.  Diver  writes  of  the  everlasting  hills  with 

her  mystery  and  their  fascination — of  the  strenuousness  of 
frontier  life — or  of  the  problems  arising  out  of  the  social 
conditions  of  mixed  races,  her  facile  pen  discourses  with 

equal  power  'and  sympathy.  Her  delineations  of  charac- 
ter are  true  to  the  types  she  has  chosen,  while  the  whole 

scope  of  the  story  reveals  an  aim  and  a  purpose  loyal  to 

the  best  instincts  of  human  nature.  For  charm  and  en- 

lightenment, no  recent  work  of  fiction  on  India  is  better 
worth   reading. 

ENTERTAINING  BOOK  OF  TRAVEL. 

"The  New  North,"  by  Agnes  Deans  Cameron.  I). 

Appleton  &  Co.:  New  York   and   London. 

While  all  eyes  and  the  hopes  of  many  are  turned  to 
the  Canadian  Northwest  as  to  a  land  of  promise,  the 

present  volume  from  the  pen  of  Miss  Cameron  comes  as 
a  welcome  addition  to  the  literature  which  treats  of  the 

deve'opment  of  those  great  stretches  (if  territory  which 
until  recently  were  characterized  as  the  Greal  Lone  Land. 

Possessing  the  qualifications  of  a  good  traveler,  a  close 

observer  and  an  entertaining  story-teller,  a,nd  with  pen 
and  camera  for  tools,  .Miss  Cameron  has  produced  a 

really  tine  book,  to  which  full  justice  lias  been  done  by 

her  publishers  in  its  handsome  binding.  The  story  of  the 
author's  travels  covers  the  whole  distance  from  Winnipeg 
to  the  Arctic  ocean,  and  while  it  is  largely  descriptive  of 

the  adventures  and  incidents  of  the  journey,  it  is  made 

at  the  same  time  the  medium  of  communicating  much  in- 

formation concerning  the  political  and  industrial  de- 

velopment of  the  country.  The  book  reads  like  a  romance, 

yet  carried  with  it  the  conviction  of  reality.  It  is  worthy 
of  extensive  reading. 

REV.    R.   G.  MacBETH,  M.A. 

\V   ho  has  described  Western  Canada   in   the    making. 
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A  Review  of  the  Spring  Lists 

The  Offerings  of  the  Various  Publish- 

ers make  up  a  big  Array  of  Books 
of     Varied     and     Unusual    Interest. 

By  February  1  it  is  possible  to  give  a  fairly  accurate 

idea  of  the  books  which  will  be  published  during-  the 
spring  and  of  the  approximate  dates  at  which  they  will 
appear.  That  there  is  a  wide  range  of  choice  in  the 

spring  books  will  be  apparent  after  a  perusal  of  the 

offerings  of  the  various  publishers. 

■  William  Briggs.  ■  ■ 

William  Briggs  presents  an  attractive  spring  list  of 

which  "The  Man  Outside,"  by  Wyndham  Martyn,  and 

"Mary  up  at  Gaffries,"  by  S.  C.  Nethersole,  have  already 

appeared.  These  will  be  followed  by  "The  Nest  of  the 

Sparrowiiawk."  by  Baroness  Orezy,  "in  the  Shade."  by 

H.   deVERE    STACPOOLE 

Author  of   "Pools  of  Silence."    (Copp,  Clark   Co.) 

Valentine     Hawtrey,      and      "Gloria,"     by    G.    Frederick 
Turner. 

Louis  Joseph  Vance's  new  novel  "The  Fortune 

Hunter"  will  be  published  this  season  by  William  Briggs, 

as  will  also  "White  Magic,"'  by  David  Graham  Phillips, 

and  "The  Butterfly-Man,"  by  George  Barr  McCutcheon. 

"The  Mystery  of,  the  Green  Heart,"  by  Max  Pemberton, 
is    another    interesting    announcement. 

Other  new  titles  will  be  "Under  the  Thatch,"  by 

Allen  Kaine,  "Henry  of  Navarre,"  by  May  Wynne,  "Sir 

Walter  Raleigh,"  by  Wm.  Devereux,  "Don  Q's  Love 
Story,"  by  K.  and  Hesketh  Pritchard,  and  Marie 
Corelli's  new  novel,  the  title  of  which  has  not  yet  been 

announced.  They  will  also  bring  out  Nellie  L.  McClung's 
new   story    "The   Second   Chance." 

Cassell  &  Co. 

Cassell  &  Co.  announce  a  long  list  of  fiction  for 

spring  publication.  For  February  they  will  have,  "The 

Rust  of  Rome,"  by  Warwick* Deeping  arid  "The  Goddess 
Girl,"  by  Dorothea  Deakin.  For  March,  "The  Girl  With 

the  Red   Hair,"   by  Max    Pemberton,    "Our  Flat,"    by  A. 
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W.  Barrett  and  "The  Morning  Star,"  by  Rider  Hag- 

gard. For  April,  "A  Strong  Man's  Love,"  by  Walter 
Wood,  "The  Road  Back,"  by  Sydney  Warwick,  "The 

Mystery  of  Barry  Ingram,"  by  Annie  S.  Swan,  "The 
Brown  Mask,"  by  Percy  Brcbner.  For  May,  "At  the 

Call  of  Honor,"  by  A.  W.  Marchmont,  "London  and  a 

Girl,"  by  Alfred  Gibson  and  "Fate  and  the  Man,"  by 
T.   Hanshew.    For  June,   "Freda,"   by  Katharine  Tynan. 

Copp,  Clark  Co. 

The  Copp,  Clark  Co.  have  now  ready  three  of  their 

spring  novels.  These  are  "Pools  of  Silence,"  by  H.  de 

Vere  Stacpoole,  a  story  of  the  Congo  ;  "Cab  No.  44," 
by  R.  F.  Foster,  author  of  the  books  on  bridge  ;  and 

"Two  Women,"  by  the  Baroness  d'Anethan,  wife  of  the 
Belgian  Minister  to  the  Japanese  Court  and  a  sister  of 
H.  Rider  Haggard. 

Other  novels  to  come  along  during  the  next  few 

months  are  "The  Losing  Game,"  by  Will  Payne,  now 

running  serially  in  Saturday  Evening  Post  ;  "A  Petti 
coat  Government,"  (not  a  suffragette  story)  by, Baroness 

Orezy;  "The  Man  Who  Stole  the  Earth,"  by  Holt 

White  ;  "The  Prodigal  Father,"  by  J.  Storer  Clouston  ; 

"The  Englehearts,"  by  E.  V.  Lucas  ;  and  "Queen  She- 
ba's   Ring,"   by   H.    Rider  Haggard. 

They'  are  preparing  cheap  cloth  editions  of  "That  Girl 
Montana,"  by  Marah  Ellis  Ryan  and  "Butternut  Jones," 

by  Tilden  Tilford,  uniform  with  the  75c  edition  of  "Told 

in  the  Hills."  A  new  edition  of  "Northero  Lights"  :s 
also  ready. 

They  announce  a  cheap  re-print  edition  of  four  of 

Parker's  novels,  cloth  bound,  lithographed  wrapper  and 

half-tone  frontispiece.  The  first  to  appear  will  be  "The 

Weavers,"  and  following  it  along  will  likely  be  "The 

Right  of  Way,"  "The  Battle  of  the  Strong,"  and  "Seats 

of  the  Mighty"  in  the  order  named. 

An  important  work  on  aviation  is  to  appear  shortly, 

entitled  "Vehicles  of  the  Air."     This  is  by  Victor  Loug- 
heed   and   contains    550    pages,    140    halftones,    130    draw- 

ings and  working  plans.     ($2.50  net). 

They  are  adding  this  year  two  new  titles  to  the 

Canadian  edition  of  Henty,  viz.,  "In  Greek  Waters"  and 
"St.  Bartholomew's   Eve." 

Among  the  fine 
three  handsomely  i 

"Myths  of  Greece 

men,"    and    "Myth 

import  books  they  are  showing  are 
ust rated  volumes  by  H.  A.  Guerber. 

and  Rome."  "Myths  of  the  Norse- 

and  Legends  of  the  Middle  Ages." 
Other  interesting  illustrated  volumes  are,  "Legends  and 

■Stories  of  Italy  for  Children,"  "A  History  of  Story- 

Telling,"  "The  Child's  English  Literature,"  and  "The 

Book  of  Friendship." 

Macmillan  Co.  of  Canada. 

March  23  is  the  date  fixed  for  the  appearance  of  Win- 

ston Churchill's  new  novel.  "A  Modern  Chronicle."  Ger- 

trude   Atherton's    new    novel.   will 

be    ready   on   Feb.   23.    F.   Marion    Crawford's  "The  Un- 
desirable' Governess,"   will   not   appear   until   April. 

James  Lane  Allen's  spring  book,  to  be  called  "The 
Brood  of  the  Eagle,"  is  announced  for  Apri1.  Charles 

G.  D.  Roberts'  book  of  animal  stories.  "Kings  in  Exile." 

is  to  appear  in  February.  "Lost  Face,"  by  Jack  Lon- 

don, is  announced  for  March,  and  Mary  Osgood  Wright's new    novel   for    May. 

As  a  companion  to  "The  Book  of  Christmas,"  they 

will    issue    shortly,   "The    Book    of    Easter."    by     Bishop 
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Doane,  of  Albany.  "The  Religion  of  the  Chinese  "  is  an- 
other important  volume  for  early  publication.  Its  author 

is  J.  J.  M.  De  Groot.  To  their  Pocket  Classics  they  are 

adding   ''The  Oregon  Trail,"  by  Francis  Parkman. 
The  Macmillan  Co.  are  arranging  for  the  immediate 

publication  of  thirty  re-bound  novels,  embracing  titles  by 
Churchill,  Hocking,  Wister,  Atherton,  Major,  London, 

Trollope,  Herrick,  Mason,  etc.  These  will  compete  with 
the  American   re-bounds. 

McLeod  &  Allen. 

As  a  first  hook,  McLeod  &  Allen  present  "The  King- 

dom of  Slender  Swords."  by  Hallie  Ermine  Rives,  author 
of  "Satan  Sanderson."  They  have  also  ready  "The 

Furnace  of  Gold,"  by  Philip  Verrill  Mighels,  a  western 
story.  1 

This  month  they  issue  a  new  Tracy  book,  entitled 

"Son  of  the  Immortals,**  and  an  ingenious  story  by  the 
author  of  "The  Web  of  the  Golden  Spider,"  Frederick 

Orin  Bartlett,  entitled    "The  Seventh  Noon." 

For  March  they  promise  "Thurston  of  Orchard  Val- 

ley," a  British  Columbia  story  by  Harold  Biudloss;  "The 

Living  Mummy,"  by  Ambrose  Pratt,  and  "Little  Knight 

of  the  X  liar  B,"  by  Mary  K.  Maule.  A  tittle  later  will 

come  "The  Castle  Builders,"  by  Charles  Clark  Munn. 

They  also  have  Frances  de  Wolfe  Fenwick's  book.  "The 
Arch-Satirist." 

McLeod  &  Allen  are  issuing  this  spring  cheap  editions 

of  the  following  popular  novels:  "Whispering  Smith." 
by  Frank  H.  Spearman;  "The  Lightning  Conductor,"  and 

"Princess  Passes."  by  ('.  X.  and  A.  M.  Williamson,  and 
•'Wheel  0'  Fortune."  by  Louis  Tracy. 

Musson  Book  Co. 

The  Musson  Book  Co.  has  arranged  for  an  extensive 

list  of  fiction.  Their  outstanding  book  will  be  Mrs. 

Humphry  Ward's  new  Canadian  story,  entitled  "Lady 

Merton,  Colonist.'*  Publication  days  is  May  12.  (Incident- 
ally, they  announce  that  in  May.  1912.  they  will  publish 

by  the  same  author  "Robert  Ellsmere.  Twenty  Years 

After." 

They  have  arranged  for  a  Canadian  edition  of  "Lord 

Loveland  Discovers  America."  by  C.  X.  and  A.  M.  Wil- 
liamson, which  is  now  on  the  market.  "The  Vanity 

Box."  by  Alice  'Stuyvesant,  will  appear  in  March.  Miriam 
Michelson's  new  novel.  "The  Awakening  of  Zojas,"  will 
be   ready  early  in   April. 

This  month  they  will  have  ready  "A  Village  id'  Vaga- 
bonds," by  F.  Berkeley  Smith,  and  "Over  the  Quick- 

sands," by  Anna  Chapin  Ray.  In  March  will  appear 
"The  Illustrious  Prince."  by  E.  P.  Oppenheim,  and  "The 

Personal  Conduct  of  Belinda. "  by  Eleanor  Hoyt  Brainerd. 
0.  Henry's  collection  of  short  stories.  "Strictly  Busi- 

ness," will  come  along  later. 

In  conjunction  with  Harper  &  Brothers  they  will  issue 

on  May  19.  "The  Wild  Olive,"  by  the  author  of  ".The 

Inner  Shrine."  They  will  issue  similarly.  "Going  Some," 

by  Rex  Beach;  "Snow-fire."  by  the 'author  of  ."The 
Martyrdom  of  an  Empress";  "Ship  Dwellers,"  by  Al- 

bert Bigelow  Paine;  "The  Ramrodders,"  by  Holman  Day; 

"Bianca's  Daughter."  by  J.  M.  Forman;  "The  Apple 

Tree  Cottage,"  by  Elinor  Macartney  Lane;  "The 
O'Flynn,"  by-  Justin  Huntly  McCartney,  and  "Hearts 

Contending."  by  George   Schock. 

They  are  issuing  immediately  a  new  edition  of  "The 
City  of  Beautiful  Nonsense,"  by  E.  Temple  Thurston,  and 
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a,   new   edition   of  "They    and    I,"   by   Jerome   K.   Jerome. 

"Passers-by,"  by  Anthony  Partridge,  was  cleared  out  on 
publication  last   month  and  a  new    edition  is  now  in. 

They  announce  also  the  immediate  publication  ..I'  Sir 

A.     Cona,n     Doyle's    "The    Crime    of    the    Congo,"    and    A. 
Radclyffe   Dugmore's    "Camera     Adventures    in    African 

Wilds." 

Two  books  b\  Stewart  Edward  While  will  be  pub- 

lished by  the  Musson  Co.— one  in  the  autumn  and  the 

other  in  the  following  spring.  They  are,  "Rules  of  the 
Game"  and  "The  Cabin." 

L.  C.  Page  &  Co.,  Boston. 

L.  C.  Page  &  Co..  who  always  have  a  number  of  books 
on  their  list  of  interest  to  Canada,  announce  for  early 

spring  publication,  four  novels,  two  bonks  of  travel  and 

one  volume  on  art.  The  fiction  includes  "Kilmeny  of  the 

Orchard,"  by  L.  M.  Montgomery;  "Commencement 

Days."  by  Virginia  Church;  "A  Cavalier  of  Virginia," 
by  Theodore  Roberts,  and  "My  Heart  and  Stephanie," 
by  Reginald  Wright  Kaufmann.  For  the  travel  lover, 

they    announce     "In   Unfamiliar    England,"    by    Thomas 

BARONESS  d'ANETHAN 
Author  of  "Two  Women"  and  a  sister  of  H.  Rider  Hageard. 

(Copp,  Clark  Co.) 

1).  Murphy,  ami  "Susan  in  Sicily."  by  Josephine  Tozier. 
For  the  art  lover  they  have  a  new  volume  by  Julia  de  W. 

Addison   on   "The   Boston    Museum   of  Fine    Arts." 

Henry  Frowde. 

Henry  Frowde  announces  a  new  novel  by  W.  J.  Locke 

I'm-  publication  in  May.  This  will  be  entitled,  "Simon 
the  Jester."  He  will  also  publish,  this  spring,  a  new 

story  by  S.  R.  Crockett.  "The  Dew  of  Their  Youth." 
There  will  be  a  new  book  by  R.  B.  Knowles  in  the 

autumn,  the  title  of  which   has  not   yet   been   selected. 

A  remarkable  series  of  reprint  copyright  fiction  is  be- 

ing imported  this  spring.  These  books  are  published  by 

Henry  Frowde.  in  conjunction  with  Hodder  iS:  Stoughton, 

and  are  to  be  called  Frowde's  Si.  Cuthbert's  Series.  They 
are  admirably  printed,  with  attractive  three-color  illus- 

trated jackets,  and  include  tiie  most  popular  works  of 

Joseph  Hocking,  David  Lyall,  Ian  Maclaren,  J.  M.  Barrie, 
John  Oxenham,  Max  Pemberton,  S.  R.  Crockett.  Anthony 

Hope.  etc.  They  can  be  sold  profitably  at  35  cents,  and 

at    this  price  are  remarkable  value. 
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Forthcoming  Books   by  Canadians 
Two  Notable  Volumes  of  Collected 

Verse  to  Appear  this  Spring — Addi- 
tions to  the  Library  of  Canadian  Mas- 

terpieces. 

The  Musson  Book  Co.  announce  a  collected  edition  of 

E.  Pauline  Johnson's  poems.  This  is  the  first  compilation 
of  her  work.    The  poetess  is  now  resident  in  Vancouver. 

The  Macmillan  Co  of  Canada  announce  in  their 

Highways  and  Byways  series,  a  work  by  Clifton  John- 
ston, on  "The  Picturesque  St.  Lawrence,"  which  will  be 

profusely  illustrated. 

"The  Stampeder"  is  the  title  of  a  novel  written  by  S. 
A.  White,  a  school  teacher  of  Snelgrove,  Ontario,  which 
William  Briggs  will  publish  this  spring.  The  scene  is  laid 
for  the  most  part  in  the  Yukon. 

t 
H.   A.    CODY,  M.A. 

Who  has   written   a  striking  novel   of  life    in  the  Yukon. 

k 

McClelland  &  Goodchild,  Toronto,  have  published  a 
small  paper  covered  book  by  James  L.  Hughes,  Public 

School  Inspector,  of  Toronto,  on  the  woman's  suffrage 
question,  entitled  "Equal  Suffrage." 

A  new  novel  by  Rev.  K.  E.  Knowles,  of  Gait,  is  an- 

nounced for  fall  publication. .  Marian  Keith's  new  novel 
will  appear  in  the  early  summer  and  there  is  to  be  a 
small  gift  book  from  Ralph  Connor  for  holiday  trade. 

The  collected  poems  of  Frederick  George  Scott,  one  of 

Canada's  most  noted  poets,  are  to  be  published  by  Ar- 
chibald Constable  &  Co.,  in  England,  and  the  Musson 

Book  Co.,  in  Canada.  The  edition  will  be  ready  imme- 
diately. 

.  D.  W.  Hamilton,  Ph.D.,  of  the  Normal  School,  Fred- 
ericton,-  has  written  a  text-book  on  "Noxious  Weeds  of 

Canada."  which  the  Macmillan  Co.  are  bringing  out  this 
month  in  a  cheap  pocket  edition  for  schools.  It  will  be 
fully  illustrated. 

"Kilmeny  of  the  Orchard,"  is  to  be  the  title  of  Miss 
L.  M.  Montgomery's  new  novel,  announced  by  L.  C.  Page 
&.  Co.,  Boston.  It  is  a  love  story  and  has  for  its  setting 
Prince  Edward  Island.  The  volume  will  be  produced  in 

handsome  form  with  four  full-page  illustrations  in  color 
by  George  Gibbs. 

A  young  Montrealer,  Miss  Frances  De  Wolfe  Fenwick, 

is  represented  on  the  spring  fiction  list.  Her  novel.  "The 
Arch-Satirist,"  will  be  published  in  Canada  by  McLeod 
&  Allen.  Miss  Fenwick  has  done  work  on  the  Montreal 
Herald  but  this  is  her  first  novel.  It  is  understood  that 

much  of  the  action  of  the  story  takes  place  in  Montreal. 

William  Briggs,  Toronto,  announces  a  "find"  in  "A 
Story  of  Yuku."  a  Japanese  tale,  by  Dorothy  Dean  Tate, 
of  Toronto,  which  will  bo  published  in  March.  Miss  Tate, 
who  is  a  granddaughter  of  the  late  Judge  Dean,  of  Lind- 

say, and  a  cousin  of  Rev.  Dr.  Meacham,  of  Japan,  is  only- 
twenty  years  of  age,  but  she  has  produced  an  exceptional 

book. 
The  p'ace  of  the  Yukon  in  Canadian  literature  is  be- 

coming- more  and  more  noticeable.  'A  striking  novel  en- 
titled "God's  Frontiersman,"  with  scene  laid  in  this  ter- 

ritory, is  announced  by  William  Briggs.  The  author,  Rev. 
H.  A.  Cody,  MA.,  has  been  stationed  at  White  Horse  for 
the  past  eight  years,  and  is  thoroughly  familiar  with  the 

ground.  He  is  a  personal  friend  of  R.  W.  'Service,  who 
was  his  vestry  clerk. 

The  1910  edition  of  that  popular  little  booklet,  "5,000 
Facts  About  Canada,"  will  soon  be  issued  from  the  press 
and  ready  for  the  trade.  An  added  feature  of  value  will 

be  "100  Facts  About  the  Empire."  Mr.  Frank  Yeigh  is 
editing  the  publication,  the  Canadian  Facts  Publishing 
Co.,  667  Spadina  Avenue,  Toronto,  being  the  publishers. 

Nearly  ten  thousand  of  last  year's  edition  were  sold,  the 
copies  finding  their  way  around  the  wofld. 

Theodore  Roberts,  who  is  known  of  course  as  a  mem- 
ber of  the  talented  Roberts  family  of  New  Brunswick,  lias 

a  new  novel  on  the  spring  list  of  L.  C.  Page  iV  Co.,  Bos- 

ton, entitled  "A  Cavalier  of  Virginia."  It  is  a  story  of 
the  old  chivalric  days  of  colonial  Virginia,  although  part 
of  the  action  takes  place  upon  the  high  seas  and  the  scene 
shifts  for  a  short  time  to  England,  Spain  and  the  unset- 

tled parts  of  North  America.  The  publishers  think  this  is 
the  liuesl    story   Mr.  Roberts  has  yet    produced. 

An  historical  work  promised  for  this  spring,  which 

will  have  a  considerable  interest  for  Canadians  is  "The 

Story  of  Pierre  La  Moyne,  Sieur  DTberville,"  which  has 
heen  written  by  Charles  B.  Reed,  a  brother  of  Myrtle 
Reed,  the  novelist,  and  a  resident  of  Chicago.  Sieur 
DTberville  was  a  conspicuous  figure  in  the  early  days  of 
French  Canada,  carrying  the  flag  of  France  to  Hudson 
Bay  and  the  Gulf  of  Mexico.  He  was  the  founder  of 
French  Louisiana.  The  book  is  to  be  published  by  A.  C. 
McCTurg  &  Co.,  Chicago.     ($2.00  net.) 

The  series  of  little  Canadian  Masterpieces,  which  the 

Musson  Book  Co.  inaugurated  last  fall  with  the  publica- 
tion of  five  small  volumes  compiled  by  Lawrence  J.  Bur- 
pee, of  Ottawa,  is  to  be  further  enriched  this  spring  by 

the  addition  of  "Canada,  my  Home  and  Other  Poems," 
by  Grant  Balfour,  "Madame  Janvier's  Church,"  by  Mary 
E.  Hiekson,  "A  Century  of  Canadian  Sonnets,"  "Humor 
of  the  North,"  "The  Romance  of  Canadian  Towns," 

"Highways  and  Byways  in  Canada,"  "Canadian  Pathfind- 
ers," and  "Canadian  Eloquence,"  all  by  Lawrence  J. 

Burpee. 
A  little  volume,  which  will  have  considerable  interest 

in  Canada,  has  just  been  issued  by  the  Copp,  Clark  Co. 

It  is  entitled  "Our  Lady  of  the  Sunshine  and  her  Inter- 
national Visitors,"  and  contains  a  series  of  impressions 

written  by  representatives  of  the  various  delegates  at- 

'  tending  the  quinquennial  meeting  of  the  International 
Council  of  Women  held  in  Toronto  last  June.  Lady  Aber- 

deen has  edited  the  book,  which  is  well  illustrated.  The 
same  publishers  will  issue  shortly  a  volume  containing 
transactions  of  the  meeting,  also  edited  bj  the  Countess 
of  Aberdeen. 
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The  Canadian  Monthly  List  of  Books 
A  Record  of  Books  Published  in 

Canada,  Books  by  Canadian  Authors, 

etc.,  Issued  in  January  and  Early  in 
February. 

A  (*)  placed  before  a  title  indicates  that  the  book  has 

been  printed  in  Canada.    Two  asterisks  (**)  indicate  that 
the  book  has  also  !been  copyrighted  at  Ottawa. 
Aberdeen,   Countess  of.     Our  Lady  of  the   Sunshine  and 

her  International  Visitors.     Edited  by  Lady  Aberdeen. 

Toronto:    Copp,    Clark.      February.      Paper   boards,    35 
cents. 

An  interesting  little  collection  of  impressions  written 

by  representatives  of  the  various  delegations  attending  the 

quinquennial  meeting-  of  the  International  'Council  of 
Women,  Toronto,  June,  1909.  Illustrated. 

*  "Anderson,  Rev.  J.  D.  Reminiscences  and  Incidents  con- 
nected with  the  Life  and  Pastoral   Labors  of  the  Rev. 

John  Anderson.    Edited  by  his  son,  Rev.  J.  D.  Anderson, 

B.A.,   Beaunarnois,    Que.      Toronto:      William     Briggs. 

January.     310  pages,  5V'zxSy8.    Cloth,  $1.25  net. 
Askew,  Alice  and  Claude.    The  Sporting  Chance.    London, 

Melbourne   and   Toronto:   Ward,   Lock   &    Co.   January. 

Cloth,  $1.25. 

A  racing  story,  with  the  Derby  at  the  beginning  and 

at  the  finale.  The  hero,  who  is  disowned  by  his  straight- 
laced  father  for  attending  the  Derby,  is  helped  by  an 

American  friend.  He  makes  a  wager  with  a  young  wo- 
man that  within  live  years  he  shall  win  the  race.  The 

story  recounts  how  he  wins  this  wager,  and  the  large 

part  the  girl  plays  in  it  all.  For  those  who  like  a  good 

tale  of  the  turf,  here  is  an  opportunity  for  them  to  satisfy 
their  desire. 

Bartlett,  Frederick  Orim.     The  Seventh  Noon.     Toronto: 

MeLeod  &  Allen.  February.  Cloth,  $1.12.'). 
A  rather  remarkable  situation  is  created  early  in  the 

book.  The  hero,  weary  of  a  life  of  struggle  for  the  attain- 

ment nl'  his  dreams,  takes  a  drug,  which  he  believes  will 
end  his  life  in  precisely  seven  days,  but  will  enable  him 

to  enjoy  life  during  the  week.  He  takes  all  his  money  and 

prepares  to  live  on  the  millionaire  sca.le  in  the  interim,  but 

bargains  with  himself  to  help  any  one  who  may  need  his 
assistance.  He  is  thrown  in  contact  with  a  young  woman 
in  distress  and  in  his  endeavors  to  aid  her  falls  in  love 

with  her.  Fortunately  the  drug  does  not  possess  the  power 
its  inventor  claimed  for  it  and,  instead  of  dying,  the  hero 

lives  to  marry  the  heroine. 

D'Anethan,   Baroness.      Two     Women.     Toronto:      Copp, 
Clark.     February.     Cloth,  $1.25. 

De  Groot,  J.  J.  M.     The  Religion  of  the  Chinese.    Toronto: 

Macmillan.     January.     Cloth,  $1.25  net. 

Fowler,  Ellen  Thornycroft.     Miss  Fallowfield 's  Fortune. 
Toronto:  Cassell  &  Co.    January.     New  paper  cover  edi- 

tion.    30  cents  net. 

Goodwin,   Wilder.      The     Up-Grade.      Toronto:      Musson. 
January.  Cloth,  $1.25. 

The  hero,  Stephen  Loring,  who  has  thrown  away  every 

advantage  of  birth,  education  and  friends,  is  started  on 

the  up-grade  by  his  love  for  the  daughter  of  the  man- 
ager of  the  'San  Quentin  mines,  and  he  finally  wins  his 

way  to  the  top  in  a  spirited  enough  manner  to  make  a 
vigorous  tale. 

Hardy,  Thomas.    Time's  Laughingstoeks,  and  Other  Verses. 
Toronto:  Macmillan.    January.     Cloth,  $1.50  net 

Hill,  W.  Henry,  Arthur  F.  and  Alfred  E.     Antonio  Stradi- 

vari, His  Life  and   Work.     Toronto:    .Macmillan.     Janu- 
ary.    Cloth,  $2.50. 

-Hughes,  James  L.    Equal  Suffrage.    Toronto:  McClelland 
&  G-oodehild.     January.     68  pages,  6^x4%-     Paper,  25 
cents. 

Martin,  Wyndham.  The  .Man  Outside.  Toronto:  William 

Briggs.  January.  Cloth,  $1.25. 

Having  found  thai  the  girl  to  whom  he  is  engaged  is 
in  love  with  another  man,  and  has  been  forced  into  the 

engagement  by  her  mother.  Lord  Mountcastle  decides  that 

he  will  step  outside  his  class  for  a  while  and  be  accepted 
for  himself,  not  for  his  title  and  fortune.  He  meets  an 

American  girl  and  they  fall  in  love  with  each  other,  but 

just  as  they  become  engaged  the  girl  mysteriously  dis- 
appears. In  finding  his  ladylove  Mountcastle  has  to  deal 

with  an  unscrupulous  Wall  Street  man,  and  himself  com- 

mits what  is  practically  piracy  on  the  high  seas. 
Mighels,  Philip  Verrill.  The  Furnace  of  Gold.  Toronto: 

MeLeod  &  Allen.  January.  Cloth,  $1.25. 

A  story  of  life  in  a  western  mining  camp,  full  of  ex- 
citing incidents  and  hairbreadth  escapes.  The  heroine,  an 

eastern  girl,  who  comes  out  west  to  meet  her  brother, 

early  encounters  the  hero,  a  stalwart  miner.  Escaped 

.convicts  and  other  villains  take  a  hand  in  the  plot  and 
there  is  sufficient  excitement  to  keep  a  reader  awake  till 
the  small  hours. 

Nethersole,    S.   C.     Mary   up  at    Gaft'ries.     Toronto:   Wil- 
liam  Briggs.      January.      Cloth.   $1.25. 

Parkman,   Francis.      The   Oregon    Trail.     Pocket   Classics 

Series.  Toronto:  Macmillan.  January.  25  cents  net. 

Partridge,  Anthony.  Passers-by.  Toronto:  Musson.  Janu- 
ary. (Moth.  $1.25. 

The  heroine  of  "Passers-by"  is  a  streef  singer,  Chri>- 
tine,  who  comes  to  London  accompanied  by  Ambrose 

Drake,  a  hunchback,  with  a  piano  and  a  monkey.  The 

fortunes  of  these  two  are  strangely  linked  with  those  of 

an  English  statesman,  the  Marquis  of  Ellingham,  who  in 
his  youth  has  led  a  wild  and  criminal  career  in  Paris  as 

the  leader  of  a  band  of  thieves  and  gamblers,  the  Bla,ck 

Foxes.  The  mystery  surrounding  (he  girl  is  only  solved 

after  much  trial  and  danger  are  encountered  by  all  who 
are  interested  in  her. 

Pemberton,  Max.  White  Walls.  London.  Melbourne  and 

Toronto:  Ward,  Lock  &  Co.  January.  Cloth,  $1.25. 

Max  Pemberton  has  here  gone  to  the  salt  mines  of 

Rabka,  in  Hungary,  for  a  scene  for  his  novel.  These  won- 
derful mines,  of  tremendous  extent,  provide  ample  field 

for  a  thrilling  romance.  The  owner  of  the  mines,  the 

Countess  riusia,  is  a  young  woman,  who  at  the  opening 

of  the  story  comes  to  her  inheritance  from  a,  convent  in 

Vienna.  She  is  immediately  immersed  in  the  labor  prob- 
lems which  vex  the  community,  and  comes  into  touch  with 

the  hero,  who  is  a  leader  of  the  people.  There  are  many 

characters  ami  much  plot  interest. 

Phelps,   W.   L.     Essays  on   Modern   Novelists.     Toronto: 
Macmillan.     January.     Cloth,  $1.50  net. 

"Rita."     The  House  Called  Hurrish.     Toronto:  Macmil- 
lan.    January.     Cloth,  $1.00. 

Smith,  Samuel  G.     Religion  in  the  Making.    Toronto:  Mac- 
millan.    January.     Cloth.  $1.25  net. 

Stacpoole,  H.  de  Vere.     Pools  of  Silence.     Toronto:  Copp, 

Clark.     February.     Cloth.  $1.25. 
Weyman,  Stanley  J.     From  the  Memoirs  of  a  Minister  of 

France.     Toronto:  Cassell  &  Co.     January.     New  paper 
cover  edition.     30  cents   net. 

Williams,  C.  F.  A.     The  Rythm  of  Modern  Music.  Toronto: 
Macmillan.     January.     Cloth,  $1.50  net. 

Winchester,  C.  T.     A  Group  of  English   Essayists  of  the 

Early  Nineteenth  Century.     Toronto:    M.-o-milhin.   Janu- 

ary.'   Cloth.  $1.5(1   net. 
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Best  Sellers  During  January 
Reports  from  the  Leading  Centres  of  Trade 

in  Canada,  with  a  Summary  Showing 

the     Most    Popular     Books    of    the     Month. 

Owing  id  an  oversight  last  month  it  was  stated  in 

several  reports  that  the  publishers  of  "The  Attic  Guest" 
were  the  Westminster  Co.  This,  of  course,  should  have 
been  Henry  Frowde. 

Belleville. 

1  Foreigner.,   Ralph  Connor.     Westminster. 
2  John  Marvel.    T.  X.  Page.    Copp. 
3  Attic  Guest.     R.   E.  Knowles.     Frowde. 

4  Old  Rose  and  Silver.     Myrtle  Reed.     Putnam. 
5  Calling  of  Dan   Matthews.     H.   B.   Wright.     McLeod. 
(i  Ballads  of  a  Cheechako.     R.  W.  Service.     Briggs. 

Brantford. 

1  Silver  Horde.     Rex  Beach.     Harper. 
2  Lords  of  High  Decision.    Meredith  Nicholson.    Musson. 
3  Woodcarvers   of  Lympus.     Waller.     Musson. 

4  Girl  of  the  Limberlost.     G.  Porter.     Dou'bleda.y. 
5  Florentine  Frame.     Elizabeth  Robins.     Moffat. 
G  Cardillac.     Robert  Barr.     McLeod. 

Calgary. 

1  Sheriff  of  Dyke  Hole.    Ridgwell  Cullum.    Copp. 
2  It  Can  Never  Happen  Again.   Win.  De  Morgan.  Frowde. 

Bella  Donna.     R.  Hichens.     Copp. 
John  Marvel.  Assistant..   T.  N.  Page.     Copp. 
Fmily  Fox  Seton.    F.  H.  Burnett.     Copp. 
Anne  of  Avonlea,.     L.  M.  Montgomery.    Page. 

Charlottetown. 

Foreigner.     Ralph  Connor.     Westminster. 
Anne  of  Avonlea.     L.  M.  Montgomery.     Page. 
Anne  of  Green  Gables.     L.  M.  Montgomery.     Page. 
Attic  Guest.     R.  E.  Knowles.     Frowde. 
Stradella.     F.  M.   Crawford.     Macmillan. 

Ballads  of  a  Cheechako.     R.  W.  Service.     Briggs. 
i 

Chatham. 

Foreigner.     Ralph  Connor.     Westminster. 
Attic  Guest.     R.  E.  Knowles.     Frowde. 
White  Sister.     F.  M.   Crawford.     Macmillan, 

John  Marvel,     f.  N.  Page.     Copp. 

Bella  Donna.     R.  Hich'ens.     Copp. 
Ballads  of  a  Cheechako.     R.  W.  Service.     Briggs. 

Guelph. 

1  Ballads  of  a.  Cheechako.     R.  W.  Service.     Briggs. 

•J  Anne  of  Avonlea.     L.  M.  Montgomery.     Page. 
3  Calling  of  Dan    Matthews.     H.   B.   Wright.      McLeod. 
4  New  North.     A.  D.  Cameron.     Appleton. 
5  -Attic  Guest.     R.  E.  Knowles.     Frowde. 
6  John  Marvel.     T.  N.  Page.     Copp. 

Hamilton. 

1  Foreigner.     Ralph  Connor.     Westminster. 
2  Attic  Guest.     R.  E.  Knowles.     Frowde. 

3  Actions  and  Reactions.    Rudyard  Kipling.    Macmillan. 
4  When  a  Man  Marries.     M.  A.  Reinhart.     McLeod. 

5  It  Never  Can  Happen  Again.     De  Morgan.     Frowde. 

(i  OKI  Wives'  Tale.     A.  Bennett.     McLeod. 

Kingston. 

1  Foreigner.     Ralph  Connor.     Westminster. 
2  Attic  Guest.     R.   E.  Knowles.     Frowde. 

3  Anne  of  Avonlea.     L.  M.  Montgomery.     Page. 
4  Old  Rose  and  Silver  Myrtle  Reed.     Putnam. 
5  John  Marvel.     T.  N.  Page.     Copp. 
6  White   Sister.     F.   M.   Crawford.     Macmillan. 

Moncton. 

1  Songs  of  a  Sourdough.     R.  W.  Service.     Briggs. 
2  Danger  Mark.     R.  W.  Chambers.     McLeod. 
3  Pool  of  Flame.     L.  J.  Vance.     Briggs. 
4  Foreigner.     Ralph   Connor.     Westminster. 
5  Three  Keys.     F.   Ormond.     McLeod. 
6  Bella  Donna.     R.  Hichens.     Copp. 

Montreal. 

1  Foreigner.     Ralph  Connor.     Westminster. 
2  Anne  of  Green  Gables.     L.  M.  Montgomery.     Page. 
3  Anne  of  Avonlea.     L.  M.  Montgomery.     Page. 
4  White  Sister.     F.  M.  Crawford.    Macmillan. 

5  City  of  Beautiful  Nonsense.     E.  T.  Thurston.     Musson. 
6  Tyrant.     Mrs.  De  La  Pasture. 

Ottawa. 

1  Anne  of  Avonlea.     L.  M.  Montgomery.     Page. 
2  Foreigner.      Ralph    Connor.      Westminster. 
3  Anne  Veronica.     H.  G.  Wells.     Copp. 
4  Stradella.     F.  M.  Crawford.     Macmillan. 

5  Furnace  of  Gold.     P.  V.  Mighels.     McLeod. 
6  Lord  Loveland  Discovers  America.  Williamson.  Musson. 

Peterborough. 

1  Foreigner.     Ralph  Connor.     Westminster. 
2  Attic  Guest.     R.  E.  Knowles.     Frowde. 

3  Anne  of  Avonlea.     L.  M.  Montgomery.     Page. 
4  White  Sister.     F.  M.   Crawford.     Macmillan. 

5  Northern  Lights.     Gilbert  Parker.     Copp. 
6  Silver  Horde.     Rex  Beach.     Harper. 

Stratford. 

1  Anne  of  Avonlea.     L.  M.  Montgomery.     Page. 
2  Ballads  of  a  Cheechako.     R.  W.  Service.     Briggs. 
3  Silver  Horde.     Rex  Beach.     Harper. 
4  Inner  Shrine.     Anonymous.     Musson. 

•">     Foreigner.     Ralph.     Connor.     Westminster. 

St.  Catharines. 

1  Foreigner.     Ralph  Connor.     Westminster. 
2  Truxton  King.    G.  B.  McCutcheon.    Briggs. 
3  Attic  Guest.     R.  E.  Knowles.     Frowde. 
4  Bella  Donna.     R.  Hichens.     Copp. 
5  Anne  Veronica.     H.  G.  Wells.     Copp. 

6  Lords  of  High  Decision.     Meredith  Nicholson.     Musson. 

Toronto. 

1  White  Walls.     Max  Pemberton.     Ward. 
2  Kingdom  of  Slender  Swords.     H.  E.  Rives.     McLeoo. 

3  Beechy.     B.  Von  Hut  ten.     Musson. 
4  Furnace  of  Gold.     P.  V.  Mighels.     McLeod. 
5  .Up  Grade.     Wilder  Goodwin.     Musson. 
6  'White  Prophet.    Hall  Caine.    McLeod. 

Winnipeg. 

1  Foreigner.     Ralph  Connor.     Westminster. 
2  'Suitable  Child.     Norman  Duncan.     Frowde. 
3  Silver  Horde.     Rex  Beach.     Harper. 

4  Friendship  Village  Love  Stories. '  Zona  GaJe.   Macmillan. 
5  Susannah  and  Sue.    K.  D.  Wiguin.    Briggs. 

6  Actions  and  Reactions.     Rudyard  Kipling.     Macmillan. 
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Canadian   Summary. 

Points. 
1  Foreigner.-     Ralph   Connor       10!) 
2  Attic  Guest.     R.  E.  Knowles       57 

3  Anne  of  Avonlea.     L.   M.   Montgomery    '   57 
4  Ballads  of  a  Cheechako.     K.  \V.  Service    30 

0  Silver  Horde.      Rex   Beach      V.    2S 

6     John    Marvel.      T.   N.    Page    23 

United   States   Summary, 

(As   Reported   by   the   American    Bookman.) 
Points. 

1  The   Foreigner.     By   Ralph    Connor       .223 

2  Little  Sister  Snow.     By  Frances  Little    180 

3  John  Marvel,  Assistant.  By  Thomas  Nelson  Page.  162 

i     When  a  Man  Marries.     By  M.  R.  Rinehart   "  156 5  Truxton  King.     By  G.  B.  McCutcheon    119 
6  Silver  Horde.     By  Rex  Beach    116 

Copyrights  Recorded  in  January 
A  List  of  Books  Entered  During  the 

Month  at  the  Copyright  Branch  of  the 

Department  of  Agriculture,  Ottawa. 

21811.  Utopian  Snap  Shots.  By  A.  J.  Kappele.  A. 

J.  Kappele,  Vancouver,  British  Columbia,  30th  Decem- 
ber,  1909. 

21833.  Jean  Bateese  at  the  Carnival.  By  W.  M. 

MacKeracher.  W.  M.  MacKeracher,  Montreal,  31st  De- 
cember,  1909. 

21863.  Thin  Ice.  By  Isabel  Ecclestone  MacKay. 

(Temporary  Copyright.)  Isabel  Ecclestone  Mai-Kay.  Van- 
couver, British  Columbia,    3rd   January,   1910. 

21877.  The  Amber  Army  and  Other  Poems.  By  Wil- 
liam T.  Allison.  William  Talbot  Allison,  Middlefteld, 

Connecticut,   U.S.A.,   7th   January. 

21892.  All  Else  in  the  World.  Alexander  M.  Ken- 

nedy, Toronto,   12th   January. 

21896.  Spalding's  Official  Canadian  Hockey  Gufde, 
1909-10.  Canadian  Sports  Publishing  Co.,  Limited, 
Montreal,    13th    January. 

'21904.  Appendix  to  the  Annual  Financial  Review, 
November,  1909.  (Book.)  William  Robert  Houston,  To- 

ronto,   15th   January. 

21905.  Bank  Directory  of  Canada,  January,  1910. 

(Book.)  William  Robert  Houston,  Toronto.  15th  Janu- 
ary. 

21917.  Canadian  Art  Club  Catalogue,  1910.  The  Can- 
adian Art  Club,   Toronto,    19th   January. 

21918.  The  Ontario  Weekly  Reporter  and  Index 

Digest.  May-December,  1909.  Edited  by  Edward  B. 
Brown,  K.C.,  and  Walter  E.  Lear.  Volume  XIV.  The 

Carswell  Company,  Limited,  Toronto,  19th  January. 

21937.  Haliburton.  ("Sam  Slick.")  A  Sketch  and 

Bibliography.  Second  Edition.  By  A.  H.  O'Brien.  M.A. 
Arthur  Henry  O'Brien,   Ottawa,   21st   January. 

21938.  The  Canada  Law  Journal,  1909.  Volume 

XLV.  Editor  :  Henry  O'Brien,  K.C.  Associate  Editor  : 
C.  B.  Labatt.  Arthur  Henry  O'Brien,  Ottawa,  21st 
January. 

21939.  Review  of  Current  English  Cases.  Published 

in  "The  Canada  Law  Journal."  (Temporary  Copyright.) 

Arthur  Henry   O'Brien,    Ottawa,    21st    January. 
21942.  Canadian  Civics.  By  R.  S.  Jenkins,  M.A. 

Saskatchewan  Edition.  The  Copp,  Clark  Company, 

Limited,   Toronto,    24th    January. 

21915.    Tide   Charts   for    1910.     Applying    to    Vane 

ver    and    Adjacent    Waters,    With    International    Rule 

the  Road,  etc.    Bayfield  &  Archibald,   Vancouvei     !'■> 
Columbia,    21th    January. 

21946.    Reminiscence.,   and    [ncidents   Connected     with 

the  Life  and  Pastoral   Labors  of  The  Reverend  John  An 

derson.     Edited   by    His  Son  :    Rev.    .J.    1).    Anderson.    B.A. 
J.  D.   Anderson,  Bcauharnois,   Que.,   24th    Janua] 

21953.     The     Assessor's    Guide.     By    James    Morrison 
Glenn,   K.C,   LL.B.    The   Municipal    World.    Limited,   St 
Thomas,    Ont.,    25th    January. 

21951.    The  Principles  of  Argument.   Bj    Edwin    B 

LL.B.     Edwin  Bell,   Toronto,   25th   January. 

]  205 

INTERIM  COPYRIGHTS. 

The      Golden      Rose    of    Arlington;    or,    \\  ■ 
Love     Leads.    By  Nellie   \V    Borden.     Nellie   W.    Borden 

Digby,  Nova  Scotia,   7th   January. 

1206.  Troublous  Times  in  Canada.  A  History  of  thi 
Fenian  Raids  of  1866  and  1870.  By  John  A.  Macdonald 
John  A.   Macdonald,   Toronto,    10th    January. 

1210.  Ungava.  La  Nuit  dans  de  NTord.  An  our  Tin 

eotte   Genest,   Ottawa,    13  Janvier. 

1211.    A.  E.  Ou.  Hem?  Revue  d'Actualites  en    3   AH.- 

et   10   Tableaux     precedes"    d'un     prologue.      Par    Ernesl Tremblay    et    Georges    Dumestre.      Ernest    Tremblay     & 
Georges   Dumstre,  Montreal,  15  Janvier. 

1212.  The  Union  Jack  Explained.  Henry  Bell.  Mon 
treal,   17th  January. 

1213.  Les    Aventures    d'un      Acadien.       Drame 
Actes.       Par   Reverend    Monsieur    Preville.    Rev.    M.    Pre- 

ville,    St.      Polycarpe,      comte    de      Soulanges,     Que.,    25 

Janvier. 

MISCELLANEOUS. 

Faith   and   Health.      By    Charles    Reynolds    Brown.      New 

York:  Thomas  V.  Crowell  &  Co.  '  Cloth,  $1.00  net. 
Dr.   Brown,   who   is   pastor  of  a   prominenl    Califoj 

church,  jiuts  himself  in   line   with   progressive  evangelical 

thought  in  this  study  of  mental  healing  methods.     II 

peculiar  qualifications   to   speak    upon    this  subject,   a 

has  specialized  in  it   fur  a  period  of  years.     With   the  Em- 
manuel movement  leaders  he  is  in  sympathy,  Inn   bel 

thai    the   movement    itself  eould    he    extended    to    churches 

generally  only  at  serious  risk.     A  minister  musl  have  very 

especial  qualifications  for  this  sorl   of  thing,  lie  i 
This  profession  has  no  more  right    to  encroach   up 

of    medicine     than    the    latter    has    to    arrogate    spiritual 

duties.     The  broad   field  n\'  co-operation   between   the  two 
forms   the  ideal  ground   of  the   future. 

A  New  Heaven  and  a  New  Earth.     By   Charles   Bn 

Patterson.      New    York-:    Thomas    Y.    Crowell    &    Co 
Cloth.  $1.25  net. 

The   author  calls   this   book   "Thought    Studies   of 

Fourth   Dimension."  and   perhaps   this  sun-title    will    besl 

explain  it   to  readers  versed  in  the  "New  Thought?'  i 
It   is   a   strongly   worded,   closely    knit    argumenl    fi 

realization  of  those  forces  which  lie  just   outside  the  p 

i  f  ordinary  existence. 

The  New  Salesmanship.     I'>\    Charles  Lindgren.     Bos 
Laird  &   Lee.     Cloth,  $1.50. 

A   complete  course  of  salesmanship  in   0 

ering  the  various  departments  of  traveling  salesman, 

salesman,  correspondence  salesman  and  tin 

ducting  a  mail  order  business. 
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WILLIAM 
BRIGGS 

The     Mystery    r.f    the    Green 
Heart,  $1.25 

By  MAX  PEMBERTON 
Not  a  dull  page  in  the  book. 
The  Man  Outside,  $1.50 
Py  WYNDHAM  MARTYN 

One  of  the  most  attractive  books 
that    will  be    issued    this  spring. 

Gloria.  $1.50 
By   G.    FREDERICK  TURNER 
Beautifully  gotten  up.      This  will 

be  among  the  Bix  best  sellers. 
The  Second  Chance.  $1.25 
By  NELLIE  L.  McCLUNG 

Author  'Sowing  Seeds  in  Danny." 
The  popular  Canadian  writer. 
Mary    up    at   Gaf fries,    $1.25 

BY  S.  C.  NETHERSOLE 
It  is  a  novel  of  540  pages.one  wishes 

it  were  longer. 
Under  the  Thatch,  $1.25 

By  ALLEN  RAINE 
Author,  "A  Welsh  Singer.'      This 
k>"g  delayed  and  looked  for  novel 
will  appear  in  the  spring  of  lfllU. 

In  the  Shade,  $1.25 

By  VALENTINA  HAWTREY 
A    book    the  sale  of  which  is  in- 

creasing daily  in  England. 
The    Fortune    Hunter,    $1.25 

By  LOUIS  JOSEPH  VANCE 
A  stirring  novel  of  a  high  order. 

White  Msgic.  $1  25 
By  DAVID  GRAHAM  PHILLIPS 
The  Burterfly-Msn.  $1.25 

Bv GEORGE  BARR  McCUTCH- 

EON,  Author,  "Truxton  King.  ' 

A  New  Novel  by  Marie  Corelli, 

$1.25 
Will  be  issued  probably  in  August. 
This  wi  1  be  a  long  novel  of  great 
strength    by    the    most     popular 
authoress  of  our  day. 
The  Nest  of  the  Sparrowhawk, 

$1  25 By  BARONESS  ORCZY 
A  romance  of  the  17th  century. 

A  powerful  novel. 
Henry  of  Navarre,  $1.25 

By  MAY  WYNNE 
Fifth  impression    already  on  the 

market.    A  big  success. 
Sir  Walter  Raleigh,  $1  25 
By  WILLIAM  DEVEREUX 

Second     only     in    popularity     to 
Henry  of  Navarre. 

Don  Q's  Love  Story,  $ '.25 
By  K.  &  HESKETH  PBICHARD 
A    book  worth   while,   by  one  of 

Great  Britain's   coming  Authors. 

Illustrated  throughout.' The  Roadmender.  75c 
Leather,  $1.00  Illustrated, 

$1.-0 

By  MICHAEL  FAIRLKSS 
Growth  of  the  Empire,  $1.25 

By  A.  W,  JOSE 
A   handbook    to    the   history   of 

Great  Britain. 

"Canada  by  Canadians" 
Martyrs    of    New    France 
By  W.  S.  HERRINGTON 

Cloth,  60c  net. 
Heroines  of  Canadian  History 

liy  W.  S.    HERRINOTON 
Cloth,  60c  net 

Tales  of  Old  Toronto 
By  SUSANNE  MARNY 

Cloth.  $1.25 

By  ROBERT  W.  SERVICE 
Songs  of  a  Sourdough,  Cloth, 

$1.00 

Cloth,    Illustrated    De  Luxe, 

$1.50 
Lambskin    Miniature    Pooket 

Edition,        $1.00 
Velvet    Calf   Miniature    Pocket 

Edition,    §1.25 
Paste  Grain,  Illustrated,  De  Luxe, 

•*2.00  net, 

Sheepskin  Yapp,   Illustrated,   De 
Luxe,  S2.00  net. 

The   Ba'lads   of  a   Cheechako 
This  book  we  have  in  bindings  uni- 

form with  the  "Songs  of  a  Sour- 

dough.*' 

A  New  Volume  of  Poems 
By  R.  W.  SERVICE 

Is  now  in  preparation.  Date  of  pub- 
lication will  be  announced  later. 

Across  the  Sub- Arctics  of  Can- 
ada     Cloth,  $2  00  net 

By  J.    W.  TYRRELL 
Canada,    the    Empire    of   the 

North,  Cloth,  $2.00  net 
By  AGNES  C.  LAUT 

The  Lords  of  the  North 
75  cents 

By  AGNES  C.  LAUT 

A  Woman's  Way  Through  Un- known Labrador 
Cloth.  $2.00  net 

By  MRS,  L.  HUBBARD 
The    Remarkable    History    of 

Hudson's  Bay  Co. 
Cloth.  $3.00  net 

By  GEORGE  BRYCE 
Canadian   Types  of  the     Old 

Regime,     Cloth,  $3.00  net 
By  CHAS.  W.  COLBY 

The  New  North,   Cloth.$3.00 

net. 
By  AGNES  DEANS  "AMERON 
Through  the  MacKenzie  Basin 

$2.00  net 
By   CHAS.    MAIR  and  RODE1I 

1CK  M  At.  FAR  LANE 

SPRING 
LIST 

The  Story  of  Isaac  Brcck 
Cloth,  85  cents  net 

By  WALTER  R  NURSEY 
Story  of  Tecumseh,  85c  net 

I  y  NORMAN  GURD 
Uniform  with  "Story  of  I»aac 

Brock." 

Books  for   Boy  Scouts 
Scoutin*  For  Boys 

By  BADEN-POWELL 
Cloth,    60c  net;    Paper,   35c   net 

Yarns  for  Boy  Scouts 

By  BADEN-POWELL Cloth,  6Cc  net;    Paper,  35c  net. 
Scouting  Games 

By  BADEN-POWELL 
Cloth,"  60c   net;      Paper,  35c  net 
Things  all   Scouts   Must  Know 
Paper,   35c  net.      A  colle?tion  cf 313  valuable  tips 

Camping  Out 
By   VICTOR    BRIDGES,    Intro- 

duction by  Baden-Powell. 
Limp  cloth,  35c  net. 

The  Boys  of  the  Titer    Patrol 

By  BRETON-MARTIN Cloth,  75c  net. 
The  Phantom  Battleship 

By  RUPERT  i  HESTKRTON 
(loth,   75c  nit;     Paper,   35r    net 

The  Scout's  Story 
By    OWEN    VAUGHAN,       *1M 

Kiddie  of  the  C<  mp By  Robert;  leighton,  75c 

Olters  lo  the   Re-rue 
By  E.  LeBKET    N  MARTIN,  75c. 

WILLIAM  BRIGGS,  Publisher  »%X$Z5?&S&r 

Wanted 
Live 
Men 

We  need  hustlers— men  of  energy. 

Men  who  want  to  be  No.  1,  who  wish  to  increase  their  earning  capacity. 

Who  are  too  ambitious  to  drag  along  day  after  day  in  inferior  positions. 

This  is  the  class  of  men  we  want  as  representatives  of  the  Busy  Man's  Magazine. 

Busy  Man's  is  a  high-grade  publication,  read  by  the  most  progressive  people  of 
this  country. 

To  those  capable  of  meeting  this  class  of  people,  and  who  "  make  good,"  we  will 
give  entire  charge  of  our  dozen  publications. 

If  you  are  of  the  above  calibre— even  if  you  can  devote  only  part  of  your  time  to 

our  work,  write  us.     Our  proposition  will  make  it  well  worth  ycur  while. 

One   representative    in 

Calgary  sent  us  28  sub-     ,—,  n/r       1  n     l_l*    1.  r^  t      j scriptions  which  he  se-  The  Maclean  Publishing  Co.,   Ltd. 
cured  in  a  few  hours  of 

his  spare  time.  10  Front  St.  E.         -        Toronto 
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THE   „..,,,, 

SW     M  GIRLS  ' 

THE  RELIGIOUS  TRACT 

SOCIETY 
(LONDON,  ENGLAND) 

The  many   popular   works  published  by   this   firm   are 
fast   becoming    household     favorites    in    the   Dominion. 

TWO  NEW  IMPORT- 

ANT ANNUALS 

Price,  3/6 

Tha   Empire   Annual  for  Canadian  Boys 
The   Empire   Annual  for  Canadian  Girls 

Each  384  pages,  with  8  coloured  and  many  other  illustrations. 
These  volumes  contain  a  series  of  stories  and  articles  of 
absorbing  interest   to  all   Canadian  Boys   and  Girls. 

The  R.T.  S.  has  on  its List 

OVER  1000    PRIZE 

ontt 

REWARD  BOOKS 

{All  copyright  stories) 

Ranging  in  price  from  8  cents  to^$l«50.  The  authors  in- 
clude such  well-known  names  as  Talbot  Baines  Reed, 

Amy  Le  Feuvre,  Hesha  Stretten,  Mrs.  O  F. 
Walton,  E.  Everett-Green,  Rosa  N.  Carey, 
Mrs.  de  Home  Vaizey,  and  many  others. 

THE  BOUVERIE  COLONIAL  LIBRARY 

An  important  and  stirring  new  novel  entitled 

"The     Shadow  ** 
By  HAROLD  BEGB1E 

Author  of  "  The  Priest,"  "  The  Vigil,"  etc.,  will  appear  in  this  series in  the  Fall. 

The  R.   T.  S.  List   also  includes  many  volumes    in   the 
following  departments : 

DEVOTIONAL 
BIOGRAPHICAL MISSIONARY 

NATURAL   HISTORY 
THEOLOGICAL    ETC     ETC. 

All  Booksellers  who  have  not  hitherto  carried  the  publications  of  the  R.T.  S.  should  at  once  send  for 

complete  catalogue  and  particulars  of  terms.     Address,  4  Bouverie   Street,   London,  England. 

Announcement 

A  S  a  result  of  the  rapid  growth 

-*■  ̂ -  and  development  of  the 
Dominion  of  Canada,  and  the  fact 

that  we  are  in  constant  receipt  of 

mail  orders  from  book  buyers,  as 

well  as  from  the  trade  in  many 

parts  of  Canada  where  we  have 

heretofore  not  been  represented, 

we  have  made  arrangements  to 

place  our  well  -  known  line  of 
publications  with  the  trade  from 
Halifax  to  the  Pacific  Coast,  and 

have  appointed  Mr.  Edward  J. 

Boyd  as  our  Canadian  representa- 
tive, who  will  in  due  time  wait 

upon  you. 

We     invite    correspondence     witS     a 

view  of  making  an  early  appointment. 

Thomas  Y.  Crowell  &  Co. 
426-428  West  Broadway 
NEW  YORK,  N.Y. 

If  You  Are  Interested  in 
Finance  or  Investments 

THIS  SPECIAL  OFFER 
WILL  APPEAL  TO  YOU 

THE  FINANCIAL  POST  is  Canada's  weekly 
financial  and  investment  newspaper.  It  pub- 

lishes weekly  summaries  of  stock  market 
fluctuations,  news  of  bond  and  debenture 

issues  and  values,  real  estate,  mining  and  fin- 
ancial news  generally.  Its  editorial  com- 

ment and  Special  Articles  are  admitted  by 

Canada's  leading  financial  men  to  bj  interest- 
ing and  authoritative  and  of  great  value  to 

anyone   interested   in   Money  or  Investments. 

The  regular  subscription  priceof  THE  FINAN- 
CIAL POST  is  $3.00  per  year,  but  to  those  who 

subscribe  now  we  will  mail  the  FINANCIAL 

POST  every  week  until  January  1911  for 

$3.00— giving  the  balance  of  this   year  free. 

ENTER  YOUR  SUBSCRIPTION  TO-DAY 

THE  FINANCIAL  POST 
OF  CANADA 

TORONTO 
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B  O  O  K  S  E  L  L  E  R     AND     S  T  A  T I  O  N  E  R 

The  Greatest  Children's  Book  Ever  Published 
Comes  to  Stay  as  a   Monthly   Magazine 

Magnificent  pnotogravure  presented  free  to  readers  of  No.  1 .  Full  particulars  of  this 
unique  offer  and  all  other  information  from  the  Imperial  News  Company  (Amalgamated 
Agencies  Limited),  Toronto,  or  Export  Department,  Carmelite  House,  London,  Eng. 

FULLY  ON  SALE  OR  RETURN 
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MllSSOn's  Fiction  List.    February  and  March 
Lord  Loveland 

Discovers  America 
By  C.  N.  and  A.  M.  Williamson 

Illustrated.                               Cloth,  $1.25 

Strictly  Business 
By  O.  Henry 

Cloth,  $1.25 

The  Vanity  Box 
By  Alice  Stuyvesant 

Illustrated.                               Cloth,  $1.25 

A  Village  of  Vagabonds 
By  F.  Berkeley  Smith 

Illustrated  by  F.  Hopkinson   Smith and  the  Author.                   cloth>  ̂ 2$ 

The  Personal 
Conduct  of 
"D  _1*       J_           By  Eleanor 
JJCl m del        Hoyt  Brainerd 

Illustrated.         Cloth,  $1.25 

The 

Rosary 
By 

Florence  L.  Barclay 

Cloth,  $1.25 

Passers- By 
By  Antnony  Partridge 

Illustrated. 
Cloth,  $1.25 

The  Powder-Puff 
A  Lady's  Breviary 

By  Franz  Blei.        Cloth,  $1.00. 

The  Snare  of 
Circumstance 

By  Edith  E.   Buckley 
Illustrated.                 Cloth,  $1.25 

The  Up  Grade 
By  Wilder  Goodwin 

Illustrated.                              Cloth,  $1.25 

Over  the  Quicksands 
By  Anna  Chapin  Ray 

Illustrated.                               Cloth,  $1.25 

Caleb  Trench 
By  Mary  Imlay  Taylor 

Illustrated.                               Cloth,  $1.25 

The  Red  House  on 
Rowan  Street 
By  Roman  Doubleday 

Illustrated.                               Cloth,  $1.25 

New  York  Society 
on  Parade 
By  Ralph  Pulitzer 

Illustrated  by  Howard  Chandler  Christy 
Cloth,  $1.25 

Other  Main 
Travelled  Roads 

By  Hamlin  Garland 
Cloth,  $1.50 

The  Musson  Book  Co.,  Limited,     -     Toronto 
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E  are  preparing  the  most  attractive  line 

of  Import   Book  samples  which  it  has 

ever  been  our  pleasure  to  place  before 

the  Canadian   Book  Trade. 

Of  the  many  lines,  special  mention  may 
be  made  of 

Blackie's  Scries  of  Juvenile  Books. 

T.  C  &  E.  C  Jack's  Beautiful  Color  Books. 

A  Selection  of  the  Leading  Juvenile  and  Toy  Books 
from  both  the  English  and  American  Publishers. 

Gift  Books,  bound  in  full  leather,  in  enormous 
variety,  bound  exclusively  for  us  by 

our  own  binders. 

Catholic  Prayer  Books,  Bibles, 
Poets,  Cook  Books, 

etc*,  etc.,  etc. 

Wait  till  you  see  our  travellers,  who  will  have 

the  full  line. 

The  Copp,  Clark  Co.,  Limited 
Toronto 
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Our  March  Import  Propaganda 
Means  sure  Holiday  trade  success  in  1910.     Thousands  of  new  lines — Lots  of  "Specials" 

Showing  is  Unique  in  Canadian  Merchandising 

Dolls 
Toys 
Fancy 

Goods 

Leather 

Goods 
Drug 

Sundries 
If  you  have  not  yet  arranged  date  for  visit  to  Toronto  in 
March  write  at  once  for  particulars  and  arrange  date. 
Customers  only  served  by  appointment. 

The  Fancy  Goods  Co.  of  Canada,  Limited 
156  Front  Street  West  (Opposite  union  station)  Toronto 
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CHRISTMAS  IMPORT  LINES 
Samples  of  our  complete  range  of  Holiday  goods  will  be 

in  our  travellers'  hands  about  March  ist.  In  addition 
to  our  other  lines,  we  have  secured  the  Canadian  Agency 

for  Wm.  Ritchie  &  Sons'  "  Reliable  "  series  of  .Christ- 

mas Cards  and  Booklets.  Our  last  year's  lines  received 
the  highest  approval-  of  the  trade  and  we  confidently 

look  for  the  range  for  1910,  which  is  much  more  exten- 

sive, to  eclipse  all  previous  years. 

Shelf  Paper,  Window  Blind,  Carpet  Felt,  and  other  seasonable  lines. 

Canadian  Agents  for  the  Vise  Clip  and  the  Parker  Lucky  Curve  Fountain  Pen 

buntin,  Billies  &  co.,  HAM^TON Limited.       MONTREAL. 

fllTYOL 
TYPEWRITER* 
CARBON 

j^2»gt5r;a^v<ga& 

It  is  our  line"  that  must  forever  impress 
tself  among  the  fastidious  users  of  Type. 
writer  Ribbons  and 

Carbon  Papers,  as  it  is 

the  aristocrat  of  its  kind. 

Our   goods   are    distinguished    for 
their  Richness  of  quality  and 

the  possession  of  every 
required    property. 

BRANCHES— New  York,  N.Y  ,  280  Broadway 
Chicago,  111.,  200  Monroe  Sr. 
London,  7  &  8  Dyers  Bldg.,  Holborn,  E.C. 

AGENCIES— In  every  part  of  the  world 
In  every  city  of  prominence 

i RovEnrgiQH 
^0X  TYPEWRITER "B^ 
!|ftOYE  ITSELF  SV&0 Wm.  OTHER  BRANPf 

MITT  AG  ■&  VOLGER,  Inc.  g£<&°E 

Principal  Office  and  Factories,  Park  Ridge,  N.J.,  U.S.A. 
MANUFACTURERS  FOR  THE  TRADE  ONLY. I 
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PAPETERIES 

r  ̂ HERE  is  always  a  certain  amount  of 

^  anxiety  to  the  manufacturer  when  intro- 
ducing an  entirely  new  range  of  goods.  This 

applies  especially  to  such  seasonable  lines  as 

Holiday  Papeteries,  but  we  are  pleased  to  say 

the  result  of  our  efforts  as  now  being  shown  in 

this  year's  line  is  more  than  satisfactory.  By 
the  study  of  harmonious  coloring,  beauty  in 

richness,  utility,  and  dependable  quality,  we 

have  pleased  the  most  severe  critic. 

These  Papeteries  are  unique  in  shape  and  dainty 

in  design,  even  in  the  low  priced  lines.  They 

are  worthy  of  their  name,  the 

"DE  LUXE"  SERIES 
The  increasing  demand  for  this  class  of 

"  Holiday  Gift  "  goods  is  deserving  of  serious 
thought.  May  we  suggest  that  you  see  our 

samples  before  buying  ? 

Warwick  Bros.  &  Rutter,  Limited 
Manufacturing  Stationers  TORONTO 
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Manufacturers  of 
Score  Tableis 
and 

Tall\)  Cards 
for  all  kinds 

of  games 
Rules,  Etc. 

^THE  BEST  CLUB  CARD 

V^OODALL'S  ^)^ IMPERIAL 
*CLUB* 

vkt  PbAYINC  CARD^ 

fSr\|/Ti 

This  qualitv  is  highly  recommended  for 
Clubuse.  beinj  manufactured  from  carefully 
selected  material  and  rendered  absolutely 
waterproof  by  a  special  process. 

CHAS.  GOODALL  &  SON.  LTD.,  LONDON.  N.W. 

Manufacturers  of Bridge 

Whisl 

Poker 
Besique 

Cribbage  Sets 
Dummy  Bridge 

Etc. 

GOODALL'S =ENGLISH= 

Playing  Cards 
IMPERIAL  CLUB  SERIES 

50  Regulation  backs.     THE  MOST  ENDUR- 
ABLE and  best  25c.  card  made. 

No.  1909  EXTRA  LARGE  INDEXES 
For  Bridge,  25c.        Also  made  in  Linette,  35c. 

LINETTE  PLAYING  CARDS 
The  Card  of  the  Future.     Linen  Finish  ;  latest 
production  ;  no  misdeals ;  easy  shuffling,  35c. 

SALON,  SULTAN,  CLAN  TARTAN  SERIES 
Handsomely  boxed ;  gold  edges ;  exclusive 
and  dainty;  picture  backs;  large  assortment,  50c. 

For  Samples  and  Ou°tati°ns,  also  Designs  for  Special  Club 
and  Advertising  Cards  write 

AUBREY  O.  HURST 
REPRESENTATIVE 

ORDER  THROUGH  YOUR  JOBBER 

24  SCOTT  ST. 
TORONTO 
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ACCOUNT  BOOKS 
  PEERLESS-STANDARD  QUALITY   

i 
New  Style    Flat   Opening 

Demy    i  i  jo  F.Cap    1420         La.   4to   1720         4to    1820  Med.  8vo  2120 
Half  Red  Russia,  Green  Cloth  Sides.      Lettered  on  Side.     All  Thicknesses. 

Every  Style,  Description,  Style  and  Pattern,  make  and  value  unsurpassed 

Full  Bo^nd  Fnds  and  Bands 

300  to   1000  Pages 

Ledgers,  Journals,  Cash  Books, 

Day  Books,  Every  Size  from  the 

Largest  Ledger  to  the  Smallest 
Vest  Pocket  Memorandum. 

NEW  STYLE  SHORT  DEMY  LEDGER 
150  to  500  pages,  14  x  10     . Half  Leather  Extra, 

Cloth  Sides 

MEMORANDUM 

and  PRICE    BOOK. 

1-P  LOOSE  LEAF 

MEMO,  and  PRICE 

BOOK 

an  exceptional  LARCE 
LINE 

NEW  PRIVATE  LEDGERS, 

CASH  BOOKS,  etc. 
Large  8vo.  Full  Grained  Seal 

9k  x  6—300  and  400  Pages 

LOOSE   LEAF   LEDGERS,  Binders  and  Specialties,  Trial  Balance  Books,  Dockets, 
Notes,  Drafts,  Receipts,  Etc. 

Paper,  Binding  and  Make  of  the  Highest  Order.  '  Established  In  Toronto  1846. 

BROWN  BROS.,"**. Wholesale  and  Manufacturing  Stationers, 51.53  Wellington  Street  West,  Toronto 



BOOKSELLER  AND  STATIONER 

Gages 
fioliday  Gift  Papeteries 

easfon  191041 
The  consensus  of  opinion  from  the  stationery 

trade  in  every  province  of  the  Dominion  is  that  for 
style,  quality  price  and  selling  points  our  Holiday 
Gift  Papeteries  for  last  season  were  head  and  should- 

ers above  any  Canadian  or  imported  lines.  This 
naturally  pleased  us  and  gave  us  the  incentive 
to  excel  our  own  record  and  we  have 
done  it. 

Our  line  of  Holiday  Gift  Papeteries  for 
the  season  1910-11  is  as  much  ahead  of  our 

last  season's  line  as  that  was  ahead  of  all 
others. 

In  this  our  great  "Made  in  Canada"  line  we  have  provided  for  every 
class  of  trade.      It  [includes  all  grades  from  the  modest  Gift  Papeterie  to   the 

most  elegant,  luxurious  boxes.  The  styles  are  so  varied  in  design 
and  original  in  conception,  and  the  values  so  good,  that 
we  fear  no  competition. 

We  appreciate  every  order  that  has  been  given  us  in  the  past.  Your 
interest  and  ours  are  identical  and  we  ask  you  to  wait  and  see  our  new  samples 

before  placing  any  orders  for  Holiday  Gift  Papeteries.  Our  travellers  are  now 
on  the  road  with  them. 

W.  J.   GAGE  &  CO.,  Limited 
Manufacturing   Stationers  and  Paper  Makers  TORONTO,  ONT 

Paper  Mills  at  St.  Catharines 
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Watermarisgf^TlFouTitcvm  Pen 
THE  COMPLETE  STANDARD  LINE 

Special  Points  for  Special  Purposes 
The  constantly  increasing  use  of  fountain  pens  shows  the  facilities  and  ingenuity  of  the  L.  E. 

Waterman  Company,  Limited,  to  be  of  great  assistance  to  dealers  in  getting  the  business.  Banks 

discard  all  old-fashioned  equipment  and  use  our  bookkeepers'  pens  entirely ;  corporations  equip 
all  their  Stenographers  with  special  pens;  business  houses  use  our  Manifold  pens  for  their  billing 
systems;  in  fact,  everyone  who  writes,  either  for  business  or  social  purposes,  can  be  supplied.  The 
amount  of  business  to  be  done  depends  only  upon  the  effort  dealers  make  to  obtain  it  and  upon 

their  co-operation  with  us.     (Standard  Safety  and  Self-Filling). 

SMOOTH 
POINT 

%'     \                    t 

/  ̂ 3M 

.■iv,  /                * 
f ..•■/     ::m  J 

FINE 
STIFF 
POINT 

1 //FLEXIBLE  k W  SMOOTH  r 
S     POINT       V, 

/VERY  HARD 
SMOOTH  POINT 

TURNED-UP-POINT  BOOKKEEPERS STENOGRAPHERS  MANIFOLD 

Waterman's  Ideal  Ink 
The  perfection  of  this  ink  marked  the  first  necessity  for  as  perfect  an  ink 

For  All  Writing  Purposes 
The  best  for  fountain  pens,  the  best  for  general  use.  Advertised 
extensively  for  its  many  superior  qualities  and  used  largely  in  offices  in 
the  large  bottles.  Small  sizes  for  individual  use.  Display  this  ink  and  it 
will  sell  itself. 

Write  for  catalogues  and  information 

L.  E.  Waterman  Company,  Ltd 

136  St.  James   Street 

MONTREAL 

New  York  London 
Paris 



poofeseller  anb  Stationer 
anb  Cahabian  Jgetosbealer 

A  monthly  journal  devoted  to  the  interests 
of  the   Bookselling  and  Stationery  Trades 

Subscription:    One  Dollar  a  Year 
Single  copies     :       :     Ten  Cents 

Vol.  XXVI TORONTO,  CANADA,  MARCH,  1910 

Editorial    Comment. 

The  work  of  getting  the  book  trade  thoroughly  organ- 
ized has  started  in  earnest.  At  a  meeting  of  the  executive 

of  the  Canadian  Association,  held  in  Toronto  on  Feb- 

ruary 16,  A.  H.  Jarvis,  of  Ottawa,  vice-president,  volun- 
teered to  undertake  the  work  of  lining  up  the  trade 

throughout  Ontario.  He  started  out  on  his  tour  of  the 

province  on  March  9,  and  during  the  next  few  weeks  he 

will  call  on  the  trade  in  all  the  larger  centres.  It  might 

as  well  be  understood  at  the  outset  that  Mr.  Jarvis  is  do- 

ing this  work  without  any  remuneration  whatever,  and  it 

stands  to  reason  that  his  personal  sacrifices  should  be 

recognized  by  the  trade  and  his  visits  be  made  satisfactory 

in  every  respect.  The  association,  of  course,  is  covering 

his  traveling  expenses,  but  none  the  less  the  time  and 

effort  he  is  expending  on  behalf  of  the  booksellers  and  sta- 
tioners are  deserving  of  the  heartiest  thanks  of  all. 

The  prosperity  attending  the  book  and  stationery  trade 

of  Canada  at  the  present  time  is  abundantly  evidenced  by 

the  fact  that  in  this  number  of  The  Bookseller  and  Sta- 

tioner we  publish  pictures  of  three  new  buildings,  which 

have  been  erected  by  Canadian  houses.  The  Copp.  Clark 

Company's  new  factory  now  in  operation  is  one  of  the 
most  up-to-date  manufacturing  plants  in  Canada.  The 
fine  new  warehouse  of  McFarlaue.  Son  &  Hodgson  in 

Montreal  attests  to  the  growing  importance  of  the  whole- 

sale stationery  business  in  the  east.  The  handsome  build- 

ing of  the  Macmillan  Co.  of  Canada  illustrates  the  pro- 
portions to  which  the  book  business  has  expanded.  We 

are  naturally  proud  of  the  progress  shown  and  are  mure 

than  ever  convinced  that  Canada's  prosperity  is  sub- 
stantial. 

Our  present  number  deserves  a  word  or  two  of  com- 

ment. It  is  the  largest  Spring  Special  we  have  as  yet 

published.  It  is  also  a  turning  point  in  our  history.  The 

department  idea  has  again  been  adopted  and  we  have 

started  a  number  of  sections  devoted  to  the  various  out- 

standing lines  carried  by  the  retail  trade.    Notable  among 

these  is  the  Office  Appliance  Department.  Eere  we  have 

what  we  believe  is  going  to  be  the  backbone  and  perhaps 

the  salvation  of  the  trade  in  days  to  come.  The  book 

business  is  confronted  with  difficulties  right  and  left; 

society  stationery  and  fancy  goods  are  being  gobbled  up 

by  the  department  stores  and  mail  order  houses;  but  in 

office  appliances  the  trade  have  a  stable  and  profitable 

department  that  it.  will  pay  them  to  watch  closely. 

* 
We  presume  that  the  trade  will  make  the  most  of  the 

opportunities  afforded  by  the  Easter  holidays.  This  season 

of  the  year  is  growing  in  importance.  As  a  holiday  time 

it  rivals  Christmas  and  for  re-unions  and  family  gather- 

ings ii  gives  splendid  scope.  The  public  are  always  in  a 

buying  mood  at  this  time  of  the  year  and  their  purchases 

are  not  at  all  confined  to  apparel.  There  are  many  articles 

in  the  book  and  stationery  store  which  are  in  demand  and 
dealers  should  make  use  of  every  facility  they  possess  to 

show  these  goods.  Careful  attention  should  be  paid  to  the 
window  trim  and  to  interior  decorations.  In  brief,  get 

your  store  into  harmony  with   the  holiday  spirt. 

Co-operative  Bill  Killed. 

h  will  be  welcome  news  to  merchants  in  all  portions 

of  Canada  to  learn  that  the  Co-operative  bill  introduced 

in  the  Dominion  Parliament  by  Lloyd  Harris.  M.P..  has 
been  killed.     It  is  again  a  dead  letter. 

It  did  not  even  get  as  far  as  the  Senate  where  it  was 

blocked  by  a  single  vote  on  the  last  occasion  it  was  intro- 
duced. 

* 
Merchants  who  actively  opposed  the  Bill  with  this 

paper  will  now  realize  that  their  labors  to  prevent  the 
granting  of  special  privileges  to  a  few  have  not  been  with- 

out fruit.  The  circumstances  connected  with  the  opposi- 

tion also  indicate  what  can  be  done  by  means  of  organized 

effort  and  a  strong  campaign  to  protect  the  interests  of 
retail  merchants. 

* 

The  death-knell  of  the  bill  has  probably  been  sounded. 

as  it  is  not  likely  that  another  member  of  Parliament  will 
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be  foolish  enough  to  bring  in  such  another  piece  of  unfair 

legislation  as  Mr.  I  Ian-is  introduced.  Had  it  become  law 

the  country  would  have  been  a  happy  hunting  ground  for 

oily  tongued  store  promoters,  whose  sole  interest  would 

have  been  to  start  a  store,  colled  the  commission,  and  liit 

the  high  spots  for  another  bunch  of  easy  marks.  Happily 

the  latter  are  to  be.  spared  the  results  of  their  own  folly. 

Canada  and  the  U.S.  Tariff. 

The  maximum  tariff  under  the  Aldrich-Payne  Tariff 

goes  into  effect  in  the  United  States,  March  31st.  This 

tariff  is  levied  against  all  countries  which  are  held  by  the 

administration  to  accord  more  favorable  terms  to  the  im- 

ports of  any  .other  country  than  to  those  of  the  United 

States. 

Should  the  maximum  tariff,  which  imposes  an  addi- 

tional 25  per  cent,  on  the  regular  tariff,  go  into  force 

against    Canada,   there  will   eertainly   he   reprisals  on   the 

part  of  Canada.     Her  weapon  is  the  33  1-3  per  cent,  surtax. 

which  would  certainly  be  employed. 

+ 
The  so-called  balance  of  trade  is  already  largely  againsl 

Canada.  We  now  buy  from  the  United  States  double  the 

quantity  of  merchandise  they  buy  from  us.  In  other 

woids.  last  year  we  purchased  $182,600,000  worth  of  mer- 

chandise from  the  States,  while  their  purchases  from  us 

amounted  to  $92,G0O,O0'O. 

It  is  scarcely  likely  that  the  United  States  will  be  in  a 

hurry  to  levy  the  maximum  tariff  against  Canada,  and 

Canada  meantime  is  standing-  firm. 

Just  where  Canada  will  stand  when  the  maximum  tariff 

goes  into  effect  is  so  far  unknown.  Any  doubt  is  due  to 

the  British  preference.  During  the  early  stages  of  the  dis- 

cussion of  the  tariff  bull  in  Congress,  it  was  understood, 

semi-officially  at  least,  that  the  preference  which  Canada 

gave  to  the  mother  land  would  not  hi-  considered  a  dis- 

crimination against  the  United  States.  Nothing  can  be 

taken  for  granted,  however,  until  the  negotiations  at  pres- 

ent under  way  are  concluded. 

Another  feature,  which  creates  some  doubt  as  to  what 

the  attitude  of  the  United  States  is,  is  the  Canadian-French 

treaty,  which  went  into  operation  Feb.  1st.  The  effect  this 

treaty  may  have  is  made  doubly  uncertain  by  the  fact  that 

the  United  States  and  France  are  not  now  on  particularly 

amicable  terms  in  tariff  matters.  Commercial  peace  has 

just  been  assured  between  Germany  and  the  United  States, 

but  the  outcome  of  the  negotiations  now  pending  with 

France  are  problematical. 
* 

One  favorable  condition  is  the  attitude  of  President 

Taft.  He  has  more  than  once  signified  his  desire  for 

friendly  commercial  relations  with  Canada.  He  is  evident- 

ly sincere  in  this,  but  political  influence  may  be  brought 

to  bear  in,  'the  other  direction.  The  commercial  and  fin- 

ancial interests  in  the  United  States,  however,  are  opposed 

to  the  maximum  tariff  being  levied  against  Canada..  They 

know  that  Canada  is- the  third  largest- customer  the  United 

States  has,  and  that  last  year,  although  the  total  exports 

of  the  States  last  year  decreased  by  1.4  per  cent.,  exports 

to  Canada  increased  1!)  per  cent.  Great  Britain  is  the 

heaviest  buyer,  -Germany,  second,  with  Canada  a  (dose 

third,  and  France  the  fourth  in  order,  considerably  down 

in   the  list    as   far  as   the   value  of  purchases   is   concerned. 

* 

Canada  purchases  more  from  the  United  Stales  every 

year  tha.n  the  whole  of  Central  America,  Mexico  and  the 

West  Indies  combined.  In  fact,  it  is  necessary  to  include 

also  the  exports  to  China  and  Japan  in  order  to  create 

figures  sufficiently  large  to  compare  with  the  exports  to 

Canada. 

Don't  Scatter  Orders. 

Many  merchants  have  the  idea  that  the  shrewd  way 

to  buy  goods  is  to  keep  eight  of  ten  different  firms  in  the 

same  line  dangling  along  with  small  orders  to  each  one, 

rather  than  concentrating  the  orders  with  one  firm,  and 

trusting  to  that  firm  to  protect  them  on  prices. 

* 

Commercial  travelers  themselves  will  tell  the  honest 

seeker  after  information  that  the  man  who  scatters  or- 

ders doesn't  get  as  good  treatment  as  the  man  who  throws 
his  trade  to  one  house  as  long  as  that  house  treats  him 

right. 
* 

Consider  just  the  one  item  of  building  up  credit.  It 

is  better  to  do  your  business  in  one  place,  as  far  as  pos- 

sible, because  it  is  better  for  you  to  owe  money  to  one 

house  than  to  a  dozen.  Having  your  account  in  one  bas- 

ket, you  can  watch  that  basket.  Moreover,  by  central- 

izing your  trade,  you  build  up  a  solid  reputation  with 

that  house  for  credit;  you  are  recognized  as  a  valuable 

customer,  to  whom  the  concern  can  afford  to  make  con- 
cessions. 

+ 
The  representatives  of  that  house,  when  they  come 

to  your  town,  will  see  to  it  that  you  are  put  next  to  all 

the  thing's  that  you  ought  to  know;  the  close  inside  in- 
formation which  the  representatives  of  the  big  wholesale 

houses  have  is  not  distributed  hit  or  miss,  but  goes  to 

the  concerns  in  which  that  house  has  an  especial  interest. 

If  there  are  any  inside  figures  to  be  given  out,  you  will 

get  your  share  of  them.  While  a  traveling  salesman  ma.\ 

now  and  then  make  a  special  cut  to  a  new  customer  to 

get  his  trade,  he  won't  keep  the  system  up,  and  he  will 
plan  to  get  his  money  back  in  due  time. 

* 

By  concentrating  orders,  too,  a  merchant  is  able  to 

make  up  enough  of  an  order  to  save  in  freight  shipments. 

If  Hie  merchant  is  patronizing  a  number  of  places,  he 

may  try  to  make  up  enough  for  a  profitable  shipment  from 

each  one  of  these  concerns,  taking  the  risk  of  over-order- 

ing- in  some  lines  with  the  object  of  saving  freight.  The 

result  is  that  he  is  "stuck''  with  some  over-stock,  and 

loses  more  than  his  freight  savings  for  a  year. 
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News  from  Various  Trade  Centres 

Interesting  Items  Gathered  from  all  Parts 

of  Canada  -  Business  Good  Everywhere 

— Changes    and     Improvements    Noted. 

Conditions  in  Montreal. 

Montreal,  March  8. — Montreal  bookstores  and  book  de- 
partments are  making  active  preparations  for  a  big  Easter 

trade.  The  growing  custom  of  giving  holiday  souvenirs  in 

the  form  of  cards,  booklets,  or  some  fancy  article  sug- 

gestive of  the  holiday.  lias  the  effect  of  stimulating  inter- 
est in  these  lines,  and  gives  booksellers  and  stationers 

several  opportunities  throughout  the  year  for  special  dis- 
plays, both  window  and  interior,  which  otherwise  they 

would  not  have.  These  special  sales  of  timely  gifts  ma- 

terially increase  the  store's  revenue,  but  (his  is  not  all. 
they  prove  a  factor  in  attracting  attention  to  the  regular 

stock  of  books,  stationery,  etc. 

Last  month  St.  Valentine's  day  brought  one  of  these 
opportunities,  and  reports  are  to  the  effect  that  trade  re- 

sulting from  this  holiday  was  unusually  good.  The  better 

class  of  valentines  sold  readily,  and  the  comic  varieties 

were  in  unusually  good  demand.  Pictures  and  posters 

bearing  upon  St.  Valentine's  day  were  also  in  excellent 
request. 

At  present  writing  St.  Patrick's  Day  souvenirs  are 
being  featured  and  the  interest  shown  is  encouraging.  Sales 
are  good,  and  the  fact  that  a  great  many  novelties  are 

being  shown  which  are  entirely  new,  is  creating  a  great 
deal  of  interest. 

Preparations  are  also  b'eing  made  for  an  active  Easter 
trade.  Next  to  Christmas.  Easter  is  the  season. when 

cards  and  booklets,  appropriate  to  the  holiday,  are  in  great 

est  demand.  In  view  of  the  exceptionally  attractive  goods 

of  this  nature  supplied  this  year  by  publishers  of  cards, 

etc..  a,  lively  Easter  trade  is  anticipated. 

There  are  a  great  many  new  books  of  fiction  being 

brought  out  at  the  present  time,  and  this  keeps  up  an 
active  interest  in  this  section  of  the  book  trade.  In  view 

of  the  present  interest  in  women's  suffrage,  different  books 
and  pamphlets  dealing  with  the  subject  are  being  pub- 

lished. One  of  the  most  recent  and  best  is  "The  Women's 

Charter  of  Rights  and  Liberties,"  by  Lady  MaeLaren. 
This  is  selling  well. 

A  new  book,  dealing  with  the  French  habitant  of 

Canada  is  "Pere  Jean,"  by  Aileen  Kingston,  of  Montreal. 
It  consists  of  short  stories.  Another  somewhat  alone-  the 
same  lines  is  in  pamphlet  form,  rough  paper  binding,  by 

Mary  E.  Hickson,  also  of  Montreal,  called  "Madame 
Janvier's  Church." 

F.  E.  Phelan  has  returned  from  the  West  Indies  where 

he  has  been  enjoying  a  brief  holiday. 

Mi-.  Rightmere,  representing  the  A.  A.  Waterman  Co.. 
has  been  calling  upon   the  trade. 

II.  II.  Copp,  of  the  Copp,  Clark  Co..  was  in  the  city 
last    month   in  the  interest   of  his  firm. 

The  Trade  in  Winnipeg. 

Winnipeg,  March  5. —  Stationery  forms  the  major  part 
of  the  output  from  the  jobbing  houses  just  now.  as  all  the 

offices  in  the  city  ami  country  are  healthy  consumers.  The 

approach  of  spring  warrants  a  heavy  trade  in  many  lines 
Mich  as  inks  and  summer  literature,  and  preparations  are 

being  made  for  an  excellent  year's  trade.  Thus  far  there 
has  been  no  difficulty  in  transportation  in  the  west.  Goods 

have  been  shipped  and  received  promptly,  which  is  not  al- 

ways the  case  in  this  country  of  snow  and  ice.  The  mar- 

kets are  featureless,  excepl  that  rubber  goods  are  a  Little 

easier  and  there  ma\   he  more  of  a  drop  in  these  lines. 

The  local  booksellers  and  stationers  are  anxious  to 

form  an  association  of  their  own  in  the  province  to  work 

in  co-operation  with  the  Western  Retail  Association.  Thai 

the  idea  is  feasible  is  almost  assured,  since  jhe  eompladnts 

of  stationers  everywhere  in  the  province  are  numerous, 

and  any  method  which'  would  tend  to  facilitate  such  an- 
noying grievances  as  thai  of  the  mail  order  competition 

would  be  gladly  received.  It  has  been  already  proposed 

by  the  Western  Retail  Association  members  to  approach 

the  Dominion  Government  asking  that  a  letter  rate  post- 

age he  charged  on  all  catalogues.  This  request  in  itself  is 

just,  but  it  does  not  go  far  enough.  The  (   plete  elimina- 

tion id'  the  mail  order  trade  would  he  a  more  worthy  en- 
deavor, and  the  claims  for  the  accomplishment  of  this 

purpose  are  as  justifiable  as  those  which  would  only 

partially  remedy   the  sit  nation. 

Holiday  cards  ami  novelties  always  move  well  in  local 

stores,  'flic  past  trade  in  valentine  goods  has  been  the 
heaviest   ev(  r  experienced  in  these  particular  line-. 

Travelers'  Movements. 

George  B.  Toye,  of  the  Western  Leather  Goods. Cm., 

Toronto,  is  covering  the  principal  cities  between  Montreal 

and  Winnipeg  in  the  interests  of  his  firm.  T.  C.  McGovem, 

of  the  same  firm,  i's  in  northern  and  eastern  Ontario. 
L.  B.  Hill,  of  Siegle,  Hill  &  Co.,  publishers,  London, 

was  in  Canada  during  the  month  of  February. 

E.  S.  Fowkes,  formerly  with  Blackie  &  Son,  Glasgow, 

has  joined  the  traveling  staff  of  the  Mnsson  Book  Co., 
Toronto,  and  is  now  covering  eastern  Ontario  in  their 
interests. 

Curtis  W.  Coe,  representing  the  Dodge  Publishing  Co., 
of  New  York,  is  at  present  showing  the  lines  of  this  house 
to  the  Canadian  trade. 

A.  C.  McClurg  &  Co.,  Chicago,  are  being  represented  in 

Canada  this  year  by  Mr.  Howell,  who  informs  Bookseller 
and  Stationer  that  business  has  been  excellent. 

Ups  and  Downs. 

Rush  Clay,  stationer.  Rapid  City,  Manitoba,  has  assign- 
ed to  A.  W.  Telfer,  trustee. 

Lonis  P.  Bouvier,  envelope  manufacturer,  Toronto,  had 

his  plant  damaged  by  fire  on  February  5. 

Granger  Frcres,  booksellers  and  stationers,  Montreal, 
have  been  incorporated. 

Black  Printing  Co.,  whole-ale  stationers.  Amherst.  X.S.. 
suffered  loss  by  Wrc: 

1.  P.  Dery  &  Cie.,  wholesale  and  retail  booksellers  and 

stationers,  Quebec,  have  been  succeeded  by  T.  P.  Dery  & 
Fils. 

I).  C.  Nixon,  stationer.  Moose  -law.  lias  opened  a  branch 
at  Weyburn,  Sask. 

Men  in  the  Trade. 

W.   E.  D.   Tighe,   of   the   Western    Leather  Goods   Co., 

Toronto,  has  returned  from  a  buying  trip  to  New  York, 

where  he  found  the  trade  in  fancy  leather  goods  very 
brisk. 

M.  J.  Gaskell,  managing  director  of  the  Thomson  Sta- 
tionery Co..  Vancouver,  is  in  the  cast  at  present  doing 

some  buying  for  his  firm. 
Charles  A.  Austin,  drugs  and  fancy  g   Is,  Simcoe,  is 

mayor  of  the  town  for  101 0.  Another  mayor  in  the  trade 
is  T.  Tliauburn,  Brampton. 

T.  S.  Pattillo,  of  T.  S.  Pattillo  &  Co..  Truro,  made  his 

annual  buying  trip  to  Toronto  last  month. 



Some  Advice  for  the  Young  Man  in  the  Stationery  Store 

Good  Service  Means  more  to  Customers  than  Favorable  Prices — It  Brings  Business 
and  Holds  it — The  Salesman  is  Vitally  Concerned  in  the  Success  of  the  Business. 

By  Fletcher  B.  Gibbs 

The  condition  of  the  young  man  in  the  stationery  store 
is  similar  to  that  of  young  men  in  the  sales  departments 
of  other  retail  establishments.  Their  progress  is  govern- 

ed by  several  factors,  chief  of  which  are  ability  and  the 
conditions  of  the  business  in  which  they  are  engaged. 

During  the  last  decade  or  more  the  cost  of  doing  busi- 
ness has  constantly  increased  owing  to  high  rents  and  the 

necessity  of  haying  spacious  and  well-lighted  salesrooms, 
with  the  addition  of  constant  improvements  to  keep  pace 
with  competition;  furthermore,  the  merchant  has  been 
forced  to  pay  more  and  more  attention  to  the  attractive 
display  and  arrangement  of  his  goods,  necessitating  the 
purchase  of  expensive  fixtures  and  other  equipment.  In 
addition  to  these  factors  of  expense,  the  initial  eost  of 
goods  has  been  increasing  by  small  yearly  percentages, 
making  at  the  present  time  a  considerable  aggregate  in 
this  important  item. 

The  retail  prices  of  staple  items  have  become  fixed 
by  custom  at  amounts  such  as  10.  25  and  50  cents,  etc., 

which  are  not  susceptible  to  small  advances.  These  in- 
creased oosts  mentioned  in  a  previous  paragraph  have  had 

to  be  borne  by  the  dealer — a  burden  which  has  occasioned 
a  considerable  pressure  to  fall  upon  the  salaries  of  the 
minor  salesmen,  for,  next  to  merchandise,  salaries  are  the 
most  considerable  item  of  expenditure. 

But  in  some  respects  the  salesman  in  the  stationery 
store  is  responsible  for  much  that  is  undesirable  in  his 

conditions.  Salaries,  especia.lly  in  a  business  where  em- 
ployer and  employe  are  so  closely  associated  as  they  are 

in  this  business,  depend  upon  the  margins  between  the 
cost  of  merchandise  and  the  selling  prices.  Contrary  to 
genera!  assumptions,  only  a  few  stationery  stores  in  the 
large  cities  are  making  even  a  reasonable  income  on  the 

capital  invested,  and  there  isn't  a  particle  of  doubt  in 
my  mind  that  this  condition  arises  in  part  from  the  habit 
of  the  salesman,  abetted  by  the  weakness  or  the  good 
nature  of  the  employer,  of  giving  discounts  from  net  retail 
prices  t)f  goods. 

When  a  man  goes  into  a  shoe  store  and  is  told  that 

I  he  price  of  the  shoes  he"  wants  is  five  dollars,  it  never 
occurs  to  him  to  ask  what  the  discount  is;  nor"  does  he 
demand  a  discount  when  the  clothier  tells  him  he  must 

pay  $30  for  a  suit  of  clothes,  or  when  the  haberdasher 
demands  $1.50  for  a  shirt.  The  druggist  has  a  standard 

price  for  putting  up  a' prescription  and  it  never  occurs  to 
tbe  business  man  to  ask  the 'druggist  what  his  discount  is. 

Why,  then,  should  the  stationer  give  discounts  from  his 
prices?  T  submit  that  there  is  no  logical  reason  why  he 
should  do  so,  but  cm  the  contrary,  there  is  every  reason 

why  he  should  not.  Year  by  year,  the  stationery  sales- 
men have  fallen  more  and  more  into  the  habit  of  think- 

ing that  the  prices  given  them  are  not  net  and  they  can- 
not consummate  a  sale  unless  they  can  put  forward  some 

•inducement  in  the  way  of  a  discount  from  marked  prices. 

These' discounts  during  the  course  of  a  year  in  a  business 
of  any  magnitude  amount  to  a  startling  sum;  they  rob 
the  salesmen  of  the  salaries  they  ought  to  be  getting,  be- 

cause they  represent  the  profits  of  the  business. 
Retail  prices  are  carefully  computed  on  volume  of 

business,  expense  account  and  net  profit,  and  do  not  con- 
template discounts.  The  system  has  been  forced  by  a  firm 

making  discounts  to  attra.ct  trade,  followed  by  another 

firm  making  similar  discounts  and  vice-versa,  until  sales- 
men have  come  to  believe  and  seriously  to  argue  that  the 

only  way  they  can  hold  tra.de  for  their  store  is  upon  the 
basis  of  a  lower  price  than  that  which  someone  else  is 
demanding. 

There  is  no  way  possible  whereby  the  young  man  in  the 
stationery  store  can  improve  his  salary  conditions  except 

through  the  most  intelligent  and  conscientious  co-operation 
with  his  employer.  The  retail  stationer  is  in  such  a  posi- 
liun  that  he  cannot  extend  a  more  liberal  hand  except 
to  those  whose  marked  fidelity  and  capacity  to  produce 
results  make  their  work  profitable  above  that  of  their 
fellows.  However  altruistically  inclined  the  stationer  may 
be;  however  intense  his  interest  in  and  friendship  for  the 

co-workers  in  his  store,  the  question  of  salaries  must  al- 
ways be  closely  related  to  profits,  otherwise  the  whole 

machinery  of  the  business  may  sooner  or  later  come  to 

an'  abrupt  termination  and  salaries  cease  for  everyone. 
There  is  room  for  nothing  in  the  stationery  store  that 
does  not  have  in  view  the  unification  of  all  its  forces  to  a 

common  end.  That  object  is  the  sale  of  goods  at  a  profit. 
No  profits  make  a,  poor  basis  on  which  to  ask  for  salary 
advances.  Small  and  insufficient  net  profits  necessarily 
mean  small  salaries  and  that  without  relation  to  the  hours 

or  to  the  'work  done.  It  is  not  a  question,  always,  of  what 

the  employer  wants  to  do,  but  what  he  'can  do  safely. 
The  stationer  should  impress  upon  his  salesmen  that 

in  a,  stationery  store  it  is  service  which  means  the  most 
to  the  'customer,  not  prices.  Service  brings  business  and 

holds  it.  No  permanent  success  in  this  business  can  be 
built  upon  any  other  foundation  than  giving  the  customer 
the  best  possible  service  his  money  can  buy.  Whether 
the  customer  leaves  his  order  or  not.  if  we  have  done 
some  service  for  him,  he  will  sometimes  recall  it  and 

may  return.  Appreciation  of  good  service  remains  long 
after  the  price  of  the  goods  is  forgotten,  therefore,  give 
the  best  service  and  tbe  best  goods  possible  and  charge 

prices  that  will  leave  a  reasonable  margin  of  profit.  The 
customer  in  the  long  run  will  thank  you  and  stand  by  you. 

When  these  first  principles  are  understood,  when  they 

are  given  the  weight  in  the  minds  of  the  clerks  to  which 

their  importance  entitles  them,  it  will  then  be  but  a  step 

io  the  necessary  conclusion  that  the  clerk  or  salesman 

himself  is  the  one  most  vitally  concerned  in  the  success 

of  the  business.  The  employer  usually  has  something 
somewhere  he  can  fall  back  upon  in  an  emergency,  but 

with  the  salaried  man,  the  partition  between  money  in 

his  pocket  and  being  "broke"  is  usually  uncomfortably 
thin  and  insubstantial.  The  success  of  the  business  is  a 

vital  matter  to  the  employe.  Indeed,  it  is  so  important 

that  a  body  of  employes  working  for  one  concern  cannot 
afford  to  tolerate  anion?  their  number  a  man  who  has  not 
the  interests  of  the  business  at  heart.  Independent  of  the 

efforts  of  the  employer  there  should  be  enough  of  the  com- 

munriy  spirit  among  salesmen  and  other  employes  to  create 

an  esprit  du  corps  which  will  enthuse  every  individual, 

making  him  put  forth  his  best  efforts  in  whatever  he  may 
be  called  upon  to  do. 

Even  one  indifferent,  inefficient  employe  makes  loss 

and   trouble  for  the  whole  establishment.     He  affects  its 
8 
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profits,  adds  to  the  labors  of  the  efficient  employes  and 
at  the  same  time  robs  each  man  of  a  little  of  what  ought 
to  be  coming  to  him  in  salary.  Half  a  dozen  inefficient 
men  in  an  establishment  may  mean  that  the  firm  will  fail 

to  make  several  thousand  dollars  in  a  year  that  it  other- 
wise would  have  made  without  any  additional  work.  Divide 

that  loss  and  add  the  half  to  salary  aceount  and  see.  what 
the  results  are!  The  additional  money  the  firm  might 
have  been  able  to  give  in  salaries  might  mean  a  good  deal 

to  every  individual — might  have  marked  the  turning  point 
between  living  up  everything  and  that  savings  account 

long  looked  forward  to  for  a  rainy  day — might  have  meant 

that  last  year's  overcoat  would  not  have  to  do  for  another 
year — in  fact,  might  have  meant  the  possession  of  so  many 
things  that  a  little  more  money  is  such  an  important  factor 
in  getting. 

The  fact  that  a  few  thousand  men  in  this  city  spend 

so  much  money  in  dissipation,  in  what  is  worse  than  noth- 
ing at  all,  and  that  so  ma,ny  other  men,  equally  gifted, 

are  living  from  hand  to  mouth,  yet  working  honestly  and 
conscientiously  every  day,  is  a  terrific  indictment  of  our 
civilization;  and  the  one  remedy,  the  one  hope,  lies  in 
the  solid,  sound  sense  of  the  middle  class  men  and  women 
to  Which  class  we  as  stationers  a,nd  our  employes  belong. 

We  must  regard  each  other  is  mutually  dependent — must 
have  confidence  in  the  good  will  and  best  efforts  of  each 

to'ward  the  other.  Having  this  good  will,  this  determina- 
tion to  do  and  to  learn  what  is  best,  to  work  with  all  our 

hearts  for  the  respective  concerns  with  which  we  are 
allied,  we  shall  be  fulfilling  a  high  duty,  not  alone  to  each 

other,  but  to  our  city  and  our  state,  by  our  example  in- 
culcating industry,  temperance  and  morality,  and  forming 

a  body  of  men  whose  faces  are  set  against  abuses  and  ex- 
travagance wherever  found. — Office  Appliances. 

DISPLAY  OF  BOOKS. 

The  display  of  books  being  made  this  year  by  the 
Dodge  Publishing  Co.,  of  New  York,  is  one  which  should 
interest  every  Canadian  bookseller.  The  Dodge  line  is 
specially  adapted  to  the  bookstore,  as  the  books  are  suited 

in  the  main  for  gift  purposes,  and  there  is  thus  no  com- 
petition with  agents  and  libraries.  Moreover,  the  margin 

of  profit  is  large. 
Special  mention  might  well  be  made  of  the  ooze  lea- 

ther bindings  in  which  the  Dodge  Pub'ishing  Co.  special- 
ize extensively.  A  great  many  of  their  popular  series  are 

bound  up  in  this  way. 

■  They  also  show  lines  of  calendars,  cards,  guest  books. 
baby  books,  mottoes  and  novelties,  which  will  be  found 

highly  interesting.  Curtis  W.  Coe,  the  Canadian  repre- 
sentative of  the  house,  is  now  in  Canada  calling  on  the 

trade. 

5,000   FACTS   ABOUT    CANADA. 

The  1910  edition  of  this  popular  publication  is  meet- 
ing witli  a  ready  sale,  as  in  previous  year.  No  more  valu- 
able compendium  of  Canadian  facts  has  been  compiled,  as 

it  makes  accessible  to  the  busy  man  what  is  otherwise  hid- 
den in  blue  books  and  other  sources  of  information.  The 

compiler,  Mr.  Frank  Yeigh,  is  to  be  congratulated  on  the 
successful  working  out  of  a  happy  and  original  idea.  It 
is  published  by  the  Canadian  Facts  Publishing:  Co..  667 
Spadina  avenue,  Toronto,  and  is  carried  by  the  lea.dinar 
news  companies  and  dealers. 

HOW  ONE  STORE  GETS  THE   TRADE 

of  Students  Coming  to  its  Locality — The    Method 
employed    by    W.    J.      F.     Mallagh      of   London 

When  the  Mallagh  Bookshop,  London,  Ont.,  adver- 
tises, its  publicity  matter  is  usually  distinguished  by  its 

clearly-expressed  arguments,  made  suggestive  in  pur- 
pose, and  the  clever  and  artistic  work  of  the  printer. 

Both  of  these  factors  are  necessary  before  advertising 
can  become  profitable.  One  of  the  latest  ideas  from  the 

Mallagh  shop  is  a  sm'all  3V2x5i4-inch  four-page  folder, 
which  they  sent  out  to  the  homes  of  students  who  were 
coming  to  London  to  attend  the  Normal  School.  The 
text  was  made  cordial  in  character,  and  conveyed  an  in- 

vitation to  the  students  to  visit  the  stores  and  inspect  the 
assortment  of  books  to  be  found  there.  Definite  direc- 

tions were  also  given  as  to  how  to  find  the  store,  which 

the  strangers  most  likely  would  appreciate.  "Books  You 
Will  Require"  was  made  the  subject  of  another  page,  and 
a  list  of  books,  comprising  seven  in  all,  was  given  in 
rotation.  Coupled  with  this  was  an  offer  to  deliver  the 

books  to  the  buyer's  boarding  house,  "thus  making  your 

shopping   as   easy   as   possible." 
A  special  offer  to  Normal  students  was  "a  special 

quality  of  note  paper  at  10c  per  quire,"  which  included 
embossing  free  of  charge  of  the  purchaser's  own  inttial 
in  a  style  shown  on  the  head  of  the  page.  The  offer  cer- 

tainly was  timely,  and  the  natural  temptation  to  take 
advantage  of  the  inducement  was  reinforced  by  the  as- 

sertion that  as  the  student  would  be  constantly  using 
note  paper  it  offered  him  an  exceptional  opportunity  at 
the  beginning  of  the  school   term. 

The  appearance  of  the  folder  is  unusually  clean  and 
artistic,  and  the  common-sense  typographical  arrange- 

ment is  especially  pleasing.  The  use  of  the  initial,  while 
intended  primarily  as  an  illustration,  gives  the  folder  a 
distinctive  touch,  which  will  not  be  lost  upon  the  people 
into  whose  hands  it  is  intended  to  fall.  Probably  no  bet- 

ter se'ection  of  type  could  have  been  made  than  the  Chel- 
tenham, which  is  used,  and  tastefully  framed  in  generous 

margins.  The  stock  chosen  was  a  linen-finished  paper,  on 
which  the  text  in  blue  ink  showed  up  well.  A  slight  de- 

fect in  the  composition  is  the  use  of  a  rule  border  around 
the  signature  on  the  two  middle  pages;  this  has  the  effect 
of  crowding  the  text  above  in  a  way  that  is  rather  no- 

ticeable. Also,  the  text  matter  should  have  been  raised 
about  an  eighth  of  an  inch  on  this  pa°re,  so  that  the 
lars-e  margin  would  be  at  the  bottom  and  at  the  outside 
edges,  where  they  really  should  be  in  book  work.  The 
matter  contained  in  the  panel  on  the  front  page  would 
have  been  easier  to  read  had  it  been  set  in  lower-case 
type,  instead  of  capitals;  or,  almost  the  same  result  mi?ht 
have  been  obtained  by  spacing  between  the  lines,  which 
would  have  relieved  the  crowded  appearance  which  it 
has  now.  However,  these  are  not  serious  defects,  and 
might  be  easily  corrected,  which  leads  us  to  observe  that 
in  printinsr.  as  in  evervthing  else,  it's  the  close  attention 
to  minor  details  that  helps  to  make  up  the  sum  total  of 
perfection. 

The  Copp,  Clark  Co.  will  have  ready  about  April  1  the 

new  cheap  cloth  edition  of  "The  Weavers."  by  Sir  Gil- 
bert Parker.  The  other  Parker  novels  in  this  series  will 

follow  rapidly. 

D.  C.  Nixon,  bookseller  and  stationer,  Moose  Jaw,  made 
a  trip  east  in  February. 

Mr.  Bell,  of  the  Consolidated  Sfationerv  Co..  Winnipeg, 

was  east  during  February.  Mr.  Clark,  of  Clark  Bros,  wa^s also  down  from  Winnipeg. 

J.  McNaughton.  representing  Craig  &  Sons.  Caldercruix, 
Scotland,  manufacturers  of  blotting  paper,  wall  paper,  etc.. 
in  company  with  A.  O.  Hurst,  the  firm's  Canadian  repre- 
sentative,  has  been   visiting  Canadian  centres. 



General    View   of  the   Girls'  [Foom    in   the    Bindery. 

Description  of  the  New  Factory  of  the  Copp,  Clark   Co. 

A  Modern  Building,  Equipped  with  the  Latest  Machinery  —  Situated 

in  an  Excellent  Locality  for  the  Purpose — Capable  of  Turning ^Out 

the   Best  Work — Plant  Now  in  Full  Operation. 

Without  any  ostentatious  blowing  of  horns,  the  Copp, 

(  lark  Co.  have  quietly  vacated  their  time-worn  premises 
en  Colborne  Street,  Toronto,  and  have  started  work  in 

their  fine  new  factory  on  Wellington  Street  W.  The 
move  had  for  some  time  become  imperative.  The  old 

quarters  were  cramped  and  entirely  inadequate  to  handle 

the  growing  volume  of  business  being  put  through.  It 

was  accordingly  deemed  wise  to  secure  property  in  a  less 

congested  district,  and  to  put  up  a  modern  building  with 

up-to-date  facilities. 
in  the  construction  and  layout  of  their  new  building, 

the  Copp,  Clark  Do.  acknowledge  a  belief  in  the  principle 

that,  a  pleasing  environment  will  have  an  effect  both  upon 

the  quality  ami  quantity  of  the  product  of  their  employes. 
Located  mi  West  Wellington  Street,  apart  altogether 

Prom  the  Congested  business  section  of  the  city,  the  sur- 

roundings (  I'  the  building  are  clean  and  pleasing  in  ap- 
pearance,  while   the   use   of  practically   all-glass   walls   in 

'he    four    sides    of   the   building,    and    the   enforcement    of 
slrict  rules  as  to  cleanliness  make  the  inside  of  the  build- 

tig  bright  and  (dean,  and  conducive  to  enthusiastic  effort 

on  the  part   of  the  employes  engaged  therein. 

It  was  recently  the  privilege  of  one  of  the  members  of 

.'in'  editorial  staff  to  make  a  tour  of  the  various  depart- 
ments in  the  new  building  under  the  guidance  of  the 

lOurteous  superintendent,  J.  M.  Young. 

The  building  has  a  frontage  on  Wellington  Street  of 

"(I  feet,  and  runs  back  to  a  depth  of  21.1  feet.  It  consists 
id'  two  stories  and  a  basement — the  latter  being  to  all 
intents  and  purposes  as  valuable  a  flat  as  those  above  it, 

the  height  of  room  being  the  same,  and  the  distance  of 

floor  below  ground  level  but  two  feet.  The  building  is 

of  the  type  commonly  called  "mill  construction."  is  fire- 
proof, and  the  arrangements  for  light  are  as  before  stated 

practically  perfect. 
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The  executive  offices  of  the  factory  occupy  the  front 

portion  of  the  main  floor.  Immediately  adjoining  are  the 

lithographic  artists'  room,  and  the  transfer  room,  where 
I  lie  designs  for  the  Copp,  Clark  line  of  scribblers,  exercise 
books,  pad  covers,  and  so  forth,  are  prepared  under  the 
direction  of  A.  W.  Cameron. 

The  type-setting  room  which  is  located  in  the  rear 
portion  of  the  main  floor  gave  a  pleasing  impression  of 
order  and  cleanliness.  The  aisles  between  the  frames  and 

other  fittings  of  the  room  are  very  spacious,  affording 
ample  room  for  the  going  and  coming  of  the  employes.. 

Spotlessly  clean  hardwood  floors  gave  proof  of  the  en- 

forcement of  the  "no-spitting"  and  "paper  in  the  waste 
basket"  rules. 

After  meeting  the  foreman  of  the  printing  depart- 
ment, R.  M.  Briggs,  we  next  visited  the  press  room  in 

the  basement  of  the  building.  The  basement  floor  is  of 
concrete,  thus  giving  a  perfectly  solid  foundation  for  the 
heavy  machinery.  Four  lithographic  presses,  driven  by 
individual  motors,  are  arranged  along  the  front  of  the 
building,  where  the  light  from  the  large  windows  shines 
directly  down  upon  the  finished  product  as  it  comes  from 
the  press. 

On  the  west  side  of  the  basement  is  the  cylinder  press 

department,  where  are  five  large  presses  of  the  latest 
type,  also  equipped  with  individual  motors.  On  the  east 
side  is  the  job  press  room,  consisting  of  three  job  presses. 

The  entire  top  floor  is  given  up  to  the  bindery.  Here 
the  various  books  and  publications  are  bound  up  and 
shipped  out  in  their  finished  state. 

A  BUDGET  FROM  BERLIN. 

Berlin,  March  7 — Pierced  brass  has  caught  on  here  and 
promises  to  eclipse  pyrography  in  popularity.  The  sale 
thus  far  is  confined  to  the  bookstores,  who  have  found  it 

a  mighty  good  aid  to  business  in  a  naturally  slow  month. 

The  Canadian  Kodak  Co.,  will  bring  their  exhibit  to 

Berlin  for  a  two-day  show  next  month.  Concordia  Hall, 
the  largest  in  the  town,  has  been  engaged  and  the  local 

dealers  are  arranging  to  co-operate  with  an  aggressive 
advertising  campaign ;  all  of  which  indicates  a  good  year 
in  the  kodak  and  amateur  supply  business. 

All  the  local  bookstores  handle  wallpaper  and  with 
well  selected  stocks  are  successfully  holding  up  their  end 

in  competition  with  the  other  dealers.  The  sample  bonk 
men,  however,  eat  into  the  trade  pretty  badly. 

The  Retail  Merchants'  Association  are  about  to  adopt 
the  collection  system  employed  in  Guelph.  The  present 
system,  that  provided  by  the  central  office  of  the  Retail 

Merchants'  Association  of  Canada  will  be  retained,  but  it 
is  felt  that  to  make  it  a  success  it  must  be  in  charge  of  a 

collector  or  agency  devoting  entire  attention  to  that  work 
and  to  that  end  an  arrangement  is  to  be  made  to  have 

the  collection  end  of  the  association's  work  taken  over 
by  a  mercantile  agency  similar  to  the  method  adopted  i  ; 
Guelph  with  such  excellent  results. 

There  should  be  an  opening  for  the  Booksellers'  Asso- 
ciation to  get  in  some  good  work  for  the  members  in  an 

endeavor  to  restrict  the  indiscriminate  sale  of  lines  prop  r- 
ly  belonging  to  bookstores;  to  grocers,  barber  shops, 
druggists,  tobacco  stores,  etc  Good  missionary  work 
could  be  done  here  and  no  doubt  similar  conditions  obtain 

in  all  other  towns.  Why  not  provide  the  members  with  a 

Transfer    Room,  fLithograph'c   Depaitment. 

list  of  the  wholesale  firms  who  treat  the  booksellers  and 

stationers  properly  in  this  respect?  Such  an  "Honor 
List,"  would  make  a  "Black  List"  unnecessary. 

One  of  the  local  dealers  speaking  of  the  school  book 
question  recently  said  he  was  going  to  use  his  influence 
to  have  the  School  Board  supply  everything  the  children 

require  in  the  schools,  as  under  present  conditions  with  no 
sign  of  relief  in  sight  it  does  not  pay  to  carry  these  lines. 
The  latest  books  for  instance,  the  new  blank  drawing 
books,  like  the  readers  show  an  actual  loss  when  the  car- 

Some   of  the   Lithographic   Presses. 

riage  and  expense  of  doing  business  is  taken  into  con- 

sideration. The  dealer's  suggestion  has  been  taken  up  by 
the  school  board  with  a  view  of  having  the  new  drawing 
books  supplied  by  contract  as  in  the  case  of  scribblers, 

ink,  pencils  and  other  lines  which  the  board  has  been  sup- 
plying during  the  past  few  years.  The  next  step  will  be 

the  readers.  This  is  a  straw  which  shows  which  way  the 

wind  is  blowing.  It  is  evident  that  the  Whitney  Govern- 

ment 's  policy  is  going  to  completely  ruin  the  school  book 
business  as  respects   the   retail    trade. 

Section  of  Printing   Press  Room. 
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Hints  on  Selling  Stationery  at  Retail 
The  best  Times  for  Certain  Displays 

— How  to  Conduct  a  Bargain  Sale — 
The  right  way  to  Advertise  Goods. 

It  goes  without-saying  that  all  kinds  of  stationery  from 
box  papers  to  blank  books  should  be  well  displayed;  cer- 

tain showcases  should  be  set  aside  for  the  purpose  and 

used  for  nothing  else.  Sell  from  these  cases,  but  do  not 
use  them  for  the  storage  of  surplus  stock.  Keep  the 

latter  somewhere  else  and  replenish  the  goods  in  the  cases 

as  needed.  In  this  way  the  display  is  constantly  changing 
and  the  stock  has  no  chance  to  become  faded  or  soiled. 

McFarlane,   Son   &   Hodgson's   New    Building 
in   Montreal. 

Window  displays  should  be  frequent  if  not  continuous. 

High  class  writing  paper  in  boxes  can  be  profitably  dis- 
played at  least  three  times  a  year,  viz.:  Christmas,  Easter 

and  commencement.  This  with  ordinary  box  paper,  tab- 
lets with  envelopes  to  match,  pound  goods,  office  sta- 

tionery, school  supplies,  diaries  and  blank  books  should' 
keep  such  a  window  occupied  fifty-two  weeks  in  the  year. 

Of  course  all  displays  either  in  windows  or  show  cases 

should  have  plenty  of  plainly  lettered  price  tickets  and  a 
few  neat  sign  cards  with  some  sharp,  easily  read  sentences. 

The  Special  Sale. 

One  of  the  best  methods  of  stimulating  a  stationery 
business  is  the  special  sale,  and  by  this  I  mean  a  real 
bargain  sale  where  the  customer  is  given  unusual  value 
for  his  money.  These  sales  can  also  be  used  to  the  direct 
profit  of  the  dealer  if  he  has  bought  his  stock  right.  Box 

papers  are  a  staple  article  for  such  sales  and  a  good  sup- 
ply can  be  procured  from  various  sources;  (1)  ask  your 

jobber  what  he  has  in  the  way  of  odds  and  ends.  Do  not 
take  everything  he  offers  you  but  make  a  careful  selection 
and  see  that  he  gives  you  a  low  price.  (2)  The  large 
manufacturers  are  constantly  discontinuing  some  kinds 
and  are  glad  to  sell  what  they  have  on  hand  at  a  low 
price.  (3)  Take  the  slow  moving  numbers  from  your  own 

stock  and  mark  them  right  down  with  the  others.  Adver- 
tise that  you  have  so  many  hundred  boxes  of,  for  instance, 

25  cent  paper  that  you  were  fortunate  enough  to  get  from 
the  jobber  or  manufacturer  at  a  very  low  price  and  tell 
the  reason  for  the  price.  Say  that  the  lot  will  be  put  on 

sale  at  a  certain  time  at  2  boxes  for  25  cents  "while  it 

lasts,"  but  only  two  boxes  to  a  customer.  In  this  way  you 
practically  compel  each  buyer  to  take  two  boxes  instead  of 
one  and  you  can  make  a  fair  profit  if  you  use>  reasonable 
care  in  buying.  Make  a  pretty  window  display  and  watch 
il  go.  I  think  it  well  not  to  run  a  sale  of  this  kind  longer 
than  one  week  even  if  the  stock  is  not  all  sold. 

Publicity. 

Now  in  regard  to  publicity. — The  constant  aim  of  the 
dealer  should  be  to  educate  his  customers  up  to  better 

things.  Talk  quality  to  the  customer  at  the  counter  and 
preach  it  in  the  newspapers  and  by  means  of  well  written 
circulars  and  booklets.  A  woman  should  be  taught  by 
advertising  and  by  tactful  conversation  that  she  should 
have  the  proper  writing  paper  for  every  occasion.  It  is 
not  only  wasteful  but  also  bad  form  for  her  to  use  her 
monogram  stationery  on  which  to  write  groceries,  neither 
will  her  best  friend  appreciate  it  if  she  sends  her  a  letter 
written  on  paper  torn  from  a  five  cent  school  tablet. 

Most  manufacturers  of  high  grade  writing  paper  will 
supply  the  dealer  with  material  for  window  displays,  with 
electros  for  newspaper  advertising  and  with  attractive 

booklets  containing  the  dealer's  imprint.  The  latter  usu- 
ally come  enclosed  in  suitable  envelopes  all  ready  to  be 

addressed  by  the  lady  clerk  or  the  proprietor's  wife  and 
sent  out  to  a  mailing  list,  which,  by  the  way,  every  dealer 
who  handles  stationery  should  have. 

A  booklet  or  an  attractive  circular  should  go  to  each 
one  on  the  mailing  list  three  or  four  times  a  year,  but 

don't  send  a  cheap  one.  Better  send  one  good  one,  well 
written  and  neatly  printed,  than  four  cheap  ones  which 
would  do  your  stationery  department  no  credit. 

The  Newspapers. 

I  have  purposely  left  the  most  important  method  of 
advertising  until  the  last  and  that  is  the  newspapers.  Of 
course  in  the  large  cities  newspaper  space  is  too  high  to 
be  profitable  to  the  average  dealer,  so  he  must  depend  on T2 
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his  windows  and  his  mailing  list,  but  in  the  smaller  cliite 
and  towns  there  is  no  better  or  more  profitable  medium. 
Use  space  as  often  as  possible  and  never  run  the  same 

"copy"  twice.  If  you  have  a  special  sale  on  feature  it 
at  the  same  time  in  the  papers;  if  you  have  a  window  full 
of  blank  books  talk  it  in  your  advertising.  Get  all  the 

"team  work"  possible  into  your  various  forms  of  pub- 
licity. One  thing  should  never  be  forgotten  in  preparing 

"copy"  for  either  newspapers  or  booklets  and  tha.t  it  to 
quote  prices  on  everything  which  you  advertise. 

As  for  the  actual  writing  of  "copy"  I  recommend  that 
you  do  it  yourself  rather  than  have  it  done  by  an  "ad- 
smith."  Follow  this  maxim  sent  out  years  ago  by 
"Printer's  Ink,"  and  you  cannot  go,  far  wrong:  "When 
you  advertise  have  something  definite  to  say  about  some- 

thing definite  that  you  have  to  sell.  Say  it  plainly,  ex- 

plicitly,  truthfully  and   then  shut  up." 

Fine  New  Building  in  Montreal. 

McFarlane,  Son  &  Hodgson,  Limited,  one  of  Montreal's 
prominent  wholesale  stationery  and  paper  firms,  take  pos- 

session the  latter  part  of  this  month  of  their  handsome  and 
commodious  new  building  erected  on  St.  Alexander  Street, 
near  the  corner  of  Craig  St.  The  new  building,  CD  ft.  x 

SO  ft.  with  six  storeys  and  basement,  is  of  modern  fire- 
proof construction  throughout  and  particularly  axlapted  to 

the  needs  of  this  large  and  growing  business.  It  is  well 
lighted  and  has  comfortable  offices  on  the  ground  floor, 
and  floor  space  which  will  double  the  capacity  they  at 
present  enjoy.  The  step  is  necessitated  by  their  rapidly 
increasing  business  which  this  year  celebrated  its  nine- 

teenth anniversary.  The  opening  of  a  warehouse  in  Win- 
nipeg a  couple  of  years  ago  with  a  complete  stock  for  the 

western  trade  was  also  an  important  milestone  in  the 
history  of  this  progressive  firm. 

Death  of  Matthew  Riddell. 

Toronto,  March  4. — A  cablegram  received  to-day  an- 
nounced the  death  in  London,  England,  of  Matthew  Rid- 

dell, of  the  firm  of  Hart  and  Riddell,  wholesale  stationers, 
40  Wellington  street  east.  Two  months  ago  Mr.  Riddell 
went  to  London  to  consult  a  specialist  and  at  intervals 

since  messages  told  of  his  improvement  and  progress  to- 
wards recovery.  His  death  was,  therefore,  quite  unexpect- 

ed. The  late  Mr.  Riddell  was  accompanied  to  England  by 
his  wife. 

Deceased  came  to  Canada  some  eighteen  years  ago  from 
Scotland  where  he  was  identified  with  the  well-known 

ho-use  of  Sir  William  Collins,  Sons  &  Company,  in  Glas- 

gow. From  the  time  of  his  arrival  he  had  been  in  part- 
nership with  S.  R.  Hart  and  was  a  highly  successful  busi- 

ness man.  He  was  also  associated  with  the  firm  of 

William  Tyrrell  &  Co.  The  late  Mr.  Riddell  was  a  mem- 

ber of  the  Board  of  Trade,  the  St.  Andrew's  Society  and 
was  the  Chairman  of  the  Board  of  Managers  of  Bloor 
street  Presbyterian  Church.  Deceased  is  survived  by  his 
widow,  two  sons,  M.  R.  of  the  University  of  Toronto,  and 

Andrew,  a  student,  and  three  daughtei-s,  one  of  whom  is 
new  a  student  at   Harvard. 

Fancy  Calendar  Pads. 

Judging  from  the  samples  of  fancy  calendar  pads  we 

have  just  received  from  the  Chas.  H.  Elliott  Co.,  Phila- 
delphia, that  firm  must  have  met  with  success  in  the  line 

as  the  pads  we  have  from  them  are  wonderful  productions 
of  the  art  preservative. 

Suggestions  on  Window  Trimming 

The  Use  of  Moving  Objects  to  At- 
tract Attention  —  Attractive  Signs 

Should  be  Made  to  Sell  the  Goods- 
Timeliness  and  Cleanliness  Essential. 

Window  trimming  is  an  art,  says  A.  A.  Belanger,  writ- 
ing in  the  Inland  Stationer.  It  can  not  be  taught  or 

learned  in  schools  successfully.  It  is  a  natural  gift.  The 
public  is  curious  and  easily  attracted  by  moving  objects, 
especially  in  a  window.  Everybody  is  aware  of  this  fact, 

yet  how  many  window-trimmers  take  advantage  of  it? 
It  does  not  necessarily  require  any  large  money  expense. 

Any  simple  mechanical  device — something  with  a  faint 
suggestion  of  mystery — never  fails  to  draw  attention. 

Attention   is   what    the   window   trimmer  is   aiming   for 
and  he  should  always  bear  that  fact  in  mind.     Draw  the 

Attractive  Display  by  F.  E.  Phelan,  Montreal. 

crowd  to  your  windows  by  curiosity,  and  the  goods  dis- 
played will  get  their  share  of  attention  when  that  curi- 

osity is  abated. 
Attractive  Signs. 

Attractive  signs  should  be  displayed  conspicuously, 
extolling  the  merit  of  your  goods.  Try  to  be  original,  but 

don't  overdo  it.  Use  simple  language  and  plain  lettering. 
Fancy  language,  and  signs  which  require  an  encyclopedia  to 
decipher,  are  useless.  Signs  should  be  made  to  sell  goods, 
not  to  be  admired.  You  are  selling  goods,  not  signs.  Tel! 
the  truth — even  a  hint  of  deceit  should  be  avoided.  A 
harmless  humorous  sign  will  sometimes  add  a  new  cus- 

tomer and  turn  a  scowl  into  a  smile. 

Do  not  crowd  the  windows — leave  plenty  of  breathing 
space.  Goods  should  be  changed  at  least  once  a  week,  and 
always  display  fresh  stock. 

Specialize  when  possible.  Divide  your  stock  into 
classes.  For  instance,  if  clips  are  to  be  shown,  fill  your 

window  with  the  different  styles — each  style  by  itself,  with 
neat  price-cards  attached.     This  acts  as  a  silent  salesman 

13 
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■ — the  customer  selecting  the  kind  suited   to  his  own  par- 
ticular line  of  work. 

Timeliness. 

At  the  height  of  the  Cook-Peary  controversy,  the  writer 

displayed  a  simple  device,  showing  Cook  and  Peaj-y 
circling  around  the  north  pole.  The  motive  power  con- 

sisted of  a  large  magnet,  concealed  under  a  sheet  of  black 

paper.  There  was  an  air  of  mystery  and  it  attracted  de- 
cided attention — even  by  the  press. 

The  window-trimmer  of  to-day  must  not  only  use  his 
brain,  but  also  keep  posted  on  the  topics  of  the  day.  He 
must  watch  his  competitors  closely  and  excel  them.  It  is 
easy  when  you  get  the  habit.  One  success  will  be  food  for 
another. 

Like  the  artist,  the  orator  or'  the  actor,  the  window- 
trimmer  must  show  individuality  in  his  work  if  he  hopes 
to  be  successful.  His  windows  must  show  harmony  and 
a  different  face  each  time  they  are  changed. 

Keep  your  customers  guessing  and  on  the  lookout  for 
your  next  exhibit.  When  that  is  once  achieved  it  will  re- 

pay you  for  your  most  arduous  labor.  If  you  are  con- 
templating a  new  idea  do  not  allow  the  first  pessimist  you 

happen  to  meet  discourage  you,  but  work  it  out,  and  nine 
times  out  of  ten  it  will  prove  successful. 

Cleanliness. 

Cleanliness  will  appeal  to  everybody — clean  goods, 
clean  signs,  etc. — will  impress  the  passers-by  more  than 

fancy  fixtures.  When  "yours  truly"  took  up  this  line 
of  work  his  employer  insisted  upon  cleanliness  and  neat 

price-cards  on  every  article  displayed.  Even  a  dead  fly 
had  to  be  removed  as  soon  as  discovered.  This  was  strictly 

adhered  to  at  first,  in  vi<  w  of  the  fact  that  a  "call-down" 
would  be  forthcoming  for  failure  to  do  so.  After  a  time, 
however,  it  became  a  habit. 

This  habit  has  been  a  source  of  pleasure  and  revenue. 

Worth  something,  isn't  it?     Try  it  yourself. 
-4- 

Big  Prize  Contest  for  Schools. 

Sandusky.  Ohio,  February  21. — The  American  Crayon 
Co.  will  spend  about  $10,000  within  the  next  90  days  in 
advertising  Crayograph  to  the  schools.  The  contest  is 
being  advertised  in  over  50  publications.  Part  of  these 
circulate  among  teachers  and  educators  and  the  others 
among  .children.  Seven  hundred  and  fifty  dollars  in  prizes 
will  be  distributed  among  the  school  children  of  the  United 

States  and  Canada  for  the»best  drawings  made  with  Crayo- 
graph.   This  contest  will  be  divided  into  five  classes.   There 

will  be  490  prizes  given  direct  to  the  boys  and  girls,  as  a 
reward  for  the  merits  of  their  drawings.  Eleven  beautiful 
prizes,  costing  $25- each,  will  be  presented  to  the  schools 
to  which  the  pupils  belong.  These  prizes  will  be  awarded 
to  the  teachers  of  the  pupils  winning  the  first  and  second 
prizes  in  each  of  the  five  classes  in  this  contest. 

The  contest  will  close  at  noon,  Tuesday,  May  31st,  1910. 
The  drawings  will  be  sent  immediately  to  the  jury  of 
awards  and  the  prizes  will  be  sent  out  as  soon  as  they 
have  been  awarded.  Full  announcement  of  the  prize  win- 

ners will  appear  in  the  September  issues  of  the  different 
educational  magazines. 

This  is  not  an-  ordinary  prize  contest,  but  is  really  two 
contests  in  one,  or  what  might  be  called  a  parallel  contest. 
Prizes  are  offered  to  the  schools,  as  well  as  the  pupils  in- 

dividually. The  prizes  to  the  schools  are  beautiful  pic- 
tures and  busts.  This  makes  it  an  incentive  for  the  school 

superintendents  and  the  school  teachers  to  take  an  active 

part  in  the  contest.  In  towns  and  cities  where  the  pupils 
enter  this  contest,  and  the  schools  of  the  city  are  trying  to 
win  some  of  the  big  prizes,  there  will  be  a  great  demand 
for  Crayograph,  and  the  dealers  in  these  cities  can  reap 
a  rich  harvest  selling  the  Crayograph. 

Stationer  Taken  for  Detective. 

An  amusing  occurrence  happened  to  C.  H.  Numan,  of 

the  Weeks-Numan  Company,  on  a  train  en  route  west  a 
few  days  ago.  It  was  a  bit  amazing  at  first,  but  Mr. 
Numan  soon  saw  the  joke  and  tells  it>  on  himself  with  a 
smile.  Feeling  the  need  of  a  refreshing  wash.  Mr.  Numan 
went  into  the  toilet  room  of  the  Pullman,  pulled  off  his 

coat,  rolled  up  his  sleeves  and  went  to  work  on  his  ablu- 
tions. In  a  few  moments  he  saw  that  the  other  occupants 

moved  away  from  him  and  eyed  him  suspiciously.  His 
cleansing  finished,  he  returned  to  his  seat  in  the  car,  and 

again  the  peculiar  glare  from  his  fellow  passengers  an- 
noyed him.  Soon  the  conductor  came  through  and  leaning 

over  to  Mr.  Numan  asked  him  if  he  was  a  detective,  receiv- 
ing of  course,  a  negative  answer. 

"Guess  you're  a  Secret  Service  man,  then,"  replied 
the  conductor,  "or  you  would  not  carry  two  revolvers  in 

your  back  pocket." Mr.  Numan  indignantly  stated  that  he  never  carried 

anything  more  deadly  than  a  handkerchief,  but  the  rail- 
road man  quickly  responded  that  he  saw  the  guns. 

"Do  you  mean  these?"  said  the  stationer,  at  the  same 
time  reaching  for  his  hip  and  pulling  out  two  of  his  new 

THe  Spirit  of  Progressiveness 
compels  us  continually  to  add  new  facilities,  new  papers,  new  finisHes, 

new  sizes  and  original  novelties  suitable  for  higH-grade  stationery- 
trade.  Everyone  Knows  that  tKe  best  and  most  up-to-date  stationery 

line    is    tKe    one    witH    "Hurd's"    Name    on    tKe    Box. 

Are   you   preparing    for   the   after    Lenten    wedding   business?     If   so,   you 
should  have  our  stocks  or  samples  and  prices.    They  are  the  satisfactory  kind. 

TRADE    MARK 

GEO.  B.  HURD  OL  CO. 

Fine  Paper   MaKers 

425  CO.  427  Broome  Street.  New  YorK,  U.  S.  A. 
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Tablets,  Notepaper  and  Envelopes 

McFarlane,  Son  &  Hodgson 
LIMITED 

MONTREAL  and  WINNIPEG 
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specialties,  <i  dime  savings  hank,  made  exactly  in  the  shape 
of  a  revolver.  It  was  some  moments  before  the  conductor 

came  near  enough  to  see  for  himself,  and  then  explain  to 

the  passengers. — Geyer's  Stationer. 

L.  &  C.  Hardtmuth's  New  London  Headquarters. 

London,  March  1. — L.  &  C.  Hardtmuth,  manufacturers 
of  Koh-LNoor   pencils   and    European    representatives   of 

Waterman's  Ideal  fountain  pen,  are  erecting  a  large  and 
handsome   new  Koh-I-Noor  house   as   their  London  head- 
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Koh-i-Ni,or  house,  London,  in   Course  of   Construction. 

quarters.  The  building  is  now  being  erected  on  the  new 
Kingsway  Boulevard,  just  off  Cheapside.  at  the  corner 

of  Kemble  Street— one  of  the  now  important  sections  of 
London, 

The  basement  is  designed  for  the  receiving,  packing 
and  despatching  of  goods*  The  ground  floor  will  be  used 

as  a  store,  specially  fitted  up  in  oak  for  the  fountain  pen 
business  with  a  corner  entrance,  and  behind  the  store  will 
be  the  stock  rooms.  The  first  floor  will  be  devoted  to 

counting-house,   offices    and   export,    and   the   other   three 

floors  devoted  to  stuck,  packing-rooms  and  manufacturing 

purposes. The  frontages  are  executed  in  Portland  stone.  The 
carving  is  by  Mr.  Gilbert  Seale,  the  corbel  figures  at  the 
comer  of  the  second  floor  level  being  the  most  important 
part  of  the  architectural  carving.  The  whole  building  is 
being  erected  of  fire-resisting  materials.  The  high  roof  is 
of  concrete  and  steel,  covered  with  grey  slates.  Electric 
lifts  for  passengers  and  goods  are  provided,  and  the  whole 
building  will  be  warmed  by  hot-water  radiators. 

A  Tribute  From  England. 

The  Stationer,  of  London,  England,  has  some  very  nice 
tilings  to  say  about  the  L.  E.  Waterman  Co.  of  Canada  in 

a  recent  issue.  "The  receipt  of  information,"  say  the 
Stationer,  "to  the  effect  that  the  large  factory  erected  by 
the  L.  E.  Waterman  Company,  Limited,  at  St.  Lambert. 
Province  of  Quebec,  early  in  1909,  is  already  taxed  to  its 
fullest  capacity  is  not  only  interesting  but  an  excellent 
marker  of  the  trade  conditions  of  the  Dominion.  It  will 
be  recalled  that  the  establishment  of  this  now  British 

industry  in  Canada  was  the  first  complete  fountain  pen 
plant  in  the  country.  The  trade,  therefore,  has  been 
greatly  benefited  by  convenient  access  to  the  factory  and 
office  facilities,  all  of  which  has  been  very  enthusiastically 
received  and  helpful  in  the  furthering  of  the  sales  of  this 
standard  line  in  Canada. 

"The  L.  E.  Waterman  Company,  Limited,  are  increas- 
ingly conducting  educational  advertising  throughout  all  of 

Canada  in  the  education  of  this  vast  population  in  the  use 

of  this  modern  necessity.  There  is  also  conducted  a  very 
comprehensive  system  of  educational  trade  advertising  in 
the  trade  papers  of  Canada,  which  is  supported  by  a 
quarterly  house  publication  and  other  literature  to  assisf 
in  the  introduction  of  the  many  popular  and  improved 
styles,  sizes  and  patterns  of  this  well-known  make.  The 

close  co-operation  of  the  L.  E.  Waterman  Company,  Limi- 
ted, with  its  dealers  is  well  known  for  its  completeness  and 

the  assistance  which  goes  to  help  the  dealer  in  his  sales 
of  a  pen  which  needs  no  other  introduction  than  the  men- 

tion of  the  name." 

New  Scribblers. 

On  the  back  cover  of  this  number  are  shown  three  of 

the  new  scribblers  and  exercise  books  which  Buntin,  Gillies 
&  Co.,  Hamilton,  are  getting  up  for  the  spring  trade.  The 

cover  designs  represent  appropriate  and  up-to-date  sub- 
jects and  are  beautifully  printed  in  colors.  The  follow- 

ing are  some  of  the  covers:  Old  Hickory,  Comet,  Aero- 
plane, Capital,  Battleship,  Dominion,  Champion,  Roses, 

Full  Sail,  Home  Defence,  Phylliss,  Red  Coat. 

Manufacturers  and  Wholesale  Dealers  in 

SCHOOL  SUPPLIES OF  EVERY 
KIND 

Write  for  Catalogue  and  Trade  Discounts 

THE  GEO.  M.  HENDRY  CO.,  Limited, 
Call  in  and  see  our  new  Sample  Rooms.    They  will  surprise  you 
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215-219  VICTORIA  STREET 
TORONTO,  ONT. 



tt O  O K S  E  L L  ER     AND     STATIONER 

Pnice  Underwood's  Inks — Ask  y°ur  Jobber 

IF  you're  bent 
on  getting 

results, 

you'd  better 
get  straight 

information 

on 

Carbon 

Papers 

and 

Ribbons 

-Underwood's 

,  preferred 

LOOK  up 

Under- 

wood's 
Inks 

if  you  want 

your 
business 

results 

PS 

to 
"  look 

up 

l_ 

Jl    -Underwood's 
LiULL)        __  _^_J   1  5  oz_  jn  Carton  to  sell  at  10  cents. ORDER  NOW. 

Underwood's  Inl^s  last  as  long  as  the  paper 
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THE  MERMAID 
AS  A  SYMBOL  FOR 

DRAWING  INKS 

was   first   used    by    us  in  an    advertisement  in    "The  Architectural   Record"    for  August,    1903,    as  above.      Thus  in  this, 
as  jn  all  other  matters  relating  to   Drawing   Inks, 

Hi^ihs'  American  Drawing  Inks blaze   the  way   for  those  who  find  it  easier  to  copy  than  create.     Year  by  year  these  splendid  inks  have  gone  on  their  way 

constantly  gaining  new  admirers  while  retaining  old  friends,  seeming  to  thrive  on  so-called  self-styled  "competition." 

HIGGINS'  AMERICAN  DRAWING  INKS  have  sold  more  largely  during  the  past  year  than  ever  before  in  their  history. 
This  has  been  due  in  a  great  measure  to  our  liberal  policy  of  advertising,  and  to  absolute  fair  dealing  with  our  friends 
in  the  trade,  but  above  all  to  the  unapproachable  high  quality,  standard  and  reputation  of  these  inks,  which  have  made 
them   from   the  beginning  and   always 

The  Standard  Liquid  Drawing  links  of  the  World 

WRITE  FOR  PRICES 

CHAS.  M.  HIGGINS  &  CO. 8£5&«oi  Inks  and  Adhesives NEW  YORK CHICAGO         LONDON 

MAIN  OFFICE 
FACTORY: 

.J222  sli::; }  Brooklyn,  n.y.,  u.s.a. 
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Herns'  Inks  9 and  Adhesives 

LONDON  BRANCH.  11  FARRINODON  AVENUE,  LONDON,  E.C.-(Sfore  and  Basement,  each  25X75) 

THE  HIGGINS  INKS  AND  ADHESIVES,  through  honest  merit  in  their  origin- 
ality and  quality  and  honest  American  enterprise  and  push  in  their  exploitation,  have 

penetrated  to  the  most  remote  points  of  civilization,  until  now  they  are  well  known  and 

largely  used  in  Canada,  Central  and  South  America,  Mexico,  Great  Britain,  South 
Africa,  Australia,  New  Zealand,  Philippines,  Japan,  China,  Norway,  Sweden,  etc., 

etc.,  as  well  as  ever  maintaining  their  unique  position  in  their  birthplace,  the  United 
States  of  America.  The  home  trade  has  always  shown  its  appreciation  of  and  reliance 

on  these  goods,  and  it  will  always  be  our  effort  to  merit  the  confidence  of  the  trade  in 

every  respect. 

WRITE  FOR  DISCOUNTS 

CHAS.  M.  HIGGINS  &  CO. M^irr^rof  Inks  and  Adhesives 
NEW  YORK CHICAGO LONDON 

MAIN  OFFICE  :  27 1  Ninth  Street 

FACTORY :  240-244  Eighth  Street }  BROOKLYN,  N.Y.,    U.S.A. 
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BOO  K  S  K  L  I.  E  k     AND    S  T  A  T  I  O  N  E  R 

^X^ORLDft  The  Best  Blotting  Made. 

"HOLLYWOOD"  Second  Only  to     World. 

"RELIANCE"  Unequalled  at  the  Price. 

"VIENNA  MOIRE" 
and     "DIRECTOIRE' *      The  Leading  Fancy  Blottings 

The  superior  qualities  and  absorbent  properties  of  these  blottings 
are  well  and  favourably  known  throughout  the  U.S.  and  Canada. 

All  leading  dealers  handle  them.    Write  for  full  line  of  samples. 

THE 

Albemarle  Paper  Manufacturing  Co. 
MAKERS  OF  BLOTTING  ONLY 

RICHMOND 

VA. 
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A  Mighty 

Adjunct 
to  your  Business 

ALINE  of  "  Staunton  "  wall-paper  is the  most  sensible  of  lines  for  the 

bookseller  and  stationer,  It  lends  itself 

splendidly  to  display,  it  is  non-perishable 
and  a  clean  line  to  handle.  It  makes  a 

strong  appeal  to  women,  and  women  form 

a  large  percentage  of  the  regular  cus- 
tomers of  the  store. 

WALLPAPER 
Yields  a  magnificent  profit.  Its  remark- 

able welling  qualities  have  brought  it  to 

the  very  front  rank,  causing  it  to  com- 
mand a  distinctly  better  price  in  the  retail 

market. 

The  very  highest  designing  ability,  the 
best  of  manufacturing  facilities  and  the 
finest  materials  are  combined  in  these 

papers  with  rock-bottom  prices. 
Why  lose  the  profit  possible  from  a 

line  of  Staunton  wall-paper— a  profit 

which  your  present  premises  and  staff'  can 
be  made  to  yield  ? 

Write  us  to  place  our  samples  before 
you.  No  obligation  to  purchase  if  you 
are  not  satisfied  that  we  can  serve  you  best. 

WRITE     US     TO-DAY. 

Stauntons  Ltd. 
Wall    Paper    Manufacturers 

933  Yonge  Street 
TORONTO 

Things  Different  in  "Likely  Things" 
KARNAC  BRASS. 

Easily  at  the  head  of  ALL  Brass  Goods,  constituting  a  lot 
of  unique  features. 

Sole  Canadian  Jobbers  for  Ontario  and  Montreal. 
HAND  HAMMERED  BRASS 

Quality— Size — Appearance  at  minimum  prices. 
KINRAN  CHINA. 

Giving  forth  the  most  magnificent  effects  ever  produced  in 
china.  Gloriously  fascinating.  A  grand  selection  we  offer. 
A  money-maker  for  the  retailer. 

AUTOCRAT  STATIONERY. 

Decidedly  attractive  and  undoubtedly  correct  in  style,  fin- 
ish and  shape.  "Autocrat  "  ought  to  interest  you.  Worth 

your  while  to  give  us  "A  Look  In.  " 
Sole  Canadian  Representatives  for  "Autocrat." 

ART  CALENDARS. 

Popular  prices — a  nifty  range  for  appreciative  trade.  Retail 
10c.  to  $1.50. 

POST  CARDS. 

Our  Postals  differ  from  Postals  generally.  Color  not  being 
the  only  thing  we  care  for.  There  are  other  features  that 
characterize. 

We  are  sanguine  the  sightliness  and  values  of  the  attractive 
ranges  we  are  showing  will  thoroughly  interest  you,  and  ask 

for  "A  Look  In.  " 

^e  e#>utclttfe  Company, 
77  YORK    ST.,    TORONTO. 

Things  Different  in   "  Likely  Things". 

The  Northern  Mills  Co. 
PAPER    MANUFACTURERS 

PRINTING 
AND 

WRITING 
PAPERS 
Super-calendered,  Velvet  and  Machine 
Finished  Book,  Litho  and  Antique  Print- 

ing, Engine  Sized  Writing  and  Envelope 
Papers,    White    and    Tinted    Bond. 

Typewriter  Papers  (Glazed  and  Rough 
Finished,)    Envelopes,   Bill    Heads,  etc. 

Ask  for  "Canadian  Bond,"  "Provincial 
Bond,"  "Adelia,"  "  Northern  Mills," 
and     "Federal      Writing  Manilla." 

Head  Office,  Montreal,  278  St.  Paul  St. 
Mills,  St.  Adele,  Que. 
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FOUNTAIN    PENS  STYLOGRAPHIC    PENS 
GOLD    PENS 

Being  practical  makers  of  over  25  years' experience  and  now  having  the  most  up-to-date  FACTORIES,  we  are 
prepared  to  supply  the  BEST  at  LOWEST  rates.  Special  designs  and  patents  made  (and  if  necessary  put  on  the 
English  Market)  so  as  to  secure  English  protection.    Send  particulars  and  receive  our  quotations. 

JEWEL  PEN  COMPANY,  102  FenchurchSt.,  London,Eng. 
(Sole  Makers  of  The  Red  Giant  Stylo). 

J& 

HE  standard  leatherette 
washer  used  as  rein- 

forcement about  the 
string  hole  in  Southam 
quality  tags  may  again 
be  strengthened  by  the 

addition  of  a  metal  eyelet  at  small 
extra  charge.  Ask  for  the  metal 
eyelet,  and  thereby  secure  to 
yourself  complete  satisfaction  in 
buying  a  perfect  tag.  The  brass 
eyelet  is  just  the  finishing  touch 
for  strength,  and  strength  is 
what  is  usually  required  in  a  tag. 

SOUTHAM'S 
SHIPPING 

TAGS 

PRICES 

ON    ALL    GRADES 
IN   STANDARD 

OR  ODD  SIZES 

ON    APPLICATION. 

Tags,  Labels  and  Specialties 

fountain    pens  WHOLE-SALE    ONLY  STYLOGRAPHIC   pens 

CONWAY,  STEWART  &  CO.,  LTD.,  of  33  PATERNOSTER  ROW,  LONDON,  ENG.,  being  the 
actual  manufacturers  of  all  kinds  of  FOUNTAIN  and  STYLO  Pens,  invite  enquiries  from  the 
wholesale  only. 

SPECIALTIES-" STEWART'S''   Self-Filling   Fountain   Pen  (Patented). 

Made  on  the  natural  principle  of  a  syringe.     Perfect  in  its   tin-plicity. 

"STEWART'S"  Self-Fuling  STYLO   (Patented) 

The  first  and  ONLY  'Self. filling    Stylo.    Retail.  $1.00. 
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The  Fountpen  of  Quality! 
DOUBLE  FEED,  RELIABLE  AND  SIMPLE 

THERE  is  no  question  about  the  goodness  of  "SWAN
" 

Pens.  The  flow  is  perfect;  the  gold  pen,  recognized 

by  experts  the  best  in  the  world.  Everyone  doesn't know  this,  but  you,  at  any  rate,  should  know  how  good 

"SWAN"  Pens  are.  Why  not  push  them?  We  will  boost 
your  sales  by  means  of  Electric  Signs,  Artistic  Show  Cards, 
and  other  Window  Aids,  and  also  get  for  them  the  publicity 

you  want.  They  leave  a  splendid  margin  of  profit,  and 

always  give  satisfaction.      Here's  a  splendid  line  to  handle. 
LOOK     FOR     OUR     PROPOSITION     TO-DAY.        WRITF    US. 

MABIE,  TODD  &  CO. 
124  YORK  STREET TORONTO,  CANADA 

Headquarters:     79  and  Ho  High  Holborn,   London,  W.C. 

Canadian  Authors  and  Publishers 

Authors  and  publishers  desiring 
complete  sets  of  reviews  and 
notices  of  their  books  appearing 
in  the  Canadian  newspaper  press, 
can  be  supplied  promptly  and 
satisfactorily  by  us,  at  reasonable 
rates.    Write  for  full  particulars. 

The  Canadian  Press  Clipping  Bureau 
Rooms  711-702  Eastern  Townships  Bank  Building,  MONTREAL 

10  Front  Stnet,  East,    TORONTO 

THE  FACT 
that  we  are  supplying  the  two  largest 

cities  in  America  and  the  U.S.  Gov- 

ernment with  solid  crayons  is  evidence 

that  the  best  and  cheapest  are  made  by 

The  Standard  Crayon  Mfg.  Co. 
Danvers,  Mass. 

DAVIDS' ^  CELEBRATED INK 
Unsurpassed  for 

Quality  and   Value 

Electro-Chemical 

_    Blue  Black 
-or    Fountain  Pen 

j   Carmine 
Manufactured  by 

Thaddeus  Davids  Co. 

New  York.  E.t.bu.hed  1825 

BROWN  BROS. 
Limited 

Canadian  AgenU,     Toronto 
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Carter's Writing 

Fluid 

Permanent 
Free  Flowing 

Fine  Writing 

At 
Every Step 

Larger  sizes  have 

Carter's  Patent  Pour- 
out — most  conven- 

ient on  the    market. 

Send  in  your  order  at  once  before  continued  cold 
weather  makes  risky  shipping. 

THE  CARTER'S  INK  CO. 
154  Craig  St.  West,  Montreal 

Boston  New  York  Chicigo 

What   Is  The  Reason 
That  the  wedding  paper  demanded  by  people  of 
discrimination  for  invitations  and  announcements 

is  almost  invariably 

Crane's  Kid  Finish? 
Because  for  years  this  paper  has  held  the  distinc- 

tion of  being  the  finest  made  anywhere  for  this 

purpose.  Because  on  account  of  its  perfect  finish 
it  takes  the  impression  of  the  engraving  plate  to 

perfection.  Because  your  customer  looks  upon  the 

watermark  "Crane's"  in  the  envelopes  as  a  guar- 
antee that  this  stationery  is  beyond  question  as  to 

correctness  Crane's  Kid  Finish,  as  well  as  all 
of  the  Crane  Papers,  has  a  certain  distinctiveness 

and  prestige  that  every  well-informed  person 
recognizes.     - 

June,  the  month  of  weddings,  will  soon  be  upon  us. 

Have  you  placed  your  order  for  a  sufficient  supply 

of  CRANE'S  KID  FINISH  to  meet  the  demand 
that  you  are  certain  to  have?  If  you  are  not 

familiar  with  this  paper,  write  us  'at  once  for 
samples  and  prices. 

Eaton,  Crane  &  Pike  Co. 
PITTSFIELD      :      MASS.,  U.S.A. 

Canadian  Office,    42  Adelaide  St.  West,  Toronto 

E.  MORRIS  &  CO. 
(Wholesale) 

STATIONERY 
SCHOOL  SUPPLIES 
POSTCARDS 

LOCAL   VIEW  POSTCARDS 

We  have  the  exclusive  handling  of  the  Products  of 

Three  of  the  leading  German  Postcard  Factories — 
Specialists   in   their  own   particular  style   of  card. 

CHRO  MOTYPE  BLACK  and  WHITE 
HAND-COLORED  SEPIA— BROWN 

MARINE— BLUE 

PRICES  from  $4.50  m. 
Write    for   samples,   which    will  convince   you  that 

we  are  t  howing  hlQh-graa~e  cards  oniy. 

VANCOUVER^. 

"Sports"  Playing  Cards 
The  Best    gin 

Value 

in  the 
Market 

One 

of Many 

Varieties 

Leaders   in 

a  second 

grade Good 
Luck 

and 

St. 

Lawrence 

LACROSSE    DESIGN 

Special  card  for  whist  players  Colonial  Whist 

We  are  headquarters  for  Playing  Cards— Made 
in  Canada— Style  and  finish  equal 

to   Imported  Cards. 

Advertising  Cards  of  all  sorts,  Novel  designs 
Coated  Litho.  and  Book  Papers 

FOR  SAMPLES  AND  PRICES  APPLY 

CONSOLIDATED  LITHOGRAPHING  AND  MANU- 
FACTURING CO.,  LIMITED 

Successors    to   The   Union   Card    and   Paper  Company,  Montreal. 
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* 

Ul  IKIT'C    ROUND nuni     3  pointed PENS 
RECEIVED  THE  ONLY 

DON'T SCRATCH,    BLOT 

OR  SPURT 

COLD   MEDAL 
AWARDED   TO   STEEL   PENS   AT   ST.    LOUIS    FOR 

THEY 
DO 

WRITE    RIGHT 

WEAR   LONQ 

EXCELLENCE  OF  MANUFACTURE 

AND  SUPERIORITY  OF  FINISHED  PRODUCT 

FOR  GENERAL  WRITING 

Ho.  IB.  GIGANTIC— Firm  action.    Exception- 
ally durable  writing  pen.    80  cents. 

, 
lURIER    ) 

01NJEOPEN5/ 

C.HQWARUW '©COURIER 

f  RQUN0P0INTEOP 

No.  700.     COURIER    PEN  — Medium  points. 
For  general  writing.    80  cents. 

jE'"I»III|||(   vj 
io@THIBUNE 

No.  7.    TRIBUNE  PEN— Medium  points.  Very 
popular  for  general  writing.    80  cents. 

No.  97.    FALCON  PEN— Medium  fine  points. 
Made  in  colors,  white  or  bronze.    66  Cts. 

No.  10.    MERCANTILE— In  white  or  bronze. 
Fine  pen  for  general  purposes.    76  cents. 

No.  67.    BANKING -In  white  or  bronze.    A 
popular  general  writing  pen.    76  cents. 

THEY  ARE  THE 

RESULT  OF  OUR  PROCESS  OF 

ROUNDING  THE  POINTS 

TURNED  UP  POINTS  AND 
MANIFOLD   PENS 

No.  16.  SPEAR  POINT  PEN— Medium  fine 
point,  long  nib,  flexible  action.  A  very 
desirable  pen.    75  cents. 

No.  6.    SPEE0AWAY  PEN-Turned  up  point, 
rigid  action  ;  holds  plenty  of  ink.   76  CIS. 

-~     m    C.HOWARD  HLNTPEK 

(*9   1J:    PAPID  WRITER 
u'  ROlNDPOINTED  pe 

:ncN 

y 
No.  86.    RAPID  WRITER— Turned  up  points. 

For  rapid  writing.    76  cents. 

_   g?  c.».H  UNTpr.t." 
'  (£3  m     RAPID  WRITER ""  ROUND  POINTED  PENS 

No.  86  E.  F.     RAPID   WRITER  —  Turned   up 
poiut.     Finer  point  than  No.  86.    76  Cts. 

FOR   STUB  WRITING 

!  TRIBUNE  STUB    J 
'  ROUND  POINTEDPENS    J 

No.    70.      TRIBUNE    STUB  —  Medium    broad 
points,  stiff  action,  new.    80  cents. 

No.  709.  COURIER  STUB  PEN  — Medium 
broad  points.  A  very  popular  stub,  new. 
80  cents. 

liiiilH  jvC.HQWARDHUNTPENCo. 

REGNU-" 

\  OR0UNDP0IN1E 

IlINT  PEN  Co, 

MUM  I 

NTEDPEHS/ 

No.  420.  REGNUM  PEN— Medium  stub  points. Very  smooth  writing,  special,  new;  not 
made  of  steel.    $1.00. 

No. 
65.  MANUSCRIPT  PEN— Popular  busi- 

ness stub  pen.  Medium  coarse  points. 
75  cents. 

No.  76.  QUILL  PEN— Medium  fine  stub.  Pop- ular with  those  who  like  the  old-fashion- 
ed goose-quill  effect.     75  cents. 

No-    38.      RECORDER     PEN— Medium  broad 
points,  slightly  elastic.    76  cents. 

No.   27.     JOURNAL     PEN  —  Medium   points. 
Good  business  pen,  new.    75  cents. 

''  C.HC  WRflO  WUHTPEtJ'c'oWk 

g©    BICID        J 

No.  42.  RIGID— Very  firm  action.  Exten- 
sively used  by  Banks  and  business 

houses.    75  cents. 

2jCH0WAPiChONTPENCo '°  @  HOMER 
(0  fiCUNC  PCIN1  ED  PENS 

No.  9.    "H"or  HOMER  PEN— Medium  points. 
For  general  writing,  new.     80  cents. 

^^k=>f      &©  ELASTIC  J 

No.  46.      ELASTIC — M>edium    point,    springy action.    76  cents. 

No.  513. ball. GLOBE— Point  dented,  like  a  half 
76  cents. 

No.  64.  TRIPLICATOR-Ideal  pen  for  making 
clear  carbon  impressions.  Extra  heavy steel.    $1.00. 

-^nw— ■■■-■-   '   "■■-      illinium. 

■SnP         SOi.lANIFOLD  1 
^-^,    _    ̂    FOUND  PGINTVDFCN^/ 

No.  74.    MANIFOLD  PEN— Very  desirable  for carbon  copies.     75  cents. 

No.  29M.  MEDIUM  NIB— A  very- superior  pen, 
new.  Made  in  colors,  black  and  white. 

75  cents. 

No.  79.  DISPATCH  PEN— Broad  pointed  stub. 
Chocolate  color.  Superior  engrossing pen.    76  cents. 

^C.HOWAflDHlJIlTPEN 

0  WORLD 

"ROUHDPOmrEDPEWS 

'HP/ 

No.  25.  WORLD  PEN— Medium  stub  points. 
Very  smooth  writing.  Not  made  of  steel. 
76  cents. 

dHOWARO 

@    fe:r 

ROUNDPOIHTED 
ntpInSX 
IN      I 

'EDPEHS/ 

No.  63.  FERN  PEN— Medium  broad  stub 
points.  Excellent  eugrossing  pattern. 
7  5  cents. 

tjl  |*0UND  POINTED  n    J 

No.  30.  ROUND  POINTED  STUB  PEN-Niekel- 
silver  plated,  embossed  K,  blued.  Most 
perfect  and  handsomest  stub  pen  made. 

$1.00. 

No.   64.     STRAND    PEN  — Elastic   action. 
Medium  fine  points.    76  cents. 

No.  24.  LEDGER— Ideal  Pen  for  bookkeep. 
ing,  correspondence  and  card  entries. 
Fine  point.     80  cents. 

No.  4.     ARROW— 75  cents 

No.  29B.  BROAD  NIB— A  very  superior  pen, 
new.  Made  in  colors,  black  and  white. 
76  cents. 

"  C.HHUNTpt«co~\ 

@O0    DIPT  POINT ROUND  POINTED    J 

No.  8.      DIPT   POINT— Very   desirable  for 
entering  figures.     Fine  point     75  cents. 

No.  26    SUN— $1.00 

No-  62.    VASSAR  PEN— Medium  fine  engross- 
ing points.    75  cents. 

^-t      (ThThuN'I  penco    " 

O     S  PENNSYLVANIA 
No.   1681.     PENNSYLVANIA— New  Style   for 

general   commercial   use.       Long    nibs. 
75  cents. 

No.  18.     F.   NAT'L  SLANT— $1.00 

Write   for   show    case   proposition,    "  The    Great    Time   Saver,"   to   our    sales   agents   for    Canada 
McFARLANE,   SON   &   HODGSON,   Limited,   MONTREAL 

* 
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HUNT'S  ROUND  POINTED  PENS ALL  NUMBERS  SILVER  PLATED,  $1.00  PER  GROSS;  GOLD  PLATED,  $1.50 

FOR   SCHOOLS 

ii  a 

sj-c 

<o-3  ? 

No.  400.    LETTERING  PENS-Seven  different  points.     $1.00  per  gross. 

\S^s^   LETTEHINC"'PE«f\ §~K©    4:00        J 
Ink  Reservoir  for  fettering  Pens. 

SPECIAL  STYLES 

No.  102.  CROW  QUILL  PEN-Each  pen  in  a 
black  Japanned  Penholder.  One  dozen 
pens  and  one  dozen  holders  on  card. 
$5.00  per  gross. 

No.  73.  LAUNDRY —Firm  action.  Silver 
metal.  Made  expressly  for  marking 
linen,   etc.    $1.00. No.  71.  MUSIC  PEN  — Three  points,  two 

slits.  A  perfect  pen  for  making  the  dash and  dot  in  music  writing.    $1.00. 

No.  107.  HAWK  QUILL  PEN  —  Extra  fine 
point,  more  stiff  than  No.  102  and  very 
durable.  Each  pen  in  a  black  Japanned 
Penholder,  and  one  dozen  holders  on 
card.    $5.00  per  gross. 

No.  43.  NUGGET— A  superior  metal  pen.  75c. 

S@    ARTISTPEN      J 

No.  100.    ARTIST  PEN— Very  delicate  point. 
For  lithographers  and  map  drawers.  $1.00 

Mo.  72.    TWO  LINE  RULING  PEN— Makes  two 
fine  lines  at  once  ;  largely  used  by  book- 

keepers and  others  for  ruling.     $1 .50. 

FOR  BANKS,  BUSINESS  COLLEGES  AND  FINE  WRITERS. 

No.  47.     E.  Z.  RITER— Fine    point.     An   ex- 
ceptionally easy  action.     75  cents. 

No.    I.    FIRST    NATIONAL  — Medium    points, 
very  popular  with  Banks.    80  cents, 

OA    FINE  FALCON.        1 

No.  96.  FINE  FALCON— Firm  points.  Between 
our  No.  97  and  95  in  action.     75  cents. 

No.  44.  GRAPHIC-In  white  or  blue.  The 
most  popular  general  writing  pen  made. 
75  cents. 

No.  41.  EDDYSTONE— Extra  fine  point,  holds 
plenty  of  ink  and  is  a  very  desirable  pen. 
75  cents. 

„  C  H.HUNT  PEN.. 

g   o5  STIFF  FALCON ROUND  POINTE 

f) 

No.  98.  STIFF  FALCON— An  extra  stiff  Falcon 
1'en,  medium  fine  point.  Metal  heavier 
and  more  durable  than  any  other  style  of 
Falcon.   Satisfaction  guaranteed.   75  cts- 

W®  DROOP  POINT      J 

No.  6.    0R00P   POINT— Rigid   action, clerical  pen.    75  cents. 
Good 

_M  a.„.™HUNT«h=.1\ (iioq     the  BOURSE       1 M  POUND POINTED  PENgfe/ 

No.  232,  THE  BOURSE— Fine  point,  en- 
action. One  of  the  best  general  purpose 

pens.    75  cts. 

No.  45.     BULLLT1N  PEN -Medium  fine,  pleas- ant action.    75  cents. 

.„  C  H0WAR0  HUNTPENCol\ 
,Y1    UNIVERSITY 

F10UN0  POINTED  PENS_y 

No.  59.  UNiVERSITY  PEN— Medium  fine,  new. 
Moderate  action,  very  popular.    75  cents. 

g   CM    HUNT  PEN  CO 

m©  UNIVERSITY rr  ROUND  POINTED 

No.  59  E.  F.  UNIVERSITY  PEN-Extra  fine 
point,  flexible  action.  Very  desirable 
for  Commercial  Colleges  and  expert 
work.    75  cents. 

No.  3      STATE— The  pen  of  pens  for  posting 
and  fine  figures.     75  cents. 

MflPO  HUN  TPEMC0\ 

ENTURY  I 

0PDjHT|g  (  ins/ 
No.  20.  CENTURY  PEN  — Very  fine  points, 

new.  Elastic  action.  For  very  fine writing.    76  cents. 

C.H0WAP.0  HUNT  PEN Co 

'3SUCCESS 

"ROUND  POINTED   PENS D 
No.  17.    SUCCESS   PEN— Fine  point, 

ate  action,  excellent  for  figures. 

Moder- 76  cts. 

No.  22.      EXTRA  FINE  — Elastic   action.    An 
ideal  pen  for  artistic  writers.    80  cents. 

.  c7ho  WARD  HUNTPEliSoN 

?0COMPANION       1 ROUND  ^OII'TEaPEHS/ 

No.  21.    COMPANION  PEN— For  fine  writing and  bookkeeping.     75  cents. 
•—  CIIOWAB  D  HUNT  PEN  CO.  1 

O©  IMPERIAL ^— '  ROUND  POINTED  PENSJ 

No.  101.  IMPERIAL  PEN— Extra  fine  points, 
triple  elastic  action.  For  experts  only, 
where  they  desire  a  hair  line  and  heavy 
shading     $1.00 

(>  LADY  FALCON 

Nc.    95.     LADY   FALCON-Fine  point, popular  with  ladies.     76  cents 

Very 

No.  99.     DRAWING    PEN— Extra  fine   points 

$1  00. 
Write    for   show    case   proposition,    "  The    Great   Time   Saver,"    to   our   sales   agents   for    Canada 

McFARLANE,   SON   &    HODGSON,   Limited,   MONTREAL 

5E= 
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Holiday  Papeteries 
We  have  just  received  our  1910  samples  of  Holiday  Papeteries  from 

the  Powers  Paper  Company  of  Holyoke,  Mass.  The  box  designs  of 

these  goods  are  exceptionally  varied  and  artistic,  while  the  range  is  so 

wide  as  to  permit  of  an  unusually  good  assortment.  These  "goods  are 
fully  up  to  the  high  standard  always  maintained  by  the  Powers  Paper 

Company.  Our  representative  will  call  upon  you  very  shortly  and  you 

will  certainly  be  wise  to  hold  your  orders  until  you  have  examined  our 

samples.      We  also  have  some  very  strong  values  in  staple  papeteries. 

A.  R.  MacDougall  &  Company 
42    Adelaide    Street    West  -  Toronto 

BLOTTING  PAPER 
When  Buying  Blotting  Get  the  Best 

USE  STANDARD  BRANDS 

"Standard,"  "Imperial"  and  "Sterling"  Plain  Blotting 
"Royal  Worcester"  and  "Defender"  Enameled  Blotting 
"Curi-Curl"  and  "Banker's  Linen  Finish"  Embossed  Blotting 

Samples  and  prices  on  application 

AGENCIES  IN  MONTREAL,  TORONTO  AND  WINNIPEG 

fy  "m  ■*      W^  "m    M  f  f*%  Largest  Exclusive  Blotting  Manufacturer 

.Standard  raper  Mrg.  Co.,  Richmond,  va. 

THE  ALL 
BRITISH! 

Classic  Series 
Christmas  and  New  Year  Cards, 

Blanks,  Autograph  and 

Autograph  Boxes. 

Fashionable    Designs    in    Christmas 

Greeting  Stationery  for  1910. 

Wedding  Menu,  Memoriam  and 
Fancy  Cards,  Wreaths  and  Con- 

dolence Cards. 

New  Season's  patterns  are  now 
ready.  Canadian  enquiries  will 
have  prompt  attention. 

Further  announcements  later 

W.  N.  Sharpe,  Ltd. 
Publishers  of  the  "Classic"  and  "Joy"  Series 

Bradford,  Yorks, 
ENGLAND 

Premium  Mucilage,  Lithogram 
and  Litho  Composition 

ACME   CLEANSING  POWDER 
FOR  PRINTERS  AND   GENERAL    USE 

SAMPLES  AND    PRICES    ON  APPLICATION 

Auld  Mucilage  Co,,  23  eieury  st.,  Montreal 

  -FOR    BEST   VALUE   IN   

SCHOOL  FURNITURE 
Write 

The  JAMES  SMART   MFG.   CO.,   Limited 
Brockville,    Out.  and  Winnipeg,   Man. 

-/ 



If  there  be  one  field  in  which  department  stores  and 

mail  order  houses  have  failed  to  make  headway,  it  is  that 

of  office  appliances.  Business  men  for  some  reason  or 

other  do  not  buy  their  supplies  from  these  sources  but  de- 
pend on  office  appliance  stationers  or  where  there  are  no 

such  stores,  on  the  manufacturers  who  sell  to  them  direct. 
This  fact  offers  food  for  reflection. 

The  great  developments  of  recent  years  in  labor-saving 
appliances  for  the  office  have  brought  into  being  a  brand 

new  business  and  a  profitable  one.  They  have  been  the 

reason  for  the  establishment  in  the  larger  cities  of  stores 

devoted  exclusively  to  the  sale  of  these  goods.  And  on 

investigation  it  will  be  found  that  these  office  appliance 

stores  are  the  most  profitable  stationery  stores  in  their 

respective  cities. 

The  sale  of  a  single  machine  opens  up  a  long  series 

of  subsequent  sales  of  supplies.  A  typewriter  for  instance 

will  require  carbon  paper  and  ribbon,  besides  the  paper, 

envelopes,  etc.,  which  are  always  so  necessary.  It  will 
thus  be  seen  that  the  business  is  not  made  up  of  a  number 

of  .unrelated  sales,  but  that  each  sale  bears  a  relation  to  its 

predecessor.  Any  stationer  will  admit  that  this  is  a  most 
desirable  si  ale  of  affairs. 

The  development  of  an  office  appliance  department  in  the 

average  stationery  store  is  greatly  to  be  commended.  As  a 
rule  a  bookseller  and  stationer  must  make  a  multiplicity  of 

sales  before  he  begins  to  show  anything  of  a  profit.  His 

wares  are  small  and.  on  the  average  sale  the  profit  is  very 

little.  But  when  he  handles  office  appliances,  a  single  sale 

is  likely  to  net  him  as  much  as  a  score  of  smaller  sales. 

Lack  of  Effort  on  the  Part  of  the  Trade. 

"Experiencing  many  difficulties  in  securing  up-to-date 

office  supplies  and  equipments  in  various  parts  of  the 

country."  writes 'a  business  man.  "I  have  noted  with  in- 
creasing surprise  the  apparent  lack  of  any  effort  on  the 

part  of  the  trade  to  inform  and  educate  the  consumers  as 

to  modern  equipment  and  modern  methods  which 

would  "necessitate  the  "use  of  the  newest  forms  of  office 

equipment.  Apparently,  there  is  no  effort  put  forth  in  any 

systematic  or  adequate  fashion  to  inform  the  average  busi- 
uess  man.  the  one  who  is  not  himself  aggressive  enough 

in  his  appreciation  of  modern  methods  to  follow  the  trade 

papers  or  periodicals  devoted  to  business  methods.  This 

group  of  business  men  constitute  the  larger  proportion  of 

them,  and  certainly  ought  to  include  a  tremendous  amount 

of  potential  business;  but  when  the  leading  retail  stationers 

in  several  cities  will"  not  offer  for  sale  material  which  has 

already  become  staple  in  office  use  in  the  stationery  trade. 

one  can  not  imagine  that  the  trade  is  doing  the  least  thing 

for  itself  in  cultivating  large  territories  where  there  ought 

to  be  an  increasing  demand  for  the  latest   and  best." 
How  to  Make  a  Profit. 

According  to  George  Et.  Chamberlin,  writing  in  the 

Inland  Stationer,  a  dealer  must  first  thoroughly  familiarize 

himself  with  the  goods  that  he  is  handling  or  expects  to 

handle,  and  the  numerous  advantages  -fo  be  derived  from 

their  use.  Secondly,  he  must  display  the  goods  to  advant- 

age, and  lastly,  he  must  go  after  the  business, 

visit  the  store  should,  stand  high  in  comparison  with  the 

values  offered  by  other  stores. 

There  are  certain  devices  which  are  constantly  needed 

in  almost  every  office  and  by  everj  business  man,  and,  in 

advertising  the  new  business  equipment  department,  only 

those  articles  tha.t  will  sell  quickly  to  the  largest  numbers 
should  be  used  to  advertise  as  leaders. 

Experience  has  taught  me  that  a  dealer  who  fails  to 

observe  any  one  of  the  above  requirements  invariably 

either  fails  completely  to  build  up  a  satisfactory  business, 
or  else  meets  with  indifferent  success. 

The  mistake  that  a  good  many  dealers  make  who 

handle  a  line  of  office  files  is  that  they  look  upon  them  as 

so  many  pieces  of  furniture  and  attempt  to  sell  them  as 

such.  Impress  upon  your  prospective  purchaser  the  money 

and  labor-saving  features  of  the  different  sections,  and  the 
task  of  landing  the  order  is  a   comparatively   easy   one. 

In  other  words,  sell  him  an  up-to-date  business  system 
suited  to  his  requirements,  for  the  successful  carrying  out 

of  which  a  certain  number  of  sectional  units  are  necessary. 

Once  he  is  convinced  of  the  logic  of  your  argument,  the 
sale  of  the  cabinets  is  assured. 

The  sooner  dealers  realize  the  necessity  of  pursuing  this 

plan,  (he  sooner  will  they  begin  to  reap  the  profit  that  is 

sure  to  come  to  them  from  the  handling  of  this  line  of 

goods. Advantage  of  Exclusive  Agency. 

If  a  dealer  sells  a  man  a  ledger,  or  a  box  of  carbon 

paper,  it  behooves  him  to  keep  alert  and  prevent  his  com- 
petitor from  getting  the  next  order,  which  is  bound  to 

follow  sooner  or  later.  If  the  same  dealer  sells  a  section 

or  two  of  filing  equipment,  he  need  never  lie  awake  at 

night  wondering  where  the  next  order  for  a  vertical  letter 

file  or  document  section  will  land.  He  knows  instinctively 
that  thai  order  will  come  to  him,  since  his  customer  has 

started  with  the  goods  that  he  handles  exclusively  in  that 

town,   ami  his   reasoning  is   invariably  substantiated. 

Where  is  there  another  business  proposition  that  is 

quite  as  appealing'  from  every  angle:  and.  I  might  also 
add.  where  is  there  another  one  containing  so  many  possi- 

bilities that    is  treated   with   as   much   indifference? 

I  know  of  numberless  instances  where  dealers  have  in- 

stalled a  modern  filing  system  on  a  very  small  scale,  in 

offices  where  they  were  skeptical  as  to  the  benefits  to  be 

derived  as  the  result  of  such  installation,  but  where  they 

almost  immediately  awakened  to  the  fact  that  they  had 

been  away  behind  the  times,  so  far  as  the  conduct  of  their 

office  was  concerned.  Invariably  these  consumers  would 

throw  out  their  antiquated  equipment  and  place  an  order 

for  sufficient  goods  to  put  their  offices  on  an  up-to-date 
basis.  This,  in  many  cases,  required  the  buying  of  several 

hundred  dollars'  worth  of  cabinets,  and  meant  for  the 
dealer  a  handsome  profit,  to  say  nothing  of  the  increased 

prestige  accruing  thereby. 

Opening  a  Business  Equipment  Department. 

The  first  thing  to  do  in  opening'  a  new  business  equip- 
ment department  is  to  select  a  line,  or  several  lines,  which 

are  in  popular  demand  or  advertised  extensively,  lines 
which  will  sell  readily  and  quickly,  says  Medford  Parker 
in    Inland   Stationer. 

The  lines  of  equipment  selected  to  place  on  display 

must  be  well-known,  standard  lines,  and  they  should  be 

offered  at  prices  that  the  average  business  man  will  easily 
recognize  as  fair  and  just. 

In  selecting  devices  to  be  advertised  as  leaders,  care 

should  be  taken  that  every  leader  has  a  good  value.  The 
articles  that  axe  to  be  used  to  induce  the  business  men  to 
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Which  Fountain  Pen  Will 

YOU   Push   During  1910  ? 

THE  "WISE"  dealer  is  quick  to  grasp  an  OPPORTUNITY. 

The  biggest  "OPPORTUNITY"  that  has  offered  itself  in 
many  a  day  is  the  ONOTO  SELF-FILLING  FOUNTAIN 
PEN — the  pen  that  fills  itself  and  can  not  leak. 
Those  dealers  who  have  been  keen  enough  to  realize  the 
ONOTO  opportunity  have  been  rewarded  handsomely  for  their 
foresight,  as  is  illustrated  in  the  fact  that  ONE  FIRM  SOLD 
AT  RETAIL  DURING  THE  TWO  WEEKS  PRIOR 
TO  CHRISTMAS  $1,200  WORTH  OF  ONOTO 
FOUNTAIN  PENS. 

*D  Were  your  entire  sales  of  fountain  pens  as  great  as  this,  even  including  the  old-fashioned, 
leaky,  mussy  dropper  fillers  and  the  impracticable  rubber  sack  pens  ?  Did  you  sell  one-half  as 

many  ?  Did  you  sell  one-quarter  as  many  ?  If  not,  it  is  your  fault — not  ours.  You  haven't  grasped 
your  opportunity.  You  have  thought  your  customers  would  be  satisfied  with  the  antiquated  dropper 

filler  pens  and  the  unsatisfactory  sack  pens,  simply  because,  perhaps,  the  manufacturers  of  these 

pens  (frightened  out  of  their  wits  at  the  onward  march  of  the  ONOTO)  have  told  you  so. 

C  Stop  that  kind   of  thinking — it  is  costing  YOU 
too  much  money. 

C  Be  a  leader — not  a  trailer. 

C.  Don't  wait   until  the  other  fellow  has  taken  all 
the  "  CREAM." 

C  Get  some  of  it  yourself  ! 

C  Ask  us  how. 

C  A  penny  postal  will  give  you  all  the  information 
you  need  to  show  you  why  you  should  HANDLE 
AND  PUSH  THE  ONOTO. 

ONOTO  PEN  CO. 261   Broadway NEW  YORK 
Canadian   Headquarters:     314   Lindsay   Bldg.,   Montreal 
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Attracting  buyers  to  the  new  department  depends  en- 
tirely mi  the  enthusiastic  spirit  and  truthful  tone  of  the 

advertising.  New  customers  are  attracted  only  when  they 
know  that  the  values  of  the  goods  offered  are  genuine,  and 

of  some  special  benefit  or  profit  to  them. 

Advertising. 

The  public  forms  its  first  opinion  of  a  new  department 

by  the  cleverness  with  which  it  is  advertised  and  the  bin- 

cere  tone  of  the  selling'  talks.  The  advertisement  that  pulls 
trade   to  a   new   department    must   be   unusually   attractive. 

The  very  first  advertisement  exploiting  a  new  depart- 
ment should  have  an  individuality  which  will  mark  it  as 

distinctive  from  the  advertising  of  other  stores,  and  which 

will  make  the  public  easily  recognize  and  watch  for  the 

advertising-  that  follows. 
The  first  thing  the  advertisement  should  call  attention 

to  is  the  location  of  the  new  department  and  the  date  of 

the  opening-.  Next  should  follow  the  special  offer  for  the 
opening  day  and  a  list  of  desirable  devices  or  office  equip- 

ment to  be  found  on  display. 

In  order  to  make  the  new  department  distinctive,  the 

advertisement  should  be  cleverly  illustrated,  using-  new 
cols  to  attract  attention. 

Attention  should  be  called  to  the  new  department  at 

least  a  week  before  the  opening.  Small  advertisements, 

planned  to  arouse  curiosity,  are  most  effective  in  centreing 

attention  on  a  new  department  in  a -store  of  any  size. 

These  curiosity  arousers  should  be  brief  and  sensational 
in  character. 

A  good  idea  would  be  to  call  the  new  department 

"Business  Equipment  Exhibit"  and  have  the  small  adver- 
tisements ask  the  business  men  to  watch  for  the  opening 

of  the  department,  which  will  have  on  display  the  best 

equipment  for  office  or  library  use. 
In   case   the  merchant    can   not    cover  the  entire  field 

through  newspapers,  he  should  resort   to  circular  advertis- 

ing-,  to  make   as  many  people  as  possible  acquainted  with 
the  opening  of  the   new  department. 

Special  Service. 

'Phe  thing  that  will  attract  business  men  to  a  new  de- 
partment is  to  advertise  the  special  service  they  will 

receive.  In  each  advertisement  you  should  offer  to  send  a 

man  to  explain  your  lines  of  equipment  and  office  devices, 

providing  a  business  man'has  not  time  to  come  to  the  store. 
The  first  aim  of  the  different  forms  of  advertising 

should  'be  to  attract  attention.  The  newspaper  and  cir- 
cular advertisements  should  arouse  curiosity  and  stimulate 

desire  to  visit   the  department   on  the  opening  day. 

After  the  department  has  been  opened,  various  kinds 

of  offers  should  be  used  to  keep  the  business  men  watch- 

ing- the  advertisements.  One  method  is  to  give  short,  inter- 
esting- talks  on  the  manufacture  of  the  device,  also  what 

it  saves  in  time  and  labor,  and  what  it  produces  in  con- 
veniences and  comfort. 

These  talks  should  be  followed  by  suggestions  on  the 

proper  selection  of  certain  kinds  of  equipment  for  certain 

kinds  of  office  work.  There  are  a  lot  of  small  things  which 

have  no  direct  bearing  on  selecting-  merchandise,  but  which 
are  valuable  information  and  attract  the  attention  of  busi- 

ness men.  Tn  opening  a  new  department  all  of  these 

things,  which  business  men  appreciate,  should  be  con- 
sidered.    The  following  style  of  copy  might  be  used: 

YOU  WANT  COPYING 

that  is  profitable,  don't  you?  Well,  the  Blank 
style  in  your  own  office  provides  the  way — right 

at  hand- — for  making  the  cleanest,  neatest,  most 
perfect  copies,  at  the  rate  of  ONE  PER  SECOND. 
For  circular  letter  ̂ revk  it  is  matchless. 

Public  Demonstrations. 

Some  plan  of  inducement,  such  as  a  public  demonstra- 
tion of  a  new  time  and  labor  saving  device  will  attract 

business  men  to  the  new  department.  There  is  no  better 

way  to  get  business  men  to  visit  a  new  department  than 

by  some  special  demonstration.  The  best-known  plan  to 
get  the  men  to  visit  the  new  department  would  be  to 

advertise  the  exhibit  as  something  very  unusual  and  have 

a  series  of  demon.-,!  rations  that  will  be  interesting  and 
instructive.  Most  manufacturers  will  provide  demonstrat- 

ors for  a  special  event  of  this  kind.  I  am  sure  some  will 

even  assist  to  a  very  liberal  extent  in  a  "Business  Equip- 

ment   Exhibit." 
The  policy  of  the  new  department  should  be  conserva- 

tive; the  advertising  of  the  new  department  should  be 
dignified  and  talk  quality  and  prices. 

The  new  department  should  be  especially  decorated  and 

arranged  for  the  opening,  and  the  method  of  decoration 

and  arrangement  should  be  of  such  a  nature  as  to  give 

prominence  to  the  displays.  Business  men  always  form 

their  opinion  of  a  new  department  by  the  things  which 

come  to  the  eye  first,  and  if  the  first  impression  is  favor- 

able, the  chances  are  that  first-time  buyers  will  become 
regular  customers. 

It  must  be  remembered  thai  the  floor-space  and  walls 

of  the  department  are  just  as  valuable  advertising-space 
as  that  which  is  paid  for  in  the  newspapers. 

At  the  same  time  the  opening  of  the  new  department 

is  announced,  one  of  the  display-windows  should  be 

covered,  and  signs  should  be  used  to  excite  the  curiosity  of 
the  public  in  regard  to  the  opening  of  the  new  department. 

Each  day  the  signs  should  be  changed,  so  that  the  men 

passing  the  store  will  have  their  attention  called  to  some 

unusual  feature  or  offering  to  be  found  at  the  new  depart- 
ment. 

When  the  new  department  is  finally  opened,  this  win- 

dow should  be  given  an  original  and  strikingly  clever 

trim,  so  that  the  business  men  will  be  doubly  induced  to 
visit  the  store.  The  same  offers  described  in  the  news- 

paper advertisements  should  be  arranged  in  the  window 

so  as  to  give  the  public  the  impression  that  a  complete 
slock  of  business  equipment  may  be  obtained  inside. 

The  Window  Display. 

Tn  order  to  make  the  window  a  profitable  selling 

medium,  the  displays  must  be  easily  comprehended — that 
is.  the  devices  on  display  must  have  a  harmonious  scheme 

of  arrangement.  The  devices  which  are  placed  on  display 

should  be  marked  both  with  a  brief  description  and  the 

price.  Profitable  results  can  not  'be  expected  if  the  people 
have  to  guess  about  the  devices  and   the  price. 

Business  men  are  not  mind-readers,  and  they  always 
buy  the  goods  they  know  the  most  about.  They  acquire 

knowledge  from  being  told  often  and  in  as  many  ways  as 

possible.  That  is  why  it  will  pay  to  sell  advertised  lines 

and   then   advertise   the   new   department    thoroughly. 

Besides  having  the  devices  show  up  attractively,  the 

window-cards  and  price-tickets  should  tell  the  business 
men  the  same  things  that  they  would  be  told  by  the  clerks. 

When  the  lines  of  business  equipment  have  been  dis- 

played and  given  an  arrangement  to  show  their  best  quali- 
ties, the  business  men  should  further  be  made  acquainted 

with  the  excellent  features  of  the  goods  by  display-cards 

and  price-tickets,  while  the  exhibit  is  being  held. 

The  new  department  should  be  opened  with  the  pur- 

pose of  educating  people  to  read  and  believe  in  advertis- 

ing signs.  '  A  department  will  make  fifty  per  cent,  more 
sales  when  its  purpose  is  clearly  explained.  Everything 

must  not  be  left  to  the  clerk.  Then,  a  cloverly  worded  and 

illustrated  advertising-  sicn   makes  a  go*-*  *"*"»ression. 
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Sanford    &    Bennett    Fountain    Pens 

The  Fountain  Pens  it  will  pay  you  to  handle! 

We  are  the  largest  manufacturers  of  Imprint  Fountain  Pens  in  America.     Our 
business   has  been   built  upon  quality.     We  make  only  high  grade  goods 

that  bear  our  absolute  guarantee— the  only  kind  that  dealers  can  afford 
to  handle.    Samples  cheerfully  submitted.     We  invite  enquiries 

from  the  Canadian  stationers  and  jewellers  who  are  desir- 
ous of  establishing  the  fountain  pen  department 
of  their  business  upon   a  sound  basis. 

A 

'■INFOmJ 

i m 

Here  are  three  lines  that  have  made  good 
throughout  Canada  and  the  United  States,  which 
you  should  stock : 

"AUTOPEN  SAFETY" 
<< 

GRAVITY"  STYLO 
AND 

''COMMERCIAL" 
FOUNTAIN  PEN 

May  we  send  you  our  catalogue?    Send  request  to-day. 

)  S&B 
U.S.A. 

SANFORD  &  BENNETT  CO. 
51-53  MAIDEN  LANE,  NEW  YORK 

S&B  1 

/|JewYoiw\ 
U.S.A.- 

SANFORD  &  BENNETT 

AUTOPEN 
NEW  Y0RKU.SA.MTDECI9.I905 

9??<«9*J>9£»?9| 

i/3 

<2 
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WASHBURNE'S  PATENT  ADJUSTABLE 

iir\   IT*  99     PAPER 
FASTENERS O.K. 

75  000  000WASHBURNE'SPAT- 
"fl  K  "    PAPER 
VJ.  IV.      FASTENERS 
SOZ-D     Me     past    YEAR 

I  should    convince     YOU    of    their 
[SUPERIORITY 

There  is  genuine  pleasure  in 
their  use  as  well  as  Perfect  Se- 

curity Easily  put  on  or  taken 
off  with  the  thumb  and  finger. 
Can  be  used  repeatedly  and 

"they  always  work*"  Mad* 
of  brass  in  3  sizes.  Put  up  in  brass  boxes  of  1 00  Fasteners  each. 

HANDSOME  COMPACT  STRONG  No  Slipping,  NEVER  J 

I  Note  our  trademark  "O.  K."  stamped  on  every  fastener. I  All  stationers.  Send  10c  for  sample  box  of  50,  assorted. 
(Illustrated  booklet  free.      Liberal  discount  to  the  trade. 

The  0.  K.  Mfg.  Co.,  Syracuse.  N.  Y.,  U.  S.  A.  ̂   ,e 

The  above  "ad."  is  now  running  in  the  following  mediums: 
WEEKLIES 

Associated  Sunday 

Magazine. 

Collier's. 

Illustrated  Sunday 

Magazine. 

Independent. 

Life. 

Literary  Digest. 

Outlook  Magazine 

Saturday  Evening  Post. 

Scientific  American. 

Ainslee's. 
American  Banker. 

American  Industries. 

American  Magazine. 

Angler  and  Hunter. 

Army  and  Navy. 

Atlantic  Monthly. 

Banker's  Magazine. 

Bank  Notes. 

Book-keeper. 

Bookman. 

Busy  Man's. 
Case  and  Comment. 

College  Mercury., 

Cosmopolitan. 

Current  Literature 

E.  P.  C.  Bulletin. 

Everybody's. 

Good  Literature. 

Hampton's. 
Human  Life. 

MONTHLIES 

McClure's. 

Munsey's. 
National. 

Normal  Instructor. 

Overland. 

Pearson's. 
Postal  Service. 

Primary  Plans' 
Progressive 

Stenographer. 

Public  Officials 

Magazine. 

Red  Book. 

Review  of  Reviews. 

Strand. 

Success. 

Sunset. 

System. 

Technical  World. 

Van  Norden's. 

World's  Work.    • 

MR  DEALER 
There  are  just  two  reasons  why  some  Paper  Fasteners 

are  not  advertised.  Either  they  are  not  worth  advertising,  or 

else  they  are  so  cheap  that  the  manufacturer  cannot  afford 
to  advertise  them. 

It  should  interest  you  to  know  that  we  don't  he  down 
after  we  have  made  a  demand  for  our  goods.  You  can  see 

that  we  are  alive  to  the  best  interests  of  our  trade,  by  a  look  at 

the  accompanying  illustration  of  our  advertisement  at  the  head 

of  our  list  of  advertising  mediums. 

Had  you  not  rather  handle  a  line  of  well  advertised 

goods  like  ours  that  your  customers  will  swear  BY  and  not  AT  ? 

When  you  pass  a  box  of  our  WASHBURNE'S 
PATENT  "O.  K."  PAPER  FASTENERS  over  the 

counter  to  a  customer,  he  will  tell  you  they  look  "good  enough 

to  eat".  Yes,  Sir,  every  time,  and  he  will  come  back  again 
very  soon,  hungrier  than  ever  for  more.  This  is  why  with 

extensive  advertising  we  are  now  selling  SEVENTY- FIVE 

MILLION  of  these  smart  Paper  Fasteners  per  year,  —  with 
sales  increasing  all  the  time.  These  Paper  Fasteners  are 

most  attractively  put  up  and  are  superior  both  in  quality 

and  appearance  to  ALL  others  now  on  the  market,  accordingly 

they  never  fail  to  please  the  most  fastidious. 

Listen,  we  have  never  asked  you  to  create  a  demand 

for  our  Fasteners  and  we  are  not. going  to.  We  simply  ask 

you,  if  you  are  our  customer,  to  keep  up  your  stock  at  all  times 

and  if  you  are  not  our  customer  we  want  you  to  become  one 

NOW.  Don't  put  it  off.  Order  through  your  jobber today. 

Washburne's  Pat.  "O.  K."  Paper  Fasteners  are  made 
of  BRASS  in  three  sizes  and  put  up  in  BRASS  boxes  of  1 00 
fasteners  each,  ten  boxes  to  a  carton. 

RETAIL  PRICES:  Size  No.  0B  and  1  B  20  cents 

a  box.  $1.65  per  thousand;  No.  2B  25  cents  a  box,  $2.10 

per  thousand. 

OUR  EFFORTS  TO  INCREASE 
YOUR  SALES  NEVER  CEASE 

THE  0.  K.  MANUFACTURING  CO. 
Jas.  V.  Washburne,  Prest.  and  Treas. 

Syracuse,  New  York. 
L.  &  C.  HARDTMUTH.  1 2  Golden  Lane.  London,  England. 

Selling  agents  for  Europe,  India,  Australia,  New  Zealand  and  South  Africa 
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Tatum  Post  Price  Book 
For   Loose    Leaves 

Furnished  in  any  size  or 
any  binding. 

A  penny  or   any  small 
coin  opens  it. 

No  key  and  no  projecting 
screws. 

Expansive. 

Adapted  for  Catalogue 
Covers,  Price  Books,  and 
Office  Records  of  all 

kinds.   
Ask  about  it. 

SHEETS    DO 
NOT  TEAR 

OUT. 

THE    SAM'L    C.  TATUM    CO. 
Manufacturers  of  Stationers'  Specialties,  Loose   Leaf  Devices, Power  Punches  and  Perforators 

No.  3318  Colerain  Ave.,  CINCINNATI,  OHIO,  U.S.A. 

New  York  Office,  No.  197  Fulton  Street 

"Just  enough  ink  to  ink  the  pen" 
Here's    a    recommendation   that    will    sell   the 

"Victor"  Inkstand 
every  time  it  is  shown.  It  keeps  the  ink 

clean  and  liquid,  and  is  easy  to  clean  and  fill. 

Covers  move  easily  at  pen-point  touch.  This 
stand  contains  more  practical  utility  features 

than  any  on  the  market.  Liberal  discounts 

offered.     On  sale  by  all  Canadian  Wholesalers. 

The  Weeks-Numan  Go. 
39-41  Park  Street, 

New   York  City 

Your  Pen  From  Your  Pocket 
Will  Not  Slip  if  You 

Fasten  it  With  a 

SEVERAL  SIZES 
FITS    ANY    PEN 

Steel  •  -  5c 
German  Silver  10c 

Rolled  Gold   ■    25c 

Show  Cards  for  counter 

display,  1  doz.  to  3  doz. 
clips  on  card,  according  to 

style  of  clip.   Sells  on  sight. 

DISCOUNT  TO  THE  TRADE  ON 
APPLICATION 

Consolidated  Safety  Pin  Co. 
DEPT.  1 

BLOOMFIELD,  N.J. 

National  B LANK OOKS 

TRADE 
MARK 

MADE  in  all  sizes,  rulings    and bindings    to    meet    every    re- 

quirement of  the  accountant. 

They  contain  paper  of  extra  fine  qual- 
ity— the  best  products  of  the  Holyoke 

Mills  being  used  for  the  purpose. 

The  National  Line  also  includes  a 

wide  variety  of  Loose  Leaf  Ledgers, 

Price  Books  and  Memoiandums. 

National  Blank  Book  Co. 
HOLYOKE  MASSACHUSETTS 
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"  Modern  B  "  Pen  &  Pencil  Clips 5  CENTS  EITHER  SIZE 

o 

Duryea-Hoge  Company    Inc.  Manufacturer. 
108   FULTON   STREET,  NEW  YORK  CITY 

A  Modern 
Device 

The    Acme    No.   2    Binder 

This  is  a  machine  that  drives  a  flat 
staple  that  holds.  It  penetrates  the 
thickest  and  toughest  paper  and  will 
not  tear  the  thinnest.  Easy  and  con 
venient  to  work  and  will  not  get  out 
ot  order,  because  it  is  simply  made. 

The  price  is  moderate  and  is  one  of 
the  least  inducements  that  will  sell 
it  to  the  busy  office  worker. 

Ask  your  jobbing  house  about  it. 

Acme    Staple   Company,    Limited 

Staples  (No.  18)  5,000  in  a  box, 
per  1,000,  30  cents 

112  North  Ninth  St. Camden,  N.J.,  U.S.A. 

"ROB  ROY" 
PENS 

Sold  by 

All  Stationers 
in  6d.,  1/-  and 
Gross  Boxes 

HINKS,  WELLS  &  CO., 

This series  of  Pens 
is  made  of  the 

same  material,  by  the 
same  tools,  by  the  same 

process  and  at  the  same 

works  as  the  series  of  *  Waver- 
ley'  Pens  which  Hinks.Wells  & 

Co.  have  for  30  years  and  upwards 
(prior  to  Sept.,    1901),  manufactured  for 

and  supplied  to  the  Proprietors  thereof. 

BIRMINGHAM,  ENGLAND 

It  is  always  ready  for  use.  Twioe  the  size  ot  illustration. 
it  holds  up  to.  10  lbs.  in  wall  or  woodwork.  Yourcustomers 
will  appreciate  its  many  good  features,  and  our  advertising 
fvill  give  the  necessary  assistance  to  mak"e  it   a  good  seller 

ASK  YOUR  JOBBER  OR  WRITE 

THE  MANUFACTURERS  SALES  COMPANY 
(Canadian  Agents  for  August  Goertz  &  Co.,  Newark,  N.J.) 

P.  H.  REID  -  -  4-315  BIRK.S  BLDG.,  MONTREAL 

SPENGERIAN 
STEEL  PENS. 

The  Standard  Brand  in  United  States  for 

over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and  correspondents  as 

THE  BEST 
Works  :  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors s  Spencerian  Pen  Co.,  New  York 

HAVE  YOU  TRIED 
THIS 

ONE 
JOHN  HEATH'S   PENS 

Supplied   by   leading   Wholesale 
Houses   in   Toronto  and   Montreal. 

London  (Eng.)  Export  Agency  : 

8  St.  Bride  St.,  London,  EC. 
0278  TELEPHONE  PEN.  Reg.  in  Canada 

The 

REG! IN  CANADA 

WAVERLEY 
PENS 

■        THE  WORLD'S  FAVORITE        ■ 

THE  RESERVOIR  WAVERLEY  WRITES 
250   WORDS   WITH    ONE  DIP  OF  INK 

SOLD  EVERYWHERE 

MACNIVEN   &  CAMERON,   LTD. 
Steel,  Gold  and  Fountain  Pen  Makers  to  the  Trade 

WAVERLEY     WORKS,    EDINBURGH 

THE  AIRSHIP  BOYS  or  The  Quest  of  the  Aztec  Trea- 
sure. By  H.  L.   Sayler,  Chicago:   The  Reilly  &  Britton 

Co.     Cloth  $1.00. 

Having-    heard    of    his    fame    as    an    aeronaut,    Major 
Honeywell  sends  for  Ned  Napier  and  asks  him  to  under- 

take the  discovery  of  a  hidden  Aztec  treasure.    Ned  agrees 
and  builds  a  dirigible  balloon,  in  which  he  sets  out  with 
his  chum  Alan  Hope,  a  colored  boy,  Elmer,  and  a  young 
reporter.    After  hairbreadth  escapes  from  the  Indians  the 
boys  at  last  discover  the  torquois  temple  and  its  treasures 
of  gold    and  jewels.      Their  balloon   being  disabled   they 
make  their  way  back  on  foot  over  the  burning  desert,  and 
return  to  their  friends  covered  with  glory. 
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COLLECTIONS,  ETC. 

THE 
MERCHANTS  MERCANTILE    CO. 

260  St.  James  St.,  Montreal 
Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and    reliable  in- 

formation to  date.     Every  modern  facility  for  the 
collection  of  claims.  Tel.   Main  198  i 

HOTEL    DIRECTORY. 

THE GRAND UNION 
The  most  popular  hotel  in 

OTTAWA,    ONT 

JAMES  K PAISLEY, Proprietor 

HALIFAX   HOTEL 
HALIFAX,  N.S. 

ACCOUNTANTS    AND    AUDITORS. 

JENKINS   &  HARDY 
Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents. 
15'/?  Toronto  St.  465  Temple  Bid- 
Toronto  Montreal 

Keep  in  mind  the  domin- 
ant fact  that  mankind  from 

its  first  appearance  on  the 
earth  has  been  schooled  by 
nature  to  look  for  signs  ; 
for  invitations  to  taste;  for 
suggestions  as  to  what  to 
wear.  Tell  your  story 
briefly,  forcibly,  truthful- 

ly, and  address  it  through 
the  proper  media  and  you 
can  successfully  apply  ad- 

vertising as  a  means  to 
increased  distribution. 

SQUIBS. 
Obliging. 

(Newsdealer  sarcastically  to  man 
who  is  examining  magazines  without 

buying)  :  "If  you  ain't  got  time  to 
finish  that  magazine  right  now,  Mis- 

ter, I'll  keep  your  place  till  you 
come  back." — Browning's  Magazine. 

Another  bookshop  story.  Two 
ladies  call  and  one  asks  for  a  copy 
of  the  Church  Service,  which  is  duly 
hunted  out.  Meanwhile  the  ladies, 
looking  around  a  little,  come  upon 

"Captain  Cook's  Voyages."  And 
from  their  whisperings  there  floats 

out  the  remark,  "Oh,  of  course,  it's 
about  his  recent  discovery  of  the 

North  Pole  !"—  Book  Monthly. 

If  you  live  in  Can'tville,  for  hu- 
manity's sake  move.  Its  mayor  is 

an  undertaker  and  the  town  event  a 

funeral.  Hang  out  the  "gone-never- 
to-return"  sign  and  made  a  noise 
like  receding  steps.    If  you  don't  see 

it  that  way,  for  sanitary  reasons 

bury  yourself.  You're  dead  and 
don't  know  it. — Magazine  Dealer. 

The  regular  news-stand  operator  in 
one  of  the  down-town  hotels  was  call- 

ed away  from  his  place  and  had  tt> 
leave  a  small  boy  in  charge.  The  boy 

succeeded  famously  in  selling  period- 
icals and  postcards.  But  it  happened 

that  the  news-stand  also  handled 
theatre  tickets. 

A  guest  at  the  hotel  saw  the  sign 

and  stepped  up  to  the  counter.  "What 
is  doing  at  the  theatres?"  he  asked. 

"Vaudeville  at  the  Orph'um;  Rob- 

ert Mantell  at  the  Columbia,"  re- 
plied the  boy. 

"Mantell — he's  good;  what  is  he 

playing  to-night?" The  boy  looked  over  the  card  and 
pondered  for  several  seconds.  Then 
a  gleam  of  intelligence  lighted  his 

face.  "Louis  Cross-Eye,  he  said,  en- 
lighteningly. 

"Louis  Cross-Eye ?"  exclaimed  the 

hotel  guest.  "What  in  the  world  is 

that?" 
"I  dunno, "  replied  the  lad,  "un- 

less it  is  some  sort  of  an  optical  de- 

lusion, but  the  bill  says  Louis  Cross- 

Eye  as  plain  as  anything." 
While  the  guest  was  sputtering,  the 

boss  of  the  news-stand  returned. 

"For  the  love  of  heaven,  tell  me 

what's  playing  at  the  Columbia  to- 
night?"  shouted   the   guest. 

"Mantell  in  Louis  XI,"  said  the 
boss. — S.  F.  News-Letter. 

A  moderately  fond  father  discover- 
ed his  young  hopeful  reading  a  dime 

novel. 

"Unhand  me,  villain,"  the  detected 

boy  thundered,  "or  there  will  he 

blood-shed!" "No,"  said  the  father  grimly, 

tightening  his  hold  on  his  soil's  col- 
lar. "Not  bloodshed — woodshed." — 

Everybody's. 

The  literary  boarder  fastened  his 

eyes  upon  the  hash. 

"Kindly  pass  the  Review  of  Re- 
views,"  lie    said. — Everybody's. 

"Will  you,"  a  customer  wrote  to 
a  London  bookseller  the  other  day, 

"please  forward  me  a  copy  of  Tenny- 
son's poems?  Do  not  send  one  bound 

in  calf,  because  I  am  a  vegetarian!" — Book  Monthly. 

If  an  American  bookseller  had  had 

that  order  he  would  have  sent  a  copy 
bound  in   tree  calf. 
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The  Topaz  Pencil 
As  good   as   any   at   any   price. 
Better  than  any  at  the  same  price. 

HB,    H,    with    rubber    tip*, 
HB,H,  2H,  3H,4H,B,  2B 

without  rubbers. 

INDELIBLE  COPYING 
Mediifm  and  Hard. 

Write  for  Samples  to 

Warwick  Bros  &  Rutter,  Limited 
Wholesale  Stationers,  TORONTO. 

►<^»WVWVWWVWWV^*V 

The  1910 
Edition 

of 

"5,000 

Facts 
About 
Canada 
and  the 

Empire" 

is  now 
Issued. 
Order 
now 
from  your 
News 
Company 

or  from 
Canadian 
Facts 

Pub.  Co. 

667 

Spadina Avenue, 

Toronto 

When  writing  advertisers  kindly  men- 
tion having  seen  the  advertisement  in 

this  paper. 
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PAYSON'S  INDELIBLE  INK 

irade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Diploma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1898,  and  Province  of  Quebec  Exposi- 

tion, Montreal,  1897 

Standard 
Commercial  Works 

Matte's  Interest  Tables 
at  4  to  16  per  cent   Price,  $3.00 

Matte's  Interest  Tables 
at  3  per  cent   Price,  $3.00 

Hughes'  Interest  Tables 
and  book  of  days  combined  at  3  to  8   per 
cent   Price,  $5.00 

Hughes'  Supplementary  Interest 
Tables         Price,  $2.00 

Hughes'  Interest  Tables 
at 6  and  7  per  cent.,  on  folded  card 

Price,  $1.00 

Hughes'  Savings   Bank   Interest 
Tables 

at  2^,  3  or  2,%  per  cent.,  each  on  separate 
card     Price,  $1.00 

Buchan's  Sterling  Exchange 
Tables         Price,  $4.00 

Buchan's  Sterling  Equivalents 
and  Exchange  Tables. 

Price,  $4.00 

Buchan's  Par  of  Exchange (Canadian) 
Mounted  on  card   Price,  35c 

Import  Costs 
A  new  Advance  Table   Price,  $1.50 

The  Importer's  Guide 
Advance  Table  .  . ■ :   Price,  75c 

The  Canadian   Customs    Tariff 
Price,  50c 

A  complete  catalogue  of  all  the  above  publications 
sent  free  upon  application. 

Morton,  Phillips  &  Co. 
PUBLISHERS 

J  1 5  and  117  Notre  Dame  St.  West.  MONTREAL 

N.B.-The  BROWN  BROS.,  Ltd.,  Toronto,  carry 
a  full  line  of  our   publication*. 
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DAVID  FORREST 

129  Bloor  St.,  Toronto,  Can. 

Canadian  representative 
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$750.00 
IN  CASH 
%  PRIZES 
TO  BE  GIVEN  AWAY 

TO   PUPILS  AND 

SCHOOLS 

Dealers:  Inform  scholars 

and  teachers  in  your  com- 

munity of  the  free  CRAYO- 
GRAPH  Contest,  and  make 

many    customers  for 

Crayograph 
Crayons 

Simple  Conditions,  viz.: 

Drawings    to  b  e 

done  with  these 

Crayons. 

CRAYOGRAPH  Cray- 

ons are  exactly  what  teach- 
ers and  scholars  have  been 

looking  for.  Last  four  times 

as  long  as  ordinary  crayons. 

Write  at  once  for  a  free  sup- 

ply of  Contest  Announce- 
ments for  giving  to  teachers 

and  scholars.  This  is  an 

exceptional  opportunity  for 

having  a  big  sale  of  these 

crayons. 

Wholesale  houses  carry 

CRAYOGRAPH  Crayons 
in  stock. 

The   American 

Crayon    Co'y Educational  Dept. 

SANDUSKY       -       OHIO 
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Condensed    or    "  Want "    Advertisements 
BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  boo.cs 

is  the  problem  of  many  a  bookseller.  Try  an  adver- 
tisement under  this  headine. 

AUTHORS,    WHO    PUBLISH    THEIR    OWN 
books    will    find    the    BOOKSELLER    AND 
STATIONER  a  good  medium  through  which 

to  interest  the  trade  in  their  publications. 

BOOKS  IN  FOREIGN  LANGUAGES 

LEMCKE  &  BUECHNER,  30  West  27th  St., 

New  York.     (All  foreign  books.)        (12-10) 

LEMCKE  &  BUECHNER,  30  West  27th  St., 
New  York.  Best  facilities  for  supplying  books 
in  all  languages. 

BOOK  PLATES  (EX  LIBRIS) 

ROBERT  SNEIDER  CO.,  55  Fulton  St.,  corner 
Cliff,  New   York.     Designers   and    engravers 
of  book  plates  (ex  libris)  heraldic  and  mono- 
gram dies,  pearl   inlaid  stamping,   for  stationery. 

  
(2-11) 

INFORMATION  WANTED.  _ 
THE  EDITOR  OF  THE   BOOKSELLER   AND 

Stationer  desires  to  be  kept  posted  on  the  pub- 
lication of  all  new  books  and  magazines  in  the 

Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    him    of    any  omissions   from  the 
lists  published  each  month. 

MISCELLANEOUS 
ANY  MAN  who  has  ever  lost  money  in  the  mails 

has  had  occasion  to  learn  by  painful  exper- 
ience that  the  only  properway  to  remit  moriey 

is  by  Dominion  Express  Money  Orders  and  For- 
eign Drafts.  If  lost  or  delayed  in  the  mails,  a 

prompt  refund  is  arranged,  or  new  order  issued 
without  further  charge. 

COPELAND-CHATTERSON  SYSTEMS-Short, 
simple.     Adapted    to   all  classes   of  business. 
Copeland-Chatterson-Crain,     Ltd.,     Toronto 

and  Ottawa. 

CUT   DOWN    THE    COST    OF    YOUR     FIRE 

INSURANCE.     Our  illustrated  catalog  "O" 
on   fire-proof  windows,  doors,   etc.,  contains 

full  information  as  tohow  you  can  save   money  on 
your  insurance.  You  will  find  it  interesting.   Write 
for  it  to-day.    A.  B.OrmsbyCo.,  Ltd.,  Toronto. 

DOUBLE  your  floor  space.  An  Otis-Fensom 
hand-power  elevator  will  double  your  floor 

space,  enable  you  to  use  that  upper  floor  either  as 
stock  room  or  as  extra  selling  space,  at  the  same 
time  increasing  space  on  your  ground  floor.  Costs 

only  $70.  Write  for  catalogue  "B."  The  Otls- 
Fensom  Elevator  Co.,  Traders  Bank  Building, 
Toronto.  (tf) 

DOES  YOUR  FIRE  INSURANCE  POLICY 
protect  you?  There  are  points  in  connection 
with  fire  insurance  policies  that  need  expert 

handling  to  secure  proper  protection.  We  are  fire 
insurance  experts.  We  can  safeguard  your  inter- 

ests and  procure  the  lowest  rates.  Mitchell  & 
Ryerson,  Confederation  Life  Building,  Toronto. 

  

(tf) 

ELLIOTT- FISHER     Standard    Writing-Adding 
Machines    make     toil    easier.      Elliott-Fisher 
Limited.  513.  No.  83  Craig  St.  W.,  Montreal, 

and  Room  314  Stair  Building,  Toronto. 

ELIMINATE  FIRE  RISK,  save  Insurance,  re- 
duce maintenance  costs  and  save  money  on 

your  actual  building  work  by  using  the  KAHN 
SYSTEM  of  Fireproof  Construction.  Used  in 
many  of  the  largest  business  premises  on  this 
Continent.  Write  for  catalogue.  Trussed  Con- 

crete Steel  Co  npany  of  Canada,  Ltd.,  Walker  Rd., 
WalkerviIle,Ont.  (tf) 

ERRORS  AVOIDED,  LABOR  SAVED  — Using 
the  Shouperior  Autographic  Register.  Three 
copies  issued  at  one  writing.  1st,  Invoice; 

2nd,  Delivery  Ticket ;  3rd,  Charge  Sheet,  perforat 
ed  for  filing.  No  handling  of  carbons.  High 
grade  printing  and  neat  invoices.  Make  full  in- 

quiry. Autographic  Register  Co.,  191-193195 
Dorchester  St.  East,  Montreal.  (tf) 

FREE  TEST.— Prove   our    claim     that     "Klear 
Copy"  Carbon  gives   the  best,   clearest,   tin- 
smudged  copies   of  all    typed  matter  at    our 

expense.       Send   for  sample    package    "K"   free. 
Peerless  Carbon  ani  Ribbon  Mfg.  Co.  of  Canada, 
Ltd.,  180  Richmond  St.  West,  Toronto.  (tf) 

POR  FILING  PAPERS,  LETTERS  and  Vouch- ■*•  ers,  fastening  bulky  envelopes  or  backing 
statements  the  ACME  No.  2  Binder  is  indis- 

pensable in  every  office.  Penetrates  the  thickest 
paper  and  perforates  and  binds  in  one  operation. 
For  pale  by  all  stationers.  A.  R.  MacDougall  & 
Co.,  Canadian  Agents,  Toronto. 

PA5.HION  DECREES.-Holland  linen  corres- 
*■  pondence  stationery  correct  in  style.  Its 

beautiful  writingsurface  most  attractive.  En- 
velopes to  match.  Fashionable  sizes  and  colors. 

Visiting  Cards,  Invitation  and  At-Home  Cabinets 
and  Writing  Tablets.  Ask  your  stationer.  W.  J. 
Gage  &  Co.,  Ltd.,  Toronto.  (tf) 

FIRE   INSURANCE.     INSURE  IN  THE  HART- 
FORD.    Agencies  everywhere  in  Canada. 

GET  THE  BUSINESS;  INCREASE  YOUR 
SALES.  Use  Multigrnph  typewritten  letters. 
The  Multigraph  does  absolutely  every  form  of 

printing.  Saves  you  25  p.c.  to  75  p.c  of  your 
printing  bill.  Multigraph  your  office  forms, 
letterheads,  circular  letters.  Write  us.  American 
Multigraph  Sales  Co.,  Ltd.,  129  Bay  St.,  Toronto. 

TNSURE  HEALTH  by  installing  Pullman  System 
•^  of  Natural  Ventilation.  Simple,  inexpensive. 

All  foul  air  in  room  expelled  through  special 
outlets.  Use  in  store,  office  and  home.  Send  for 
free  booklet.  Wm.  Stewart  &  Co.,  Saturday  Night 
Building,  Toronto;  Board  of  Trade  Building, 
Montreal.  (tfl 

IUST  NOW  we  are  holding  a  special  sale  of 
second-hand  typewriters.  All  makes  are  re- 

presented— Underwood,  Remingtons,  Olivers, 
Empires,  Smith  Premiers,  etc.  They  have  been 
carefully  rebuilt  and  are  in  good  workable,  wear- 

able condition.  The  Monarch  Typewriter  Co., 
Ltd.,  98  King  St.  W.,  Toronto,  Ont.  (tf) 

KAY'S  FURNITURE  CATALOGUE  No.  36, 
contains  160  pages  of  fine  half-tone  engrav- 

ings of  newest  designs  in  Carpets,  Rugs, 
Furniture,  Draperies,  Wall  Papers  and  Pottery 
with  Cash  prices.  It  brings  you  into  close  touch 
with  theimmensestocksandsplenid  manufacturing 
facilities  of  John  Kay  Company,  Limited,  36  King 

St.  West,  Toronto.  Write  for  a  copy  to-dav.  It's  free. 

KEEP  ACCOUNTS  without  book-keeping.  A 
century  ago  accounting  meant  keeping  books, 
To-day  you  can  keep  accounts  cheaper,  better, 

quicker  and  more  accurately  by  throwing  away  all 
books  and  installing  a  McCaskey  Account  Register. 

Don't  be  skeptical  — investigation  costs  nothing. 
Write  us  to-day.  Dominion  Register  Co.,  Ltd., 
100  Spadina  Ave.,  Toronto,  (tf) 

MODERN  FIREPROOF  CONSTRUCTION. 
Our  system  of  reinforced  concrete  work,  as 

successfully  used  in  many  of  Canada's  larg- 
est buildings,  gives  better  results  at  lower  cost. 

"  A  strong  statement,"  you  will  say.  Write  us  and 
letus  prove  our  claims.  That's  fair.  Leach  Con- 

crete Co.,  Ltd.,  100  King  St.  West,  Toronto,      (tf) 

DROBABLY  the  most  talked  about  machine  In 
*  Canada  is  the  Hainer  Book-keeping  Machine. 

It  combines  in  one  machine  the  cash  and 
credit  register,  time  recorder  and  account  register. 
Representatives  wanted  everywhere.  Write  for 
our  proposition.  Book-keeping  Machines,  Ltd., 
424  Spadina  Ave.,  Toronto.  (tf) 

SHOW  CASES  AND    STORE    FIXTURES    for 
every  business    Send  for  illustrated  catalogue. 
Jones  Bros.  &  Co.,    Limited,   30-32  Adelaide 

St.   W.,   Toronto.  Ont.  (tf) 

SAVE  50/;  OF  THE  COST  OF  HANDLING 
merchandise  by  installing  a  Beath  System  of 
Overhead  Carriers.  Saves  valuable  floor 

space  because  the  trackage  is  on  the  ceiling.  Sys- 
tems for  all  kinds  of  businesses,  large  or  small. 

Write  us  for  illustrated  catalog.  W.  D.  Beath  & 
Son,  193  Terauley  St.,  Toronto.  (tf) 

SCOTCH  PLAID  STATIONERY  is  the  latest 
O  creation  for  business  and  society  correspon- 

dence. Paper  and  envelopes  present  a  finish- 
ed linen  surface,  most  agreeable  M  the  pen  touch. 

Leading  stationers  have  it.  Write  for  samples. 
The  Copp,  Clark  Co.,  Ltd.,  Toronto. 

THE  "KALAMAZOO"  Loose  L  af  B  nder  is 
x  the  only  binder  that  will  hold  iust  as  many 

sheets  as  you  actually  require  and  no  more. 
The  back  is  flexible,  writing  surface  flat,  align- 

ment perfect.  No  exposed  metal  parts  or  compli- 
cated mechanism.  Write  for  booklet.  Warwick 

Bros.  &  Rutter,  Ltd.,  King  and  Spadina,  Toronto. 

THE  METAL  REQUIRED  IN  A  MODERN CONCRETE  BUILDING.  Our  sptcial 
facilities  enable  us  to  produce  at  minimum 

cost  Concrete  Reinforcements,  Fenestra  Steel 
Sash,  Automatic  Fire  Shutters  and  Steelcrete 
Metal  Lath.  Complete  stock;  quick  delivery. 
Before  deciding  write  us  for  catalogue  and  prices. 
Expanded  Metal  and  Fireproofing  Co.,  Ltd., 
Fraser  Ave.,  Toronto.  (tf) 

TT7AREHOUSE    and    Factory  Heating   Systems. 

"      Taylor-Forbes  Company,  Limited.    Supplied 
by  the  trade  throughout  Canada. 

WHEN   BUYING  BOOKCASES  Insist  on  hav 
ing  the    best  in  the  market— "  Macey    Sec 
tional  Bookcases."     Carried  in  stock  by  al 

up-to-date   furniture   dealers.     Illustrated    bookie 
sent  free  on  request.     Canada   Furniture  Manufac 
turers,  Ltd. ;  General  offices,  Woodstock,  Ont.(tf) 

TT7ANTED — A  splendid  opportunity  for  dealers 
"  to  handle  the  best  combination  Duplicating, 

Addressing  and  Office  Printing  Machine  on 
the  market.  Exclus  ve  territory.  Send  name  and 
address,  giving  occupation  and  references  to  the 
Canadian  Writerpress  Company,  Ltd.,  33  John  St., Hamilton,  Ont. 

WHY  IMPORT  Loose-Leaf  Binders  and  Metal 
Parts  when  you  can  buy  "  Systems  Quality" from  us?  We  make  the  best  binders  in  the 

world;  make  them  to  match,  too.  Ours  are  the 
Canadian  Loose-Leaf  Standatds.  Business  Sys- 

tems Limited,  Manufacturing  Stationers,  Toronto. 

  
(tf)  _ 

VOU  need  the  best  possible  protection  from  fire  1 
*  If  your  valuables  are  in  one  of  our  safes,  you 

can  rest  at  ease;  no  fire  is  too  hot  for  our 
safes  and  vaults  to  withstand.  We  manufacture 
vaults  and  safes  to  meet  every  possible  require- 

ment. Write  for  catalogue  "S."  The  Goldie  8t Mcullocho.,  Ltd.,  Gait,   Ont,  (tf) 

(£— -  buys  the  best  duplicating  machine  on  the 
vP/^  market.  ACME  will  print  anything  a  job '  ̂   printer  can  do.  Complete  outfit:  Acme 
Duplicating  Machine,  one  tubular  stand  fitted  with 
type  cases,  compartments  plainly  lettered  and 
arranged  like  universal  keyboard  of  the  standard 
make  of  typewriters,  one  drawer  for  accessories 
and  forms,  20  lb.  font  of  typewriter  type,  one 
chase,  one  Acme  ribbon  any  color  with  typewriter 
ribbon  to  match,  one  pair  tweezers,  two  quoins, 
one  key,  one  oil  can  and  one  set  of  reglets.  Sold 
with  a  guarantee.  Acme  Duplicator  Co.,  Balti- 

more, Md.,  U.S.A.  (tf) 

PERIODICALS. 

KEEP  POSTED— The  leading  authority   in    Ca- nada on  groceries  and   food  products  is  THE 
CANADIAN  GROCER.     Important  trade  con- 

ditionsgenerally  discussed  every  week.     Price  $2 

per  year. 

THE  market   reports    make    HARDWARE    AND 
METAL  a  necessity  to  every  hardware  merch- 

ant,  paint  and  oil    dealer    in    Canada.     It   is 
mailed   everv  Friday.     Subscription    price   $2    per 
year.     Address  HARDWARE  AND  METAL,  Mont- 

real, Toronto  or  Winnipeg. 

WANTED 

WALL    PAPER  TRAVELERS    for    year    1910. 
Road    experience    desirable.      Must     know 
something    nf    wall    paper    and    be   able  to 

produce  results.     Write  full  particulars  of  ability, 
experience,   salary   required   to  interest,   etcetera, 
to  P.  P.,  sales  manager,  Box  185,  Toronto.    (3,10) 
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Brief  Notices  of  Some  Recent  Books 

Interesting  Novel  of  Adventure  on  the 

Congo  by  H.  deVere  Stacpoole  — 
Some  Books  on  Health  and  Life  from 

London. 
Fiction. 

Pools  of  Silence.     By  K.   de  Vere  Stacpoole.     Toronto: 

Copp,  Clark  Co.     Cloth,  $1.25. 

The  atrocities  on  the  Congo  are  here  made  to  serve  as 

material  for  a  powerful  story  of  adventure,  on  the  Dark 
Continent.  The  hero,  a  young  American  doctor,  joins  the 

expedition  of  a  big  game  hunter,  a  Frenchman,  who  pur- 

poses penetrating  into  the  interior  of  Africa.  '  This 
Frenchman  is  a  somewhat  remarkable  character,  who  con- 

ceals beneath  a  conventional  exterior  a  cruel  and  brutal 

nature.  He  is  in  reality  hand-in-glove  with  the  Congo 
murderers.  The  expedition  is  finally  almost  annihilat- 

ed in  a  midnight  stampede  of  a  big  herd  of  elephants,  and 
it  is  only  with  the  greatest  difficulty  that  the  doctor  brings 
the  Frenchman  back  to  civilisation.  The  latter  has  been 

injured  in  such  a  way  as  to  change  his  whole  nature. 

The'etory  is  a  most  vivid  and  realistic  one. 

Two  Women.  By  Baroness  D'Anethan.  Toronto:  Copp, 
(lark  Co.     Cloth,  $1.25. 

The  authoress,  who  is  a  sister  of  H.  Rider  Haggard,  has 

given  us  a  modern  society  story  with  the  scene  laid  in 
England.  A  mother  and  her  daughter  tell  the  story  in 
their  diaries.  A  situation  of  some  delicacy  is  created, 
both  in  the  case  of  mother  and  daughter.  This  the  writer 
handles  quite  openly. 

Miscellaneous. 

Art  of  Sympathy,  The.     By  T.  Sharper  Knowlson.    Lon- 
don :  Frederick  Warne  &  Co.     Cloth  2s.  6d.  net. 

This  is  the  third  of  a  series  of  manuals,  of  which  the 

first  was  "The  Art  of  Thinking,"  and  the  second  "The 
Art  of  Success."  Mr.  Knowlson  attempts  to  show  how 
deep  and  wide  are  the  effects  of  sympathy  in  relation  to 

our  intellectual  life,  our  well-being  and  even  our  political 
future.     It  is  a  stimulating  book. 

Scientific  Living  for  Prolonging  the  Term  of  Human  Life. 

By  Laura  Nettleton  Brown.  New  York:  Health  Cul- 
ture Co.,  1133  Broadway.     Cloth  $1. 

The  author  emphasizes  a  great  truth,  namely,  that  in 

the  ordinary  processes  of  cooking  the  organic  elements 
become  inorganic  and  food  values  are  destroyed.  She 
demonstrates  the  new  way  of  living,  providing  food 
tables,  recipes  and  menus.  The  volume  is  thoroughly 
sensible  and  enlightening. 
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OXFORD  UNIVERSITY  PRESS 

OXFORD 

Teachers'  Bibles 
WITH    NEW   AND   UP-TO-DATE    HELPS   ARRANGED    UNDER 

ONE  ALPHABET 

Over  3,000,000  Copies  Sold. 

"They  are  known  From  Greenland's  Icy  Mountains  to  India's  Coral 
Strand. "-The  Bookshelf. 

8  NEW  EDITIONS 

Oxford  Black  Face  Type  Bibles 
Pearl  32mo.    A  wonderful  type  in  a  small  book. 
Nonpareil  24mo.    A  gem  of  printing. 
Minion  1 6mo.     Model  hand  Bible. 
Brevier  1  6mo.     Large  type  in  small  compass. 

"To  say  that  a  Bible  is  an  Oxford  is  sufficient.  Yet  the  Oxford 
keeps  on  improving.  The  New  Editions  will  prove  a  delightful 

surprise."— Christian   Nation. 
A»k  for  the  Genuine  Oxford  Edition. 

ENTIRELY  NEW  ! 

Oxford  Pictorial  Palestine  Bibles,  F™Jfc 
"  Of  all  the  pictorial  Bibles  I  have  seen  for  children,  and  for  giving 

to  the  children  on  Children's  Day,  this  easily  s'ands  first." 
—Intermediate  Sunday-School  Quarterly. 

Sold  by  all   Booksellers. 

JUST  ISSUED ! 

CX6C  SCOFIELD 
Reference  Bible 

"THE     LAST    WORD     IN     BIBLE    EDITING" 
Ask  for  the  Genuine  Oxford  Edition. 

Rev.  R.  A.  Torry,  D.D.,  says  : 

"I  am  so  impressed  by  it  that  I  feel  that  every  minister  and 
Christian  worker  should  obtain  a  copy.  The  introduciions  to  the 
different  books  are  simply  invaluable  ;  they  pack  more  sometimes  into 
a  single  sentence  than  other  books  put  in  a  volume.  Tne  footnotes 
al<o  are  of  great  value.  The  references  are  beyond  all  comparison 
better  than  in  any  other  Bible  with  which  I  am  acquainted.  The  para- 

graph divisions  oftentimes  throw  a  flood  of  light  upon  the  verses  that 

follow  " 

Edited  by  REV.  C.  I.  SCOFIELD,  D.D. 

with  the  assistanceof  many  of  the  most  eminent  scholars  and  divines. 

Size,  S'A  x  8  inches. 

Oxford  White  Paper,  $2.00  to  $5.00 
Oxford  India  Paper,  $6.50  to  $10.00 

Sold  by  all  Booksellers. 

The   Dublin  Book  of  Irish  Verse 
Edited  by  JOHN  COOKE.  Uniform  with  the  Oxford  Book  of 

English  Verse.  Ordinary  paper,  cloth  $1.75  net.  India  paper,  cloth, 
$2.50  net,  Persian  morocco,  $4.00  net. 

TRAVELLERS  WITH  FULL  LINE  OF  SAMPLES  NOW  ON  THE  ROAD 

HENRY  FROWDE Toronto 

WILLIAM 
BRIGGS 

The     Mystery    of    the    Green 
Heart,  $1.25 

By  MAX  PEMBERTON 
Not  a  dull  page  in  the  book. 
The  Man  Outside,  $1.50 
ryWYNDHAM  MARTYN 

One  of  the  most  attractive  books 
that    will  be    issued    this  spring. 

Gloria.  $1.50 
By    G.    FREDERICK   TURNER 
Beautifully  gotten  up.      This  will 

be  among  the  six  best  sellers. 
The  Second  Chance.  $1.25 
By  NELLIE  L.  McCLUNG 

Author  'Sowing  Seeds  in  Danny  " The  popular  Canadian  writer. 
Mary    up    at    Gaf fries,    S1.25 

BY  S.  C.  NEIHER^-OLE 
It  is  a  novel  of  540  paired, one  wishes 

it  were  longer. 
Under  the  Thatch.  $1.25 

By  ALLEN  RAINE 
Author,  "A  Welsh  Singer."     This 
lo  g  delayed  and  looked  for  novel 
will  appear  in  the  spring  of  1910. 

In  the  Shade.  $1.25 
By  VALENTINA  HAWTREY 

A    book    the  sale  of  which  is  in- 
creasing daily  in  England 

Tbe    Fortune    Hunter,    $1.25 

By  LOUIS  JOSEPH  VANCE 
A  stirring  novel  of  a  high  order. 

White  M**ic.  $1  25 
By  DAVID  GRAHAM  PHILLIPS 
Th-  Butterfly-M-n.  $1.25 

Bv GEORGE  I5ARR  McCUTCTI- 

EON,  Author,  "Truxton  King.  ' 

A  New  Novel  by  Marie Corelli, 

$1.25 
Will  b  '  issued  probably  in  August. 
This  will  be  a  long  novel  of  great 
strength    by    the    most     popular 
authoress  of  our  day. 
The  Nest  of  the  iparrowhawk, 

$1  25 By  BARON  ES  *  ORCZY 
A   romance  of  the  17th  century. 

A  powerful  novel. 
Henry  of  Nava»re,  $1.25 

By  MAY  WYNNE 
Fifth   impression    already  on  the 

market.     A  big  success. 
Sir  Walter  Raleieh,  $1  25 
By  WILLIAM  DEVEREUX 

Second     only     in    popularity     to 
Henry  of  Navarre. 

Don  Q's  Love  Story.  $'.25 
By  K.&  HESKETHPKICHARD 
A    book  worth   while,   by  one  of 

Great   Britain's   coming  Authors. Illustrated  throughout. 
The   Road  mender.   75c 

Leather,  $1.00  Illustrated, 

$1.10 By  MICHAEL  FAIRLESS 
Growth  of  the  Empire,  $1.25 

By  A.  W,  JOSE 
A    handbook    to    the    history    of 

Great  Britain. 

"Canada  by  Canadians" 
Martyrs    of    New    Fra- ce 
By  W.  S.  HERRINGTON 

Cloth,  60c  net 
Heroines  of  Canadian  History 

By  W.  S.    HERRINtiTON 
Cloth,  60c  net 

Tales  of  Old  Toronto 
By  SUSANNE  MARNY 

Cloth.  $1  25 

By  ROBERT  W    SIRVICE 
Songs  of  a  Sourdough,  Cloth, 

$1.00 

Cloth,    Illustrated    De  Luxe, 

$1.50 
Lambskin    Miniature    Pocket 

Edition,       $1.00 
Velvet    Calf   Miniature    Pocket 

Edition,    $1.25 
Paste  Grain,  Illustrated,  DeLuxe, 

$2.00  net. 
Sheepskin  Yapp,   Illustrated,  De 

Luxe,  $2.00  net. 
The  Ba'lads  of  a   Cheechako 
This  book  we  have  in  bindings  uni- 

form with  the  "Songs  of  a  Sour- 

dough." 

A  New  Volume  of  Poems 
By  R.  W.  SERVICE 

Is  now  in  preparation.  Date  of  pub- 
lication will  be   announced  later. 

Across  the  Sub- Arctics  of  Can- 
ada     Cloth,   $2  00  net 

By  J.   W.    I  YRRELL 
Canada,     the    Empire    of  the 

North.  Cloth,  $2.00  net 
By  AGNES  C.  LAUT 

The  Lords  of  the  North 
75  cents 

By  AGNES  C.  LAUT 

A  Woman's  Way  Through  Un- 
known Labrador 

Cloth.  $2  00  net 
By  MRS,  L.  HUBBARD 

The    Remarkable   History    of 
Hudson's  Bay  Co. 
Cloth.  $3.00  net   

By  GEORGE  BRYCE 
Canadian   Types  of  the     Old 

Regime.     Cloth,  $3.00  net 

By  CHAS.  W.  COLBY 
The  New  North,   Cloth.  $3.00 

net. By  AGNES  DEANS  CAMERON 
Through  the  MacKenzie  Basin 

$2.00  net 
By   CHAS.    MAIR  and  RODER- 

ICK MACFARLANE 

SPRING 
LIST 

The  Story  of  Isaac  Brock 
Cloth,  85  cents  net 

By  WALTER  R  NURSEY 

Story  of  Tecumseh,  85c  net 
ly  NORMAN  GURD 

Uniform  with  "Story  of  Isaac 

Brock." 

Books  for   Boy  Scouts 
Scoutins  For  Boy* 

By  BADEN-POWELL Cloth,   GOc  net;    Paper,   35c  net 
Yarns  for  Boy  Scouts 

By  BADEN-POWELL 
Cloth,  60c  net;    Paper,  35c  net. 

Scouting  Games 

By  BADEN-POWELL 
Cloth,   60c  net;      Paper,  35c  net 
1  hings  all  Scouts  Must  Know 
Paper,  35c  net.      A  colle?tion  of 313  valuable  tips 

Camping  Out 
By  VICTOR    BRIDGES,     Intro- 

duction by  Baden-Powell. 
Limp  cloth,  35c  net. 

The  Boys  of  the  Otter    Patrol 

By  BRETON-MARTIN i  loth,  75c  net. 
The  Phantom  Battleship 

By  RLTPERT  CHESTERTON 
Cloth,   75c  net;     Paper,   35c  net 

The  Scout's  Story By    OWEN    VAUGHAN,      $1.00 

Kiddie  of  the  C»mp 
By  ROBERT  LEIGHTON,  75c 

Otters  to  the  Retcue 
By  E.  LeBRET    N  MARTIN,  75c 

WILLIAM  BRIGGS,  Publisher 
29-37  Richmond  Street,  West 
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REV.  D.  V.   LUCAS,   D.D., 

Author  of  "The   Maoris   of  New   Zealand." 

Gossip  of  the  *  Month 
Palmer  Cox  has  been  for  years  a  name  to  conjure 

with  among  the  little  folks  and  his  Brownies  have  become 
prominent  in  all  walks  of  life.  Most  people,  not  aware 
of  the  fact,  would  be  ready  to  dub  him  an  American, 
the  minute  any  reference  was  made  to  his  nationality. 
But,  though  he  may  vote  in  the  United  States,  his  heart 
is  still  in  the  place  of  his  birth  and  Granby  may  well  be 
proud  of  her  son.  It  is  astonishing  to  note  what  a  really 

important  part  Canada  is  playing  to-day,  both  in  the 
field  of  letters  and  on  the  stage  in  the  United  States.  It 
must  be  a  common  experience  of  others,  as  it  is  of  the 
writer,  to  hear  people  of  prominence  in  a  literary  or 

theatrical  way  referred  to  as  being  originally  from  Can- 
ada. These  individuals  seem  to  crop  up  everywhere  and 

if  one  were  to  start  to  emunerate  them  the  total  would 

likely  reach  unexpected  proportions.  In  any  such  record 

a  foremost  place  should  be  accorded  to  Mr.  Cox. 

It  has  been  -the  custom  of  a  good  many  people  for 

years  back  to  sneer  at  the  efforts  of  our  Canadian  au- 
thors to  make  a  name  for  themselves.  They  have  viewed 

it  as  an  utter  impossibility  for  any  writer,  residing  in 

the  Dominion,  to  produce  anything  worth  reading  or  to 

sell  it,  should  it  chance  to  be  worth  reading.  For  awhile 

this  may  have  been  the  case,  but  to  any  one  who  has 

studied  the  lists  of  best  sellers  in  Canada  for  the  last 

year  or  two,  the  reverse  must  be  apparent.  During  the 

holiday  season  of  last  year  at  least  four  of  the  six  best- 

selling  books  in  the  Canadian  bookstores  were  by  Cana- 
dian authors,  and  they  were  not  the  authors  who  had 

deserted  Canada.  This  fact  must  be  sufficient  to  dis- 

prove the  theory  that  nothing  good  in  a  literary  way 
can  come  out  of  the  Dominion. 

■  »     •     • 

The  handsome  new  building  which  the  Macmillan  Co. 

of  Canada  are  now  erecting  in  Toronto,  is  an  indication 

that  the  book  business  of  this  country  is  reaching  big 

proportions.  While  this  publishing  house  will  not  at  first 
occupy  the  entire  building,  still  the  portion  to  be  used 
by  them  is  sufficiently  large  to  make  the  foregoing 
statement  true.  The  Macmillans  have  always  stood  for 
a  high  standard  in  all  departments  of  their  business,  and 
it  is  fitting  that  the  Canadian  company  should  be  housed 
in  a  building  of  such  attractive  appearance.  It  is  the 
first  structure  of  the  kind  to  be  erected  in  Toronto  and 

so  much  admired  has  it  been,  that  already  two  build- 
ings of  somewhat  similar  design  are  being  projected  by 

other  business  houses  in  the  city. 
*     *     * 

That  Canada  is  reaching  national  proportions  is  to 
be  daily  deduced  from  the  character  of  her  publications, 
both  books  and  periodicals.  The  appearance  this  month 

of  the  "Dominion  Who's  Who,"  modelled  almost  exactly 
on  the  English  publication  of  the  same  name,  indicates 
that  we  have  become  big  enough  to  require  such  a  book, 
from  which  information  about  the  leading  men  of  Canada 

may  be  readily  obtained.  This  is  but  one  instance  of 
this  growth.  The  increasing  number  of  our  periodicals 
and  the  development  of  the  leading  magazines  of  the 
country,  is  another  sure  indicator  of  national  growth. . 

»     *     * 

There  are  a  good  many  people  in  Canada,  who  are  in 
a  state  of  ignorance  as  to  the  existence  and  work  of  The 

Royal  Society  of  Canada.  They  may  run  across  an 
item  in  one  of  the  daily  papers  once  a  year  to  the  effect 

that  the  Society  is  meeting  and  that  Dr.  So-and-So  has 
delivered  an  address  or  read  a  paper  before  it,  but  be- 

yond that  they  have  no  knowledge  of  the  organization. 
Yet,  viewing  it  from  a  literary  standpoint  the  Royal 
Society  is  doing  splendid  work  for  Canada.  It  produces 

each  year  a  big  volume,  running  usually  to  over  1,000 
pages,  in  which  are  published  all  the  papers  read  before 

it.  Many  of  these  papers  are  of  great  value  and  doubt- 
less would  never  have  been  put  in  type,  had  it  not  been 

for  the  kind  assistance  of  the  Royal  Society. 
*      *     * 

The  annual  volume  containing  the  transactions  of 

the  Royal  Society  is  published  in  a  limited  edition,  and 
the  bulk  of  its  circulation  is  gratuitous.  Thus  every 
Member  of  Parliament  and  Senator  comes  in  for  a  free 

copy,  by  reason  of  his  office.  One  wonders  how  some  of 
our  eminent   politicians   view  the   cumbrous   tome,    as   it 

R.  F.  FOSTER 

Author  of  "Cab  No.  44. 

(Copp,  Clark.) 
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is  deposited  on  their  desk.  The  combination  strikes  one 

as  ludicrous  in  a  good  many  cases  and  it  would  be  much 

more  fitting  were  the  books  distributed  to  Canadians, 

•who  really  appreciated  them.     But,   unless   a  member     is 

DOROTHY  DEAN  TATE 

The  young  Torontonian  who   has  written  a 
charming  Japanese  story. 

generous  enough  to  hand  over  his  copy  to  some  ambi- 
tious constituent  the  poor  public  must  scramble  for  the 

remaining  copies  and  pay  five  dollars  apiece  for  them  at 
that. 

*       =k       * 

Here  is  an  opportunity  for  some  of  our  young  students 

in  political  economy  to  do  excellent  work  during  their 
vacations.  We  believe  that  a  carefully  edited  volume 
of  reminscences  of  some  of  our  Canadian  patriarchs,  would 

receive  recognition,  not  only  from  the  publishers,  but  from 
from  the  public 

The  writer  had  an  opportunity  recently  lo  look  over 
a  list  of  the  women  writers  of  Canada.  The  number  of 

these  aspirants  to  literary  fame  was  astonishingly  large. 
and  every  one  of  them  had  done  some  work  worthy  of 

note.  Perhaps  in  some  future  number  it  would  be  in- 
teresting to  have  an  article  on  this  subject,  showing  just 

what  the  women  writers  of  Canada  have  accomplished. 

While  there  is  no  outstanding  Canadian  work  announc- 
ed as  yet  for  this  year,  one  cannot  say  with  an  finality 

that  there  will  be  nothing  of  special  importance.  Publish- 
ing is  done  so  queerly  oftentimes  in  this  country,  that 

nothing  may  be  known  about  a  book  until  it  is  out.  There 

are  several  reasons  for  this,  all  of  which  may  be  em- 
braced in  the  single  explanation  that  the  publishing  busi- 

ness has  not  yet  reached  that  degree  of  systematized 
effort,  when  there  is  one  department  for  this  and  another 
department  for  that,  all  working  harmoniously.  With 

us  it  is  usually  a  one-man  affair  from  beginning  to  end 
and,  in  the  actual  work  of  producing  a  book,  he  has  no 
time  left  for  advertising  it. 

The  authors  of  papers  appearing  in  the 
Transactions  of  the  Royal  Society  are 
presented  with  one  hundred  copies  of 

their  article  in  separate  form,  for  dis- 
tribution to  whom  they  will.  Occasion- 

ally an  author  will  arrange  to  issue  ad- 
ditional copies,  as  in  the  case  of  Mr. 

O'Brien's  "Sketch  and  Bibliography  of 
Haliburton,"  reference  to  which  is  made 
in  this  number.  This  gives  an  author  a 
good  opportunity  to  bring  his  work  to 

the  attention  of  people  likely  to  be  in- 
terested in  it. 

It  is  to  be  regretted  that  more  of  oui 
public  men,  who  have  served  their  day 
in  the  councils  of  the  nation,  and  have 
now  retired,  do  not  find  it  possible  to 
set  down  in  writing  their  reminiscences 
of  earlier  times.  A  few,  it  is  true,  have 
done  this,  but  there  are  many  others 
who  might  give  us  most  interesting 
books,  if  they  only  tried.  Of  course, 
there  is  always  the  excuse  that  not 
every  one  is  gifted  with  the  ability  to 
write,  and  this  must  hold  good  of  a 
great  many  of  the  public  men  of  a  young 
nation  like  Canada.  But  oftentimes  it 

is  just  the  man  who  is  full  of  the  most 
interesting  reminiscences,  who  is  unable 

to  turn  a  sentence  properly,  when  con- 
fronted with  pencil  and  paper.  In  such 

cases,    why   not  employ   an    amanuensis  ? 

K,Dtn|aon    *   Sli 

Artistic  Front  of  the    New  Macmillan    Buldlng  in   Toronto,    now   in   Course  of    Erection. 
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An  Interview  with  Palmer  Cox,  the  Brownie  Man 

The  Creator  of  the  Brownies  and  the  Recounter  their  of  Ludicrous  Adventures  Vis- 

ited in  his  home,  "Brownie  Castle,"  at  Granby,  Quebec,  the  Place  of  His  Birth. 
By  C.  D-  Chown 

~£  cd.  et}own. 

^  Know  ye  not",   die  Brownie  cries, 

At  our  Comirip  Irouible  ftie.s. 

Joy  ?ncl  peace  andgooclly  gaivi, 

Surely  follow  in  our  tVairj, 

Give  me  fbcrl  up°*]  you-r  srjelf 

c"iew«£  covner  for  myself. 

Souvenir  and   Autograph. 

The  Town  of  Granby,  Quebec  possesses  several  claims 
.to  distinction.  Not  least  of  these  must  be  reckoned  the 

the  fact  that  it  is  the  birthplace  and  the  home,  for  a  great 

part  of  the  year,  of  a  man,  who  has  contributed  vastly  to 

the  enjoyment  of  countless  children,  young  and  old,  dur- 
ing the  past  thirty  years.  While  the  success  of  most  men, 

even  of  writers,  is  reckoned  in  dollars  and  cents,  that  of 
Palmer  Cox  must  be  summed  up  in  the  clean,  wholesome 

pleasure  he  has  given,  wherever  his  Brownie  stories  have 
been  circulated. 

On  the  highest  spot  in  town,  near  its  boundary  line, 

and  adjoining  the  open  country,  stands  Brownie  Castle, 
the  residence  of  Mr.  Cox,  when  he  finds  time  to  spare  for 

a  month  or  two's  enjoyment  of  the  delightful  scenery  and 
bracing  air  of  his  former  home.  This  winter,  for  private 
reasons,  he  has  remained  in  Granby  and  chancing  to  be 

in  the  town  recently  I  was  fortunate  enough  to  be  grant- 
ed the  privilege  of  an  interview. 
I -found  the  author-artist  hard  at  work  in  his  study,  a 

room  adjoining  his  studio,  which,  to  secure  the  best  light 
possible,  is  situated  in  the  upper  pare  of  the  tower,  shown 

in'  the  illustration.  He  was  buisily  engaged  putting  the 
finishing  touches  to  a  ,series  of  sketches  to  accompany  his 

latest  Brownie  story  for  St.  Nicholas  magazine.  Affable 
in  the  extreme,  Mr.  Cox  was  nor  at  all  averse  to  relating 
the  story  of  his  life  and  telling  how  he  began  to  write 

the  adventures  of 'the  Brownies. 
Palmer  Cox  was  born  in  Granby  on  April  28th,  1840. 

and  at  an  early  age  developed  astonishing  skill  with  pen 
and  pencil.  The  caricatures  which  he  produced  at  school 
were  so  telling  that  as  a  punishment  he  was  often  made 
to  stand  on  the  schoolroom  floor,  exposing  his  work  on  his 
slate. 

When  seventeen  years  of  age  he  went  to  the  Eastern 
States,  but  in  a,  short  time  removed  to  Lucknow,  Ontario. 

Then  attracted  by  the  gold-mining  boom  in  Californa, 
he  went  west.  -It  was  there  that  he  discovered  where  his 

talent  really  lay  and  he  began  writing  articles  for  the 

western  papers  and  illustrating  them  as  opportunity  offer- 

ed. Gradually  h'e  found  his  writing  taking  a  secondary 
place  to  his  drawing,  but  as  California  did  not  offer  much 

encouragement  to  him  in  those  days,  he  decided  to  re- 
turn to  the  east,  where  he  had  already  formed  some  fav- 

orable connections  with  -New  York  publications. 

The  year  1878  found  him  in  New  York  devoting  his 

whole  time  to  literary  and  illustrative  work  for  the  comic- 
papers.  By  chance  his  work  brought  him  into  touch  with 

a  German  firm,  who  called  his  attention  to  the  tales  writ- 
ten in  Germany  for  children,  telling  him  that  they  discern- 

ed in  his  comic  stories  indications  of  his  ability  to  write 

interesting  children's  stories.  He  accordingly  prepared  a 
clean,  wholesome  tale,  that  would  bear  the  inspection  of 
mothers,  illustrated  it,  and  submitted  it  to  the  editor  of 

St.  Nicholas,  then,  as  now,  a  young  people's  magazine. 
It  was  promptly  accepted  and  immediate  arrangements 
were  made  with  him  for  other  stories  on  similar  lines. 

Each  of  these  stories  had  a  separate  indentity,  but  in 

time  Mr.  Cox  conceived  the  idea  of  originating  some  char- 
acter, which  would  be  the  central  figure  of  a  series. 

Memories  of  his  boyhood  days  recalled  the  tales  he  had 

heard  from  his  Scotch-Canadian  neighbors  of  the  Brownie 
legends,  and  in  these  mythical  little  people  he  felt  he 
had  just  the  kind  of  material  he  wanted.  He  set  to  work 

to  ransack  encyclopedias  and  books  of  reference  in  pur- 
suit of  information  about  the  traditions  surrounding  the 

Brownies.  He  found  that  they  were  small  male  spirits 
similar  to  the  fairies,  and  that  they  were  the  reverse  of 

the  Old  English  gnomes,  being  kind  and  careful  little 
fellows,  delighting  in  performing  acts  of  kindness  for  the 
farmer  and  his  wife.  All  that  was  needed  to  keep  in 

their  good  graces  was  to  leave  in  a  convenient  place  a 
bowl  of  cream  or  home-made  malt.  Their  names  was  de- 

rived from  the  way  their  skin  was  tanned  brown  by  the 

sun. 

In  the  first  series  of  Mr.  Cox's  Brownie  stories,  the 
Brownies  were  represented  as  being  all  alike,  going 
around   in   bands.     Later  on.  there  were  introduced,  one 

BROWNIE  CASTLE 

Residence   of   Palmer   Cox   at  Granby,   Quebec. 
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by  one,  separate  characters,  like  the  Dude,  the  Police- 

man, the  Soldier,  the  Irishman,  until  there  were  forty- 

two  different  Brownies,  each  one  of  whom  was  separately 

copyrighted  by  the  artist. 

Naturally,  Mr.  Cox  is  intensely  fond  of  children. 

Wherever  he  goes  he  quickly  makes  friends  with  the 

young  folk  in  his  neighborhood,  romps  with  them  and 

arranges  their  games.  One  of  his  favorite  pastimes  is  to 

produce  a  Brownie  play,  in  which  his  friends,  the  child- 
ren, take  the  parts  of  the  Brownies. 

It  is  interesting  to  note  that  Mr.  Cox  derives  quite  a 

handsome  income  from  royalties  received  from  manu- 
facturers for  the  use  of  the  word  Brownie  on  cameras, 

carpets,  calico,  pins  and  on  the  stage. 

.As  I  bade  farewell  to  the  tall,  kindly  Brownie  man 

and  came  away  from  his  castle  on  the  hill,  I  felt  what  a 

splendid  achievement  it  was  for  any  man  to  spend  his 

days  diffusing  around  him  such  a  wealth  of  pleasant 

fancies  and  creating  so  much  happiness  in  the  world. 

Surely  his  name  will  go  down  to  posterity  as  blessed. 

Some  Canadian  Books  of  the  Month 

The  First  Publications  of  the  Year — 
An  Important  Historical  Work  and  an 
Interesting  Volume  of  Biography 

Ready — Other  Books  of  Interest. 

Of  the  long  list  of  Canadian  books  promised  for  pub- 
lication this  year  only  a  very  few  have  as  yet  made  their 

appearance.  Of  these  probably  the  most  important  is 

Father  Morice's  two-volume  "History  of  the  Catholic 
Church  in  Western  Canada,"  of  which  a  brief  review 
appears  on  this  page.  Information  about  other  new 
Canadiana  will  be  found  elsewhere  in   this  number. 

The  Empire  Day  by  Day. 

A  useful  compilation  of  historical  events  of  an  imperial 

significance  for  every  day  of  the  year  has  been  made  by 

Frank  Wise,  president  of  the  Macmillan  Co.  of  Canada. 

These  have  been  arranged  in  a  small  book  of  31  pages, 

with  the  title,  "The  Empire  Day  by  Day."  Mr.  Wise 
has  made  a  good  selection  of  those  events  which  will  in- 

spire the  mind  with  imperial  achievements  and  ideals.  He 

has  in  this  way  done  a  great  service  to  the  cause  of  Im- 
perialism, and  as  the  book  will  be  used  extensively.  in 

the  schools,  it  will  be  bound  to  exert  a  strong  influence. 

Already  the  first  edition  of  15,000  copies  has  been  ex- 
hausted  and  a   new   edition   called  for. 

Father  Morice's  Important  History. 

Canada  has  been  blessed  with  a  plentiful  supply  of 
historians,  but  of  the  number  very  few  seem  to  have 
written  works  of  abiding  interest.  This  may  be  due 
Largely  to  the  fact  that  there  has  been  a  great  deal  of 
duplication  and  a  great  deal  of  imperfect  aQd  hurried 
writing.  Parkman  has  caught  the  spirit  of  the  early 
days  admirably  and  his  historical  works  will  go  down 
to  posterity  as  the  best  picture  of  pioneer  life  in  the 
east.  For  western  Canada,  Father  Morice  can  lay  claim 
to  having  produced  history  of  a  similarly  entertaining 
character.  In  his  latest  two-volume  "History  of  the 
Catholic  Church  in  Western  Canada,"  which  might  better 
have  been  called  simply  a  history  of  western  Canada,  he 

has  produced  a  work  of  considerable  importance.  He 
has  seized  on  all  the  romantic  elements  of  this  history  and 
has  made  the  most  of  them.  And  this,  too,  may  be  said 

of  all  Father  Morice's  work,  that  its  accuracy  is,  humanly 
speaking,  undoubted.  He  is  a  most  painstaking  investi- 

gator and  conscientious  writer,  and  in  reading  this  book- 
one  feels  that  the  author  may  be  relied  upon  to  give  the 
correct  version  of  each  incident.  It  is  true  that  lie  is 

dealing  primarily  with  the  Catholic  Church,  but  this  only 
acts,  as  it  were,  as  a  thread  upon  which  to  string  the 
whole  mass  of  western  history.  (Toronto:  Musson  Book ( lompany). 

An  Interesting  Biographical  Volume. 

The  memorial  volume  to  his  father,  which  Rev.  J.  1). 

Anderson  has  prepared  ("Reminiscences  and  Incidents  of 
i he  Rev.  John  Anderson."  Toronto:  Briggs.  Cloth,  $1.50) 
:s  a  simple  narrative  of  facts  and  incidents.  With  re- 

markable clearness  and  spiritual  insight,  the  writer  sets 

forth  the  leadings  and  workings  of  Divine  Providence  in 

preparing  him  for  the  Christian  ministry.  The  record  of 

his  long  life  contains  some  striking  experiences  of  the 

struggle  that  goes  on  in  the  human  soul  with  the  power? 
of  evil  and  its  ultimate  triumph  through  simple  trust  in 

Cod  and  His  promises.  Vivid  pictures  are  drawn  of  his 
early  home  and  school  life  in  Scotland.  Then  follows 

the  migration  of  the  family  to  Canada,  some  years  of 
arduous  manual  labor,  his  marriage,  his  college  career,  and 

lastly,  forty  years  of  strenuous  pastoral  duties  in  various 

parts  of  Canada.  All  this,  told  with  unaffected  simplicity 
ami  realistic  directness,  reads  like  a  chapter  out  of  Bunyan, 

whom  this  writer  resembles  also  in  that  element  of  mysti- 
cism, which  he.  no  doubt,  derived  from  his  Highland  ances- 

tors. The  difficult  conditions  under  which  Oospel  minis- 
i  rations  were  carried  on  in  rural  districts  fifty  years  ago 

are  graphically  presented,  and  thus  incidentally  a  fresh 

page  is  contributed  to  ilie  history  of  the  church  in  Canada. 

Sketch  and  Bibliography  of  Haliburton. 

A.  H.  O'Brien,  M.A.,  Ottawa,  has  reprinted  the  paper 
which  he  read  before  the  Royal  Society  of  Canada  mi 

Judge  Haliburton,  in  a  pamphlet  of  26  pages.  Its  main 

value  lies  in  the  very  carefully  prepared  bibliography  of 

Haliburton 's  works,  which  it  contains.  He  has  also  added 
a  list  of  reviews  and  criticisms  of  particular  works  and 

a  list  of  biographies  and  portraits,  which  will  be  found 

most  useful  by  any  one  desirous  of  studying  the  life  and 

writings  of  America's  first  humorist.  It  is  interesting-  to 
note  that  more  attention  is  being  given  to  Haliburton  at 

the  present  day,  and  men  like  Mr.  O'Brien  are  to  be  com- 
mended for  directing  readers  to  him.  The  edition  is  limit- 

ed to  300  copies,  which  means  that  the  work  will  become 
more   and   more  valuable   as   the  years  go  by. 
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ADDITIONS  TO  FINSBURY  LIBRARY. 

Attention  was  directed  last  year  to  a,  new  shilling 

library  of  reprints  being  issued  by  Robert  Culley,  London. 

E.C.,  as  the  Finsbury  Library.  Six  volumes  were  published 

last  year  and  now  six  new  titles  have  been  added  to  the 

series.  These  include  "The  Trilogy;  or  Dante's  Three 

Visions"  (three  volumes).  "Rural  Rides  in  the  Counties 

of  Surrey,  Kent,  Sussex,  Hants,  Berks,  etc..  etc.,"  by 

William  Cobbett,  in  two  volumes,  and  "The  Early  Journal 

of  Charles  Wesley,"  edited  by  J.  Telford,  B.A.  The  books 

are  well  printed  on  excellent  paper  and  compare  favorably 

with  any  other  shilling  reprint  series  published. 
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Information  about  Copyright  Fiction 

The  Latest  Additions  to  Publishers' 
Spring  Lists — Titles  Which  have  al- 

ready   Appeared  —  Books  due  this 
Month  and  in  April. 

McClelland  &  Goodchild,  Toronto,  announce  that  they 

will  carry  a  specially  hig  stock  of  Miss  L.  M.  Montgom- 

ery's new  story,  "Kilmeny  of  the  Orchard,"  which  will 
be  published  on  April  15. 

The  Copp,  Clark  Co.  have  ready  "'The  Man  Who  Stole 
the  Earth,"  by  W.  Holt  White,  ''Cab  No.  44,"  by  R.  F. 
Foster,  and  "Pools  of  Silence,"  by  H.  de  Vere  Stacpoole. 

They  have  also  ready  a  second  edition  of  "Northern 
Lights,"  by  Sir  Gilbert  Parker,  and  a  new  75c  edition 

of  "Butternut  Jones,"  by  Tilford  Tildeu.  ■    ' 
Henry  Frowde,  Oxford  University  Press,  Canadian 

Branch,  will  have  ready  for  publication  in  May  the  new- 
story  by  William  J.  Locke,  entitled  "Simon  the  Jester." 
now  running  its  serial  course  in  the  American  Magazine. 

He  is  arranging  to  bring  out  in  August  a  "find"  entitled 
"The  Circuit  Rider's  Wife,"  by  Mrs.  Harris,  which  he 
believes  is  destined  to  make  a  great  hit. 

Copp,  Clark  Co.  have  added  to  their  fiction  list  for 

spring,  "The  Sword  Maker,"  by  Robert  Barr,  "The  Sky 
Man,"  by  H.  K.  Webster,  "The  Gilded  Chair,"  by  Mel- 

ville D.  Post  and  "A  Disciple  of  Chance,"  by  Sara 
Dean.  They  have  postponed  the  publication  of  "Queen 
Sheba's  Ring,"  by  H.  Rider  Haggard,  until  August.  "The 
Losing  Game,"  by  Will  Payne,  appears  this  month. 
•  McLeod  &  Allen  have  added  to  tneir  spring  list  the 

following  titles,  which  will  be  issued  in  the  near  future : — 

•'Samuel  the  Seeker,"  by  Upton  Sinclair,  "The  Educa- 
tion of  Jacqueline."  by  Claire  de  Pratz,  "The  Emigrant 

Trial."  by  Geraldine  Bonner  and  "Joe  Muller,  Detec- 
tive," by  Grace.  Isabel  Colbron.  They  expect  to  have 

ready  next  month,  Robert  W.  Chambers'  spring  book. 
"The  Green  Mouse." 

William  Briggs  has  already  issued  of  his  spring  list. 

"The  Man  Outside,"  by  W'yndham  Martyr/,  "The  For- 
tune Hunter,"  by  Louis  Joseph  Vance,  "The  Nest  of  the 

Sparrowhawk,"  by  Baroness  Orczy,  "Henry  of  Navarre." 
by  May  Wynne,  "Sir  Walter  Raleigh,"  by  Wm.  Dever- 
eux,  "Don  Q 's  Love  Story."  by  K.  and  Hesketh  Priehard. 
"Mary  up,  at  Gaffries,"  by  S.  C.  Nethersole,  "Under 
the  Thatch/'  by  Allen  Raine  and  "In  the  Shade."  by 
Vnlentina  Haw  trey. 

A.  C.  McClnrg  &  Co.,  Chicago,  have  decided  to  discon- 
tinue selling  editions  of  their  novels  to  Canadian  pub- 

lishers, and  as  a  result  they  are  themselves  taking  orders 
direct  for  their  spring  list.  Their  three  leading  titles 

are:  "Dan  Merrithew,"  by  Lawrence  Perry,  "Hopalong 

<•assi.lv. "  by  Clarence  E.  Mulford,  author  of  "Bar  20" 
and  "The  Politician,"  by  Edith  Huntington  Mason.  Other 
fiction  titles  are  "Prince  Izon,"  by  James  Paul  Kelly. 

"A  Vigilante  Girl."  by  Jerome  Hart.  "The  City  of 
Six,"  by  C.  L.  Canfield  and  "The  Cardinal's  Pawn,"  by 
K.  -L.   Montgomery. 

The  Macmillan  Co..  of  Canada,  have  now  ready 

"Tower  of- Ivory,"- bv  Gertrude  Atherton,  "Lost  Face." 
by  Jack  London  and  "Kings  in  Exile,""  by  Charles  (J. 

D.  Roberts.  They  announce  that  "A  Modern  Chronicle," 
by  Winston § Churchill  will  appear  in  April.  "The  Un- 

desirable Governess,"  by  the  late  F.  Marion  Crawford,  is 

to  be  published  towards  the  end  of  this  month.  To  then 

published  list,  they  have  added  "Litany  Lane,"  by  Mrs. 
Baillie  Saunders,  "The  Human  Cobweb,"  by  Putnam 
Weale,  "A  Gentleman  from  Virginia,"  by  Percy  Brebner 
and  "The  Education  of  Uncle  Paul,"  by  Algernon  Black- 

wood, all  of  which  will  be  published  shortly. 

The  Musson  Book  Co.  announce  May  12  as  the  date 

of  publication  of  Mrs.  Humphry  Ward's  Canadian  story, 
"Lady  Merton,  Colonist."  They  have  just  issued  a  first 
edition  of  "The  Rosary, "  by  Florence  L.  Barclay,  for 
which  they  anticipate  a  big  sale.  A  new  edition  of  "The 
City  of  Beautiful  Nonsense,"  by  E.  Temple  Thurston  is 
promised  for  this  month.  They  will  also  have  ready  short- 

ly a  new  edition  of  "They  and  I,"  by  Jerome  K.  Jerome. 
Of  %their  spring  list  they  have  already  issued  "Lord  Love- 
land  Discovers  America,"  by  C.  N.  and  A.  M.  Williamson, 
"Over  the  Quicksands,"  by  Anna  C.  Ray,  "The  Snare  of 
Circumstance,"  by  Edith  E.  Buckley,  "Strictly  Business,  ' 

by  0.  Henry. 
  $   

Importations  by  Canadian  Publishers 
Books     of    General    Interest    being 
Brought  in  for  the  Benefit  of  Canadian 
Readers — Arrangements  for  Special 

Canadian  Editions. 

McClelland  &  Goodchild,  Toronto,  have  arranged  to 

inr.ort  a  supply  of  "The  First  Great  Canadian,"  by 
Charles  B.  Reed,  published  by  A.  C.  McClurg  &  Co.,  and 
all  orders  will  be  promptly  filled. 

The  Musson  Book  Co.  have  been  appointed  selling 

agents  lor  the  "Commercial  Handbook  of  Canada"  and 
"Opportunities  in  Canada,"  two  business  publications  of 
Houston's  Standard  Publications,  Toronto. 

McClelland  &  Goodchild  have  secured  Canadian  edi- 

tions of  two  popular  nature  books,  "How  to  Know  the 
Wild  Flowers,"  by  Mrs.  W.  S.  Dana,  and  "Our  Native 
Trees  and  How  to  Identify  Them,"  by  Harriet  L. Keeler. 

The  Copp,  Clark  Co.  are  now  Canadian  agents  for 
the  Rlverdale  Literature  Series,  published  by  Houghton. 
Mifflin  &>  Co.,  Boston.  They  will  carry  a  complete  stock 
of  all  the  titles  required  for  supplementary  reading  in 
Canadian   schools. 

A  new  book  in  the  popular  "When  Mother  Lets  Us" 
series,  is  now  ready.  This  practical  hand  book  "When 
Mother  lets  us  Sew,"  by  Mrs.  Ralston,  fashion  editor 
Ladies'  Home  Journal,  should  prove  a  good  seller  with 
the  trade.     (McClelland  &  Goodchild). 

Recent  works  of  a  general  nature  appearing  through 

Musson,  Toronto,  are  "Nerves  and  Common  Sense,"  by 
Annie  Payson  Call  :  "The  Crime  of  the  Congo,"  by  A. 
C'onan  Doyle,  (50  cts.);  "Accounting'  Every  Business  Man 

Should  Know,"  by  E.  E.  Garrison,  ($1.25)  and  "From 
the  Bottom  Up"  by  Alexander  Irvine. 

The  Macmillan  Co.  of  Canada  have  just  brought  in  a 

stock  of  The  Bright  Story  Readers,  consisting  of  seven 
grades  for  children  from  five  to  fourteen  years  of  age. 
In  each  grade  there  are  several  titles  and  prices  run 

from  six  to  eleven  cents  net.  All  the  old  favorite  child- 
ren's stories  are  to  be  found  in  this  series. 

An  important  book  of  African  travel,  which  will 
serve  as  a  good  introduction  to  the  Roosevelt  book,  to 

appear  in  the  autumn  is  "Camera  Adventures  in  African 
Wilds,"   by  A.    Radcliffe  Dugmore,  F.R.G.S.    ($5.00  net), 
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in  which  are  to  be  found  100  illustrations.  The  book  is 

being  published  this  month  by  the  Musson  Book  Co. 

McClelland  &  Goodchild,  Toronto,  have  just  publish- 

ed a  Canadian  edition  of  "England  and  the  English  from 
an  American  point  of  View,"  by  Price  Collier.  This 
very  popular  work  has  already  gone  into  seven  English 
and  six  American  oditions.  It  is  said  to  be  the  only 

work  on  the  subject  published  on  this  side  of  the  Atlan- 
tic which  has  met  with  favor  in  England. 

A  Canadian  who  has  met  with  great  success  on  the 
platform  in  the  United  States  and  elsewhere  is  Grenville 
Kleiser.  Mr.  Kleiser  is  also  the  author  of  several  books 

on  public  speaking,  which  are  having  a  large  sale.  Mc- 
Clelland &  Goodchild  have  arranged  to  carry  these  books 

in  Canada,  "How  to  Speak  in  Public,"  "How  to  Deve- 
lop Power  and  Personality  in  Speaking,"  and  "Humorous 

Hits  and  How  to-Hold  an  Audience,"  should  prove  very 
popular  with  the  Canadian  trade. 

A  book  out  of  the  ordinary  that  will  appeal  to  all 
lovers  of  the  beautiful  in  nature  has  just  been  published 

by  McClelland  &  Goodchild,  Toronto.  It  is  "The  Land- 
scape Beautiful,"  by  Frank  A.  Waugh,  professor  of 

Horticulture  and  Landscape  Gardening,  Massachusetts 
Agricultural  College,  Amherst,  Mass.  The  illustrations 
are  a  very  attractive  feature  of  the  book,  numbering  49 

full-page  engravings  by  the  leading  photographic  artists 
of  America,    ($2.00  net). 

McClelland  &  Goodchild  who  are  Canadian  agents 
for  the  Sunday  School  Times  Co.,  have  just  received 
the  following  new  publications  of  this  house  that  will 

appeal  to  the  Canadian  trade:  "Men  and  .Missions,"  by 
William  T.  Ellis  ;  "A  Man's  Book  for  Men,"  endorsed 
by  the  Layman's  Missionary  Movement,  "How  to  Speak 
Without  Notes,"  by  Robert  E.  Speer  ;  "Knowing  and 
Teaching  the  Scholar,"  by  Dr.  A.  F.  Shauffler  ;  "Evan- 

gelism Through  Bible  Study,"  by  F.  S.  Goodman  ; 
"Amuru,  The  Home  of  the  Northern  Semites,"  by  Pro- 

fessor A.  T.  Clay. 

Among  recent  importations  by  the  Copp,  Clark  Co. 
are  the  following  publications  of  Archiblad  Constable  & 

Co.  :  "The  Last  Poems  of  George  Meredith"  ($1.35), 
"The  Romantic  Movement  in  English  Poetry,"  by  A. 
Symons  ■  ($3.15)  ;  "Plays,  Acting  and  Music,"  by  A. 
Symons  ($1.80)  ;  "Hamewith,"  a  book  of  Scottish  poe- 

try, by  Chas.  Murray,  ($1.50)  ;  "Extinct  Animals,"  by- 
Sir  E.  Ray  Lankester  ($1.05),  "Time  and  Clocks."  by 
H.  H.  Cunyn°:ham  (75ets.)  ;  "A  German  Pompadour," 
by  Marie  Hay,  ($1.80)  ;  "War  Songs  of  Britain,"  by- 
Butler,  (60  cts.),  and  "The  Autobiography  of  Lord 
Tweedmoutb,''   ($1.50). 

Interesting   Items    about  Canadiana 
Books,  Shortly  to  Appear,  of  Special 

Interest  to  Canadians, — Several  new 
Titles  Recorded  this  Month — Books 

of  Reference  Prominent. 

April  15  is  the  dale  set  for  the  publication  of  Miss  L. 

M.  Montgomery's  third  novel,  "Kilmeny  of  the  Orchard." 
In  view  of  the  popularity  of  the  Anne  books,  this  new 
story  is  awaited  with  special  interest. 

An  important  volume  on  Labrador,  written  by  W.  G. 

Gosling,  of  St.  Johns,  Nfld.,  on  "Labrador,  its  Discovery, 
Exploration  and  Development"  will  be  published  next 
month  by  the  Musson  Book  Co.,  Toronto,  in  conjunction 45 

with  the  original  English  publisher.  This  book,  the  most 
comprehensive  yet  published  on  Labrador,  will  run  to 
COO  pages  and  will  be  well  illustrated. 

William  Briggs,  announces  the  early  publication  of 

"The  Veteran  and  Other  Poems,"  by  Rev.  Hamilton 
Wigle,  minister  of  Zion  Methodist  Church,  Winnipeg.  The 
style  of  the  verse  is  somewhat  like  that  of  »James  Whit- 
comb  Riley. 

Rev.  D.  V.  Lucas,  of  St.  Catharines,  well-known  as  a 

lecturer,  has  prepared  a  volume  on  "The  Maories  of  New- 
Zealand, "  which  William  Briggs  has  in  course  of  prepara- 

tion. Mr.  Lucas  is  the  author  of  "Australia  and  Home- 
ward," an  interesting  travel  book. 

The  Musson  Book  Co.  published  last  month  Rev. 

Father  A.  G.  Morice's  two-volume  "History  of  the  Cath- 
olic Church  in  Western  Canada."  In  their  make-up  and 

general  appearance,  these  books  are  a  credit  to  the  pub- 
lishers.    They  were  m.n.de  in  Toronto. 

The  Musson  Book  Co.  will  have  ready  this  month  the 

long-expected  "Dominion  Who's  Who,"  which  has  been 
compiled  by  Fred  Cook,  of  Ottawa,  and  is  being  issued 
by  the  London  Times.  It  will  bear  a  close  resemblance 

in  its  format  to  the  original  English  "Who's  Who." 

"The  Birds  of  the  Cross,"  is  the  title  of  a  new  volume 
of  verse  by  Rev.  Arthur  John  Lockhart,  dealing  with  the 
Annapolis  Valley.  .  Mr.  Lockhart  is  a  native  of  Nova 

Scotia,  but  he  has  been  living  for  some  time  in  Maine. 
The  book  is  published  by  O.  R.  Lougee,  Winterport, Mare. 

The  volume  on  Pierre  Le  Moyne,  Sieur  D 'Iberville,  an- 
nounced last  month,  by  A.  C.  McClurg  &  Co.,  Chicago,  is 

to  appear  with  the  title,  "The  First  Great  Canadian," 
publication  day  being  March  19.  Its  author,  as  already 
noted,  is  Charles  B.  Reed,  a  brother  of  Myrtle  Reed,  the 
novelist. 

Those  who  appreciate  the  writings  of  Charles  F.  Ray- 
mond, which  appeared  for  some  years  in  the  columns  of 

the  Toronto  Star,  will  be  pleased  to  hear  that  he  has 
compiled  a  third  volume  for  the  Cheerful  Life  Series, 

published  by  the  Dodge  Publishing  Co.,  of  New  York, 

which  will  appear  this  year.  Its  title  will  be  "The  Happy 
Life. "  Its  predecessors  were  "Cheer  lTp"  and  "Just  be 

Glad." 

Vet  another  memorial  volume  is  being  printed  by 

William  Briggs,  this  one  being  "Daniel  McNeil  Parker. 

M.D.,  His  Ancestry  and  a  Memoir  of  His  Life,"  by  his 
son,  William  Frederick  Parker.  Wolfville,  N.S.  Tire 

subject  of  the  memoir  was  for  over  titty  years  a  practis- 
ing physician  in  Halifax,  and  for  a  time  was  a  member 

of  the  Legislative  Assembly.  His  son  is  a  lawyer,  and 
was  for  a  time  in  partnership  with  R.  L.  Borden.  The 
book  will  make  a  large  volume,  which  will  be  issued  for 
private  circulation  only. 

In  this  month 's  list  of  interim  copyrights  appears  an 
entry— "The  Dominion  of  Canada,  a  General  History  of 
the  Constitutional.  Political.  Financial,  Education  and 

Social  Growth  of  the  whole  Country  From  its  Discovery 

to  the  Present  Day,"  by  Arthur  G.  Doughty.  Dominion 
Archivist  (12  volumes).  Dr.  Doughty  on  being  inter- 

viewed with  regard  to  this  work,  stated  that  no  decided 

action  had  yet  been  taken  about  its  publication.  He  ex- 
pected that  the  tirsi  two  volumes  would  be  ready  towards 

the  end  of  the  year,  and  would  likely  be  published  in  To- 
ronto. The  work  will  be  divided  into  two  parts,  the  first 

six  volumes  dealing  with  the  Dominion  as  a  whole  and 
the  remaining  six  with  the  provinces. 
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The  Canadian  Monthly  List  of  Books 

A  Record  of  all  Books  Bearing  the 

Imprint  of  a  Canadian  Publisher.  Is- 
sued in  February  and  Early  in  March. 

Atherton,  Gertrude.     Tower  of  Ivory.     Toronto:  Macmil- 
lan.     February.      Cloth,  $1.50. 

Barclay,  Florence.    The  Rosary.    Toronto:  Musson.  March. 
Cloth,  $1.25. 

The  heroine,  the  Honorable  Jane  Champion,  stout,  good-natured 
and  plain  of  fate,  unwittingly  causes  a  handsome  young  artist,  Garth 

Dalmain,  to  fall  in  love  with  her  by  her  wonderful  singing  of  "The 
Rosary,"  at  a  concert  given  by  her  aunt.  When  he  proposes  to  her, 
she  refuses  him  on  account  of  her  plain  looks,  but  almost  breaks 

her  heart  in  doing  so,  for  she  has  learned  to  reciprocate  his  love. 
While  she  is  traveling  around  the  world,  in  a  vain  endeavor  to  drown 
her  grief,  she  learns  that  he  has  met  with  an  accident,  through  which 
he  loses  his  sight  entirely.  She  flies  back  to  England  and  becomes 

his  nurse,  all  unknown  to  him.  The  difficulty  which  she  has  'to  solve 
is  to  convince  him  that  she  really  loves  him  and  has  not  returned 
simply  out  of  pity.  That  she  succeeds  in  this  object  is  of  course  to 
be  expected. 

Bindloss,  Harold.     Thurston  of  Orchard  Valley.  Toronto: 
McLeod  &  Allen.     February.    Cloth,  $1.25. 

In  this  novel  Mr.  Bindloss  still  deals  with  British  Columbia.  It 

is  the  story  of  an  engineer  who  throws  himself  soul  and  body  into 
the  work  of  conquering  a  mighty  river  and,  while  he  is  fighting  it.  he 

_  wins  the  love  of  a  woman,  as  proud  as  himself.  The  movement  of  the 
story  crosses  several  times  between  British  Columbia  and  the  North 

of  England,  whence  the  young  engineer  comes,  but  most  of  the  scenes 
are  laid  among  the  ranches,  the  forests  and  the  mountains  of  the 
Northwest. 

Blei,   Franz     The   Powder  Puff,  a   Ladies'  Breviary.     To- 
ronto:  Musson.    February.    Cloth,  $1.00. 

Buckley,  Edith  E.     The  Snare  of  Circumstances.   Toronto: 
Musson.    February.    Cloth.  $1.25. 

A  young  man  has  twice  been  tried  for  the  murder  of  his  uncle, 
being  acquitted  the  second  time,  but  with  the  cloud  of  suspicion  still 
hanging  over  him.  Two  years  later  a  New  York  reporter.  Elmer 
Bliss,  who  has  some  ability  as  a  detective,  is  engaged  by  a  mysterious 
old  man  to  clear  up  the  case.  Bliss  rents  Overlook,  the  house  where 

the  murder,  was  committed  and  begins  his  investigations.  Dangers 
arc  encountered  as  clue  after  clue  turns  up,  and  the  final  solution  is 
most  unexpected   and    thrilling. 

Call,  Annie  Payson.     Nerves  and  Common  Sens:-.  Toronto: 
Musson.     February.    Cloth.  $1.25  net. 

Conington,  John.     The   Aeneid  of  Virgil.     Translated   by 

John  Conington.  -  Macmillan 's  Pocket  Classics  Series. 
Toronto:  Macmillan.     February.    25  cents  net. 

Courthope,  W.  J.     A  History  of  English  Poetry.     Vol.  VI. 

•     The  Romantic   Movement   in   English   Poetry.      Effects 
of  the  French  Resolution.     Toronto:  Macmillan.  Feb 
ruary.     Cloth,  $3.25  net. 

Devereux,  William.     Sir  Walter  Raleigh.    Toronto:  Briggs 
February.    Cloth,  $1.25. 

Doyle,    A.    Conan.'     The    Crime    of    the    Congo.      Toronto: 
Musson.     February.     Cloth,  50  cents. 

Farrar,  Dean.     Eric;  or,  Little  by  Little.     New  Edition. 

Toronto:    Macmillan.      February.    C'oth,    75    cents. 
Foster,  R.  F.     Cab  No.  44.     Toronto:   Copp.     February 

Cloth.  $1,25'. 
This  is  by  all'  odds  one  of  the  best  mystery  stories  which  has 

appeared  for  some  time.  It  tells  how  two  wealthy  New  Yorkers 

make  a  bet  that  if  a  erime  be  committed  "and  the  criminal  be  given 
a  reasonable  time  10  make  his  escape,  the  police  would  not  be  smart 
i  nough  to  eateh  him.  A  young  Englishman  volunteers  to  make  the 
attempt-  In  doing  so  he  apparently  becomes  involved  in  a  much  more 

serious  crime  ? — the'  murder  of  the  friend  whom  he  had  arranged  to 
i oh.  A  great  number  of  mysterious  circumstances  surround  the 

whole  affair  through  which  the  puzzled  reader  fails  to  see  any  day- 
light at  all.  The  firirrl  explanation  is  as  simple  as  it  is  unexpected. 

Garrison,  E.  E.     Accounting  Every  Busi-ness  Man  Should 
Know.     Toronto:  Musson.     March.     Cloth,  $1.25. 

Grayson,  David.     Adventures  in  Contentment.     New  edi- 

tion.   'Toronto:  Musson.     February.    Cloth,  $1.25. 

Hawtrey,    Valentina.     In    the    Shade.      Toronto:     Briggs. 
February,     Cloth,  $1.25, 

Henry,  0.     Strictly  Business.     Toronto:   Musson.    March. 
Cloth,  $1.25. 

Hickman,  Albert.     An  Unofficial  Love  Story.     First  Cana- 
dian edition.     Toronto:  Musson.    February.  Cloth,  $1. 

Humphries,    Sidney.      Oriental    Carpets.      Toronto:    Mae- 
millan.      Colored   illustrations.   Feb.     Cloth,  $12.00. 

Irvine,  Alexander.     From  the  Bottom  Up.    Toronto:  Mus- 
son.    March.     Cloth,  $1.25. 

Jose,   A.   W.      Growth   of   the   Empire.      Toronto:   Briggs. 
February.     Cloth,  $1.25. 

King,   Irving.      The  Development   of  Religion.     Toronto : 
Macmillan.    February.    Cloth,  $1.75. 

**Morice,     The    Rev.    A.     G.,    O.M.I.     History    of    the. 
Catholic   Church  in  Western  Canada,,  from  Lake  Su- 

perior   to   the   Pacific    (1659-1895).      With   maps   and 
illustrations.     Toronto:  Musson  Book  Co.    February. 

2    Volumes.    xxiv.+362,    and    xi.+414    pages,    OxO1/. 

inches.     Cloth,  $4.0'0. 
Orczy,  Baroness.     The  Nest  of  the  Sparrowhawk.  Toronto: 

Briggs.     February.    Cloth,  $1.25. 
The  author    of     "The    Scarlet     Pimpernel"     has    few     superiors    in 

weaving  a  romance  of    adventure      and    intrigue,     and      she    has  here 
chosen  a  period  and  a  plot  which   give  the  fullest  scope  to  her  powers. 
The  time  is  that  of  the  Cavaliers  and  Roundheads.    The  Sparrowhawk 
that  is   Sir   Marmaduke  de  Chavasse.   of  Acol   Court,   in   the   Island  of 
Thanet.  a  villain  of    the    most    thoroughgoing    type,    is    when    we   first 
see  him  very     near     ruin.    The     Lord    Protector,     however,     to     whose 

party  he  belongs,    has    pitied   his    impecuniosity,    and   placed    under  his 
guardianship   Lady    Sue  Aldmarshe.    the   rich   daughter  of   the   Marquis 
of  Dover,  with  an     allowance     of     £4,000  a  year     for    her    maintenance 
until  she  comes    of  age.    The    money    is  a  mere    drop    in    the    ocean  of 

Sir  Marmadnke's  debts,   and  he  comes  to  the  conclusion  that  his  only 
means  of  salvation  will    be    to   marry   her   and   her   fortune.    As    Lady 
Sue  by  no  means  cares   for   his   person,  he   inflames   the   imagination  of 

the  lovely      young  girl    by       posing    as  a  French    prince    of    the  blood 
royal.    The  trick    is    played    with    consistent    ingenuity,    and    we    will 

not  spoil  the   reader's   pleasure   by   saying   whether  it   succeeds  or  not. 
though  we    may    state    that,  at    any    rate.  Sir    Marmaduke    ultimately 
meets  with  a  tragic    enri.     whilst    Lady    Sue    marries  Michael    Richard 
dc  Chavasse,    nephew    and    heir    of    the    Earl    of    Northallerton,    the 
mystery  of  whose  relationship    to    the    Sparrowhawk    is    very    cleverly 
interwoven  with  the  main    story. 

Paxson,  Frederick  Logan.  The  Last  American  Frontier. 
Stories  from  American  History  Series.  Toronto: 
Macmillan.     February.    Cloth,  $1.50  net. 

Pratt,  Ambrose.  The  Livins:  Mummy.  Toronto:  McLeod 
&    Allen.     February.    Cloth,  $1.25. 

Two  rival  archaeologists  meet  in  the  desert  of  the  interior  of 

Ejypt.  The  older  is  absolutely  unscrupulous  and  employs,  with  the 
help  of  another  scientist,  unseen  powers  to  overthrow  his  young 

enemy,  who  has  fallen  in  love  with  his  daughter.  The  scene  shifts 
down  the  Nile  and  thence  to  London,  where  the  two  allies  use  their 

power  over  a  long  dead  Egyptian  priest  whose  mummy  they  possess 
to  compass  the  death  of  any  one  who  opposes  them.  How  the 

masterful  hero  wins  his  ladylove  and  the  final  reckoning  for  the  arch- 
villain   make  a  surprising   and   thrilling   climax. 

Prichard,  K.  and  Hesketh.     Don  Q's  Love  Story.  Toronto: 
Briggs.     February.    Cloth,  $1.25. 

Raine,  Allen.     Under  the  Thatch.     Toronto:  Briggs.  Feb- 
ruary.     Cloth,    $1.25. 

Ray,  Anna  Chapin.     Over  the  Quicksands.    Toronto:  Mus- 
son.    February.     Cloth.  $1.25. 

Quebec  is  once     more     the   background      of     Miss   Ray's  story.    As 
usual,  the    movement  cf  the     story    is    leisurely      and   there  are    many 

pages  of  character  description  and  analysis  and  much  conversation  in- 
tended to  put    the  reader      on    intimate    terms       with    the    characters. 

Most  of  these  characters   are   young  people   into   whose  lives   come   the 
consequences  with    appalling   force  of   the   sins   of   their   parents.    It   is 
entirely  a  drama  of   the   inner  life,   with   but   few   material  happenings, 

lyit  there  are   many   intense   situations  and   not  a  little   dramatic   force 
in  tie   way   the   story   is   developed. 

Rives,.  Hallie  Erminie.     The  Kingdom  of  Slender  Swords. 
Toronto:  McLeod  &  Allen.    Feb.     Cloth,  $1.25. 

America,  with  its   adventures,    scientific   invention,   and   rapid   woo- 
ings,  plants    itself    in    far    Japan   through  a  series    of    possible   events. 
The  heroine    has  two     lovers.     The    villain      has    made  a  discoverv    bv 

4* 
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which  he  can  displace  molecules  to  such  distances  that  there  is  noth- 
ing left  where  there  was  once — for  instance,  a  savage  dog.  He  plots 

to  dispose  of  battleships  through  this  molecular  displacement,  and 
the  plan  is  discovered.  Aeroplanes.  automobiles,  a  Japanese  girl,  a 
lost  father,  the  mobbing  of  the  villain,  and  the  marrying  of  the  right 
man   brings    the  book   to  a  close. 

Roberts,  Charles  G.  D.     Kings  in  Exile.     Toronto:  Mac- 
millan.    February.     Cloth,  $1.25. 

Scholar's   English   Dictionary.     Containing  nearly   14,000 
words.    Toronto:  Macmillan.  Feb.    Cloth,  10  cents  net. 

Sven,  Hedin,  Dr.     Trans-Himilaya.     Cheaper  edition,  un- 
abridged.   2  volumes.     Toronto:  Macmillan.  February. 

Cloth,  $1.50. 
Thackeray,  W.  M.     English  Humorists.     Edited  by  J.  C. 

Castleman.     Macmillan 's  Pocket  Classics  Series.  To- 
ronto: Macmillan.     February.    25  cents  net. 

Tilden,    Tilford.     Butternut    Jones.     New   cheap   edition. 
Toronto :  Copp.  February.  Cloth,  75  cents. 

Tracy,  Louis.  Son  of  the  Immortals.  Toronto :  McLeod 
&  Allen.  February.  Cloth,  $1.25. 

A  fictitious  little  kingdom  in  Eastern  Europe  figures  in  this 
story.  The  hero,  a  scion  of  the  royal  family,  who  has  been  living 
an  idle  life  in  Paris,  claims  the  crown  at  a  crisis  in  the  history  of 
the  country.  He  has  no  easy  task  and  while  he  is  accepted  by  the 
people,  he  has  to  meet  the  intrigues  of  a  rival.  The  heroine,  an 
American  artist,  whom  the  hero  had  met  in  Paris,  figures  largely  in 
the  plot.    It  is  altogether  a  fair  example  of  the  Zenda  type  of  novel- 

Underwood,  Horace  Grant.  The  Religion  of  Eastern 
Asia.     Toronto:  Macmillan.  Feb.    Cloth,  $1.50  net. 

Vance,  Louis  Joseph.  The  Fortune  Hunter.  Toronto : 
Briggs.     February.     Cloth,  $1.25. 

A  young  New  Yorker  of  good  birth  and  luxurious  upbringing  has 
been  thrown  upon  his  own  resources.  Various  business  openings  are 
found  for  him  by  a  college  friend,  but  he  can  make  nothing  of  them. 
The  friend,  a  thriving  broker,  has  one  more  suggestion  of  a  way  to 

make  a  million  in  a  year.  The  scheme  is  simple.  "Think  of  the 

country  heiresses,"  cries  its  promoter,  "with  plenty  of  money  for 
two,  pining  away,  .  .  .  hundreds  of  them,  fine,  straight  girls, 
girls  you  could  easily  fall  in  love  with,  sighing  their  lives  away  for 

the  lack  of  the  likes  of  you."  The  experiment  is  made  with  perfect 
success  :  but.  of  course,  the  hero  does  not  marry  the  country  heiress. 
or  he  would  cease  to  be  the  hero.  The  problem  is  to  have  him  marry 

the  poor  girl  of  his  heart  without  remanding  him  to  poverty  :  a 
problem  which  an  experienced  spinner  of  yarns  like  Mr.  Vance  could 
have  no  sort   of  difficulty  in  solving. 

Wellman,  Francis  L.  A  Day  in  Court.  Toronto :  Macmil- 
lan.    February.     Cloth,  $2.00  net. 

White,  W.  Holt.  The  Man  Who  Stole  the  Earth.  To- 
ronto:  Copp,  Clark.     February.    Cloth,  $1.25. 

The  author  his  essayed  a  dar'ng  plot,  quite  after  the  style  of 
Jrls  Vern°  in  its  utt  r  disregard  for  possibilities.  The  hero,  a 

yo''nT  En°-l:shman,  of  Napoleonic  determination,  comes  into  control  of 
a  wonderful  nir-ship,  which  has  been  invented  by  a  friend  of  his. 
This  same  friend  has  also  discovered  a  terrible  explosive,  which  can  be 
ctrried  around  in  small  balls,  and  more  wonderful  still  he  has  invent- 

ed a  w'reless  instrument  the  size  of  a  camera.  With  these  weapons, 
the  hero  proceeds  to  mike  war  on  the  King  of  Balkania  in  order  to 
win  his  daughter,  the  Princess  Diana.  He  becomes  involved  with  the 
other  European  nations  but  in  the  end  defeats  them  all  and  becomes 
Dictator  of  the  World. 

Williamson,  C.  N.  and  A.  M.  Lord  Loveland  Discovers 

America.  Toronto:  Musson.  February.  Cloth.  $1.25. 
A  vo-n?  Enel'sh  noMeman  is  sent  to  America  by  his  mother  to 

get  f"r  h'mself  a  wpalfhy  wifp.  He  carries  letters  of  credit  and  of 

introduction  but  soon  after  h;s  landing  matters  occur  which  make  it 
impossible  for  him  to  use  either.  He  is  cast  out  of  the  Waldorf-As- 

tom,  and  thereafter  has  an  educating  experience  as  a  penniless  so- 
journer in  a  strange  land.  The  upshot  of  it  all  is  that  he  reforms, 

ceises  to  be  conceited,  besrins  to  love  his  fellow-man  and  is  duly  re- 
warded by  the  acquirement  of  an  heiress,  whom  he  has  wooed  as  a 

poor  girl.  The  narrative  is  lively  and  commends  itself  even  to  the 
iaeted   reader. 

**Wise,  Frank.    The  Empire  Day  by  Day.    Toronto:  Mac- 
millan.    Paper  cover,  25  cents. 

Woodbury,   George  Edward.     The   Inspiration   of  Poetry. 
Toronto:  Macmillan.     February.  Cloth,  $1.25  net. 

Wynne,  May.     Henrv  of  Navarre.    Toronto:  Briggs.  Feb. 
Cloth,  $1.25. 47 

Best  Sellers  During  February 
Reports  from  the  Leading  Centres 
of  Trade  in  Canada,  with  a  Summary 
Showing  the  Most  Popular    Books. 

Brantford. 

Kingdom  of  Slender  Swords.    H.  E.  Rives.    McLeod. 
Son  of  the  Immortals.    Louis«Tracey.    McLeod. 
Miss  Selina  Lue.    M.  T.  Daviess.    Bobbs. 
My  Lady  of  the  South.  Randall  Parrish.    McClurg. 
Florentine  Frams.    Elizabeth  Robins.  Moffat,  Yard. 
Lord   Loveland   Discovers    America.    C.    N.    &  A.    M. 

Williamson.    Musson. Calgary. 

Silver  Horde.    Rex   Beach.    Harper. 
Passers  By.    A.  Partridge.    Musson. 
Foreigner.    Ralph   Connor.    Westminster. 
When  a  Man  Marries,    M.  A.  Reinhart.    McLeod. 
John  Marvel.    T.   N.   Page.    Copp. 
Little  Sister  Snow.    Frances  Little.    Musson. Charlottetown. 

Foreigner.     Ralph   Connor.    Westminster. 
Anne  of  Avonlea.    L.  M.  Montgomery.     Page. 
Anne  of  Green  Gables.    L.   M.   Montgomery.    Page. 
White  Walls.    Max  Pemberton.     Ward  Lock, 
Sporting  Chance.    A.   and  C.  Askew.    Ward  Lock. 
Son  of  the  Immortals.    L.  Tracy.    McLeod. Chatham. 

Foreigner.    Ralph   Connor.    Westminster. 
Songs  of  a  Sourdough.    R.  W.   Service.    Briggs. 
Hungry  Heart.    D.  G.  Phillips.    Briggs. 
Cheechako  (Ballads  of  a).  R.  W.  Service.    Briggs. 
Anne   of  Avonlea.    L.    M.    Montgomery.     Page. 
Silver  Horde.    Rex  Beach.    Harper. Edmonton. 

Foreigner.     Ralph   Connor.   Westminster. 
John  Marvel.    T.  N.  Page.    Copp. 
Anne  of  Avonlea.    L.  M.  Montgomery.    Page. 
Ballads  of  a  Cheechako.    R.   W.    Service.    Briggs. 
Songs   of  a   Sourdough.    R.    W.    Service.    Briggs. 
Anne  of  Green  Gables.  L.  M.  Montgomery.    Page. Hamilton. 

Kingdom  of  Slender  Swords.    H.  E.  Rives.    McLeod. 
Margarita's  Soul.     J.  D.  Bacon.    McLeod. 
Lord   Loveland   Discovers   America.    C.    N.    &    A.    M. Wil'iamson.    Musson. 

Foreigner.     Ralph   Connor.    Westminster. 
Son   of  the   Immortals.    L.    Tracy.    McLeod. 
Furnace  of  Gold.     P.   V.  Mig-hels.    McLeod. 

Kingston. 
Kingdom  of  Slender  Swords.    H.  E.  Rives.    McLeod. 
Foreigner.     Ralph   Connor.    Westminster. 
Calling  of  D«n  Matthews.  H.  B.   Wright.    McLeod. 
Old   Rose   and    Silver.    Mvrtle  Reed.    Putnam. 
Anne  Veronica.    H.   G.  Wells.    Copp. 
Sailors'  Knots.    W.  W.    Jacobs.    Copp. London. 

Attic  Guest.    R.   E.   Knowles.    Frowde. 
Lord  Loveland   Discovers  America.       C.   N.   &  A.  M. 

Williamson.    Musson. 

Anne  of  Avonlea.    L.  M.  Montgomery.     Page. 
Silver   Horde.     Rex   Beach.    Harper. 
Foreigner.    Raloh   Connor.    Westminster. 
Inner  Shrine.     Anonymous.    Musson. 

Moncton. 

Sparrows.    H.   W.   C.   Newte.    Kennerley. 
Danger  Mark.    R.   W.   Chambers.    McLeod. 
Title  Market.    Emily  Post.    Dodd. 
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McLeod. 

Page. 

C.   N.    &   A.   M. 

&  A.   M. 

Uttermost  Farthing.  M.  A.  B.  Lowndes.  Kennerley. 

Cupid's   Understudy.    E.    S.   Field.    Watt. 
Truxton  King.     G.   B.  McCutcheon.    Briggs. 

Montreal. 

Rosary.     Floience  Barclay.    Musson. 
Kingdom  of   Slender  Swords.    H.   E.   Rives. 
Anne  of  Green  Gables.    L.   M.   Montgomery. 

Tyrant.    Mrs.  De  la  Pasture 
Lord   Loveland   Discovrs   America. 

Williamson.   Musson. 
Fortune   Hunter.     ,los.    Vance.     Copp. 

Ottawa. 

Lord  Loveland  Discovers  America.      C.  N. 
Williamson.   Musson. 

Son  of  the  Immortals.    L.   Tracy.    McLeod. 

Thurston  of  .Orchard   Valley.     Harold   Bindloss.     Mc- 
Leod. 

Kingdom  of  Slender  Swords.  H.  E.  Rives.     McLeod. 

Nest   of   the    Sparrownawk.    Baroness   Orezy.    Briggs. 
Furnace  of  Gold.    P.   V.  Mighels.    McLeod. 

Peterborough. 

Son  of  the  Immortals.     L.  Tracy.     McLeod. 

Kingdom  of   Slender   Swords.   H.   E.   Rives.     McLeod. 
Lord  Loveland  Dis- covers  America. 

Wil  iamson.      Musson. 

'Anne  of  Avonlea.   L.  M.  Montgomery.     Page. 
Foreigner.    Ralph    Connor.     Westminster. 
Attic  Guest.     R.   E.   Knowles.    Frowde. 

Port  Arthur. 
Silver  Horde.     Rex  Beach.    Harper. 

Foreigner.    Ralph  Connor.    Westminster. 
White    Sister.    F.    M.    Crawford.    Macmillan. 
Fortune  Hunter.    L.   J.   Vance.    Briggs. 

C.  N.   &  A.   M. 

Furnace  of  Gold.    P.  V.  Mighels.    McLeod. 
Up    Grade.    Wilder   Goodwin.    Musson. 

Stratford. 

The  Up  Grade.     Wilder  Goodwin.    Musson. 
Passers  By.    Anthony   Partridge.    Musson. 
Open  Country.    Hewlett.    McLeod. 
Old    Rose   and   Silver.    Myrtle   Reed.    Putnam. 
Anne  of  Avonlea.     L.  M.  Montgomery.     Page. 

St.  John,  N.B. 

Kingdom  of  Slender  Swords.    H.  E.  Rives.    McLeod. 
Lord  Loveland  Discovers  America.       C.   N.    &  A.   M. 

Williamson.      Musson. 

Antonio.       Ernest  Oldmeadow.    Macmillian. 
Anne  of  Green  Gables.    L.   M.   Montgomery.     Page. 

Gateway.   Harold  Begbie. 
Old  Rose  and  Silver.    Myrtle  Reed.    Putnam. 

Toronto. 
Son  of  the  Immortals.    Louis  Tracy.    McLeod. 
Lord  Loveland   Discovers  America.    C.   N.    &  A.   M. 

Williamson.       Musson. 

White   Wal  s,  Max  Pemberton.     Ward,  Lock. 
Beechy.    B.    Van  Hutten.    Musson. 
Snare  of  Circumstance.    E.  E.  Buckley.    Musson. 
Living   Mummy.    Ambrose   Pratt.    McLeod. 

Canadian  Summary. 
Points. 

Kingdom  of  Slender  Swords.    H.  E.  Rives     62 
Lord  Loveland  Discovers  America.   C.   N.   &  A. 

M.    Williamson      57 

Foreigner.     Ralph    Connor      ^    54 
Son  of  the  Immortals.    Louis  Tracy       45 
Anne  of  Avonlea.    L.   M.    Montgomery      33 
Anne   of   Green    Gables.     L.    M.    Montgomery       24 

Ward,  Lock &  Co.'s  List 
NEW  $1.25    FICTION 
SPECIAL   CANADIAN    EDITIONS    in   cloth  binding 

BERENICE.                       E.   PHILLIPS  OPPENHEIM 
32  FULL-PAGE  ILLUSTRATIONS  BY  HOWARD  SOMERVILLE 

"Mystery"  has  always  been  the  keynote  of  Mr.  Oppenheim's  striking  roman- 
ces, and  "  Bernice"  is  full  of  it.     €ne  may  safely  assert  this  is  the  most  puzzling 

and  moving  story  the  author  has  written. 

WHITE  WALLS                  max  pemberton 
16  FULL-PAGE  ILLUSTRATIONS  BY  MAURICE  GREIFFENH AGEN 

"There  is  plenty  of  incident  of  a  kind  that  grips,  and  the  whole  tale  is  given 
with  the  nerve  and  vividness  which  one  expects  from  its  author's  pen.     There  are 
passages  of  really  fine  description,  for  which  the  scene  of  the  story  gives  excellent 
scope." — The  Queen. 

THE  SUNDIAL.                       fred  M.  white 
COLOURED  FRONTISPIECE 

"As  full  of  excitement  and  thrills  as  a  three  hundred  and  twenty  page  story  can 
possibly  be.     Vice  is  vanquished  and  virtue  rewarded  to  the  full  satisfaction  of  the 
reader,  and  the  most  exacting  lover  of  sensations  must  own  that  Mr.  White  has  pro- 

vided many  in  "The.  Sundial." — Manchester  Courier. 

JOY.                                                          L.  G.  MOBERLEY 
8  FULL-PAGE  ILLUSTRATIONS  BY  HAROLD  COPPING 

"A  delightful  story,  and  Joy  herself  a  wholly  delightful  little  person,     Joy  is 
all  charm  and  sweetness,  spreading  happiness  around  her,  and  deserving  her  name 

in  every  way." — Freeman'' s  Journal. 

THE  SPORTING  CHANCE. 
ALICE  and  CLAUDE  ASKEW 

COLOURED  FRONTISPIECE' 
"The  popular  authors  of  this  novel  have  invented  something  new,  tven  in  annals 

of  the  Turf.     Readers  who  follow  the  hero's  adventures  on  the  turf  in  this  excit- 
ing book  will  be  keen  to  know  what  after  all  what  was  the  result  of  his  final  effort 

to  win  his  race,  his  fortune,  and  his  love." — The  Globe. 

mt  Wnteor 

15c.  Monthly   jKlflgfl?ttt0    15c.  Monthly 

THE   MARCH   ISSUE 
contains    contributions    by 

F.  FRANKFORT  MOORE,  JUSTUS  MILES  FORMAN 
FRED  M.  WHITE,  CHAS.  G.  D.  ROBERTS 

MARGERY  BOWER 

(Author  of  "  The  Viper  of  Milan") 
and  others. 

The  articles  of  this  number  are  many  and  varied  : 

GOLF  COMPETITIONS 
Fully  discussed  by  SIR  HENRY  SETON  CARR 

A  fourth  article  in  the  new  series  on 

ENGLAND'S  STORY  IN  PORTRAIT  AND PICTURE 
14  admirable  reproductions  from  the  charming  Nature  Pictures  of 

MR.  ALFRED  PARSONS,  A.R.A. 

A  budget  of  FINE  READING,  lavishly  illustrated. 

WARD,  LOCK  &  CO.,  Li m ltCd             London,  Melbourne,  Toronto 
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BOOK  S ELLER     AND     ST  A T I O N E R 

COPP  CLARK'S  MARCH  FICTION 
Cab  No.  44 
By  R.  F.  Foster 

Author  of  "Foster's 

Complete   Hoyle,"  etc. 
"A  detective-love  cocktail 
— half  detective  story,  half 

love  story,  well  shaken." — Canadian  Courier. 

Cloth,  $1.25 

The  Man  Who  Stole 
the    Earth  By  Holt  White 
It  is  scarcely  possible  to  open  a  newspaper  in  these 

days  without  coming'  across  one  or  more  references  to 
airships.  The  tale,  therefore,  of  a  man  who  dominated 
the  whole  world  by  means  of  a  master  airship  should 
be  eagerly  read  by  a  large  public. 

Frontispiece  and  Wrapper  in  Color,  Cloth,  $1.25 

The  Losing  Game 
By  Will  Payne 

This  is  said  to  be  the  first  time  that  the  mechanism  of 

a  big  bucket-shop  has  been  disclosed  in  terms  at  once 
understandable,  human  and  dramatic.  The  Satitrday 
Evening  Post  published  the  story  as  a  serial — probably 
as  good  a  testimonial  as  could  be  desired  to  its  sustained 
interest  and  wide  human  appeal. 

Eight  Illustrations,  Cloth,  $1.50 

A  Disciple  of  Chance 
By  Sarah  Dean 

Author  of  "  Travers" 

The  author  has  caught  ad- 
mirably the  spirit  of  the 

days  of  the  Georges,  when 
the  young  gentleman  must 
be  a  reckless  gambler,  a 
sure-eyed  duellist,  and 
above  all,  a  polished  court- 

ier— perfect  in  dress  and 
manners — an  ideal  lover. 
Published  March  15th. 

Cloth,  $1.25 

The  Prodigal  Father 
By  J.  Storer  Clouston 

Author  of  liThe  Lunatic  at  Large  "  etc. 
The  publishers  have  the  great"st  confidence  in  this  delightful 
story,  which  in  their  opinion  will  deservedly  repeat  the  such 
cess  of  "The  Lunatic  at  Large." 

Cloth,  $1.25 

Pools  of  Silence 
By  H.  de  Vere  Stacpoole 

What  Uncle  Tom's  Cabin  was  to  the  American  Slave,  the Pools  of  Silence  is  to  the  Slaves  of  the  Congo. 

Cloth,  $1.25 

Butternut  Jones 
By  Tilden  Tilford 

A  Breezy  Vi  estern  Story. 

Frontispiece,  Cloth,  75  cents 

A  BOOK  ON  CANADA 

Our  Lady  tt  Sunshine 
and  Her  International  Visitors 

Edited  by  the  Cnuntess  of  Aberdeen,  President  I.C  W.  A 
series  of  impressions  written  by  the  represenatives  of  the 
various  delegations  attending  the  Quinquennial  meeting  of 
the  International  Council  of  Women  in  Canada.     June,  1909. 

Attractive  Cover,  35  cents 

Vehicles  of  the  Air 
By  Victor  Lougheed 

Member  of  the  Aeronautic  Society,  Founder  Member 
Society  of  Automobile  Engineers. 

A  Popular  Exposition  of  Modern  Aero- 
nautics with  Working  Drawings 

This  book  positively  presents  every  known  fact  concerning 
aerial  navigation  and  air  vehicles -with  working  drawings. 
Authentic— eomplete— up-to-the-minute  —  500  subject  he  'ding. 
—200  aeronautical  terms  defined  -'270  illustrations,  including 
working  drawings!  of  machines  and  parts— 140  halftone  views 
—history  of  1000  flights,  with  tabular  comparisons  of  success- 

ful flying  machines. 

Make  Your  Own  Flying  Machine 
The  author  rally  treats  all  phases  of  aerial  navigation— with 
particular  attention  to  modern  types  of  successful  aeroplanes. 
Willi  the  information  afforded  by  this  book  any  one  of  ordins 
ary  mechanical  abilities,  and  with  very  little  money,  can  build 
and  operate  machines  of  known  flying  capabilities. 
550  Pages.    Bound  in  Cloth,  Handsomely  Stamped 

in  Gold.     Size,  9  x  5%  inches 

Cloth,  $2  50  net 

THE  COPP,  CLARK  CO.,  LIMITED,  TORONTO 
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The  Three  Outstanding 
Spring  Novels 

THE 
DANGER 
TRAIL 

By 

JAS.  
OLIVER  

CURWOOD 

A  CANADIAN  STORY  OF  LOVE  AND 
ADVENTURE 

The  scene  of  this  story  is  laid  in  the  Canadian  North- 
west. It  has  to  do  with  the  adventures  of  a  young  railroad 

civil  engineer,  who  is  building  a  railroad  to  Hudson's 
Bay.  From  beginning  to  end  there  is  never  a  moment 

that  isn't  breathless  with  interest. 

Striking  Illustrations  in  Color  by  Charles  Livingston  Bull,  Cloth  $1.25 

A  SON  OF 
THE 

IMMORTALS 
By 

LOUIS  
TRACY 

READ    THIS   ONE  YOURSELF,  YOU  WILL 
SURELY  LIKE  IT 

This  is  the  story  that  is  so  good  that  people  are  forgetting 

that  Tracy  ever  wrote  anything  else — even  "TBE  WINGS 
OF  THE  MORNING."  It  is  a  masterly  piece  of  story-telling 
wherein  climax  treads  always  upon  the  heels  of  climax  ; 
fine  in  its  love  interest,  and  altogether  a  delight  to  the 
lover  of  romantic  situations  and  stirring  adventure. 

Illustrated  by  Howard  Chandler  Christy,  Cloth  $1.25 

THE 
KINGDOM  OF 

SLENDEfc  SWORDS 
.       By 

HALLIE  ERMINIE  RIVES 

SELLING  BIG,  AND  WILL  CONTINUE 
TO  SELL 

This  is  an  entirely  different  story  from  the  author's 
previous  successes— "SATAN  SANDERSON,"  etc.  A  story 
of  Japan,  having  a  charm  that  is  del'ghtfully  unique.  All 
the  strange  fascination  of  the  Orient  is  here  and  the 
character  drawing  is  admirable;  altogether  a  remarkable 
book  that  will  please  a  large  majority  of  your  customers. 
Embossed   Wrapper  : Illustrations  in  Full  Color  by  A.   B.  Wenzell 

Cloth  $1.25 

If  you  haven't  seen  our  complete   Spring  List — write  us 

These  are  only  a  small  part  of  the  good  things  we  have 

A  McLEOD  &  ALLEN 
THE  HOUSE 

OF  GOOD  FICTION 

Toronto  ̂  
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Musson's  Fiction  List.         April  and  May 
The  Wild  Olive 

By  the  author  of  "THE  INNER  SHRINE" 

Illustrated.                               Cloth,  $1.50 

Going  Some    - 
By  REX  BEACH  . 

Cloth,  $1.25 

Ramrodders 
By  HOLMAN  DAY 

Author  of  "King  Spruce,"  etc. 

Illustrated.                               Cloth,  $1.50 

The  Biography  of  a  Boy 
By  JOSEPHINE  DASKAM  BACON 

Illustrated.                                Cloth,  $1.50 

The  O'Flynn 
By  JUSTIN  HUNTLY 

McCarthy 

Cloth,  $1.50 

A  Canadian  Story 

By 

MRS.  HUMPHRY 
WARD 

Lady  Merton, 
Colonist 

Illustrated 

Cloth,  $1.25 

Snow  Fire 
By  the  author  of 

"The  Martyrdom  of  an  Empress." 

Illustrations  in  colour 

Cloth,  net  $1.50 

Bianca's Daughter 
By  JUSTUS  MILES  FORMAN 

Cloth,  $1.50 

The  Apple-Tree Cottage 

By 

ELINOR  LANE  MACARTNEY 

Illustrated 

Cloth,  net  50c. 

An  American  Baby  Abroad 
How  He  Played  Cupid  to  a  Kentucky  Beauty 

By  MRS.  CHARLES  N.  CREWDSON 

Illustrations  by  R.  F.  Outcault            Cloth,    $1.25 

Ship  Dwellers 
By  ALBERT  BIGELOW  PAINE 

Author  of  "The  Van  Dwellers,"  "Tent  Dwellers,"  etc. 

Illustrated.                               Cloth,  $1.50 

The  Top  of  the  Morning 
By  JULIET  WILBOR  TOMPKINS 

Cloth,  $1.25 

Blaze  Derringer 
By  EUGENE  P.  LYLE,  JR. 

Illustrated.                               Cloth,  $1.25 

The  Awakening  of  Zojas 
By  MIRIAM  MICHELSON 

Illustrated.                                Cloth,  $1.25 

An  Unofficial  Love  Story 
By  ALBERT  HICKMAN 

Cloth,  $1.00 

A  Canadian  story  of  interest,  and  very  humorous. 

The  Musson  Book  Co.,  Limited,     -     Toronto 
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THE  RELIGIOUS  TRACT 
SOCIETY 

(LONDON,  ENGLAND) 

The  many   popular   works   published   by   this   firm    are 

last   becoming    household     favorites    in    the   Dominion 

TWO  NEW  IMPORT. 

ANT  ANNUALS 

Price,  3/6 

The  Empire   Annual  for  Canadian  Boys 
The  Empire   Annual  for  Canadian  Girls 

Each  384  pages,  with  8  coloured  and  many  other  illustrations. 
These  volumes  contain  a  series  of  stories  and  articles  of 
absorbing  interest   to  all   Canadian  Boys  and  Girls. 

THE  BOUVERIE  COLONIAL  LIBRARY 

An  important  and  stirring  new  novel  entitled 

"The     Shadow" 
By  HAROLD  BEGBIE 

Author  ot  "The  Priest,"  "The  Vigil,"  etc.,  will  appear  in  this  series in  the  Fall. 

The  R.T.  S.  has  on  it 
List 

OVER  1000    PRIZE 
and 

REWARD  BOOKS 

(All  copyright  stories) 

Ranging  in  price  from  8  cents  to  $1.50.  The  authors  in- 
clude such  well-known  names  as  Talbot  Baines  Reed, 

Amy  Le  Feuvre,  Hesba  Stretten,  Mrs.  O  F. 
Walton,  E.  Everett-Green,  Rosa  N.  Carey, 
Mrs.  de  Home  Vaizey,  and  many  others. 

The  R.   T.  S.  List  also  includes  many  volumes    in   the 

following  departments : 

DEVOTIONAL 
BIOGRAPHICAL MISSIONARY 

NATURAL   HISTORY 
THEOLOGICAL,  ETC     ETC. 

All  Booksellers  who  have  not  hitherto  carried  the  publications  of  the  R.T.  S.  should  at  once  send  for 
complete  catalogue  and  particulars  of  terms.     Address,  4  Bouverie   Street,   London,  England. 

A  WORD  ABOUT  OUR  SPRING  NOVELS 
[  N  the  past,  we  are  bound  to  confess,  our  bindings  lacked 

*  the  snap  and  effectiveness  which  the  American  publishers 
were  able  to  produce.  This  Spring  we  are  able  to  show  some 

of  the  most  attractive    designs  on    the   Canadian  market. 

™r:2z:  see  this  list  in  their  attractive  bindings 
A  r  THE  CALL  OF  HONOUR 

A.  W.  Marchmont 

WHO  SHALL  JUDGE? 

Silas.  K.  Hocking 
THE  GIRL   WITH  THE  RED  HAIR 

Max  Pemberton 

MORNING  STAR 

H   Rider  Haggard 

THE  RUST  OF  ROME 
Warwick  Deeping 

THE  MYS7  E    Y  OF  BARRY  INCRAM 
Annie  S.  Swan 

FliEDA 
Katharine  Tynan 

LONDON  AND  A  GIRL 

Alfred  Gibson 
OUR  FLAT 

R.  Andom 

MARGARET  THE  PEACEMAKER 
Walter  Wood 

THE  GODDESS  GIRL 

Dorothea  Deakin 
FA  TE  AND  THE  MAN 

T.  W.  Hanshew 

THE  ROAD  BACK 

Sidney  Warwick 

CASSELL  &  CO.,  LIMITED  t^ontTVan 
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Canadian  Hist 
by 

Wilfred  Campbell 

"A  Beautiful  Rebel"  cloth only 
11  25 by 

Marian  Keith 

'  'Duncan  Polite"        -        -        $1  25 

"The  Silver  Maple"     -  1  25 
"Treasure  Valley"  -  1  25 

Cloth  only. 

by 

Ralph  Connor 

"The  Foreigner"         -  -       $1  25 
"The  Doctor"                  -  -     1  25 

"The  Prospector"        -  -          1  25 
"The  Man  from  Glengarry"     -     125 
"Glengarry  School  Days"  -         1  25 
"Black  Rock"         -         -  -      1  00 

"The  Sky  Pilot"          -  •  1  00 
Cloth  only. 

by 

J.  J.  Bell 

'Whither  Thou  Goest,"  cloth 
only  -  -  -      $1  25 

The  Westminster  Co. 
LIMITED 

PUBLISHERS  -  TORONTO 

Copyrights   Recorded  in  February 
A  List  of  Books  Entered  During  the 
Month  at  the  Copyright  Branch  or  the 
Department  of  Agriculture,  Ottawa. 

21970.  Canadian  Turf  Recollections  and  Other 

Sketches.  By  HI.  iving'  Dodds.  (Book.)  Hi.  King  DodUs, Toronto,  3id  February. 

21d<3.  ̂ re  Vou  Properly  Insured  /  Ur  Do  You 

Merely  Tiling  iou  Are"/  By  laul  von  Szeiisju.  (Book.) 
Paul  von  szelisiu,  Toronto,  ith  February. 

21uiB.  Ait  i  ortfolio  with  suggestions  to  Pupils. 
(.Print.,)  W.  j.  Ga^e  &  Company,  .Limited,  ioronto,  5tli 
February. 

21a<8.  Ontario  Blank  Drawing  Book,  Mo.  1.  Hon. 
Robert  Allan  i  yne,  minister  of  Education  for  Untario, 
Toronto,  oth  February. 

2197 9.  Ontario  blank  Drawing  Book,  Mo.  2.  Hon. 
RoDert  Allan  Tyne,  Minister  of  Education  for  Ontario, 
Toronto,    5th  I1  eoruary. 

21980.  Freehand  Practice  Copy  Book,  Mo.  6.  By  W. 
A.  Mclntyre,  B.A.,  LJL.D.  The  Copp,  Clark  Company, 
Limited,  Toronto,   7th  February. 

21982.  Educational  Handwork.  By  T.  B.  Kidner. 
(Book.)  the  Educational  Book  Company  of  Toronto, 
Limited,  Toronto,   7th  February. 

22000.  Canadian  Law  List,  1910.  (Book.)  Henry 
Cartwright  and  Reginald  A.  Wharton,  Toronto,  10th 
February. 

22U01.  Life  Insurance  and  How  to  Write  It.  Pub- 

lished in  "Office  and  Field,"  Toronto,  Ont.  (Temporary 
Copyright.)  William  Brough  Campbell,  Toronto,  10th February. 

22018.  The  Maritime  Financial  Calendar  and  Daily 
Memorandum,  1910.  (Book.)  Morman  Binmore,  Montreal, 
12th  February. 

22019.  Canadian  Law  Journal  Almanac,  1910. 

(Book.)   Arthur  Henry  O'Brien,  Ottawa,  12th  February. 
22020.  Montgomery's  Cheese  Factory  Ledger  and 

Account  Book.  (Book.)  William  Henry  Montgomery, 

Township  of  Kitley,  County  of  Leeds,  Ont.,  14th  Feb- ruary. 

22022.  The  Toronto  City  Directory,  1910.  (Book.) 
Might  Directories,    Limited,   Toronto,   14th  February. 

22033.  Index  to  Dominion  and  Provincial  Statutes 

From  the  Earliest  Period  Down  to  1st  July,  1909.  By 
A.  McNaughton  Stewart,  B.C.L.  (Book.)  John  Lovell 

&■  Son,  Limited,  Montreal,  15th  February. 
22041.  -  Fifty-five  Years  in  the  Wilds  of  the  North 

West  and  the  Rocky  Mountains.  By  Henry  John  Mob- 
erly.  (Temporary  Copyright.)  Henry  John  Moberly, 
Macdowell,   Saskatchewan,  17th  February. 

22042.  A  New  Method  of  Tuning  the  Harp.  By  A. 
Freeland,   M.D.,    CM.     (Book.)   A.   Freeland,   Ottawa. 

22048.  Whispering  Smith.  By  Frank  H.  Spearman. 
(Book.)  McLeod  &  Allen,  Toronto,  19th  February. 

22050.  Treatise  on  the  Protection  of  Forest  from 

Fire.  By  W.  C.  J.  Hall  and  B.  L.  O'Hara.  (Book.) 
William  Charles  John  Hall  and  Brian  Lynch  O'Hara, 
Quebec,    Que.,    21st  February. 

22056.  Morrey's  Directory,  1910,  for  the  Counties  of 
Brant,  Elgin,  Norfolk  and  Oxford,  and  the  Townships 
of  Dorchester  North  and  Easthope  South.  (Book.) 

Union  Publishing  Company  of  Ingersoll,  Ingersoll,  21st 
February. 

22057.  St.  Thomas  Directory,  1910.  (Book.)  Union 

Publishing  Company  of  Ingersoll,  Ingersoll,  21st  Feb- 
ruary. 
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NEW  AND  FORTHCOMING  PUBLICATIONS 
J.st  Published Ready  This    Month Just    Published 

A  MODERN 

CHRONICLE 
KINGS 
IN  EXILE 

CHAJILUGD  ROBERTS 

$1.50 
This  is  not  a  novel  of 

divorce,  politics  or    fin- 
ance, but  a  large  tapestry 

of     modern     life      dealing 
with  things  as  they  are,  hu- 

man nature  as  it  is,  with  eternal 
characteristics,  not  passing  phases. 

$1.50 A  'realistic   story    of 
natural  life  in  the  out- 

wardly   prosaic      sur- 
roundings of  the  big  cities 

of    the     twentieth      century. 

$1.25 
This  Canadian  author 

here  strikes  a  new  note 

in    the  fiction    of  animal 

psychology  ;   very   graphic 
and   int  en  sely  interesting. 

A  LIFE  FOR  A  LIFE.     By  Robert  Herrick.     Ready  in  May.  ....         $1.25 
THE  UNDESIRABLE  GOVERNESS.  By  the  late  F.  Marion  Crawford.   Ready  in  April  -         $1.50 

MACMILLAN'S   LIBRARY  OF  POPULAR  COPYRIGHT  NOVELS 
includes  such  well-known  authors  as  Winston  Churchill,  F.  Marion  Crawford,  Rhoda  Broughton,  Jack 
London,  Robert  Herrick,  A.  E.  W.  Mason,  Owen  Wister,  Gertrude  Atherton,  Mrs.  Alexander,  &c,  &c. 
Forty-five  titles.     6o  cents  per  copy.      Send  for  full  list.      Special  rates  to  booksellers. 

The  Macmillan  Co.  of  Canada,  Limited,     Toronto 

CROWELL'S  LEADERS 
For  1910 

Booklets,      Year  Books,       Handy  Volumes, 

Poets,       Standard  Sets,       Juveniles, 

New  Thought  Books,       Leather  Novelties. 

Samples  Now  Ready. 

Thomas  Y.  Crowell  &  Co.,     -     New  York 
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Wanted 

Live 

Men 

One  representative 
in  Calgary  sent  us 
28  subscriptions 
which  he  secured 
in  a  few  hours  of 
his  spare  time. 

We  need  hustlers  -  men  of  energy. 

Men  who  want  to  be  No.  1,  who  wish  to  increase  their 
earning  capacity. 

Who  are  too  ambitious  to  drag  along  day  after  day  in  in- 
ferior positions. 

This  is  the  class  of  men  we  want  as  representatives  of  the 

Busy  Man's  Magazine. 

Busy  Man's  is  a  high-grade  publication,  read  by  the  most 
progressive  people  of  this  country. 

To  those  capable  of  meeting  this  class  of  people,  and  who 

"make  good,"  we  will  give  entire  charge  of  our  dozen 
publications. 

If  you  are  of  the  above  calibre — even  if  you  can  devote  only 
part  of  your  time  to  our  work,  write  us.  Our  proposition 
will  make  it  well  worth  your  while. 

The  MacLean  Publishing  Co.,  Ltd. 
10  Front  St.  E.  -  Toronto 

W ESTERN 
IneorportUd 

1851 

ASSURANCE 
•  •  •  COMPANY. 

FIRE 

AND 

MARINE 

Head  Office— TORONTO,  ONT. 

Assets  over  $3,570,000 
Income  lor  1906,  over     3,609,000 

HON.  GEO.  A.  COX,  President, 
W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 

Telegraph   Codes 
A  B  C  Code.     5th  Edition.      English         $7.00 

A   B  C  Coda.    5th  Edition.     Spanish        '■         8.00 
ABC    Code.     4th  Edition    "        5.00 
A  I  Code.           "        7.50 
Morelng  &    Neal  Code       5.00 
Bedford- McNIell  Code     6.00 
Large  and  small  codes  of  all  kinds.  Send  for  list.  Discount  to  the  trade  only 
AMERICAN  CODE  COMPANY,  83  Nammau  St.,  N.Y.  City 
   50   

BOOKS. Out-of-print  books  supplied.  No  matter  what  subjec 
Can  supply  any  book  ever  published.  We  have  50,000 rare  books. 

BAKER  3  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 

British  America  Assurance  Company 
A.  D.  1833 

FIRE  &  MARINE 

Head  Office,  Toronto 
BOARD  OF  DIRECTOR8 

Hon.  Geo  A.  Cox,  President         W.  R.  Brock,  Vice-President 
Robert  Blckerdike,  M.P.,  W.  B.  Melkle,   E.  W   Coa.  Geo.  A.  Morrow, 

O.  B.  Hanna,  Augustus  Myers,  John  Hoskln,  K.C.,  LL.D. 
Frederic  Nlcholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,  E.  R.  Wood. 

W.  B.  Melkle,  General  Manager/  P.  H.  Slmm,  Secretary 

CAPITAL       ......  $1,400,000.00 
ASSETS   2,182,753.85 
LOSSES  PAID  SIN    E  ORGANIZATION      29.833,820.96 

Back  Numbers  Wanted 
Holders  of  back  numbers  of  THE  CANADIAN   BOOKMAN 

are   invited  to  correspond   with  the   publishers,  stat'ng    the    num- 
bers in  their  possession,  the  condition  in  which  the  numbers  are   and 

the   terms   on  which    they   are   prepared  to   dispose   of  them. 
MACLEAN  PUBLISHING  CO.,  Toronto. 

"WELLINGTON" PHOTO    SPECIALTIES 

PLATES PAPERS FILMS 

No  order  too  small  for  best  attention 

WARD  &  CO..  13  St.  John  St..  MONTREAL 
WOJLJW^ 



BOOKSELLER  AND  STATIONER 

A  Page  of  News  for  Newsdealers 
Several  Important  Changes  Among 

the  Magazines — Features  of  the  Art 
Numbers — General  News  of  Trade. 

The  growth  in  circulation  and  in  influence  of  the  ma- 
gazines is  one  of  the  notable  signs  of  the  times.  This  in- 

fluence is  bound  to  increase.  Daily  papers  are  becoming 
more  and  more  the  vehicles  of  the  news  of  the  hour, 
while  the  weeklies  and  monthlies  are  digesting  this  news 
and  commenting  upon  it,  drawing  from  it  the  important 
features  and  showing  what  is  essential  and  what  is  not. 
The  increasing  importance  of  the  magazines  should  be 
carefully  noted  by  newsdealers  and  every  effort  should  be 
put  forth  to.  cultivate  the  field  and  get  an  early  hold  on 
the  business.  The  tendency  will  be  more  and  more  for  in- 

dividual magazines  to  handle  their  own  circulation,  in- 
stead of  leaving-  it  to  the  wholesale  news  companies,  and 

this  means  that  there  will  be  big  opportunities  for  the 
live  dealers  in  every  town  and  village  in  the,  near  future. 

Saturday  Evening  Post  and  Ladies'  Home  Journal  do 
their  own  circulation  work.  Success  and  the  Munsey  pub- 

lications are  now  doing  likewise.    Others  will  follow. 

Magazine  Ups  and  Downs. 

'  Putnam's  Magazine  has  suspended  publication,  after 
having  been  purchased  by  the  publishers  of  the  Atlantic 

Monthly.  Putnam's  was  a  high-class  publication  and  its 
disappearance  from  the  ranks  of  American  magazines  is  to 
be  regretted. 

Short  Stories  has  been  purchased  by  Doubleday,  Page 
&  Co.,  New    York,  and  will  be  continued  by  them. 

The  Railway  and  Travel  Monthly,  a  new  illustrated 

sixpenny  magazine,  has  been  launched  in  England,  by  G. 

A.  Sekon,  who  was  editor  and  founder  of  the  Railway 

Magazine. 
The  International  Bibliographer,  a  monthly  magazine, 

to  be  edited  by  Dr.  George  Eller,  will  make  its  first  ap- 
pearance in  April.  In  scope  it  will  include  the  principal 

'publications  of  Great  Britain,  France,  Germany,  Italy, 
and  other  countries.  It  is  to  be  published  by  Erskine 

MacDonald,  of  Surrey  Street,   Strand,  London. 

The  Tramp,  an  open  air  magazine,  is  the  latest  Eng- 

lish periodical  It  is  devoted  to  the  interests  of  those 

who  love  the  open  air  and  is  published  by  the  Adelphi 

Press,  Ltd.,  11  Adam  St.,  Strand,  W.C.  The  first  num- 

ber appeared  on  March   1.     It  is  a  sixpenny  magazine. 

After  a  life  of  three  years,  the  Van  Norden  Magazine 

lias  suspended  and  the  assets  have  been  taken  on  by  the  ments 

publishers  of  Current  Literature.  The  Van  Norden  Ma- 
gazine will  not  be  consolidated  with  Current  Literature, 

the  transaction  having  only  to  do  with  the  good  will,  the 

title  and  subserip*tion  list. 
Canadian  Periodicals. 

The  Arbor  is  the  name  of  a  new  magazine  published 

by  a  group  of  undergraduates  of  the  University  of  To- 
ronto.   It  is  , very  neat  in  appearance. 

The  University  Magazine,  of  which  Dr.  Andrew  Mac- 

phail,  of  Montreal,  is  editor,  is  now  published  by  Morang 

&  Co.,  Toronto.  It  formerly  bore  the  name  of  the  Mac- 
millan  Co.,  as   publishers. 

A  considerable  degree  of  success  has  been  achieved  by 

the  publishers  of  the  Canadian  Century,  the  new  Mont- 
real Weekly  It  has  recently  announced  a  competition  for 

Canadian  artists,  having  in  view  the  production  of  a 

Canadian  type,  to  be  used  as  a  national  figure  similar  to 
John  Bull   and   Uncle  Sam. 

Canada  West  is  now  known  as  the  Canada  Monthly 

and  is  being  published  by  Vanderhoof-Gunn  Co.,  Winni- 

peg. 
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Grocer  Starts  News  Agency. 

E.  V.  Mullin,  who  runs  a  grocery  store  on  the  corner 
of  Johnson  and  Division  Streets,  Kingston,  has  branched 
out  into  a  new  department,  that  of  a  wholesale  news 
agency.  On  February  22nd,  1908,  Mr.  Mullin  signed  a 
contract  with  the  Toronto  World  to  the  effect  that  he 

would  act  as  their  sole  agent  in  Kingston  and  supply  all 
book  stores  and  news  dealers  with  the  Daily  and  Sunday 

World.  Since  then  he  has  become  sole  agent  for  the  Buf- 
falo Courier,  Montreal  Standard,  Buffalo  limes  and  Buf- 
falo Express.  Besides  these  he  handles  Chicago  Blade  and 

Ledger,  Utica  Globe,  Saturday  Evening  Post  and  Toron- 
to Saturday  Night  on  a  smaller  scale.  Mr.  Mullin  em- 

ploys four  carriers  who  make  their  rounds  regularly  ;  he 
also  keeps  a  special  delivery  rig  for  this  purpose.  He  is 

always  on  the  look-out  for  any  new  agency  and  intends 
to  gradually  add  a  stationery  department  to  his  grocery 
store. 

The  Studio  for  March. 

The  color  plates  in  the  International  Studio  for  March 
include  a  charming  seascape  by  James  McNeill  Whistler, 

"A  Picardy  Farmyard,"  by  H.  S.  Hopwood,  "Bathing, 
Ghats,  Benares,"  and  "A  White  Street,  Gwalior,"  by 
Frank  Dean  and  "The  Banks  of  the  Loir,"  by  W.  A. 
Gibson.  The  letterpress  deals  with  the  paintings  of  Prof. 
Henry  Tonks,  the  work  of  Ludwig  Rosch,  the  sketches  of 
H  S.  Hopwood  and  a  profusely  illustrated  description  of 

the  Arts  and  Crafts  Society's  Exhibition  at  the  New 
Gallery,  besides  the  usual  departments,  architectural  ar- 

ticles, etc 

A  Word  to  The  News  Dealer. 

Did  you  ever  stop  to  consider  there  is  a  reason  why 
foreign  subscription  agencies  sweep  down  into  your  town 
like  a  traveling  circus  and  manage  to  pull  several  hundred 
dollars  from  the  butcher,  baker  and  candlestick  maker  ? 
questions  John  W.  Glenister,  in  The  Magazine  Dealer. 

There  is  a  reason.  A  simple  one.  The  subscription  agen- 
cies have  rounded  up  a  thousand  or  more  subagents  and 

they  are,  therefore,  in  a  position  to  command  from  many 

publishers  a  rate  that  will  enable  their  subagents  to  out- 
sell yon,  and  you  are  letting  this  business  get  away  from 

you  without  even  so  much  as  a  murmur. 

Year  after  year  the  public  library  in  your  city  makes 
an  appropriation  of  from  $100  to  $1,000  for  magazines. 
Do  you  get  this  ?  If  not,  why  are  you  paying  your  share 
toward  the  maintenance  of  that  institution  ?  The  head 

master  and  school  teachers  where  your  children  are  being 

educated  buy   many    magazines   through   clubbing   arrange- 

If  you  should  notify  your  fellow-merchants  that 
through  a  clubbing  arrangement  you  could  secure  your 

meats,  groceries,  clothes,  shoes,  etc.,  for  about  one-third 
less  than  they  are  charging  you,  do  you  think  for  a  mo- 

ment they  would  stand  idly  by  and  allow  you  to  do  so  ? 
Not  much  !  They  would  put  up  an  awful  howl.  They 

would  say  to  you  :  "Mr.  Magazine  Dealer,  we  are  your 
fellow-merchants,  you  are  one  of  us  We  are  working  to- 

gether like  one  big  family.  It  is  your  duty  to  patronize 

home  trade."  They  would  be  right,  and  so  it  is  their 
duty  to  patronize  you. 

It's  up  to  you  to  go  to  your  fellow-merchants,  manu- 
facturers, lawyers,  doctors,  ministers,  teachers  ;  in  fact, 

every  magazine  reader  in  your  vicinity,  and  tell  them  it 

is  only  fair  they  should  give  you  the  business  that  right- 
fully belongs  to  you  ! 

It's  up  to  you  to  go  the  members  of  the  Board  of 
Trade  in  your  city  and  tell  them  you  want  their  co-oper- 

ation, otherwise,  they  may  not  depend  on  you  for  any 

support  ! 
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Just  Ready-  Canadian  Edition  of  Price  Collier's  Great  Book 

ENGLAND  AND  THE  ENGLISH  7^7  ̂ ""7^ 
This  wonderfully  interesting-  book  is  destined  to  have  a  big-  sale.  It  is  the  only  book  on  the  subject 

from  this  side  of  the  Atlantic  that  the  British  papers  have  favorably  reviewed.  So  great  has  been  the 
demand  that  already  the  volume  has  gone  into  Seven  English  Editions  and  Six  American  Editions. 

THE  OUTLOOK  SAYS  :— Nobody  who  knows  England,  or  cares  fb]  the  English,  can  lay  this  uo«k  down  after  hi-  has  begun  it.  It  is  devoid  of  the  common- 
place of  the  average  observer.  It  is  free  from  the  broad  and  vague  generalizations  of  the  average  international  Btudent.  It  iB  direct,  concrete  and  »j  j-/\ 

pungent— a  book  sound  in  both  observation  and  comment.  Cloth,  net   «l>  1  .3" 

Kilmeny  of  the  Orchard 

By  L.  M.  MONTGOMERY,  author  of  Anne  of 

Green  Gables         ...         -     Cloth,  $1.25 

Farming  It 

HENRY  A.  SHUTE,  author  of  "A  Real  Diary 

of  a  Real  Boy."         -         -         -         Cloth,   $1.25 

Sieur  D'Ibberville Cloth,  net  $2.00 

The  First  Great  Canadian 

The  story  of  Pierre  le  Moyne 

By  CHARLES  B.   REED.      - 

The  Landscape  Beautiful 

By  FRANK  A.   WAUGH,  Professor  of  Horti- 
culture and   Landscape  Gardening,   Amherst. 

With  49  full-page  engravings  from  Landscapes  by  the  leading    *o  r\f\ 
photographic  artists  of  America.     Cloth,        -  -  -  net    H>^- UU 

THREE   BOOKS   THAT  SELL  THE    YEAR   ROUND 
How  to  Speak  in  Public 

By  GRENVILLE  KLEISER. 
The  best  book  on  the  subject. 
Cloth,  net  -  -  $1.25 

By  the  same  author. 
How  to  Develop  Power  and 

Personality  in  Speaking.  Cloth 
net         -         -         -  .      $1.25 

Humorous  Hits  and  How  to 

Hold  an  Audience.  Cloth, 

net  $1.00 

Send  for  our  Spring  Catalogue,  List  of  Nature  Books,  Catalogue  of  Agricultural  Books,  etc. 
We  are  wholesale  dealers  in  books  of  all  publishers. 

McClelland  &  goodchild 
42   ADELAIDE  STREET  WEST TORONTO 

Will  You  Take  Advantage  of 

Our  Special  Offer? 

To  mail  you  The  Financial  Post  from  now  to 

January,  1912,  for  the  sum  of  $3,  the  regular 

annual  subscription  price.  This  means  that  you 

will  be  receiving  The  Financial  Post  from  now 

to  the  close  of  this  year 

FREE  OF  CHARGE. 

If  you  are  in  any  way  interested  in  Finance  or 

Investments,  The  Financial  Post  cannot  fail  to 

be  interesting  and  useful  to  you. 

In  addition  to  complete  reports,  and  reliable  in- 
formation regarding  stock  movements,  bonds  and 

debentures,  dividends,  real  estate  and  mining 

news,  etc.,  the  Editorial  Comment  and  special 

articles  ot  The  Financial  Post  are  authoritative 

and  comprehensive. 

Avail  yourself  of  this  unique  offer  to  become  a 

subscriber  to  Canada's  leading  weekly  financial 

paper  by  sending  $3  to-day  to 

The  Financial  Post, Toronto 

. 

$Vgg 

er  B 

in   1910 

e*< 

CHAT  is  what  every  manufacturer  and  mer- chant is  aiming  at.  He  wants  to  progress, 
to  expand  and  develop;  but  how  can  he  go 

about  it  ?  What  is  the  best  way  to  proceed — the 
strongest,  quickest  and  most   effective  medium? 

BUSY   MAN'S   MAGAZINE   IS   A    BUSINESS    BUILDER 
It  circulates  thoroughly  in  Canada  from  coast 

to  coast,  covering  every  part  of  the  Dominion. 
The  200  circulation  men  of  the  MacLean  Pub- 

lishing Company  are  adding  rapidly  to  its  large 
list  of  patrons. 

A11  advertisement  placed  in  Brsv  Man's 
MAGAZINE  will  bring  results.  Practically  every 
large  advertiser  who  advertised  in  the  magazine 
a  year  ago  are  advertising  in  it  to-day.  What 
it  has  done  and  is  doing  for  others  it  will  do  for  you. 

Put  this  statement  to  the  lest. 
Write  our  nearest  office. 

Busy  Mans  M 

usy 

MONTREAL 

an  s 
TORONTO agazme WINNIPEG 
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Mckinley  ioc. 
CHICAGO  NEW  YORK  MONTREAL 

JOIN  THE  ARMY 
of  successful  McKinley  dealers.  Small  investment,  Big  returns — The 
Canadian  Edition  comprises  more  than  900  selections  of  the  best  sellers 

in  Classical  and  Popular  Music — Standard  size  with  bright  and  attractive 
covers  printed  on  best  paper.     Eetails  at  10c  a  copy.   Big  sales,  big  profits. 

OUR  SYSTEM  IS  YOURS 
We  supply  you  with  catalogues,  portfolios,  covers,  posters,    etc.,  rFCC 

JOIN  US 
Sample  music,  catalogues,  etc.,  free  to  responsible  dealers  on  application. 

INVESTIGATE  NOW 
Royal  Trust  Building  -  -  Montreal 

MUSIC 
We    would    like    to    interest 

you    in    CHOIR    MUSIC. 
Write    us   for  sample   copies 

which  we  gladly  send  you  on 

approval.    Show    them   to   your    local    choir  leaders    and 
business  will  result. 

Our  NEW  CATALOGUE  of  "Selected  Best  Sellers," 
including  songs,  piano  music,  books,  etc.,  is  now  read}-. 
You  can  make  it  very  useful  in  your  business. 

Copies  for  the  asking. 
I 

Anglo-Canadian  Music  Publishers  Assn.,  Ltd. 
ASHDOWN'S  MUSIC  STORE 

144  Victoria  Street  -  -  TORONTO 

Canada's       Greatest      Music      House 

|>MUSICI JUST  ISSUED 

The  Mammoth Folio  of  Music 

The  largest  folio  of  Piano  Music  ever  published. 
It  contains  ali  the  favorite  compositions  previously  published  in  other 
folios,  together  with  a  large  edition  of  NEW  STANDARD  and  COPY- 

RIGHT WORKS  not  to  be  found  in  any  other  collection. 
288  Large  Size  Pages. 

Bound  in  strong  paper  covers.       "   Liot  of  contents  furnished  on  application. Our  travellers  are  carrying  same. 

WHALEY,  ROYCE  &  CO.,  Limited 
Western  Branch:  237  Yonge  Street 

35«  Main  Street,  WiRnipeu,  Mas.  TORONTO 

ENTERPRISING  DEALERS  WANTED 

in  Every  Town  and  Village  for  the 

Victor  and  Berliner 
Gram-o-phones  and  Records 

These  wonderful  instruments 

and  records  are  daily  becoming 

more  and  more  popular,  and  there 

is  a  splendid  business  being-  de- 
veloped right  in  your  own  territory 

that  you  can  get  the  benefit  of,  if 
you  secure  the  line  at  once. 

Catalogs,  etc.,  upon  application. 

Berliner 

Gram-o-j 
Co.,  Ltd. 
MONTREAL 

"MIS    MASTER'S    VOICE' 
REG.U.6.PAT.0FF. 
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Music   and  Musical  Instruments 

Survey  of  the  Month  —  The  New 

Songs  which  are  Popular — Return  of 
the  Columbia  Phonograph  Company. 

"The  air  seems  full  of  music"  were  the  words  Dickens 
put  into  the  mouth  of  his  Little  Nell  when  she  was  dying, 

adding-  and  "God  knows  it  might  have  'been."  In  the 
springtime  and  especially  Eastertime  the  air  seems  full  of 

music  Birds,  even,  sing  again  and  the  flowers  blossom  as 

if  in  the  form  of  visible  music,  so  that  gladness,  in  heart 

and  habliment  rules.  In  the  music  stores  there  is  a  good 

demand  for  popular  sheet  songs  and  from  now  until  the 

time  when  people  flock  to  the  country  smart  singers  will 

be  "trying  over"  the  songs  which  will  beguile  the  sweet- 
hearts and  others  during  the  long  summer  evenings  of 

dolce  far  niente,  not  so  very  far  away. 

Delmar  Music  Co.  are  driving  hard  on  "Sing  Me  a, 

Song,"  which  is  no  relation  of  the  famous  Gilbertian 

"Yeomen  of  the  Guard"  jester  song.  "I'm  Feelin'  Blue" 
i>  another  of  their  successes.  Both  good  songs  and  sales 

have  increased  daily. 

In  nearly  every  music  store  window  will  be  seen  copi- 

ous numbers  of  copies  of  "Arbutus  Waltz,"  by  H.  Nick- 
son.  The  cover  of  the  sheet  shows  a  'bunch  of  red  flowers 
blossoming  as  the  arbutus  is  supposed  to  do  under  snow. 

The  printing  is  not  very  good  and  most  people  would  miss 

the  point  which  the  artist  wished  to  adorn.  Nickson  was 

the  well-known  author  of  "Carita  Waltz"  and  is  a  Mont- 

realer.     It's  good.  too. 

The  Vinton  Music  Publishing  Co.,  of  Boston,  are  offer- 

ing "Elinore,"  "Won't  You  Change  Your  Name  to 

Mine."  and  good  sales  are   taking  place. 

"My  Irish  Caruso."  heralded  by  the  Daly  Music  Pub- 
lishers, Boston,  is  making  an  opportune  start  on  St.  Pat- 

rick's Day  and  period.  Evidently  it  was  an  adroit  stroke 
lo  get  it  started  in  March. 

"My  Old  Girl,"  h}  Grinell  Bros..  Detroit,  is  having 

-  hiic  "rage"  and  will  be  good  summer  stuff. 

Shapiro  are  still  to  the  fore  with  a  seller  in  "Angel 

Eyes,"  and  have  others  promised  right  away.  Theo. 

Morse  Music  Co.,  New  York,  are  winning  favor  in  "He's 

a  College  Boy,"  and  McGill  boys  have  made  it  famous  at 

their  theatricals.  "Thinking"  and  "Skylark"  are  two 
favorites  of  The  Weinstein  Co.,  of  New  York. 

Nothing  has  quite  surpassed  "Put  on  Your  Old  Grey 

Bonnet."  It  is  whistled  on  every  corner  and  sung  by  aid 
and  young.  The  idea  is  very  beautiful  and  simple  of  the 

golden  wedding  day  being  celebrated  by  the  old  costumes 
and  the  spirit  of  love  still  strong.  This  song  will  have 

a  big  sale.  It  is  one  of  Jerome  H.  Remiek  Co.'s,  New 

York,  and  others  of  theirs  are  "Mandy.  How  do  You  do," 

"Lady  Love,"  "By  the  Light  of  theOld  Silvery  Moon" 

and  "Cotton  Babe.'" 
Altogether  the  new  snugs  seems  to  be  better  in  tone 

and,  getting  around  to  songs  worth  while,  "Put  on  Your 

Old  Grey  Bonnet"  reminds  one  in  spots  of  "Silver 
Threads  Among  the  GoTd  "  and  other  old  gems. 

Philip  E.  Netten,  the  author  of  several  songs,  who  made 

a  hit  last  year  in  his  Clifton  Binghamy  song,  "When  We 

Two  Were  in  Love."  is  now  bringing  out  another  love 
song  which  will  be  ready  in  a  few  weeks. 

Murray  and  Michaels,  the  authors  of  "Strolling."  re- 
porl   that  they  are  meeting  with  success  in  all  parts  wilh 

this  Ming.  "Snioke  Dreams,"  another  of  theirs,  is  sold  to 
United  States.  They  have  a  new  song  on  the  press  which 

deals  with  a  vernacular  expression  "Stick  With  the  Big 

Show." 

*     *     * 

A  Story  of  Handel. 

Speaking  of  heavier  music  a  good  story  of  Handel,  the 

master  who  gave  us  "The  Messiah""  was  told  the  other 
day.  It  is  opportune  that  some  memories  of  Handel  might 

well  be  published  this  month,  as  he  died  according  to  his 

own   prayer  on  Good  Friday. 

Handel  had  an  utter  hatred  for  the  jarring  of  tuning 

instruments  in  his  orchestra.  At  his  own  theatre  in  Lon- 

don, he  made  it  a  rule  to  have  all  instruments  tuned  be- 

fore he  arrived,  and  in  fact  they  were  all  ready  for  the 

players  when  they  arrived.  One  evening  an  abominable 

trick  was  played.  A  wag  got  in  and  untuned  the  instru- 
ments. When  the  leader  arrived  and  Handel  himself  gave 

the  word  to  begin,  the  greatest  jangle  that  ever  offended 

sensitive  ear  was  heard.  Known  for  his  passion,  the 
musicians  watched  their  master  in  terror.  At  a  flash  he 

rushed  to  the  great  drum,  kicked  it  flying  and  then  seized 

t'.ie  kettle  drum  and  smashed  it  over  the  leader's  head. 

The  authenticity  of  this  story  has  'been  verified  in  the 
'  •  Memoirs  of  the  Masters. "  CD.  C. 

Columbia  Back  to  its  Own. 

The  Columbia  Phonograph  Co.  are  back  to  their  own 

again,  so  far  as  Canada  is  concerned.  The  Toronto  Phono- 
graph Co.  are  no  more  and  the  Columbia  people  have  taken 

over  their  assets  and  will  be  their  own  agents  in  future. 

The  Columbia  Phonograph  Co.  were  orig'inally  in  the  field 
in  Canada  and  had  several  branches  in  Canadian  cities. 

The  Toronto  Co.  was  then  formed,  taking  over  the  assets 

and  representing  the  Columbia  Co.  The  former,  however. 

did  not  succeed  very  well  and  the  Columbia  Co.  foreclosed 

the  mortgage  'Which  they  held.  The  bailiff  sold  the  assets 
to  Mr.  S.  S.  B.  Campbell,  but  Campbell  failed  to  complete 

the  purchase,  so  the  Columbia  Co.  took  possession  on 
March  1. 

From  the  trade  standpoint,  the  interesting  feature  is 

that  orders  for  Columbia  lines  can  now  be  properly  filled. 

as  a  complete  stock  will  be  carried.  It  is  the  intention 

of  the  company  to  arrange  for  exclusive  representation  in 

every  place  of  any  size  in  Canada.  Distributors  will  be 

appointed    for    e'a.ch    province.      James   P.    Bradt     is     the 
manager. 

*     *     * 

Mammoth  Folio  of  Music. 

One  of  the  most  notable  publications  in  the  way  of  a 

collection  of  popular  and  famous  piano  music  ever  produced 

in  Canada  has  just  been  issued  by  Whaley,  Royce  &  Co.. 

Toronto.  It  is  called  the  "Mammoth  Folio  of  Music" 
and  is  larger  by  thirty-two  pages  than  any  similar  publi- 

cation of  its  kind.  The  entire  work  of  setting  up  and 

lithographing  this  big  hook  of  288  pages  was  done  in  To- 
ronto, which  in  itself  is  a  most  creditable  achievement. 

The  folio  contains  a  wonderfully  comp'ete  collection  of 
all  the  best  known  music  in  the  world.  The  compilers  had 

in  mind  a  book  which  would  be  of  the  greatest  possible  use 

in  the  home,  and  they  have  accordingly  put  into  it  just 

thai  class  of  music  which  will  suit  the  requirement-  of 

the  average   Canadian    family.     There   is   dance   music   of 

?<> 
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all  kinds,  the  airs  of  all  the  old  favorite  songs,  aationa] 

music,  wedding  marches,  funeral  marches,  etc.  In  fact, 
it  would  be  difficult  to  name  a  piece  of  any  popularity 
whatever  which  is  not  to  be  found  in  this  interesting  com- 

pilation., The  price  at  which  the  book  can  'be  sold  pro- 

fitably at  retail  is  so  low  t'hal  a  big  sale  is  certain.  Here 
is  something  which  the  trade  should  take  hold  of  vigor- 
ously. 

The  same  firm  have  also  just  issued  an  interesting  col- 

lection of  "First  Pieces  in  Easy  Keys,"  which  will  be 
found  of  value  by  teachers  of  music.  Several  of  the 

pieces  have  never  before  been  obtainable  in  cheap  form 

that  the  book  has  an  interest  from  thai  standpoint.  Th< 

trade  would  do  well  to  bring  this  book  to  the  attention 
of  the  music  teacher  in   their  locality. 

ENCOURAGEMENT  TO  DEALERS. 

The  Columbia  Phonograph  Co.,  Toronto,  hands  out  the 

following  notice  to  the  trade: 

^Ontario  dealers'  orders  for  graphophones,  grafonolas, 
Columbia  double  discs  and  Columbia  indestructible  cylin- 

ders will  be  handled  direct  by  this  oompanj  in  the  future, 

the  Toronto  Phonograph  Company,  Ltd..  having  retired 
from  business. 

'  "The  Columbia  policy  of  giving,  exclusive  territory, 
which  has  been  so  successful  in  the  United  States,  will  be 

adopted  in  this  territory.  We  wish  lo  especially  encour- 

age those  dealers  who  will  handle  the  business  on  up-to- 

date  lines;  who  will  adopt  proved  selling  plans — methods 
which  an.'  being  successfully  used  in  other  parts  of  the 

world. ' ' 

DOES  YOUR  CLERK  EARN  HIS  SALARY? 

Do  clerks  ever  consider  what  they  are  worth  to  their 

employers,  or  do  the  employers  even  know  whether  certain 
clerks  earn  their  salaries?  As  mercantiling  is  becoming 

more  of  a  science  every  day,  it  also  becomes  necessary 

to  look  more  scientifically  into  the  financial  details  of  a 

merchant's  business.  It  is  well  known  that  clerks  in  most 
retail  stores  are  not  drawing  large  salaries,  but  it  does  not 

matter  so  much  what  a  man  is  paid,  as  it  does  to  know 

whether  he  earns  what  he  is  getting.  It  is  an  easy  matter 

to  ask  for  a  higher  salary,  but  a  clerk  has  no  right  to  ask 
for  an  advance  unless  he  can  show  that  he  is  worth  it. 

Some  have  an  idea,  if  they  work  in  a  store  for  a  certain 

length  of  time  they  are  entitled  to  a  raise  whether  they 

are  worth  more  or  not.  Few  really  consider  what  value 

they  render  to  their  employer  and  make  little  effort  to  be 

more  valuable,  and  yet  expect  more  wages  without  taking 

into  consideration  whether  their  employer  can  afford  to 
pay  an  advance  or  not.  After  the  clerk  has  first  made  his 

own  wages  he  begins  to  pay  the  expenses  and  what  is  left 

over  and  above  that  goes  as  profit  to  the  proprietor.  The 

value  of  a  clerk  therefore  depends  entirely  in  his  ability 

to  exceed  the  point  where  the  net  profit  of  the  proprietor 

begins. 
Tl  is  quite  probable  that  there  are  clerks  who  never 

reach  the  paying  point,  and  yet  might  think  that  thej 
should  have  more  wages. 

Every  merchant  therefore  should  adopt  some  system 

by  which  he  could  tell  every  week  from  the  amount  of 

business  done,  whether  his  clerks  are  worth  the  salary  he 

pay  them  or  whether  they  are  entitled  to  more.  By  a  clean 

and  fair  investigation  some  unsuspected  ones  mis'ht  not 
measure  up  to  the  paying  point. 

Columbia   Disc  Graphophones 
$25  to   $125 

Columbia  Cylinder  Graphophones 
$18  to    $125 The 

GRAFONOLAS:  Elite,  $135 

Regent,  $250 
DeLuxe,        $250 

Columbia  Phonograph  Company 
HAS ESTABLISHED 

Canadian  Headquarters  at 
264  Yonge  St.,  Toronto 

From  which  point  they  will  distribute  Graphophones,  Grafono'as,  Columbia  Double  Discs, 
Columbia  Indestructible  Cylinders  and  Talking  Machine  Supplies  to  the  Trade  of  Ontario. 

Dealers  in  Talking  Machines  in  the  other  Provinces  of  Canada  are  encouraged  to  draw 

their  supplies  from  the  following  distributors  of  the  Columbia  Phonograph  Company: 

ALBERT  A-D.  J.  Young  &  Co.,  Limited,  Calgary.  BRITISH  COLUMBIA— Fletcher  Bros 
MANITOBA— Winnipeg  Piano  Co.,  Winnipeg.  Fletcher  Bros.,  Limited,  Vancouver. 

MARITIME  PROVINCES— Maritime  Phonograph  Co.,  St.  Johns,  N.B. 
NEWFOUNDLAND-U.S.  Picture  and  Portrait  Co.,  St.  John,  Nfld. 

QUEBEC     Foisy  Freres,  210  St.  Catherine,  Montreal. 
P.  T.  Legare,  Rue  St.  Paul,  Quebec 

City;    Lavigueur   &  Hutchison, 

Quebec  City. 
SASKATCHEWAN— Talking 

Machine  Agency,  Regina. 

Victoria. 

Columbia  Double-Disc  Records, 
85  cents 

The  only  COM  PI.ETE  Ust  of  Doub'e  Record' 'Ji):n  scl-ctions. 

2-Min.  Indestructible  Records,  45c. 

4-Min.  "  "         65c. 
They   fit    any   cylinder    instrument.     Matchless 

tonal  qualities  and  unbreakable  texture. 
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The   Leather  Goods    Department 

Favorable  Conditions  Evident — The 

New  Designs  in  Bags — Continued 
Vogue  of  Hand   Bags    Noted. 

Leather  Goods. 

It  is  a  long  time  since  conditions  wore  as  favorable  for 

a  prosperous  spring  season  in  fancy  leather  goods  as  they 

are  at  present.  Very  few  cheap,  trashy  goods  are  in  the 

market,  manufacturers,  as  a  rule,  having  all  the  business 

they  can   handle  in  I  lie  'higher  grades. 
The  consequence  of  this  condition  is  that  even  those 

retailers  who  cater  to  the  cheaper  trade  are  compelled  to 

put  in  'better  goods  than  they  are  accustomed  to  handle. 
Those  who  adopt  this  course  are  generally  pleased  witli 

the  results,  as  the  profits  accruing  are  greater,  and  the 

business  done  is  more  satisfactory  with  the  higher  class 
of  merchandise. 

New  Bags. 

In  hand  bags  as  yet,  there  have  been  no  striking  de- 
velopments in  leather  finishes  or  colors.  It  is  generally 

held  that  the  medium  shades  of  lavenders,  blue  and  green 

will  be  very  good.  But  while  these  colored  bags  will  no 

doubt  sell  well,  there  is  no  getting  away  from  the  fact 

that  black  bags  will  be  the  most  popular.  Many  attrac- 
tive blacks  are  being  shown   this  season. 

These  come  in  cowhide,  walrus  and  seal,  and  are  large. 

The  ten  inch  bag  is  the  favorite  size,  and  some  of  the 

newest  models  are  almost  square,  One  of  the  seasons's 
novelties  has  a  pocket  on  the  outside  for  calling  cards  and 

a    number   of   compart  meul  s    inside.      The    large    bags    are 

made  with  broken  bottoms  and  are  twelve  inches  in 

length.  Bla,ck  bags  are  lined  in  either  black  or  tan  leather, 

and  many  are  fitted  with  purses  and  card  cases  to  match. 

In  the  matter  of  sizes,  it  is  the  general  opinion  that  the 

medium  large  will  maintain  their  present  popularity  for 

some  time  with  the  probability  of  a  shift  toward  the 

smaller  bags  later  on.  That  it  will  be  a  difficult  matter 

for  the  average  woman  to  change  from  thu  spacious  "gen- 

eral utility"  bag  now  in  vogue  to  one  of  less  generous 
proportions,  however,  is  a  fact  which  should  not  be  lost 

sight  of. Hand  Bags  Continue  Popular. 

Hand  bags  continue  as  popular  as  ever,  and  are  seem- 

ingly so  firmly  entrenched  in  woman's  favor  that  it  will  be 
many  years  before  they  will  take  a  secondary  position 
iiT  fancy  leather  goods  lines.  At  any  rate  no  change 

appears  to  be  possible  as  long  as  women's  dresses  are  made 
without    pockets. 

Another  feature  of  the  trade  which  is  exceedingly 

gratifying  to  both  manufacturers  and  retailers  alike  is, 

that  while  formerly  women  were  content  to  own  one  bag, 

the  fashionable  woman  at  least,  requires  a  number  of 

different  styles  for  different  occasions,  some  of  them  hav- 
ing various  bags  to  match  their  several  dresses. 

From  the  present  outlook  the  coming  season  will  be 

one  of  unprecedented  prosperity  for  the  manufacturers 

of  leather  bags,  and  judging  from  orders  already  received, 

it  would  appear  to  be  wisdom  on  the  part  of  buyers  to 

plaice  at  least  a  portion  of  their  orders  as  early  as  possible. 
Those  who  fail  to  provide  for  their  wants  in  the  line, 

will  find  themselves  badly  handicapped  in  the  race  for 

business,  and  are  likely  to  experience  a  decided  shortage 

of  desirable  goods  before  the  season  is  half  over,  and.be 

compelled   to  accept   such  goods  as  the  market    affords. 

Our  Spring   Offering 
includes  an  excep- 

tional assortment  of 

metal  frames  in  Ger- 
man Silver,  Matt 

Gold,  Butler  Silver 
and  other  finishes. 

IN 

LEATHER 
COVERED 
FRAMES 

our  line  is  also  the 
newest  and  most 

complete,  sizes 
ranee  from  8  in.  to 
12  in. 

The  Western  Leather  Goods  Co.,  Limited 
MANUFACTURERS  OF  FINE  LEATHER  GOODS 

101  King  Street  West  (Royal  Arcade)  ::  ::  :: 
WRITE    AND    OUR    REPRESENTATIVES     WILL    CALL    ON    YOU. 

TORONTO 
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FROM  THE  MARKE 

IMP 

^^^^HIS  is  worthy  of  more  than  a  passing 
1  J  thought.  Consider  what  it  means. 

Here,  gathered  from  every  source  of 

good  supply,  is  a  collection  of  Holiday  Goods — 
the  largest  and  most  perfectly  assorted  range 
in  Canada. 

For  six  months  our  buyers  and  commis- 

saries have  been  busy  in  all  centres  of  manu- 
facture, armed  with  consummate  knowledge, 

aware  of  the  date  of  our  opening,  and  that 

this  year  must  eclipse  all  previous  Import 
Seasons. 

WAREROOMS 

401-405  King  Street  West 
52-56  Spadina  Avenue 

FACTORY 

57-59  Spadina  Avenue 
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TS  OF  THE  WORLD 

ORT 
LARGE     proportion     of     these     goods 
have   been   manufactured    especially   to 
our  order,  adapted  to  meet  the  demands 

of  the  Canadian  public. 

All  is  new,  all  is  fresh,  all  is  up  to-date, 
and  in  these  respects,  with  everything  of  the 
very  latest,  we  must  hold  supreme  advantage. 

Add  to  this  our  inflexible  determination 

to  sell  at  lowest  Import  Prices — and  our 
position  is  unassailable. 

The   display   is   ready. 

Warwick  Bros.  &  Rutter 
Limited 

IMPORTERS   OF   FOREIGN   ART   GOODS 

TORONTO 



The  Fancy  Goods,  Novelty  and  Toy  Department 

Extensive  Range  of  Children's  Toys  for  Next  Season — Attractive  Price  Features — Opening 
of  the  Import  Sample  Displays  in  Toronto      Description  of  Some  of  the  Goods  Being  Shown 

That  merchant  who  has  never  considered  the  advis- 
ability of  handling  toys  and  other  holiday  lines,  should 

seriously  ask  himself  whether  he  has  not  been  guilty  of  a 
short-sighted  policy.  There  are  to  be  found,  from 
one  end  of  Canada  to  the  other  conclusive  ex- 

amples in  proof  of  the  profit  advantages,  which 
have  accrued  from  an  up-to-date  line  of  toys 
and  other  lines,  which  belong  almost  exclusively  lo  the 
holiday  trade.  Progressive  stores,  which  at  first  ventured 
to  equip  a  corner  of  their  store  with  these  lines,  now 
have  large  floor  spaces  devoted  entirely  to  the  realm  of 

the  little  folks  during  holiday  time — and  this  fact  is 
of  itself  striking  evidence  of  the  worth-whileness  of  the 
proposition. 

Now  that  wholesale  houses  are  preparing  their  lines 
for  next  season,  the  merchant  who  has  not  featured  these 

goods  heretofore,  should  think  it  over.  There  never  was 

a  greater  range  of  price  attractions,  or  of  ingenious  and 
fanciful  creations  in  these  lines.  These,  it  must  be  re- 

membered, are  goods  which,  for  the  most  part,  sell  them- 
selves and,  having  a  rapid  turnover. in  the  proper  season, 

should  certainly  appeal  to  the  retail  merchant. 

Dolls  in   Great  Profusion. 

In  the  doll  department  it  is  a  sure  thing  that  never 

in  any  season  have  so  many  new.  interesting  and  market- 
able productions  materialized. 

A  new  line,  but  little  developed  in  a  practical  way,  is 

the  •'character  doll,"  from  the  real  infant  with  its  baby 
head,  baby  cheeks,  baby  features,  baby  eyes,  baby  body, 

bent  baby  legs,  and  baby's  babiness  to  the  "little  girl 
and  little,  boy"  personified  in  all  their  lovable  and  en- 

gaging postures  are  to  be  had  this  year. 
Jointed  dolls;  in  fine  variety,  and  neal  modern  styles 

in  dressed  dolls  are  the  two  varieties  in  which  the  "char- 
acter doll"  is  offered. 

There  is  the  usual  profusion  of  dressed  dolls,  more 

beautiful  than  ever.  "Not  a  form  of  loveliness  has  been 
created  for  the- adornment  and  glorification  of  the  child 
or  woman,  but  has  ils  counterpart  in  the  dressed  dolls  of 
1910,  as  they  are  to  be  seen  in  Canadian  houses. 

A  distinct  novelty  "is  brought  out  this  year  in  dolls' 
heads,  and  these  are  to  be  had  also  applied  to  dressed 
dolls  and  kid  dolls,  as  well  as  in  separate  heads,  viz.,  a 
doll  which  goes  asleep  and  stays  asleep  until  wakened, 

and  which  upon  waking  up  cries  "Mama"  automatically. 
An  entirely  new  range  of  undressed  dolls  is  the  silk 

body  doll,  made  in  all  the  popular  stylos  of  the  kid  doll 
family.  It  is  a  change.  Does  not  soil  so  easily  as  the 
kid  body,  and  is  sightly  and  salable. 

A  big  feat nie  is  made  of  soft,  unbreakable,  velvet  and 
mohair  plush  dolls.  These  are  shown  in  a  good 
range.  Particularly  are  to  be  noted  the  light,  large,  fluffy 

dolls  fur  babies,  made  up  in  fine  soft  materials.  Many 
varieties  of  North  Pole  dolls  and  whole  families  of  Es- 

quimaux. The  better  lines  are  made  with  automatic 

"Mama"  voice,  so  that  they  cry  after  their  Mamas  like 
real  kids   do. 

Stuffed  Toys. 

These  popular  items  are  shown  this  year  in  variety  al- 
most   without    end.      The    cutest,    cosiest    dogs,    (without 

muzzles),  cats,  squirrels,  bunnies,  bears,  camels  elephants 
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and  all  the  menagerie's  favorites.  Whether  of  common 
flannel,  felt,  velvet  or  fine  mohair  plush,  whether  in  iron 

frames  and  with  wheels,  for  the  "Child  who  breaks  every- 
thing," or  made  up  for  the  small  child,  in  soft,  dainty 

varieties,  the  line  is  great,  and  its  sale  possibilities  are 
away  beyond  anything  in  the  past. 

Dolls'  Accessories. 

Dolls'  hats  and  millinery  are  to  be  had  in  almost  end- 
less varieties.  Real  hair  wigs,  mohair  wigs,  in  all  the 

popular  hair  dressings,  necklets,  corsets,  shoes  and  stock- 
ings and  garters  for  the  same,  underwear,  fur  sets, 

gloves  and  knitted  wool  outer  garments  are  all  to  be  had 
in  bewildering  profusion. 

Doll's  hair  dressing  sets  with  real  hair,  hair  curlers  and 
instruction  book,  work  sets,  embroidery  sets,  stand  work 
baskets,  dolls  trousseaux,  are  all  lines  brought  within  the 
range  of  almost  any  dealer  in  holiday  goods. 

A  unique  display  is  made  of  dolls'  houses  with  all  the 
rooms  suitably  furnished,  and  to  be  had  are  modern 
Hats,  bungalows  and  Swiss  cottages,  etc. 

An  Interesting  Toy  Ldne. 

In  the  making  of  toys  there  is  truly  no  end,  and  there 

are  this  year  so  many  new  ones  shown,  that  what  oc- 
curs to  one  on  examining  assortments  shown,  is  that 

there  is  really  little  that  is  not  quite  new. 
Of  course,  all  the  old  favorites  do  their  best  to  keep 

represented,  but  so  much  interest  attaches  to  the  new 
lines  that  some  of  the  old  and  dear  friends  in  the  toy 
line  may  well  feel  slighted. 

For  instance,  take  electric  toys.  These  are  so  im- 
proved and  changed,  both  in  execution  and  prices,  as  to 

he  rightly  termed  radically  new.  While  being  wound  for 
strong  currents  they  run  strongly  and  well,  even  with  a 
-mall  pocket  dry  battery,  and  while  they  are  to  be 
had  in  the  expensive  varieties  they  are  also  to  be  had  this 

year,  for  the  first  time,  even  as  low  as  a  dollar  retail,  the 
cheaper  varieties  still  having  all  the  perfection  of  opera- 
lion  which  the  good  ones  can  display. 

The  improved  mechanism  and  models  of  trains  on 

track  and  the  ability  of  manufacturers  now-a-days  to 

turn  out  a  really  good-running,  dependable,  modern  priced 

train  will  assure  this  year's  trains  on  track  a  big  place 
in  the  toy  order. 

Railway  Accessories. 

All  classes  of  rolling  stock,  from  the  rotary  snow  plow 
to  the  common  flat  car,  are  to  be  seen  in  miniature.  The 

new  trackage,  including  tunnels,  bridges,  gates,  stations. 
signals  (electric  and  oil  lighting),  arc  all  interesting  toys 
and   in  practical  marketable  forms. 

The  new  "Canadian  Navy"  is  already  constructed 
and  "doing  business,"  so  far  as  the  toy  world  is  con- 

cerned. Those  that  run  in  water  from  the  submarine  to 
the  majestic  cruiser,  and  those  that  must  confine  their 
running  to  the  floor  are  all  good  models  and  desirable 
1910  merchandise. 

'  One  thing  is  sure,  that  whatever  diversion  of  opinion 
there  may  be  among  grown-ups,  as  to  what  form  the 
Canadian  naval  force  will  eventually  take,  there  will  be 
unanimity  among  the  children  over  these  toy  navies. 

Life-like  frogs,  fish,  ducks,  swans,  are  all  sensible  and 
natural  working  aquatic  toys. 
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Post  card  projectors,  magic  lanterns,  moving  picture 

shows,  all  unique  and  up-to-date,  are  bound  to  meet  the 
approval  of  the  dealers  and  the  public. 

Military  Requisites. 

These  include  sets  of  soldiers,  tents,  soldier  suits, 

gnus,  wliips.  drums  and  reins,  to  satisfy  t'lie  greatest  buy 
fire-eater. 

In  mechanical  toys,  there  are  the  usual  number  of  new 

creations,  but  more  careful  selection  seems  to  have  char- 
acterized the  buying  in  these  lines  this  year.  They  all 

seem  to  be  winners. 

The  Automobile  Show. 

An  automobile  show  in  toys  would  be  required  to  prop- 
erly, demonstrate  the  range  of  toy  autos.  Their  beauty 

of  design  and  finish,  and  their  perfection  in  operation 
will  appeal  to  the  storekeeper  and  customer  alike. 

All  the  neatest  stunts  of  real  motorists  are  possible 

with  mighty  little  of  the  accompanying  mo'toring  expense. 

Airships  and  Aerial  Toys. 

These  creations  are  this  year  in  endless  variety.  The 

well-known  "Zepplein"  model  seems  to  be  there  by  the 
yard  and  at  ridiculous  prices.  Wrights,  Bleriots,  Paul- 
hans,  Farmans,  etc.,  are  all  there  in  many  sizes. 

Bell  toys,  rattles,  trumpets,  toy  band  instruments  in 

sets,  and  violins  are  all  popular  toys  worthy  of  special  at- 

tention, by  reason  of  the  many  new  features  in  this  year's 
line. 

Natural  plush  skin  horses,  in  staid  working  harness, 

ladies'  and  gents'  driving  turnouts,  and  gaily  caparison- 
ed circus  s'teeds,  stand  side  by  side  to  complete  a  worthy 

range    in  these  popular  toys. 
Rocking  horses  and  platform  horses,  are  also  shown  in 

satisfactory  variety. 

Games  and  Kindergarten  Sets. 

Children's  toy  dishes,  games,  blocks,  work  sets,  and 
kindergarten  toys  are  to  be  had  in  remarkably  clever  ex- 

ecutions, and  all  practically  at  popular  prices. 

This  last  item  "Kindergarten  sets"  is  worthy  of  very 
special  consideration.  They  are  really  home  kindergarten 
sets.  They  were  among  the  best  sellers  in  the  toy  and 

srame  business  last  season.  This  year's  assortment,  how- 
ever, is  so  much  larger  and  embraces  all  the  popular 

kindergarten  industries,  such  as  embroidery,  basket  mak- 
ing, stick  building,  as  well  as  Mosaic  outfits,  sewing  sets, 

etc.,  that  it  is  not  reasonable  to  make  a  comparison  with 

any  previous  season  in  this  line.  The  new  goods  are  so  com- 
prehensive from  all  standpoints. 

Truly  1910  has  a  host  of  new  offerings  in  dolls  and 
toys.     Tt  should  be  a  good  year. 

March  Import  Propaganda. 

The  Fancy  Goods  Company,  Toronto,  is  the  initiator 

of  a  new  programme  for  the  securing  of  a  "better  deal" 
for  the  average  dealer  on  holiday  goods,  consisting  of 

dolls,  toys,  fancy  presentation  goods,  gift  china,  and  sun- 
dry holiday  specials. 

The  claim  is  made  by  this  company  that  the  opportun- 
ity and  the  showing  made  are  unique  in  the  history  of 

business  in  these  lines.  Certain  it  is  that  their  newly- 
built  sample  rooms,  fitted  with  over  170  feet  of  modern 

electric-lighted  display  cases,  built  specially  for  this  show- 
ing, and  complete  from  end  to  end  with  quite  new  items 

numbering  to  the  thousands,  would  seem  to  indicate,  to 
start  with,  that  there  is  some  good  basis  in  fact  for  the 
claim. 

That  dealers  have  embraced  readily  this  opportunity 
is  conclusively  demonstrated  by  the  long  list   of  definite 
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Everybody  Buys 

Valentine's series 

of 
Canadian  View 

POST 
CARDS 

WHY? 
Because  they  are  the  post  cards  of 

perfection  and   the  line  is 
the  largest  and  most 

varied 

Many  new  and  dainty 
styles  for  1910 

"  Time  to  stock  up  ' 

"  The    tourist    will    soon  be 

along  ' THE  VALENTINE  &  SONS 
UNITED  PUBLISHING  COMPANY 

LIMITED 

60  Front  St.  West     1  Coristine  Building 

TORONTO  MONTREAL 
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Buy  from  the  actual  Manufacturer 
SOME  OF  OUR  LINES: 

CREPE  PAPER  NAPKINS  in  sanitary  packages 
A  Protection  and  Convenience  to  both  dealer  and  consumer 

PARIS  TRI-COLOR  and  PLAIN  RIBBON  CREPE  PAPER 
The  jjreat  convenience  and  time-saver  in  decorating.     Fifty  varieties. 

Decorated  and  Plain  Crepe  Papers  and  Paper  Napkins 'n  endless  varieties      ,— — 
Milk  Bottle  Caps,  Holly  Papers,  Fine  Toilet  Papers.  Send  for  Prices  L 

THE  TUTTLE  PRESS  CO.,  Manufacturers,  Appleton,  Wis 

XMAS  CARDS  and  POST  CARDS 
Our  DOMINION  SERIES,  consisting-  of  X mas  Eolders,  Booklets,  Calendars  and  Post  Cards,  has  had  a  tremen- 

dous sale  wherever  shown.  This  Dominion  Series  is  quite  unique,  being  designed  especially  for  the  Canadian 
Trade  and  containing  some  of  the  most  artistic  effects  ever  produced.  Our  HERALDIC  SERIES,  which  met  with 
such  great  success  last  year,  is  again  before  the  trade  in  better  shape  than  ever. 

Our  general  line  of   Xmas  Cards,  Calendars,  Tags,  Wafers  and  Labels  is  stronger  than  ever  before. 

Hold   Your   Orders   Till   You  See   Our  Samples. 

Birn  Bros.,     -      London,  New  York  and  Toronto 
A.  R.  MacDougall  &  Company,  Canadian  Representatives 

ANNOUNCEMENT 
The 

Bon  Ton 
Art 

Company 
Boston,  Mass. 

U.S.A. 

T")UB  LIS  HERS  of  the  famous  Bon  Ton  line  of  Christmas  and  New  Year 
■*■  Post  Cards,  Gift  Cards,  Folders  and  Letters  of  high  quality,  with 
sentiments,  by  famous  writers,  containing  the  only  new  sentiment  to  be 

published  this  year,  by  Henry  Van  Dyke,  printed  in  high  class  style  on  finest 

stock  obtainable.      This  line  will  be  shown  in  Canada  by 

A.  R.  MacDOUGALL  &  COMPANY    :    Toronto,  Canada 
Hold  your  orders  for  this  line. 

The  Very  Thing  Your  Customer  Wants — 
oooooooooooooooo  o  o  oo  o  oo  oo  o 

CUT  Bimm  HOLES  AND  UNWIND. 

Made  in  a  variety  of  handsome  styles,  plain  or  ornamental,  rubber  tipped,  hard  or  soft  leads,  or  in  any  of  the  varying 
grades  of  lead,  suitable  for  all  purposes  and  at  prices  that  are  cheap  or  expensive  as   the  necessities  of  your  trade 
may  require. 

BLAISDELL  PAPER  PENCILS 
are  away  in  advance  of  anything  of  the  kind  yet  invented.  Never  need  sharpening  and  are  always  ready  for  immed- 

iate use.  Show  them  to  a  customer  and  you  make  a  sale.  Ladies  particularly  appreciate  their  great  convenience 
and  economical  qualities.     FOR  SALE  BY  THE  WHOLESALE  TRADE  OF  CANADA. 
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appointments  which  have  already  been  secured  by  the 

eompanj  for  dealers  throughout  Ontario  and  other  parts 
of  Canada  to  visit  Toronto  during  March. 

That  customers  will  realize  an  immense  advantage  by 

such  a  showing  and  such  opportunity  for  economy  in  buy- 
ing is  evident  from  the  favorable  first  impression  of  the 

visitor  and  the  interesting  orders  already  placed  by  some 
of  the  biggest  among  the  trade. 

The  general  verdict  of  those  who  have  seen  the  show- 

ing and  investigated  the  "propaganda"  is  that  to  demon- 
strate the  abundant  success  and  far-sighted  progress  of 

the  Fancy  Goods  Company  needs  only  the  matter  of  an- 
other four  weeks'  time. 

Warwick  Bros.  &  Rutter's  Import  Display. 

Warwick  Bros.  &  Rutter  opened  on  Monday,  March  14, 
the  largest  display  of  import  fancy  goods  that  this 

firm  lias  ever  shown.  The  exhibit  is  held  in  the  firm's 
sample  rooms  in  the  System  Building  on  Spadina  Ave., 

just  south  of  King.  Here  some  12,000  different  samples 

are  spread  out  on  display  shelves  and  the  courteous 

salesmen  are  more  than  willing  to  answer  most  fully  all 

questions.  The  room  itself  is  profusely  decorated  and 

altogether  the  display  is  well  worth  the  time  of  anyone 
who  is  interested.  Some  of  the  newest  designs  for  this 
season  are  described  here  in  brief. 

Stand  smoker  sets  in  brass,  copper  and  bronze,  about 

two  feet  and  a  half  high  with  small  shelf  for  cards  or 

pipes,  ash  tray  and  match-holders,  curates  in  brass,  cop- 

per, nickel  and  onyx  for  five  o'clock  tea  service. 
Hammered  brass  umbrella  stands,  woodboxes,  tables, 

hatracks  and  brass  and  china  jardinieres. 

In  the  jewellry  stationery  line  the  most  striking 

thing  was  a  French  gold  and  mother-of-pearl  die.  Fancy 
vest  button  sets,  bridge  scorers  and  French  gold  jewel 
boxes,  medallion  tops  and  satin  lined  were  more  of  this 

year's  novelties. 

Brass  five  o'clock  tea  racks,  oxidized  and  brass  hot 
water  kettles  and  chime  gongs,  bronze  electrical  fixtures, 

smokers'  sundries  in  brass,  sterling  silver  goods,  candle 
sticks,  candelabra,  bronze  and  brass  chafing  dishes, 

coffee  percolators,  brass  and  copper  coal  scuttles  and 
brass  vases,  completed  the  collection  of  metals. 

Jardinieres  in  old  Roman  pottery  were  striking.  The 

ware  is  dark  green  in  color  with  a  rough  finish,  the  orna- 

mentation is  in  darker  green  and  is  very  artistic.  An- 

other handsome  design  was  a  dark  ground  almost  blue- 
black,  ornamented  with  filagree  silver. 

Chippendale  clocks,  card  trays  and  glove  and  hand- 
kerchief boxes  make  a  very  good  show,  fancy  French 

clocks,  jardiniere  stands  of  polished  weed,  antique  smoker 

sets  of  hammered  iron  in  many  grotesque  shapes,  brass 

altar  lights,  shaving  sets,  toys,  work  baskets,  fancy 

leather  goods  of  all  descriptions,  German  cut  glass  chrys- 
anthemum holders,  tobacco  jars,  chinaware,  French 

Imperial  china  vases,  druggist  sundries,  soaps  and  per- 
fumes, completed  the  most  extensive  display  of  import 

goods  that  this  firm  has  ever  attempted. 

Tuck's  Easter   Cards. 

With  the  idea  of  emphasizing  the  season  and  thereby 

drawing  trade  to  their  customers,  the  Baphael  Tuck  & 

Sons  Co.  have  prepared  an  exceptionally  fine  line  of 
Easter  cards  for  the  Canadian  trade.  Some  samples  of 

these  offerings  have  been  received  by  the  Bookseller  and 

Stationer,  which  aie  deserving  of  special  mention.  The 

larger  productions  take  the  form  of  ribbon  novelties.  With 
a  ribbon  as  a  base  the  card  proper,  usually  in  the  form 

of  a  cross,  is  mounted  upon  it,  the  whole  forming  an 

appropriate   gift   for   the  season.     The   different   cards   are 

variously  decorated,  mostly  with  lilies  and  the  ribbons 

are  of  white  or  pink.  Some  have  a  little  bunch  of  arti- 
ficial flowers  attached  to  the  end  of  the  ribbon.  The 

smaller  cards  and  post  cards  are  all  decorated  in  the 

customary  style,  in  keeping  with  the  spirit  of  the  day. 
The  trade  will  find  in  these  goods  a  great  business  stim- 
ulant. 

GLASS  HOUSES  AND  STONES. 

To  the  Editor  of  Bookseller  and  Stationer, — In  your 

issue  for  January,  "An  Edmonton  Stationer"  writes  very 
harshly  about  "(lie  little  Drug  Stores."  Probably  he  is 
young  and  inexperienced,  or  he  would  know  that  drugs 
and  stationery  have  for  very  many  years  been  carried  in 
one  store  and  in  many  localities,  the  only  place  to  buy 
stationery  is  the  drug  store.  After  such  a  state  of  affairs 
existing  for  more  than  a  century  he  desires  to  boycott  all 
who  would  dare  to  sell  those  awful  druggists  and  sta- 

tioners. This  sort  of  thing  has  been  attempted,  but  I 
think  to  the  advantage  of  no  one.  Has  not  any  person 
the  right  to  sell  stationery  in  this  great  and  free  Dominion 
of  ours?  Is  he,  then  disqualified  who  lias  the  ability  to 
become  a  druggist?  Surely  not!  How  about  the  stationer 
taking  up  other  lines.  In  the  place  where  my  lot  is  cast, 
one  of  the  stationers  has  just  issued  a  circular  (I  enclose 
it  for  your  inspection,  only)  advertising  a  sale  of  soaps. 
pottery,  china,  cloth,  hair  and  tooth  brushes,  brass  goods, 
moldings,  fancy  goods,  etc.;  if  you  want  window  glass  or 

putty  you  can  get  it  or  if  you  desire  to  have  your  barn 
or  fence  painted  he  will  take  the  job  or  he  will  paper 
your  house  for  you,  if  seats  or  desks  are  required  he  will 

try  to  get  the  order.  Under  such  a  state  of  affairs,  it  will 
hardly  be  safe  for  the  stationer  to  cast  stones.  So  long 
as  the  druggist  has  money  to  pay  for  stationery  he  will 

get  it  and  any  attempt  on  the  part  of  stationer  to  boycott 

will  injure  him  and  not  the  druggist.  Apologizing  for  he 
length  isf  my  letter. 

DRUGGIST  AND  STATIONER. 

HANDSOME  BOOK  CATALOGUE. 

One  of  the  most  tastefully  executed  publisher's  cata- 
logues yet  seen  is  that  of  Ward,  Lock  &  Co.,  London,  for 

tin'  season  of  1910.  The  catalogue  measures  9x12  inches 

and  has  an  appropriate  handlettered  cover.  It  is  profuse- 
ly illustrated,  many  of  the  cover  designs  and  illustrations 

shown   being  in   colors. 

The  leading  features  of  (he  new  list,  as  indicated  by- 
Ward.  Lock  &  Co.,  are  (1)  a  new  series  of  stories  for 

children,  with  picture  covers  and  handsome  gold  designs. 

(2)  a  new  series  of  poets.  (3)  the  Girls'  Favorite  Library. 
consisting  of  recent  copyright  stories  specially  written  for 

girls,  and  (4)  the  Lily  Series  and  Youths'  Library  in  en- 
tirely  new    bindings. 

It  would  be  impossible  to  refer  to  all  the  good  things 
in  this  excellent  catalogue.  The  trade  are  advised  to 

procure   copies   for   themselves   as   soon    as   possible. 

David  Forrest,  Canadian  representative  of  the  Chas. 

H.  Elliott  Co.,  Inc.,  North  Philadelphia,  was  in  Montreal 
this  month,  and  called  on  Bookseller  and  Stationer.  Mr. 

!•  orresl  is  on  an  extended  trip,  which  it  will  take  him 
several  month;  to  complete.  He  will  go  to  St.  Johns, 

Nfld.,  by  way  of  the  Maritime  Provinces,  and  then  back, 

through  Canada  to  the  western  coast,  finishing  in  Victoria. 
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THE  AWAKENER 
Get  Ready !    Do  Not  Miss  the    Chance   to   See   Our 

Import  Samples  of  Christmas  Cards 
Calendars,    Papeteries   and    Novelties 

For  Season   1 9 10 
When  seeking  a  name  to  give  to  our  line  for  this  season  that  would  convey 

some   idea   of   its   merit,    we   could   find   nothing   more   significant   than   to  call    it 

THE    INCOMPARABLE 
We  feel  confident  that  after  you  have  had  an  opportunity  of  inspecting  the 

samples  you  will  say  with  us,  "  They  are  the  nearest  approach  to  perfection  ever  anticipated." 

We  will  show  productions  of  the  following  well-known  publishers  :  Castell  Bros., 
Auto  Cards  in  Boxes,  Assorted  Packets  Xmas  Cards,  Calendars,  etc.  :  Davidson  Bros., 
Post  Cards,  Assorted  Boxes  Xmas  Cards,  Calendars  ;  Art  Lithographic  Publishing  Co., 
Post  Cards  ;  Gibson  Art  Co.,  Art  Calendars,  Holly  Seals  and  Tags,  Holly  Boxes,  Holly 

Wrapping  Paper,  Tally  Cards,  Place  Cards,  Dance  Programs.  "Quality"  Series  Cards from  The  A.  M.  Davis  Co.  comprise  Christmas  Letters,  Post  Cards  and  Die  Stamped 
Cards  of  all  kinds.  The  Van  Dyke  sentiment  on  these  cards  is  the  best  selling 
proposition  ever  made,  as  well  as  verses  from  renowned  authors.  ALL  NEW  DE- 

SIGNS AND  SOLD  EXCLUSIVELY  BY  US.  Hill's  "For  the  Empire"  Series  com- 
prises designs  that  will  maintain  the  enviable  reputation  of  these  publishers,  for  whom 

we  have  been  sole  agents  for  a  number  of  years.  Cards  are  shown  in  great  variety, 
a  large  number  being  decidedly  Canadian  as  to  sentiment  and  design.  FOR  PRIVATE 
GREETING   CARDS   the   exclusiveness  as   to    the   design    gives   this   series   first   place. 

CALENDARS  PAPETERIES 
A  large  range  of  designs  in  5  and  10  cent  The  largest  range  we  have  ever  been  able 

lines.     High-class  Art  lines  in  choice  variety.         to  secure.     Designs  on  covers  are  real  works 
including  the  new  Arts  and  Crafts  effect.  of  Art,  entirely  new  and  splendid  value. 

PICTURES  DECORATIONS 
Sopia   and  colored,    at   from  40   cents  to  Ivy   Wreaths,  Vines,  Holly,  Smilax,  Oak 

$5.40  per  dozen,  also  with    Gilt   and   Black  and  Maple  Leaves.      These  are  very  natural 
Metal  Oval-  Frames,  to  retail  at  from  15  to  in  appearance,  and,  being  made  of  linen  and 
25  cents.     We  are  sole  Canadian  Agents  for  wired,  are  stronger  and  more  durable  than 
Scribner  Picture  Publications,  also  calendar  those  made  of  tissue  paper, 
for  1911. 

POPULAR    LINES   OF    POST    CARDS   AND   POST   CARD   ALBUMS 

IT    WILL     PAY    YOU     TO     SEE     THESE     NEW     LINES  —  NOT     LEFT-OVERS 

While  our  travelers  will  carry  complete  lines  of  samples  to  show  in  the  larger  places,  we  will 
also  exhibit  them  at  TORONTO  early  in  April  in  commodious  sample  rooms  at  the  KING  EDWARD 
HOTEL.  The  trade  generally  will  find  this  a  convenience  and  an  opportunity  of  making  careful 
selection  of  their  wants.     Write  at  once  for    particulars,  so  that   dates   for  appointment  may   be  arranged. 

THE    COPP,    CLARK    CO.,    Limited,    TORONTO 
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NEW  GILT  FINISH  KLIP. 

Tlie  Duryea-Hoge  Co.,  New  York,  announce  a  new  gilt- 
finish  Klip,  which  sells  at  five  cents,  the  same  price  as  the 
nickel.  Their  Canadian  representative,  A.  J.  McCrae,  23 
Scott  Street,  has  the  Modern  B  clips  on  hand  For  quick 
delivery. 

NOVEL  SAMPLE  BOOK. 

McFarlane,  Son  &  Hodgson,  Montreal,  issue  a  unique 
sample  book  of  the  various  kinds  of  paper,  which  they 
stock.  The  cover  design  is  a  naval  signal.  The  outline 
of  each  flag  is  cut  away  and  underneath  the  different  kinds 
of  paper  show  through,  thereby  giving  the  cover  a  bright 
and  ca,tchy  appearance.  On  lifting  the  cover,  the  various 

samples  can  be  examined  individually.  They  take  in  sur- 
face and  enamel  papers,  marble  paper,  end  paper,  whit,' 

and  colored  gummed  paper  and  genuine  vegetable  parch- 
ment. 

SCHOOL  AND  COLLEGE  LINES. 

Dealers  who  are  located  in  communities  where  there  are 

higher  institutions  of  learning-  would  do  well  to  corres- 
pond with  The  Chas.  H.  Elliott  Co.,  of  Philadelphia,  on 

the  subject  of  the  special  things  said  concern  make  for 
that  class  of  trade.  The  Elliott  factory  is  the  only  one 

making  a  specialty  of  such  things  "for  the  trade." 

The  cheap  reprint  fever  seems  to  have  seized  nearly 
all  the  Canadian  publishers  and  Win.  Briggs  announces  that 
he  is  going  to  publish  at  once  editions  of  several  of  the 
most  important  novels  he  has  produced  in  recent  years. 

The  first  to  appear  will  probably  be  one  of  Marie  Corelli  's books. 

ART  SUPPLIES 
Wlnsor  &  Newton's  Oil  Colors "     Water  Colors "     Canvas 
"  "      Papers 

"  "      Brushes 
"  "      Boxes 

All  kinds  of  goods  for  artists:'  Crayons,  Oils,  Mediums,  Easels,  Studies,  &c 

SBND    FOR    CATAL-OOUB 

A.  Ramsay  &  Son  Co., 
MONTREAL 

Agents  (or  WINSOR  &  NEWTON,  London 

Artists'  Materials 
-AND 

School  Supplies 
Colors,  Brushes, 

Papers, 

Drawing  Instruments,  etc. 

Catalogue  on  Application. 

THE    ART   METROPOLE,    Limited 
149  YONGE  STREET,   TORONTO 

ANNOUNCEMENT  EXTRAORDINARY 

Christmas  Cards — Season  1910 
Celluloid  and  Parchment 

"IMPERIAL"  SERIES 
FORMERLY  KNOWN  "S"  SERIES 

Ranging  in  price  from  $2.50  to  $40.00  per  100 

EXCEPTIONALLY  GOOD  VALUE 
Owing   to   having    placed  a  specially  large  order  with  the  publishers  were  able 

to  secure  the  cards  at  a 

GREAT  REDUCTION  IN  PRICE  PLACE  YOUR  ORDER  EARLY 

SECURE  A  SUPPLY  AND  DERIVE  THE  BENEFIT 
SAMPLES  NOW  READY 

The  Copp,  Clark  Company,  Limited,       Toronto 
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Now  in  Full  Swinjj ! 
OUR  MARCH  IMPORT 

PROPAGANDA 

m 

A  visit  to  our  show  rooms  will  do  this : 

Will  show  you  thousands  of  new  lines;  every- 

thing that  is  unique  in  Dolls,  Toys,  Fancy 

Goods.  A  selection  that  is  recognized  as  the 

most  important  ever  shown  in  Canada. 

Will  show  you  why  Christmas  goods  are  indis- 

pensable to  successful  modern  merchandising. 

Will  show  you  lots  of  specials,  which  insure 

your   meeting  any  competition  with  good  profit. 

DO  IT  NOW! 

Write  at  once  for  particulars  and  arrange  an  appoint- 
ment with  ms. 

The  Fancy  Goods  Company 
OF  CANADA,  LIMITED 

156  Front  St.  West,  Toronto,  Ont. 
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Trade  Price  List 

1910 
The  most  satisfactory  to  the  player 

the  most  profitable  to  the  dealer 

THE     CANADIAN     LINE 

THE    ONLY     LINE       -      - 

Sporting  and 
Athletic  Goods 

It?  Fancy  Goods   Co.   of  Canada 
LIMITED 

156  Front  St.  West       .       .       .       Toronto,  Canada 

B 
1910  Victor  Catalogue  Just  Ready.  A  card   will  bring  you  a  copy. 

m 
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New  Scribblers  and  Exercise  Books 
The   best  we   have   ever  shown.     Fifteen  new 

books,  with  up-to-date  Covers,  printed  in  Colors 

Buntin,  Gillies  &  Company,  Limited 
1 HAMILTON  and  MONTREAL 

This  Sentiment  has  been  voiced 

by  many  upon  trying  our  Fine 

Typewriter  Carbons,  they  sur- 
pass in  every  respect  all  others. 

Our  Quality  Line  is  the  Dealer's Boon. 

WE    SUIT    EVERY    PURPOSE 

WE  FILL  EVERY  REQUIREMENT 

MITTAG  &  VOLGER,  Inc. 
SOLE  MANUFACTURERS  FOR  THE  TRADE 

Principal  Office  and  Factories,  PARK  RIDGE,  N.J. 

BRANCHES 

NEW  YORK,  N.Y.,  280  Brordway  CHICAGO,  ILL  ,  200  Monroe  Street 
LONDON,  7  and  8  Dyers  Building,  Holborn,  EC. 

AGENCIES  in  every  part  of  the  world — in  every  city  of  prominence 
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Representatives  from 
the  trade  will  solicit  ink 

orders  this  trip.  Ask 

them  to  talk  price  on 

Underwoods 
Inks 

Quarts,    Pints    and    Half   Pints 
Also  5c.  and  1  Oc.  Lines 

Everlasting  Bank  Ink 

Egyptian  Black  Ink 
Red  Steel  Pen  Ink 

All  Records,  Deeds  and  other 

papers  of  importance  should  be 
written  with  a  reliable  writing  fluid. 

"Underwood's  Inks  last 

as    long    as    the     paper." 

Don't  Smear  Your  Fingers    With 
Ink    With  a   Glass    Dropper 

I 

You  Do  Not  Need  Any  Kind  of  a 

Dropper  to  Fill  the 

"Onoto  Fountain  Pen" 
"The    Pen   Thai    Fills   Itself   and    Cannot    Leak' 

-  The  idea  of  filling  a  Fountain  Pen  with  a 

mussy,  fussy,  ink-besmearing'  glass  filler  is 
rapidly    becoming  obsolete.      The  "0N0T   " eliminates  this  evil. 

The  "ONOTO"  FILLS  ITSELF  by  vacuum  on 
the   DOWNWARD  STROKE  and   CANNOT  LEAK. 

Are  You  Pushing  ONOTO  Pots? 

If  not,  write  to-day  for  desciptive  booklet 
and  introductory  proposition. 

ONOTO  PEN  CO.,    261  Broadway,  New  York 
Canadian  Office  :  332  Craig  St.  West,  Montreal 
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New 
School  Goods 

The  range  of  new  School  Practice  Books, 

which  we  have  just  completed,  is  the 
largest  and  best  line  we  have  ever  made. 

We  have  seventy  new  lines  of 

Scribbling  and 
Exercise  Books 
and  all  kinds  of  Students'  Requisites,  such 
as  Note  Books,  Quarto  Books,  Drawing 

Books,  Drawing  Pads,  and  School  Sundries 

of  every  description.  Do  not  be  persuaded 

into  placing  orders  until  you  have  seen 
these  new  lines. 

Samples   are  now  in  the    hands  of  our  travellers 

Warwick  Bros.  &  Rutter,  Ltd. 
Wholesale  rTyr\mYiiTi Manufacturing  Stationers  ,  A  OlOIllO 

I 
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GOOD  ALL'S IMPERIAL  CLUB  PLAYING  CARDS 
Are  the  Best  Twenty-five  Cent  Cards  Made 

ALL  FIRSTS— NO  SECONDS.     Wrapped  and  Sealed. 

60  different  backs  to  select  from,  including 

Bicycle  -  Golf  -  Fernlea  -  Cow  Boy 

AUBREY  O.  HURST 
REPRESENTATIVE 

ORDER  FROM  YOUR  JOBBER 

Main     1479 
24  SCOTT  ST 

TORONTO 

S&B 

(JewVobA 

U.S.A.. 
To  Sell  or 

Not  to  Sell! 
That  is  the  Question 
You  are  always  "up  against"  when 
ordering!     In  the  line  of  Fountain  Pens  no 
brand  will  sell  as  rapidly  or  give  the  same  satisfaction  as 

Sanford  &  Bennett's  Fountain  Pens 
We  specially  recommend  the  "GRAVITY"  STYLO,  illustrated  herewith,  as  a  perfect  stylo 
pen.  It  has  no  air  tubes  or  springs,  and  is  simple  of  construction.  Writes  like  a  pencil 
and  will  not  scratch.     No  shaking  required — just  write. 

We  make  a  specialty  of  pens  for  imprint  orders,  and  you'll  find  all  the  merit  in  these 
goods  that  our  trade  mark  signifies. 

Pens  upon  which  the  leading  Stationers  and  Jewelers  in  Canada  and  the  United  States 
are  willing  to  risk  their  reputations  must  first  conform  to  a  high  standard  of  quality. 

You'll  find  ours  do!     Our  catalogue  contains  full  information.    Send  for  it  to-day. 

Sanford  &  Bennett  Company 
51-53  Maiden  Lane NEW  YORK 
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BROWN  BROS., 
51-53  Wellington  Street  West 

TORONTO 

Complete  Stock  in  All  Departments 

Account  Books 

Stationery 

Office  Supplies 
Loose  Leaf Books  and 

Specialties 

Full  Stock 

Leather  Goods 

Paper 
inters  supplies 

Bookbinders  M.  na.c 

We    will    soon  'have    ready    for    inspection 

samples  of  Woodbury  E.  Hunt's 

Art  Calendars 

Greeting  Cards 
and  Novelties 

While  artistic  excellence  is  given  first  place 

in  the  production  of  this  line,  this  season's 
range  will  include  a  number  of  very  beautiful 
novelties. 

DAVIDS' CELEBRATED 
INK 

Unsurpassed  for 

Quality  and   Value 

Electro-Chemical 

Blue  Black 
Fountain  Pen 
Carmine 

Manufactured  by 

Thaddeus  Davids  Co. 

NeW     York.     Eatabli.hed  1825 

BROWN  BROS. 
Limited 

Canadian  Agents,       1  OFOntO 

HAVE  YOU  TRIED 
THIS 

ONE 
JOHN  HEATH'S   PENS 

Supplied    by   leading   Wholesale 
Houses   in   Toronto  and   Montreal. 

London  (Eng.)  Export  Agency  : 

8  St.  Bride  St.,  London,  E.C. 

.    0278  TELEPHONE  PEN.  Reg.  in  Canada 

The 

REG: IN  CANADA 

\. 

M A  Modern 
Device 

The    Acme    No.   2    Binder 

■    -.:.■» '^ 
This  is  a  machine  that  drives  a  flat 
staple  that  holds.  It  penetrates  the 
thickest  and  toughest  paper  and  will 
not  tear  the  thinnest.  Easy  and  con 

Staples  (No.  18)  5,000  in  a  box,      venient  to  work  and  will  not  get  out 
per  1,000,  30  cent* 

ot  order,  because  it  is  simply  made. 

The  price  is  moderate  and  is  one  of 
the  least  inducements  that  will  sell 
it  to  the  busy  office  worker. 

Ask  your  jobbing  house  about  it. 

Acme    Staple  Company,    Limited 
112  North  Ninth  St.        :        :        :        :        :     Camden.  N.J.,  U.S.A- 
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School * 

Blanks 
/ 2 

A^EAR  after  year  our  School 
Blanks  for   each    season    have 

been  leaders  with  the  trade. 

Samples  of  our  new  Practice  and 

Exercise  Books  are  in  the  hands  of 

our  travellers  who  will   be  pleased 

to    submit    them    to    you    shortly. 

Our    line  not  only    warrants    your 

careful  consideration,    but    we    feel 

sure    will    have    your    hearty    ap- 

proval and  support. 

We  are  also  showing  all  the  new- 
est and  best  in  School  Sundries  of 

every  kind. 

i 

W.  J.  Gage  &  Co. 
¥    IlfTTrrv LIMITED 

T  OR  C )NTO 
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Watermeiris^^)Fountain  Pen 
THE  COMPLETE  STANDARD  LINE 

R"":v 

Special  Points  for  Special  Purposes 
The  constantly  increasing  use  of  fountain  pens  shows  the  facilities  and  ingenuity  of  the  L.E. 

Waterman  Company,  Limited,  to  be  of  great  assistance  to  dealers  in  getting  the  business.  Banks 

discard  all  old-fashioned  equipment  and  use  our  bookkeepers'  pens  entirely ;  corporations  equip 
all  their  Stenographers  ■with  special  pens  ;  business  houses  use  our  Manifold  pens  for  their  billing 

•  systems ;  in  fact,  everyone  who  writes,  either  for  business  or  social  purposes,  can  be  supplied.  The 
amount  of  business  to  be  done  depends  only  upon  the  effort  dealers  make  to  obtain  it  and  upon 

their  co-operation  with  us.     (Standard  Safety  and  Self -Filling). 

TURNED-UP-POINT  BOOKKEEPERS STENOGRAPHERS  MANIFOLD 

Waterman's  Ideal  Ink 
The  perfection  of  this  ink  marked  the  first  necessity  for  as  perfect  an  ink 

For  All  Writing  Purposes 
The  best  for  fountain  pens,  the  best  for  general  use.  Advertised 
extensively  for  its  many  superior  qualities  and  used  largely  in  offices  in 
the  large  bottles.  Small  sizes  for  individual  use.  Display  this  ink  and  it 
will  sell  itself. 

Write  for  catalogues  and  information 

1 36  St.  James  Street 

MONTREAL 
New  York  London  Paris 
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Editorial    Comment. 
It  will  be  gratifying  news  to  the  booksellers  to  hear 

that  their  organizer,  Mr.  Jarvis  met  with  such  success 

on  his  initial  trip.  Practically  every  place  he  called,  he 

met  with  a  gratifying  reception  and  he  experienced  no 

difficulty  in  enlisting  the  support  of  those  he  called  on. 

His  trip  took  him  through  southern  Ontario,  including 

such  centres  %s  London  and  Hamilton  and  it  may  be  said 

without  exaggeration  that  he  has  brought  nine-tenths  of 
the  trade  into  the   association. 

We  have  been  authoritatively  advised  that  the  new 

organization  of  book  publishers  in  Toronto  is  not  to  be 

considered  in  the  light  of  a  menace  to  the  retail  trade. 

The  matters  with  which  this  Book  Publishers'  Section  of 
the  Board  of  Trade  are  to  deal  will  be  confined  almost 

entirely  to  subjects  which  are  not  controversial  so  far 

as  the  retailers  are  concerned.  Copyright,  express  and 

freight  rates,  etc.,  will  be  taken  up  and  in  their  solution 

the  booksellers  will  benefit  just  as  much  as  the  pub- 
lishers. 

***** 

The  prospective  visit  of  the  executive  head  of  Cassell 

&  Co.  to  Canada  next  month  may  be  taken  as  an  indica- 

tion of  growing  interest  on  the  part  of  British  publishers 

in  the  Canadian  market.  This  particular  house  have  gone 

into  the  Canadian  business  whole-heartedly  and  along 

Canadian  lines,  but  they  are  being  followed  by  other 

British  houses  as  well  and  we  may  soon  expect  to  see  all 

the  big  London  publishers  represented  here  either  directly 

or  indirectly.  Mr.  Spurgeon  will  be  heartily  welcomed 

when  he  reaches  this  country  where  he  made  many  friends 
on  the  occasion  of  his  last  visit. 

Empire  Day  is  the  next  holiday  on  the  bookseller's 
calendar  and  he  will  be  wise  to  make  as  good  use  of  the 

occasion  as  possible.    By  watching  the  market  for  novel- 

ties and  utilizing  every  article  which  fits  in  with  the 

spirit  of  the  day,  he  will  be  able  to  make  some  capital  out 

of  the  occasion.  It  is  just  the  men  who  watch  for  these 

opportunities  and  act  on  them  that  win  out.  Do  not 

forget  to  plan  well  ahead  for  Empire  Day. 

Favorable  comments  have  been  heard  on  the  office 

appliance  department  launched  last  month.  The  more 

thoughtful  members  of  the  trade  are  beginning  to  realize 

the  importance  of  developing  this  end  of  the  business, 

where  profits  are  large  and  certain.  We  intend  to  con- 

tinue to  make  office  appliances  an  important  feature  of 
our  paper  in  the  future. 

Boost  Your  Firm — Or  Get  Out. 

Boosi  !  everlastingly  bo>ost  the  business  you  are  in,  be 
"with"  the  house  in  every  sense  of  the  word,  or  get  out. 
If  conditions  are  so  bad  that  they  are  impossible  to  change, 
locate  with  another  house  which  will  appreciate  your 
efforts;  but  in  the  name  of  all  that  is  honest,  as  long  as 
you  accept  money  from  a  man  give  him  the  best  that  is 
in  you.  If  this  is  not  appreciated,  leave  him  and  join  a 
house  that  will  give  you  the  opening  and  the  opportunity 
you  desire  and  believe  you  can  fill. 

If  you  have  done  absolutely  your  best  for  a  firm  which 
did  not  appreciate  you  and  borne  up  your  end  under  great 
difficulties,  you  will  have  no  trouble  locating  with  a  house 
of  the  other  kind,  and  efforts  there  will  be  doubly  effective 
because  of  the  great  change  of  conditions.  If  things  are 
too  bad  to  stand,  and  you  are  master  of  your  own  destiny. 
a  change  can  be  made. 

But  wherever  you  are,  boost!  Let  the  business  of  the 

house  be  your  business.  If  you  can't  conscientiously  do 
this,  cut  the  bluff,  stop  living  under  false  pretences  and 
being  a  traitor  to  the  banner  of  the  house  you  are  sup- 

posed) to  serve.  Get  out,  go  where  you  will,  give  the  best 
that  is  in  you  and  where  your  efforts  will  reap  the  reward 
worthy  of  them.  This  is  only  plain  honesty,  to  yourself 
and  your  employer. 
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Reflections  on  Advertising  of  Books 

'  Books  are  in  a  Class  by  Themselves 
— Ordinary  Methods  not  Applicable  to 
Them  — How  Publishers  are  Advertising. 

By  Robert  Seaver,  in  American  Printer- 

Every  now  and  then  some  advertising  man  rushes 

into  print  and  criticises  the  book  publishers  for  lack  of 

enterprise  in  the  matter  of  advertising.  The  favorite  ar- 
gument is  that  since  soap  and  breakfast  food  and  patent 

medicine  firms  reap  large  benefits  from  extensive  adver- 

tising of  their  products  in  periodicals,  newspapers,  bill- 
boards and  street  cars,  it  is  only  necessary  for  book 

publishers  to  adopt  the  same  methods  in  order  to  secure 
similar  widespread  demand  for  their  product. 

I  cannot  help  feeling  that  such  criticisms  are  made 

without  thorough  study  of  the  questions  that  confront 

book  publishers.  Suppose  a  firm  manufactures  a  brand 

of  soap.  Everybody  uses  soap  or  can  be  induced  to  use 

soap,  and  so  everybody  who  is  the  possessor  of  a  nickel 
or  a  dime  is  a  possible  customer  for  that  soap  firm.  All 
that  is  necessary  is  to  make  a  good  product  and  then 

keep  hammering  away  in  their  advertisments  on  the 

good  points  of  their  particular  article.  The  sale  if  that 

soap  increases  from  year  to  year,  for  the  cumulative 
effect  of  all  the  advertising  is  bound  sooner  or  later  to 

create  the  demand.  The  Pears'  soap  advertisements  of 
twenty  or  thirty  years  ago  are  still  remembered  by  the 

purchasing  public  and  they  are  helping  the  advertise- 

ments of  to-day  in  making  a  demand  for  the  Pears' 
product. 

Endurance  Wins. 

Given  a  good  article,  it  becomes  simply  a  question 
of  endurance  on  the  part  of  the  advertiser  and  if  his 

appropriation  is  large  enough  he  is  sure  to  win  even- 
tually. Every  advertising  man  will  admit  that  the 

effects  of  general  publicity  are  not  felt  at  once.  Many  a 
national  advertiser  has  spent  hundreds  of  thousands  of 
dollars  before  his  business  grew  to  proportions  that 

enabled  him  to  reap  the  benefit  of  "everlastingly  keeping 
at  it"  as  one  of  our  large  advertising  agencies  expresses 
it. 

Now  suppose  that  our  soap  firm,  instead  of  offering 
one  brand  to  the  public,  makes  a  hundred  brands  in  a 

year  ;  suppose  that  the  brands  made  now  become  un- 
salable a  year  from  now  ;  and,  suppose  still  further,  that 

these  various  brands'are  used  by  different  sorts  of  people. 
Would  he  adopt  different  methods  in  his  advertising  cam- 

paign ?    I    think    so. 

The  wares  a -book  publisher  has  to  offer  to  his  cus- 
tomer are  necessarily  widely  different  in  character.  A 

book  of  fiction  interests  one  class  of  readers,  a  book  of 
poems  interests  another  class  ;  a  treatise  on  philosophy, 
or  eduction,  or  medicine,  or  law,  or  religion  interests 
another.  Further,  it  interests  only  that  class.  Many 

books  written-  on  topics  of  the  day  are  salable  for  a 
short  time  only  and  when  a  book  is  unsalable  it  is  un- 

salable at  any  price  except  for  old  paper. 

A  few  years  ago,  for  instance,  a  book  written  on  the 
silver  question  by  an  authority  would  meet  with  a 

ready  sale  ;  to-day  such  a  book  would  fall  flat  because 
the  public  is  no  longer  discussing  this  question.  A  pub- 

lisher then  must. market  his  product  quickly,  offering  it 

to  the  class  of  people  which  is  the  most  likely  to  be  in- 
terested. 

6 

Duty  to  Authors. 

A  publisher's  duty  to  his  clients,  the  authors,  fur- 
ther binds  him  to  give  all  the  books  on  his  list  a  fair 

share  of  his  advertising  appropriation.  The  soap  man- 
ufacturer advertises  and  stands  or  falls  on  the  merits  of 

his  one  proposition.  The  publisher  is  obliged  to  divide 
his  attention  between  all  the  books  on  his  list,  interest- 

ing various  classes  of  buyers,  and  if  he  gives  an  unfair 
share  of  attention  to  one  book  he  must  neglect  another. 
Also,  if  he  plunges  on  any  one  book  all  his  publications 
feel  the  effect,  and  if,  through  unwise  methods  the  house 
fails,  every  author  on  its  list  suffers  also.  In  a  way, 
the  attitude  of  the  publisher  toward  his  advertising 
must  be  that  of  a  trustee  in  the  matter  of  investments. 
For  these  reasons  no  sound  publishing  house  can  afford 
to   indulge  in  speculative  methods  in  advertising. 

Now  let  us  examine  what  the  book  publishers  do  put 

out  in  the  way  of  advertising  matter.  The  leading  pub- 
lishers are  all  liberal  users  of  periodical  space,  often  to 

the  extent  of  two,  three,  four  and  even  more  pages  taken 
regularly  in  the  best  magazines.  Each  book  of  interest 
to  the  readers  of  that  magazine  is  given  a  place.  The 
typography  certainly  compares  favorably  with  the  other 
advertising  pages,  often  it  is  distinctly  better.  Sample 

illustrations  are  printed,  often  in  colors,  with  a  descrip- 
tion of  the  contents  of  the  volume  and  the  opinion  of 

men  whose  judgment  is  supposed  to  be  valuable.  The 
price  and  place  where  the  book  may  be  purchased  is  also 
included.  How  does  this  differ  from  the  reading  matter 
of  the  clothing  advertising,  or  the  automobile  or  the 
jewelry,  or  the  furniture  advertisements  ?  Each  contains 

description,  illustrations,  testimonials,  price  and  deal- 

er's address.  Each  tells  the  message  as  convincingly  as 
possible  to  prospective  buyers.  In  my  opinion  it  is  much 

more  to  the  point  to  say  Churchill's  new  novel  is  a  tale 
of  modern  politics  and  that  it  is  illustrated  by  Christy, 

and  to  show  one  or  two  good  reproductions  of  Christy's 
illustrations,  than  it  is  to  make  the  bold  statement  that 

Wheaterine  made  Sunny  Sim  full  of  kinks  and  give  no 
further  reason  why  one  should  buy  Wheaterine. 

Class  Journals. 

In  advertising  books  that  appeal  only  to  a  special 
class,  the  publishers  choose  periodicals  that  are  read  by 
the  people  it  is  especially  desirable  to  reach.  Publishers 
are  liberal  buyers  of  space  in  class  journals  of  all  sorts. 
Suppose  you  have  written  a  book  on  medicine.  Would 
you  prefer  to  have  it  advertised  in  the  daily  papers 
where  it  might  be  seen  by  a  thousand  medical  men,  or 
in  a  medical  journal,  where  you  knew  it  would  be  read 
by  five  times  that  number.  The  circulation  of  the  daily 
paper  might  be  one  hundred  times  greater  than  that  of 
the  medical  journal  but  the  greater  benefit  to  you  would 
come  from  the  smaller  but  specialized  circulation.  Or 
again  suppose  you  have  written  a  book  for  printers. 
Would  you  advertise  it  in  the  New  York  World  or  in 
The  American  Printer  ?  If  you  had  invented  a  new 

variety  of  breakfast  food  you  might  change  your  deci- 
sion. 

A  short  time  ago  I  read  the  claims  of  a  newspaper 
business  manager  who  was  talking  big  circulation.  He 
claimed  that  a  man  out  shooting  ducks  would  stand  a 
better  chance  of  success  by  firing  into  a  big  flock  than 
into  a  smaller  flock.  And  so  he  would  if  they  were  all 
ducks.  But  if  ninety  per  cent,  of  the  flock  were  mud  hens 
and  gulls,  and  crows,  and  herons,  he  would  do  better  if 

he  let  them  pass  and  waited  for  the  smaller  flock.  Cir- 
culation doesn't  mean  much.  It's  the  canvas  backs  in 

the  flock  that  counts,  in  other  words,  financial  standing 
and  probable  interest  of  audience  that  the  book  publisher 

must  consider.    What's  the  use  in  urging  a  dollar-and-a- 



BOOKSELLER  AND  STATIONER 

half  book  on  five  hundred  thousand  readers  if  eighty  per 

cent,  of  that  number  didn't  know  there  was  that  much 

money  in  the  world,  and  wouldn't  spend  it  for  books  if 
they  had  it  to  spare  ? 

Other  Methods. 

While  book  publishers  use  periodical  space  liberally 

this  is  only  one  method  of  publicity  used  by  them.  Copies 

of  each  new  book  published  are  sent  to  leading  news- 

paper editors  all  over  the  country,  and  reviews  of  these 

books  are  printed  and  are  widely  read  by  the  book- 
buying  public.  Newspaper  space  is  used  in  the  better 

papers  for  announcements  of  books  of  especial  interest. 
Beautiful  posters  are  distributed  to  all  booksellers  and 

store  window  displays  are  planned  in  the  larger  cities. 

Traveling  men  call  on  every  bookseller  in  the  country 

and  take  advantage  of  every  opportunity  to  arouse  in- 
terest in  their  stock.  In  the  case  of  books  of  special 

interest,  letters  and  circulars  are  sent  to  selected  lists 
of  names,  with  offers  of  sample  volumes  on  approval.  In 
fact  the  book  publishers  employ  every  legitimate  means 
to  bring  their  volumes  to  the  attention  of  people,  most 
apt  to  be  interested. 

Next  to  the  great  general  advertisers  I  believe  the 

great  mail-order  houses  are  considered  the  most  success- 
ful advertisers  in  the  business  world.  But  in  what  way 

do  their  methods  differ  from  those  of  the  book  publish- 
ers ?  Each  advertises  largely  in  class  magazines.  Each 

prints  elaborately  illustrated  catalogues  which  are  sent 
free  to  any  one  sufficiently  interested  to  ask  for  one. 
Each  fill  their  catalogues  with  interesting  descriptive 

matter.  And  finally  each  continues  its  advertising  me- 
thods from  year  to  year,  because  each  knows  that  adver- 
tising pays  well. 

I  wish  very  much  that  some  advertising  man  would 

state  in  just  what  respect  the  advertising  of  book  pub- 
lishers is  lacking,  and  make  some  definite  suggestions  for 

improvement,  keeping  in  mind  all  the  time  the  peculiar 
requirements  of  the  articles  advertised.  I  am  sure  such 
an  article  would  be  read  with  the  utmost  interest  by 
the  whole  book  trade,  which  is  only  too  eager  to  adopt 
really  good  suggestions.  Until  such  suggestions  are 
offered,  I  for  one  shall  continue  to  struggle  along  under 
the  impression  that  book  publishers  know  a  great  deal 
about  successful  publicity. 

Hints  on  the  Dressing  of  Windows 
Something  About  Window  Bulletins — 
Enthusiasm  Needed  to  Make  a  Good  Dis- 

play —  One    Line    at    a   Time    Displays. 
By  Frank  Farrington,  in  Publisher  and 

Retailer. 

Window  bulletins  are  often  used  and  generally  attract 
attention. 

It  is  not  wise  to  try  them  where  the  windows  are  few. 
If  you  have  plenty  of  window  space,  run  base  ball  or  foot 
ball  or  important  news  items  on  your  bulletin  in  the  back 
of  the  window,  not  on  the  glass.  Intersperse  the  news 
with  items  about  your  goods,  with  prices,  etc  If  you 
can  afford  a  stereopticon  to  run  these  with,  there  will  be 
no  limit  to  the  variety  of  work  you  can  do.  The  main 
thing  though  is  not  to  tell  the  news  but  to  sell  the  goods 
and  that  you  must  bear  in  mind.  You  do  not  want  a 

crowd  around  the  windows,  keeping  the  ladies  from  enter- 
ing the  store  or  prejudicing  them  against  your  side  of  the 

street.  As  a  matter  of  fact  the  bulletin  idea  is  better 

adapted  to  the     needs   of  a  men's   wear    store   or  a  cigar 

store,  or  sporting  goods  depot.  Women  will  not  find  much 
in  it  to  interest  them  and  the  women  are  the  best  pa- 

trons of  everything  except  the  distinctive  men's   stores 
Window  Bulletins. 

The  most  valuable  kind  of  window  bulletins  for  the 

average  store  are  those  that  tell  about  the  goods  in- 
side. People  look  into  your  windows  for  store  news  and 

if  you  offer  them  something  in  the  way  of  amusement  in- 
stead, they  will  cease  to  expect  to  learn  about  goods 

there  and  will  look  for  nonsense  or  news  items  and  your 
store  will  be  a  news  depot  instead  of  a  place  where  some 
certain  goods  are  to  be  bought  better  or  cheaper  than 

anywhere  else. 
The  main  object  of  window  display  is  to  impress 

upon  the  mind  of  the  passer-by  the  fact,  that  you  have 
a  certain  article  for  sale  at  a  certain  price.  Further 
than  that  you  want  him  to  believe  that  that  article  is 
good  of  its  kind,  perhaps  tne  best.  At  all  events  you 

want  him  to  think  that  for  the  price  it  is  the  best  ob- 
tainable. If  more  windows  were  dressed  with  this  idea 

in    mind   there    would   be   less   profitless  windows. 

Keep  Ahead  of  the  Season. 

It  is  well  to  keep  just  a  little  ahead  of  the  seasons 
in  the  window  displays,  rather  ahead  than  behind,  oh 

yes.  A  behind-the-seasons  window  display  is  like  a  last 

year's  bird  nest,  and  you  know  the  saying,  "There  are 

no  birds  in  last  year's  nest." 
Don't  forget  in  dressing  the  window  that  the  upper 

part  of  it  may  be  much  more  noticeable  from  the  out- 
side on  the  pavement  than  on  the  inside  as  you  see  it 

when  you  are  arranging  it.  The  person  on  the  outside 

edge  of  the  sidewalk  will  see  the  upper  part  of  the  win- 
dow often  over  the  heads  of  other  people,  or  will  view 

the  window  as  a  whole,  taking  in  the  upper  part  as  well 
as  the  lower  part  and  it  may  entirely  spoil  the  general 

effect  to  neglect  what  seems  from  within  to  be  unim- 

portant. 
It  makes  a  good  deal  of  difference  in  dressing  a  win- 

dow what  sort  of  a  locality  the  store  is  in.  The  win- 
dows that  would  bring  in  trade  in  a  high-class  residence 

district  would  not  be  at  all  the  sort  to  use  in  the  fac- 
tory districts.  There  are  many  classes  of  people  in  the 

make-up  of  a  large  town  and  if  your  store  is  a  local 
store,  drawing  on  the  population  that  immediately  sur- 

rounds it  for  most  of  its  business,  its  windows  should 

appeal  to  those  people.  If  it  is  a  store  that  draws  on 
thr  entire  town  for  trade,  a  different  line  of  procedure 
may  be  followed.  Windows  will  be  seen  by  all  the  town 

and  can  be  made  to  appeal  to  all  classes  of  the  popula- 
tion, but  it  is  well  to  remember  that  in  most  towns 

short  of  the  cities,  there  are  peculiarities  that  render 
them  different  in  demands  from  other  towns  but  a  short 
distance   away. 

File  Window  Literature. 

We  advise  that  you  keep  on  file  all  the  window  liter- 
ature that  you  can  find.  Clip  everything  that  you  find 

in  the  trade  or  in  the  advertising  journals  about  win- 
dow dressing  and  put  it  all  together.  A  scrap  book  is 

the  best  scheme.  That  enables  you  to  keep  all  the 
clippings  in  a  readable  condition.  This  same  plan  can 

be  followed  to  advantage  right  straight  through  all  de- 
partments   of    business-making    literature. 

The  window  dresser,  like  all  the  rest  of  the  fellows 
who  hope  to  be  successful,  must  be  an  enthusiast.  He 
must  be  devoted  to  his  work  and  feel  such  an  interest 

in  it  that  he  will  be  unhappy  when  the  store's  compe- 
titor gains  a  lap  on  him  by  outdoing  him.  Enthusiasm 

is  the  only  road  to  success  of  any  kind. 
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Keep  the  window  on  your  mind  all  the  time.  Watch 

everybody's  store  windows.  Whenever  you  pass  one, 
think  whether  or  not  you  can  get  an  idea  from  it.  The 
mere  fact  that  a  window  is  a  hardware  window  and 

your  stock  is  silks  and  satins  does  not  matter.  There 
are  ideas  in  every  good  window  that  are  worth  adopting 
and  there  are  ideas  in  every  bad  window  that  will  warn 
you  what  not  to  do,  whether  those  windows  are  in  your 
line  or  not. 

Ensignia  of  Business. 

If  there  is  a  customary  ensignia  that  goes  with  your 
business,  one  that  is  usually  seen  in  windows  of  your 
kind  of  store,  have  it  there.  The  druggist  who  leaves 
out  the  colored  show  bottles  is  making  a  bad  mistake. 

Good  window  displays  do  more  than  stimulate  the 
trade  on  the  particular  goods  displayed  ;  they  help  the 
store  all  around.  On  the  other  hand,  poor  displays  and 

dirty,  unattractive  windows  do  more  than  simply  fail  to 
sell  the  goods  shown  behind  the  grime.  You  can  ill 
afford  the  expense  of  a  poor  window  exhibition  or  a 
discreditable  one.  It  is  much  more  expensive  than  a 

good  window  whatever  it  costs  to  get  the  good  window 
ready. 

If  you  think  that  you  can  take  chances  on  your  win- 
dows, mixing  them  up  and  running  the  risk  that  the 

public  will  catch  on  to  what  you  are  trying  to  adver- 
tise, just  remember  that  Greece  with  all  her  wisdom, 

produced  but  seven  wise  men.  The  number  of  fools  per 

thousand  population  is,  in  proportion,  not  so  very  differ- 
ent to-day.  People  are  more  simple  minded  than  you 

think.  Make  it  easy  for  them  to  read  the  story  that 
you  are  trying  to  tell  in  the  windows. 

One  Line  at  a  Time. 

The  use  of  but  one  line  at  a  time  in  getting  up  win- 
dows has  still  another  point  to  make.  If  your  store  car- 

ries five  hundred  lines  of  goods,  counting  in  the  big  and 

little  ones  both,  will  it  not  speak  loudly  of  the  impor- 
tance of  any  particular  goods  that  you  give  up  a  window 

to,  if  one  may  think  of  that  one  item  as  being  chosen 
from  all  the  list  for  the  prominent  position  ? 

There  is  little  chance  in  the  window  display  form  of 

advertising.  If  advertising  is  a  lottery,  the  window  dis- 
play is  the  winning  ticket  every  time.  You  may  get  up 

a  window  display  that  will  not  sell  a  lot  of  goods,  but 
if  the  display  is  the  right  sort,  there  will  be  some  sales. 

There  are  always  some  returns.  Then  again,  you  can- 
not gauge  the  value  of  a  display  by  the  number  of  people 

who  come  running  right  into  the  store  to  buy  the  article 
displayed.  You  may  be  showing  something  that  few 
people  happen  to  need  at  that  moment  and  yet,  those 
same  people  who  gb  by  with  only  an  interested  look 
now,  will  think  of  your  store  when  the  need  comes  for 
the  particular  thing  that  they  saw  in  your  window. 

Avoid  Gaudy  Displays. 

Don't  get  up  any  gaudy  window  or  attempt  bizarre 
effects  which  will  not  be  appreciated.  Don't  make  dis- 

plays that  will  be  over  the  heads  of  the  lookers.  Sim- 
plicity and  understandableness  (our  own  word)  are  the 

things  to  aim  at.  Let  your  displays  fit  your  windows 
and  let  thein  harmonize  within  themselves.  It  is  not 

every  window  that  will  tell  the  men  passing  by  on  the 
other  side  of  the  street  what  you  are  selling,  but  some 
windows  will  and  they  are  the  best  kind  of  windows. 
The  more  people  who  can  be  impressed  by  your  windows 
with  that  one  cardinal  idea — something  that  you  sell 

and  the  price — the  more  people  will  respond  to  the  win- 
dow, buying  the  goods  now  or  when  they  need  them. 

The  price  has  a-  good  deal  to  do  with  the  time  of  buy- 
ing. If  it  is  an  obvious  bargain,  there  will  be  purchases 

for  the  future. 

There  is  little  danger  of  the  bigger  merchant  under- 

estimating the  value  of  his  window  space  to  the  extent 
of  allowing  it  to  be  used  by  outsiders  for  the  purpose 
of  exploiting  some  proprietary  article  that  does  not 
yield  sufficient  revenue  to  the  window  owner  to  make  it 
worth  a  display.  The  wise  man  too  does  not  allow  his 
windows  or  any  part  of  them  to  be  used  for  exploiting 
outside  affairs  in  the  way  of  theatrical  performances, 
etc.  Keep  the  extraneous  matter  out  of  the  window 

just  the  same  as  you  would  keep  it  out  of  your  adver- 
tising space. 

Price  Cards  Essential. 

Window  cards,  price  cards,  etc.,  such  as  make  up  the 

silent  salesman  to  be  used  in  connection  with  every  dis- 
play are  most  important  and  should  not  be  left  out  of 

any  window.  A  window  with  no  price  cards  or  informa- 
tion bulletins  regarding  the  goods  shown  is  like  a  deaf 

and  dumb  salesman.  It  can  show  the  goods  and  there 
its   usefulness   ends. 

The  good  window  must  in  its  way  gesticulate  vio- 
lently, pointing  the  way  to  good  values,  important  bar- 
gains, new  goods,  things  that  cannot  be  had  elsewhere 

at  all,  or  at  least  not  at  such  prices  as  you  ask.  Your 
window  is  your  show  room  for  the  people  who  will  not 
come  into  the  store  until  they  have  seen  the  goods.  You 
are  not  doing  business  on  a  Baxter  Street  basis  and 
you  cannot  stand  your  clerks  out  on  the  sidewalk  to 

rope  in  the  public.  The  window  must  be  the  silent  sales- 
man whose  duty  it  is  to  draw  them  inside  with  a  favor- 
able inclination  toward  some  department  of  the  store. 

News  from  Various  Trade  Centres 
Interesting  Items  Gathered  from  all  Parts 

of  Canada — Business  Good  Everywhere 
— Movements  of  the  Traveling  Men  — 
Changes    and    Improvements    Noted. 

Winnipeg  Doings. 

Winnipeg,  April  7. — Wholesalers,  jobbers  and  com- 
mision  merchants  have  been  greatly  stimulated  during 
the  past  few  weeks  by  the  early  opening  of  spring  and 

the  continued  spell  of  beautiful  weather.  "When  the 
weather  is  fine,"  said  a  traveler,  "it  is  an  opportune  time 
to  get  business.  All  the  stores  in  the  west  are  planing 
for  an  excellent  season,  and  a  very  wide  range  of  goods 

is  being  stocked  for  the  summer  trade."  From  one  who 
has  "been  there,"  these  words  have  force,  and  they  are 
verified  by  the  conditions  of  the  local  trade. 

All  local  stationery  wholesale  houses  have  increased 
their  staffs,  and  several  department  managers  have  taken 

to  the  road  in  order  to  land  the  ready  business  every- 
where in  the  west.  Office  stationery,  and  novelties  are 

receiving  the  heaviest  booking  just  now,  and  as  general 

business  in  the  west  develops,  office  supplies  will  con- 
tinue to  increase  in  demand.  Inks  could  not  be  shipped 

during  the  season  of  frost,  and  retailers  were  short  on 
these  lines  when  the  open  weather  made  it  possible  to 

ship  them.     Now  the  jobbers'  stocks  are  getting  low. 
A  feature  of  the  retail  business  is  the  large  stock  of 

goods  that  are  being  carried.  The  month  of  March  prov- 
ed to  be  an  excellent  one  and  the  incentive  was  given  to 

be  prepared  for  better  things  in  the  months  to  follow. 
The  winter  season  is  always  best  for  the  fiction  trade, 

t  and  this  has  dropped  off  considerably,  but  other  lines 
have  taken  their  place.  The  transient  trade  in  this  city 

is  very  large,  due  to  the  great  number  of  homeless  peo- 
ple resident  here,  and  the  continual  arrival  of  emigrants. 

Guides,  postcards  and  novelties,  as  a  result  of  this  con- 
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dition,  always  move  well,  and  this  is  a  feature  of  the 

present  trade.  A  local  store  has  recently  ordered  $3,000 

worth  of  photographers '  supplies,  and  an  excellent  season 
is  anticipated.  The  snapshot  artist  is  always  busy  in 
and  around  this  city. 

tD.  A.  Clark,  Clark  Bros.,  is  expected  home  from 
his  tour  of  Europe  sometime  during  this  month.  Mr. 
Clark  is  accompanied  by  his  wife  and  has  been  absent 
since  February. 

The  Western  News  Agency  has  concluded  an  ex- 

cellent year's  business,  on  Portage  Avenue.  It  may 
safely  be  said  that  the  news  agencies,  as  a  rule,  are  not 
sufficiently  patronized  by  the  public  to  make  them  a 
great  factor  in  the  community.  In  the  light  of  this  fact, 
the  store  refered  to  has  had  unbounded  success.  It  is  a 
favorite  rendezvous  for  all  lovers  of  literature.  This 

may  be  attributed  to  the  fact  that  the  display  features 
are  enlarged  upon  in  this  store.  It  is  a  treat  to  enter  it 
and  look  around.  One  cannot  pass  the  window  without 

noting  the  fact  that  there  is  an  innumerable  host  of  mag- 
azines and  papers  on  hand.  A  limited  quantity  of 

stationery  lines  and  cloth  bound  fiction  is  stocked,  and 
they  are  profitable. 

Two  Teeswater  Bookseller's  Assistants. 
The  accompanying  picture  shows  two  Teeswater  boys 

in  the  fancy  dress  costume  which  they  wore  last  winter  at  a 
local  carnival.  They  are  the  sons  of  0.  De  Long,  the 
Teeswater  bookseller  and  stationer,  and  we  understand, 
they  are  useful  assistants  to  their  father  when  occasion 
demands  it. 

Important  Change  at  Ottawa. 

An  important  change  has  taken  place  in  the  book 

trade  in  Ottawa.  The  Jas.  Ogilvy  business  has  been  pur- 
chased by  James  Hope  &  Sons.  These  two  stores  were 

nearly  adjacent  to  each  other  on  Sparks  Street,  right  in 

the  business  centre  of  the  city  and  both  have  done  excel- 
lent business.  The  Ogilvy  store,  it  is  understood,  has 

been  purchased  by  one  of  the  banks,  and  a  new  building 
is  to  be  erected  on  the  site.  Rather  than  move  to  new 

premises,  the  management  decided  to  sell  out  to  Hope 
&  Sons.  The  latter  firm  also  intend  to  build  in  the  near 

future.  George  Abbott,  who  managed  the  Ogilvy  busi- 
ness for  several  years,  has  gone  over  to  England,  but 

has  not  yet  decided  on  his  future  work. 
Berlin  Budget. 

Berlin,  April  7. — F.  I.  Weaver  &  Co.,  have  sold  the 
Waterloo  Bookstore,  which  they  purchased  from  George 
Cork  four  years  ago,  to  W.  H.  Walley,  druggist  and 
stationer,  of  Wingham.  Mr.  Walley  will  sell  out  his 
Wingham  business  and  will  add  an  optical  department  to 
his  business  in  Waterloo.  In  the  meantime  E.  Schiedel, 
of  Berlin,  is  in  charge  of  the  Waterloo  bookstore  for 
Mr.  Walley. 

James  C.  Jaimet,  manager  of  the  Waterloo  branch 
store  of  F.  I.  Weaver  &  Co.,  of  Berlin,  has  retired  from 
the  stationery  business  having  purchased  the  Elite  Mov- 

ing picture  theatre  in  West  Toronto.  During  the  three 
years  Mr.  Jaimet  had  charge  of  the  Waterloo  Bookstore 
the  business  there  increased  nearly  twenty  per  cent.  He 
was  well  liked  in  Waterloo  and  will  be  greatly  missed 

particularly  on  the  bowling  green,  as  he  was  an  en- 
thusiastic trundler  and  held  the  position  of  secretary  of 

the  Waterloo  Bowling  Club. 

Otto  Wachsmuth  has  resigned  his  position  of  sales- 

man in  Binder's  Bookstore,  being  succeeded  by  Miss  E. 
Moyer. 

F.  I.  Weaver  &  Co.,  have  established  a  weekly  paper 
called  The  Live  Wire,  an  advertising  sheet,  which  they 
will  conduct  in  connection  with  the  printing  end  of  their 

business.  Several  issues  have  appeared  and  the  patron- 
age has  been  so  good  that  an  enlargement  to  double  the 

present  size  is  announced. 
John  Waldschmidt  who  has  been  connected  with  the 

wholesale  house  of  Stuebing  &  Smith  here  for  several 

years,  has  severed  his  connection  with  that'  firm  to  join 
the  office  staff  of  the  Economical  Fire  Insurance  Co.,  in 
Berlin. 

Stuebing  &  Smith,  who  have  for  many  years  conducted 
a  wholesale  stationery  and  fancy  goods  business  in  Berlin, 

are  retiring  from  business,  and  are  now  holding  a  clos- 
ing out  sale.  Since  the  death  of  Mr.  Stuebing,  two  years 

ago,  Mr.  Smith  has  been  the  sole  head  of  the  concern. 

LORNE  AND  ARTHUR  DE  LONG 
The  two  sons  of  O.   De    Long,   stationer,  Teeswater, 

in   carnival   eistunie. 

Visit  of  Arthur  Spurgeon. 

Arthur  Spurgeon,  general  manager  of  Cassell  &  Co., 

will  arrive  'in  Toronto,  via  New  York  on  or  about  May 
5,  for  a  visit  of  inspection  to  the  Canadian  branch.  He 
will  also  visit  Ottawa,  Montreal  and  Winnipeg  and  may 
possibly  proceed  through  to  the  coast.  While  in  Toronto 

he  will  address  the  Empire  Club  on  "The  Literary  Out- 
look in  the  Empire,"  and  he  will  also  be  the  guest  of 

the  Press  Club. 

Cassell   &   Co.'s    Good   Year. 

The  annual  financial  statement  of  Cassell  &>  Co.  for 
the  fiscal  year  ending  December  31,  1909,  just  issued, 
shows  a  most  satisfactory  state  of  affairs. 

After  making  provision  for  bad  and  doubtful  debts 
and  after  providing  for  depreciation  and  all  expense  of 
management,  the  accounts  of  the  company  show  a  profit 
of  $112,880.33.  The  company  have  allocated  large  sums 
to  reserve  funds  and  after  paying  dividends  are  carrying 
forward  the  sum  of  $11,358.84.  The  Canadian  branch  did 
its  share  in  piling  up  this  handsome  total. 

9 



HANDLING    OFFICE    SPECIALTIES  WITH  PROFIT. 

By   U.   G.   Case,   in  Office  Appliances. 

Man's  history  from  Adam  to  the  present  moment  can 
be  divided  into  many  periods  or  epochs.  With  the  first 

exchange  of  things  business  was  instituted,  so  that  busi- 
ness is  as  old  as  mankind.  As  man  progressed  mentally 

and  in  his  environments,  so  business  advanced.  What 
has  existed  in  the  past  and  is  now  extinct,  through 

man's  effort,-  was  all  based  on  business  transactions. 

Everything  we  enjoy  as  the  fruit  of  man's*  labor,  in  the 
present  period  of  our  existence,  is  the  result  of  some 
form  of  business,  so  that  business  has  always  been  the 

mainstay  of  man's  existence  and  is  to-day.  The  growth 
reached  its  zenith  in  the  nineteenth  century  as  compared 

to  all  previous  centuries,  and  the  present  twentieth  cen- 
tury can  not  fail  to  eclipse  all  the  past.  Once  having 

been  but  "a  common  business  man"  is  changed  to-day 
to]  the  highest  honors  and  respect  man  can  attain,  and 
it  fs  money  made  through  business  that  gives  us  most 

(if1  the   pleasures    we   enjoy   in   all   the   phases  of  life. 
i  Man  has  progressed  so  much  mentally  that  his  wants 

halve  gone  far  beyond  time,  and  so  he  is  crowding  years 

into  months  and  months  into  days.  His  faculty  for  dis- 
coveries and  ingenuity  :or  inventing  are  constantly  solv- 

ing the  unexpected  things  that  benefit  mankind  and  in- 
venting the  things  that  reduce  labor  and  make  distances 

less  to  be  reckoned  with.  Eventually  we  shall  enjoy  all 
the  elements  in  every  conceivable  necessary  form  ;  labor 
will  be  reduced  to  an  automatic  process  ;  results  that 
once  meant  years  will  be  but  a  matter  of  a  few  months 
in  the  accomplishment,  and  distance  around  the  world 

but  a  matter  of  speaking'  into  one  thing  and  hearing 
one's  voice  at  the  same  time  through  the  other  end  of 
the  apparatus. 

All  things  that  make  for  the  benefit  of  mankind  are 
commercialized  in  order  to  produce,  to  sell,  and  to  use, 
and  so  business  gives  us  everything  and  rules  the  world. 

The,  higher  man's  knowledge  the  greater  the  enjoyment 
of,  his  productions. 

Commerce*  Means    Specialization. 

It  being  impossible  for  all  men  to  be  in  the  same 

business  and  all  men  conducting-  all  lines  of  business, 
commerce  must  be  divided  and  subdivided  ;  it  must  be 
specialized.  The  greater  the  need  of  production,  the 
greater  the  specialization.  To  concentrate  brains,  effort, 
time,  labor,  and  expense  in  the  production  and  in  the 
selling,  this  specializing  is  constantly  going  on.  In  the 
making  and  distributing  a  place  for  executive  direction 
in  all  its  details  is  essential.  This  is  known  as  the 

office.  To  convey  instructions,  information  and  neces- 
sary records,  various  utensils  must  be  used. 

As  general  business  grows,  as  demand  and  competi- 
tion grow,  time,  labor  and  expense  get  nearer  and  nearer 

to  annihilation,,  and  so  man  is  constantly  inventing  new 

means  to  cut  down  these  three  po'ints  in  the  manufac- 
turing and  selling.  This  means  raw  or  manufactured 

goods,  manufacturer  or  retailer,  in  all  the  things  man 
uses,  whether  for  the  internal  or  external  requirements, 
or  simply  for  reasons  of  pleasure  or  ownership.  And 
this  is  why   we  have  the  many  office  devices  at  present. 
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why  they  have  been  multiplying  so  rapidly  in  the  past 
decade,  and  no  doubt  there  will  be  innumerably  greater 
inventions  to  come  in  the  future  as  necessity  in  the  near 
and  distant  future  shall  demand. 

It  is  these  devices  that  make  possible  the  manage- 
ment of  our  great  industries  to-day.  Their  importance 

and  power  can  not  be  overestimated.  They  keep  the 
wheels  of  commerce  going.  Their  very  importance  is  a 

reason  why  office  devices  are  so  generally  specialized  al- 
most into  the  making  of  but  one  article,  and  why  men 

find  it  necessary  to  specialize  in  the  selling  of  office  de- 
vices only  instead  of  handling  hundreds  or  thousands  of 

things.  The  concentration  necessary  for  the  manufac- 
turer is  almost  as  essential  for  the  retailer,  but  having 

a  very  small  territory  in  comparison,  the  retailer  can 
concentrate  on  at  least  most  office  devices  necessary  in 

an  office. 
Office  Appliance  Field  Fertile. 

If  more  men  realized  how  office  specialties  came  into 
existence,  how  rapidly  devices  are  growing  in  kinds 
through  necessity,  realized  the  necessary  demand  for 
them,  and  the  profit  there  is  in  handling  them, 
more  men  would  go  into  business  of  specializing 

on  office  devices.  A  good  many  men  in  the  leading  com- 
mercial nations  who  handle  office  devices,  one  or  a  num- 

ber, would  dispose  of  all  their  stock,  except  these  spec- 
ialties, and  push  them  only.  Many  a  high  grade  specialty 

man  would  go  into  the  business  for  himself  instead  of 
selling  for  some  one  else.  All  business  men  know  the 
difference  between  being  an  employer  and  an  employe. 
Many  men  who  are  employes  now  should  be  employers. 
What  they  lack  is  confidence  in  themselves  and  in  the 
future.  The  best  class  of  men  one  meets  in  business  are 

connected  with  offices.  It  is  the  most  interesting,  clean- 
est, most  fascinating  selling  game.  Tt  is  the  game  that 

requires  the  highest  quality  of  salesmanship,  and  so  it 

is  a  developing,  an  educating  game.  It's  a  game  of 
brains  against  brains,  quality  man  against  quality  man, 
and  hence  equality.  The  demand  is  there  to  be  filled, 
and  therefore  quality  man  and  superior  merit  of  article 
to  be  sold  must  necessarily  bring  profitable  returns.  It 
is  generally  known  that  office  devices  cost  more  to  sell 
than  to  manufacture,  but  that  shows  the  high  grade 
business  it  is.  Tt  is  also  an  undisputed  fact  that  pro- 

bably there  is  no  office  device  of  real  merit  made  but 
what  will  pay  for  itself  within  a  time  that  will  sur- 

prise the  buyer,  and  so  is  practically  always  a  most 
profitable  investment.  Office  devices  as  a  whole  are 

money  makers  for  the  owners  and  in  some  cases  they 
make  more  actual  money  than  most  office  employes  can 
make.  It  is  also  a  generally  undisputed  fact  among 
those  who  know  that  the  dealer  on  an  average  makes 
more  money  per  machine  than  does  the  manufacturer, 
showing  that  manufacturers  are  very  liberal  in  their 
discounts  and  have  to  depend  on  volume  of  business  done 
rather  than  on  individual  sales.  The  manufacturer  is 
the  one  who  makes  it  possible  for  the  dealer  to  sell  the 
goods,  and  takes  about  all  the  risk,  yet  the  dealer  has 
the  most  in  his  favor. 

One  of  the  very  best  propositions  open  to-day  for  a 
good  man  to  engage  in  for  himself  is  to  enter  the  office 
specialty  field.     There  never  was  a  period  in  the  history 
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Your  Pen  From  Your  Pocket 
Will  Not  Slip  if  You 

Fasten  it  With  a 

I 
i'/'V 

SEVERAL  SIZES 

FITS    ANY    PEN 

Steel  -  -  5c 

German  Silver  10c 
Rolled  Gold   -    25c 

Show  Cards  for  counter 

display,  1  doz.  to  3  doz. 
clips  on  card,  according  to 

style  of  clip.   Sellsonsight. 

DISCOUNT  TO  THE  TRADE  ON 
APPLICATION 

Consolidated  Safety  Pin  Co. 
DFPT.  1 

BLOOMFIELD,  N.J. 

Non- 

Spill- ing. 

Non- 
Evapor- 
ating. 

No  Floats. No  Soft  Rubber  Disks 

THE  "VICTOR"  INKSTAND 
is  the  only  one  which  can  be  easily  sepa- 

rated, cleaned  and  put  together.  All  dipping 
of  pen  too  deep,  and  soiling  the  fingers  is 
obviated.  Practically  dust  and  evaporation 
proof.  A  line  in  big  demand  that  leaves  you 

a  "worth  while"  profit.  Of  all  Canadian wholesalers. 

The  Weeks  Numan  Co. 

39-41  Park  St,  New  York  City 

National  Be 
.ANK 

OOKS 

TRADE 
MARK 

MADE  in  all  sizes,  rulings    and bindings    to    meet    every    re- 
quirement of  the  accountant. 

They  contain  paper  of  extra  fine  qual- 
ity— the  best  products  of  the  Holyoke 

Mills  being  used  for  the  purpose. 

The  National  Line  also  includes  a 

wide  variety  of  Loose  Leaf  Ledgers, 
Price  Books  and  Memoiandums. 

National  Blank  BookCo. 
HOLYOKE  MASSACHUSETTS 

HIGGINS' TAURINE  MUCILAGE 

THE  demand  for  a  clean, 
tenacious  and  pure  muci- 

lage, secure  against  the corrosive  influences  affecting 
the  average  productin  this  line, 
induced  us  to  put  upon  the 

market  Higgins'  Taurine  Muci- lage. It  avoids  the  defects  of 
the  cheap  and  nasty  dextrine 
and  the  dear  and  dirty  gum 
mucilages.  It  is  stronger, 

catches  quicker  and  dries  more 
rapidly  than  any  other  mucilage, 
and  is  perfectly  e'ear,  clean, 
non-corrosive,  non-sedimentary 
pnd  pleasant  to  sight  and  scent. 
It  is  put  up  in  both  bottles  and 

safety  shipping  cans,  and  will  be  found  not  only 
convenient  for  use,  but  entirely  satisfactory  so  far 
as  its  working  qualities  are  concerned.  It  will 

please  your  trade. 

HIGGINS'  AMERICAN   DRAWING  INKS 
BLACKS  AND  COLORS 

The  Standard  Liquid  Drawing  Inks  of  the  World 

CHAS.   M.   HIGGINS    &    CO.,   Manufacturers 

NEW  YORK  CHICAGO  LONDON 

Main  Office  and  Factory,  BROOKLYN,  N.Y.,  U.S.A. 
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of  office  devices  since  the  invention  of  the  typewriter, 
which  revolutionized  office  work,  that  presented  such 
favorable  conditions  as  this  year  of  1910.  In  the  last 
few  years  some  decided  improvements  have  been  made  in 
meritorious  devices,  so  that  now  one  finds  them  to  be 
almost  thinking  machines. 

Some  new  devices  have  been  marketed  that  are  prov- 
ing winners.    It  is  known  that  other  devices  are  coming. 

The  effects  of  the  business  depression  of  1907  are  at 
an  end  ;  this  year  has  again  found  its  high  level  of 
prosperity  ;  money  is  plentiful  ;  optimism  is  in  the  air  ; 
foreign  markets  are  opening  for  American  made  goods  as 
never  before,  and  business  education  and  experience  have 
increased  in  the  past  several  years  as  never  before  in 
double  the  period.    Now  is  the  accepted  time. 

You  Must  Stick  "Like  a  Barnacle  on  a  Boat's  Bottom." 

John  Wanamaker,  one  of  the  greatest  and  most  suc- 
cessful sellers  of  merchandise  in  this  country,  a,nd  who 

has  used  printers'  ink  most  scientifically  and  successfully, 
says : 

"If  there  is  one  business  on  earth  that  a  quitter  should 
leave  severely  alone,  it  is  advertising.  To  make  a  success 
of  advertising  one  must  be  prepared  to  stick  to  it  like  a, 

barnacle. on  a  boat's  bottom.  He  should  know,  before  he 
begins  it,  that  he  must  spend  money- — considerable  of  it. 
Somebody  should  tell  him  that  he  cannot  hope  to  reap 
results  commensurate  with  his  expenditure  early  in  the 

game.  Advertising  doesn't  jerk;  it  pulls.  It  begins  very 
gently  at  first,  but  the  pull  is  steady.  It  increases  day 
by  day,  and  year  by  year,  until  it  exerts  an  irresistible 
power.  It  is  likened  to  a  team  pulling  a  heavy  load.  A 
thousand  spasmodic,  jerky  pulls  will  not  budge  the  load; 

while  onejhalf  the  power  exerted  in  steady  effort  will 
start  and  keep  it  moving.  There  are  three  ways  to  make 
advertising  pay,  and  these  are  the  only  ways.  There  are 
no  others:  First,  it  is  to  keep  at  it;  second,  is  to  keep 

at  it;  third,  is  to  keep  at  it." 

The  Big  Possibilities  That  Belong  to  the  Small  Store. 

We  often  hear  it  said  that  "the  small  dealer  has  no 

chance  to  make  more  than  a  bare  living  nowadays."  It 
has  been  said  so  often  that  many  people  have  grown  to 

believe  it.  "Department  stores  and  mail  order  houses," 
say  the  croakers,  "have  cut  down  our  trade  and  our  pro- 

fits until  we  are  lucky  to  make  a  living  out  of  our  store, 

let  alone'  a  profit." 

That  kind  of  talk  is  all  nonsense  aoid  it  is  surprising 
that  intelligent  merchants  will  accept  it  as  the  truth  when 
it  is  impossible  to  look  in  any  direction  without  seeing 
plenty  of  proof  to  the  contrary.  The  small  merchant 
never  had  a  better  chance  than  he  has  to-day.  Go  where 
you  will  and  you  will  find  large  prosperous  stores  that 
have  grown  from  almost  nothing  in  the  last  five  or  ten 
years.  They  are  selling  more  goods  in  a  day  than  they  did 
in  a  month  a  few  years  ago,  and  many  of  them  are 
gradually  becoming  department  enterprises  themselves. 

Then  there  are  other  stores  that  are  small  now,  but 
are  going  ahead  so  fast  you  can  almost  see  them  grow. 
Some  of  them  almost  double  their  sales  every  year,  and 

in  a  short  time  they,  too,  will  be  big  stores.  You  don't 
hear  these  merchants  saying  "a  little  man  has  no  chance" 
— they  know  better. 

If  a  store  has  the  right  kind  of  management  it  can't 
help  growing- — it  grows  as  naturally  as  a  healthy  boy  does. 
But  the  right  kind  of  store  management  does  not  mean 
sitting  still  and  waiting  for  something  to  turn  up.  It 
means  hustling  early  and  late,  watching  every  chance 
and  letting  no  opportunity  escape.  It  means  buying  the 
kind  of  goods  that  people  want  and  selling  them  quickly 
at  prices  people  can  afford  to  pay.  In  short,  the  right 
kind  of  store  management  means  keeping  stock  and  money 
always  moving. 

+ 
When  the  Customer  Goes  Out. 

"Always  leave  them  laughing  when  you  say  good-bye," 
ran  the  words  of  the  popular  song  hit  of  days  gone  by 
when  George  M.  Cohan  first  began  building  musical 
comedies.  The  true  philosophy  behind  that  song  made  it 

a  go — it  drove  home  an  all-important  truth  to  the  public 
in  a  way  which  all  grasped  immediately;  the  great  value 
of  leaving  a  friend,  social  or  business,  in  the  best  of  good 
humor  when  it  came  time  to  leave  him.  It  taught  the 
great  value  of  last  impressions. 

A  large  eastern  dealer  fully  feels  the  force  of  this 

business  philosophy  in  relation  to  his  leave-takings  with 
his  customers.  He  emphasizes  his  position  by  placing  a 

placard  in  a  prominent  part  of  his  store  lettered  as  fol- lows: 

"We  are  cranks  about  the  way  a  customer  feels  when 
he  leaves  this  store. 

"It's  a  way  we  have,  and  everybody  around  here  feels 

I  he  same  about  it.  We  don't  care  anything  about  the 
price  or  the  nature  of  your  purchase,  or  how  hard  you  are 
to  please.  You  must  feel  just  right  when  you  leave  this 

store. ' ' FOUNTAIN    PENS  WHOLESALE-     ONLY  STYLOGRAPHIC    pens 

CONWAY,  STEWART  &  CO.,  LTD.,  of  33  PATERNOSTER  ROW,  LONDON,  ENG.,  being  the 
actual  manufacturers  of  all  kinds  of  FOUNTAIN  and  STYLO  Pens,  invite  enquiries  from  the 
wholesale  only. 

SPECIALTIES-" STEWART'S "   Self-Filling   Fountain   Pen  (Patented). 

Made  on  the  natural  principle  of  a  syringe.     Perfect  in  its   simplicity. 

'STEWART'S"  Self-Filling  STYLO   (Patented) 

The  first  and  ONLY   Self-filling   Stylo.    Retail,  $1.00. 

12 



IIDOKSELLER     AND     STATIONER 

The  name  MARCUS  WARD  has  been  a  guarantee  of  quality  for  50  years. 

Marcus  Ward's  Fountain  Pens 
Are  Guaranteed  Perfect 

11  varieties,  all  fitted  14  carat  gold  nibs,  iridium-tipped.  Export  prices  per  dozen: 

Everybody's  $4.50,  Lady  $5.60,  Ward  $6.00,  Reliable  $6.40,  Wrangler  $8.25,  Oriel 
$9.00,  Perfect  Feed  $10.50,  Marcus  Self-filler  $8.25,  Shakespeare  Self-filler  $8.25, 
Linenhall   Self-filler,  $14.25,   Vest   Pocket   $9.00. 

Dealer's  Own  Name  on  1  Gross  of  Any  Single  Pen 
Manufacturers:       McC4W,  STEVENSON  &  ORR,  LTD.,    BELFAST  Canadian  Representative, 

H.  Prenter,  334  Manning  Ave.,  Toronto 

THE  FACT 
that  we  are  supplying  the  two  largest 

cities  in  America  and  the  U.S.  Gov- 

ernment with  solid  crayons  is  evidence 

that  the  best  and  cheapest  are  made  by 

The  Standard  Crayon  Mfg.  Co. 
Danvers,  Mass. 

"  Modern  B  "  Pen  &  Pencil  Clips 
G  CENTS  EITHER  SIZE 

_Duryea-Hoge  Company    Inc.  Manufacturer. 108  FULTON  STREET,  NEW  YORK  CITY 

IMPORTANT  NOTICE 

kind  ̂ Fountain ««rf  Z??,^9**  VluippBd  Faotory  In  England  for  the  manufacture  of  every 

O^urtf™^  enquiries  fror.  Wholesale  Houses' v  wwv,wriwi  vaiue,  and  our  prices  are  keen  enough  to  effect  a  tremendous  saving. 

will  wi)^m^an^%n«utlIinhZgh'  ̂ ^  Canada  May  9th  for  about  a  month'  and  duri"S  thi*  time win  welcome  any  enquiries  addressed  to  him  at 

14  Craig  Street  West,  Montreal 

The  Wyvern  Fountain  &  Stylograph ic  Pen  Co. 
Head  Office  and  Works 

VICTORIA  PEN  WORKS 
LEICESTER,   ENGLAND 

'J 
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We  have  Selling-Helps 
for  every  dealer  in 

"SWAN"  FOUNT  PENS 
We  are  not  content  to  proclaim  the  superlative  goodness  of  "SWAN" 
PENS.  We  also  help  you  to  let  the  public  know,  and  assist  in  boosting 

your  sales  of  "Swans"  by  supplying  you  with  our  artistic  and  pulling  Show 
Card's,  Electric  Signs,  Velvet  Display  Pads,  and  other  novel  Publicity  De- 

vices. The  retailer  of  "Swan"  Pens  is  handling  a  pen  that  has  "made 
good"  in  every  civilized  country' — a  pen  whose  flow  is  perfect,  which  is  non- 
leakable,  and  which  has  a  gold  nib  adapted  to  every  style  of  hand-writing. 

A  Genuine  Profit  Producer.  Ask  for  details  of  our  proposition.  Write 
us. 

MABIE,  TODD  &  CO. 
124  YORK  STREET,  -  -  -  TORONTO 

Headquarters  :  79  and  80  High  Holborn,  London,  W.  C. 

ft  is  always  ready  for  use.  Twice  the  size  of  illustration. 
It  holds  up  to  W  lbs.  in  wall  or  woodwork.  Yourcustomers 
will  appreciate  its  many  good  features,  and  our  advertising 
will  give  the  necessary  assistance  to  make  it    a  good  setter 

ASK  YOUR  JOBBER  OR  WRITE 

THE  MANUFACTURERS  SALES  COMPANY 
(Canadian  Agents  for  August  Goertz  &  Co.,  Newark,  N.J.) 

F.  H.  REID  4-315  BIRKS  BLDG.,  MONTREAL 

"ROB  ROY" 
PENS 

Sold  by 

All  Stationers 
in  6d.,  1/-  and 
Gross  Boxes 

^>
^ 

HINKS.  WELLS  &  CO., 

This 
series  of  Pens 

is  made  of  the 
same  material,  by  the 

same  tools,  by  the  same 

a'*  process  and  at  the  same 

works  as  the  series  of  '  Waver- ley'  Pens  which  Hinks, Wells  £- 
Co.  have  for  30  years  and  upwards 

(prior  to  Sept.,   1901),  manufactured  for 
and  supplied  to  the  Proprietors  thereof. 

BIRMINGHAM,  ENGLAND 

British  America  AssuranceCompany 
A. 

FIRE  &  MARINE 

Head  Office,  Toronto 
BOARD  OF  DIRECTOR8 

Hon.  Geo  A.  Cox,  President         W.  R.  Brock,  Vice-President 
Robert  Blckerdlke,  M.P.,  W.  B.  Melkle,   E.  W  Cox.  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskln,  K.C.,  LL.D. 
Frederic  Nlcholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

SJr  Henry  M.  Pellatt,  E.  R.  wood. 

W.  S.  Melkle,  General  Manager/  P.  H.  Sim;  Secretary 

CAPITAL        -  ....  $1,400,000.00 
ASSETS   2,182,753.85 
LOSSES  PAID  SINCE  ORGANIZATION      29.833,820.08 

w ESTER1N Incorporated 1831 

ASSURANCE 
COMPANY. 

FIRE 

AND 

MARINE 

Head  Office— TORONTO,  ONT. 

Assets  over  -      $3,570,000 
Income  lor  1906,  over     3,609,000 

HON.  GEO.  A.  OOX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretarv 



BOOKSELLER  AND  STATIONER 

"Made  in  Canada" 
A  completely  equipped  factory  is  now  in  operation  in  Montreal 

to  supply  the  ever  increasing  demands  for  Carter's"  Inks  and Adhesives  in  Canada. 

A  thoroughly  competent  force  has  been  at  work  some  time, 
first  however  having  been  schooled  in  the  home  factory. 
Dealers  can  therefore  rest  assured  that  exactly  the  same 

high  standard  that  has  always  characterized  these  products 
will  be  maintained  in 

Carter's   Inks  and  Adhesives 
which  are  MADE   IN   CANADA 

Carter's  Writing  Fluid  maintains  its  position  as  the  best  general  ink  for  office  and  home.     This 
and  all  other  Carter  staples  and  specialties  listed  in  New  Canadian  Price  List-      Copy  on  request. 

Boston 

THE  CARTER'S  INK  COMPANY 
MONTREAL,      CANADA 

New  York 

Chicago 

Artists'  Materials AND 

School  Supplies 
Colors,  Brushes, 

Papers, 

Drawing  Instruments,  etc. 

Catalogue  on  Application. 

THE    ART   METROPOLE,    Limited 
149  YONGE  STREET,  TORONTO 

ART  SUPPLIES 
v  Insor  &  Newton's  Oil  Colors *'  "     Wa'er  Colors 
"  "     Canvas 
"  •'      Papers 

"  "     Brushes 
"  "     Boxes 

All  kinds  of  goods  for  artists :  Crayons,  Oils,  Mediums,  Easels,  Studies,  So 

SEND    FOR    CATALOaUE 

A.  Ramsay  &  Son  Co., 
MONTREAL 

Agents  for  WINSOR  &  NEWTON,  London 

The 

5\e "  J.  P. » 
NON-LEAKABLE 
FOUNTAIN    PEN 

FITTED    WITH    14-CARAT    GOLD    NIB.       Can   be    carried   in    any   position    and  will   not  leak. 

Sole  Makers  :  JEWEL   PEN   COMPANY,    102,  Fenchurch   St.,   London,   England. 
Specialties  :    Pens   of   all   Kinds   and   Patterns   made   for  the    trade. 
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Calendars,  etc. 
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DAVID  FORREST 

129  Bloor  St.   East,  Toronto,  Canada 

Canadian    Representative. 

The  Topaz  Pencil 
As  good  as   any  at  any  price 
Better  than  any  at  the  same  price. 

HOa    H ,    with    rubber    tips, 

HB,H,2H,3H,4H,B,  2B 
without  rubbers. 

INDELIBLE  COPYING 
Medium  and  Hard. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 
Wholesale  Stationary,  TORONTO. 

PAYSON'S  INDELIBLE  INK 

COLLECTIONS,    ETC. 

THE 
MERCHANTS  MERCANTILE    CO. 

260  St.  James  St.,  Montreal 
Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and    reliable   in- 

Every  modern  facility  for  the formation  to  date, 
collection  of  claims. 

Tel.  M^n  19S=> 

HOTEL   DIRECTORY. 

THE    GRAND    UNION 
The  most  popular  hotel  in 

OTTAWA,    ONT. 

JAMES  K.  PAISLEY, Proprietor 

HALIFAX   HOTEL 
HALIFAX,  N.S. 

ACCOUNTANTS    AND    AUDITORS. 

JENKINS  &  HARDY 
Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents. 
15J  Toronto  St.  52  Can.  Life  Bldg 

Toronto    Montreal 

Keep  in  mind  the  domin- 
ant fact  that  mankind  from 

its  first  appearance  on  the 
earth  has  been  schooled  by 
nature  to  look  for  signs  ; 
for  invitations  to  taste;  for 
suggestions  as  to  what  to 
wear.  Tell  your  story 

briefly,  forcibly,  truthful- 
ly, and  address  it  through 

the  proper  media  and  you 
can  successfully  apply  ad- 

vertising as  a  means  to 
increased  distribution. 

The  ink  called  the  blotter  an  old 

soak,  then  the  fight  started.  The 
ruler  got  her  foot  into  it,  inch  by 

inch,  and  instead  of  helping  her  out, 
the  stamps  stuck  to  the  envelopes 
and  let  the  penholder.  The  keys 
were  in  a  bunch,  so  the  pencil  lead 

them  away  and  let' the  paper  weight. 
.  At  this  stage  of  the  battle  the 

paper  knife  stepped  in,  cut  out  the 

fight,  #nd  silence  reigned  supreme. — 
Judge. 16 

irade  supplied  by  all  Leading  Wholesale Orug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Dip'oma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, Chicago,  1893,  and  Province  of  Quebec  Exposi- tion, Montreal,  1897 

Standard 
Commercial  Works 

Matte's  Interest  Tables 
at  4  to  io  per  cent   Price,  $3.00 

Matte's  Interest  Tables 
at  3  per  cent   Price,  $3.00 

Hughes'  Interest  Tables 
and  book  of  days  combined  at  3  to  8   per 
cent   v   Price,  $5.00 

Hughes'  Supplementary  Interest 
Tables         Price,  $2.00 

Hughes'  Interest  Tables 
at  6  and  7  per  cent.,  on  folded  card 

Price,  $1.00 

Hughes'  Savings   Bank   Interest 
Tables 

at  2%,  3  or  3^  per  cent.,  each  on  separate 
card   Price,  $1.00 

Buchan's  Sterling  Exchange 
Tables         Price,  $4.00 

Buchan's  Sterling  Equivalents 
and  Exchange  Tables. 

Price,  $4.00 

Buchan's  Par  of  Exchange (Canadian) 

Mounted  on  card    Price,  35c 

Import   Costs 
A  new  Advance  Table   Price,  $1.50 

The  Importer's  Guide Advance  Table   Price,  75c 

The  Canadian  Customs    Tariff 
Price,  50c 

A  complete  catalogue  of  all  the  above  publications 
sent  free  upon  application. 

Morton.  Phillips  &Co. 
PUBLISHERS 

1 1 5  and  1 1  7  Notre  Dame  St.  Weit.  MONTREAL 

N.B.-The  BROWN  BROS,  Ltd,  Toronto,    arry 

a  full  line  of  our  publications. 
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Condensed    or    "  Want  *    Advertisements 
BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  boo.cs 

is  the  problem  of  many  a  bookseller.  Try  an  adver- 
tisement under  this  heading. 

AUTHORS,    WHO    PUBLISH    THEIR    OWN 
books    will    find    the    BOOKSELLER    AND 
STATIONER  a  good  medium  through  which 

to  interest  the  trade  in  their  publications. 

BOOKS  IN  FOREIGN  LANGUAGES 

EMCKE  &  BUECHNER,  30  West  27th    St., 
U     New  York.     (All  foreign  books.)        (12  10) 

EMCKE  &  BUECHNER,    30  West  27th  St., 
j    NewYork.   Best  facilities  for  supplying  books 

in  all  languages. 

BOOK  PLATES  (EX  LIBRIS) 

ROBERT  SNEIDER  CO.,  55  Fulton  St.,  corner 

Cliff,  New   York.    D -signers   and   engravers 
of  book  plates  (ex  libris)  heraldic  and  mono- 
gram dies,  pearl   inlaid  stamping,   for  stationery. 

(2-11) 

INFORMATION  WANTED. 

THE  EDITOR  OF  THE    BOOKSELLER    AND 
Stationer  desires  to  be  kept  posted  on  the  pub- 

lication of  all  new  books  and  magazines  in  the 
Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    him    of    any  omissions   from  the 
lists  published  each  month. 

MISCELLANEOUS 

ABOOK-KFEP  NG  STAFF  IN  ITSELF,  doing 
the   work  with    machine  precis  on   and  accu- 

racy, the  National  Cash  Rcgi-ter.    Write   for 
demonstra  ion  literature.     National  Cash  Register 
Co.,  285  YongeSt.,  Toronto. 

ATTRACTIVE  FIXTURES  sell  your  goods. 
Walker  Bin  Fixtures  and  Show  Cases  prove 
invaluable  in  economising  store  space,  and 

by  compelling  custom,  assist  materially  in  ef  ect- 
ing  sales.  Send  for  citalog  hstimates  for  fix- 

tures submitted.  Walker  Bin  and  Store  Fixture 
Co.,  Ltd.,  Berlin,  Ont.  (tf) 

ANY  MAN  who  has  ever  lost  money  in  the  mails 
has  had  occasion  to  learn  by  painful  exper- 

ience that  the  only  proper  way  to  remit  ramej 

is  by  Domnion  Fxp-ess  Money  Orders  and  For- 
eign Drafts.  If  lost  or  delayed  in  the  mails,  a 

prompt  refund  is  arranged,  or  new  order  issued 
without  further  charse. 

BUSINESS  MEN,  PROFESSIONAL  MEN, 
merchants  and  church  workers,  find  innumer- 

able uses  for  Fulton  Sign  and  Price  Markers 
The  Fulton  Rubber  Type  Company  of  Elizabeth, 
N.J.,  are  maker;  of  Ink  Pads.  Dtters  and  Business 
Outfits  of  high  quality.  Sold  by  all  stationers. 
A.  R.  MacDougall  &  Co.,  Toronto,  Canadian 
Agents. 

COPELAND-CHATTERSON  SYSTEMS  -  Short, 
simple.     Adapted  to  all   classes  of   business. 
Copeland-Chatterson-Crain,     Ltd  ,     Toronto 

and  Ottawa.  (tf) 

DOUBLE  your  floor  space.  An  Otis-Fensom 
hand-power  elevator  will  double  your  floor 

space,  enable  you  to  use  that  upper  floor  either  as 
stock  room  or  as  extra  selling  space,  at  the  same 
time  increasing  space  on  your  ground  floor.  Costs 

only  $70  Write  for  catalogue  "B."  The  Otls- 
Fensom  Elevator  Co.,  Traders  Bank  Building, 
Toronto.  (tf) 

EGRY  BUSINESS  SYSTEMS  are  devised  to 
suit  every  department  of  every  business. 
They  are  labor  and  time  savers.  Produce  re- 

sults up  to  the  requirements  of  merchants  and 
manufacturers.  Inquire  from  our  nearest  office. 

Egry  Register  Co..  Dayton,  Ohio;  1 '3  Bay  St., 
Toronto;  258^  Portage  Ave.,  Winnipeg;  308 
Richards  St.,  Vancouver.  (tf) 

ELIMINATE  FIRE  RISK,  save  insurance,  re- duce maintenance  costs  and  save  money  n 
yo ur  ac tual  bui Id ing  work  by  using  the  KAHN 

SYSTEM  of  Fireproof  Construction.  Used  in 
many  of  the  largest  business  premises  on  this 
Continent.  Write  for  catalogue.  Trussed  Con- 

crete Steel  Con.pany  of  Canada,  Ltd.,  Walker  Rd., 
Walkerville.Ont.  (tf) 

ELLIOTT- FISHER     Standard    Writing-Adding 
Machines    make    toil    easier.     Elliott-Fisher 
Limited.  513.  No.  83  Craig  St.  W.,  Montreal, 

and  Room  314  Stair  Building,  Toronto. 

ERRORS  AVOIDED,  LABOR  SAVED-Using 
the  Shouperior  Autographic  Register.  Three 
copies  issued  at  one  writing.  1st,  Invoice; 

2nd,  Delivery  Ticket ;  3rd,  Charge  Sheet,  perforat 
ed  for  filing.  No  handling  of  carbons.  High 

grade  printing  and  neat  invoices.  Make  full  in- 
quiry. Autographic  Register  Co.,  191-193  195 

Dorchester  St.  East,  Montreal.  (tf) 

^REINSURANCE.    INSURE  IN  THE  HART- FORD.   Agencies  everywhere  in  Canada. 

GET  THE  BUSINESS;  INCREASE  YOUR 
SALES.  Use  Multigr-ph  typewritten  letters. 
The  Multigraph  does  absolutely  every  form  of 

printing.  S>aves  you  25  p.c.  to  75  p.c.  of  your 
printing  bill.  Multigraph  your  office  forms, 
letterheads,  circular  letters.  Write  us.  American 
Multigraph  Sales  Co.,  Ltd.,  129  Bay  St.,  Toronto. 

IF  YOU  have  been  afflicted  with  one  of  those 

fountain  pens  that  won't  write  when  you  want 
it  to,  or  leaks  when  youdon't  want  it  to,  give  it 

away  to  one  of  your  poor  relations  and  buy  a 
Moore  Non-Leakab  e  Fountain  Pen  and  you  will 
be  happy.  Consult  your  stationer.  W.  J.  Gage 

&  Co.,  I  oront  i,  so'e  agents  for  Canada. 

TUST  NOW  we  are  holding  a  special  sale  of 

|  second-hand  typewriters.  All  makes  are  re- 
presened — Underwood.  Remingtons,  Olivers, 

Empires,  Smith  Premiers,  etc.  I  hey  have  been 
carefully  rebuilt  and  are  in  good  workable  wear- 

able condition.  The  Monarch  Typewriter  Co., 
Ltd.,  98  King  St.  W.,  Toronto,  Ont  (tf) 

T/EEP  ACCOUNTS  without  book-keeping.  A 
XV  century  ago  accounting  meant  keeping  books, 

To-day  you  can  keep  accounts  cheaper,  better, 
quicker  and  more  accurately  by  throwing  away  all 
books  and  installing  a  McCaskry  Ace  'unt  R  gister. 

Don't  be  skeptictl  —  investigation  costs  nothing. 
Write  us  to-day.  Dominion  Register  Co,  Ltd., 
100  Sradina  Ave.,  Toronto.  (tf) 

MODERN  FIREPROOF  CONSTRUCTION. 
Our  system  of  reinforced  concrete  work,  as 

succes>fully  used  in  many  of  Canada's  larg- 
est buildings,  gives  better  re«u:ts  at  lower  cost. 

"  A  strong  statement,"  you  will  «ay.  Write  us  and 
let  us  prove  our  claims.  That's  fair.  Leach  Con- 

crete Co.,  Ltd.,  100  King  St.  West,  Toronto,     (tf) 

DROBABLY  the  most  talked  about  machine  in 

*  Canada  is  the  Hainer  Book-keeping  Ma.hine. 
It  combines  in  one  machine  the  cash  and 

credit  register,  time  recorder  and  account  register. 
Representatives  wanted  everywhere.  Write  for 
our  proposition.  Book-keeping  Machines,  Ltd., 
424  Spadina  Ave.,  Toronto.  (tf) 

SAVE  50/„  OF  THE  COST  OF  HANDLING 
merchandise  by  installing  a  Beath  System  of 
Overhead  Carriers.  Saves  valuable  floor 

space  because  the  trackage  is  on  the  ceiling.  Sys- 
temsfor  all  kinds  of  businesses,  large  or  small. 
Write  us  for  illustrated  catalog.  W.  D  Beath  & 
Son.  193  Terauley  St.,  Toronto.  (tf) 

SHOW  CASES  AND    STORE    FIXTURES    for 
every  business.  Send  for  illustrated  catalogue. 
Jones  Bros.  &  Co.,  Limited,  30  32  Adelaide 

St.  W.,  Toronto,  Ont.  (tf) 

^COTOH  PLAID  STATIONERY  is  the  latest 
O  creation  for  business  and  society  correspon- 

dence. Paper  and  envelopes  present  a  finish- 
ed linen  surface,  most  agreeable  to  the  pen  touch. 

Leading  stationers  have  it.  Write  for  samples. 
The  Copp,  Clark  Co.,  Ltd.,  Toronto. 

THE  "KALAMAZOO"  Loo-e  L-af  Binder  is 
*  the  only  binder  that  will  I  o'd  just  as  many 

sheets  as  you  actually  require  and  no  more. 
The  back  is  flexible,  writing  >urface  flat,  align- 

ment perfect.  No  exposed  meti  parts  or  compli- 
cated mechanism.  Write  for  t»  oklet.  Warwick 

Bros.  &  Rutter.  Ltd.,  King  and  Spadina,  Toronto. 

THE'  METAL  REQUIRED  IN  A  MODERN 1  CONCRETE  BUILDING.  Our  special 
facilities  enable  us  to  pioduce  at  minimum 

cost  Concrete  Reinforcements,  Fenettra  Steel 
Sash,  Automatic  Fire  Shutters  and  Steelcrete 
Metal  Lath.  Compete  stock;  quick  delivery. 
Before  deciding  write  us  for  catalogue  and  prices. 
Expanded  Metal  and  Fireproofing  Co.,  Ltd., 
Fraser  Ave.,  Toronto,  (tf) 

WAREHOUSE  and  Factory  Heating  Systems. 
Taylor-Forbes  Company,  Limited.  Supplied 
by  the  trade  throughout  Canada. 

WHEN   BUYING  BOf  KCASES  insist  on  hav- 
ing  the   best  in   the   market — 'Macey    Sec- 

tional Bookcases."     Carried  in  stock  by  all 
up-to-date   furniture   dealers.     Illustrated   booklet 
sent  free  on  tf  quest.     Canada   Furniture  Manufac- 

turers, Ltd. ;  General  offices,  Woodstock,  Ont.  (tf ) 

WANTED — A  splendid  opportunity  for  dealers to  handle  the  best  combination  Duplicating, 
Addressing  and  Office  Print  ng  Machine  on 

the  market.  Exclus  ve  territory.  Send  name  and 

address,  giving  occupation  and  references,  to  the 
Canadian  Writerpress  Company,  Ltd.,  33  John  St., 
Hamilton.  Unt. 

WHY  IMPORT  Loose-Leaf  Binders  and  Metal 
Parts  when  you  can  buy  ''  Systems  Quality" from  us?  We  make  the  best  binders  in  the 

world;  make  them  to  match,  too.  Ours  are  the 
Canadian  Loose-Leaf  Standaids.  Business  Sys- 

tems Limited,  Manufacturing  Stationers,  Toronto. 

  

(tf) 

YOU  need  the  best  possible  protection  from  fire  ! 
If  your  valuables  are  in  one  of  our  safes  you 
can  rest  at  ease;  no  fire  is  too  hot  for  our 

safes  and  vaults  to  withstand.  We  manufacture 

vaults  and  safes  to  meet  every  possible  require- 

ment. Write  for  catalogue  "S."  The  Goldie  & 
McCulloch  Co.,  Ltd.,  Gait,   Ont.  (tf) 

(£  buys  the   best   duplicating  machine   on  the 
vj)/ S  market.  ACME  will  print  arything  a  job '  "  printer  can  do.  Complete  outfit:  Acme 
Duplicating  Machine,  one  tubular  stand  fitted  with 
type  caves,  compartments  plainly  lettered  and 
arranged  like  universal  keyboard  of  the  standard 
make  of  typewriters,  one  drawer  for  accessories 
and  forms,  20  lb.  font  of  typewriter  type,  one 
chase,  one  Acme  ribbon  any  color  with  typewriter 
ribbon  to  match,  one  pair  tweezers,  two  quoins, 
one  key,  one  oil  can  and  one  set  of  reglets.  Sold 
with  a  guarantee.  Acme  Duplicator  Co.,  Balti- 

more, Md.,  U.S.A.  (tf) 

ARTICLE  FOR  SALE 

pASH     REGISTER,     Nickel-plated,     handsome \j     detail    adder,     regis  ers    one    cent    to     $20, 
perfect   condition.     Bargain   price,    $50.     R. 

O.  Fmith  Company.  Orillia 

PERIODICALS. 

KEEP  POSTED— The  leading  authority    in    Ca- nada on  groceries  and  food  products  is  THE 
CANADIAN  GROCER.     Important  trade  con- 

ditions generally  discussed  every  week.     Price  $2 

per  year. 

THE  market   reports    make    HARDWARE   AND 
METAL  a  necessity  to  every  hardware  merch- 

ant,  paint  and  oil    dealer   in    Canada.     It  is 
mailed   everv  Friday.     Subscription   price   $2   per 
year.     Address  HARDWARE  AND  METAL,  Mont- 

real, Toronto  or  Winnipeg. 

WANTED 

A  COPY  of  "Soldiering  in  Canada,"  by  Deni- 
rv  son,  is  wanted  at  the  office  of  "Bookseller 

and  Stationer  "  at  once.  Any  person  having 
a  copy  of  this  book  may  dispose  of  it  by  communi- 

cating with  BOOKSELLER  AND  STATIONER, 
10  Front  St.  East,  Toronto. 
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FRANCES   DE  WOLFE    FENWICK 

A  Montreal  lady  who  has  written  a  clever  novel, — 
"  The  Arch-Satirist." 

Gossip  of  the  Month 
Another  luminary  has  arisen  in  the  literary  firma- 

ment to  brighten  that  particular  corner  of  the  sky  from 

which  our  Canadian  authors  shine.  Frances  de  Wolfe 

Fenwick,  whose  first  novel,  "The  Arch-Satirist,"  is  being 
published  simultaneously  in  the  United  States  and 

Canada  this  month,  is  the  latest  addition  to  the  ranks 

of  Canadian  novelists,  and,  judging  from  her  work,  she 

will  ably  sustain  the  reputation  of  the  company  into 
which  she  has  entered.  Miss  Fenwick  (who,  by  the  way, 

is  now  Mrs.  F.  B.  Williams  of  Hartford,  Conn.,  having 

been  married  last  spring)  comes  of  a  well-known  Mon- 
treal family.  Her  uncle,  Dr.  George  Fenwick,  was  for 

many  years  one  of  the  leading  surgeons  in  Canada  and 
,was  connected  with  McGill  University.  Her  father,  Mr. 
William  I.  Fenwick,  was  for  some  time  secretary  of  the 
Montreal  Stock  Exchange,  and  is  still  very  popular  in 

Montreal  society. '  Another  uncle  is  Archdeacon  Young 

of  London,  Ontario.  She  is  connected  on  her  mother's 
side  with  the  De  Wolfes,  one  of  the  well-known  families 
of  Nova  Scotia.  Mr.  De  Wolfe  of  De  Wolfe  &  Fiske  Co., 

the  Boston  publishers  and  booksellers,   is  her  uncle. 

"The  Arch-Satirist"  is  Miss  Fenwick's  first  book, 
but  she  has  had  considerable  experience  in  writing  short 

stories  for-  the  magazines,  and  was  also  for  a  time  sec- 
retary to  Dr.  Andrew  Macphail,  editor  of  the  University 

Magazine.  Dr.  Macphail,  who  is  himself  a  novelist  of 
repute,  praises  her  work  highly.  Miss  Fenwick  both 
studied  and  taught  elocution  some  years  ago  and  is  thus 

qualified  to  seize  and  elaborate  the  dramatic  possibili- 
ties of  any  situation. *     *     * 

A  tale  is  going  the  rounds  at  present,  which  cer- 
tainly tends  to  the  glorification  of  Robert  W.  Service, 

the  poet  of  the  Yukon.  Whether  it  is  absolutely  true  or 
not,  the  writer  is  not  prepared  to  state.  It  would  seem 
that  when  Sir  Ernest  Shackleton  set  out  on  his  memor- 

able journey  to  the  South  polar  regions,  he  made  up  a 
small  library  of  books  to  help  to  brighten  the  long  and 
monotonous  days,  when  there  would  be  need  for  some 
diversion  of  the  sort.  Poetry  was  for  the  most  part 
tabooed,  but  a  friend  handed  Shackleton  a  small  volume 
of  verse,  which  he  said  that  the  explorer  should  certainly 
have  with  him,  for  it  breathed  the  spirit  of  the  regions 
of  snow  and  ice.  Shackleton  took  the  book  and  it 

proved  to  be  all  that  his  friend  stated.  It  was  read 
many  times  during  the  course  of  the  journey  and  its 
stirring  verses  were  learned  by  heart.  The  book  was  of 

course  "The  Songs  of  a  Sourdough,"  and  when  he  re- 
turned Shackleton  showed  what  a  hold  it  had  on  him, 

by  repeating  verses  from  it  at  various  banquets  tendered 
to  him. •        •        • 

The  Yukon  has  been  an  inspiration  to  more  than 
Service,  and  there  is  a  literature  of  the  Yukon  springing 
up,  which  will  take  a  prominent  place  in  the  world  of 

letters  in  days  to  come.  Two  books  about  *hat  wild 
northern  country  are  to  be  published  this  summer  by  a 
Toronto  house,  mention  of  which  has  already  been  made 

in  these  columns, — "The  Stampeder"  and  "God's  Fron- 
tiersmen." These  books  are  now  in  course  of  prepara- 

tion. While  it  will  be  some  months  yet  before  they  will 
be  issued,  salesmen  have  been  taking  advance  orders 
from  the  booksellers  for  them  and,  if  these  sales  may  be 
taken  as  a  criterion,  the  success  of  the  books  is  assured. 
They  have  been  welcomed  everywhere,  simply  because 
there  is  a  genuine  demand  for  books  about  our  own 
country.  The  trade  know  how  well  these  Canadian  books 

sell  and  they  are  willing  to  take'a  risk  and  order  heavily 
in   advance  of  publication. 

The  practice  of  issuing  what  are  known  as  cheap  re- 
prints of  copyright  fiction  has  invaded  Canada  and  all 

our  Canadian  publishers  are  now  directing  their  atten- 
tion to  the  production  of  new  editions  of  books  which 

have  had  a  good  run  in  the  regular  $1.25  edition.  This 
is  a  move  which  should  be  appreciated  by  the  public,  for 

it  places  first-class  books  within  the  reach  of  the  average 
person.  Many  people  are  unable  to  pay  $1.25  for  a  book, 
but  find  it  quite  possible  to  spend  50  cts.  for  one.  The 
most     notable      books     to  be    brought   out  in  the  cheap 
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editions  this  season  are  Ralph  Connor's  earlier  successes 
and  Sir  Gilbert  Parker's  novels.  The  new  editions  are 
almost  as  good  as  the  first  editions  and  there  will 
doubtless  be  a  big  sale  for  them. 

Some  one  may  ask,  why  is  it  not  possible  to  produce 
these  novels  at  the  outset  in  the  cheaper  form  ?  It  is 
true  there  would  be  a  larger  sale,  which  might  make  up 
for  the  loss  on  individual  copies,  and  in  many  cases 
there  would  be  a  gain,  but  it  must  be  remembered  that 
one  good  book  must  often  be  made  to  offset  a  number 
of  failures.  It  would  be  practically  impossible  for  a 
publisher  to  produce  a  series  of  new  novels  at  fifty  cents, 

for,  while  one  or  two  might  bring  good  returns,  the  bal- 
ance might  be  failures.  Then  again,  the  demands  of 

authors  for  heavier  royalties,  is  a  factor  which  is  put- 
ting back  the  day  of  the  cheaper  novel. 

PROF.  W.  F.  OSBORNE 

Who   has  followed   his  book  of  essays  on  Shakespeare  with 

a  book  entitled  "The  Religion  of  a  Layman." 

Professor  Osborne,  whose  "Faith  of  a  Layman  "  has 
just  been  published,  is  a  graduate  in  Arts  of  Victoria 
and  Toronto  Universities,  but  has  since  his  graduation 
been  Professor  of  English  and  French  literature  at 
Wesley  College,  Winnipeg,  an  institution  which  shares 
the  arts  work  of  the  University  of  Manitoba.  Professor 
Osborne  is  a  most  successful  teacher.  He  is  known, 
however,  much  more  widely  as  a  public  speaker.  For 
some  years  his  addresses  on  literature  and  on  questions 
of  public  interest  have  been  in  great  demand,  and  he  has 
also  taken  an  active  part  in  politics.  But  his  deepest 
sympathies  have  been  in  the  moral  and  religious  realms, 
and  his  new  book  of  essays  will  be  found  to  emphasize 
this.  There  is  a  young  Canada,  both  east  and  west , 
which  will  feel  that  it  has  first  found  literary  expression 

in  the  pages  of  this  volume.  Professor  Osborne  has  al- 
ways peculiarly  had  the  ear  of  thoughtful  young  men. 

The  publication  of  Agnes  Deans  Cameron's  book  of 
travel,  "The  New  North,"  last  fall  has  brought  much 
fame  to  that  intrepid  explorer  and  vigorous  literary 
worker.  Miss  Cameron  is  now  engaged  in  journalistic, 
work  in  London,  but  she  is  still  true  to  Canada  and 

writes  about  its  mighty  west  whenever  she  has  an  op- 
portunity.     She   has   impressed   her   personality    on     the 

Londoners,  for  it  is  no  uncommon  thing  to  run  across 

articles  about  her  or  from  her  pen  in  the  English  news- 
papers and  magazines  which  reach  us  here  in  Canada. 

Miss  Cameron  was  originally  a  school  teacher,  but  she 
had  a  hankering  after  journalism  and  finally  burst  the 
trammels  of  school  life,  and  set  to  work  in  a  new  and 

wider  field.  She  took  Canada's  Wheat  Molt  as  her 
specialty  and  has  made  it  much  better  krtown  to  the 
world  than  it  would  have  otherwise  been.  The  daring 
voyage  she  made  down  the  Mackenzie  River  to  the 
Arctic  Ocean  gave  her  a  splendid  subject  for  her  book, 

"The  New  North,"  and  it  is  pleasant  to  know  that  it 
has   had   a   fine   large   sale. 

A  glance  at  the  following  pages  will  demonstrate 
that  Canadian  writers  are  far  from  idle  at  the  present 
time.  In  fact  it  is  astonishing  to  see  how  much  good 
sound  literary  work  is  in  hand.  And  our  record  is  by 

no  means  complete.  Many  another  writer  is  busily  en- 
gaged to-day  in  producing  books  which  will  see  the  light 

in  the  fall  or  perhaps  not  until  the  following  spring.  It 
is  noteworthy  to  observe  what  a  big  share  clergymen 
are  taking  in  this  literary  work.  A  count  would  show 
that  nearly  fifty  per  cent,  of  the  books  announced  are  by 
clerics.  And  why  should  this  not  be  the  case  ?  The 
average  Canadian  clergyman  has  sufficient  leisure  and 

sufficient  opportunities  of  observation  to  make  it  possi- 
ble for  him  to   spend  considerable  time  in   writing. 

This  months'  grist  of  new  books  includes  several 
important  titles.  We  have  Mr.  Gosling's  exhaustive  work 
on  Labrador,  which  will  take  its  place  as  the  most  com- 

prehensive volume  on  this  subject  yet  issued.  Then  there 

is  Charles  B.  Reed's  exceedingly  entertaining  biography 
of  "The  First  Great  Canadian."  Professor  Osborne's 
"Faith  of  a  Layman"  has  already  been  mentioned.  In 

fiction,  Dorothy  Dean  Tate's  "Story  of  Yuk.u,"  is  an 
achievement  of  which  that  young  lady  may  well  be 

proud,  while  in  Frances  De  Wolfe  Fenwick's  "Arch- 
Satirist  "  we  have  a  keen  and  shrewd  dissection  of  hu- 

man motives  and  morals. 

S.  A.  WHITE 

A   new   Canadian  novelist,   who   has  written   a  striking 

story  called   "The  Stampeder." 
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Canadian  Women  Writers  —  Have  They  Yet  Arrived? 
What  the  Members  of  the  Canadian  Press  Club  of  Women  are  Accomplishing  in 

the  Field  of  Letters  —  A  Remarkable  Array  of  Talent — Something  About  Them. 

By  Mary  Markwell. 

1_HE  Canadian  Press  Club  of  women  number  
one 

hundred  and  nine  writers,  of  whom  perhaps  fifty 

depend  upon  the  pen  for  a  living.  Of  this  num- 
ber there  are  by  actual  count  only  twenty  who 

have  reached  the  dignity  of  authorship,  and  only  seven 

who  may  be  said  to  have  "arrived."  It  must  be  re- 
membered that  writers  and  authors  are  distinct  from 

each  other,  just  as  painter  and  artist  differs  :  compilers 
and  contributors  are  numerous,  but  the  inventor,  creator, 
stands  almost  alone.  It  were  a  difficult  matter  to 

decide  to-day  who  of  our  Canadian  women  are  shaping 
formative  influences  in  letters.  The  poor  laborers  of 

the  pen  whose  "Women's  Page"  demands  a  daily  grind 
of  words,  mere  words,  cannot  be  expected  to  erect  struc- 

tures of  thought,  ornamented  by  pillars  of  imagination  ; 
bat  these  faithful  toilers  throughout  the  land  are  doing 
their  little  best  in  gathering  together  the  materials, 
just  as  the  brickmaker  carries  the  clay,  shaping  it,  and 
making  ready  for  the  fires  the  blocks  which  shall  be 
used  in  construction  a  day  later. 

Others  again  are  heard  tuning  up  their  instruments, 

and  some  day  doubtless  we  shall  hear  that  much  de- 
layed but  long  wished  for  symphony,  and  when  it  comes 

it  shall  have  in  its  fullness  all  that  was  of  beauty  in 
the  past  and  all  that  is  of  hope  in  the  future. 

If  Canada  may  he  said  to  have  a  literature,  then, 
vested  in  its  women  writers,  first  in  order  of  excellence 
comes  Madame  Frechette  whose  work  has  a  finish,  and, 

as  a  literary  critic  said  of  it,  "has  the  wear  and  glow 
of  the  diamond."  Three  novels  stand  to  her  credit,  and 
Harper's,  Scribner's,  The  Century,  and  like  high-class 
magazines  ■  accept  her  work.  Next  Agnes  Laut,  whose 
work  comes  under  the  heading  of  research,  and  whose 
historical  writings  have  placed  her  a  leading  figure  in 
the  stately  march  of  Canadian  immortals,  is  the  best 

"known  woman  writer  Canada  claims.  •  She  is  the  highest 
paid  woman  writer  on  the  American  continent,  and  has 

attained  the  dignity  of  "Advisor"  on  four  leading  Amer- 
ican magazines  ;  this  may  be  taken  to  mean  she  con- 
trols the  literarv  rein  of  American  pacers.  She  is  the 

most  modest  of  -women,  and  wears  her  honors  with  a 
quiet  dignity  good  to  see. 

Agnes  Deans  Cameron,  who  is  a  British  Columbian, 
has  within  two  short  years  leaped  to  the  front  rank  in 
the  army  of.  Tnk  Amazons.  Her  work  is  virile  ;  she  has 

intuition  as  well  as  grasp,  and  her  first  book,  "The  New 
North,"  contains  everything  the  critic  might  desire.  It 
is  a  book  of  facts,  and  these  facts  are  set  forth  in  a 
charming  way  ;  and  the  woman  herself  permeates  every 
page.  She  bids  fair  to  do  great  things  for  Canada.  At 
present  she  occupies  the  important  position  of  Canadian 
editor  on   a  big   London,   Eng.,  daily  newspaper. 

Katherine  Hughes,  whose  work  represents  care  and 

labor  as  well  as  deep  thought,  has  taken  a  quite  unex- 
plored field  in  Canadian  literature  ;  she  is  the  first 

western  woman  biographer  of  the  day.  Miss  Hughes' 
work  is  quick  with  life  and  action  ;  and  shows  a  high 
sense  of  the  sacredness  and  purpose  of  the  pen.  In  her 
newspaper  work  on  the  Montreal  Star,  as  later  on  the 
Edmonton  Bulletin,  her  editorial  work  was  spoken  of  as 

"good  as  a  man's."  Miss  Hughes  was  recently  ap- 
pointed statistician  to  the  Alberta   Government. 

"Sowing  Seeds  In  Danny,"  brought  Mrs.  Nellie  Mc- 
Clung  to  the  fore.  A  second  book,  "The  Second  Chance" 
is  now  in  the  printer's  hands.  Mrs.  McClung's  strong 
point  in  writing  is  her  intensely  human  touch  ;  she  is 

the  best  child-painter  we  have — and  her  writing  reaches 
right  down  into  the  pocket,  of  your  heart.  She  lives 

with  her  little  family  away  out  on  the  plains  of  Mani- 
toba, and  it  is  there  she  found  the  types  she  has  given 

us  so  beautifully  true  to  life.  Mrs.  McClung  is  yet  a 

very  young  woman  ;  she  has  a  big  field  and  she  is  likely 
to   hold  it   as  it  is   her   pre-emption  in  all  truth. 

Lily  Lefevre  has  the  prestige  of  Grant  Allen  as 
kinsman  to  give  her  work  in  prose  and  verse  notice  ;  but 
this  lady  is  said  to  possess  great  orginality  of  thought. 

She  was  a  prize-winner  in  one  competition  at  least,  and 

in  1895  she  published  a  volume  of  poems  entitled  :  "The 
Lion's  Gate."  She  is  the  wife  of  a  distinguished  physi- 

cian in  British  Columbia. 

Mrs.  Julia  Henshaw's  name  is  familiar  as  a  writer 
of  Alpine  Climbing  in  the  Rocky  Mountains,  and  her 
work  embraces  almost  every  topic  you  might  mention. 
She  published  a  delightful  book  on  the  flora  of  British 
Columbia  ;  has  at  least  two  novels  to  her  credit,  and 

contributes  to  many  English  'magazines.  She  is  the 
most  versatile  of  our  western  Canadian  women  writers. 

Alice  Ashworth  Townley's  "Opinions  of  Mary,"  fol- 

lowing close  upon  "Just  A  Little  Girl"  and  "Just  A 
Little  Boy,"  shows  that  humor  and  dramatic  touch 
which  belongs  to  a  writer  who  possesses  the  child  heart. 

"The  Opinions  of  Mary,"  set  in  essay  form,  delight 
while   they   instruct. 

In  Mrs.  Isabel  Ecclestone  Mackay  we  find  promise  of 
future  high  work.  She  is  a  poet  by  nature  and  she 
sings  as  the  bird  sings,  out  of  pure  fulness  of  joy.  Her 

poem  "The  Homesteader,"  brings  her  pretty  close  to 
"Moira  O'Neil,"  whose  writings  on  the  prairie  west  are 

allowed  to  be  perfect  in  form.  Moira  O'Neil  (Mrs. 
Skrine),  cannot  be  called  a  Canadian  writer,  though  her 

subjects  are  largely  Canadian.  While  she  lived  in  Al- 
berta on  a  ranch  her  articles  in  Blackwood  attracted 

much  attention.  I  think  her  "Lady's  Life  on  a  Ranch," 
is  the  best  thing  that  was  ever  written  on  the  west. 

Mrs.  Claire  Fitzgibbon  ("Lally  Bernard"),  who  is 
equally  gifted  in  voice  and  pen,  has  certain  signs  of  the 

"Child  of  Fortune."  Her  early  life  was  spent  in  the 
atmosphere  of  polities',  where,  as  the  guest  of  her  aunt, 
Lady  Macdonald  at  Earn9cliff,  she  became  imbued  with 

such'  extreme  conservatism  that  she  never  forgot  it.  A 
charming  personality  and  of  good  common  sense,  she  is 
loved  by  other  women  ;  and  as  a  worker  she  excels.  Her 
writings  belong  particularly  to  the  Toronto  Globe, 
which  first  discovered  her,  but  all  the  large  English 

magazines  give  her  place.  She  is  an  enthusiastic  "Can- 
adian"— a  tariff  reformer  to  the  back  bone,  and  as  a 

public  speaker  is  well  known  at  home  and  abroad.  She 
is  at  present  writing  a  Canadian  novel,  the  first  chapters 
of  which  I  was  permitted  to  see,  and  when  it  comes  out 

the  prairie  land  will  applaud.  Mrs.  Fitzgibbon  is  a  step- 
■  daughter  of  the  late  D'Alton  McCarthy. 

Lady    Edgar's    "Life    of    General    Brock,"    and     "Ten 
Years  of  Upper  Canada,"   make  her  an  acceptable  mem- 

ber   of    the     craft.      Katherine    Hale's    "Canadian     Flag 
20 
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Song,"   if  she   wrote  nothing-  else,   would  give  her   place 
in  ink-circles  ;  hear  the  ringing  words  : 

"Live  for  your  Flag,  0  Builders  of  the  North  ! 
Age  unto  age  shall  glorify  its  worth  ; 
Of  precious  blood  its  red  is  dyed, 

The  white  is  honor's  sign, 
Through   weal  or  ruth  its  Blue  is  truth, 

It's  might  the  Power  Divine." 
I  sometimes  wonder  why  this  fine  poem  has  not  been 

set  to  music  ? 

"Faith  Fenton"  seems  to  have  drifted  away  from  us. 
She  was  a  fine  writer  and  had  a  large  following  at  one 

time  ;  her  marriage  probably  removed  the  urgent  neces- 

sity for  work,  and  if  so,  'tis  pity. 
Sara  Jeanette  Duncan  has  long  ago  reached  the 

higher  levels.  To  my  mind  "His  Honor  and  a  Lady"  is her  best  work. 

"Kit"  of  the  Mail-Empire,  represents  all  that  is 
good  in  newspaper  writings.  She  may  be  said  to  be  a 
pioneer  in  the  work  ;  her  influence  is  wonderful,  and  she 

has  the  biggest  following  of  any  woman-pager  in  or  out 
of  Canada.  Kit  was  asked  by  Major  Pond  to  go  on  the 
public  platform  on  her  return  from  Cuba,  whither  she 

went  as  "War  Correspondent"  for  the  Mail-Empire  dur- 
ing the  Philippine  war.  Oddly  enough,  she  is  so  nervous 

she  cannot  speak  from  a  platform,  and  shakes  at  the 
knees  if  asked  to  address  half-a-dozen  fellow-women 

writers  ;  but  pen  in  hand  her  eloquence  is  as  the  flow- 
ing river.  Kit  has  beauty  as  well  as  brains,  and  is  a 

personality  of  rare  charm.  She  is  the  wife  of  Dr.  Cole- 
man,  of  Hamilton,   Ont. 

Valance  Patriarch  is  the  most  recent  writer  heard 

from.  Her  book  "The  Chien  Boule  Dog,"  took  like 
wildfire  in  the  west  where  she  is  known  as  the  shyest  of 

women.  She  has  just  closed  a  contract  with  her  pub- 

lisher for  the  next  five  years'  work,  and  a  second  book 
is  almost  completed.  She  is  a  charming  hostess  in  Fort 

Rouge,  Winnipeg,  and  her  ability  extends  to  house- 
keeping as  well  as  writing.  You  meet  her  occasionally 

in  social  life,  where  she  is  looked  upon  as  a  wit  and  a 

splendid  converser.    Valance  Patriarche  has   "arrived." 
"Francoise,"  Miss  Robertine  Barry,  of  Montreal, 

whose  death  was  recently  chronicled  had  the  distinction 

of  being-  the  only  woman  who  owned,  edited  and  con- 
ducted her  own  magazine.  "Le  Journal  de  Francoise" 

had  an  especial  place  in  Newspaper  Row.  and  its  bril- 
liant editress  wielded  a  certain  power  in  politics  as  well 

as  art.  A  lovable  woman  was  Francoise — and  her  place 
will  be  hard  to  fill.  She  was  made  the  President  of  the 

Canadian  Women's  Press  Club,  and  amongst  its  mem- 
bers she  was  known  as  "Our  Dear  Francoise."  She 

wrote  a  book  of  poems  in  the  French  language,  and 

many  brochures  on  varying  subjects.  She  died  at  Mon- 
treal  a  few  months  ago. 

"Peggy,"  Mrs.  Balmer  Watt,  sends  out  a  clear  note 
from  the  high  lands  of  the  North.  She  is  the  author  of 

"Town  and  Country,"  a  dainty  little  book  descriptive 
of  life  out  west.  "Peggy"  writes  brightly,  cleverly  and 
as  one  who  observes.  Her  husband  is  the  proprietor  of 

"The  News,"  in  Edmonton. 
Maria  Lawson,  of  the  Victoria  Colonist,  is  the  author 

of  a  "School  History  of  Canada."  She  colaborrated 
with  Rosalind  Young  in  a  geography-history  of  Canada. 
Miss  Lawson  is  a  woman-editor  who  writes  on  big  sub- 

jects, and  she  conducts  the  best  child-page  in  any  news- 
paper T  know. 

Mrs.  Harris,  a  daughter  of  the  late  Sir  James  Doug- 
lass, is  the  author  of  the  first  book  of  Indian  Legends 

written  in  Canada.  Kate  Simpson-Hayes  followed  with 

a   "Legend  of  the  West,"   and  T  have  seen  it  somewhere 
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stated  that  she  produced  the  first  book  of  short  tales  in 
the  Canadian  west. 

Evelyn  Gunne,  of  Kenora,  Ont.,  is  the  author  of  a 

book  of  poems  of  very  real  worth,  and  she  is  a  song- 
writer of  some  distinction.  Her  "Builders,"  which  came 

out  in  the  Canadian  Magazine,  was  copied  from  end  to 
end  of  Canada  ;  she  is  at  present  engaged  in  short  story 
writing.  She  resides  at  Kenora,  where  iter  husband 
practices  medicine. 

Pauline  Johnson,  best  known  of  all  Canadian  women 
writers,  has  lately  left  off  platform  work,  and  is  quietly 

housed  in  Vancouver,  B.C.  She  possesses  every  attri- 
bute of  the  artist  ;  her  poems  are  exquisite  drifting 

musical  notes,  and  the  divine  afflatus  dwells  within  her. 

Her  place  in  literature  is  unique.  Being  of  Mohawk  ori- 
gin, her  blood  intermingling  with  the  two  rivers,  there  is 

something  of  the  song  of  the  rapids  and  the  calmer 
ripple  of  the  flow  in  her  verse. 

Amelia  Paget  has  recently  contributed  to  book 
shelves  in  a  collection  of  Indian  folklore  and  legends. 

But  little  has  been  said  regarding  this  important  sub- 
ject and  Mrs.  Paget,  herself  a  daughter  of  the  plains, 

should  speak  with  authority.  In  this  volume,  intended 
as  a  reference-book,  there  is  lacking  nothing  in  subject, 
but  unfortunately  the  lady  seems  not  to  have  possessed 

the  "trick"  of  arranging  her  facts  so  as  to  make  them 
appear  to  the  best  advantage.  Had  Mrs.  Paget  colla- 

borated with  some  experienced  writer  her  book  would 

have  undoubtedly  been  the  rage.  "Some  one  had  blun- 
dered,"  it  is  evident. 

Grace  Dennison,  "Lady  Gay"  of  Toronto  Saturday 
Night,  whose  writing  shows  large  intuitive  perceptions, 
appears  to  be  too  confined  for  her  free  and  dashing  style 

of  composition.  I  imagine  "Lady  Gay"  capable  of 

greater  things  than  a  weekly  page  ;  but  "the  grind"  of 
duty  has  kept  this  delightful  essayist  rather  in  the  back- 

ground, I  fear.  She  is  a  delightful  converser,  a  fine 
French  scholar  and  her  grist  each  week  shows  hard 

work. 
Then  we  have  Maud  Regan  (prize  essayist)  ;  Marx- 

McKay  <Scntt,  the  founder  of  "The  Woman's  Journal"; 
Mrs.  S.  J.  Graham,  whose  "Etchings  From  a  Parsonage 
Veranda"  made  no  small  stir  ;  Anna  M.  Wilson,  winner 
of  a  thousand  dollar  prize  offered  by  the  Chicago  Post,' 
Mrs.  M.  Forysth  Grant,  who  writes  on  history.  We 
have  Helen  Gregory  Flesher,  a  critic  and  scholar  ;  Eva 
Brodlique,  Mary  B.  Sandford,  Annie  Robertson.  Mme. 
Duval,  a  true  poetess  ;  Mary  Morgan  with  two  books  of 

verse  to  her  name,  Madam  Dandurand,  the  only  comedy- 
writer  we  have  ;  Mile.  Beaupre,  in  scholarly  rhyme,  Mme. 

Thibeault,  and  "Felicite  Angers"  who  claims  the  dis- 
tinction of  writing  the  first  French-Canadian  novels  ; 

Annie  L.  Jack,  whose  "Book  of  Gardening"  delights  ; 
Eliza  S.  McLeod  in  patriotic  verse  ;  Jean  TJ.  E.  Nealis, 
of  St.  John,  N.B.,  whose  writings  I  recollect  so  long 

ago  as  five-and-twenty  years  ;  Annie  Rothwell  Christie. 
writer  of  four  story  books,  and  of  whom  Sir  Edwin  Ar- 

nold wrote  :  "The  best  war  songs  of  the  Canadian  re- 
bellion were  written  by  Annie  Rothwell"  ;  no  small 

praise  this.  Alice  M.  Ardagh  and  Amy  Parkinson,  both 

poetesses,  and  Emily  Weaver,  whose  "Canadian  History 
for  Boys  and   Girls"   is  well  known. 

You  will  find  on  library  shelves  a  small  volume  of 
verse  by  Pamelia  Vining  Yule,  dated  1881,  but  the  sweet 
singer  sleeps  the  sleep  that  knows  no  waking  ;  like  poor 
Isabel  Valancy  Crawford,  she  did  not  live  to  know  the 
worth  of  her  work. 

Marjory  MacMurchy,  and  Katherine  L.  Lawson  are 
both  well  known  names  in  Toronto  literary  circles.  Then 

we  have   Sarah   A.   Curzon,   whose   "Laura   Secord  "   set 



BOOKSELLER  AND  STATIONER 

her  in  front  ranks,  Lily  E.  F.  Barry,  of  Montreal  ; 
Anna  T.  iSadlier  in  translations  ;  Mary  Russel  Chesley, 
a  Quaker  controversalist,  and  also  Margaret  P.  Murray 
with  Maud  Ogilvy,  of  Montreal,  whose  work  is  along 
biographical  lines.  Agnes  Fitzgibbon,  a  grand  daughter 
of  Sussana  Moody,  herself  one  of  the  first  of  Canadian 

writers,  but  whose  work  "Roughing  it  in  The  Bush" 
nearly  "did"  for  Canada  as  a  homeland  for  the  emi- 

grant ;  Amy  Burlinguist,  a  prolific  magazine  contribu- 

tor ;  Emma  Wells  Dixon,  whose  "Miss  Dexie"  made  a 
continent  laugh;  Madge  Robertson,  too,  well  'known 
amongst  the  best,  and  last  but  not  least,  "Jean 
Blewett,"  sweet  singer  of  the  land  she  so  loves.  In  Jean 
Blewett  we  have  the  true  poet — and  when  the  long  line 
of  writers  of  the  young  nation  comes  to  be  looked  at 
from  a  perspective  of  time  and  memory,  first  in  the 
ranks   will  walk   .lean   Blewett. 

The  impressionist  school  sent  out  Helen  M.  Merril  ; 
Agnes  Ethelwyn  Wetherald  and  Irene  E.  Morton,  with 
Annie  Campbell  Huestis,  Lily  Dougall,  of  Montreal,  and, 

let     us     not      forget,    "Virna    Sheard."    whose    work    has 

and  it  would  be  of  real  interest  to  find  a  copy.  Dr. 
Morgan,  of  Ottawa,  whose  work  in  research  is  so  well 

known,  should  gather  data  of  this  woman's  work. 
1  doubt  if  this  completes  the  list  of  Canadian  writ- 
ers :  quite  a  few  women  take  "Ink,  consumption,"  and 

die  of  it  before  they  reach  maturity,  but  a  very  large 
number  are  doing  splendid  work  in  the  ranks-. 

"Hester  Hope,"  Mary  Wallace,  Constance  Fair- 
banks, Mrs.  Towne,  Mrs.  Sherk,  Cora  Hind,  "The  Ma- 

tinee Girl,"  Mary  Snyder,  Florence  Lediard,  Lilian 
Laurie,  "Sandy  Grant,"  the  latter,  whose  pawky  Scotch 
humor  delighted  her  prairie  readers  ;  with  a  number  of 

others  coming  rapidly  to  the  fore.  But  Jean  Mclll- 

wraith's  place  in  Canadian  letters  is  an  assured  one,  as 
is  the  Lizar  sisters.  The  latter  wrote  in  conjunction 

"The  Canada  Company,"  and  put  the  impress  of  genuis 
on  every  page.  Janet  Carnochen  of  Niagara  stands 

alone  a  specialist  in  "records,"  but  is  shy  about  claim- 
ing kinship  with  the  'historian.'  "Barbara  Ballantine"' 

is  the  latest  name  to  appear  in  the  writer's  dictionary, 
and   as  she  is   yet   scarcely  out  of  her  teens,   has   reached 

>E    KNOWN   OF   TWENTY    THOUSAND   DOLLARS   BEING   CLEANED   UP   ON   ONE    RACE." 

Illustration  from  "  The  Losing  Game,"  by  Will  Payne  (Coppl. 
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forced  a  pathway  by  sheer  merit.  Then  we  have  a  fine 
novel  writer  in  Joanna  Wood,  as  also  Mrs.  Harrison, 

"Seranus,"  whose  "Pine,  Rose  and  Fleur  de  Lis," 
haunts  the  reader.  Alice  Jones,  Halifax,  N.S.,  breathes 
freedom  and  storm  of  the  seagirt  shores,  and  from  the 

same  land  comes  "Beautiful  Joe,"  a  classic  in  itself,  the 
work   of   "Marshall    Saunders." 

Rosanna  Eleanor  Leprehon,  poet  and  novelist,  has  a 

place  in  our  "Canadian  gallery  as  in  our  hearts  ;  while 
from  "Merlin's  Cave"  comes  forth  Louise  Murray.  Jane 
Katzman's  name,  too,  stands  out  in  the  long  list,  and 
Madge  Robertson  speaks  in  gifted  numbers. 

Some  doubt  exists  as  to  whom  the  first  Canadian 

hovel  belongs  ;  but  Thomas  O'Hag'an,  whose  authority  is 
worth  recording,  says  :  "Mrs.  Frances  Brook,  wife  of  the 
Chaplain  of  the-  Garrison  at  Quebec,  published  (in  Lon- 

don, Eng.)  in  1784,  the  first  novel  written  in  Canada." 
Julia  Katherine  Beckwith  followed  in  1826  with  "St. 

Ursula's  Convent,  or  the  Nun  of  Canada."  Enquiry  at 
various  libraries  fails  to_  discover  any  relic  of  this  work, 

few  readers.  I  visited  this  gifted  lady  while  in  Victoria, 

B.C.,  and  found  her  deep  in  the  preparation  of  a  his- 
torical novel  which  seemed  to  me  to  be  fine  and  promis- 

ing. "Barbara  Ballantine"  is  a  fine  artist  as  well  as 
pen-woman  ;  her  pretty  home,  "Sans  Souci,"  stands  just 
above  Oak  Bay  in  the  straits  of  Juan  del  Fuca. 

Mrs.  Sadlier's  place  in  literature  will  be  acknowl- 
edged some  day  ;  but  her  "Blakes  and  Flannigans"  seems 

relegated  to  the  rear  with  the  Jane  Austin  books.  She 
wrote  largely  on  church  subjects,  and  her  work  was  well 

done. 
The  name  of  Sara  Mickle  almost  missed  my  mind, 

but  she  was  the  one  who  arranged  "The  Cabot  Calen- 
dar," and  she  was  assisted  by  Miss  Fitzgibbon  in  this. 

I  have  purposely  left  the  name  of  Agnes  Maule 

/•Machar  till  the  end  of  my  article.  "In  Lays  of  The  True 
North"  you  get  all  that  is  of  patriotic  splendor  with 
animated  and  artistic  skill.  Miss  Machar,  whose  pen 

name  "Fidelis."  is  a  household  word  throughout  Canada, 
sings  a  note  of  hope.  She  reaches  the  heights  and  the 
heart  at  once. 
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Information  about  Copyright  Fiction 

A  Record  of  the  Novels  which  have  Ap- 

peared  during  March— New  Titles  Being 
Arranged  for. 

Winston  Churchill's  "A  Modern  Chronicle,"  appeared 

early  in  the  month  and  was  of  course  well  received  in  all 

quarters.  According  to  the  publishers,  the  Macmillan  Co., 

it  promises  to  "Out-Churchill  Churchill." 

During  March,  the  Macmillan  Co.  published  the  fol- 

lowing titles,  "Litany  Lane,"  by  Mrs.  Baillie-Saunders, 

"The  Human  Cobweb,"  by  Putnam  Weale,  and  "Lost 
Face,"  by  Jack  London. 

The  Copp,  Clark  Co.  have  added  to  their  series  of 

English  shilling  issues  "The  Elusive  Pimpernel,"  by Baroness  Orczy 

Towards  the  end  of   the  month  the   Copp,    Clark   Co. 

will  publish  the  second   volume  in  their  series  of  reprints 

of  Sir  Gilbert  Parker's  novels,  "The  Right  of  Way."    The 

first  to  appear  was  "The  Weavers." 
The  April  fiction  publications  of  the  Copp,  Clark  Co. 

include  "The  Prodigal  Father,"  by  J.  Storer  Clouston 
(ready),  "The  Sky  Man,"  by  H.  K.  Webster  (April  15), 
and  "Petticoat  Government." 

The  Musson  Book  Co.,  have  arranged  for  a  Canadian 

edition  of  "The  Greatest  Wish  in  the  World,"  by  E.  Tem- 
ple Thurston,  author  of  "The  City  of  Beautiful  Non- 

sense." 
William  Briggs  has  added  to  his  spring  list  a  Can- 

adian edition  of  "The  Duke's  Price,"  by  Demetra  and  Ken- 
neth Brown.  It  is  a  story  somewhat  after  the  style  of 

"The  Shuttle." 

A  fifty  cent  edition  of  "David  Harum,"  is  now  on  the 
press"  with  William  Briggs.  It  will  form  one  of  his  series 
of  cheap  reprints. 

April  15  is  announced  by  McLeod  &  Allen  as  the  date 

of  publication  of  "The  Arch-Satirist,"  by  Frances  De 
Wolfe   Fenwiek. 

McLeod  &  Allen  have  just  ready  nine  of  their  spring 

novels  :— "Little  Knight  of  the  X  Bar  B,"  by  Mary  K. 
Maule,  "By  Inheritance,"  by  Octave  Thanet,  "The  Tam- 

ing of  the  Red  Butte  Western,"  by  Francis  Lynde,  "The 
Head  Coach,"  by  Ralph  D.  Paine,"  "The  Carleton  Case," 
by  Ellery  H.  Clark,  "The  Girl  From  His  Town,"  by 
Marie  Van  Vorst,  "The  Beauty,"  by  Mrs.  Wilson  Wood- 
row,  "Tess  of  the  Storm  Country,"  by  Grace  Millar 
White,   "Samuel  The  Seeker,"  by  Upton  Sinclair. 

The  Musson  Book  Oo.  have  recently  brought  out  "The 
Personal  Conduct  of  Belinda,"  by  Eleanor  Hoyt  Brainerd, 
"The  Red  House  on  Rowan  Street,"  by  Roman  Doubleday, 
"The  Awakening  of  Zojas,"  by  Miriam  Michelson,  "Caleb 
Trench,"  by  Mary  Imlay  Taylor  and  "Strictly  Business," 
by  0.  Henry. 

Cassell  &  Co.,  have  received  their  first  consignment 

<>f  spring  fiction,  and  they  are  to  <be  complimented  on 
the  attractive  appearance  of  the  books.  The  new  titles 

now  in  include  H.  Rider  Haggard's  "Morning  Star," 
Warwick  Deeping's  "The  Rust  of  Rome"  and  "Our  Flat," 
by   R.    Andom. 

The  Macmillan  Co.  expect  to  have  ready  during  the 

latter  part  of  the  month  "The  Undersirable  Governess," 
by  F.  Marion  Crawford,  and  "A  Life  for  a  Life,"  by 
Roger  Herrick. 

The  Musson  Book  Co.  have  received  a  consignment 

from  Harpers  of  "Cavanagh,  Forest  Ranger,"  by  Ham- lin   Garland. 

English  exchanges  note  the  publication  in  England  of 

a  novel  entitled  "The  Ramparts  of  the  Empire,"  which 
is  the  work  of  Frank  Fox,  who  is  announced  to  be  a 

Canadian. 

Importations  by  Canadian  Publishers 
Books  of  General  Interest  Being  Brought 

in  for  the  Benefit  of  Canadian  Readers — 

Special    Editions. 

The  Copp,  Clark  Co.  have  imported  "The  Literature 
of  the  Victorian  Era,"  by  Hugh  Walker,  LL.D.,  an  im- 

pertant  volume  by  a  writer  of  note.  The  volume  con- 
tains 1,000  pages  and  will  be  of  special  value  to  public 

and  high  school  libraries,  ($3  net). 

The  Macmillan  Co.,  of  Canada,  have  re-issued  in  their 

Library  of  Canadian  Travel,  three  of  General  Sir  Will- 

iam Butler's  books  of  exploration  in  Canada,  viz.,  "The 

Great  Lone  Land,"  "The  Wild  North  Land,"  and  "Red 
Cloud."  In  the  same  series  they  have  also  brought  out 

Milton  &  Cheadle's  "Northwest  Passage  by  Land." 
The  Musson  Book  Co.  have  brought  out  in  conjunc- 

tion with  Sampson  Law,  Marston  &  Co.,  London,  "Henry 
Fielding:  A  Memoir,"  by  G.  M.  Godden,  and  they  have 

also  received  a  well-illustrated  edition  of  Dickens' 
"Christmas  Books."  A  new  set  of  Louisa  M.  Alcott's 
best  known  books  figures  among  their  latest  importations. 

The  Musson  Book  Co.  have  brought  in  a  supply  of 

••into  the  Fighting-line,"  by  the  Right  Rev.  Arthur  F. 
Wilmington  Ingram,  D.D..  Lord  Bishop  of  London. 

McClelland  &  Goodchild  have  now  in  stock  a  full  sup- 

ply of  "The  First  Great  Canadian,"  by  Charles  B.  Reed. 
McClelland  &  Goodchild  are  handling  Grenville 

Kleiser's  books  on  elocution  and  finding  a  good  sale  for 

them  in  Canada.  The  titles  are  "How  to  Speak  in  Pub- 

lic"; "How  to  Develop  Power  and  Personality,"  and 
"How  to  Hold  an  Audience."  Mr.  Kleiser  is  a  Canadian 
and  was  recently  instructor  in  elocution  in  Yale  Divinity 
School. 

Information  about  Cheap  Reprints 
Canadian  Publishers  Taking  up  this 

Proposition  Vigorously  —  Several 
Series  on  the  Market,  all  Attractive 

in  Appearance  and  Price. 
Henry  Frowde  (Oxford  University  Press)  is  meeting 

with  great  success  in  his  advance  sales  of  the  St.  Cuthherl 

Series  of  cheap  reprints.  These  are  one  of  the  most  at- 
tractive propositions  ever  offered  to  the  Canadian  trade. 

including  the  best  novels  of  Joseph  Hocking.  David  Lvall. 

Ian  Maclaren,  J.  M.  Barrie.  S.  R.  Crockett,  etc.,  in  ex- 
cellent  form.  , 

McLeod  &  Allen  have  published  a  paper  and  cloth 

edition  of  "Whispering  Smith,"  by  F.  H.  Spearman,  and 
"Lightning  Conductor,"  by  C.  N.  and  A.  M.  Williamson, 
and  have  in  preparation  similar  editions  of  "Princess 
Passes,"  by  the  Williamsons,  and  "The  Wheel  of  For- 

tune,"  by   Louis   Tracy. 
The  Macmillan  Co.  of  Canada  will  have  ready  this 

spring  more  than  thirty  titles  in  their  Library  of  Popular 
Novels.  This  series  will  embrace  some  exceptionally  popu- 

lar books,  such  as  "The  Virginian,"  by  Owen  Wister; 
"Dorothy  Vernon,"  by  Charles  Major;  "The  Sea  Wolf," 
by  Jack  London:  "The  Crossing,"  by  Winston  Churchill, etc. 
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Interesting   Items  About  Canadiana 

Books  of  Special  Interest  to  Canadians 

Appearing  in  the  Near    Future — New 
Titles  Noted. 

The  second  volume  of  Rev.  J.  E.  Sanderson's  "First 

Century  of  Methodism  in  Canada"  is  to  be  published  this 
year  by  William  Briggs. 

The  Baptist  Book  Room,  Toronto,  are  bringing  out 

a  devotional  book  entitled  "The  Harmonious  Life," 
by  the  Rev.  A.  M.  McDonald. 

A  small  paper-covered  book  of  "Toasts  and  Ballads 
Suitable  for  all  Occasions,"  has  been  compiled  by  McLeod 
&-  Allen,  Toronto.    The  price  is  15  cts. 

A  new  edition  of  W.  S.  Herrington 's  "Heroines  of 
Canadian  History,"  sepeially  adapted  for  school  use  is 
being  arranged  for.     It  will  be  bound  in  paper  covers. 

"The  Veteran  and  Other  Poems,"  by  Rev.  Hamilton 
Wigle,  pastor  of  Zion  Methodist  Church,  Winnipeg,  will 
be  ready   this  month.  It  is  being  published  by  William 
Briggs. 

A  new  edition  of  "The  Broken  Trail,"  by  G.  W. 
Kerby.  Calgary,  will  be  published  shortly.  It  will  be 
revised  and  enlarged  and  several  new  illustrations  will 
bo  added. 

In  our  notice  of  Father  Morice's  "History  of  the 
Catholic  Church  in  Western  Canada,"  in  our  March  num- 

ber, we  quoted  the  price  as  $4.00  per  set.  This  should 
have  been     $5.00. 

What  is  probably  the  first  book  of  family  worship  to 
be  published  in  Canada  is  announced  by  William  Briggs. 
It  has  been  compiled  by  Rev.  Wm.  D.  Lee,  a  Presbyterian 
minister  of  Waterloo. 

H.  Addington  Bruce  is  publishing  through  the  Mac- 

millans,  the  story  of  "Daniel  Boone  and  the  Wilderness 
Road,"  a  thrilihg  record  of  romance  and  adventure.  The 
book  is  now  in  the  press. 

"The  Empire  Club  Speeches,  1909,"  is  now  in  the 
press-of  William  Briggs.  The  book  contains  the  speeches 
delivered  before  the  club  last  year,  among  which  appear 

several  of '  exceptional  interest. 

'"Pioneer  Jack  and  Other  Canadian  Sketches,"  the  work 
of  F.  Sinclair  Dickinson,  a  member  of  the  staff  of  the 
Toronto  Globe,  is  now  in  the  hands  of  William  Briggs  and 
will  be  issued  during  the  summer. 

Henry  Holt  &  Co.  are  bringing  out  this  month.  "The 
Care  of  Trees  in  Lawn,  Street  and  Park."  by  B.  E.  Fer- 
now,  Professor  of  Forestry  in  the  University  of  Toronto. 
It  has  been  written  for  the  guidance  of  amateurs. 

William  Briggs  is  arranging  to  publish  early  in  May 
a  biography  of_  the  Rev.  John  Sanderson,  one  of  the 
pioneer  Methodist  preachers  of  Ontario.  It  is  the  work 

of  liis  daughter,  Miss  Camilla  Sanderson,  of  Toronto. 

The  Musson  Book  Co.  will  issue  in  the  course  of  a 

month  a  Canadian  edition  of  "Where  the  Fishers  Go," 
the  book  on  Labrador  by  the  Rev.  P..  W.  Browne,  origin- 

ally published  by  the  Cochrane  Publishing  Co.,  New  York 

Two  of  the  sixteen  chapters  of  ''The  (treat  Pacific 

Coast,"  by  C.  Reginald  Knock,  published  by  Grant 
Richards,  London,  deal  specifically  with  British  Columbia 
and  in  consequence  the  book  has  an  interest  for  Canadians. 
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I)r  William  Osier  has  published  through  the  Oxford 

University  Press  a  small  volume  on  the  life  of  "Michael 
Servetus*"  which  was  originally  delivered  as  a  lecture 
before  the  Johns  Hopkins  Medical  School  Historical  Club. 

The  .1.  B.  Lippincott  Co.,  Philadelphia,  announce  for 

early  publication  "A  Woman  in  Canada,"  by  Mrs.  George 
Cran,  an  account  of  a  British  woman's  journeys  through 
the  Dominion  from  Quebec  to  the  Pacific,   illustrated  by 
many  views. 

"The  Church  and  Men,"  the  work  of  Rev.  Dr.  W.  H. 
Smith,  M.A.,  B.D.,  a  Presbyterian  minister  in  Canada,  is 

announced  by  the  Broadway  Publishing  Co.,  835  Broad- 
way, New  York.  It  deals  with  the  problem  of  getting 

and  keeping  men  in  the  churches. 

A mil 'ume   of  verse  by   the   Rev.   A.   M.    St.   John 

Mildmay,  M.A.  (Oxon.),  of  Arancouver.  B.C.,  is  to  be 
published  this  spring  by  William  Briggs.  It  will  be  en- 
titled  "Sea  Room"  and  will  deal  with  Canada  and  the 
immigration  question.    It  will  be  well  illustrated. 

The  University  Press,  Toronto  have  recently  brought 

out  Dr.  B.  E.  Fernow's  "History  of  Forestry"  in  an  im- 
posing volume.  Dr.  Fernow  is  dean  of  the  Faculty  of 

Forestry  in  the  University  of  Toronto  and  his  book  is 
the  most  important  work  of  its  kind  yet  published. 

Canada  as  the  scene  of  novels  is  being  utilized  exten- 
sively these  days.  The  latest  English  author  to  select 

Canadian  ground  for  his  work  is  Coningsby  W.  Dawson, 

who  has  written  a  story  entitled  "Murder  Point  :  A  Tale 
of  Keewatin,"  which  is  published  by  Dodder  &i  Stoughton. 

George  Allen  &  Sons,  the  British  publishers,  have  ar- 
ranged for  the  publication  of  a  series  of  volumes  dealing 

with  the  various  portions  of  the  empire,  to  be  known  as 
the  British  Empire  Ser;es.  The  initial  volume  will  deal 
with  Canada  and  is  written  by  His  Grace  the  Duke  of 
Argyll. 

"The  History  of  Kings  County,  Nova  Scotia,"  by  Ar- 
thur Wentworth  Hamilton  Eaton,  "giving  a  sketch  of  the 

French  and  their  expulsion,  and  a  history  of  the  New 
England  planters  who  came  in  their  stead,  with  many 

genealogies,"  is  soon  to  be  published  by  the  Salem, 
Mass.,  Press  Co. 

Houghton,  Mifflin  &  Co.,  Boston,  are  bringing  out  a 
series  of  small  volumes  dealing  with  modern  religious 
problems,  written  by  leading  scholars  of  the  day.  Among 

the  number  is  "The  Historical  and  Religious  Value  of  the 
Fourth  Gospel,"  by  Professor  E.  F.  Scott,  of  Queen's 
University,  Kingston. 

The  story  of  the  Northwest  Mounted  Police  is  told  by 
A.  I..  Haydon  in  a  book  which  Andrew  Melrose  &  Co. 
published  in  March.  Mr.  Haydon  visited  this  country  last 
year  in  order  to  collect  his  material.  His  book  is  called 
"The  Riders  of  the  Plains."  A  Canadian  edition  will  be 
issued  by  the  Musson  Book  Co. 

Another  book  dealing  with  life  in  the  west  by  Rev. 
John  McDougall,  D.D..  is  to  be  published  this  year  by 
William  Briggs.  Dr.  McDougall  has  already  published 

four  books  about  western  life  and  he  is  eminently  quali- 
fied to  write  on  the  subject.  He  is  a  son  of  the  great 

pioneer  missionary,  George  McDougall,  and  was  born  in 
the  west. 

,    The  Editor  Company,  Ridgewood,     New  Jersey,   have 

just  published      "Points    About     Poetry"    by  Donald     G 
French;  Principal  of  the  Canadian  Correspondence  College 
and  literary  editor  of  the  Toronto  World.    The  book  gives 
in  concise   form   information   on    the  study   and   writing  of 
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poetry    which   can   not   be   obtained   in    any   other     single 
book  published. 

"A  Summer  on  the  Canadian  Prairie,"  is  the  title  of 
a  book  by  Georgiana  Binnie-Clark,  giving  the  experiences 
of  two  ladies  who  joined  their  brother  in  developing  a 
free  grant  of  land  in  the  Northwest.  It  is  published  in 
England  by  Edward  Arnold  and  in  the  United  States  by 

Longmans,  Green  &  Co.  A  Canadian  edition  will  be  is- 
sued by  Musson  Book  Co. 

Some  Canadian  Books  of  the  Month 

Brief  Reviews  of  the  Work  of  Canadian 

Authors — A  Few  Titles  Worth  Attention 

by  Careful  Readers. 

Dr.   Fernow's  Work  on  Forestry. 

Some  time  ago  Dr.  Bernhard  E.  Fernow,  Dean  of  the 

P'aculty  of  Forestry  in  the  University  of  Toronto,  pub- 
lished "A  Brief  History  of  Forestry."  This  has  been 

followed  now  by  a  more  complete  work,  embodying  the 

previous  book,  but  with  additions  dealing  more  partic- 
ularly with  the  United  States  and  Canada.  After  the 

author's  illuminatory  preface,  he  considers  successively 
the  forests  of  the  ancients,  then  those  of  Germany, 
Austria,  Switzerland,  France,  Russia,  Scandinavia,  the 
Mediterranean  countries,  Great  Britain  and  her  colonies, 
Japan  and  the  United  States.  From  a  consideration  of 
forest  conditions  in  all  these  countries,  we  see  that  the 

greatest  forestry  development  is  to  be  found  in  Ger- 
many and  her  nearest  neighbors.  While  any  develop- 

ment must  differ  with  the  differing  social  and  industrial 

conditions  in  the  various  countries,  several  general  per- 

iods may  be  established,  and  this  should  be  clearly  ap- 
preciated in  this  time  of  agitation  in  America  with  re- 

gard to  the  conservation  of  our  natural  resources  in 

general  and  those  of  our  forests  in  particular. 
The  first  period  is  that  of  destruction,  the  settler  needing 
open  land  for  farming  and  pasture.  The  second  period 

is  that  of  protection;  the  settler  learns  the  need  of  pro- 
tecting his  forest  against  cattle  and  fire  and  reckless 

lumbering.  The  third  period  is  that  of  construction;  the 
settler  sees  the  value  of  fostering  natural  or  artificial 
regeneration.  The  fourth  period  is  that  of  economy;  the 
settler,  now  with  other  settlers  to  be  regarded  as  forming 

a  full-grown  nation,  organizes  forest  areas  and  a  sustained 
yield.— (The  University  Press,  Toronto.     Cloth,  $2.50.) 

v 
Miss  Fenwick's  Clever  Novel. 

For  a  first  book  by  a  young  writer,  who  has  confined 
her  attention  previously  to  magazine  stories  exclusively. 

the  "Arch-Satirist,"  by  Frances  De  Wolfe  Fen  wick 
(Toronto  :  McLeod  &  Allen.  Cloth,  $1.25),  is  an  achieve- 

ment of  which  she  may  well  be  proud.  A  first  reading  of 
the  book  impresses  one  with  the  skill  exhibited  in  the 

writing  itself.  There  is  a  confidence,  a  tone  and  a  pre- 
cision, which  mark  Miss  Fenwick  as  a  literary  craftsman 

of  no  mean  ability.  It  is  in  fact  a  finished  work  from 
the  technical  standpoint.  But  this,  in  itself,  is  small 

praise,  for  now-a-days  the  average  novel  is  remarkably  well 
written.  Where  the  book  does  excel,  however,  is  in  the 
clever  dialogue,  the  observation  on  human  life,  and  the 
epigrammatic   sentences  in   which  these  observations  are 

clothed.  The  theme  of  the  story  is  not  entirely  convinc- 
ing, but  it  possesses  considerable  dramatic  force.  It  pic- 

tures a  sister  of  fine  character,  compelled  by  a  foolish 
oath  to  a  dead  mother  to  conceal  her  relationship  to  a 

half-brother,  who  is  a  depraved  consumptive.  She  loves 
this  brother  passionately  and  practically  supports  him, 

but  naturally  her  intercourse  with  him  is  misunderstood. 
It  is  this  complication  which  provides  a  strong  climax 
for  the  story.  The  scene  is  laid  in  Montreal,  and  a 
good  picture  of  social  life  in  the  Canadian  metropolis  is 

given. 
A  Japanese  Story. 

To  touch  the  heart  strings  and  stir  the  emotions  as 

Miss  Dorothy  Dean  Tate  has  done  in  her  "Story  of 
Yuku"  (Toronto  :  William  Briggs),  is  surely  an  indica- 

tion of  strong  creative  power.  The  young  Torontonian 
has  produced  a  remarkable  piece  of  work,  disclosing  a 

depth  of  insight  into  life  and  a  skill  in  weaving  ro- 
mance, which  are  usually  associated  only  with  writers  of 

more  mature  years.  The  story  has  its  scene  in  Japan 
and  relates  the  romance  of  a  young  American  and  a 
dainty  little  Japanese  maiden.  There  are  two  or  three 
other  actors  in  the  drama,  but  their  parts  are  minor 

ones,  and  the  reader  follows  the  principals  with  the  keen- 
est attention.  Of  action  there  is  but  little.  It  is  more 

a  disclosure  of  the  workings  of  the  human  mind,  the 
joys  and  sorrows  which  surge  through  it  and  the 

tragedy  of  misunderstandings.  The  ending  is  an  inevit- 
able one,  and  while  it  is  a  sad  one,  still  it  but  serves 

to   impress  the   story  on  the   mind. 

Brief  Notices  of  Some  Recent  Books 

English  Novels  in  Colonial  Editions — Books 
of   General  Interest  —  Recent  American 

Publications. 

The  Thief  of  Virtue.    By  Eden  Phillpotts.    John  Lane  Co., 
New  York.     Cloth,  $1.50. 

The  author's  greatest  book,  strong  in  its  characteriza- 
tion, weird  in  its  nature  effects  and  sane  in  its  humanism. 

Nowhere  else  but  on  the  moors  of  Devonshire,  with  its 

wonderful  cloud  aspects,  its  tors  and  its  relics  of  bygone 

ages,  could  such  a  set  ting 'be  found  for  the  elemental,  tem- 
pestuous nature  of  Philip  Ouldsbroom.  the  man  who  dom- 

inates the  book.  In  striking  contrast  to  him  is  his  sup- 
posed son,  Martin  Ouldsbroom,  a  man  of  a  totally  different 

type,  cool,  calculating,  eminently  just,  but  without  senti- 
ment. Both  are  drawn  with  realistic  touch,  as  is  also 

Unity,  the  patient  and  clever  wife  and  mother,  and  Bar- 
bara Hect,  the  friend  and  counsellor  of  faulty,  large- 

hearted  Philip.  The  book  is  a  fascinating  study  of  those 
moral  and  psychological  problems  which  are  of  universal 
interest. 

American  Woman's  Cook  Book.     By  Ella  M.  Blackstone. 
■Chicago:  Laird  &  Lee.     Oilcloth  binding,  $1.50. 

The  latest  creation  in  cook-book  making.  The  recipes 
have  been  gathered  from  the  most  reliable  sources,  and 
are  simple,  practical  and  economical.  It  containe  menus 

for  each  month  and  for  special  dinners,  such  as  Christ- 
mas, Thanksgiving  and  Easter.  Food  suitable  for  the 

various  months,  the  sick  room  and  for  special  occasions, 

beverages,  candies,  ice  creams,  and  ices.  Approved  house- 
hold recipes  of  all  kinds. 
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The  Canadian  Monthly  List  of  Books 
A  Record  of  all  Books  Bearing  the 

Imprint  of  a  Canadian  Publisher.  Is- 
sued in  March  and  Early  in  April. 

Alcott,   Louisa,   F.     Works.     8   Volumes.     New   Edition. 
Toronto:  Musson.    March.     Cloth,  $1, 

Andom,  R.    Our  Flat.    Toronto:  Cassell.    March.    Cloth,  $1. 

Troddles  and  his  friends,  having  become  tired  of  their  experiences 

of  furnished  lodgings  and  of  landladies,  determine  to  set  up  a  com- 
munal establishment  in  a  flat.  The  fun  begins  immediately  with  their 

.endeavor  to  discover  a  convenient  and  suitable  suite  of  rooms,  and  it 
waxe6  fast  and  furious  when  the  time  comes  to  furnish  and  provision 

it.  Their  subsequent  adventures  are  described  in  the  author's  best 
manner. 

Brainerd,     Eleanor    Hoyt.       The    Personal    Conduct    of 
Belinda.  Toronto:  Musson.  March.  Cloth,  $1.25. 

Belinda,  as  a  teacher  of  literature  in  a  fashionable  school,  is  forc- 
ed into  taking  a  party  to  Europe  alone.  Some  of  the  young  ladies, 

with  their  characteristic  enthusiasms  and  love  affairs,  are  of  the 

party.  A  couple  of  elderly  ladies  and  a  young  man,  who  having  by 
chance  seen  Belinda,  makes  up  his  mind  to  win  her  love.  That  he 
has  been  abroad  ten  times,  that  his  youth  is  a  surprise  to  her  who 

was  expecting  a  "doddering  old  gentleman,"  with  other  unexpected 
turns  of  the  tale  make  most  amusing  reading. 

Butler,  General  Sir  William.  The  Great  Lone  Land.  New 

edition  in  Macmillan's  Library  of  Canadian  Travel. 
Toronto:  Macmillan.  March.  Cloth,  $1.25. 

The  Wild  North  Land.  New  edition  in  Macmillan's 
Library  of  Canadian  Travel.  Toronto:  Macmillan. 

March.'  Cloth,  $1.25. Red  Cloud.  New  Edition.  Toronto:  Macmillan.  March. 

Cloth,  $1.25. 

Churchill,  Winston.    A  Modern  Chronicle.    Toronto :  Mac- 
millan.   April.    Cloth,  $1.50. 

Clark,  Ellery  H.     The  Carleton  Case.     Toronto:  McLeod 
&  Allen.     April.     Cloth,  $1.25. 

That  was  a  very  accomplished  hypocrite,  quite  the  boss 
hypocrite  of  the  whole  realm  of  fiction,  who  worked  so 

much  of  the  mischief  in  "The  Carleton  Case."  Not  only 
was  he  ultra-respectable  and  an  honor  and  a  blessing  to  the 
community,  but  also,  was  he  a  patron  and  a  godsend  to  struggling 
young  geniuses,  and  his  blameless  life  was  an  inspiration  to  men, 
women,  and  children  wherever  his  name  was  known.  And  all  the 

time  he  was — but  only  by  reading  the  book  is  it  possible  to  find  out 
all  that  he  really  was.  Even  the  author  seems  to  have  felt  that  this 
creation,  of  his  brain  was  a  very  horrible  sort  of  person  and  not  to 
be  trusted  any  farther  lest  he  might  succeed  finally  in  quite  ruining 
the  lives  of  some  of  the  innocent  people  who  believed  in  him.  And 
so  he  had  to  be  killed  off  suddenly,  although  not  until  he  had  come 
very  near  to    doing    damage    as    irreparable  as    ever    happens    in    that 
sort   of  a  romance. 

I 

Clouston,    J.    Storer.       The   Prodigal   Father.       Toronto: 
Copp,  Clark.     March.     Cloth,  $1.25. 

A  fantastic  story,  with  plot  laid  in  Edinburgh.  James  Heriot 

Walkingshaw,  writer  to-the  signet,  a  thoroughly  upright,  respectable 
and  elderly  widower,  with  a  grown-up  family,  is  doctored  by  a 
quack,  with  the  result  that  after  a  severe  illness  in  which  he  almost 
dies,  he  suddenly  recovers  and  begins  to  grow  young  again.  His 
exuberant  nature  breaks  all  bounds  and  the  things  he  says  and  does 
shock  the  staid  people  of  his  acquaintance.  He  has  many  amusing 

experiences  and  having  made  several  young  people  happy  and  got  even 
with  his  eldest  son,  bids  the  reader  farewell  as  a  youth  again  at  a 
public  school. 

Curwood,    James    Oliver.      The   Danger   Trail.      Toronto: 
McLeod  &  Allen.      March.     Cloth,  $1.25. 

The  scene  of  the  story  is  laid  in  the  Canadian  Northwest.  A 

young  railroad  civil  engineer  is  sent  from  Chicago  to  build  a  rail- 
road through  the  snows  to  Hudson  Bay.  On- the  night  of  his  arrival 

he  is  allured  into  ambush  by  a  young  woman,  and  from  beginning  to 
end    his    adventures   are   unceasing    and   thrilling. 

Dean,    Sara.      A   Disciple   of   Chance.       Toronto:     Copp, 
Clark.     March.     Cloth,  .$1.25. 

A  dashing  story  of  the  days  of  the  Restoration  in  England,  when 
gayety,      darimj     and   good  fellowship     characterized     the   times.    The 

Earl  of  Yerington,  a  warm-hearted,  generous  and  reckless  young  blade, 
takes  the  stage  in  the  first  chapter,  where  he  stakes  his  life  against 
the  loss  of  his  fortune,  and  from  then  on  to  the  end,  through  a  series 

of  exciting  adventures,  claims  the  reader's  interest  and  attention.  The 
spirit  of  the  times  has  been  well  caught  and  the  actors  and  scenes  in 
the  drama   are  admirably  portrayed. 

Deeping,  Warwick.  The  Rust  of  Rome.  Toronto:  Cassell. 
March.     Cloth,  $1.25. 

"The  Rust  of  Rome,"  is  a  tale  of  the  regeneration  of  a  man 
whose  life  has  plunged  into  disaster.  Heriot,  released  from  prison, 
takes  to  a  wild  life  among  the  pinewoods  on  Mistmoor.  But  ere  long 
he  discovers  that  a  man  cannot  shut  himself  wholly  from  the  world, 
and  that  love  itself  will  force  him  into  the  light  of  day.  He  suffers 

anh  struggles  while  Roger  Burgoyne  makes  love  to  Eve  Thorkell. 

But  the  story  ends  in  happiness  for  those  who  have  won  the  reader's 
sympathy. 

Dickens,  Charles.  Christmas  Books.  New  Edition.  To- 
ronto: Musson.     March.     Cloth. 

Doubleday,  Roman.  The  Red  House  on  Rowan  Street. 
Toronto:  Musson.     March.     Cloth,  $1.25. 

A  good  mystery  story.  The  hero,  Hugh  Burton,  comes  to  High 
Ridge,  a  small  town  in  the  middle  west,  to  urge  Leslie  Underwood  to 
reconsider  her  decision  not  to  marry  Philip  Overman.  He  finds  the 
Underwood  family  shrouded  in  a  mystery  and  various  members  of  it 
accused  of  a  number  of  criminal  acts.  He  proceeds  to  unravel  the 

mystery,  which  not  only  baffles  him  for  a  long  time  but  also  com- 
pletely deceives  the  reader.  Finally  he  clears  up  the  difficulty  and 

wins  happiness   for  himself. 

Fernow,  Bernhard  E.,  LL.D.    A  brief  History  of  Forestry 

in  Europe,  the  United   States,   and  Other  Countries. 
Toronto:  University  Press.     December.     Cloth,  $2.50. 

Godden,    G.   M.     Henry   Fielding:   A   Memoir.     London: 
Sampson,  Low  &  Marston.    Toronto:  Musson.  March. 
Cloth. 

Gosling,  W.  G.    Labrador:  Its  Discovery,  Exploration  and 
Development.     Toronto:  Musson.     March.  Cloth,  $5.00 
net. 

Haggard,    H.    Rider.      Morning   Star.      Toronto:    Cassell. 
April.     Cloth,  $1.25. 

In  his  latest  novel  Mr.  Rider  Haggard  has  drawn  aside  the  veil 
of  time  and  revealed  to  us  the  mysteries  and  black  magic  of  the  old 

Egyptians.  Tua,  or  Morning  Star,  daughter  of  Pharaoh,  is  the 
heroine.  She  is  a  girl  of  great  beauty,  and  the  story  of  her  love  for 
Rames,  and  the  perils  she  goes  through  for  his  sake,  is  one  of  the 
most  entrancing  Mr.  Rider  Haggard  has  written.  The  love  story  of 

'Morning  Star"  is   of  fascinating   interest. 

London,  Jack.  Lost  Face.  Toronto:  Macmillan.  March. 
Cloth,  $1.50. 

Loubheed,  Victor.  Vehicles  of  the  Air.  Toronto:  Copp. 
Clark.    March.     Cloth.    $2.50  net, 

Mario,  Auguste.  Easy  French  Cookery.  Toronto:  Cassell. 
March.     Cloth,  75  cents. 

Maxwell.  The  Rt.  Hon.  Sir  Herbert,  Bart.,  M.P.  The  Life 
of  Wellington :  The  Restoration  of  the  Martial  Power 
of  Great  Britain.  New  One  Volume  Edition.  To- 

ronto: Musson.     March.    - 
Michelson,  Miriam.  The  Awakening  of  Zojas.  Toronto: 

Musson.     March.     Cloth,  $1.25. 

Miss  Michelson  is  the  author  of  "Anthony  Overman,"  "In  the 
Bishop's  Carriage,"  "The  Madigans,"  etc.  This  book  is  made  up 
of  four  stories — The  awakening  of  Zojas,  The  Cradle,  Peach  Blossoms, 
Tares.  The  first,  from  which  the  title  is  taken,  tells  of  a  convicted 

murderer  who  drinks  a  potion  which  puts  him  to  sleep  for  one  hun- 
dred years.  When  he  awakes  he  plunges  into  a  revolution  and  achieves 

power  and  fame. 

Milton  and  Cheadle.  The  North  West  Passage  by  Land. 

New  Edition  in  Macmillan's  Library  of  Canadian 
Travel.  Toronto:  Macmillan.   March.  'Cloth,  75  cents. 

**Nash,  Dr.  A.  C.  Ode  to  Canada  and  Other  Poems. 
,    Toronto.  Briggs.    March. 

Osborne,  William  Frederick,  M.A.  The  Faith  of  a  Lay- 
man.    Toronto:   Cassell.     April.     Cloth.  $1.25. 

Parker,  Sir  Gilbert.  The  Weavers.  New  Edition.  To- 

ronto: Copp,  Clark.     April,  50  cents. 
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Payne,  Will.  The  Losing  Game.  Toronto:  Copp,  Clark. 
March.  Cloth,  $1.50. 

A  realistic  story  of  a  sordid  side  of  American  life.  A  young  man 
and  woman  brought  together  in  the  office  of  a  telegraph  company  in 

Chicago,  where  New  York  stock  quotations  are  sent  out  to  brokers' 
offices  and  bucket  shops,  conceive  a  scheme  for  beating  the  latter  and 

start  out  on  a  career  of  crime,  which  in  time  brings  them  to  a  po- 
sition of  wealth  and  power.  At  a  critical  moment  in  their  fortunes, 

they  marry,  but  later  on  the  man  tires  of  the  woman  and  in  the 
end  divorces  her.  She  thereupon  determines  to  ruin  him,  and  in  this 
object  succeeds  in  a  clever  fashion.  It  is  a  story  of  ignoble  aims  and 
crooked  methods,  unredeemed   by  a  single    worthy   deed. 

Phillips,  David  Graham.  White  Magic.  Toronto:  Briggs. 
March.  Cloth,  $1.25. 

Here  is  an  American  painter,  educated  in  Paris,  who  comes  home, 
sets  up  his  easel  in  a  shack  in  the  woods,  and  makes  his  art  his  sole 
mistress.  One  day  in  a  storm  of  rain  a  pretty  girl  takes  refuge  in  the 
shack.  The  painter  finds  her  there  asleep  before  his  fire  (dainty  and 
touching  picture  !)  and  although  he  behaves  exactly  like  a  matinee 

idol  and  not  in  the  least  like  a  man.  the  very  next  morning — or  the 
next — the  same  pretty  girl  in  a  pretty  canoe  shoots  around  a  bend  in 
the  stream  beside  which  he  is  painting  dappled  sunlight  effects. 
Thus  a  charming   romance   begins. 

Saunders,  Margaret  Baillie.    Litany  Lane.    Toronto :  Mac- 
millan.    March.    Cloth,  $1.25. 

Secret  Remedies:  What  they  cost  and  what  they  contain. 
Based    on    Analyses,   made    for   the   British    Medical 

Association.    Toronto:  Musson.    Paper  -covers,  50  cts. 
Taylor,  Mary  Imlay.     Caleb    Trench.      Toronto:  Musson 

Book  Co.     March.     Cloth,  $1.25. 
A  young  Northerner,  who  in  spite  of  Quaker  ancestry  has  fighting 

blood  in  his  veins,  goes  South,  and  there  takes  up  the  cause  of  re- 
form against  class  prejudice  and  political  corruption.  The  girl  he 

falls  in  love  with  comes  of  a  proud  old  family,  one  member  of  which 

opposes  Trench  at  every  turn.  The  tale  is  dramatic  and  vividly  de- 
picts the  struggle,  both  political  and  social,  which  the  hero  has  to 

go  through  before  he   triumphs. 

Thomas,  H.  H.     Gardening  Difficulties   Solved.    Toronto: 
Cassell.    March.     Cloth,  45cts.    Paper,  30  cts. 

Van  Vorst,  Marie.     The  Girl  From  His  Town.    Toronto: 
McLeod  &  Allen.     Cloth,  $1.25. 

A  multi-millionaire  from  Montana  arrives  in  England  at  the  age 
of  22.  Poor  duchesses  and  noble  dames  try  to  win  his  fortune.  At 
a  musical  play  he  recognizes  the  leading  lady  as  a  girl  from  his  town 
who  had  served  behind  the  counter  at  a  drug  store.  He  finds  her  good 
and  with  strong  common  sense.  He  finally  escapes  the  great  dames 
that  want  his   fortune   and   is   happy  with   the   girl  from   Montana. 

Vaughan,  Father  Bernard.  The  Sins  of  Society.  Words 

Spoken  by  Father  Bernard  Vanghan  of  the  Society 
of  Jesus.  Toronto :  Musson.  April.  Paper  covers. 
25  cents. 

Weale,  Putnam.  The  Human  Cobweb.  Toronto :  Mac- 
millan.     March.     Cloth,  $1.25. 

White,  Fred  M.  The  Sundial.  Toronto:  Ward,  Lock. 
March.     Cloth,  $1.25. 

Woodrow,  Mrs.  Wilson.  The  Beauty.  Toronto:  McLeod 
&  Allen.     April.     Cloth,  $1.25. 

A  story  of  New  York  life  by  the  author  of  "The  silver  butterfly." 
The  husband  learns  to  know  his  wife's  worth  and  she  his  lovable 
character,  after  they  have  for  some  time  misunderstood  each  other 
in  ways  described    with   bright   humor. 

Under  the  Thatch.   By  Allen  Raine.     William  Briggs,  To- 
ronto.    $1.25. 

A  pretty  story  of  Welsh  rural  life.  The  interest  cen- 
tres around  Dr.  Michael  Lloyd,  the  clever  son  of  a  Welsh 

miller,  and  Barbara  Owen,  a  beautiful  girl  of  higher  social 

standing.  The  course  of  true  love  is  impeded  by  difficul- 
ties, in  which  a  pretty  peasant  girl  plays  a  part.  The 

heroine,  too,  becomes  involved  in  trouble  through  having 
practised  euthanasia  under  a  strong  impulse  of  love  and 
sympathy.  Eventually  things  right  themselves  and  all 
ends  happily.  The  book  is  a  posthumous  publication  of 
the  work  of  a  lady  writing  under  the  above  pseudonym. 

A  Page  of  News  for  Newsdealers 

Changes  in    the    Magazine    Field — 
New    Publications  —  The  Canadian 
Periodicals  —  Features    of     Current 

Numbers. 

A  Canadian  Edition.     , 

We  have  received  a  copy  of  a  special  edition  of  the 
Free  Press,  of  Aberdeen,  Scotland,  issued  on  March  1, 
in  which  12  pages  are  devoted  entirely  to  Canada.  Many 

Scottish-Canadian  writers  contribute  articles  on  the  op- 
portunities in  various  lines  which  Canada  offers  to  the 

Scottish  settler.  Among  the  contributors  are  W.  E. 

Hunt,  of  the  Montreal  Witness,  and  C.  A.  C.  Jennings, 
of  the  Toronto  Mail  &  Empire.  This  is  said  to  be  the 

first  time  a  Scotch  newspaper  has  issued  a  special  Can- 
adian edition,  and  as  the  Free  Press  has  a  large  circula- 

tion in  Scotland,  Canada  will  benefit  materially  by  the 

publicity  which  it  thus  receives. 
A  Fine  Number. 

"The  Art  of  Mr.  Albert  Goodwin,  R.W.S."  takes 
first  place  in  the  International  Studio  for  April.  The 
article  is  well  illustrated,  and  there  are  in  addition  to 

eleven  halftone  reproductions,  three  plates  in  color.  An- 

other interesting  article  deals  with  "Contemporary  Jap- 

anese Painting,"  and  there  is  a  concluding  paper  on,  "The 
Arts  and  Crafts  Societys'  Exhibition  at  the  New  Gallery," 
with  twenty-three  illustrations.  Other  articles  in  the  April 

number  are  "Some  Notable  Swedish  Etchers,"  "Old 

Aquatints  at  Walker's  Gallery,"  and  "Recent  Designs 
in  Domestic  Architecture." 

Periodical  Notes. 

Cassell  &  Co.  have  started  the  publication  in  serial 

parts  of  "The  Sea  and  its  Story."  The  work  will  appear 
ii:  24  fortnightly  parts,  and  will  contain  24  colored  plates 

and  hundreds  of  photographic  reproductions.  News- 
dealers should  push  this  attractive  series,  as  there 

is  good  money  in  it. 
The  Literary  Post  is  a  new  penny  weekly  newspaper 

devoted  to  the  manifold  interests  of  the  literary,  political 
mid  social  worlds.  It  is  published  at  36  King  St.,  Covent 
Garden,  London,  W.C. 

Busy  Man's  Magazine  announces  that  beginning  with 
its  May  issue,  it  will  be  enlarged  by  the  addition  of  32 

pages. 
The  Toronto  Star  Weekly  was  launched  on  April  9. 

Edited  by  Joseph  T.  Clark,  and  with  a  staff  of  writers  and 
artists  of  note,  the  new  publication  promises  to  be  a 

valuable' addition  to  the  ranks  of  Canadian  periodicals. 
It  will  contain  serial  fiction,  short  stories,  anecdotes  of 

public  men,  cartoons,  comics,  etc.,  making  up  a  16-page 
illustrated  paper.     It  will  sell  at  5  cents. 

The  cover  design  and  contents  of  Physical  Culture 
for  May  are  of  a  nature  somewhat  apart  from  the 
usual  offerings  of  this  publication.  The  May  number  has 
been  designed  to  appeal  particularly  to  the  fair  sex; 
and  the  portrait  of  the  beautiful  young  woman  on  its 

cover,  together  with  a  promise  to  reveal  her  "Secrets 
of  Health  and  Beauty,"  certainly  ought  to  catch  the  eyes 
of  women  magazine  readers.  It  will  be  remembered  that 

Bernarr  Macfadden,  Physical  Culture's  editor,  for  some 
years  published  a  women's  magazine  entitled  "Beauty 
and  Health,"  and  it  is  probable  that  Physical  Culture's 
policy  of  attempting  to  regain  the  former  readers  of 

"Beauty  and  Health,"  may  result  in  increased  news 
stand  sales  for  Macfadden 's  present  sheet. 
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Best   Sellers    During  March 
Reports  from  the  Leading  Centres 
of  Trade  in  Canada,  with  a  Summary 

Showing   the  Most  Popular     Books. 
Belleville. 

1.  Anne  of  Green  Gables.     L.  M.  Montgomery.     Page. 
2.  Anne  of  Avonlea.     L.   M.  Montgomery.     Page. 

3.  Lord   Loveland    Discovers    America.    ('.    N.    &    A.    M. 
Williamson.    Musson. 

4.  White  Magic.    D.    G.    Phillips.     Briggs. 

5.  Old  Rose  and  Silver.     Myrtle  Reed.     Putnam. 
6.  Cab  44.     R.   F.   Foster.     Copp. 

Brantford. 

1.  Lord    Loveland    Discovers    America.  C.    N.    &    A.    M. 
Williamson.    Musson. 

2.  Passers  By.    A.    Partridge.    Musson. 
3.  Old  Rose   and   Silver.    Myrtle  Reed.     Putnam. 

4.  Miss   Selina  Lou.    M.   T.   Davies.    Bobbs. 

5.  Florentine  Frane.   Elizabeth   Robins.     Moffat. 

0.  Seventh  Noon.    Orin   Bartlett.    McLeod.    - 

Calgary. 

1.  White   Magic.  •  D.    G.    Phillips.    Briggs. 
2.  Son   of   the   Immortals.     Louis    Tracy.    McLeod. 

3.'  Kingdom  of  Slender  Swords.    H.  E.  Rives.    McLeod. 
4.  Thurston  of  Orchard  Valley.    H.  Bindloss.    McLeod. 

5.  Margarita's    Soul.     J.    D.   Bacon.    McLeod. 
6.  Furnace  of  Gold.     P.   V.   Mighels.    McLeod. 

Chatham. 

1.  Beechy.     B.  Van  Hutton.    Musson. 
2.  Hungry  Heart.     D.    G.    Phillips.    Briggs. 
3.  Bella  Donna.    R.   Hichens.     Copp. 
4.  Foreigner.    Ralph   Connor.    Westminster. 
5.  Silver  Horde.    Rex  Beach.    Harper. 
6.  Ballads  of  a  Cheeehako.     R.  W.  Service.    Briggs. 

Edmonton. 

1.  Kingdon  of  Slender  Swords.    H.  E.  Rives.    McLeod. 

2.  'Anne  of  Avonlea.     L.   M.   Montgomery.     Page. 
3.  Seventh  Noon.    Orin  Bartlett.    McLeod. 

4.  Biography  of  a  Boy.     J.   Daskan  Bacon.     Harper. 
5.  Silver   Horde.    Rex   Beach.    Harper. 
6.  Ballads  of  a  Cheeehako.    R.  W.  Service.    Briggs. 

Guelph. 

1.  A  Modern  Chronicle.  Winston  Churchill.  Macmillan. 

2.  Kingdom  of  Slender  "Swords,    H.  E.  Rives.    McLeod. 
3.  Anne  of  .Green   Gables.    L.   M.   Montgomery.    Page. 
4.  Anne  of  Avonlea.    L.  M.   Montgomery.     Page. 
5.  Berenice.    E.    P.    Oppenheium.    Ward. 
6.  Son  of  the  Immortals.     Louis  Tracy.     McLeod. 

Hamilton. 

1.  Margareta's   Soul.     J.  D.   Bacon.     McLeod. 
2.  Furnace  of  Gold.    P.   V.   Mighels.    McLeod. 
3.  Kingdom  of  Slender  Swords.     H.   E.   Rives.     McLeod. 
4.  England  and  the  English.   Price  Collier.    McClelland. 
5.  Lord  Loveland  Discovers  America.       C.   N.    &  A.   M. 

Williamson.    Musson. 

6.  Foreigner.     Ralph   Connor.     Westminster. 

Kingston. 

1.  Songs  of  a  Sourdough.    R.  W.   Service.     Briggs. 
2.  Ballads  of  a  Cheeehako.    R,.   W.    Service.    Briggs. 
3.  Attic  Guest.     R..  E.   Knowles.    Frowde. 
4.  Kingdom  of  Slender  Swords.    II.  E.   Rives.     McLeod. 
5.  Anne   Veronica.    H.    G.   Wells.    Copp. 
6.  Suitable    Child.    Norman    Duncan.     Frowde. 
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Moncton. 

1.  Kingdom  of  Slender  Swords.     H.   E.  Rives.    McLeod. 
2.  Ballads   of   a  Cheeehako.    R.    W.    Service.    Briggs. 
3.  Anne  of  Green  Gables.   L.   M.  Montgomery.     Page. 
4.  Seventh  Noon.    Orin  Bartlett.    McLeod. 

5.  Songs  of  a   Sourdough.     R.   W.    Service.    Briggs. 
6.  Son  of  the   Immortals.    Louis  Tracy.    McLeod. 

Montreal. 

1.  Rosary.    Florence  Barclay.    Musson. 
2.  Tower   of   Ivory.     Gertrude   Atherton.     Macmillan. 
3.  Lord    Loveland    Discovers    America.    C.    N.    &    A.    M. 

Williamson.    Musson. 

4.  Prodigal  Father.     J.    S.    Clouston.     Copp. 
5.  Anne  of  Green  Gables.     L.  M.  Montgomery.     Page. 
6.  Anne  of  Avonlea.     L.   M.   Montgomery.     Page. 

Peterborough. 

1.  Kingdom  of  Slender  Swords.     H.  E.  Rives.    McLeod. 
2.  White  Magic.    D.  G.   Phillips.    Briggs. 
3.  Lord    Loveland    Discovers    America.    C.    N.    &    A.    M. 

Williamson.     Musson. 

4.  Foreigner.     Ralph    Connor.    Westminster. 
5.  Son  of  the  Immortals.     Louis   Tracy.    McLeod. 
6.  Anne  of  Avonlea.    L.  M.   Montgomery.    Page. 

Port  Arthur. 

1.  White  Magic.     D.   G.   Phillips.    Briggs. 
2.  Strictly    Business.     0.    Henry.    Musson. 
3.  Son  of  the  Immortals.     Louis  Tracy.     McLeod. 
4.  Danger   Trail.     J.    0.    Curwood.    McLeod. 
5.  Snare  of  Circumstance.    H.  E.  Buckley.     Musson. 
6.  Foreigner.     Ralph   Connor.    Westminster. 

Quebec. 1.  Over  the  Quicksands.    A.  C.  Ray.     Musson. 
2.  Son  of  the  Immortals.     Louis  Tracy.    McLeod. 
3.  The  Rosary.    Florence  Barclay.    Musson. 
4.  Kingdom  of  Slender  Swords.    H.  E.   Rives.    McLeod. 
5.  From  the  Bottom  Up.     Alexander  Irvine.    Musson. 
6.  Sparrow  Hawk.     Baroness  Orczy.     Briggs. 

St.  Catharines. 

1 .  Anne  of  Green  Gables.     L.   M.  Montgomery.     Page. 
2.  Anne  of  Avonlea.     L.   M.  Montgomery.     Page. 
3.  Rosary.    Florence  Barclay.    Musson. 
4.  Kingdom  of  Slender  Swords.     H.   E.   Rives.    McLeod. 
5.  Seventh  Noon.       Orin  Bartlett.    McLeod. 
6.  Stowaway.     Louis   Tracy.    McLeod. 

St.  John,   N.B. 

1.  Kingdom  of  Slender  Swords.    H.  E.  Rives.    McLeod. 
2.  Modern  Chronicle.    Winston   Churchill.    Macmillan. 
3.  When  a  Man  Marries.     Reinhardt.    McLeod. 
4.  Cavanagh.     Hamlin  Garland.    Harper. 
5.  Son  of  the   Immortals.     Louis  Tracy.    McLeod. 
6.  Man   Outside.    Wyndham   Martyn.    Briggs. 

Stratford. 

1.  Up  Grade.     Wilder  Goodwin.     Musson. 
2.  Passers  By.    A.   Partridge.   Musson. 
3.  Lord    Loveland    Discovers    America.    C.    N.    &    A.    M. 

Williamson.     Musson. 
1.     When   Billows   Roll. 

5.     Northern   Lights.     Sir  Gilbert   Parker.     Copp. 

Toronto. 

1.  White  Magic.     D.   G.   Phillips.     Briggs. 
2.  Thurston    of   Orchard    Valley.    Harold    Bindloss.    Mc- 

,  Leod. 
3.  Samuel  the    Seeker.     Upton   Sinclair.    McLeod. 
1.    Danger  Trail.     J.  0.  Curwood.    McLeod. 
5.  Losing    Game.    Will    Payne.     Copp. 
6.  Son  of  the  Immortals.     Louis  Tracy.    McLeod. 
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1. 
o. 

3. 
4. 

5. 
6. 

Canadian  Summary. I  'oints. 

Kingdom   of  Slender   Swords.    H.   E.    Hives       80 

Son  of  the  Immortals.     Louis  Tracy       L~> 
White  Magic.     D.  G.  Phillips      U 

Lord1  Loveland  Discovers  America.     C.  N.  and  A. 
M.    Williamson       42 

Anne  of  Green  Gables.     L.  M.  Montgomery      39 
Anne  of  Avonlea.     L.  M.  Montgomery     34 

Copyrights   Recorded  in  March 
A  List  of  Books  Entered  During  the 
Month  at  the  Copyright  Branch  ot  the 
Department  of  Agriculture,  Ottawa. 

22066.  A  New  and  Practical  Course  in  Touch  Type- 
writing. Part  I.  By  G.  M.  James,  B.A.,  LL.B.  (Book.) 

George  Moffatt   James,    Winnipeg,   23rd  February. 
22068.  Histoire  des  Seigneurs  de  la  Riviere  du  Sud. 

Publiee  dans  "La  Tribune,"  St.  Hyacinthe,  Que.  (Droit 

Temporaire  d'Auteur.)  Rev.  Azaire  Couillard  Despres, 
St.  Hughes,  Que.,  24  fevrier. 

22069.  Traite  de  la  Protection  des  Forets  contre  le 

Feu.  Par  VV.  C.  J.  Hall  et  B.  L.  O'Hara.  (Book.) 
William  Charles  John  Hall  and  Brian  Lynch  O'Hara, 
Quebec,   25th  February. 

22070.  In  Camp.  By  J.  B.  Hammond.  (Verses.) 

J.  B.  Hammond,  Nairn  Centre,  Ont.,  25th  February. 

22077.  The  Practical  Anatomy  of  the  Rabbit.  An 

Elementary  Laboratory  Text  Book  in  Mammalian  Ana- 

tomy. By  B.  A.  Bensley,  Ph.D.  (Book.)  R.  J.  Hamil- 
ton, Toronto,   1st  March. 

22081.  Conveyancing  and  Other  Forms.  Fourth 

Edition.  By  A.  H.  O'Brien,  M.A.  (Book.)  Arthur  Henry 
O'Brien,    Ottawa,    2nd    March. 

22092.  Annual  Digest  of  Canadian  Case  Law  of  All 

the  Cases  Reported  and  Noted  during  the  Year  1909.  To- 
gether with  a  Table  of  the  Cases  Digested  and  a  Table 

of  the  Cases  Affirmed,  Followed,  etc.,  in  the  Cases  Di- 

gested. Edited  by  Walter  E.  Lear.  (Book.)  The  Cars- 
well  Company,  Limited,  Toronto,  8th  March. 

22105.  Le  Poulailler  Modele  dans  la  Region  Nord-Est 
de  la  Province  de  Quebec.  Par  J.  B.  Plante,  Aviculteur. 

(Livre.)   J.  B.  Plante,   Stadacona,  Que.,  11  mars. 

22106.  Manual  of  Parker's  Arithmetic  Cabinet. 
(Book.)    Thomas  Parker,  Toronto,   11th  March. 

22126.  Ode  to  Canada  and  Other  Poems.  By  A.  C. 
Nash.  (Book.)  Arthur  Charles  Nash,  Peachland,  British 
Columbia,   17th  March. 

22128.  The  Coal  and  Iron  Industries  of  Nova  Scotia. 

By  C.  Ochiltree  Macdonald.  (Book.)  By  C.  Ochiltree 
Macdonald,   Halifax,  17th  March. 

22129.  Marriage  Manual.  A  Brief  Manual  of  Essential 

Information  for  Those  Entering  into  Marriage  Relation- 

ship. (Book.)  J.  Aspinall  C.  McCuaig,  Toronto,  18th 
March. 

22162.  Toasts  and  Ballads;  Witty,  Sad,  Gay,  Wise  and 

Otherwise.  (Book.)  McLeod  &  Allen,  Toronto,  26th 
March. 

22173.  By-Laws  for  Rural  Municipalities  in  the  Prov- 
ince of  Saskatchewan.  (Book.)  Henry  Lee  Wilson,  Win- 

nipeg,  29th  March. 
22181.  By  What  Authority.  By  Evangelist  II.  P. 

Morgan.     (Book.)    H.  P.  Morgan,  Ottawa,  30th  March. 

22144.  Madame  Janvier's  Church.  By  Mary  E.  Hick- 
son.  (Booklet.)  Mary  Elizabeth  Hickson,  Montreal, 
21st   March. 

22117.  Pratts  Things  You  Ought  to  Know  About 

Horses,  Cows  and  Hogs.  Edited  by  Dr.  Francis  Bridge 
and  Prof.  Thomas  Shaw.  (Book.)  Pratt  Food  Company, 
Limited,  Toronto,  21st  March. 

22150.  Five  Thousand  Facts  About  Canada,  1910. 
(Book.)    Frank    Yeigh,    Toronto,    22nd   March. 

22156.  The  Final  Rehearsal.  Musical  Sketch.  In  One 

Act.  By  Emma  Carter  Seymour.  (Book.)  Emma  Carter 
Seymour,   Niagara  Falls,  Ont. 

Interim  Copyright. 

1214.  Marriage  Manual.  A  Brief  Manual  of  Essen- 

tial Information  for  those  entering  into  Marriage  Re- 
lationship. (.Book.)  J.  Aspinall  C.  McCuaig,  Toronto, 

29th  January. 

1215.  The  Criminal  Code  of  Canada  and  the  Canada 

Evidence  Act  as  Amended  to  Date,  with  Commentaries, 

Annotations,  Forms,  etc.,  etc.,  and  An  Appendix.  By 

.  ames  Crankshaw,  B.C.L.,  K.C.  Third  Edition.  James 
Crankshaw,   Montreal,  3rd  February. 

1217.  The  Dominion  of  Canada.  A  General  History 

of  the  Constitutional,  Political,  Financial,  Educational 

and  Social  Browth  and  Development  of  the  Whole 

Country  From  Its  Discovery  to  the  Present  Time.  In 

Twelve  Volumes.  Illustrated.  Arthur  (!.  Doughty,  Ot- 
tawa, 11th  February. 

1218.  The  Union  Jack  Explained.  (Book.)  Henry 

Hill,   Montreal,    17th  February. 
1219.  Health  Lectures.  Based  on  the  Science  of 

Human  Electricity.  Part  I.  By  A.  J.  C.  (Pamphlet.) 

Arthur  J.  Crighton,  Niagara-on-the-Lake,  Ont.,  22nd February. 

1220.  Smoke  :  Its  Cost,  Cause  and  Consequences — 

How  Perfect  Combustion  is  Possible.  (Book.)  John  Liv- 
ingstone,   Montreal,    24th   February. 

5,000  Facts  About  Canada 
Compiled  by  Frank  Yeigh 

Great  success  of  the  1910  Edition,  Second  issue  already  called  for. 

More  repeat  orders  from  dealers  than  ever  before.  Are  YOU  sharing 
in  the  sale  ?  The  dealer  who  gives  it  a  good  display  secures 

corresponding  good  results. 

Canadian  Facts  Publishing  Co.,  667  spadina  Ave.,  Toronto 
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An  International  Gallery  of  Fine  Colour  Printing. 
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Canadians  connected  in  any  way  with  the  Printing  and  Stationery  Trades 

should  take  advantage  of  the  Fourth  International 

Printing 
STATIONERY AND  ALLIED 

TRADES 

EXHIBITION 
MAY  25  to 

JUNE  9 IQIO MAY  25  to 

JUNE  9 

Boyal  AGRICULTURAL  HALL 
LONDON,  ENGLAND 

The  Exhibits  will  show,  by 

Machinery  at  Work  and  by 

Printed  Specimens,  the 

Progress  in  the  Graphic  Arts 
since  1904  and  1906 

The  largest  and  most  representative  Exhibition  of 
its  kind  ever  held. 

FREDERIC  W.  BRIDGES, 
Organizing  Manager 

ROBERT  HILTON, 
Hon.  Secretary 

EXHIBITION  OFFICES- 

110-125,  FINSBURY  PAVEMENT,  LONDON,  E.  C. 

Type-Casting  and  Type-Setting  Machines  at  Work. 
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Dan  Merrithew 
By   LAWRENCE    PERRY 

If  you  like  a  spirited,  well-told 
story  of  young  love  and  young 
courage  on  the  high  seas  —THIS 
is  the  book  you  want. 

TWO  EDITIONS  BEFORE  PUBLICATION  BAY 
Illustrated  by  J.  V.  McFall 

A.  C.  McCLURC  &  CO.      -      PUBLISHERS 

Engraving  for  the  Trade. 

J.  C.  Skene  has  established  an  engraving  business  at 
23  Adelaide  St.  W.,  where  he  has  installed  a  complete 

plant  for  copperplate  and  steel  die  engraving.  Mr. 

Skene's  intention  is  to  cater  to  the  society  stationery 
trade  of  the  retail  stationer  and  he  is  prepared  to  handle 
all  wedding  announcements,  monogram  stamping,  etc. 
Mr.  Skene  has  had  large  experience  on  his  own  line, 

working  for  some  of  the  leading  engraving  and  emboss- 
ing firms  on  the  continent  and  his  work  should  give  ab- 

solute satisfaction. 

New  Ideas  in  Calendars. 

Amongst  the  many  new  propositions  offered  to  the 
trade  this  year  is  an  interesting  line  of  new  ideas  in 
calendars  and  other  kindred  novelties  produced  hy  The 
Chas  H.  Elliott  Co.,  Philadelphia.  They  are  putting  these 

goods  on  the  market  under  the  name  of  "Penn-craft" 
and  dealers  who  have  seen  advance  samples  speak  highly 
of  the  noveltv  of  the  line. 

Clarence  Mulford's  Big  Cowboy  Story 

HOPALONG 
C  A  SS I D Y 

Three  editions 

"before  publica- 

tion day  tell  the 

story  of  this  real 
cowboy  story  by 

the  author  of 
"  Bar  20  "  and 

"The  Orphan." 

Splendid  pictures in  color  by 

Maynard    Dixon. 

Witty,  rollicking, 

red-headed  "Hop- 

along"  —  you  can't help  loving  him 
any  more  than 
"  Meeker's  girl  " 
could. 

A.  C.  McCLURG  &  CO.,  Publishers 

f~J  f\(~\  I/'  ̂ Z  Out-of-print  books  supplied.     No  matter  what  subjec IjlllllV^H  Can  supply  any  book  ever  published.    We  have  50,000 
^"^  ̂ "^  ̂ ^  *^  rare  books. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 

A  Unique  Autobiography. 

From  the  Bottom  Up.  By  Alexander  Irvine.  The  Mussoti 
Book  Co.,  Toronto.  $1.50. 

An  autobiography  quite  unique  as  regards  the  ground 

which  it  covers  within  the  compass  of  one  man's  life 
and  in  the  vivid  manner  in  which  the  writer  has  transcrib- 

ed his  experiences  upon  the  pages  of  his  hook.  He  has 
penetrated  into  the  solidarity  of  the  submerged  masses 

in  cities,  in  mines,  and  where  the  system  of  peonage  pre- 
vails. He  has  made  himself  acquainted,  by  actual  par- 

ticipation, with  the  life  of  factories,  of  marine,  and  of 

military  service,  and  out  of  his  large  and  varied  experi- 
ence he  writes  with  convincing  emphasis  on  the  social 

problems  of  the  present  day,  and  some  of  their  solutions. 
He  recognizes  the  fact  that  these  are,  to  a  large  extent, 
economic,  hut  from  his  vantage  ground  of  a  New  York 
pastorate,  he  preaches  the  gospel  of  service  to  humanity 
and  the  spiritual  interpretation  of  life. 

Card  Writer's  Paint. 

Clark  Bros.,  Winnipeg,  are  showing  samples  of  the 

card  writers'  paint  put  up  by  the  Reliance  Ink  Company. 
The  paint  is  enclosed  in  a  lead  tube  and  can  be  con- 

veniently oozed  out  in  such  quantities  as  are  necessary. 
The  paint  is  a  dense  material  and  a  small  quantity  when 
mixed  in  water  by  a  brush  is  sufficient  for  a  considerable 
piece  of  work.  The  article  is  handy,  clean  and  admirably 
adapted  for  card  writing  in  the  retail  store,  and  is  be- 

coming popular  with  many  merchants. 

V  31 

British    Publisher    Here. 

Fred  J.  North,  general  manager  of  James  Clarke  & 
Co.,  publishers,  London,  England,  is  expected  in  Toronto 
about  the  middle  of  the  month,  and  will  call  upon  the 
Canadian  publishers.  He  will  be  located  at  the  King 
Edward  Hotel. 

The  Carter's  Ink  Company  are  opening  their  big  new 
factory  in  East  Cambridge  on  Thursday,  April  14  and 
are  holding  a  reception   in  celebration  of  the  event. 
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Cloth  Reprint  Gilbert  Parker 
Printed  on  good  paper,  handsomely  bound  in  green  cloth,  frontispiece  illustra- 
tion, attractive  wrapper.     Write  for  quantity  quotations. 

*1&  j 
. .*UWWvW-/</u 

WtA#t|j$Vj 

fifes  1 1 
The 

Weavers 

NOW 

READY 

The  Battle 
of  the  Strong 

The  Right 
of  Way 

Ready  about 

April  20th 

p$t&8&0Si$ti&8m*Bi The  Seats 

k^i*j;    of  the  Mighty 
|  :-~t|r^^»~w* 

Ready  about 

May  5th 

Ready  about 

May  20th 

1910  FICTION 
Cab  No.  44.     By  R  F.  Foster.      Cloth  $1.25.      A  Detective  and  Love  Story. 

The  Man  Who  Stole  the  Earth.     By  Holt  White.     Illustrated,  cloth  $1.25.     An 

up-to-date  Airship  Story. 

The  Losing  Game.     By    Will   Payne.      Illustrated,    cloth    $1.50.      Discloses   the 

Mechanism  of  a  big  Bucket-shop. 

A  Disciple  of  Chance.     By  Sarah  Dean.     Cloth  $1.25.     A  splendid  Romance  of 

the  Days  of  the  Georges. 

The  Prodigal  Father.     By  J.  Storer  Clouston,  author  of  "The  Lunatic  at  Large,'' 
etc.     Cloth  $1.25.     A  most  delightful  story. 

The  Copp,  Clark  Co.,  Limited 
TORONTO 
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Does  Not  Affect  the  Trade. 

A  ehange  in  the  tariff  which  prevails  between  Can- 
ada and  the  United  Slates  was  one  of  the  results  of  the 

recent  tariff  conference  in.  Albany,  N.Y.  The  rate  of 

duty  was  lowered  on  some  articles,  among-  which  were, 

lithographed  and  process  printed  matter.  The  rate  on 

these  lines  was  reduced  from  25  per  cent,  to  22A  per  cent. 

This  reduction  will  not  affect  the  prices  this  year.  Nearly 

all  orders  were  placed  before  the  reduction  took  place 
and  these  orders  will  be  filled  at  the  price  for  which  they 

wen-  contracted.  Next  season  if  competition  is  very 

keen  the  2\  par  cent,  reduction  will  allow  the  wholesaler 

a  margin  to  work  on  if  lie  is  forced  to  cut  prices.  Unless 

this  competition  should  arise  there  is  no  likelihood  of  the 

wholesalers  dropping  the  price  of  their  own  accord. 

The  lithographers  made  application  to  have  the  tariff 

on  these  articles  raised  in  order  to  afford  them  more  pru- 

tection  and  the  lowering  of  their  tariff  more  than  before 
is  a  sad  disappointment  to  them. 

Mi 

Mr.  Jarvis  is  Successful. 

Jarvis'    initial    flip    as    organizer    for    the    Book- 

sellers' Association  was  attended  with  gratifying  suc- 
cess. He  visited  Hamilton,  St.  Catharines,  Niagara  Falls, 

Welland,  Brantford,  Tillsonburg,  Simcoe,  St.  Thomas, 
Chatham,  Windsor  and  London,  and  secured  practically 

every  dealer  in  these  places.  At  two  or  three  points, 

notably  London  and  Hamilton,  trade  suppers  were  held, 
which  were  well  attended.  Mr.  Jarvis  has  returned  to 

Ottawa    for    the    present,    but    will    resume    his     canvass 
shortly. 

***** 

Trade  Happenings. 

The  Booklovers'  Library,  Toronto,  has  been  sold  to 
the  W.  A.  Murray  Co.  and  will  be  run  by  that  store  as 

Murray's   Booklovers'    Library. 
The  second-hand  book  business  of  John  Britnell  for 

many  years  located  at  230  Yonge  Street  has  been  moved 
to  a  store  above  College  Street. 

The  Upper  Canada  Bible  Society  are  moving  from 

the  old  Bible  House,  102  Yonge  St.  to  temporary  prem- 
ises at  317  Yonge  St.,  pending:  the  erection  of  a  new 

building  on    College    St. 

Byron  Randall's  book  store  in  Port  Hope  was  slight- 
ly damaged  by  fire  on  Good  Friday   afternpon. 

Nisbet  &  Bacon,  Oakville,  have  sold  their  stationery 
and  school  supply  business  to  Wm.  Busby. 

R.  A.  J.  Little,  St.  Thomas,  recently  held  a   success 

ful  guessing   contest,    for   which    prizes    amounting-   to    $10 
worth  of  wall  paper  wore  awarded.     The  contestants  had 

to   guess   the   number   of   rolls   of   paper   received    in    a    re- 
cent consignment. 

Mr.  Bremner,  buyer  for  Carter  &  Co.,  Charlotte- 
town,  P.E.I. ,  was  on  his  annual  trip  to  Toronto  last 
month. 

D.  ('.  Nixon,  Moose  .Jaw,  who  recently  opened  a  branch 
store  in  Weyburn,  Sask.,  was  down  east  on  a  buying 

trip   last   month. 
Albert  M.  McLeod,  bookseller,  Sydney,  N.S.,  died 

recently  in  Halifax. 
E.  G.  Nelson  &  Co.,  St.  John,  are  now  settled  in 

their  new   store,   one  of  the  most   attractive   in  Canada. 

Mrs.  W.  C.  Irving,  stationer  and  fancy  goods  dealer. 
Pembroke,  has  offered  her   business  for  sale. 

Gage's  New  School  Blanks. 

Among  the  new  designs  shown  by  \Y.  J.  Gage  &  Co.. 
Toronto,  in  school  scribblers  and  exercise  books  for  the 

coming  season  mention  might  be  made  of  the  following: — 

The  "Drum  Major."  represents  a  fife  and  drum  band 
of  animals  led  by  a  dog  dressed  as  a  drum  major. 

"Happy  Times"  has  in  the  centre  the  smiling  face  of  a 
bright  school  boy  and  underneath  a  verse  about  the  bene- 

fits of  always  wearing  a  smile.  "The  Captive"  shows 
the  king-  of  animals,  the  lion,  looking  out  through  the 
bars  id'  a   cage. 

"Northern  Youngsters"  shows  what  our  farthest 
north  boy  looks  like,  and  his  home  and  surroundings. 

"Going  to  School''  shows  two  school  girls  going  to 

school  during  a  rain  storm.  "The  Young  Warrior"  is  a 
catchy  cover  that  will  appeal  to  the  younger  scholars. 

The  "Twentieth  Century"  pictures  a  submarine,  a  bat- 
tleship and  an  ocean  steamship  mi  tin  water  with  an 

aeroplane  floating  above.  "Going  Some"  depicts  a  race 

between  two  boys  in  auto  carts.  "Maple  Leaves"  shows 
a  beautiful  assortment  of  leaves  in  the  shades  of  autumn. 

Manufacturers  and  Wholesale  Dealers  in 

SCHOOL  SUPPLIES OF  EVERY 
KIND 

Write  for  Catalogue  and  Trade  Discounts 

1 
THE  GEO.  M.  HENDRY  CO.,  Limited, 

Call  in  and  see  our  new  Sample  Rooms.     They  will  surprise  you. 

215-219  VICTORIA  STREET 
TORONTO,  ONT. 
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New  Exercise  Covers. 

E.  H,  Harcourt  Co.,  Ltd.,  255  Wellington  W.,  make  a 

specialty  of  exercise  books.  This  year  their  assortment 
of  covers  is  exceptionally  hue.  They  are  all  designed  and 
printed  in  their  own  plant.  For  the  fall  opening  they  are 
showing  a  range  of  over  50  covers,  14  of  which  have  never 

been  shown  before.  The  new  covers  include  the  Bobo- 
link, Oriole,  Cardinal  and  Bluebird,  the  Tabby,  the  Black 

Cat,  the  Collie,  the  Kitty,  the  Tower  and  the  Spaniel, 
the  Apple  Blossom  and  Pansy,  the  Annie  Laurie,  Bonnie 
Dundee  and  Tartan.  These  covers  are  all  printed  in  at 
least  four  colors,  some  even  more. 

English  Pen  Maker  Here. 

A.  Finburgh,  managing  director  of  the  Wyvern  Foun- 
tain Pen  Co.,  of  Leicester.  England,  is  now  traveling  in 

Canada  in  the  interests  of  his  concern.  The  Wyvern  Co. 

feel  that  they  are  in  a  position  to  offer  exceptional  value 

to  the  trade,  as  they  are  actual  manufacturers  through- 
out of  fountain  and  stylo  pens,  as  well  as  gold  nibs  of 

every  description.  One  of  their  late  patterns  is  the 

Wyvern  Non-leakable  Pen.  It  is  so  constructed  that  by 

screwing  on  the  cap  it  becomes  impossible  for  the  ink  to 

leak  no  matter  in  what  position  the  pen  is  carried.  It 

is  perfectly  safe  lying  flat  in  a  waistcoat  pocket  or  a 

lady's  satchel.  It  is  made  in  two  sizes,  "Gents"  and 
Ladies."  In  addition  to  the  black  vulcanite  barrels,  the 

Wyvern  Co.  offer  a  very  attractive  series  of  gold  and 

silver  mounted  pens,  salable  at  all  seasons  of  the  *year 

l'or  gift  purposes. 

New   Lines   at   Copp,    Clark's. 

"Eyesight"  blotting  paper  is  the  latest  hygienic  pro- 
duction in  stationery.  It  is  a  good  grade  of  blotting  and 

is  made  in  green  only,  as  this  is  the  best  color  for  the 

eyes,  there  being  no  reflection  from  it. 

The  "Photo  Mailer"  is  now  past  the  novelty  stage 

and  has  become  a  staple.  It  is  specially  made  to  accom- 

modate photographs,  preserves  the  cards  and  is  a  great 

help  to  any  one  in  a  hurry.  It  does  away  with  the 

necessity  of  cutting  cardboard  to  the  required  size.  Ten 
sizes. 

A  new  line  of  deed  boxes  has  been  received,  made  of 

ex.tra  strong  tinned  steel  plates,  fitted  with  strong  br^ss 
4-lever  lock  and  duplicate  keys.  It  is  reinforced  with 

extra  metal  panel  inside  to  prevent  injury  to  box  or  eon- 
tents  when  stored  and  affords  absolute  security  for  valu- 

able papers. 

A  booklet  of  tags  is  a  useful  article,  just  received. 
The  tags  come  twelve  in  a  packet,  each  perforated  so  as 
to  be  easily  detached.  A  strong  cord  and  blotter  is 
attached  to  each.  Householders  will  readily  recognize 

the  value  of  these  tags  as  they  are  of  frequent  use  in 
the  home. 

A  useful  metal  box  of  paper  fasteners,  assorted  sizes, 
is  another  office  and  household  convenience,  which  should 
have  a  ready  sale.  A  somewhat  similar  box  containing 

one  gross  of  useful  sizes  of  drawing  pens  is  another  use- 
ful article. 

"Perfect"  Fountain  Pen. 

McCaw,  Stevenson  &  Orr,  Ltd.,  of  Belfast,  who  will 
be  remembered  as  successors  to  Marcus  Ward  &  Co.,  have 

just   come   to   the   front  with   a  very  interesting  line   of 

fountain  and  stylographic  pens,  which  they  are  placing  on 

the  market  under  the  name  of  Marcus  Ward's  "Perfect" 
Pens.  The  pens  range  in  price  from  3s.  9d.  per  dozen  to 

57s.  pei-  dozen.  Among  these  are  two  very  excellent  lines 
of  self-filling  pens  at  33s.  The  makers  claim  that  these 
pens  are  the  acme  if  simplicity  and  durability,  and  there 
is  no  rubber  or  other  perishable  material  used  in  their 
manufacture.  With  two  exceptions,  these  pens  are  fitted 
with  14  carat  gold  nibs,  iridium  tipped,  and  every  pen 
is  guaranteed  perfect.  A  demonstration  made  in  the  Lon- 

don office  of  the  manufacturers  showed  that  every  claim 
was  more  than  justified.  A  recent  offer  made  to  their 
home  customers  was  a  complete  set  of  sixteen  pens  for 

34s.  9d..  working  out  at  about  2s.  2d.  each.  McCaw, 
Stevenson  &  Orr  inform  us  they  will  be  glad  to  furnish 
sets  to  the  Canadian  trade  on  very  advantageous  terms 
and  any  who  are  interested  should  place  themselves  in 
communication  with  Mr.  Prenter,  the  Canadian  repre- 
sentative. 

A  New  Factory  in  New  York. 

Last  week 's  New  York  real  estate  news  contained  an 

item  of  great  interest  to  the  stationery  trade.  The  ten- 
storey  fireproof  building  at  34-40  Fletcher  Street,  New 
\  ork,  has  been  sold  to  the  L.  E.  Waterman  Company  for 

use  as  a  factory  for  the  manufacture  of  Waterman's 
"Ideal"  fountain  pens.  The  structure,  which  is  of  re- 

inforced concrete,  was  built  some  five  years  ago  at  a  cost 
of  about  $200,000.  It  has  a  frontage  of  70  feet  and  a 
depth  of  about  72  feet. 

L.  E.  Waterman  Company  Win8. 

The  L.  E.  Waterman  Co.  have  won  another  victory 
over  competitors  using  a  similar  name  to  its  own  on 

fountain  pens.  Isaac  E.  Chapman  and  William  I.  Chap- 
man, who  compose  the  firm  of  A.  A.  Waterman  &  Com- 
pany recently  brought  an  action  against  the  L.  E.  Water- 

man £  'Company  to  restrain  the  L.  E.  Waterman  Company 
from  bringing  suits  against  customers  of  A.  A.  Water- 

man &  Co.,  and  to  restrain  the  L.  E.  Waterman  Company 
from  sending  out  copies  of  injunctions  which  had  been 

issued  against  customers  of  A.  A.  Waterman  &  Com- 
pany restraining  such  customers  from  substituting  pens 

of  the  make  of  A.  A.  Waterman  &  Company  for  those  of 

L.  E.  Waterman  Company's  make,  and  restraining  also 
the  use  of  the  name  "Waterman"  and  "A.  A.  Water- 

man" in  connection  with  the  sale  of  fountain  pens. 

A  motion  for  a  preliminary  injunction  was  brought  by 

A.  A.  Waterman  &  Company  before  Mr.  Justice  New- 
burger,  sitting  at  a  special-  term  in  the  Supreme  Court, 
New  York  County,  on  March  8th  and  March  15th.  Mr. 
Justice  New  burger  denied  the  motion  for  injunction  in 
the  following  decision: 

"Chapman  vs.  Waterman  Co. — The  present  plaintiffs 
were  not  parties  to  the  decree  in  the  action  of  Waterman 
vs.  Waterman  and  therfore  are  not  entitled  to  the  bene- 

fits accruing  thereunder.  The  prayer  in  this  action  seeks 
to  enjoin  the  defendant  from  interfering  with  plaintiffs 
in  the  use  of  the  name  A.  A.  Waterman,  claiming  the 

right  to  such  name  by  reasons  of  assignments  to  them  and 
by  reason  of  the  decree  hereinbefore  referred  to.  If  the 
plaintiffs  are  entitled  to  enforce  such  decree,  it  can  be 

'done  in  that  action  and  no  independent  action  need  be 
brought.  Plaintiffs  have  failed  to  make  out  such  a  case 

as  would  warrant  this  Court  in  granting  an  injuncti«n 

Pendente  lite.     The  motion  is  denied." 

34 



BOOKSELLER  AND  STATIONER 

YOUR 
RE-ORDERS 
NOW  is  the  time  to  hurry  in  your  re- 

orders for  the  patterns  in  Staunton 
wall  paper  that  are  selling  best  and  so  make 
sure  of  getting  all  you  need. 

WALLPAPER 
is  a  greater  success  this  season  even  than  we 
anticipated.     It  is  a  big  year. 

Be  sure  to  have  a  full  supply. 

STAUNTONS,  LIMITED 
WALL  PAPER  MANUFACTURERS 

933  YONGE  STREET      -      -     TORONTO 

E.  MORRIS  &  CO 
(Wholesale) 

STATIONERY 
SCHOOL  SUPPLIES 
POSTCARDS 

LOCAL   VIEW  POSTCARDS 

We  have  the  exclusive  handling  of  the  Products  of 

Three  of  the  leading  German  Postcard  Factories — 
Specialists   in   their  own    particular  style  of  card. 

CHROMOTYPE  BLACK  and  WHITE 
HAND-COLORED  SEPIA— BROWN 

MARINE— BLUE 

PRICES  from  $4.50  m. 
Write    for   samples,   which    will   convince    you  that 

we  are  showing  high-grade  cards  oniy. 

VANCOUVER,  R.C. 

Handle  our  complete  line 

\tt 

of 
Plain  and  Fancy  Blottings 

ono*T£^8S5ffi  and  fav- 
You  should  keep  a  generous  stock  of  these  lines. 

"WORLD" 
"HOLLYWOOD' 
"RELIANCE" 
"VIENNA  MOIRE" 
and  DIRECTOIRE"     The  Leading  Fancy  Blotlings 

Write  for  Samples. 

The  Albemarle  Paper  Manufacturing  Co. MAKERS  OF  BLOTTING  ONLY 

RICHMOND,  VA. 

The  Best  Blotting  Made. 

Second  Only  to  "World." 

Unequalled  at  the  Price. 

A 
Blotting 

Paper for   Every 

Purpose  ! 
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WAVERLEY 
PENS 

■       THE  WORLD'S  FAVORITE        ■ 

THE  RESERVOIR  WAVERLEY  WRITES 
250   WORDS   WITH    ONE  DIP  OF  INK 

SOLD   EVERYWHERE 

MACNIVEN   &  CAMERON,   LTD. 
Steel,  Gold  and  Fountain  Pen  Makers  to  the  Trade 

WAVERLEY     WORKS,    EDINBURGH 

SPENGERIAN 
STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and  correspondents  as 

THE  BEST 
Works  i  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors :  Spencerian  Pen  Co.,  New/  York 

Telegraph   Codes 
English 

Spanish 

ABC  Code,  oth  Edition. 
ABC  Code.  5th  Edition. 
ABC     Code.     4th  Edition 
A  I  Code.    
Moreing  &    Neal  Code 
Bedford-McNIell  Code 
Large  and  small  codes  of  all  kinds.     Send  for  list.     Discount  to  the  trade  only 

AMERICAN    CODE    COMPANY,   83   Nassau   St.,    N  Y.    City 

50 

$7.00 

8.00 
5.00 
7.50 

S.OO 6.00 75,000,000  "0.  K." 

Information    Supplied 
Tne  Editor  of  The  Canadian  Bookman  is  prepared  to  supply 

any  information  desired  about  where  books  mentioned  in  the 

paper  are  to  be  procured  and  the  price  at  which  they  are  sold. 

He  will  also  supply  publishere'  names  to  authors  desirous  of 
having  mauuscript  published  in  book  form. 

PAPER 
FASTENERS 

SOLD  the  past  YEAR  should 
convince         YOU        of       their 

\SVPERIOPJTY. 
Thev  Add    TONE  to    You, 

1  Stationerv  in  the  OFFICE.BANK, 
SCHOOL  or  HOME. 

There  is  genuine  pleasure  in 

their  use  as  well  as  Perfect  Se- 
curity   Easily  pul  on  or  taken off  with  the  thumb  and  finger. 

Can  be  used  repeatedly  anr' 
'  they  always  work. ' '     Made  o(  brass  in  3  sizes.     Put  upi  n  brass 

I  boxes  of  100  Fasteners  each. 

|  Handsome.     Compact.      Strong.      No  Slipping,  NEVER ! 
All  stationers.  Send  10c  for  sample  box  of  50,  assorted. 

Illustrated  booklet  free.     Liberal discoun  llo  the  trade. 

The  0.  K.  Mfg.  Co.,  Syracuse,  N.  Y.,  U.  S.  A.    n°ib 

-'./ 

;.v 

ANNOUNCEMENT 
The 

Bon  Ton 
Art 

Company 
Boston,  Mass. 

U.S.A. 

"PUBLISHERS  of  the  famous  Bon  Ton  line  of  Christmas  and  New  Year 
*•  Post  Cards,  Gift  Cards,  Folders  and  Letters  of  high  quality,  with 

sentiments  by  famous  writers,  containing-  the  only  new  sentiment  to  be 
published  this  year,  by  Henry  Van  Dyke,  printed  in  high  class  style  on  finest 

stock  obtainable.      This  line  will  be  shown  in  Canada  by 

A.  R.  MacDOUGALL  &  COMPANY    :   Toronto,  Canada 
Hold  your  orders  for  this  line. 

BLOTTING  PAPER 
When  Buying  Blotting  Get  I  he  Best 

USE.  STANDARD  BRANDS 

"Standard,"  "Imperial"  and  "Sterling"  Plain  Blotting 
"Royal  Worcester"  and  "Defender"  Enameled  Blotting 
"Curi-Curl"  and  "Banker's  Linen  Finish"  Embossed  Blotting 

Samples  and  prices  on  application 

AGENCIES  IN  MONTREAL,  TORONTO  AND  WINNIPEG 

Qt  -  1  "t      ¥^  H/Ii*  ^*  Largest  Exclusive  Blotting  Manufacture! 

standard  r aper  Mrg.  Uo.,  Richmond,  va 
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Fall  Re-opening  of  Schools 
We  make  a  specialty   of  artistically   gotten-up * 

Scribbling,  Pen  and  Pencil 
and  Exercise  Books 

in  over  fifty  different  designs.  Many  of  the  covers  have  been 

specially  designed  and  printed  in  colors  for  this  Fall  Trade,  and 

among  them  may  be  mentioned  "Spaniel,"  "Black  Cat,"  "Tartan," 
"Kitty,"  "Towser,"  "Bluebird"  and  "Annie  Laurie,"  etc. 

See  our  samples  and  prices  before  placing  your  order. 

E.  H.  Harcourt  Co.,  Limited 
255  Wellington  Street  West,      -      Toronto 

INDEX     TO     ADVERTISERS. 

A 

Accountants  and   Auditors         16       Gage,   W.    J. 

Acme    Staple    Co    2       Goodall's    ... 
Albemarle  Paper  Mfg.   Cof     35 
American    Code    Co    36 
American    Crayon    Co    16 

Ang-lo   Can.    Music  Co    38 
Art   Metropole   Co    15 

B 

Baker's   Book    Shop       31 
Berliner    Gramaphone    Co    38 
British-American    Assurance    Co..  11 
Brown    Bros..    Ltd    2 

Budges,    F.   W..    and   (i.    B.    Smith  30       Jewel    Pen   Co. 
Buntin,    Gillies    &    Co.,    outside 

cover   and  31 
C 

Canadian    Pacts   Pub.    Co    29 

Carter's  Ink   Co    15 
Consolidated     Lithographing     & 

Mfg.   Co    17 
Consolidated   Safety    Pin     Co    11 
Conway,    Stewart    &    Co    12 

Cop'p,    Clark      Co..     inside    back- 
cover   and  32 

D 
Davids,    Tliaddeus  Co    2 
Dennison    Mfg.    Co    42 
Drysdale  Co    44 
Durvea-Hoge  Co    13 

E 
Eaton.  Crane  &  Pike  Co    44 
Elliott.    Chas.    H.    Co    16 

P  Onoto   Pen  Co.. 
Financial   Post       31       0.    K.   Mfg.    Co. 

G lV  Co. 

H 
Harcourt  &  Co.,   K.  H    46 
Heath.    John       2 
Hendry,  (ieo.  M..  Co    33 
Higgins,  Chas.  M.   &  Co    11 
Hinks,  Wells  &  Co    14 
Hotel   Directory       43 
Hurst,    A.    O.    .    1 

15 

L 
Lemcke  &  Buchner     17 

M 
MacDougall,    A.    Roy       10 
MacNiven  &  Cameron     36 
McCaw,   Stevenson   &  Orr  Ltd....  13 
McClung  &  Co.,  A.  C    31 
Menzies   &  Co    45 
Mabie.   Todd   &   Co    11 
Manufacturer  Sales  Co    11 
Mittag  &  Volger... outside  back  cover 
Morris,   E.    &   Co    35 
Morton.   Phillips   &   Co    16 
Mutual    Book    Co    40 

N 
National    Blank    Book    Co    4 

0 
outside   front   cover 

   34 

Payson's    Indelible    Ink       16 
R 

Ramsay,  A.,  &•  Son  Co    15 
Rolland  Paper  Co    36 

S 
Sanford  &  Bennett  Co    1 

Sharpe,   Ltd.,  W.  N    44 
Skene,  Chas.   J    46 
Spencerian    Steel   Pens      36 
Standard  Crayon   Co    13 
Standard    Paper    Mfg.    Co.       34 
Stauntons,   Ltd    35 
Sutcliffe  Company      17 

T 
Tuttle   Press  Co    Hi 
Tuck  &  Sons,  Raphael     13 

U 
)hn    &   Co   

outside   front   cover 
Underwood,   J 

V 
Valentine  &   Si 47 

W 
Wai  wick   Bros.   &  Rutter, 

Inside    front    cover    and    62  63 
Waterman,    L.    E,    Co.,    Ltd    4 

Weeks-Numan   Co    II 
Western    Assurance   Co    14 
Whalev,    Royce   &   Co    38 
Wheeler   &   Co..   Walter  fi    14 
Wyvern  Fountain   Pen   Co    13 

Youne-  Bros. 

18 
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Music   and  Musical  Instruments 

Survey  of  the  Month  -  Popular  New 
Songs  —  Reviews  of  Recent  Sheet 
Music — Booming  the  Department. 

There  are  some  booksellers  and  stationers  who  claim 

that  sheet  music  is  not  a  part  of  the  business,— that  its 
sale  should  be  Left  to  the  dealers  in  pianos.  While  this 

may  be  true  in  a  sense,  it  is  by  no  means  a  good  argu- 
ment. A  sheet  of  music  is  after  all  a  form  of  a  book 

for  it  is  read  by  musicians.  There  is  absolutely  no 

reason  why  it  should  not  be  treated  as  a  book. 

If  a  bookseller  is  going  to  stock  standard  books  and 

to  make  arrangements  for  filling  orders  for  books  not 

of  general  sale,  it  is  quite  within  his  field  to  stock  cer- 
tain kinds  of  sheet  music  and  to  arrange  with  publishers 

to  send  along  special  orders  when  required.  To  let  this 

trade  slip  by  for  no  earthly  reason  except  that,  it  is 

"not  in  our  line"  is  a  foolish  policy. 
Some   Recent   Music. 

G.  Sehirmer,  New  York,  has  brought  out  an  inter- 

esting book  of  "Songs  of  the  People,"  containing  44 
French  folk  songs  and  variants  from  Canada,  Normandy 

and  Brittany,  collected  and  harmonized  by  Julien 

Tierso.t  and  with  English  translations  by  Henry  Grafton 

Chapman.  All  students  of  folklore  and  lovers  of  old- 
time  melodies  will  appreciate  this  book. 

Another  notable  book  of  songs  published  by  Cary  & 

Co.,  London,  Eng.,  is  "Little  Uns"  consisting  of  five 

small  songs,  "The  Ships  That  Don't  Come  Home," 

"Dates,"  "Dada's  Pipe,"  "Grown  Ups"  and  "Twenty- 
One"— 'words  and  music  by  Ernest  Crampton. 

Other  songs  published  recently  by  Cary  &  Co.,  Lon- 

don, are  :  "Blue  Eyes,"  words  by  A.  T.  W.  McCaul, 

music  by  F.  Delmar  Williamson  ;  "Once  in  a  While," 

words  by  Lord  Houghton,  music  by  Margery  Dyer  ;  "The 
Slumber  King,"  words  by  Ed.  Teschemacher,  music  by 

Julian  Fredericks  ;  "When  Flora  Smiles,"  words  by 
Arthur  Rackam  Cleveland,  music  by  Hellen  Nicholls  ; 

."When  Mother  Sings,"  words  by  A.  T.  W.  McCaul, 
music  by  F.  Delmar  Williamson.  All  of  these  songs  are 

worthy  of  the  public's  notice  as  in  these  later  days 
harmonious    songs   are   rare. 

Piano  Music. 

■Cary  '&  Co.  have  also  published  some  charming 
pianoforte  music,  medium  grade  :  "Dance  of  the  Feath- 

ers" and  "Danse  Drolptique,"  two  original  dances  which 
remind  'us  of  the  old  composers,  by  Harold  .Tenner  ; 

"The  Fairies'  Frolic,"  by  F.  Hargreaves  ;  "Daybreak," 

a  sketch  by  Sydney  H.  Gambrell  ;  "Rippling  Streamlets" 

by  Herbert  Lloyd  ;  "Merry  Moods,"  (Rondo  in  F. 
Major)  by  Ernest  .Roland.  Teachers  of  piano  music  will 

welcome  these  new  publications  and  will  find  them 
worthy  of  their  attention. 

terest  in  tinted  stationery  in  the  most  delicate  colors, 

pink,  pale  blue,  and  mauve  being  the  favored  shades.  Of 
course  the  bulk  of  business  is  done  in  white,  and  it  is 
interesting  to  note  that  more  of  the  better  qualities  are 
sold  than  formerly.    Linen  is  still  the  favored  paper. 

Fiction  is  selling  actively.  During  the  past  few 
weeks  an  unusual  number  of  new  books  have  been  brought 

out  by  the  publishers,  which  has  had  the  effect  of  keep- 
ing up  a  lively  interest  in  fiction.  Reprints  in  cheap 

form  of  standard  books  and  of  novels  that  have  passed 
the  flush  of  their  popularity  sell  freely,  at  from  fifty 
cents   down. 

Preparations  are  being  made  for  tourist  trade,  and 
bookstores  are  anticipating  a  good  trade  in  guide  books, 
and  souvenirs  of  different  kinds.  Holiday  time  will  also 
bring  the  usual  demand  for  light  fiction,  and  paper 
bound  books,  and  the  Montreal  trade  is  preparing  to 

meet  this  demand  with  all  that  can  be  desired  in  read- 
ing  matter   of   this   nature. 
There  is  a  constantly  growing  demand  for  magazines, 

and  book  stores  find  it  an  advantage  to  carry  a  widely- 
diversified  range  of  magazines  to  suit  the  convenience  of 
their   customers. 

Thomas  Allen,  of  McLeod  &  Allen,  has  been  calling 
on  the  trade  in  Montreal. 

B.  G.  Hay,  representing  the  Eaton,  Crane  &  Pike 
Co.,  of  Pittsfield,  Mass.,  has  been  in  Montreal  on  a 
business  trip. 

W.  J.  Dawson,  author  of  "A  Soldier  of  the  Future," 
was  in  the  city  early  this  month.  Mr.  Dawson  is  a  lec- 

turer, as  well  as  an  author,  and  was  formerly  of  Lon- 
don,   Eng.     At   present   he  resides   in   Taunton,   Mass. 

The  Montreal  branch  of  the  Booklovers'  Library  has 
been  sold  to  A.  T.  Chapman,  proprietor  of  Chapman's 
Bookstore,  St.  Catherine  Street,  Montreal,  who  will 
continue  the  same  with  an  entirely  new  stock  of  books. 
All  the  old  books  will  be  disposed  of  at  low  prices.  Miss 
Smeaton   is  the   librarian. 

The  Renouf  Publishing  Co.  have  transferred  their 
offices  from   Onion   Avenue  to  25  McGill  College  Avenue. 

CASSELL  &   CO.,   LTD.,  ANNUAL  STAFF   DINNER. 

The  annual  staff  dinner  of  Messrs.  Cassell  &  Co., 
Ltd.,  of  La  Belle  Sauvage,  was  held  at  the  Trocadero 

Restaurant  on  Friday,  the  18th  ult.,  Mr.  Arthur  Spur- 
geon,  J. P.,  the  general  manager,  presiding  over  a  large 
attendance.  Amongst  those  present  were  Miss  Cassell, 
daughter  of  John  Cassell,  founder  of  the  firm,  and  Mr. 
Farlow  Wilson,  for  many  years  printing  manager,  and 
who  only  recently  retired  from  the  directorate.  Both 
were  present  at  the  first  social  function  of  the  firm  over 
sixty  years  ago,  and,  needless  to  say,  both  received  a 
very  hearty  ovation  at  the  reception,  which  preceded  the 
dinner  last  Friday.  Miss  Cassell  was  presented  with  a 
handsome  bouquet  subscribed   for  by  the  staff. 

THE  TRADE  IN  MONTREAL. 

Montreal,  April  9.— Montreal  booksellers  and  sta- 

tioners report  that  their  Easter  trade  was  exceptionally- 
good.  There  was  a  good  demand  for  novelties  suitable 

for  the  Easter  season,  and  gift  books  sold  well.  Reli- 

gious books,  prayer  and  hymn  books  were  active,  and 

Easter  postcards  gave  an  impetus  to  the  postcard  trade 

for  several  days.'  The  Easter  trade  also  brought  an 

unusual  activity  in  the  demand  for  high-class  stationery. 

Apropos  of  stationery,  some  of  the  dealers  in  this 

class  of  gqods  state  that  there  has  been  on  unusual  in- 

Swan  Pencil  Agency. 

Mabie,  Todd  &  Co.  announce  the  death  of  H.  Sussman, 

of  Sussman,  Toby  &  Co.,  Janes  Building.  Toi-onto,  who 
represented  the  Swan  Pencil  Co.  in  Canada.  As  a  result, 

the  latter  firm  have  handed  the  agency  for  Swan  pencils 
U>  Mabie,  Todd  &  Co.  Owing  to  the  cancellation  of  the 
German  surtax,  these  lines  can  now  be  brought  in  on  a 
much  more  favorable  basis  and  with  their  more  complete 
organization.  Mabie,  Todd  &  Co.  are  now  in  a  position  to 
handle  this  business  more  effectively  than   ever. 
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C  a  n  a  d  a' s      Greatest      Music      House 

jrMUSICI JUST  ISSUED 

The  Mammoth  Folio  of  Musk 
The  largest  folio  of  Piano  Music  ever  published. 
It  contaios  all  the  favorite  compositions  previously  published  in  other 
folios,  together  with  a  large  edition  of  NEW  STANDARD  and  COPY- 

RIGHT WORKS  not  to  be  found  in  any  other  collection. 
288  Large  Size  Pages. 

Bound  in  strong  paper  covers.  Liot  of  contents  furnished  on  application. 
Our  travellers  are  carrying  same. 

WHALEY,  ROYCE  &  CO.,  Limited 

Western  Branch:  237  Yonge  Street 
356  Main  Stre«t,  Winnipeg,  Man.  TORONTO 

Music oo  ks 
Some  standard  lines  that  every  live  dealer  ought  to  stock 

Songs  of  England,  Royal  Edition  (3  vols.)  ppr.  90c,  cloth,  $1.50 

Songs  of  Scotland.      "  "         (2  vols.)    "      90c,      "        $1.50 
Songs  of  Ireland,         "  "         (1vol.)    "      90c,      "        $1.50 
Songs  of  France,         "  "         (1   vol.)    "      90c„      "        $1.50 

THE  IMPERIAL  EDITION  of  Soprano,  Mezzo-Soprano, 
Contralto,  Tenor,  Baritone  and  Bass  Songs,  in  separate 

volumes,  each,  Paper,  $i.oo;  Limp,  $1.50, 

Write  for  particulars. 

Anglo-Canadian  Music  Publishers  Assn.,  Ltd. 
ASHDOWN'S  MUSIC  STORE 

144  Victoria  Street  -  -  TORONTO 

Th*   expenditure    of    10    cents   will    secure    informa- 

tion  that  will  enable  Stationers  to  earn  many  dollars. 

Send  10  cents  to  the 

AMERICAN  CRAYON  CO., 
SANDUSKY,  OHIO 

for  a  booklet  entitled 

"The  Art  of  Crayographing " 
This  booklet  gives  valuable   information  concerning 

the  new  Crayons  called 

" CR AYOGR APH " 
which  Crayons  will  get,  and  hold  more  trade  than  any 
Crayons  ever  sold,  because  of  their  unique  features, 

making  it  possible  to  do  work  not  possible  with  ord- 
inary Crayons. 

$750.00  in  Cash  and  Prizes  are  being  distributed 
gratis  to  pupils  and  schools  for  best  drawings  sent  in, 
made    with     Crayograph     Crayons.  Upon    request, 
copies  of  this  contest  announcement  will  be  sent  to 
dealers  for  distribution  to  teachers. 

This  is  an  all-valuable  opportunity  for  Stationers  to 
secure  steady  business  without  expense. 

Wholesale  Houses  carry  Crayograph   Crayons. 

ENTERPRISING  DEALERS  WANTED 

in  Every  Town  and  Village  for  the 

Victor  and  Berliner 

Gram-o-phones  and  Records 

These  wonderful  instruments 

and  records  are  daily  becoming- 
more  and  more  popular,  and  there 

is  a  splendid  business  being-  de- 
veloped right  in  your  own  territory 

that  you  can  get  the  benefit  of,  if 

you  secure  the  line  at  once. 

Catalogs,  etc. ,  upon  application. 

Berliner 

Gram-o- Go.,Ltd. 
MONTREAL 

COPPER    PLATE 
ENGRAVING 

How  about  your  demand  for 

Society  Stationery? 
We  are  experts  on 
Engraved  Copper  Plates,  Calling  Cards, 

Wedding  Invitations,  Business  Cards,  Steel 

Die  Engraving  and  Stamping    :        :        : 

We  have  an  up-to-date  plant,  and 

employ  only  highly-skilled  workmen. 
First-class  work  at  moderate  prices 

is  guaranteed. 

Feature  this  department,  and  get 

after  possible  business.  Xo  line  will 
yield  you  better  profit. 

Get    in    touch    with    us    right    now. 

NOTE  THE  ADDRESS 

J.  CHARLES  SKENE 
23  Adelaide  Street  West 

TORONTO 
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Holiday  Papeteries 
We  have  just  received  our  1910  samples  of  Holiday  Papeteries  from 

the  Powers  Paper  Company  of  Holyoke,  Mass.  The  box  designs  of 

these  goods  are  exceptionally  varied  and  artistic,  while  the  range  is  so 

wide  as  to  permit  of  an  unusually  good  assortment.  These  goods  are 

fully  up  to  the  high  standard  always  maintained  by  the  Powers  Paper 

Company.  Our  representative  will  call  upon  you  very  shortly  and  you 

will  certainly  be  wise  to  hold  your  orders  until  you  have  examined  our 

samples.      We  also  have  some  very  strong  values  in  staple  papeteries. 

A.  R.  MacDougall  &  Company 
42    Adelaide     Street    West  -  Toronto 

XMAS  CARDS  and   POST  CARDS 
Our  DOMINION  SERIES,  consisting  of  Xroas  Folders,  Booklets,  Calendars  and  Post  Cards,  has  had  a  tremen- 

dous sale  wherever  shown.  This  Dominion  Series  is  quite  unique,  being  designed  especially  for  the  Canadian 
Trade  and  containing  some  of  the  most  artistic  effects  ever  produced.  Our  HERALDIC  SERIES,  which  met  with 
such  great  success  last  year,  is  again  before  the  trade  in  better  shape  than  ever. 

Our  general  line   of   Xmas   Cards,  Calendars,  Tags,  Wafers  and  Labels  is  stronger  than  ever  before. 

Hold   Your  Orders  Till  You  See   Our  Samples. 

Birn  Bros.,     -      London,  New  York  and  Toronto 
A.  R.  MacDougall  &  Company,  Canadian  Representatives 

=^Bl^jjM^S^^=^JI^==-  ■!         MM    ■    \m        '          ■      a      __L 

HOLLY  BOX  COVERING 
and  WRAPPING  PAPERS 

More  than  fifty  qualities  and  designs. 

Our   line    will   demonstrate    that  we  are  the  only  manu- 
facturers with  a  full  line.      Send  for  samples  and  prices. 

Plain    and   Decorated  Crepe   Paper,    Paper  Napkins  and 

Lunch  Sets.      Fine  Toilet  Paper  in  Crepe  and  Plain  Tissue. 

The   Tuttle    Press   Co.,       -        Appleton,   Wis. 
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Tinted  Stationeri). .  Crane's  Linen  Lawn,  in  the  new  Paris  color- 
ings, with  harmonizing  borders,  or  with  the 

French  borders,  a  combination  of  color  and 

gold  bevel,  has  received  a  most  cordial  reception  throughout  the  country.  It  is  prepared 
in  all  the  correct  sizes  of  stationery,  as  well  as  in  correspondence  cards,  place  cards,  dance 

and  score  cards,  etc.  We  will  be  glad  to  send  you  samples  of  Crane's  Linen  Lawn  in 
the  Paris  colorings  with  French  borders.  The  liberal  profit  to  the  dealer  in  these 
papers  makes  it  well  worth  your  while  to  carry  and  push  them. 

Eaton,  Crane  &  Pike  Company, 
PITTSF1ELD,  MASS. 

New  York  Office,  Brunswick  Bldg.,  225  Fifth  Avenue 
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An   Art  Exhibit   at   the    Franco-British    Exhibition. 

Make    Fancy    Goods  a   Strong    Year-Round   Feature 
Goods  that  Lend  Themselves  to  Effective  Display  —  How    to    Trim 
Windows  and  Counters -Great  Array  of  New  Creations  in  Toyland- 

ALTHOUGH  fancy  goods  are  considered   by  some 

to     belong-      more      particularly    to    Christmas 
trade,   yet  it  is  to   the   advantage  of  the  mer- 

chant to   push  this  end  of  his  business  during 
the  year  so  as  to  keep  his  stock  moving. 

The  importance  of  window  display  is  now  fully  re- 
cognized and  fancy  goods  lend  themselves  readily  to 

effective  window  display,  and  draw  attention  owing  to 
their  bright  appearance  and  usefulness.  To  this  end  the 
intelligent  window  trimmer  can  utilize  his  knowledge 
and  display  his  taste. 

The  very  fact  of  so  many  lines  coming  under  the 
heading  of  fancy  goods  gives  almost  unlimited  scope  to 
the  trimmer  to  produce  pleasing  results.  As  the  goods 
themselves  are  generally  of  a  bright  and  attractive 

nature,  few  decorations  are  necessary.  For  a  back- 
ground, mirrors  or  curtains  of  velvet  or  plush  are  very 

pleasing,  while  for  the  floor  of  the  window  white  paper 

showing  through  a  covering  of  blue  or  pink  silk  or  chif- 
fon gives  a  charming  appearance. 
To    produce   lightness    and   grace,    metal    stands     and 

wooden  pedestals  should  be  used  for  cushions  and  cushion 
covers,   to  show  them  in  windows   and  counters. 

*      *      * 

Toys  all  Year  Round. 

Toys,  dolls  especially,  may  be  carried  throughout  the 
year,     for    although    the   toy   trade   is    at    its   height     at 
Christmas,  yet  holidays  and  birthdays  come  around,  and 
at  these  times  toys  are  in  demand. 

In  the  doll  family  there  is  a  wonderful  assortment. 
Dolls  that  speak,  dolls  with  real  eyebrows  and  eye- 

lashes, dolls  scientifically  jointed  at  hip  and  knee,  char- 
acter dolls  capable  of  the  most  lifelike  pose  and  expres- 
sion, everyday  dolls,  and  Sunday  dolls,  all  forming  a 

great  army. 
*      *      * 

Features  in  Toyland. 

Endless  is  the  array  of  toys  shown  for  Fall  trading. 
There  is  hardly  a  contrivance  known  to  the  mechanical 
world  which  has  not  its  duplicate  in  toyland.  There  are 
also  creations  which  interest  the  merchandising  instinct. 
One  of  these  is  a  minature  grocery  store  with  groceries, 

sales  slips,  little  signs,  such  as  "New  laid  eggs,"  "No 
Credit,"  etc.,  scales  and  imitation  money  to  trade 
with.  The  juvenile  proprietor  will  find  this  toy  a  great 
source  of  amusement.  Tt  is  made  to  retail  from  25c  to 

$5.00. 
Another  toy  which  will  appeal  strongly  to  boys  is  a 

set  of  mechanical  implements  by  which  a  boy  can  put 
his  constructive  talent  to  use,  by  making  miniature  canal 
locks,  bridges,  cranes,  airships,  etc.  Retail  prices  run 
from   $1   up. 

Glass  Christmas  tree  ornaments,  tinsel,  etc  . 
are  inexpensive  and  are  a  desirable  class  of  holiday 

goods.  They  are  shown  in  a  great  variety  of  colors. 
They  can   always  be  displayed  to  great  advantage  when 
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the  stock  of  toys  has  run  low.  With  these  ornaments  a 
window  can  be  made  very  tempting,  and  there  will  be 
no  trouble  selling  them  as  they  are  always  in  demand 
for  holiday  trade  decorations.  The  best  time  to  buy 
any  kind  of  import  fancy  goods  or  toys  is  now,  when 
choice  can  be  ma.de  of  the  most  attractive  and  best 

selling  goods. 

Metalography. 

Between  seasons,  when  ladies  are  in  the  house  in  the 

evenings,  metalography,  or  pierced  brass  work,  would 
prove  very   interesting.    A   complete   outfit   comprises     a 

Metalography  Set,  comprising  piercer,  ucks,  brass 
folder  for  forming  article  <nio  shape,  pilUh,  lacquer, 
work-boarJ  and  brush,  vening  tool,  instruction  book, 
chain  and  bead  fringe,  suff  cient  mater  al  for  cand  e- 
stick  shade.  Frame  shows  finished  article.  Shown 
by  Young  Bros.  Toronto. 

board  to  which  brass  is  fastened  when  being  pierced, 

piercer,  tacks,  brass  folder,  for  forming-  article  into 
shape  ;  polish,  lacquer  and  brush  for  finishing  ;  veining 
tools,  instruction  book,  and  chain  and  bead  fringes  for 
trimming  finished  article.  These  outfits  retail  at  from 
50  cents  to  $2. 

Book  Publishers  Organize. 

A  Book  Publishers'  Section  of  the  Toronto  Board  of 
Trade  was  organized  last  month.  The  movement  ori- 

ginated among  a  small  group  of  publishers  who  had  in 

view  the  formation  of  a  Canadian  Publishers'  Circle 

along  the  lines  of  the  London  Publishers'  Circle,  but  it 
was  thought  better  in  the  end  to  start  a  Section  of  the 
Board  of  Trade,  thus  associating  the  publishers  more 
closely  with  the  other  trade  interests  of  Toronto.  The 
aim  of  the  organization  will  be  to  handle  such  questions 

as  tariff,  freight  rates,  copyright,  etc.,  but  there  is  ab- 
solutely no  intention  of  combining  against  the  retailer 

or  in  order  to  fix  prices.  The  officers  elected  were  : 

Chairman,  S.  B.  Gundy  ;  vice-chairman,  Joseph  H. 
Charles,  secretary-treasurer,  F.  G.  Morley  ;  executive, 
Frank  Wise,  D.  T.  McAinish,  James  C.  Saul,  Henry 
Brophy,  Henry  Button. 

The  following  gentlemen  were  present  at  the  organ- 
ization meeting  :  Frank  Wise,  president  The  Macmillan 

Company  of   Canada,   limited  ;    Henry  Button,   manager 

Cassull  &  Co.,  Ltd.;  J.  C.  Saul,  vice-president,  Morang 
&  Co.,  Ltd.;  S.  B.  Gundy,  general-manager  Oxford  Uni- 

versity Press  ;  Joseph  H.  Charles,  secretary-treasurer, 
Musson  Book  Co.;  W.  E.  Robertson,  manager  The  West- 

minster Co.,  Ltd.,  and  The  Geo.  Doran  Co.;  D.  T.  Mc- 
Ainish, D.  T.  McAinish  &  Co.;  Robert  Carswell,  presi- 

dent Carswell  &  Co.,  Ltd.;  E.  W.  Walker,  representing 
The  Methodist  Book  Room  ;  J.  Alva  Carveth,  managing- 

director  J.  F.  Hartz  Co.;  Henry  Brophy*  president  To- 
ronto News  Co.;  W.  P.  Gundy,  general-manager  W.  J. 

Gage   &  Co.,  Ltd. 

5,000  Facts  About  Canada. 

The  Canadian  Facts  Publishing  Co.,  publishers  of 

"5,000  Facts  About  Canada,"  compiled  by  Frank  Yeigh, 
report  the  best  sale  in  its  history  of  the  recently  issued 
1910  edition.  Although  only  off  the  press  a  few  weeks, 
the  first  run  of  5,000  is  exhausted  and  a  second  edition  is 

on  the  press.  The  news  companies  also  report  an  in- 
creasted  demand,  while  orders  are  reaching  the  publishers 
from  all  part  of  the  Dominion  and  Empire.  No  dealer 
should  be  without  a  supply  of  this  invaluable  compilation. 

New  Lines   From   Hamilton. 

The  illustration  shows  the  "Winner,"  a  new  pencil 
assortment  being  offered  by  Buntin,  Gillies  &  Co.,  Ltd., 
Hamilton.     This  assortment  is  built  after  the  fashion  of  a 

roller  top  desk  and  contains  one-half  gross  of  fancy  rub- 
ber-tipped pencils.  The  box  is  novel  and  sure  to  attract 

attention.     Price,  $2.40  each. 

This  house  is  calling  attention  to  a  range  of  tissue 
napkins  to  sell  at  five  cents  per  dozen.  These  are  special 
value  and  cost  $2.70  per  thousand.  Other  seasonable  lines 

are  housekeeepers'  waxed  paper  for  picnics  and  house- 
hold use,  lace  paper  doilies  in  all  sizes,  window  blind 

paper  and  carpet  felt. 

Leather  Goods  Lines  Unusually  Attractive. 

Although  the  majority  of  retail  stores  are  taking  an 
account  of  stock  and  consequently  are  not  very  much  in 
a  buying  mood,  they  nevertheless  are  looking  particularly 
after  their  leather  goods  stocks  and  clearing  thejr  decks 
for  brisk  action  during  the  coming  year. 43 
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1%  If  you  are  interested  in  good  Bond 
Papers,  send  for  our  sample  book. 
We  make  the  following  lines  : 

Superfine  Linen  Record 

Earnscliffe  Linen  Bond 

Standard  Pure  Linen 

Empire  Linen  Bond 
Crown  Linen 

Colonial  Bond 

SAMPLES  SENT  ON  REQUEST 

THE  HOLLAND  PAPER  COMPANY,  LTD. 
MONTREAL,  QUE. 

The  Drysdale  Company,  Inc. 
Pit blishers   of    Things   Artistic 

CHICAGO,  ILL. 

Art  Post  Cards 

Ideal  Heads 

Scenic 
Subjects 

.  Mottoes,  Etc. 

IN  PHOTOGRAVURE  and  HAND-COLORED 

Our  line  is  now  carried  in  stock  by  The 
Sutcliffe  Company,    Toronto   ;     and     the 
Canadian  trade  are  cordially  invited  to  write 
them  for  samples,  which  will  be  forwarded  at 
trade  prices. 

New  designs  are  being  constantly  added  to 
the  line  ;  stationers  and  art  dealers  will  con- 

sult their  best  interests  by  Investigating  the 
Drysdak  productions. 

THE  DRYSDALE  COMPANY,  INC. 
209  STATE  ST.,  CHICAGO,  ILL. 

New  York  Office :  41  Union  Square  West. 

THE  ALL 
BRITISH! 

Classic  Series 
Christmas  and  New  Year  Cards, 

Blanks,  Autograph  and 

Autograph  Boxes. 

Fashionable    Designs    in    Christmas 

Greeting  Stationery  for  1910. 

Wedding  Menu,  Memoriam  and 

Fancy  Cards,  Wreaths  and  Con- 
dolence Cards. 

New  Season's  patterns  are  now 
ready.  Canadian  enquiries  will 
have  prompt  attention. 

Father  announcements  later 

W.  N.  Sharpe,  Ltd. 
Publishers  of  the  "Classic"  and  "Joy"  Series 

Bradford,  Yorks, 

ENGLAND 

Sole 
Agency 

We  have  much  plea- 
sure in  announcing  that 

we  have  appointed 

in 

Canada 
for  the 

Keswick 
Calendars, 

Christmas 
Cards, 

Mottoes, 

Booklets, 

&c. 

The  Copp,  Clark  Co. 
Limited 

Toronto 

SOLE  AGENTS  IN 

Canada 
FOR  ALL  OUR  PUBLI- 

'     CATIONS. 

Samples 
will  be  in  the  hands 

of  their  representatives 
immediately. 

WALTER  C.  WHEELER  &  CO. 
9  and  10  Redcross  Street,  London,  E.C. 

44 



BOOKSELLER     AND     STATION'  E  R 

ANNOUNCEMENT-SEASON  1910-1911 

Raphael  Tuck  &  Sons  Co.,  Limited 
122-124  FIFTH  AVENUE,  NEW  YORK 

LONDON PARIS BERLIN MONTREAL 

Ring  in  the  New! 
AWAY  with  vain  regrets! The  old  must  give  place 

to  the  new!  So  it  has  ever 

been,  so  'twill  ever  be  to  the 
end  of  time.  RING  IN  THE 
NEW. 

Christmas  and 
New  Year  Cards 

Ring  in  the  New  ! 
Thousands  of  New  Designs  proud- 
ly answer  to  the  call.  Stalwarts  all 

of  them,  they  only  require  a  Leader, 

and  without  a  moment's  hesitation 
"Christmas  Autograph  Stationery" 
is  elected  and  leaps  to  the  front. 

What  more  fitting  to  suit  the  culti- 
vated taste  than  the  beautiful  de- 
vices, the  quaint  conceits,  the  old 

English  character,  and  the  general 

artistic  feeling,  of  the  Season's Leader. 

Christmas  and  New 
Year  Post  Cards 

Ring  in  tha  /Veiv/ 
The  response  is  immediate,  and  in  serried  ranks  over 

1,000  new  subjects  take  the  place  of  our  last  year's  bat- 
talions of  Christmas  Post  Cards,  all  ready  implicitly  to 

obey  the  imperative  order  of  our  thousands  of  customers 
throughout  the  world. 

Calendars 
Ring  in  the  New  ! 

Our  brilliant  array  of  300  different  Calendars  for  the 

new  Season  will  stand  out  far  and  away  above  its  pre- 
decessors. 

The  entire  collection  has  for  its  keynote,  Novelty  of 

Idea,  Beauty  of  Design  and  Perfection  of  Reproduction. 

Block  Calendars 
This  year's  special  feature — rich  illuminated  lettering 

— has  also  been  incorporated  by  us  in  our  splendid  line 
of  Block  Calendars.  The  treasured  thoughts  of  the  Poets 

and  the  carefully  selected  quotations  from  Holy  Writ  re- 
ceive additional  interest  by  this  artistic,  decorative  rend- 

ering. .The  entire  line  may  well  anticipate  a  ringing  re- 
ception. 

Books  and  Toy  Books 
Ring  in  the  New  ! 

Ring,  happy  bells,  across  the  snow,  and  resound  the 
chorus  of  expectant  delight  from  the  thousands  of  happy 

children  who  give  welcome  to  "Father  Tuck's  Gift  Books 

and  Toy  Books." 
Led  by  "FATHER  TUCK'S  ANNUAL"  with  its  won- 

derful array  of  writers  and  artists  who  have  busied 

themselves  during  the  past  year  to  provide  constant  pleas- 
ure for  our  boys  and  girls,  the  whole  collection  is  one 

Treasure  House  of  Pure  Delight. 

Tuck's  Post  Cards 
Ring  in  the  New  !    , 

The  feat  may  have  seemed  difficult,  but  it  has  been 
well  accomplished,  and  to  the  fifty  thousand  and  more 

Tuck's  Post  Cards  which  have  already  been  sent  forth 
into  the  world,  and  which  embrace  what  might  well  have 
been  assumed  to  include  every  possible  variety  of  designs, 
we  have  further  added  some  5,000  highly  original  subjects 
embodying  entirely  new  styles  and  new  ideas,  which  are 

assured  of  a  no  less  welcome  reception  than  their  popu- 

lar predecessors.  The  famous  "Oilette"  series  in  entire- 
ly new  settings  continue  to  reign  supreme. 

Artistic  Toy  Novelties 
Ring  in  the  New! 

A  remarkable  line  of  Rocking  Animals,  Kindergarten 
A.  B.  C,  Picture  Building,  Rope  Climbers,  and  various 

other  original  Toy  Novelties  for  the  young — will  add  to 
the  notable  successes  which  this  department  has  achieved 

during  past  years. 

Ring  in  the  New  !  Ring  in  the  True  ! 
Ever  true  to  the  past  with  its  gladsome  memories  of 

numberless  successes  ringing  in  our  ears;  true  to  the 

present  with  its  ever-growing  demand  for  all  that  is 
good  and  pure  and  desirable  in  the  domain  of  Art;  true 
to  the  future  with  its  vista  of  yet  wider  fields,  of  still 

greater  promises — and,  true  above  all,  to  the  confidence 
reposed  in  us  for  so  many  years  by  our  friends  and  well- 
wishers  all  the  world  over. 

It  is  in  this  spirit  that  we  "RING  IN  THE  NEW," 
and  that  we  have  the  honor  to  remain. 

Yours  as  of  old, 

t^s^Z^Az&iJ^fi^r" 
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Menzies  &  Company 
Limited 

We  beg  to  announce  the  arrival    from   England    of   our 
new    samples    of   Fine    Art    Calendars,    General 

Christmas  Cards,   Pictures,  Autograph 
and     Boxed    Christmas    Cards. 

Private  Christmas  Cards 
Christmas  Cards  include  Coats  of  Arms  of  the  different  provinces  and 

Cities  in   Canada. 

WE  ALSO  BEG  TO  ANNOUNCE    NEW    DESIGNS    RECEIVED    FROM 

EUROPE  AND  ENGLAND  OF 

PICTURE  POST  CARDS 
Comics,  Birthdays,  Xmas,  New  Years,    Local  Views,   etc.,   including  the  beautiful 

hand-colored  designs  of  M.  Munk  of  Vienna. 

Ball   Programs,    Menus,   Guest  Cards  and   Ball   Program  Pencils,  Fancy  Printers' 
Card  Blanks  for  Announcements,   Menus,   At-Homes,   etc. 

Novelties  for  Christmas  of  Every  Description 

Our  Mr.  T.  E.  Menzies  will  be  in  charge  of  our  sample 

rooms  at  the  King  Edward  Hotel  for  first  four  weeks  in 

April.       Also  full  range  may  be  seen  at  our  warerooms 

152-154  Pearl  Street 
Behind  Royal  Alexandra  Theatre 

We  cordially  invite  your  inspection. 

Menzies  &  Company,  Limited 
Sole  Canadian  Agents:     E.  W.  Savory,  Limited,  Bristol,  Eng.;     Dorendorff  &  Co.,  London, 

Eng.;        Spicer  Bros.,  London,  Eng.;        Lyons  Ink,  Ltd.,  Manchester 
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"Sports"  Playing  Cards 
The  Best 

Value 

in  the 

Market 

Leaders   in 

a  second 

grade 
Good 

Luck 

and 
St. 

Lawrence 

LACROSSE    DESIGN 

Special  card  for  whist  players,  Colonial  Whist 

We  are  headquarters  for  Playing  Cards -Made 
in  Canada— Style  and  finish  equal 

to   Imported  Cards. 

Advertising  Cards  of  all  sorts,  Novel  designs 

Coated  Litho.  and  Book  Papers 
FOR  SAMPLES  AND  PRICES  APPLY 

CONSOLIDATED  LITHOGRAPHING  AND  MANU- 
FACTURING CO.,  LIMITED 

Successors    to    The   Union    Card    and   Paper  Company,  Montreal 

Things  Differentia  "Likely Things" 
Our  showing  of  the  above  at  the  King  Edward 
Hotel  the  last  three  weeks  has  further  added  con- 

fidence to  confidence. 

That  our  range  has  met  with  marks  of  approval 

by  Toronto's  most  critical  buyers  in  the  Stationery 
and  Drug  trade  is  an  incentive  we  appreciate  and 
an  assuring  forecast  of  a  successful  season. 

We  do  not  wish  to  presume,  but  can  frankly 
assure  you  that  enquiries  as  to  the  line  before 
placing  your  orders    may  put  you  next  Things 

Different  In  "Likely  Things  "  that  we 
anticipate  to  be  "money-makers  and  business- 

bringers." 

Mostly  items  for  the  Stationer  and  Druggist: 

Karnak  Brass 
White  Wyckoffs 
General  Holiday 

Papeteries 
Novelty  Pictures. 

Jewelled  China 
Unique  Motto  Folders 
Grained    Ivory     Toilet 

Sundries 
Smart  Post  Cards 

»  gmtcltffe  Companp, 
77  YORK    ST.,    TORONTO. 

Everybody  Buys 

Valentine's series 

of 
Canadian  View 

POST 
CARDS 

WHY? 
Because  they  are  the  post  cards  of 

perfection  and  the  line  is 
the  largest  and  most 

varied. 

Many  new  and  dainty 

styles  for  1910 

'Time  to  stock  up." 

'The    tourist    will    soon   be 
along. 

THE  VALENTINE  &  SONS 
UNITED  PUBLISHING  COMPANY 

LIMITED 

60  Front  St.  West     1  Coristine  Building 
TORONTO  MONTREAL 
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Candle  Shades  Photo  Frames 

Lamp         "  Boxes 
Electric      "  Jardinieres 
Lanterns  Trays,  etc.,  etc. 

METALOGRAPHY 
PIERCED  AND  PYRO-ETCHED  BRASS 

ARTISTIC  FASCINATING  INSTRUCTIVE 

It  will  surely  be  for  the  next  few  years  the.  greatest 
craze  the  country  has  ever  had. 

Its  Chief  Features  are : 

The  extreme  usefulness  for  home  decoration  of  the 

articles  that  can  be  made  by  the  amateur  and  the 

simplicity  of  the  work. 

Every  Dealer  Should  Put  in  a  Stock 

Send  for  catalogue  of  outfit  and  supplies  and  particu- 
lars of  sample  assortment  offer. 

YOUNG  BROS. 
MANUFACTURERS 

Fancy  Goods,         Souvenirs,         Pyrography,  Metalography. 

485  King  St.  West  Falls  St. 
TORONTO,  CANADA  NIAGARA  FALLS,  N.  Y. 

Match  Holders,  Tabourettes 
Pipe  Racks  Baskets 
Whisk  Holders  Candlesticks 

Hat-Pin  Holders  '  etc.,  etc.,  etc. 
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SCOTCH  PLAID  STATIONERY 
We  are  daily  in  receipt  of  glowing  tributes  of  praise  re- 

garding this  leading  line,  recently  placed  with  the  trade ; 

in  fact,  it  is  almost  impossible  for  us  to  keep  in  stock  an 

adequate  supply  to  fill  all  orders  received. 

Notepaper 
Salisbury  size,  banded  in  quires  and  boxed  in  quarter  reams.  $1.75  per  ream 

Envelopes 
Salisbury  size,  diamond  cut,  boxed  in  hundreds.         -         $3.50  per  1000. 

Papeteries 
Salisbury  size,  attractive  cabinet,  contains  24  sheets  paper  and 

24  envelopes  $2.50  per  doz. 

Tablets 
Salisbury  size  contains  60  sheets  $2.00  per  dozen 

Large  Octavo  size  "         60     "  1.20 
Large  Quarto  "  60     "  2.40 

The  lithographed  design  on  boxes  and  tablet  covers 

gives  an  elegant  appearance  to  the  goods,  which  means 

much  in  creating  observation  and  enquiry. 

You  know  what  that  means 

Display  card,  12x18   inches,    lithographed  in  colors,  is 

also  supplied. 

Your  orders  will  receive  our  prompt  attention 

The  Copp,  Clark  Co.,  Ltd. 
TORONTO 
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Fancy   Holiday   Papeteries 
A  few  of  our  Lines.         Samples  are  now  in  our  Travellers'  hands 

BUNTIN,  GILLIES  &  CO.,  Limited 
HAMILTON         and         MONTREAL 

This  Sentiment  has  been  voiced 

by  many  upon  trying  our  Fine 

Typewriter  Carbons,  they  sur- 
pass in  every  respect  all  others. 

Our  Quality  Line  is  the  Dealer's Boon. 

WE   SUIT    EVERY    PURPOSE 

WE  FILL  EVERY  REQUIREMENT 

MITTAG  &  VOLGER,  Inc. 
SOLE  MANUFACTURERS  FOR  THE  TRADE 

Principal  Office  and  Factories,  PARK  RIDGE,  N.J. 

BRANCHES 
NEW  YOR£,  N.Y.,  280  Broadway  CHICAGO,  ILL  ,  200  Monroe  Street 

LONDON,  7  and  8  Dyers  Building,  Holborn,  E.C. 

AGENCIES  in  every  part  of  the  world — in  every  cit/  of  prominence 



SCHOOL  SUPPLIES  NUMBER 
VOL.  XXVI.  No.  5. PRICE,  $1.00  PER  YEAR 

PffllfPIB 
Office  Equipment  Journal 

Official  Organ  of  the  Canadian  Book,  Stationery  and  Publishing  Trades  Association 
and  for  Twenty-Five  Years  the  Recognized  Organ  of  the  Book,  Stationery  and  Fancy  Goods  Trades  of  Canada. 

MONTREAL,  701-702  Eastern  Townships  BankBldg.        TORONTO,  10  Front  St.  E.      WINNIPEG,  511  Union  Bank  Bldg.        LONDON,  ENG.  88  Fleet  St.,  E.C. 

PUBLICATION    OFFICE:     TORONTO,      MAY,     1910 

TRADE  MARK 

MANUFACTURERS  AND  DISTRIBUTORS 
-OF- 

OFFICE  AND  BANK  SUPPLIES, 

APPLIANCES,  SPECIALTIES.    FIXTURES. 
SYSTEMS  AND  BUSINESS  HELPS. 

COMPLETE  OFFICE  OUTFITS, 

TYPEWRITERS  AND  TYPEWRITER 
ACCESSORIES. 

'SUPPLY*/^ 

Si^LUMBUS,  OlJTl 
\  U.  S.  A. 

INCORPORATED  1907 

A.  A.  BRATTON  O.  E.  HEDCTS 

W.  O.  WEAVER  H.  O.  BRA~^N 
J.  D.  BRATTON  E.  F.   POKGKA.B 

Cable  Address        I     "Noramsnco"  . 

I     Columbus,  O. 

Telephones        \     JJe11  M»">     -    n«7 

30  H.  HIGH  SL. 

Columbus,    Ohio,    Mch.    16th,    10. 

The   Onoto  Pen   Co.  , 

Attention  of  Mr.  A.  H.  Rodway, 

New  York,  N.  Y. 

Dear  Sir:  -  - 

and  wi8hWtoatha^6vounforCthf  r,°f   ̂   £"*   «hlP»«»t    Of   Onoto   Peno 
tnan*  you  for  the  prompt  attention  you  giT0  our  orders. 

prise   toTu8e.WVh1d8™t   e2o8tSt0"  °™*°?°™    is  a  pleasant   sur- 
January  and  February  t   »T     ,     t0.M   ̂ '   n™bor  of  Psns   in 
through    these   usually   dSlj   months"  is   due    to^thV^    th9„lar6e   **•* that   we  had   during   the  ho    iZ.  °        9   large  adTanoe  saleo 
purchasing   the   sefond  pen  as   weil VJS!"*  "*?y  °f  our   ="stomer6  are 
Onoto   Pens.  occona  Pen  as  well  as   recommending  others   to  buy 

gratifying!  anfw^trust  2^1^^  ■  °"  the   °noto   Pen   *»  ™* 

you  to   continue  £  S^VSS  ££%?*»«  fSe*  ™™" 

6truotion°of   ̂ our^InUf  the^nlT^   aPa   P:9a88d   With    the   an- other standard  mike   Sf^en 8        "^  f9atur9e   «»t    it   contains   over 

a,*   «.RX£f  £?  l^^T/C^r^l/^  ^^   °^> Yours  very   truly, 

AAB/E3. TV\e  Uorv^  W^cWv  9u#,j  Co 

ONOTO  PEN  COMPANY,  261  Broadway,  New  York 
Canadian  Office:     332  Craig  St.   West,   Montreal 
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Clover  Linen 

Stationery,    with  the  emblem  of  Good  Luck 
and  Cheerfulness  embodied  in 

every  sheet  of  paper,  from  the 

beginning  of  your  correspond- 

ence to  the  end  and  enveloped 

in  more  good  wishes,  has  built 

up  the  demand  for  this  tasteful 

line  of  Note  Paper.  The 

envelopes  are  made  with  a  deep 

wide  flap  on  our  new  machines, 

ensuring  perfection. 

u 
JVe  must  excel? 

Warwick  Bros.  & 
Rutter,  Limited 

Manufacturing  Stationers 

Samples  ^ 
on  request.  T OrOntO 

El    El 
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Profit  in  Pens! 

Here  are 
three  lines  that 

have   'made    good'! 
THE 

"AUTOPEN  SAFETY  " (Illustrated) 

The  "  GRAVITY  STYLO  "  and  the 
"  COMMERCIAL  "  PEN. 

May  we  have  your  enquiry  for  fuller  details? 
Send  for  descriptive  catalogue  and  send  to-day. 

Every      stationer     can     make     a   '  big   thing '    of    his 
'Fountain'    Pen    business     if    he     features     our 

IMPRINT     PENS.      We     are     the  "  largest manufacturers    of     imprint    goods    in 

America,  and   guarantee  our   lines 

to     be    genuine  satisfaction- 

givers     and    profit- 

producers. 

Sanford  and  Bennett    Co. 
51-53  Maiden   Lane,  ::  ::  New  York 

"Invariably 
Satisfactory 

99 

That's    the    report   you    will   receive    from 

every    user    of  our 

Plain   and  Fancy    Blottings. 

They  are  noted  for  their  superior 

quality  and  absorbent  properties,  and 

are  favourably  known  to  the  trade 

throughout    the    U.S.    and  Canada. 

Keep  a  generous  stock  of  these  lines. 

Write  for  Samples. 

The  Albemarle  Paper 
Manufacturing  Co. 

Makers  of  Blotting  Only. 

RICHMOND,  VA. 

"World"  The  "°,tiD8 

"Hollywood" 
Second 

only 

to  "World' 

"Reliance" 
Unequalled  at  the  Price 

"VIENNA  MOIRE" 
and  "DIRECTOIRE" 

The  Leading  Fancy  Blottings. 
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BROWN   BROS. 
LIMITED 

51-53   Wellington    St.   West 

TORONTO 

Headquarters  for 
Popular    Priced 

Jfountam 

rbM,' 
Wirt— Full  range,   including  safety,    the 

traveler's  favorite. 

A.   A.    Waterman — Middle    Joint     and 
Safety  Self-filler. 

Strathcona— Six   sizes,   plain    and    gold 
mounted. 

Stylographic  Pens — Large  variety. 

New  Modern  Fountain  Pen  Clip,  fits 
any  pen. 

Bfti 
fcVJ 

W% 

iSgmwm m 

H 

DAVIDS' CELEBRATED 
INK 

Unsurpassed  for 

Quality  and   Value 

Electro-Chemical 

Blue  Black 
Fountain  Pen 
Carmine 

Manufactured  by 

Thaddeus  Davids  Co. 

NeW     York.     Established  1825 

BROWN  BROS. 
Limited 

Canadian  Agents,     Toronto 

"Sports"  Playing  Cards 
Leaders   in 

a  second 

tirade 
Good 

Luck 

and St. 

Lawrence 

LACROSSE    DESIGN  «HAtf°-_:. 

Special  card  for  whist  players,  Colonial  Whist 

We  are  headquarters  for  Playing  Cards— Made 
in  Canada— Style  and  finish  equal 

to   Imported  Cards. 

Advertising  Cards  of  all  sorts,  Novel  designs 
Coated  Litho.  and  Book  Papers 

FOR  SAMPLES  AND  PRICES  APPLY 

CONSOLIDATED  LITHOGRAPHING  AND  MANU- 
FACTURING CO.,  LIMITED 

Successors    to   The   Union   Card    and   Paper  Company,  Montreal 
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ENVELOPES 
We  buy  the  Rags  and  Pulp 

We  make  the  Paper 

We    make   the  Envelopes 
That  is  the  reason  we  can  offer 

such  exceptional  value 
in  Envelopes. 

Our  Envelope  Factory  is  the  largest  in 

Canada,  and  its  output  the  greatest.  It  is  fully 

equipped  with  the  best  and  fastest  up-to-date 
machines  procurable.  We  can  make  almost 

every  conceivable  size  of  envelope,  from  the 

smallest  Coin  or  Drug  to  the  largest  Official, 

Catalogue  or  Pamphlet  size.  Special  sizes  are 
made  to  order. 

We  have  just  prepared  a  complete  sample 

set  of  envelopes  put  up  in  a  box  with  price  list 

which  is  yours  for  the  asking. 

W.  J.  GAGE  &  CO.,  LTD. 
Wholesale  Stationers  and  Envelope 

Manufacturers 
PAPER  MILLS    AT  TORONTO ST.  CATHARINES 
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Waterman'sf  I^ed)Fountain  Pen 
SELF  FILLING/ STANDARD 

JOINTLESS( 

SAFETY PUMP 

Let  Your  Hand  Be  Your  Reminder 
that  there  are  five   types  of  Waterman's   Ideal  Fountain   Pens.     Each  type  is  of  that   uniform  high  quality  which 
makes  the  name  Waterman's  Ideal  represent  success  in   fountain  pen  making  and   selling.     With   one  invest- 

ment, one  maintained  price  and  one  stock,  backed  by  one  world  reputation,  one  guarantee  and  one  large  organiza 
tion,  dealers  have  the  great  advantage  of  supplying  the  ever-increasing  demand  for  fountain  pens.      The  demand 
that  has  grown  from  the  success  of  our  Standard  pens. 

A  well  assorted  stock,  well  displayed,  secures  the  trade  resulting  from  our  extensive  advertising. 

SEND  FOR  CATALOGUES  AND  SELLING  SUGGESTIONS 

L.  E.  Waterman  Company,  Limited,  123  St.  Francois-Xavier  St.,  Montreal PLANT :  ST.  LAMBERT.  P.O. 



poofeseller  anb  Stationer 
anb  Office  equipment  journal 

A  monthly  journal  devoted  to  the  interests 
of  the    Bookselling  and  Stationery  Trades 

Subscription:     One  Dollar  a  Year 

Single  copies     :        :     Ten  Cents 

Vol.  XXVI TORONTO,  CANADA,  MAY,   1910 

Editorial    Comment. 
With  the  near  approach  of  summer,  interest  in  nature 

books  and  kindred  volumes  receives  an  impetus  and  spec- 

ial displays  of  these  hooks  are  now  in  order.  In  two  show 

vindows  in  Toronto  we  have  noticed  catchy  displays. 

In  one  a  slice  of  nature  is  exhibited — in  one  corner  a, 

lei't.  with  a  man  operating  a  camera  before  it,  and  in  the 

rest  of  the  window,  trees,  rocks  and  various  stuffed  ani- 

mals. Books  bearing  on  nature  are  scattered  throughout 

the  foreground.  This  window,  needless  to  say,  attract- 

( ,1  much  attention,  and  a  crowd  of  people  was  to  be  ob- 

served constantly  before  it.  The  other  window,  less  pre- 

tentious  in  its  scope,  had  as  its  central  idea  a  large  bowl 

of  fish.  The  nature  books  were  banked  around  this.  Any 

bookseller  could  easily  imitate  these  windows  by  securing 

some  bird  or  animal  pets  and  showing  them  in  his  window 

along  with  his  selection  of  books. 

These  arc  days  for  booming  amateur  photography. 

Outdoor  life  and  tourist  travel  are  made  ever  so  much 

more  interesting  and  attractive  if  picture-taking  is  made 

part  of  the  fun.  While  many  people  have  purchased 

cameras  and  enjoy  their  use,  there  are  a  great  many  who 

have  not  done  so,  and  the  dealer  has  still  lots  of  opportun- 

ities to  make  sales.  We  would  suggest  a  circular  to  prob- 

able customers,  pointing  out  how  much  an  equipment  costs 

and  dwelling  on  the  pleasure  to  be  derived  from  the  hob- 

by. The  great  advantage  to  the  dealer,  of  course,  rests 

with  the  supply  trade  after  the  instrument  has  been  sold. 

The  purchase  of  a  camera  involves  the  later  purchase  of 

all  sorts  of  plates,  films,  printing  paper,  etc.,  and  in  the 

sale  of  these  photographic  staples,  the  larger  profits  lie. 

The  experiments  at  present  being  carried  on  in  Eng- 

land in  the  publication  of  new  fiction  at  two  shillings  in- 

stead of  six  is  being  watched  on  both  sides  of  the  At- 

lantic with  deep  interest.  Of  course,  the  authors  selected 

are  in  the  forefront  as  regards  popularity  and  their  stor- 

ies are  consequently  to  all  intents  and  purposes  on  a  par 

with  the  now  established  cheap  reprints.  That  is  to  say, 

a  demand  can  be  counted  on  for  anything  these  authors 

write,  sufficient  to  make  the  publication  of  any  of  their 

books  at  two  shillings  profitable,  just  the  same  as  a  cheap 

reprint  is  made  possible  through  the  established  sunr- 

of  a  book  in  its  original  more  expensive  form.  It  is  very 

doubtful,  however,  whether  the  average  novel  will  go 

at  two  shillings,  for  as  we  pointed  out  last  month  the 

average  of  successes  and  failures  must  lie  at  a  higher  fig- 
ure than   that. 

*      *      * 

Buying  for  school  opening  is  now  the  order  of  the  day, 

And  in  making  his  purchases,  a  bookseller  would  do  well 

t  :>  have  in  mind  some  plans  for  the  opening  itself.  Get 

the  traveling  men  to  help  you  with  ideas.  These  enter- 

prising gentlemen  are  usually  very  confident  of  the  sell- 

ing qualities  of  their  lines.  Take  them  at  their  word  and 

call  the  bluff,  so  to  speak.  Point  out  that,  if  the  traveler 

will  give  you  some  selling  ideas,  you  will  feel  more  in- 

clined to  patronize  him.  From  their  varied  experiences 

and  observations,  travelers  are  in  a  good  position  to  know 

a  few  things  about  selling  goods,  and  it  is  quite  reason- 

able that  they  should  be  willing  to  help  their  customers 
sell  their  goods. 

Organization  work  in  the  Booksellers'  Association  is  at 

present  somewhat  at  a  standstill,  owing  to  the  inability  of 

Mr.  Jarvis  to  leave  his  business  in  Ottawa.  However,  he 

expects  to  start  out  again  early  in  June  and  clear 

up  the  rest  of  Ontario.  Those  interested  in  the  welfare  of 

the  association  should  not  allow  any  opportunity  to  slip 

i'\  tor  promoting  the  interests  of  the  organization.  Ideas 

for  making  the  annual  meeting  more  helpful  would  be 

appreciated  by  the  secretary.  This  meeting  will  be  held, 

as  arranged  last  year,  on  Thanksgiving  Day.  so  that  there 

will  be  no  excuse  for  any  one  being  absent  on  the  ground 

that  he  didn't  know  the  dale.  With  the  big  increase  in 
membership,  there  should  be  a  record  attendance  this  fall 

in   Toronto. 
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INTERIOR  VIEW  OF  STEDMAN   BROS'."  BOOKSTORE,   BRANTFORD,  IONT. 

Some  Pointers  of  Interest  from  a  Progressive  Brantford  Store 

Stedman  Bros.  Started  in  Business  as  Newsboys — Now  Own  One  of  Brant- 

ford's  Leading  Stores — How  they  Have  Achieved  Success — Some  Schemes. 

From  selling'  daily  papers  on  the  street'  to  owning:  one 
of  the  finest  a,nd  most  representative  book  and  stationery 
stores  in  western  Ontario  is  a  rapid  rise,  yet  this  is  how 
three  bright  Brantford  boys  have  climbed  the  ladder  of 

success  in  a  few  ye^rs.  The  lads  are  brothers.  Their 
names  are  Samuel  W.  Stedman,  Edward  I.  Stedman  and 

George  Stedman. 
When  the  murder  trial  of  Reginald  Burchill  was  in 

progress  in  Woodstock,  Out.,  the  greatest  interest  was 
aroused  throughout  the  whole  country  as  to  the  evidence 
and  its  outcome.  Taking  advantage  of  the  occasion  and 
the  way  in  which  people  were  clamoring  for  news,  the 

Stedman  boys,  selling-  papers  in  the  Telephone  City,  found 
a  ready  market.  They  were  frugal  and  early  learned  the 
virtue  of  thrift  and  independence.  Their  business  stead- 

ily grew,  and  in  a  few  years  had  become  so  large  that 
they  opened  a  delivery  and  subscription  bureau.  They 
hired  other  boys  to  cover  the  routes  which  they  had  worked 
up.  Tn  other  words,  they  became  wholesalers,  instead  of 
retailers.  At  14S  Colborne  Street  they  commanded  a 
la  rue  trade  for  three  years  or  more,  and  then  the  ambi- 

tion to  further  branch  out  seized  them.  A  little  over  a 

year  ago  they  bought  the  book  and  stationery  business  of 
W.  J.  F.  Mallagh,  which  he  had  conducted  for  ten  yeaxs. 

Stedman  Bros,  also  conduct  an  extensive  factory, 
where  they  do  the  printing  of  post  cards,  calendars,  sou- 

venir cards,  greeting  cards,  view  books,  etc.  The  factory- 
is  in  an  entirely  separate  building  from  the  store.  The 

latter  is  known  as  Stedman  's  book  store,  and  the  former. 
which  has  been  over  two  years  in  operation,  is  run  under 
the  name  of  Stedman  Bros.,  Limited. 

A  Fine  Store. 

The  premises  in  which  a -man  does  business,  ihe  loca- 
tion and  general  arrangement  of  his  stock  often  have 

much  to  do  with  his  success.  Stedman 's  have  a  fine  store 
120  feet  deep  and  36  wide.  It  is  well  lighted  at  the  front, 
and  a  large  skylight  does  service  at  the  rear.  Artificially, 
the  store  is  illuminated  by  gas  and  electricity,  the  two 
flats  above  the  main  floor  being  used  as  storerooms  and 
for  reserve  stock. 

Speaking  of  the  business  methods  of  the  firm  the 

manager,  Samuel  W.  Stedman,  said:  "We  carry  adver- 
tisements in  both  local  papers,  and  we  change  the  matter 

three  times  a  week.  We  are  strong  believers  in  well 
directed  publicity  and  in  quoting  prices.  We  tag  a,ll  our 
goods,  both  in  the  window  and  on  the  tables,  in  plain 
figures,  and  at  Christmas  time  we  use  liners  in  the  press 
to  excellent  advantage.  We  seek  to  put  the  same  goods 
in  the  window  which  we  advertise,  showing  exactly  that 
we  mean  what  we  say.  We  also  have  a  rubber  stamp 
that  we  use  on  our  newspapers.     We  change  the  reading 
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of  the  stamp  from  month  to  month,  with  satisfactory  re- 
sults. We  get  rid  of  surplus  stock  or  slow-moving'  lines 

by  having  bargain  tables," 
Postage  Stamp  Sale. 

"Do  you  sell  postage  stamps?"  was  asked. 

"Oh,  yes,  and  we  would  not  dispense  with  the  prac- 
tice which  some  regard  as  a  nuisance.  There  may  be  no 

money  made  in  handling  them,  but  they  bring  people  to 
the  store.  Every  clerk  is  given  a  separate  box  in  which 
stamps  are  kept  and  sold.  These  boxes  are  replenished 
twice  a  day  and  the  money  received  is  not  reckoned  as 

cash  in  the  day's  sales." 
Regarding  the  handling  of  newspapers,  Mr.  Stedman 

remarked  that  they  disposed  of  10,000  copies  weekly.  They 
go  into  this  line  on  an  extensive  scale  and  employ  eight 
boys.  Deliveries  include  the  last  edition  of  the  Toronto 
evening  papers,  giving  the  closing  quotations  in  the  stock 
market.  Business  men  appreciate  this  service.  The  chief 
trouble  in  connection  with  the  paper  end  of  the  business 
is  the  delivery  and  the  hiring  and  handling  of  boys.  The 
lads  are  naturally  looking  for  better  positions  all  the 
time,  and  often  leave  as  soon  as  they  become  useful  and 
familiar  with  the  routes. 

Stedman 's  consider  the  magazine  feature  a  good  ono 
and  one  that  will  pay  for  itself.  They  often  specialize 

on  monthly  periodicals  and,  when  an  edition  has  a  par- 
ticularly striking  cover,  they  place  a  large  number  of 

copies  in  the  window  and  thus  boost  sales. 

Picture  Post  Cards. 

With  reference  to  picture  post  cards,  although  Brant- 
ford  is  not  a  tourist  centre,  their  sale  is  very  satisfactory. 

Picture  post  cards  and  comic  cards,  if  clean  and  whole- 
some, are  bound  to  be  more  and  more  in  popular  demand. 

"Their  sale,"  said  Mr.  Stedman,  "has  been  the  salva- 
tion of  many  stationery  stores,  and  'has  developed  a  move- 

ment in  other  lines  as  well.  It  does  not  pay  to  bandle 

loud  or  suggestive  cards — for  many  reasons,  and,  in  spite 
of  the  most  rigid  inspection  and  scrutiny,  one  will  creep 
in  every  now  and  then.  We  have  to  watch  our  picture 
post  card  business  carefully.  As  to  wall  paper,  we  know 
nothing  about  that  end  of  the  business,  and  are  too 

cramped  for  room  to  add  either  it  or  toys  to  our  stock." 
The  Book  End. 

Talking  of  books,  Mr.  Stedman  said  that  the  ten-cent 
novel  of  assorted  stories  (he  did  not  mean  the  blood  and 

thunder  variety)  were  the  one  most  largely  bought.  "We 
handle,"  he  added,  "the  newest  copyright  fiction  in 
small  quantities.  Better  get  two  or  three  copies  of  the 
latest  novel  and  pay  postage  on  them  than  have  half  & 
dozeu  or  a  dozen  sent  by  express  and  find  yourself  unable 
to  dispose  of  all  of  them.  Good  buying  is  what  one  should 
exercise  in  the  purchase  of  fiction.  We  endeaver  to  keep 
as  representative  a  stock  as  possible.  We  run  a  circulat- 

ing library,  charging  a  modest  membership  fee  and  two 
cents  a  day  for  every  day  the  book  is  kept  out.  We  used 
to  impose  ten  cents  for  each  book,  but  we  found  that  a 
book  was  passed  around  too  much  or  loaned,  with  the 
result  that  it  would  be  away  from  the  library  for  weeks 
at  a  time.  I  view  a  circulating  library  in  two  ways — one, 
that  it  lends  a  certain  prestige  to  your  book  business,  and 
another  that  it  interferes  with  the  sale  of  the  newest 
fiction.  In  the  sale  of  a  boy's  or  girl's  story  book,  a 
circulating  library  greatly  he'ps  to  make  it  known.  It 
sets  people  talking  about  the  book,  and  arouses  interest. 
On  the  other  hand,  when  a  new  novel  is  taking  immense- 

ly well,  many  persons  will  not  pay  $1.25  for  a  copy  if  they 
think  that  they  can  secure  one  from  the  circulating  lib- 

rary, and  we  have  to  put  in  several  copies  of  the  latest 
works  in  order  to  keep  it  up-to-date.  I  may  say  that 
we  do  a  good  deal  in  the  line  of  supplying  Sunday  school 
libraries.  I  like  the  stationery  business  fine,  with  the 
exception  of  the  newspaper  end,  which  necessitates  us 

keeping  open  until  9  o'clock,  which  is  decidedly  object- 
ionable. If  it  were  not  for  the  late  edition  of  the  To- 

ronto papers,  we  would  close  up  every  night,  except  on 

Saturdays,  at  6  o'clock.  I  do  not  think  it  pays  to  keep 
your  establishment  open  ■  after  six  on  ordinary  nights. 
The  volume  of  trade  done  often  does  aot  pay  for  the  gas 

and  electric  light." 
In  blank  books  Stedman 's  deal  in  all  kinds,  as  well  as 

office  supplies,  carbon  paper,  typewriter  ribbons,  etc 
Once  every  two  weeks  a  representative  of  'the  firm  visits 
the  twenty-five  factories  in  the  Telephone  City  and  picks 
up  orders.  These  may  not  amount  to  much  at  the  time 
he  calls,  but  before  the  meek  is  ended  many  messages 
are  received  to  send  additional  supplies,  and  thus  a  nice 
volume- of  business  is  secured  from  the  various  indus- 
tries. 

About  School  Books. 

Stedman 's  book  store  carries  a  stock  of  about  $20,000, 
and  the  proprietors,  in  scheduling  general  prices,  en- 

deavor to  secure  a  331-3  per  cent,  margin.  They  have 
everything  reduced  to  the  finest  system,  yet  it  costs  them 
over  14  per  cent,  to  do  business.  A  staff  of  six  is  em- 

ployed constantly,  while  on  Saturdays  and  during  busy- 
seasons   this  force  is  greatly  augmented. 

The  cash  registers  show  that  on  Saturdays  as  many  as 

1,301).  persons  frequently  enter  'the  store  and  make  pur- 
chases. Of  course,  the  majority  of  the  sales  are  small. 

They  will  possibly  be  500  or  600  five  and  ten-cent  trans- 
actions, but  the  total  receipts  on  a  busy  day  often  reach 

$300  or  $300.  "I  like  to  have  people  come  into  the 
store,"  added  Mr.  Stedman,  "and  anything  that  will  en- 

courage them  to  do  so  has  my  warmest  support.  There 
is  no  use  denying  the  fact  that  a  busy  store  attracts  at- 

tention. It  draws  people  irresistibly.  Human  nature 
likes  to  mingle  with  the  crowd." 

Arrangement  of  Stock. 

Mr.  Stedman  keeps  all  Bibles,  hymn  books,  prayer 
books,  leather-covered  volumes,  etc.,  in  glass  cases.  He 
believes  that  it  pays  to  classify  books  and  have  those  of 
kindred  interest  in  one  department.  "If  you  are  selling 
a  boy's  book  at  25  cents,  and  have  to  step  away  to  pro- cure a  better  one  at  50  cents,  a  woman  will  generally  say. 
'Oh,  never  mind  looking  up  another,  this  one  will  answer 
very  well.'  If  you  have  boys'  books  all  together  and  do not  have  to  go  to  some  other  part  of  the  store  for  the 
higher-priced  ones,  you  are  more  apt  to  effect  the  sale  of 
the  costlier  volume.  People  want  something  to  read  that 
is  of  human  interest,  that  possesses  the  heart  touch,  and 
will  leave  a  pleasant  taste.  A  man  or  a  woman,  when  he 
or  she  finishes  an  edition,  likes  to  say,  'Well,  that  is  a 
good  story,  I  am  glad  that  I  read  it.'  This  is  the  class  of 
books  that  sells  readily,  and  it  pays  to  keep  a  repre- 

sentative stock,  rather  than  a  lot  of  one  kind.  If  you  en- 
joy a  reputation  of  having  on  hand  what  is  being  read  it 

is  an  asset  to  you  and  brings  people  to  the  store.    By  you 
and   your   clerks   having  some    knowledge   of   a   story   it 
may  be  only  enough  to  indicate  its  general  trend  or  char- 

acter—the interest  is  increased  and  your  sales  mount  up more  rapidly.  A  bookseller  is  frequently  consulted  and 
he  must  know  his  goods  the  same  as  a  traveler,  a  manu- 

facturer, a  grocer,  or  a  hardware  merchant,"  remarked the  speaker. 

With  respect  to  the  sale  of  stationery,  an  alert  sta- 
tioner has   to   carry   both   cheap   and   expensive   lines  of 
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note  paper.  It  does  not  pay  to  drop  either  of  them.  The 

best  way  is  to  place  both  lines  before  a  prospective  pur- 
chaser with  little  comment  and  let  the  caller  decide. 

Stedman  's  is  an  active,  busy  and  progressive  store, 
with  a  tine  plate  glass  front.  On  one  side  are  Bibles, 

prayer  hooks,  hymn  books,  padded  poets,  leather-covered 
volumes  and  miscellaneous  one,  sporting  goods,  etc.  Half 
way  down  is  a  large  and  attractive  magazine  stand,  while 
racks,  revolving  and  otherwise,  display  picture  and  view 
post  cards  to  advantage.  There  are  also  three  show  cases 
of  leather  goods.  On  t he  opposite  side  are  stationery,  all 

kinds  of  school  and  office  supplies,  school  books,  news- 
papers, playing  cards  and  requisites  of  various  kinds. 

At  the  front  are  two  silent  salesmen  showcases,  and  at 

the  rear  three  more  glass  cases  filled  with  high-class  sta- 

tionery, art  goods,  souvenir  and  other  lines.  Stedman 's 
stock  is  well  kept  and  exhibited  to  the  best  possible 
advantage  for  Quick  handling. 

News  from  Various  Trade  Centres 

Interesting  Items  Gathered  from  all  Parts 

ot  Canada  —  Business  Good  Everywhere 
—  Movements  of  the  Traveling  Men — 
Changes  and  Improvements  Noted. 

Berlin  Notes. 

Berlin,  May  2. — The  old  established  Berlin  Bookstore 
taken  over  five  years  ago  by  F.  I.  Weaver  &  Co.,  from  W. 

H.  Becker  &  Co.,  to-day  passed  into  the  possession  of 

Clarke  Bios.,  while  the  print  shop,  which  has  been  con- 
ducted as  an  adjunct  of  the  business  has  been  purchased 

by  F.  I.  Weaver,  who  will  operate  it  together  with  a  gen- 
eral office  stationery  business.  The  Berlin  Bookstore  is 

one  of  tlie  oldest  institutions  in  this  city  having  been 
established  about  the  middle  of  last  century. 

Clarke  Bros,  are  marking  their  advent  into  the  book 

and  stationery  field  by  a  discount  sale  of  large  dimensions, 

which  promises  to  create  quite  a  stir  as  a  liberal  and  ag- 
gressive advertising  campaign  is  being  carried  out  in  con- 

nection with  the  sale. 

The  Kodak  business  received  a  great  impluse,  as  a  re- 
sult of  the  Exhibition  held  in  Concordia  Hall,  lasting  two 

days.  The  fine  array  of  enlargements  and  the  demonstra- 
tions attracted  large  crowds  and  immediate  effects  were 

felt  in  the  sales  of  Kodak  dealers. 

Montreal  Happenings>. 

Montreal  May  10. — Booksellers  and  stationers  have 
been  doing  an  active  trade  during  the  past  month.  The 
demand  tor  fictien  is  maintained,  and  the  fact  that  so 

many  new  books  are  constantly  being  brought  out,  helps 
to  keep  trade  quite  lively.  The  demand  for  high  class 
stationery  also  is  keeping  up  well. 

Booksellers  are  actively  making  preparations  for  a 
good  tourist  and  summer  trade.  Stocks  of  guidebooks, 
postcards,  and  light  summer  reading  are  being  looked 
after.  Souvenirs  are  also  being  given  considerable  at- tention. 

In  view  of  the  house  replenishing  season,  a  good  busi- 
ness is  being  done  in  pictures,  den  inottos,  etc. 

Canadian  writers  are  attracting  considerable  attention. 
A  recent  book  is  called  ''Literary  Lapses,"  by  Professor 
Leacock,  of  Met  fill  University.  This  book  is  meeting  with 
a  big  demand.  It  consists  of  a  series  of  short  sketches, 
of  a  numerous   character.     Professor  Leacock  has  been 
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termed  the  Canadian  Mark  Twain.  "The  Arch-Satirist," 
by  Frances  De  Wolfe  Fen  wick,  a  clever  Montreal  writer, 
is  meeting  with  success,  although  it  has  been  out  only  a 
short  time.  The  scene  of  the  story  is  laid  in  Montreal. 

"Pere  Jean,"  by  Aileen  Hingston,  another  Montreal 
authoress,  is  also  in  good  demand.  The  success  which  is 
being  accorded  these  recent  publications  by  Montreal 
authors,  shows  that  the  prophet  is  sometimes  accorded 
honor  in  his  own  country,  as  well  as  elsewhere,  and  this 

should  encourage  other  Montreal  writers,  as  well  as  writ- 
ers all  over  the  Dominion. 

The  new  Booklovers  Library,  which  is  being  conducted 
in  the  main  store  of  A.  T.  Chapman,  is  making  great  pro- 

gress in  securing  new  subscribers,  the  list  steadily  growing. 
The  fact  that  many  of  the  old  books  have  been  discarded 
and  all  the  latest  publications  added,  is  a  mark  in  favor 
of  its  success. 

A.  T.  Chapman  has  removed  his  branch  bookstore  from 
859  St.  Catherine  St.  West,  to  919  St.  Catherine  St.  West, 
corner  of  Tower  Ave. 

Burglars  recently  broke  through  the  window  of  the 
store  of  the  Illustrated  Post  Card  &  Novelty  Co.,  at  334 
Notre  Dame  St.  West,  and  carried  off  a  large  number  of 
fountain  pens. 

St.  John  Doings. 

St.  John,  N.B.,  May  7. — Douglass  MacArthur,  book- 
seller and  stationer,  of  this  city,  who  was  a  candidate  for 

the  office  of  mayor,  was  defeated  by  his  opponent,  Aid. 
James  H.  Frink.  The  latter  had  a  majority  of  2,382 votes. 

The  bookstores  about  the  cityv  are  beginning  to  pre- 
pare for  the  annual  tourist  rush,  and  stocks  of  souvenir 

goods  are  being  overhauled.  Several  of  the  dealers  are 

making  special  displays  of  cameras  and  photographic 
supplies.  The  dealers  handling  wall  papers  report  that 
business  has  been  very  good  during  the  past  few  months. 

On  account  of  the  large  number  of  magazines  now  on 

fhe  market,  several  of  the  local  dealers  who  have  been 

car'-ving  a  very  big  assortment  have  decided  to  discon- 
tinue the  sale  of  those  publications,  which  are  not  return- 

able. It  is  claimed  that  with  so  many  in  stock  that  a 
large  loss  occurs  when  several  copies  of  each  remain  un- 

sold and  cannot  be  returned. 

Trade  Changes. 

John  K.  Patton.  stationer  and  druggist,  Gowganda, 
has  been  succeeded  by  George  A.  Russell. 

Jennie  Horowitz,  stationer  and  fancy  goods  dealer, 
Toronto,  is  retiring  from  business. 

The  Olds  Drug  Co.,  Olds,  Alberta,  have  dissolved  part- nership. 

McRae  Bros.,  Ltd.,  stationers,  Phoenix,  B.C.,  have  sold 
out  to  A.  Almstrom. 

J.  S.  Wallace  Co.,  Ltd.,  stationers,  Rossland  and  Trail, 
have  closed  their  stores  and  moved  to  Prince  Rupert. 

A.  E.  Pearson,  Calgary  has  put  in  a  new  front  and 
basement  in  his  store  and  has  now  very  fine  premises. 

Sale  &  Brewitt,  North  Vancouver,  B.C.,  have  dissolved 
partnership,  the  business  having  been  taken  over  by  Mr. 
Sale.  Sale  &  Brewitt  started  business  two  years  ago  and 
built  up  a  prosperous  stationery  business. 

T.  F.  Rixon,  stationer,  Meaford,  has  sold  out  to  L.  G. 

'Hooey. 

Gaskell,  Odium  &  Stabler,  Ltd.,  Vancouver,  have  pur- 
chased the  book  and  stationery  business  of  Todhunter 

&  Burr,  New  Westminster,  and  have  placed  John  S.  Ire- land in  charge. 



BOOKSELLER  AND  STATIONER 

Warner's,  Ltd.,  stationers,  Brandon,  have  sold  out  to 
W.  N.  Finlay. 

Todhunter  &  Burr,  stationers,  New  Westminster,  have 

dissolved  partnership  and  the  business  will  be  continued 

by  Thomas  Todhunter. 

English  Publisher  in  Canada. 

Fred  .1.  North,  general  manager  of  James  Clarke  &  Co., 
13  and  14  Fleet  St.,  London,  E.C.,  was  a  recent  visitor  to 

Canadian  centres.  Mr.  North  came  over  partly  on  pleis- 
ure  and  partly  on  business,  and  went  as  far  west  as 

Winnipeg,  also  visiting  Boston,  New  York,  Chicago  ind 

other  American  cities.  To  a  representative  of  Bookseller 

and  Stationer,  while  in  Toronto,  he  expressed  himse'f  as 
well  pleased  with  Canadian  prospects  and  announced  that 
his  firm  intended  to  sent  out  their  own  traveller  to  cover 

this  territory.  James  Clarke  &  Co.  specialize  in  theologi- 

cal books,  though  they  also  publish  some  fiction,  juveniles 
and  general  works. 

To  Use  Morang  Primer. 

Berlin,  Ont.,  April  27. —  Morang's  Primers  are  going  to 
be  used  in  the  Berlin  public  schools,  notwithstanding  Pre- 

mier Whitney  and  the  Education  Department  at  Toronto. 

At  a  meeting  of  the  Public  School  Board  on  Tuesday  even- 
ing a  request  was  received  from  (he  primary  teachers  of 

Berlin  schools  asking  the  board  to  purchase  twenty-five 

do/*n  of  Morang's  Primers,  which  were  used  before  the 
present  hooks  were  issued.  The  teachers  want  the  reader 

to  be  kept  as  part  of  the  school  supplies,  as  they  "feel 
that  it  is  too  valuable  to  be  dropped  from  our  public 

school  work  entirely." 
The  board  unanimously  decided  to  purchase  twenty- 

five  dozen  of  Morang's  Primers.  Principal  Suddaby 
pointed  out  that  they  would  have  to  be  used  as  supple- 

mentary readers,  but  the  chairman  replied  that  the  teach- 

ers could  do  as  they  pleased  after  Morang's  Primers  were 
purchased. 

Change   at  Nerlich's. 

Herman  Nerlich,  who  has  been  connected  with  his  elder 

brothers,  Kmil  and  Henry,  in  the  firm  of  Nerlich  &  Co., 

Toronto,  has  withdrawn  from  the  business  and  his  inter- 

ests have  been  taken  over  by  the  present  firm.  Herman 

Nerlich  will  return  to  Germany  where  it  is  his  intention 

to  enter  into  the  engraving  business.  The  withdrawal  of 

tlie  younger  partner  from  the  firm  will  in  no  way  curtail 

the  business  policy  of  Nerlich  &  Co.,  in  fact,  they  arc 
planning  to  further  increase  the  scope  of  their  field  which 

is  already  very  large. 

Spaldings  Take  Over  Store. 

Spaldings,  of  New  York,  have  purchased  the  sporting 

goods  business  of  Harry  H.  Love  &  Co..  who  were  their 

agents  in  Toronto,  and  in  future  wi'l  rni  the  business  as  a 
Spalding  store  under  direct  control  of  New  York.  Bert 

Love,  the  former  Ontario  traveler,  will  have  charge  of 

the  store  and  will  also  do  Spalding's  traveling  in  Ontario 
and  the  City  of  Toronto.  Harry  Love  has  gone  into  the 

W.  J.  Gage  business.  This  sale  removes  one  of  Toronto's 
oldest  sporting  goods  firms  and  while  the  business  will 

still  be  carried  on  in  the  same  stand,  yet  the  well-known 
firm  name  is  a  thing  of  the  past. 

Trade  Caution. 

The  trade  are  caution  against  a  man.  who  is  presum- 
ably the  same  individual  who  victimized  several  news- 

dealers in  southern  Ontario  last  fall.  He  has  been  work- 

ing a  similar  game  in  northern  Ontario  lately,  taking 

orders  for  periodicals  and  books  at  low  rates  and  collect- 

ing for  the  same  before  delivery  of  the  goods.  It  is  never 
advisable  for  the  trade  to  pay  money  to  any  traveling 

agent,  no  matter  how  honest  he  may  appear,  without  hav- 
ing the  goods  delivered. 

News  Items. 

The  Mallagh  Bookshop,  'London,  have  been  conducting 

a  thirty-day  sale  of  standard  sets  at  one-third  regular 

prices.  * 
Edgar  T.  'Reynolds,  formerly  on  the  traveling  staff  of 

McFarlane,  Son  &  Hodgson,  Montreal,  has  accepted  a 
position  with   the  St.  Lawrence  Press. 

Laird  &  Lee  have  moved  from  their  old  premises  in 

Chicago  to  larger  and  more  spacious  quarters  at  the  cor- 
ner of  Michigan  Ave.  and  18th  Street. 

Waterman  Fountain  Pen  Co.  have  removed  then- 
Montreal  office  to  the  factory,  St.  Lambert,  P.Q.,  and 
their  retail  store  to  St.  Francis  Xavier  St.,  near  St.  James. 

Philip  R.  LaBelle,  Montreal,  representing  the  British 

United  Manufacturers'  Agency,  is  in  Ontario  on  an  ex- 
tended business  trip.  Mr.  LaBelle  has  also  just  acquired 

the  agency  for  Perry  &  Co.,  Ltd.,  pens. 

George  Gladstone  Craven,  who  until  recently  was  con- 

nected with  the  Charles  H.  Elliott  'Company,  of  Phila- 
delphia, is  now  a  member  of  the  traveling  sales  force  of 

the  Edward  Stern  Company,  of  the  same  city.  Mr.  Craven 

is  spending  the  present  week  in  Boston,  visiting  the  trade 
and  showing  the  attractive  line  of  stationery  specialties 
made  by  the  Stern  Company. 

A  SUGGESTION  FOR  THE  PUBLISHER. 

Editor  Bookseller  and  Stationer: — It  has  occurred 

to  me  for  some  time  back  that  the  Canadian  publishers 

of  books  would  be  doing  something  profitable  to  them- 
selves, as  well  as  to  the  trade,  if  they  would  print  a 

synopsis  of  the  story  on  the  paper  cover  of  the  new  books 

which  they  publish.  In  these  days  of  active  business  a 

bookseller  or  his  assistant  cannot  be  expected  to  know  all 

about  the  contents  of  the  new  books  as  they  appear,  to 

say  nothing  of  the  fact  that  a  customer,  in  moving  about 

in  one's  book  department,  can  tell  at  a  glance  whether 
a  book  is  likely  to  appeal  to  them,  or  whether  it  covers 

a  field  in  which  they  are  particularly  interested. 

I  have  mentioned  the  matter  to  the  representatives  of 

several  of  the  publishers  during  the  past  few  months, 

and  they  all  agree  as  to  the  advisability  of  doing  this,  but 

very  few  of  them  have  put  it  into  practice.  To  my  opinion 

it  is  decidely  to  the  mutual  advantage  of  the  publisher 

and  seller  that  this  be  done,  and  I  trust  you  will  use  your 
efforts  towards   this   end. Yours  truly, 

F.  E.  OSBORNE. 

Calgary,  April  18,  1910. 

[Mr.  Osborne's  contention  seems  a  reasonable  one 
and  we  would  like  to  have  the  opinions  of  the  publishers 

and  other  booksellers  on  it. — Editor  B.  &  S.] 

A  LETTER  OF  DISTRESS. 

Here  is  a  copy  of  a  letter  received  by  the  E.  H.  Har- 
court  Co..  Toronto,  from  a  little  girl  in  Appin,  Ontario: 
"■Dear  Sir, — This  letter  is  a  letter  of  distress.  I  am  a 
girl  of  twelve  years.     I  am  wanting  a  blank  copy  book. 

I  have  hunted  the  whole  city  of     for  one,  but  with 

no    return.      Would    you    mind    sending   one    to     . 
Please  find  enclosed  five  cents  for  cost  of  book  and  cost  of mailing. 



Ontario  Government  Relentlessly  Attacks  the  Booksellers 

Gives  Another  School  Book  Contract  to  a  Mail  Order  House 

— A  Brazen-faced  Advertising  Scheme — Publishers  Have  Not 
Even  a  Printing  Plant  of  their  Own  to  Produce  the    Books. 

Toronto,  May  14. — The  Robert  Simpson  Co.  have  re- 

ceived from  the  Ontario  Government'  the  contract  for 
printing  the  new  public  school  arithmetic,  and  the  Holland 

Linen  Paper  Co.  the  contract  for  the  grammars.  The 
new  arithmetic  will  consist  of  240  pages  as  against  216 

in  the  old  and  the  price  will  be  9c  as  against  25c  for  the 

old.  The  grammar  is  increased  in  size  from  190  pages  to 

224  pages  and  the  price  lowered  from  25c  to  8y2c.  These 

prices  are  subject  to  a  20  per  cent,  discount  to  anyone 

paying  cash. 
■When  about  a  year  ago,  the  government  gave  the  T. 

Eaton  Co.  the  contract  to  print  the  readers,  general 

indignation  was  expressed  in  trade  circles  throughout  the 

province.  The  government  might  have  been  excused  at 
the  time  on  the  plea  that  they  were  ignorant  of  the  harm 

they  were  doing.  After  flaunting  T.  Eaton's  name  on  the 
rover  of  every  public  school  reader  for  the  last  year  and 

the  mailing  of  his  advertising  matter  with  every  package 

of  books,  the  government  can  certainly  not  plead  ignor- 
ance as  an  excuse  for  the  present  action. 

The  retailer,  both  in  town  and  country  has  trouble 

enough,  as  it  is,  to  keep  up  the  fight  against  the  depart- 
mental stores  without  having  his  government  assist  them 

by  introducing  their  advertising  into  every  home  where 

their  are  school  children.  The  Whitney  administration 

has  now  made  this  fight  more  difficult  than  ever  by  ex- 

tending, the  privilege  of  school  book  advertising  to  Simp- 
sons as  well  as  Eatons. 

The  T.  Eaton  Co.  and  the  Robert  Simpson  Co.  cannot 

afford  tn  produce  these  books  at  the  low  price  they  do, 
and  on  every  book  they  send  out  there  is  a  loss.  This  loss  is 

charged  by  them  against  their  advertising  account  and 

the  publicity  they  get  from  the  school  books  is  compensa- 
tion for  their  loss.  In  order  that  this  publicity  may  profit 

them  their  sales  must  be  increased  and  when  the  sales  of 

the  departmental  store  is  increased  the  retail  merchant 

suffers.  It  is  because  of  this  increased  business  gained  by 

the  advertising  on  the  books  that  Eatons  and  Simpsons 

ran  afford  to  print  them  so  cheaply.  The  retail  merchant 
is  the  man  from  whose  pocket  the  department  store  takes 

its  increased  profits,  therefore,  the  retail  merchant  is  the 

man  who  is  really  paying  for  Ontario's  cheap  school  books. 

The  Robert  Simpson  'Co.  have  no  printing  plant  of  their 

own,  and'  this  fact  makes  it  all  the  more  apparent  that 
their  bid  for  the  arithmetics  was  only  an  attempt,  unfor- 

tunately successful,  to  get  their  firm  name  imprinted  on 

one  at  least  of  the'  public  school  text  books. 

The  Holland  Linen  Paper  'Co.,  which  have  the  con- 
tract for  the  grammars,  are  in  reality  the  W.  J.  Gage  Co. 

The  object  of  this  firm  in  taking  the  contract  at  such  a 

ridiculously  low  price  was  to  endeavor  to  keep  the  school 

hook  trade  in.  regular  trade  channels,  both  wholesale  and 

retail,  instead  of  having  them  distributed  by  the  depart- 
ment stores. 

In  order  that  they  may  in  some  measure  be  recom- 

pensed for  the  loss  ineurred  by  taking  this  contract,  Gages 

are  going  to  publish  the  grammar'  under  the  name  of  The 
Holland  Linen  Paper  Co.  and  in  this  manner  introduce 

into  the  homes  of  Ontario  their  special  brand  note  paper, 

"Holland-  (Linen.'2  The  advertising  of  this  product  will 
partly  meet  the  loss  on  the  contract. 

The  fact  that  the  Robert  Simpson  Co.  have  no  printing 

plant  has  aaused  many  rumors  as  to  who  would  publish 

IO 

the  book  for  them.  It  was  rumored  at  one  time  that  the 

W.  J.  Gage  Co.  would  handle  both  books.  This  firm  abso- 

lutely deny  any  such  intention  on  their  part.  At  presen; 

they  have  more  work  of  their  own  than  they  can  handle 

going  both  day  and  night,  and  it  would  be  impossible  for 
them  to  print  the  arithmetics  even  if  they  felt  inclined  to do  so. 

Persistent  inquiries  on  the  part  of  The  Bookseller 

and  Stationer  failed  to  elicit  any  definite  information  in 

regard  to  who  was  going  to  print  the  arithmetics  for 

the  Robert  Simpson  Co.  Mr.  Wood,  manager  of  that 

company,  refused  to  give  any  information  on  the  sub- 

ject, but  this  much  was  found  out,  that  Simpson's  have 
asked  most  of  the  large  publishing  houses  in  the  city 

for  estimates.  At  the  time  of  going  to  press  the  con- 
tract had  not  been  let. 

MAGAZINE   NEWS. 

The  shop  edition  of  "Machinery,"  a  technical  maga- 
zine published  in  New  York,  has  been  raised  in  price  to 

15c  beginning  with  the  first  of  May.  . 

The  "Grand,"  formerly  a  15c  periodical  has  issued  the 
second  number  of  its  10c  edition  which  is  handled  ex- 

clusively by  the  Toronto  News  Company.  This  number, 

the  May  issue,  is  fully  equal  to  the  first  and  the  magazine 
should  become  a  popular  number. 

"Footlights,"  the  Montreal  dramatic  publication,  has 
ceased  to  exist  after  a  short  career  of  about  8  or  9  issues. 

"The  Canadian  Motor  Boat"  is  a  brand  new  publica- 
tion emanating  from  Bridgeburg,  Ont.  The  April  issue 

was  its  first  number.  The  editors  claim  it  fills  a  long  felt 

want,  as  it  is  the  only  magazine  published  dealing  solely 

with  the  worries,  pleasures  and  trials  of  the  motor  boat 
enthusiast.  The  cover  of  the  first  issue  is  very  pleasingly 

printed  in  red  and  green  and  the  magazine  as  a  whole 
seems  to  be  well  edited.  The  retail  price  is  10c  a  copy, 

$1  a.  year  in  Canada,  and  15c  and  $1.50  to  foreign  part-. 

"The  Fourth  Estate,"  of  New  York,  says,  "Beginning 

September  1  the  Ladies'  Home  Journal  will  appear  semi- 
monthly. The  issue  on  the  first  of  the  month  will  remain 

substantially  the  same  a,s  at  present,  except  the  fashion 

department  will  be  withdrawn,  and  a  department  devoted 

to  interior  decoration  substituted.  The  publication  ap- 
pearing on  the  first  of  the  month  will  be  primarily  a 

fashion  issue.  According  to  the  publisher,  the  Curtis  Pub. 

Co.,  Philadelphia,  the  change  is  being  made  to  afford  more 

room  for  the  fashion  department.  The  subscription  price 
will  remain  unchanged.  Single  copies  will  be  sold  for  10c 

as  against  15c  at  present.  There  will  also  be  a  marked 

reduction  in   the  advertising  rate." 
Three  of  the  charming  water-color  drawings  of  Lionel 

P.  Smyths.  A.R.A.,  R.W.S.,  are  reproduced  in  color  in 
the  May  International  Studio.  This  artist  is  made  the 

subject  of  the  leading  article  of  the  month  and  sixteen 
illustrations  of  his  work  embellish  the  text.  Besides  the 

three  plates  mentioned,  there  is  a  reproduction  in  color 

of  one  of  Turner's  water-colors,  "Fluelen,"  besides  two 
other  attractive  plates.  Among  the  other  articles  in  this 

number  are  "'Some  Experiments  and  Results  in  Pictorial 

Stenciling,"  "A  New  Series  of  English  Etchings,  by  Mr. 

Joseph  Pennell,"  "Some  Recent  Work,  by  Mr.  Cayley 

Robinson."  and  "Recent  Designs  in  Domestic  Archi- 

tecture." 
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KEEP   ABREAST   OF   THE   TIMES. 

By  G.  E.  Raden,  mgr.  Stationery  Dept.  Brown  Bros. 

In  these  days  of  rapid  transit  and  endless  inventions, 
affecting  all  branches  of  trade,  the  old  saying  about  the 

"survival  of  the  fittest"  becomes  more  and  more  of  a 
truism.  Right  here  let  me  ask,  how  many  stationers  make 
any  serious  effort  to  see  to  it  that  they  are  among  the  class 

likely  to  survive  the  realistic  never-ceasing  battle  other- 
wise known  as  daily  business.  Its  conditions  to-day  and 

the  methods  of  conducting  it,  every  thinking  person  will 
admit,  are  very  different  to  what  they  were  even  a  dozen 
years  ago,  and  yet  there  are  scores  of  merchants  whose 
trade,  to  put  it  mildly,  has  not  increased  appreciably 
during  the  past  few  years,  and  yet,  to  whom  if  you 

were  to  even  gently  suggest  that  the}'  were  not  keeping 
pace  with  the  times  in  their  business  methods  you  would 

be  offering  an  affront.  Still  a  great  many  of  these  deal- 
ers conduct,  or  to  be  correct,  try  to  conduct,  successfully 

a  business  which  perhaps  once  flourished  when  the  dealer 
sat  behind  the  counter  and  waited  for  his  customers  to 

come  in,  and  no  doubt  a  great  many  of  these  well-mean- 
ing merchants  sigh  for  a  return  of  what  they  are  pleased 

to  call  "The  good  old  days,"  which  alas  are  no  more, 
and  which  are  apparently  forever  to  remain  ancient  his- 
tory. 

To  be  charitable,  let  us  suppose  that  these  ambitious 
though  not  very  progressive  stationers,  have  never  for  a 
moment  thought  that  it  was  just  possible  that  these  very 
customers  of  theirs  who  once  found  time  to  come  to  their 

stores  to  procure  their  wants,  may  now  be  kept  too  busy 

to  spare  the  time  to  do  so,  and  can  appreciate  the  con- 
venience of  having  a  pleasant  mannered  salesman  call  on 

them  periodically.  Especially  is  this  true  if  he  makes 
it  a  point  to  come  ready  to  show  samples  of  the  latest 
and  best  of  everything  in  his  line.  This  is  generally  the 

case  with  the  more  up-to-date  young  man  employed  in  this 
capacity,  representing  a  dealer  in  one  of  the  larger  cities, 
whose  sources  of  supply  are  the  same  wholesale  houses 
which  the  dealers  in  the  smaller  towns  have  access  to. 

The  prices  are,  of  course,  the  same,  but  undoubtedly  the 
advantage  is  on  the  side  of  the  merchant  in  the  small 

town,  for  freight  rates  are  fairly  reasonable,  and  it  cer- 
tainly costs  less  to  sell  the  goods  right  at  home  than  it 

does  to  send  a  high-salaried  traveler  a  long  distance  to 
dispose  of  them. 

Now,  of  course,  "Every  crow  thinks  its  young  the 

blackest,"  and  no  doubt  every  merchant,  no  matter  what 
kind  of  business  he  be  engaged  in,  thinks  his  particular 
branch  of  the  trade  is  most  seriously  affected,  by  the  keen 
competition  of  the  present  day,  but  in  one  particular  at 

least,  the  stationery  business  in  unique.  Take,  for  in- 
stance, the  dry  sroods  business.  Do  any  of  the  large  re- 

tail dealers  in  the  cities  send  a  traveler  out  through  the 
towns  calling  from  store  to  store  or  from  house  to  house 

to  solicit  orders?     The  answer  is  of  course,  "No."     Is 

anything  of  this  kind  done  in  the  grocery  business?  Not 
at  all.  In  the  hardware  business?  -No.  In  the  boot  and 
shoe  business?  No,  again,  is  the  answer.  But  when  you 
come  to  the  book  and  stationery  business,  it  is  very  dif- 

ferent for  in  the  cities  neary  every  large  retailer  sends 

out  a  traveler  sometimes  thousands  of  miles,  who  goes 
into  towns  and  sells  goods  at  often  higher  prices  than  are 

asked  by  the  local  dealers,  and  in  this  way  takes  the 
business  right  from  under  the  very  noses  of  men  who 
have  no  one  but  themselves  and  nothing  but  their  own 
behind-the-times,  back  number  ways  of  doing  business  to 
blame  for  the  falling  off  in  their  trade.  Yet,  as  above 

mentioned,  the  original  cost  fco  both  merchants  is  the  same, 
and  it  should  and  does  cost  less  for  a  dealer  in  any  line 
of  business  to  sell  goods  in  his  home  town. 

If  you  should  s:et  into  conversation  with  a  traveler 

for  any  of  the  wholesale  houses  and  ask  him  if  any  of  the 
merchants  of  his  territory  are  complaining,  he  will  in- 

variably tell  you  something  like  this:  "When  up  in  Thriv- 
ingtown  the  other  day  I  was  showing  Mr.  Slow  some  of 
our  newest  goods,  but  was  unable  to  sell  him  anything 
excepting  some  old  standbys  that  he  could  not  very  well  do 
without.  When  I  suggested  that  he  ought  to  be  able 
to  dispose  of  quite  a  number  of  a  certain  line  to  some  of 
the  large  manufacturers  (of  which  there  were  several  in 
his  town)  he  blandly  remarked  that  Push  &  Co.  of  our 
city  sent  a  man  there  every  couple  of  months  and  sold 

them  all  they  wanted  of  that  kind  of  thing."  And  would 
you  believe  it  this  self-same  would-be  merchant  prince 
had  no  more  intention  of  doing  anything  towards  advanc- 

ing his  business  interests,  further  than  staying  in  his 
store,  keeping  his  clerks  there  and  waiting  till  the  next 
favorable  opportunity  was  offered  him  of  singing  the  same 
old  blue-ruin  tale  of  woe. 

Again  you  will  even  sometimes  be  asked  if  you  think 
it  pays  these  people  to  send  out  travelers  to  solicit  orders 
in  this  way.  When  asked  a  question  of  this  kind  one  often 
wonders  if  people  think  that  .merchants  spend  the  enor- 

mous amount  of  money  they  do  for  salaries  and  traveling 
expenses  purely  for  the  love  of  it,  or  do  they  for  a  mo- 

ment suppose  that  it  may  be  because  the  conditions  of 
trade  render  it  necessary  and  also  that  it  pays.  The 
degree  to  which  it  is  profitable  depends  on  the  reputation 
of  the  house,  the  price  and  value  offered  and  the  ability 
of  the  traveler. 

Then  again  you  will  sometimes  be  told  that  the  de- 
partment stores  have  killed  the  trade  of  the  small  sta- 

tioner, and  while  there  may  be  quite  a  bit  of  truth  in 
this,  so  far  as  fancy  goods  and  fancy  stationery  is  affect- 

ed, yet  so  far  as  the  commercial  branch  of  the  trade  is 
concerned  this  argument  does  not  hold  good.  The  depart- 

ment stores  are  ever  on  the  alert  for  business  and  are 
sure  to  branch  out  into  lines  which  are  likely  to  prove 
profitable,  so  it  seems  reasonable  to  predict  that  the  more 
the  stationer  neglects  the  office  trade  of  his  town,  the 
sooner  is  the  department  store  likely  to  cater  to  this  class of  trade. 

Some  of  the  more  progressive  stationers  have  realized 
that  it  is  necessary  to  go  after  business  if  one  wants  it. 
and  have  done  a  little  canvassing  with  fair  results.    The 
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great  trouble  is  thai  in  the  majority  of  cases,  his  "follow 
up"  system  has  been  weak  and  his  calls  on  his  customers 
have  been  made  dnlj  at  irregular  intervals. 

This  is,  however,  an  age  of  specialization  and  in  order 
to  gel  the  best  results  one  must  have  the  best  means  of 
producing  them. 

Il  is  sure  thai  a  small  dealer  could  not  make  it  pay  to 

maintain  on  his  pay  roll  a  capable  young  man  to  devote 
his  whole  time  to  outside  work  among  the  offices  in  his 
town,  but  by  giving  a  little  careful  thought  to  the  matter 
he  should  be  able  to  arrange  to  have  as  one  of  his  staff 
a  bright  young  fellow  of  good  appearance  and  address, 
with  a  good  knowledge  of  his  business  and,  if  possible,  well 
and  favorably  known  to  his  customers,  then  make  him  a 

good  fair  business  proposition  in  the  way  of  salary  and 
commission,  and  if  the  young  man  is  ambitious  he  can 

be  counted  -on  to  gel  the  business,  and  it  is  surprising  how- 
it  will  develop  if  properly  looked  after. 

Every  business  man  knows  that,  quality  considered, 
one  will  nine  times  out  of  ten,  often  the  tenth  time  too, 

pay  just  as  much  for  goods  in  department  stores  as  any- 
where else,  but  just  as  much  as  necessity  was  and  always 

will  be  the  mother  of  invention,  just  so  much  will  the 
desire  in  human  nature  for  convenience  ever  piove  the 
stronghold  of  the  department  stores  and  according  to 

the  extent  to  which  the  regular  dealer  makes  it  con- 
venient and  agreeable  for  people  to  trade  with  him,  is 

his  business  bound  to  show  a  corresponding  improvement. 

A  mistake  which  many-  merchants  make  is  to  buy 
too  heavily  in  one  or  two  lines  of  goods,  thereby  locking 
up  too  much  of  their  capital  without  being  able  to  show 
much  variety,  whereas,  if  they  were  to  keep  more  closely 

in  touch  with  good  up-to-date  wholesalers,  watch  care- 
fully for  the  latest  things  which  are  promptly  advertised 

and  commented  on  in  the  live  trade  papers,  then  buy  with 
reason  gauged  by  their  probable  outlet  for  the  goods, 
they  would  be  able  to  do  more  business  on  less  capital 
and  extend  it  accordingly. 

One  thing,  is  reasonably  certain  and  that  is,  if  dealers 

were  to  make  up  their  minds  thoroughly  to  do  all  the 
business  themselves,  that  there  was  to  be  done  in  their 

own  towns,  by  meeting  all  outside  competition,  quoting- 
better  prices  when  possible  and  emphasizing  the  fact 

when  doing  so;  by  never  turning  down  an  order,  for  they 
cHii  always  make  something  on  it,  whereas  if  they  pass 

•it  by  they  do  not  make  -anything;  by  following  this  idea 
aggressively;  by  impressing  it  on  clerks  thoroughly,  busi- 

ness can  be  extended,  running  expenses  reduced  ,and 
profits  increased  proportionately. 

THE  STATIONER  OF  THE  FUTURE. 

An   eminent    authority  thus  describes  the  stationer: — 

"The  scope  of  his  business  includes  hundreds  of  lines, 
all    concentrated    upon    one   idea — that    of   providing   the 

community ' with  the  materials  whereby  records  and  cor- 
respondence may  be  most  conveniently  made  and  kept." 

In    these  days  of  typewriters,   duplicators,  addressing 
machines    and    filing    cabinets,    how    many    stationers    in 
Canada  are  living  up  t0  their  profession?     In  the  United 

-Slates,   an    old-line   stationery   store  is  almost    a   thing   of 
the  past;  all  the  dealers  in  writing  materials  are  now  busi- 

ness supply  firms,  and  their  places  of  business  show  the 
difference.     Even  in  the  smaller  towns  the  stationer  cat- 

ers to  the  advance  in  business  machinery,  and  he  has  on 
his  shelves  a  full  line  of  standard   loose  leaf  supplies,  a 
couple  of  good -lines  of  carbon  paper,  which  he  pushes,  a 

well  chosen  assortment  of  stationers'  glass  ware,  and  all 
the  other  hundred  and  one  labor  saving  devices  which  are 
found  in  the  modern  office. 

All  these  lines  are  staples  and  unlike  most  staples 

they  yield  a  generous  margin  of  profit.  True  enough  they 

take  more  effort,  sometimes,  to  sell,  and  often  the  mer- 
chant meets  with  strong  competition  from  outside  sources, 

but  faster  and  faster  is  the  agent  of  the  large  city  house 
disappearing,  and  the  local  man  is  very  quickly  gaining 
control  of  the  situation. 

Besides  this  stock  on  his  shelves  he  is  almost  sure  to 

display  a  small  line  of  filing  cabinets,  necessarily  small, 
but  at  the  same  time  a  selection  made  to  meet  ordinary 
demands,  and  one  which  brings  out  the  good  points  of 

his  line.  If  he  has  demand  for  larger  or  more  complicat- 

ed systems  he  can  easily  make  his  sale  from  the  manu- 

facturer's catalogue,  as  he  has  already  a  sample  of  the 
factory's  product  to  illustrate  its  points  of  superiority. 
With  the  sale  of  the  cabinet  his  business  with  that  client 

has  only  begun,  because  as  long  as  the  cabinet  is  doing 
business  the  supplies  will  have  to  be  purchased  from  the 
agent,  and  thus,  every  cabinet  a  stationer  sells  opens  up 
to  him  a  larger  field  in  which  to  dispose  of  goods. 

The  stationer  in  the  United  States  was  forced  into 

these  new  lines  by  the  rapid  advance  of  the  times.  A 
man  cannot  use  pen  and  ink  when  all  his  writing  is  done 

by  machinery,  neither  can  a  tradesman  sell  a  customer  a 
commodity  for  which  he  has  no  use.  Consequenty  the 
stationers  of  Canada  have  now  come  to  the  point  where 

to  keep  abreast  of  the  public  demand,  they  will  be  forced 
to  handle  office  equipment. 

To  a  certain  extent  this  pre-emption  of  the  stationer's 
rights  has  already  taken  place.  The  large  city  stationer 

has  travelers  going  up  and  down  the  country  canvassing 
the  offices  and  manufacturing  plants  for  business  for  his 
house.  However,  by  prompt  action  on  the  part  of  the 
local  dealer  this  attack  can  be  frustrated.  It  will  take 

some  hard  work  at  first,  but  when  a  man  sees  money 

nalk.'ng  right  away  from  him,  and  worse,  walking  right 
out  of  his  home  town,  he  ought  certainly  to  be  willing  to 
exert  himself  to  some  extent. 

And  this  is  just  what  is  happening.  Any  stationer 
in  almost  any  town  in  Ontario,  if  he  bethinks  himself; 
can  count  up  a  good  many  dollars  worth  of  business  he 

might  have  had  from  the  large  offices  in  his  town,  and 
which  in  all  probability  was  either  taken  up  or  sent  to 
the  city,  just  because  he  did  not  have  the  goods,  and  did 
not  endeavor  to  go  after  the  business. 

Had  he  been  an  office  equipment  dealer  instead  of 

just  a  plain  stationer  that  order  for  a  new  filing  cabinet 
and  supplies  from  the  mills,  or  for  a  new  loose  leaf 

system  from  the  big  dry  goods  store,  would  not  have  gone 
to  the  city,  but  would  have  meant  real  dollars  in  his 

pocket. 
This  business  is  in  every  (own  just  waiting  for  the 

stationer  to  reach  out  and  take  it.  The  demand  is  there, 
but  at  present  on  outside  man  has  to  step  in  to  supply 
il.  Every  stationer  is  in  business  to  make  a  success  of  it, 

and  he  cannot  do  so  in  these  days  of  close  prices  and  clos- 
er competition  unless  he  utilizes  every  expedient  at  his 

command.  The  office  equipment  business  offers  a  demand 
which  is  constant  and  this  demand  can  be  supplied  with 
goods  which  yield  profit. 

This    new    and   paying   line    belongs   naturally    to    the 
stationer.     If  he  goes  after  it  he  can  most  certainly  have 
it,  but  if  he  neglects  his  opportunities  you  may  be  sure 
the  field  will  not  go  long  a  begging. 12 
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Your  Pen  From  Your  Pocket 

Will  Not  Slip   if  You 
Fasten  it  With  a 

SEVERAL  SIZES 
FITS    ANY    PEN 

Steel  -  ■  5c 
German  Silver  10c 

Rolled  Gold    ■    25c 

Show  Cards  for  counter 

display,  1  doz.  to  3  doz. 
clips  on  card,  according  to 
style  of  clip.    Sells  on  sight. 

DISCOUNT  TO  THE  TRADE  ON 

APPLICATION 

Consolidated  Safety  Pin  Co. 
DFPT.   1 

BLOOMFIELD,  N.J. 

A  Modern 
Device 

The    Acme    No.   2    Binder 

This  is  a  machine  that  drives  a  flat 
staple  that  holds.  It  penetrates  the 
thickest  and  toughest  paper  and  will 
not  tear  the  thinnest.  Easy  and  con- 

venient to  work  and  will  not  get  out 
ot  order,  because  it  is  simply  made. 

The  price  is  moderate  and  is  one  of 
the  least  inducements  that  will  sell 
it  to  the  busy  office  worker. 

Ask  your  jobbing  house  about  it. 

Acme    Staple  Company,    Limited 
112  North  Ninth  St. Camden.  N.J.,  U.S.A- 

HAVE  YOU  TRIED 
THIS 
ONE JOHN   HEATH'S    PENS 

Supplied    by    leading    Wholesale 
Houses   in   Toronto  and   Montreal. 

London  (Eng.)  Export  Agency  : 

8  St.  Bride  St.,  London,  E.C. 
0278  TELEPHONE  PEN.  Reg.  in  Canada 

The 

REG.IN  CANADA 

E.  MORRIS  &  CO. 
(Wholesale) 

STATIONERY 

SCHOOL  SUPPLIES 
POSTCARDS 

LOCAL   VIEW  POSTCARDS 

We  have  the  exclusive  handling  of  the  Products  of 

Three  of  the  leading  German  Postcard  Factories— 
Specialists   in   their  own    particular   style   of   card. 

CHRO  VOTYPE  BLACK  and  WHITE 

HAND-COLORED  SEPIA—BROWN 
MARINE— BLUE 

PRICES  from  $4.50  m. 
Write    for   samples,   which    will   convince    you   that 

we  are  *  howing  high-grade  cards  only. 

VANCOUVER.B.C. 

It  ii  always  ready  for  use.  Twice  the  size  ot  illustration. 
It  holds  up  to  10  lbs.  in  wall  or  woodwork.  Yourcustomers 
will  appreciate  its  many  good  features,  and  our  advertising 
will  give  the  necessary  assistance  to  make  it    a  good  seMer 

ASK  YOUR  JOBBER  OR  WRITE 

THE  MANUFACTURERS  SALES  COMPANY 
(Canadian  Agents  for  August  Goertz  &  Co.,  Newark,  N.J.) 

F.  H.  REID  -  -  4-315  BIRKS  BLDG.,  MONTREAL 

75,000,000  "O.K." 

PAPER 

FASTENERS 
SOLD  the  past  YEAR  should 

convince         YOU        of       their 

[SUPERIORITY. 
They    Add     TONE    to     You, 

Stationery  in  theOFFICE.BANK, 
SCHOOL  or  HOME. 

There  is  genuine  pleasure  in 
1*a  their  use  as  well  as  Perfect  Se- 

curity   Easily  pui  on  or  taken off  with  the  thumb  and  finger. 

Can  be   used  repeatedly  anc^ 

  r  always  work.  "     Made  of  brass  in  3  sizes.     Put  upin  brass I  boxes  of  100  Fasteners  each. 

I  Handsome      Compact.      Strong.     No  Slipping,  NEVER ! 
All  stationers.  Send  10c  for  sample  box  of'SO,  assorted. 

I  Illustrated  booklet  free.     Liberal  discoun  Ho  the  t  rade. 

The  0.  K.  Mfg.  Co.,  Syracuse,  N.  Y.,  l».  S.  A.  T?  .a 
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THE  STATIONERS'  DANGER. 

Slowly  but  surely  that  dread  foe  of  all  retail  mer- 

chants, the  departmental  store,  has  been  making  inroads 

on  the  field  of  the  retail  stationer. 

Already  the  sale  of  fiction  has  been  affected  and  one 

of  the  strongest  of  these  institutions  now  controls  the 

sale  of  school  readers  in  Ontario.  The  fancy  goods  field 

has  been  invaded  also  the  wallpaper  market.  In  short, 

in  practilcally  every  line  which  the  retailer  carries,  he  is 

undersold  by  the  departmental  store  and  the  mail  order 
house. 

There  is  one  line,  however,  which  the  retail  stationer 

can  keep  for  his  own  if  he  immediately  bestirs  himself. 

That  is  the  office  equipment  business.  Here  is  one  line 

which  he  can  sell  more  advantageously  than  the  depart- 

ment store.  He  is  on  the  ground  and  can  solicit  the  ord- 

ers much  more  cheaply  than  the  firm  at  a  distance.  How- 
ever, he  will  lose  even  this  unless  he  gets  busy. 

At  present  large  city  retailers  have  travelers  going 

through  the  country  taking  orders  from  every  manufac- 
turer and  office.  Even  the  lawyers  in  the  small  towns  buy 

their  stationery  from  the  large  legal  stationers. 

There  is  no  necessity  at  all  for  this.  The  local  sta- 
tioner can  take  care  of  this  trade  himself  and  can  sell 

to  the  consumer  at  a  lower  price  than  can  the  city  firm. 

He  Las  no  high  salaried  traveler  to  pay  nor  expense  bills 
to  foot. 

But  he  cannot  get  this  business  by  putting  in  a  couple 

,  of  fi'fng  cabinets,  a  loose  leaf  ledger  and  some  typewriter 
supplies  and  then  sitting  down  behind  his  counter  and 
waiting  for  the  business  manager  of  the  largest  plant  in 
the  town  to  come  around  and  give  him  an  order.  The  busi- 

ness manager  does  not  have  to  do  that.  All  that  he  requires 
to  do  when  he  needs  office  supplies  is  to  sit  down,  dictate 

a  letter,  and  on  the  return  mail  his  goods  will  be  shipped 
to  him. 

No.  Mr.  Stationer,  if  you  want  the  office  equipment 
business  you  will  have  to  work  for  it,  but  then  what  is 

there  in  this  world  worth  getting  that  you  don't  have  to 
work  for.  If  you  call  personally  on  the  business  manager 
and  explain  to  him  that  you  are  going  into  this  line,  and 
show  him  that  you  can  more  than  meet  the  prices  of  your 

competitors  then  his  business  is  assured  to  you.  Even 
if  you  could  not  lower  the  prices  of  supplies  (and  you 
surely  can)  you  would  stand  more  chance  of  obtaining  his 
business  than  a  stranger,  as  the  keen  man  of  affairs 

'knows  that  it  pays  to  patronize  home  industry. 
The  difficulty  of  finding  the  time  to  solicit  this  business 

personally  may  present  itself  to  you.  In  the  ordinary 
town  .or  small  city,  the  work  could  easily  be  done  in  a 
couple  of  hours  twice  a  week.  Lay  out  your  route  so  as 
to  cover  each  of  your  large  consumers  once  a  month  and 

you  will  be  able  to  command  the  field.  Give  them  to  un- 
derstand that  you  will  send  away  at  once  for  any  article 

which  does  not  happen  to  be  in  stock,  and  also  impress 

on  them  that  telephone  orders  will  receive  immediate  at- 
tention. 

There  is  good  money  in  this  office  supply  business,  and 
just  now  when  most  stationers  are  feeling  the  grip  of  the 
mail  order  house  is  the  time  when  any  added  business 
should  be  most  welcome. 

There  is  no  necessity  for  a  large  investment.  It  is 
not  necessary  to  lay  in  a  large  and  expensive  stock. 
Obtain  the  exclusive  selling  right  for  your  district  for  the 
best  devices  in  the  line,  get  your  samples  and  start  out 

to  solicit.  If  your  business  grows,  and  the  returns  war- 
rant, then,  you  can  employ  another  man  who  will  give  his 

full  time  to  this  department.    Not  a  cheap  $5  a  week  clerk, 
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but  a  real  salesman,  who  knows  his  business.  It  would 
be  throwing  $5  away  to  employ  the  clerk,  while  the  $20 

or  $25  a  week  paid  to  the  salesman  would  be  an  invest- 
ment paying  magnificent  dividends. 

Now  is  the  time  to  take  this  matter  up.  Already,  as 

you  probably  know  to  your  sorrow,  some  city  traveler  is 
taking  the  orders  in  your  town.  There  is  not  much  danger 
from  him,  because  you  can  afford  to  sell  at  lower  prices. 
The  danger  lies  in  the  mail  order  houses  taking  up  the line. 

The  retailer  now  has  his  chance.  If  he  ever  gets 
the  trade  his  personal  canvass  would  be  able  to  hold  it, 
but  if  the  large  offices  form  a  habit  of  buying  from  the 

department  stores  this  paying  line  will  be  lost  to  the  re- 
tailer for  ever. 

FINE  PAPER  SAMPLES. 

Two  sample  books  of  unique  artistic  merit  have  been 
issued  by  the  Rolland  Paper  Company,  Montreal,  and  are 
new  being  distributed  to  the  printers  of  the  country  who 
ask  for  them.  The  books  are  works  of  art  in  themselves, 
and  the  papers  of  which  samples  are  given  are  much  above 
the  ordinary  in  quality.  They  are  Superfine  Linen  Record 
and  Earnscliffe  Bond,  two  brands  which  the  company  takes 
particular  pride  in  making  the  finest  value  obtainable. 
These  papers  are  being  used  more  largely  every  week  by 
corporations  and  mercantile  houses  desiring  letter  heads, 

blank*  books,  loose  leaf  sheets  of  special  excellence.  The 
papers  are  obtainable  in  standard  weights  and  shades. 
Demand  for  them  is  increasing  to  such  an  extent  that  the 
mills  are  now  kept  quite  busy  on  these  lines  alone. 

AN  EXPLANATION. 

The  C'opp,  Clark  Co.  have  had  letters  from  certain  of 
their  retail  customers  claiming  that  men  representing 

themselves  to  be  the  firm's  agents,  were  taking  orders 
and  money  for  Stylo  and  Black  Baby  pens,  and  stating 
that  the  pens  would  be  sent  on  from  Toronto.  The 

Copp,  Clark  Co.  wish  it  to  be  understood  that  they  em- 
ploy no  agents  to  sell  for  them  in  this  way  and  any  one 

doing  so,  does  it  without  authority.  Such  pens  can  be 
obtained  from  the  regular  trade  and,  if  bought  from 
canvassers,  purchasers  buy  them  entirely  on  their  own 
responsibility. 

The  Vise  Clip. 

A  new  use  has  been  found  for  the  Vise  clip  in  con- 
nection with  vertical  filing  systems.  Usually  the  papers 

are  placed  inside  the  folders,  loose,  so  that  it  is  difficult 
to  locate  the  precise  letter  wanted  without  disarranging 
the  papers.  By  the  use  of  a  No.  3  Vise  clip  the  papers  are 
all  bound  like  a  book  and  may  be  referred  to  without  the 
slightest  danger  of  disarrangement.  The  Vise  clip  ha» 
proven  itself  a  great  aid  to  business  men.  It  holds  from 

two  to  sixty  papers  in  a  vise-like  grip  without  mutilation, 
is  easy  to  put  on  and  to  take  off,  and  has  no  points  to 

catch.  Buntin,  Gillies  &  Co.,  Hamilton,  have  the  Can- adian agency. 

Clifton  Johnson's  "Picturesque  St.  Lawrence"  is  to 
be  published  this  month  by  the  Macmillan  Co.  of  Canada. 
It  is  profusely  illustrated  and  will  prove  an  alluring  travel 
book. 

The  Macmillan  'Co.  have  just  published  Prof.  Bailey's 
"Manual  of  Gardening,"  a  text  book  on  garden  making 

and  the  care  of  the  garden.  They  have  also  issued  "How 
to  Keep  Hens  for  Profit,"  by  Valentine,  and  "How  to 
Keep  Bees  for  Profit,"  by  Lyon.     ($1.50  net). 
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Four  Real  Reasons 
why  you  should  feature 

"SWAN"    FOUNTPENS 
These   aren't   the    only  advantages  ̂ hey    have;  they   are 
simply   the    BIGGEST! 

1.  USEFULNESS.      "Swan"    Pens   are    indispensable 
in  every  walk  of  life.  They  have  gold 

nibs  to  suit  every  hand  and  every  pur- 
pose. The  double  feed  ensures  a  perfect 

flow. 

2.  DURABILITY.      "Swan"    Pens   are    made    of  the 
very  best  material,  and  are  fitted  with 

Mabie,  Todd  &  Co.'s  i4kt.  gold  pens, 
recognised   the   finest    in    the  world.        :: 

3.  REASONABLE  COST.      "Swan"    Pens    are    no 
dearer  than  many  pens  of  inferior  quality, 

and  they  leave  you  a  good  margin  of 

profit.  Our  absolute  guarantee  stands  be- 
hind every  pen. 

4.  ATTRACTIVENESS.     The  finish  and  get-up  of 

"Swan"  Pens  is  the  highest  class,  and 
they  sell    very    readily. 

WE   WILL   HELP   THE  SALES   OF  "SWAN"    PENS 
in    your    store    by     supplying    most     attractive    Electric      Signs, 
Artistic  Show  Cards  and  other  Window  Aids  to  Selling. 

Retail  Prices,  $2.50  to  $50.00 
Get  in  touch  with  us  to-day. 

Mabie,  Todd  and  Company, 
124  York  Street,  -  -  -  Toronto 

Headquarters— 79   and    80   High   Holborn,  London,}  W.C.,-Eng. 

i  :t 
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Condensed    or    "  Want "    Advertisements 
BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleabl
e  boo.'ci 

»»  the  problem  of  many  a  bookseller.  Try  an  adver
- 

tisement under  this  heading. 

AUTHORS,    WHO    PUBLISH    THEIR    OWN 

A    books    will    find    the    BOOKSELLER   AND 

STATIONER  a  good  medium  through  which 

to  interest  the  trade  in  their  publications. 

BOOKS  IN  FOREIGN  LANGUAGES 

EMCKE  &  BUECHNER,  30  West  27th    St., 

/    New  York.     (All  foreign  books.)       (1210) 

EMCKE  &  BUECHNER,    30   West  27th  St., 

/    New  York.  Best  facilities  for  supplying  books 
In  all  languages. 

BOOK  PLATES  (EX  LIBRIS) 

ROBERT  SNEIDER  CO.,  55  Fulton 
 St.,  corner 

Cliff,  New   York.     Designers   and   engravers 

of  book  plates  (ex  libris)  heraldic  and  mono- 
gram dies,  pearl   inlaid  stamping,   for  stationery. 6  (2-11) 

INFORMATION  WANTED. 

THE  EDITOR  OF  THE   BOOKSELLER   AND
 

Stationer  desires  to  be  kept  posted  on  the  pub- 
lication of  all  new  books  and  magazines  in  the 

Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    him    of    any  omissions  from  the 
lists  published  each  month. 

MISCELLANEOUS 

ABOOK-KEEPNG  STAFF  IN  ITSELF, doing 

the  work  with    machine  precision    and  accu- 
racy, the  National  Cash  Register.    Write   for 

demonstration  literature.     National  Cash  Register 
Co.,  285  Yonge  St.,  Toronto. 

ATTRACTIVE  FIXTURES  sell  your  goods 
Walker  Bin  Fixtures  and  Show  Cases  prove 
invaluable  in  economising  store  space,  and 

by  compelling  custom,  assist  materially  in  effect- 
ing sales.  Send  for  catalog.  Estimates  for  fix- 

tures submitted.  Walker  Bin  and  Store  Fixture 
Co.,  Ltd.,  Berlin,  Ont.  (tf) 

ANY  MAN  who  has  ever  lost  money  in  the  mails 
has  had  occasion  to  learn    by  painful   exper- 

ience that  the  only  properway  to  remit  money 
is  by  Dominion   Express  Money  Orders  and  For- 

i  eign   Drafts.     If  lost  or  delayed  in    the    mails,    a 
prompt  refund    is  arranged,   or  new  order  Issued 
without  further  charge. 

COPE  LAND-CHATTEL  SON  SYSTEMS- Short, 
simple.     Adapted  to  all   classes  of  business. 
Copeland-Chatterson-Crain,    Ltd.,     Toronto 

and  Ottawa.  (tf) 

DOUBLE  your  floor  space.  An  Otis-Fensom 
hand-power  el'evator  will  double  your  floor 

space,  enable  you  to  use  that  upper  floor  either  as 
stock  room  or  a s  extra  selling  space,  at  the  same 
time  increasing  space  on  your  ground  floor.  Costs 

only  $70.  Write  for  catalogue  "B."  The  Otls- 
Fensom  Elevator  Co.,  Traders  Bank  Building, 
Toronto.  (tf) 

DON'  r  USE  POOR  BUSINESS  STATIONERY 
— Get  your  printer  or  stationer  to  furnish  you 
wl'h  '  Barfker's  Bond"  Letterheads,  Envel- 
opes, Writing  Tablets,  etc.  Goods  perfect,  price 

moderjte.  Satisfaction  accompanies  the  added 
prestiee  which  follows  the  use  of  good  stationery. 
W.  J.  Gage  &  Co.,  Ltd.,  Paper  Makers,  Toronto. 

EGRY  BUSINESS  SYSTEMS  are  devised  to 
suit  eery  department  of  every  business  They 
are  labor  and  time  savers.  Produce  results  up 

to  the  requirements  of  merchants  and  manufacturers. 
Inquire  from  our  nearest  office.  Egry  Register 
Co.,  Dayton,  Ohio;  123  Bay  Street.  Toronto;  258% 
Portage  Avenue,  Winnipeg  ;  308  Richards  Street, 
Vancouver. 

ELIMINATE  FIRE  RISK,  save  insurance,  re- 
duce maintenance  costs  and  save  money  on 

your  actual  building  work  by  using  the  KAHN 
SYSTEM  of  Fireproof  Construction.  Used  in 
many  of  the  largest  business  premises  on  this 
Continent.  Write  for  catalogue.  Trussed  ex- 

crete Steel  Company  of  Canada,  Ltd.,  Walker  Rd„ 
Walkervllle.Ont.  (tf) 

ELLIOTT- FISHER     Standard    Writing-Adding 
Machines    make    toil    easier.     Elliott-Fisher 
Limited.  513,  No.  83  Craig  St.  W.,  Montreal, 

and  Room  314  Stair  Building,  Toronto. 

ERRORS  AVOIDED,  LABOR  SAVED-Using 
the  Shouperior  Autographic  Register.  Three 
copies  Issued  at  one  writing.  1st,  Invoice; 

2nd,  Delivery  Ticket ;  3rd,  Charge  Sheet,  perforat 
ed  for  filing.  No  handling  of  carbons.  High 

grade  printing  and  neat  invoices.  Make,  full  in- 
quiry. Autographic  Register  Co.,  191-193  195 

Dorchester  St.  East,  Montreal.  (tf) 

FIRE  INSURANCE.    INSURE  IN  THE  HART- FORD.    Agencies  everywhere  in  Canada. 

GET  THE  BUSINESS;  INCREASE  YOUR 
SALES.  Use  Multigr-ph  typewritten  letters. 
The  Multlgraph  does  absolutely  every  form  of 

printing.  Naves  you  25  p.c.  to  75  p.c  of  your 
printing  bill.  Multigraph  your  office  forms, 
letterheads,  circular  letters.  Write  us.  American 
Multigraph  Sales  Co.,  Ltd.,  129  Bay  St.,  Toronto. 

JUST  NOW  we  are  holding  a  special  sale  of 
second-hand  typewriters.  All  makes  are  re- 

presented: Underwood,  Remingtons,  Olivers,  Em- 
pire*, Smith  Premiers,  etc.  They  have  been 

caret u'ly  rebuilt  and  are  in  good  workable,  wearable 
condition.  The  Monarch  Typewriter  Company, 
Limited,  No.  98  King  Street  West,  Toronto,  Ont. 

KAY'S  FURNITURE    CATALOGUE    contains 
160    pages  of   fine    half-tone  engravings  of 
newest    designs    in   carpets,  rugs,  furn  ture, 

draperies,  wall  papers  and  pottery  with  cash  prices. 
Write  for  a  copy— it's  free.    John  Kay  Co.,  Ltd.,  36 
King  St.  West,  Toronto. 

KEEP  ACCOUNTS  WITHOUT  BOOK-KEEP- 
ING. A  century  ago  accounting  meant  keep- 

ing books.  To-day  you  can  keep  accounts 
cheaper,  better,  quicker  and  more  accurately  by 
throwing  away  all  books  and  in-tailing  a  McCaskey 

Account  Register.  Don't  be  skeptical— investiga- 
tion costs  nothing.  Write  us  to-day.  Dominion 

Register  Co.,  Ltd.,  lOOSpadina  Ave.,  Toronto,  (tf) 

MODERN  FIREPROOF  CONSTRUCTION. 
Our  system  of  reinforced  concrete  work,  as 

successfully  used  in  many  of  Canada's  larg- 
est buildings,  gives  better  results  at  lower  cost. 

"  A  strong  statement,"  you  will  say.  Write  us  and 
letus  prove  our  claims.  That's  fair.  Leach  Con- 

crete Co.,  Ltd.,  100  King  St.  West,  Toronto,      (tf) 

PROBABLY  the  most  talked  about  machine  in 
Canada  is  the  Hainer  Book-keeping  Machine. 
It  combines  in  one  machine  the  cash  and 

credit  register,  time  re-order  and  account  register. 
Representatives  "warned  everywhere.  Write  for 
our  proposition.  Book-keeping  Machines,  Ltd., 
424  Spadina  Ave.,  Toronto.  (tf) 

SAVE  50%  OF  THE  COST  OF  HANDLING 
merchandise  by  installing  a  Beath  System  of 
Overhead  Carriers.  Saves  valuable  floor 

space  because  the  trackage  is  on  the  ceiling.  Sys- 
tems for  all  kinds  of  businesses,  large  or  small. 

Write  us  for  Illustrated  catalog.  W.  D.  Beath  & 
Son,  193  Terauley  St.,  Toronto.  (tf) 

SHOW  CASES  AND    STORE    FIXTURES    for 
every  business.  Send  forillustrated  catalogue. 
Jon's  Bros.  &  Co.,  Limited,  30  32  Adelaide 

St.  W.,  Toronto,  Ont.  (tf) 

^COTCH  PLAID  STATIONERY  is  the  latest 
O  creation  for  business  and  society  correspon- 

dence. Paper  and  envelopes  present  a  finish- 
ed linen  surface,  most  agreeable  to  the  pen  touch. 

Leading  stationers  have  it.  Write  for  samples. 
The  Copp,  Clark  Co.,  Ltd.,  Toronto. 

T HE  FAVORITE  PEN  OF  THE  "TRADE." A  perfectly  reliable  fountain  pen  is  to  be 

found  In  the  Beaumel  "  hival  "  Pen.  Easy  to 
fill,  non-leakable,  and  writes  with  except  onal 
smoothness.  Gold  nibs  of  thicknesses  to  suit 

every  style  of  handwriting.  Guaranteed  in  every 
respect  Sold  by  all  stationers.  A.  R.  MacDou- 
gall  &  Company,  Canadian  Agents,  Toronto. 

THE  "KALAMAZOO"  Loose  L-af  Binder  is 
theonly  binder  that  will  hold  just  as  many 
sheets  as  you  actually  require  and  no  more. 

The  back  is  flexible,  writing  surface  flat,  align- 

ment perfect.  No  expo'sed  metal  parts  or  compli- cated mechanism.  Write  for  booklet.  Warwick 
Bros.  &  Rutter.  Ltd.,  King  and  Spadina,  Toronto. 
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THE  METAL  REQUIRED  IN  A  MODERN CONCRETE  BUILDING.  Our  special 
facilities  enable  us  to  produce  at  minimum 

cost  Concrete  Reinforcements,  Fenestra  Steel 
Sash,  Automatic  Fire  Shutters  and  Steelcrete 
Metal  Lath.  Complete  stock;  quick  delivery. 
Before  deciding  wr.te  us  for  catalogue  and  prices. 
Expanded  Metal  and  Fireproofing  Co.,  Ltd., 
Fraser  Ave.,  Toronto.  (tf) 

AREHOl'SE  and  Factory  Heating  Systems. 
Taylor-Forbes  Company,  Limited.  Supplied 
by  the  trade  throughout  Canada. 

WHEN  BUYING  BOOKCASES  insist  on  hav- 
ing  the   best  in   the   market— "Macey     Sec- 

tional Bookcases."     Carried  in  stock  by  all 
up-to-date   furniture   dealers.     Illustrated    booklet 
sent  free  on  request.     Canada   Furniture  Manufac- 

turers, Ltd. ;  General  offices,  Woodstock,  Ont.  (tf) 

TT7ANTED— A  splendid  opportunity  for  dealers 
"  to  handle  thebest  combination  Duplicating, 

Addressing  and  Office  Printing  Machine  on 
the  market.  Exclus  ve  territory.  Send  name  and 
address,  giving  occupation  and  references,  to  the 
Canadian  Writerpress  Company,  L'd.,  33  John  St., Hamilton,  Ont. 

WHY  IMPORT  Loose-Leaf  Binders  and  Metal 
Parts  when  you  can  buy  ''  Systems   Quality" from  us?    We  make  the  best  binders  in  the 

world;  make  them    to  match,   too.     Ours   are   the 
Canadian    Loose-Leaf   Standaids.     Business  Sys- 

tems Limited,  Manu  fact  uric  g  Stationers,  Toronto. (tf) 

■yOU  need  the  best  possible  protection  from  fire  ! *  If  your  valuables  are  In  one  of  our  safes  you 
can  rest  at  ease;  no  fire  is  too  hot  for  our 

safes  and  vaults  to  withstand.  We  manufacture 

vaults  and  safes  to  meet  every  possible  require- 

ment. Write  for  catalogue  "S."  The  Goldie  & McCulloch  Co.,  Ltd.,Galt,   Ont.  (tf) 

(£,_-,  buys  the  best  duplicating  machine  on  the 
vP/S  market.  ACME  will  print  anything  a  job '  "  printer  can  do.  Complete  outfit:  Acme 

Duplicating  Machine,  one  tubular  stand  fitted  with 
type  ca-es,  compartments  plainly  lettered  and 
arranged  like  universal  keyboard  of  the  standard 
make  of  typewriters,  one  drawer  for  accessories 
and  forms,  20  lb.  font  of  typewriter  type,  one 
chase,  one  Acme  ribbon  any  color  with  typewriter 
ribbon  to  match,  one  pair  tweezers,  two  quoins, 
one  key,  one  oil  can  and  one  set  of  regkts.  Sold 

with  a  guarantee.  Acme  Duplicator  Co.,  Balti- 
more, Md.,  U.S.A.  (tf) 

BUSINESS  FOR  SALE 

FOR  SALE— Book  and    stationery  store,  Gran- ville St.     G--od  stock,  about  $3,000.     Owner 
retiring  from  business.    Great  chance  for  live 

man.     Nelson's,    813  Granville  St  ,  Vancouver. 

ARTICLE  FOR  SALE 

CASH     REGISTER,     Nickel-plated,     handsome detail    adder,     regisers     one     cent    to     $20, 
perfect   condition.     Bargain    price,    $50.     R. 

O.  Fmith  Company.  Orillia 

PERIODICALS. 

KEEP  POSTED— The  leading  authority   in    Ca nada  on  groceries  and  food  products  is  THE 
CANADIAN  GROCER.     Important  tradecon- 

ditions  generally  discussed  every  week.     Price  $2 

per  year. 

THE  market   reports    make   HARDWARE  AND 
METAL  a  necessity  to  every  hardware  merch- 

ant,  paint  and  oil    dealer    in    Canada.     It  is. 
mailed   everv  Friday.     Subscription   price   $2    per 

year.     Address  HARDWARE  AND  METAL.  Mont- 
real, Toronto  or  Winnipeg. 

WANTED 

WANTED— An  active  and  responsible  agent  for 
the  exclusive  sale  in  Canada  of  the  acknow- 

ledged best  Atlas  of  Modern  Geography  by 

Stieler,  in  700  maps.wlih  162  inset  maps  engrav- 
ed on  copper,  adapted  fcr  the  use  of  the  Enjlish- 

speaking  public  by  B.  V.  Darbishlre.  Apply  to 
Messrs.  Ashe  r  &  Co.,  14  Bedford  Street,  Covent 
Garden,  London,  England. 
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British  Publisher  Visits  Canada 

Arthur  Spurgeon,  J.P.,  Head  of  Cassell 
&  Co.,  will  Cross  Canada —  Interviewed 
by  Bookseller  &  Stationer. 

Toronto,  May  7. — The  general  manager  of  Cassell  & 
Co.,  Arthur  Spurgeon,  J.  P.,  London,  is  at  present  on  a 

visit  to  the  company's  office  here,  and  will  proceed 
Hi  rough  to  the  coast,  with  a  view  to  sizing  up  the  Can-: 
adian  field  by  personal  touch.  Mr.  Spurgeon  arrived  in 
t  lie  city  from  New  York  on  the  5th  and  will  leave  on  the 
8th.  Among  numerous  other  engagements,  he.  addressed 
the  Empire  Club  and  delivered  an  inspiring  speech  on  the 
Literature  of  Canada,  with  reflections  on  various  other 
topics  of  interest  at  the  moment. 

Interviewed  by  the  Bookseller  &  Stationer,  Mr.  Spur- 
geon expressed  the  opinion  that  the  death  of  King  Ed- 
ward would  have  a  depressing  effect  on  the  book  trade  in 

England.  All  the  brilliant  so.cial  events  arranged  for  the 
coming  season  would  be  cancelled  and  there  would  be  a 

consequent  falling  off  in  all  lines  of  trade.  The  only  ad- 
vantageous circumstance  would  be  the  postponement  of 

the  general  election. 
The  outstanding  event  in  British  publishing  at  present, 

according  to  Mr.  Spurgeon,  is  Nelson's  experiment  in 
the  publication  of  two-shilling  novels.  All  eyes  are 
watching  the  attempt  with  the  greatest  interest.  Mr. 
Spurgeon  did  not  see  how  it  could  succeed.  In  the  first 

place  only  the  best-known  authors  would  sell  in  sufficient 
quantities  to  make  it  pay,  and  in  the  second  place  he 
did  not  think  the  authors  would  agree  to  the  low  price. 
It  would  act  as  a  deterrent  on  beginners,  and  in  that  way 
would  disorganize  the  entire  book  trade. 

The  censorship  of  the  libraries  had  been  an  import- 
ant subject  during  the  past  season.  It  now  looked  as  if 

the  libraries  were  taking  a  more  rational  view  of  the 
situation.  The  plan  of  dividing  objectionable  books  into 
two  classes,  the  first  class  being  banned  entirely,  and  the 
second  given  out  only  under  certain  conditions,  had  been 

dispensed  with  and  now  only  one  classification  of  objec- 
tionable books  existed. 

Mr.  Spurgeon  expressed  himself  as  well  pleased  with 

the  growth  of  the  company's  business  in  Canada. 

er  time,  but  will  have  one  that  is  more  effective.  For 
back  grounds,  he  may  use  arches,  scrolls,  ovals,  diamonds, 
etc.  These  designs  can  be  cut  out  of  inch  lumber,  and 
covered  with  bright  colored  cambric  or  some  other  cheap 

fabric,  and  the  floor  and  steps,  etc.,  be  covered  with  the 
same  material. 

Set  designs  Worked  iut  in  such  articles  as  button-hooks, 

cards  of  buttons,  papers  of  pins,  hat-pin  boxes, 'etc.,  might 
bo  arranged  upon  these  backgrounds,  and  securely  tacked 
there,  while  such  articles  as  dress  shields,,  cards  of  darning 

eotton  Can  be  fastened  together  and  suspended  in  pen- 
dant fashion,  while  spool  cotton,  spools  of  colored  silks, 

etc.,  can  be  strung  upon  cords  and  festooned  around. 
Windows  planned  as  indicated  certainly  take  some  time, 

Kit  as  most  of  the  display  can  be  arranged  in  the  trim- 

mer's  room  and  carried  into  the  window,  it  is  easier  to 
manage  than  when  the  best  part  of  the  trim  has  to  be  put 
in  place  where  it  stands. 

The  notion  department  is  a  good  profit-bringer  and 

certainly,  *in  most  stores,  is  entitled  to  more  frequent 
windows  than  it  at  present  enjoys. 

For  showing  toilet  articles,  hair  goods,  perfumery, 

combs,  leather  goods,  cut  glass,  china,  cutlery,  silverware, 
etc.,  many  of  the  large  stores  have  a  specially  fixtured 
window.  The  fixtures  consist  of  a  platform  about  18 
inches  high,  with  the  front  and  back  paneled  the  same  as 
the  permenant  wood  of  the  window  background,  and  as 

a  rule  this  fixture  is  about  one-half  the  depth  of  the  win- 
dow. 

The  trimmer  who  is  handy  with  tools  could  make  a 
fixture  that  would  answer  every  purpose,  or  he  could 
easily  direct  a  carpenter  how  to  do  so.  A  low  platform 
which,  when  in  the  window,  would  stand  18  inches  above 
the  level  of  the  window,  would  answer  every  purpose. 

A  board  covered  plainly  and  smoothly  with  felt  or  velvet 
could  be  nailed,  so  as  to  cover  the  front,  and  a  brass  rail 

from  which  a  curtain  was  suspended  would  form  a  suffi- 
cently  handsome  background.  Such  a  fixture  would  be 
movable,  but  as  in  the  big  stores,  should  be  always  in use. 

The  Notion  and  Smallwares  Window. 

The  average  trimmer  always  makes  a  protest  when 
asked  to  put  in  a  notion  and  smallwares  window,  because 
this  is  a  difficult  proposition  to  handle  properly,  and  one 

that  also  takes  up  a  lot  of  valuable  time.  This  is  one  • 
reason  why  so  few  notion  windows  are  shown.  Because 

of  the  varied  and  irregular  shapes  of  the  goods,  the  only 
way  in  which  a  display  can  be  made  to  look  anything  is 
by  having  a  number  of  steps,  platforms  and  shelves,  for, 
if  this  is  not  done,  the  display  will  be  flat  and  unattrac- 

tive. Here  it  is  that  many  trimmers  fall  down,  for  they 
attempt  to  apply  the  principles  of  low  trims  that  rule  in 
other  goods  to  the  notion  window,  and  this  is  one  of  the 
few  lines  that  form  the  exception  to  the  general  rule. 

The  old-fashioned  high  trim  is  decidedly  best  for  no- 
tions, and  a  trim  that  presents  a  stocky  appearance  is 

the  one  that  has  the  best  effect,  for  just  a  few  items  of  a 
line  will  make  no  impression  on  the  eye  of  the  onlooker. 

If  the  trimmer  will  but  use  graduated  steps  and 

shelves  and  tables,  he  can  not  only  put  in  a  trim  in  short- 
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Some  New  Books 

Manners  and  Rules  of  Good  Society.  London:  Frederick 
Warne  &  Co.  Cloth  2s.  6d.  net. 

This  is  a  new  and  revised  edition  of  a  valuable  work  on 

etiquette.  It  contains  forty-seven  chapters,  including 
every  rule  and  point  that  could  possibly  be  comprehended 
in  its  title.  The  work,  throughout  its  thirty  editions  has 
commended  itself  to  the  attention  of  thousands  of  readers. 

Century  Student's  Manual.  By  T.  Sharper  Knowlson. 
London.  Frederick  Warne  &  Co.  Cloth  2s.  6d.  net. 

The  author,  who  has  devoted  much  attention  to  edu- 

cation, seeks  in  this  book  to  elucidate  the  theory  of  edu- 
cation and  then  proceeds  to  outline  a  course  of  general 

study,  vJiich  wilTsuit  the  needs  of  the  private  student,  as 
well  a9  the  general  reader,  who  wishes  to  make  the  most 
of  his  time  and  opportunities. 

Rives,  Hallie  Ermine.  The  Kingdom  of  Slender  Swords. 
Toronto  :McLeod  &  Allen.  February.  Cloth,  $1.25. 

The  American  colony  in  Tokyo  is  the  scene  of  this  new 

story  by-the  author  of  "Hearts  Courageous"  and  "Satan 
Sanderson."  Its  plot' is  romantically  intricate  but  quite 
plausible.  Barbara  Randolph  from  Virginia  is  the  leading 
lady  but  little  Haru,  her  maid,  is  the  real  heroine. 
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The 

5\6 "  J.  P. " 
NON-LEAKABLE 
FOUNTAIN    PEN 

FITTED    WITH    14-CARAT    GOLD    NIB.       Can    be    carried    in    any    position    and  will    not  leak. 

Sole  Makers  :  JEWEL   PEN   COMPANY,    102,  Fenchurch   St.,   London,   England. 
Specialties  :    Pens   of   all.  Kinds   and   Patterns    made   for  the    trade. 

SPENCERIAN 
STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and  correspondents  as 

THE  BEST 
Works  i  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors :  Spenccrian  Port  Co.,  Now  York 

" Modern  B"  Pen  &  Pencil  Clips 5  CENTS  EITHER  SIZE 

Duryea-Hoge  Company    Inc.  Manufacture™ 
108   FULTON   STREET,  NEW  YORK  CITY 

"ROB  ROY" PENS 
Sold  by 

All  Stationers 
in  6d.,  1/-  and 
Gross  Boxes 

HINKS." WELLS.  &  CO 

This 
series  of  Pens 

is  made  of  the 
same  material,  by  the 

same  tools,  by  the  same 
ot»  process  and  at  the  same 

works  as  the  series  of  '  Waver- 
ley'  Pens  which  Hinks.Wells  & 

Co.  have  for  30  years  and  upwards 
(prior  to  Sept.,    1901),  manufactured  for 

and  supplied  to  the  Proprietors  thereof. 

BIRMINGHAM.  ENGLAND 

WAVERLEY 
PENS 

■       THE  WORLD'S  FAVORITE        ■ 

THE  RESERVOIR  WAVERLEY  WRITES 
253   WORDS   WITH    ONE  DIP  OF  INK 

SOLD  EVERYWHERE 

MACNIVEN  &  CAMERON,  LTD. 
Steel,  Gold  and  Fountain  Pen  Makers  to  the  Trade 

WAVERLEY     WORKS,    EDINBURGH 

THE  ONLY  "PRACTICAL"  CALENDAR 
Be  a  Practical  Salesman.      Prices  arranged   so  as  to  give  you 

a  better  profit  than  any  other  calendar 

THE  WEEKS-NUMAN  COMPANY 
39-41  Park  Place New  York 

and 

ALL   CANADIAN   JOBBERS 
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Made  in  Canada" 
A  completely  equipped  factory  is  now  in  operation  in  Montreal 
to  supply  the  ever  increasing  demands  for  Carter's  Inks  and Adhesives  in  Canada. 

A  thoroughly  competent  force  has  been  at  work  some  time, 
first  however  having  been  schooled  in  the  home  factory. 
Dealers  can  therefore  rest  assured  that  exactly  the  same 
high  standard  that  has  always  characterized  these  products 
will  be  maintained  in 

Carter's   Inks  and  Adhesives which  are  MADE   IN   CANADA 

Carter's  Writing  Fluid  maintains  its  position  as  the  best  general  ink  for  office  and  home.      This 
and  all  other  Carter  staples  and  specialties  listed  in  New  Canadian  Price  List-     Copy  on  request. 

Boston 

THE  CARTER'S  INK  COMPANY 
MONTREAL,      CANADA 

New  York 
Chicago 

National  B LANK OOKS 

TRADE MARK 

MADE  in  all  sizes,  rulings    and 

bindings    to    meet    every    re- 
quirement of  the  accountant. 

They  contain  paper  of  extra  fine  qual- 

ity— the  best  products  of  the  Holyoke 
Mills  being  used  for  the  purpose. 

The  National  Line  also  includes  a 

wide  variety  of  Loose  Leaf  Ledgers, 
Price  Books  and  Memoiandums. 

National  Blank  Book  Co. 
HOLYOKE  MASSACHUSETTS 

Higgins'   Inks    and  Adhesives 

The  Higgins  Inks  and  Adhesives  are  in  a  class  by  ihenselves.  They  are 
the  best  goods  that  original  thought,  conscientious  workmanship  and  sustained 
high  ideals  can  produce.  They  are  largely  imitated  but  never  t  quailed.  They 
give  unvarying  satisfaction  to  consumers  and  dealers,  and  every  unit  is  backed 
by  our  absolute  guarantee.     Prick  Lists  and  Discounts  on  Request. 

CHAS.  M.  HIGGINS  &  CO.,  New  York,  Chicago,  London 
Originators  and  Manufacturers  of  Inks  and  Adhesives 

MAIN  OFFICE,  271  Ninth  St.        TJonnu-T  vtvt    IV  V      TT  G     \ 

| FACTORY,  240,  244  E.ghth  St         DROOKIA  N,  JN  .  I  .,    I   .h.A. 
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%Hfy  anl500 

QmmoIuctsij)$dine 

kaaiienisrtet/orsdle- 
Sil^di)ipro/itifi§e 

? 

HecausevJeipapn/adare 

t}esejooIsoursdi>esin 
ouioiriphijMifioutajji 
inferipAiijiw/it 
Ompcdotfc^tdtrak 

foToar50sf}cdcSn^e apd50()j)dsis$6.OO 
perlOO.&xpress  pail 

VieCksMllioltG. 
MottmmApkA. 

DAVID  FORREST 

129  Bloor  St.  East,  Toronto,  Can. 

Canadian  representative 

PAYSON'S  IrtDiiLlbLU  INK 

irade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Dip'oma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- tion, Montreal.  1897 

Standard 
Commercial  Works 

Matte's  Interest  Tables 
at  4  to  io  per  cent   Price,  $3.00 

Matte's  Interest  Tables 
at  3   per  cent   Price,  $3.00 

Hughes'  Interest  Tables 
and  book  of  days  combined  at  3  to  8    per 
cent      Price,  $5  00 

Hughes'  Supplementary  Interest 
Tables         Price,  $2.00 

Hughes'  Interest  Tables 
at  6  and  7  per  cent.,  on  folded  card 

Price,  $1.00 

Hughes'  Savings   Bank    Interest 
Tables 

at  2.y2,  3  or  3  ■<£  per  cent.,  each  on  separate 
card     Price,  $1.00 

Buchan's  Sterling  Exchange 
Tables         Price,  $4.00 

Buchan's  Sterling  Equivalents 
and  Exchange  Tables. 

Price,  $4.00 

Buchan's  Par  of  Exchange (Canadian) 
Mounted  on  card    Price,  35c 

Import   Costs 
A  new  Advance  Table   Price,  $1.50 

The  Importer's  Guide Advance  Table   Price,  75c 

The  Canadian   Customs    Tariff 

I  Price,  50c 

A  cmtUle  cililoga:  of  all  the  abjvs  publiation 
sent  free  upon  application. 

Morton,  Phillips  &Co. 
PUBLISHERS 

1 1 5  and  1 1 7  Notre  Dame  St.  West,  MONTREAL 

N.B.-The  BROWN  BROS..  Ltd.,  Toronto,    arry 

a  full  line  of  our   publication! 
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TiTe  Topaz  Pencil 
As  good   as   any   at   any   price 
Better  than  any  at  the  same  price. 

HB,    H,    with    rubber    tips, 

HB,H,2H,3H,4H,B,2B 
without  rubbers. 

INDELIBLE  COPYING 
Medium  and  Hard. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 
Wholesale  Stationers,  TORONTO. 

THE 
MERCHANTS  MERCANTILE  CO. 

260  St.  James  St.,  Montreal 
Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and    reliable  in- 

formation to  date.     Every  modern  facility  for  the 
collection  of  claims.  Tel.  Main  198  J 

HOTEL   DIRECTORY. 

THE    GRAND    UNION 
The  most  popular  hotel  in 

OTTAWA,    ONT. 

JAMES  K.  PAISLEY, Proprietor 

HALIFAX   HOTEL 
HALIFAX,  N.S. 

ACCOUNTANTS    AND    AUDITORS. 
JENKINS  &   HARDY 

Assignees,  Chartered  Accountants,  Estate  and 
Fire  Insurance  Agents. 

15J  Toronto  St.                           52  Can.  Life  Bldg. 
Toronto  Montreal   

Wle 
Want 
So  1beav 

What  every  sub- 
scriber thinks  of 

our 

Office 
Equipment 
Bepavttnent 

Send   your   criti- cisms to  the 
Editor 

3Book&ellev  and 
Stationer 

Govonto. 



Gossip  of  the  Month 
A  British  publisher  put  rather  a  new  light  on  the 

future  of  publishing-  in  Canada,  when  he  said  that  h« 
anticipated  an  immense  sale  of  Canadian  books  in  the 
next    few  years  among  the   swarms  of  immigrants    who 

P.  E.  Ritchie.  We  are  not  aware  what  steps,  if  any, 

have  been  taken  to  ascertain  the  views  of  tJanadian  pub- 
lishers and  authors  on  this  subject,  but  so  far  as  we  are 

aware  Canada's  representatives  ar£  going  to  London 
without  having  had  any  consultation  with  the  interests 
involved  in  this  country.  There  has  been  practically  no 
public  announcement  of  their  going.  This  is  not  as  it 
should  be.  There  should  have  been  some  discussion  of 
the  matters  to  come  before  the  conference  and  a  state- 

ment of  opinion  from  Canadian  publishers  and  authors. 

At  the  recent  meeting  of  the  American  Newspaper 

Publishers'  Association,  one  subject  brought  up  for  dis- 
cussion was  the  proposal  to  take  action  to  stop  giving 

free  reviews  of  books,  in  the  newspapers  in  the  associa- 
tion. Action  was  deferred  in  the  matter.  Of  course, 

from  the  newspaper  publisher's  standpoint  the  book  re- 
view page  has  always  been  a  sore  point  and  we  know 

of  several  newspapers  which  refuse  absolutely  to  review 
the  books  of  publishers  who  do  not  advertise  with  them. 
On  the  other  hand  the  book  publishers  can  afford  to 
smile  at  the  nice  advertising  his  books  are  receiving  all 
at  the  expense  of  one  little  review  copy  and  the  few 
cents  it  costs  to  send  it.  The  only  person  who  trades 
on  an  even  basis  is  apparently  the  reviewer,  for  he  or 

she  gets  the  book  and  perhaps  a  little  money  in  addi- 
tion, for  the  usually  pleasant  task  of  reading  and  review-* 

iBgl  it. #      *      * 

Does  a  newspaper  review  help  the  sale  of  a  book  ? 
Ask  tiie  average  publisher  and  he  will  deny  that  it 

does.    He  may  quote  the  experience  of  an  American  pub- 

REV.   G.  W.   KERBY 

A  new  edition   of  whose  "The   Broken  Trail" 
is   shortly   to    appear. 

would  come  to  our  shores.  Hitherto  we  have  been  ac- 
customed to  think  of  the  sale  of  books  among  the  people 

we  have  at  present  in  Canada.  Most  of  us  base  our 

estimates  of  a.  book's  selling  potentiality  on  the  existing 
native-born  population.  But  what  a  field  for  speculation 
is  opened  up  when  we  take  into  consideration  that  army 
of  new  Canadians  coming  in  from  all  parts  of  the  globe. 
They  will  want  to  know  about  Canada.  The  majority 
will  be  anxious  to  read  descriptions  of  the  country  and 
its  possibilities.  A  smaller  number  will  be  curious  to  M 

read  about  the  country's  history.  Some  will  be  desirous 
of  becoming  acquainted  with  Canada's  great  men.  There 
will  in  fact  be  a  growing  demand  for  all  kinds  of  books 
about    the  Dominion. 

*        *        * 

An  important  copyright  conference  is  to  be  held  this 
month  in  London,  at  which  representatives  of  the  self- 
governing  colonies  are  to  be  present  and  discuss  the 
policy  which  the  Empire  is  to  adopt  towards  the  Berne 
Copyright  Convention  of  1908.  Canada  is  to  be  repre- 

sented at  this  conference  by  Hon.  Sydney  Fisher,  Minis- 
ter of  Agriculture,  and  the  Registrar  of  Copyrights,  Mr. 
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Usher,  who  caused  a  fictitious  book  to  be  reviewed  very 
favorably  in  a  newspaper,  and  then  never  received  a 

single  enquiry  for  it.  Possibly  this  story  is  itself  ficti- 
tious, but  it  has  undoubtedly  a  grain  of  truth  in  it. 

Many  people  read  book  reviews  now-a-days  and  dispense 
with  reading-  the  books  themselves.  By  and  by  we  think 
the  whole  question  of  book  reviews  will  come  down  to  a 
more  rational  basis  in  this  country,  as  apparently  it 
has  in  England  and  the  United  States.  We  will  then 

find  newspapers  and  periodicals  demanding-  and  receiving 
some   fair   consideration   for   the   space   they   devote     to 
book  reviews. 

*  »       * 

It  is  certainly  unfair  that  the  books  of  a  publisher, 
who  never  advertises  in  a  newspaper,  should  receive  long 
notices,  while  the  books  of  another  publisher,  who  does 

spend  money  in  advertising,  receive  no  more  considera- 
tion. It  -is  a  deterrent  to  any  advertiser  and  no  wonder 

book  advertising-  is  so  little  resorted  to  in  Canadian 
newspapers.  It  is  just  about  the  same  condition  that 
used  to  prevail  with  the  railroads.  An  editor  would  give 
almost  any  concessions  in  his  paper  just  to  ride  free  on 

a  train.  Nowadays  an  editor  seems  willing-  to  do*  prac- 
tically the  same  things  in  order  to  collect  a  library. 

*  *        * 

The  death  of  King  Edward  is  not  only  an  occasion 
for  sorrow  among  his  loyal  subjects,  but  it  has  been  a 
source  of  considerable  monetary  loss  to  the  booksellers. 

.The  fact  that  King  Edward's  name  is  specifically  men- 
tioned in  the  prayer  book  of  the  Church  of  England, 

renders  practically  useless  the  entire  edition  at  present 
on  the  shelves  of  the  bookstores.  The  recent  issuance 
of  the  new  hvmnal  which  in  many  cases  has  been  bound 

REV.   HAMILTON  WIGLE,   B.A. 

Author  of  "The  Veteran   ind   Other   Poems." 
(Briggs. 

in  with  the  prayer  book,  makes  the  stock  on  hand  larg-er 
than  usual  and  the  loss  will  consequently  be  heavier. 

One  bookseller  suggests  that  in  view  of  similar  occur- 
rences in  future  years,  the  name  of  the  sovereign  be 

made  impersonal  in  all  prayer  books  printed  hereafter. 
This  seems  a  most  reasonable  suggestion  and  one  that 
would  in  no  way  detract  from  the  value  or  reverent 
character  of  the  book. 

•  •        * 

The  appearance  of  two  books  by  Canadians  on  the 
list  of  a  British  publisher  is  an  occurrence  deserving  of 
some  attention.  Hitherto  Canadian  writers  have  either 

been  content  to  seek  publication  for  their  work  in  Can- 
ada, frequently  paying  a  portion  of  the  cost  of  manufac- 
ture themselves,  or  else  they  have  negotiated  with  Amer- 
ican publishers.  A  few  may  have  arranged  to  have  their 

books  made  in  England.  But  of  the  straight  publication 
by  British  publishers  of  books  by  Canadian  authors,  we 

have  had  very  few  examples.  This  shows  how  the  Can- 
adian idea  is  developing  across  the  Atlantic  and  we  may 

expect  to  see  more  and  more  books  by  Canadians  on 
the  lists  of  British  publishers  in  the  days  to  come. 

»        »        * 

Without  detracting  from  the  value  of  Mrs.  Humphry 

Ward's  new  novel,  in  which  Canada  looms  up  so  impres- 
sively, it  may  be  said  that  it  would  have  been  much 

better  had  the  manuscript  of  the  story  been  submitted 

to  some  Canadian  writer,  familiar  with  life  and  condi- 
tions in  this  country,  for  the  revision  of  little  details 

here  and  there,  which,  as  set  down  by  Mrs.  Ward,  are 
incorrect  or  not  according  to  Canadian  usage.  No 
novelist  can  bo  expected  to  write  with  precision  of  a 
country  only  seen  cursorily  from  a  railroad  car,  and 
Mrs.  Ward  is  indeed  to  be  congratulated  that  she  has 
succeeded  so  well,  but  there  are  still  a  few  points  that 
might  advantageously  be  corrected.  These  are  defects 

common  to  many  books  about  Canada  written  in  Eng- 
land. Some  are  so  extreme  that  the  books  become  a 

laughing  stock  to  people  in  the  Dominion.  Probably  the 
same  is  true  of  such  volumes  as  Canadians  write  about 
other  countries. 

*  »        * 

There  is  to  be  quite  a  lengthy  list  of  Canadian  fiction 

this  year.  We  already  welcome  Miss  Montgomery's  third 
Prince  Edward  Island  story.  Marian  Keith  is  to  have 
a  novel  in  the  summer,  as  is  also  R.  E.  Knowles.  There 
are  books  by  the  two  new  authors,  S.  A.  White  and  H. 
A.  Cody,  and  Mrs.  Nellie  L.  McClung  will  have  her 
second  story  ready  shortly.  It  is  not  likely  that  Ralph 
Connor  will  produce  a  new  book  this  year,  as  it  is  his 
custom  to  allow  a  year  to  pass  between  the  publication 
of  his  novels.  Dorothy  Dean  Tate  and  Frances  De  Wolfe 
Fenwick  have  already  been  noticed. 

FINE  PICTURE  POST  CARDS. 

The  picture  postcard  nowadays  has  become  such  a 

commonplace  that  only  the  finest  and  newest  cards  at-* 
tract  attention.  A  card  must  possess  exceptional  qual- 

ity before  it  receives  commendation.  This  ability  to 
attract  the  attention  and  draw  forth  a  word  of  praise  is 
possessed  by  a  series  of  cards  issued  by  the  Drysdale 

Company,  209  State  Street,  Chicago.  The  cards  are  re- 
productions in  photogravure  of  pen  and  ink  drawings  by 

Margie  McMein  and  Marion  Reed,  and  in  the  delicacy  of 
the  treatment  possess  a  distinct  charm.  The  cards  come 

either  plain  or  hand-colored  and  embrace  heads,  figures 
and  decorated  mottoes.  There  are  25  cards  in  the  series. 
The  Drysdale  Company  are  represented  in  Canada  by 
the  Sutcliffc  Co.,  Toronto. 22 
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Information  about  Copyright  Fiction 
A  Record  of  the  Novels  which  have  Ap- 

peared  during  April — More    New  Titles 
Being  Arranged  for. 

"Lady  Merton,  Colonist,"  Mrs.  Humphry  Ward's  new 
novel,  by  virtue  of  its  Canadian  setting,  has  naturally  at- 

tracted much  attention,  and  the  Musson  Book  Co.,  who  is- 
sue the  Canadian  edition,  report  a  large  demand  for  it. 

It  lias  been  their  best  seller  during  the  past  month. 

L.  C.  Page  &  Co.,  Boston,  have  at  length  ready  "Kil- 
meny  of  the  Orchard,"  Miss  L.  M.  Montgomery's  third 
and  latest  book.  It  has  been  produced  in  the  high  class 
style  characteristic  of  these  publishers,  with  illustrations 
in  color.  In  view  of  the  large  sale  of  its  two  predecessors 

"Kilmeny"  should  immediately  jump  into  the  ranks  of 
the  best  sellers. 

The  Musson  Book  Co.  have  received  a  second  supply 

of  "Lord  Loveland  Discovers  America,"  by  C.  N.  &  A.  M. 

BAKUNbSS   ORCiir 

Author   of   "  Petticoat   Government." 
(Copp,  Clark  Co.) 

Williamson.  A  third  edition  of  "The  Rosary, "by  Florence 
Barclay,  and  a  new  edition  of  "The  City  of  Beautiful 
Nonsense,"  by  E.  Temple  Thurston,  have  also  been  re- 
ceived. 

The  Musson  Book  Co.  have  arranged  for  Canadian 

editions  of  "Adrian  Savage,"  by  Lucas  Malet,  and  "The 
Black  Patch,"  by  Baroness  von  Hutten,  both  of  which 
will  be  ready  shortly. 

By  arrangement  with  the  Dillingham  Co.,  New  York, 
the  Copp,  Clark  Co.  are  handling  the  following  novels  in 

Canada  for  this  house: — "In  Old  Kentucky,"  by  Edward 
Marshall;  "Tinsel  and  Gold,"  by  Dion  Clayton  Calthrop; 
"John  Holden,  Unionist,"  by  T.  C.  DeLeon;  "The  Red 
Flag,"  by  Georges  Ohnet;  "The  Land  of  Frozen  Suns," 
by  Bert  rand  W.  Sinclair,  and  "The  Happy  Family,"  by 
B.  M.  Bovveu.     Nerly  all  of  these  novels  are  illustrated. 

McLeod  &  Allen  expect,  to  have  ready  this  month  "The 
Depot  Master,"  by  Joseph  C.  Lincoln.  Mr.  Lincoln,  it 
will  be  recalled,  is  the  author  of  "Cap'n  Eri,"  "Cy. 
Whittaker's  Place,"  etc.,  and  is  gifted  with  a  rich  fund 
of  humor,  which  make  his  books  very  amusing. 

The  Copp,  Clark  Co.  have  brought  out  a  Canadian 

edition  of  "The  Sky  Man,"  by  H.  K.  Webster,  which 
promises  to  have  a  good  sale.  The  scene  is  laid  in  the 
Arctic  regions,  and  the  hero  is  a  young  American,  who  has 
discovered  the  art  of  flying  with  artificial  wings. 

Three  titles  in  the  reprint  edition  of  the  works  of  Sir 

Gilbert  Parker  are  now  ready — "The  Weavers,"  "  fne 

Right  of  Way,"  and  "The  Battle  of  the  Strong."  A 
fourth,  "Seats  of  the  Mighty,"  will  appear  on  May 
20.  The  Copp,  Clark  Co.  are  finding  this  issue  a  most 

popular  one. 
"Petticoat  Government,"  by  Baroness  Orczy,  was  pub- 

lished by  the  Copp,  Clark  Co.  May  10.  This  concludes  the 
series  of  spring  novels  announced  by  this  company  earl- 

ier in  the  season.  They  have,  however,  more  recently 
added  two  more  titles  to  their  list,  which  will  appear 

about  the  middle  of  the  month.  These  are  "The  Run- 

ning Fight,"  by  William  Hamilton  Osborne,  author  of 
"The  Red  Mouse"  and  "The  Gilded  Chair,"  by  Melville 
Davisson  Post,  an  international  romance. 

McLeod  &  Allen  are  making  a  special  effort  with  "The 
Arch-Satirist,"  the  Canadian  story,  by  Frances  De  Wolfe 
Fenwick,  which  they,  feel  is  deserving  of  a  good  recep- tion. 

Richard  Harding  Davis'  volume  of  short  stories,  "Once 

I  pon  a  Time,"  announced  by  McLeod  &  Allen,  will  in 
all  probability  be  ready  some  time  this  month.  They  also 

expect  to  issue  in  May  "The  Gold  Trail,"  by  Harold Bindloss. 

"The  Day  of  Souls,"  by  Charles  Tenney  Jackson,  is 
one  of  the  strongest  stories  on  McLeod  &  Allen',  spring 
list.  Its  scene  is  laid  in  California  and  presents  a  graphic 
picture  of  life  out  west.  Those  who  have  read  it  con- 

sider it  a  striking  piece  of  work. 

George  Ban-  McCutcheon's  "The  Butterfly-Man"  is 
published  this  month  by  William  Briggs.  It  is  attractive- 

ly made  up  like  all  this  author's  previous  books  and  should 
prove  a  good  seller. 

William  Briggs  announces  that  he  is  carrying  a  heavy 
stock  of  "Kilmeny  of  the  Orchard,"  by  L.  M.  Montgom- 

ery. 

Henry  Frowde,  Toronto,  has  received  a  first  consign- 
ment of  the  St.  Cuthbert  Series  of  reprint  fiction,  and  is 

ready  to  fill  orders.  The  titles  received  include  "Bonnie 
Brier  Bush,"  "Window  in  Thrums,"  "Concerning  Isabel 

Carnaby,"  "Beatrice  of  Venice,"  "Land  of  the" Leal," 
"The  Saint,"  "The  Man  who  Rose  Again,"  etc. 

William  Briggs  has  ready  four  titles  in  his  series  of 

cheap  reprints.  These  are  "David  Harum,"  "Lords  of 
the  North,"  "Jane  Cable"  and  "Fenwick 's  Career." 
These  hooks  have  all  the  original  covers,  the  only  differ- 

ence being  a  cheaper  grade  of  paper. 

The  Macmillan  Co.  of  Canada  express  gratification  at 
the  reception  being  accorded  Winston  Churchill's  "A 
Modern  Chronic'e,"  published  last  month.  Sales  have  been 
most  satisfactory.  They  also  report  that  Gertrude  Ather- 
ton's  "Tower  of  Ivory"  has  taken  exceedingly  well. 

"The  Rajah's  People,'"  a  novel  of  Indian  life,  by I.  A.  R.  Wylie,  will  be  published  during  the  summer  by 
the  Macmillan  Co.  of  Canada.  They  will  also  issue  shortly 
"The  Devourers,"  by  Chartres.  "A  Life  for  a  Life,"  by 
Roger  Herriek  is  due  this  month. 
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Some  Canadian  Books  of  the  Month 

Brief  Reviews  of  the  Work  of  Canadian 

Authors — A  Few  Titles  Worth  Attention 

by  Careful  Readers. 

Kilmeny  of  the  Orchard. 

The  vogue  of  the  "Anne"  books,  "Anne  of  Green 
Gables"  and  its  sequel  "Anne  of  Avonlea,"  has  been 
one  of  the  notable  features  of  the  book  trade,  both  in 

America  and  in  England,  during  the  past  two  years; 
Their  author,  Miss  L.  M.  Montgomery,  of  Prince  Edward 
Island,  has  not  only  made  a  name  for  herself,  but  has 
done  much  to  bring  the  charms  of  her  Island  home  to  the 
attention-  of  the   world.     A   third   Island   story,   entitled 

KILMENY 

The  heroine  of  Miss  L.  M.    Montgomery's   new   story. 

"Kilmeny  of  the  Orchard,"  has  just  conic  from  her  pen, 
(L.  ('.  Page  &  Co.,  Boston.  Cloth,  $1.25),  and  it  will  be 
warmly  welcomed  by  all  who  have  enjoyed  reading  its 
two  predecessors.  The  scene  is  laid  in  a  small  community 
on  the  Island,  but  Anne  does  not  figure  in  it.  Instead  we 

are  introduced  to  a  remarkable  girl,  called  Kilmeny  Gor- 
don, who,  while  strikingly  beautiful,  is  unable  fco  utter 

a  word.  She  lives' the  life  of  a  recluse,  jealously  guarded 
by  an  uncle  and  aunt.  There  comes  upon  the  scene  a 

young  Nova  Scotian,  who  has  volunteered  to  replace  an 
invalid  friend  .as  teacher  of  the  local  school.  With  these 

two  characters,  Miss  Montgomery  works  out  a  charming 
romance.  Her  treatment  is  delicate,  and  we  breathe 

throughout -the  atmosphere  of  the  Island. 

Mrs.  Humphry  Ward's  Eulogy. 

It  is  a  unique  occurrence  when  a  novelist  of  the  rank 
of  Mrs.  Humphry  Ward  finds  in  Canada  a  theme  worthy 

of  her  pen'.  Pp  to  the  present  time  no  contemporary 
novelist  of  the  first  class  has  ever  attempted  to  write 

thus  of  Canada.  In  "Lady  Merton,  Colonist  (Mus- 

son  Book  Co.,  Toronto.  Cloth,' $1.25),  Mrs.  Ward  pre- 
sent- a  eulogy  of  the  country,  which  will  undoubtedly 

prove  very  effective  as  an  advertisement.  It  is  n  nar- 

rative story  largely — the  account  of  a  journey  over  the 
Canadian  Pacific  Railway  to  the  coast  and  back,    Lady 

Merton,  a  young  Englishwoman,  typical  of  the  highest  re- 
finement of  English  society,  falls  in  with  a  self-made 

Canadian,  representing  the  spirit  of  the  new  world  and 

between  the  two  there  springs  up  an  irresistible  attach- 
ment. A  little  excitement  is  added  to  the  story  by  the 

presence  of  an  English  suitor,  who  stands  in  contrast  to 
the  Canadian,  and  to  the  somewhat  melodramatic  behavior 

of  the  Canadian's  father.  To  Canadians,  the  story  is 

full  of  interest,  as  giving  an  Englishwoman's  impres- 
sion of  the  country  and  its  destiny. 

The  First  Great  Canadian. 

A  distinct  service  has  been  done  Canadian  history 

by  Charles  B.  Reed  in  the  compilation  of  a  life  of  Pierre 

Le  Moyne.  Sieur  D 'Iberville  (The  First  Great  Canadian. 
Chicago:  A.  C.  McClurg  &  Co.  Cloth,  $2  net.)  Dr.  Reed 
has  paid  a  well-deserved  tribute  to  the  memory  of  a  man 
who  was  conspicuously  active  in  advancing  the  interests 

of  France  during  the  days  when  French  power  was 
strong  in  America.  Born  in  Montreal,  Pierre  Le  Moyne 
was  indeed  the  first  native  Canadian  to  occupy  a  place  of 

prominence  in  the  pages  of  history.  His  exploits  on  Hud- 

son's  Bay,  on  the  Gulf  of  St.  Lawrence,  and  on  the  Gulf 
of  Mexico,  are  narrated  in  detail  by  Dr.  Reed,  Who  has 
brought  to  his  work  a  genuine  admiration  for  the  prowess 
of  the  famous  soldier.  The  book  is  not  one  of  dry  facts, 
but  is  clothed  in  dramatic  form  and  the  narrative  of  Le 

Moyne 's  life  moves  on  like  a  romance.  Several  old  maps 
and  illustrations  have  been  included,  which  add  to  the 
value  of  the  book. 

The  Faith  of  a  Layman. 

Professor  Osborne,  of  Winnipeg,  is  already  known  to 
Canadian  readers,  as  the  author  of  an  interesting  volume 

of  essays  on  Shakespeare  and  other  literary  themes.  He 

has  now  produced  a  thoughful  work  entitled,  "The  Faith 
of  a  layman"  (Toronto:  Cassell  &  Co.),  in  which  he  deals 
with  the  present  phase  of  social  evolution.  The  writer 
shows  that  the  life  of  the  individual  is  aroused  and  sus- 

tained by  inspiration,  struggle  and  conviction — that  the 
social  organism  is  the  conservator  of  all  that  makes  for 

progress — and  that  the  church  as  the  exponent  and  pro- 
pagandist of  Christianity  needs  a  new  awakening.  The 

concluding  chapters  deal  with  the  significance  of  Christ- 
ianity and  its  present  militant  aspect.  The  book  is  a 

notable  one,  written  from  the  standpoint  of  a  layman. 
In  style  it  is  crisp,  sententious  and  stimulating. 

A  Valuable  Bibliography. 

The  HMO  volume  of  "The  Review  of  Historical  Pub- 

lications Relating  to  Canada,"  edited  by  H.  H.  Langton, 
librarian  of  the  University  of  Toronto,  and  George  M. 

Wrong,  professor  of  history,  continues  the  excellent  work 
begun  several  years  ago  by  these  two  gentlemen.  To 

those,  whose  attention  has  not  previously  been  directed- 
to  this  volume,  it  might  be  explained  that  in  it,  com- 

petent reviewers  discuss,  often  at  some  length,  all  the 

books  and  magazine  articles  of  an  historical  or  descrip- 
tive nature  dealing  with  Canada,  which  have  appeared 

during  the  preceding  year.  The  reviews  have  the  ad- 
vantage of  being  perfectly  candid  and  those  who  go  to 

the  book  for  information  may  be  sure  that  they  are  get- 
ting a  sound  expression  of  opinion.  So  far  as  we  can  see 

no.  work  of  any  importance  has  been  omitted,  the  editors 

having  an  apparently  perfect  system  for  keeping  track 
of  all  publications,    It  would  add  immensely  to  the  value 
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UIIEUT'C    Round nUnl  I     ̂   POINTED PENS 
RECEIVED  THE  ONLY 

THEY 

DON'T SCRATCH,    BLOT 

OR   SPURT 

COLD   MEDAL 
AWARDED   TO   STEEL   PENS   AT  ST.    LOUIS    FOR 

THEY DO 

WRITE  *RIGHT 
WEAR   LONQ 

EXCELLENCE  OF  MANUFACTURE 

AND  SUPERIORITY  OF  FINISHED   PRODUCT 

FOR  GENERAL  WRITING 

No.  IB.  GIGANTIC— Firm  action.    Exception- 
ally durable  writing  pen.    00  cents. 

No.  700.     COURIER    PEN  — Medium   points. 
For  general  writing.    80  cents. 

No.  7.    TRIBUNE  PEN— Medium  points.  Very 
popular  for  general  writing.    80  cents. 

0 
UUMmnjntpijuiV 

7U.C0N 
ROUND  POINTE0P 

No.  97.    FALCON  PEN— Medium  fine  points. 
Made  in  colors,  while  or  bronze.    65  cts. 

No.  10.    MERCANTILE— In  white  or  bronze. 
Fine  pen  for  general  purposes.    75  cents. 

BANKING 
ROUND  POINTED  PENS!:! 

No.  57.    BANKING  -  In  white  or  bronze.    A 
popular  general  writing  pen.    75  cents. 

.11..     .      -....           "    TTf. 

_.        .,  C. HOWARD  HUNT  PEN  Co\ 

©     "J       JOURNAL         ) 
,      RfrUNDFOINTEOPENS/ 

No.   27.     JOURNAL    PEN  —  Medium    points. 
Good  business  pen,  new.    75  cents. 

No.  42.  RIGID — Very  firm  action.  Exten- 
sively used  by  Banks  and  business 

houses.    75  cenls. 

No.  9.    "H"or  HOMER  PEN— Medium  points. 
For  general  writing,  new.     80  cents. 

■<«B   :  JUUIUBII'.   ■'.!■   I.mlllllimfc, 

No.  46.      ELASTIC— Medium    point,    springy action.    75  cents. 

No.    54.     STRAND    PEN -Elastic   action. 
Medium  fine  points.    75  cents. 

No.  24.  LEDGER— Ideal  Pen  for  bookkeep. 
ing,  correspondence  and  card  entries. 
Fine  paint.     80  cents. 

No.  4.     ARROW— 75  cents 

THEY  ARE  THE 

RESULT  OF  OUR  PROCESS  OF 

ROUNDING  THE  POINTS 

TURNED  UP  POINTS  AND 
MANIFOLD   PENS 

No.  16.  SPEAR  POINT  PEN— Medium  fine 
point,  long  nib,  flexible  action.  A  very 
desirable  pen.    75  cents. 

ChCWAW)»vjNT  Pl'tC°\ 
0)  @  SPEEDAWAY  I 

ROUND  POINTEDPENS/ 

No.  6.    SPEEDAWAY  PEN-Turned  up  point, 
rigid  action  ;  holds  plenty  of  ink.    75  cts. 

0m     C. HOWARD  HUNTPENcN 

=:    RAPID  WRITER       1 
   u'  ROuNDPOINTEDPENS    7 

No.  86.    RAPID  WRITER— Turned  up  points. 
For  rapid  writing.    75  cents. 

Qi 

(  c.h.H  UNTWco 
i     RAPID  WRITER 1  ROUND  POINTED  PENS 

No.  86  E.  F.      RAPID    WRITER  —  Turned    up 
point.     Finer  point  than  No.  86.     75  cts. 

No.  513.    GLOBE-Point  dented,  like  a  half ball.    76  cents. 

!i0)=..™„hunt..:;;p>\ 
I^Otriplicatoh   L 

No.  64.    TRIPLICATOR-Ideal  pen  for  making 
dear  carbon  impressions.     Extra  heavy steel.    $1.00. 

7,   C.HOWARD HUNTPEtJc'crX 
rgOMANIFOLO  1 

.  ..77    POUND  POINTED  PENS  J 

No.  74.     MANIFOLD   PEN— Very  desirable  for carbon  copies.     75  cents. 

_    @    N229  M. 

%0ROUNDPCINTEDPENS 
:ns7 

No.  29M.  MEDIUM  NIB— A  very  superior  pen, 
new.  Made  in  colors,  black  and  white. 

76  cents. 
IC.HWUJDHLNTPENCrN '  ©   N929  B.         1 
GROUND  FAINTED  PENS/ 

No.  29B.  BROAD  NIB— A  very  superior  pen, 
new.  Made  in  colors,  black  and  white. 

75  cents. 

T_  c.hHUNTpehco  "A 
©00    DIPT  POINT 

^  ROUND  POINT F-D   J 

No.  8.      DIPT    POINT— Very   desirable  for 
entering  figures.     Fine  point     75  cents. 

No.  26    SUN— $1.00 

FOR   STUB  WRITING 
I  HOWARD  HUNTPCr7co\ 

3  TRIBUNE  STUB 

No.    70.      TRIBUNE    STUB  —  Medium    broad 
points,  stiff  action,  new.    80  cents. 

No.  709.  COURIER  STUB  PEN  — Medium 
broad  points.  A  very  popular  stub,  new. 80  cents. 

Ill  XiCHOWflROHUNTPriNCo 
' M         REGNUM 

1  ©  ROUND  POINT  EDPEN5 

Co, 

No.  420.  REGNUM  PEN— Medium  stub  points. 
Very  smooth  writing,  special,  new ;  not 
made  of  steel.    $1.00. 

No.  65.  MANUSCRIPT  PEN— Popular  busi- 
ness stub  pen.  Medium  coarse  points. 

75  cents. 

No.  75.  QUILL  PEN— Medium  fine  stub.  Pop- 
ular with  those  who  like  the  old-fashion- 

ed goose-quill  effect.    75  cents. 

,  .CHbWAROHUNTPFJICo 

SlKT®  m  RECORDER 

^"^""  ™  ROUND  POINTEDPENS 

No-    38.      RECORDER      PEN— Medium  broad 
points,  slightly  elastic.    76  cents. 

1     C.HOWARD 

'®7n     DISPAT 

"..RDUNDPOINTED 

UNTrEHOBX 

TCH     -   *) 
iDPENd  '       I 

No.  79.  DISPATCH  PEN— Broad  pointed  stub. 
Chocolate  color.  Superior  engrossing 
pen.    76  cents. 

.,  C.H0WAFID  Hunt  PEN  Co 

i  @  WORLD 

"ROUNDPOINTEDPENS 

No.  26.  WORLD  PEN— Medium  stub  points. 
Very  smooth  writing.  Not  made  of  steeL 
76  cents. 

No 

rn  d.HOWAROHUNTPENuN 

W    @      PERN     .       I 

ROUNDPOINTEDPENS/ 

63.  FERN  PEN— Medium  broad  stub 
points.  Excellent  engrossing  pattern. 

75  cents. 

No.  30.  ROUND  POINTED  STUB  PEN-Nickel- 
silver  plated,  embossed  K,  blued.  Most 
perfect  and  handsomest  stub  pen  made. 

$1.00. 
.C.HOWrfRD  HUNT  READ. 

I®  VASSAR 

ROUNDPOINTEDPENS 

No.  62.     VASSAR  PEN— Medium  fine  engross- 
ing points.    75  cents. 

OH.HU  NTptNco 

<^fff^5PENNSYLVANiA 
^"••llllllll^J^        >—     ROUNDPOINTEDPENS 

No.  1681.  PENNSYLVANIA— New  Style  for 
general  commercial  use.  Long  nibs. 75  cents. 

No.   18.     F.   NAT'L  SLANT— $1.00 

Write  for   show    case   proposition,   "  The    Great   Time    Saver,"   to   our    sales   agents   for    Canada 
McFARLANE,   SON   &   HODGSON,   Limited,   MONTREAL 
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HUNTS  ROUND  POINTED  PENS 
ALL  NUMBERS  SILVER  PLATED,  S1 .00  PER  GROSS;  GOLD  PLATED,  $1.50 

FOR   SCHOOLS 

No.  400.    LETTERING  PENS-Seven  different  points.    $1.00  per  gross. 

Ink  Reservoir  for  Lettering;  Pens. 

SPECIAL  STYLES 

No.  102.  CROW  QUILL  PEN-Each  pen  in  a 
black  Japanned  renholder.  One  dozen 
pens  and  one  dozen  holders  on  card. 
$5.00  per  gross. 

-OC.HOWRO  HUNT  PEN  C0.\ 

Tj  ©  LAUNDRY ^  ROUN0  POINTED  PENS .1 

No.  73.  LAUNDRY  — Firm  action.  Silver 
metal.  Made  expressly  for  marking 
linen,  etc.    $1.00. 

C.HOWARD  HUNTPEN 

rj@  MUSIC  WRITE POUND  POINTED  PENS 

ic£'™"\ 

No.  71.  MUSIC  PEN —Three  points,  two 
slits.  A  perfect  pen  for  making  the  dash and  dot  in  music  writing.    $1.00. 

^ i.  .  _ 

c  M.HU»Tf'«li.e5!F 
®  HAWKOJJILL 
lO^HPPgmrrpfiTlli" 

No.  107.  HAWK  QUILL  PEN  —  Extra  fine 
point,  more  stiff  than  No.  102  and  very 
durable.  Each  pen  in  a  black  Japanned 
Penholder,  and  one  dozen  holders  on 
card.    $5.00  per  gross. 

No.  43.  NUGGET— A  superior  metal  pen.  75c. !l!,V-""i«o»««;™*TPi»iA 

O©    ARTIST  PEN     J 

No.  100.    ARTIST  PEN— Very  delicate  point. 
For  lithographers  and  map  drawers.  $1.00 

S3B\ 
)  TWO  LINE  PEN    I 

UNOPOl.NTEOFEHS -' 

Mo.  72.    TWO  LINE  RULING  PEN— Makes  two 
fine  lines  at  once  ;  largely  used  by  book- 

keepers and  others  for  ruling.    $1 .50. 

L* 

FOR  BANKS,  BUSINESS  COLLEGES  AND  FINE  WRITERS. 
E.Z.HITER 

No.  47.     E.  Z    RITER— Fine 
ceptionally  easy  action. point.     An   ex- 75  cents. 

I0NAL     J 

p.r^f^,.(|y)(tliiui/ jo@  FIRST  NATI0 

No.    I.    FIRST    NATIONAL  — Medium    points, 
very  popular  with  Banks.    80  cents, 

=?     Pjg  0     FINE  FALCON        ] 

No.  96.  FINE  FALCON— Firm  points.  Between 
our  No.  97  and  95  in  action.     75  cents. 

No.  44.  GRAPHIC— In  white  or  blue.  The 
most  popular  general  writing  pen  made. 
75  cents. 

No.  41.  ED0YSTONE— Extra  fine  point,  holds 
plenty  of  ink  and  is  a  vc  ry  desirable  pen. 
75  cents. 

No.  98.  STIFF  FALCON— An  extra  stiff  Falcon 
Pen,  medium  fine  point.  Metal  heavier 
and  more  durable  than  any  other  style  of 
Falcon.    Satisfaction  guaranteed.    75  cts. 

1©  DROOP  POINT       J 

No.  5.    DROOP   POINT— Rigid   action. 
clerical  pen.    75  cents. 

Good 

0OJ    TmebOURSE       ) ^  POUNPPOINTEpPEN^/ 

No.  232,  THE  BOURSE— Fine  point,  easy 
action.  One  of  the  best  general  purpose 
pens.    75  cts. 

:m 
:  HOWARD  HUNTPE^ 

3BUL.L.ETIN        ] >0UND  POINTED  PINbJ 

No.  45.     BULLtTiN  PEN -Medium  fine,  pleas- ant action.     75  cents. 

,.C  HOWARD  HUNT  PEN  Co^ 

>  ©~    UNIVERSITY 
W  ROUND  POINTED  PENS      J 

No.  59.  UNIVERSITY  PEN— Medium  fine,  new. 
Moderate  action,  very  popular.   75  cents. 

No.  59  E.  F.  UNIVERSITY  PEN— Extra  fine 
point,  flexible  action.  Very  desirable 
for  Commercial  Colleges  and  expert 
work.    75  cents. 

No.  3     STATE— The  pen  of  pens  for  posting 
and  fine  figures.     75  cents. 

rtH0W«ODiiS«"T'p53\ ©CENTURY 

No.  20.  CENTURY  PEN  — Very  fine  points, 
new.  Elastic  action.  For  very  fine writing.    75  cents. 

C. HOWARD  HLINTPtNCoN 

j©SUCCESS  1 

HOUND  POINTED    PENS^/ 

No.  17.    SUCCESS   PEN— Fine  point, 
ate  action,  excellent  for  figures. 

Moder- 

75  cts. 

No.  22.      EXTRA  FINE  —  Elastic   action.    An 
ideal  pen  for  artistic  writers.    80  cents. 

:!ho  ward  hunt  PE^doX 

^COMPANION       1 HOUND  Pq'''ICuP';fS/ 

No.  21.    COMPANION  PEN— For  fine  writing and  bookkeeping.     75  cents. 

—  C.IIOWABn  HUNT  PEN  C0.1 

O©  IMPERIAL .•-* ROUND  POINTED  PENS.J 

No.  101.  IMPERIAL  PEN— Extra  fine  points, 
triple  elastic  action.  For  experts  only, 
where  they  desire  a  hair  line  and  heavy 
shading      $1.00 

No.    95.     LADY    FALC0N- 
popular  with  ladies. 

Very 

No.  99.     DRAWING 

$1.00. 

PEN — Extra   fine   points 

Write   for   show    case   proposition,   "  The   Great   Time   Saver,"    to   our   sales   agents   for    Canada 
McFARLANE,   SON   &    HODGSON,   Limited,   MONTREAL 
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of  the  work  if  its  scope  were  extended  to  embrace  all 

kinds  of  literature  published  in  or  about  Canada.  The 

Review  comes  from  the  University  Press,  Toronto. 

A  Canadian  Humorist. 

A  book  of  humor  is  a  rarity  nowadays  in  Canada  and 

the  scarcity  of  work  of  this  kind  makes  all  the  more 
welcome  the  appearance  of  a  small  volume  by  Professor 

Stephen  Leacock  of  McGill  University.  ("Literary 
Lapses."  Montreal  :  Montreal  News  Co.,  Toronto  :  To- 

ronto News  Co.)  Professor  Leacock,  while  a  deep  student 

of  political  economy,  yet  finds  time  occasionally  to  dash 
off  frivolous  little  sketches,  which  he  sends  to  the  comic 

press  in  the  United  States.  It  is  a  collection  of  these 
that  he  now  presents  in  the  volume  before  us.  Some  of 

them  are  familiar,  having  attained  a  degree  of  fame  in 
anecdotal  form.  The  others  are  scarcely  less  amusing. 

Those  who  delight  in  after-dinner  stories  will  find  here 
a  book  full  of  ideas  and  any  one  who  wants  to  pass  a 

pleasant  hour  cannot  do  better  than  secure  Professor 

Leacock's  book. 
A  Cavalier  of  Virginia. 

With  the  Virginia  of  loyal  colonial  days  as  its  back- 
ground and  England,  Spain  and  the  high-seas  as  its  field 

..I'  action.  Theodore  Roberts'  new  romance,  "A  Cavalier 

of  Virginia,"  carries  the  reader  back  to  the  brave  days  of 
old.  when  adventures  of  all  sorts  were  plentiful.  (Boston: 

L  C.  Page  &  Co.)  It  is  primarily  a  story  of  adventure, 

as  the  ever-present  and  ever-necessa.ry  love  problem  is 
satisfactorily  settled  in  an  early  chapter.  But,  when  the 

heroine  is  carried  away  by  sinister  influences  and  her 

lover,  supported  by  brave  friends,  starts  in  pursuit,  the 

reader  falls  in  with  the  spirit  of  the  chase  and  enjoys 

every  incident.  The  atmosphere  of  the  times  has  been 

skilfully  caught  by  Mr.  Roberts  and  the  rough  and  daring 
adventurers  are  painted  in  realistic  colors.  To  those 
who  love  the  romantic  and  the  adventurous  this  new  novel 

can  be  recommended. 

Fiction. 

Tess  of  the  Storm  Country.  By  Grace  Miller  White.  New 

York:  W.  J.  Watt  &  Company.  Cloth,  $1.50. 
Scene  is  laid  on  the  shores  of  Lake  Cayuga,  near 

Ithaca,  students  and  professors  of  Cornell  being  among 

the  characters.  Tess  Skinner  is  the  daughter  of  a  squat- 
ter  accused  of  murdering  a  gamekeeper.  These  squatters 

are  ignorant,  brutal  people,  who  make  a  precarious  liv- 
ing by  unlawful  fishing.  The  land  on  which  the  Skinner 

shanty  stands  is  the  property  of  Elias  Graves,  a  minister, 

who  hates  the  squatters  and  leaves  no  stone  unturned 

lo  drive,  them  off  his  land.  Tess's  love  for  the  minister's 
son  and  readiness  to  sacrifice  herself  for  the  sake  of  (lie 

good  name  of  the  young  man's  sister,  make  the  central 

theme  of  the  story.  The  girl's  beautiful  religious  faith,  in 
spite  of  her  gross  ignorance,  furnish  a  marked  contrast 

to  the  minister's  malignant  hatred  and  the"  squatters' 
brutal  coarseness. 

A  Book  on  China. 

China  and  the  Far  East.     Lectures  delivered  during  the 

Second   Decennial     Celebration      of     Clark  University. 

Edited  by  George   H.   Blakeslce.     New   York:   Crowell. 
Cloth.  $2.00  net. 

This  invaluable  study  of  the  Far  East;  is  not  the  pro- 

duct of  one  man's  pen,  but  is  a  symposium   representing 
a  score  of  authorities,  both  Oriental  and  Occidental.     It 

is  the  result  of  a  course  of  lectures  delivered  before  Clark 

University,  and'  dealing  in  the  main  with  China,  although 

Korea   and  Japan    are   necessarily   involved   in    the   discus- 
sion. On  behalf  of  Korea  we  have  three  authoritative  ar- 

ticles—first, "The  Awakening,"  by  Hon.  Horace  L.  Allen. 

former  U.  S.  Minister;  second,  "The  Japanese  Administra- 

tion," by  Prof.  George  T.  Ladd,  of  Yale;  and  third,  "Re- 

ligious Conditions,"  by  Rev.  E.  F.  Hall.  Dr.  Kan-Ichi 
Asakawa  describes  "Japan's  Relation  to  China,"  and  two 
other  pertinent  chapters  on  Japan  appear. 

Three-fourths  of  the  volume,  however,  are  devoted  to 

China,  showing  that  nation's  "Position  in  World's  Poli- 
tics," "Trade  Relations,"  "Monetary  Conditions," 

"Army,"  "Opium  Problem,"  "Learning,"  "Missions," 
etc.,  etc.,  each  being  written  by  some  professor  or  official 

best  qualified  to  speak  upon  his  especial  phase.  The  re- 

sult is  a  volume  of  especial  timeliness* and  importance, 

giving  as  it  does  a  group  of  expert  opinions,  separately- 
expressed,  but  forming  as  a  whole  a  remarkable  con- 

sensus upon  this  "kingdom  of  mysteries." 

A  Strong  Novel. 

The    Rosary.      By    Florence  (Barclay.      New    York:    G.   P. 

Putnam's   Sons.      Toronto:    Musson   Book  Co.    Cloth, 

$1.25. This  novel,  which  has  had  an  immense  sale  in  the 

United  States,  and  is  receiving  much  attention  in  Can- 

ada, is  deserving  of  the  highest  commendation.  It  is  un- 
doubtedly one  of  the  most  artistic  and  convincing  stories 

of  the  season.  Based  in  its  theme  on  the  famous  song  of 

the  same  name,  it  relates  the  experiences  of  a  pair  of 

lovers,  who  are  separated  from  one  another  through  a  sad 

misconception.  The  woman  in  the  case,  the  Honorable 

Jane  Champion,  fails  to  see  how  she  ca,n  be  loved  per- 
manently by  Garth  Dalmain,  because  she  is  older  than  he 

is  and  has  the  misfortune  to  be  quite  plain,  and  in  conse- 
quence refuses  to  marry  him.  The  course  of  the  story 

runs  along  from  this  point  to  the  inevitable  ending.  There 

can  be  no  separation  for  two  such  ideal  lovers,  and,  whilst 

the  ordeal  through  which  they  pass  is  a  severe  one,  the 

end  is  a  reasonably  happy  one.  There  is  no  maudlin 

sentiment  about  the  book.     It  is  strong  and  convincing. 

A  Political  Story. 

The  Politician.  By  Edith  Huntington  Mason.  Chicago: 

A.  C.  McClurg  &  Co.  Cloth,  $1,50. 

This  book  deals  with  a  type  of  political  man  totally 
at  variance  with  the  usual  diamond-bedecked  individual 

of  a'dumanic  proportions  so  common  in  the  novels  of  the 
day.  The  hero,  Vernon  Ellis,  enters  politics  with  the 

patriotic  motive  of  improving  the  organization  so  that 

his  country  may  benefit.  The  girl,  "Harriet  -Rand,"  is 
also  intensely  interested  in  politics,  though,  as  the  story- 
progresses,  one  cannot  help  thinking  that  she  is  more 

interested  in  Ellis.  'Tie.  however,  has  determined  that 
lie  must  sacrifice  his  own  personal  desires  on  the  altar 

of  his  country,  and  as  he  is  afraid  marriage  would  inter- 

fere with  his  "career."  he  will  not  allow  himself  to  love 
Miss  Rand.  In  the  end  all  is  well.  The  girl  becomes 

engaged  to  another  man,  and"  Ellis'  political  career  is 
left    crowned   with   success. 

A  Book  on  Conversion. 

Twice-Born  Men.  'By  Harold  Begbie.  Toronto:  Fleming 
H.  Re  veil  Co.  $1.25. 

The  stories  here  related  are  drawn  from  a  slum  dis- 

trict in  London,  and  are  designed  to  show  the  psycho- 

logical aspects  of  conversion  and  incidentally  to  throw 
some  light  on  the  work  and  methods  of  the  Salvation 

Army.  The  author  (urns  the  searchlight  upon  the  con- 

ditions of  mental  and  moral  disease  that  prevail  in  many- 
parts  of  our  large  cities,  and  by  striking  illustrations 

shows  that   religion   points   the   way   to  the  only  effective 

remedy.    The  book  is  a  record   of  facts  stranger  than fiction, 
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The  Canadian  Monthly  List  of  Books 

A  Record  of  all  Books  Bearing  the 

Imprint  of  a  Canadian  Publisher  Is- 
sued   in    April  and  Early  in  May. 

Bailey,  L.  H.  Manual  of  Gardening.  Toronto:  Maemillan. 

April.     Cloth,  $2.00  net. 
Barrie,  J.  M.  A  Window  in  Thrums.  New  Edition.  St. 

Cuthbert  Scries.  Toronto:  Henry  Frowde.  May.  Cloth, 
35c. 

Bonner,  Geraldine.  The  Emigrant  Trail.  Toronto:  Mc- 
Leod  &  Allen.     April.     Cloth,  $1.25. 

Broughton,  Rhoda.  Cometh  up  as  a  Flower.  Cheap  re- 

print edition.     Toronto:  Maemillan.     April.     Cloth,  25c. 

Chailley,  M.  Josenh.  Administrative  Problems  of  British 
India.     Toronto :     Maemillan.     April.     Cloth,  $3.00  net. 

Chambers,  Robert  W.  The  Green  Mouse.  Toronto.:  Mc- 
Leod &  Allen.     April.     Cloth,  $1.25. 

Coffin,  John  E.  Coffin's  Interest  Tables.  New  Edition. 
Toronto:  Copp,  Clark.     April.     Cloth,  75c. 

Crawford,  F.  M.  The  Undesirable  Governess.  Toronto. 
Maemillan.     April.     Cloth,  $1.50. 
  .     Mr.  Isaacs.     Cloth  reprint  edition.     Toronto : 

Maemillan.     April.     25c. 

Lonely   Parish.      Cheap  reprint   edition.      To- 

ronto: Maemillan.     April.     Cloth' 25c. 
**Crighton,  A.  J.  Health  Lectures  based  on  the  Science 

of  Human  Electricity.  No.  1  and  No.  2.  Niagara-on- 
the-Lake:  A.  J.  Crighton. 

EdghilL  Rev.  E.  A.  Faith  and  Fact:  A  Study  of 
Ritschlianism.  Toronto:  Maemillan.  April.  Cloth, 
$1.50  net. 

::*Empire  Club  Speches.  Being  addresses  delivered  before 
the  Empire  Club  of  Canada.  2  volumes.  Vol.  I.  1907- 
1908.  Vol.  II,  1908-1909.  Edited  by  J.  Castell  Hopkins. 
Toronto:  Empire  Club  of  Canada.     April. 

Falconer.  Cecilia  de  Noel.  Cheap  reprint  edition.  To- 
ronto: Maemillan.     April.     Cloth,  25c. 

Farrar,  F.  W.  '  St.  Winifreds,  New  Edition.  Toronto : 
Maemillan.    April.     Cloth,  75c. 

Fenwick,  Frances  De  Wolfe.  The  Arch-Satirist.  Toronto: 

McLeod  &  Allen.     April.     Cloth,  $1.25.     - 
Fogazzaro,  Antonio.  The  Saint.  New  Edition.  St.  Cuth- 

bert Series.  Toronto:  Henry  Frowde.  May.    Cloth,  35c. 
Fowler,  E.  J.  Concerning  Isabel  Carnaby.  New  Edition. 

St.  Cuthbert  Series.  Toronto:  Henry  Frowde.  May. 

Cloth,  35c.  ' 
— .  -  Fuel    of   Fire.      New    Edition.      St.    Cuthbert 

Series.    Toronto:  Henry  Frowde.    May.    Cloth,  36c. 
Galloway,  G.  The. Principles  of  Religious  Development, 

Toronto:   Maemillan.     April.     Cloth,  $3.00  net. 

Gerard,  Morice.  Rose  of  Blenheim.  New  Edition.  St. 

Cuthbert  Series.  Toronto:  Henry  Frowde.  May.  Cloth, 
35c. 

—Hamilton,  Dr.  D.  W.  Common  Weeds  of  Canada.  To- 
ronto:    Maemillan.     April.    Paper,  50e  net, 

Hewlett,  Maurice.  Stooping  Lady.  Cheap  reprint  edi- 
tion.   Toronto:  Maemillan.     April.     Cloth,  25c. 

Hocking,  Joseph.  Madness  of  David  Baring.  New  Edi- 
tion. St,  Cuthbert  Series.  Toronto:  Henry  Frowde. 

May.     Cloth,  35c. 

  -.     The  Man  who  Rose  Again.     New  Edition.     St. 
Cuthbert  Series.    Toronto:  Henry  Frowde..   May.  Cloth, 
35c. 

Jackson,  Charles  Tenney.     The  Day  of  Souls.     Toronto: 
McLeod  &  Allen.     April.     Cloth,  $1.25. 

Johnson,    Wm.    and   West.    P.      The   Innocent   Murderers. 
Toronto.  McLeod  &  Allen.     April.     Cloth,  $1.25. 

;;::;:Laut,   Agnes   C.      Lords   of  the   North.     Cheap  reprint 
edition.     Toronto:  Briggs.     May.     Cloth.  50c. 

London,   Jack.     Revolution   and   Other  Essays.     Toronto: 
Maemillan.     April.     Cloth,  $1.50  net. 

Lyall,  David.     The  Land  of  the  Leal.     New  Edition.     St. 
Cuthbert      Series.     Toronto:     Henry     Frowde.       May. 
Cloth,  35c. 

Lynde..  Francis.     The  Taming  of  the  Red  Butte  Western. 
Toronto:  McLeod  &  Allen.    April.    Cloth,  $1.25. 

Lidgerwood  is  made  superintendent  of  the  most  disorganized  and 
unruly  branch  in  the  wildest  section  of  a  great  western  railroad,  but 
his  greatest  difficulty  lies  in  his  physical  cowardice.  A  tragic  and 
dramatic  situation  develops  through  the  hottest  kind  of  a  struggle, 
full  of  exciting  and  vividly  described  incidents,  with  the  local  mine 

owners,  and  Lidgerwood'a  still  greater  fight  with  himself.  Red 
Butte  Western  is  only  a  small  piece  of  a  great  railroad  system,  but 

it  manages  to  create  an  amazing  amount  of  trouble  before  the  new 
superintendent  conquers  both  it  and  himself  and  wins  the  girl  he 

loves. 

McConnell,  R.  M.  The  Duty  of  Altruism.  Toronto:  Mae- 
millan.    April.     Cloth,  $1.50  net. 

—McCutcheon.  G.  B.  Jane  Cable.  Cheap  reprint  edition. 
Toronto:  Briggs.     Cloth.  50ie. 

McLennan,  Dr.  John.  Manual  of  Practical  Farming. 
Toronto.  Maemillan.     April.     Cloth,  $1.75  net, 

MacCallum.  Prof.  M.  W.  Shakespeare's  Roman  Plays  and 
Their  Background.  Toronto:  Maemillan.  Cloth,  $3.00 
net. 

Maclaren,  Ian.  Beside  the  Bonnie  Brier  Bush.  New  Edi- 
tion. St.  Cuthbert  Scries.  Toronto:  Henry  Frowde. 

May.     Cloth,  35c. 

Macleiman,  R.  J.  In  Von  Toon.  Toronto:  Musson.  April 

Paper  covers,  25e. 
MacPlowter,  Samuel.  Mrs.  McCraw.  Toronto :  Musson. 

April.     Paper  covers,  25e. 

Maule,  Mary  K.  Little  Knight  of  the  X  Bar  B.  Toronto: 
McLeod  &  Allen.     April.     Cloth,  $1.25. 

A  novel  of  ranch  life.  The  story  centres  about  a  mysterious  lad 
of  gentle  breeding  who  is  brought  to  the  X  Bar  B  by  the  owner, 
whom  no  one  dares  question.  He  becomes  the  pet  of  the  men  in  the 
most  delightful  comradeship,  and,  young  as  he  is,  infuses  a  spirit  of 
chivalry  into  his  rough  yet  tender  friends  from  his  recollection  of 
stories  of  knightly  days  learned  from  his  mother.  It  is  only  at  the 

close  of  the  book,  when,  as  a  man  he  has  been  through  many  thril- 

ling adventures,  that  the  mystery — by  means,  of  a  striking  denoue- 
ment— is    cleared    away. 

Millard,  C.  N.  The  Building  and  Care  of  the  Body.  To- 
ronto: Maemillan.     April.    40c.  net. 

Montgomery,  H.  Western  Women  in  Eastern  Lands.  To- 
ronto: Maacmillan.     Cloth,  50c  net.    Paper.  30c  net. 

Oxenham,  -John.  Barbe  of  Grand  Bayou.  New  Edition. 
St.  Cuthbert  Series.  Toronto:  Henry  Frowde.  May. 
Cloth,  35c. 

Paine,  Ralph  D.  The  Head  Coach.  Toronto:  McLeod  & 
Allen.     April.      Cloth.  $1.25. 

The  author  of  "College  years"  tells  a  manly  stirring  story  of 
athletics  and  clean  sport  in  a  New  England  college.  Deacon  Kings- 
land  spent  his  vacation  coaching  a  college  foot-ball  team.  What  he 
did  for  the  college  and  for  his  parishioners  and  how  he  met  the  right 
girl  to  help  him    do    more    is   told  with    spirit    and  humor. 

Palgrave.      The   Golden    Treasury.      India   Paper   Edition. 
Toronto:  Maemillan.     April.     Cloth,  $1.25  net. 

Palmer,  Frederick.     Danbury     Rodd,     Aviator.     Toronto: 
McLeod  &  Allen.     April.     Cloth,  $1.25. 

—Parker,  Sir  Gilbert.     The  Right  of  Way.    Cheap  reprint 
edition.    Toronto:  Copp,  Clark.    April.     Cloth,  50c. 28 
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**   .  The  Battle  of  the  Strong'.  Cheap  reprint  edi- 
tion.    Toronto:  Copp,  Clark.     April.     Cloth,  50c. 

Pemberton,  Max.  The  Mystery  of  the  Green  Heart.  To- 
ronto: Briggs.     April.     Cloth,  $1.25. 

Fcmberton,  Max.  Beatrice  of  Venice.  New  Edition.  St. 

Cuthbert  Series.  Toronto.  Henry  Frowde.  May.  Cloth, 
35c. 

Reed,  C.  K.  and  C.  A.  A  Guide  to  Taxidermy.  Toronto: 
Musson.     April.     Cloth,  $1.50  net. 

ituskin,  Crown  of  Wild  Olive.  Pocket  classic  series.  To- 
ronto:    Macmillan.     Cloth,  25c  net. 

Sinclair,  Upton.  Samuel  the  Seeker.  Toronto:  McLeod  & 
Allen.    April.     Cloth,  $1.25. 

Samuel  is  an  ingenuous  country  boy  who  seeks  his  fortune  in  the 
imaginary    factory  city    of    Lockmanville.    What    he    finds  is    the    cruel 

injustice  o'  a  capitalist-ruled  society — the  poverty  and  futility  of 
effort  in  the  class  beneath,  the  arrogant  selfishness  and  dissipation  of 
the  class   above.    The   rank  hypocrisy   of  the   church   to  which    Samuel 

first  turns  for  help  drives  him  to  socialism,  it  is  the  theme  of  "The 
jungle"  and  "The  moneychangers"  in  a  new  setting,  but  the  boy's 
earnest   idealism    strikes,    for   the   author,  a  new   note. 

Stables,   Gordon,  M.  D.     The  Mother's  Book  of  Health. 
Toronto.     Musson.     April.     Cloth,  75c. 

  .     The  Parents'   Guide   to    Children's   Ailments. 
Toronto.     April.     Cloth,  75c. 

— .     The  Girls'  Book  of  Health  and  Beauty.     To- 
ronto: Musson.     April.     Cloth.  75c. 

— .     The  Bovs'  Book  of  Health  and  Strength.     To- 
ronto: Musson.     April.     Cloth,  75c. 

The  Wife's  Guide  to  Health   and   Happiness. 
Toronto:  Musson.    April.     Cloth,  75c. 

  .     Sickness  or  Health.     Toronto:  Musson.     April. 
Cloth,  75e. 

Stacpoole,  H.  De  Vere.    Garryowen.    Toronto.    McLeod  & 
Allen.     April.     Cloth,  $1.25. 

Swinburne,  Algernon  Charles.     Poems  and  Tragedies.     2 
volumes.     Toronto.     Musson.     April.     Cloth,  $2.00  per 
volume. 

**Tate,  Dorothy  Dean.     Story  of  Yuku.  Toronto :  Briggs. 
April.     Cloth,  $1.25. 

Thanet,    Octave.      By   Inheritance.     Toronto:   McLeod   & 
Allen.    April.     Cloth.  $1.25. 

The  author  of  "The  man  of  the  hour,"  "The  lion's  share,"  in 
this  book  takes  up  the  negro  problem  in  the  south.  A  wealthy  New 
England  woman  goes  to  Arkansas  to  visit  her  nephew  and  there 
comes  face  to  face  with  conditions  undreamed  of  in  her  northern 

home.  She  has  a  protege,  a  young  mulatto,  whom  she  has  sent 
through  Harvard,  who  has  great  plans  for  his  race,  the  utter  im- 

practicability of  which  they  learn  through  very  bitter  experience. 

The  picture  of  southern  life  and  the  contrasts  between  the  New  Eng- 
ender and  Southerner,  the  negro  and  the  white,  are  cleverly  drawn. 

Valentine,  C.  S.  How  to  Keep  Hens  for  Profit.  To- 
ronto: Macmillan.     April.     Cloth,  $1.50  net. 

Voynich,  E.  L.  An  Interrupted  Friendship.  Toronto: 
Macmillan.    April.    Cloth,  $1.25. 

**Ward,  Mrs.  Humphry.  Fenwick's  Career.  Cheap  re- 
print edition.     Toronto:     Briggs.     May.     Cloth,  50c. 

  .     Lady     Merton,     Colonist.     Toronto :     Musson. 

April.    Cloth",  $1.25. 
Wattes,  M.  S.  Nathan  Burke.  Toronto:  Macmillan.  April, 

("loth,  $1.25. 

Webster,  H.  K.  The  Sky  Man.  Toronto:  Copp,  Clark. 
May.     Cloth,  $1.25. 

A  pleasure  yacht  goes  up  into  the  wilds  of  the  frozen  North, 
searching  for  some  signs  of  a  lost  vessel  which  contains  an  Arctic 

explorer   and  his  party.    On   board   the    yacht   is  a  young   girl,    Jeanne 

Fielding,  tho  daughter  of  that  explorer.  Up  into  the  same  region  of 
the  North  comes  a  young  man,  Philip  Cayley,  who  has  long  been  an 
outcast  from  civilization,  because  of  a  crime  of  which  he  was 

not  really  guilty.  He  has  taught  himself  to  fly  with  a  pair  of  giant 
wings.  Wild  chance  and  a  quick  succession  of  stirring  adventures 

leave  the  "sky-man"  and  the  young  girl  alone  to  fight  privation  and 
darkness  through  an  Arctic  winter,  whose  dangers  are  enhanced  by  a 
half-mad  Norwegian    sailor. 

**Westcott,  E.  David  Harum.  Cheap  reprint  edition. 
Toronto :  Briggs.     May.     Cloth,  50c. 

White,  Grace  Millar.  Less  of  the  Storm  Country.  To- 
ronto: McLeod  &  Allen.     April.     Cloth,  $1.25. 

;|::;:Wigle,  Reverend  Hamilton.  The  Veteran  and  Other 
Poems.     Toronto :  Briggs.     April.     Cloth,  $1.00. 

**Woolverton,  Linus,  M.A.  The  Canadian  Apple  Grower's 
Guide.     Toronto:     Briggs.     April.     Cloth,  $2.00. 

Announcements  of  General  Works 

What  Canadian  Publishers  are  Prepar- 

ing— Captain  Peary's  book  -  Other  Im- 
portant Volumes. 

The  Copp,  Clark  Co.  announce  that  they  will  be  the 

publishers  of  the  Canadian  edition  of  Captain  Peary's  nar- 
rative of  the  discovery  of  the  North  Pole.  This  great 

work  is  to  be  published  in  September,  and  it  gives  promise 
of  being  the  most  important  publication  of  the  autumn 
season. 

Next  month  the  Copp,  Clark  Co.  will  publish  the  Can- 

adian edition  of  A.  L.  Haydon 's  important  work  on  the 
Northwest  Mounted  Police,  entitled  "Riders  of  the 
Plains."  The  story  covers  the  period  from  1873  to  1910, 
and  the  book  will  contain  a  large  number  of  illustrative 
photographs,  maps  and  drawings.     ($2.50  net). 

The  Musson  Book  Co.  have  received  their  new  imprint 

edition  of  Algernon  Charles  Swinburne's  "Poems"  and 
"Tragedies"  in  two  volumes.  They  will  be  sold  boxed 
together  or  the  "Poems"  may  be  had  separately. 

A  "Guide  to  Taxidermy,"  by  C.  K.  and  C.  A.  Reed, 
has  been  published  by  the  Musson  Book  Co.  It  is  a  com- 

prehensive and  useful  work,  well  illustrated. 

A  new,  revised  and  enlarged  edition  of  Coffin's  "In- 
terest Tables"  has  been  issued  by  the  Copp,  Clark  Co. 

The  new  edition  is  listed  at  75c  in  cloth,  as  compared  to 
$1  for  the  old  edition. 

The  Musson  Book  Co.  have  placed  in  stock  a  series  of 
six  books  by  Gordon  Stables,  M.D.  on  health  subjects. 
These  deal  with  the  problems  of  all  ages  and  both  sexes, 
and  will  be  found  useful  additions  to  the  medical  library 
in  the  home.     . 

Health  and  Strength,  Ltd.,  of  12  Burleigh  St.,  Strand, 
W.C.,  proprietors  and  publishers  of  the  journal  of  that 

name,  and  the  successful  weeklies  "Boxing"  and  "The 
Athletic  Field  and  Swimming  World,"  as  well  as  a  very 
extensive  library  of  health  and  athletic  books,  notify  us 
that,  in  view  of  the  constant  expansion  of  the  scope  of 
their  business,  they  have  taken  the  necessary  steps  to 
change  the  style  of  the  firm,  which  appeared  to  be  of  too 
restrictive  a  character,  to  that  of  Ewart,  Seymour  &  Co., 

Ltd..  by  which  they  will  in  future  be  known. 
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Interesting  Items  About  Canadiana 

Books  of  Special  Interest  to  Canadians 

Appearing  in  the  Near    Future — New 
Titles  Noted. 

The  history  and  achievements  of  the  Northwest  Mount- 

ed Police,  as  presented  hy  A.  L.  Haydon  in  his  work  en- 

i  it  led.  "Riders  of  the  Plains,"  will  be  published  by  the 
Copp,  Clark  Co.  in  Canada,  and  not  by  the  Musson  Book 
Co.  as  intimated  last  month. 

Two  volumes  containing  the  speeches  delivered  before 

the  Empire  Club  of  Canada,  in  Toronto,  during  the  sea- 
sons, 1907-1908  and  1908-1909,  have  recently  been  issued 

by  the  Club.  The  work  of  compilation  has  been  done  by 
J.  Castell  Hopkins,  and  the  books  are  well  made.  The 
addresses  are  many  of  them  of  considerable  importance, 

having  been  delivered  by  prominent  Canadians  and  dis- 
tinguished visitors  to  the  country  on  a  great  variety  of 

themes. 

A  biography  of  Daniel  McNeill  Parker,  M.D.,  who 
spent  his  life  in  the  Province  of  Nova  Scotia,  and  was 
for  many  years  a  well-known  physicion  in  the  City  of 
Halifax,  is  to  be  issued  shortly  from  the  press  of  William 
Briggs.  His  son,  W.  F.  Parker,  barrister,  Wolfville,  who 
was  for  ten  years  a  partner  of  R.  L.  Borden,  now  leader 

of  the  opposition,  has  prepared  the  volume,  which  is  in- 
tended for  private  circulation  only.  Probably,  in  view 

of  the  extraordinary  inner  light  which  the  book  sheds  on 
some  of  the  historical  events  in  the  life  of  the  province. 

a  few  copies  will  be  placed  with  the  leading  public  librar- 
ies of  the  country. 

The  people  of  Canada,  on  account  of  being  so  far  re- 
moved from  their  cousins  in  the  Antipodes,  are  not  very 

well  informed  on  the  manners  and  customs  of  their  breth- 
ren in  that  part  of  the  world.  The  Rev.  D.  V.  Lucas,  D.D., 

who  has  been  a.  traveler  of  some  considerable  note,  had 

the  opportunity  of  spending  a  year  or  so  in  New  Zealand, 
and  he  has  embodied  the  result  of  his  observations  and 

travels  in  New  Zealand  in  a  book  entitled  "The  Mamies 

of  New  Zealand."  This  volume  gives  considerable  in- 
sight into  the  manners  and  customs  of  this  strange  and 

brilliant  people,  members  of  which  to-day  sit  in  the  Par- 
liament of  New  Zealand,  although  they  are  only  removed 

by  one  generation  from  cannibalism.  The  book  is  well 
illustrated  and  very  tastily  gotten  up. 

About  five  weeks  before  Christmas,  1909,  Rev.  G.  W. 

Kerb.y,  of  Calgary*,  issued  his  first  book,  entitled,  "The 
Broken  Trail."  The  success  which  attended  its  publica- 

tion was  almost  phenomenal,  as  the  entire  edition  of  2,000 
copies  was  disposed  of  before  Christmas.  A  new  edition 

is  now  on  the  press  and  will  be  issued  by  William  Briggs 
this  month. 

A  somewhat  remarkable  poem  entitled  "Sea  Room," 
by  A.  N.  St.  John  Mildmay,  M.A.,  of  Vancouver,  B.C.  has 
just  been  published  by  William  Briggs.  It  deals  with  the 
subject  of  immigration  and  is  exceedingly  patriotic  in 
tone.  .Mr.  Mildmay  is  a  graduate  of  Oxford.  The  poem  is  be- 

ing issued  in  gift  style  and  already  the  Vancouver  Tourist 
Association  have  ordered  a   large  number  of  copies. 

The  Rev.  William  D.  Lee,  of  Waterloo,  Out.,  has  com- 
piled a  book  of  family  worship,,  containing,  what  is  not 

usually  to  be  found  in  such  volumes,  a  selection  of  scrip- 
ture in  full,  along  witli  the  prayer  for  the  daily  exercise. 

The  book  is  peing  issued  from  I  he  press  of  William  Briggs, 

and  will  be  published  in  several  bindings,  Already  a  good. 

deal  of  interest  has  been  aroused,  and  there  are  already 
some  hundreds  of  advance  orders  on  file. 

Those  interested  in  the  early  days  of  our  country  will 
welcome  a  volume  just  from  the  press  of  William  Briggs, 

entitled  "John  Sanderson  the  First,  or  a  Methodist 
I 'readier  at  Home."  This  book  has  been  a  labor  of 

love  on  the  part  of  his  daughter,  Miss  Camille  Sander- 
son, and  is  one  which  pictures  very  vividly  the  pioneer 

days  of  Methodism,  when  the  preachers  had  circuits  fifty 

miles  in  extent,  and  where  in  some  cases  the  year's  work 
was  performed  for  the  munificent  salary  of  $100.00,  and 
in  many  cases  often  less.  The  book  is  one  which  shows 

man]  interesting  side  lights  on  the  early  development 
of  Ontario,  and  will  no  doubt  meet  with  the  appreciation 
which  it  deserves. 

A  book  which  is  being  published  at  an  opportune  mom- 

ent is  "The  King,  Canada  and  Empire,"  by  Fane  Sewell, 
manager  of  the  Canadian  Bank  of  Commerce  branch, 
corner  College  St.  and  Spadina  Ave.,  Toronto.  It  is  being 
prepared  particularly  for  gift  book  sale  and  will  be  ready 
for  Victoria  Day.  It  will  be  issued  from  the  press  of 
William  Briggs. 

While  Canada  has  been  up  to  the  present  essentially 
an  agricultural  country,  it  is  somewhat  strange  that  most 
of  the  technical  books  on  the  subject  of  agriculture  have 
hitherto  had  to  be  procured  from  the  United  States.  A 

departure  from  this  condition  has  taken  place  in  the  is- 
sue from  the  press  of  William  Briggs,  of  a  very  excellent 

work,  entitled  "The  Canadian  Apple  Grower's  Guide." 
by  Linus  Woolverton,  of  Grimsby.  Mr.  Wpolverton  has 
been  an  authority  on  the  subject  of  apple  growing  for  a 
number  of  years,  and  is  eminently  qualified  to  deal  with 
it.     The  book    is  well  illustrated. 

Houghton,  Mifflin  &  Co.,  Boston,  published  on  April  30, 

"Wilderness  Pets,"  an  account  of  a  camping  expedition 
in  the  Nova  Scotia  forests  by  Dr.  Edward  Breck.  Uncle 
Ned  Buckshaw,  the  chief  personage  in  the  book,  is  likely 
to  prove  as  interesting  to  the  readers  of  that  volume  as 
the  many  and  various  animals  and  birds  which  he  brings 
up  in  the  way  they  should  go,  at  his  cabin  on  the  lake. 
Uncle  Ned  is  no  sentimentalist.  He  can  shoot  and  fish 

with  the  best  of  them,  and  his  quaint  maxims  breathe  the 
very  spirit  of  wholesome  maniliness,  but  he  is  the  bitter 

enemy  of  reckless  killing,  and  teaches  his  disciples  to  use 
the  camera  and  note-book  rather  than  the  rifle  and  shot- 

"iin. 

An  Imperial  Copyright  Conference 

Representatives  of  the  British  Govern- 

ment   and  the  Self-governing    Colonies 
Meet  this  Month  in  London. 

(From  the  London  Times.) 

London,  April  7. — A  conference  of  representatives  of 
the  ■British  Government  and  of  the  self-governing  Colon- 

ies will  be  held  in  London  next  month  to  consider  the 
Berne  Copyright  Conference,  as  revised  at  the  Berlin  Con- 

ference in  November,  1908,  and  the  attitude  of  the  Em- 
pire towards  the  subject  of  copyright.  The  actual  date 

of  the  conference  has  not  yet  been  decided,  but  it  will 
probably  assemble  on  May  18th. 

'The  conference  will  probably  be  opened  by  Mr.  Syd- 
ney Buxton,  M.P.,  the  president  of  the  Board  oi  Trade. 
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The  main  question  for  consideration  at  the  conference 

will  be  whether  it  is  advisable  to  promote  an  Imperial 

Copyright  Act,,  applying  to  the  whole  Empire,  or  a  British 

Domestic  Act,  with  power  to  the  self-governing  Colonies 

to  bring  themselves  within  its  scope  afterwards.  Article 

26  of  the  revised  Convention  provides  that  the  contracting 

countries  shall  have  the  right  to  accede  to  the  convention 

at  any  time  for  their  colonies  or  foreign  possessions.  They 

may  do  this  either  by  a  general  declaration,  comprising 
in  t he  accession  all  their  colonies  or  possessions,  or  by 

specially  naming  those  which  are  comprised  therein,  or 
simply  indicating  those  which  are  excluded. 

The  committee  appointed  by  Mr.  Churchill,  as  president 

of  the  Board  of  Trade,  in  March,  1909,  to  examine  the  re- 
vised Convention  and  to  consider  whether  the  law  should 

be  altered  so  as  to  enable  the  Government  to  give  effect 

to  it,  refrained  from  reporting  upon  "questions  which 
arise  in  connection  with  copyright  in  the  Colonies,  and  the 

position  of  Great  Britain  with  regard  to  the  Colonies." 
They  pointed  out  that  a  conference  of  the  representatives 

of  the  Colonies  was  about  to  be  called,  and  added. — 
It  seems  of  the  utmost  importance  that  the  Colonies, 

as  parts  of  the  British  Empire,  should  come  into  line  with 
Great  Britain,  and  that,  so  far  as  possible,  there  should 
be  one  law  throughout  the  Empire. 

It  will  be  necessary,  as  Mr.  Churchill  has  already 

stated  in  the  House  of  Commons,  that  any  alteration  of 
the  existing  law  of  copright,  to  give  effect  to  the  decisions 
of  the  Berlin  Conference,  shall  be  made  by  legislation. 
It  is  possible  that  a  measure  ratifying  the  adhesion  of 
(heat  Britain  to  the  convention  may  be  introduced  during 
the  current  session,  but  it  is  not  considered  likely  that,  in 

the  present  state  of  public  business,  any  considerable  pro- 
gress would  be  made  with  the  bill  this  year. 

Ottawa,  April  22. — The  Honorable  Sydney  Fisher, 
Minister  of  Agriculture,  in  whose  department  Canadian 
copyright  matters  are  looked  after,  has  been  appointed 

by  l be  Dominion  Government  as  Canada's  representative 
at  the  Imperial  Conference.  He  will  be  accompanied  to 

England  by  Mr.  P.  E.  Ritchie,  the  registrar  of  copyrights. 

SCOTLAND'S  WORK  AND  WORTH. 

Tlie  issue  of  this  important  work  by  Oliphant,  Ander- 
son &  Ferrier,  Edinburg.  in  .fortnightly  parts,  has  now 

been  completed  and  the  bound  volumes  are  to  be  had  in 
cloth  or  morocco  binding.  An  endeavor  has  been  made  in 
this  publication  to  present  in  a  concise,  convenient  and 
popular  from  the  outstanding  facts  of  Scottish  history  from 
earliest  limes  to  the  present  day.  together  with  such  in- 

formation regarding  .the  activities  of  Scotsmen  in  every 
sphere  of  human  energy  as  will  render  it  a  valuable  work 
of  reference  on  all  matters  of  general  Scottish  interest. 
Scotsmen  the  world  over  will  apreciate  this  book  and  book- 

sellers should  bring  it  carefully  to  the  attention  of  every 
Scotchman  in  their  locality.  Illustrations  number  over 
sixty.     (2  vols.  10s.  6d.  and  13s.) 

f~^  /"V  /"\  f  J*  £^  Out-of-print  books  supplied.     No  matter  what  subjec 
|jlIII|V  ^S  Can  supply  any  book  ever  published.    We  have  50,000 rare  books. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  En#j. 

Telegraph   Codes 
A  B  C  Code.     5th  Edition.      English         $7.00 
A   B  C  Code,    5th  Edition.     Spanish        "         8.00 
ABC     Code.     4th  Edition    "        5.00 
A   I  Code.     ....\   "         7.50 
Morelng  &    Neal  Code      "        5.00 
Bedford-McNIell  Code     6.00 
Large  and  small  codes  of  all  kinds.    Send  for  list.    Discount  to  the  trade  only 

AMERICAN    CODE   COMPANY,  83  Nassau  St.,    N.Y.    City 
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The  Best  Sellers  During  April 

Reports  from  the  Leading  Centres 
of  Trade  in  Canada,  with  a  Summary 

Showing   the  Most  Popular     Books. 

Belleville. 

Rosary.   Florence    Barclay.   Musson. 
Fortune  Hunter.     L.  J.  Vance.     Briggs. 
Lord   Loveland   Discovers   America.      C.   N.   &   A.   M. 

Williamson.     Musson. 

Lady  Merton,  Colonist.  Mrs.  Humphry  Ward.  Musson. 
Old  Rose  and  Silver.  Myrtle  Reed.  Putnam. 

('ailing  of  Dan  Matthews.  H.  B.  Wright.  McLeod. 
Brantford. 

Rosary.   Florence   Barclay.   Musson. 
Modern  Chronicle.  Winston  Churchill.  Macmillan. 
The  Girl  From  His  Town.  Marie  Van  Vorst.  McLeod. 

Beauty.  Mrs.  Wilson  Woodrow.  McLeod. 
Passers  By.  A.  Partridge.  Musson. 
Florentine  Frame.  Elizabeth  Robbins.  Moffatt. 

Calgary. 

Modern   Chronicle.  Winston   Churchill.  Macmillan. 

Kingdom  of  Slender  Swords.  H.  E.  Rives.  McLeod. 
White  Magic.  D.  G.  Phillips.  Briggs. 

Margarita's   Soul.   J.  D.   Bacon.   McLeod. 
By  Inheritance.   Octove   Thanet.  McLeod. 
Lord   Loveland   Discovers   America.    C.    N.    &   A.   M. 

Williamson.  Musson. 

Charlottetown,  P.E.I. 

Ballads  of  a   Cheeckako.   R.  W.   Service.  Briggs. 
Songs  of  a  Sourdough.  R.  W.  Service.  Briggs. 
Joy.  L.  G.  Moberley. 

Master's  Violin.  Myrtle  Reed.  Putnam. 
Lord    Loveland   Discovers    America.    C.   N.   &    A.    M. 

Williamson.  Musson. 

Chatham. 

Kingdom  of  Slender  Swords.  II.  E.  Rives.  McLeod. 

Beechy.  B.  Van  Huttou.  Musson. 
Anne  of  Avonlea.  L.  M.  Montgomery.  Page. 
Modern   Chronicle.   Winston   Churchill.   Macmillan. 

Songs  of  a  Sourdough.  R.  W.  Service.  Briggs. 
Bishop  of  Cottontown.  J.  T.  Moore.  Winston. 

Edmonton. 

Kingdom  of  Slender  Swords.  H.  E.  Rives.  McLeod. 
Son  of  the  Immortals.   Louis  Tracy.  McLeod. 
Modern  Chronicle.   Winston  Churchill.  Macmillan. 

White  Magic.  D.  G.  Phillips.  Briggs. 
Anne  of  Avonlea.  L.   M.   Montgomery.  Page. 

Songs  of  a  Sourdough.  R.  W.  Service.  Briggs. 

Guelph. 

Modern    Chronicle.   Winston   Churchill.   MaemilJan. 

Kingdom  of  Slender  Swords.  H.  E.  Rives.  McLeod. 
Anne  of  Avonlea.  L.  M.  Montgomery.  Page. 
Litany    Lane.   Mrs.   Baillie-Saunders.   Macmillan. 

Ballads   of  a   Cheeckako.   R.   W.   Service.   Briggs. 
White  Magic.  D.  G.  Phillips.  Briggs. 

Hamilton. 

Rosary.   Florence   Barclay.   Musson. 
Modern   Chronicle.   Winston   Churchill.  Macmillan. 

White  Magic.  D.  G.  Phillips.  Briggs. 
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1  Lady  Merlon,  Colonist.  Mrs.  Humphry  Ward.  Musson. 

5  Margarita's  Soul.  J.  D.  Bacon.  McLeod. 
(i  Green  Mouse.   K.   W.  Chambers.  McLeod. 

Kingston. 

1  Modern    Chronicle.    Winston   Churchill.   Macmillan. 

2  Aune  of  Green  Gables.  L.  M.  Montgomery.  Page. 

3  Kingdom  of  Slender  Swords.  H.  E.  Rives.  McLeod. 

4  Lady  Merton,  Colonist.  Mrs.  Humphry  Ward.  Musson. 

5  Old  Rose  and  Silver.  Myrtle  Reed.  Putnam. 

(i  It  Never  Can  Happen  Again.  DeMorgan.  Frowde. 

London. 

1  Caleb  Trench.  Mary  Imlay  Taylor.  Musson. 

2  Lady  Merton,  Colonist.  Mrs.  Humphry  Ward.  Musson 

3  Litany   Lane.   Mrs.   Baillie-Saunders.    Macmillan. 

4  By  Inheritance.  Octave   Thanet.   McLeod. 

5  Green  Mouse.  R.  W.  Chambers.  McLeod. 

6  Anne  of  Green  Gables.  L.  M.  Montgomery.  Page. 

Moncton. 

1  Kingdom  of  Slender  Swords.  H.  E.  Rives.  McLeod. 

2  Little  Knight  of  the  X  Bar  B.  Mary  K.  Maule.  McLeod. 

3  Songs  of  a  Sourdough.  R.  W.  Service.  Briggs. 
4  Anne  of  Avonlea.  L.  M.  Montgomery.  Page. 
5  Man  Outside.  Wyndham  Martyn.  Briggs. 
6  Anne  of  Green  Gables.  L.  M.  Montgomery  .Page. 

Montreal. 

1  Rosary.  Florence  Barclay.   Musson. 

2  Lady  Merton,  Colonist.  Mrs.  Humphry  Ward.  Musson 
3  Green   Mouse.   R.   W.   Chambers.   McLeod. 

4  Modern  Chronicle.  Winston   Churchill.  Macmillan. 

5  By  Inheritance.  Octave  Thanet.  McLeod. 
6  Berenice.  E.  P.  Oppenheim.  Ward,  Lock. 

Peter  boro. 

1  Annie  of  Avonlea.  L.  M.  Montgomery.  Page. 
2  Lord   Loveland   Discovers    America.    C.    N.    &   A.   M. 

Williamson.  Musson. 

3  Kingdom  of  Slender  Swords.  H.  E.  Rives.  McLeod. 

4  Lady  Merton,  Colonist.  Mrs.  Humphry  Ward.  Musson. 
5  John  Marvel,  Assistant.  T.  N.  Page.  Copp. 

'   6     White  Magic.  D.  G.  Phillips.  Briggs. 

Quebec. 

L  Lady  Merton,  Colonist.  Mrs.  Humphry  Ward.  Musson 
2  Green  Mouse.  R.  W.  Chambers.  McLeod. 

3'  Anne  of  Avonlea.  L.  M.  Montgomery.  Page. 
4  Anne  of  Green  Gables.  L.  M.  Montgomery.  Page. 
5  Dan  Merrithew.  Lawrence  Perry.  McClurg. 
6  Son  of  the  Immortals.  Louis  Tracy.  McLeod. 

Stratford. 

1  Rosary.   Florence  Barclay.  Musson. 
2  Anne  of  Avonlea.  L.  M.  Montgomery.  Page. 
3  Attic  Guest.  R.  E.  Knowles.  Westminster. 
4  Lord   Loveland   Discovers   America.    C.    N.    &   A.   M. 

Williamson.  Musson. 

5  Ballads  of  a  Cheeckako.  R.  W.   Service.  Briggs. 
(i     Gateway.  Harold  Begbie. 

St.  John.  N.B. 

1  Cavanagh.  Hamlin  Garland.  Harper. 
2  Kingdom  of  Slender  Swords.  H.  E.  Rives.  McLeod. 
3  Modern   Chronicle.   Winston   Churchill.   Macmillan. 
4  Green  Mouse.  R.  W.   Chambers.  McLeod. 

5  Lady  Merton",  Colonist.  Mrs.  Humphry  Ward.  Musson 

6  White  Magic.  D.  G.  Phillips.  Briggs.  ' 

St.   Thomas. 

Kingdom  of  Slender  Swords.  H.  E.  Rives.  McLeod. 
Son  of  the  Immortals.  Louis  Tracy.  McLeod. 
Thurston  of  Orchard  Valley.  Harold  Bindloss.  McLeod. 
Anne  of  Avonlea.  L.   M.  Montgomery.  Page. 
Silver  Horde.  Rex  Beach.  Harper. 
Tniier  Shrine.  Anonymous.  Musson. 

St.  Catharines. 

Anne  of  Green  Gables.  L.  M.  Montgomery.  Page. 

Lady  Merton,  Colonist.  Mrs  Humphry  Ward.  Musson. 
House  of  Whispering  Pines.  A.  Green.  Putnam. 
Tower  of  Ivory.  Gertrude  Atherton.  Macmillan. 

Rosary.  Florence  Barclay.  Musson. 
Modern  Chronicle.  Winston  Churchill.  Macmillan. 

Toronto. 
Lady  Merton,  Colonist.  Mrs  Humphry  Ward.  Musson. 
Fortune  Hunter.  L.  J.  Vance.  Briggs. 
Modern  Chronicle.  Winston  Churchill.  Macmillan. 

Samuel,  the  Seeker.  Upton  Sinclair.  McLeod. 
Rosary.  Florence  Barclay.  Musson. 
Green  Mouse.   Robt.  W.  Chambers.   McLeod. 

Vancouver. 

Anne  of  Green  Gables.  L.  M.  Montgomery.  Page. 
Anne  of  Avonlea.  L.  M.  Montgomery.  Page. 

Kingdom  of  Slender  Swords.  H.  E.  Rives.  McLeod. 
Son  of  the  Immortals.  Louis  Tracy.  McLeod. 
Rosary.  Florence  Barclay.  Musson. 
White  Magic.  D.  G.  Phillips.  Briggs. 

Canadian  Summary. 

Kingdom  of  Slender  Swords.  H.  E.  Rives 
Modern  Chronicle.  Winston  Churchill. 

Lady  Merton,  Colonist.  Mrs.  Humphry  Ward 
Anne  of  Avonlea.  L.  M.  Montgomery. 

Rosary,  Florence  Barclay. 
Anne  of  Green  Gables.  L.  M.  Montgomery. 

Points. 
85 
84 
73 
71 
65 

42 Copyrights. 

22222.  The  Story  of  the  Yuku.  By  Dorothy  Dean 
Tate.     (Book.)     Dorothy  Dean  Tate,  Toronto,  8th  April. 

22223.  The  Veteran.  And  Other  Poems.  By  Hamil- 
ton Wigle.  (Book.)  Hamilton  Wigle,  Winnipeg,  8th 

April. 22263.  The  Origin  of  Light  and  Defence  of  the  Bible. 
By  Canon  Reiner,  M.A.  (Book.)  Canon  Reiner,  Barrie, 
15th  April. 

22265.  Empire  Club  Speeches.  Being  addresses  de- 
livered before  the  Empire  Club  of  Canada  during  its 

session  of  1907-1908.  Edited  by  J.  Castell  Hopkins,  F.S.S. 
(Book.)     Empire  Club  of  Canada,  Toronto,  15th  April. 

22266.  Empire  Club  Speeches.  Being  addresses  deliver- 
ed before  the  Empire  Club  of  Canada  durings  its  session 

of  1908-1909.  Edited  by  J.  Castell  Hopkins,  F.S.S. 
(Book.)     Empire  Club  of  Canada,  Toronto,  15th  April. 

22268.  Reminiscences  of  the  Northwest  Rebellion  of 

1885.  (Temporary  Copyright.)  John  Hooper,  Winnipeg, 
15th  April. 

22282.  My  Travels.  Visits  to  Lands  Far  and  Near. 
By  Robert  Shields.  (Book.)  Robert  Shields,  Toronto. 
19th  April. 

22289.  The  Canadian  Apple  Grower's  Guide.  By 
Linus  Woolverton,  M.A.  (Book.)  Linus  Woolverton, 
Hamilton,  21st  April. 

22324.  Alleviations.  By  Rose  J.  E.  Grier.  (Book.) 
Rose  Jane  Elizabeth  Grier,  Toronto,  26th  April. 
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Selling  Everywhere 
L.  M.  Montgomery's  New  Book 

KILMENY 

?hfh  ORCHARD 
By  the  author  of 

"Anne  of  Green  Gables"  20th  Printin^ 
AND 

"Anne  of  Avonlea"  10th  Printins 
A  charming  and  novel  love  story  with  another  unusual  heroine  who  is  bound  to  rival  even 

"that  ANNE  girl  "  in  the  affections  of  thousands  of  readers. 

With  four  illustrations  in  full  color  from  paintings 
by  George  Glbbs.    Cloth  $1.25. 

Pub'ished By 

L.  C.  PAGE  &  COMPANY 
BOSTON, 

MASS. 

WILLIAM  BRIGGS 
Books  for  Boy  Scouts 

FULL  LIST  ON  HAND 

Scouting  For  Boys 
By  BADEN-POWELL 

Cloth.  60c.  net ;  Paper,  35c.  net. 

Yarns  For  Boy  Scouts 
By  BADEN-POWELL 

Cloth,  60c.  net ;  Paper,  35c.  net. 

Scouting  Games 
By  BADEN  POWELL 

Cloth,  60c.  net ;   Paper,  35c.  net. 

Things  all  Scouts  Must  Know 
Paper,  35c.  net.     A  collection  of  313  valuable  tips. 

Camping  Out 
By  VICTOR  BRIDGES.    Introduction  by  Baden-Powell. 

Limp  cloth,  35c.  net. 

The  Boys  of  the  Otter  Patrol 
By  E.  LeBRETON-MARTIN 

Cloth,  75c.  net. 

The  Phantom  Battleship 
By  RUPERT  CHESTERTON. 
Cloth,  75c.  net ;  Paper,  35c.  net. 

The  Scout's  Story 
By  OWEN  VAUGHAN.     8100. 

Kiddie  of  the  Camp 
By  ROBERT  LEIGHTON.    75e. 

Otters  to  the  Rescue 
ByE.  LeBRETON-MARTIN.     75c. 

Now  Ready  in  the  Reprint  Editions. 
50c.   List. 

David  Harum. 

Lords  of  the  North 

Big  Sellers  at  the  Moment  Are  : 
White  Magic— By  David  Graham  Phillips.     81.25. 
The  Duke's  Price  —  Demetra  Brown.     $1.25. 
The  Fortune  Hunter— By  Louis  Joseph  Vance.     $1-25. 

NOW  READY 

L.  M.  Montgomery's  new  book 
KILMENY  OF  THE  ORCHARD 
By  the  author  of  "ANNE   OF   GREEN  GABLES"  and 

"  ANNE  OF  AVONLEA." 
A  charming  love   story  with  another  unusual    heroine  who  i' 

bound  to  rival  even  "our  dear   ANNE"   in    the   affections  o* thousands  of  readers. 
With  four  illustrations  in  full  color 

from  paintings  by  George  Gibbs.  $1.25. 

WILLIAM        Publisher    and     29-37  Richmond     THDHMTn 
BRIGGS,  Bookseller,  Street    West.  1VJKUI>I1U 
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1910  FICTION 
Petticoat  Government 

By  BARONESS  ORCZY 

Cloth,  $1.25 

The  Running  Fight 
By  WILLIAM  HAMILTON  OSBORNE 

Illustrated,  Cloth,  $1.25  . 

A  Disciple  of  Chance 
By  SARAH  DEAN 

Cloth,  $1.25 

The  Prodigal  Father 
By  J.  STORER  CLOUSTON 

Cloth,  $1.25 

Cloth  Reprint    Gilbert    Parker 

The  Weavers 
Now  Ready 

The  Right  of  Way 
Now  Ready 

The  Battle  of 
the  Strong 
Now  Ready 

The  Seats  of 
the  Mighty 
Ready  May  20th 

The  Sky  Man 
By  HENRY  KITCHELL 

WEBSTER 

Illustrated, 

Cloth,  $1.25 

The  Gilded  Chair 
By  MELVILLE  DAVISSON  POST 

Illustrated,  Cloth,  $1.25 

The  Losing  Game 
By  WILL  PAYNE 

Illustrated,  Cloth,  $1.50 

The  Man  who  Stole   the 
Earth 

By  HOLT  WHITE 

Illustrated,   Cloth,  $1.25 

READY  SHORTLY 

The  Riders  of  the  Plains 

A  Record  of  the   Royal  North- West  Mounted  Police  of 

Canada,  1873-1910. 

By  A.  L.  HAYDON 

Illustrated  with  Photographs,  Maps 

and  Diagrams,  Cloth,  $2.50  net. 

The  Copp,  Clark  Company,  Limited 
TORONTO 
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School  Supply  Business  to  the  Fore 

These  are  the  Days  for  Planning  for  the 

Opening  as  well  as  Buying  Goods — 
Look  well  Ahead. 

While  the  closing  of  the  current  school  year  is  still 
some  weeks  off,  and  the  summer  vacation  bulks  large  and 
long  in  the  eyes  of  the  scholars,  the  September  opening  is 

really  not  so  far  distant.  The  retailer's  past  experience 
should  teach  him  that  it  never  does  to  put  off  making 
plans  because  the  opening  seems  a  long  way  off.  It  will 
come  all  too  quickly  for  his  peace  of  mind,  if  he  delays 
his  preparations. 

It  is  a  great  thing  to  have  plans  cut  and  dried  well 
in  advance.  Every  reader  of  this  article  must  realize 

this.  The  procrastinator  invariably  regrets  his  folly 
when  the  critical  time  comes.  He  knows  he  ought  to  take 
steps  to  prepare  for  the  campaign  now,  but  it  is  so  easy 
to  put  it  off  for  a  day  or  two  and  the  days  creep  into 
weeks  and  the  weeks  into  months  and  nothing  is  done. 

A  Fighting  Chance. 

Every  bookseller  and  stationer  has  a  fighting  chance 
to  secure  the  bulk  of  the  school  supply  trade  of  his  town 
or  village.  With  well  laid  plans  he  can  do  it.  And  now 

is  the  time  to  lay  the  plans.  If  he  sits  down  in  the  quiet 
of  his  office  with  the  determination  to  evolve  a  scheme 

for  the  conquest  of  the  school  supply  trade,  and,  if  he 
adheres  to  his  scheme  when  once  he  formulates  it.  the 

chances  are  that  he  will  be  ahead  of  the  game  next 

September.  Isn't  this  a  fight  worth  entering  into? 
Doesn't  it  stir  the  pulse  and  quicken  rhe  blood? 

But  the  successful  dealer  will  have  to  do  something 
more  than  follow  the  beaten  track  of  bye-gone  years. 
There  will  have  to  be  novelty  in  his  plans  and  some  dar- 

ing in  their  working  out.  Schemes  which  brought  in  the 
trade  a  year  ago  will  fail  this  year,  for  the  spell  will  be 
broken. 

The  Essentials. 

The  first  essential  is  a  good  stock,  well  arranged.  The 
second  essential  is  to  have  your  stock  talked  about.  The 
firsl  should  present  little  difficulty.  Reference  to  the 
section  in  this  number  of  Bookseller  and  Stationer  con- 

taining the  advertisements  of  the  school  supply  houses  will 
show  where  the  goods  are  to  be  secured.  Experience  will 
indicate  the  best  lines  for  each  dealer  to  purchase. 

The  second  essential  demands  more  attention.  How 
to  get  the  store  talked  about  as  the  place  to  buy  sup- 

plies, is  a  harder  proposition.  It  is  a  problem  in  which 
the  child-mind  enters  and,  while  in  one  sense  the  child- 35 

mind  is  easily  understood,  in  another  its  workings  are  com- 
plex. You  must  aim  to  get  the  child  on  your  side  and 

having  goi  him  or  her,  the  rest  is  easy. 

The  Premium  Idea. 

The  premium  idea  is  an  old  and  well-worn  plan.  It  has 
served  its  turn  well  and  in  modified  form  may  do  ser- 

vice again.  Provided  you  get  something  novel  to  offer 
to  the  children,  which  your  competitors  cannot  dupli- 

cate, you  will  have  a  strong  drawing-card.  While  it 

won't  do  to  show,  your  hand  too  soon,  still  you  must  let 
the  children  know  early  that  you  have  something  won- 

derful for  them.  Start  your  advertising  early.  Get  t lie 
lists  of  promotions  in  the  local  schools  as  soon  as  they 
are  out  and  send  letters  or  cards  of  congratulation  to  the 
children,  indicating  that  you  would  like  to  have  them  buy 
their  supplies  from  you  in  the  fall,  and  that  you  will  have 
a  nice  present  for  all  purchasers  of  so  much. 

If  anyone  is  in  doubt  as  to  where  to  get  suitable  prem- 
iums, the  editor  of  Bookseller  and  Stationer  would  be 

pleased  to  supply  a  list  of  firms  dealing  in  premium 
novelties  to  any  subscriber. 

The  Window  Trim. 

A  good  window  display  of  school  lines  will  also  create 
talk.  Keep  down  your  curtain  while  the  window  is  be- 

ing dressed.  Placard  it  to  the  effect  that  the  curtain  will 
go  up  at  such  and  such  an  hour.  Invite  the  news- 

paper publisher  to  come  and  inspect  it  and  request  him 
to  describe  it  in  his  paper.  All  these  little  devices  will 
create  talk  and  that  is  just  what  you  want. 

Outside  Work. 

Much  effective  work  can  be  done  outside  the  store 
and  this  is  where  the  average  dealer  is  very  lax.  He 
is  content  to  let  custom  come  to  him;  he  rarely  goes  after 
custom  himself.  School  boards  are  doing  more  and  more 
of  the  buying  of  supplies.  In  some  municipalities  they 
do  it  all.  Ergo,  the  school  board  must  be  approached, 
either  direct  or  through  the  medium  of  the  teach. I*. 
There  are  always  a  number  of  new  lines  each  year  which 
may  profitably  be  brought  to  the  attention  of  the  people 
who  buy  for  the  schools.  Germ-proof  slates  are  promin- 

ent this  year  and  should  appeal  to  all  sensible  people.  If 
these  slates  are  unknown  in  your  locality,  be  the  first  to 
introduce  them— make  hay  while  the  sun  shines. 

The  Suit  Case  or  Tourist  Assortment. 
W.  J.  Gage  &  Co.  are  showing  among  their  new  lines 

of  school  sundries  for  this  season  one  of  the  most  unique 
pencil  assortments  placed  on  the  market  yet.  When  closed 
it  represents  a  regular  suit  case  with  handle,  etc.,  and  the 
box  can  be  used  after  the  pencils  are  sold  out.  For  dis- 

p'ay  purposes  the  case  opens  out  showing  a  half  gross 5c  pencils  all  with  rubber  tips  in  assorted  styles  of  finish. Vhis  is  one  of  the  novelties  of  the  season. 
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Timeliness  in  Window  Displays 

Variety  of    Ideas  Prevalent — Shall  we 
use  the  Price-Tab  ? — How    Often    to 

Change. 

By  F.  M.  Macklin  in  Inland  Stationer. 

The  retail  stationer,  like  the  dry  goods  or  clothing 

merchant,  takes  particular  pains  to  have  his  window 
display  so  attractive  that  the  casual  pedestrian  whose 
curiosity  might  cause  him  to  look  into  the  window  will 

he  tempted  to  become  interested  in  an  article  the  mom- 
ent he  sees  it.  An  attractively  dressed  window  is  one  of 

the  main  assets  of  a  stationery  store,  so  far  as  inviting 
business  is.  concerned,  and  the  dealer  who  neglects  this 

adjunct  of  the  business  will  find  that  his  earnings  are 
shrinking. 

Dealers  differ  as  to  what  items  should  be  displayed 
in  the  window.  Furthermore,  the  four  seasons  of  the 

year  must  be  given  consideration,  and  items  that  are  most 
likely  to  sell  at  a  certain  season  should  have  preference 
in  the  display.  Then  again,  many  stationers  show  only 
one  class  of  goods  at  a  time,  while  others  have  a  variety, 

believing  that  a  miscellaneous  display  will  be  more  al- 
luring. The  manager  of  each  store,  however,  should  be 

g'uided  by  the  financial  returns,  and  if  he  finds  that  by 
displaying  one  class  of  goods  at  a  time  the  sales  are  more 
encouraging,  he  continues  along  this  line  until  experience 
demonstrates  that  he  is  in  error.  It  is  then  that  variety 

supplants  individuality  of  display.  While  most  stationers 
are  at  decided  variance  as  to  the  proper  form  of  window 

display,  nevertheless  they  all  play  for  effect  and  some  of 
them  do  not  hesitate  to  criticize  the  ideas  of  others  who 

they   assert   have  much   to   learn   about  window   dressing. 

A  visit  to  a  number  of  the  big  stationery  stores  of 

Chicago's  "Loop"  district  reveals  a  variety  of  ideas  in 
the  matter  of  window  dressing.  In  some  of  them  may  be 

found  loose-leaf  material,  penci'.-shapeners,  cabinets,  let- 
ter-trays, ink-wells,  etc.,  all  in  one  window,  while  in  oth- 

ers there  is  but  one  class  of  goods  displayed.  Ask  the 

window-trimmer  who  goes  in  for  individual  display  why 
he  does  so,  and  he  will  direct  you  to  a  sporting-goods 

bouse  where,  perhaps,  the  sole  wTindow  display  is  fishing- 
tackle  or  shotguns,  variety  being  wholly  lacking.  He  will 
insist  that  a  general  display  is  entirely  out  of  place  and 

ineffective,  and  that  all  up-to-date  stores  recognized  this 

fact  years  ago.  'fin-  average  window-trimmer  is  fully 
aware  that  his  ideas,  shown  in  the  front  of  the  store,  bring 
much  of  the  business  inside. 

Absence  of  price-tabs  on  items  displayed  often  causes 
people  to  wonder  why  they  do  not  appear.  The  principal 
reason  is  that  after  a  man  has  looked  over  an  item  in  a 

window  with  price  attached  for  some  time  he  will  enter 
the  store  witli  the  belief  that  he  knows  as  much  about 

the  goods  as  the  salesman.  The  result  is  that  the  sales- 
man is  handicapped  and  can  not  handle  the  customer  as 

he  would  had  not  the  price  been  shown.  The  moment 
the  item  is  shown  to  the  customer  he  will  discuss  its  merits 

and  defects,  while  the  poor  salesman  must  stand  by  and 
listen  to  criticism  that  may  be  either  just  or  unjust.  The 
fact  is  that  the  price-tab  shown  in  the  window  educates 

the  customer  in  the  wrong  way.  It  fills  him  with  con- 
ceit and  deprives  the  salesman  of  advantages  that  he 

might  otherwise  have  had.  For  instance,  the  sale  of 
one  article  invariably  suggests  another  in  its  line,  but  if 
the  customer  feels  that  he  knows  all  about  the  first  the 

salesman  will  find  it  embarrassing  to  attempt  to  con- 
vince him  of  the  worth  of  the  second. 

A  number  of  the  big  Chicago  stationery  stores  change 
their  window  display  once  every  three  weeks.  The  P.  F. 
Pettibone  Co.,  among  these,  is  one  concern  that  believes 
in  showing  but  one  class  of  goods  at  a  time  in  the  same 

window.  It  decorates  its  windows  according  to  the  sea- 
sons. During  June,  the  month  of  weddings,  the  greater 

part  of  the  window  display  consists  of  engraved  station- 
ery. During  the  Easter  holidays  engravings  and  motto 

cards  are  shown,  the  window  trim  being  composed  of 

Easter  colors — white  and  purple.  For  the  Christmas  holi- 
days paper  and  envelopes  in  gift  boxes  are  the  rule,  while 

from  November  to  January  1  diaries  are  on  display,  this 
being  tihe  best  time  to  offer  them.  During  the  reamainder 
of  the  year  loose-leaf  material  has  the  call.  The  idea  of 
this  concern  is  to  keep  the  windows  bright  and  attractive 

at  all  times  and  all  seasons,  and  that  is  the  reason  the 
display  is  changed  every  three  weeks. 

About  the  only  time  the  harmony  of  display  is  broken 

in  most  stores  is  when  the  purpose  is  to  push  some  par- 
ticular item.  That  is  when  a  price-tab  is  attached  to 

the  item  and  the  occasion  is  what  might  be  termed  a  "spe- 
cial sale. ' '  The  visitor  invariably  makes  his  purchase 

after  viewing  the  item  in  the  window  without  receiving 
suggestions  from  the  salesman  as  to  other  useful  articles 
along  the  same  line  that  might  interest  him.  For  instance, 
from  time  to  time  there  mav  be  an  effort  to  push  the  sale 

We  supply  the  Trade  with 
STUDENTS'  DISSECTING  SETS 
DISSECTING  MICROSCOPES 
POCKET  MICROSCOPES,  or   Linen  Testers 
TRIPOD  MAGNIFIERS 
COLLECTING  CANS 

Schools  are  now  using  these,  and  we  have  what  they  want.     Are  you  getting 
the    business  ?     We  can  make  it  worth  your  while.      Write  us  for  prices. 

The  GEO.   M.   HENDRY  CO.,  Limited 
WHOLESALE   SCHOOL  SUPPLIES 

New  Premises,  215-219  Victoria  St,  Toronto,  Ont. 
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ill'  cabinets  and  letter-trays.  Tn  such  event  a  price-lab 
is  always  attached.  In  making  a  fancy  window  display 

a  desk  set,  resting  on  blotter-pad,  is  frequently  used, 

with  ink-wells,  pin-racks,  etc.,  and  otber  items  that  go 
witb  it. 

"The  window  display  in  retail  stationery  stores  is 

given  more  attention  tbese  days  than  in  former  years," 
said  A.  B.  Vail,  window-dresser  for  the  P.  F.  Pettibone 

Co.  "Our  concern  has  made  a  special  study  of  methods 
employed  by  the  most  prominent  stationers  of  Chicago. 
We  realize  that  an  attractive  window  is  one  of  the  big 

features  of  the  business,  the  idea  at  all  times  being  to 

make  the  display  tasteful  and  pleasing  to  the  eye.  The 

attractive  window  is  undoubtedly  a  big  business  getter. 

That  is  the  reason  we  believe  in  displaying  one  class  of 

goods  at  a  time.  Where  you  display  a  variety  of  items 

the  window  is  more  suggestive  of  a  junkshop  than  an 

up-to-date  stock  of  stationery." 

As  to  "timeliness"  in  the  display  of  goods  in  the 
window  there  are  numberless  opportunities  in  every  town 

for  taking  advantage  of  local  happenings,  besides  the 

utilization  of  the  regular  holiday  seasons  and  national 

events.  All  that  is  required  is  a  little  thought,  ingenuity 

and  the  expenditure  sometimes  of  a  very  small  amount  of 

money  for  the  mechanical  aids  for  the  proper  presentation 

of  the  goods. 

Unusual  objects  in  a  show-window  always  attract  at- 
tention. A  stationer  in  Talladega,  Florida,  had  a  friend 

in  Cairo,  Egypt,  who  sent  him  as  a  curiosity  a  small 

package  of  the  papyrus  plant,  which  grows  along  the 
Nile  river  and  its  tributaries.  The  stationer  arranged  a 

small  draped  platform  near  the  window-glass  and  spread 
the  papyrus  on  it.  Just  above  it  he  put  a  placard,  11  by 

18  inches,  on  which  he  had  lettered  a  brief  description  of 

I  lie  papyrus  plant,  with  the  heading  "Papyrus  from  the 
Sacred  River  Nile;  from  this  Plant  the  Ancients  Made 

the  First  Paper."  His  display  of  goods  was  composed 
of  a  well-known  brand  of  monogram  paper  and  envelopes. 

Numberless  ideas  of  this  kind  will  present  themselves 

if  the  stationer  will  begin  in  a  determined  fashion  to 

think  them  out,  and  apply  them  to  his  business.  Don't 

copy  the  other  fellow 's  window.  The  more  ideas  you 
evolve  out  of  your  own  brain,  the  easier  the  effort  will 

become.  Afterward  your  store  will  have  the  reputation 

of  being  original  in  its  methods,  and  you  will  as  a  con- 
sequence profit  accordingly. 

The  Zeppelin  Pencil  Assortment. 

The  illustration  conveys  a  good  idea  of  this  attractive 

assortment.  The  box  is  of  bright  red  with  brown,  green, 
white  and  aluminum  trimmings,  making  a  striking  dis- 

play.     The    contents    are    U  gross    assorted    rubber-tipped 

pencils  in  a  variety  of  finishes.  The  originality  of  the  box 

together  with  the  unusually  interesting  assortment  of 
gooos  makes  this  one  of  the  leading  boxes  of  the  season. 

W.  J.  Gage  &  Co.  have  the  above  in  stock. 

* 

Large  Crayograph  Orders. 

A.  J.  McCrae,  the  Canadian  selling  agent  for  Crayo- 

graph crayons,  reports  excelleni  business  in'this  line.  As 

will  be  seen  in  this  firm's  advertisement  on  another  page 
in  this  issue  their  product   sells  everywhere  on   its  merits 

and  large  orders  are  being  received.  In  this  connection  it 
might  be  mentioned  that  the  Toronto  Board  of  Education 

has  adapted  Crayograph  crayons  for  use  in  all  the  public 

schools  of  the  city.  It  would  pay  any  stationer  to  stock 

this  line  as  it  allows  a  50  per  cent,  profit  on  all  sales.  It 

can  be  obtained  from  any  of  the  Canadian  wholesalers. 

E.  H.  Harcourt  Co. 's  Scribblers. 

The  Spaniel  exercise  blank  shown  herewith  is  only  one 

of  Harcourt 's  fine  specimens  for  this  season's  school  trade. 
This   firm   are   showing  some   fifty    designs,     fourteen     of 

which  have  never  been  shown  before.  They  are  all  artistic 

in  design  and  are  examples  of  the  printer's  best  work. 
They  are  printed  in  two,  three,  four,  and  live  colors  and 
are  indeed  an   artistic  and  salable  line. 

Onoto  Pen  Co.  Grows. 

When  the  Onoto  Pen  'Company  started  business,  one 
year  ago,  they  figured  that  a  natural  growth  would  later 
on  necessitate  enlarged  floor  space,  both  in  their  offices 

and  factory,  and  in  making  their  leases  for  office  room,  and 

factory  space  they  looked  ahead  for  four  years,  signing 
originally  for  what  would  seem  ample  room  to  take  care  of 
a  substantially  increased  business  each  year. 
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That  the  business  has  exceeded  their  hopes,  however, 

is  besl  attested  bj  the  t'aci  thai  they  are  now  forced  to 
the  in  ; - <  —  i i  \  of  taking  the  rear  of  the  building  ai  No.  26] 
Broadway,  where  thej  now  occupy  the  entire  Broadway 
front,  with  windows  facing  Gity  Hall  Park,  and  this  rear 

space  will  nearlj  double  the  presenl  floor  area  covered  by 

the  cilire.-..  Al  the  factory,  which  is  located  at  No.  44 
Park  Place,  running  through  the  block  to  No.  39  Barclay 

Street,  there  were  employed  just  one  year  ago  eight  work- 

men. To-day  the  same  factory  employs  1'02  hands,  and 
the  officers  of  the  company  state  that  they  are  looking 

about  for  factory  space-  whicb  will  enable  them  comfort- 
ably to  house  500  hands,  as  from  present  indications  they 

believe  that  it  will  be  necessary  to  employ  this  amount  of 

help  to  take  care  of  the  rapidly   increasing-  business. 

One  of  the  secrets  of  the  success  of  the  Onoto  pen  busi- 

ness  is   the   co-operation   which   the   Onoto   Pen    Company 
gives  to  the  dealers  in  helping  them  to  promote  sales.    Thai 

la  I'm  variety  of  styles.  Among  the  new  assortment  of 
pencils  this  season,  this  one  deserves  particular  notice 
owing  to  its  noveltv  of  design. 

this  is  appreciated  is  shown  by  the  manner  in  which  lead- 

ing- dealers  have  responded  with  window  displays  devoted 

entirely  to  Onoto  advertising,  and  other  efforts  along-  the 
same  lines. 

One  firm  sold  at  retail  during  the  two  weeks  prior  to 

Christmas;  $1',200  worth  of  Onoto  pens,  an  average  of  4400 
per  day.  Thjs  is  quite  a  remarkable  showing  for  a  new- 

comer in  the  fountain  pen  field.  In  its  advertising,  in  its 

relation  with  dealers,  and  in  the  conduct  of  all  depart- 

ment.- of  its  business,  the  Onoto  Pen  Company  is  using 

progressive  methods,  and'  its  enterprise  and  push  are  regis- 
tering in  -the  success  with  which  the  Onoto  non-leakable 

and  self-ifilling  fountain  pen  is  meeting. 

Desk  Pencil  Assortment. 

W.  4.  Gage  iV  Co.  are  showing  among  their  new  pencil 

assortments  for  tin-  season  an  entirely  new  novelty,  "The 
Desk"  as  shown  herewith.  This  box  is  made  to  imitate 
an  oak  desk,  with  a  drawer  to  pull  out,  filled  with  pencils. 

It  contains  a  half 'gross  of  5c  rubber  tipped  pencils  in  a 

Practical  Calendar. 

The  cut  shown  herewith  illustrates  the  Practical  cal- 

endar being  handled  by  the  Weeks-Numan  Company,  39-41 

Park  Pla,ee,  'New  York.  The  pad  rests  on  a  stamped  steel 
base  which  has  a  metal  support  at  the  back  that  holds 

the  slips  used  before  the  present  date.  This  allows  in- 
stant consultation  for  any  day  throughout  the  year  if  one 

has  occasion  to  recall  some  previous  appointment,  etc. 

Deliveries  of  the  calendar  will  be  made  in  July.  For  sale 

by  all  Canadian  jobbers. 

DON'TS  FOR  THE  EMPLOYER. 

Don't  overcome  a  difficulty — worry  about  it. 
Don't  be  pleasant. 
Don't  be  courteous. 

Don't  get  direct  information — listen  to  gossip. 
Don't  expect  too  little  of  your  employes. 

Don't  show  appreciation — some  one  may  get  egotistic. 

Don't  encourage   the  foreman — he  isn't  human. 
Don't  smile — it  may  not  be  dignified. 

Don't  say  "Good  morning!" — "familiarity  breeds 

contempt." Don't  be  confident — it  may  help  you  to  succeed. 

Don't  pay  good  salaries — a  $25  man  will  be  glad,  to •work  for  $18. 

Don't  confer  with  the  men — they  may  suggest  some- 
thing of  advantage. 

38 



BOOKSELLER  AND  STATIONER 

The  Finest  Holiday 
Line  in  Ten  Years 

We  make  this  statement  unhesitatingly  con- 
cerning our  holiday  papeteries  for  1910.  In 

originality,  diversity,  artistic  value  and  real 
selling  qualities  and  in  liberal  profit  to  the 
dealer  this  line  surpasses  anything  we  have 
produced  in  a  decade.  Retail  prices  range 
from  25c  to  $10  per  box. 

The  consumer  desires  something  different. 
Our  1910  line  is  strikingly  different.  It  pos- 

sesses Eaton,  Crane  &  Pike  individuality,  a 
feature  whose  value  the  trade  will  appreciate. 

In  addition  to  the  regular  line  the  CRANE 
PAPERS,  in  white,  as  well  as  the  Paris  color- 

ings, with  or  without  French  borders,  are  pre- 
sented in  Holiday  boxing  that  is  fully  in  keep- 

ing with  their  well-known  merit.  Your  line 
should  include  a  liberal  showing  of  these 
justly  celebrated  papers.  A  word  to  the  wise 
stationery  dealer  is  sufficient.  Wait  for  our 
representative  before  placing  your  holiday 
order. 

Eaton,   Crane  &  Pike   Go. 
PITTSFIELD,  MASS. 

New  York  Office,  225  Fifth  Ave.,   Brunswick  Bldg, 

The  Northern  Mills  Co. 
PAPER     MANUFACTURERS 

PRINTING 
AND 

WRITING 
PAPERS 
Super-calendered,  Velvet  and  Machine 
Finished  Book,  Litho  and  Antique  Print- 

ing, Engine  Sized  Writing  and  Envelope 
Papers,     White    and    Tinted    Bond. 

Typewriter  Papers  (Glazed  and  Rough 
Finished,)    Envelopes,   Bill    Heads,  etc. 

Ask  for  "Canadian  Bond,"  "Provincial 
Bond,"  "Adelia,"  "  Northern  Mills," 
and     "Federal      Writing  Manilla." 

Head  Office,  Montreal,  278  St,  Paul  St. 
Mills,  St.  Adele,  Que. 

BLOTTING  PAPER 
When  Buy i no  Blotting  Get  the  Best 

USE  STANDARD  BRANDS 

"Standard,"  "Imperial"  and  "Sterling"  Plain  Blotting 

"Royal  Worcester"  and  "Defender"  Enameled  Blotting 

"Curi-Curl"  and  "Banker's  Linen  Finish"  Embossed  Blotting 

Samples  and  prices  on  application 

AGENCIES  IN  MONTREAL,  TORONTO  AND  WINNIPEG 

£t  -  1      ¥~^  1%  /T  /*  {^*  Largest  Exclusive  Blotting  Manuf 

Standard  Paper  Mrg^o.,  Richmond,  > VA. 

YfllTft     RFPITTATIfIN    as  a  Stationer  depends  largely  upon  the luun  nrjiui/iiiuii  class  of  goods  you  handie. 
HANDLE  ONLY  THE  BEST,  thereby  ensuring  a  satisfied  customer  and  permanent  business. 

BLOTTING  PAPERS-Cascade,  Reliance,  World 
All  standard  grades.     Carried  in  stock  in  all  colors  and  regular  weights. 

Blank  Books  and  Memorandums   £SS^5  XMSSFiJ?" 
SAMPLES   AND  PRICES  ON  APPLICATION 

SMITH,  DAVIDSON  &  WRIGHT,  Limited,  -  Vancouver,  B.C. 
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Music  and  Musical  Instruments 

Getting  after  Music  Teachers,  Choir 

Leaders  and  Organists — Force  the 
Department  Along — Comments  on 
the  New  Issues  this  Month. 

Booksellers,  who  have  established  a  music  depart- 
ment in  their  store  or  contemplate  doing  so,  should 

make  a  point  of  securing  a  list  of  all  music  teachers, 
organists  and  choir  leaders  in  their  district.  To  each 
of  these,  a  nice  personal  letter  should  be  forwarded,  or 
a  neatly  printed  circular,  setting  forth  the  facilities 
afforded  by  the  department  for  filling  orders  for  music. 
The  bookseller  will  have  to  compete  with  the  city  stores 

and  it  will  require  some  long-headed  scheming  to  coun- 
teract the  already  established  habit  of  writing  to  the 

city  for  music. 
The  bookseller  should  not  hesitate  to  use  the  buy-at- 

home  argument,  and  to  use  it  strong.  There  is  no  use 
being  particular  about  this  or  considering  it  beneath 

one's  dignity.  It  means  bread  and  butter  to  many  a 
merchant.  The  sentiment  is  getting  stronger  every  day 

and  the  buy-at-home  towns  are  prospering.  Apply  it 
strenuously  to  the  new  music  department  and  urge  the 
music  teachers  and  other  large  buyers  of  music  to  deal 
at   home. 

If  the  first  letter  fails  to  bring  an  appreciable  re- 
sponse, try  another  on  a  new  tack.  Give  the  person  to 

whom  the  letter  is  going  a  little  explanation  of  just  why 
you  can  get  the  music  for  him  or  her  as  cheaply  if  not 
more  cheaply  than  if  that  person  sent  direct  and  much 
more  conveniently.  This  argument  touches  the  purse 
and  may  prove  effective  when  the  other  argument  fails. 

New  Publications. 

Whaley,  Royce  &  Co.,  Toronto  and  Winnipeg,  have 
issued  a  small  booklet  of  72  pages  which  should  meet 
a  long  felt  want  and  should  have  a  ready  sale.  It  is 

called  "The  Teacher's  Guide"  and  it  contains  studies 
based  directly  on  i  the  examination  papers  of  the  Toronto 

Conservatory  and  the  Toronto  University.  It  is  in- 
dexed according  to  the  grade  of  examination,  e.g.,  prim- 

ary, junior  and '  intermediate.  This  little  work  will 
enable  the  teacher  to  get  right  down  to  the  essentials 

'  of  a  pass  in  the  examination  for  which  the  pupil  is  try- 
ing. If  properly  introduced  it  should  mean  money  in  the 

pocket  of  the  stationer  handling  it. 

Other  vocal  publications  of  the  month  are  "Your 
Letter,"  words  by  Rev.  0.  Lake,  music  by  T.  C.  J  offers, 
organist  at  Old  St.  Andrew's  church,  Toronto.  The 
words  are  sentimental  in  their  tone  and  the  music  is 

correspondingly  sweet.  "Morning  Invitation,"  words  by 
William  J.  Prices,  music  by  J.  D.  A.  Tripp,  is  another 

number  that  deserves  successful  sale.  "Jack  Canuck" 
and  "The  Land  we  Love  Best,"  are  two  patriotic  songs. 
The  words  and  air  of  the  first  are  by  Ravenor  Bullen, 

and  it  has"  been  arranged  by  Albert  Ham,  conductor  of 
the  National  Chorus.  Mr.  Ham's  connection  with  the 
song  is  enough  to  ensure*  its  success,  and  Mr.  Bullen  has 
contributed  excellent  ground  work  for  Mr.  Ham.  The 

other  patriotic  number  wholly  belongs  to  Donald  Chad- 
wick  Macgregor,  as  that  gentleman  has  supplied  both 

words  and  mdsic.  Macgrejgor  is  one  of  Canada's  fore- 
most baritones  and  "The  Land  we  Love  Best"  will  add 

greatly  to  his  reputation.  Among  the  instrumental 
Whaley,  Royce  publish  two  selections  by  the  famous 

French  composer  Paul  Waeho,  "Les  Sylphides"  and 
"Papfllons  Blancs." 

The  Anglo-Canadian  Music  Publishers'  Association, 
144  Victoria  St.,  Toronto,  have  some  very  fine  new  selec- 

tions for  this  month.  Their  instrumental  waltz, 

"Amorelle,"  by  Anton  Morette,  is  one  of  the  most  pleas- 
ing waltzes  placed  before  the  public  in  a  long  time.  It 

is  of  the  French  type,  "valse  linte,"  and  will  undoubtedly 
be  much  played  by  band  and  orchestra  during  the  com- 

ing season.  "Spring  Flowers,"  words  and  music  by 
Alfred  Wheeler,  is  a  very  seasonable  production  and  is 

written  in  keys  to  suit  all  voices.  "The  Cloud,"  is  an 
adaptation  of  Shelley's  poem  and  is  set  to  music  by 
Arthur  Fagge.  "Little  Man,"  words  by  Gunby  Hadath, 
music  by  Herman  Finck,  is  a  composition  in  somewhat 
lighter  vein.  Its  catchy  air  and  words  will  ensure  for  it 

much  popularity.  "If  You  Ask  Me,"  words  by  Lilian 
Street,  music  by  Noel  Johnson,  promises  to  be  another 

success  like  unto  this  composers  famous  "A  Rose,  River 
and  Sea."  It  is  published  in  all  keys  to  suit  all  voices 
and  is  sure  to  be  one  of  this  season's  best  sellers. 
"Dream  of  Heart's  Desire"  is  by  the  same  composer,, 

words  by  Archibald  Sullivan.  "Pgyllis  with  Eyes 
of  Tender  Blue,"  words  by  Therese  Descours, 
music  by  Herbert  Dunning.  "An  Emblem,"  words 
and  music  by  Jack  Thompson,  and  "Come  Sing 
to  Me,"  also  by  Jack  Thompson,  are  others  of  this 
season's  best   sellers  published  by  this  company. 

♦ 

Loss  on    Anglican   Prayer    Books 

Death  of  King  Edward 'Makes  out-of-date 
all  Existing  Prayer  Books — Should  be  made 

Impersonal. 

The  Editor  Bookseller  and  Stationer, — Will  you  allow 
mo  to  make  the  suggestion  that  your  paper  take  up  the 

matter  of  Church  of  England  prayer  books  and  the  un- 
necessary loss  that  has  again  been  sustained  by  the 

trade  of  the  world  1  Every  dealer  is  more  heavily  in- 
terested at  present  on  account  of  the  recent  stocking  up 

to  the  limit  with  the  new  editions  of  1909,  and  now 
the  death  of  good  King  Edward  has  made  the  stock  a 
complete  loss.  Why  is  it  necessary  to  mention  any 
names  in  the  different  prayers  ?  Who  would  object  if  it 
said  for  the  King  in  place  of  King  George  or  for  the 
Queen  in  place  of  Queen  Mary  ?  There  is  just  as  much 

respect  shown  and  I  think  if  it  were  at  once  brought  be- 
fore the  proper  authorities  the  change  might  be  made 

and  then  these  losses  would  not  be  so  heavy.  Speaking 

from  a  personal  standpoint  and  a  member  of  the  church 

I  might  say  I  have  ,had  four  losses  in  twelve  years.  The 
churches  here  changed  from  church  hymns  to  a  modern 

eleven  years  ago,  Queen  Victoria's  death  occurred  in 
1901,  the  new  Canadian  hymn  book  came  in  1909  and 
now  in  1910  another  change  ;  the  former  ones  meant 

average  losses,  but  this  last  means  two  hundred  dollars, 
and  I  would  find  it  impossible  to  even  calculate  what 

the  loss  to  booksellers  throughout  the  world  might 

amount  to.  Take  it  up  with  the  trade,  or  the  associa- 
tion might  pass  a  memorial  in  regard  to  it  and  have 

it  forwarded  to  the  proper  source.  I  might  also  suggest 

the  publishers  printing  single  leaves  to  go  in  the  differ- 
ent sizes  of  books  at  present  in  stock,  with  the  changes 

on,  and  the  retailers  could  insert  them  and  sell  the  books 

at   half   price. 
Thanking  vou  for  the  space,  T  am  yours, 

C.  L.  NELLES. 

Guelph,  May  9,   1910. 
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C  a  n  a  d  a' s       Greatest      Music      House 

jrMUSICI 
FtRST PIECES  IN  EASY  KEYS 

Jl  Collection  of  3  I  Easy  Pieces  in  Easy  Keys,  Specially  Selected  for  the  Piano 

Modern  in  Style.  Melodious,  Instructive,  Carefully  Edited  and 
Fingered  (foreign).     In  all  Sixty-three  Pages 

JUST  WHAT  EVERY  TEACHER  HAS  BEEN  LOOKING  FOR 

One  of  the  most  useful  and  attractive  collections  of  Easy  Piano  Pieces  for  the  use  o' 
Teachers,  as  well  as  Amateurs,  that  has  ever  been  published,  each  one  of  these 
Thirty-one  Pieces  a  gem  worthy  of  the  attention  of  any  Musician.  The  Book 
presents  a  most  attractive  appearance,  being  the  first  volume  of  a  New  Series  of 

50c.  Music  Books,  to  be  known  as  the  "Imperial"  Edition.  It  is  substantially 
bound  in  heavy  paper  covers  and  well  printed  from  full  size  Engraved  Music  Plates 

WHALEY,  ROYCE  &  CO.,  Limited 
Western  Branch:  237  Yonge  Str 

356  Main  Street  Winnipeg,  Man.  TORONTO A 
Music 

Some  standard  lines  that  every  live  dealer  ought  to  stock 

Songs  of  England,  Royal  Edition  (3  vols. 1  ppr.  90c,  cloth,  $1.50 

Songs  of  Scotland.      "  "         (2  vols.)    "      90c,      "        $1.50 
Songs  of  Ireland,         "  "         (1vol.)    "      90c,      "        $1.50 
Songs  of  France,         "  "         (1  vol.)    "      90c„      "        $1.50 

THE  IMPERIAL  EDITION  of  Soprano,  Mezzo-Soprano, 
Contralto,  Tenor,  Baritone  and  Bass  Songs,  in  separate 

volumes,  each,  Paper,  $i.oo;  Limp,  $1.50, 

Write  for  particulars. 

Anglo-Canadian  Music  Publishers  Assn.,  Ltd. 
ASHDOWNS  MUSIC  STORE 

144  Victoria  Street TORONTO 

A  Great  Combination 
for  Stationers 

The  VICTOR  and  BERLINER  GRAM-O-PHONES 
and  STATIONERY. 

No  matter  how  much  money  you  make  on  station- 
ery, you  can  do  just  as  good — maybe  better -in  sell- 

ing the  Victor  and  Berliner  lines. 

Such  a  thing  is  not  a  mere  possibility. 

Some  of  the  leading  retail  stationers  are  to-day  mak- 
ing more  money  on  the  Victor  and  Berliner  thai  on 

stationery  -  and  their  stationery  business  nets  them 
good  profits  at  that. 

Wouldn't  it  be  a  good  plan  to  write  us  to-day  and 
get  full  particulars  about  the  Victor  and  Berliner 
Gram-o-phones  ? 

BERLINER  GRAM-0PH0NE  CO.,  Limited 
Montreal 

AN   ORDER  FOR  10,000  BOXES  OF 

Crayograph 
secured,  after  critical  consideration  of  the 

merits  of  these  Crayons,  proves  absolutely  that 
the  Crayons  best  suited  for  school  or  home 
drawing,  are 

CRAYOGRAPH  CRAYONS 

for  which,  dealers  can  secure  big  and  perman- 

ent business,  'by  introducing  them.  Further, 
this  order  shows  beyond  question,  the  possibili- 

ties for  trade  with  these  Crayons.  Moreover, 
your  profits  on  each  sale  arc  doubled  because 
they  sell  at  ten  cents,  instead  of  five. 

CRAYOGRAPH 

lasts  four  times  longer  than  Wax  Crayons," 
thus  costing  the  consumer  no  more,  although 
of  infinitely  superior  quality.  Selling  these 
Crayons  will  help  build  up  a  quality  business. 
Wholesale  houses  stock  them ;  the  demand  is 

steadily  growing — get  ready  to  meet  it,  by 
having  a  stock  of  them.  Profitable  business  is 
the  sure  result  of  pushing  Crayograph,  be- 

cause they  give  absolute  satisfaction. Made  by 

The  American  Crayon  Co. 

Will  You  Take  Advantage  of 

Our  Special  Offer? 

To  mail  you  The  Financial  Post  from  now  to 

January,  1912,  for  the  sum  of  $3,  the  regular 
annual  subscription  price.  This  means  that  you 

will  be  receiving  The  Financial  Post  from  now 

to  the  close  of  this  year 

FREE  OF  CHARGF. 

If  you  are  in  any  way  interested  in  Finance  or 
Investments,  The  Financial  Post  cannot  fail  to 

be  interesting  and  useful  to  you. 

In  addition  to  complete  reports,  and  reliable  in- 
formation regarding  stock  movements,  bonds  and 

debentures,  dividends,  real  estate  and  mining 

news,  etc.,  the  Editorial  Comment  and  special 

articles  of  The  Financial  Post  are  authoritative 

and  comprehensive. 

Avail  yourself  of  this  unique  offer  to  become  a 

subscriber  to  Canada's  leading  weekly  financial 

paper  by  sending  $3  to-day  to 

The  Financial  Post, Toronto 
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SPECIALS   FOR 
Instructive,  Inter 

Indisputably  the  best  range  of  covers  ever  designed  for  School  Practice 
Books.  We  have  spared  no  expense  and  must  excel.  To  enumerate  a  few 

of  the  leaders : — 

Scouting 

The  visit  of  Sir  Baden-Powell  to  Canada  this 

summer,  organizer  of  the  Boy  Scouts,  lends  in- 
centive to  the  movement,  detailing  their  duties 

and  uniforms  in  colors. 

Canada's  Contribution 
A  first-class  cruiser,  cleared  for  action,  steaming 
at  full  speed,  with  young  Canadian  Blue  Jackets 
in  the  foreground. 

Canada's  New  Trans- 
Continental  Railway 
The  latest  map  of  the  Dominion,  showing  route 
of  our  new  railroad  across  the  Continent,  on 
both  covers  in  colors. 

Pocahontas 
A  beautiful  head  of  an  Indian  maiden,  in  rich 
coloring. 

WARWICK  BROS.  & 
Wholesale  Manufacturing 

Stationers 



BOOKSELLER  AND  STATIONER 

SCHOOL  OPENING 

esting,  Inspiring 
There  are  many  others,  larger,  more  attractive  and  better  value,  than 
ever  offered  to  the  Trade  before.  Do  your  business  justice  and  see  this 
range  before  buying. 

Canadian  Birds 
Here  we  have  a  group  of  our  wild  songsters  and 

their  beautiful  plumage  in  many  colors. 

The  Philatelic 
A  postage  stamp  collection  of  many  hundreds, 

from  all  parts  of  the  world,  in  their  actual  colors 
and   cancellation   marks. 

Whipcord 
Another  very  artistic  design  that  will  appeal  to 
the  older  students. 

School  Days 
A  class  being  held  by  a  large  number  of  domestic 

and  wild  animals  in  the  bush,  very  amusing  and 
interesting. 

Home  Work 
A  little  girl  busily  engaged  with  her  Home  Work 

before  a  bright  grate  fire. 

RUTTER,  LIMITED 
TORONTO 



Fancy  Goods  and  Toys 

Paper  Novelties  for  Weddings. 

The  average  stationer  is  apl  to  think  of  his  wedding 

trade  as  being  interested  in  the  engraving  department  and 

mil  elsewhere.  There  are,  however,  now  being-  used  > 
large  number  of  odd  and  pretty  accessories  to  wedding 

occasions  which  naturally  belong  to  the  stationer's  domain. 
For  instance,  confetti  and  serpentine  have  almost -entirely 
taken  the  place  of  rice  for  glad  send-offs.  Confetti  comes 
in  all  soils  of  containers,  but  care  should  be  taken  thai 

the  small,  lightly  Hying  particles  of  paper  are  free  from 
dust  and  dirt.  A  new  design  is  the  Confetti  Horn.  When 

the  paper  closing  one  end  is  broken,  blowing  at  the  other 
end  will  send  the  confetti  straight  toward  the  victim. 

Then  there  is  the  confetti  bag.  the  Flower  Confetti  (the 

bag  topped  with  a  flower)  and  Carnival  Confetti,  con- 
tained in  a  transparent  lube.  Often  rose  petals  of  paper. 

delicately  pink  and  curled,  are  thrown  instead  of  confetti. 

Often  a  crepe  [taper  slipper  or  rose  holds  the  necessary 
material   and   is  thrown  for  a   last    farewell. 

Serpentine  comes  in  many  colors  and  is  a  great  fun- 
producer,  being  particularly  embarrassing  because  of  its 
entangling  propensity. 

For  large  wedding  receptions,  paper  napkins  are  often 
used  and  special  designs  are  provided,  one,  a  lilly  of  the 

valley  pattern,  being  especially  pretty. 
Wedding  cake  boxes  are  carried  with  profit  by  many 

stationers.  Duplicate  cheeks  of  all  kinds  (carriage,  hat 

and  cloak-room)  are  much  in  demand  and.  if  the  stationer 
has  a  bright  girl  whom  he  can  set  to  work  in  crepe  and 

tissue,  much  may  be  achieved  in  prestige  and  profit  bj 

supplying  the  numerous  table  decorations  and  favors 

needed  for  wedding  festivities,  such  as  ice-cups,  nut  dishes, 

candle  shades,  favor  pies,  odd  ways  of  presenting  brides- 

maids' gifts,  etc. 
The  requirements  of  every  season  should  be  carefully 

studied  by  the  stationer,  prepared  for  and  enthusiastically 
met.  » 

+ 
Souvenirs  for  Tourist  Trade. 

Now  is  the  time  to  plan  for  the  tourist  season,  and  to 

make  sure  that  when  it  does  arrive  there  will  be  a  good 

display  of  the  various  souvenirs  likely  to  attract  the  tra- 
veling public.  Each  year  brings  a  greater  variety  to 

catch  the  fancy  of  the  travelers,  and  the  buyers  of  these 
goods  should  be  on  the  lookout  for  novel  and  attractive 

goods. 

In  this  country,  particularly,  anything  suggestive  of 
the  Indian  seems  to  be  in  good  demand.  Doubtless  this 

is  due  to  the  fad  that  so  many  people  who  are  strang- 
ers to  Canada  seem  to  have  an  idea  that  in  this  country 

is  still  to  be  found  the  red  man  living  in  his  primitive 

tyle,  and  when  they  find  that  Ibis  is  not  the  case  they 

are  eager  to  procure  anything  that  may  suggest  him.  Lea- 

ther goods,     Indian  beadwork  and  baskets^  are  among  the 

.irl  ides  which  are  sold  readily  during  the  tourist  season. 

Small  snowshoes,  toboggans,  canoes  and  other  things  sug- 

gesting Canadian  sports  are  also  ready  sellers.  Some  of 

these  goods  sell  at  quite  high  prices  and  appead  to  the 

ouvenir  hunter  who  has  plenty  of  money  to  spend,  while 

they  are  also  sold  at  such  low  figures  that  they  appeal 
to  the  slender  purse  as  well. 

The  store  which  wishes  to  eater  to  the  tourist  trade 

should  also  carry  a  good  stock  of  souvenir  spoons,  pins, 

ha' pins,  fancy  dishes,  and  the  many  different  things  in 
china  or  enamel,  which  are  especially  designed  as  souvenirs 

of  the  town  or  country  in  which  they  are  sold. 

The  big  demand  for  this  class  of  goods  makes  it  ad- 
visable for  the  store  carrying  this  class  of  goods  to  give 

it  considerable  attention  in  the  way  of  interior  and  win- 
dow displays  and  advertising.  It  should  be  displayed  in 

a  prominent  part  of  the  store,  near  the  entrance,  prefer- 
ably, in  order  to  catch  the  attention  of  the  casual  visitor 

to  the  store.  The  buying  of  souvenirs  is  often  the  result 
of  suggestion.  The  sight  of  the  goods  at  once  suggests 
to  the  visitor  the  pleasure  that  one  of  these  articles  would 
give  to  the  friends  who  may  never  have  seen  the  place, 
and  the  purchase  is  made. 

A   POPULAR   TRIO. 

A  popular  trio  of  knights  of  the  grip  compose  the 
traveling  staff  of  the  Weeks-Numan  Co.,  of  New  York,  and 
their  faces  are  all  familiar  to  the  Canadian  trade.  The 
veteran.  C.  H.  Numan,  who  travels  Western  Canada,  start- 

ed with  the  Emery  Davis  Inkstand  Manufacturing  Co., 
in  1892,  and  continued  to  sell  that  line  until  he  bought 
out  the  Gardner  Inkstand,  which  was  one  of  the  largest 
selling  inkstands  ever  produced  upon  the  market.  In 
1896  he  organized  the  firm  of  C.  H.  Numan  &  Co.,  and  con- 

tinued as  such  until  1904,  when  he  consolidated  with  the 
A.  A.  Weeks-Hoskins  Co.,  of  New  York.  Mr.  Numan  is 
an  old-time  traveling  man,  and  is  the  originator  of  the 
Victor  Inkstand,  which  to-day  has  a  very  large  sale. 

E.  F.  Ferry,  started  in  the  stationery  business  with 
the  Neostyle  Co.,  in  1889,  and  continued  to  sell  duplicat- 

ing machines  and  office  devices  until  1896,  when  be  con- 
nected himself  with  Mr.  Numan  and  stayed  with  him  until 

the  consolidation  of  the  A.  A.  AVeeks-IIoskins  Co.,  when 
he  became  southern  traveler  for  the  latter  concern. 

Mr.  Delles,  started  in  the  stationery  business  as  a 
salesman  with  the  Yawman  &  Elbe  Manufacturing  Co., 
of  Rochester,  N.Y.,  in  1900,  travelling  Pennsylvania  and 
Western  New  York,  selling  their  line  of  filing  devices. 

I\  190."),  Mr.  Delles  became  manager  of  the  stationery  de- 

partment of  A.  H.  Clapp.  of  Albany.  N.Y.,  where  he"  con- tinued until  this  fall.  He  has  many  friends  in  the  trade 
and    understands   the   stationery   business   thoroughly. 

On  January  1.  the  firm  added  a  fourth  traveler  to  look 
after  Canada  specially.  This  is  J.  H.  Farrant,  who  start- 

ed with  the  Samuel  C.  Tatum  Co..  about  nine  years  ago. 
In.d  later  joined  the  Weeks-IIoskins  Co..  as  city  salesman. 
At  the  time  of  the  failure  of  the  latter  concern,  he  went 
with  A.  L.  Salomon,  as  southern  traveler. 44 
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THE  ALL 
BRITISH! 

Classic  Series 
Christmas  and  New  Year  Cards, 

Blanks,  Autograph  and 

Autograph  Boxes. 

Fashionable    Designs    in    Christmas 

Greeting  Stationery  for  1910. 

Wedding  Menu,  Memoriam  and 

Fancy  Cards,  Wreaths  and  Con- 
dolence Cards. 

New  Season's  patterns  are  now 
ready.  Canadian  enquiries  will 
have  prompt  attention. 

Further  announcements  Inter 

W.  N.  Sharpe,  Ltd. 
Publishers  of  the  "Classic"  and  "Ivy"  Series 

Bradford,  Yorks, 
ENGLAND 

"Things  Different"  in  Mottoes 
Mottoes  "different"- to  what  can  ordinarily  be 
imagined  by  the  word  motto — Sure,  they  have 
sayings — some  long,  some  pithy,  short — but 
there's  a  "say"  with  them  that  gives  a  good 
feeling  within  you — and  you're  none  the  worse 
'or  the  reading  of  them— mottoes  that  "fit 
right."  Each  motto  illuminated  by  an  artistic 
hand-colored  scenic  picture  or  a  sepia  photo  of 
some  strong  writer  or  variety  sepia  madonnas, 
etc. 

MOTTO  P0STAL8,  General  mottoes,  35  kinds  assorted,  $30.00  M. 

MOTTO  FOLDERS,  General  mottoes,  big  variety  assorted,  $16.00  C. 

3  shapes  4x3,  3].  x  11  or  4x8,  each  with  separate  envelope 

MOTTO  FOIDERP,  Beautiful  Hand-colored  Pictures  with  appro- 
priate mottoes,  mountings,  etc.  16  good  kinds,  each  in 

folder  with  separate  envelope — Specially  strong  value, 
30.00  r, 

Nothing  more  appropriate  than  the  above  for  year  round 
novelties  for  Birthdays  and  acceptable  gifts,  some  may 
be  had  with  holiday  sentiments  sorted  in — or  ail 
Holiday  for  Fall  Delivery.  Write  us  to  send  samples — 

you'll  see  something  likely  in  "Things  Different." 

^e  gmtcittte  Company 
77  YORK    ST.,     TORONTO. 

Representatives  for  Autocrat  Stationery 

SAVED 
200%  IN  SPACE 

BY   USING   THE 

20th  Century  Suspended 

Post  Card  Display  Rack 

PATENT  APPLIED   FOR. 

Requires  no  COUNTER  or  FLOOR  space.  Can  be 
located  in  any  part  of  a  store.  For  a  window  trim  there 
is  nothing  better.  Can  be  easily  turned.  Shows  a  large 
number  of  different  views  directly  in  the  LINE  of 
VISION.  Has  a  very  large  capacity.  Is  unique  and 
attractive  in  design. 

Retail  dealers  unanimously  concede  that  a  Post  Card 
Department  is  profitable  and  that  the  only  disadvantage  is 
the  large  amount  of  space  ordinarily  required  to  exhibit 
cards  so  that  they  can  be  readily  seen  by  the  purchasing 

public. 
The  20th  Century  Suspended  Post  Card  Display  Racks 

fill  this  long-felt  want  and  make  it  possible  for  dealers  to 
display  their  cards  to  the  greatest  advantage,  as  they 

occupy  a  minimum  of  space. 

The  20th  Century 
Novelty  Company 

ROCHESTER,   N.Y. 
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"CARTER'S  INK"   FORMAL  OPENING. 

Over  two  hundred  and  lit'iy  stationers  and  their  as- 
sistants and  clerks  availed  themselves  of  the  invitation 

of  the  Curler'-  Ink  Co.  to  attend  an  informal  reception 

and  inspection  id'  their  plant  at  Boston,  on  Thursday 
April  14th.  The  building-  was  thrown  open  from  roof  to 

basemen!  and  the  different  steps  in  the  making'  of  Cart- 

er's inks  and  adhesives,  typewriter  ribbons  and  carbon 
papers  were  pointed  out  by  competent  guides. 

The  visitors  were  met  in  the  front  corridor  by  E.  K- 

Porter,  manager  of  the  Traffic  Department,  who  directed 

them  to  the  large  advertising-  stock  room,  which  was  eon- 
verted  for  the  time  being  into  a  coat  room.  From  here 

they  were  ushered  into  the  executive  suite  of  offices  by 

I.'.  B.  Randall,  manager  of  the  Chicago  House,  and  L.  I. 
Snyder,  Eastern  Ink  Salesman..  All  were  met  here  by  R. 

B.  Carter,  president,  and  C.  B.  Gordon,  general  manager 

of  the  company.  These  executive  offices,  by  the  way, 

are  beautifully  finished  in  mahogany,  and  consist  of  an 

outer  office  or  "workroom"  and  an  inner  or  directors' 
room.  0.  T.  Erickson,  the  office  manager,  took  the  guests 

in  tow  here,  and  in  groups  of  eight  or  ten  they  were 

stalled  on  their  tour  of  the  building. 

From  the  large  general  office  with  its  light  on  three 

sides,  and  its  sanitary  low  roll  desks,  the  route  lay 

through  the  stenographers'  room,  where  all  the  steno- 
■graphie,  clerical  and  filing  work  is  .done,  out  to  the  rear 
of  the  factory.  A  glance  was  taken  at  the  engine  and 

boiler  house,  where  the  power  for  the  different  machines 

throughout  the  building  and  incidentally  the  power  to 

light  the  building  is  supplied.  The  spur  tracks,  one  for 

incoming,  another  for  outgoing  freight,  go  either  side  of 

this  house.  Cars  filling  for  St.  Louis,  Chicago,  New  York 

and  St.  Paul  were  upon  the  tracks.  Through  the  glass 

warehouse — a  long  low  building  in  the  rear,  where  $100,- 

00l>  worth  of  glass  is  stored  during  the  year — then  back 
into  the  basement  of  the  main  building  through  a  private 
subway. 

The  main  thing  of  interest  in  the  basement  was  the 

box  factory.  Here  the  company  manufactures  all  its 

own  wooden  boxes,  receiving  the  shook  cut  in  the  right 
sizes,  direct  from  Maine. 

The  route  now  led  to  the  elevators,  of  which  there  are 

two,  capable  of  carrying  two  tons,  and  the  groups  were 

carried  direct  to  the  top  floor  and  then  worked  down, 

following  the  various  steps  in  the  actual  making  of  the 
ink. 

The  gall  extracting  room,  where  the  gall  extract  is 

made,  occupies  the  top  floor,  and  the  huge  tanks  were 

working  giving  a  chance  to  see  the  start  as  it  actually  is. 

Call  nuts,  imported  from  Syria,  were  given  to  all  who 

cared  to  take  them..  A  comfortable  smoking  room  for  the 

use  of  the  men  of  the  factory  is  also  on  this  floor. 

The  floor  below  contains  the  ink  making  tanks,  some 
id  them  holding  as  much  as  2,400  gallons.  This  floor  also 

ha.-  the  mucilage  making  tanks.  Much  surprise  was 
shown  when  it  was  said  that  it  took  two  months  to  get 
the  mucilage  ready  to  bottle.  The  front  of  this  floor  con- 

tains the  suite  of  laboratories.  First,  however,  next  to 
the   laboratories   i  e  emergency   room  with   its  ap- 

pliances for  aid  in  case  of  accidents.  C.  A.  Schmitt,  the 

head  chemist',  and  Mr.  Weinz,  his  assistant,  explained  the tests  which  were  being  made.  The  tests  bearing  on  the 

standardization  of-  Carter  products,  were  especially  in- 
teresting, and  the  number,  that  are  being  made  there 

was  almost  beyond  belief. 

The  Athenaeum  St.  wing  on  this  floor  is  occupied  by 

the  ribbon  and  carbon  manufacturing  machinery,  and  G. 

E.  Miller,  expert  in  ribbons  and  carbons,  of  the  technical 

force,  explained  some  of  the  points  at  long  range. 
The  third  floor  contains  many  more  vats  where  the 

ink  is  stored  and  from  which  it  is  finally  bottled.  The 

mucilage  tanks  and  paste  kettles  from  which  they  are 

both  finally  bottled,  have  a  room  to  themselves  on  this 

floor,  and  the  Athenaeum  St.  wing  here  is  also  given  up 

to  the  ribbon  and  carbon  department. 

The  second  floor  gives  one  the  best  idea  of  the  im- 
mense size  of  this  building.  This  is  the  ink  and  adhesive 

bottling  department,  and  is  high  enough  to  allow  a  mez- 

zanine floor  which  contains  a  well-lighted  women's  rest 
room,  furnished  in  wicker,  and  on  this  mezzanine  the 

office  of  the  General  Superintendent,  W.  J.  Rhodes,  is 

located.  The  balance  of  this  huge  balcony  is  given  over 

to  the  storage  of  packing,  and  the  cork  pasting  depart- 
ment. 

G.  E.  Mitchell,  general  foreman  of  this  floor,  took  the 

guests  in  hand  here  and  showed  them  the  long  endless 

conveyor  on  which  the  goods  are  carried  to  the  various 

departments,  as  filling,  labeling,  packing,  nailing,  etc. 

Through  the  shipping  floor,  the  guides  at  last  dropped  the 
crowd  in  the  southeast  corner,  where  a  curious,  yet 

pleasing,  sight  rewarded  the  pilgrims.  A  large  table  was 

piled  high  with  salads,  etc.,  etc.  This  was  pleasing — the 
curious  part  was  that  many  of  the  good  things  were  inks. 

h'pewriter  ribbons,  etc.,  which  later  proved  most  delect- 
able. R.  A.  Robbins,  assistant  sales  manager,  saw  that  no 

one  went  away  till  satisfied. 

This  feast  was  a  very  original"  affair.  It  certainly 
looked  queer  to  sse  the  guests  standing  around  with  a  bot- 

tle of  Carter's  Vermilion  Ink — labelled  "Carter's  Ver- 

milion Throat  Lubricant"  in  one  hand  and  a  package  of 
Carter's  Waterwell  Paste  labeled  "Carter's  W.C.T.U. 

Paste"  in  the  other,  eating  or  drinking  and  enjoying 
them.  The  wooden  travelers  Fountain  Pen  Packages 

proved  admirable  holders  for  Roman  Punch,  and  the  label 

attached  assured  all  that  "It  would  absolutely  perfume 

the  breath."  Maple  syrup  in  "Great  Stickist"  mucilage 
bottles  and  vanilla  ice  cream  in  paste  jars  were  novelties 
that  stirred  many  to  ask,  what  next? 

ATTRACTIVE  ART  LINES. 

T.  E.  Menzies,  of  T.  E.  Menzies  &  Co.,  Canadian  agents 

for  the  art  lines  of  E.  &  W.  Savory,  Bristol,  has  been 

showing  1910  import  samples  at  the  King  Edward  Hotel. 
Toronto,  recently.  As  usual  the  line  exhibits  all  the 

originality,  fine  workmanship  and  good  taste  of  previous 

seasons.  Among  the  novelties  shown  are  some  charming- 
delft  blue  effects,  which,  while  away  from  the  accepted 

Christmas  idea,  will  yet  prove  a  relief  to  worried  buyers. 

Burnt  leather  effects,  or  to  be  more  precise,  Sorrento  poker 

work,  are  numerous  and  pleasing.  Then  there  is  an  at- 

tractive line  of  artists'  proof  effects,  which  Mr.  Menzies 
says  are  taking  well.  Cut-out  novelties  are  something  new 
and  these  are  shown  in  many  quaint  designs.  This  year 

the  number  of  cards  and  calendars  at  popular  prices  has 
been  considerably  increased. 

At  the  March  luncheon  of  the  Business  Science  Club. 

Toronto,  A.  A.  Bowman  gave  a  splendid  talk  on  "Clos- 

ing the  Deal."  The  great  essentials  in  salesmanship, 

he  said. were  knowledge  of  one's  goods,  knowledge  of  the 

competitor's  goods  and  knowledge  of  the  prospective 
customer's  requirement." 
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HOLLY  BOX  COVERING 
and  WRAPPING  PAPERS 

More  than  fifty  qualities  and  designs. 
4 

Our   line    will    demonstrate    that  we  are  the  only  manu- 

facturers with  a  full  line.      Send  for  samples  and  prices. 

Plain    and    Decorated   Crepe   Paper,    Paper   Napkins  and 

Lunch  Sets.      Fine  Toilet  Paper  in  Crepe  and  Plain  Tissue. 

The   Tuttle   Press   Co., Appleton,    Wis. 

Any  JUNE  BRIDES  to  be  in  your  district? 
WEDDING  INVITATIONS  call  for  high-class  COPPER-PLATE  ENGRAVING,  a  profitable 
trade,  which,  perhaps,  you  are  not  handling! 

We  are  experts  on  Steel  and  Copper  Engraving,  and  will  help  to  make  your  society  sta- 

tionery one  of  your  most  profitable  departments !  Write  us  for  details  and  prices.  And  don't  forget 
to  let  all  your  possible  customers  know  that  you  can  handle  this  work !  There's  a  "well-worth 

while"  profit  in  it  for  you. 

Write  us  to-day. 

J.  C.  Skene,  23  Adelaide  Street  West,  Toronto 

THE  FACT 
that  we  are  supplying  the  two  largest 

cities  in  America  and  the  U.S.  Gov- 

ernment with  solid  crayons  is  evidence 

that  the  best  and  cheapest  are  made  by 

The  Standard  Crayon  Mfg.  Co. 
Danvers,  Mass. 

View  Post  Cards 
W  printed  after  your  own  photos  by 
rhe  Graphic  Art  Works 

Markeif&Sohn,Dresden-A. 

Double- .Colored 

Collotype, 

Wholesalers  and  Publishers  please 
apply  for  Free  samples  and  prices. 

ANNOUNCEMENT 
The 

Bon  Ton 
Art 

Company 
Boston,  Mass. 

U.S.A. 

"PUBLISHERS  of  the  famous  Bon  Ton  line  of  Christmas  and  New  Year 
*•  Post  Cards,  Gift  Cards,  Folders  and  Letters  of  high  quality,  with 
sentiments  by  famous  writers,  containing  the  only  new  sentiment  to  be 

published  this  year,  by  Henry  Van  Dyke,  printed  in  high  class  style  on  finest 
stock  obtainable.      This  line  will  be  shown  in  Canada  by 

A.  R.  MacDOUGALL  &  COMPANY    :    Toronto,  Canada 
Hold  your  orders  for  this  line. 
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Artists*  Materials AND 

School  Supplies  $m™pole *     *  If-I  L1MITKT> 

Colors,  Brushes, 
Papers, 

Drawing  Instruments,  etc. 
Catalogue  on  Application. 

THE    ART  METROPOLE,    Limited 
149  YONGE   STREET,   TORONTO 

W ESTERN 
Incorporated 

1851 

•    • 
ASSURANCE 
COMPANY. 

EIRE 

AND 

MARINE 

Head  Office— TORONTO,  ONT. 

Assets  over  $3,570,000 
Income  for  1906,  over      3,609,000 

HON.  GEO.  A.  COX,  President 
W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 

Canadian  Authors  and  Publishers 

Authors  and  publishers  desiring 
complete  sets  of  reviews  and 
notices  of  their  books  appearing 
in  the  Canadian  newspaper  press, 
can  be  supplied  promptly  and 
satisfactorily  by  us,  at  reasonable 
rates.     Write  for  full  particulars. 

The  Canadian  Press  Clipping  Bureau 
Rooms  761-702  Eastern  Townships  Bank  Building,  MONTREAL 

10  Ffont  Street,  East,    TORONTO 

British  America  Assurance  Company 
A.D.    1833 

FIRE  &.   MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTOR8 

Hon.  Gen  A.  Cox,  President  W.  R.  Brock,  Vice-President 
Robert  Blckerdike,  M.P.,  W.  B.  Meikle,    E.  W   Coa.  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskin,  K.C.,  LL.D. 
Frederic  Nieholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,   E.  R.  Wood. 

W.  B.  Molkle,  General  Manager!  P.  H.  Sims,  Secretary 

CAPITAL        -  ....  $1,400,000.00 

ASSETS        -    2,162,753.85 
LOSSES  PAID  SINCE  OKGANIZATION       29.833,820.96 

ART  SUPPLIES 
W  insor  &  Newton's  Oil  Colors 

"     Water  Colors "  "     Canvas 

"      Papers 

"  "     Brushes 
"  "      Boxes 

All  kinds  of  goodsforartists:  Crayons,  Oils,  Mediums,  East-Is,  Studies,  &c 

SEND     FOR     CATALOGUE 

A.  Ramsay  &  Son  Co., 
MONTREAL 

Agents  for  WINSOR  &  NEWTON,  London 

  FOR    BEST   VALUE   IN   —   

SCHOOL  FURNITURE 
Write 

The  JAMES  SMART    MFG.   CO.,    Limited 
and  Winnipeg,  Man. BrockviUe,   Onf. 

The  Very  Thing  Your  Customer  Wants 
ooooooooooooooooooooo o  o  o  o  o 

li^ 
CUT  BLTWLtN  H0l£5AN0  UNWIND. 

Made  in  a  variety  of  handsome  styles,  plain  or  ornamental,  rubber  tipped,  hard  or  soft  leads,  or  in  any  of  the  varying 
grades  of  lead,  suitable  for  all  purposes  and  at  prices  that  are  cheap  or  expensive  as   the  necessities  of  your  trade 
may  require. 

BLAISDELL  PAPER  PENCILS 
r 

are  away  in  advance  of  anything  of  the  kind  yet  invented.  Never  need  sharpening  and  are  always  ready  for  immed- 
iate use.  Show  them  to  a  customer  and  you  make  a  sale.  Ladies  particularly  appreciate  their  great  convenience 

and  economical  qualities.     FOR  SALE'BY   THE  WHOLESALE  TRADE  OF  CANADA. 
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Scribbling,  Pen  and  Pencil  and  Exercise  Books 
IN  OVER  50  DIFFERENT  DESIGNS 

We    specially    recommend 

the  following  cover  designs: 

' Spaniel/ 

'Black  Cat/ 
'Collie/ 

With  thjFall  re -opening 
of  the  schools  these  lines 
are  in  heavy  and  constant 
demand.  Many  of  these 
covers  have  been  speci- 

©lackCat 'Tabbie,' 

'Bobolink,' 

'Bluebird,' 
and 

'Annie  Laurie3 

ally  designed  and  printed 
in  colors  for  this  Fall 
trade  and  will  be  found  a 

most  profitable  line  to 
handle. 

See  our  samples  before  placing  your  order. 

E.H.Harcourt  Co.,  Ltd., 255  Wellington  St.  W., Toronto 

Real  Photographic  Glossy  Opalette 

Raised  Panel  Picture  Post  Cards 

-OF  THEIR  MAJESTIES  — 

King  George  V. 
Queen   Mary 
and  Prince  of  Wales 

$3.00  per  Hundred.     $25.00  per 
Thousand. 

Order    Immediately.      You    will    need    them. 

A  full  line  of  every  description  of  Post  Cards 
can  be  ordered  from  us  on  import. 

Call   and   See  our  New   Samples  of  Xmas 
Cards,  Calendars,  Pictures,  Private 

Xmas  Cards,  etc. 

HENZIES  &  COMPANY,  LIMITED 
152-154  Pearl  Street 

TORONTO CANADA 

The  Drysdale  Company,  Inc. 
CHICAGO,  ::  NEW  YORK 

J   st  published  : 

13  New  heads  and  figures.        6  New  Birthday  Cards, 
6  New  Mottoes. 

In  photogravure  and  hand-colored. 

— ?^  ' 

Three  New  Mottoes  in  7  x  9  size — 

"Baby's Laugh"  "Baby'sTune"  "Mother's  Cares" 

In  photogravure >nd  hand-colored. 
The  Drysdale  line  is  shown  in  Toronto  by 
The  Sutcliffe  Co.  who  will  supply  any 
information  on   request. 

Our   Christmas    Line    will  be   ready  shortly. 

It  will  be  worth  your  while  to  defer  completing 
your  line  till  you  have  seen  what  we  have  to 
offer. 

The  Drysdale  Company 
209  State  St. 
Chicago 

41  Union  Square,  West, 
New  York  City 
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to$ 

SUMMER TRADE 
Every  year  more  summer  people  realize  the  economy  and  conven- 

ience of 

>GA\M\fo<m 

Crepe  Paper  and  Paper  Napkins 
Prepare  to  supply  their  demands,  further  aroused  by  Dennison 

advertising.  For  covering  unfinished  walls,  for  draping  mantles,  tables, 

dressers,  especially  for  window  curtains,  only  the  strength,  the  'stretch- 
ing capacity,  the  non-fading  qualities  possessed  by  Dennison  crepe  will 

satisfy.    30  shades,  44  designs,  o  Many  plain  colors  fireproofed. 

As  a  linen  substitute 

many  camps  and  summer  settlements  have  proven  the  practicability 
of  Dennison  Paper  Napkins  and  Table  Covers.  Napkins  pure  white, 

floral  designs,  or  designs  for  entertaining  on  special  days.  Very  absorb- 

ent. Boxed  in  500's,  divided  into  100's  and  dozens.  Table  covers  fac- simile of  damask. 

As  an  attractive  novelty  for  summer  outings,  The  Dennison  Lunch  Set 

®£Hii/bcwd^  S/Ow/poti/i/r 
THE    TAG     MAKERS 

TORONTO  OFFICE 

BOSTON              8  Wellington  St.,  West  PHILADELPHIA 
26  Franklin  St.  1007  Chestnut  St. 

NEW  YORK  CHICAGO 

15  John  St.  25  Randolph  St. 

NEW  YORK  ST.  LOUIS 

413  No.  4th  St. 
15  W.  27th  St.       &/J$\ 

CI 

y\  ■ 
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How  to  Attract  Buyers  to  Your  Store 
*f      Have  a  stock  of  our 
I  interesting  lines  of 

SCHOOL  BLANKS 
]   SCHOOL  B 

New  Designs  of  Scribblers  and  Exercise  Books 
With  Artistic  Colored  Covers. They  Will  Prove  Sellers  in  Every  Locality  Throughout  this  Dominion 

OUR  FLAG  AFLOAT 

GOOD   NIGHT 
MEDICINE   MAN 

HIGHLAND  LADDIE 
NORTH    POLE 

HOME  GUARD 
GOLDEN  WEST 

HOLLY  WREATH 

FLYING   FISH 
BIVOUAC 

RED   RIBBON 

MASTODON 

LUSITANIA      ' NATIONAL 

SNOWSHOEING,   Etc. 

ALL    KINDS   OF   SCHOL4RS'   REQUISITES    AND   SCHOOL  SUPPLIES 

"Crucible"  pens 
Eighteen  Different  Patterns 
For  all  kinds  of  writing. 

ONCE  USED— ALWAYS  USED. 

Complete  Lines  of 

Office  Stationery 

dominion  Biavies 
FOR     1911 

OFFICE  AND  POCKET 

Descriptive  Catalogue  with  Prices  sent  on  application. 

"2lrcl)ix>e  "  files 
Mve  TZl)e  SBest 

ffiw* Dominion   Ensign,     Union  Jack, 

Stars  and  Stripes,    Etc. 

( 10  sizes) 

Welcome  fflags  for 
Celebration  Jpuvposes 

Send  for  prices — they  (ire  right. 

ESTIMATES   GIVEN  FOR  ALL  KINDS   OF  PRINTING  AND   LITHOGRAPHING. 

The  Copp,  Clark  Company,  Limited 
TORONTO 

Publishers,  Booksellers,  Lithographers  and  Manufacturing  Stationers 
OFFICE  AND  WAREROOMS  : 

64-66  Front  Street  West 
MANUFACTORY: 

495  Wellington  Street  West 

- — 
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L. 
A   FEW   NEW   SCRIBBLERS 

Buntin,  Gillies  &  Company 
LIMITED 

Hamilton  and  Montreal 

This  Sentiment  has  been  voiced 

by  many  upon  trying  our  Fine 

Typewriter  Carbons,  they  sur- 
pass in  every  respect  all  others. 

Our  Quality  Line  is  the  Dealer's Boon. 

WE   SUIT    EVERY    PURPOSE 

WE  FILL  EVERY  REQUIREMENT 

MITTAG  &  VOLGER,  Inc. 
SOLE  MANUFACTURERS  FOR  THE  TRADE 

Principal  Office  and  Factories,  PARK  RIDGE,  N.J. 

BRANCHES 
NEW  YORK,  N.Y.,  280  Broadway  CHICAGO,  ILL  ,  200  Monroe  Street 

LONDON,  7  and  8  Dyers  Building,  Holborn,  E.C. 

AGENCIES  in  every  part  of  the'world — in  every  city  of  prominence 



VOL.  XXVI.  No.  6. PRICE,  $1.00  PER  YEAR 

BUffiiHMl 
AND 

OFFICE  EQUIPMENT  JOURNAL 
Official  Organ  of  the  Canadian  Book,  Stationery  and  Publishing  Trades  Association 

and  for  Twenty-Five  Years  the  Recognized  Organ  of  the  Book,  Stationery  and  Fancy  Goods  Trades  of  Canada. 

MONTREAL,  701-702  Eastern  Townships  Bank  Bldg.     TORONTO,  1 1 1-1  27  University  Ave.       WINNIPEG,  51 1  Union  Bank  Bldg.     LONDON,  ENG.  88  Fleet  St.,  E.C.        ♦ 

PUBLICATION     OFFICE:     TORONTO,      JUNE,     1910 

Twenty-five  K< IN  CANADA. 
a 
UNDERWOOD'S  INKS  last  as  long  as  the  paper. 

JOHN  UNDERWOOD  &  CO.,  90  Richmond  Street  East,  TORONTO 
NEW  YORK  CHICAGO  LONDON,  ENG. 
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Specials  for  School  Opening 
Instructive  and  Interesting 

Indisputably  the  best  range  of  covers  ever  designed  for 

School  Practice  Books*  We  have  spared  no  expense 

and  must  excel.     To  enumerate  a  few  of  the  leaders  ; 

SCOUTING   The  visit  of  Sir  Baden-Powell  to  Canada  this  summer,  organ- 
izer of  the  Boy  Scouts,  lends  incentive  to  the  movement. 

CANADA'S  CONTRIBUTION    ....A  first-clasa  cruiser,  cleared  for  action,  steaming  at  full  speed, 
with  Young  Canadian  Blue  Jackets  in  the  foreground. 

CANADA'S  NEW  TRANS- 
CONTINENTAL RAILWAY   The  latest  map  of  the  Dominion,  on  both  covers  in  colors. 

POCAHONTAS   A  beautiful  head  of  an  Indian  maiden,  in  rich  colorings. 
1 

CANADIAN  BIRDS   Here  we  have  a  group  of  our  wild  songsters  and  their  beauti- 
ful plumage  of  many  colors.  <§ 

THE  PHILATELIC   A  postage  stamp  collection  of  many  hundreds,  from  all  parts 

of  the  world,  in  thejir  actual  colors  and  cancellation  marks.  ^ 

WHIPCORD      Another  very   artistic  design    that  will    appeal    to    the    older 
students. 

SCHOOL  DAYS   A  class  being  held    by  a  large  number  of  domestic   and  wild 

animals  in  the  bush,  very  amusing  and  interesting. 

There  are  many  others,  larger,  more  attractive  and  bet- 
ter value,  than  ever  offered  to  the  Trade  before.  Do  your 

business   justice  and    see    this    range  before    buying* 

WARWICK  BROS.  &  RUTTER,  Limited 
Wholesale  Manufacturing  Stationers 

TORONTO 
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Plrying  w Crrds  Jp 

Manufacturers  of 

Score  Tablets 

and 

Tally  Cards 

for  all  kinds 

of  Games 
Utiles,  Etc. 

^THE  BEST  CLUB  CARD 

v£OODALL'S*e*S^. 
SSfr  IMPERIAL 

STPbAYINC  CARDS 

This  quality  is  highly  recommended  for 
Club  use,  being  manufactured  from  carefully 
selected  material  and  rendered  absolutely 
waterproof  by  a  special  process. 

CHAS.  GOODALL  &  SON,  LTD.,  LONDON,  N.W. 

Manufacturers  of 

Bridge Whist 

Poker 

(Besique Cribbage  Sets 'Dummy  Bridge 

Etc, 

GOODALL'S =====  ENGLISH  ======= 

Playing  Cards 
These  illustrations  are 

all  new  this  season 

For  samples  and  quotations,  also  designs  for 
Special  Club  and  Advertising   Cards,  write 

AUBREY  O.  HURST,  Representative 
24  Scott  Street,  Toronto. 

Order  through  your  jobber 

<3I 
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A  Specialty — We  Make  and 
Keep  the  Largest  Stock  and 
Latest  Styles  in 

MEMO  BOOKS 

Loose  Leaf  Price  Books, 

Loose  Leaf  Memo.  Books, 

Address  Books, 

I.  P.  Books, 

Trussed  Books 

BROWN  BROS.  LIMITED 

fK'J
 

fcELECTRC  CHEMICAL  i 

Writing  Fluid 

Don't  experiment 
with  so  important  a  line 
as  ink.  Handle  the  line 

with  the  85  year  reputa- tion. 

DAVIDS' 
INK 

Cut  represents  our  Elec- 
tro Chemical  Writing 

Fluid  which  is  unsurpas- 
sed for  quality  and  value. 

Every  stationer  can  pro- 
fitably handle  a  full  line  of  Davids' 

Writing-.  Copying,  Marking,  Show 
Card  and  Indelible  Inks. Made  by 

THADDEUS  DAVIDS  &  CO.,  NEW  YORK 
Established  1825 

BROWN  BROS., 
Canadian  Agents         TORONTO 

LIMITED 

51-53  Wellington  St.  W. TORONTO 

Our 

Introductory  Advertisement 
We  would  like  to  draw  the  attention  of  the 

Trade  to  the  fact  that  we  are  prepared  to 

offer  two  or  three  excellent  standard  arti- 
cles, appealing  to  Architects,  Draughtsmen, 

Surveyors  and  Engineers.  We  recommend 

you  to  handle  our 

TRACING  CLOTHS,  PAPERS, 

DRAWING,  INKS,  ETC., 

articles  widely  used  in  these  professions, 

which  will  bring  you  larger  profits,  and  in- 
creased business. 

Does  this  appeal  to  you  ?  If  so,  we  shall 

be  pleased  to  give  you  all  information. 

E.  R.  Watts  &  Son 
Manufacturers  of   Surveying  and 

Scientific  Instruments. 

OTTAWA,  Ont. 
LONDON,  En*. WINNIPEG,  Man. 
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KING  GEORGE  V. 

KING  EDWARD  VII. 

We  have  prepared  a  complete  series  each 

of  school  practice  and  exercise  books  bear- 

ing the  above  titles  and  relating  to  the  re- 

cent death  of  the  late  King  and  the  acces- 
sion of  King  George  V. 

These  are  the  finest  School  Blanks  we 

have  ever  placed  on  the  market,  and  are 

having  an  immense  sale. 

These  books  will  undoubtedly  be  the  lead- 
ing lines  of  this  season. 

Stock  is  now  ready  for  delivery.  Order 
at  once. 

W.J.  Gage®,  Co.,  Limited 
Paper  Mills  at 
St.   Catharines 

Paper  Makers  and  Manufacturing  Stationers 

Toronto,  Ont. 
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Editorial  Comment 
Bookseller  and  Stationer  is  now  located  in  its  new 

home  in  the  splendid  modern  building  of  the  Mai-Lean 

Publishing'  Company,  111-127  University  Avenue,  To- 

ronto. The  growth  of  the  MaeLean  Company's  business 
has  been  so  great  of  recent  years  that  the  accommodation 

at  10  Front  Street  East  became  altogether  inadequate. 

The  new  building,  while  at  present  occupied  by  the  en- 

tire staff,  both  office  and  mechanical,  will  ultimately  be 

devoted  entirely  to  the  mechanical  department,  and  a 

handsome  office  building-  will  'be  put  up  adjoining-  it.  Book- 

sellers and  stationers  visiting-  the  city  are  invited  to  in- 

spect the  new  plant. 

Summer  Holidays. 

There  are  some  people,  who  maintain,  that  a,  man 

should  never  allow  an  opportunity  to  pass  to  improve 

and  increase  his  knowledge  of 'his  trade  or  calling.  When 
you  are  away  on  a  trip,  they  say.  do  not  neglect  to  gel 

pointers,  which  you  can  apply  when  you  get  back  home. 

Now,  this  is  a  very  narrow  way  of  looking  at  the  matter. 

The  basis  of  all  improvement  is  a  sound  mini!  and  body. 

With  these  in  good  working  order,  a  man  is  ready  to 

better  bis  condition,  but  first  he  should  get  them  rightly 

adjusted.  The  purpose  of  holidays  is  just  this: — to  gel 

the  body  back  into  condition.  Therefore,  a  mini  really 

serves  his  own  interests  better,  when  he  forgets  business 

altogether  and  devotes  all  his  attention  to  tuning  his 

physique  up  to  a  higher  standard. 
The  booksellers  of  Canada  should  one  and  all  take  a 

vacation  this  summer  and  for  a  week,  or  two  weeks,  or 

a  month,  put  aside  every  thought  of  business.  Then,  when 

the  time  comes  to  get  back  to  the  grind,  they  will  find 

that  they  can  take  up  the  thread  again  with  clearer  mind 

and  greater  energy  than  ever.     Try  it. 

V 

What  About  Baltimore? 

A  movement  is  on  foot  to  get  together  a  representative 

delegation  of  Canadian  stationers  to  attend  the  conven- 

tion of  the  National  Association  of  Stationers  at  Balti- 

more next  October.  According  to  advices  received  from 

the   States,  such   a   delegation    will  be    warmly   welcomed 

When  the  plan  is  definitely  formulated,  there  should  be 

no  hesitation  on  the  part  of  many  of  our  leading-  sta- 

tioners to  fall  in  with  the  idea  and  signify  their  will- 

ingness to  join  the  parly.  Naturally  the  more  that  go. 

the  less  expensive   will  be  the  trip. 

Disagreeable  Salesmen. 

An  icy,  discourteous  salesman  behind  the  counter  i~ 

a  bad  salesman.  He  is.  dear  at  any  price  and  his  employer 

would  find  it  more  profitable  to  pay  him  to  stay  away 

from  the  store  than  to  receive  money  from  him  for  the 

privilege  of  attempting  to  sell  goods.  As  long  as  he  is 

in  the  store  he  is  likely  to  increase  rather  than  decrease 

the  number  of  disagreeable  customers.     Like  begets  like. 

There  are  a  good  many  customers  who  would  try  the 

patience  of  Job.  Most  clerks  have  a  fair  amount  of 

patience  and  desire  to  please  customers  and  advance  the 

interests  of  their  employer.  In  moments  of  weakness, 

however,  the  best  of  them  are  in  danger  of  going  down 

before  the  assaults  of  disagreeable  customers. 

But  in  spite  of  all,  it  is  the  duty  of  salesmen  to  prac- 

tice patience  as  if  they  were  qualifying  Tor  a,  saiutship. 

It  is  business,  and  salesmen  are  designed  for  -business building. 

V 

To  Avoid  Friction. 

One  of  the  most  frequent  causes  of  friction  between 

the  retailers  and  the  wholesale  houses  arises  from  mis- 

takes in  shipments — either  real  or  imaginary.  We  say 

imaginary,  advisedly.  While  it  is  true  that  errors  have 

been  made  and  are  still  made  by  shippers,  yet  the  system 

employed  by  the  larger  houses  renders  these  errors  less 

and  less  likely.  Nowadays,  when  a  buyer  complains  of 

a  mistake,  there  is  a  greater  possibility  that  the  mistake 

is  at  his  end  and  that  in  checking  over  the  goods  he  has 

made  a  mis-count  himself. 

A  case  illustrating  this  has  just  been  brought 

to  our  attention.  A  stationer  ordered  and  received  a 

shipment  of  goods  from  a  Toronto  wholesaler.  The  goods 

were  checked  over  hurriedly  by  the  purchaser  and  a 

shortage  in  blotting  paper  and  white  tissue  was  found. 

The  stationer  promptly  entered  a  claim  for  these  goods. 
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The  reply  was  that  the  goods  were  enclosed  all  right. 

Two  'weeks  later  the  stationer  accidentally  discovered 
the  missing  articles  in  the  bottom  of  the  packing  case. 

He  wrote  an  apology  to  the  wholesale  house. 

Now,  we  do  not  wish  to  be  quoted  as  saying  that  all 

mistakes  in  shipments  may  be  of  this  kind,  but  what  we 

do  wish  to  say  is  that  retailers  should  cbeck  their  incom- 

ing goods  a  little  more  closely  and  carefully  before  en- 

tering claims  for  shortages.  Be  absolutely  sure  the  mis- 

take wasn't  made  in  your  own  store.  In  this  way  it  may 

be  possible  to  prevent  friction,  which  it  is  eminently  de- 
sirable should  be  avoided. 

V 

Delay  in  Ordering. 

The  unseasonable  climatic  conditions  have  undoubt- 

edly caused  many  merchants  to  keep  back  their  orders 

for  hot  weather  lines.  This  is  a  great  mistake.  It  is 

true  tbat  up  to  now  the  buyer  bas  not  been  thinking  much 

about  hammocks,  garden  seats,  water  coolers,  swings  and 

other  summer  lines,  but  the  weather,  when  it  does  change, 

will  probably  change  just  as  quickly  the  other  way,  and 

we  shall  experience  blazing  hot  days.  The  cold  weather 

has  continued  so  far  into  June  that  the  reverse  condi- 

tion is  only  a  natural  swing  of  tbe  pendulum. 

Then  the  dealer  will  experience  a  sudden  rush  for  those 

lines  which  are  not  being  looked  at  now,  and  of  this 

demand  he  will  probably  have  little  warning.  To  have 

the  goods  on  .order  will  not  be  sufficient.  The  present  de- 
lay will  make  people  all  the  more  eager  to  get  to  the 

country.  They  will  want  the  goods  at  once.  Where  will 

be  the  merchant  who  has  not  provided  for  this? 

There  is  still  the  disposition  all  the  way  through  to 

keep  back  the  ordering.  Dealers  are  disinclined  to  make 

a  fair  business  speculation  as  to  what  they  will  want,  and 

in  consequence  trade  must  be  lost  by  this.  Certainly  as 

things  are  the  jobbers  are  able  to  ship  promptly,  but 

they  cannot  promise  always  to  be  able  to  do  so. 

So  long  as  there  is  no  rush  to  the  demand,  so  long 

'can  a  merchant  without  losing  much  trade  order  when  the 
demand  is  upon  him,  but  with  the  first  real  rush,  and 

there. is  no  knowing  when  one  will  not  occur,  the  belated 
merchant    will   suffer. 

V 

Check  the  Freight  Bills. 

In  a  great  many  stores  money  is  being  lost  every  day 

by  the  dealer's  neglect  of  freight  bills  and  all  matters 
pertaining  to  the  proper  transportation  of  merchandise; 

for  this  reason  freight  matters  should  receive  the  most 

careful  attention.  There  is  good  money  to  be  made  for 

the  time  spent  in  figuring  over  freight  bills  and  making' 

out  claims  for  over-charges.  It  is  an  easy  matter  to  ob- 
tain from  the  local  railway  agent  and  your  jobbers  the 

correct  freight  rates  on  each  class  of  goods  you  handle, 

and  this  information  will  enable  you  to  speedily  check' 
over  the  rates  charged  on  your  freight  bill  to  see  that 

some  railway  clerk  lias  not  given  the  shipment  too  high 

a  rate.     You  will  see   the   necessity  for  doing  this,  when 

you  learn  that  a  railway  clerk  who  makes  an  error  that 

costs  the  company,  always  has  to  stand  the  loss  him- 

self. It  is  only  natural  then,  when  there  is  any  doubt  on 

the  part  of  the  clerk  as  to  exactly  what  classification 

your  goods  should  come  under,  that  you  be  charged  the 

higher  rate. 
Those  dealers  who  use  system  in  shipping  will  hardly 

credit  the  fact  that  some  retailers  return  their  goods 

without  advising  the  jobber  or  manufacturer  that  the 

goods  are  being  returned.  Many  wholesale  houses  are 

forced  to  enter  these  in  an  "unknown  book"  until  weeks 
afterward  the  matter  crops  up  in  settling  the  account. 

It  is  only  right  that  the  retail  dealer  should  advise  the 

firm  to  whom  the  shipment  is  returned  as  soon  as  the 

goods  start  for  the  depot.  Do  not  allow  yourself  or  your 

draymen  to  receipt  for  goods  that  have  not  been  re- 
ceived. Check  the  number  of  packages  received  against 

the  express  receipt  or  freight  bill  carefully.  If  packages 

are  in  a  damaged  condition  when  received,  have  your 

local  freight  agent  endorse  "received  in  bad  order"  on 
the  freight  bill.  Then  have  him  come  to  your  store 

and  check  the  goods  over  with  you  after  the  cases  are 

open.  Make  a  bill  against  the  railroad  company  for  the 

lost  or  damaged  goods.  If  unable  'to  get  redress  from  the 
railroad  company,  ask  your  wholesaler  to  help  you. 

All  railroads  have  what  they  call  a  minimum  charge, 

which  is  the  lowest  amount  they  will  charge,  no  matter 

how  small  the  shipment.  Bear  this  in  mind  and  it  will 

save  you  many  dollars  in  a  year;  when  sending  in  a 

special  order  for  some  small  thing,  glance  around  your 

store  and  take  a  squint  through  your  order  book  and  you 

will  invariably  find  that  there  is  something  else  that  you 

will  soon  need  that  can  be  oi-dered  with   that  shipment. 

V 

Not  Altogether  a  Blessing. 

Improved  transportation  facilities  between  country 

towns  and  the  large  commercial  centres  are  not  looked 

upon  as  unmixed  blessings  by  all  country  merchants. 

The  advent  of  a  new  railway  or  improved  connections 

on  an  old  line  is  followed  by  an  increase  in  passenger 

traffic  to  the  large  cities  where  the  department  stores 
flourish  and  a  marked  decrease  in  the  business  of  the  local 

stores. 

When   once   a  start   is   made  in   this   direction   it  be- 

comes almost  epidemic.     The  bargain  counters  of  the  large 

department  stores  seem  to  hypnotize  country  customers, 

and  like  the  city  customers,  they  buy  whether  they  need_ 

the  goods  or  not. 

What  is  the  remedy?  Some  declare  there  is  no  rem- 
edy; that  nothing  can  be  done  by  country  merchants  to 

stop  the  flow  of  trade  to  the  city  stores.    We  doubt  it. 

The  power  of  the  large  department  store  is  not  so 

much  in  the  fact  that  it  sells  at  lower  prices  as  is  its 

position  as  a  large  and  persistent  advertiser.  Day  in  and 

day  out  its  advertisements  occupy  the  favored  positions 

in  the  newspapers.  Day  in  and  day  out  it  keeps  hammer- 

ing- away.  No  customer  is  allowed  to  forget. 
6 



Effective  Publicity  as  a  Remedy  for  Business  Ills 

The  Various  Kinds  of  Advertising    Discussed — Some    Schemes 

that  have  Brought  Money — Printers'  Ink  Should  be  More  Used. 
By  Eugene  L.  Herr. 

Paper   read   before  the   American    Booksellers'    Association. 

Last  January,  at  a  meeting'  of  the  programme  com- 
mittee, some  one  innocently  suggested  that  a  display 

of  helpful,  business-getting  ideas  would  make  a  feature 
that  should  be  of  much  benefit  to  the  booksellers  who 

attended  this  convention.  It  then  developel  that  this 
idea  had  been  suggested  before,  but  for  some  reason  had 
never  been  adopted.  After  deciding  to  use  the  feature,  in 
trying  to  put  the  onus  on  some  one,  Mr.  Schenck  turned 

to  me  and  said,  "Why  can't  you  do  it,  Herr?'  and  I 
very  innocently  admitted  that  possibly  I  could.  There's 
an  old  adage  you  know  "that  fools  rush  in  where  angels 
fear  to  tread,"  and  now  I'm  pretty  well  convinced  that 
I  know  the  reason  why  this  display  has  never  been  at- 

tempted before.  I'll  admit  that  when  I  sent  my  circular 
letter  in  March  I  had  visions  of  mail  matter  and  ex- 

press packages  piling  up  so  as  to  almost  swamp  me.  But 

now  I  realize  that  there's  only  one  thing  harder  to  get 
than  the  fixed  price  system,  and  that's  the  interest  and 
co-operation  of  the  average  bookseller.  The  net  result 
of  GOO  circulars,  500  postals  following  them,  and  of  40 
personal  letters  to  the  most  active  members  of  this  asso- 

ciation was  about  30  displays. 

But  I  firmly  believe  that  those  30  displays,  so  cheer- 
fully submitted,  were  fully  worth  the  effort  of  getting 

them.  I  want  to  say  that  it  is  well  worth  the  time  of 
every  bookseller  here  present  to  carefully  go  over  the 

material  in  the  display,  and  I'm  very  much  surprised 
if  any  one  goes  home  with  less  than  one  new  idea  in  his 
head. 

Some  of  these  displays  revive  one's  faith  in  bookmen 
— show  that  there  are  still  a  lot  of  live  wires  among  us. 
But,  oh,  think  of  the  other  570.  Many  of  them  have 
written  me  that  they  fear  they  have  no  idea  worth  while 

submitting.  False  modesty,  I'm  sure.  Others  wrote  me 
that  they  had  been  so  largely  devoting  their  attention 

to  other  lines — stationery,  office  goods,  etc. — that  they  had 
not  endeavored  to  thoroughly  work  the  book  field  and  had 
really  developed  no  new  ideas. 

And'  then,  in  going  over  the  material  myself,  I  was 
Surprised  to  find  how  little  of  the  good  stuff  was  really 

"bookish."  And  the  more  I  thought  about  it,  the  more 
firmly  I  became  convinced  that  the  abuses  of  the  cut 

price  system  had  sapped  the  very  life  and  vitality  out 
of  the  book  business.  Because  he  has  been  compelled 
to  handle  most  books  without  profit  and  many  at  a  loss, 
the  bookseller,  either  because  he  has  lacked  incentive, 
or  more  likely  because  he  has  turned  his  attention  and 
grey  matter  to  those  lines  which  would  make  him  a 

living-,  send  the  kids  to  school,  buy  him  a  home  and  pos- 
sibly some  day  in  the  dim  and  distant  future  an  auto- 

mobile or  steam  yacht,  has  largely  degenerated  from  a 
book  salesman  into  a  book  order-taker.  In  the  ma- 

jority of  bookstores  the  country  over,  books  are  a  side 
line.  They  are  allowed  to  take  care  of  themselves.  And 

nine-tenths  of  the  window  displays  and  advertising  is 
perfunctory,  cut  and  dried  and  without  the  vitality  back 
of  it  that  brings  results.  And  who  can  blame  the  book- 
seller? 

With  the  exception  of  financial  securities,  I  believe 

there  is  no  other  article  that  requires  so  high  a  type  of 
salesmanship  as  books.     And   there  is  no  article  of  mer- 

chandise requiring  any  salesmanship,  carrying  with  it 
more  than  average  risk  of  loss,  that  pays  so  small  a  profit. 
Could  the  authors  and  publishers  who  have  stood  so  firmly 

in  the  way  of  fixed  prices  with  a  living  profit  to  book- 
sellers have  realized  to  what  an  extent  the  cut  price  sys- 

tem has  demoralized  the  regular  channels  of  distribution, 
I  fully  believe  that  the  fixed  prices  would  have  come  even 
more  rapidly  than  they  are  coming. 

From  the  time  I  was  appointed  on  this  committee  I 
determined  that  I  should  do  my  level  best  in  helping 

to  prepare  this  programme  to  live  up  to  the  motto,  "Boost 
— don't  knock."  I  felt  that  what  the  book  trade  needed 

all  along  the  line  was  helpful  co-operation  and  under- 
standing between  author,  publisher  and  bookseller;  that 

there  had  been  enough  kicking,  and  what  we  wanted  was 

to  give  a  shove  altogether,  to  start  the  ball  a-rolling. 
Yet  the  more  I  thought  about  my  subject  and  the  more  I 

studied  it,  the  more  convinced  I  became  that  with  condi- 
tions as  they  ha.ve  been  in  the  book  trade,  we  had  no 

right  to  look  for  effective  publicity. 
Author  and  publisher  alike  should  soon  see  that  by 

blocking  progressive  reform  along  lines  to  make  book- 
selling profitable,  that  they  are  continuing  to  weaken 

the  already  sadly  broken  ranks  of  the  natural  and  most 
effective  distributors  of  their  products.  In  no  other  line 
of  business  is  there  a  sales  force  that  could  be  made  as 

efficient  as  in  the  book  trade.  In  no  other  line  will  mer- 
chants try  unknown  wares  with  so  slight  a  provocation 

and  on  so  small  a  chance  of  making  a  profit  Yet  we 

go  on  year  after  year  stocking  up  from  dummies  and  au- 
nonncements,  taking  the  money  we  have  made  from  so- 
called  side  lines  to  make  up  the  deficit  in  our  book  de- 

partments. Is  it  any  wonder  that  the  bookman  does  not 
make  an  effort  to  exploit  those  wares  for  which  his 
business  is  named?  He  is  too  busy  endeavoring  to  make 
money  in  stationery,  printing,  engraving,  art  goods, 
cameras,  sporting  goods,  wall  paper,  driftwood  and  maple 
syrup.  While  his  book  department  probably  occupies 

the  most  valuable  space  in  his  store  room,  it,  in  all  prob- 
ability, occupies  the  smallest  place  in  his  brain. 

So  much  for  the  cause  of  the  lack  of  efficient  publicity 

in  our  business.  I  have  wandered  far  afield  from  my  sub- 
ject, and  I  fear  have  encroached  on  the  bounds  of  other 

papers  and  other  committees.  Powerful  forces  are  at 
work  and  are  gradually  producing  ameliorating  conditions 

that  will  soon,  I  believe,  put  the  book  business  on  a  pro- 
ducing basis  from  the  standpoint  of  the  retailer.  Book- 
sellers and  department  store  managers  are  lined  up  shoul- 

der to  shoulder  in  the  demand  that  the  marketing  of  books 
be  put  on  a  stable,  honest  and  profitable  basis.  The  idaa 
of  one  price  to  all  has  become  firmly  fixed  as  an  established 
business  principle,  and  the  idea  of  one  price  for  the  same 
article  in  all  stores  has  so  rapidly  gained  ground  in  many 
lines  that  the  manufacturers  of  many  patented  articles 

are  demanding  from  and  enforcing  on  all  dealers  iron- 
clad contracts  protecting  their  fixed  retail  prices.  The 

movement  is  substantially  initiated  in  the  book  business, 

and  its  complete  success  is  now  o  matter  of  but  a  com- 

paratively short  time. 
5uch  being  the  case,  i"  then  behooves  us  as  retail 

booksellers  to  see  in  what   uuvs  \\ re  can  increase  our  use- 
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fulness  i"  the  authors,  the  publishers,  and  to  our  own 

community.  For  the  bookseller,  by  the  marketing  of 

wood  books,  should  be  able  to  exercise  a  powerful  influence 

for  good  in  bis  community.  The  'bookseller  should  be  able 

to  mold  and  guide  the  thought  of  bis  community.  He  is 

in  a  remarkable  position  to  lead  bis  clients,  step  by  step,, 

in  the  right  direction  i'nnn  the  reading  of  light  fiction  to 
heavier  and  classic  fiction,  to  the  study  of  the  good  and 

beautiful  in  nature,  to  an  intelligent  interest  in  history, 

along  the  lines  of  modern  thought  and  philosophy,  and 

into  the   empyrean    heights  id'  the   best   in  poetry. 
Let  us  see  what  agents  he  has  at  band  to  gain  these 

ends.  Lei  us  >ce  how  he  should  be  able  to  offset  the  tre- 

mendous advertising  efforts  put  forth  on  fake  subscrip- 

tion books  and  de  luxe  sets— almost  as  pernicious  wares 

as  patent  medicines  and  Instalment  furniture.  No  field 

with  so  great  possibilities  for  advantageous  exploitation 

has  been 'so  poorly  tilled.  With  a  field  the  harder  it  is 
worked  the  better  it  becomes,  and  with  a  supply  of  new 

material,  never  -ending  and  constantly  increasing,  by 

judicious  publicity  and  with  reasonable  profits  on  his 

wares,  the  bookseller  should  be  able  to  do  great  good  and 

profit  himself  as  well. 

The  means  of  effective  publicity  at  hand  to  the  book- 

seller may  roughly  be  classed  as  follows: 

Window  and  store  display. 
Outside  store  signs. 

Newspaper  advertising. 
Circulars  and  announcements. 

Envelope  and  package  inserts. 

Typewriter   and   form    letters. 
Personal   solicitation. 

Labels  and  stationery. 

Of  all  the  forms  of  publicity,  the  one  that  is  most 

effective,  that  is  always  at  hand,  and  while  the  cost  is  a 

constant  fixed  charge  on  the  business,  nevertheless  costs 

the  most,  is  window  display.  Your  window  space  on  a 
main  street  is  the  big  item  in  your  rent  account,  and 

should  therefore  be  made  of  the  most  a.ccount  in  con- 

sidering this  question.  Likewise  interior  and  counter  dis- 
plays should  follow  up  and  supplement  at  all  times  the 

window.  One  most,  excellent  idea  submitted  to  me  in 

writing  was  as  follows: 

A  summer  display  advertising  a  new'  novel. 
"The  window  was  cleared,  a  hammock  swung  in  it, 

■  and  a  boy  or  girl  reclined  in  the  hammock  all  day,  read- 
ing the  new  book  with  the  jacket  conspicuously  dis- 

played." , 
Above  all  things  keep  your  window  clean,  change  it 

frequently,  dressing  it  attractively  with  new  and  sea- 
sonable goods.  Use  neat,  attractive,  well-lettered  signs 

and  put  prices 'in  the  'window.  To  the  latter  there  may  be 
some  exceptions  in  the  case  of  especially  high-grade, 
classy  goods. 

Almost  the  same  thing  may  be  said  of  interior  dis- 

plays.  Keep  your  slock  moving,  make  frequent  changes 
in  cases  and  on  counters.  Make  a  forceful  appeal  with 

books  inside- as  well  as  outside,  and  you'll  catch  many  a 
customer  who  only  came  in  to  buy  a  magazine,  change 

a  book  at  the  library  or  buy  some  small  stationery  sundry. 

Outside  store  signs  and  bulletins  should  also  be  used. 

in  so  Ear  as  physical  limitations  will  permit.  These  should 
be  tasty  and  in  keeping  with  the  business,  but  every  inch 

of  space  should  be  used,  never,  of  course,  offending  good 
taste, 

A.  H.  Smythe,  of  Columbus,  0..  writes  me:  "One 
effective  sign  was  across  the  fop  of  our  sidewalk  show 

ease,  which  reads.  'Come  in  and  Browse  Around.'  I  know 

thai    th'e  cordial  invitation  conveyed  in  those  words  brings 

us  hundreds  of  dollars  of  business  that  would  otherwise 

not  get  inside  our  store  doors."  Mr.  Smythe  also  makes 
the   following  very  practical  suggestion: 

Again  every  steel  pen  in  the  house  is  securely  sampled 
on  a  display  board  about  18x24,  each  style  given  a  box 

number  from  1  to  say  175  consecutively,  and  the  corres- 
ponding number  of  small  wooden  boxes  contains  the  re- 

tail stock  of  each  pen.  In  a  moment's  time  a  customer 
selects  his  pen  wanted  and  in  another  moment  his  pur- 

chase is  ready  for  delivery.     "Time  is  money." 
Personally1  I  have  always  considered  newspaper  ad- 

vertising, at  least  in  a  small  city,  as  a  most  effective 

agent  in  keeping  your  business  before  the  public.  There 
is.  however,  a  great  variety  of  opinion  on  this  subject. 

Undoubtedly,  in  a  large  city,  the  possible  returns  to  any 

one  bookstore  are  out  of  proportion  to  the  cost. 

Do  not.  however,  take  up  any  cut  and  dried  syndicate 

scheme  of  advertising,  with  stock  cuts  and  write-up  suit- 

able to  any  business.  They're  a  waste  of  money.  Write 
your  "ads."  yourself  or  have  some  competent  person  in 
your  own  business  write  them.  Take  time  to  do  it  and 

put   brains  into   it. 
All  dealers  in  small  places,  I  believe,  have  the  same 

difficulty  that  I  have  experienced  in  having  "ads."  set 
in  attractive  and  catchy  fashion.  To  overcome  this  dur- 

ing one  holiday  season  we  set  up  our  "ads."  in  our  own 
plant  and  had  them  electrotyped. 

Under  this  head  might  also  come  street  car  adver- 
tising. I  have  bad  no  report  on  this  form,  and  have 

never  been  able  to  make  up  my  own  mind  as  to  whether 

it  is  profitable  for  a  retail  dealer.  I  am  inclined  to  think. 

however,  that  the  results,  except  for  general  publicity,  are 

hardly  in  proportion  to  the  cost. 
Circulars  and  announcements  are  probably  used  more 

extensively  by  booksellers  than  any  other  forms  of  adver- 
tising, and  nearly  all  my  correspondents  regard  them 

more  highly  than  anything  else.  Circulars — your  own 

and  those  sent  you  by  the  publishers — can  be  most  effec- 
tively used  as  inserts  in  envelopes  with  bills  a.nd  state- 

ments, in  all  books  and  packages  that  are  sent  out,  in 
magazines,  and  mailed  to  lists  of  customers  and  those 

whom  you  desire  to  become  customers. 
E.  S.  R.  Butler  &  Son  have  submitted  a  catalogue  of 

books  in  their  circulating  library.  I  should  like  to  hear 

an  expression  from  them  and  from  others  who  have  used 

such  a  catalogue  as  to  its  efficiency  in  producing  new  sub- 
scribers and  in  circulating  books  which  are  not  especially 

new  and  popular. 

Many  publishers  furnish  without  cost  the  liberal  quan- 

tities of  printed  matter,  and  they  should  be  used — not 
thrown  in  the  waste  basket.  In  this  connection  Mr. 

Hutchinson  submits  an  excellent  idea  in  the  shape  of  an 

envelope  in  which  the  circular  is  enclosed,  which  bears 
on  its  face  in  facsimile  of  autograph  the  following: 

"It  occurs  to  me  that  you  might  like  to  know  what 

fifty  cents   would   do  in  books." 
"Henry  S.  Hutchinson." 

Booksellers  would  do  well  to  spend  a  great  deal  more 

of  their  own  money  for  printers'  ink.  Get  out  and  get 
distributed  good,  catchy  circulars  of  your  own  get-up,  with 

your  own  personality  sticking  out  all  over  them.  Take 
advantage  of  all  that  paper,  ink  and  cuts  will  give  you. 

The  specimens  submitted  by  Mr.  Madison  should  prove 

an  inspiration.  If  you  have  your  own  plant,  put  the  best 

that  it  can  do  into  your  own  advertising — and  take  the 

time  to  do  it.  If  you  don't  have  a  plant,  pay  a  good 
printer  to  do  it  for  you.     It  will  pay. 

All  that  I  have  said  in  the  foregoing  applies  to  little 

envelope  and  package  inserts.  The  exploitation  of  sing'e 
8 
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books  in  this  style  should  be  extremely  effective.  Don't 
let  anything  go  out  of  your  place  without  bearing-  some 
message  about  something  else  you  handle.  Use  your 
present  resources  to  the  limit. 

Typewriter  and  form  letters  can  be  used  with  excep- 
tional effect.  Yet  books  have  been  less  advertised  in 

this  way  than  almost  any  other  commodity.  My  own  ex- 
perience with  facsimile  typewriter  letters  addressed  and 

sent  out  with  a  2-cent  stamp,  sealed,  have  been  excep- 
tionally good.  Every  bookseller  should  endeavor  to  have 

a  list  of  possible  customers  for  various  classes  of  books. 
When  books  of  interest  appear,  a  letter  about  it  should  be 
sent  to  all  the  names  on  the  particular  list  of  persons  to 
whom  it  will  appeal.  This  is  the  nearest  approach  to 

personal  solicitation  that  can  be  secured  by  printed  pub- 
licity. The.  Baptist  Board  of  Boston  have  submitted  sev- 

eral form  letters  which  they  have  used  with  great  suc- 
cess in  appealing  to  a,  particular  class  of  buyers.  H. 

W.  Wilson  &  Co.  have  submitted  a  good  series  of  follow- 
up  letters  to  people  who  are  slow  in  meeting  their  bills. 

A.  H.  Smythe  has  sent  me  a  sample  of  a  circular  letter 
to  customers  in  personal  style,  which  is  so  good  and  so 
pertinent  that  I  will  read  it  in  full: 

My  Dear  Sir. — I  received  a  postal  card  last  April  from 
my  brother,  who  lives  in  Massachusetts,  which  reads  is 

follows:  "Before  you  go  to  bed  to-night  read;  'Imagina- 
tion in  Business'  in  the  Atlantic  Monthly  for  April."  T 

did  as  requested  and  enjoyed,  and  I  trust  profited,  by  the 

most  up-to-date,  brainy  article  on  the  way  to  succeed  in 
business  that  I  have  ever  read;  so  much  so,  that  I  wrote 
the  author  thanking  him  for  having  contributed  it. 

So  many  requests  were  made  for  its  publication  in 
book  form  that  the  author  enlarged  the  scope  and  Harper 
&  Brothers  have  just  brought  it  out  in  a  little  book,  which 
sells  for  fifty  cents.  My  time  is  too  valuable  to  write 

you  this  letter  just  to  sell  you  a  little  fifty-cent  book. 
but  I  want  my  brother  business  men  in  this  city  to  get  a 
little  of  the  enjoyment  I  received,  so  I  ask  you  for  your 

sake — not  mine — to  'phone  or  call  for  a  copy  of  "Imagin- 
ation in  Business." 

Cordiallv  yours, 
'  A.  H.  SMYTHE. 

This  letter  mailed  to  one  thousand  members  of  the 

Columbus  Chamber  of  Commerce  sold  250  copies  of  the 
book  in  one  month. 

Mr.  Smythe  writes  me  in  his  letter,  "If  there  is  a 
single  member  of  the  association  that  has  not  read 

'Imagination  in  Business'  he  ought  to  be  made  to  read  it 
'before  he  goes  to  bed!'  " 

Personal  solicitation  is  almost  a  lost  art  among  retail 
booksellers.  Yet  it  should  supplement  all  the  other  forms, 
or  all  others  should  supplement  it.  Unfortunately  it  has 
fallen  into  great  disrepute  inasmuch  as  the  only  books 
which  by  their  profits  have  in  these  latter  days  justified 
such  solicitation  have  been  of  such  a  class  as  to  make  book 

buyers  look  down  upon  the  book  agent.  Most  of  us  would 
be  almost  ashamed  to  go  out  with  a  book  under  our  arm 
and  urge  a  purchase.  We  do  not  hesitate  to  urge  the 
instalation  of  a  loose  leaf  ledger  or  a  vertical  filing  system, 
but  we  would  tremble  in  our  boots  if  we  were  to  offer  and 

try  to  sell  a  set  of  books.  I  have  great  hopes  that  the 

profitable  future  that  I  foresee  looming  up  ahead  some- 
where will  eventually  justify  the  employment  of  capable, 

educated  salesmenlike  salesmen  in  the  marketing  of  new 
books  of  worth  and  merit.  In  the  meantime  let  us  all 

take  a  crack  at  it  once  in  a  while  to  see.  how  it  goes. 

Nearly  all  booksellers,  I  believe,  use  the  label — not 
the  union  label — but  a  little  sticker  of  one  kind  or  an- 

other to  paste  in  books,  on  boxes  of  stationery,  pictures, 
etc,    It  is  a  most  valuable  adjust  and  worth  many  times 

its  cost.  Many  styles  are  shown  in  the  exhibit  and  any 
good  label  house  will  get  you  up  a  neat,  attractive  label 
for  a  small  sum.  We  use  approximately  100  thousand 
annually  of  a  little  blue  label  and  would  not  exchange  its 
advertising  value  in  our  communnty  for  any  other  form 
of  publicity. 

In  the  exhibit  are  shown  many  splendkl  specimens  of 
stationery  and  office  forms.  I  have  been  especially  taken 

by  the  use,  by  Johnson's  Bookstore,  on  almost  every  piece 
of  printed  matter  of  the  trade  mark  of  a  sailing  boat.  It. 
is  distinctive  and  lends  tone  and  individuality.  Likewise 
the  use  by  Robson  &  Adee  of  their  autograph  signature 

on  every  piece  of  printed  matter.  Johnson's  Bookstore 
slmws  the  use  of  the  time-saving  Outlook  envelope  car- 

ried out  in  its  entirety.  They  show  many  other  useful 

and  attractive  forms.  There  are' also  shown  in  several  of 
the  exhibits  various  methods  of  keeping  records  in  cir- 

culating libraries.  The  voucher  check  we  show  in  our 

own  exhibit  has  been  a  big  time-saver  and  a  great  pro- 
tection. We  also  show  a  number  of  duplicating  forms 

for  billing  and  charging  which  have  proved  extremely 
satisfactory. 

Much  advertising  value  can  be  gotten  from  the  judici- 
ous use  of  copy  on  stationery,  as  many  of  the  exhibits 

show.  Money  spent  for  good  printing  will  always  be 
well  spent. 

Some  Pointers  on  the  Show  Window 

What  Progressive  Dealers  say  About  It — 

What  they  are  Doing  to  Prove  It — Ideas 
for  Everybody  to  Use. 

Put  yourself  in  the  customer's  place.  That's  a  piece 
of  advice  which  should  help  many  a  perplexed  window 
dresser.  What  do  you  suppose  the  public  would  like  to 
see  in  your  window  ?  What  do  you  yourself  appreciate 

in  the  other  fellow's  trims  ?  Think  of  the  times  you 
have  been  attracted  by  Jones'  window  and  then  seek  to 
discover  the  secret  of  that  attractiveness. 

You  were  probably  in  the  city  not  long  ago  and 
walking  along  the  streets  you  noticed  windows  which 
drew  your  attention  specially.  You  were  then  in  very 
much  the  same  position  in  relation  to  those  stores  as 

the  people  of  your  own  town  are  to  your  store.  In  these 
circumstances  you  should  have  made  a  careful  study  of 

the  psychological  phenomena   involved. 
The  Procrastinator. 

Perhaps  you  are  struggling  against  a  tendency  to 
put  off  changing  your  window  trim.  You  fight  against 
your  inertia,  but  all  the  same  you  feel  that  you  are  not 

making  any  progress  and  your  window  doesn't  get 
changed.  How  are  you  going  to  overcome  this  lassi- 

tude ? 
Those  who  have  studied  the  question  say  that  the 

great  remedy  is  to  substitute  in  your  mind  positive  ideas 
in  place  of  the  negative  ones.  Instead  of  looking  at  the 
worries  and  inconveniences  incident  to  putting  in  a  new 
trim,  think  of  the  ultimate  advantages.  These  are  a 
distinct  sense  of  pleasure  and  satisfaction  from  having 
accomplished  a  good  thing,  a  feeling  of  pride  in  your 
handiwork,  a  realization  that  the  return  is  going  to  be 
a  compensation  for  the  effort  and  a  knowledge  that  you 
have  conquered  an  enemy. 

Dominion  Day  Trims. 

Dominion  Day  —the  greatest  day  in  the  year  for 
celebrations  of  all  kinds  —is  almost  here.    What     about 
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your  window  trim  for  that  day  ?  Now  it  is  all  very 
well  to  make  a  patriotic  showing  of  flags  and  the  like, 

but  that  isn't  altogether  business.  You  must  show 
salable  goods.  The  problem  is  how  to  combine  a  holiday 

display  with  a  business-bringing  display.  One  or  two 

ideas  come  to  mind.  The  day  celebrates  Canada's  natal 
day.  Why  not  show  goods  appertaining  to  the  Domin- 

ion — books,  descriptive  of  Canada,'  pictures  of  the  mak- 
ers of  Canada,  maps,  etc.  ?  There  are  any  amount  of 

things  which  bear  directly  or  indirectly  on  Canada  and 
which  can  be  worked  into  a  patriotic  window  display 
to  advantage. 

These  Are  Camera  Days. 

If  you  are  in  the  photo  supply  business, — and  if  you 
are  not,  you  ought  to  be,— these  are  the  days  to  bring 
this  end  round  to  the  front  of  the  store  and  give  it  a 

place  in  the  window.  Your  aim  should  be  to  interest 
more  of  the  people  of  your  locality  in  picture  taking. 
One  good  way  to  do  this  is  to  secure  from  some  of  the 
local  amateurs  a  lot  of  their  best  pictures  and  display 
them  in  the  window,  along  with  the  goods  you  have  to 
sell.  The  fact  that  the  pictures  were  taken  in  and 
around  the  town  will  give  them  a  strong  local  interest 
and  will  stir  up  other  people  to  go  and  do  likewise. 
There  is  nothing  like  the  power  of  suggestion. 

A  Military  Display. 

Just  about  this  time  of  the  year,  when  spring  camps 
are  being  carried  on  for  the  training  of  the  militia,  there 
is  an  added  demand  for  military  books.  Among  the 

militia  there  are  always  a  number  of  men,  who  are  anx- 
ious to  learn  as  much  as  possible  about  the 

science  of  war  and  to  them  text  books  appeal  strongly. 
The  booksellers  should  bring  forward  these  books  just 
now  and  feature  them   in  their  windows.    Russell,   Lang 

A  Scotch  Window. 

A.  E.  Pearson,  is  a  strong  believer  in  the  effective- 
ness of  good  window  displays.  He  claims  that  his  win- 
dows bring  him  more  money  than  all  his  other  advertis- 

ing put  together.  From  a  showing  of  technical  books, 
he  draws  from   $100   to   $300   a   week   and   a   window     of 

ATTRACTING  THE  CROWDS 

How  a  Time'y  Winiow  Display  Secures  Attention. 

&  Co.,  Winnipeg,  who  arc  most  progressive  in  their  win- 
dow, displays.,  did  this  and  made  their  window  so  attrac- 
tive that  the  police  had  to  step  in  and  make  the  crowd 

move  on.  In  addition  to  the  books,  muskets,  helmets, 

lances  and  military . pictures  were  arranged  in  the  win- 
dow. 

A  MEMORIAL  WINDOW 

Russell  Lang  &   Co's.  Tribute  to   the   Late    King. 

office  supplies  brings  in  big  returns,  because  he  finds 

that  passers-by  notice  odds  and  ends  in  the  window, 
which  they  would  not  otherwise  think  about. 

Recently  Mr.  Pearson  made  a  hit  with  a  Scotch  win- 
dow, in  which  Scotch  Plaid  Stationery  held  a  central 

place.  The  floor  was  covered  with  yellow  crepe  paper 
with  a  border  pf  plaid  passepartout.  The  ceiling  was 
covered  with  Scotch  flags.  For  a  background  he  used 
tartan  post  cards  and  along  the  front  baseboard  were 
arranged  post  cards  of  the  different  Highland  regiments. 
The  body  of  the  window  was  piled  with  Scotch  plaid 
pads,  envelopes  and  papeteries  with  seals  to  match  in 

Scotch  thistles,  heather,  etc.  A  show  card — "The  Camp- 
bells are  Coming," — put  a  finishing  touch  to  the  display. 

The  whole  display  was  put  in  and  finished  in  two  hours. 

A  Memorial  Window. 

The  death  of  the  late  King  was  the  occasion  for 
many  impressive  memorial  window  arrangements  in  the 
city  of  Winnipeg.  Perhaps  the  one  that  created  the 
greatest  local  comment  was  that  in  the  main  street 
store  of  Russell,  Lang  &Co.  It  was  arranged  by  P.  J. 
Lough,  the  manager,  and  consisted  of  a  large  map  of 
the  world  hanging  in  the  background,  with  black  ribbon 
bordering  all  the  British  possessions  in  the  world.  From 
each  of  these  states  a  black  ribbon  was  run  to  the  floor 
of  the  window  where  was  laid  a  map  of  England.  The 
lower  end  of  each  ribbon  was  fastened  on  London, 
which  was  bordered  by  a  fine  black  line.  Attached  to  eacli 
ribbon  was  a  card  with  a  black  border  on  which  was 

printed  words  of  condolence  from  the  ministers  and  gov- 
ernors of  each  respective  country. 

  4>   
Henri  Dupuis,  of  the  MoKinley  Music  Co.,  Montreal, 

was  in  Ottawa  recently,  on  business. 
H.  Bartholomew,  until  recently,  Montreal  Manager  of 

Lonsdale  &  Bartholomew,  has  been  moved  to  New  York 
to  establish  a  new  office  there.  Bertram  Pullon  has  been 

appointed  new  manager  of  the  Montreal  office.  Mr.  Pullon 
has  been  with  the  firm  for  some  time  in  charge  of  the 
printing  department. 10 
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News  from  Various  Trade  Centres 

Interesting  Items  Gathered  from  all  Parts 

of  Canada — Business  Good  Everywhere 
— Movements  of  the  Traveling  Men — 
Changes  and  Improvements  Noted. 

have  for  many  years  boon  doing  a  very  satisfactory  busi- 
ness in  Canada,  but  realize  that  the  development  is  so 

rapid  and  widespread  here  that  personal  study  of  condi- 
tions by  a  member  of  the  firm  is  advisable  if  the  market 

is  to  be  efficiently  worked  in  (he  future.  Mr.  Mitchell 

will  not  only  visit  the  firm's  wholesale  customers,  but  in addition  will  call  upon  many  of  the  retailers  in  Ontario 

Interview  with  D.  A.  Clark. 

Winnipeg,  June  1, — D.  A.  Clark,  of  Clark  Brothers, 
wholesale  stationers,  Winnipeg,  returned  a  few  days  ago 
from  a  trip  abroad  when  he  visited  Great  Britain  and  the 

continent.  The  occasion  of  Mr.  Clark's  visit  was  that  of 
combined  pleasure  and  business.  His  health  is  greatly 
benefited,  and  he  thoroughly  enjoyed  the  vacation. 

Regarding  the  business  end  of  the  trip,  Mr.  Clark 
had  occasion  to  study  the  very  peculiar  conditions  that 
prevail  in  the  mother  land  at  the  present  time.  To 

Bookseller  and  Stationer  he  said, — 

"The  inability  of  the  old  country  factories  to  deliver 
goods  promptly  and  satisfactorily  during  the  past  year 

was  the  means  of  leading  me  to  visit  some  of  the  promi- 
nent paper  plants  while  there,  and  in  doing  so  the  situ- 
ation was  explained  to  me  partially  at  least.  We  are  all 

more  or  less  familiar  with  the  idea  that  conservatism 

prevails  to  a  large  extent  among  the  people  of  the  old 
land,  and  this  fact  in  addition  to  the  more  momentous 
one  that  the  trade  under  the  present  tariff  conditions  does 
not  warrant  such  enlargement  of  their  plants  as  would 
enable  them  to  take  better  care  of  the  trade.  Manufac- 

turers eveidently  have  figured  that  the  foreign  competi- 
tion to  which  they  were  subjected  prohibited  them  from 

enlarging  their  factories  owing  to  the  present  free  trade 
Tariff.  The  interest  on  the  outlay  for  enlargement  would 
probably  not  exceed,  three  per  cent.,  whereas  the  same 
amount  of  money  would  bring  greater  returns  if  invested 
in  other  resources.  If  the  present  tariff  proposition  is 
worked  out  satisfactorily  for  the  paper  manufacturers, 
giving  them  greater  advantages  in  procuring  the  raw 
material,  and  also  facilitating  better  distribution,  there  is 

no  doubt  that  almost  all  the  present  factories  will  re- 

construct and  enlarge  their  equipment." 

Stationery  Warehouse  Burned. 

Winnipeg,  May  25. — What  proved  to  be  a  very  de- 
structive fire  occured  on  May  19  in  the  wholesale  station- 

ery house  of  McFarlane,  Son  and  Hodgson,  Winnipeg. 
Sparks  from  the  electric  motor  installed  on  the  upper  and 
fourth  floor,  caused  the  blaze  which  rapidly  ran  down  the 
elevator.  The  chief  loss  was  due  to  the  tremendous 

amount  of  water  that  was  run  into  the  building,  damag- 
ing stock  in  every  part  of  the  premises.  Had  the  goods 

been  protected  or  carried  out,  the  loss  would  not  have 
exceeded  three  or  four  thousand  dollars,  whereas  a  loss 
of  fifteeen  thousand  dollars  was  incurred.  This  was  all 

covered  by  insurance. 
As  a  result  of  this  condition  of  disaster,  the  local 

manager  has  approached  the  city  council  regarding  estab- 
lishing of  a  City  Salvage  Corp.  The  feeling  is  quite  wide- 
spread in  the  city  that  a  salvage  corp  is  necessary  and 

many  costly  fires  recently  have  stimulated  many  business 
men  in  the  effort  to  get  this  protection. 

V 

Visit  of  British  Manufacturer. 

Frank  Mitchell,  of  William   Mitchell,  Ltd.,   steel   pen 
manufacturers  of  Birmingham   and  London,   England,   is 
paying  a  visit  to  Eastern  Canada.     AVm.  Mitchell,  Ltd., 

II 

FRANK  MI  iCHELL 

Representing  Mitchell's   Pens. 

for  the  purpose  of  gaining  first  hand  information  as  to  the 
requirements  of  the  trade.  Mitchell's  pens  are  well  known 
in  Canada,  the  C.P.R.  and  the  Government,  as  well  as 
many  educational  institutions,  being  large  consumers. 

PERSONAL  PARAGRAPHS. 

Charles  A.  Porte  has  joined  the  office  force  of  the 
Musson  Book  Co.  Mr.  Porte  is  a  brother  of  W.  W.  Porte, 
manager  of  the  firm's  London  office. 

E.  S.  Fowkes,  who  was  for  a  time  on  the  traveling 
staff  of  the  Musson  Book  Co.,  is  now  on  the  staff  of  the 
Macmillan  Co.  of  Canada. 

T.  F.  Rixon,  who  was  in  the  book  and  stationery  busi- 
ness in  Meaford,  has  retired  and  is  now  in  the  jewelery 

business  in  Trenton. 

W.  J.  Gage,  president  of  W.  J.  Gage  &  Co.,  Toronto, 
has  been  added  to  the  directorate  of  the  Imperial  Bank 
of  Canada. 

W.  Dawson  Russell,  of  Russell,  Lang  Co.,  who  has  been 
residing  almost  continually  in  California  during  the  past 
eight  years,  has  purchased  a  large  fruit  farm  near  Pasa- 

dena in  that  state,  and  as  a  result  is  engaged  in  another 
favorite  industry.  He  celebrated  the  occasion  of  the  first 

fruit  crop  by  forwarding  to  R.  J.  Lough  ,one  of  his  local 
managers,  a  case  of  choice  oranges.  Mr.  Lough  is  natur- 

ally delighted  with  the  gift. 

Warner's  Limited,  Brandon  and  Saskatoon,  have  dis- 
posed of  their  Brandon  business  to  W.  N.  Finlay,  who 

takes  possession  on  July  1.  Mr.  Finlay  has  been  principal 
and  mathematical  master  of  the  Brandon  Collegiate  Insti- 

tute for  the  past  twelve  years.  The  business  will  be 

known  as  Finlay 's  Bookstore.  Warner's  Limited  will 
continue  their  Saskatoon  business  as  heretofore. 
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"World" 
The  Best  Blotting  Made 

"Hollywood" 
Second  only  to  "World" 

"Reliance" 
Unequalled  at  the  Price 

"Vienna  Moire"  and  "Directoire"  Kk^SSU. 
Plate  Finish  Blottings,  all  grades,  for  half-tone  and  color  work 

The  above  Blottings  are  very  favourably  known  to  the 
Trade  throughout  Canada  and  the  United  States.  They 
are  noted  for  their  superior  quality  and  absorbent  prop- 

erties, and  are  blottings  which  invariably  give  satisfaction. 

It  will  pay  you  to  keep  a  full  range  of  these  well-known 

papers. 
Samples  willingly  sent  on  request.     Ask  for  them  to-day. 

The  Albemarle  Paper  Mfg.  Co. 
Makers  of  Blotting  only 

—RICHMOND,    VA.— 

SOCIETY  STATIONERY  calls  for  the  best  quality 
copperplate  engraving,  and  you  can  get  a  large  share  of  the  best 
class  trade  in  your  district  if  you  will  feature  this  line 

ENGRAVED  CALLING  CARDS,  WEDDING 
INVITATIONS,  BUSINESS  CARDS,  and 
STEEL  DIE   ENGRAVING   and  STAMPING. 

Write  to-day  for  samples  and  prices. 

J.  C.  SKENE 
23  Adelaide  St.  West  :  :  :  : 

Toronto 

m 

YftlTtt     PFPITT  ATIfllV    as  a  Stationer  depends  largely  upon  the lUUn    ftLIUlrlllUll  class  of  goods  you  handie. 
HANDLE  ONLY  THE  BEST,  thereby  ensuring  a  satisfied  customer  and  permanent  business. 

BLOTTING  PAPERS— Cascade,  Reliance,  World 
AH  standard  grades.    Carried  in  stock  in  all  colors  and  regular  weights. 

Blank  Books  and  Memorandums   tSttWSffiJS!" 
SAMPLES   AND  PRICES  ON  APPLICATION 

SMITH,  DAVIDSON  &  WRIGHT,  Limited,  -  Vancouver,  B.C. 
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Office   Equipment 
riM 

GET  OUT  AND  HUSTLE. 

In  these  days  of  stiff  commercial  competition  it  grows 
harder  and  harder  every  day  for  a  man  to  make  a  living 

by  waiting  for  business.  The  day  when  a  good  stand  and 

a  g-ood  stock  were  the  only  essentials  necessary  for  busi- 
ness success  is  past. 

If  any  Stationer  finds  himself  losing-  ground  and  his 

business  less  of  a  paying-  investment  than  it  was  he  may 
as  well  decide  at  once  to  get  out  and  hustle.  The  demand 

for  stationery  and  supplies  has  not  decreased,  on  the 

contrary  it  is  growing-  larger  every  day.  It  is  undeniable 
that  the  class  of  goods  sold  has  changed,  but  the  amount 
demanded  is  greater  than  ever. 

His  failure  then,  cannot  be  attributed  to  any  general 

slump  in  business,  the  slump  must  be  particular,  in  other 

words  it  must  be  peculiarly  his  own.  With  the  responsi- 

bility narrowed  down  to  a  man's  own  personal  business 
policy  it  should  not  be  hard  to  locate  its  origin. 

Business  success  depends  on  three  principal  factors, 

t':2  demand,  the  goods  to  supply  the  demand  and  sales- 
manship. This  last  is  the  most  important.  Equipped  with 

th's  faculty  by  nature,  a  man's  success  in  any  business  is 
assured.  However  most  of  us  have  to  cultivate  this  gift. 

The  first  step  in  this  direction  is  to  gain  a  complete 

knowledge  of  one's  goods.  Then  study  closely  the  demand 
with  a  view  to  adapting  stock  to  meet  all  requirements, 

add  to  these  two  factors  energy,  and  success  will  follow. 

The  stationer  of  to-day  has  his  stock  in  fairly  good 
shape,  although  to  meet  the  advanced  methods  of  keeping 

b's'ne^s  records  he  should  to  a  certa'n  extent  rejuvenate 
some  of  his  lines,  but  his  goods  stay  on  his  shelves  be- 

cause he  lacks  energy  to  get  out  and  go  aftter  business. 

This  is  the  secret  of  the  whole  trouble,  go  after  busi- 

ness; your  clients  are  too  busy  now-a-days  to  go  after 
yon.  You  must  go  after  them  if  you  want  their  business, 

b  cause  if  you  don't  somebody  else  will.  In  fact  in  the 
majority  cf  cases  this  is  just  what  somebody  else  is  doing 

all  the  time.  This  is  what  the  city  house  dots  when  it 

romes  into  your  town  and  gets  the  stationery  business  of 

your  largest  firms  right  away  from  you. 

It  will  do  no  good  to  sit  in  your  office  and  grumble 

about  hard  times  because  times  aren't  hard.  The  fault 
lies  with  yourself  and  not  with  the  times.  It  is  up  to 

you  to  hustle  to  show  your  salesmanship  to  w-a-k-e-u-p. 

One  Awakening. 

The  following  letter  shows  that  at  least  one  statii  ner 
in  the  Province  of  Ontario  has  realize!  that  unless  he 

makes  an  effort  to  get  and  hold  new  business  lie  will  in 

all  probability  make  a  failure  of  his  chosen  profession. 

F.  I.  Weaver,  of  Berlin,  has  for  the  past  few  years  con- 

ducted a  stationery  business  in  that  town,  when,  com- 

pared with  the  ordinary  stationer  of  this  province,  Mr. 

Weaver   might    be    considered    as    one    of   the    most   pro- 

gressive. IIow(  ver  he  found  that,  by  doing  business  -along 
the  lines  which  he  had  been  working,  he  was  missing  a 
great  many  most  profitable  sales.  His  letter  tells  its  own 
story  and  shows  at  least  one  believer  in  the  policy  "get 

out   and  hustle." Mr.  Weaver  says: 

Editor  Bookseller  and  Stationer, — In  replying  to  your 
rccenl  letter  asking  for  my  opinion  as  to  the  advisability 
of  pushing  the  office  equipment  branch  of  the  stationery 
business.  It  seems  to  me  that  it  would  be  particularly 
appropriate  that  I  should  drop  you  a  line  on  this  subject 
because  I  have  just  stepped  out  of  the  ranks  of  the  old 
line  retail  stationer  to  get  out  after  the  office  business. 

I  realized  that  the  trade  was  passing  away  from  the 
small  stationer,  out  of  town  firms  carrying  away  big 
orders  repeatedly.  I  decided  to  corral  some  of  this  busi- 

ness myself  by  bidding  for  it  after  the  manner  of  the 
city  firms  and  I  feel  that  I  am  able  to  meet  practically 
all  competition.  1  do  not  have  the  very  considerable 
traveling  and  hotel  expenses  that  the  traveler  of  the  city 
firm  necessarily  incurs,' besides  that,  the  home  man  can 
get  business  much  more  easily,  but  as  Bookseller  and 
Stationer  has  been  drumming  into  the  trade  he  must  get 
out  and  hustle  for  it. 

I  am  glad  to  see  the  attention  Bookseller  and  Stationer 

is  paying  to  this  branch  and  it  should  prove  of  great 
benefit  to  the  dealers  who  have  been  hard  hit  by  the 
competition  of  the  city  firms  selling  direct  in  the  small 
cities  and  towns. 

Findlay   I.   Weaver. 

SELLING  OFFICE  EQUIPMENT. 

(By    Adam    F.    Smith,    Advertising   Manager,    The    Office 
Specialty  Mfg.  Co.,  Limited.) 

There  is  no  class  of  stationery  which  will  give  the 

retailer  a  wider  margin  of  profit  and  enable  him  to 

better  serve  his  customers  than  Office  Equipment. 

Business  to-day  is  conducted  upon  very  systematic 
lines,  and  as  time  passes  more  business  houses  are 

adopting  time  and  lahor  saving  systems  and  devices  that 

simplify  the  routine  work  in  their  offices,  and  certainly 

save  both  time  and  effort  on   the  part  of  their  employees. 

Office  managers,  bookkeepers  and  clerks  generally  are 

usually  subscribers  to  business  magazines.  Many  of  tli  in 

have  taken  courses  in  business  colleges  where  they  have 

learned  to  use  the  different  typewriters,  adding  machines, 

card  index  and  letter  files  that  are  found  in  all  up-to-date 
business  houses.  These  people  are  fully  alive  to  the  ad- 

vantages of  modern  office  methods,  and  it  is  often  through 

their  suggestions  that  up-to-date  ways  of  keeping  and 
filing  records  are  adopted. 

There  is  a  genuine  demand  all  over  Canada  for  simpli- 

fying filing  systems  and  office  machinery.  This  demand 

has  been  created  very  largely  by  advertising.  Nearly  all 

of  the  large  office  supply  houses  before  placing  their 

goods  upon  the  dealer's  shelves  conduct  vigorous  adver- 
tising campaigms  through  the  newspapers,  magazines  and 

by  circularizing.     This  advertising  has  created   a   market 
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by  which  the  dealer  can  profit  if  he  will.  While  some  of 

the  office  supply  houses  sell  direct  to  the  consumer  it  is 
only  because  the  dealer  has  not  shown  the  interest  in 

their  goods  that  the  demand  warrants.  This  is  an  oppor- 
tune time  to  stock  office  equipment. 

In  this  article  we  Wish  to  deal  particularly  with  sup- 

plies for  filing  and  record-keeping  systems.  It  is  safe  to 
say  that  there  are  not  ten  out  of  every  hundred  business 

houses  who  are  not  using,  in  some  measure  at  least,  a 

down-to-date  method  of  filing  their  correspondence, 

invoices,  cheques,  bills-of-lading,  and  other  business 
papers,  and  while  it  may  be  true  that  the  initial  order  for 

the  cabinets  and  supplies  for  these  systems  was  placed 

with  one  of  the  large  office  supply  houses,  there  is  no 

question  but  that  the  re-orders  for  indexes,  folders  and 
guides  can  be  secured  by  the  dealer  if  he  has  a  stock  on 
hand. 

Take  as  another  example  the  rapid  growth  of  card 

index  in  the  last  few  years.  Millions  of  index  cards  are 

used  every  year.  These  cards  are  usually  bought  in 

quantities  of  one  thousand,  as  they  are  boxed  in  that 

quantity.  Why  should  not  the  dealer  stock  a  few 
thousand  index  forms  of  the  kinds  most  commonly  used, 

and  secure  this  trade?  The  same  principle  applies  to  the 

card  index  guides  which  are  always  in  demand  as  the 

systems  grow. 

Even  in  the  larger  places  the  dealer  can  profitably 

stock  a  line  of  small  filing  cabinets;  filing-  cabinets  for 

card  index,  Shannon  and  vertical  •  correspondence  filing- 
systems,  cheque  filing-  systems,  are  made  in  various  sizes, 
from  one  drawer  up,  and  by  having  a  few  samples  on 
hand  and  a  catalogue  from  the  supply  house  many 

profitable  orders  will  come  his  way. 

There  are  many  small  filing  outfits  now  used  in  large 

offices,   which   would   make   a   good   introductory  line   for 

the  dealer  to  handle.  One  well-known  filing  system 

house  sells  a  handy  card  index  outfit  at  90  cents.  Other 
sizes  run  up  to  $2.50.  The  same  is  true  of  a  small  vertical 

letter  filing  outfit  which  retails  at  $7.60. 

There  is  a  large  market  being  developed  for  the  dealetv 

along  this  line  of  office  appliances,  and  it  is  for  him  ,t^ 

reap 'the  benefits  of  the  advertising  .now  being  done  by 
the  manufacturing  houses.  Canada  is  a  growing  country, 

and  has  a  growing  market.  The  competition  in  business 

is  forcing  business  houses  to  systematize  their  methods, 

and  these  systems  demand  a  constantly,  increasing  number 
of  filing  cabinets  with  the  accompanying  supplies. 

Every  dealer  will  do  well  to  consider  this  side  of  his 

business  carefully.  Someone  is  going  to  get  the  market, 

and  who  is  better  equipped  to  handle  it  than  the  stationer? 

Selling  typewriters,  adding  machines,  duplicators, 

office  furniture,  filing  devices,  loose  leaf  books  and  a 
thousand  and  one  other  time  and  money  saving  devices 

for  the  use  of  the  business  man  is  an  honorable  calling 

and  no  man  need  feel  than  any  prospective  customer  can 
confer  a  favor  greater  than  he  receives. 

The  dealer  must  bear  in  mind,  however,  that  if  he  is 

to  hold  his  trade  he  must  buy  only  from  reliable  manu- 
facturers so  that  he  will  be  sure  of  a  constant  source  of 

supply.  And  the  dealer  should  put  into  active  use  in  his 

own  business  the  systems  he  advocates  for  others'  nse. 

  4>   

Service  founded  upon  up-to-da,te  business  methods 
tends   to  hold  customers  as   well   as   catch   them. 

Country  merchants  can  and  do  sell  just  as  cheaply  as 

department  stores  and  in  many  instances  cheaper,  but 

local  customers  require  to  be  educated  to  the  fact. 

But  neither  service,  quality  nor  price  are  very  effec- 

tive without  advertising.  The  tale  has  to  'be  told  to  be 
heard. 

■^su    Are  you  handling 
S&B  f 

Imprint  Fountain  Pens? 
You  can't  be  too    particular  about  the  kind 
of   pen    you    are    putting    your    imprint 
on  !     Branded    goods   indicate  a  good 
article  because  the  maker  or  dealer 

is    willing   to   stake    his    reputa- 
tion on  its  quajity. 

SANFORD  & 

BENNETT'S 
Fountain 

Pens 

are  on- ly made  in 
high-grade 

lines.  There  are 
lines  to   suit  every 

writer,    and     we    are 

patentees  of  the  "Auto- 
pen"      (Self     Filler),     the 

"Gravity  Stylo-Pen"  and  the 
Commercial"  Fountain  Pen.    It 

will  pay  you  to  see  our  samples  be- 
fore placing  your  imprint  orders.     Get 

into  touch  with  us  to-day. 

Sanford  &  Bennett  Go. 
51-53  Maiden  Lane, NEW  YORK,  U.S.A. 
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THE  ONLY  "PRACTICAL"  CALENDAR 
Be  a  Practical  Salesman.      Prices  arranged   to  ••  to  give  you 

abetter  profit  than  any  other  ca'endar 

THE  WEEKS-NUMAN  COMPANY 
39-41  Park  Place        -         -         New  York and 

ALL   CANADIAN  JOBBERS 

A  Modern 
Device 

The    Acme   No.  2    Binder 

This  is  a  machine  that  drives  a  flat 
staple  that  holds.  It  penetrates  the 
thickest  and  toughest  paper  and  will 
not  tear  the  thinnest.  Easy  and  con- 

Staples  (No.  1  8)  5,000  in  a  box,  venient  to  work  and  will  not  get  out 

per  1,000.  30  cents  ol  orie\'  becau«  »  '»  simply  made. The  price  is  moderate  and  is  one  or 
the  least  inducements  that  will  sell 
it  to  the  busy  office  worker. 

Ask  your  jobbing  house  about  it. 

Acme    Staple  Company,    Limited 
112  North  Ninth  St. Camden.  N.J.,  U.S.A. 

75,000,000  "O.K." 
PAPER 

FASTENERS 
SOLD  the  past  YEAR  should 

convince         YOU        of       tl  eir 
[SUPERIORITY. 

Thev  Add    TONE  to    You, 
I  Stationem  in  the  OFFICE.BANK, 

SCHOOL  or  HOME. 

There  is  genuine  pleasure  in 
their  use  as  well  as  Perfect  Se- 

curity   Easily  put  on  or  taken 
off  with  the  thumb  and  finger. 

Can  be  used  repeatedly  anc" 
\" Iheu  always  work-  "     Made  of  brass  in  3  sizes.     Put  upin  brass I  boxes  of  100  Fasteners  each. 

]  Handsome.     Compact.      Strong.     No  Slipping,  NEVER  ! 
All  stationers.  Send  10c  for  sample  box  of-50,  assorted. 

Illustrated  booklet  free.     Liberal discoun  ito  thelrade. 

The  0.  K.  Mfe.  Co.,  Syracuse,  N.  Y..  U.  S.  A.  T91B 

The  Acme  of 

Quality  and  Reliability 

After  years  of  exhaustive  experi- 

ment we  have  produced  a  Fount 

Pen  which  is  absolutely  NON- 

LEAKABLE,  no  matter  in  what 

position  it  may  be  carried.   The 

Pen  Closed. 

Actual  Size. 

.. 

»J 

LONGSHORT 
SWAN  F0UNTPEN 

is  highly  finished,  has  an  even 

flow  of  ink,  and  meets  every 

requirement  of  even  the  most 
fastidious  writer. 

It  fits  snugly  into  the  vest  pocket 

when  closed,  and  when  open  is 

long  enough  for  good,  comfort- 
able writing. 

The  14-karat  gold  nib  is  made 

in  various  points  to  suit  every 

style  of  hand-writing. 

Here's  a  line,  Mr.  Stationer, 

you  need  have  no  hesitation  in 

recommending,  because  you  have 

our  guarantee  back  of  every  pen 

you  sell. 

We  help  your  sales  by  our  liberal 

supply  of  artistic  folders,  hangers, 
show  cards,  etc. 

Write  for  details  and  prices. 

Mabie,  Todd  &  Company 
124  York  Street, Toronto 

HEADQUARTERS : 

79  -  80  High  Holborn,  London,  W.C.,  Eng. 
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HAVE  YOU  TRIED 
THIS 
ONE 

JOHN  HEATHS   PENS 

Supplied    by   leading    Wholesale 
Houses   in   Toronto  and   Montreal. 

London  (Eng.   Export  Agency  : 

8  St.  Bride  St.,  London,  E.C. 
0278  TELEPHONE  PEN.  Reg.  In  Canada 

The 

REG: IN  CANADA 

SPENCERIAN 
STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and  correspondents  as 

THE  BEST 
Works:  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors i  Spencerian  Pen  Co.,  New  York 

ii 

ROB  ROY" PENS 

Sold  by 

All  Stationers 
in  6d.,  1  /-  and 
Gross  Boxes 

HINKS.  WELLS  &  CO, 

Thii 
series  of  Pens 

■     is  made  of  the 
same  material,  by  the 

same  tools,  by  the  same 

^.t"  process  and  at  the  same 
works  as  the  series  of  4  Waver- 

ley'  Pens  which  H inks. Wells  & 
Co.  have  for  30  years  and  upwards 

>    (prior  to  Sept.,   1901),  manufactured  for 
and  supplied  to  the  Proprietors  thereof. 

-       -        BIRMINGHAM,  ENGLAND 

National  Be 
.ANK 
OOKS 

TRADE MARK 

MADE  in  all  sizes,  rulings    and bindings    to   meet    every    re- 
quirement of  the  accountant. 

They  contain  paper  of  extra  fine  qual- 
ity— the  best  products  of  the  Holyoke 

Mills  being  used  for  the  purpose. 

The  National  Line  also  includes  a 

wide  variety  of  Loose  Leaf  Ledgers, 
Price  Books  and  Memoiandums. 

National  Blank  Book  Co. 
HOLYOKE  MASSACHUSETTS 

WAVERLEY 
PENS 

■       THE  WORLD'S  FAVORITE       ■ 

THE  RE8ERVOIR  WAVERLEY  WRITES 
250  WORDS  WITH   ONE  DIP  OF  INK 

SOLD  EVERYWHERE 

MACNIVEN  &.  CAMERON,  LTD. 
Steel,  Gold  and  Fountain  Pen  Makers  to  the  Trade 

WAVERLEY     WORKS,    EDINBURGH 

The 

5\6 "J.  P." 
NON-LEAKABLE 
FOUNTAIN    PEN 

FITTED    WITH    14-CARAT    GOLD    NIB.      Can   be    carried    in    any   position    and  will    not  leak. 

Sole  Makers  :  JEWEL   PEN   COMPANY,    102,  Fenchurch   St.,   London,  England. 
Specialties  :    Pens   of   all   Kinds   and   Patterns  made   for  the    trade. 
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Condensed    or    "  Want "    Advertisements 
BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  books 

i%  the  problem  of  many  a  bookseller.  Try  an  adver- 
tisement under  this  heading. 

AUTHORS,    WHO    PUBLISH    THEIR    OWN books    will    find    the    BOOKSELLER   AND 
STATIONER  a  good  medium  through  which 

to  Interest  the  trade  In  their  publications. 

BOOKS  IN  FOREIGN  LANGUAGES 

LEMCKE  &  BUECHNER,  30  West  27th  St., 
New  York.     (All  foreign  books.)       (12-10) 

LEMCKE  &  BUECHNER,  30  West  27th  St., 
NewYork.  Best  facilities  for  supplying  books 
in  all  languages. 

BOOK  PLATES  (EX  L1BRIS) 

ROBERT  SNEIDER  CO.,  55  Fulton  St.,  corner
 

Cliff,  New  York.    Designers  and  engravera 

of  book  plates  (ex  libris)  heraldic  and  mono- 
gram dies,  pearl  inlaid  stamping,  for  stationery. 

INFORMATION  WANTED. 

THE  EDITOR  OF  THE   BOOKSELLER   AND 
Stationer  desires  to  be  kept  posted  on  the  pub- 

lication of  all  new  books  and  magazines  in  the 
Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    him    of    any  omissions  from  the 
lists  published  each  month. 

MISCELLANEOUS 

A  BOOK-KEEPING  STAFF  IN  ITSELF.doing 
the  work  with   machine  precision   and  accu- 

racy, the  National  Cash  Register.    Write  for 
demonstration  literature.    National  Cash  Register 
Co.,  285  Yonge  St     Toronto. 

ANY  MAN  who  has  ever  lost  money  in  the  mails 
has  had  occasion  to  learn  by  painful  exper- 

ience that  the  only  properway  to  remit  money 
is  by  Dominion  Express  Money  Orders  and  For- 

eign Drafts.  If  lost  or  delayed  in  the  mails,  a 
prompt  refund  is  arranged,  or  new  order  issued 
without  further  charge. 

T  LAST— A  rea  ly  practical  pencil  sharpener. 
The  "  Spiro"  sharpener  built  on  a  new  prin- 

ciple, positively  dues  not  break  the  lead.  Ten 
blades.  Sharpener  lasts  a  lifetime.  Every  pen- 

cil user  needs  one.  Your  pencil  is  sharp  in  a 
second.  Ask  your  stationer  or  write  us  direct. 
A.  R.  MacDougall  &  Co.,  Canadian  Agents, 
Toronto. 

ATTRACTIVE  FIXTURES  sell  your  goods, 
Walker  Bin  Fixtures  and  Show  Cases  prove 
Invaluable  in  economising  store  space,  and 

by  compelling  custom,  assist  materially  in  effect- 
ing sales.  Send  for  catalog.  Estimates  for  fix- 

tures submitted.  Walker  Bin  and  Store  Fixture 
Co.,  Ltd.,  Berlin,  Ont.  (tf) 

A 

COPELAND-CHATTERSON  SYSTEMS-Short, 
simple.     Adapted  to  all  classes  of  business. 
Copeland-Chatterson-Crain,    Ltd,     Toronto 

and  Ottawa.  (tf) 

DOUBLE  your  floor  space.  An  Otis-Fensom 
hand-power  elevator  will  double  your  floor 

space,  enable  you  to  use  that  upper  floor  either  as 
stock  room  or  as  extra  selling  space,  at  the  same 
time  Increasing  space  on  your  ground  floor.  Costs 
only  $70.  Write  for  catalogue  "B."  The  Otls- 
Fensom  Elevator  Co.,  Traders  Bank  Building, 
Toronto.  (tf) 

EGRY  BUSINESS  SYSTEMS  are  devised  to 
suit  every  department  of  every  business  They 
are  labor  and  time  savers.  Produce  results  up 

to  the  requirements  of  merchants  and  manufacturers. 
Inquire  from  our  nearest  office.  Egry  Register 
Co,,  Dayton,  Ohio;  123  Bay  Street,  Toronto;  258% 
Portage  Avenue.  Winnipeg  ;  308  Richards  Street, 
Vancouver. 

ELIMINATE  FIRE  RISK,  save  Insurance,  re- duce maintenance  costs  and  save  money  on 
your  actual  building  work  by  using  the  KAHN 

SYSTEM  of  Fireproof  Construction.  Used  In 
many  of  the  largest  business  premises  on  this 
Continent.  Write  for  catalogue.  Trussed  Con- 

crete Steel  Company  of  Canada,  Ltd.,  Walker  Rd., 
Walkerville.Ont.  (tf) 

ELLIOTT- FISHER    Standard    Writing-Adding 
Machines    make    toll    easier.     Elliott-Fisher 
Limited.  513.  No.  83  Craig  St.  W.,  Montreal, 

and  Room  314  Stair  Building,  Toronto. 

EVERY    RETAIL    MERCHANT    should    use    a 
Typewriter  and  every  retail   merchant  would 
use  a  Typewriter  if  he  knew   the  liberal  pro- 

position we  are  prepared  to   makt.    A   simple   re- 
quest will  bring  It.    Tbe  Monarch  Typewriter  Co., 

Ltd.,  98  King  St.  West,  Toronto,  Ont. 

ERRORS  AVOIDED,  LABOR  SAVED- Using the  Shouperior  Autographic  Register.  Three 
copies  issued  at  one  writing.  1st,  Invoice; 

2nd,  Delivery  Ticket ;  3rd,  Charge  Sheet,  perforat 
ed  for  filing.  No  handling  of  carbons.  High 
grade  printing  and  neat  invoices.  Make  full  In- 

quiry. Autographic  Register  Co.,  191-193-195 
Dorchester  St.  East,  Montreal.  (tf) 

FIRE  INSURANCE.    INSURE  IN  THE  HART- FORD.   Agencies  everywhere  In  Canada. 

GET  THE  BUSINESS;  INCREASE  YOUR 
SALES.  Use  Multigraph  typewritten  letters. 
The  Multigraph  doe*  absolutely  every  form  of 

printing.  Saves  you  25  p.c.  to  75  p.c  of  your 
printing  bill.  Multigraph  your  office  form*, 
letterheads,  circular  letters.  Write  us-  American 
Multigraph  Salts  Co.,  Ltd.,  129  Bay  St.,  Toronto. 

IF  you  have  been  afflicted  with  one  of  those  foun- 
tain pens  that  won't  write  when  you  want  it  to, 

or  leaks  when  you  don't  want  It  to,  give  it  away 
to  one  of  your  ro^r  relations  and  buy  a  Moore 
Non-Leakable  Fountain  Pen  and  you  will  be  happy. 
Consult  your  stationer.  W.  J.  Gage  &  Company, 
Toronto.sole  agents  for  Canada. 

ITAY'S  FURNITURE  CATALOGUE  contains 
•*•*■  160  paget  of  fine  half-tone  engravings  of 

newest  designs  In  carpets,  rugs,  furniture, 
draperies,  wall  papers  and  pottery  with  cash  prices. 
Write  for  a  copy— it's  free.  John  Kay  Co.,  Ltd.,  36 
K'ng  St.  West,  Toronto. 

KEEP  ACCOUNTSWITHOUT  BOOK-KEEP- 
ING. A  century  ago  accounting  meant  keep- 

ing books.  To-day  you  can  keep  accounts 
cheaper,  better,  quicker  and  more  accurately  by 
throwing  away  all  books  and  installing  a  McCaskey 
Account  Register.  Don't  be  skeptical — investiga- 

tion costs  nothing.  Write  us  to-day.  Dominion 
Register  Co.,  Ltd.,  lOOSpadina  Ave.,  Toronto,  (tf) 

MODERN  FIREPROOF  CONSTRUCTION. 
Our  system  of  reinforced  concrete  work,  as 

successfully  used  in  many  of  Canada's  larg- est buildings,  gives  better  results  at  lower  cost. 
"  A  strong  statement,"  you  will  say.  Write  us  and 
letus  prove  our  claims.  That's  fair.  Leach  Con- crete Co.,  Ltd.,  100  King  St.  West,  Toronto,     (tf) 

DROBABLY  the  most  talked  about  machine  In 
*■  Canada  is  the  Hainer  Book-keeping  Machine. 

It  combines  in  one  machine  tbe-  cash  and 
credit  register,  time  recorder  and  account  register. 
Representatives  wanted  everywhere.  Writ*  for 
our  proposition.  Book-keeping  Machines,  Ltd., 
424  Spadina  Ave.,  Toronto.  (tf) 

SAVE  50%  OF  THE  COST  OF  HANDLING 
merchandise  by  installing  a  Beath  System  of 
Overhead  Carriers.  Saves  valuable  floor 

space  because  the  trackage  Is  on  the  ceiling.  Sys- 
tems for  all  kinds  of  businesses,  large  or  small. 

Write  us  for  Illustrated  catalog.  W.  D.  Beath  & 
Son,  193  Terauley  St.,  Toronto.  (tf) 

SHOW  CASES  AND    STORE    FIXTURES    for 
every  business.  Send  for  Illustrated  catalogue. 
Jones  Bros.  &  Co.,  Limited,  30  32  Adelaide 

St.  W.,  Toronto,  Ont.  (tf) 

SCOTCH  PLAID  STATIONERY  is  the  latest 
O  creation  for  business  snd  society  correspon- 

dence. Paper  and  envelopes  present  a  finish- 
ed linen  surface,  most  sgreeable  to  the  pen  touch. 

Leading  stationers  have  It.  Write  for  samples. 
The  Copp,  Clark  Co.,  Ltd.,  Toronto. 

*T*HE  "KALAMAZOO"  Loose  L-sf  Binder  is 
*  theonly  binder  that  will  hold  just  as  many 

aheets  as  you  actually  require  and  no  more. 
The  back  is  flexible,  writing  surface  flat,  align- 

ment perfect.  No  exposed  metal  parts  or  compli- 
cattd  mechanism.  Write  for  booklet.  Warwick 
Bros.  &  Rutter.  Ltd.,  King  and  Spadina,  Toronto. 

THE  METAL  REQUIRED  IN  A  MODERN CONCRETE  BUILDING.  Our  special 
facilities  enable  us  to  produce  at  minimum 

cost  Concrete  Reinforcements,  Fenestra  Steel 
Sash,  Automatic  Fire  Shutters  and  Steelcrete 
Metal  Lath.  Complete  stock;  quick  delivery. 
Before  deciding  write  us  for  catalogue  and  prices. 
Expanded  Metal  and  Fireproofing  Co.,  Ltd., 
Fraser  Ave.,  Toronto.  (tf) 

WAREHOUSE   and   Factory  Heating  Systems. 
"      Taylor-Forbes  Company,  Limited.    Supplied 

by  the  trade  throughout  Canada. 

WHEN  BUYING  BOOKCASES  insist  on  hav- 
ing the   best  in  the  market— "Macey    Sec- 

tional Bookcases."     Carried  In  stock  by  all 
up-to-date  furniture  dealera.    Illustrated   booklet 
sent  free  on  request.    Canada  Furniture  Manufac- 

turers, Ltd.;  General  offices,  Woodstock,  Ont.  (tf) 

TT7ANTED— A  splendid  opportunity  for  dealers 
"  to  handle  the  best  combination  Duplicating, 

Addressing  and  Office  Printing  Machine  on 
the  market.  Exclus've  territory.  Send  name  and 
address,  giving  occupation  and  reference,  to  the 
Canadian  Writerpresa  Company,  Ltd.,  33  John  St., 
Hamilton,  Ont. 

WHY  IMPORT  Loose-Leaf  Binders  and  Metal 
Parts  when  you  can  buy  "  Systems   Quality" from  us?    We  make  the  best  binders  in  the 

world;  make  them   to  match,  too.    Ours  are   the 
Caaadian    Loose-Leaf  Standaids.     Business  Sys- 

tems Limited,  Manufacturing  Stationers,  Toronto 

:<tf) 

VOU  need  the  best  possible  protection  from  fire  ! 
*  If  your  valuables  are  In  one  of  our  safes  you 

can  rest  at  ease;  no  fire  is  too  hot  for  our 
safes  and  vaults  to  withstand.  We  manufacture 
vaults  and  safes  to  meet  every  possible  require- 

ment. Write  for  catalogue  "S."  The  Goldie  & 
McCulloch  Co.,  Ltd.,Galt,   Ont.  (tf) 

(£,_..  buys  the  best  duplicating  machine  on  the 
vP/S  market.  ACME  will  print  anything  a  job 

'  "  printer  can  do.  Complete  outfit:  Acme 
Duplicating  Machine,  one  tubular  stand  fitted  with 
type  cases,  compartments  plainly  lettered  and 
arranged  like  universal  keyboard  of  the  standard 
make  of  typewriters,  one  drawer  for  accessories 
and  forms,  20  lb.  font  of  typewriter  type,  one 
chase,  one  Acme  ribbon  any  color  with  typewriter 
ribbon  to  match,  one  pair  tweezers,  two  quoins, 
one  key,  one  oil  can  and  one  set  of  reglets.  Sold 
with  a  guarantee.  Acme  Duplicator  Co.,  Balti- 

more, Md.,  U.S.A.  (tf) 

BUSINESS  FOR  SALE 

FOR  SALE— Book  and   stationery  store,  Gran- villeSt.    Good  stock,  about  $3,000.    Owner 
retiring  from  business.    Great  chance  for  live 

man.    Nelson's,   813  Granville  St ,  Vancouver. 

ARTICLE  FOR  SALE 

CASH     REGISTER,    Nickel-plated,     handsome detail    adder,     registers     one     cent    to     $20, 
perfect  condition.    Bargain   price,   $50.     R. 

O.  Smith  Company,  Orillia. 

PERIODICALS. 

KEEP  POSTED— The  leading  authority   in   Ca- nada on  groceries  and  food  products  is  THE 
CANADIAN  GROCER.     Important  trade  con- 

ditions generally  discussed  every  week.    Price  $2 

per  year. 

THE  market   reports    make   HARDWARE   AND 
METAL  a  necessity  to  every  hardware  merch- 

ant,  paint  and  oil    dealer    in    Canada.     It  is 
mailed  every  Friday.    Subscription   price  $2   per 
year.    Address  HARDWARE  AND  METAL,  Mont- 

real, Toronto  or  Winnipeg. 
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MVm^W/QJ 
THE    TAG    MAKERS 

Cordially  invite  you  to  inspect  their 
new  display  rooms  at 

8  Wellington  Street,  W.,  Toronto 

Where  competent  salesmen  will  be  glad  to  show  the  unique 

and  high-grade  Dennison  manufactures,  including  latest 

designs  in  Crepe  Paper  Novelties  and  Decorations. 

Shipping  Tags 
Marking  Tags 
Gummed  Labels 
Embossed  Seals 

Gummed  Paper 
Adhesive  Devices 

Glue,  Paste,  and  Mucilage 

Jewelers'  Boxes 
Jewelers'  Cases 
Jewelers'  Findings 
Sealing  Wax 
Crepe  Paper 

Paper  Napkins 
Paper  Decorations 

Houses  and  Stores  at 

BOSTON  NEW  YORK  PHILADELPHIA 

CHICAGO  ST.  LOUIS 

— ~7 

i— ■  .:  '      !.'.■->  7 /-:-  ■'■.' ■  ■  '■:■  ■'  ■ 
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Chronicle  and  Comment. 
What  effect  does  the  weather  have  on  the  book  busi- 

ness? This  question  was  put  the  other  day  to  one  of  our 

Canadian  publishers.  His  reply  was  somewhat  unex- 
pected. The  natural  assumption  would  be  that  the  pre- 

valence vof  damp,  cold  weather,  compelling  people  to  fore- 
go their  usual  outdoor  pleasures  and  imprisoning  them  in 

the  house,  would  lead  to  increased  sales  of  the  fiction  of 

the  day,  but  this  is  quite  contrary  to  the  actual  experi- 
ence of  the  trade.  Just  as  inclement  spring  weather  re- 

duces the  sales  of  the  hatter,  the  boot  and  shoe  man  and 
the  drygoodsman,  it  cuts  down  the  sales  of  the  bookseller. 
Instead  of  going  forth  to  shop,  the  lady  of  the  house  takes 
down  one  of  the  old  favorites  from  her  bookshelf  and 

proceeds  to  read  it  comfortably  before  an  open  fire.  Tc 
is  a  time  when  Dickens  and  Scott  and  Thackeray  have 
their  innings  and  triumph  over  the  modern  novelist.     , 

•  *       • 

We  notice  a  movement  on  foot  in  England  to  establish 
traveling  bookstores.  These  will  be  constructed  on  the 
lines  of  the  old  caravan  and  will  be  driven  from  village 
to  village.  They  will  carrry  copies  of  all  the  latest  books 
of  all  kinds  and  will  thus  be  able  to  show  any  recent 
book  that  may  be  asked  for.  This  is  a  facility  which  the 
average  bookstore  in  a  small  town  or  village  is  unable  to 
offer  and  to  this  extent,  the  traveling  bookstore  will  fill 
a  want.  The  promoters  of  the  scheme  believe  that,  if 
the  public  are  only  shown  the  books,  they  will  purchase 
them,  adducing  the  success  of  the  subscription  canvasser, 
who  rarely  fails  to  place  his  wares. 

•  •       • 

The  Champlain  Society  of  Canada  have  now  some 
twenty  volumes  in  course  of  preparation.  As  their  aim  is 
to  publish  two  each  year,  it  will  be  seen  that  they  have 
work  ahead  for  the  next  ten  years.  But  notwithstanding, 
the  cry  is  for  more  books,  the  difficulty  being  that  the 
work  of  preparation  is  so  slow  in  most  cases  that  it  is 
impossible  to  count  on  the  regular  appearance  of  the  two 
books  each  year.  The  society  has  been  in  existence  now 

since  May,  1905 — a  term  of  five  years — and  yet  only  four 
volumes  have  been  published.  At  least  double  the  num- 

ber should  have  been  ready.  It  is  to  obviate  this  that 
the  society  is  willing  to  authorize  the  preparation  of 
several  books  in  addition  to  those  already  under  way. 
As  previously  noted,  the  society  aims  to  place  historical 
works  on  Canada,  which  are  not,  for  various  reasons, 
available  to  the  average  reader,  in  a  permanent  and  con- 

venient form. 
•  *       • 

Do  Canadian  books  sell?  We  do  not  mean  the  kind 

of  books  exemplified  by  the  novels  of  Ralph  Connor  or 
L  M.  Montgomery,  which  have  attained  an  assured  place 

in  public  favor,  but  books  of  a  less  pretentious  nature — 
histories,  biographies,  works  of  travel,  and  the  like.  To 
show  how  such  books  do  gradually  disappear  from  the 
bins  and  shelves  of  the  publishers,  take  the  case  of  a  little 
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volume  that  made  its  appearance  a  couple  of  years  ago — 

"The  Letters  of  a  Remittance  Man  to  His  Mother,"  by 
W.  H.  P.  Jarvis.  This  book  could  not  fye  said  to  be  a 
work  of  extraordinary  interest  and  no  one  would  prophecy 
an  extended  sale  for  it.  Yet  strange  to  say  the  demand 
for  this  particular  book,  while  small,  has  been  steady 

and  to-day  the  publisher  tells  us  that  his  first  binding 
has  been  exhausted  completely.  The  same  is  true  of  many 
Another  book  and  editions  are  gradually  being  cleaned  out. 

*        *        • 

It  is  good  news  that  the  late  Professor  Goldwin  Smith 
had  practically  completed  his  promised  book  of  reminis- 

cences before  the  hand  of  deatli  touched  him.  It  would 

not  he  strange  if  this  last  work  of  the  venerable  Sage 
of  the  Grange  proved  to  be  his  most  popular  book.  After 

all,  the  public  enjoys  a  well-written  volume  of  reminis- 
cences, particularly  when  many  of  the  great  men  of  the 

past  are  introduced,  better  than  a  work  of  philosophy  or 

history.  We  can  only  regret  that  the  book  was  not  pub- 

lished before  the  author's  death.  If  much  time  elapses 
now  before  it  appears,  it  is  to  be  feared  that  sales  will 
suffer,  for,  sad  to  say,  the  public  nowadays  seems  to  pre- 

fer the  living  author-  to  the  dead. 

An  intimation  comes  from  London  to  the  effect  that 

the  Copyright  Conference  has  evolved  a  satisfactory  solu- 
tion to  the  problem  of  copyright  within  the  Empire.  What 

this  solution  is,'  has  not  been  disclosed  as  yet,  but  we 
trust  that  Hon.  Sydney  Fisher  has  done  nothing  to  injure 
Canadian  publishing  interests.  Canadian  copyright,  it  is 

true,  is  usually  regarded  as  a  farce,  but  it  has  its  good 
as  well  as  its  bad  points  and  it  is  to  be  hoped  that  the 
minister,  in  whose  charge  this  important  matter  is  placed, 
has  taken  care  to  post  himself  thoroughly  on  the  question. 

*  »  * 

A  word  of  warning  should  once  again  be  sounded  about 

the  publication  in  Canada  by  any  of  our  Canadian  pub- 
lishers of  books  of  imperfect  literary  quality.  These  books 

are.  of  course,  practically  published  by  the  authors  them- 
-elves,  but  the  public  does  not  know  this  and  they  attri- 

bute them  to  the  publishers  whose  names  appear  on  the 
title  pages.  Our  market  for  books  is  none  too  large  and 
every  publisher  in  Canada  would  do  well  for  his  own  sake 
to  maintain. a  high  level  of  literary  excellence  in  the  books 
upon  which  he  places  his  imprint.  In  the  long  run  it  will 
be  to  his  best   interest. 

The  average  Canadian  knows  really  very  little  about 
the  literature  of  his  country.  Such  scraps  of  information 
as  he  secures  from  the  daily  press  are  meagre  and  discon- 

nected. Only  about  half  a  dozen  newspapers  keep  up 
weekly  literary  columns  and  in  these  columns  it  is  the 
English  or  American  book  of  the  day  that  would  seem 
to  take  precedence.  The  fault  of  all  this  rests  very 
largely  with  authors  and  their  publishers,  who  fail  to 
make  their  books  adequately  known.  So  far  as  the  editors 
of  the  literary  columns  are  concerned  they  are  only  too 
anxious  to  give  prominence  to  the  work  of  Canadians,  but 
they  are  not  going  forth  to  dig  up  this  information,  when 
it  is  so  much  easier  to  use  the  material  at  hand,  furnished 

by  more  progressive  publishers  in  England  or  the  States. 
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Some  Canadian  Books  of  the  Month 

Brief  Reviews  of  the  Work  of  Canadian 

Authors — A  Few  Titles  worth  Atten- 
tion by  Careful  Readers. 

Canada  in  English  Eyes. 

To  Canadians,  Mrs.  Binni  ©-Clark's  description  of  the 
country  in  her  book.  "A  Summer  on  the  Canadian 
Prairie"  (Toronto  :  Musson  Book  Co.)  will  appear  as  a 
somewhat  amusing-  delineation  of  the  characteristics  of 
this  crude  young  nation.  Canadians  themselves  are  to 
industriously  engaged  in  developing  resources  of  the  land, 

that  they  are  not  in  a  position  to  study  themselves  im- 
partially. In  brief,  Mrs.  Binnie^Clark  relates  the  exper- 

iences of  two  cultured  English  women,  who  follow  a 

brother  to  Canada  in  order  to  spur  him  on  to  do  some- 
thing in  life.  He  had  chosen  to  take  up  a  homestead  in 

Western  "Canada,  but  a  natural  disinclination  for  hard 
work  and  drudgery  made  this  a  failure  and,  after  an  un- 

profitable  summer     on     the   farm,    the   trio   returned     to 

world.  "Sea  Room"  sings  the  praises  of  Vancouver  and 
it  does  it  with  a  bold  ringing  challenge  which  stirs  the 
heart.  It  is  good  poetry  and  stands  out  strongly  in 
contract  with  much  of  the  so-called  poetry  appearing  in 
Canada  just  now. 

The  Canadian  Mounted  Police. 

It  is  certainly  high  time  that  an  authoritative  his- 
tory— and  this  is  one — of  the  Royal  North-West  Mounted 

Police  of  Canada  should  be  written.  (Riders  of  the 
Plains.  By  A.  L.  Haydon.  Copp,  Clark).  It  is  quite 

true,  as  the  author  says,  that  this  fine  force  has  main- 
tained the  best  tradition  of  the  British  race  in  doing  its 

work  silently,  unostentatiously,  and  efficiently,  and  that 
it  has  not  received  due  recognition  at  the  hands  of  the 
public.  By  personal  and  intimate  intercourse  with  the 
corps,  the  use  of  all  official  records  (placed  freely  at  his 
disposal),  combined  with  considerable  literary  skill,  the 
author  was  well  equipped  for  the  task  he  hasi  undertaken, 
and  the  result  is  a  work  of  real  value.  The  story  is  an 

interesting  one  and  is  prefaced  by  a  useful  little  chapter 

on    "The   North-West    of    the    Past,"    which    serves    as    a 

RIDERS  Or  THE  PLAINS 

IlUstrjiun    from   A.    L.   Haydoi's  History  of  the  Northwest   Mounted    Police.    (Copp,  Clark). 

England.  The  author  does  not  condemn  the  country  by 

any  means,  but  she  seeks  to  demonstrate  that  it  is  only 

by  hard  work  that  success  can  be  won  in  Western  Can- 
ada. Built  up  on  this  outline  of  a  story  is  a  long  and 

interesting  series  of  impressions  of  Canada  and  its  people 
and,  because  it  is  human  nature  to  be  curious  about  the 

opinions  other  people  have  of  us,  there  will  be  many 
people  who  who  will  be  anxious  to  read  this  bright  and 
entertaining  volume. 

A  Stirring  Sea  Song. 

An  attractive  setting  has  been  made  for  Mr.  Aubrey 

N.  St.  John  Mildway's  stirring  song,  "Sea  Room,"  by 
his  publisher,  William  Briggs.  Produced  in  booklet  form, 
with  a  reproduction  ot  a  painting  by  S.  P.  Judge,  of 
one  of  the  Empresses  of  the  Pacific  qn  its  cover,  and 
with  four  other  appropriate  page  pictures  inside,  it  will 
make   a     useful     gift    Jor  friends  in  other  parts  of    the 

setting  to  the  picture.  The  force  was  founded  by  Sir 
John  Macdonald,  who  wanted  a  plain,  working,  mobile 

force,  suited  to  the  conditions  of  the  country — "as  little 
gold  lace  and  fuss  and  feathers  as  possible,"  to  quote 
his  own  words.  The  maintenance  of  law  and  order  by  a 

body  of  600  men  in  the  vast  area  of  the  North-west,  ex- 
tending 900  miles  westward  from  the  Red  River  in  Man- 

itoba to  the  foothills  of  the  Rockies,  and  comprising  the 

enlarged  provinces  of  Saskatchewan  and  Alberta,  north- 
wards the  great  Yukon  territory,  and  eastwards,  again, 

the  great,  sparsely  settled  region  reaching  to  Hudson 
Bay,  is  a  piece  of  work  of  which  any  corps  may  well  be 

proud.  Indian  difficulties,  railway  labor  strikes,  the  sup- 

pression of  frontier  desperadoes,  the  North-West  Rebel- 
lion, policing  the  Yukon  at  the  time  of  the  gold  rusli 

(infested  by  desperadoes,  bullies,  gamblers  and  their  ac- 
companiments), and  the  suppression  of  crime  there  under 

circumstances  of  unusual  difficulty,  at  the  front  in  South 20 
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Africa,  then  northwards  again  in  the  Arctic  Circle  among 

the  Eskimos,  exterminating  "cattle  rustlers,"  and  escort- 
ing a  madman  over  hundreds  of  miles  in  terrible  weather 

and  alone  :  duties  such  as  these,  and  many  others,  have 
been  those  of  the  Canadian  Mounted  Police.  The  story 
is  a  good  one  to  read  and  is  well  told. 

Ontario  Historical  Society's  Volume. 
Volume  IX  of  the  "Papers  and  Records"  of  the  On- 

tario Historical  Society,  just  issued,  contains  eight  papers, 
which  were  delivered  at  the  1008  annual  meeting  of  the 

Society  at  London.  They  deal  with  Western  Ontario 

exclusively.  The  titles  of  the  papers  are  "Fort  Maiden 
or  Amherstburg, "  "Thamesville  and  the  Battle  of  the 
Thames,"  "The  Highland  Pioneers  of  Middlesex,"  "Cen- 

tenary of  the  Death  of  Brant,"  "The  Pioneers  of  Middle- 
sex," "The  Beginning  of  London,"  "The  Story  of  the 

Schooner  Nancy,"  and  "Register  of  Baptisms,  Marriage, 
and  Deaths  at  St.  Thomas."  A  vast  amount  of  valuable 
material  is  put  in  serviceable  form  in  this  well-printed 
volume. 

Announcements  of  General  Works 

What  Canadian  Publishers  are  Prepar- 
ing— Several  Important  Volumes  Ar- 

ranged for  —  Outdoor  Books  Prominent. 
A  number  of  interesting  books  on  agriculture  and  out- 

door life  have  been  issued  by  Cassell  &  Co.  They  include: 

"The  Ideal  Garden,"  by  H.  H.  Thomas;  "The  Complete 
Farmer,"  by  Primrose  McConnell,  B.Sc. ;  "Gardening 
Difficulties  Solved,"  by  H.  H.  Thomas;  "Dogs  and  all 
About  Them,"  by  Robert  Leighton ;  "How  to  Know  the 
Trees,"  by  Henry  Irving. 

The  Oxford  Reading  Books,  a  new  series  of  supple- 
mentary readers,  issued  by  the  Oxford  University  Press, 

will  be  handled  in  Canada  by  MicClelland  &  Goodehild. 
There  are  six  in  the  series,  covering  the  various  grades 
in  the  public  school,  and  they  are  strongly  made  and 

well  illustrated.  In  addition  there  is  a  Teacher's  Com- 
panion for  each  book. 

McClelland  &  Goodehild  are  carrying  a  stock  of  "The 

Beast,"  by  Ben  B.  Lindsay  and  Harvey  J.  O'Higgins, 
the  book  in  which  Judge  Lindsay,  assisted  by  Mr.  O'Hig- 

gins, makes  some  remarkable  disclosures  about  his  Child- 
ren 's  Court  in  Denver. 
A  series  of  descriptive  books  on  foreign  lands,  entitled 

"Little  People  Everywhere,"  eight  titles,  is  being  stocked 
by  McClelland  &  Goodehild.  (60c.  eac1,)  rJ  hey  also 
have  themselves  published,  "Makers  of  History,"  bjy 
Annie  E.  McKilliam,  M.A.  (40c.)  and  "Our  Garden 
Flowers,"  by  Harriet  L.  Keeler.      ($2.00). 

"The  Christian  Religion  as  a  Healing  Power,"  a  new 
work  on  the  Emanuel  Movement,  by  Worcester  and  Mc- 
Coomb,  has  just  been  published  in  the  United  States. 
McClelland  &  Goodehild  are  stocking  a  supplv  for  Canada. 
($1.00). 

"John  and  Betty's  History  Visit  to  England,"  by 
Margaret  Williamson,  is  a  new  travel  book  for  the  young 
people,  which  should  prove  popular  among  educators.  It 
may  be  secured  through  McClelland  &  Goodehild.  ($1.25L 

The  Musson  Book  Co.  are  arranging  for  a  Canadian 

edition  of  Rudyard  Kipling's  tribute  to  King  Edward,  a 
poem  entitled  "The  Dead  King,"  which  will  be  published 
in  quarto  form  at  50  cents,  about  July  1. 

To  Jack's  Series  of  Masterpieces  in  Color,  have  been 
added  new  volumes  on  Lawrence  and  Durer.  They  have 
also  brought  out  an  attractively  illustrated  volume  descrip- 

tive of  the  border  country  between  England  and  Scot- 

land— "A  Land  of  Romance,"  by  .Jeanie  f.ang.  All  three 
books  are  to  be  had  through  the  Copp,  Clark  Co. 

Brief  Notices  of  Current  Publications 

Some  of  the  Books  that  are  Appear- 
ing in  Britain  and  the  United  States. 

Baird,  James  B.     Children  of  Africa.    Edinburgh  and  Lon- 
don:   Oliphant,    Anderson    &    Ferrier.      Cloth,    illus- 

trated, Is  Gd  net- 

Young,  John  C.    Children  of  Arabia.    Edinburgh  and  Lon- 
don.:   Oliphant,    Anderson    &    Ferrier.      Cloth,    illus- 

trated, Is  6d  net. 
Two  new  volumes  in  the  Children  Series.     These  books 

give  interesting  pictures  of  child  life  in  countries,  where 
missionary  effort  is  endeavoring  to  spread  the  Gospel.  The 
books  are  well  illustrated  in  color. 

Oberammergau.  By  Josephine  Helena  Short.  New  York: 
Thomas  Y.  Crowell  &  Co.  Cloth,  $1.00  net. 

In  this  work  the  author  has  given  an  intimate  view 
of  the  life  of  those  wonderful  villagers  who,  in  the  carry- 

ing out  of  a  vow  made  by  their  ancestors  centuries  ago, 
once  in  ten  years  attract,  a  vast  throng  of  tourists  to  their 
home  in  the  Bavarian  Highlands  to  witness  the  drama 
about  whose  production  centres  their  whole  existence.  In 
1900  Miss  Short  passed  several  weeks  in  Oberammergau. 
seeing  the  Passion  Play  seven  times  and  later  remaining 
a  month  to  observe  the  closing  scenes  of  Passion  summer. 

Litany  Lane.  By  Margaret  Baillie  Saunders.  Toronto: 
The  Macmillan  Co.  of  Canada.  $1.25. 

A  story  of  great  London,  in  which  the  shams  and  rot- 
tenness of  what  is  called  society,  are  stigmatized  and  con- 
trasted with  the  sordid  helplessness  of  life  in  the  con- 

gested districts.  The  story  turns  upon  the  rescue  of  a 
casta  way  from  the  social  wreckage.  The  girl,  whose  name 
is  Elinor  Lovekyn,  after  being  deserted  by  a  worthless 
husband,  comes  under  the  festering  care  of  the  fraternity 
of  St.  Simon  Cordwainers,  a  survival  in  the  East  End 

of  one  of  the  old  City  Guilds.  Here  she  develops  dramatic 
genius,  attains  social  success,  and  later,  when  touched  by 
the  divine  spirit  of  self-sacrifice,  becomes  herself  an  ange! 
of  rescue.  The  book  needs  no  commendation,  excepting 
to  say  that  it  is  quite  equal  to  the  earlier  productions  of 
its  well-known  author. 

Hopalong  Cassidy.  By  Clarence  E.  Mulford.  Chicago: 
A.  C.  McClurg  &  Co.  Cloth,  $1.50. 

The  story  of  a  range  war  in  the  southwest  between 
foremen  of  adjoining  ranches.  The  love  of  Hopalong  for 
the  daughter  of  his  enemy  adds  to  the  interest  and  fur 
Dishes  the  romance  which  is  pleasantly  carried  through 
the  book  until  it  culminates  in  their  expected  marriage. 
The  scenes  are  realistic,  introducing  the  rough  life  of  the 
west  and  giving  an  excellent  picture  of  the  cowboys. 

Dan  Merrithew.  By  Lawrence  Perry.  Chicago:  A.  C. 
McClurg  &  Co.  Cloth,  $1.50. 

A  story  of  love  and  adventure,  well  told.  From  begin 
ning  to  end  the  book  is  absorbingly  interesting,  and  one 
forgets  that  there  are  such  commonplace  things  as  meal 

times  and  engagements.  The  action  is  quick, — indeed, 
the  incidents  rather  crowd  on  each  other,  and  ones  breath 

is  fairly  taken  away  by  the  narrow  escapes  which  keep 
coming  so  continuously.  Within  a  year  or  two  the  hero 
passes  through  six  bad  accidents,  most  of  which  take 

place  at  sea. 
21 
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Interesting   Items  About  Canadiana 
Books  of  Special  Interest  to  Canadians 

Appearing  in  the  Near    Future — New 
Titles  Noted. 

William  Bn>gs  is  issuing  a  new  edition  of  Dr.  John 

McDougall's  "Wa-Pee-Moostooch  or  White  Buffalo,"  which 
was  first  published   in   Calgary  in   1908. 

McClelland  &  Goodchild,  Toronto,  are  acting  as 

agents  for  Captain  John  A.  Macdonald's  "Troublous 

Times  in  Canada  ;  a  History  of  the  Fenian  Raids."  It 
is  published  at  $2. 

A  valuable  reference  book  for  botanists  is  to  appear 

this  month,  through  the  Musson  Book  Co.  It  is  "Wild 

Flowers  East  of  the  Hookies,"  by  Chester  A.  Reed,  B.S., 
and  is  profusely  illustrated  in  color.     ($2.50). 

The  Archives  Department,  Ottawa,  have  published  as 

No.  4  of  their  series,  Alexander  Murray's  "Journal  of 
the  Yukon,  1847-48,"  edited  with  notes  by  L.  J.  Burpee, 
F.R.G.S.,  librarian  of  the  Carnegie  Library,  Ottawa. 

CHARLES  LENNOX.  I  OURTH  DUKE  OF  RICHMOND 

Governor  of  Canada,  July   1818  to  August  1819,  whose  death 
was  due  to  hydrophobia. 

A  volume  of  verse  by  IMiss  Amy  E.  Campbell,  of 

Bothwell,  Ontario,  is  now  in  the  press  and  will  be  pub- 

lished shortly  by  William  Briggs.  It  is  entitled,  "Heart 

Forget-me-Nots."  Miss  Campbell  has  been  a  frequent 
contributor    to    the   Canadian    press. 

The  Canadian  edition  of  "Boyish  Reminiscences  of 

H.  M.  the  King's  Visit  to  Canada  in  1861,"  by  Lieuten- 
ant Thomas  Bunbury  (lough,  which  the  Musson  Book  Co. 
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arranged  for,  will  appear  during  the  course  of  the  month. 

The  book  is  an  attractive  and  timely  one. 

The  Musson  Book  Co.  have  arranged  for  a  Canadian 

edition  of  "John  Bull's  Land  Through  a  Telescope,  from 

a  Canadian  Point  of  View,"  by  a  Canadian,  which 
created  quite  a  sensation  when  it  was  published  in  Lon- 

don recently.  It  has  not  been  very  kindly  received  bv 
Britishers. 

Canon  Reiner,  M.A.,  Barrie,  has  published  through 

The  Hunter-Rose  Co.,  Toronto,  a  small  volume  entited, 

"Origin  of  Light  and  Defence  of  the  Bible."  Canon 
Reiner  is  the  author  of  a  volume  of  sermons  published 

in  1891,  and  a  book  entitled  "Restoration,"  which  ap- 

peared  in   1892. 

"Canada,  the  Land  of  Hope,"  by  E.  Way  Elkington, 
F.R.G.S.,  is  the  latest  book  about  the  Dominion  to  ap- 

pear in  England.  It  is  published  by  Adam  and  Charles 
Black  (3s.  Cd.)  and  gives  a  careful  consideration  of  the 

country,  derived  from  personal  visits  to  nearly  all  parts 
of  Canada.     There  are  32  illustrations. 

Rev.  A.  E.  Armstrong,  M.A.,  Toronto,  contributes  a 

chapter  to  "Men  and  Missions,"  by  William  T.  Ellis, 

dealing  with  the  Laymen's  Movement,  "From  the  Can- 
adian Standpoint."  This  book  is  to  be  extensively  cir- 

culated by  the  League  this  year.  It  can  be  procured 

through  McClelland   &   Goodchild,   Toronto. 

William  Briggs  has  now  ready  the  second  volume  of 

the  Rev.  J.  E.  Sanderson's  '"First  Century  of  Metho- 

dism in  Canada,"  the  period  covered  being  from  1840  to 
1883.  The  book  contains  over  150  portraits  of  men  prom- 

inently connected  with  the  church  during  that  time.  The 

first  volume  of  this  work  appeared  in   1908. 

Mrs.  Cran's  descriptive  work  "A  Woman  in  Canada" 
is  to  be  ready  this  month,  the  Musson  Book  Co.  pub- 

lishing the  Canadian  edition.  The  volume  is  well  illus- 
trated. A  book  of  a  somewhat  similar  nature-,  Mrs. 

G.  Binnie-Clark's  "A  Summer  on  the  Canadian  Prairie," 
has  already  been  issued  by  the  same  house. 

it  is  interesting  to  note  that  the  original  Canadian 

editions  of  "The  Letters  of  a  Remittance  Man,"  by  W. 

H.  P.  Jarvis  and  "The  Conquest  of  the  Great  North- 

west," by  Agnes  C.  Laut  have  been  exhausted  and  that 
the  publishers,  the  Musson  Book  Co.,  have  had  to  order 

a  fresh  supply,  to  meet  the  constant  demands  for  both 
titles. 

Doctor  Andrew  Macphail,  of  Montreal,  who  may  be 

regarded  as  Canada's  foremost  essayist,  has  a  third 
volume  of  essays  ready  for  publication  through  Long- 

mans, Green  &  Co.,  his  publishers.  The  new  volume  is 

entitled  "Essays  in  Fallacy,"  and  will  be  uniform  with 

its  two  predecessors,  "Essays  in  Puritanism"  and 
"Essays  in  Politics." 

T.  Arnold  Haultain,  who  was  for  many  years  private 

secretary  to  the  late  Professor  Goldwin  Smith,  an- 
nounces that  the  last  work  from  the  pen  of  Goldwin 

Smith  will  be  given  to  the  public  in  about  a  year's  time. 
This  will  be  in  the  form  of  a  book  of  reminiscences,  the 

manuscript  of  which  is  now  in  the  hands  of  Mr.  Haul- 

tain.  The  book  covers  Goldwin  Smith's  life  from  his 
earliest  boyhood  to  his  closing  years,  some  of  the  later 

chapters  having  been  dictated  very  recently. 

That  mysterious  history  of  Canada,  which  is  to  be 

brought  out  in  a  dozen  or  more  volumes  by  a  syndicate 

of  which  the  Dominion  Archivist,  Dr.  Doughty  is  a  mem- 
ber, is  evidently  moving  forward  towards  realization. 

An  Ottawa  paper  announces  that  Dr.  George  E.  Rives,  of 

New  York,'  one  of  the  editors,  was  recently  in  consulta- 
tion with  Dr.  Doughty,  and  that  the  two  had  announced 

that  the  work  would  be  completed  in  perhaps  less    than. 
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three  years.  Amongst  the  contributors  are  the  leading 
historians  of  Canada  from  Atlantic  to  Pacific.  A  To- 

ronto firm  will  likely  publish  the  work. 

The  first  annual  report  of  the  Commission  of  Conser- 
vation, appointed  last  year  by  the  Dominion  Govern- 

ment, has  been  published  in  book  form,  comprising  a 
volume  of  216  pages.  Blue  books  usually  make  poor 

reading-,  but  it  must  be  said  for  this  one  that  it  con- 
tains a  great  deal  of  intensely  interesting  material  on 

the  resources  of  the  Dominion.  The  Hon.  Clifford 

Sifton's  address  as  chairman,  Dr.  Fernow's  speech  on 
Forests1,  Dr.  Robertson's  address  on  Agricultural  He- 
sources,  and  several  other  papers,  render  the  volume  one 
of  great  value.  It  is  published  for  the  Commission  by 
the  Mortimer  Co.,  of  Ottawa. 

Information  about  Copyright  Fiction 
A  Record  of  the  Novels  which  have  Ap- 

peared  during  June  —  More    New  Titles 
Being  Arranged  for. 

"Whirlpools,"  a  new  novel  by  Henryk  Sienkiewicz, 
author  of  "Quo  Vadis,"  was  'published  on  June  10  by 
the  Musson  Book  Co. 

A  cheap  paper  edition  of  Robert  Hichen's  "Spirit  in 
Prison"  has  been  added  by  the  Copp,  Clark  Co.  to  their 
shilling  series  of  reprints. 

The  Copp,  Clark  Co.  issued  during  May,  "Petticoat 
Government,"  by  Baroness  Orczy  and  "The  Running 
Fight,"  by  William  Hamilton  Osborne. 

"According  to  Maria,"  by  Mrs.  John  Lane,  an  amus- 
ing story  of  a  woman  with  social  aspirations,  is  prom- 
ised by  the  Musson  Book  Co.   early  in   July. 

"The  Humming  Bird,"  a  baseball  story  by  Owen 
Johnson,  will  be  a  timely  publication  of  the  Musson 

Book  Co.  this  month.  It  will  be  issued  in  a  pocket  edi- 
tion  at  50  cents. 

W.  J.  Locke's  "Simon  the  Jester,"  was  published 
promptly  on  June  17  by  Henry  Frowde.  Advance  orders 
were  heavy  for  this  title,  which  should  immediately 
come  to  the  front  as  a  best  seller. 

Sir  Gilbert  Parker's  next  book  will  be  called  "Oum- 

ner's  Son"  and  will  be  made  up  like  his  last  book  of 
short  stories.  It  will  be  published  in  September  by  Sir 

Gilbert's  regular  publishers,  the  Copp,   Clark  Co. 

"Prairie,  Snow  and  Sea"  is  the  somewhat  vague 
title  of  Lawrence  Mott's  latest  book,  just  published  by 
the  Musson  Book  Co.  Mr.  Mott  is  known  as  the  writer 

of  several  good  stories  of  outdoor  life  in  the  west  and 
north. 

Announcement  is  made  by  the  Westminster  Co.  that 

on  July  1,  they  will  publish  a  cheap  re-print  edition  of 
the  works  of  Ralph  Connor,  thereby  placing  these  fam- 

ous stories  within  the  reach  of  a  still  wider  circle  of 
readers. 

The  Musson  Book  Company  report  that  they  have 

had  to  re-order  twice  "The  Rosary,"  by  Florence  Bar- 
clay. There  has  been  a  steady  demand  for  this  fine 

story,  which  has  charmed  so  many  readers  since  it  first 

appeared. 
Henry  Frowde  is  bringing  out  a  Canadian  edition  of 

"The  Dop  Doctor,"  by  Richard  Dehan,  a  long  story  with 
scene  laid  in  South  Africa.  This  is  quite  a  remarkable 
book  and,  according  to  the  Book  Monthly,  it  is  the  most 

frequently  asked  for  novel  on  the  British  market  to-day. 

The  Musson  Book  Co.  have  added  three  new  titles  to 

their  25  cent  paper-cover  edition  of  Mark  Twain's  works. 
The  new  titles  are  "The  Innocents  Abroad,"  "The  In- 

nocents at  Home"  and  "The  New  Pilgrim's  Progress." 
The  recent  death  of  Mark  Twain  has  quickened  the  in- 

terest in  his  books. 

"A  Village  of  Vagabonds,"  by  F.  Berkeley  Smith, 
"An  American  Baby  Abroad,"  by  Mrs.  Charles  N. 
Crewdson,  '"The  Illustrious  Prince,"  by, El.  Phillips  Op- 
penheim  and  "Mademoiselle  Celeste,"  by  Adele  Ferguson 
Knight,  are  among  the  latest  fiction  publications  of  the 
Musson  Book   Company. 

Two  amusing  pocket-size  stories,  "The  Great  Natur- 
al Healer"  by  Charles  Geber  Clark  (Max  Adeler)  and 

"A  Plain  American  in  England,"  by  Charles  T.  White- 
field,  have  been  issued  by  the  Musson  Book  Co.  and  will 
be  found  to  come  in  nicely  as  supplemental  to  the  re- 

gular summer  lines.     (50  cts<.   each). 

A  new  edition  of  that  perennial  favorite,  "The  Wood 
Carver  of  'Lympus"  by  Mary  E.  Waller  has  been  pre- pared by  the  Musson  Book  Co.  The  distinctive  feature 
of  the  new  edition  is  the  cover,  which  has  been  designed 
to  imitate  a  carved  wooden  board.  The  price  is  the 
same  as   for  the  regular  edition.     ($1.25). 

McClelland  &  Goodchild  have  stocked  E.  F.  Benson's 
new  novel,  "The  Fascinating  Mrs.  Holton,"  for  which 
they  have  had  a  good  sale.  They  are  also  arranging  to 
carry  a  supply  of  "The  Thief  of  Virtue"  by  Eden  Phill- 
potts.  Grace  S.  Richmond's  new  story,  "A  Court  of 
Inquiry,"  may  also  be  obtained  through  them. 

The  latest  list  of  fiction  issued  by  Henry  Frowde  in 

conjunction  with  Hodder  &'  Stoughton  incldes  "Wullie 
McWattie's  Master,"  by  J.  J.  Bell  ;  "The  Book  of  a 
Bachelor,"  by  Duncan  Schwann,  "One  Who  Came  After," 
by  David  Lyall,  "Beauty  for  Ashes,"  by  Desmond  Coke 
and  "Out  of  the  Night,"  by  Mrs.  Baillie  Reynolds. 

Ever  since  '''An  Old  Wives'  Tale"  was  brought  out 
here  last  fall,  there  has  been  a  request  for  other  books 
by  Arnold  Bennett,  its  author.  Henry  Frowde  has  now 
issued  his  latest  novel  "Helen  with  the  High  Hand." 
This  will  probably  be  followed  in  the  fall  by  the  first  of 

Bennett's  trilogy  of  "The  Five  Towns,"  entitled  "Clay- 

hanger." 

"The  Greatest  Wish  in  the  World"  is  the  title  of 
the  new  story  by  E.  Temple  Thurston,  author  of  "The 
House  of  Beautiful  Nonsense,"  which  the  Musson  Book 
Co.  have  just  issued.  The  publication  of  this  story  de- 

rives some  interest  from  the  fact  that  Mr.  Thurston  re- 
cently secured  a  divorce  from  his  wife,  Katharine  Cecil 

Thurston,  who  will  be  remembered  as  the  author  of 

"The  Masqueraders." 
Cassell  &  Co.  have  received  the  Canadian  editions  of 

most  of  their  spring  fiction.  A  considerable  advance  has 
been  made  in  the  quality  of  manufacture  of  the  Cassell 
books  since  last  season  and  many  of  the  spring  titles  are 
capable  of  being  placed  alongside  the  American  books  of 
this  season,  without  suffering  anything  in  comparison. 

Among  the  new  offerings  may  be  mentioned  "At  the  Call 

of  Honour,"  by  A.  W.  Marchmont  ;  "Who  Shall  Judge  ?" 
by  Silas  K.  Hocking  ;  "The  Mystery  of  Barry  Ingram," 
by  Annie  S.  Swan,  "The  Road  Back,"  by  Sidney  War- 

wick, and  "The  Goddess  Girl,"  by  Dorothea  Deakin. 

The  many  Canadian  friends  of  Richard  Hurst,  of  the 
publishing  house  of  Hurst  &  Co.,  395  Broadway,  New 
York,  will  be  delighted  to  learn  of  his  marriage  on 
Thursday,  June  16,  to  Miss  Florence  E.  Scott,  daughter 
of  Mrs.  O.  W.  Scott,  of  Fitchburg,  Mass.  Mr.  and  Mrs. 

Hurst  left  after  the  ceremony  for  a  three  months'  trip 
to  Europe. 
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The  Canadian  Monthly  List  of  Books 

'  A  Record  of  all  Books  Bearing  the 

Imprint  of  a  Canadian  Publisher  Is- 
sued   in    May    and   Early    in  June. 

Bell,  J.  J.     Wullie   Mr  Wat  tic's  Master.     Toronto:  Henry 
Frowde.     June.     Cloth,  CO  cents. 

Bennett,  Arnold.     Helen  With  the  High  Hand.     Toronto: 

Henry    Frowde.     June.   Cloth,  $1.25. 

Bindloss,  Harold.     The  Cold  Trail.     Toronto:  McLeod  & 
Allen.     May.     Cloth,  $1.25. 

Binnie-Clark,   G.     A    Summer  on    the   Canadian    Prairie. 

Toronto:  Musson.    May.    Cloth,  $1.25. 

Blakelee,  G.  E.    The  Home  Workshop.    Toronto:  Musson. 
Mav.     Cloth,  $1.00. 

Butler,   Sir  William.     Red   Cloud.     Toronto:   Macmillan. 

Mav.     Clo.th,  75  cents. 

Camp,  Samuel  G.    Fishing-  Kits  and  Equipment.    Toronto : 

Musson.     May.     Cloth.  $1.00. 

Chester,   George   Randolph!     The   Early   Bird.     Toronto: 

McLeod  &  Allen.     May.     Cloth,  $1.25. 

Clark,  Charles  Heber  (Max  Adeler).     The  Great  Natural 

Healer.     Toronto:  Musson.     May.     Cloth.,  50  cents. 

Coke,    Desmond.     Beauty   for   Ashes.      Toronto:    Henry 
Frowde.     June.     Cloth,  $1.25. 

Colborn,  Grace  Isabel.     Joe  Muller.  Detective.     Toronto: 

McLeod  &  Allen.     May.     Cloth,  $1.25. 

Joe  Muller  was  a  member  of  the  Austrian  secret  servi
ce,  a  very 

human  detective,  some  of  whose  adventures  are  here 
 recorded.  Con- 

tents :  The  case  of  the  lamp  that  went  out  :  the  case  of  the
  regis- 

tered letter  ;  The  case  of  the  pecket  diary  found  in  the  snow  :  The
 

case  of  the  pool  of  blood  in  the  pastor's  study  ;  The  case 
 of  the 

golden   bullet.  ■»,,..  m 

Cooking  by   Gas.     New   and   Revised  Edition.     Toronto: 

Cassell.     May.     Cloth,  30  cents  net. 

Crewdson..  Mrs.  Charles  N.     An  American  Baby  Abroad. 

Toronto:  Musson.     May.     Cloth,  $1.25. 

A  clever  story  of  an  American  baby  who.  being  born  abroad. 

stays  abroad,  and  assists  a  most  delightful  courtship  between  a  Ke
n- 

tucky beauty  and  an  English  army  officer.  The  tale  is  as  happy  as 

can  be.  and  the  creator  of  the  immortal  "Buster  Brown"  has  mad
e 

many  of  the  pictures  that  illustrate  it.  Here  is  a  book  for  a  sum- 
mer day— the  reader '  will  in  no  way  be  bored. 

Crouch,  Joseph.     Puritanism  and  Art.     Toronto:  Cassell, 

May.     Cloth,  $3.75  net. 
Deakin,  Dorothea.     The  Goddess  Girl.     Toronto:  Cassell. 

May.     Cloth,  $1.25.  • 
Dehan,    Richard.      The    Dop     Doctor.       Toronto:     Henry 

Frowde.     June.     Cloth,  $1.25. 

Foght,    H.   W.      The    American    Rural    School.      Toronto: 
Macmillan.     May.     Cloth,  $1.25  net. 

Gillette,  Mrs.  Fanny  Lea.     The  New  Temperance  Cooking; 
Book.     Toronto:   Musson.     May.     Cloth,  $1.00. 

Haw,  George.     A  Lad  of  London  and  Some  of  His  Neigh- 
bors.    Toronto:  Cassell.     May.     Cloth,  $1.00. 

Hay,  Professor  Alfred.     Electrical  Distributing  Networks 
and    Transmission     Lines.       Toronto:     Cassell.       May. 
Cloth,  $3.15. 

Haydon,  A.  L.     The  Riders  of  the  Plains.     A  Record  of 

the  North-West   Mounted  Police  of.  Canada,  1873-1910. 

Toronto:  Copp.  'June,  Cloth,  $2.50  net. 
Hocking,  Silas  K.     Who  Shall  Judge?    Toronto:  Cassell. 

May.     Cloth.  $1.25. 

Irving,  Henry.     How  to  Know  the  Trees.     Toronto:  Cas- 
sell.    May.     Cloth,  $1.00  net. 

Johnson,  Clifton.  The  Picturesque  St.  Lawrence.  Toronto: 
Macmillan.     May.     XIV4-260  pages.     Decorated  Cloth, 
$1.25  net, 

Keeler,  Harriet  L.     Our  Garden  Flowers.     Toronto:  Mc- 
Clelland &  Goodchild.     June.     Cloth,  $2.00. 

Knight,  Adele  Ferguson.  Mademoiselle  Celeste.  A  Ro- 
mance of  the  French  Revolution.  Toronto:  Musson. 

May.     Cloth,  $1.25. 
The  stirring  days  when  Robespierre  intimidated  France  were  also 

days  of  love  and  devotion  as  well  as  of  blood  and  battle.  Crowding 
perils  and  marvellous  escapes  keep  interest  at  its  keenest,  and  after 

many  troubled  hours  the  climax  is  most  unexpected  and  most  satis- factory. 

Latham,    Edward.      The   High    School   Dictionary    of    the 

French   and   English   Languages.     French-English   Dic- 
tionary.    Toronto:  Musson.     May.     Cloth,  $1.00. 

Leighton,  Robert.     Dogs  and  All  About  Them.     Toronto: 
..Cassell.     May.     Cloth,  $1.00  net. 

Lincoln,  Joseph  C.  .The  Depot  Master.  Toronto:  Mc- 
Leod &  Allen.     May.     Cloth,  $1.25. 

Again  the  author  of  "Cy  Whittaker's  Place,"  "Keziah  Coffin." 
etc.,  tells  a  story  of  Cape  Cod  and  its  natives.  The  depot  master  is 
Captain  Solomon  Berry,  a  shrewd,  kindly  man  with  a  strong  vein  of 

humor  and  a  well  developed  streak  of  obstinacy.  The  last  character- 
istic has  kept  him  and  the  woman  he  loves  apart  for  years,  and  the 

story  tells  of  their  reconciliation  at  the  same  time  as  it  gives  an  en- 
tertaining and  vivid  picture  of  the  genuine  Cape  Coddt:r. 

Locke,  W.  J.  Simon  the  Jester.  Toronto:  Henry  Frowde. 
June.     Cloth,  $1.25. 

There  is  to-day  quite  a  noticeable  Locke  vogue  in  Canada  and  this 

new  book  by  the  author  of  "Septimus"  and  "The  B-jloved  Vagabond" 
will  be  welcomed  by  a  large  circle  of  readers  to  whom  his  fantastic 
characters  have  proved  to  be  such  delightful  visitors.  The  hero  of 
the  new  book  is  a  British  M.P.,  whom  his  doctors  have  notified  that 

he  has  only  six  months  to  live.  Determined  to  die  game,  he  decides 
to  devote  the  remainder  of  his  life  to  seeking  happiness  through 
dc.ds  of  altruism.  He  breaks  off  his  engagement  with  an  English 
girl,  offers  his  seat  in  Parliament  to  his  secretary  and  proceeds  to 

Algiers  to  rescue  a  lady,  known  to  fame  as  the  exhibitor  of  a  per- 
forming horse.  Then  he  recovers  and  has  to  face  a  most  embarrassing 

situation   as  a  result  of   his  jesting  with   fate. 

**Lucas,  Rev.  D.  V.  The  Maoris  of  New  Zealand.  130 
pages.  5x7£  inches.  Toronto:  Briggs.  June.  Cloth, 
75  cents  net. 

Lyall,  David.  One  Who  Came  After.  Toronto:  Henry 
Frowde.     June.     Cloth,   $1.25. 

Lyde,  J.  W.  Man  in  Many  Lands.  Toronto:  Macmillan. 
May.     Cloth,  60  cents  net. 

Lyon,  D.  E.  How  to  Keep  Bees  for  Profit.  Toronto: 
Macmillan.     May.     Cloth,  $1.50  net. 

**Macdonald,  Captain  John  A.  Troublous  Times  in  Can- 
ada. A  History  of  the  Fenian  Raids.  Toronto:  John- 

ston &  Co.  Cloth,  $2.00.  May  be  secured  through  Mc- 
Clelland &  Goodchild. 

MacGrath,  Harold.  A  Splendid  Hazard.  Toronto:  Mc- 
Leod &  Allen.     May.     Cloth,  $1.25. 

Marchmont,  A.  W.  At  the  Call  of  Honour.  Toronto: 
Cassell.     May.     Cloth,  $1.25. 

McConnell,  Primrose.  The  Complete  Farmer.  Toronto: 

Cassell,  May.     Cloth,  $1.50  net. 

McKilliam,  Annie  E.  Makers  of  History.  Toronto:  Mc- 
Clelland &  Goodchild.     June.     Cloth,  40  cents. 

**Mildmay,  Aubrey  N.  St.  John.  Sea-Room.  A  Van- 
couver Empire  Song.  Toronto :  Briggs.  May.  Paper 

Covers,  50  cents  net. 

Miller,  Henry  Russell.  The  Man  Higher  Up.  Toronto: 
McLeod  &  Allen.     May.     Cloth,  $1.25. 

Pittsburgh  is  the  arena  in  which  "the  man  higher  up"  fights  him- 
self into  politics  and  makes  himself  a  typical  boss.  Quite  late,  love 

enters  his  life,  and  he  finds  himself  a  much  more  telling  force  in  the 
community   when   he  has  learned  to  control   himself  as  well  as  others. 

Mott,  Lawrence.  Prairie,  Snow  and  Sea.  Toronto:  Mus- 
son.    May.     Cloth,  $1.25. 

Musson 's  Every  Man's  Cyclopaedia.  Edited  by  Arnold 
Villiers.     Toronto:  Musson.     May.     Cloth,  $1.00. 

Musson 's  Vest-Pocket  Webster  Pronouncing  Dictionary. 

English  Spelling.     Toronto:  Musson.     May.     Cloth,  20 
cents. 
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**Nash,    A.    C.      Ode    to   Canada,   and    Other   Poems.     60 

pages.    5^x8  inches.    Toronto:  Briggs.  May.   Cloth,  $1.25. 
Oppenheim,  E.  P.     The  Illustrious  Prince.     Toronto:  Mus- 

son.     May.     Cloth,  $1.25. 

Readers  always  expect  a  tale  of  mystery  from  the  author  of  "A 
maker  of  history."  "The  missioner,"  etc..  and  this  is  no  exception. 
The  prince  in  question  is  a  Japanese  whose  mother  was  English.  He 

comes  to  London  on  a  secret  political  mission,  and  with  character- 
istic devotion  to  his  country  balks  at  nothing  which  may  serve  her. 

Two  Americans  are  murdered  under  most  unusual  and  mysterious  cir- 
cumstances, and  the  following  of  the  illusive  clues,  all  of  which  seem 

finally  to  point  to  the  prince,  makes  up  a  story  which  deals  with  Eng- 
lish diplomats  and  London   society,   as   well  as  Scotland   Yard. 

Orczy,  Baroness.    Petticoat  Government.    Toronto:  Copp. 
May.     Cloth,  $1.25. 

Osborne,   William   Frederick.     The   Faith  of  a  Layman. 
Toronto:  Cassell.     May.     Cloth,  $1.00. 

Osborne,  William  Hamilton.     The  Running  Fight.    Toron- 
to :  Copp.    May.     Cloth,  $1.25. 

Oxford  Reading  Books.     Book  I.,  20  cents.     Book  II.,  25 

cents.     Book  III.,  30'  cents.     Book  IV.,  35  cents.     Book 

A'..  45  cents.     Book  VI.,  45  cents.     Complete  Set,  $2.00. 
Toronto :  McClelland  &  Goodchild.     June.     Also  Teach- 

ers'  Companion  to  Each  Book.     15  cents  each. 

—Parker,  Sir  Gilbert.     Seats  of  the  Mighty.     Cheap  Re- 
print   Edition.      Toronto:    Copp,    Clark.      May.      Cloth, 

50  cents. 

Post,   Melville   D.     The   Gilded   Chair.      Toronto:    Copp. 
May.     Cloth,  $1.25. 

Radium-therapy.      Translated    from    the    French    of  Drs. 
Louis  Wickham  and  Degrais  by  S.  Ernest  Dore,  M.D. 
Toronto:  Cassell.     May.     Cloth,  $3.75  net. 

Reynolds,   Mrs.    Baillie.     Out    of    the    Night.     Toronto: 
Henry  Frovvde.     June.    Cloth,  $1.25. 

Richmond,   Grace  S.     The   Second  Violin.     New  Edition. 
Toronto:  McClelland  &  Goodchild.  June.  Cloth,  $1.50. 

Royal  Academy  Pictures  and   Sculpture,  1910.     Toronto: 

Cassell.    May.    Stiff  Paper  Cover,  90  cents  net.     Cloth, 
$1.50  net. 

**Sanderson,   Camilla.     John  Sanderson   the  First  or,  A 
Pioneer  Preacher  at  Home.     237  pages.     5x7£   inches. 
Toronto :  Briggs.     June.     Cloth,  $1.25  net. 

**Sanderson,  J.  E.     The  First  Century  of  Methodism  in 
Canada.     Vol.  II.     1840-1883.     434  pages,  5x7|  inches. 
Toronto:  William  Briggs.     June.     Cloth,  $1.25  net. 

Schwann,  Duncan.     The  Book  of  a  Bachelor.     Toronto: 

Henry  Frowde.     June.     Cloth,  $1.25. 
Scientific   Education   of  Dogs   for   the   Gun.     By  H.   H. 

Toronto :  Musson.     May.     Leather,  $1.50. 

**Sewell,  Fane.     The  King,  Canada  and  Empire.     5^x7i 
inches:  Toronto:  Briggs.  May.  Paper  covers,  25  cents. 

Swan,  Annie  S.    The  Mystery  of  Barry  Ingram.    Toronto : 
Cassell.     May.     Cloth,  $1.25. 

Thames  and   its   Story  from  the  Cotswolds  to  the  Nore. 
Toronto:   Cassell.     May.     2  volumes.     Cloth,  60   cents 
net  each. 

Thomas,  H.  H.     Gardening  Difficulties  Solved.     Toronto: 
Cassell.  May.  Paper  30  cents  net.  Cloth,  45  cents  net 

Thomas,   H.  H.     The   Ideal   Garden.      Toronto:    Cassell. 
May.     Cloth,  $1.75. 

Thornwood,  Frederick  Adair.     Home  Games  and  Evening 
Entertainments.  Toronto :  Musson.  May.  Cloth,  $1.00. 

Three  Hundred  Thing's  a  Bright  Boy  Can  Do.     By  Many 
Hands.     Toronto:  Musson.     May.     Cloth,  $1.50. 

Thurston,  E.  Temple.     The  Greatest  Wish  in  the  World. 

Toronto:  Musson.     May.     Cloth,  $1.25. 
The  author,  who  will  be  remembered  as  the  creator  of  "The  House 

of  Beautiful  Nonsense."  has  a  delicate  and  whimsical  fancy,  which 
gives  to  his  pages  somewhat  the  same  charm  as  is  to  be  found  in  the 
work  of  J.  M.  Barrie.  His  latest  book  will  prove  a  treat  to  the 
reader    who  enjoys  such  a  play     of   imagination    and      wit    as  threads 

its  pages.  In  Father  O'Leary,  the  warm-hearted  Irish  priest,  Mr. 
Thurston  paints  a  never-to-be-forgotten  character.  To  him  is  en- 

trusted the  care  of  a  foundling  baby  girl  and  it  is  the  romance  of 

this  girl's  life,  which  forms  the  central  theme  of  the  story.  The  au- 
thor's digressions  to  elaborate  in  fanciful  vein  on  many  a  phase  of 

human  life  add  to  the  attractiveness  of  the  book. 

Twain,  Mark.     The   Innocents  Abroad.     The  Innocents  at 

Home.      The    New    Pilgrim's    Progress.      Cheap    Paper 
Editions.     Toronto:  Musson.     May.     25  cents  each. 

Waller,  Mary  E.     The   Wood   Carver  of « Lympus.     New 
Edition  with  imitation,  wood  cover.     Toronto:  Musson. 

Cloth,  $1.25. 
Warwick,    Sidney.      The   Road    Back.      Toronto:    Cassell. 

May.     Cloth,  $1.25. 
White,    Wm.   A.      The   Old   Order    Changeth.      Toronto: 

Macmillan.     May.     Cloth,  $1.25  net. 
Whitefield,    Charles   T.     A   Plain   American   in   England. 

Toronto:  Musson.     May.     Cloth,  50  cents. 
**Wigle,  Hamilton.     The  Veteran  and  Other  Poems.     88 

pages,    5jx8    inches.      Toronto:    Briggs.      May.      Cloth, 

$1.00. Wodehouse,   P.   G.     The   Intrusion  of  Jimmy.     Toronto: 
McLeod  &  Allen.     June.     Cloth,  $1.25. 

Zimmern,  Alice.     The  Home  Life  of  the  Ancient  Greeks. 
Translated    from    the   German    of   Blumner.      Toronto : 

Cassell.     May.     Cloth,  $1.50. 

MAGAZINE  NOTES. 

Ewart,  Seymour  &  Co.,  London,  have  started  the 

publication  of  the  Baby's  World.  Edited  by  a  doctor,  it 
gives  all  necessary  information  required  by  the  mother  in 
the  nursery.  The  suggestive  and  instructive  articles  it 
contains  are  relieved  by  others  of  lighter  interest.  There 

are  a  number  of  pages  on  dress  for  children  and  house- 
hold matters,  with  several  illustrated  stories. 

The  Busy  East  is  the  name  of  a  new  magazine  just 
started  in  St.  John,  for  the  purpose  of  booming  the 
Maritime  Provinces.  It  is  edited  by  W.  T.  Guest  and  is 
published  by  the  H.  M.  MeAlpine  Directory  Company. 

Westward  Ho !,  which  has  been  published  in  Van- 
couver for  the  last  few  years,  has  changed  hands.  The 

holdings  of  Charles  McMillan,  Percy  F.  Godenrath  and 
A.  W.  Johnston  in  the  magazine  have  been  purchased  by 
D.  S.  Richer  and  his  associates.  The  magazine  will  be 
considerably  enlarged  and  improved  and  will  be  devoted 
to  building  up  British  Columbia. 

IMPORTANT     AMALGAMATION. 

The  George  H.  Doran  Company  announce  that  they 
have  arranged  a  unification  of  the  interests  of  Hodder  & 

Stoughton  -in  America,  through  the  acquisition  by  pur- 
chase of  the  business  of  A.  C.  Armstrong  &  Co.  The 

business  will  be  conducted  in  America  by  the  corporation 
of  George  H.  Doran  Company,  over  the  imprint  of 

Hodder  &  Stoughton,  and  A.  C.  Armstrong  will  con- 
tinue to  be  identified  with  them  as  shareholders.  The 

combined  catalogue  of  the  publications  of  both  com- 
bining houses  will  be  found  to  contain  many  of  the  great 

religious  and  theological  publications  of  the  past  half- 
century.     This  catalogue  is  now  in  course  of  preparation. 

Handy  Book  of   Proverbs.     Arranged   alphabetically   for 
ready  reference,  by  writers  and  speakers.     By  Joseph 
Walker.     New  York:   Thomas  Y.   Crowell  &   Co. 

A   convenient  pocket-size  reference  book  of  proverbs, 
which  will  be  found  very  useful  by  writers,  as  well  as  by 

all  people,  who  have  a  natural  curiosity  about  the  author- 
ship of  certain  passages. 
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The  Best   Sellers    During  May 
Reports  from  the  Leading  Centres 
of  Trade  in  Canada,  with  a  Summary 

Showing  the  Most    Popular    Books. 

Belleville. 
1  Rosary.     Florence  Barclay.     Musstfn. 
2  Modern  Chronicle.  Winston  Churchill.     Macmillan. 

3  Kilmeny  of  the  Orchard.  L.  M.  Montgomery.     Page. 
4  Wild  Olive.     Basil  King.     Musson. 
5  Going  Some.     Rex  Beach.     Harper. 
6  .  Kingdom  of  Slender  Swords.  H.  E.  Rives.     McLeod. 

Brantford. 

1  Rosary.     Florence  Barclay.     Musson. 

2  Kilmeny  of  the  Orchard.     L.  M.  Montgomery.     Page. 
3  Over  the  'Quick  Sands.     A.  C.  Bay.     Musson. 
4  Modern  Chronicle.     Winston  Churchill.     Macmillan. 

5  Going  Some.     Rex  Beach.     Harper. 
6  Illustrious  Prince.     E.  P.  Oppenheim.     Musson. 

Calgary. 

1.     Modern  Chronicle.     Winston  Churchill.     Macmillan. 

2  Kingdom  of  Slender  Swords.   H.  E.  Rives.    McLeod. 
3  Son  of  the  Immortals.  Louis  Tracy.     McLeod. 
4  Going  Some.     Rex  Beach.     Harper. 
5  White  Magic.     D.  G.  Phillips.     Briggs. 
6,     Gold  Trail.     Harold  Bindloss.     McLeod. 

Charlottetown. 

1  Kilmeny  of  the   Orchard,.    L.  M.   Montgomery.     Page. 
2  Anne  of  Avonlea.     L.  M.  Montgomery.     Page. 
3  Ballads  of  a  Cheechako.     R.  W.  Service.     Briggs. 
4  Songs  of  a  Sourdough.  R.  W.  Service.     Briggs. 
5  Lady  Merton,  Colonist.  Mrs.  Humphry  Ward.  Musson. 
6  White  Magic.     D.  G.  Phillips.     Briggs. 

Chatham. 
1  Through  the  Wall.     Cleveland  Moffatt.     Copp. 
2  Kilmeny   of  the   Orchard.    L.   M.  Montgomery.     Page. 
3  Modern   Chronicle.     Winston   Churchill.     Macmillan. 

4  Going  Some.     Rex  Beach.     Harper. 
5  The   Running  Fight.     W.   II.   Osborne.     Briggs. 
6  Butterfly  Man.     G.  B.  McCutcheon.     Briggs. 

Edmonton. 
1  Modern    Chronicle.     Winston  Churchill.  .  Macmillan. 

2  Kingdom  of  Slender  Swords.     H.  E.  Rives.     McLeod. 
3  Green  Mouse.     R.  W.  Chambers.     McLeod. 

4  Butterfly  Man.     G.  B.   McCutcheon.     Briggs. 

5  'White  Magic.     D.  G.  Phillips.     Briggs. 
6  Tower  of  Ivory.     Gertrude  Atherton.     Macmillan. 

Guelph. 

1  Rosary.     Florence  Barclay.     Musson. 
2  Kilmeny  of  the  prchard.    L.  M.  Montgomery.    Musson. 
3  .Modern    Chronicle.      Winston    Churchill.      Macmillan. 

4  Kingdom  of  Slender  Swords.   H.  E.  Rives.     McLeod. 
5  Lady  Merton.  Colonist.  Mrs.  Humphry  Ward.  Musson. 
6  Anne  of  Avonlea.     L.  M.  Montgomery.     Page. 

Hamilton. 

1  Wild   Olive.     Basil  King.     Musson. 
2  Kilmeny  of  the  Orchard.  L.  M.  Montgomery.     Page. 

3  'Rosary.     Florence  Barclay.     Musson. 
4  Modern  Chronicle.     Winston   Churchill.     Macmillan. 

5  Lady  Merton,  Colonist.  Mrs.  Humphry  Ward.  Musson. 
6  Gold  Trail.     Harold  Bindloss.     McLeod. 

Kingston. 
1  Modern   Chronicle.     Winston  Churchill.     Macmillan. 

2  Rosary!     Florence  Barclay.     Musson. 
3  Kilmeny    of  the    Orchard.    L.  M.    Montgomery.      Page. 
4  Cavanagh,  Forest  Ranger.    Hamlin  Garland.     Musson. 
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5  Litany  Lane.    Mrs.  Baillie  Saunders.     Macmillan. 
6  Cab  No.  44.     R.  F.  Foster.     Copp. 

London. 

1  Wild  Olive.     Basil  King.     Musson. 
2  Caleb  Trench.     Mary  Imlay  Taylor.     Musson. 
3  Thurston  of  Orchard  Valley.  Harold  Bindloss.  McLeod. 
4  Rosary.     Florence  Barclay.     Musson. 
5  Kilmeny  of  the  Orchard.  L.  M.  Montgomery.     Page. 

6  City  of  Beautiful  Nonsense.  E.  Temple  Thurston.  Mus- 
son. 

Moncton. 

1  Kilmeny  of  the   Orchard.    L.  M.  Montgomery.     Page. 
2  Wild  Olive.    Basil  King.    Musson. 
3  Little  Knight  X  Bar  B.    Mary  K.  Maule.    McLeod. 
4  White  Magic.    D.  G.  Phillips.     Briggs. 
5  Green  Mouse.     R.  W.  Chambers.     McLeod. 

6  Man  Outside.     Wyndham  Martyn.     Briggs. 
Montreal. 

1  'Rosary.     Florence  Barclay.     Musson. 
2  Arch   Satirist.     De  Wolf  Fenwick.     McLeod. 

3  Song  of  Songs.     Herman  Sudermann. 
4  Kilmeny  or  the   Orchard.    L.   M.   Montgomery.     Page. 
5  Modern  Chronicle.     Winston  Churchill.     Macmillan. 

6  Literary  Lapses.     Stephen  Leacock.     News  Co. 
Peterboro. 

1  Modern   Chronicle.     Winston  Churchill.     Macmillan. 

2  Tower  of  Ivory.     Gertrude  Atherton.     Macmillan. 
3  Lord  Loveland  Discovers  America.     C.  N.  and  A.  M. 

Williamson.     Musson. 

4  Lady  Merton,  Colonist.  Mrs.  Humphry  Ward.  Musson. 
5  John   Marvel,  Assistant.     T.  N.  Page.     Copp. 

6  Hopalong   Cassidy.      Clarence  Mulford.    McClurg. 
Port  Arthur. 

1  'Rosary.     Florence  Barclay.     Musson. 
2  Modern   Chronicle.     Winston  Churchill.     Macmillan. 

3  Lady  Merton,  Colonist.  Mrs.  Humphry  Ward.  Musson. 
4  Going   Some.     Rex  Beach.     Harper. 
5  Butterfly  Man.     G.  B.  McCutcheon.     Briggs. 
6  Kilmeny  of  the  Orchard.  L.  M.  Montgomery.    Page. 

Quebec. 1  They  and  I.     J.  K.  Jerome.     Musson 
2  Wild  Olive.     Basil  King.     Musson. 
3  Lady  Merton,  Colonist.  Mrs.  Humphry  Ward.  Musson. 
4  Dan   Menithew.     Lawrence  Perry.     McClurg. 
5  Son  of  the  Immortals.    Louis  Tracy.     McLeod. 
G     Undesirable  Governess.     F.  M.  Crawford.    Macmillan. 

St.  Catharines. 

1  Rosary.     Florence  Barclay.     Musson. 
2  Kilmeny  of  the  Orchard.   L.  M,  Montgomery.    Page. 
3  Lady  Merton,  Colonist.  Mrs.  Humphry  Ward.  Musson. 
4  Modern  Chronicle.     Winston  Churchill.     Macmillan. 

5  Wild  Olive.     Basil  King.     Musson. 
6  Anne  of  Green  Gables.     L.  M.  Montgomery.    Page. 

St.  John,  N.B. 

1  Kilmeny  of  the   Orchard.    L.  M.  Montgomery.     Page. 
2  Rosary.     Florence  Barclay.     Musson. 
3  Over  the  Quicksands.     A.  C.  Ray.     Musson. 
4  Modern   Chronicle.     Winston  Churchill.     Macmillan. 

5  Wild  Olive.     Basil  King.     Musson. 
6  Lady  Merton,  Colonist.  Mrs.  Humphry  Ward.  Musson. 

Stratford. 

1  Rosary.     Florence  Barclay.     Musson. 
Williamson.     Musson. 

2  Lord  Loveland  Discovers  America.     C.  N.  and  A.   M. 

3  Lady  Merton,  Colonist.  Mrs.  Humphry  Ward.  Musson 
4  White  Magic.     D.  G.  Phillips.     Briggs. 
5  Songs  of  a  Sourdough.     R.  W.  Service.     Briggs. 
6  Kingdom  of  Slender  Swords.     H.  E.  Rives.     McLeod. 
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Toronto. 

1  'Rosary.     Florence  Barclay.     Musson. 
2  By  Inheritance.     Octave  Thanet.     McLeod. 

3  Lady  Merton,  Colonist.  Mrs.  Humphry  Ward.  .Musson. 
4  Wild   Olive.     Basil  King.     Musson. 
5  Petticoat  Government.     Baroness  Orczy.     Copp. 
6  Right  Stuff.     Ian  Hay.     Houghton. 

Vancouver. 
1  Modern  Chronicle.     Winston  Churchill.     Macmillan. 

2  La,dy  Merton,  Colonist.  Mrs.  Humphry  Ward.  Musson. 
3  Anne  of  Green  Gables.  L.  M.  Montgomery.     Page. 
4  Anne   of  Avonlea.     L.   M.   Montgomery.     Page. 

5  Kingdom  of  Slender  Swords.     H.  E.  Rives.     McLeod. 
6  Son  of  the  Immortals.     Louis  Tracy.     McLeod. 

Victoria. 

1  Lady  Merton,  Colonist.  Mrs.  Humphry  Ward.  Musson. 
2  Modern   Chronicle.     Winston   Churchill.     Macmillan. 

3  Kilmeny  of  the  Orchard.     L.  M.  Montgomery.     Page. 
4  Anne  of  Green  Gables.    L.  M.  Montgomery.     Page. 
5  Caravaners. 

6  Exiles  of  Faloo.     Barry  Pain. 
Winnipeg. 

1  Lady  Merton,  Colonist.  Mrs.  Humphry  Ward.  Musson. 
2  Rosary.     Florence  Barclay.     Musson. 
3  Petticoat,  Government.    Baroness  Orczy.     Copp. 
4  Kilmeny  of  the  Orchard.    L.  M.  Montgomery.    Page. 
5  Faith  of  a  Layman.     Professor  Osborne.     Cassell. 
6  Prodigal  Father.    J.  S.  Clouston.    Copp. 

Canadian  Summary. 
Points. 

1     Rosary.    Florence  Barclay       117 
Modern  Chronicle.     Winston  Churchill         117 

3  Kilmeny  of  the  Orchard.    L.  M.  Montgomery        100 
4  Lady  Merton,  Colonist.     Mrs.  Humphry  Ward  .  .        94 
5  Wild  0:ive.     Basil  King         58 
6  Kingdom  of  Slender  Swords.     H.  E.  Rives          35 

A  Record  of  Recent  Copyrights 
Books  Registered  at  Ottawa  During  the 
Preceding  Month  and   the   Early  Part  of 

the  Present  Month. 
22328.  The  Pupil.  By  W.  A.  Mclntyre,  B.A.,  LL.D. 

Canadian  First  Standard  Teacher  Training  Course,  No. 
4.  (Booklet.)  William  Hamilton,  Toronto,  29th  April. 

22329.  The  Teacher.  By  W.  E.  droves.  Canadian 

First  Standard  Teacher  Training  Course,  No.  3.  (Book- 
let.)   William  Hamilton,   Toronto,   29th   April. 

22339.  The  Guide.  1910.  A  Manual  for  the  Cana- 
dian Militia.  (Infantry.)  Seventh  Edition.  Revised. 

Compiled  by  Brigadier-General  W.  D.  Otter,  C.V.O., 
C.B.  (Book.)  The  Copp,  Clark  Company,  Ltd.,  Toronto, 
2nd  May. 

22340.  Lovell's  Law  Annual  for  1910.  Compiled  and 
Edited  by  Walter  S.  Johnson,  Advocate.  (Book.)  John 
Lovell  &  Son,  Limited,  Montreal,  2nd  May. 

22356.  Health  Lectures.  Based  on  the  Science  of 

Human  Electricity.  No.  2.  By  A.  J.  Crighton.  (Book..) 

Arthur  J.  Crighton,  Niagara-on-the-Lake,  6th  May. 

22361.  Mental  Arithmetic.  By  Amos.  O'Blenes, 
(Book.)  Amos  O'Blenes,  Moncton,  New  Brunswick,  0th 
May. 

22372.  Gerbes  du  Mont-Royal.  Par  Auguste  Char- 
bonnier.  (Livre.)  Auguste  Charbonnier,  Montreal,  10 
mai. 

22387.  Common  Weeds  of  Canada.  A  Pocket  Guide. 

By  D.  Wiley  Hamilton,  M.A.,  Ph.D.  (Book.)  The  Mac- 
Millan  Company  of  Canada,  Limited,  Toronto,  14th  May. 

22399.  Le  Secret  des  Plaines  d' Abraham.  Grand 

Drame  Heroique  Canadien  en  quatre  actes.  Par  B.  Eu- 
gene Corriveau.  (Livre.)  Joseph  Eugene  Corriveau, 

Quebec,   17  mai. 
22401.  Rational  Book-keeping.  A  Practical  Course  in 

Commercial  Book-keeping  and  Business  Papers  for  Col- 
legiate Institutes,  High  and  Public  Schools,  and  Con- 

tinuation Classes.  By  R.  H.  Eldon,  R.A.  (Book.)  W. 

J.   Gage  &"  Co.,  Limited,  Toronto,   17th  May. 
22402.  Domestic  Science  Cook  Book.  Containing 

only  reliable  recipes.  (Book.)  Lawson  &■  Jones,  Limited, 
London  17th  May. 

22419.  Une  Immortelle  :  La  Venerable  Marguerite 
Bourgeoys,  Fondatrice  des  Soeurs  de  la  Congregation  de 

Notre  Dame,  1620-1700.  Par  Laure  Conan.  (Livre.)  Louis 
Philippe  Deslongchamps,  Montreal,    19  mai. 

22424.  Comets  and  Meteors.  By  John  R.  Kippax, 

M.D.,  L'L.B.  (Book.)  John  R.  Kippax,  Brantford,  21st 
May. 

22425.  A  Manual  of  County  Court  Practice  in  On- 
tario. By  M.  J.  Gorman,  K.C.,  LL.B.  Second  Edition. 

(Book.)    Michael   James   Gorman,   Ottawa,    21st  May. 
22432.  The  King,  Canada  and  Empire.  By  Fane 

Sewell.     (Book.)    Fane   Sewell,   Toronto,   23rd  May. 
22433.  The  Harmonious  Life.  By  A.  M.  MacDonald. 

(Book.)  Winnipeg,  23rd  May. 
22440.  Sea  Room.  A  Vancouver  Empire  Song.  By 

Aubrey  N.  St.  John  Mildmay.  Illustrated  with  Cover 
Design  by  S.  P.  Judge.  Aubrey  N.  St.  John  Mildmay, 
M.A.,   Vancouver,   British   Columbia,    26th  May. 

22446.  Health  Lectures.  Based  on  the  Science  of 

Human  Electricity.  Number  Three.  By  A.  J.  Crighton. 

(Book..)  Arthur  J.  Crighton,  Niagara-on-the-Lake.  27th May. 

22448.  Mystic  Dream  Book.  By  Professor  P.  R. 
S.  Foli.     (Book.)  McLeod  &  Allen,  Toronto,  27th  May. 

22454.  The  Maoris  of  New  Zealand.  By  D.  V.  Lucas, 
D.D.  (Book.)  Rev.  D.  V.  Lucas,  D.D.,  St.  Catharines, 28th  May. 

2246.  Troublous  Times  in  Canada.  A  History  of 
the  Fenian  Raids  of  1866  and  1870.  By  Capt.  John  A. 

MacDonald.  (Book.)  John  Alexander  MacDonald,  To- 
ronto, 30th  May. 

22481.  The  Criminal  Code  of  Canada  and  the  Can- 

ada Evidence  Act.  As  Amended  to  date,  with  Commen- 
taries, Annotations,  Forms,  etc.,  and  an  Appendix.  By 

James  Crankshaw,  B.C.L.,  K.C.  Third  Edition.  The 
Carswell  Company,  Limited,  Toronto,  2nd  June. 

22487.  Early  Masonry  in  Amherst.  By  Principal  E. 
J.  Lay.  Joseph  H.  Froggatt,  Amherst,  Nova  Scotia, 
2nd   June. 

22488.-  Prehistoric  Amherst.  By  Rev.  D.  A.  Steele, 
D.D.  Joseph  H.  Froggatt,  Amherst,  Nova  Scotia,  2nd 
June. 

22490.  The  Annual  Financial  Review.  (Canadian. 

April,  1910.  Compiled  by  W.  R.  Houston-  Volume  X. 
William  Robert  Houston,   Toronto,   4th   June. 

22491.  Canadian  Notes  in  the  Seventh  Edition  of  : 

'A  Treatise  on  Crimes  and  Misdemeanors.'  By  Sir  Wil- 
liam Oldnall  Russell,  Knt.,  Late  Chief  Justice  of  Bengal. 

In  Three  Volumes.  With  Canadian  Notes  by  Alfred  B. 
Morine,  K.C,  of  the  Bar  of  Nova  Scotia,  Newfoundland 
and  Ontario.    R.  R.  Cromarty,  Toronto,  4th   June. 

22492.  Canadian  Notes  in  'The  Law  Relating  to 
Executors  and  Administrators,'  by  Arthur  Robert  Ing- 
pen,  of  the  Middle  Temple  and  of  Lincoln's  Inn,  one  of 
His  Majesty's  Counsel,  Bachelor  of  Laws  of  the  Univer- 

sity of  London.  With  Notes  of  Canadian  Cases.  By 

William  Bernard  Wallace,  LL.B,  R.  R.  Cromarty,  To- 
ronto, 4th  June. 
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THE  BOOK  TRADE  IN  BERLIN. 

Berlin,  Juno  1st. — Berlin  dealers  are  enthusiastic  over 
the  good  business  being  done  in  photographic  supplies  this 
year.  All  of  them  report  that  the  business  done  the  day 

before  Victoria  Day,  always  a  red-letter  day  in  this  line, 
was  away  ahead  of  previous  years.  There  is  an  increased 
demand  for  better  machines  and  the  higher  class  papers. 
This  means  bigger  business  for  the  dealers  and  is  one  of 
the  benefits  traceable  to  the  recent  Kodak  Show  held  here. 

There  is  good  business  being  done  in  the  new  low- 
priced  English  copyrights  recently  introduced.  Special 
effort  in  pushing  these  frequently  turns  a  demand  for  a 
ten-cent  paper-backed  novel  into  a  sale  of  one  of  these 
creditable  cloth  bound  volumes. 

There  is  a  great  demand  for  sets  by  standard  authors 

this  spring,  caused  by  the  extensive  advertising  cam- 
paigns of  Hamilton,  Toronto  and  London  firms  in  the 

press  of  Western  Ontario.  Local  booksellers  have  dis- 
covered that  they  can  successfully  cope  with  these  firms 

by  buying  sets  from  well-known  publishing  houses  in  a 
regular  way  and  still  realize  handsome  profits.  The  city 
concerns  use  half-page  and  full-page  advertisements  in 

the  daily  papers  in  some  cases  and  its  wide-awake  local 
booksellers  can  benefit  by  these  big  advertisements  if  they 
go  about  it  in  the  right  way  and  themselves  use  a  liberal 

share  of  printers'  ink. 

THE  TRADE  IN  WINNIPEG. 

Winnipeg,  June  2. — The  buoyancy  of  commercial  con- 
ditions that  prevails  everywhere  in  the  West  at  present 

has  resulted  in  considerable  business  for  the  booksellers 

and  stationers.  As  a  general  rule,  however,  there  has  been 

only  one  phase  of  this  trade  which  has  been  greatly  de- 
veloped during  the  past  few  weeks.  That  has  been  the 

stationery  trade.  Places  of  business  are  opening  up  rapid- 
ly in  every  part  of  the  West,  as  a  result  of  the  great 

influx  of  new  peoples.  Not  only  have  new  places  of 

business  created  a  large  demand  for  goods,  but  all  well- 
established  offices  have  been  calling  continually  for 
stationery  supplies.  It  has  been  noticed  also  that  the 
demand  keeps  up  excellently  for  a  very  wide  range  of 
office  fixtures  and  supplies.  People  are  seemingly  willing 
to  pay  the  price  for  the  articles  that  meet  their  approval 
and  retailers  only  need  to  show  serviceable  goods  in  order 
to  sell  them. 

'  Building  operations  in  the  city  have  progressed  well 
(lining  the  Spring  and  this  has  resulted  in  an  increased 
circulation  of  money  from  which  the  retail  trade  directly 
benefits.  A  more  direct  benefit,  however,  has  come  to  the 
trade  in  architectural  supplies.  Draughting  papers  and 

inks  have  had  an  excellent  run  and  will  undoubtedly  con- 
tinue during  the  summer  at  least. 

All  booksellers  and  stationers  have  sold  enormous  quan- 
tities of  memorial  goods  relating  to  the  passing  of  Edward 

VII.  Memorial  literature,  pictures,  framed  and  unframed. 
and  on  post  cards  have  been  sold  freely.  W.  A.  Davis  has 
a  special  memorial  goods  table  in  the  centre  of  his  store 
containing  an  unlimited  variety  of  literature  from  the  old 
Land,  also  pictures  of  every  description  relating  to  royalty 
To  enhance  the  sale  of  these  goods  a  window  is  constantly 
in  use  illustrating  the  range  and  quality  of  goods  in  stock. 

The  Winnipeg  Carnegie  library  called  for  tenders  for 
books  recently  and  J.  A.  Hart  was  successful  in  securing 
the  contract  for  the  next  year.  The  contract  stipulates 
that  the  bookseller  supply  all  new  books  that  come  on  the 

market  and  also  supply  upon  request  of  the  library  board 

any  books  at  present  on  the  market  which  they  wish  to 
put  on  the  library  shelves. 

Russell,  Lang  Company  have  been  appointed  military 
booksellers  for  the  local  military  district  and  have  stocked 

heavily  with  a  wide  range  of  these  goods.  Formerly  the 
Government  kept  the  military  books  at  the  city  barracks, 
but  it  was  though  that  a  down  town  bookstore  would  have 

a  better  opportunity  to  interest  the  young  recruits  and 
others  enlisted,  in  the  valuable  literature  published  for 
military  purposes. 

The  photograph  and  kodak  departments  in  the  local 
stores  are  prepared  to  take  care  of  what  is  destined  to  be 
an  excellent  Summer  trade.  The  local  camera  club  have 

greatly  increased  their  membership  during  the  past  year 
due  chiefly  to  the  efforts  of  those  interested  in  the  trade. 

The  3A  kodak,  post  card  size,  is  the  most  popular  article 
on  the  market  and  most  of  the  members  of  the  club  have 

this  particular  machine.  In  order  to  interest  the  public 
more  especially  in  the  camera  trade  the  Russell,  Lang 
Company  have  devoted  the  entire  front  show  case  in  the 

store  to  the  display  of  these  goods  and  the  result  has  been 
surprisingly  remunerative. 

Local  wholesale  stationers  and  booksellers  report  the 
book  trade  light  just  now  and  this  condition  has  prevailed 

for  several  weeks.  '  It  was  thought  that  by  June  1st  the 
summer  fiction  would  be  in  greater  demand,  but  this,  up  to 
date,  has  been  particularly  quiet.  To  make  up  for  this 
jobbers  are  looking  forward  to  a  large  school  book  trade  to 
open  within  a  few  months.  The  great  number  of  schools 
being  built  and  the  increased  population  warrant 
a  bright  prospect  for  this  trade  ,and  already  the  advance 
orders  are  encouragingly  large. 

MISCELLANEOUS  ITEMS. 

One  of  the  cleverest  of  the  little  house  organs  issued 

by  manufacturing-  stations  in  the  United  States  is  the 

C.  S.  &'  R.  B.  Co.'s  "Shop  Talk,"  of  which  the  June 
number  has  just  been  received.  In  addition  to  well  illus- 

trated information,  about  various  office  supply  lines  made 
by  this  firm,  there  are  some  helpful  Little  articles  of  an 
uplifting  kind,  which  the  trade  will  find  beneficial. 

The  Hoge  Mfg.  Co..,  of  108  Fulton  Street,  New  York, 

have  bought  out  the  Duryea-Hoge  Co.,  who  manufac- 
tured the  Modern  B.  pen  and  pencil  clip.  The  Hoge  Co. 

will  make  this  clip  in  future.  A.  R.  MacDougall  will 
continue  as  selling  agent  in  Canada. 

Buntin,  Gillies  &  Co.,  Hamilton,  are  about  to  issue 

a  complete  catalogue  of  school,  office,  and  general  sta- 
tionery, which  will  be  sent  on  application  to  any  mem- 

ber of  the  trade.  If  any  dealer  is  not  their  list  and 
wants  a  copy  of  a  most  complete  book  of  its  kind,  he 
should  drop  a  line  to  the  company  at  Hamilton- 

J.  G.  Foster  &  Co.,  12  Lombard  St.,  Toronto,  have 
issued  automobile  road  maps  of  Eastern  Ontario  and 
Western  Ontario  indexed.  These  maps  are  large  and 
clear,  folding  up  into  pocket  size.  They  will  be  found 

useful  by  automobilists  and  should  sell  in  large  quanti- 
ties. 

James  Maclean  &i  Sons,  booksellers  and  stationers, 
Picton,  have  opened  a  branch  store  in  New  Glasgow. 

S.  L.  Smith,  of  Smith  Bros.,  Vernon,  B.C.,  is  down 
east  at  present  on  a  holiday.  It  is  nineteen  years  since 
he  had  an  opportunity  to  see  the  progress  of  Eastern 
Canada.  In  the  old  days,  Mr.  Smith  used  to  be  in  St. 
John,  N.B.  He  intends  visiting  New  York,  as  well  as 
points  in  Canada. 28 
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NOVELS  THAT  ARE  SELLING 
L.  M.  Montgomery's 

Kilmeny  of  the  Orchard 
"A  fragrant   love  story  of   Prince   Edward   Island  which   will   gratify  lovers 
of  fiction   and   all  who  have  springtime  in   the  htxrt."— Pittsburg  Bulletin. 

By  the  author  of  "Anne  of  Green  Gables"  and  "Anne  of  Avonlea."   - 
With  four  illustrations  in  full  color  from  paintings  by  George  Gibba.  Cloth  $1.25 

Theodore  Roberts' A  Cavalier  of  Virginia 
"  A  romance  which  the  reader  is  loath  to  lay  aside  until  the  last  page  is  read. 
There  is  a  compelling  movement  throughout." — Boston    Transcript. 
By  a  Noted  Canadian  writer.     The    author   of   "  Hemming,  the  Adventurer," 

"Captain  Love,"  etc.    Cloth,  illustrated,  $1.50 

Virginia  Church's Commencement  Days 

fe& 

[V*
' 

"Bright,  new  and  interesting.. ..The  best  college  story  of  the  year."— Boston  Globe, 
A  novelization  of  the  play  of  the  same  name.    With  fifteen  full-page  illustrations 

Cloth   12mo,  $1.50 

Reginald  Wright 

Kauffman's 
My  Heart  and  Stephanie 

'This  story  is  unusually  well  told.     It  has  vivacity    and  vitality   beyond    the 
casual  light  novel  of  the  hour."— New  YotS  Ametican.  '  .V, 
By  the  author  of  "Miss  Frances  Baird,  Detective."         Cloth,  illustrated,  $1.25' 

ORDER  FROM  YOUR  JOBBER  OR  FROM  THE 

L.  C.  Page  &  Company,  Publishers. 
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THE  NEW  HOME  OF 

£7>e  OliacmiUans 

70  Bond  Street,  Toronto, 
June   10th,   1910. 

TO   THE  TRADE:— 
We  are  now  moved  into  our  new 

building  as  shown  in  the  cut.  It 
has  been  most  difficult  to  achieve, 
in  viezv  of  the  great  number  of  titles 
to  be  moved  and  kept  in  alphabetical 
order  so  that  they  could  be  readily 
found  in  the  new  premises. 

We  beg  to  thank  our  friends  for  the 
great  patience  they  have  exhibited  un- 

der this  trying  delay  and  to  assure 
them  that  we  have  not  failed  to  ap- 

preciate the  inconvenience  to  their  cus- tomers. 

We  regret  leaving  the  old  place  of 

our  birth  in  the  premises  of  the  Ox- 
ford Press,  zvhcre  zve  have  been  very 

comfortable,  but  having  long  grown 
out  of  it  we  are  forced  to  leave  with 
many  regrets. 

We  hope  you  will  give  us  a  call  next 
time  you  are  in  Toronto. 

Yours  very  truly, 

THE  MACMILLAN  CO.  OF 
CANADA,  LTD. 

VALUABLE    CONTRIBUTION 
AMERICAN  HISTORY 

TO 

The  First  Great 
Canadian 

The    Story    of   Pierre    Le    Moyne    Sieur  d'Iberville 
By    CHARLES    B.    REED. 

''A  fascinating  story  is  that  of 
d  Iberville,  and  his  biographer,  de- 
t<  nnined  on  full  if  tardy  justice  to 
trie  man  whose  living  rewards  were 

so-  few  and  whose  brave  name  so  long 
Ks  been  submerged  in  ungrateful  ob- 
li\  ion,  makes  this  story  as  entertain- 

ing as  a  romance." — Chicago  Record- Herald. 

,  "The   average    reader    knows  very 
little  concerning  the  romantic  career 

oi  Le  Moyne  d'Iberville,  and  for  this 
reason  Dr  Reed's  volume  should 
prove  especially  interesting."  —  San Francisco  Bulletin. 

Illustrated     from     rare    prints. 
Cr.  8vp.  $2.00  net.  Postage  13c. 

AT  ALL  BOOKSTORES 

A.  C.  McCLURG  &  CO.,  Publishers 
New  York  CHICAGO  San  Francisco 

Higher  Rates  of  Interest 

MONEY  is  tightening  in  Canada  an
d 

you    no   doubt  wish    to  take  ad- 
vantage  of  the  constantly  increas- 

ing earning  power  of  your  capital. 
Investments  that  were  yielding   five   per 

cent,  a  short  time  ago  should  now  be  yield- 
ing six  per  cent,  with  equally  good  security. 

Read   carefully  each  week 

The  Financial  Post 
OF  CANADA 

so  that  you  may  enter  the  most  remunera- 
tive investment  field. 

The  Post  gives  reliable  information  upon 
all  kinds  of  securities  and  will  enable  you  to 
get  the  maximum  return  upon  your  capital 
with  good  security. 

Our  "Investors'  Bureau"  supplements  the 
news  in  the  Post's  columns  by  giving  special 
reports  upon  request  upon  any  financial 
subject.  All  inquiries  are  treated  as  confi- 

dential and  no  charge  is  made  to  subscribers 
for  this  service.  You  will  save  money  by 

taking  a  year's  subscription  ($3.00.) 

Sample  copies  on  request.     Address: — 
MONTREAL         TORONTO  WINNIrEG 

8» 
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The  Dead  King 

By 

Rudyard  Kipling 
Illustrated   by   Heath    Robinson 

8vo. Net  50c. 

L/3.Dr3.ClOr  •  its  Discovery,  Exploration   and 

Development.       By  W.  G.  Gosling 

Net  $5.00 Cloth  8vo. 

A  Summer  on  the 
Canadian  Prairie 

By 

Georgina    
Binnie-Clark Cloth  12mo.  $1.25 

A  Woman  in  Canada 

By 

Mrs.    Geo.   Cran 

Cloth  8vo. 

$3.00 

THE  MUSSON  BOOK  CO.,  Limited 
TORONTO 

READY  JULY  1st  !! 
REPRINT    EDITION    OF    THE 

RALPH  CONNOR  BOOKS 
Retail  Price,  Fifty  Cents 

TITLES: 

BLACK  ROCK 
THE  SKY  PILOT 

THE  PROSPECTOR 
THE  DOCTOR 

GLENGARRY  SCHOOL  DAYS 
THE  MAN  FROM  GLENGARRY 

This  is  the  first  cheap  edition  of  the  Connor  Books  in  Canada,  and  the  edition  is  limited.  The  volumes 
bulk  as  large  as  the  regular  edition  and  are  attractively  bound.  The  demand  even  now  for  this 

edition  of  the  works  of  Canada's  most  popular  author  exceeds  the  expectation  of  the  publishers. 
When  the  books  appear  on  the  market,  the  sale  will  undoubtedly  be  large.  We  strongly  advise 
your  placing  your  order  at  once  so  as  to  participate  in  the  first  supply. 

Order  through  your  jobber,  or  direct  from  the  publishers 

THE  WESTMINSTER  CO.,  Limited 
PUBLISHERS 

Confederation    Life    Building,   TORONTO 
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Mr.  Frowde  Announces 
The  3rd  Edition  of 

Twice-Born  Men 
By  Harold  Begbie 

THE  BISHOP  OF  LONDON  says:  "Read  a  book  called  'Twice-Born 

Men.'  I  know  the  writer,  and  I  believe  his  assurance  that  these  pictures  are 
taken  from  life.    Your  skeptical  friend  has  got  to  answer  this.'' 

DR.  CAMPBELL  MORGAN  says  :  "  Harold  Begbie  has  given  Professor 
James  a  few  additional  problems  in  his  book,  'Twice-Born  Men.'  What  are  you- 
going  to  do  with  'O.B.D.'  ?     What  are  you  going  to  do  with  '  The  Puncher'  ?  " 

PROFESSOR  WILLIAM  JAMES  says  :  "  I  might  as  well  call  my  book  a 
footnote  to  his.  I  am  proud  of  the  dedication  and  of  the  references  and  I  wish  the 

book  a  great  success." Cloth        -       Net  $1.25 

Publication  day  June  17th  of 

Simon  the  Jester 
By  William  J.  Locke 

"A  novel  full  of  wit  and  action  and  life  .  .  It  has  all  the  charm  of  his  fam- 

ous '  Septimus,'  and  more.  .  .  The  characters  are  splendidly  depicted.  .  .  The 
end  is  an  artistic  triumph — a  fitting  climax  for  a  story  that  is  full  of  chaim  and 

surprise. " — A  merican  Magazine. 
Cloth,  illustrated,  Net  $1.25. 

The  tremendous  success  of  the 

St.  Cuthbert's  Series Bound  in  red  cloth  with  pictorial  wrapper  in  three  colors.     Price  35  cents  each. 

St.  Cuthbert's 
David  Baring         - 
Follow  the  Gleam 

The  Man  Who  Rose  Again 
The  Trampled  Cro»t 

The  Land  o'  the  Leal 
Beside  the  Bonnie  Brier  Bush 

The  Day*  of  Auld  Lang  Syne 
A  Window  in  Thrums 

Robert  E.  Knowles 

Joseph  Hocking 
«              •< 
««              « 
i«             a 

David  Lyall 

Ian  Maclaren 
a              i* 

J.  M.  Barrie 

The  Saint 

Fuel  of  Fire 

Concerning  Isabel  Carnaby 
Rose  of  Blenheim 

Barbe  of  Grand  Bayou 
Hearts  in  Exile 

Beatrice  of  Venice 

Doctor  Xavier 

A  Mask  of  Gold 

Antonio  Fogazzaro 

Ellen  Thorneycroft  Fowler 
•  <  «  H 

M or  ice  Gerard 

-    John  Oxenham 
II  II 

Max  Pemberton 

"  <* 
Annie  S.  Swan 

Naturally  leads  to  the  addition  of  20  new  titles — now  in  preparation. 

HENRY  FROWDE    -  -  TORONTO 
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Feature  of  New  Wall  Paper  Lines 

Wash  Grounds  in  Transparent  Colors — 
Leaf  and  Vine  Designs  used  without 

Flowers — New  Shades  and  Tints  Secured. 

The  new  wall  paper  lines  shown  by  manufacturers  for 

the  next  season  constitute  a  very  wide  range,  both  as 

to  designs  and  prices  and  are  in  themselves  somewhat  of 

a  striking  tribute  to  the  success  of  well  directed  efforts 

on  the  part  of  merchants  in   conducting  this  department. 

Among  the  new  effects  in  wallpapers  are  the  wash 

grounds  in  transparent  colors,  combined  with  the  use  of 

open  patterns,  the  ground  effect  working  in  with  the 

patterns.  Wash  grounds  are  produced  in  mottles,  leath- 

ers, and  an  extensive  range  of  well-known  fabric  effects 
such  as  chambray,  crash  and  linen,  making  of  the  ground 

a  pattern  in  itself.  Some  wash  grounds  as  the  result  of 
treatment  have  several  shades  of  same  color. 

Many  of  these  papers  are  produced  by  double  process. 

One  manufacturer  says,  "There  is  some  misunderstand- 
ing on  the  part  of  the  trade  as  to  what  constitutes 

double  process  ;  a  more  or  less  prevalent  idea  being  that 

double  process  means  merely  separate  groundings  o'f 

plain  designs.  As  a  matter  of  fact,  real  double  process- 
ing means  putting  the  paper  through  the  printing 

machine  twice,  securing  an  elaborate  effect  unobtainable 

by  simply  grounding   and  printing  once." 

Leaf  and  Vine  Designs. 

There  are  many  new  treatments  this  year.  For  in- 
stance, the  use  of  leaf  and  vine  designs  without  flowers, 

the  floral  part  appearing  in  the  border.  There  are  other 
treatments  just  as  unique  and  interesting.  In  the  parlor 
papers  the  predominating  colors  are  French  greys,  pale 
greens  and  a  tremendous  vogue  on  shades  similar  to 
champagne,    biscuit    and   fawn. 

In  regard  to  colors  in  other  papers  it  would  be  diffi- 
cult to  emphasize  any  shade  or  number  of  shades  as  pre- 

dominating, as  there  is  such  an  absolutely  complete 
range  of  colorings. 

Colorists  have  secured  a  number  of  interesting  new 
shades  and  tints,  novel  combinations  in  contrast  and 
harmony  between  grounds   and  designs. 

A  feature  in  manufacturing  this  year  is  the  produc- 
tion of  a  noticeably  larger  range  of  designs  with  fewer 

colorings  for  each  design,  giving  practically  as  large  a 
range  of  designs  as  heretofore  in  colorings. 

One  manufacturer  says  that  moire  ceilings  are  pass- 
ing and  that  the  prevailing  preference  is  for  mica  print 

of  pattern  papers,  the  glimmer  on  the  mica  giving  a 
very  delicate  appearance  to  the  paper.  Plain  fabrics 
such  as  Chambrays  are  going  to  be  noticeable  features 

in  the  best  patterns  of  high-priced  papers  in  ceiling 
treatment.  One  of  the  most  welcome  developments  in 

the  trade  is  the  increasing  use  of  plain  velour  or  oat- 
meal with  the  fine  frieze  surrounding  it.  Printed  or 

stained  oatmeal  papers  are  going  to  be  immensely  pop- 
ular, these  give  an  effect  of  depth  and  richness. 

Papers  for  the  Bedroom. 

Pretty  floral  papers  for  the  chamber  appear  in  abun- 
dance. The  cutting-out  process  is  in  favor  at  the  present 

time  and  adaptable  effects  are  dainty  stripes.  Chambrays 

and  cross-barred  linens  with  contrasting  borders. 
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Crown  treatments  are  a  strong  feature  of  some  lines 

and  there  is  a  good  assortment  of  oil-colored  engravmes 
in  which   the  colors  are   artistically   shaded. 

In  the  new  embossed  raw  silk  weave  effects  there  is 

a  strong  range  of  independent  papers  for  each  room. 
Varnish  tiles  for  the  kitchen  and  bathroom  and  embossed 

and  pressed  leathers  for  the  library  or  hall  are  featured. 

With  the  elimination  of  the  flat  border  price,  dealers 

have  had  an  interest  in  pushing  borders  which  have  be- 
come universal,  everything  being  printed  with  a  border. 

Among  Retailers. 

Retailers  report  a  demand  for  English  bedroom  papers 

in  purple  and  pink,  and  French  bedroom  papers  in  tap- 
estry designs  with  borders  to  match.  Other  bedroom 

papers  selling  are  old-fashioned  cretonne  designs,  floral 
panels  and  new  floral  leathers.  In  high  grade  bedroom 
papers,  there  are  floral  stripe  effects  with  crowns  and 
bases.  For  parlors,  heavy  embossed  soirettes  and  moire 
silk  effects  are  shown  in  greens,  greys  and  champagnes. 
For  dining  rooms  there  are  new  combinations  in  green 

and  brown,  yellow  and  brown  and  pumpkin  shade  runn- 
ing to  a  tobacco  color.  A  new  color  combination  in  wall 

paper  is  purple  and  grey. 

For  halls  and  dining  rooms,  cloth  effects  in  cork 

papers  are  shown,  these  are  left  severely  plain  with  occa- 
sional medallion  and  sometimes  scenic  friezes. 

Concerning  Wall  Paper  Shipments. 

A  retailer  asks  for  advice  on  the  following  question  : 

"In  July,  1909,  a  traveler,  representing  a  jobbing  house 
selling  wall  papers,  took  an  order  and  left  copy  but 
made  no  mention  of  the  firm  he  was  selling  for.  The 
goods  did  not  arrive  until  the  spring,  when  without 

notifying  the  merchant,  the  firm  shipped  the  goods.  Al- 
though the  merchant  does  not  state  when  he  expected 

to  receive  the  goods,  he  asks  whether  he  has  not  a  right 
to  refuse  the>m. 

The  wholesale  wall  paper  season  opens  approximately 
on  July  1st  every  year.  At  that  time  the  travelers  for 

the  manufacturers  and  the  jobbers  working  in  connec- 
tion with  the  manufacturers,  start  their  road  trips  with 

the  new  season's  samples.  These  samples  show  styles 
that  the  manufacturers  intend  to  make  during  the 

season,  not  patterns  which  have  been  made,  and  are  be- 
ing held  in  stock  at  the  mills  and  the  warehouses.  In 

the  late  summer  and  fall  the  factories  proceed  to  make 
up  sufficient  quantities  of  the  various  papers  to  fill  the 
orders  they  have  received  from  the  retail  dealers,  and 
these  orders  are  shipped  either  in  the  late  fall  or  early 
spring,  very  many  of  the  dealers  of  the  smaller  places 
stipulating  that  their  orders  be  not  shipped  until  spring. 
In  other  words,  the  placing  orders  received  in  July  and 
following  months  in  the  summer  are  for  goods  to  be 
sold  at  retail  the  following  spring,  during  April,  May 
and  June.  Partial  shipments  of  large  orders  of  course 
are  made  throughout  the  fall  and  even  through  the 
winter,  but  in  a  town  such  as  that  from  which  our  cor- 

respondent writes,  delivery  would  not  ordinarily  be 
wanted  nor  made  until  spring. 

It  would  seem,  therefore,  the  jobber  was  justified  in 

forwarding  goods  without  notification,  unless  it  was  sti- 
pulated at  the  time  the  order  was  placed  that  such 

notification  was  to  be  made  in  advance  of  the  ship- 
ment. 

It  seems  a  little  unusual  that  the  copy  ol  the  order 
left  with  the  merchant  did  not  show  the  name  of  the 

jobber. 



Stationery 

STRICTLY  CORRECT  STYLES. 

It  is  a  fine  thing  to  haye  the  confidence  of  your  com- 
munity as  an  arbiter  of  styles  in  stationery,  and  this  is 

a  position"  which  every  stationer  should  strive  to  attain. 
Many  customers,  when  it  comes  to  a  special  .function, 

such  as  a  wedding-,  prefer  to  go  or  send  to  the  city  for 
their  stationery,  knowing  that  they  will  be  sure  to  get 

the  correct  thing  there.  They  are  dubious  about  the 

local  stationer's  knowledge. 
There  is  no  reason  why  the  local  stationer  should 

not  be  as  competent  to  supply  the  goods  and  the  in- 
formation as  the  city  man.  The  fact  that  so  many  of 

them  are  not  posted  on  these  finer  points  of  etiquette, 
•  has  been  detrimental  to  the  entire  trade.  It  is  after  all 

no  very  difficult  matter  to  learn  about  right  styles.  The 

big  manufacturing  stationers  see  to  that.  It  is  just  a 
case  of  willingness  on. the  part  of  the  local  stationer  to 

accept  the  assistance  offered  to  him.  Be  alive,  therefore 

to  your  opportunities,  Mr.  Stationer,  and  become  the 

arbiter  of  stationery  styles  in  your  locality. 

"What  Tuck's  Calendars  are  Like. 

Some  of  this  year's  calendar  products  of  Raphael 
Tuck  &  Sons  Co.  have  arrived  in  Canada  and  the  Mon- 

treal headquarters  of  the  firm  are  particularly  pleased 

with  them.  They  are  now  pushing  their  sale  vigorously. 

Some  of  the  leader's  may  be  briefly  described. 

"My  Lady's  Favorites"  is  a  four-page  leaflet  in 
perfect  coloring,  showing  various  breeds  of  toy  dogs. 

"The  Longfellow"  consists  of  three  leaves  illustrated 
and  illuminated  in  color,  with  rubricated  dates,  mounted 

on  a  buff  mount.  '"Famous  Masterpieces"  is  a  portfolio 
of  lour,  leaves,  with  quotations  from  Ruskin  and  pic- 

tures from  the  National  Gallery.  The  "Dickens  Tablet 

Leaflet"  has  a  large  type  monthly  calendar  pad  in  an 

illuminated  and  decorative  border.  "Glory  to  God"  is 
illuminated  and  embossed  with  calendar  pad  on  buff 
mat. 

In  block  calendars  there  is  "The  Shakespeare,"  "The 

Dickens,"  "Daily  Promises,"  and  "The  Tennyson,"  each 
with  tear-off  quotations  for  every  day  of  the  year. 

"Divine  Guidance"  is  a  12-leaf  text  calendar  with  In- 
ternational Sunday  School  mottoes  for  every  day  in  the 

year.  "Under  the  Mistletoe"  is  a  comic  calendar,  show- 
ing children   behind  a  screen. 

The  Queen's  Message. 
It  has  been  learned  that  the  Queen  Mother  wrote  the 

now  famous  message  expressive  of  her  sorrow  so  human 
and  womanly  in  its  terms,  without  the  knowledge  of 

-her  secretaries  or  of  any  members  of  the  royal  house- 
hold, and  gave  it  out  for  publication  herself,  direct. 

Later,  the  Queen  commanded  the  publishing  house  of 

Raphael  Tuck  &  Sons  to  publish  facsimiles  of  this  auto- 
graphed letter.  This  thoughtful  action  will  be  deeply 

appreciated   by   the    Empire,   as   it    will  enable  everyone  to 
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possess   a  facsimile   of   this   most   touching  expression     of 
sorrow  and  appeal  for  sympathy. 

The  facsimiles  bear  a  symbolic  border,  expressive  of 

the  Empire's  grief,  designed  by  Sir  Edward  Poynter. 
president  of  the  Royal  Academy.  They  are  published  in 

two  styles  of  reproduction,  to  sell  respectively  at  one 

shilling  and  one  guinea,  which  will  bring  them  within 

the  reach  of  poor  and  wealthy  alike.  They  will  be  sold 

around  the  world,  and  the  entire  proceeds  will  be  given 
to  some  charitable  institution  yet  to  be  selected  by  the 

Queen  Mother.  The  latter  is  following  the  example  of 

the  late  Queen  Victoria,  who  adopted  a  similar  course 
at  the  time  of  the  death  of  the  Duke  of  Clarence.  The 

proceeds  of  that  sale  were  very  large  and  were  given  to 

the  Gordon  Boys'  Home."  These  letters  were  ready  for 
delivery  to  the  trade  on  June  10th,  and  can  be  obtained 

from  Raphael  Tuck  &  Sons  Company,  Ltd.,  9-17  St. 
Antoine   St.,   Montreal. 

"Jiffy"   Sealing  Machines. 

Sealing  machines  are   to-day  being  used  in  the  most 

up-to-date   stores   throughout   the   country.     Storekeepers 
are   finding   them   quicker,    simpler   and   more    economical 

to  use  than  twine.     Buntin,  Gillies  &  Co.,  Hamilton,  are 
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selling  the  "Jiffy"  Rapid  Sealing  Machine  shown  in  the 
illustration.  The  sealer  consists  of  a  roll  of  Kraft 

brown  paper,  strongly  gummed,  the  fixture  being  entirely 
of  metal.  The  paper  is  moistened  by  passing  over  a 
a  roller,  and  can  be  torn  off  at  any  length  desired.  The 

price   is   $1    each. 

A  Catalogue  of  Suno'ries. 
The  Dennison  Manufacturing  Co.,  Boston,  New  York, 

Philadelphia,  Chicago,  St.  Louis,  have  issued  an  edition 

of  25,000  catalogues  for  printers,  which  they  are  at  pre- 
sent mailing  to  the  printing  trade  of  United  Statesi  and 

Canada.  The  catalogue  cover,  as  shown  herewith,  is  of 

a  most  unique  design,  having-  for  a  background  a  fac- 
simile of  many  lengths  of  rope,  laid  closely  together,  to 

suggest  the  material  from  which  the  Dennison  "Stand- 
ard," all-rope  tag  is  made.  Within  are  illustrations, 

descriptions  and  price  lists  of  not  only  many  qualities 

of  tags  but  tag  and  clasp  envelopes,  hooks  and  fasten- 
ers,   checks,    coin    cards    and    coin    wrappers,    bill     straps, 
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How  to  Attract  Buyers  to  Your  Store 
Have  a  stock  of  our   ̂ " 
interesting  lines  of 
SCHOOL  BLANKS   i 

C^ 

New  Designs  of  Scribblers  and  Exercise  Books 
With  Artistic  Colored  Covers. They  Will  Prove  Sellers  in  Every  Locality  Throughout  this  Dominion 

OUR   FLAG  AFLOAT 
GOOD  NIGHT 
MEDICINE  MAN 

HIGHLAND  LADDIE 
NORTH    POLE 

HOME  GUARD 

GOLDEN   WEST 
HOLLY  WREATH 

FLYING  FISH 

BIVOUAC 

RED  RIBBON 

MASTODON 
LUSITANIA 

NATIONAL 
SNOWSHOEING,  Etc. 

ALL  KINDS  OF  SCHOLARS'  REQUISITES  AND  SCHOOL  SUPPLIES 

"  Crucible  "  pens 
Eighteen  Different  Patterns 
For  all  kinds  of  xvriting. 

"&rcf)ive  "  files 
Bve  tT/je  3Best 

ONCE   USED— ALWAYS    USED. 

flags 
Complete  Lines  of 

Office  Stationery 

Dominion   Ensign,     Union  Jack, 

Stars    and   Stripes,   Etc. 

( io  sizes) 

^Dominion"  Marie* FOR  1911 

OFFICE  AND  POCKET 

Descriptive  Catalogue  with  Prices  sent  on  application. 

Welcome  jflags  for 
Celebration  purposes 

Send  jor  prices— they  are  rigtit. 

ESTIMATES    GIVEN  FOR    AIL    KINDS   OF  PRINTING   AND    LITHOGRAPHING 

The  Copp,  Clark  Company,  Limited 
TORONTO 

Publishers,  Booksellers,  Lithographers  and  Manufacturing  Stationers 
OFFICE  AND  WAREROOMS  : 

64-66  Front  Street  West 
MANUFACTORY: 

495  Wellington  Street  West 
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gummed  paper,  gummed  labels,  seals,  sealing  wax,  glue, 
paste  and  mucilage  and  many  original  gummed  devices, 
all    Eorming  a   most    interesting  and   helpful  book. 

The  Artist's  Swan. 
The   cut   below    is   a    reproduction   of   a   pen   and     ink 

sketch    made    with    a   Mabie-Todd  artist's    pen.    The    ori- 
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New  Scribblers. 

Three  of  the  now  scribbler  covers  from  the  line  of 

school  goods  shown  by  Buntin,  Gillies  &  Company,  Ham- 
ilton, are  illustrated  here.  Samples  and  prices  of  the 

complete  range  will  be  mailed  on  request  to  any  reader 
of  Bookseller  and   Stationer. 

King  Edward  and  King  George  School  Blanks. 

W.  J.  Gage  &i  Co.  have,  with  commendable  enter- 

prise, prepared  two  new  lines  of  school  blanks  commem- 
orating the  death  of  King  Edward  and  the  accession  of 

King  George.  The  Edward  VII.  books  show  on  the  front 

cover  a  very  fine  picture  of  the  late  King  in  his  corona- 
tion robes  framed  in  a  border  of  the  royal  mourning 

colors  of  purple  and  black.  On  the  back  cover  of  the 
book  is  a  short  sketch  of  his  life.  The  other  series  of 

books,  King  George  V,  has  for  its  front  cover  a  four- 
color  design  of  the  royal  standard  and  the  new  King 

in  his  Admiral's  uniform.  On  the  back  of  this  series  of 
books  are  also  given  some  interesting  facts  in  reference 
to  the  new  King. 

-The  fact  that  W.  J.  Gage  &  Co.  had  ready  in  one 

week's  time  from  the  announcement  of  King  Edward's 
death  complete  and  perfect  copies  of  some  of  these 
books  shows  that  no  time  was  lost.  They  report  very 
large  sales  already  in  the  short  time  they  have  been 

on  the  -market  and  undoubtedly  they  will  prove  a  leading 
line  of  school  blanks  for  this  season. 

ginal  was  12"x8",  but  the  reproduction  shows  very  well 
the  fine  work,  which  can  be  done  with  one  of  these  pens. 
Mr.  Carman,  the  Canadian  manager,  also  has  two  copies 

of  '''the  Lord's  Prayer"  written  with  this  pen  on  paper 
the  exact  size  of  a  Canadian  five  cent  piece.  This  pen 
has  a  flow  which  can  be  regulated  to  give  as  much  or 
as  little  ink  as  desired.    A  line  as  fine  as  a  hair  or    a 

mark  about  \  inch  thick  can  be  made  without  raising 

the  pen  from  the  paper.  The  ink  used  is  Mabie-Todd's 
special   artist's    ink. 

CHART  OF  CANADIAN  BIRDS 
A  beautiful  Chart  lithographed  in  fourteen  colours,  showing-  over  eighty  Canadian  birds.  This 

Chart  is  very  popular  with  school  and  homes  and  will  sell  at  sight.  Size,  43  in.  by  29  in.,  strongly 

mounted  on  cotton  and  rollers  ready  to  hang  up.  The  price  is  $3.00  less  25%.  Hang  it  up  in  your 

store  and  it  will  sell  itself.      If  you  haven't  one  in  stock  send  for  one  or  more  to-day. 

THE  GEO.  M.  HENDRY  CO.,  LTD. 
Manufacturers  and  Wholesalers  of 

EDUCATIONAL  SUPPLIES,  BLACKBOARDS,  MAPS,  CHARTS,  ART  MATERIALS, 
DISSECTING   SETS    AND   ALL   BOTANICAL   SUPPLIES 

215-219  VICTORIA  ST.,       *    ::  ::  ::  TORONTO,  ONT. 
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"Made  in  Canada' 
A  completely  equipped  factory  is  now  in  operation  in 'Montreal 
to  supply  the  ever  increasing  demands  for  Carter's  Inks  and Adhesives  in  Canada. 

A  thoroughly  competent  force  has  been  at  work  some  time, 
first  however  having  been  schooled  in  the  home  factory. 
Dealers  can  therefore  rest  assured  that  exactly  the  same 
high  standard  that  has  always  characterized  these  products 
will  be  maintained  in 

Carter's   Inks  and  Adhesives 
which  are  MADE  IN   CANADA 

Carter's  Writing  Fluid  maintains  its  position  as  the  best  general  ink  for  office  and  home.      This 
and  all  other  Carter  staples  and  specialties  listed  in  New  Canadian  Price  List-      Copy  on  request. 

THE  CARTER'S  INK  COMPANY 
MONTREAL,      CANADA 

New  York 

The  Finest  Holiday 
Line  in  Ten  Years 

We  make  this  statement  unhesitatingly  con- 
cerning our  holiday  papeteries  for  1910.  In 

originality,  diversity,  artistic  value  and  real 
selling  qualities  and  in  liberal  profit  to  the 
dealer  this  line  surpasses  anything  we  have 
produced  in  a  decade.  Retail  prices  range 
from  25c  to  $10  per  box. 

The  consumer  desires  something  different. 

Our  1910  line  is  strikingly  different.  It  pos- 
sesses Eaton,  Crane  &  Pike  individuality,  a 

feature  whose  value  the  trade  will  appreciate. 
In  addition  to  the  regular  line  the  CRANE 

PAPERS,  in  white,  as  well  as  the  Paris  color- 
ings, with  or  without  French  borders,  are  pre- 

sented in  Holiday  boxing  that  is  fully  in  keep- 
ing with  their  well-known  merit.  Your  line 

should  include  a  liberal  showing  of  these 
justly  celebrated  papers.  A  word  to  the  wise 
stationery  dealer  is  sufficient.  Wait  for  our 
representative  before  placing  your  holiday 
order. 

Eaton,  Crane  &  Pike   Co. 
PITTSFIELD,  MASS. 

New  York  Office,  225  Fifth  Ave..   Brunswick  Bldg, 

Made  in  Canada 

Superfine  Linen  Record 
Perfect  conditions  of  manufacture  have    been 

largely  responsible  for  the  excellence  of 

SUPERFINE 
LINEN  RECORD 

Made  in  all  weights  and  sizes. 

WHITE,  AZURE  AND  BUFF 

Samples   furnished  on  request. 

THE  ROLLAND  PAPER  CO. 
limited 

Ceneral  Offices  : 

53  8t.  Sulpice  Street,  Mills  at 
MONTREAL,  P.Q.  ST.  JEROME,  P.Q. 
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Music   and   Musical  Instruments 

Summer  a  Good  Time  to  Sell  Popular 
Music — In  the  Smaller  Places,  Summer 
is  the  Time  when  the  People  Have  the 
Best  Opportunities  to  Hear  It. 

Summer  days,  while  not  usually  prolific  in  new  music 

are  nevertheless  Rood  days  for  selling  music,— particular- 

ly the  popular  stuff.  Open  air  band  concerts,  moving 

picture  shows,  summer  vaudeville  performances,  all  use 

the  catechiest  and  newest  airs.  The  people  who  frequent 

these  affairs,  become  infatuated  with  the  music  and 

those,  who  can  play  on  the  piano,  are  desirous  of  adding 

the  new  pieces  to  their  repertoire.  Here  is  where  the 
music  dealer  has  his  innings. 

During  the  winter  months,  the  people  in  the  smaller- 
towns  do  not  have  the  same  opportunities  of  hearing  the 

new  music  as  they  do  in  summer.  When  the  closing  of 

the  metropolitan  theatres  lets  loose  a  crowd  of  per- 
formers, who  spend  the  summer  in  touring  the  country. 

The  up-to-the-minute  dealer  will  sec-  to  it  that  the 

people  in  and  about  his  town  are  advised  of  the  fact 

that  he  carries  or  can  secure  promptly  all  the  latest 

popular  music.  This  information  should  appear  on  every 

programme  that  is  printed  in  the  town  for  musical  per- 
formances of  any  kind. 

New  Offerings. 

The  Anglo-Canadian  Music  Publishers  have  the  fol- 

lowing- offerings  to  make  for  June  :  "Ecstasy,"  a  song, 
the  words  by  Hilda  Hammond  Spencer  and  the  music 

by  Ellen  Cawdell.  "Come  into  the  Sun,"  words  by 

Edith  "Wheeler,  music  by  Landon  Ronald,  also  "Frag- 
rance," words  by  Clifton  Bingham,  music  by  Alfred 

Bunning.  This  company  are  also  introducing  a  new 

setting  and  words  for  "0  Canada,"  the  new  national 
anthem.  The  words  used  arc  those  which  took  first  prize 

in  the  competition'  held  by  Collier's  Weekly,  and  Dr.  A. 

S.  Vogt  says  of  the  music  :  "I  have  carefully  examined 

this  arrangement  of  '0  Canada'  and  can  strongly  rc- 
, commend  it  to  choirs  in  need  of  a  thoroughly  singable, 

effective  and  not  difficult  setting."  This  number  is  sup- 

plied in  four  and  two  part  arrangements  and  retails  for 
10c  and  8c. 

'  DOES  NOT  FAVOR  SYNOPSIS  ON  JACKET. 

Having  seen  in  ,  the  May  issue  of  Bookseller  and 

Stationer  an  opinion  regarding  the  synopsis  of  Canadian 

publications  ;  I  beg  to  say  that  I  think  the  idea  is  an 

excellent  one,  although  I  am  positive  this  synopsis 

should  not  go  farther  than  the  office  of  the  retail  book- 

seller. Numerous,  people  purchase  these  books,  not  alto- 

gether for  the  pleasure  they  derive  from  reading  them, 

but  that  they  may  discuss  them  with  their  friends,  and 

keep  in  touch  with  the  latest  publications  of  the  day. 

Now,  for  the  latter  two  reasons,  I  contend  that  any  gist 

of  these  books  distributed  indiscriminately  through  the 

store  would  tend  to  decrease  if  anything,  the  sale  of  such 

publications. 

Allow  me,  however,  to  offer  the  following  suggestion. 

A  few  interesting  extracts  taken  from  the  book,  showing 

subject  matter  -and  style,  would,  I  .feel  positive,  be  suffi- 
cient, and  would  prove  profitable  to  both  publisher  and 

bookseller.       Yours   very   truly, 

'       R.   J.  LOUGH, 
Manager  Main  St.    S.tore,  Russell,   Lang   &  Co. 

Winnipeg,    .Tune    1. 

C  a  n  a  d  a'  s       Greatest      Music      House 

Am  us  i  ci 
NEW  AND  REVISED  EDITION 

One  of  the  largest  collec 
tions  of  Scotch  Songs  eve 
published  in  one   volume 

120  SCOTCH  SONGS 
192  PAGES  OF  SCOTTISH  GEMS 

Most  carefully  selected,  edited  and  revised.  Several  numbers  never  before 
published  in  Book  Form.  In  the  revision  a  great  many  of  the  old  time 
favorites  have  new  and  simplified  piano  accompaniments  and  a  large  number 
of  the  songs  transposed  TO  SUIT  THE  MEDIUM  VOICE. 
NO  OTHER  WORK  CONTAINS  SO  MANY  FAVORITES  AS  IS 

FOUND  IN  THIS  COLLECTION. 
Printed  from  Engraved  Plates  on  special  made  Paper,  large  octavo  size  and 

bound  in  heavy  Three-Colored  Tartan  Pattern  Paper  Covers. 

Published  by  WHALEY,  ROYCE  &  CO.,  Limited 
237  Yonge  Street Western  Branch  : 

356  Main  Street  Winnipeg,  Man. TORONTO 

Get    on   our    list 

NOW 
It  means    a   substantial  Profit 

to  YOU 

•  •  •  •  • 

Lonsdale  &  Bartholomew 
LIMITED 

300  St.  James  St.  -  Montreal 

Publishers  of 

The  "ART"  SERIES 

Private  XMAS  GREETING  CARDS 

•  •  •  •  • 

Sample  books  FREE  {on  approval) 

NO  STOCft      -       NO  LOSS 

Send  POST  CARD  ORDER  at  once. 

BOOKS. 
Out-of-print  books  supplied.  No  matter  what  subject 
Can  supply  any  book  ever  published.  We  have  50.000 rare  books. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 

Telegraph   Codes 
A  B  C  Code.     5th  Edition.      English        
A   B  C  Code.    5th  Edition.     Spanish      
ABC     Code.     4th  Edition   
A  I  Code.          

Moreing  &    Neal  Code      
Bedford-McNIell  Code    

Large  and  small  codes  of  all  kinds.     Send  for  list.     Discount  to  the  trade  only 

AMERICAN    CODE    COMPANY,  83  Nassau  St.,    N.Y.    City 50         

$7.00 

8.00 S.OO 
7.50 
5.00 
6.00 
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b  ■-'. 

HOLLY  BOX  COVERING 
and  WRAPPING  PAPERS 

More  than  fifty  qualities  and  designs. 

Our   line    will    demonstrate    that  we  are  the  only   manu- 

facturers with  a  full  line.      Send   for  samples  and   prices. 

Plain    and    Decorated   Crepe   Paper,    Paper   Napkins  and 

Lunch  Sets.      Fine  Toilet  Paper  in  Crepe  and  Plain  Tissue. 

THe  Tuttle  Press  Co. Appleton,  Wis. 

TTHF    FAf^TT 1  till/   rnlj  1 

that  we  are  supplying  the  two  largest 

cities  in  America   and   the   U.S.  Gov- 

ernment with  solid  crayons  is  evidence 

that  the  best  and  cheapest  are  made  by 

The  Standard  Crayon  Mfg.  Co. 
Danvers,  Mass. 

View  Post  Cards 
W   printed  after  your  own  photos  by 
l-he  Graphic  Art  Works 

Markerta  Sohn,  Dresden-A. 

,  Colored 

^-Collohyp* 

Handfinred. Booklets. 

Wholesalers  and  Publishers  please 
apply  for  Free  samples  and  prices. 

BLOTTING  PAPER 
When  Buying  Blotting  Get  the  Best 

USE  STANDARD  BRANDS 

"Standard,"  "Imperial"  and  "Sterling"  Plain  Blotting 
"Royal  Worcester"  and  "Defender"  Enameled  Blotting 
"Curi-Curl"  and  "  Banker's  Linen  Finish"  Embossed  Blotting 

Samples  and  prices  on  application 

AGENCIES  IN  MONTREAL,  TORONTO  AND  WINNIPEG 

C,  1       TV  Jk    M  C  f*  Largest  Exclusive  Biol  ting  Manufacturers 

Standard  raperMrg.Lo,,  Richmond,  va. 

SELLS  POST  CARDS 
BE  THE  FIRST  TO  STOCK 
THIS  MONEY-MAKER 

POST   CARD    DEALERS,   ASK    YOUR   JOBBFR 
FOR  SAMPLES  AND  PRICtS 

If  Your  Jobber  Cannot 
Supply    You,  Write    Us THE  SIMPLICITY  CO. 

•\TENT    APPLIED    FOr* 

Ash'on  Building, 

GRAND  RAPIDS,  MICH. 
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THE  REG.  N.  BOXER  CO.,  LIMITED 

The  Manufacturing  Plant  at  New  Toronto  and  the  Executive  Officers  and  Staff. 
f 

THE  WALL  PAPER  SEASON  FOR  1910-1911   OPENS  ON  JULY  4th,  1910. 

IN  the  following  months  you  will  meet  a  great  many  travelers  and  see  a  great  many  samples.     We  are 
confident  that  the  man  who  brings  you   the   BOXER   LINE  will  find  you  ready  to  give  him  and  his 

proposition  'careful,  open-minded  consideration.     They  are  the  best  papers  we  know  how  to  make. 
SO  "HERE'S  HOPING." 

i  ̂   40  .    .       -    - 
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WALL  PAPER  MANUFACTURERS,  TORONTO 

The  Men  on  the  Firing  Line 
1. Frank  E.  Brown 

9. 

Frank  A/Wray 
17. W.  G.  Dalpe 

25. 

H.  T.  Briggs 
2. L.  N.  Noiseaux 10. Robert  Ellis,. 

18. 
E.  Beaulue  I 

27. 

W.  H.  Meredith 3. 
Allan  Lang 

11. 
Jos.  J.  Cline 

19. 

J.  P.  Ramsey 28 Geo.W  Wood 4. 
C.  M.  Rowley 

12. 
Thos.  M.  Pattillo 

20. 

G.  H.  Fairfield 

29. 

A.  Liddell 5. T.  H.  Treleaven 13. H.  H.  Engelke 

21. 

H.  J.  Cresswell 30. W.  A.  Clement 
b. S.  Mackenzie 

14. 

Jas.  Maxwell 

22. 

Andrew  Caldow 
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A.  S.  Pattillo /. 
G.  Dring           ZD 

15. 
H.  H.  Burrows 

23. 
R.  J.  Boxer 

32, 

W.  K.  Steeves 8. 
W.  W.  Mclntyre 

16. 
U.  Pineault 

24. 

F.  C.  Baird 

33. 

G.  A.  Howard 34.    M.Kendall 



Fancy  Goods  and  Toys 

MAKE  THE  MOST  OF  THE  TOURISTS. 

Nowadays  there  are  very  few  towns  in  Canada  which 
do  not  receive  visits  from  tourists  of  one  kind  or  an- 

other. If  it  is  not  the  American  variety,  it  is  the  old 
boy  or  old  girl  kind,  or  it  may  be  a  fellow  countryman, 
curious  to  see  all  parts  of  his  own  land.  The  fact  that 

a  person  is  traveling'  pre  supposes  the  possession  of 
funds.  It  may  also  lie  deduced  therefrom  that  the  trav- 

eler has  a  stronger  sentiment  for  the  folks  at  home  than 
before  he  or  she  left.  This  sentiment  shows  itself  in 

frequent  communications  sent  through  the  mail  and  in 
purchases  of  all   manner  of  souvenirs. 

When  a  tourist  visits  any  piven  locality  he  likes  to 
secure  as  a  memento  of  the  visit,  something  which  will 
be  characteristic  of  the  place.  Naturally  the  picture 
postcard,  which  gives  exact  impressions  of  the  scenery  is 
first  favorite,  but,  it  after  all  is  generally  inadequate 

and  he  must  fall  back  on  something  a  little  more  valu- 
able. Now  this  is  where  the  brainy  bookseller  can  shine. 

With  some  exercise  of  ingenuity  he  should  be  able  to 
secure  .souvenirs  that  will  be  unique  and  yet  right  to 
the  point. 

One  dealer  in  a  northern  Ontario  town  hit  upon  In- 
dian birchbark  articles  as  an  attractive  line,  and  it  is 

said  he  has  made  a  small  fortune  in  exploiting  them. 
It  must  be  remembered  that  the and  stationery 

store  is  the  mecca  of  all  tourists  in  search  of  souvenirs. 
The  bookseller  has  this  big  advantage  to  start  off  with 
and  it  is  his  own  fault  if  he  fails  to  live  up  to  it. 

Opening  in  Toronto. 
The  Dennison  Manufacturing  Co.,  formerly  located  in 

the  Traders'  Bank  Building,  Toronto,  have  moved  to 
much  larger  and  more  convenient  quarters  at  No.  8 
Wellington  Street,  West.  Being  now  on  the  ground  floor, 

with  handsome  show-cases  and  fittings  and  two  attrac- 
tive windows,  W.  E.  P.  Howell,  the  Canadian  represen- 

tative, is  able  to  show  the  trade  of  Canada  a  miniature 
Dennison  store,  modeled  after  those  which  are  so  well 
known  in  Boston,  New  York,  PhilaUt/phia,  Chicago  and 

St.   Louis. 

The  Dennison  Company,  though  unique  among  man- 
ufacturers because  of  the  great  variety  of  their  manufac- 

tures, as  well  as  the  large  number  of  their  products, 

divide  their  business  into  three  branches,  stationers' 

specialties,  paper  decorations  and  jewelers'  boxes  and 
findings.  These  three  branches  are  impressively  display- 

ed in  three  departments  of  the  new  display  office,  after 
the  style  used  in  the  large  Dennison  retail  stores,  and 

an  expert  in  paper  will  be  in  the  Dennison  Art  Depart- 
ment to  explain  and  teach  the  uses  of  Dennison  crepe 

and   tissue   papers. 

All  this  is  planned  to  aid  the^trade.  No  goods  will 
be  sold  at  retail,  but  interested  inquirers  will  be  at  all 
times  referred  to  Canadian  dealers,  while  they  in  turn 
may  learn  much  from  the  presentation  and  display  of 
Dennison  merchandise  in  this  effective  salesroom,  as 

well  as  have  an  opportunity  to  freely  examine  samples 
and    leisurelv   order    their   stock. 

Interior  Dennison   Mfg.  Co's.  New  Canadian  Headquarters. 
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The  Drysdale  Company,  Inc. 
CHICAGO,  ::  ::  NEW  YORK 

Just  published  : 

13  New  heads  and  figures.        6  New  Birthday  Cards, 
6  New  Mottoes. 

In  photogravure  and  hand-colored. 

Three  New  Mottoes  in  7x9  size — 

"Baby's  Laugh"  "Baby's  Tune"  "Mother's  Cares" 

In  photogravure  and  hand-colored. 

The  Drysdale  line  is  shown  in  Toronto  by 
The  Sutcliffe  Co.  who  will  supply  any 
information  on   request. 

Our    Christmas    Line    will  be    ready  shortly. 

It  will  be  worth  your  while  to  defer  completing 
your  line  till  you  have  seen  what  we  have  to 
offer. 

The  Drysdale  Company 
209  State  St.  41  Union  Square,  West, 
Chicago  New  York  City 

YOU  CAN  SUIT  your  most  partic- 
ular customer  by  selling  her  a  box 

of  AUTOCRAT  LINEN  STATION- 

ERY, put  up  in  shapes  and  sizes  to  suit  every 
purpose  and  the  most  fastidious  taste! 

May  we  send  you  our  special  assortment  of 
AUTOCRAT  containing  93  boxes  and  12 

styles?  It  embodies  the  latest  and  most  fash- 
ionable styles,  and  is  accompanied  by  display 

rolls,  hangers,  posters  and  other  advertising 
material,  which  cannot  fail  to  create  a  rapid 

and  profitable  sale. 
Write  for  prices  and  details !  There's  a 

good  profit  and  real  satisfaction  in  handling 
"  Autocrat." 

THE  SUTCLIFFE  COMPANY 
77  YORK  STREET  -        -  TORONTO 

Canadian  Distributors  for 

mmmmm 

HIGGINS' TAURINE  MUCILAGE 

T 'HE  demand  for  a  clean, tenacious  and  pure  muci- 
lage, secure  against  the 

corrosive  influences  affecting 
the  average  product  in  this  line, 
induced  us  to  put  upon  the 
market  Higgins'  Taurine  Muci- 

lage. It  avoids  the  defects  of 
the  cheap  and  nasty  dextrine 
and  the  dear  and  dirty  gum 
mucilages.  It  is  stronger, 
catches  quicker  and  dries  more 
rapidly  than  any  other  mucilage, 
and  is  perfectly  clear,  clean, 
non-corrosive,  non-sedimentary 
?nd  pleasant  to  sight  and  scent. 
It  is  put  up  in  both  bottles  and 

safety  shipping  cans,  and  will  be  found  not  only 
convenient  for  use,  but  entirely  satisfactory  so  far 
as  its  working  qualities  are  concerned.  It  will 
please  your  trade. 

HIGGINS*  AMERICAN   DRAWING  INKS 
BLACKS  AND  COLORS 

7  he  Standard  Liquid  Drawing  Inks  of  the  World 

CHAS.   M.   HIGGINS    &    CO.,   Manufacturers 
NEW  YORK  CHICAGO  LONDON 

Main  Office  and  Factory,  BROOKLYN,  N.Y.,  U.S.A. 

CRAYOGRAPH 
Crayons  will  do  more  for  dealers, 
in  way  of  pleasing  customers,  and 

making-  permanent  trade,  than  any 
Crayons  ever  sold,  because  of  their 
new  and  essential  features. 

CRAYOGRAPH 
is  cheaper  than  wax  crayons,  because 
their  lasting  qualities  are  four  times 

greater. CRAYOGRAPH    is  the  line  for 

aggressive  stores. 
Wholesale  houses  carry  them. 

Made  by 

The  American  Crayon  Co. 
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Your  Pen  From  Your  Pocket 
Will  Not  Slip  if  You 

Fasten  it  With  a 

SEVERAL  SIZES 
FITS     ANY    PEN 

Steel  -  -  5c 
German  Silver  10c 

Rolled  Gold    •    25c 

Show  Cards  for  counter 
display,  1  doz.  to  3  doz. 
clips  on  card,  according  to 
style  of  clip.   Sells  on  sight. 

DISCOUNT  TO  THE  TRADE  ON 
APPLICATION 

Consolidated  Safety  Pin  Co, 
DEPT.   1 

BLOOMFIELD,  N.J. 

WELSH  SCHOOL  SLATES 

Liverpool  Exhibition  as  supplied  to 
190  2  THE  BRITISH  GOVERNMENT 

Best  quality  of  Welsh  School  Slates  of  all  kinds  ;  heavv,  medium 
or  light  weight.  Entirely  British  make.  Only  finest  Welsh  Slate 
and  best  Canadian  Birch  used  in  all  our  manufacture. 

SEND   FOR  FULL  CATALOGUE   AND   PRICE   LIST  FREE. 

Obtainable  from  all  Wholesale   Stationers   ani   Shippine   Merchants. 

Address:  DIXON  &  CO.,   Bsngor,  Wales 

. 

E.  MORRIS  &  CO. 
(Wholesale) 

STATIONERY 

SCHOOL  SUPPLIES 
POSTCARDS 

LOCAL   VIEW  POSTCARDS 

We  have  the  exclusive  handling  of  the  Products  of 

Three  of  the  leading  German  Postcard  Factories — 
specialists   in   their  own   particular  style   of   caid. 

CHROMOTYPE  BLACK  and  WHITE 
HAND-COLORED  SEPIA— BROWN 

MARINE— BLUE 

PRICES  from  $4.50  m. 
Write    for   samples,  which    will  convince   you  that 

we  ate  i  howing  high-grade  cards  only. 

VANCOUVER,  B.C. 

HANDIHOOK 
It  is  always  ready  for  use.  Twice  the  size  ot  Illustration. 
It  holds  up  to  10  lbs.  in  wall  or  woodwork.  Yourcustomers 
will  appreciate  its  many  good  features,  and  our  advertising 
(vill  give  the  necessary  assistance  to  make  it    a  good  seller 

ASK   YOUR  JOBBER  OR  WRITE 

THE  MANUFACTURERS  SALES  COMPANY 
(Canadian  Agents  for  August  Goertz  &  Co.,  Newark,  N.J.) 

F.  H.  REID  -  -  4-315  BIRKS  BLDG.,  MONTREAL 

GEORGE  WATERSON  ®.  SONS 
Have  been  Sealing  Wax  makers   during  the  reigns  of 

Seven  SBvitiBf)  Soveteign* 
George  II.,      George  III.,      George  IV.,      William  IV.,      Victoria.,      Edward  VII , and   His   Gracious  Majesty   George  V. 

The  "BEE"   BRAND 
Letter  Wax     India   Wax,  Engravers'  Wax,    Druggists'  Wax,   Parcel   Wax,  Bottle   Wax,    Postal  Wax,  Wax 
and  a  half' "  Dental  Purposes.       "  The   Standard  of  Excellence   in   Sealing  Wax   for   over  a  century 

8,  St.   Bride   Street,   London,  E.C.,   Eng. Factories:--   Edinburgh. 
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MACMILLAN  CO.'S  NEW  BUILDING. 
The  Macmillan  Co.  of  Canada  are  now  located  in 

their  splendid  new  building,  St.  Martin's  House,  on 
Bond  Street,  Toronto.  Within  easy  distance  of  the  City 

Hall,  it  is  yet  situated  in  a  quiet  and  secluded  neighbor- 
hood, quite  an  ideal  location  for  a  business  such  as  the 

Macrnillan's  conduct.  The  structure  is  described  in  some 
detail  in  an  attractively  illustrated  pamphlet  which  the 

company  have  issued  to  the  trade,  so  that  a  full  descrip- 
tion is  unnecessary  here. 

Bookseller  and  Stationer  was  struck  with  the  com- 
pleteness and  solidarity  of  all  the  arrangements,  as  well 

as  with  the  dignity  and  tone  of  the  entire  establishment. 
The  building  has  evidently  been  built  for  permanence, 
with  plenty  of  room  to  provide  for  future  expansion  in 
business.  Shipping  facilities  are  excellent  and  the  store 
rooms  are  ample,  bright  and  well  equipped.  The  offices, 

'particularly  the  president's  private  office  and  the  library 
are  handsome  rooms,  fitted  and  decorated  to  harmonize 
with  the  general  tone  of  the  Macmillan  business. 

The  building  is  a  distinct  acquisition  to  the  publish- 
ing interests  of  Canada  and  it  compares  most  favorably 

with  any  other  building-  of  its  kind  in  the  world.  Mem- 
bers of  the  trade  should  not  fail  to  see  it  when  they 

visit   the  city. 

THE  MONTREAL  TRADE. 

Montreal,  June  8. — The  feature  of  the  month  in  this 
city  is  the  rapidly  increasing  sale  of  books  by  Canadian 
authors.  Not  only  are  the  older  ones  finding  a  ready  sale, 
but  even  the  new  ones  are  going  at  a  very  satisfactory 
rate.  Probably  the  best  seller  of  the  newer  Canadian 

books  is  the  "Literary  Lapses,"  of  Professor  Leacock. 
All  local  dealers  report  it  among  their  six  best,  and  have 

to  continually  reorder.  "Life  and  Sport  on  the  North 

Shore"  by  Napoleon  A.  Comeau,  ranks  probably  next. 
"Ballads  of  a  Cheechaco"  continues  to  hold  its  own. 

Among  the  later  ones  are  "The  Picturesque  St.  Law- 
rence," by  Clifton  Johnson,  "Woodsmen  of  the  West" 

by  M.  Allerdale  Grainger,  "The  New  North"  by  Agnes 
D.  Cameron,  and  "Jacques  Cartier,  his  four  voyages  to 
Canada,"  by  Hiram  B.  Stephens.  The  last  of  these  is 
only  recently  out,  but  promises  to  be  very  popular. 

The  French  element  are  buying  largely  of  the  edition 

in  French  of  Rostand's  "Chantecler. "  Second  and  even 
third  orders  have  been  placed,  and  from  present  indica- 

tions even  these  will  not  be  sufficient. 

Among  other  books  which  show  good  sales  are,  "The 
Blue  Bird"  by  Maeterlinck,  "Going  Some,"  by  Rex 
Beach,  "The  Illustrious  Prince,"  by  Oppenheim,  and 
"Garryowen,"  by  H.  DeVere  Stackpoole. 

Recent  trade  visitors  to  town  were  Harold  Copp,  of 
Copp,  Clark  Co.,  Toronto,  and  C.  A.  Henderson,  repre- 

senting Charles  Morgan  &  Co.,  London,  Eng.  Mr.  Hender- 
son is  on  his  way  across  Canada,  and  will  call  on  the 

trade  in  the  principal  centres.  After  leaving  this  country 
he  sails  for  Japan  and  China. 

The  Library  Bureau  Ltd.,  of  Canada,  have  now  in  hand 

a  contract  for  a  new  two-story  steel  stack,  with  glass 
flooring.  This  is  for  the  Westmount  Library.  It  will 
give  them  a  capacity  for  over  20,000  books,  of  which 
number  they  already  have  over  half. 

Trade  generallly  is  very  good,  and  most  of  the  retailers 
are  busy  from  the  time  the  store  opens  till  it  closes. 
Even  the  present  weather,  which  has  hurt  most  lines  of 
trade,  does  not  deter  book  and  stationery  buyers. 

SAVED 
200%  IN  SPACE 

BY  USING  THE 

20th  Century  Suspended 

Post  Card  Display  Rack 

PATENT  APPLIED  FOR. 

Requires  no  COUNTER  or  FLOOR  space.  Can  be 
located  in  any  part  of  a  store.  For  a  window  trim  there 
is  nothing  better.  Can  be  easily  turned.  Shows  a  large 
number  of  different  views  directly  in  the  LINE  of 
VISION.  Has  a  very  large  capacity.  Is  unique  and 
attractive  in  design. 

Retail  dealers  unanimously  concede  that  a  Post  Card 
Department  is  profitable  and  that  the  only  disadvantage  is 
the  large  amount  of  space  ordinarily  required  to  exhibit 
cards  so  that  they  can  be  readily  seen  by  the  purchasing 

public. The  20th  Century  Suspended  Post  Card  Display  Racks 
fill  this  long-felt  want  and  make  it  possible  for  dealers  to 
display  their  cards  to  the  greatest  advantage,  as  they 
occupy  a  minimum  of  space. 

TRADE  SUPPLIED  BY 
THE  CRANSTON  NOVELTY  ADVERTISING  CO.,  Toronto,  Ont. 

THE  PU6H  MF6.  CO.,  Limited,  •  -  Toronto,  Ont. 

D.  J.  YOUNG  &  CO.,  Limited,       ■      •     Calgary,  Alta. *S 
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DAVID  FORREST 

129  Bloor  St.  East,  Toronto,  Can. 

Canadian  representative 

PAYSON'S  INDELIBLE  INK 

Uh^ 

irade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Dip'oma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- tion, Montreal,  1897 

Standard 
Commercial  Works 

Matte's  Interest  Tables 
at  4  to  io  per  cent   Price,  $3.00 

Matte's  Interest  Tables 
at  3  per  cent   Price,  $3.00 

Hughes'  Interest  Tables 
and  book  of  days  combined  at  3  to  8    per 
cent   Price,  $5.00 

Hughes'  Supplementary  Interest 
Tables         Price,  $2.00 

Hughes'  Interest  Tables 
at  6  and  7  per  cent.,  on  folded  card 

Price,  $1.00 

Hughes'  Savings   Bank   Interest 
Tables 

at  2l/z,  3  or  3^  per  cent.,  each  on  separate 
card   Piice,  $1.00 

Buchan's  Sterling  Exchange 
Tables         Price,  $4.00 

Buchan's  Sterling  Equivalents 
and  Exchange  Tables. 

Price,  $4.00 

Buchan's  Par  of  Exchange (Canadian) 
Mounted  on  card     Price,  35 

Import  Costs 
A  new  Advance  Table   Price,  $1.50 

The  Importer's  Guide 
Advance  Table   Price,  75c 

The  Canadian   Customs    Tariff 
Price,  50c 

A  complete  citilogue  of  all  th:  above  publication 
sent  free  upon  application. 

Morton,  Phillips  &  Co. 
PUBLISHERS 

1 1 5  and  1 1 7  Notre  Dame  St  West.  MONTREAL 

N.B.-The  BROWN  BROS.,  Ltd.,  Toronto,  carry 
a  full  line  of  our   publications. 
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The  Topaz  Pencil 
As  good   as   any   at   any   price 
Better  than  any  at  the  same  price. 

HB,    Ht    with    rubber    tip», 

HB.H.2H,  3H,4H,B,  2B 
without  rubber;. 

INDELIBLE  COPYING 
Medium  and  Hard. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 
Wholesale  Stationers,  TORONTO. 

THE 

MERCHANTS  MERCANTILE    CO. 

260  St.  Jame»St.,  Montreal 
Mercantile  Reports  and  Collection! 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and    reliable   in- 

formation to  date.     Every  modern  facility  for  tha 
collection  of  claims.  Tel.  Main  1985 

HOTEL    DIRECTORY. 

THE    GRAND    UNION 
The  most  popular  hotel  in 

OTTAWA,    ONT. 

JAMES  K.  PAISLEY, Proprietor 

HALIFAX   HOTEL 
HALIFAX,  N.S. 

ACCOUNTANTS    AND    AUDITORS. 
JENKINS  &  HAHDY 

Assignees,  Chartered  Accountants,  Estate  and 
Fire  Insurance  Agents. 

15|  Toronto  St.  52  Can.  Life  Bldg. 
Toronto  Montreal 

Wle 
Want 
ZCo  Ibenv 

What  every  sub- 
scriber thinks  of 

our 

©ffice 
Equipment 
Bepavtment 

Send   your   criti- cisms to  the 
Editor 

SBookeellev  and 
Stationer 

Toronto. 
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ART  SUPPLIES 
Wlnsor  &  Newton'«  Oil  Colors ••  ••     Wa*cr  Colors 
"  "     Canvas 

"  •'      Papers 
•'  "     Brushes 
"  "     Boxes 

All  kinds  of  goods  for  artists :  Crayons,  Oils,  Mediums,  Easels  Studies,  &c 

SEND    FOR    CATALOOUE 

A.  Ramsay  &  Son  Co , 
MONTREAL 

Agents  for   WINDSOR  &  NEWTON,  London 

W ESTERN 
Incorporated 

1851 

ASSURANCE 
•  •  COMPANY. 

FiRE 

AND 

MARINE 

Head  Office— TORONTO,  ONT. 

Assets  over      -      -      $3,570,000 
Income  for  1906,  over      3,609,000 

HON.  GEO.  A.  OOX,  President 

W.  R.  BROCK,  Vice  President 
W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 

"Sports"  Playing  Cards 
The  Best    pi 

Value 

in  (he 

Market 

One 

of 

Many 

Varieties 

Leaders   in 

a  second 

tirade 
Good 

Luck 

and 

St. 

Lawrence 

LACROSSE    DESIGN 

Special  card  for  whist  players,  Colonial  Whist 

We  are  headquarters  for  Playing  Cards— Made 
in  Canada— Style  and  finish  equal 

to   Imported  Cards. 

Advertising  Cards  of  all  sorts,  Novel  designs 
Coated  Litho.  and  Book  Papers 

FOR  SAMPLES  AND  PRICES  APPLY 

CONSOLIDATED  LITHOGRAPHING  AND  MANU- 
FACTURING CO.,  LIMITED 

Successors    to   Tbe    Union    Card    and    Paper  Company,  Montreal 47 

Artists'  Materials AND 

School  Supplies  BwwM a  a  ii_i        limited 

Colors,  Brushes, 
Papers, 

Drawing  Instruments,  ctc# 
Catalogue  on  Application. 

THE    ART  METROPOLE,    Limited 
149  YONGE  STREET,  TORONTO 

British  America  Assurance  Company 
A.D.    1833 

FIRE  &.   MARINE 

Head  Office,  Toronto 
BOARD  OF  DIRECTOR8 

Hon.  Gen  A.  Cox,  President  W.  R.  Brock,  Vice- President 
Robert  Bickerdike,  M.P.,  W.  B.  Melkle,   E.  W   Co*.  Geo.  A.  Morrow. 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskin,  K.C.,  LL.D. 
Frederic  Nlcbolls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,  E.  R.  Wood. 

W.  B.  Melkle,  Genera/  Manager/  P.  H.  Slmm,  Secretary 

CAPITAL  ....  $1,400,000.00 
ASSETS   2,182,753.85 
LOSSES  PAID  SINCE  ORGANIZATION      20.833.820.06 

THE  ALL 
BRITISH! 

Classic  Series 
Christmas  and  New  Year  Cards 

Blanks,  Autograph  and 

Autograph  Boxes. 

Fashionable    Designs    in    Christmas 

Greeting  Stationery  for  1910. 

Wedding  Menu,  Memoriam  and 

Fancy  Cards,  Wreaths  and  Con- 
dolence Cards. 

New  Season's  patterns  are  now 
ready.  Canadian  enquiries  will 
have  prompt  attention. 

Further  announcements  later 

W.  N.  Sharpe,  Ltd. 
Publishers  of  the  "Classic"  and  "Ivy"  Series 

Bradford,  Yorks, 

ENGLAND 
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ITHIN  a  few  days  after  you  read 
this  announcement  the  New 

Staunton  Samples  will  be  bound 
in  books  and  ready  for  the  road. 
Our  travellers  will  start  in  the 

Western  Provinces  June  27th— in  Ontario, 
Quebec  and  the  Maritime  Provinces  July 

4th.  These  goods  will  certainly  create  the 
biggest  sensation  the  world  has  ever  seen 

— they  surpass  even  our  remarkable  last 
season's   line. 

WAIT  FOR   THEM  ! 

STAUNTONS  Limited 
Wall  Paper  Manufacturers 

939  Yonge    Street TORONTO 

C.  If  you  carry  Wall  Papers,  or 
intend  doing  so,  send  us  your  name 
and  we  will  mail  to  you  regularly 

our  interesting  and  practical  little 

magazine  "Gilt  and  Glimmer." 
Send   in   to-day. 
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Canvas  School  Bags 
Waterproof,  bound  edges,  plaid  pattern. 

Girl's  and  Boy's  Bags,  leather  straps  and  buckles. 

Prices  from  $1.25  tO  $4.80  per  dozen. 

Headquarters  for  School  Supplies 
Scribblers,  Exercise  Books,  Examination  Foolscap,  Germ 
Proof  Slates,  Lead  Pencils,  Penholders,  Erasers,  Crayons, 
Watercolors,  Rulers,  Pencil  Boxes. 

It 
Buntin,  Gillies  &  Company,  Ltd. 

Hamilton  and  Montreal 

This  Sentiment  has  been  voiced 

by  many  upon  trying  our  Fine 

Typewriter  Carbons,  they  sur- 
pass in  every  respect  all  others. 

Our  Quality  Line  is  the  Dealer's Boon. 

WE   SUIT    EVERY    PURPOSE 

WE  FILL  EVERY  REQUIREMENT 

MITTAG  &  VOLGER,  Inc. 
SOLE  MANUFACTURERS  FOR  THE  TRADE 

Principal  Office  and  Factories,  PARK  RIDGE,  N.J. 

BRANCHES 
NEW  YORK,  N.Y.,  280  Broadway         CHICAGO,  ILL.,  200  Monroe  Street 

'  LONDON,  7  and  8  Dyers  Building,  Holborn,  E.C. 

AGENCIES  in  every  part  of  the  world— in  every  city  of  prominence 



VOL.    XXVI.  No.  7. PRICE,  $1.00  PER  YEAR 

AND 

Off  ICE  EQUIPMENT  JOURNAL 
Official  Organ  of  the  Canadian  Book,  Stationery  and  Publishing  Trades  Association 

and  for  Twenty-Five  Years  the  Recognized  Organ  of  the  Book,  Stationery  and  Fancy  Goods  Trades  of  Canada. 

MONTREAL,  701-702  Eastern  Townships  BankBldg.     TORONTO,  143-149  University  Ave.      WINNIPEG,  511  Union  Bank  Bldg.     LONDON,  ENG.  88  Fleet  St.,  E.C. 

PUBLICATION     OFFICE:     TORONTO,      JULY,     1910 

Two  Facts 
regarding 

Underwoods 
Inks 

CJ  That  over  a  century  of  continental 

ink  making  establishes  an  unques- 

tioned record  of  experience. 

•I  That    25    years    at    the    head    of 

Canadian  ink    making    shows    the 
Reliability 

Quality 

Permanency  and 

Stability  of 

Underwood's Inks. 
"  Underwood's  Inks  last  as  long  as  the  paper." 

Carry   it   any  way  you  like- 
the  "Onoto"  cannot  leak  ! 

1 

You  do  not  need  any  kind  of 

a  dropper  to  fill  the 

"Onoto  Fountain  Pen" 
"The  Pen  That  Fills  Itself  and  Cannot  Leak', 
The  idea  of  filling  a  Fountain  Pen  with  a 

mussy,  fussy,  ink-besmearing  glass  filler  is  rapidly 
becoming  obsolete.     The  "Onoto"  eliminates 
this  evil. 

The  "Onoto"  fills  itself  by  vacuum. 
Every  pen  is  guaranteed. 

"Satisfaction,  new  pen,  or  money  back.  " 

Are  you  pushing  "ONOTO"  Pens  ? 

If  not,  write  to-day  for  descriptive  booklet 
and  introductory  proposition. 

ONOTO  PEN  CO.,  261  Broadway,   New   York 
Canadian  Office  :  332  Craig  St.  W.,  Montreal 
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Have  you  inspected  our  range  of  Scribblers, 
Exercise  and  Note  Books?  A  truly  wonderful 
line  of  well  selected  cover  designs. 

Over  200 different  books  that  are 

sure  to  capture  the 
trade.      Here   are   a   few    of    the    winners: 

Pocahontas 
Canadian  Birds 

Whipcord 
Scouting 
Canadian  Contributions 
Philatelic 
School  Days 

Trans-Continental  Ry. 

Home  Work 
The  Daisy 
Rob  Roy 
Beauty 

Home  Spun 

Honeysuckle 
Royal 
Canvas 

They  could  not  be  more  attractive,  and  are 
the  best  value  on  the  market.  Why  not 
write  us  now  ?     We  will  send  you  samples. 

WARWICK  BROS.  &  RUTTER,  Ltd. 
Wholesale  Manufacturing  Stationers 

Toronto 
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Are  you  handling 

Imprint  Fountain  Pens? 
You  can't  be  too   particular  about  the  kind 
of   pen    you    are    putting    your    imprint 
on  !     Branded    goods   indicate  a  good 
article  because  the  maker  or  dealer 

is    willing   to   stake   his   reputa- 
tion on  its  quality. 

SANFORD 

BENNETT'S 
Fountain 

Pens 

& 

Wl 11 

fore  placi 
into  touch  v 

are  on- ly made  in 
high-  grade 

lines.  There  are 
lines  to   suit  every 

writer,    and    we    are 

patentees  of  the  "Auto- 
i"     (Self     Filler),     the 

"Gravity  Stylo-Pen"  and  the 
Commercial"  Fountain  Pen.    It 

see  our  samples  be- 
mprint  orders.     Get 

-day. 

Sanford  &  Bennett  Co. 
51-53  Maiden  Lane, NEW  YORK,  U.S.A. 

a 

World" The  Best 
Blotting 
Made 

ARE 

the  BEST  Plain  and  Fancy 

Blottings  and  will  be  found  to  meet 

every  requirement  of  your  trade. 

They  invariably  give  satisfaction,  and  are 
favourably  known  by  the  Trade  throughout  the 
Dominion    and    the    States.      Noted    for   their 

superior  quality  and  absorbent  properties. 

See  to  your  blotting  stocks.     We  will  gladly 
send  full  line  of  samples  on  request. 

Reliance" 
Unequalled  at 

the  price 

u 

Hollywood" Second  only  to  the 

"WORLD" 

The  Albemarle  Paper  Mfg.  Co. 
Makers  of  Blotting  only 

RICHMOND 

VA. 

"Vi 

lenna 
AND 

M oire 

>> 

tc 

** 

Directoire' 
The  Leading  Fancy  Blottings 
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A  Specialty — We  Make 
Keep  the  Largest  Stock 
Latest  Styles  in 

MEMO  BOOKS 

and 
and 

vm    A\  ■«   """  ■"'" 

Loose  Leaf  Price  Books, 

Loose  Leaf  Memo. Books, 

Address  Books, 

I.  P.  Books, 

Trussell  Books 

BROWN  BROS.,/ 
51  -  53  Wellington  St.  W.  :  :         TORONTO 

Has  it  ever 
occurred  to  you 

that  the  public  are  the 
best  judges  of  what 
they  want?  For  85 

years 

DA  VIDS' CELEBRATED 

INKS 
'p€i£3*©R;' 

'HAOOEUSOAViPSpO. 

-'   ■  »   T  J'  TS  HI1M»»» 

have  met  every  demand  made  upon 
them,  and  have  earned  a  reputation 
for  quality  and  value.  Stock  and  fea 

ture  DAVIDS'  Writing,  Copying, 
Marking,  Show  Card  and  Indelible 
Inks.  The  line  illustrated — Excelsior 

Stamping  Ink— is  also  a  great  favorite. 
See  to  your  stocks.    Made  by 

Thaddeus  Davids  Co.,  New  York 
Established    1825 

BROWN   BROS.,  Limited 
Canadian  Agents,         :        TORONTO 

We  would  like  to  draw  the  attention  of  the 

Trade  to  the  fact  that  we  are  prepared  to 

offer  two  or  three  excellent  standard  arti- 
cles, appealing  to  Architects,  Draughtsmen, 

Surveyors  and  Engineers.  We  recommend 

you  to  handle  our 

TRACING  CLOTHS,  PAPERS, 
DRAWING   INKS,  ETC., 

articles  widely  used  in  these  professions, 

which  will  bring  you  larger  profits,  and  in- 
creased business. 

Does  this  appeal  to  you  ?  If  so,  we  shall 
be  pleased  to  give  you  all  information. 

E.  R.  Watts  &  Son 
Manufacturers  of   Surveying  and 

Scientific  Instruments. 

OTTAWA,  Ont. 
LONDON,  End. 

WINNIPEG,  Man. 
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Century  Scries  tablets 
EACH  TABLET  CONTAINS  ONE  HUNDRED  SHEETS 

^  The  Century  Series  embraces  a  full  range  of 
all  kinds  of  tablets — Octavo  and  Quarto,  ruled 
and   plain,   to   retail  from  5  cents  to  25   cents. 

Japanese  Linen  Fibre 
Silver  Linen 

Merchants'  Bond 
Monarch 
Official  Linen 
Elmont 
Globe 
Climax 
British  Bond 
Featherweight 

Sample  book  showing  covers,  quality  of  paper 
and  prices  mailed  on  request. 

W.J.Gage  &  Co., Limited 

■
f
r
 

PAPER  MAKERS  AND 

Paper  Mills  at  WHOLESALE  STATIONERS 
St.  Catharines  TORONTO,    ONT. 

■6- 
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Wategggi&n's Ideal 
taroPen 

Standard 
Safety 

Self-Filling 

Jointless 

Pump-Filling 



poofeseller  antr  Stationer 
anb  (Office  equipment  Journal 

A  monthly  journal  devoted  to  the  interests 
of  the    Bookselling  and  Stationery  Trades 

Subscription :    One  Dollar  a  Year 

Single  copies      '      :     Ten  Cents 

Vol.  XXVI TORONTO.  CANADA,  JULY,   1910 No.7 

Editorial  Comment 

Following  the  custom  re-established  last  year,  we  will 

again  issue  our  Special  Fall  Number  in  September.  Our 

plans  for  making  I  his  a  strong  and  helpful  publication 

are  being  matured  and  we  feel  confident  that  all  records 

will  be  broken.  The  editorial  department  is  anxious  to 

receive  contributions  from  members  of  the  trade,  particu- 

larly short,  practical  articles  on  how  to  increase  and  im- 

prove business.  For  all  such,  a  good  price  will  be  paid. 

Each  reader  has  some  ideas  that  may  not  occur  to  his 

fellow-retailers  and.  if  he  would  only  set  them  down  in 

writing,  they  would  be  quite  likely  to  be  acceptable  and 
beneficial. 

V 

In  the  present  number  we  publish  a  cumulative  list, 

showing  all  the  books  of  Canadian  imprint  issued  during 

the  first  six  months  of  the  year.  This  is  really  only  a 

revised  cumulation  of  the  monthly  lists,  which  have  beer, 

appearing  regularly  since  January.  In  (he  combined  form 

they  will  be  found  much  more  useful  than  in  the  separate 

parls.  We  would  advise  all  readers  in  the  book-trade  to 

preserve  this  number  carefully  for  the  sake  of  this  list. 

If  they  were  to  calculate  what  it  would  cost  them  to 

compile  such  a  list  themselves  and  then  compare  it  with 

Ihe  eight  or  nine  cents  the  number  costs  them,  they  would 

realize  just  what  I  his  particular  issue  of  the  Bookseller 

and  Stationer  is  worth. 

V 

"I  borrowed  six  thousand  dollars  about  three  years 
ago.  and    I   am   worth   to-day   between   seventy-five  and  a 

hundred  thousand  dollars  and  I  have  made  every  cent  of 

it  out  of  the  book  business!"  This  is  (he  frank  and 

candid  confession  of  an  Indianapolis  bookseller,  made 

before  the  recent  meeting  of  the  American  Booksellers' 

Association.  How  did  lie  do  it?  His  story  is  by  no 

means  an  extraordinary  one.  He  simply  took  up  the 

business  ns  a  profession  and  studied  its  every  phase.  He 

went  into  Indianapolis  with  the  question.  "Why  can't  I 

get  all  the  business  in  my  town?"  and  he  sought  to 

answer  it  by  every  means  in  his  power.  He  got  acquaint- 

ed with  the  people,  he   suited  his  books  to  his  clientele. 

he  developed  the  latent  literary  instincts  of  the  commun- 

ity, he  featured  magazines  in  the  front  of  his  store  to 

attract  the  people,  he  employed  men  with  brains  to  sell 

his  books  and  charged  customers  for  their  services,  he 

made  courtesy  a  first  requisite  in  his  store.  Evidently 

all  these  influences  counted  and  success  was  his.  Rut  he 

did  nothing  that   the  average  bookseller  could   not   do. 

V 

One  of  the  speakers  at  the  American  Booksellers' 
Association  contended  thai,  in  the  matter  of  recommend- 

ing fiction,  il  was-  preferable  to  let  the  buyer  select  his 

own  book,  lie  likened  it  to  choosing  another  person's 
lunch.  Tastes  differ  and  once  you  recommend  a  novel  to 

a  man  and  he  dislikes  it,  he  questions  your  judgment  ever 

after.  But  there  is  a  middle  course,  which  can  often  be 

pursued  advantageously.  Study  the  buyer  and  learn  his 

likes  and  dislikes.  Discern  if  he  is  a  person  who  would 

be  likely  to  lose  his  good  opinion  of  you,  should  you  fail 

to  please  him.     Handle  him  gingerly. 

V 

A  Protection  That  Obstructs. 

An  act  recently  passed  by  the  Legislature  of  British 

Columbia,  and  which  became  law  July  1st,  brings  into 

being  a  somewhat  virulent  case  of  provincial  protection 

or  protective  provincialism. 

The  measure  provides,  in  effect,  that  every  company, 

other  than  I  hose  originating  in  the  province,  seeking  to 

do  business  in  British  Columbia,  must  either  be  register- 

ed or  licensed  by  the  Provincial  Government.  Violations 

of  the  act  are  punishable  by  a  fine  of  $50  a  day,  in  the 

case  of  a  company  having  an  established  business  outside 

of  the  province,  in  which  half  their  capital  is  invested, 

and  $20  a  day  for  an  agent,  for  the  operations  of  repre- 

sentatives are  not  exempt,  neither  is  it  legally  permissable 
to  fill  an  order  by  letter.  The  registration  fee  is  graded, 
according  to  capital,  from  $50  to  $250.  A  provision  which 
is  even  more  serious  is  that  which  prevents  an  unlicensed 

company  or  corporation  from  maintaining  an  action,  suit 

or  proceeding  of  any  kind,  in  respect  of  any  contract 
made  within   the  province. 

The  act  would  seem  to  be  entitled  to  a  place  among 
those   specimens  of  legislation,  the  full  effects  of  which 
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have  not  been  foreseen  by  those  responsible  for  them. 

Every  organization  having  the  status  of  a  duly  incorpor- 

ated concern,  whether  it  be  a  railway,  bank,  dry  goods 

company,  newspaper,  or  manufacturer,  must,  to  do  busi- 
ness in  British  Columbia,  take  out  a  license. 

The  act  is  undoubtedly  causing  a  great  deal  of  anxiety 

to  mercantile  concerns  throughout  the  country  and  ensu- 

ing protests  will  certainly  result  in  a  demand  for  an 

authoritative  interpretation  with  reference  to  British 

Columbia's  authority  to  pass  such  a  law,  for  not  only 
must  it  result  in  obstruction  of  internal  trade,  but  there 

is  discrimination  against  incorporated  companies,  and  it 

would  appear  that  the  prerogative  of  the  Dominion  with 

respect  to  commerce  is  being  crowded. 

Local  Markets  a  Good  Thing. 

Merchants  in  towns  where  there  are  no  local  markets 

are  becoming  aware  of  the  fact  that  the  lack  of  such  an 

institution  acts  as  somewhat  of  a  detriment.  They  admit 

that  it  would  be  a  means  whereby  they  could  keep  in 

closer  touch  with  the  former.  A  Barrie  merchant,  refer- 

ring to  the  benefit  of  a  market  to  a  town,  has  this  to  say: 

"We  have  a  very  good  Saturday  market  in  Barrie. 
Our  Tuesday  and  Thursday  markets  do  not  bring  out 

many  people,  but  Saturday  business  is  as  much  as  any 

three  other  days  of  the  week.  The  other  days  have  about 

the  same  amount  of  sales.  Just  now,  markets  do  not 

count  as  much  as  other  years,  as  anything  a  farmer  lias 

for  sale,  the  demand  is  so  good  that  he  does  not  need  to 

go  off  the  farm  to  sell  it,  but  it  would  be  a  great  loss  to 

this  town  if  we  had  not  our  Saturday  market.  It  brings 

farmers  from  a  distance  of  15  to  25  miles  around." 

A  Port  Hope  merchant  states  that  the  market  is  of 

great  value  in  cultivating  the  interest  of  the  farmer. 

"We  consider  the  once-a-week  plan  preferable,"  said 

lie,  "and  while  we  prefer  working  along  regular  lines  and 
not  to  encourage  the  bargain  hunter,  we  always  have 

special  lines  for  Saturdays.  Sales  on  Saturdays  are 

equivalent  to  sales  for  three  ordinary  days. 

"We  believe  a  good  market  deters  the  mail  order  in- 
fluence, inasmuch  as  it  attracts  farmers  from  a  distance 

who  would  not  come  otherwise,  and,  of  course,  when  we 

supply  their  needs  they  do  not  buy  elsewhere. 

"One  advantage  to  the  farmer  is  that  it  affords  an 

opportunity  to  meet  friends  from  a  distance,  and  to  con- 
sider matters,  social,  political,  and  questions  of  mutual 

interest." 

Take  Care  of  Your  Awnings. 

Awnings  will  last  longer  and  look  better  if  merchants 

would  dry  them  out  when  they  get  wet.  Some  leave  their 

awnings  down  to  soak  and  drip  all  through  a  heavy  rain, 

but  it  doesn  't  do  an  awning  any  more  good  than  it  would 

any  other  fabric  to  soak  it  in  that  way.  To  preserve 

your  awnings  haul  them  up  when  it  rains,  but,  if  they 

get  wet,  when  the  air  is  right,  lower  them  and  let  them 

dry  out,  and  be  sure  they're  dry  when  you  furl  them 
before  you  close  up  for  the  night. 

Some  merchants,  of  course,  consider  an  awning  is  a 

protection  to  the  passersbj-,  and  believe  that  many  tarry 
under  it  during  a  shower,  some  of  whom  enter  the  store, 

and  perhaps  purchase  goods.  That's  one  way  of  looking 

at  it,  but  to  consider  the  awning  itself  there's  no  ques- 
tion about  the  advisability  of  taking  care  of  it  so  that 

it  will  not  become  faded  and  discolored. 

An  Early  Closing  Wave. 

There  is  a  great  wave  of  progress  passing  over  the 

continent  so  far  as  early  closing  among  the  retail  trade  is 
concerned. 

"Shorter  hours"  is  the  slogan  and  converts  among 

merchants  are  reported  every  week.  There  is  just  now  a 

proposition  before  Hamilton  merchants  to  close  during 

the  summer  months  on  Saturday  night  at  9  o'clock. 
Merchants  in  all  parts  of  Canada  are  freely  admitting 

that  there  is  no  money  in  late  hours.  So  far  as  incon- 

veniencing the  public  is  concerned,  they  say  that  the 

public  are  easily  educated  and,  in  fact,  consider  a  mer- 

chant in  a  better  lig'ht  in  a  greaf  many  eases  if  he  is  more 
independent.  There  is  little  sense  in  working  until  11 

o  'clock  on  Saturday  night,  if  as  much  business  can  be 

done  before  9 — and  if  your  customers  can  be  educated  to 

shop  before  nine,  why  not  educate  them  to  do  it? 

When  an  agreement  is  entered  into  it  should  be  kept 

for  the  honor  of  the  merchant  is  at  stake,  and  viewed 

from  the  purely  commercial  standpoint  it  will  not  pay  a 

merchant  to  be  known  as  a  kicker,  or  an  agreement- 
breaker. 

Disagreeable   Salesmen. 

A  discourteous  salesman  behind  the  counter  is  dear 

at  any  price  and  his  employer  would  find  it  more  profit- 
able to  pay  him  to  stay  away  from  the  store  than  to 

receive  money  from  him  for  the  privilege  of  attempting 

to  sell  goods.  As  long  as  he  is  in  the  store  he  is  likely 

to  increase  rather  than  decrease  the  number  of  disagree- 
able customers.     Like  begets  like. 

There  are  a  good  many  customers  who  would  try  the 

patience  of  Job.  Most  clerks  have  a  fair  amount  of 

patience  and  desire  to  please  customers  and  advance  the 

interests  of  their  employer.  In  moments  of  weakness, 

however,  the  best  of  them  are  in  danger  of  going  down 
before   the   assaults   of   disagreeable   customers. 

But  in  spite  of  all,  it  is  the  duty  of  salesmen  to  prac- 

tice patience  as  if  they  were  qualifying  for  a  saintship. 

It  is  business,  and  salemen  are  designed  for  business building. 
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Text-Book  Regulations  for  Ontario 
Precise  Information  Issued  by  the  Depart- 

ment for  the  Guidance  of  Schools  and  the 

Book  Trade — -Lists  of  Authorized  Books. 

The  Education  Department  of  Ontario  have  issued 

their  Text-Book  Regulations  for  the  next  school  year. 
Text-hooks  which  were  authorized  before  1008,  are  now 
limited  to  the  midsummer  vacation  of  1911,  and  to  those 
schools  in  which  they  were  in  use  before  July  1910,  and 
to  the  editions  then  authorized. 

Schedule  A  comprises  those  text-books  now  authorized 
for  public  school  use,  with  the  name  of  the  publisher,  the 
limit  of  authorization  and  the  price.     This  list  is  made 

up  as  follows : — 
Ontario  Public  School  Arithmetic.  The  Robert  Simpson 

Co.,  Ltd.  (Authorized  until  the  mid-summer  vacation 
of  1917),  10c. 

Ontario  School  Geography.  Educational  Book  Company 

of  Toronto,  Ltd.  (Authorized  until  the  mid-summer 
vacation  of  1920),  65c. 

Ontario  Public  School  Grammar.  Holland  Linen  Writing 

Paper  Co.  (Authorized  •until  the  mid-summer  vaca- 
tion of  1917),  10c. 

Ontario  Public  School  History  of  England.  Mxjfrang 

Educational  Co.,  Ltd.  (Authorized  until  the  mid-sum- 
mer vacation  of  1917),  25c. 

Ontario  Public  School  History  of  Canada.  Morang  Ed- 
ucational Co.,  Ltd.  (Authorized  until  the  mid-summer 

vacation  of  1917),  25c. 
Ontario  Public  School  Hygiene.  Copp,  Clark  Co.,  Ltd. 

(Authorized  until  the  mid-summer  vacation  of  1917), 
20c. 

Ontario  Public  School  Speller.  Copp,  Clark  Co.,  Ltd. 
(Authorized  until  the  mid-summer  vacation  of  1916), 
15c. 

Ontario  Public  School  Composition.  Copp,  Clark  Co., 
Ltd.  (Authorized  until  the  mid-summer  vacation  of 
1917),  15c. 

Ontario  Copy  Books.  Five  Numbers.  E.  H.  Harcourt  Co., 

Ltd.  (Authorized  until  the  mid-summer  vacation  of 
1915),  each  2c. 

Ontario  Writing  Course.  E.  H.  Harcourt  Co.,  Ltd. 
(Authorized  until  the  mid-summer  vacation  of  1915), 
5c. 

Ontario  Blank  Copy  Books.  E.  H.  Harcourt  Co.,  Lid. 
(Authorized  until  the  midsummer  vacation  of  1915),  2c. 

Ontario  Blank  Drawing  Book,  No.  1.  W.  J.  Gage  &  Co., 
Ltd.  (Authorized  until  the  mid-summer  vacation  of 
1016),  5c. 

Ontario  School  Book-keeping.  Educational  Book  Com- 
pany of  Toronto,  Ltd.  (Authorized  until  the  midsum- 

mer vacation  of  1916).  80c. 
Ontario  Readers. — New  Series.  The  T.  Eaton  Co..  Ltd. 

(Authorized  until  the  mid-summer  vacation  of  1919)  : 
Primer.  4c;  First  Book,  6c;  Second  Book,  9c;  Third 
Book,  14c;   Fourth  Book,  16c 

English-French    Readers.      Copp,    Clark    Co..    Ltd.:    First 
Reader,    Part    I.,    10c;    First    Reader,    Part    II..    15c; 

Second  Reader,  25c;   Third  Reader,  35c 
No  text-books  are  prescribed  for  pupils  in  agriculture 

and  household  science.     These  subjects  shall  be  taken  up 
under  the  teacher,  and  suitable  reference  books  provided 

in  the  library  by  the  Board  of  School  Trustees. 
Drawing  books  are  no  longer  authorized. 
The   following   are    authorized    for   use    in    connection 

with   the   Ontario   School  Book-keeping:     Ontario   School 

Bookkeeping  Blank   and   Ontario   Pupil's  Outfit   in   Busi- 
ness papers,  20c.   for  both,  or  12c.   and  8c   respectively. 

Educational  Book  Company  of  Toronto,  Limited. 

English-German   Readers:  Aim's  First  German  Book, 
25c;  Aim's  Second  German  Book,  45c;  Aim's  Third  Ger- 

man Book,  45c;  Ahn's  Fourth  German  Book,  50c;  Aim's 
First  German  Reader,  50c 

Schedule   B  gives   the   text-books   authorized  for  con- 
tinuation and  high  schools  and  collegiate  institutes. 

The  Principles  and  Practice  of  Oral  Rending.  Canada 
Publishing  Co.,  Ltd.,  50c. 

High  School  English  Grammar.  Canada  Publishing  Co  , 
Ltd.,  75c. 

High  School  English  Composition.  Canada  Publishing 
Co.,  Ltd.,  50c 

Elementry  English  Composition  (Sykes).  Copp,  Clark 

Co.,  Ltd.,  40c 
High  School  Composition  from  Models.  Copp,  Clark  Co., 

Ltd.,  75c 

Ontario  High  School  Physical  Geography.  Morang  Ed- 
ucational Co.,  Ltd.  (Authorized  until  the  mid-summer 

vacation  of  1916),  60c 

Ontario  School  Geography.  Educational  Book  Co.,  of 
Toronto,  Ltd.  (Authorized  until  the  midsummer  vaca- 

tion of  1920),  65c. 

Ontario  High  School  Ancient  History.  Morang  Educa- 
tional Co.,  Ltd.  (Authorized  until  the  mid-summer 

vacation  of  1916),  75c. 

High  School  History  of  England  and  Canada.  The 

Copp,  Clark  Co.,  Ltd.,  65c 
History  of  Dominion  of  Canada  (Clement).  The  Copp, 

Clark  Co.,  Ltd.,  and  Methodist  Book  and  Publishing 
House,  50c. 

Wrong's  The  British  Nation.  Morang  Educational  Co.. 
Ltd.,  $1.00. 

Ontario  High  School  Arithmetic.  New  Edition.  The 

Hunter-Rose  Co.,  Ltd.  (Authorized  until  the  mid- 
summer vacation  of  1916),  40c. 

Hall  and  Knight's  Junior  Algebra.  The  Macmillan  Co., 
of  Canada,  Ltd.  (Authorized  until  the  mid-summer 
vacation  of  1915),  50c 

Ontario  High  School  Geometry.  The  Copp,  dark  Co.. 

Ltd.  (Authorized  until  the  mid-summer  vacation  of 
1917),  40c 

Ontario  High  School  Latin  Book  (Latin  Lessons  for  Be- 
ginners). Educational  Book  Company  of  Toronto,  Ltd. 

(Authorized  until  the  mid-summer  vacation  of  1915), 60c 

White's  First  Greek  Book.  Supplied  by  The  Oopip, 
Clark  Co.,  Ltd.  (Authorized  until  further  notice), 

$1.25. High  School  French  Grammar  and  Header.  The  Copp, 
Clark   Co..  Ltd.,  $1.00. 

High  School  German  Grammar.  New  Edition.  The  Copp, 

Clark  Co.,  Ltd.  (Authorized  until  the  mid-summer 
vacation  of  1916),  70c 

High  School  Physical  Science,  Part  I.  The  Copp,  Clark 

Co.,  Ltd.,  50c' 
High  School  Physical  Science.  Part  II.  The  Copp.  Clark 

Co.,  Ltd..  75c 

Ontario  High  School  Chemistry.  The  Macmillan  Company 
of  Canada,  Ltd.,  40c 

Ontario  High  School  Laboratory  Manual  in  Chemistry. 
The  Macmillan  Company  of  Canada,  Ltd.  (Both  the 
Chemistry  and  the  Laboratory  Manual  are  authorized 
until  the  mid-summer  vacation  of  1916),  20c. 
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Book-keeping  and    Drawing:  — 
Ontario    School    Book-keeping.      Educational    Book    Com- 

pany,  of   Toronto.    Ltd.      (Authorized    until    the    mid- 
summer vacation  of  1916),  30c. 

Ontario  Blank   Drawing  Book,  No.  2.     W.  J.  Gage  &  Co., 
Ltd.      (Authorized    until    the    mid-summer    vacation    of 
1916),  5c. 
The    School    Library   shall   be   required    to    contain    a 

supply    of   the    Laboratory    Manual    in    Chemistry    and   a 
supply    of    High    School    Botany,    Part    II.,    or   of   othei 
Floras.      Drawing   books    are    no    longer    authorized,    nor 

books  in  agriculture  and  household  science.     A  text-book 
in   Elementary  Plane   Geometry  is   no   longer  authorized, 
and  in  connection  with  Ontario  School  Book-keeping,  the 

following  are   authorized : — Ontario   School  Book-keeping 

Blank  and  Ontario  Pupils'  Outfit  in  Business  Papers,  12 
and  8  cts.,  respectively. 

Schedule  C  gives  a  list  of  the  books,  which  the  pub- 
lisher must  sell  direct  to  any  purchaser  at  20  per  cent, 

discount. 

Schedule  D  gives  a  list  of  text-books  no  longer  author- 
ized.    The  following  resolution  refers  to  them: — 

"(1)  The  editions  of  text-books  in  Schedule  D  below, 
which  were  used  in  any  school  during  the  year  ending 
the  first  of  July,  1910,  and  the  continued  use  of  which  is 
recommended  by  resolution  of  the  Board  of  School 
Trustees  on  or  before  the  reopening  of  the  schools  in 
August  or  September,  1910,  as  the  case  may  be,  shall  be 
deemed  authorized  for  such  school  at  the  maximum  prices 
indicated,  until  their  authorization  is  cancelled  by  the 
Minister  of  Education. 

"(2)  Unless  prevented  by  the  resolution  of  the  Board 
of  School  Trustees,  the  Principal  shall  introduce  next 

August  or  September,  as  the  case  may  be  ,the  textbooks 

newly  authorized  in  1908,  1909,  and  1910." 

feature  of  I  his  venture  is  the  fact  that  he  is  doing  his 
own  printing  of  follow-up  forms. 

Among  recent  trade  visitors  to  town  were  J.  B.  Hay, 
with  the  Eaton,  Crane  &  Pike  papers,  and  Thomas  Allen, 
of  McLeod  &  Allen. 

Canadian  books  are  holding  their  own  well.  A  window 
of  Canadiana  will  be  used  by  a  Montreal  retailer  in  the 
near  future. 

Created  a  Baronet. 

Adolph  Tuck,  managing  director  of  Raphael  Tuck  & 
Sons  Co.,  London,  New  York  and  Montreal,  is  now  a 
baronet,  having  been  thus  honored  by  King  George,  on 

the  occasion  of  His  Majesty's  birthday.  Sir  Adolph  was 
in  America  when  he  was  notified  of  the  proposed  crea- 

tion of  the  baronetcy  and  cabled  his  acceptance. 

The  house  of  Raphael  Tuck  &  Sons,  of  which  Sir 
Adolph  has  been  the  head  ever  since  the  retirement  of 
his  father,  the  late  Raphael  Tuck,  some  thirty  years  ago, 
is  recognized  as  one  of  the  leading  firms  of  art  publish- 

ers in  the  world,  with  branch  houses  in  all  importani 

countries.  The  dignity  thus  decided  upon  in  Mr.  Tuck'-, 
absence  from  England  is  obviously  a  recognition  of  his 
labors  in  the  cause  of  art,  not  only  for  the  well  situated 
public,  but  for  the  millions  of  the  greater  public  through- 

out his  Majesty's  dominions.  The  world-famed  trade 
mark  of  the  Easel  and  Palette,  which  appears  on  every 
post  card,  Christmas  card,  book,  picture,  calendar  and  art 
novelty  issued  by  the  firm,  is  looked  upon  3  my  where  as 
■  ho.  li  >ll  mark  of  quality. 

Sir  Adolph  and  Lady  Tuck,  together  with  their  daugh- 
ers,  Sybil  and  Muriel,  made  their  headquarters  during 

'heir  stay  in  New  York,  at  the  Plaza,  and  Ml  fcr  Eng- 
land on  board  the  Cedric,  which  sailed  on  June  25. 

Interesting  Items  from  Trade  Centres 
Correspondents  Throughout  Canada  Furn- 

ish  Trade  News — Holiday  Time    Being 
Enjoyed  by  the  Trade. 

Montreal  Report. 

Montreal,  July  1. — Throughout  the  various  branches 
of  the  stationery  trade,  dealers  report  a  very  encouraging 
volume  of  business.  This  is  particularly  true  of  the  book 
and  post  card  ends.  In  the  former,  old  favorites  are 
holding  their  own,  and  sales  of  new  books  are  very  large. 
The  usual  summer  post  card  demand  seems  to  be  on  the 
increase. 

It  is  not  to  any  one  line  that  the  present  briskness  is 
confined,  however.  Practically  all  lines  are  receiving 
their  full  share,  and  stationers  are  very  optimistic  over 
the  outlook. 

Wall  paper  manufacturers  report  large  advance  orders 
for  their  goods,  and  the  orders  seem  to  be  for  a  better 
average  quality  than  in  former  years. 

One  of  the  increasingly  popular  and  rather  new 
branches  of  the  stationery  trade  is  that  of  brass  desk 
sets.    Local  men  report  good  sales  in  this  line. 

Office  supplies  are  also  coming  to  be  a  standard  fea- 
ture. 

All  the  local  stores  are  carrying  good  stocks,  and  the 
volume  of  business  is  increasing  rapidly. 

Special  book  sales  seem  to  present  a  feature  of  recent 
trade.     There  have  been   several  lately. 

A  mail  order  department  is  the  latest  thing  with  one 
Montreal    retailer.      He   reports    very    good    success.      A 
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Various  Trade  Items. 

Owing  to  ill-health,  R.  A.  J.  Little  has  been  compelled 
to  relinquish  the  active  management  of  his  store  in  St 
Thomas.  He  has  made  an  arrangement  with  M.  G. 
Hay  to  take  charge  of  the  business,  until  such  time  as  he 
will  be  able  to  resume  work. 

J.  S.  Forsyth,  of  J.  S.  Forsyth  &  Co.,  and  Mr.  Scouten, 
of  the  Thompson  Stationery  Co.,  Vancouver,  are  both  in 
the  east  at  present. 

William  Copp,  of  the  Copp,  Clark  Co.,  visited  New 

York,  recently  to  make  arrangements  for  his  firm's  fall 

list. 

C.  E.  Fischer  has  purchased  the  stationery  and  post 
card  stock  of  F.  Walley,  Waterloo,  and  has  placed  the 
same  in  his  tobacco  and  cigar  store  on  King  St.  He  has 

fitted  up  the  department  elaborately,  and  will  carry  sta- 
tionery, school  books,  post  cards,  magazines,  newspaper* 

and  sporting  goods. 
A  Lutheran  bookroom  will  be  opened  up  in  Berlin  by 

September  1,  which  will  supply  the  Canada  synod  churches 
with  books  and  literature.  Rev.  Mr.  Langholtz,  of  Philips- 

burg,  has  accepted  the  managership,  and  will  retire  from 
the  active  ministry. 

At  the  recent  Book  Fair  in  Chicago,  held  during  the 

early  part  of  the  month,  a  special  display  was  made 

by  Laird  &  Lee,  at  the  Palmer  House,  with  Ed.  J.  Gold- 
bery  in  charge. 

A.  D.  Hurst,  American  representative  for  Charles 

Goodall  &  Co.,  has  purchased  a  five-passenger  touring  car. 
Mr.  Hurst  says  he  can  now  devote  all  his  time  to  the 

bowling  green,  as  the  car  amuses  the  family. 



Should  Local  Newspapers  Accept  Mail  Order  Advertising  ? 

A  Discussion  of  a  Question  which  is  Agitating  Merchants  all  over  the  Country — Loyal  Support 
of  the  Newspaper  by  the  Merchants  Should  be  Reciprocated — How  the  Publishers  Feel  About  It. 

WHERE  does  the  publisher 
 of  the  local  news- 

paper stand  in  relation  to  the  fight  which 
merchants  who  patronize  his  columns  may  be 

putting  up  against  mail  order  competition  ? 

To  one  phase  of  the  question  there  is  a  positive  answer. 

The  great  majority  of  publishers  have  at  least  demon- 

strated their  loyalty  to  local  interests  by  refusing  to  pub- 
lish the  advertisements  of  mail  order  houses  which  are 

offered  to  them  from  time  to  time.  Some  of  those  who 

have  so  refused  'have  expressed  themselves  as  satisfied 
with  the  amount  of  business  which  has  come  to  them  in 

the  shape  of  advertising  from  local  merchants.  Even  if 
they  were  dissatisfied  they  would  probably  take  the  same 
attitude  as  the  man  who  declares  that  the  local  merchants 

do  not  do  enough  advertising,  but  that  disloyalty  on  his 
part  would  be  out  of  the  question. 

There  are  wide-open  opportunities  for  sympathetic  co- 
operation between  the  newspaper  and  the  merchant  with 

regard  to  this  development  of  the  home  field  in  favor  of 
local  concerns.  The  medium  of  public  opinion  can  very 

often  pilot  to  success  any  organized  effort  which  the  mer- 
chants may  take  with  the  object  of  solving  their  different 

problems;  it  can  straighten  out  kinks  which  retard  united 
effort  among  merchants;  it  has  access  to  every  constituent 

of  the  community  and  can  do  much  educa.tive  work  in  dis- 
couragement of  long-distance  shopping. 

Must  be  Co-operation- 

There  is  neither  room  nor  reason,  therefore,  for  strain- 
ed relations  between  the  merchant  and  the  newspaper.  It 

would  seem  that  no  such  situation  should  be  allowed  to 

develop  which  would  suggest  to  either  party  a  retaliatory 

action  involving  recourse  to  out-of-town  patronage  or 
prices.  There  should  be  no  reason  why  one  side  should, 

for  example,  apply  a  handicap  to  the  other's  business  in 
the  form  of  a  mail-order  house  advertisement,  or  why  one 
should  jar  the  other  with  a  suggestion  that  he  can  get 
better  prices  on  printing  in  a  distant  city.  Yet,  these 
things  sometimes  happen,  and  a  good  instance  is  available. 

At  a  recent  conference  of  newspaper  men  where  the  dis- 
cussion hinged  on  a  certain  phase  of  co-operation  of  local 

business  interests,  one  man  stated  that  a  merchant  had 
recently  asked  him  for  a  figure  on  some  job  work.  The 
printer  gave  him  his  best  price,  whereupon  the  merchant 
protested  that  he  could  do  far  better  in  a  neighboring 
city.  Yet  this  man  was  one  who  did  not  hesitate  to  nudge 
the  newspaper  man  every  time  he  thought  the  mail  order 
houses  deserved  a  knock.  It  developed  at  the  meeting  in 
question   that   this   was   not   an   extraordinary  experience. 

A  Publisher's  Opinion. 
Should  country  newspapers  refuse  mail  order  adver- 

tising? 

The  following  reply  to  that  question  was  given  by  a 
publisher  a,t  a  recent  session  of  the  Weekly  Section  of  the 
Canadian  Press  Association: 

"On  general  principles,"  said  be,  "I  think  a  country 
newspaper  should  be  free  to  accept  advertising  from  any 
source  or  any  line  of  business,  provided  it  does  not  offend 
against  good  morals,  good  taste,  and  the  general  policy  of 
the   paper;    and   its    authors    are    financially    responsible. 

"The  city  department  store  is  the  big  opponent  of  the 
local   merchant,   tradesman,   and,   sometimes,  even   manu- 

facturer, and,  thus,  of  the  trade  interests  of  the  smaller 
towns  and  villages  with  whose  interests  those  of  the  local 
newspaper  are  vitally  associated.  These  interests  the 
home  journal  is  bound  to  promote  in  the  general  interests 
of  the  community. 

"My  own  opinion  on  the  question  is  that  when  local 
dealers  and  business  men  of  all  classes  are  giving  a  fair 

support  to  the  home  printing  offices,  in  the  way  of  news- 
paper publicity,  job  work  and  subscriptions,  the  local 

paper  should  stand  by  its  patrons  and  by  the  home  in- 
dustrial community.  When  such  happy  conditions  do  not 

exist  and  when  the  big  departmental  store's  advertising 
campaign  could  be  used  'to  point  a  moral  and  adorn  a 
tale,'  it  might  profitably  be  accepted  and  used  effectively in  that  way. 

"On  the  other  hand,  it  does  not  appear  to  the  writer 
to  be  a  square  deal  to  the  city  advertiser  to  accept  his 
copy  and  his  good  money  therefor,  and  then  knock  him 
and  his  class  in   the  local   and   editorial  columns. 

"Being  in  that  fortunate  class  receiving  a  very  gener- 
ous local  support,  and  feeling  that  we  should  reciprocate 

by  protecting  our  patrons,  this  paper  has  so  far  answered 

the  city  department  store's  advertising  question  in  the 

negative." 
An  Experience  and  a  Suggestion. 

Newspaper  publishers  generally  have  the  interests  of 
their  communities  at  heart.  They  are  called  upon  from 
time  to  time  to  give  consideration  to  the  various  problems 
which  beset  those  communities.  They  are  fully  aware  of 
baneful  influences  of  the  mail  order  problem,  and,  it  would 

appear,  are  ready  to  participate  in  any  plan  of  co-operar 
tion  looking-  to  its  solution.  Many  of  them  haive  already 
done  much  to  develop  local  loyalty.  The  experiences  of 

one  publisher  in  this  work  are  narrated  in  the  letter  re- 
cently received  at  this  office.  It  also  contains  a  good 

suggestion.    This  man  states: 

"Some  years  ago  we  devoted  much  thought  and  space 
to  the  subject  of  out-of-town  dealing,  and  I  feel  that  we 
did  some  good,  but  I  quit  it  when  one  of  our  merchants, 
who  clapped  me  on  the  back  oftenest  for  my  articles,  was 
in  the  habit  of  getting  stuff  that  he  did  not  keep  in  stock 
from  one  of  the  Toronto  houses.  Later  I  learned  that 

other  merchants  did  likewise,  and  I  felt  that  I  was  the 
fool. 

"However,  I  feel  that,  from  the  standpoint  of  a  town, 
the  continued  dealing  in  the  larger  cities  by  the  citizens 
of  the  smaller  towns  and  countryside,  will  eventually  ruin 
our  smaller  centres.  How  can  we  overcome  it,  is  the 
question?  I  see  but  one  way.  Our  merchants  may  go  on 

advertising  that  they  sell  as  cheaply  as  the  large  depart- 
mental stores  do,  but  that  does  not  go.  The  merchant 

has  to  show  what  the  department  stores  sell  certain  lines 

of  goods  for,  and  in  the  same  line  show  what  he  will  sell 
it  for. 

"Now,  my  idea  would  be  for  the  leading  merchants  of 
the  towns  to  join  forces,  and  branch  out  in  a  vigorous 
campaign  with  a  well  laid  plan.  Have  them  meet  weekly, 

take  Eaton's,  Simpson's,  etc.,  advertisement,  and  care- 
fully go  over  the  leaders,  noting  the  prices.  Then  ha,ve 

each  merchant  shape  his  advertisements  for  the  weekly 
papers  in  his  town  accordingly,  stating  in.  bold  figures  what 
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the  certain  articles  are  advertised  for  in  Toronto  and 

what  he  is  selling  them  for.  If  the  local  merchants  can 
sell  as  cheaply  as  the  city  chaps,  which  they  claim  they 

do,  then  such  a  course  to  my  mind  is  the  only  one  to  ap- 
peal to  the  buyer. 

"This  plan  may  not  be  feasible  in  some  places,  but 
I  do  not  see  why  it  could  not  be  made  to  work  in  others. 
It  has  now  come  to  be  a  question  of  competition  with  the 
departmentals  rather  than  locally,  and  the  sooner  the  local 
merchants  see  this  the  better.  In  our  town  alone,  it  is 
estimated  that  not  less  than  $3,000  monthly  leaves  here 

for  the  city  departmentals.    We  are  great  sufferers." 

Had  Led  to  Better  Advertising. 

In  other  letters  which  have  been  received,  there 
is  evident  the  same  willingness  to  be  of  service.  Probably 
the  best  instance  that  can  be  given  in  connection  with  this 
matter  is  the  action  of  the  Renfrew  papers  in  publishing 
of  their  own  accord,  price  lists  comparing  home  and  mail 
order  figures  with  the  idea  of  concentrating  the  attention 
of  the  people  on  the  fact  that  they  secured  no  advantages 
in  sending  orders  out  of  town.  Commenting  upon  this 
a  merchant  states: 

"The  newspapers  did  what  they  did  of  their  own  ac- 
cord, individually,  from  local  loyalty  and  of  goodwill  to 

their  local  advertisers. 

"The  papers  can  do  a  good  deal  along  these  lines  and 
frequent  consultation  between  publishers  and  merchants 
should  result  in  more  systematic  and  better  advertising. 

"While  it  is  hard  to  trace  any  direct  benefit  from 
such  co-operation  in  Renfrew,  there  is  no  doubt  less  trad- 

ing away  from  home  than  there  would  have  been  had  our 
Renfrew  papers  taken  departmental  advertising. 

"We  hardly  think  that  mail  order  business  has  de- 
clined. 

"There  is,  as  the  result  of  the  campaign,  a  greater  in- 

clination to  try'  price  list  advertising.  Have  tried  it  our- 
selves more  largely  lately  and  it  seems  to  be  developing 

satisfactorily." 

Co-operation,  a  unity  of  local  influences,  seems  to  me 
or.*?  of  the  first  great  essentials  in  dealing  with  this  or 
any  other  problem  confronting  the  local  merchant. 

Fire  is  Advertising. 

A  publisher  in  a  town  of  5,000  has  this  to  say: — ;"The 
merchants,  I  think,  are  largely  to  blame  for  losing  to  the 
departmental  stores  business  that  should  go  over  the  local 

counters.  Persistent,  intelligent  advertising  should  con- 
vince the  public  that  they  really  save  money  (all  things 

being  taken  into  consideration)  by  buying  at  home. 

"For  months  I  have  been  running  a  series  of  articles 
pointing  out  the  advantages  of  patronizing  the  home 
stores,  but  such  advice  can  have  but  little  force  unless  it 
is  backed  up  by  advertised  evidence  from  the  merchants 
whose  business  we  are  trying  to  help.  The  trouble  is  that 
too  many  merchants  bewail  ihe  amount  of  money  that 

goes  to  mail-order  housis  and  yet  are  not  willing  to 
spend  a  few  dollars  in  letting  the  people  know  that  pur- 

chases can  be  mLcde  just  as  cheaply  at  the  town  store 
without  taking  the  chances  of  buying  from  a  catalogue. 

There  is  an  old  saying  that  one  should  "fight  the  devil 
with  fire."  In  this  case  the  "fire"  is  advertising  and  if 
the  merchants  will  use  this  weapon  with  intelligence  they 
can  hold  a  large  portion  of  the  business  now  going  past 

them,  and  can  rest  assured  that  they  will  have  the  co- 

operation of  every  local  newspaperman." 

Interesting  Items  About  Canadiana 
Books  of  Special  Interest  to  Canadians 

Appearing  in  the  Near    Future — New Titles  Announced  this  Month. 

It  is  reported  that  Arthur  Stringer  is  collecting  his  es- 
says, preparatory  to  their  publication  in  book  form. 

Librarie  Beauehemin,  Montreal,  are  issuing  a  volume 

of  speeches  in  French,  of  the  Rt.  Hon.  Sir  Wilfrid  Laur- ier. 

A  volume,  descriptive  of  Vancouver  Island  has  been 
issued  by  the  Vancouver  Island  Development  League. 
The  book  has  been  made  by  the  Provincial  Government, 
and  an  edition  of  20,000  copies  printed.  There  are  57 
full  page  illustrations. 

A  third  edition  of  "Five  Thousand  facts  about  Can- 

ada," by  Frank  Yeigh,  has  already  been  called  for,  so 
marked  has  been  the  demand  for  the  1910  edition.  A 
recent  order  came  from  a  native  Indian  bookseller  in 

Calcutta.  The  publishers  of  the  booklet,  the  Canadian 
Facts  Publishing  Co.,  of  667  Spadina  Ave.,  Toronto,  are 
supplying  a  neat  oak  counter  board,  which  displays  the 
publication  to  great  advantage. 

Mrs.  Everard  Cotes  (Sara  Jeanette  Duncan),  has  in 

her  latest  novel,  "The  Burnt  Offering,"  given  a  picture 
of  the  present  unrest  among  the  natives  of  India,  and 
their  dissatisfaction  with  English  rule.  The  heroine  of 

the  storey  is  a  suffragette,  and  the  daughter  of  an  Eng- 
lish socialist,  who  has  a  seat  in  Parliament.  She  and  her 

father  visit  India  for  the  express  purpose  of  bettering 

the  condition  of  the  natives;  but  this  rather  unsuccess- 
ful! campaign  ends  with  a  romantic  love  story  on  the 

part  of  the  heroine. 
The  recent  deatli  of  General"  Sir  W.  F.  Butler,  a  world 

traveler  and  writer  of  note,  has  brought  his  three  books  on 

Canada— "The  Great  Lone  Land,"  "The  Wild  North 
Land,"  and  "Red  Cloud," — into  renewed  prominence 
and  renders  timely  t he  re-issue  of  these  titles  in  Mac- 

millan's  Library  of  Canadian  Travel.  In  this  connection 
it  might  be  mentioned  that  the  Macmillans  are  engaged 

on  the  production  of  a  momentous  work  on  Northwest 
exploration,  which  goes  back  before  the  time  of  Butler, 

and  even  antedates  Milton  and  Cheadle's  "The  North- 

west Passage  by  Land."  Particulars  of  this  work  ha>'e 
not  yet  been  handed  out. 

Archie  P.  McKishnie,  of  Toronto,  author  of  "Gaff 
Linkum, "  has  written  a  new  novel  to  be  published  in 
October  by  Desmond  Fitzgerald,  New  York.  Mr.  Fitzger- 

ald believes  this  story  to  be  an  exceptional  piece  of  week 

and  predicts  a  large  sale  for  it.  It  will  be  entitled  "Love 
of  tlie  Wild,"  and  will  be  published  in  a  Canadian  edi- 

tion by  McLeod  &  Allen. 

Cassell  &  Co.  have  just,  published   "Janey  Canuck  in 
the  West,"  by  Emily  Ferguson  (Mrs.  Arthur  Murphy,  of 
Edmonton),  announced  some  months  ago.    It  is  a  sprightly 
book  and  should  enjoy  wide  popularity. 

  $   
The  Robert  Simpson  Co.,  Toronto,  publishers  of  the 

new  Public  School  Arithmetic,  have  concluded  an  ar- 

rangement with  William  Briggs,  whereby  the  latter  under- 
takes the  distribution  of  the  books.  All  correspondence- 

addressed  to  the  Simpson  Co.  is  referred  to  William 
Briggs,  so  that  the  trade  will  save  time  by  writing  direct 
to  him.  The  cash  price  for  the  books  will  be  fl(>  cents  per 
dozen,  hut,  if  charged,  the  terms  will  be  $1.02  per  dozen, 

net,  cash  30  days.  This  arrangement  is  made  to  ac- 
commodate the  trade,  as  William  Briggs  has  to  buy  tin' 

books  from  the  Simpson  Co.  for  cash  at  the  regular  trade 

prices. The  books  will  not  be  ready  until  the  end  of  August. 
IO 
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Announcements  of  General  Works 

What  Canadian  Publishers  are  Prepar- 
ing—Several Important  Volumes  Ar- 

ranged for  — Outdoor  Books  Prominent. 

Two  charming  new  series  of  two-shilling  color  books 
are  being  imported  by  the  Copp,  Clark  Co.  These  are  the 
Present  Day  Gardening  series,  published  by  T.  &  E.  C. 
Jack,  and  the  Beautiful  England  series,  published  by 
Blackie  &  Son.  Of  the  former  two  volumes  have  now 

been  received — "Sweet  Peas"  and  "Pansies,  Violas  and 
Violets.  The  books  resemble  the  masterpieces  in  color, 
and  are  elaborately  illustrated.  Of  the  latter,  the  follow- 

ing titles  are  in  stock:  "Oxford,"  "Canterbury," 
"Skakespeareland,"  "The  English  Lakes,"  "Thames" 
and  "Windsor  Castle."  Each  volume  contains  twelve 
full-page  plates  in  color. 

"The  Health  of  the  City,"  by  Hollis  Godfrey  ($1.25 
net),  and  "Hints  on  House  Furnishing,"  by  W.  Shaw 
Sparrow  ($2.50),  are  among  the  new  books  having  a 
steady  sale  as  reported  by  McClelland  &  Goodchild. 

Arthur  Granville  Bradley,  author  of  "The  Fight  With 
France  for  North  America,"  has  been  granted  a  pension 
of  £80  in  recognition  of  his  work  in  historical  research. 

The  first  edition  of  "Roosevelt  in  Afrca, "  to  be  pub- 
lished shortly  by  Charles  Scribners'  Sons,  is  said  to  be 

one  million  copies.  It  will  be  printed  by  the  W.  B.  Con- 
key  Co. 

Some  Canadian  Books  of  the  Month 
Brief  Reviews  of  the  Work  of  Canadian 

Authors — A  Few  Titles  worth  Atten- 
tion by  Careful  Readers. 

Quite  a  number  of  volumes,  small  and  large,  of  Can- 
adian origin  and  setting,  have  appeared  during  the  last 

few  weeks,  and  a,s  usual  we  make  special  reference  to 
them.  The  growing  interest  in  all  such  works  is  so  notice- 

able as  to  make  such  a  course    advisable. 

Another  Book  on  Labrador. 

While  it  is  but  natural  to  expect  that  the  public  will 

be  more  curious  to  read  about  out-of-the-way  countries 
and  people  than  about  more  civilized  lands,  yet  it  is  as- 

tonishing the  number  of  books  that  have  been  written 
about  Labrador.  The  latest  volume  on  this  apparently 
inexhaustible  subject  is  by  Dr.  Charles  Wendall  Townsend, 

who  writes  of  "A  Labrador  Spring."  (Boston:  Dana 
Estes  &  Co.     Cloth,  $1.50). 

The  volume  is  interesting  not  only  as  a  description 
of  a  cruise  along  a  portion  of  the  southern  Labrador  coast 
beset  with  islands  and  abounding  in  salmon  rivers,  but 
also  from  its  human  atmosphere  of  Acadian  fishermen,  fur 
traders,  and  Montagnais  Indians,  and  it  gives  one  many 
glimpses  of  the  picturesque  life  in  these  little  known 
regions.  Particularly  interesting  are  the  careful  studies 
the  author  has  made  of  the  courtships  of  some  Labrador 
birds,  and  his  account  of  the  struggles  of  the  Labrador 

trees  as  revealed  by  their  annual  rings  is  a  distinct  addi- 
tion to  our  knowledge. 

The  chief  study  of  Dr.  Townsend 's  vacation  trip  to 
Labrador  was  a  study  of  the  brief  northern  spring  with 

its  melting  snow-banks,  its  bursting  buds  and  procession 
of  flowers,  its  migrating  burds  and  Indians  and  the  varied 

spring  activities  of  its  white  settlers.  This  book,  like 

"Along  the  Labrador  Coast,"  by  the  same  author,  is 
fully  illustrated  by  numerous  well-chosen  photographs 
taken  on  the  trip. 

The  Canadian  Who's  Who. 

To  Fred  Cook,  the  Ottawa  correspondent  of  the  Lon- 
don Times,  must  be  attributed  the  happy  thought  of  a 

Who's  Who  for  Canada.  The  country  is  quite  big  enough 
to  support  such  a  publication,  and  to  provide  sufficient 

material  to  fill  its  pages.  In  formal,  the  "Canadian 
Who's  Who,"  resembles  its  British  prototype,  having  a 
similar  red  cover,  and  the  same  arrangement  of  contents. 
While  the  editor  has  assembled  a  great  many  names  of 
prominent  Canadians,  the  book  cannot  be  said  to  be  com- 

plete in  all  respects.  There  are  numerous  omissions. 

Doubtless  these  will  be  rectified  in  next  year's  volume, 
but  it  is  to  be  regretted  that  the  book's  value  will  mean- 

while be  impaired  thereby.  (Toronto.  Musson  Book  Co. 
Cloth,  75c.) 

A  History  of  Methodism. 

The  second  volume  of  Bev.  J.  E.  Sanderson's,  "The 
First  Century  of  Methodism  in  Canada,"  carries  the 
reader  forward  from  1840  to  the  Union  of  1883.  Owing 
to  the  enormous  number  of  facts  which  have  been  cram- 

med into  the  book,  it  may  be  considered  more  as  a  val- 
uable record  of  events,  than  as  a  piece  of  literary  work. 

From  this  standpoint,  it  loses  some  of  the  interest  it  might 

otherwise  possess.  However  the  author's  purpose  has  been 
achieved,  and  the  chronicle  he  has  prepared  must  prove 
invaluable  in  years  to  come.  A  fine  collection  of  portraits 
of  the  men  and  women  prominently  associated  with 
Methodism  in  Canada  dimng  the  period  under  review, 
forms  a  valuable  feature  of  the  book.  (Toronto:  William 
Briggs.     $1.25  net.) 

In  Amber  Lands. 

Two  years  ago  a  small  volume  of  verse,  entitled  "A 
Romance  of  the  Lost,"  was  published  in  Montreal.  It 
contained  some  thirty-seven  poems  by  Tom  Mclnnes,  son 
of  His  Honor  Judge  Mclnnes,  of  Vancouver.  The  book 
attracted  some  attention  and  presumably  the  edition  was 
exhausted,  for  now  the  Broadway  Publishing  Co.,  of  New 
York  have  brought  out  the  same  poems  with  a  few  addi- 

tions, in  a  volume  with  the  attractive  title  "In  Amber 
Lands."  The  longer  poems,  "Lonesome  Bar"  and  "The 
Rime  of  Jacques  Valbeau."  are  striking  pieces  of  work, 
strong  and  dramatic  and  throughout  the  whole  book 
there  are  evidences  of  much  power. 

A  Canadian  Theological  Work. 

All  lovers  and  students  of  the  Bible  will  welcome  the 

present  volume  from  the  pen  of  Canon  Reiner  (Origin  of 

Light  and  Defence  of  the  Bible,  by  Canon  Reiner.  To- 
ronto: Hunter-Rose).  His  method  of  defence  is  first  to 

meet  the  assaults  of  its  enemies  who  have  made  use  of  the 

deductions  of  science,  fiction  and  destructive  criticism  as 
their  weapons  of  attack,  and  then  he  proceeds  to  establish 
an  analogy  in  operation  between  light  in  the  material 
world  and  that  Divine  sympathy  which  is  the  origin  of 
all  Spiritual  life.  In  the  Bible  he  sees  the  unfolding  of 
the  purpose  of  God  to  Man,  the  keynote  to  which  lies  in 

its  unbroken  "continuity." 

I.  V.  Fear,  druggist  and  fancy  goods  dealer,  Seaforth, 
has  disposed  of  his  business  to  S.  H.  Walley,  of  Waterloo, 
and  has  gone  to  Alberta. 
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Office   Equipment 

Enlarging  the  Scope  of  the  Business 
Take  a  Survey  of  the  Local  Field  and  Dis- 

cover where  the  Introduction  of  Modern 

Appliances  will  be  Helpful. 

The  slack  season  is  practically  over,  and  August,  with 
its  plans  for  another  busy  season  is  here.  Many  retailers 
have  taken  stock  and  are  now  in  a  position  to  judge  the 

past  year's  business.  To  every  man  the  vital  question  is: 
"How  can  I  make  more  money  next  year." 
.  No  doubt  you  have  had  your  share  of  the  business  in 

your  town;  at  least,  if  you  have  not,  your  question  is  too 
easy  to  answer  here.  Granted  then  that  conducting  your 
business  along  its  present  lines  you  cannot  increase  your 
revenue,  then  the  natural  conclusion  is  that  you  must  en- 

large your  sphere. 

There  are  two  directions  in  which  the  average  stationer 
can  enlarge,  one  the  fancy  goods  business,  and  the  other 

the  office  equipment  lines.  As  most  stationers  have  al- 
ready felt  the  need  of  carrying  fancy  goods,  the  only 

new  opening  is  with  the  new  machines  of  business. 

The  tendency  of  man  has  always  been  to  find  wavs 
and  means  of  simplifying  any  operation  which  lie  has  to 
perform,  and  this  principle  lias  entered  largely  into  the 
routine  of  office  work.  The  typewriter  lias  superseded 

the  pen,  the  loose  leaf  ledger  t lie  old  blankbook,  and  let- 
ters and  papers  are  cared  for  in  filing  cabinets  instead  of 

drawers  and  soap  boxes. 

if  you  can  show  any  man  in  your  town  how  he  can 
make  money  right  in  his  own  business  by  making  a  few 
additions  to  his  office  furniture  then  you  certainly  should 
be  able  to  sell  him. 

For  example,  is  there  a  merchant  among  your  possible 
customers,  a  man  who  sends  out  a  great  many  circulars 

every  month,  say  the  leading  gents'  furnisher  in  your 
town;  a  good  duplicating  machine  would  pay  for  itself  in 

one  year,  both  in  savings  on  printed  matter,  and  in  add- 
ed prestige  among  his  customers,  on  account  of  the  very 

personal  appeal  of  his  circulars. 
Next,  is  there  a  retailer  in  your  town  whose  office  is 

not  run  on  the  most  up-to-date  lines,  a  grocer  or  hard- 
wareman  who  is  unable  to  keep  his  books  as  he  would 
like,  on  account  of  pressure  of  business  and  lack  of  help? 
Show  him  one  of  those  simple  card  filing  systems,  which 
will  enable  him  to  keep  his  finances  straight  with  half  the 
labor  he  expended  before. 

These  are  only  two  instances  of  what  any  stationer 
may  do  in  any  town  in  Canada.  Besides  the  ordinary 
business  man,  he  has  the  lawyer  who  needs  legal  matin- 
scripts  and  forms,  the  doctor  who  should  have  a  small 
cabinet  for  his  prescription  records,  etc.,  etc.,  and  in  fact, 

every  man  in  a  town  who  is  doing  business  is  a  prospec- 

tive customer  for  the  office  equipment  dealer,  if  he   will 
get  out  and  go  after  him. 

The  average  stationer  may  stand  in  awe  of  the  rather 

dignified  term,  "office  equipment  dealer,"  but  in  reality this  personage  is  nothing  but  an  ordinary  man,  who  is 
not  afraid  to  get  out  and  hustle  for  business,  an  individ- 

ual who  knows  that  Mahommed  must  go  to  the  mountain 
or  in  other  woids  that  to  get  paying  business  you  must work  for  it. 

This  fall,  therefore,  when  you  are  debating  just  how 
you  will  make  the  year  of  1910-11,  the  most  profitable  of 
your  business  career  cast  your  eye  over  the  business  dis- 

trict of  your  town  and,  taking  every  man  separately, 
figure  what  he  needs  in  his  office  to  make  his  business 

system  complete.  In  this  mental  scouting  it  will  be 
necessary  to  use  judgment,  because  while  a  blacksmith 
needs  files  for  accounts  and  dockets,  he  has  no  use  for  a.i 
adding  machine. 

When  you  have  made  your  survey,  the  problem  of 
increasing  your  revenue  in  the  forthcoming  year  should 
be  definitelv  settled. 

Office  Equipment  in  the  West 
The  Progress  Being  Made  by  this  Move- 

ment as  Told  by  a   Winnipeg   Specialty 
Salesman. 

By  Clarence  Vermilyea,  in  "  The  Office  Outfitter." 

The  marvelous  development  of  all  branches  of  indus- 
try and  commerce  in  Canada  is  creating  a  most  fertile 

field  for  modern  office  devices.  Western  Canada  in  par- 
ticular is  .-bowing  marked  activity  and  new  firms  of  office 

outfitters  are  coming  into  existence  rapidly.  Of  all  Can- 
adian cities  Vancouver  is  probably  showing  most  marked 

signs  of  growth  and  activity  at  the  present  time.  There 
have  recently  been  two  new  firms  opened  here,  one  in  the 
furniture  and  specialty  line,  and  the  other  in  general 
commercial  stationery  and  office  outfitting.  Old  firms  too 
are  branching  out  and  extending  their  lines  to  meet  the  ac- 

tive demand.  All  through  the  west  we  find  dealers  turn- 
ing their  atention  to  the  office  supply  lines  even  in  such 

towns  as  Nelson,  Cranbrook,  Fernie  and  Lethbridge. 

In  Alberta. 

In  Calgary  we  find  the  better  class  of  stationers  adding 
lines  and  paying  more  attention  to  the  commercial  and 

office  supply  end  of  their  business.  In  fact  there  has  re- 
cently developed  an  excellent  business  here  in  the  com- 

ercial  stationery  line  exclusively,  and  all  dealers  are  do- 
ing a  good  business. 

Edmonton  has  one  exclusively  commercial  stationery 
and  office  supply  house,  while  there  are  several  stationers 
with  commercial  departments.  Here  also  is  a  new  firm 

devoting  themsevles  particularly  to  modern  labor-saving 
office  devices  and  specialties,  including  furniture.    Several 12 
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typewriter  companies  have  branches  or  agencies  in   this 
progressive  city. 

Saskatchewan. 

At  Medicine  Hat,  there  is  evidence  of  an  awakening 

to  the  profits  in  commercial  stationery  lines,  although  the 
field  here  for  the  more  expensive  specialties  is  limited. 

Regina,  the  capital  city  of  Saskatchewan,  has  several 
stationers,  with  commercial  departments,  as  well  as  type- 

writer agencies.  A  new  firm  has  also  entered  the  field 
here,  and  is  already  showing  signs  of  rapid  development. 

Saskatoon  has  an  aggressive  hustling  new  dealer  in 
the  stationery  and  law  form  business,  and  on  the  same 

street  is  a  new  furniture  firm.  Residents  of  this  city  an- 
ticipate a  big  future  in  view  of  the  belief  that  it  will 

be  a  ralroad  and  commercial  centre  for  t lie  province. 

Manitoba. 

Coming  into  Manitoba  we  find  some  good  firms  in 
Brandon.  These,  too,  are  showing  a  tendency  to  increase 

the  office  specialty  departments  of  their  business,  al- 
though there  are  no  exclusively  commercial  stationery  or 

office  equipment  stores  in  this  city.  There  are  typewriter 
agencies  and  furniture  dealers  carrying  office  furniture, 
but  no  one  specializes  along  office  equipment  lines. 

Portage  la  Prairie  has  several  stationery  firms,  two 

of  whom  carry  fairly  good  stocks  of  commercial  sta- 
tionery, but  here  also  is  the  lack  of  specialists  in  other 

devices. 

Winnipeg,  of  course,  is  the  home  of  specialty  and 
general  dealers  in  practically  all  branches  of  the  trade. 
There  is,  however,  a  certain  lack  of  specialists  in  the 

higher  prices  and  newer  devices.  All  of  the  more  prom- 
inent typewriters  are  sold  here,  and  some  of  the  facsimile 

typewritten  letter  machines.  Only  one  adding  machine 
firm  is  making  a  bid  for  business  here,  and  very  little  is 
being  done  in  commercial  phonographs  and  other  such 
specialties. 

Ontario. 

Fort  William  and  Port  Arthur  at  the  head  of  the  great 
lakes,  are  developing  rapidly  into  manufacturing  centres, 
and  dealers  in  these  cities,  more  particularly  the  former, 

are  becoming  more  interested  in  office  devices  and  com- 
mercial stationery. 

In  such  towns  as  the  Canadian  Soo,  Sudbury,  and 
North  Bay,  there  is  also  a  tendency  towards  commercial 
lines,  but  the  specialty  field  is  somewhat  limited.  East 
of  these  points,  throughout  Ontario  particularly,  there 
are  many  manufacturing  towns  and  cities,  and  the  condi- 

tions are  more  to  be  compared  with  those  in  the  United 
States.  The  country  is  longer  settled  than  the  west,  and 
the  population  is  thicker,  but  there  is  a  big  field  for  the 

specialty  salesman.  The  tendency  has  been  too  much  to- 
wards putting  one  man  on  territory  with  all  the  lines 

carried  by  the  house,  instead  of  educating  men  to  special- 
ize along  certain  lines. 
Recent  concessions  to  Germany  in  the  shape  of  the 

removal  of  the  surtax  duty  will  affect  some  American 
factories  in  doing  Canadian  business,  but  this  should 
not  be  a  serious  blow  as  the  Germans  will  still  have  to  pay 
tlie  same  duty  as  Americans. 

It  is  not  possible  in  this  short  article  to  take  up  all 
the  conditions  of  the  trade  in  Canada,  nor  is  it  possible 
to  mention  but  a  very  small  portion  of  the  cities.  I  have 
mentioned  those  of  the  west  particularly,  because  they 
are  newer  and,  therefore,  less  likely  to  have  been  brought 
to  the  attention  of  American  manufacturers.  There  is  soil 

in  this  field  that  will  yield  bountifully  to  proper  cultiva- 
tion under  the  directions  of  a  man  who  knows  the  condi- 

tions. 
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The   "Chad  Valley"   Letter  Files. 

The  convenience  of  these  files  is  appreciated  when 
traveling,  as  all  correspondence  is  readily  filed  and  easv 
of  access  when  required.  They  are  protected  by  strong 
cases,  into  which  files  are  placed,  and  can,  therefore, 
when  not  in  use  be  laid  Hal  or  placed  upright  on  desk. 
The  alignment  is  perfect  with  index,  and  will  be  found 

very  serviceable.  The  size  is  .'{^  x  11  x  12  inches,  and  No. 

612*4,  with  perforator,  costs  $8.00  per  dozen;  No.  6125, without  perforator,  cost  $7.20  per  dozen. 

New  Blank  Books. 

The  illustrations  show  No.  4,300,  a  new  series  of 

blanks,  just  issued  by  the  Copp,  Clark  Co.  They  are  half 
bound  with  red  back  and  covers,  black  cloth  sides,  colored 

edges,  titled  and  tooled  in  gold,  white  wove  paper,  paged. 
They  are  strongly  sewn,  opening  flat,  ruled  with  unit 

columns.  Ledgers  are  not  indexed.  Long-  Day  Books, 
size  6^  x  16  inches,  500  pages.  Journals  are  8  x  111  inches, 
500  pages  and  Ledgers,  8  x  111  inches,  500  pages,  ruled  full 
account  only  to  a  page.     Price  80  cents  each. 

A  Mammoth  Catalogue. 

The  new  stationery  catalogue  just  issued  from  the 
house  of  Buntin-Gillies  &  Co.,  Hamilton,  is  by  far  the 
biggest  and  best  effort  this  firm  has  ever  made  in  the 
catalogue  field.  The  cover  is  printed  in  red  and  gold,  on 
a  heavy  drab  colored  linen  finish  cover  paper.  The  book 
contains  nearly  300  pages,  and  from  cover  to  cover  it  is 
filled  with  items  necessary  to  the  stationer.  Every  piece 

is  illustrated,  and  many  are  shown  in  their  natural  colors. 
Buntin-Gillies  are  to  be  congratulated  on  their  book,  which 
can  truly  be  termed  artistic.  At  the  same  time  it  is  one 
of  the  most  useful  volumes  ever  issued  for  the  stationer. 
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In  every  civilized  country 

"Swan"  Fount  Pens  have  "made good. 
In  every  detail  they  come  as  near  perfection  as  is  humanly  possible. 

The  ink  flow  is  even  and  continuous,  the  ink  always  'there.'  No  shaking 
or  bumping  to  start  the  flow.  The  gold  pen  the  best  made  in  both  writ- 

ing and  lasting  qualities,  and  the  selling  prices  are  protected.  Are 

you  handling  this  satisfaction-giving  line  ?  It  is  the  'quality'  Fount 
Pen,  and  leaves  a  good  margin  of  profit  for  the  retailer.  Send  along 

a  trial  order.  We  will  help  boost  your  sales  of  'SWANS'  with  our 
artistic  Show  Cards,  Electric  Signs,  Velvet  Display  Pads,  and  other 
Novel  Publicity  Devices. 

Ask    for    details    of    our    proposition.     Get  in  touch  with  us  to-day. 

Mabie,  Todd  &  Company 
124  York  Street TORONTO 

Headquarters—  79-80  High  Holborn,  London,  W.C.,  England 
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The 

Victor"  Inkstand 
is  the  most  popular  and  best  selling 

low-height  stand  on  the  market!  It 
is  effective  in  keeping  ink  clear  and 
liquid,  and  is  simple  in  construction. 
Cover  moved  with  point  of  pen.  Wide 
base   obviates   danger  of  upsetting. 

There  is  a  steady  demand  for  this 
line  and  all  Canadian  wholesalers  han- 

dle it.    Liberal  discount  to  the  trade. 

The  Weeks-Numan  Co. 

39-41     Park    Street 

NEW  YORK  CITY 

HIGGINS' TAURINE  MUCILAGE 

THE  demand  for  a  clean, 
tenacious  and  pure  muci- 

lage, secure  against  the corrosive  influences  affecting 

the  average  product  in  this  line, 
induced  us  to  put  upon  the 

market  Higgins'  Taurine  Muci- lage. It  avoids  the  defects  of 
the  cheap  and  nasty  dextrine 
and  the  dear  and  dirty  gum 
mucilages.  It  is  stronger, 

catches  quicker  and  dries  more 
rapidly  than  any  other  mucilage, 
and  is  perfectly  clear,  clean, 
non-corrosive,  non-sedimentary 
?nd  pleasant  to  sight  and  scent. 
It  is  put  up  in  both  bottles  and 

safety  shipping  cans,  and  will  be  found  not  only 
convenient  for  use,  but  entirely  satisfactory  so  far 
as  its  working  qualities  are  concerned.  It  will 

please  your  trade. 

HIGGINS'  AMERICAN  DRAWING  INKS 
BLACKS  AND  COLORS 

The  Standard  Liquid  Drawing  Inks  of  the  World 

CHAS.   M.   HIGGINS    &    CO.,   Manufacturer. 
NEW  YORK  CHICAGO  LONDON 

Main  Office  and  Factory,  BROOKLYN,  N.Y.,  U.S.A. 
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"Made  in  Canada" 
A  completely  equipped  factory  is  now  in  operation  in  Montreal 
to  supply  the  ever  increasing  demands  for  Carter's  Inks  and Adhesives  in  Canada. 

A  thoroughly  competent  force  has  been  at  work  some  time, 
first  however  having  been  schooled  in  the  home  factory. 
Dealers  can  therefore  rest  assured  that  exactly  the  same 

high  standard  that  has  always  characterized  these  products 
will  be  maintained  in 

Carter's   Inks  and  Adhesives which  are  MADE  IN   CANADA 

Carter's  Writing  Fluid  maintains  its  position  as  the  best  general  ink  for  office  and  home.      This 
and  all  other  Carter  staples  and  specialties  listed  in  New  Canadian  Price  List-      Copy  on  request. 

Chicago 

THE  CARTER'S  INK  COMPANY 
MONTREAL,      CANADA 

New  York 

? School  Supplies: 
ASK 

Bun  tin,  Gillies  &  Company,  Limited 

Hamilton      -     and     -     Montreal 
WHOLESALE  ONLY 
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National  Be 
.ANK 
OOKS 

TRADE MARK 

MADE  in  all  sizes,  rulings    and 

bindings    to   meet   every    re- 
quirement of  the  accountant. 

They  contain  paper  of  extra  fine  qual- 
ity— the  best  products  of  the  Holyoke 

Mills  being  used  for  the  purpose. 

The  National  Line  also  includes  a 

wide  variety  of  Loose  Leaf  Ledgers, 
Price  Books  and  Memoiandums. 

National  Blank  Book  Co. 
HOLYOKE  MASSACHUSETTS 
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Macniven  <3&  Cameron 
Limited 

Steel,  Gold  and  Fountain 
Pen  Makers  to  the  Trade 

invite  enquiries  from  Canadian  Stationers 
for  samples  and  prices  of  their  manufac- 

tures. Their  list  includes  the  Waverley, 
Pickwick,  Owl  and  other  steel  pens,  Wav- 

erley and  other  Fountain  Pens  at  various 
prices,  and  they  are  large  makers  of 
imprint  Steel  and  Fountain  Pens  to  the 
Trade. 

Waverley  Works 
EDINBURGH 

Pen  Factory 
BIRMINGHAM 
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SPENGERIAN 
STEEL  PENS. 

The  Standard  Brand  in  United  States  for 

over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and  correspondents  as 

THE  BEST 
Works:  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors :  Spencerian  Pen  Co.,  Newt  York 
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ROB  ROY" 
PENS Sold  by 

All  Stationers 

in  6d.,  1  /-  and 
Gross  Boxes 

HINKS,  WELLS  &  CO, 

This 

series  of  Pens 
is  made  of  the 

same  material,  by  the 

same  tools,  by  the  same 

of  process  and  at  the  same 

works  as  the  series  of  '  Waver- ley'  Pens  which  Hinks.Wells  & 
Co.  have  for  30  years  and  upwards 

(prior  to  Sept.,   1901),  manufactured  for 
and  supplied  to  the  Proprietors  thereof. 

-       -       BIRMINGHAM.  ENGLAND 

HAVE  YOU  TRIED 
THIS 

ONE 
HEATH'S 

Supplied   by   leading   Wholesale 
Houses  in   Toronto  and   Montreal. 

London  (Eng.)  Export  Agoncy  : 

8  St.  Bride  St.,  London,  E.C. 

0278   TELEPHONE  PEN.  Reg.  in  Canada 

The 

REG: IN  CANADA 

PATENT    APPLIED    FOR 

SELLS  POST  CARDS 
BE  THE  FIRST  TO  STOCK 
THIS  MONEY-MAKER 

POST   CARD    DEALERS.  ASK    YOUR  JOBBER 
FOR  SAMPLES  AND  PRICES 

K 
PATENT    APPLIED    FOR 

If  Your  Jobber   Cannot  HTT-M  TT  CIUDT       I  f^  I  HP"V        4^A 
Supply    You,  Write    Us  1    0  JLs-        O  1  JtI  X   L 1  V-/ 1    1      I  \^W. 
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BOOKSELLER    AND    STATIONER 

Condensed    or    "  Want "    Advertisements 
BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  books 

is  the  problem  of  many  a  bookseller.  Try  an  adver- 
tisement under  this  headine. 

AUTHORS,    WHO    PUBLISH    THEIR    OWN 
books    will    find    the    BOOKSELLER    AND 
STATIONER  a  good  medium  through  which 

to  interest  the  trade  in  their  publications. 

BOOKS  IN  FOREIGN  LANGUAGES 

EMCKE  &  BUECHNER,  30  West  27th     St., 

_j    New  York.     (All  foreign  books.)        (12-10) 

EMCKE  &  BUECHNER,    30   West   27th   St., 
j    New  York.  Best  facilities  for  supplying  book* 

in  all  languages. 

BOOK  PLATES  (EX  LIBR1S) 

ROBERT  SNEIDER  CO.,  55  Fulton  St.,  corner 
Cliff,  New   York.     Designers   and   engravers 

of  book  plates  (ex  libris)  heraldic  and  mono- 
gram dies,  pearl   inlaid  stamping,   for   stationery. 

  
(2-11) 

BUSINESS  FOR  SALE 

FOR  SALE— Book  and    stationery  store,  Gran- ville St.     Good  stock,  about  $3,000.     Owner 
retiring  from  business.    Great  chance  for  live 

man.     Nelson's,   813  Granville  St  ,  Vancouver. 

PRIVATE  XMAS  CARDS 

PRIVATE  CHRISTMAS  CARDS  —  Travelers 
wanted  to  place  Sample  Books  among  store 
keepers.  Salary  and  commission.  Number 

strictly  limited.  High  class  cards,  large  variety, 
choice,  select,  very  cheap.  Book*;  free.  Send  for 
particulars  immediately.  CHIPCHASE,  Cardex, 
Darlington,  England. 

PRIVATE  CHRISTMAS  CARDS  —  All  new. 
large  selection,  cheap  choice,  from  thirty- 
four  cents  dozen.  Big  business  for  stationers 

In  Private  Greeting  Cards.  No  stock.  No  trouble. 
Two  dollar  sample  books  free.  Carriage  thirty 
cents.  Number  strictly  limited.  Send  at  once  for 
circular.  Fifty  per  cent  profit.  Trade  references 
willingly  given.  CHIPCHASE,  Cardex,  Darling- 

ton, England. 

WANTED 

W ANTED  —  Experienced  salesman.  Apply  C. H.Harcourt  Co.  255  Wellington  St.  W., 
Toronto,  Ont. 

INFORMATION  WANTED. 

THE  EDITOR  OF  THE   BOOKSELLER   AND 
Stationer  desires  to  be  kept  posted  on  the  pub- 

lication of  all  new  books  and  magazines  in  the 
Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    him    of    any  omissions   from  the 
lUts  published  each  month. 

PERIODICALS. 

KEEP  POSTED— The  leading  authority    in    Ca- 
nada on  groceries  and   food  products  is  THE 

CANADIAN  GROCER.     Important  tradecon- 
ditions  generally  discussed  every  week.     Price  $2 
per  year. 

THE  market   reports    make    HARDWARE   AND 
METAL  a  necessity  to  every  hardware  merch- 

ant,  paint  and  oil    dealer    in    Canada.     It  is 
mailed   everv  Friday.     Subscription   price   $2    per 
year.     Address  HARDWARE  AND  METAL,  Mont- 

real, Toronto  or  Winnipeg. 

MISCELLANEOUS 

A  BOOK-KEEPING  STAFF  IN  ITSELF,  doing 
the  work  with   machine  precision   and  accu- 

racy, the  National  Cash  Register.    Write  for 
demonatration  literature.    National  Cash  Register 
Co.,  285  YongeSt     Toronto. 

ACCURATE  COST  KEEPING  IS  EASY  if 
you  have  a  Dey  Cost  Keeper.  It  automatical- 

ly records  actual  time  spent  on  each  operation 
down  to  the  decimal  fraction  of  an  hour.  Several 
operations  of  jobs  can  be  recorded  on  one  card. 
For  small  firms  we  recommend  this  as  an  excel- 

lent combination— employees'  time  register  and 
cost  keeper.  Whether  you  employ  a  few  or  hun- 

dreds of  hands,  we  can  supply  you  with  a  machine 
suited  to  your  requirement*.  Write  for  cataUg. 
International  Time  Recording  Company  of  Can- 

ada, Ltd.  Office  and  factory,  29  Alice  Street, Toronto. 

ANY  MAN  who  has  ever  lost  money  in  the  mails 
has  had  occasion  to  learn  by  painful  exper- 

ience that  the  only  properway  to  remit  money 

is  by  Dominion  Express  Money  Orders  and  For- 
eign Drafts.  If  lost  or  delayed  in  the  mails,  a 

prompt  refund  Is  arranged,  or  new  order  issued 
without  further  charge. 

ATTRACTIVE  FIXTURES  sell  your  goods, 
Walker  Bin  Fixtures  and  Show  Cases  prove 
invaluable  in  economising  store  space,  and 

by  compelling  custom,  assist  materially  in  effect- 
ing sales.  Send  for  catalog.  Estimates  for  fix- 

tures submitted.  Walker  Bin  and  Store  Fixture 
Co.,  Ltd.,  Berlin,  Ont.  (tf) 

COPE LAND-CHATTERSON  SYSTEMS— Short, 
simple.     Adapted  to  ill   classes   of   business. 
Copeland-Chatterson-Crain,     Ltd.,     Toronto 

and  Ottawa.  (tf) 

DOUBLE  your  floor  space.  An  Otis-Fensom 
hand-power  elevator  will  double  your  floor 

space,  enable  you  to  use  that  upper  floor  either  as 
stock  room  or  as  extra  selling  space,  at  the  same 
time  increasing  space  on  your  ground  floor.  Costs 

only  $70.  Write  for  catalogue  "B."  The  Otls- Fensom  Elevator  Co.,  Traders  Bank  Building, 
Toronto.  (tf) 

EGRY  BUSINESS  SYSTEMS  are  devised  to 
suit  every  department  of  every  business.  They 
are  labor  and  time  savers.  Produce  results  up 

to  the  requirements  of  merchants  and  manufacturers. 
Inquire  trom  our  nearest  office.  Egry  Register 
Co,,  Dayton,  Ohio;  133  Bay  Street,  Toronto;  258% 
Portage  Avenue,  Winnipeg  ;  308  Richards  Street, 
Vancouver. 

ELLIOTT-FISHER     Standard      Writing-Adding 
Machines    make    toil    easier.      Elliott-Fisher 
Limited,  513  No.  83  Craig  St.  W.,  Montreal, 

and  Room  314,  Stair  Building,  Toronto.         (tf) 

ELIMINATE  FIRE  RISK,  save  Insurance,  re- 
duce maintenance  costs  and  save  money  on 

your  actual  building  work  byusing  the  KAHN 
SYSTEM  of  Fireproof  Construction.  Used  in 
many  of  the  largest  business  premises  on  this 
Continent.  Write  for  catalogue.  Trussed  Con- 

crete Steel  Company  of  Canada,  Ltd.,  Walker  Rd., 
Walkerville.Ont.  (tf) 

EVERY    RETAIL    MERCHANT    should    use    a 
Typewriter  and  every  retail    merchant   would 
use  a  Typewriter  if  he  knew   the   liberal  pro- 

position we  are  prepared   to    make.     A   simple    re- 
quest will  bring  It.     The  Monarch  Typewriter  Co., 

Ltd.,  98  King  St.  West,  Toronto,  Ont. 

ERRORS  AVOIDED,  LABOR  SAVED  — Using 
the  Shouperior  Autographic  Register.  Three 
copies  issued  at  one  writing.  1st,  Invoice; 

2nd,  Delivery  Ticket;  3rd,  Charge  Sheet,  perforat 
ed  for  filing.  No  handling  of  carbons.  High 

grade  printing  and  neat  invoices.  Make  full  In- 
quiry. Autographic  Register  Co.,  191-193-195 

Dorchester  St.  East,  Montreal.  (tf) 

FIRE  INSURANCE.     Insure   in    the   Hartford. 
Agencies  everywhere  in  Canada. 

FOR  FILING  PAPERS,  LETTERS  and  Vouch- 
ers, fastening  bulky  envelopes  or  backing 

statements  the  ACME  No.  2  Binder  is  indis- 
pensable in  every  office.  Penetrates  the  thickest 

paper  and  perforates  and  binds  In  one  operation. 
For  sale  by  all  stationers.  A.  R.  MacDougall  & 
Co.,  Canadian  Agents,  Toronto. 

GET  THE  BUSINESS;  INCREASE  YOUR 
SALES.  Use  Multigraph  Typewritten  Letters. 
The  Multigraph  does  absolutely  every  form  of 

printing.  Saves  you  25  p.c.  to  75  p.c.  of  your 
printing  bill.  Multigraph  your  office  forms, 
letterheads,  circular  letters.  Write  us.  American 
Multigraph  Sales  Co.,  Ltd.,   129  Bay  St.,  Toronto. 

IF  you  have  been  afflicted  with  one  of  those  foun- 
tain pens  that  won't  write  when  you  want  it  to, 

or  leaks  when  you  don't  want  it  to,  give  It  away 
to  one  of  your  poor  relstlons  and  buy  a  Moore 
Non-Leakable  Fountain  Pen  and  you  will  be  happy. 
Consult  your  stationer.  W.  J.  Gage  &  Company, 

Toronto, sole  agents  for  Canada, 

K AY'S  FURNITURE  CATALOGUE  contains 160  pages  of  fine  half-tone  engravings  of 
newest  designs  in  carpets,  rugs,  furniture, 

draperies,  wall  papers  and  pottery  with  cash 

prices.  Write  for  a  copy— it's  free.  John  Kay  Co., 
Ltd.,  36  King  St.  Weal,  Toronto. 

1TEEP  ACCOUNTSWITHOUT  BOOK-KEEP- 
**■  INC.  A  century  ago  accounting  meant  keep 

ing  books.  To-day  you  can  keep  accounts 
cheaper,  better,  quicker  ajid  more  accurately  by 
throwing  away  all  books  and  installing  a  McCaskey 

Account  Register.  Don't  be  skeptical— investiga- 
tion costs  nothing.  Write  us  to-day.  Dominion 

Register  Co.,  Ltd.,  lOOSpadina  Ave.,  Toronto,  (tf) 

MODERN  FIREPROOF  CONSTRUCTION. Our  system  of  reinforced  concrete  work,  as 

successfully  used  in  many  of  Canada's  larg- 
est buildings,  gives  better  results  at  lower  cost. 

"  A  strong  statement,"  you  will  say.  Write  us  and 
letus  prove  our  claims.  That's  fair.  Leach  Con- 

crete Co.,  Ltd.,  100  King  St.  West,  Toronto,      (tf) 

DROBABLY  the  most  talked  about  machine  in 
Canada  is  the  Hainer  Book-keeping  Machine. 
It  combines  in  one  machine  the  cash  and 

credit  register,  time  recorder  and  account  register. 
Representatives  wanted  everywhere.  Write  for 
our  proposition.  Book-keeping  Machines,  Ltd., 
424  Spadlna  Ave.,  Toronto.  (tf) 

SAVE  50%  OF  THE  COST  OF  HANDLING merchandise  by  installing  a  Beath  System  of 
Overhead  Carriers.  Saves  valuable  Hoor 

space  because  the  trackage  is  on  the  ceiling.  Sys- 
tems for  all  kinds  of  businesses,  large  or  small. 

Write  us  for  Illustrated  catalog.  W.  D.  Beath  & 
Son,  193  Terauley  St.,  Toronto.  (tf) 

SHOW  CASES  AND    STORE    FIXTURES    for every  business.  Send  for  Illustrated  catalogue. 
Jones  Bros.  &  Co.,  Limited,  30-32  Adelaide 

St.  W.,  Toronto,  Ont.  (if) 

SCOTCH  PLAID  STATIONERY  is   the    latest 
creation  for  business   and   society  correspon- 

dence.    Paper  and  envelopes  present  a   finish- 
ed linen  surface,  most  agreeable  to  the  pen  touch. 

Leading  stationers  have  it.     Write    for    samples! 
The  Copp,  Clark  Co.,  Limited,  Toronto.         (tf) 

THE  "KALAMAZOO"  LOOSE  LEAF  BINDER Is  the  only  binder  that  will  hold  just  as  many 
sheets  as  you  actually  require  and  no  more. 

The  back  is  flexible,  writing  surface  flat,  align- 
ment perfect.  No  exposed  metal  parts  or  compli- 
cated mechanism.  Write  for  booklet.  Warwick 

Bros.  &  Rutter,  Ltd.,  King   and   Spadina,  Toronto. 

THE  METAL  REQUIRED  IN  A  MODERN CONCRETE  BUILDING.  Our  special 
facilities  enable  us  to  produce  at  minimum 

cost  Concrete  Reinforcements,  Fenestra  Steel 
Sash,  Automatic  Fire  Shutters  and  Steelcrete 
Metal  Lath.  Complete  stock;  quick  delivery. 
Before  deciding  write  us  for  catalogue  and  prices. 
Expanded  Metal  and  Fireproofing  Co.,  Ltd., 

Fraser  Ave.,  Toronto.  (tf)    ' 
VT7AREHOUSE     AND    FACTORY    HEATING 
"       Systems.      Taylor-Forbes      Company,    Ltd. 

Supplied  by  the  trade  throughout  Canada. 

VT7ANTEP— A  splendid  opportunity  for  dealers 
"  to  handle  the  best  combination  Duplicating Addressing  andOfflce  Printing  Machine  on 
he  market.  Exclusive  territory.  Send  name  and 
address,  giving  occupation  and  references,  to  the Canadian  Writerpress  Company,  Ltd.,  33  John St.,  Hamilton,  Ont. 

WHEN   BUYING  BOOKCASES  insist  on  hav- 
ing  the    best  in  the   market— "  Macey    Sec- 

tional Bookcases."     Carried  In  stock  by  all 
up-to-date   furniture   dealers.     Illustrated    bookie* 
sent  free  on  request.     Canada  Furniture  Manufac- 

turers, Ltd. ;  General  offices,  Woodstock,  Ont.  (tf) 

WHY  IMPORT  Loose-Leaf  Binders  and  Metal 
Partswhen  you  can  buy  '"  Systems   Quality" from  us?     We  make  the  best  binders  in  the 

world;  make  them    to  match,    too.     Ours   are   the 
Canadian    Loose-Leaf  Standards.     Business   Sys- 

tems Limited,  Manufacturing  Stationers,  Toronto 

(tf)
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Cumulative  List  of  Canadian  Book  Publications  for  the  Half  Year 

A  Record  of  all  Books  Issued  with  the  Imprint  of  a  Canadian  Publisher  dur- 
ing the  Six  Months,  January    to  June,    1910  — A  List  Worth  Preserving. 

Aberdeen,  Countess  of.  Our  Lady  of  the  Sunshine  and 

her  International  Visitors.  Edited  by  Ladj  Aberdeen. 

Toronto:  Copp,  Clark.  February.  Paper  boards,  35 
cents. 

Alcott,   Louisa,   F.     Works.     8   Volumes.     New   Edition. 
Toronto:  Musson.    March.     Cloth,  $1, 

*  '"Anderson,  Rev.  J.  D.  Reminiscences  and  Incidents  con- 
nected with  the  Life  and  Pastoral  Labors  of  the  Rev 

John  Anderson.  Edited  by  bis  son,  Rev.  J.  D.  Anderson, 
B.A.,  Beauharnois,  Que.  Toronto :  William  Brings. 

January.     340  pages,  51/2x8%.    Cloth,  $1.25  net. 

Andom,  R.   Our  Flat.   Toronto :  Cassell.   March.   Cloth,  $1. 

Andom,   R.     Four  Men   With   a  Van.     Sixpenny  edition. 

Toronto:     Cassell.     June.     Paper  cover,  15c. 

Askew,  Alice  and  Claude.  The  Sporting  Chance.  London. 
Melbourne  and  Toronto:  Ward  Lock  &  Co.  January. 

Cloth,  $1.25. 

Atherton,  Gertrude.     Tower  of  Ivory.     Toronto:  Macmil- 
lan.     February.      Cloth,  $1.50. 

Austin,  Alfred.     The  Bridling  of  Pegasus.     Toronto:  Mac. 

millan.     March.     Cloth,  $2.00  net. 

Bailey,  L.  H.  Manual  of  Gardening.  Toronto:  Macmillan. 

April.     Cloth,  $2.00  net. 

Barclay,  Florence.    The  Rosary.    Toronto:  Musson.  March. 

Cloth,  $1.25. 

Barrie,  J.  M.  A  Window  in  Thrums.  New  Edition.  St. 

Cuthbert  Series,  Toronto:  Henry  Frowde.  May.  Cloth, 
35c. 

Bartlett,  Frederick  Orim.  The  Seventh  Noon.  Toronto: 

McLeod  &  Allen.     February.     Cloth,  $1.25 

Bell,  J.  J.  Wullie  MiWattie's  Master.  Toronto:  Henry 
Frowde.     June.     Cloth,  60  cents. 

Bennett,  Arnold.  Helen  With  the  High  Hand.  Toronto: 

Henry  Frowde.     June.     Cloth,  $1.25. 

Bindloss,  Harold.  The  Gold  Trail.  Toronto:  McLeod  & 

Allen.     May.     Cloth,  $1.2.-). 
Bindloss,  Harold.     Thurston  of  Orchard  Valley.  Toronto: 

McLeod  &  Allen.     February.    Cloth,  $1.25.  ■ 

Binnie-Clark,  G.  A  Summer  on  the  Canadian  Prairie, 

Toronto:  Musson.     May.     Cloth,  $1.25. 

Blakelee,  G.  E.  The  Home  Workshop.  Toronto:  Musson. 

May.    Cloth,  $1.00.     . 

Blei,  Franz     The  Powder  Puff,  a  Ladies'  Breviary.     To- 
ronto:  Musson.    February.    Cloth,  $1:00. 

Bonner,  Geraldine.  The  Emigrant  Trail.  Toronto:  Mc- 

Leod &  Allen.    April.    Cloth,  $1.25. 
18 

Bosworth,  G.  F.     Narrative  Geography  Readers.     Books  I 
and    II.     Toronto:   Macmillan.     March.     Cloth,  each. 
30  cts.  net. 

Brainerd,     Eleanor    Hoyt.       The    Personal     Conduct    of 

Belinda.     Toronto:  Musson.     March.     Cloth,  $1.25. 

Broughton,  Rhoda.     Cometh  up  as  a  Flower.     Cheap  re- 
print edition.     Toronto:  Macmillan.     April.     Cloth,  25c. 

Buckley,  Edith  E.     The  Snare  of  Circumstances.    Toronto: 
Musson.    February.    Cloth,  $1.25. 

Butler,  General  Sir  William.    The  Great  Lone  Land.   New 

edition  in  Macmillan 's  Library  of  Canadian  Travel. 
Toronto:  Macmillan.    March.     Cloth,  $1.25. 

The    Wild    North   Land.   'New   edition   in   Macmillan 's 
Library    of   Canadian    Travel.      Toronto:    Macmillan. 
March.     Cloth,  $1.25. 

Red  Cloud.    New  Edition.    Toronto:  Macmillan.    March. 
•      Cloth,  75  cts. 

Butler,   Lady.     From   Sketch-Book   and  Hairy.     Toronto: 
Macmillan.     March.     Cloth,  $2.00  net. 

Call,  Annie  Payson.     Nerves  and  Common  Sense.  Toronto: 

Musson.     February.   Cloth,  $1.25  net. 

Camp,  Samuel  G.     Fishing  Kits  and  Equipment,     Toronto: 
Musson.     May.     Cloth,  $1.00. 

Carter,  Lillian.    Modelling  from  Nature.    Toronto:  Cassell. 

June.     Paper  covers,  30  cts. 

Chailley,  M.  Joseph.     Administrative  Problems  of  British 

India.     Toronto:     Macmillan.     April.     Cloth,  $3.00  net. 

Chambers,  Robert  W.     The  Green  Mouse.     Toronto:   Mc- 
Leod &  Allen.     April.     Cloth,  $1.25. 

Chatterton,   E.   K.     Electrical  Distributing  Network   and 
Transmission  Lines.     Toronto:  Cassell.     June.     Cloth, 

$6.25. Chester,    George    Randolph.      The   Early   Bird.      Toronto: 
McLeod  &  Allen.     May.     Cloth,  $1.25. 

Churchill,  Winston.     A  Modern  Chronicle.     Toronto :  Mac- 
millan.    April.     Cloth,  $1.50. 

Clark,  Ellery  H.     The  Carleton  Case.     Toronto:  McLeod 

&  Allen.     April.     Cloth,  $1.25. 

Clark,  Charles  Heber   (Max  Adeler).     The  Great  Natural 

Healer.     Toronto:   Musson.     May.      Cloth,  50  cents. 

Clayton,  Margaret.     Camping    in    the    Forest.      Toronto: 

Musson.     June.     Cloth,  $1.50. 

Clouston,    J.    Storer.       The   Prodigal   Father.       Toronto: 

Copp,  Clark.     March.     Cloth,  $1.25. 

Coffin,  John  E.     Coffin's  Interest  Tables.     New  Edition. 

Toronto.  Copp,  Clark.    April.    Cloth,  75c. 
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Coke,    Desmond.      Beauty    for   Ashes.     Toronto:    Henry 

Frowde.    June.    Cloth,  $1.25. 

Colborn,  Grace  Isabel.     Joe  Muller,  Detective.     Toronto: 

McLeod  &  Allen.    May.    Cloth,  $1.25. 

Conington,  M.    How  to  Help.    Toronto:  Maemillan.    Jan- 

uary,   Cloth,  $1.50  net. 

Conington,  John.     The  Aeneid  of  Virgil.     Translated  b
y 

John   Conington.    Maemillan 's  Pocket  Classics  Series. 

Toronto:  Maemillan.     February.    25  cents  net. 

Cooking  by    Gas.     New    and    Revised   Edition.     Toronto
: 

Cassell.  '  May.  Cloth,  30  cents,  net. 

Connor,  Ralph.  Cheap  Reprint  Edition  of  Ralph  Connor's 
Books.  G  volumes.  Black  Rock.  Sky  Pilot.  The 

Prospector.  The  Doctor.  Glengarry  School  Days. 

The  Man  from  Glengarry.  Toronto:  Westminster 

Co.  Cloth,  50  cts.,  each. 

Cooking  by   Gas.     Toronto:    Cassell.     June.     Crown,  8vo. 

Cloth,  30  els. 

Courthope,  W.  J.     A  History  of  English  Poetry.     Vol.  VI. 

The  Romantic  Movement  in  English  Poetry.     Effects 

of  the  French  Revolution.     Toronto:  Maemillan.  
Feb- 

ruary.    Cloth,  $3.25  net. 

Crawford,  F.  M.     The  Undesirable  Governess.     Toronto. 

Maemillan.     April.     Cloth,  $1.50. 

  .     Lonely    Parish.      Cheap   reprint   edition.      Tor- 

onto: Maemillan.    April.     Cloth,  25c. 

  .      Mr.    Isaacs.     Cloth   reprint   edition.     Toronto: 

Maemillan.     April.     25c. 

Crewdson,  Mrs.  Charles  N.     An  American  Baby  Abroad. 

Toronto:  Musson.     May.     Cloth,  $1.25. 

■ -Crighton,  A.  J.      Health  Lectures  based  on  the  Science 

of  Human  Electricity.     No.  1  and  No.  2.     Niagara-o
n- 

t he-Lake:  A.  J.  Crighton. 

Crockett,  S.  R.     Deep  Moat  Grange.     Cheap  Reprint  Edi
- 

tion.   Toronto :  Copp,  Clark.    June. 

Crouch,  Joseph.     Puritanism  and  Art.     Toronto:  Cassell
, 

May.     Cloth,  $3.75  net. 

Curwood,    James    Oliver.      The   Hanger   Trail.     Toronto: 

McLeod  &  Allen.      March.     Cloth,  $1.25. 

D'Anethan,   Baroness.     Two     Women.     Toronto:      Copp, 

Clark.     February.     Cloth,  $1.25. 

Deakin,  Dorothea.     The  Goddess  Girl.     Toronto:  Cassell.
 

May.     Cloth,  $1.25. 

Dean,    Sara.      A   Disciple   of   Chance.      Toronto:     Copp, 
Clark.     March.     Cloth,  $1.25. 

Deeping,  Warwick.  The  Rust  of  Rome.   Toronto:  Cassell. 
March.     Cloth,  $1.25. 

De  Groot,  J.  J.  M.     The  Religion  of  the  Chinese.    Toronto: 

Maemillan.     January.     Cloth,  $1.25  net. 

Dehan,    Richard.      The    Hop    Doctor.      Toronto:    Henry 

Frowde.     June.     Cloth,  $1.25. 

Devereux,  William.    Sir  Walter  Raleigh.    Toronto:  Briggs. 

February.    Cloth,  $1.25. 

Dickens,   Charles.     Christmas  Books.     New  Edition.     To- 
ronto: Musson.     March.     Cloth. 

Doane,  Bishop.    The  Book  of  Easter.    Toronto:  Maemillan. 

March.     Decorated.  Cloth,  $1.25  net. 

Doubleday,   Roman.     The  Red  House   on   Rowan   Street. 

Toronto:  Musson.     March.     Cloth,  $1.25. 

Doyle,    A.    Conan.      The    Crime    of    the   Congo.      Toronto: 

Musson.     February.     Cloth,  50  cents. 

Edghill,  Rev.  E.  A.       Faith     and     Fact:       A  Study  of 

Ritschlianism,      Toronto:    Maemillan.      April.  \    Cloth, 

$1.50  net, 

"Empire  Club  Speeches.  Doing  addresses  delivered  be- 

fore the  Empire  Club  of  Canada.  2  volumes.  Vol.  1. 
1907-1908.  Vol.  11..  L90S-1909.  Edited  by  J.  Oastell 
Hopkins.    Toronto:  Empire  Club  of  Canada.     April. 

Falconer.  Cecilia  de  Noel.  Cheap  reprint  edition.  Tor- 
onto: Maemillan.     April.     Cloth,  25c. 

Farrar,   Dean.     Eric;   or,   Little  by    Little.     New   Edition. 

Toronto:    Maemillan.     February.    Chilli,   75    cents. 

Farrar,  F.  W.     St.  Winifreds.     New   Editiftn.     Toronto: 

Maemillan.     April.     Cloth,  75c. 

Fenwick,  Frances  De  Wolfe.    The  Arch-Satirist.    Toronto: 

McLeod  &  Allen.     April.     Cloth,  $1.25. 

Ferguson,  Emily.     Janey  Canuck  in  the  West.     Toronto: 

Cassell.     June.     Cloth,  $1.50. 

Fernow,  Bernhard  E.,  LL.D.    A  brief  History  of  Forestry 

in  Europe,  the  United   States,   and   Other  Countries. 
Toronto:  University  Press.     December.     Cloth,  $2.50. 

Fogazzaro,  Antonio.     The  Saint.     New  Edition.     St.  Cuth- 

bert  Series.    Toronto  :  Henry  Frowde.     May.     Cloth,  35c. 

— .     Fuel   of   Fire.      New    Edition.      St.    Cuthbert 

Series.      Toronto.   Henry    Frowde.     May.   Cloth,   35c. 

Foght,    H.    W.      The    American    Rural    School.      Toronto: 

Maemillan.     May.     Cloth,  $1.25  net. 

—Foli,  Prof.  P.  R.  S.     The  Mystic  Dream  Book.    Toronto: 
McLeod  &  Allen.     Paper  covers,  25  cts. 

— .      The    Mystic   Fortune    Teller.      Toronto.    Mc- 
Leod &  Allen.     Paper  covers,  25  cts. 

Foster,  R.  F.     Cab  No.   44.     Toronto:    Copp.     February. 

Cloth,  $1.25. 

Fowler,  E.  T.     Concerning  Isabel  Carnaby.    New  Edition. 

St.    Cuthbert   Series.     Toronto:   Henry  Frowde.     May. 
Cloth,  35c. 

Fowler,   Ellen   Thornycroft.     Miss   Fallowficld's   Fortune. 
Toronto:  Cassell  &  Co.    January.     New  paper  cover  edi- 

tion.    30  cents  net. 

Galloway,   G.     The  principles   of  Religious   Development. 

Toronto:  Maemillan.     April.     Cloth,  $3.00  net. 

Garrison,  E.  E.     Accounting  Every  Business  Man  Should 
Know.      Toronto:   Musson.      March.      Cloth,   $1.25. 

Gerard,   Morice.      Rose  of  Blenheim.     New  Edition.     St. 

Cuthbert  Series.    Toronto:  Henry  Frowde.  May.     Cloth, 
35c. 

Gerard,  Morice.     Under  the  Red  Star.     New  Shilling  Edi- 

tion.    Toronto:  Cassell.     June.     Paper  covers,  30'  cts. net. 

Gibson,   Alfred.      London   and   a   Girl.     Toronto:    Cassell. 

June.     Cloth,  $1.25. 

Gillette,  Mrs.  Fanny  Lea.     The  New  Temperance  Cooking 

Book.     Toronto:  Musson.     May.     Cloth,  $1.00. 

Godden,    G.   M.      Henry   Fielding:    A   Memoir.      London: 

Sampson,  Low  &  Marston.    Toronto:  Musson.  March. 
Cloth. 

Goodwin,    Wilder.      The      Up-Grade.      Toronto:      Musson 
January.     Cloth,  $1.25. 

Gosling,  W.  G.    Labrador:  Its  Discovery,  Exploration  and 

Development.     Toronto:  Musson.     March.  Cloth,  $5.0.) 
net. 

Gough,  Thomas  Bunbury.     Boyish   Reminiscences  of  His 

Majesty,    the    late   King-  Edward's    Visit    to   Canada. 
Toronto:  Musson.     June.     Cloth,  $2.50. 

Grayson,   David.     Adventures  in   Contentment.     New  edi- 
tion.    Toronto:   Musson.     February.    Cloth,  $1.25. 

Haggard,   H.  Rider.     Morning  Star.     Toronto;   Cassell. 
April.    Cloth,  $1,25, 
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'•Hamilton,  Dr.  D.  W..    Common  Weeds  of  Canada.    To- 
ronto:    Macmillan.     April.     Paper,  50c  net. 

Hamilton,  E.   S.     The  Stable  Manual  and  Horse  Doctor. 
Toronto:  Musson.     June.     Cloth,  $1.00. 

Hardy,  Thomas.    Time's  Laughingstocks,  and  Other  Verses 
Toronto.  Macmillan.    January.    Cloth,  $1.25. 

Haw,  George.    A  Lad  of  London  and  Some  of  His  Neigh- 
bors.    Toronto :  Cassell.     May.     Cloth,  $1.00. 

Hawtrey,   Valentina.     In    the    Shade.      Toronto:     Briggs. 

February.     Cloth,  $1.25. 

Hay,  Professor  Alfred.     Electrical  Distributing  Networks 

and    Transformation    Lines.      Toronto.    Cassell.      May. 

Cloth,  $3.15. 

Haydon,  A.  L.     The  Riders  of  the  Plains.     A  Record  of 

the   Northwest   Mounted  Police   of  Canada,   1873-1910. 

Toronto:  Copp.     June.     Cloth,  $2.50  net. 

Henry,  O.     Strictly  Business.     Toronto:  Musson.    March. 

Cloth,  $1.25. 

Hewlett,   Maurice.     Stooping  Lady.     Cheap   reprint   edi- 
tion.    Toronto:  Macmillan.     April.     Cloth,  25c. 

Hickman,  Albert.     An  Unofficial  Love  Story.    First  Cana- 

dian edition.     Toronto:  Musson.    February.  Cloth,  $1. 

Hill,  Headon.    .Her    Grace    at    Bay.      Sixpenny    edition. 

Toronto:  Cassell.     June.     Paper  covers,  15  cts. 

Hill,  W.  Henry,  Arthur  F.  and  Alfred  E.    Antonio  Stradi- 

vari, His  Life  and  Work.     Toronto:  Macmi^ia.     Janu 

ary.     Cloth,  $2.50. 

Hilgard,   E.   W.      Agriculture   for   Schools   of  the   Pacific 

Slope.      Toronto:    Macmillan.     March.      Cloth,   $1.20 
net. 

Hocking,  Silas  K.     Who  Shall  Judge?    Toronto:  Cassell. 

May.     Cloth,  $1.25. 

  .     The  Man  who  Rose  Again.     New  edition.     St. 

Cuthbert  Series.    Toronto :  Henry  Frowde.    May.    Cloth, 
35c. 

Hocking,  Joseph.     Madness  of  David  Baring.     New  edi- 

tion.     St.    Cuthbert    Series.     Toronto:   Henry   Frowde. 

May     Cloth,  35c. 

Holdich,   Col.  Sir  T.     The  Gate  of  India.    Toronto:  Mac- 

millan.    April.     Cloth,  $3.00  net. 

Hope,  Anthony.     Father  Stafford.     New  Shilling  Edition. 

Toronto :  Cassell.    June.    Paper  covers,  30  cts.  net. 

*Hughes,  James  L.    Equal  Suffrage.    Toronto:  McClelland 

&  Goodchild.     January.     68  pages,  6y2x4y2.     Paper,  25 
cents. 

Humphries,    Sidney.      Oriental   Carpets.      Toronto:    Mac- 
millan.    Colored   illustrations.   Feb.     Cloth,  $12.00. 

Irvine,  Alexander.     From  the  Bottom  Up.    Toronto:  Mus- 
son.    March.     Cloth,  $1.25. 

Irving,  Henry.     How  to  Know  the  Trees.     Toronto:  Cas- 
sell.    May.     Cloth,  $1.00  net. 

Jackson,  Charles  Tenney.     The  Day  of  Souls.     Toronto: 

McLeod  &  Allen.     April.     Cloth,  $1.25. 

Jenkinson,  Eleanor  L.     The  Ocklee  Cookery  Book.     Tor- 
onto.    Cassell.     June.     Cloth,  75  cts. 

John  Bull's  Land  Through  a  Telescope.     By  a  Canadian. 

Toronto:  Musson.     June.     Cloth,  $1.00. 

Johnson,   Wm.   and  West.   P.     The   Innocent   Murderers. 

Toronto:  McLeod  &  Allen.     April.     Cloth,  $1.25. 

Johnson,  Clifton.    The  Picturesque  St.  Lawrence.  Toronto : 

Macmillan.     May.     XIV+200  pages.     Decorated  Cloth, 
$1.25  net. 

Jones,  H.     The  Working  Faith  of  the  Social  Reformer. 

Toronto;  Macmillan.    March.    Cloth,  $2.00  net. 

Jose,  A.  W.     Growth   of  the   Empire.     Toronto:  Briggs. 
February.     Cloth,  $1.25. 

Keeler,  Harriet  L.     Our  Garden  Flowers.     Toronto:  Mc- 
€lelland    &    Coodehild.      June.      Cloth,    $2.00. 

Ker,  A.    Papuan  Fairy  Tales.    Toronto:  Macmillan.  Cloth, 
$1.25  net. 

King,  H.  C.     The  Ethics  of  Jesus.     Toronto :  Macmillan. 
Feb.     Cloth,  $1.50. 

King,  Irving.     The  Development   of  Religion.     Toronto: 
Macmillan.     February.     Cloth,  $1.75  net. 

Kipling,   Rudyard.     The  Dead  King.     Toronto:   Musson. 
June.     Cloth,  35  cts. 

Knight,  Adele  Ferguson.     Mademoiselle  Celeste.     A  Ro- 
mance  of   the   French   Revolution.      Toronto:    Musson. 

May.    Cloth,  $1.25. 

Latham,  Edward.  The  High  School  Dictionary  of  the 

French  and  English  Languages.  French-English  Dic- 
tionary.   Toronto:  Musson!    May.    Cloth,  $1.00. 

**Laut,  Agnes  C.  Lords  of  the  North.  Cheap  reprint 
edition     Toronto :  Briggs.     May.     Cloth.     50c. 

Leighton,  Robert.  Dogs  and  All  About  Them.  Toronto: 
Cassell.     May.     Cloth,  $1.00  net. 

Lincoln,  Joseph  C.  The  Depot  Master.  Toronto:  Mac- 
Leod &  Allen.     May.     Cloth,  $1.25. 

Locke,  W.  J.  Simon  the  Jester.  Toronto:  Henry  Frowde. 
June.     Cloth,  $1.25. 

London,  Jack.  Lost  Face.  Toronto:  Macmillan.  March. 

Cloth,  $1.50. 

London,  Jack.  Revolution  and  Other  Essays.  Toronto: 
Macmillan.     April.     Cloth,  $1.50  net. 

Lougheed,  Victor.  Vehicles vof  the  Air.  Toronto:  Copp. 
Clark.    March.     Cloth.    $2.50  net. 

Lownds,  L.  A  First  Book  of  Physics.  Toronto:  Macmil- 

lan.    March."   Cloth,  40  cts.  net. 
**Lucas,  Rev.  D.  V.  The  Maoris  of  New  Zealand.  130 
pages.  5x7^  inches.  Toronto :  Briggs.  June.  Cloth, 
75  cents  net. 

Lyall,  David.  One  Who  Came  After.  Toronto:  Henry 
Frowde.     June.     Cloth,  $1.25. 

Lyall,  David.  The  Land  of  the  Leal.  New  edition.  St. 
Cuthbert  Series.  Toronto :  Henry  Frowde.  May,  Cloth, 35c. 

Lyde,  L.  W.  Man  in  Many  Lands.  Toronto:  Macmillan. 

May.     Cloth,  GO  cents  net. 

Lyle,  Eugene  P.  Blaze  Derringer.  Toronto:  Musson. 
June.     Cloth.  $1.25. 

Lynde,  Francis.  The  Taming  of  the  Red  Butte  Western. 
Toronto:   McLeod  &  Allen.     April.     Cloth,  $1.25. 

Lyon,  D.  E.  How  to  Keep  Bees  for  Profit.  Toronto: 
Macmillan.     May.     Cloth,  $1.50  net. 

MacCallum,  Prof.  M.  W.  Shakespeare 's  Roman  Plays  and 
Their  Background.  Toronto:  Macmillan.  Cloth,  $3.00 
net. 

**Macdonald,  Captain  John  A.  Troublous  Times  in  Can- 

ada. A  History  of  the  Fenian  Raids.  Toronto:  John- 
ston &  Co.  Cloth,  $2.00.  May  be  secured  through  Mc- 

Clelland &  Goodchild. 

MacGrath,  Harold.  A  Splendid  Hazard.  Toronto:  Mc- 
Leod &  Allen.     May.     Cloth,  $1.25. 

Maclaren,  Ian.  Beside  the  Bonnie  Brier  Bush.  New  edi- 
tion. St.  Cuthbert  Series,  Toronto:  Henry  Frowde. 

May.     Cloth,  35c. 
Maclennan,  R.  J.  In  Von  Toon.  Toronto:  Musson.  April, 

Paper  covers,  25c. 
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MacPlowter,  Samuel.  Mrs.  McCraw.  Toronto:  Musson, 

April.    Paper  covers,  25c. 
Marchmont,   A.   W.     At   the   Call   of  Honor.     Toronto: 

'   Cassell.     May.     Cloth,  $1.25. 
Mario,  Auguste.  Easy  French  Cookery.  Toronto:  Cassell. 

March.     Cloth,  75  cents. 

Martin,  Wyndham.  The  Man  Outside.  Toronto:  William 
Briggs.     January.     Cloth,  $1.25. 

Maule,  Mary  K.  Little  Knight  of  the  X  Bar  B.  Toronto: 
McLeod  &  Allen.     April.     Cloth,  $1.25. 

Maxwell.  The  Rt.  Hon.  Sir  Herbert,  Bart.,  M.P.  The  Life 

of  Wellington:  The  Restoration  of  the  Martial  Power 
of  Great  Britain.  New  One  Volume  Edition.  Tor- 

onto: Musson.     March. 

McConnell,  Primrose.  The  Complete  Farmer.  Toronto: 
Cassell,  May.     Cloth,  $1.50  net. 

McConnell,  R.  M.  The  Duty  of  Altruism.  Toronto:  Mac. 
millan.    April.    Cloth,  $1.50  net. 

**McCutcheon,  G.  B.  Jane  Cable.  Cheap  reprint  edition. 
Toronto:  Briggs.     Cloth,  50c. 

;*McCutcheon,  G.  B.     The  Daughter  of  Anderson  Crow. 
Toronto:  Briggs.     June.     Cheap  Reprint  Edition. 

McKilliam,  Annie  E.  Makers  of  History.  Tornto:  Mc- 
Clelland &  Goodchild.     June.     Cloth,  40  cents. 

McLennan,  Dr.  John.  Manual  of  Practical  Fanning. 
Toronto.   Macmillan.     April.     Cloth,  $1.75   net. 

Michelson,  Miriam.  The  Awakening  of  Zojas.  Toronto: 
Musson.     March.     Cloth,  $1.25. 

Mighels,  Philip  Verrill.  The  Furnace  of  Gold.  Tor  into. 
McLeod  &  Allen.     Januarj      Cloth,  $1.25. 

**Mildmay,  Aubrey  N.  St.  John.  Sea-Room.  A  Van- 
couver Empire  Song.  Toronto :  Briggs.  May.  Paper 

Covers,  50  cents  net. 

Millard,  C.  N.  The  Building  and  Care  of  the  Body.  Tor- 
onto: Macmillan.     April.     40  cents  net. 

Miller,  Henry  Russell.  The  Man  Higher  Up.  Toronto: 
McLeod  &  Allen.    May.    Cloth,  $1.25. 

Milton  and  Cheadle.     The  North  West  Passage  by  Land. 

New    Edition    in    Macmillan 's    Library    of     Canadian 
Travel.    Toronto:  Macmillan.    March.    Cloth.  75  cents. 

Mitchell,  J.  A.    Dr.  Thome's  Idea.     Toronto:  McLeod  & 
Allen.    June.     Cloth,  $1.25. 

Montgomery,  H.    Western  Women  in  Eastern  Lands.  Tor- 
onto: Macmillan.     Cloth,  50c  net.     Paper,  30c  net. 

**Morice,    The    Rev.    A.     G.,    O.M.I.     History    of    the 
Catholic  Church  in  Western  Canada,,  from  Lake  Su- 

perior to   the  Pacific    (1659-1S95).     With   maps   and 
illustrations.     Toronto:  Musson  Book  Co.    February. 

2    Volumes.    xxiv.-f-362,    and    xi.-f-414    pages,    6X9V4 

inches.    Cloth,  $4.0'0. 

Mott,  Lawrence.     Prairie,  Snow  and  Sea.     Toronto:  Mus- 
son.    May.     Cloth,  $1.25. 

Musson 's  Every  Man's   Cyclopaedia.     Edited  by  Arnold 
Villiers.     Toronto:  Musson.     May.     Cloth,  $1.00. 

Musson 's  Vest-Pocket   Webster  Pronouncing  Dictionary. 
English  Spelling.     Toronto:  Musson.     May.     Cloth,  20 
cents. 

**Nash,  A.  C.  Ode  to  Canada  and  Other  Poems.  60 
pages.  5^4x8  inches.   Toronto:  Briggs.  May.    Cloth.  $1.25. 

Nethersole,  S.  C  Mary  up  at  Gaffries.  Toronto:  Wil- 
liam Briggs.     January.     Cloth,  $1.25. 

Nicholson,  J.  S.  A  Project  of  Empire.  Toronto:  Mac- 
millan.   Jan.     Cloth,  $2.50. 

Oppenheim,  E.  P.    The  Illustrious  Prince.    Toronto:  Mus- 
son.   May.   Cloth,  $1.25. 

Oppenheim,  E.  P.     The  Governors.     Cheap  Reprint  Edi- 

tion.    Toronto:  Copp,  ('lark.    June. 
  The     Conspirators.      Cheap     Reprint     Edition. 

Toronto:  Copp,  Clark.     June. 

The  Secret.     Cheap  Reprint  Edition.     Toronto. 

Copp,  Chirk.     June. 
Orczy,  Baroness.  Petticoat  Government.  Toronto:  Copp, 

May.     Cloth,  $1.25. 

Orczy,  Baroness.  The  Nest  of  the  Sparrcnvhawk.  Toronto : 
Briggs.    February.    Cloth,  $1.25. 

Osborne,  William  Frederick,  MA.  The  Faith  of  a  Lay- 
man.    Toronto:   Cassell.     April.     Cloth.  $1.25. 

Osborne,  William  Hamilton.   The  Running  Fight.  Toronto: 
'Copp.     May.     Cloth,  $1.25. 

Oxenham,  John.     Barbe  of  Grand  Bayou.     New  Edition 
St.   Cuthbert   Series.     Toronto:   Henry  Frowde.     May. 
Cloth.  35c. 

Oxford  Reading  Hooks.  Book  I.,  20  cents.  Book  II.,  25 
cents.  Book  III.,  30  cents.  Book  IV..  35  cents.  Book 
V.,  45  cents.  Book  VI.,  45  cents.  Complete  Set,  $2.00. 
Toronto:  McClelland  &  Goodchild.  June.  Also  Teach- 

ers' Companion  to  Each  Book.     15  cents  each. 
Paine,  Ralph  D.  The  Head  Coach.  Toronto:  McLeod  & 

Allen.     April.     Cloth,  $1.25. 

Palgrave.      The   Golden   Treasury.     India  Paper  Edition. 
Toronto:  Macmillan.     April.    Cloth,  $1.25. 

Palmer,    Frederick.      Danbury   Rodd,   Aviator.     Toronto: 
McLeod  &  Allen.     April.     Cloth,  $1.25. 

**Parker,  Sir  Gilbert.    The  Right  of  Way.    Cheap  reprint 
edition.    Toronto:   Copp,  Clark.     April.    Cloth,  50c. 

**   •     The  Battle   of  the   Strong.     Cheap  reprint 
edition.     Toronto:  Copp,  Clark.  April.     Cloth,  50c. 

**   — .     The  Weavers.     New  Edition.  Toronto:  Copp, 
Clark.     April,  50  cents. 

— :   ■.     Seats  of  the  Mighty.     Cheap  Reprint   Edi- 
tion.    Toronto:   Copp,  Clark.     May.    Cloth,  50  cents. 

Parkman,   Francis.      The   Oregon   Trail.     Pocket   Classic* 
Series.    Toronto:  Macmillan.    January.  25  cents  net. 

Parrish,  Randall.     The  Last  Voyage  of  the  Donna  Isabel. 
Cheap  Reprint  Edition.     Toronto:  Briggs.     June. 

Partridge,  Anthony.    Passers-by.    Toronto:  Musson.  Janu 
ary.     Cloth,  $1.25. 

Paxson,  Frederick  Logan.     The  Last  American  Frontier. 

Stories    from    American    History    Series.      Toronto : 
Macmillan.     February.    Cloth,  $1.50  net. 

Payne,  Will.     The  Losing  Game.     Toronto:  Copp,  Clark. 
March.     Cloth,  $1.50. 

Pemberton,  Max.    Beatrice  of  Venice.    New  Edition.     St. 

Cuthbert  Series.    Toronto:  Henry  Frowde.    May.  Cioth, 35c. 

Pemberton,  Max.  The  Mystery  of  the  Green  Heart.  Tor- 
onto: Briogs.     April.     Cloth,  $1.25. 

Pemberton,  Max.  White  Walls.  London,  Melbourne  and 

Toronto:  Wird,  Lock  &  Co.    January.    Cloth,  $1.25. 

Pemberton,  Max.     The  Girl  with  the  Red  Hair.     Toronto: 
Cassell.     June.     Cloth,  $1.25. 

Phelps,  W.  L.  Essays  on  Modern  Novelists.  Toronto: 
Macmillan.     January.     Cloth,  $1.50  net. 

Phillips,  David  Graham.  White  Magic.  Toronto :  Briogs. 
March.     Cloth,  $1.25. 

Philpotts,    Eden.      The    Statute.      New    Shilling   Edition. 
Toronto :  Cassell.    June.    Paper  covers,  30  cts.  net. 

Post,  Melville  D.       The  Gilded  Chair,       Toronto:  Copp. 

May.     Cloth,  $1.25. 
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Pratt,  Ambrose.     The  Living  Mummy.     Toronto:  McLeod 
&  Allei*.     February.    Cloth,  $1.25. 

Prichard,  K.  and  Hesketh.     Don  Q's  Love  Story.  Toronto: 
Briggs.     February.    Cloth,  $1.25. 

Radium-therapy.  Translated  from  the  French  of  Drs. 
Louis  Wickham  and  Degrais  by  S.  Ernest  Dore,  M.D. 

Toronto:  Cassell.     May.     Cloth,  $3.75  net. 

Raine,  Allen.     Under  the  Thatch.     Toronto:  Briggs.  Feb- 
ruary.     Cloth,    $1.25. 

Ray,  Anna  Chapin.     Over  the  Quicksands.     Toronto:  Mus- 
son.     February.     Cloth,  $1.25. 

Reed,  C.  K.  and  C.  A.  A  Guide  to  Taxidermy.  Toronto: 

Musson.    April.     Cloth,  $1.50  net. 

Reiner,  Canon.     Origin  of  Light  and  Defence  of  the  Bible. 
Toronto :  Hunter  Rose  Co.     June. 

Reynolds,   Mrs.   Baillie.        Out   of  the   Night.     Toronto: 

Henry  Frowde.     June.     Cloth,  $1.25. 

Toronto:  McLeod  &  Allen.    Feb.     Cloth,  $1,25. 

Richmond,  Grace  S.  The  Second  Violin.  New  Edition. 

Toronto:  McClelland  &  Goodchild.     June.     Cloth,  $1.50. 

"Rita."  The  House  Called  Hurrish.  Toronto:  Macmi: 
Ian.     January.     Cloth,  $1.00. 

Rives,  Hallie  Erminie.     The  Kingdom  of  Slender  Swords. 

Roberts,   Charles  G.  D.     Kings  in  Exile.     Toronto:   Mac- 
millan.     February.     Cloth,  $1.25. 

Royal  Academy  Pictures  and  Sculpture,  1910.  Toronto: 

Cassell.  May.  Stiff  Paper  Cover,  90  cents  net.  Cloth, 
$1.50  net. 

Ruskin.  Crown  of  Wild  Olive.  Pocket  classic  series.  To- 

ronto: MacmiHan.     Cloth,  25c  net. 

Russell,  W.  Clark.     What  Cheer.     New  Shilling  Edition. 

Toronto :  Cassell.     June.     Paper  covers,  30  cts.  net. 

"Sanderson,   Camilla.     John  Sanderson  the  First  or,   A 
Pioneer  Preacher   at   Home.     237  pages.     5x7£   inches. 

Toronto :  Briggs. 

'Sanderson,  J.  E. 

June.     Cloth,  $1.25  net. 

The  First  Century  of  Methodism  in 

Canada.    Vol.  II.    1840-1883.    431   pages,   5x7:;4    inches. 
Toronto:  William  Briggs.     June.     Cloth,  $1.25  net. 

Saunders,  Margaret  Baillie.    Litany  Lane.    Toronto :  Mac- 
millan.     March.     Cloth,  $1.25.  ,      . 

Scholar's   English   Dictionary.      Containing   nearly    14,000 
words.    Toronto:  Macmillan.  Feb.    Cloth,  10  cents  net. 

Schwann,  Duncan.     The  Book  of  a  Bachelor.     Toronto: 

Henry  Frowde.     June.     Cloth,  $1.25. 

Scientific    Education    of    Dogs    for   the    Gun.      By   H.    H. 

Toronto :    Musson.      May      Leather,    $1.50. 

Secret  Remedies:  What  they  cost  and)  what  they  contain. 

Based  on  Analyses,  made  for  the  British  Medical  Asso- 
ciation.    Toronto:  Musson.     Paper  covers,  50  cts. 

**Sewell,  Fane.     The  King,  Canada  and  Empire.     5.1x7 i 
inches.     Toronto:  Briggs.     May.     Paper  covets,  25  cts. 

Scott,  G.  F.     The  Romance  of  Australian  Exploring.    Tor- 
onto: Macmillan.     March.     Cloth,  $1.00  net. 

Sinclair,  Upton.     Samuel  the  Seeker.    Toronto:  McLeod  & 

Allen.     April.     Cloth,  $1.25. 

Smith,  Samuel  G.    Religion  ir  the  Making.    Toronto :  Ma«>- 
millan.     January.     Cloth,  $1.25  net. 

**Spearman,  Frank  H.     Whispering   Smith.     Cheap  Re- 

print Edition.     Toronto:  McLeod  &  Allen,     ('loth.  50 
cts.    Paper,  25  cts. 

Spielmann,  Mrs.  M.  H.     The  Rainbow  Book,     Toronto; 

Musson.     June.     Cloth,  $1,50. 

Stables,   Gordon,   M.D.     The    Mother's   Book   of  Health. 
Toronto:     Musson.     April.     Cloth,  75c 

  .      The    Parents'    Guide    to    Children's    Ailments. Toronto.     April.     Cloth,  75c. 

The  Girls'  Book  of  Health  and  Beauty.     Tor- 
onto:   Muss.m.     April.     Cloth,  75c. 

The  Boys'  Book  of  Health  and  Strength.    Tor- 
onto: Musson.     April.     Cloth,  75c. 

  .     The   Wife's  Guide   to  Health   and   Happii 
Toronto:    Musson.     April.     Cloth,  75c. 

  ■.     Sickness  or  Health.     Toronto:  Musson.     April. Cloth.  75c. 

Stacpoole,  H.  De  Vere.    Garryowen. 
Allen.     April.     Cloth,  $1.25. 

Toronto.    McLeod  & 

Stacpoole,  H.  de  Vere.     Pools  cf  Silence.     Toronto:  Copp. 
Clark.     February      Cloth,  $1.25. 

Stacpoole,   H.   De  Vere.     Whirlpools.     Toronto:   Musson. 
Cloth.  $1.25.      . 

Stevenson,  R.  L.  An  Inland  Voyage.  New  Illustrated 
Edition.    Toronto:  Muss.on.    June.    Cloth,  $2.50. 

— .     Travels  with  a  Donkey.     New  Illustrated  Edi- 
tion.    Toronto:  Musson.    June.     Cloth,  $2.50. 

Sven,  Hedin,  Dr.  Trans-Himalaya.  Cheaper  edition,  un- 
abridged. 2  volumes.  Toronto:  Macmillan.  February. 

Cloth,  $2.50. 

Swan,  Annie  S.     The  Mystery  of  Barry  Ingram.     Toronto: 
Cassell.     May.     Cloth,  $1.25. 

Swinburne,  Algernon  Charles.     Poems  and   Tragedies.     2 

volumes.      Toronto:    Musson.     April.      Cloth,  '$2.00   per volume. 

**Tate,  Dorothy  Dean.     Story  of  Yuku.     Toronto:  Briggs. April.     Cloth,  $1.25. 

Taylor,   Mary  Imlay.      Caleb   Trench.     Toronto:   Musson 
Book  Co.     March.     Cloth,  $1.25. 

Temple,  Wm.     The  Faith  and  Modern  Thought.     Toronto: 
Macmillan.  March.     Cloth,  75  cts. 

Thackeray,  W.  M.     English  Humorists.     Edited  by  J.  C. 
Castleman.     Macmillan  \s  Pocket   Classics   Series.   To- 

ronto:  Macmillan.     February.    25  cents  net. 

Thames   and    its    Story    from    the    Ootswold    to    the    Nore. 
Toronto:    Cassell.     May.     2   volumes.     Cloth,  60   cent- 
net  each. 

Thanet,    Octave.      By    inheritance.      Toronto:    McLeod    & 
Allen.     April.     Cloth,  $1.25. 

Thomas,   H.  H.        The   Ideal  Garden.     Toronto:   Cassell. 
May.     Cloth,  $1.75. 

Thomas,  H.  H.     Gardening  Difficulties  Solved.     Toronto: 
Cassell.     March.     Cloth,  45  cts.     Paper,  30  cts. 

Thornwood,  Frederick  Adair.     Home  ( lames  and  Evening 
Entertainments.    Toronto:  Musson.    May.    Cloth,  $1.00. 

Three  Hundred  Things  a  Bright   Boy  Can  Do.     By  Many 

Hands.     Toronto:   Musson.     May."    Cloth,  $1.50.' Thurston,  E.  Temple.     The  Greatest  Wish  in  the  World. 
Toronto:  Musson.     May.     Cloth,  $1.25. 

Tilden,    Tilford.      Butternut    Jones.      New    cheap    edition. 
Toronto:    Copp.      February.      Cloth,   75    cents. 

"Toasts    and    Ballads    for    all    Occasions.      Toronto:    Mc- 
Leod &  Allen.     Paper  covers,  15  cts. 

Townend,  Mrs.  F.  B.    Plain  Needlework  and  Cutting  Out. 
Toronto:    Cassell.     June.      Cloth,   45   cts.      Paper,   30 
cts. 

Tracy,  Louis.     Son  of  the  Immortals.     Toronto:  McLeod 
&  Allen.     February,     Cloth,  $1.25, 
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Twain,  Mark.     The  Innocents  Abroad.     The  Innocents  at 

Homo.     The   New    Pilgrim's    Progress.      Cheap   Paper 

Editions.     Toronto:  Musson.     May.     2.")  cents  each. 

Twelve  Masters  of  Prose  and    Verse.     Toronto:  Musson.
 

Jnne.    Cloth,  $1.00. 

Tynan,   Katherine.      Freda.       Toronto:     Cassell.       June. 
Cloth.  $1.25. 

Underwood,    Horace    Grant.      The    Religion    of     Eastern 

Asia.     Toronto:  Macmillan.  Feb.    Cloth,  $1.50  net. 

Valentine,   C.  S.     How   tu    Keep   liens  for  Profit.     Tor- 

onto:  Macmillan.     April.     Cloth.  $1.50  net. 

Vance,    Louis   Joseph.      The    Fortune   Hunter.     Toronto: 

Briggs.     February.     Cloth,  $1.25. 

Van  Vorst,  Marie.     The  Girl  From  His  Town.     Toronto. 

McLeod  &  Allen.     Cloth,  $1.25. 

Vaughan,  Father  Bernard.     The  Sins  of  Society.     Words 

Spoken    by    Father    Bernard    Vaughan    of   the    Society 

of  Jesus.    Toronto :  Musson.     April.     Paper  covers.    25 
cents. 

Virgil.       The  Aenoid.     Translated.       Macmillan 's  Pocket 
Classics.     Toronto:  Macmillan.     Feb.     Cloth,  25  cts. 
net. 

Voynich,    Ju.    L.      An    Interrupted    Friendship.      Toronto: 

Macmillan.     April.     Cloth,  $1.25. 

Waller,   Mary  E.     The   Wood   Carver  of  Lympus.     New- 
Edition   with   imitation    wood   cover.     Toronto:   Musson. 

Cloth,  $1.25. 

Ward,   Mrs.   Humphry.     Fenwick's  Career.     Cheap  re- 

print edition.    Toronto :  Briggs.    May.    Cloth,  50c. 

  .       Lady    Morton,    Colonist.       Toronto:     Musson. 

April.     Cloth,  $1.25. 

Ward,   Mrs.   Humphry.     The   Marriage   of  William   Ash. 

Cheap    Reprint    Edition.      Toronto:    William    Briggs. 
June. 

  .      Fenwick's    Career.      Cheap    Reprint    Edition. 

Toronto:  William  Briggs.     May. 

Warwick,    Sidney.      The    Road    Back.      Toronto:    Cassell. 

May.     Cloth,  $1.25. 

Watts,    M.    S.      Nathan    Burke.      Toronto:      Macmillan, 

April.     Cloth,  $1.25. 

Weale,    Putnam.      The   Human    Cobweb.      Toronto:    Mac- 
millan.    March.     Cloth,  $1.25. 

Webster,  H.  K.     The   Sky   Man.     Toronto:    Copp,   Clark. 
May.     Cloth,  $1.25. 

Wellman,  Francis  L.     A  Day  in  Court.     Toronto:  Macmil 

Ian.     February.     Cloth.  $2.00  net. 

**Westcott,   E.      David  Harum.       Cheap    reprint     edition- 

Toronto :  Briggs.    May.    Cloth.  50c. 

Weyman,  Stanley  J.     From  the  Memoirs  of  a  Minister  oi 

France.     Toronto:  Cassell  &  Co.     January.     New  paper 
cover  edition.     30  cents  net. 

Weyman,   Stanley  J.     The  Wild   Geese.     Cheap  Reprint 

Edition.     Toronto:  Copp.  Clark.     June. 

Whitefield,    Charles   T.     A    Plain    American   in   England. 

Toronto:  Musson.     May.     Cloth,  50  cents. 

White,  Grace  Millar.    Tess   of   the   Storm    Country.     Tor- 
onto:  McLeod   &   Allen.     April.     Cloth,  $1.25. 

White,   W.   Holt.      The   Man   Who    Stole    the   Earth.      To- 

ronto:  Copp,  Clark.     February.    Cloth,  $1.25. 

White,    Fred   M.      The    Sundial.      Toronto:    Ward,    Lock. 

March.     Cloth,  $1.25. 

White,  Wm.  A.    The  Old  Order  Changeth.    Toronto:  Mac 

millan.    May.    Cloth,  $1.25  net. 
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Williams,  C.  F.  A.    The  Rythm  of  Modern  Music.  Toronto 
Macmillan.     January.     Cloth,  $1.50  net. 

Williamson,   C.  N.  and  A.  M.     Lord  Loveland  Discover 

America.     Toronto:   Musson.    February.  Cloth,  $1.25 

:;::;Wigle,  Hamilton.     The  Veteran  and  Other  Poems.     8S 

pages,   5]\S    inches.      Toronto:    Briggs.      May.      Cloth, 

$1.00. 
Winchester,  C.  T.     A  Group  of  English*  Essayists  of  tht 

Early  Nineteenth  Century.     Toronto*  Macmillan.  Janu 

ary.     Cloth.  $1.50  net. 

'""Wise,  Frank.    The  Empire  Day  by  Day.     Toronto:  Mac- 
millan.    Paper  cover,  25  cents. 

Wodehouse,    P.    G.     The   Intrusion    of  Jimmy.     Toronto 

McLeod  &  Allen.     June.     Cloth,  $1.25. 

Wood,  Walter.     Margaret,     the     Peacemaker.       Toronto: 
Cassell.     June.     Cloth,  $1.25. 

Woodherry,  George  Edward.     The  Inspiration  of  Poetry. 
Toronto:   Macmillan.     February.  Cloth,  $1.25  net. 

Woodrow,  Mrs.  Wilsoi..     The  Beauty.     Toronto:  McLeod 
&  Allen.     April.     Cloth,  $1.25. 

Wolf.  A.    Spinoza's  Short  Treatise  on  God,  Man  and  Well- 
being.      Toronto.    Macmillan.      March.      Cloth,    $2.50 net. 

**Woolverton,  Linus,  M.A.    The  Canadian  Apple  Grower's 
Guide.     Toronto:   Briggs.     April.     Cloth,  $2.00. 

Wynne,  May.     Henry  of  Navarre.    Toronto:  Briggs.    Feb. 
Cloth,  $1.25. 

Zimmern,  Alice.     The  Home  Life  of  the  Ancient  Greeks. 

Translated    from    the    German    of   Blumner.      Toronto- 
Cassell.     May.     Cloth,  $1.50. 

  ♦   

CURRENT  PUBLICATIONS. 

Smith,  F.  Berkeley.  A  Village  of  Vagabonds.  Toronto: 
Musson  Book  Co.  June.  Cloth,  $1.25. 

A  "lost  village"  on  the  Normandy  coast  reached  'by  a 
rickety  little  train,  and.  containing  a  strange  assortment 

of  Bohemian  characters,  provides  a  setting  for  a  charm- 

ing series  of  connected  sketches.  The  tales  are  told  iby  an 

artist-sportsman,  who  purchases  a  quaint  old  house  on  the 
outskirts  of  the  village  and  moves  in  and  out  among  the 
villagers  and  the  strange  folk,  who  have  made  of  the 

village  a  retreat  from  the  world.  It  is  almost  a  piece  of 

another  world,  this  "lost  village,"  and,  to  enter  it,  along 
with  the  genial  artist  is  to  be  carried  far  away  from  the 

cares  and  perplexities  of  more  prosaic  scenes. 

Jacks,  L.  P.  Mad  Shepherds  and  Other  Human  Studies. 
London :  Williams  &  Norgate.  Cloth,  4s.  (3d. 

This  remarkably  clever  book  arrests  attention  through 

the  originality  of  its  subjects,  the  freedom  of  its  treat- 

ment, and  the  bold  relief  of  each  individual  study.  The 
author  has  invested  his  shepherds  with  that  form  of  mad- 

ness that  is  akin  to  genius,  he  has  endowed  his  philos- 
ophers of  the  last  and  of  the  wayside  with  that  enthusia  ;m 

of  humanity  which  makes  them  living  exponents  of  a  God 

whose  existence  they  deny.  His  Oriental  sage  and  his  un- 

tutored shepherd  are  counterparts.  Both  seekers  after 
truth  have  arrived  at  similar  results  along  different  Hn;s. 

Both  embody  the  intuitions  and  mysticisms  which  rioe 
above  the  things  of  time  and  sense,  and  reach  out  into 

the  infinite  and  the  eternal,  but  with  this  difference  llat 

Snarley  goes  out  into  the  darkness  following  the  lead  of 

the  "Tall  Shepherd." 
The  book  has  already  achieved  phenomenal  success  and 

more  awaits  it. 
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Brief  Notices  of  Current  Publications 

Some  of  the  Books  that  are  Appear- 
ing in  Britain  and  the  United  States 

Deserving  of  Attention. 

Fiction. 

MacGrath,  Harold.  A  Splendid  Hazard.  Toronto:  Mc- 

Leod  &  Allen.  June.  Cloth,  $1.25. 

In  this  tale  of  adventure  and  mystery,  Mr.  MacGrath 

has  succeeded  in  imposing  an  old-time  romance,  upon 
modern  surroundings.  He  has  even  brought  a  piece  of  the 

old  world  into  the  new.  The  hero,  a  magazine  free-lance 
writer,  as  the  result  of  a  foolish  prank,  is  introduced  into 

the  home  of  a  retired  U.S.  Admiral  on  the  Jersey  Coast, 

where  he  becomes  involved  in  a  mystery,  which  leads  all 
the  characters  in  the  hook  on  a  hot  chase  after  a  buried 

treasure  in  the  Island  of  Corsica.  Ultimately  the  whole 

difficulty,  which  obscures  the  plot,  is  cleared  up.  A  pret- 

ty love  story  winds  its  way  through  the  story. 

Bennett,  Arnold.  Helen  of  the  High  Hand.  Toronto: 

Eodder  &  Stoughton  (Henry  Frowde).  June.  Cloth, 

$1.25. 

The  talented  author  of  "The  Old  Wives'  Tale"  has  in 
this  shorter  novel  presented  a  somewhat  burlesque  account 

of  the  way  in  which  a  pretty  young1  lady  wheedled  her 
miserly  old  step-uncle  into  doing  all  sorts  of  extrava- 

gant things  with  his  money.  The  scene  is  laid,  as  might 

be  expected,  in  the  Five  Towns,  made  famous  in  Mr.  Ben- 

nett's former  masterpiece.  Several  highly  humorous  sit- 
uations are  created,  verging  at  times  on  the  ridiculous. 

But  throughout  there  is  a  keen  and  delightful  exposure  of 

motives,  which  are  decidedly  true  to  life. 

Herrick,  Robert.  A  Life  For  a  Life.  Toronto:  Macmii- 

lan  Co.,  of  Canada.  Cloth,  $1.25. 

In  this  powerful  novel  the  writer  deals  with  the  econ- 
omic forces  at  work  in  the  large  centres  of  population  in 

America,  and  the  effect  of  resulting  prosperity  upon  ihe 
character  of  the  nation.  The  greed  for  gain  and  the  lust 

for  power  are  strongly  personified  in  some  of  the  leading 

characters,  and  the  whole  is  a  sad  commentary  on  the 
powerlessness  of  wealth  to  secure  happiness  or  to  exalt 

a  nation.  The  book  closes  with  a  catastrophe  of  telling 
dramatic  effect. 

Dehan,  Richard.  The  Dop  Doctor.  London:  William 

Heinsmann.  Toronto:  Henry  Frowde.  Cloth,  $1.25. 

A  stirring  story,  the  motive  for  which  is  furnished  by 

the  South  African  War.  JJr.  Owen  Sacham,  who  plays  a 

prominent  part  in  the  struggle  going  forward  in  one  of 
the  beleaguered  towns  is  the  central  figure.  A  man  of 

noble  nature  and  brilliant  attainments,  he  had,  after  a 

wrecked  career  in  England,  drifted  into  South  Africa  and 

there  had  become  a  moral  derelict.  The  story  of  his  re- 
storation to  sane  manhood  and  usefulness  is  well  told  and 

enlists  the  sympathy  of  the  reader.  Other  characters 

there  are  of  almost  equal  interest — the  saintly  Mother 

Superior  and  her  lovely  protege,  Lynette  Mildare — >the 

irrepressible  Billy  Keyse  and  Immigration  Ta»se — the 
noble  Colonel  in  command  and  Lady  Hannah,  the  war 

correspondent,  and  many  others,  each  of  whom  under  the 

guiding  hand  of  the  clever  author  contributes  his  or  her 

quota  to  a  most  absorbing  story. 

Kaufman,  R.  W.  My  Heart  and  Stephanie.  Boston :  L. 

C.  Page.&  Co.    Cloth,  $1.25. 

The  author  of  "Miss  Frances  Baird,  Detective,"  re- 
introduces this  accomplished  young  lady  in  the  present 

book,  but  in  a  minor  position.  It  is  a  story  of  court  in- 

trigue, the  scene  swinging  from  America  to  Paris.  There 

are  lively  pages  and  rapid  action,  and  despite  the  utter 
improbability  of  the  plot,  the  reader  who  enjoys  mysteries 

and  murders,  in  which  detectives,  newspapermen,  ambas- 
sadors and  strange  ladies  figure,  will  find  its  2.32  pages  of 

compelling  interest. 

Canadian  Patriotic  Blotters. 

At  school  opening  time  these  blotters  will  be  found 

useful  as  trade  allracters.  They  are  cut  3J"  x  8"  in  size 
and  are  lithographed  in  four  colors  on  porcelain  blotting 

paper.  There  are  six  designs,  and  are  put  up  in  assorted 

thousands,  at  $4.50.  For  small  additional  cost,  they 

may  be  imprinted.  There  are  also  a  series  of  motto  blot- 

ters in  assorted  designs,  at  $2.50  per  thousand.  Copp, 
Clark  Co. 

A  New  Writing   Tablet. 

Overseas  Linen  is  the  name  of  a  new  writing  tablet 

just  being  placed  on  the  market  by  the  Copp,  Clark  Co. 
It  has  an  attractively  lithographed  cover  in  gold  and 

cidors,  beautifully  designed.  The  paper  is  a  light  linen, 

of  extra  good  quality.  These  pads  are  made  in  three 

sizes,  8vo,  4to,  and  Salisbury,  at  80c,  $1.G()  and  $1.50  per 
dozen. 

Selling  Device  for  Postcards. 

Charles  Ashton,  president  of  the  Simplicity  Co.,  of 

Grand  Rapids,  has  devised  what  he  qalls  the  "Postolio." 
It  consists  of  a  cover  of  artistic  mat  paper,  bearing  a 

duo  tone  or  three  color  reproduction  of  some  appropriate 

sketch  or  drawing,  this  cover  being  so  arranged  as  to 

fold  over,  to  enclose  a  long  strip  of  suitable  mat  paper, 
folded  in  bellows  style,  with  diagonal  slips  at  the  corner 

adapted  to  hold  post  cards  in  place.  The  album  thus 

formed  is  used  to  carry  a  series  of  post  cards  illustrating 

any  line  of  trade  which  it  is  whished  to  advertise.  For  in- 

stance, a  manufacturer  doing  a  mail  order  business  wishes 
to  send  out  a  catalogue  of  his  principal  products.  He  has 

post  cards  made  illustrating  the  various  items  of  his  line 

either  in  a  single  color  or  preferably  in  three  or  four 

colors  and  these  cards  are  inserted  in  the  "Postolio 

Album,"  the  whole  collection  being  mailed1  to  likely  pros- 
pects at  two  cents.  The  prospect  sees  the  various  articles 

illustrated,  selects  one  for  purchase,  removes  the  card 

from  the  Postolio  leaf  carrying  it,  fills  it  out,  in  the  proper 

way  and  mails  it  to  the  manufacturer.  The  scheme  em- 
braces the  characteristics  of  a  loose-leaf  catalogue,  and 

when  a  card  is  returned,  as  an  official  order,  it  carries  its 

own  description  of  the  article  desired,  and  no  mistakes 
can  be  made. 

Y~%  /~\  /"\  |/  £*  Out-of-print  books  supplied.     No  matter  what  subjec 
■  jl   IllK  ^  Can  supply  any  book  ever  published.    We  have  50,000 
^"^  ̂ "^  ̂ ^      ̂ ■**'  •       rare  books. 

BAKERS  B00K8H0P,  John  Bright  St.,  Birmingham,  Eng. 

Telegraph   Codes 
A  B  C  Code.     5th  Edition.     English        $7.0 

ABCCode.    5th  Edition.    Spanish    *"        8.00 
ABC    Code.        h  Edition      "        B.OO 
A  I  Code.     •'        7. SO 
Moreinff   <t     Noal  Code    5,00 
Bodford-McNIoll  Code     "        6.00 
Large  and  small  codes  of  all  kinds.  Send  for  list.  Discount  to  the  trade  only 

AMERICAN  CODE  COMPANY,  83  Nansau  St.,  N.Y.  City 
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UllklT'C    Round nUIN         3  POINTED PENS 
RECEIVED  THE  ONLY 

THEY 

DON'T SCRATCH,    BLOT 

OR  SPURT 

COLD   MEDAL 
AWARDED   TO    STEEL   PENS   AT   ST.    LOUIS    FOR 

THEY DO 

WRITE    RIGHT 

WEAR   LONQ 

EXCELLENCE  OF  MANUFACTURE 

AND  SUPERIORITY  OF  FINISHED   PRODUCT 

FOR  GENERAL  WRITING 

No.  IB.  GIGANTIC— Firm  action.    Exception- 
ally durable  writing  pen.    90  cents. 

No.  700.     COURIER    PEN  — Medium  points. 
For  general  writing.    80  cents. 

J  log)  TRIBUNE       I 

_t:;:""iiiij  ■j..-:-.f.."~,cc.imJ 
No.  7.    TRIBUNE  PEN— Medium  points.  Very 

popular  for  general  writing.    80  cents. 

^—^LHOWAPD  MUHf  PUC^ 

t)   I     -J  FALCON 
•*-       -  ̂ "NDFOINTEO 

No.  97.    FALCON  PEN-Medium  fine  points. 
Made  in  colors,  white  or  bronze.    65  Cts. 

No.  10.    MERCANTILE— In  white  or  bronze. 
Fine  pen  for  general  purposes.    75  cents. 

No.  57.    BANKING     In  white  or  bronze.    A 
popular  general  writing  pen.     75  cents. 

^-.        ..C.HOWARDHUNTPtNCi 

(A     ™       JOURNAL ""■  ROUND  POINTED  PENS D 
No.   27.     JOURNAL     PEN  —  Medium   points. 

Good  business  pen,  new.    75  cents. 

No.  42.  RIGID— Very  firm  action.  Exten- 
sively used  by  Banks  and  business 

houses.    75  cents. 

No.  9.    "H"or  HOMER  PEN— Medium  points. 
For  general  writing,  new.    80  cents. 

'(/J  ELASTIC 

No.  46.      ELASTIC— Medium    point,    springy action.    75  cents. 

No.   54.     STRAND    PEN  — Elastic   action Medium  fine  points.    75  cents. 

No.  24.  LEDGER— Ideal  Pen  for  bookkeep. 
ing,  correspondence  and  card  entries. 
Fine  point.    80  cents. 

No.  4.     ARROW— 75  cents 

THEY  ARE  THE 

RESULT  OF  OUR  PROCESS  OF 

ROUNDING  THE  POINTS 

TURNED  UP  POINTS  AND 
MANIFOLD   PENS 

No.  16.  SPFAR  POINT  PEN— Medium  fine 
point,  long  nib,  flexible  action.  A  very desirable  pen.    75  cents. 

J._J° 

@  SPEEDAWAY  ' 

PCUNuPDINTEDPENS  i 

No.  6.    SPEEDAWAY  PEN-Turned  up  point, 
rigid  action  ;  holds  plenty  of  ink.   76  Cts. 

~  /"T*    m     cHOWAR0  HUNTPEN  Co\ \J£)    =J    RAPID  WRITER       J U/  ROUND  P0INTE0  PENS  J 

No.  86.    RAPID  WRITER— Turned  up  points. 
For  rapid  writing.    75  cents. 

No.  86  E.  F.     RAPID    WRITER  — Turned    up 
poiut.     Finer  point  than  No.  86.    75  Cts. 

No.  513. ball. GLOBE-Point  dented,  like  a  half 
76  cents. 

No.  64.  TRIPLICAT0R— Ideal  pen  formaking 
clear  carbon  impressions.  Extra  heavy steel.    $1.00. 

:.H0WARD  HUNT  PEN FcTA 

9MANIFOLD  1 ~0U'lO  PGINTtOpEJIs/ 

No.  74.    MANIFOLD  PEN— Very  desirable  for carbon  copies.     75  cents. 

^       1jj^%  moWWD  MJIfflPlff  En\ 
«gr*l     c=J  *X  &    N929  M.        1 
^4.  ^QROUNDPCINTEOPEHS J 

No.  29M.  MEDIUM  NIB— A  very  superior  pen, 
new.  Made  in  colors,  black  and  white. 
76  cents. 

No.  29B.    BROAD  NIB— A  very  superior  pen, 
new.     Made  in  colors,  black  and  white. 
76  cents. 

_    '     chHUNTpenco 
000    DIPT  POINT 
  ROUND  POINTED 

No.  8.      DIPT   POINT— Verv   desirable  for 
entering  figures.     Fine  point     75  cents. 

FOR   STUB  WRITING 

(  h.'KM.LHUNTPc'rico  "\ 

TRIBUNE  STUB PQUNO  PORTED  PE„Sy 

No.    70.      TRIBUNE     STUB  —  Medium    broad 
points,  stiff  action,  new.    80  cents. 

iilll»/l'l_j  :*0*ARD  HUNT  PEN  Co"  \ 

     IS  COURIER    STUB       ) 

No.    709.      COURIER    STUB    PEN  — Medium 
broad  points.    A  very  popular  stub,  new. 80  cents. 

i  .i  Hi 41  C.HOWARD  HUNT  PEN  Co^ i 

rg         REGNUM 

SSJSBJJM  O  ROUND  POINT  CO  PENS^ 

NCjfi 

22/ 

No.  420.  REGNUM  PEN— Medium  stub  points. 
Very  smooth  writing,  special,  new;  not 
made  of  steel.    $1.00. 

No. 
65.  MANUSCRIPT  PEN— Popular  busi- ness stub  pen.  Medium  coarse  points. 
75  cents. 

No.  75.  QUILL  PEN— Medium  fine  stub.  Pop- 
ular with  those  who  like  the  old-fashion- 

ed goose-quill  effect.    75  cents. 

@-    ""    ,  .C.HCWARDHUNTPENC8      "\ 
J£  RECORDER  ) -_       Grodno  pointeopens       J 

No-    38.      RECORDER      PEN— Medium  broad 
points,  slightly  elastic.     76  Cents. 

.     C.HO1 

-0J2       DISPAT 

^   .POUND  POINTED 

HU^FrlSN 

VTCH     -.'] TEDPEN^         / 

No.  79.  DISPATCH  PEN— Broad  pointed  stub. 
Chocolate  color.  Superior  engrossing pen.    75  cents. 

< 

C.HO  WAfiD  .HUNT  PEN 

@  WORLD 

R0UNDPQIUTEDPEN5 

No.  26.  WORLD  PEN— Medium  stvpb  points. 
Very  smooth  writing.  Not  made  of  steel* 
76  cents. 

No m   CHOWARDHUNTRENCoN 

W    @      FERN     •       1 

ROUN0P0INTE0PEN5/ 

63.  FERN  PEN— Medium  broad  stub 
points.  Excellent  engrossing  pattern. 
76  cents. 

t§l  |«0UND  POINTED  n    ) 

No.  30.   ROUND  POINTED  STUB  PEN-Nicket- 
silver  plated,  embossed  K,  blued.  Most 
perfect  and  handsomest  stub  pen  made. 

$1.00. 
W   %®   VASSAR 

w  ;       ROUNDP0INTEDPENI 

No-  62.    VASSAR  PEN— Medium  fine  engross 
ing  points.    75  cents. 

No. 

p—      oH.Htl  NTpenco. 

j     S  PENNSYLVANIA ^^JMi%4llltoi)t)J^_      /-~     ROUND  POI,NTEDP£r;S_ 

I68I.  PENNSYLVANIA— New  Style  for 
general  commercial  use.  Long  nibs. 75  cents. 

No.   18.     F.   NAT'L  SLANT— $1.00 No.  26    SUN— $1.00 

Write   for   show    case   proposition,   "  The    Great   Time    Saver,"   to   our    sales   agents   for    Canada 
McFARLANE,   SON   &   HODGSON,   Limited,   MONTREAL 
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-r 
31 

HUNT'S  ROUND  POINTED  PENS ALL  NUMBERS  SILVER  PLATED,  $1 .00  PER  GROSS;  GOLD  PLATED,  $1.50 

FOR   SCHOOLS 

l    CuO 

UJ-O 

<o»  > 

■j  |T^^   LETTERING  PEWK M®    400  J 
J?> "<t  ■■■■■        ■  ■    ■        ■■■■      ■* 

No.  400.    LETTERING  PENS-Se*en  different  points     $1.00  per  gross. 

5^  jjC  LETTERING  PEN" 3 
LETTERING ireHV 
©  400      ) 4^fe*i  LETTERING 

 PEN\ 

pl|@  400      J 

Ink  Reservoir  for  Lettering  Pens. 

No.  102.  CROW  QUILL  PEN-Each  pen  in  a 
black  Japanned  J'enholder.  One  dozen 
pens  and  one  dozen  holders  on  card. 
$5  00  per  gross. 

o        ©  HAWK  QUILL        I 

HAWK    QUILL    PEN  —  Extra    fine 
point,  more   stiff 

No.    107. 

than  No.  102  and  very 
durable.  Each  pen  ill  a  black  Japanned 
Penholder,  and  one  dozen  holders  on 
card.    $5.00  per  gross. 

SPECIAL  STYLES 

-O'C  HOWARD  HUNT  PENCOJ 

,j  ®  LAUNDRY _ GROUND  pointed  pens. J 

No.  73.  LAUNDRY  —  Firm  action.  Silver 
metal.  Made  expressly  for  marking 
linen,   etc.    $1.00. 

35 ̂ 5S>£@  NUGGET 

No.  43.  NUGGET— A  superior  metal  pen.  75c. 

'*g5!F'         =>©    ARTIST  PEN      j ^■"-^,0    ,..,..^.,n.mjy 

No.  100.    ARTIST  PEN— Very  delicate  point. 
For  lithographers  and  map  drawers.  $1.00 

C.HOWAR 

1@M 

IWAROHUNTPENC0    ^\ 

/IUSIC  WRITER         J 
ND  POINTED  PENS   ,.^ 

No.  71.  IVIUSIC  PEN  —  Three  points,  two 
slits.  A  perfect  pen  for  making  the  dash and  dot  in  music  writing.    $1.00. 

Mo.  12.    TWO  LINE  RULING  PEN— Makes  two 
fine  lines  at  once  ;  largely  used  by  book- 

keepers and  others  for  ruling.     $1 .50. 

FOR  BANKS,  BUSINESS  COLLEGES  AND  FINE  WRITERS. 

*  @  E.Z.RITER  ) 

.~j^J-°^.  pointed  Pt.-T  J 

No.  47.     E.  Z.  RITER— Fine 
ceptionally  easy  action. 

point.     An 75  cents. 

>@  FIRST  NATIONAL 

No.    1.    FIRST    NATIONAL  — Medium    points, 
very  popular  with  Banks.    80  cents. 

(i?)    FINE  FALCON        1 

No.  96.  FINE  FALCON— Firm  points.  Between 
our  No.  97  and  95  in  action.     75  cents. 

O®  DROOP  POINT 

No.  5.    DROOP   POINT— Rigid   action.    Good 
clerical  pen.    76  cents. 

<     Uh<n     the  BOURSE       ] 
^  ROUND  POINTED  PENS^/ 

No.  232,  THE  BOURSE— Fine  point,  easy 
action.  One  of  the  best  general  purpose 
pens.    75  cts. 

No.  45.     BULLETIN  PEN-Mediuni  fine,  pleas- ant action.    76  cents. 

L~C:H0WnRDhi.NTFLhr'?\ 

[©CENTURY        ] 
ROU'.OFOIHTLD  PENsy 

No.  20.  CENTURY  PEN  — Very  fine  points, 
new.  Elastic  action.  For  very  fine 
writing.    76  cents. 

C.HOWARD  HUNT  PEN  CO 

SgSUCOESS 

.       HOUNO  POINTED. PENS D 
No. 

17.    SUCCESS   PEN— Fine  point, ate  action,  excellent  for  figures. 

Moder- 
76  cts. 

fy    „..,HUNT.,.«:-l ^©EXTRAFINE       I 
No.  22.      EXTRA  FINE  — Elastic   action.    An 

ideal  pen  for  artistic  writers.    80  cents. 

No.  44.  GRAPHIC— In  white  or  blue.  The 
most  popular  general  writing  pen  made. 
75  cents. 

m    c.N.HurrTpc»ci> 
£@EDDYSTONE ROUND  POINTED,, 

No.  41.  EDDYST0NE— Extra  fine  point,  holds 
plenty  of  ink  and  is  a  very  desirable  pen. 
76  cents. 

No.  98.  STIFF  FALCON— An  extra  stiff  Falcon 
Pen,  medium  fine  point.  Metal  heavier 
and  more  durable  than  any  other  stvle  of 
Falcon.    Satisfaction  guaranteed.    75  Cts. 

No.  69.  UNIVERSITY  PEN— Medium  fine,  new. 
Moderate  action,  very  popular.   75  cents. 

^^rmm!'^^^ 2  c.h  HUNT  Pi 

^saSSLL,,.    jjj   '     ro0  UNIVERSITY 
^ —         T1  ROUND  POIHTEP 

No.  69  E.  F.  UNIVERSITY  PEN— Extra  fine 
point,  flexible  action.  Very  desirable 
for  Commercial  Colleges  and  expert 
work.    75  cents. 

No. 3.     STATE— The  pen  of  pens  for  posting 
and  fine  figures.     75  cents-: 

No.  21.    COMPANION  PEN— For  fine  writing and  bookkeeping.     75  cents. 

No.  101.  IMPERIAL  PEN— Extra  fine  points, 
triple  elastic  action.  For  experts  onlv. 
where  they  desire  a  hair  line  and  heavy 
shading      $1.00 

No. 
95.     LADY    FALC0N- 

popular  with  ladies. 
Fine  point. 
75  cents 

Very 

No 

99.     DRAWING 

$100. 

PEN— Extra   fine   points. 

Write   for   show   case   proposition,    "The    Great   Time   Saver,"    to   our   sales   agents   for    Canada 
McFARLANE,   SON   &    HODGSON,   Limited,  MONTREAL 
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LEATHER  GOODS. 

The  fall  and  the  holiday  season  is  the  time  of  the  year 

when  the  leather  goods  department  gives  (he  best  ac- 
count of  itself,  and  it  is  a  very  poor  department  which 

around  Christmas  time  cannot  dispose  of  a  number  of 
handsome  bags. 

Designers  have  about  finished  with  the  fall  line,  and 

have  produced  a  number  of  very  handsome  bags.  The 
very  softest  leathers  have  been  used  and  the  outline  of 

the  bag  is  daintly  curved,  making  with  the  exceedingly 

artistic  frames  in  vogue,  a  very  elegant  article  that  is  a 

useful  article  and  a  distinct  adjunct  to  a  handsome  toil- 
ette. 

It  is  fashionable  to  match  the  dress  with  the  bag  and, 

therefore,  in  high-priced  lines  the  colored  bag  is  promin- 
ent, but,  of  course,  the  black  bag  is  the  great  seller. 

Frames  on  this  class  of  bag,  this  year,  are  veritable  works 

of  art  and  are  of  handsomely  chased  metal  in  satin  finished 

gilt,  oxidized  and  gun  metal.  Large  plates  of  mother-of- 
pearl  are  used  in  some  cases  to  give  point  to  the  design. 

A  new  fastener  seen  on  some  of  the  frames  lifts  up,  and 

while  catching  the  sides  of  the  frame  securely,  is  very 

easily  manipulated. 

Popular-priced  bags  show  plain  metal  and  covered 
frames,  and  there  are  some  good  effects  in  combination 

metal  and  leather  frames  shown.  More  expensive  bags,  as 

a  rule,  have  double  leather  handles.  The  new  bags  are 

of  medium-size  and  show  graceful  curves  in  the  shaping 
of  the  sides  leaving  them  wider  at  the  bottom.  Many 

have  the  broken  bottom  that  so  materially  increases  the 

capacity  of  the  bag,  and  the  majority  are  gusseted  all 

round.  Seal  and  seal  grained  leathers  are  most  in  evi- 
dence,   the    novelty    leathers    being    hippo,    grain,    sheep, 

corduroy,  call',  etc     Very  handsome  linings  arc  of  moire, brocaded  and  corded  silk. 

Sinne  of  the  colors  in  leather  handbags  thai  are  being 

most  conspicuously  featured  are  browns  and  Ian-,  red-, 

lavenders,  greys  and  greens.  Iii  nearly  all  the  New  York 
retail  stores,  lavenders  have  been  noticeably  advanced. 

Among  the  better  classes  of  trade  there  appears  to  be  a 

strong  preference  for  the  softer  leathers  in  high  finishes. 
Notes. 

W.  E.  D.  Tighe,  president  of  the  Western  Leather 

(mods  Co.,  Toronto,' returned  from  a  business  trip  to  "New York  in  June. 

Mr.  Tighe  while  away  visited  the  leading  si  ores,  am" 
also  inspected  the  bag  and  belt  lines  of  some  of  the  larg- 

est manufactures,  and  his  new  samples  will  therefore  show 
the   latest    fashion   touches   introduced   in    New   York. 

DEATH  OF  JOHN  SCOTT  FERRIER. 

On  June  23,  the  death  occurred  in  Edinburgh,  of  John 

Scott  Ferrier,  senior  partner  in  the  publishing  firm  of 
Oliphant,  Anderson  &  Ferrier.  Mr.  Ferrier  visited  Can- 

ada a  few  summers  ago  and  was  personally  acquainted 

with  many  of  the  older  men  in  the  book  trade.  He  was 

a  native  of  Brechin,  and  learned  the  bookselling  business 

in  that  town.  In  1859  he  went  to  Edinburgh  and  joined 
the  staff  of  John  Maclaren  in  the  business  now  carried 

on  by  Macniven  &  Wallace.  Later  he  traveled  for  Gall 

&  Inglis.  He  then  commenced  business  as  a  bookseller  in 

Elgin,  leaving'  later  to  join  the  late  Robert  Anderson  in 
the  linn  of  which  he  was  at  his  death  the  senior  partner. 

During  his  lifetime  he  'gave  much  attention  to  educa- 
tional and  Sunday  school  matters. 

The  WESTERN  LEATHER  GOODS   CO.,  Limited 
Manufacturers  of  High  Grade  Ladies'  Hand  Bags  and 
Gentlemen's  and  Ladies'  Purses  in  all  Popular  Styles 

The    two    designs    of    Bags    shown    are    made    in    at    least    one    hundred    and    fifty    different    styles    and    retail    frcm    $1.50   to   $15.00   each 

Write  to  see  our  samples 
and  our  representative  will 
call  on  you. 

We  also  make  Ladies'  and 
Gentlemen's  Belts,  Footballs, 
Hockey  Shin  Pads  and 
Ankle  Supports. 

THE   WESTERN    LEATHER    GOODS    CO.,   LTD.,    101   KING  STREET  WEST,  TORONTO 
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Stationery 

A  Stationery  Clerk  Should  Know 
Technical   Points   about    Writing    Paper, 

which  Should  be  at  the  Fingers'  Ends  of 
all  who  Sell  Stationery. 

By  C-  G.  Garretson,  in  Inland  Stationer. 

1.  Which  material  predominates  in  high-grade  cor- 
respondence papers,  cotton  or  linen?  In  high-grade  cor- 
respondence papers  both  linen  and  cotton  rags  are  used. 

Linen  predominates,  but  a  pure  linen  paper  would  be  too 
si  iff  and  hard,  hence  a  certain  percentage  of  clean,  new 
cotton  cuttings  is  used.  Ledger  papers  are  the  only 
papers  in  which  only  linen  cuttings  are  used.  In  the 
cheaper  grades   there   is  more   cotton   than   linen. 

2.  How  is  the  water-mark  placed  in  paper?  When 
the  paper  commences  its  journey  through  the  papermak- 
ing  machine  the  wet  web,  formed  from  the  weaving  to- 

gether of  the  rag  fibres,  passes  under  a  cylinder  of  cop- 
per wire,  called  a  dandy  roll.  Upon  the  surface  of  this 

roll  are  raised  with  fine  copper  wires  the  design  of  the 

water-mark.  This  design,  turning  on  the  cylinder,  comes 
in  light  contact  with  the  soft,  pliable  fibres  of  the  paper, 
and  the  pressure  against  them  causes  them  lo  thin  out 

slightly,  thus  forming  the  water-mark. 
3.  Why  does  some  white  paper  turn  yellow  in  the 

course  of  a  few  years?  Paper  made  of  miscellaneous 
colored  rags  that  have  been  bleached  to  whiteness  by  the 
use  of  acids  will  not  remain  white  indefinitely,  but  will 
yellow  with  age.  Again,  in  order  to  obtain  the  brighter 
blue-whites  now  much  in  vogue  in  high-grade  stationery, 
bluing  is. mixed  with  the  pulp  while  in  the  beating  engine. 
No  matter  how  pure  and  new  may  be  the  raw  materials, 
paper  so  treated  will  eventually  lose  the  luster  imparted 
to  it  by  the  bluing  and  turn  to  a  yellow  white,  the  original 
color  of  the  rags  from  which  it  is  made.  The  quality  of 
the  animal  sizing  used  will  also  have  an  effect,  cheap 
sizing  tending  to  discolor  the  product. 

4.  How  can  you  compare  various  papers  as  to 
s!  length  without  the  aid  of  a  testing  machine?  To  test 
a  sheet  of  paper  tear  it  slowly  at  both  edges.  If  it  resists 
the  pressure  yon  exert  and  tears  with  difficulty,  this  is  a 
proof  that  the  material  used  was  strong  new  rags  with 

linen  predominating.  Colored  linen  or  cotton  rags  bleach- 
ed by  acids,  or  sulphite  and  wood-pulp  base,  produce  a 

soft  shoddy  paper  that  tears  easily.  By  this  test  yon 
can  also  examine  the  fibres  as  to  length. 

.">.  In  what  kind  of  papers  is  a  long  fibre  preferable? 
Long  fibres  are  desirable  in  a  paper  where  great  strength, 
durability  and  ability  to  withstand  erasures  are  necessary. 

Ledger  papers  and  bonds  used  for  lithographic  woi'k,  etc., 
have  a  long  fibre,  while  in  correspondence  papers  the 
fibre  is  short. 38 

6.  How  did  the  term  "bond,"  as  applied  to  paper, 
originate,  and  what  does  it  mean?  About  sixty-five  years 
ago,  Zenas  Crane,  a  pioneer  papermaker,  of  Dalton,  Mass- 

achusetts, visited  a  customer  in  New  York,  who  was  en- 
gaged in  printing  legal  forms,  municipal  bonds,  etc.  For 

some  time  Mr.  Crane  had  furnished  him  with  a  certain 

grade  of  paper,  which  was  found  suitable  for  this  purpose 
but  which  had  no  particular  name.  During  the  visit  in 

question,  the  customer  chanced  to  inquire.  "Have  you 
any  more  of  that  'bond'  paper  on  hand?"  It  occurred 
to  Mr.  Crane  that  this  would  be  an  appropriate  name 

for  the  paper,  hence  he  commenced  calling  it  bond,  and 
as  bond  it  has  been  known  ever  since.  Bond  paper  dif- 

fers from  other,  papers  as  to  weight,  finish  and  strength. 
It  is  considerably  lighter  than  the  usual  grades  of  writ- 

ings, running  on  the  average  twenty  pounds  to  the  single 
folio  ream.  It  has  a  peculiar  crinkly,  snappy  finish,  and 
a  long  strong  fibre.  The  percentage  of  linen  is  much 
higher  than  that  of  the  regular  correspondence  paper. 

The  term  "bond"  is  generally  supposed  to  refer  to  wove 

papers,  although  the  term  "laid  bond"  is  sometimes 
heard.  Bond  papers  are  used  for  business  correspondence, 

letter-heads  for  the  typewriter  and  for  commercial  print- 
ed and  lithographed  work  of  all  kinds. 

7.  What  is  the  difference  in  texture  between  "laid" 
and  "wove"  papers?  There  is  no  difference  in  texture 
between  "laid"  and  "wove"  papers.  The  laid  effect  is 
produced  by  means  of  a  dandy  roll,  on  which  are  ar- 

ranged raised  copper  wires  that  produce  the  lines  run- 
ning horizontally  and  vertically  through  the  paper,  in 

the  same  manner  in  which  the  water-mark  is  formed.  The 

term  "linen"  as  applied  to  a  laid  paper  is  a  misnomer. 
8.  How  is  the  "fabric  finish"  produced?  The 

"fabric  finish"  is  produced  by  placing  sheets  of  linen 
cloth  between  the  sheets  of  paper  and  subjecting  the 
whole  to  hydraulic  pressure.  The  paper,  being  damp  and 
soft,  takes  and  holds  the  impression  of  the  cloth. 

9.  Why  do  different  sized  envelopes  vary  so  in  price, 

when,  in  many  cases,  the  amount  of  paper  used  is  practi- 
cally the  same?  Two  envelopes  of  nearly  the  same  size, 

in  which  practically  the  same  amount  of  paper  is  used. 

may  vary  greatly  in  price  for  the  reason  that  one  of  them 

may  be  a  "regular"  size,  made  and  gummed  on  an  en- 
velope machine  at  the  rate  of  ten  thousand  an  hour, 

while  the  other  may  be  a  special  size,  which  must  be 
folded  and  gummed  by  hand.  Rapidly  changing  styles 
make  it  impossible  to  build  a  machine  for  every  size  that 
comes  into  vogue,  hence,  Avhile  certain  staple  shaf.es  are 

always  in  demand,,  the  hand-made  envelope  must  be  car- 
ried by  the  stationer  who  is  up-to-date. 

10.  What  is  meant  by  "animal  sizing"  and  "loft 
drying?"  As  the  paper  is  passing  through  the  Fourd- 
rinier  machine,  it  is  given  a  bath  of  animal  sizing,  a  thick 
liquid  made  from  the  hides  and  hoofs  of  cattle.  This  fills 
the  interstices  between  the  fibres  and  gives  it  an  even 
surface.  Unsized  paper  would  be  so  porous  and  rough 
that  the  ink  would  run  and  blot,  making  it  of  no  use 
for  writing  purposes. 
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High-grade  paper  is  dried  by  being-  hung  over  poles 
about  fifteen  sheets  at  a  time  in  a  loft,  where  it  is  sub- 

jected for  a  number  of  hours  to  a  high  temperature.  Loft 
drying  allows  the  paper  to  retain  its  strength,  whereas 
the  cheaper  method  of  drying  by  calenders  or  steam- 
heated  rollers  has  a  tendency  to  weaken  and  impair  the 

product. 

A  Brief  History  of  the  Pen. 

The  Copp,  Clark  Co.  have  compiled  and  published  a 
little  booklet  giving  the  history  of  the  pen,  as  it  grew  from 
the  brush  pen  of  the  ancients  to  the  steel  pen  of  the 
present  day.  It  describes  particularly  how  the  crucible 
pen  is  made.  This  is  the  pen  which  is  manufactured 
specially  for  the  Copp,  Clark  Co.,  and  which  has  points 
of  excellence  that  make  it  an  exceptionally  good  one  for 
the  trade  to  handle.  Copies  of  the  booklet  may  be  had 
from  the  Copp,  Clark  Co.  for  distribution  to  the  buyers 
of  pens. 

The  Smallest  Fountain  Pen. 

The  line  of  Waterman's  Ideal  Fountain  Pens  is  well 
known  to  be  the  largest  and  most  complete  in  the  world. 
The  manufacturers  have  produced  their  well  known  line 
in  what  has  appeared  to  be  every  conceivable  style,  shape, 

design,  pattern  and  character  of  point,  although  fre- 
quent visits  to  headquarters  at  The  Pen  Corner  demon- 

strated the  fact  that  there  are  still  fields  to  be  covered 

in  supplying  the  demand  for  this  article  of  general  use. 

In  recently  visiting  the  L.  E.  Waterman  Co.,  Ltd., 
we  were  shown  the  latest  novelty  of  the  Waterman  line, 
which  is  indeed  an  interesting  product.  We  refer  to  the 
new  No.  000  pen,  which  is  the  smallest  perfect  fountain 
pen  ever  produced.  The  accompanying  illustration  shows 
this  pen  in  its  actual  size.  It  is  perfect  in  every  respect, 
being  an  exact  replica  of  the  pens  of  regular  size  for 

general  use.  The  Spoon  Feed,  Clip-cap,  Cone-shaped 
holder,  and  every  feature  of  the  successful  styles  of 

Waterman's  Ideals,  are  reproduced1  in  this  one  little  pen. 
We  look  forward  with  interest  to  the  developments 

which  are  to  come  from  the  L.  E.  Waterman  Co.,  Ltd.,  in 
this  interesting  line  of  theirs. 

Getting  Newspaper  Aid 

In  various  places  the  local  newspaper  can  be  used 

with  good  results  in  educating  the  people  on  shopping 
early. 

At  the  present  time  the  "Dundas  Banner,"  Dundas, 
Ont.,  is  advocating  this.  It  points  out  editorially  that  an 

auxiliary  of  one  of  the  churches  adopted  a  resolution 

against  long  hours  and  especially  on   Saturday  evenings. 

Not  only  that  but  its  members  actually  aid  in  bring- 

ing about  this  condition  of  affairs,  as  the  following  indi- 
cates : 

"We  pledge  ourselves  to  so  arrange  our 
purchases  and  to  use  our  influences  to  induce 
others  to  do  the  same,  so  as  to  allow  the 

merchants,  their  clerks  and  delivery  boys  to 
get  away  from  their  respective  places  of 
business  at  an  earlier  hour  than  they  are 

now  permitted  to  do." 

The  "Banner"  says  thai  this  is  a  step  in  the  right 
direction  and  thereby  assists  in  educating  the  public  on 

purchasing  early. 

Merchants  in  other  towns  and  cities  anxious  to  have 

early  closing,  and  particularly  in  the  summer  season,  can 

easily  enlist  the  services  of  the  local  press  to  aid  in  edu- 

cating the  public.  They  can  usually  obtain  the  aid  for  the 

asking,  as  newspapers  are  always  willing  to  help  in  such 
a  humane  cause. 

An  American  View  of  Reciprocity. 

Owing  to  the  large  purchases  of  books  and  stationery, 

which  Canada  makes  from  the  United  States,  the  trade 

in  these  goods  are  naturally  interested  in  the  proposed 

reciprocity  negotiations.  This  is  the  way  in  which  Wal- 

den  's  Stationer  regards  the  situation : — 

"It  is  pleasing  to  note  that  the  request  of  Secretary 
Knox  for  a  conference  in  regard  to  the  establishment  of 

closer  trade  relations  between  Canada  and  the  United 

States  has  been  agreed  to  by  the  Canadian  Government 

according  to  reports  from  Washington.  The  absence, 

however,  of  members  of  the  Canadian  cabinet  in  Europe 

will,  it  is  said,  prevent  the  conference  from  taking  place 

until  the  fall,  so  that  if  a  treaty  be  drafted  it  cannot  be 

brought  before  Congress  and  the  Canadian  Parliament 

until  early  next  year  and  if  approved  can  hardly  become 

operative  before  the  spring  of  1911. 

"While  Canada  a  few  years  ago  favored  reciprocal 

trade  relations  with  the  United  States,  we,  on  the  othe;- 
hand,  were  indifferent  to  say  the  least.  Now  Canadian 

sentiment  has,  it  is  said,  materially  changed  and  it  is  by 

no  means  certain  that  the  majority  of  the  Canadian 

people  are  desirous  that  their  government  shall  negotiate 

a  treaty.  This  altered  public  opinion  is  apparent  in  the 

cautious  remarks  of  Finance  Minister  Fielding  when  he 

was  interviewed  on  the  subject  recently  at  Ottawa.  The 

business  interests  of  this  country  are,  we  think,  now  heart- 

ily in  favor  of  closer  trade  relations  with  Canada,  believ- 

ing that  the  value  of  a  treaty  of  this  kind  would  be  most 

beneficial  to  the  country.  Canada  is  one  of  our  best 

customers  in  the  purchase  of  manufactured  goods  which 

includes  stationery,  books,  and  paper  and  printing  ma- 

terial of  all  descriptions,  and  in  her  purchasing  capacity 

ranks  ahead  of  all  South  America  combined  and  is  sur- 

passed only  by  the  United  Kingdom  and  by  Germany. 

With  the  steady  increase  in  Canada's  population,  which 
is  bound  to  be  much  greater  in  the  next  decade  than  it 

was  in  the  last,  owing  to  the  extension  of  great  railroad 

and  canal  enterprises,  her  trade  is  bound  to  increase  and 

become  more  valuable  to  our  exporters  than  that  of  Ger- 

many, so  that  if  Canada  manufacturing  interests,  which 

exert  a  large  influence  upon  political  policies,  do  not  suc- 

ceed in  killing  the  reciprocity  movement  we  may  have 

a  treaty  which  will  be  of  great  benefit  to  the  business 

interest  of  this  country." 
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Four  Essentials 
Crane's  Linen  Lawn 
In  a  class  by  itself.  The  peer 
of  all  fabric  finish  papers. 
Discriminating  users  know  that 

the  name  "Crane's"  stands  for 
the  best  in  writing  papers. 
Each  sheet  bears  the  water- 

mark "Crane's."  The  dainty French  borders  and  artistic 

Parisian  colorings  still  further 
enhance  this  beautiful  paper. 

Highland  Linen 

Justly  popular.  The  best 
known  paper  for  general  use, 
owing  to  its  splendid  writing 
quality  and  moderate  price. 
This  paper  has  won  many 
friends  by  its  intrinsic  value 
and  by  our  advertising. 

Crane's  Kid  Finish 

Just  as  essential  to  the  perfect 

reception  or  wedding  invita- 
tions as  the  engraved  plate.  It 

matters  not  how  perfect  the 

engraving  may  be  if  the  printed 
sheet  does  not  reproduce  the 
work  of  the  plate.  Ask  your 

plate  printer  which  paper  pro- 
duces the  best  results.  He 

will  say,  "Crane's." 

Highland  Linen  Bond 
A  fabric  bond  paper  of  great 
merit  for  foreign  correspondence 
or  lengthy  letters.  No  paper 
has  ever  appealed  more  strongly 
for  these  purposes.  The  quality 
and  finish  are  pleasing  to  all 
and  it  is  constantly  growing  in 
favor. 

Ynur  customers  know  these  papers  and 
ask  for  them.  Why  not  carry  a  complete 
stock  of  them  to  supply  your  customers? 

Eaton,  Crane  6&  Pike  Co. 
Pittsfield,  Mass. 

New   York   Office,   Brunswick   Building,   225    Fifth   Avenue 

British  America  Assurance  Company 
A.D.   1833 

FIRE  &  MARINE 

Head  Office,  Toronto 
BOARD  OF  DIRECTORS 

Hon.  Gen  A.  Cox,  President  W.  R.  Brock,  Vice-President 
Robert  Bickerdike,  M.P.,  W.  B.  Melkle,   E.  W   Cox.  Geo.  A.  Morrow, 

D.  B.  Henna,  Augustus  Myers,  John  Hoskln,  K.C.,  LL.D. 
Frederic  Nlcbolls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,   E.  R.  Wood. 

IV.  S.  Melkle,  Genera/  Manager/  P.  H.  Sim*,  Secretary 

CAPITAL       -  ....  $1,400,000.00 
ASSETS   2,182,753.85 
LOSSES  PAID  SINCE  ORGANIZATION      29.833.820.98 

The  Northern  Mills  Co. 
PAPER     MANUFACTURERS 

PRINTING 
AND 

WRITING 
PAPERS 
Super-calendered,  Velvet  and  Machine 
Finished  Book,  Litho  and  Antique  Print- 

ing, Engine  Sized  Writing  and  Envelope 
Papers,     White    and    Tinted    Bond. 

Typewriter  Papers  (Glazed  and  Rough 
Finished,)    Envelopes,   Bill    Heads,  etc. 

Ask  for  "Canadian  Bond,"  "Provincial 
Bond,"  "Adelia,"  "  Northern  Mills," 

and     "Federal      Writing  Manilla." 

Head  Office,  Montreal,  278  St.  Paul  St 
Mills,  St.  Adele,  Que. 

w Incorporaiso 
1851 

ASSURANCE 
COMPANY. 

fire 

AND 
MARINE 

The 
5\6 

« J.    P. ff 

Head  Office— TORONTO,  ONT. 

Assets  over      -      -      $3,570,000 
Income  tor  1906,  over      3,609,000 

HON.  GEO.  A.  COX,  President 

W.  R.  BROCK,  Vice  President 
W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 

■aim  ft-1"1-  -"■^'WMi^awifwntMTrrnrriini  in  i  n  n   ■  I— 

NON-LEAKABLE 
FOUNTAIN    PEN 

FITTED   WITH    14-CARAT   GOLD   NIB.      Can   be    carried   in   any   position   and  will   not  leak. 

Sole  Makers  :  JEWEL   PEN   COMPANY,    102,  Fenchurch   St.,   London,   England. 
Specialties  :    Pens   of   all   Kinds   and   Patterns   made   for  the    trade. 
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Are  Magazine  Sales  Less  in  Summer? 

A  Study  of  an  Interesting  Question — Di- 
vergent Views — How  Can  the  Slump  be 

Stopped  ? 

Many  newsdealers  have  been  complaining'  lately  that 
the  sale  of  magazines  fell  off  noticeably  in  the  summer 
months.  On  the  other  hand  there  are  several  dealers 
who  find  that  sales  increase  in  summer. 

This  conflict  of  opinions  is  easily  accounted  for.  Maga- 

zines are  purchased  by  people  who  have  time  to  redd 
them  and  in  the  summer  months  the  people  with  the  most 
time  are  found  at  the  summer  resorts,  hence  it  follows 

that  newsdealers  at  these  points  report  larger  sales. 

By  following  the  sale  of  the  popular  magazines  at  the 

large  distributing'  agencies  it  has  been  found  that  more 
copies  were  sold  for  June  or  July  than  for  last  November, 

and  moreover  the  increase  was  larger  than  could  be 

accounted  for  by  natural  growth.  This  certainly  is  con- 
clusive proof  that  the  sale  of  magazines  has  not  fallen 

off  this  summer. 

It  was  also  found  that  these  agencies  ship  large  quan- 
tities to  the  Muskoka  districts  where  practically  none  are 

sent  in  winter  and  also  that  to  towns  situated  on  lake 

or  river,  the  shipments  are  invariably  larger  in  summer 
than  winter. 

This  applies  only  to  popular  publications,  for  example, 

the  Red  Book,  Ainslee's,  Everybody's,  etc.  The  higher 
class  magazines  do  not  fluctuate  to  any  extent  while  the 

poorer  ones,  commonly  known  as  "penny  trash,"  sell 
much  better  in  the  cold  weather. 

The  dealer  in  the  community  devoid  of  attractions  for 
the  summer  visitor  will  certainly  feel  a  slump  in  his 

magazine  sales,  but  it  depends  to  a  very  large  extent  upon 
himself  how  serious  this  slump  is.  If  he  makes  no  effort 

whatever  to  stimulate  his  sales,  but  allows  the  magazines 

either  to  sell  themselves  or  not  be  sold,  the  natural  out- 
come is  that  they  never  leave  his  shelves  except  the 

publications  on   which  he  has  return  privileges. 

However,  no  live  bookseller  will  allow  such  a  state  of 

affairs  to  last.  There  are  plenty  of  devices  by  which  the 

public  can  be  stimulated  into  buying.  The  most 

patent  of  these  is  to  display  in  windows  and  on  racks  in 

front  of  the  store  all  the  very  latest  issues,  not  many  of 

each,  but  enough  to  draw  attention.  Then  if  any  maga- 
zine has  a  special  article  of  merit  or  a  new  story  by  a 

famous  author,  draw  attention  to  this  by  showcards  ami 

also  display  the  magazine,  open  at  the  beginning  of  the 

article   or   opposite   the   most    striking  illustration    of   the 

Story.      Such   devices   as    these   are   simple   but    very    effect- 
ive. 

Another  method  is  to  employ  a  boy,  there  are  lots 

of  them  during  the  summer,  to  call  at  the  homes  of  your 

prospects  once,  or  possibly  twice  a  week,  at  least,  when 

ever  you  have  a  new  issue  to  offer.  By  calling,  he  gets 
the  people  right  when  they  want  magazines  in  their 

homes,  when  they  are  at  leisure.  The  expense  of  doing 

this  will  be  comparatively  small,  and  Hie  results  obtained 
will  more  than  compensate. 

There  is  no  reason  for  the  dealer  in  the  summer  resort 

to  stagnate,  for  if  he  will  adopt  the  same  measures  as 

have  been  prescribed  for  his  brother,  who  is  less  fortunate, 
his  large  sales  will  be  increased  until  his  returns  are 
doubled   or  tripled. 

While  the  sale  of  magazines  may  fall  off  in  certain 

sections,  yet  it  is  more  the  fault  of  the  dealer  than  of 

the  season,  if  this  slump  is  more  than  merely  a  nominal 
decline. 

Magazine  Ups  and  Downs. 

Stanley  Paul  &  Co.,  announce  for  immediate  publica- 

tion a  new  "2s.  Gd.  net  quarterly,  entitled  The  Beau,  a 
journal  for  the  aristocrats  of  pleasure.  The  journal 

"will  be  produced  in  the  very  best  taste,  on  tine  paper. 
with  beautiful  pictures,  four  of  which  will  be  photo- 

gravures. One  of  the  photogravures  will  be  an  etching 

by  Chifflartj  another  will  be  'The  Bacchanale  Dance'  of 
Pavlova  and  Mordkin,  in  'Sanguine.'  Some  of  the  best 
known  writers  of  the  day  have  been  responsible  for  the 

literary  side  of  the  paper.,  There  will  be  no  advertise- 

ments." 

The  Travel  Magazine,  which  went  into  bankruptcy 

last  month,  has  been  purchased  by  McBride,  Winston  & 

Co.,  publishers  of  the  House  and  Garden  magazine,  44!' 

Fourth  Avenue.  The  new  ow'ners  state  that  the  Travel 
Magazine  will  be  continued  as  a  separate  publication 
under  the  same  name.  Its  editors  will  be  Gardner  C. 

Teall  and  Henry  H.  Savior.  Jesse  Watson,  the  re- 
ceiver, will  now  wind  up  the  affairs  of  the  Travel  Bureau, 

Inc..  publisher  of  the  magazine.  The  sale  realized  ap- 

proximately $10,000. 
•        •        • 

The  "Slicer." The  ingenuity  of  man  is  indeed  marvellous.  Some 

inventive  genius  has  conceived  of  a  combination  of  pen- 
cil sharpener  and  point  protector,  which  has  been  put  to 

practical  use,  and  is  now  on  sale.  The  "Slicer."  as  i' 
is  called,  has  a  double  use.  It  tits  over  a  pencil  point 

in  the  pocket,  and  it  can  he  used  to  sharpen  the  point 
when  in  use.  It  is  simple  and  neat.  The  Copp,  Clark 

Co.,  sell  in  Canada. 

CHART  OF  CANADIAN  BIRDS 
A  beautiful  Chart  lithographed  in  fourteen  colours,  showing  over  eighty  Canadian  birds.  This 

Chart  is  very  popular  with  school  and  homes  and  will  sell  at  sight.  Size,  43  in.  by  29  in.,  strongly 

mounted  on  cotton  and  rollers  ready  to  hang  up.  The  price  is  $3.00  less  25%.  Hang  it  up  in  your 

store  and  it  will  sell  itself.      If  you  haven't  one  in  stock  send  for  one  or  more  to-day. 

THE  GEO.  M.  HENDRY  CO.,  LTD. 
Manufacturers  and  Wholesalers  of 

EDUCATIONAL  SUPPLIES,  BLACKBOARDS,  MAPS,  CHARTS,  ART  MATERIALS, 

DISSECTING    SETS    AND    ALL    BOTANICAL    SUPPLIES 

215-219  VICTORIA   ST.,  ::  ::  TORONTO,  ONT. 
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BOOKSELLER  AND  STATIONER 

The  Best    Sellers    During  June 
Reports  from  the  Leading  Centres 
of  Trade  in  Canada,  with  a  Summary 

Showing  the  Most    Popular    Books. 
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Wild  Olive. 
Ramrodder. 

White  Magic 
Man  Outside 

Belleville. 

Rosary.     Florence  Barclay.     Musson. 
Kilmeny  of  the  Orchard.     L.  M.  Montgomery.     Page. 
Wild  Olive.     Basil  King.     Harper. 

Lady  Merton,  Colonist.    Mrs.  Humphry  Ward.  Musson. 
Splendid  Hazard.     Harold  McGrath.     McLeod. 
Gold  Trail.    Harold  Bindloss.    McLeod. 

Brantford. 

Kilmeny  of  the   Orchard.     L.  M.  Montgomery.     Page 
Rosary.     Florence  Barclay.     Musson. 
Wild  Olive.     Basil  King.     Harper. 

Depot  Master.     J.   C.  Lincoln.     McLeod. 
Lady  Merton,  Colonist.  .  Mrs.  Humphry  Ward.  Musson. 
Going  Some.     Rex  Beach.    Harper. 

Calgary. 

Basil  King.     Harper. 
Holman  Day.     Harper. 
D.  G.  Phillips.    Briggs. 
W.  Martyn.     Briggs. 

Son  of  the  Immortals.     Louis  Tracy.     McLeod. 
Going  Some.     Rex  Beach.     Harper. 

Chatham. 

Kilmeny  of  the  Orchard.     L.  M.  Montgomery.     Page. 
Splendid  Hazard.     Harold   McGrath.     McLeod. 
Simon  the  Jestor.     W.  J.  Locke.     Frowde. 

Through  the  Wall.     Cleveland  Moffatt.     Copp. 
Butterfly-Man.     G.  B.  McCutcheon.     Briggs. 
Going  Some.     Rex  Beach.     Harper. 

Edmonton. 

Rosary.     Florence  Barclay.     Musson. 
Kilmeny  of  the  Orchard.    L.  M.  Montgomery.     Page. 
Modern    Chronicle.     Winston   Churchill.     Macmillan. 
Anne  of  Avonlea.     L.  M.  Montgomery.     Page. 
Lord   Loveland   Discovers   America.     C.   N.   &   A.   M. 

Williamson.     Musson. 

Wild  Olive.     Basil  King.     Harper. 
Guelph. 

Rosary.     Florence  Barclay.     Musson. 
Kilmeny  of  the  Orchard.     L.  M.  Montgomery.     Page. 
Caleb  Trench.     Mary  Imlay  Taylor.     Musson. 
Modern   Chronicle.      Winston    Churchill.     Macmillan. 

Lady  Merton,  Colonist.   Mrs.  Humphry  Ward.   Musson. 
Wild  Olive.     Basil  King.     Harper. 

Hamilton. 

W.  J.  Locke.     Frowde. 
Harold   McGrath.     McLeod. 

Depot  Master.     J.  C.  Lincoln.     McLeod. 
Wild  Olive.     Basil  King.     Musson. 

Day  of  Souls.     Chas.  Jackson.     McLeod. 
Arch  Satirist.     De  Wolf  Fenwiek.     McLeod. 

Kingston. 

Rosary.     Florence  Barclay.     Musson. 
Wild  Olive.     Basil  King.     Musson. 

Litany   Lane.     Mrs.   Baillie   Saunders.     Macmillan. 

Kilmeny  <>t'  the  Orchard.     L.  M.  Montgomery.     Page. 
Girl  From  His  Town.     Marie  Van  Vorst.     McLeod. 
Simon,  the  .Jester.     W.  J.  Locke.     Frowde. 

London. 

Rosary.     Florence  Barclay.     Musson. 
Wild  Olive.    Basil  King.    Musson. 
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Simon  the  Jestor. 

Splendid  Hazard. 

Caleb  Trench.     Mary  I.  Taylor.     Musson. 
Twice  Born   Men.     Harold  Begbie.     Frowde. 
Simon  the  Jestor.     W.  J.  Locke.     Frowde. 

Splendid  Hazard.     Harold  McGrath.     McLeod. 
Montreal. 

Rosary.     Florence  Barclay.     Musson. 
Kilmeny  of  the  Orchard.     L.  M.  Montgomery.     Page. 
Anne  of  Avonlea.     L.  M.  Montgomery.     Page. 
Anne  of  Green  Gables.    L.  M.  Montgomery.    Page. 
Wild  Olive.    Basil  King.    Harper. 
City  of  Beautiful  Nonsense.    E.  T.  Thurston.     Musson. 

Peterborough. 

Kilmeny  of  the  Orchard.     L.  M.  Montgomery.     Page. 
Mondern    Chronicle.     Winston   Churchill.     Macmillan. 
Wild  Olive.     Basil  King.     Harper. 
Rosary.     Florence  Barclay.     Musson. 
Going  Some.     Rex  Beach.     Harper. 

Lady  Merton.  Colonist.   Mrs.  Humphry  Ward.  Musson. 
St.  Catharines. 

Rosary.     Florence  Barclay.     Musson. 
Kilmeny  of  the  Orchard.     L.  M.  Montgomery      Page. 
Modern    Chronicle.      Winston    Churchill.     Macmillan. 

Lady  Merton,  Colonist.   Mrs.  Humphry  Ward.   Musson. 
Green  Mouse.     R.  W.  Chambers.     McLeod. 
Greatest  Wish  in  the  World.    E.  T.  Thurston.    Musson. 

St.  John. 

Rosary.    Florence  Barclay.    Musson. 
Going  Some.     Rex  Beach.     Harper. 

Lady  Merton,  Colonist.   Mrs.  Humphry  Ward.   Musson. 
Splendid  Hazard.  Harold  McGrath.     McLeod. 
Running  Fight.    W.  H.  Osborne.     Copp. 
Kilmeny  of  the  Orchard.     L.  M.  Montgomery.     Page. 

Stratford. 

Rosary.     Florence  Barclay.     Musson. 
Girl  of  the  Limberlost.     G.  S.  Porter.     Langton. 
Lady  Merton,  Colonist.   Mrs.  Humphry  Ward.   Musson. 
Songs  of  a  Cheechako.     R.  W.  Service.     Briggs. 
Man  Outside.     W.  Martyn.     Briggs. 
Gold  Trail.     Harold  Bindloss.     McLeod. 

Toronto. 

Garryowen.    H.  D.  Stacpoole.    McLeod. 
Silent  Call.     E.  M.  Royle.     McLeod. 
Wild  Olive.     Basil  King.     Harper. 

Song  of  Songs    H.  Sudermann.      
Butterfly  Man.     G.  B.  McCutcheon.     Briggs. 
Going  Some.     Rex  Beach.     Harper. 

Vancouver. 

Modern    Chronicle.     Winston    Churchill.     Macmillan. 

Rosary.     Florence  Barclay.     Musson. 
Wild  Olive.     Basil  King.     Harper. 

Lady  Merton,  Colonist.   Mrs.  Humphry  Ward.    Musson. 
Anne  of  Green  Gables.     L.  M.  Montgomery.     Page. 
Anne  of  Avonlea.     L.  M.  Montgomery.     Page. Winnipeg. 

Rosary.     Florence  Barclay.     Musson. 
Wild  Olive.     Basil  King.     Harper. 
Kilmeny  of  the  Orchard.     L.  M.  Montgomery.     Page. 

The  O'Flynn.     J.  H.  McCarthy.     Musson. 
Undesirable  Governess.     F.  M.  Crawford.     Macmillan. 
Modern  Chronicle.     Winston  Churchill.     Macmillan. 

Canadian  Summary. 
Points. 

Rosary.     Florence  Barclay     122 
Wild    Olive.      Basil    King          88 
Kilmeny  of  the  Orchard.     L.   M.  Montgomery    .  .     87 
Lady  Merton,  Colonist.     Mrs.  Humphry  Ward   .  .     4(i 
Modern  Chronicle.     Winston  Churchill       41 

Splendid  Hazard.    Harold  McGrath        31 



BOOKSELLER  AND  STATIONER 

A  Record  of  Recent  Copyrights 
Books  Registered  at  Ottawa  During  the 
Preceding  Month  and   the   Early  Part  of 

the  Present  Month. 

22518.  John  Sanderson  the  First;  or,  A  Pioneer 

Preacher  at  Home,  by  Camillia  Sanderson.  With  an  in- 
troduction by  Rev.  Prof.  F.  H.  Wallace,  M.A.,  D.D. 

(Book).     Camilla  Sanderson,  Toronto,  10th,  June. 
22528.  Canadian  Notes  in  'A  Treatise  on  the  Effect 

of  the  Contract  of  Sale  on  the  Legal  Rights  of  Property 

and  Possession  in  Goods,  Wares  and  Merchandise,'  by 
Lord  Blackburn.  Third  edition  by  William  Norman  Rae- 
burn,  M.A.,  LL.B.  (Glas.)  and  Leonard  Charles  Thomas. 
With  Canadian  Notes,  by  Hon.  Mr.  Justice  Russell,  of 

the  Supreme  Court  of  Nova  Scotia.  Robert  Reid  Crom- 
arty, Toronto,  13th  June. 

22547.  Sir  Wilfrid  Laurier:  The  Statesman,  by  Dr. 

Andrew  Macphail.  (Temporary  Copyright.)  Publishers 
Press,  Ltd.,  Montreal,  18th  June. 

22548.  Hon.  R.  L.  Borden:  The  Man,  by  James  Muir. 

(Temporary  Copyright.)  Publishers  Press,  Ltd.,  Mont- 
real, 18th  June. 

22549.  Essais  et  Conferences.  (Livre.),  by  Henri 

d 'Aries.  Henri  d 'Aries  (R.  P.  Henri  Beaude),  St.  Hya- 
cinthe.  Que..  18  juin. 

22551.  The  Canadian  Who's  Who,  1910.  Biographies. 
(Book.)  The  Times  Publishing  Co.,  London,  England, 
18th  June. 

22555.  General  Index  to  the  Criminal  Law  of  Canada. 

(Book.)  By  Walter  Edwin  Lear.  Arthur  Poole,  To- 
ronto, 20th  June. 

22562.  Saturday  Sermons.  (Temporary.)  Publish- 
ers Press,  Ltd.,  Toronto,  20th  June. 
22563.  The  Ontario  Public  School  Composition. 

(Book.)     The  Copp,  Clark  Co.,  Ltd.,  Toronto,  21st  June. 
22564.  The  Canadian  Parliamentry  Guide.  1910. 

(Hook.)  Edited  by  Capt.  Ernest  J.  Chambers.  Ernest 
John  Chambers,  Ottawa,  21st  June. 

22574.  Notes  on  the  Remedies  of  Vendors  and  Pur- 
chasers of  Real  Estate.  (Book.)  By  C.  C.  McCaul,  B.A., 

K.C.     The   Carswell   Co.,   Ltd.,   Toronto,  22nd   June 
22575.  Canadian  Reports.  Volume  1,  Appeal  Cases 

1828-1850.  (Book.)  Arranged,  Annotated  and  Edited 

by  Walter  Edwin  Lear,  barrister-at-law.  Arthur  Poole, 
Toronto,  22nd  June. 

22582.  Canadians  at  Hisley  and  What  They  are  Do- 
ing. (Temporary.)  By  J.  Miller  McConnell.  Publishers 

Press,  Ltd.,  Montreal,  25th  June. 

22583.  The  General  Conference  of  the  Methodist 

Church  in  Canada.  (Temporary.)  By  J.  Miller  McCon- 
nell.    Publishers  Press,  Ltd.,  Montreal,  25th  June. 

22594.  The  Canadian  Annual  Review  of  Public,  Af- 

fairs. (1909.)  (Book.)  By  J.  Castell  Hopkins.  F.S.S. 
The  Annual  Review  Publishing  Co.,  Ltd.,  Toronto,  29th 
June. 

22597.  The  Blot.  (Literary  Work.)  By  Arthur  String- 
er.    Arthur  Stringer,  Cedar  Springs,  Out.,  30th  June. 

22600.  National  Series.  (Temporary.)  Literary 

Work.     Publishers"  Press,  Ltd.,   Montreal,  2nd  July. 
22625.  The  Stampeder.  r  (Temporary),  (Literary 

Work).     William  Briggs,  Toronto,  4th   July. 
22626.  The  Frontiersman.  (Temporary).  William 

Briggs,  Toronto,  4th  July. 

22627.  Leacock's  and  Mcphail's  Masterpieces, 
(Temporary.)  Publishers'  Press,  Ltd.,  Montreal,  1th 
July. 

GENERAL  NOTES. 

A  change  has  been  made  in  the  advertising  depart- 
ment of  Eaton,  Crane  &  Pike  Co.,  Pittsfield,  Mas^. 

Carleton  G.  Garretson,  who  has  held  the  post  of  adver- 
tising manager  for  the  past  two  years,  has  resigned,  and 

is  now  in  charge  of  the  copy  department  of  the  Foster, 
Debevoise  Advertising  Agency,  New  York.  Mr.  Garret- 
sou  was  educated  at  Williams  College,  and  on  graduation 
in  1903,  spent  five  years  in  t he  newspaper  and  advertis- 

ing field  in  the  State  of  Washington,  having  been  editor- 
ial writer  on  the  Tacoma  Daily  News  for  some  time,  and 

owner  and  manager  of  a,  number  of  newspapers  in  vari- 
ous parts  of  the  state. 
The  College  Book   Store,  Kingston,  has  assigned. 
M.  Jolicoeur,  bookseller  and  stationer,  Ottawa,  has 

been  succeeded  by  Craig  &  Connelly. 

In  L.  E.  AVaterman  &  Co.'s  Window,  Montreal,  is  a 
model  of  the  Aeroplane  called  the  Santos  Dumont.  It  has 
attracted  considerable  attention  in  view  of  the  Aviation 
Meet  held  at  Montreal.  L.  E.  Waterman  &  Co.  have 

distributed  throughout  the  city  large  displays  in  which 
are  shown  various  forms  of  airships.  Common  amongst 
these  displays  are  the  windows  dressed  by  Oliver  W.  Bar- 
wick,  F.  E.  Phalen,  D.  H.  Hogg  Co.,  and  Lanctot  & 
Brault. 

CHAPMAN'S   CONUNDRUM. 

Conundrum:  Why  is  .Tom  Allen  like  a  four-footed 

animal"? 
Answer:  Because  lie  always  has  to  bring  his  Hay  with 

him. 

GEORGE  WATERSTON  CEL  SONS 
Have   been  Sealing  Wax  makers   during  the  reigns  of 

Seven  OBvitisf)  Sovereigns 
George  II.,      George  III.,      George  IV.,      William  IV.,      Victoria.,      Edward  VII  , 

and    His   Gracious  Majesty   George   V. 

The  "BEE"  BRAND 
Letter  Wax,  India  Wax,  Engravers'  Wax,  Druggists'  Wax,  Parcel  Wax,  Bottle  Wax,  Postal  Wax,  Wax 
for  Electrical  and  Dental  purposes.  "  The  Standard  of  Excellence  in  Sealing  Wax  for  over  a  century 
and  a  half." 

8,  St.   Bride   Street,   London,  E..,   Eng. Factories:--   Edinburgh. 
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Apply  Practical  System  to  the  Wall  Paper  Department 
Sample  Roll  Racks  in  the  Showroom  Avoid  Confusion — Stockroom  Should 

be  Systematized  in  the  Same  Way — Sale  Blanks  or  Tallies — Useful  Hints. 

A  great  many  business  men  do  not  realize  (he  loss  in 
time  and  money  by  lack  of  system,  states  the  Wall  Paper 

News.  Still  it  must  be  remembered  that  "red  tape"  and 
system  are  two  different  things.  Too  much  system,  like 
overdoses  of  medicine,  has  the  wrong  effect. 

The  suggestion  here  given  will  no  doubt  be  of  help  to 

the  wall  paper  dealer.  Some  points  may  have  to  be  alter- 
ed to  suit  conditions. 

To  start  new  systems  on  a  large  wall  paper  stock  and 

growing  business  is  a  very  discouraging  thing  at  the  be- 
ginning, but  by  keeping  at  it  a  little  at  a  time  the  effort 

will  pay  with  big  results.  If  you  have  not  the  time,  or 
do  not  know  how,  get  someone  wdio  does.  Details  take  up 
valuable  time;  system  takes  care  of  the  details,  saving 
time. 

The  Sample-Roll  Rack. 
More  than  one  sale  has  been  lost  because  the  salesman 

has  had  to  run  back  and  forth,  up  and  down  ladders;  be- 
cause he  cannot  lay  his  hand  on  what  he  saw  in  a  certain 

place  yesterday.  This  is  where  sample-roll  racks  come  in. 
The  result  of  harum-scarum  waiting  on  trade  finishes  up 

in  a  "no-sale"  or  a  poor  one. 

Do  away,  if  possible,  with  your  stock  in  your  show- 
rooms; it  means  repainting  of  shelving  every  few  years, 

and  the  use  of  more  expensive  shelving  than  that  needed 

for  stock.  It  looks  like  a  paper-hanger's  store  instead  of 
a  decorator's  department. 

A  well-decorated  showroom  inspires  a  customer  and 

suggests  something  better.  On  the  walls  should  be  dis- 
played different  schemes  for  papering  and  decorating;  the 

prospective  customer  will  inquire  about  them;  and  then 
it  is  up  to  you  to  push  your  advantage  and  sell  goods  that 
you  might  not  have  sold  if  the  prospective  customer  had 

not  seen  "just  what  I  was  looking  for." 
Another  and  better  way  to  decorate  the  department  is 

to  carry  out  a  scheme  complete  for  the  showroom,  exhibit- 
ing, if  possible,  your  ideas-  for  sale  by  color  plates  and 

sketches.  Build  your  wall-paper  racks  for  stock  in  the 
basement  or  in  any  suitable  place. 

Install  in  the  showroom,  in  the  available  spaces, 

sample-roll  racks  such  as  the  one  illustrated.  Six  feet  is 
a  good  height  and  above  each  section  can  be  placed  a  neat 
brass  letter  denoting  the  class  of  goods  (two  sections 

might  be  needed  for  some  classes  of  goods) — "B"  for 
blanks,"  "TT"  for  two-tones,  "C"  for  combination 

goods,  "T"  for  tapestries,  etc. 
Your  stock  room  should  be  systematized  on  the  same 

principle. 

Each  shelf  of  each  section  is  numbered,  and  this  num- 
ber and  classification  section  is  on  sample  tin-end,  as  in 

illustration,  making  it  a  simple  matter  to  replace  rolls  in 

sample-roll  rack.  Paste  over  part  of  the  sample  tin  end 
plain  white  paper,  while  on  the  other  part  paste  the  sample 
of  paper.  Rule  off  in  spaces,  as  in  illustration,  for  your 
stock  number,  cost  and  selling  price  and  quantity  in  stock 
(not  houglit  ),  and  sample  roll  shelf  number.  The  quantity 
in  stock  should  be  marked  up  as  sold.  This  can  be  done 
easily  by  salesman  as  he  sells  or  by  stock  boy  as  he  gets 
out  the  order.  You  will  notice,  in  the  illustration,  little 

glass  doors  at  the  top  of  the  shelving.  Besides  being 
decorative,  these  compartments  are  used  for  sample  books 

of  burlaps  and  other  manufacturers'  samples.     Below  the 

glass  doors  run  a  brass  rod  from  which  hang  curtain  goods 
of  some  sort  to  keep  dust  from  settling  on  sample  rolls. 
A  plain  material  of  crash  color,  stenciled  with  monogram 
or  some  design,  adds  to  the  decoration  of  the  room. 

The  Stock  Book. 

The  stock  book  can  be  a  large  invoice  book  of  any 
kind  one  desires.  Rule  off  as  in  illustration,  paste  in 
samples  and  number  consecutively.  On  left  of  samples  in 
space  left  for  the  purpose,  write  in  your  factory  number, 
prices,  etc.  On  the  opposite  page,  or  page  to  the  left, 
write  in  your  information.  By  having  all  numbers  and 
writing  in  the  centre  of  the  book  you  eliminate  the. possi- 

bility of  rubbing  out  your  numbers  by  continuous  finger- 
ing. It  is  a  good  plan  to  have  two  or  more  books,  for 

different  goods,  walls  and  ceilings  in  one,  independent 
borders  and  decorations  in  another,  etc.  You  can  number 

your  walls  with  a  prefix  of  "W";  decorations  "D,"  etc. 
See  copy  of  tally. 

Sale  Tallies. 

The  sale  blanks  or  tallies,  one  of  which  is  herewith 
shown,  is  a  great  help  in  the  system.  These  should  be 
printed  in  pads  and  used  with  carbon  paper.  When  the 
sale  is  made,  the  numbers  of  papers  sold  are  copied  from 
sample  roll  ends  to  tally,  prices  filled  in,  addresses  written 
in,  etc.  The  assembler  or  stock  boy  gets  the  original,  and 
after  getting  out  order,  checks  items  and  returns  to  office, 
where  it  is  filed  until  job  is  done.  The  paper-hanger  gets 
the  duplicate  and  returns  same,  when  job  is  completed, 

with  quantities  hung,  marked  "used"  on  the  tally.  Study 
the  tally  and  you  will  see  how-  it  works  out.  The  number 
in  lower  left  hand  corner  is  the  number  of  tally  as  put  in 

your  loose  leaf  file,  for  which  tallies  should  be  perforated. 
This  number  is  copied  to  the  ledger  so  in  looking  up  an 
old  account  the  tally  is  found  with  all  details  of  the  job 

to  hand — salesman,  hanger,  prices,  quantity,  etc. 

Good  Business  Hints. 

Besides  having  a  system,  be  systematic.  Watch  short 
lots.  In  case  you  have  a  sale  in  a  dull  season  see  first 
that  your  sample  rolls  are  marked  up  as  to  the  amount 
of  stock  of  that  particular  pattern  on  hand.  In  case  a 
customer  is  looking  for  an  upper-third  effect  you  can 

pick  out  rolls  of  samples  of  small  quantity.  The  advan- 
tage of  this  is  obvious. 

Pse  oil  brooms  for  sweeping  or  wet  sawdust,  in  stock 
rooms.  A  woman  receiving  a  nice  clean  bundle  of  paper 
will  not  wonder  how  old  the  paper  is,  which  she  certainly 
will  do  if  the  rolls  look  old,  shop  worn,  and  dirty. 

Ingrains  and  tints  keep  best  in  dark  cool  places.  A 
cork  cloth  for  floor  covering  for  a  show  room  has  a  good 

many  advantages  over  wood  floors,  hardwood  or  otherwise. 
A  mop  will  clean  off  foot  marks  and  it  is  always  cool 
looking,  and  owing  to  its  great  wearing  qualities  docs 
away  with  the  inconvenience  of  refinishing  wood  floors. 

Madras  and  heavier  materials  in  the  modern  arts  and 

crafts  designing  are  not  out  of  place  as  window  draperies 
of  the  show  room. 

,A  good  way  to  show  binders  and  decorations  is  tc 

paste  same  on  cardboard.  If  you  can  "eyelet"  the  card- 
hoards,  then  you  can  hang  up  like  mouldings  or  place  in 

drawers,  or  space   above   sample   rolls,  in  rack.     Mould- 
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THEY  SOWED  WISELY 

AND  WELL 

By   A.  B.  Lever 

4% 
f 

HERE  may  be  a  time  to  laugh  and  a  time  to  weep. 

But  there  is  only  one  time  to  advertise. 

And  that  is  all  the  time. 

Manufacturers   of  what   are    termed   seasonable 

lines  are  learning  this. 

At  any  rate  some  of  them  are. 

Two  or  three  of  them  might  be  cited. 

One  is  a  manufacturer  of  summer  underwear. 

Another  a  manufacturer  of  straw  hats. 

And  the  other  a  manufacturer  of  sweater  coats. 

All  are  located  in  the  United  States. 

Day  after  day,  week  after  week,  and  month  after 

month,  during  the  winter  season  they  re- 

minded the  trade  and  the  public  that  "  the 
good  old  summer  time  "  was  coming  when 
their  underclothing,  straw  hats  and  sweater 
coats  would  be  needed  and  needed  badly. 

The  suggestion  took  deep  root  in  the  minds  of  the 

people — although  many  of  them  shivered 
as  they  read — and  it  was  yielding  fruit  be- 

fore the  so-called  seasonable  advertisers 
had  even  got  their  advertising  seed  into  the 

ground. 
It  is  seasonable  to  sow  the  seeds  of  advertising 

"  all  the  year  around." 

It  is  not  wise  to  defer  seed-sowing  till  harvest. 

□  I 
id 
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ings  shown  in  about  five-foot  lengths  are  far  better  than 
small  dirty  pieces.  Put  screw-eyes  or  small  hooks  on  ends 

.  and  hang  on  the  side  of  the  sample-roll  rack.  The  mould- 
ings should  be  numbered  and  marked  as  to  quantity. 

Small  samples  numbered  the  same  way  should  be  in  stock 
room  for  reference  when  getting  out  orders.  By  pasting 
a  small  strip  of  linen  on  the  edges  of  sample  rolls  of 
applique  borders  or  expensive  decorations  saves  them  from 
tearing  as  the  result  of  continuous  use. 

New  Wall  Paper  Designs  and  Colors. 

Wallpaper  manufacturers  have  produced  a  very  fine 
line  of  papers  for  next  season  in  a  wide  range  of  designs. 
There  are  new  effects,  new  treatments,  and  new  shades, 
making  the  showing  very  interesting.  The  collection 
should  satisfy  the  demands  and  requirements  of  every 
merchant  carrying  a  wallpaper  stock,  and  should  enable 
him  to  cater  satisfactorily  to  his  trade. 

Present-season  trade  in  retail  wallpaper  departments 
shows  good  returns.  There  has  been  a  demand  for  greys 
for  parlor  and  bedroom  decoration.  Drab  is  one  of  the 
new  colors  that  has  taken  well.  The  new  cloth  back- 

ground patterns  are  highly  favored. 

Christmas  Tags,  and  Seals. 

Last  year,  just  before  Christmas,  Cooper,  Dennison  & 
Walkden,  of  St.  Bride  St.,  London,  were  delighted  to  re- 

ceive orders  to  show  the  Dennison  line  of  gift  dressings, 
Christmas  tags,  labels,  seals,  etc.,  at  the  royal  palace,  and 
still  more  pleased  when  the  Queen  showed  her  approval 
by  sending  them  a  large  order  for  her  personal  use  on 
Christmas  packages. 

When  the  Dennison  Manufacturing  Co.,  at  their  re- 
tail store  in  Boston,  in  December,  1901,  showed  a  shipping 

tag  printed  with  a  simple  spray  of  holly  and  berries, 
they  little  thought  it  was  the  wedge  which  would  open  a 
large  and  profitable  trade  to  stationers  all  over  the  world. 
In  1902,  three  designs  of  Christmas  tags  were  made,  and 
after  this  the  growth  of  the  line  was  rapid.  The  1910 

Dennison  line,  now  being  sold,  comprises  fourteen  diff- 
erent styles  of  tags,  eighteen  cards  and  twelve  seals,  as 

well  as  labels,  gift  holders,  etc.,  all  of  beautiful  work- 
manship, printed  in  many  colors,  heavily  embossed,  and 

most  original  of  design.  Some  of  the  numbers  are  already 

sold  out.  Re-orders  must  be  quickly  sent  if  a  dealer's 
stock  seems  small. 

The  Art  Series  of  Cards. 

It  seems  a  far  cry  to  Christmas  from  these  hot  days 

of  summer,  still  from  the  stationer's  business  standpoint 
he  has  to  prepare  for  the  festivities  of  the  season. 

Amongst  other  special  lines  the  private  Christmas  greet- 
ing card  is  one  of  the  main  features  of  the  season  of  all 

seasons.  It  is  well  to  know  the  firm  you  are  dealing 
with,  to  know  that  it  is  reliable  and  can  fill  your  orders 

to  time.  The  "Art  Series,"  published  by  Lonsdale  & 
Bartholomew,  Ltd.,  appeals  to  a  good  class  of  trade,  and 
is  a  reliable  seller. 

The  autograph  card  for  the  counter  sales  is  a  good 
attraction,  selling  from  three  cents  up.  Many  customers 
prefer  these  cards  to  the  aforementioned.  Christmas 

cards  laid  out  tastefully  attract  buyers,  which  no  doubt 
influences  sales  in  other  departments,  and  thereby  pay 
the  rent  of  the  counterspace  alloted  to  them. 

FOR  1911 
will  back  up  your  own  best 

efforts  and  help  make  every 

clerk's  time  count  for  the  most. 

The  new  patterns,  now  out  on 

the  road,  are  by  all  odds  the 

best  we  have  ever  produced. 

They  are  so  remarkably  attrac- 

tive that  they  will  compel  atten- 
tion from  your  customers  ;  they 

are  bound  to  sell  fast. 

Buy  Staunton  Wall  Papers  and 

have  a  good  live  stock  that  will 

command  good  prices. 

Our  prices  to  the  trade  are  re- 
markably low  in  each  grade. 

They  afford  every  merchant 

who  handles  them  a  splendid 

profit  margin. 

Buy  direct  from  the  leading 
manufacturer  and  eliminate 

all  middlemen's  profits. 

Hold  your  order  till  you  see 
these  papers. 

STAUNTONS  Limited 
WALL  PAPER  MANUFACTURERS 

933  Yonge  Street         :        TORONTO 

h 
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A  Modern 
Device 

The    Acme    No.   2    Binder 

This  is  a  machine  that  drives  a  flat 
staple  that  holds.  It  penetrates  the 
thickest  and  toughest  paper  and  will 
not  tear  the  thinnest.  Easy  and  con- 

venient to  work  and  will  not  get  out 
ot  order,  because  it  is  simply  made. 

The  price  is  moderate  and  is  one  ot 
the  least  inducements  that  will  sell 
it  to  the  busy  office  worker. 

Ask  your  jobbing  house  about  it. 

Acme    Staple  Company,    Limited 
:    Camden.  N.J.,  U.S  A 

K 

Staples  (No.  1  8)  5,000  in  a  box, 

per  1,000.  30  cents 

112  North  Ninth  St. 

75,000,000  "O-K/'p^Ss SOLD  the  past  YEAR  should 
convince  YOU  of  treir 
SUPERIORITY. 

They   Add    TONE   to    Yow 
Stationery  in  the  OFFICE.BANK, 

SCHOOL  or  HOME. 

There  is  genuine  pleasure  in 

J})  their  use  as  well  as  Perfect  Se- curity    Easily  put  on  or  taker 
off  with  the  thumb  and  finger 
Can  be  used  repeatedly  anr 

they  always  work."     Made  of  brass  in  3  sizes.     Put  upin  brass boxes  of  100  Fasteners  each. 

Handsome.     Compact.     Strong.     No  Slipping,  NEVER ! 

All  stationers.   Send  10c  (or  sample  box  of  50,  assorteJ. 
Illustrated  booklet  free.     Liberal  discoun   to  the  t  rade. 

The  0.  K.  Mfg.  Co.,  Syracuse,  N.  Y.,  I'.  S.  A.    n°  ib 

ART  SUPPLIES 
Winsor  &  Newton's  Oil  Colors 

«■     Water  Colors 
"  "     Canvas 

"  "     Paper* 
"  "     Brushes 
•'  "     Boxes 

All  kinds  of  goods  for  artists:  Crayons,  Oils,  Mediums,  Easels  Studi  a  &c. 

SBNO    FOR    CATALOGUE 

A.  Ramsay  &  Son  Co., 
MONRTEAL 

Agents  for    WINDSOR  &  NEWTON,  London 

Double-Tor 
Handrinted. 

.Colored 

Collotype. 
Collotype, 

nd  Booklets. 

Wholesalers  and  Publishers  please 

apply  For  Free  samples  and  prices. 

W  printed  after  your  own  photos  by 
ttie  Graphic  Art  Works 

Markeita  Sohn,  Dresden-A. 

WELSH  SCHOOL  SLATES 

Liverpool  Exhibition 1902 
AS  SUPPLIED  TO 

THE  BRITISH  GOVERNMENT 

Best  quality  of  Welsh  School  Slates  of  all  kinds ;  heavy,  medium 
or  light  weight.  Entirely  British  make.  Only  finest  Welsh  Slate 
and  best  Canadian  Birch  used  in  all  our  manufacture. 

SEND    KOR   FULL  CATALOGUE   AND   PRICK    LIST   FREE. 

Obtainable  from  all  Wholesale    Stationers   and   Shipping  Merchants. 

Address:  DIXON  &  CO.,  Bangor,  Wales 

THE  FACT 
that  we  are  supplying  the  two  largest 

cities  in  America  and  the  U.S.  Gov- 

ernment with  solid  crayons  is  evidence 

that  the  best  and  cheapest  are  made  by 

The  Standard  Crayon  Mfg.  Co. 
Danvers,  Mass. 

Artists'  Materials 
AND 

THE 

School  Supplies  ly&roii 1     *  lt-l  LIMITED 

„  ,        „  fv»WKE  street; Colors,  Brushes,  VnJORONTO 
Papers, 

Drawing  Instruments,  etc 

Catalogue  on  Application. 

THE    ART   METROPOLE,    Limited 
149  YONGE   STREET,   TORONTO 

It  is  always  ready  for  use.    Twice  the  size    ot    illustration. 
"  It  holds  up  to  10  lbs.  in  wall  or  woodwork.     Yourcustomers 
will  appreciate  its  many  good  features,  and  our  advertising 
will  give  the  necessary  assistance  to  mak  e  it   a  good  seller 

ASK  YOUR  .IOBBER  OR  WRITE 

THE  MANUFACTURERS  SALES  COMPANY 
(Canadian  Agents  for  August  Goertz  &  Co.,  Newark,  N.J.) 

P.  H.  REID  -  -  4-315  BIRKS  BLDG.,  MONTREAL 
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"Sports"  Playing  Cards 
Leaders  in 

a  second 

tirade 

Good 
Luck 

and 
St. 

Lawrence 

LACROSSE    DESIGN 

Special  card  for  whist  players,  Colonial  Whist 

We  are  headquarters  for  Playing  Cards  — Made 
in  Canada— Style  and  finish  equal 

to   Imported  Cards. 

Advertising  Cards  of  all  sorts,  Novel  designs 
Coated  Litho.  and  Book  Papers 

FOR  SAMPLES  AND  PRICES  APPLY 

CONSOLIDATED  LITHOGRAPHING  AND  MANU- 
FACTURING CO.,  LIMITED 

Successors    to    The    Union    Card    and    Paper  Company,  Montreal 

WANTED 
an  experienced  salesman 

for  January,  191 1. 

Raphael  Tuck  &  Sons  Co.,  Limited 
Fine  Art  Publishers 

9-17  St.  Antoine  Street, Montreal 

  FOR    BEST   VALUE    IN   

SCHOOL  FURNITURE 
Write 

The  JAMES  SMART    MFG.  CO.,   Limited 
and  Winnipeg,  Man. Brockville,    Ont. 

Information  about  Copyright  Fiction 
A  Record  of  the  Novels  which  have  Ap- 

peared during  the  Past  Few  Weeks  - 
Books    Announced    for    the    Early    Fall. 

The  author  of  "The  Rosary,"  Mrs.  Charles  W.  Bar- 
clay (Florence  L.  Barclay),  has  ready  a  new  novel  which 

will  be  published  in  September.  It  is  to  be  called  "The 
Mistress  of  Shenstone,"  and  several  of  the  characters  of 
"The  Rosary"  will  appear  in  it,  though  it  is  by  no  means 
a  sequel  to  the  latter.  It  has  more  plot  than  its  predeces- 

sor, and  deals  with  a  problem  of  life,  rather  than  a  mere 
question  of  sentiment. 

About  two  years  ago  the  Macmillans  published  a  de- 
lightful story  of  leisurely  life  in  London,  by  E.  V.  Lucas, 

called  "Over  Bemerton's."  It  is  now  to  be  followed  hv 
another  London  story  in  somewhat  similar  vein,,  entitled 
"Mr.  Ingleside. "  It  will  picture  a  home  off  the  Strand 
and  will  mingle  the  temperaments  of  the  older  and  newer 
worlds. 

An  American  writer,  who  has  taken  Western  Canada 

as  the  arena  for  his  stories,  is  James  Oliver  Curwood. 

His  "Danger  Trail,"  published  in  the  spring,  has  been 
one  of  the  season's  best  sellers.  He  is  an  indefatigible 
worker,  and  has  no  fewer  than  three  books  under  way  at 

present.  The  first,  "The  Honor  of  the  Big  Snows,"  is  to 
start  serial  publication  in  The  Munsey  in  August.  "Philip 
Strong,  Gentleman  Adventurer,"  begins  in  the  August  Re(1 
Book,  while  "Fort  o'  God"  will  come  out  later.  All 
three  will  be  published  in  book  form. 

George  Meredith's  unpublished  novel,  "Celt  and  Sax- 
on," now  running  serially  in  England  and  America,  is  to 

be  published  in  book  form  in  the  near  future.  This  novel. 

although  it  was  not  completed  by  Mr.  Meredith,  yet  is,  as 
far  as  it  goes,  an  entirely  finished  piece  of  work,  and  one 
which  will  stand  among  the  most  important  of  his  books. 

Robert  W.  Chambers'  next  novel  is  to  be  -called  "Ailsa 

Page"  and  will  appear  in  the  early  fall.  The  scene  of 
the  story  is  laid  in  New  York  and  Brooklyn,  at  the  begin- 

ning of  the  Confederate  War,  and  gives  pictures  of  the 

mustering  of  the  Northern  troops,  as  well  as  glimpses' of 
action  taking  place  at  the  front. 

The  fifth  novel  by  William  De  Morgan,  author  of 

"Joseph  Vance,"  "Alice-for-short,"  etc.,  is  announced 
for  autumn  publication.  It  will  bear  the  title,  "An  Af- 

fair of  Dishonor,"  and  will  be  published  in  Canada  by 
Henry  Frowde. 

Henry  Frowde  reports  a  growing-  demand  for  "The 

Dop  Doctor, "  necessitating  a  second  edition.  It  is  a  long 
and  powerful  South  African  story,  and  has  had  a  splendid 
sale  in  the  old  country.  The  same  house  also  gives  a 

good  report  on  "Simon  the  Jester." 
A  novel  which  is  meeting  with  much  success  at  present 

in  the  best  trade,  is  "The  Right  Stuff,"  by  Ian  Hay. 
published  by  Houghton,  Mifflin  &  Co.,  Boston.  A  Canadian 
edition  has  been  arranged  for  by  William  Briggs. 

Mrs.  Everard  Cotes'  new  novel  "The  Burnt  Offerng," 
is  stocked  in  this  country  by  McClelland  &  Goodchild,  To- 

ronto. The  same  firm  can  also  fill  orders  on  the  American 

edition  of  "The  Thief  of  Virtue,"  by  Eden  Phillpotts. 
The  merry  game  of  reprints  still  goes  on.  The  Copp, 

Clark  Co.  have  followed  their  Reprint  Parker  with  a  series 
of  reprints  of  some  of  their  other  popular  novels.  As 
ihese  are  being  made  in  uniform  green  bindings,  they  have 
christened  the  series,  "The  Green  Library."  Already, 
there  have  appeared  '.'The  Governors."  "The  Conspir- 

ators" and  "The  Secret,"  by  E.  P.  Oppenheim.  "Deep 
Moat  Grange."  by  S.  R.  Crockett  and  "The  Wild  Geese," 
by  Stanley  J.  Weyman. 
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A  MONEY  MAKER  FOR  YOU 

$ $ $       $ 

SELL 

Lonsdale  &  Bartholomew's 

"ART  SERIES" 
Private  Christmas  Greeting  Cards 

AT  PRICES  WHICH  ARE  RIGHT. 

Sample  books  free.    No  stock  to 
carry,  therefore  no  loss. 

WrJte  for  particulars. 

Lonsdale  &  Bartholomew 
LIMITED 

300  St.  James  St.  -  Montreal 

The  DRYSDALE 
COMPANY,  Inc. 
209  State  Street  4 1  Union  Square  West 

Chicago  New  York 
OUR   LINES    OF 

CHRISTMAS  POST  CARDS 
(hand  colored) 

NEW  YEAR  POST  CARDS 
(hand  colored) 

CHRISTMAS  AND  NEW  YEAR 
FOLDERS 

(hand  colored,  special  designs) 

IDEAL  HEADS,  FIGURES  AND 
MOTTOES 

(in  7  x  9  size  for  framing)  and 

PANEL  LANDSCAPE  SCENERY 
are  being  shown  by 

THE  SUTCLIFFE  COMPANY 
of  Toronto 

You  will  consult  your  best  interests  by  inspecting  our 
line  before  completing  your  assortment  for  the  season. 

Yours  very  truly. 

The  Drysdale  Company 

CRAYOCRAPH 

The  CRAYONS  which  have  already 

taken  the  premier  place  for 

school  and  home  drawing.  The 

largest  order  ever  booked  in 

Canada  for  Crayons  was  taken 
for  Crayograph. 

CRAYOGRAPH  Crayons  give 

absolute  satisfaction  and  pro- 
duce greater  profit.  Is  there 

anything   more  to   be  desired  ? 

Wholesale  houses  stock  them. 

Makers 

The  American  Crayon  Co. 

THE  ALL 
BRITISH! 

Classic  Series 

Christmas  and  New  Year  Cards, 

Blanks,  Autograph  and 

Autograph  Boxes. 

Fashionable    Designs    in    Christmas 

Greeting  Stationery  for  1910. 

Wedding  Menu,  Memoriam  and 
Fancy  Cards,  Wreaths  and  Con- 

dolence Cards. 

New  Season's  patterns  are  now 
ready.  Canadian  enquiries  will 
have  prompt  attention. 

Further  announcements  later 

W.  N.  Sharpe,  Ltd. 
Publishers  of  the  "Classic"  and  "Ivy"  Series 

Bradford,  Yorks, 

ENGLAND 
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f|I  Now  is  the  time  to  order  for  the  SCHOOL 
Til  OPENING  trade.  Our  stock  of  School  Books, 
Exercise  and  Note  Books,  Slates,  Pencils,  Penholders, 
Erasers,  Crayons,  Rulers,  and  all  other  School 
Requisites  is  complete.  Mail  us  your  order  early  for 
prompt  delivery. 

SMITH,  DAVIDSON   <&   WRIGHT,   Limited 
VANCOUVER,  B.C. 

Your  Pen  From  Your  Pocket 

Will  Not  Slip  if  You 
Fasten  it  With  a 

SEVERAL  SIZES 
FITS     ANY    PEN 

Steel  -  ■  5c 
German  Silver  10c 
Rolled  Gold    ■    25c 

Show  Cards  for  counter 

display,  1  doz.  to  3  doz. 
clips  on  card,  according  to 
style  of  clip.   Sells  on  sight. 

DISCOUNT  TO  THE  TRADE  ON 

APPLICATION 

Consolidated  Safety  Pin  Co. 
DFPT.   1 

BLOOMFIELD,  N.J. 

E.  MORRIS  &  CO 
(Wholesale) 

STATIONERY 
SCHOOL  SUPPLIES 
POSTCARDS 

LOCAL    VIEW  POSTCARDS 

We  have  the  exclusive  handling  of  the  Products  of 

Three  of  the  leading  German  Postcard  Factories — 
Specialists   in   their  own   particular  style   of  card. 

CHRO  KOTYPE  BLACK  and  WHITE 
HAND-COLORED  SEPIA— BROWN 

MARINE— BLUE 

PRICES  from  $4.50 m. 
Writs    for   samples,   which    will   convince    you   that 

we  are  showing  high-grade  cards  only. 

VANCOUVER.B.C. 
BLOTTING  PAPER 

When  Buying  Blotting  Get  the  Best 

USE  STANDARD  BRANDS 

"Standard,"  "Imperial"  and  "Sterling"  Plain  Blotting 
"Royal  Worcester"  and  "Defender"  Enameled  Blotting 
"Curi-Curl"  and  "Banker's  Linen  Finish"  Embossed  Blotting 

Samples  and  prices  on  application 

AGENCIES  IN  MONTREAL,  TORONTO  AND  WINNIPEG 

^^  a  ^     ̂ ^  ^   M  X*  jf^  Largest  Exclusive  Blotting  Manufacturers 

standard  r aper  Mrg.  Co.,  Richmond,  va. 
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HOLLY  BOX  COVERING 
and  WRAPPING  PAPERS 

More  than  fifty  qualities  and  designs. 

Our   line   will   demonstrate    that  we  are  the  only  manu- 
facturers with  a  full  line.      Send  for  samples  and  prices. 

Plain    and   Decorated  Crepe   Paper,    Paper  Napkins  and 

Lunch  Sets.      Fine  Toilet  Paper  in  Crepe  and  Plain  Tissue. 

The  Tuttle  Press   Co. Appleton,  Wis. 

1911 
BIRN'S  New  Folders  and  Postcards  for  Valentine's  Day.  We  would  especially 

emphasize  the  HUMOROUS  Folders,  the  St.  Patrick  Postals,  the  Easter 
Booklets  and  Postcards  which  are  now  being  shown  to  the  trade  by  the  leading 
jobbers  in  the  country. 

For  artistic  beauty,  quality  and  value  these  goods  surpass  all  former  showings. 

BIRN  BROS.,     -     42  Adelaide  Street  West,  Toronto 
LONDON,  NEW  YORK  and  SYDNEY 

^/\/e  carry  stock  of  the 
following  goods  in  Toronto  — 

Acme  Staple  Binders  and  Staples. 
Modern  B  Pen  and  Pencil  Clips. 
Fulton  Rubber  Type  Goods. 
Ink    Pads,    Daters,    Sign    Markers    and 

Business  Outfits. 

Pullen's  No-Blot  Ruler. 

Radcliffe's  Playing  Cards  and  Score  Pads 
Smigel's  Desk  Pads. 
Rival  Fountain  Pens. 

Raven   Stylo  Pens. 
Karmo  Stylo  Pens. 
Spiro  Steel  Files  and  Clips. 

We  can  quote  you  on  any  of  the  above  lines  f.o.b.  factory  or  f.o.b.  Toronto. 

A.  R.  MACDOUGALL  6&  CO. 

BLAISDELL  PAPER  PENCILS 

I oooooooooooooooooooooooooo 

CUT  BEIWLEN  HOLES  AND  UNWIND. 

are  a  line  that  every  stationer  can  handle  with  satisfaction  and  profit.  They  sell  on  sight,  because,  while 
having  all  the  good  features  of  the  wood  lead  pencil,  they  have  the  added  advantage  of  being  much  more 
economical.  No  lead  is  wasted  in  the  "BLAISDELL"  and  no  time  lost  in  the  sharpening  operation. 
Always  ready  for  use.  In  all  grades  of  lead,  styles  and  sizes.  Will  last  three  times  as  long  as  the  same 

lead  put  up  in  wood.     THE  LADIES'  FAVOURITE. 
SOLD     BY    THE     WHOLESALE     TRADE     IN    CANADA. 
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PAYSON'S  INDELIBLE  INK 

irade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Diploma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- tion, Montreal,  1897 

Standard 
Commercial  Works 

Matte's  Interest  Tables 
at  4  to  io  per  cent   Price,  $3  00 

Matte's  Interest  Tables 
at  3  per  cent   Price,  $3.00 

Hughes'  Interest  Tables 
and  book  of  days  combined  at  3  to  8    per 
cent         .  .  Price,  $5.00 

Hughes'  Supplementary  Interest 
Tables         Price,  $2.00 

Hughes'  Interest  Tables 
at  6  and  7  per  cent. ,  on  folded  card 

Price,  $1.00 

Hughes'  Savings   Bank   Interest 
Tables 

at  2^,  3  or  2%  Per  cent.,  each  on  separate 
card   Price,  $1.00 

Buchan's  Sterling  Exchange 
Tables         Price,  $4.00 

Buchan's  Sterling  Equivalents 
and  Exchange  Tables. 

Price,  $4.00 

Buchan's  Par  of  Exchange (Canadian) 
Mounted  on  crad    Price,  35c 

Import    Costs 
A  new  Advance  Table   Price,  $1.50 

The  Importer's  Guide 
Advance  Table   Price,  75c 

The  Canadian   Customs    Tariff 
Price,  50c 

A  complete  catalogue  of  all  the  above  publication 
sent  free  upon  application. 

Morton,  Phillips  &  Co 
PUBLISHERS 

1 1 5  and  1 1 7  Notre  Dame  St.  West.  MONTREAL 

N.B.-The  BROWN  BROS.,  Ltd.,  Toronto,  carry 
a  full  line  of  our   publications. 

The  Topaz  Pencil 
As  good   as   any   at   any   price. 
Betterthanany  at  the  same  price. 

HB»    H»    with    rubber    tips, 

HB,H.2H,3H,4H,B,  2B 
without  rubbers. 

INDELIBLE  COPYING 
Medium  and  Hard. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 
Wholesale  Stationers,  TORONTO. 

THE 
MERCHANTS  MERCANTILE  CO. 

260  St.  James  St.,  Montreal 
Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and    reliable  in- 

formation to  date.     Every  modern  facility  for  the 
collection  of  claims.  Tel.  Miln  1985 

HOTEL   DIRECTORY. 

THE    GRAND    UNION 
The  most  popular  hotel  in 

OTTAWA,    ONT. 

JAMES  K.  PAISLEY, Proprietor 

HALIFAX   HOTEL 
HALIFAX,  N.S. 

ACCOUNTANTS    AND    AUDITORS. 
JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 
Fire  Insurance  Agents. 

154  Toronto  St.  52  Can.  Life  Bldg. 
Toronto    Montreal 

Wlc 
Want 
ZCo  Tbeav 

What  every  sub- 
scriber thinks  of 

our 

Office 
Equipment 
Bepavtment 

Send   your   criti- 
cisms to  the 

Editor 

SBookeellev  and 
Stationer 

Wovonto. 

43 

%t  toxoid 
bpe(%c{t line  of 
renn-QxiYC 
(sauyj^rdf 

of u eft  \Qrdf 

Dm  age  Jaaf 

SOVPaJf 
{alenacrrf 

(alen  aarJaaf 
and NJwred nomuefc 

if  ic  admit  thai 
vu  are  icjitwjtrMits 

{Uarermful^ 

DAVID  FORREST 

1  29  Bloor  St.  East,  Toronto,  Can 

Canardian  epresentalive 
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TUCK'S 
HOLIDAY 
LINES  FOR 
1910  and  1911 

Calendars  Autographic  Christmas  Stationery 
Christmas  Cards      Christmas  and  New  Year  Post  Cards 

Toy  Books  in  Paper  and  Linen 

Illustrated  Juvenile  Gift  Books 
Mechanical  Animals      Rocking  Animals       Paper  Dolls 

Rope  Climbers  Picture  Panoramas 
Doll  Sheets,  etc.,  etc. 

Price  List  and  Catalogue  sent  on  application 

Raphael  Tuck  6§k  Sons  Co.,  Ltd. 
9-17  St.  Antoine  St.,  Montreal 

TRADE  MARK London Paris Berlin Buenos  Ayres 

Bombay 

Cape  Town 
New  York 

A 

Accountants    and    Auditors       43 

Acme    Staple    Co..    Ltd   .•    38 

Albemarle    Paper    Mfg.    Co    1 

American    Code   Co    34 

American    Crayon    Co    41 

Art    Metropole    Co    38 

B 

Baker's   Book   Shop      34 
Birn    Bros    42 

Blaisdell    Paper    Pencil    Co    42 

British-America    Assurance    Co    30 

Brown    Bros.,    Ltd    2 

Buntin,   Gillies  &  Co.   ...  outside  cover  and  15 

C 

Carter's    Ink    Co    15 
Consolidated    Lithographing    &    Mfg.    Co.  39 

Consolidated    Safety    Pin    Co    41 

D 

Davids,    Thaddeus    Co    2 

Dixon    &    Co    38 

Drysdale     Company        40 

E 

Eaton,    Crane    &   Pike   Co    30 

Elliott    Co.,    Chas.    H    43 

G 

Gage.    W.    J..    &    Co    3 

INDEX  TO  ADVERTISERS 

H 

Heath,     John        16 

Hendry.    Geo.    M    31 

Higgins.    Chas.    M.    &    Co    14 

Hinks,    Wells    &    Co    16 

Hotel    Directory       43 

Hunt,    C.      Howard    Co   25—26 

Huebsch,    B.    W    11 

J 

Jenkins,    Wm.    R.,    Co    17 

Jewel    Pen    Company       16 

L 

Lonsdale    &     Bartholomew       40 

M 

MacDougall,    Roy    A.    &    Co    42 

Macniven    &    Cameron       16 

Mabie,    Todd    &    Co   ,.  14 

Manufacturers    Sales    Co    38 

Markert    &    Sohn       38 

Mittag   &   Volger         outside     back     cover 

Morris,    E.    &    Co    40 

Morton,    Phillips    &    Co    43 

N 

National    Blank    Book    Co    16 

Northern    Mills    Pulp    &    Paper    Co    30 

0 
 ' 

0.    K.    Mfg.    Co   .'.    38 
Onoto    Pen    Co      outside   front   cover 

44 

p 

Payson's    Ink    Co    43 
R 

Ramsay,    A..    &    Son    Co   ,    38 

S 

Sanford    &    Bennett       1 

Simplicity     Company       30 

Sharpe,    Ltd.,    W.    N    40 

Smart    Jas.    Mfg.    Co    39 

Smith,    Davidson    &    Wright       41 

Sneider,    Robt.    Co    11 

Spencerian    Steel    Pens    16 

Standard    Crayon    Co    38 

Standard    Paper    Mfg.    Co    41 

Stauntons    Limited       37 

T 

Tuck.     Raphael    &     Sons       39—44 
Tuttle    Press    Co    42 

U 

Underwood,    John   &   Co.,   outside   front   cover 

W 

Warwick    Bros.    &    Rutter.    Inside    front   cover 

Waterman.    L.    E..    Co..    Ltd    4 

Waterston    &    Sons    23 

Watson,    Foster       35 

Watts    &    Sons,    E.    R    2 

Western    Leather    Goods       30 

Weeks-Numan    Co    14 
Western    Assurance    Co    30 
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For 
1910 

The  ©^iiwoo^sMoiMil^ekiin^  So: 
Offer  the  largest,  most  varied,  and  original  assortment  of  designs  they  have  ever  presented 

TAGS  SEALS  COIN   CASES  HANDY    BOXES 
CARDS  GIFT  HOLDERS         HOLLY   BOXES  JEWELRY  CLEANING   OUTFITS 
LABELS        COIN   CARDS  GUMMED   RIBBONS  JEWELRY  CABINETS 

Also  inexpensive  and  effective  decorations  for  tree,  table,  and  house 

Dennison  Originality  Dennison  Quality  Dennison  Finish 
■  Illustrated  price  list  now  ready.     Send  for  one 

BOSTON 
26  Franklin  Street 
CHICAGO 
25  Randolph  Street 

®emiisowsMaH-H'faetini«^  Sa THE    TAG     MAKERS 

KXW  YORK.  18  John  Street  and  IS  W.  27th  Stre«t 

PHILADELPHIA 

1007  Chestuut  Street 

ST.  LOUL*5 

413  N   Fourth  Street 



BOOKSELLER  AND  STATIONER 

The  finest  and  most  complete 

Catalogue  of  Stationery  ever 

sent  out  by  a  Canadian  House 

Now  in  course  of 

distribution.  If 

you  are  not  on  our 

mailing  list,  write 

for  one. :.:.:..:. 

Buntin,  Gillies  &  Co.,  Limited 
Hamilton 

This  Sentiment  has  been  voiced 

by  many  upon  trying  our  Fine 

Typewriter  Carbons,  they  sur- 
pass in  every  respect  all  others. 

Our  Quality  Line  is  the  Dealer's Boon. 

WE   SUIT    EVERY   PURPOSE 

WE  FILL  EVERY  REQUIREMENT 

MITTAG  &  VOLGER,  Inc. 
SOLE  MANUFACTURERS  FOR  THE  TRADE 

Principal  Office  and  Factories,  PARK  RIDGE,  N.J. 

BRANCHES 
NEW  YORK,  N.Y.,  280  Broadway         CHICAGO,  ILL.,  200  Monroe  Street 

LONDON,  7  and  8  Dyers  Building,  Holborn,  E.C. 

AGENCIES  in  every  part  of  the  world— in  every  city  of  prominence 



VOL.  XXVI.  No.  8. PRICE,  $1.00  PER  YEAR 

aninta 
AND 

Of  f  ICE  EQUIPMENT  JOURNAL 
Official  Organ  of  the  Canadian  Book,  Stationery  and  Publishing  Trades  Association 

and  for  Twenty-Five  Years  the  Recognized  Organ  of  the  Book,  Stationery  and  Fancy  Goods  Trades  of  Canada. 

MONTREAL,  701-702  Eastern  Townships  Bank  Bldg.    TORONTO,  143-149  University  Ave.      WINNIPEG,  51 1  Union  Bank  Bldg.     LONDON,  ENG.  88  Fleet  St.,  E.C.     f 

PUBLICATION     OFFICE:     TORONTO,      AUGUST,     1910 

Be  Prepared 
tor 

School  Opening 
Order 

Underwoods 
Inks 
NOW. 

The  Trade  will  be  glad  to  talk  prices, 
and  show  samples. 

"UNDERWOOD'S  INKS 
LAST  AS  LONG  AS  THE 

PAPER" 

y  > 

Carry   it   any  way  you  like- 
the  "Onoto"  cannot  leak  ! 

You  do  not  need  any  kind  of 

a  dropper  to  fill  the 

"Onoto  Fountain  Pen 
ii 

"The  Pen  That  Fills  Itself  and  Cannot  Leak' 

The  idea  of  filling  a  Fountain  Pen  with  a 
mussy,  fussy,  ink-besmearing  glass  filler  is  rapidly 

becoming  obsolete.  The  "Onoto"  eliminates this  evil. 

The    "Onoto"     fills   itself    by    vacuum. 
Every  pen  is  guaranteed. 

"Satisfaction,  new  pen,  or  money  back.  " 

A  re  you  pus king  "ONOTO"  Pens  ? 

If  not,  write  to-day  for  descriptive  booklet 
and  introductory  proposition. 

ONOTO  PEN  CO.,  261  Broadway,  New   York 
Canadian  Office  :  332  Craig  St.  W.,  Montreal 
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OUR  HIGHEST  GRADE 

Vice-Regal  Linen 
Stationery 

Our  highest  grade,— because  Vice-Regal  Linen  is  the 
best  general  purpose  stationery  you  can  buy — 
no  matter  what  you  pay. 

Our  highest  grade,— because  Vice-Regal  Linen  is 
made  from  most  carefully  selected  rag  stock, 
and  as  white  as  any  known  bleaching  process 
can  possibly  make  it. 

Our  highest  grade, — Vice-Regal  Linen  is  made  in 
Empress  and  Boudoir  sizes.  The  Envelopes 
are  the  very  latest  cut,  and  beautifully  boxed. 

Our  highest  grade, — Vice-Regal  Linen  is  the  last 
word  in  Stationery,— a  line  to  be  proud  of,— we 
are, — you  would  be  if  you  had  it. 

LET  US  SEND  YOU  SAMPLES 

WARWICK  BROS.  &  RUTTER,  Ltd. 
Manufacturing  Stationers 

Toronto 
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GOODALL'S   ENGLISH   

PLAYING  CARDS 

Makers    of    Score    Tablets, 
Rules,  Tally  Cards,  for  all 

Games,  etc. 

Makers  of  Bridge,  Whist, 
Poker,  Besique,  Cribbage, 

Dummy   Bridge    Sets,    etc. 

GOODALL'S  "IMPERIAL 
CLUB"   CARDS    ARE 

WATERPROOF. 

SUPERIOR  QUALITY, 
BEAUTIFUL     DESIGNS 

AND    FINISH. 

Cuts  illustrate  some  of  our 

new  designs  for  this  season. 

For  samples  and  quotations, 

also  designs  for  Special  Club   and    Advertising 
Cards,  write 

AUBREY  O.  HURST,  Representative 
24ScottSt.,  -         -         Toronto 

ORDER  THROUGH  YOUR    JOBBER. 
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Leather  Goods 
We  make  and  have  in  stock  the 

Finest    and    Newest    Styles    in 

Ladies' Hand 
Bags 

Wallets, 

Purses, 

Letter 
and 

Card  Cases, 

Portfolios, 

We  guarantee  Best 
Material  and  Work- 

manship with  Real 
Value. 

-^=r; 

BROWN    BROS., 
LIMITED 

51-53  Wellington  St.  West,      TORONTO 

I        *!   OZ.   BOTTLE  or- 

1^-  BOTTLE of    I 

PmCFDET 

f°UNTAlNPENINK 
BLACK)  flows  FRE 

liHADDEus  Davids  Co 

There's  satisfaction  in  handling  a  line  of  goods    that 

has  been  tested  and  has  "made  good." 

DAVIDS' 
CELEBRATED  INKS 

will  meet  all  your  requirements.      Keep  a  liberal  stock 

of  OUR   Writing,  Copying,  Marking,   Show  Card   and 
Indelible     Inks.       We    also     make     Mucilage,     Paste 

Sealing  Wax  and  Letterine. 

MADE  BY 

THADDEUS  DAVIDS  COMPANY 
NEW  YORK 

Established  1825 

BrOWn  &&  Canadian 
Agents, 

TORONTO 

Bros.  Ltd. 

The  DRYSDALE 
COMPANY,  Inc. 
209  State  Street  41  Union  Square  West 

Chicago  New  York 
OUR   LINES   OF 

CHRISTMAS  POST  CARDS 
(hand  colored) 

NEW  YEAR  POST  CARDS 
(hand  colored) 

CHRISTMAS  AND  NEW  YEAR 
FOLDERS 

(hand  colored,  special  designs) 

IDEAL  HEADS,  FIGURES  AND 
MOTTOES 

(in  7  x  9  size  for  framing)  and 

PANEL  LANDSCAPE  SCENERY 
are  being  shown  by 

THE  SUTCLIFFE  COMPANY 
of  Toronto 

You  will  consult  your  best  interests  by  inspecting  our 
line  before  completing  your  assortment  for  the  season. 

Yours  very  truly. 

The  Drysdale  Company 
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&n  Mutation 
YlTlTC  extend,    to    all    our  friends    who    may    be    visiting 

Toronto  during  the  Canadian  National  Exhibition 

which  will  be  held  here  from  August  27th  to  Sept.  1 2th,   a 

cordial  invitation  to  call  and  see  us. 

(IbyVlV  travellers  will  be  at  home  to  meet  their  customers  and 
give  them  any  attention  possible.  We  have  the  largest 

and  most  complete  stationery  manufacturing  establishment  in 

Canada  and  would  appreciate  an  inspection  by  yourselves  and 

friends  of  all  the  various  departments  and  believe  you  would 

enjoy  seeing  in  operation  the  most  recent  labor-saving 

machinery.  We  shall  be  glad  indeed  to  be  of  any  service  to 

you  when  visiting  Toronto  at  this  or  any  other  time. 

m  3 .  <®m  Co.,  Himitti! 
82-94  Spadina  Avenue,  Toronto 
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Three  Good  Lines 
For  School  Opening  Season 
"KOH-I-NOOR" 

PENCILS 
are  known  the  world  over  for  their 

superiority.  There  is  a  special  tirade 

for  every  branch  of  school  work. 

Made  in  seventeen  degrees,  from  ex- 
tra hard  and  fine  to  very  soft  and 

heavy.  In  Schools  and  Colleges, 

"Koh-I-Noor"  Pencils  are  necessary 
for  the  best  work  and  the  greatest 
economy. 

Are  von  getting  this  trade? 

Expanding  Show  Case 
FOR  EXPANDING  YOUR  SALES 

Supplied  free  with  our  twenty-one- 
dozen  assortment.  Write  for  particu- 

lars. Show  cards  and  circulars  also 

supplied. 

Waterman's 
Fountain  Pen 

By  displaying  a  good  as- 

sortment of  Waterman's 
Ideals  and  advertising  the 

line,  you  can  solicit  the 

trade  of  nearly  every  stu- 
dent in  your  town.  There 

is  no  other  school  supply 

more  necessary  to  the 

present  day  requirements 
and  none  other  that  is  as 

favorably  known  for  its 

superiority.  Yields  a 

handsome  margin  of  pro- 
fit and  requires  small 

store  space. 

Examine  your  stock  to- 
day and  prepare  for  the 

best  Fall  trade  you  have 

ever  enjoyed.  Electro- 

types, circulars,  etc.,  sup- 

plied for  the  School  Open- 

ing Season. 

WATERMAN'S IDEAL  INK 
Fountain  Pen  Ink  must  be  absolutely 

fluid  to  give  the  best  results.  The 

elimination  of  sediment,  the  excel- 

lence of  color  and  the  permanency  of 

Waterman's  Ideal  Ink  have  made  it 

the  most  popular  grade.  As  it  is  the 

best  for  fountain  pen  use,  it  is  neces- 

sarily the  best  for  general  use. 

Convenient  and  practical  styles  for 

School  and  College  use. 

The  Winter  Season  will  very  soon  pre- 

vent the  safe  shipping  of  ink.  Order 

your  winter  supply  now  and  secure 

the  best  terms.  Can  be  shipped  with 

your  pencil  order. 

With  our  extensive  facilities,  factory  and  wai'erooms,  we  are  in  the  best  position  to  serve 
dealers  promptly,  effectively  and  economically.      Write  for  catalogues  and  suggestions. 

L.  E.  Waterman  Company,  Limited,  Montreal  and  St.  Lambert,  P.Q. 



^Bookseller  anb  Stationer 
anb  Office  equipment  HTournal 

A  monthly  journal  devoted  to  the  interests 
of  the   Bookselling  and  Stationery  Trades 

Subscription:    One  Dollar  a  Year 

Single  copies^    :        :     Ten  Cents 

vol.;  xxvi TORONTO.  C4NADA,  AUGUST,  1910 
No.  8 

Editorial  Comment 
Preparations  for  the  Fall  Special,  to  be  published  in 

September,  are  now  well  advanced,  and  indications  point 

in  a  larger  and  better  issue  than  we  have  ever  before 

produced.  The  editorial  department  is  still  open  to  re- 

ceive short  articles  on  various  phases  of  book  and  sta- 

tionery retailing-.  For  these  payment  will  be  made 

promptly.  Here  is  a  good  opportunity  for  clerks  to  earn 

a  little  money,  when  time  hangs  heavy  on  their  hands  in 

the  early  part  of  the  afternoons  of  these  hot  August  days. 

+ 
What  to  do  with  unsold  magazines  is  a  problem  that 

confronts  every  newsdealer.  Supposing  they  are  non- 

returnable,  a  straight  loss  may  be  anticipated,  unless 

they  are  put  to  some  profitable  use.  One  newsdealer  of 

our  acquaintance  says  that  he  finds  it  very  helpful  to  dis- 

tribute the  old  copies  among  prospective  subscribers.  They 

become  interested  in  some  particular  magazine  and  want 

to  see  it  regularly.  Then  they  subscribe.  There  is  a 

magazine  in  existence  for  every  taste,  and  to  find  it  out 

by   this  means  is  worth   trying. 

+ 
The  dull  days  of  August,  when  business  is  at  a  low 

ebb,  afford  plenty  of  leisure  time  for  doing  a  little  local 

manufacturing.  There  are  numerous  odds  and  ends,  which 

the  ingenious  person  can  turn  out  cheaply  and  on  which 

a  good  profit  can  be  made  in  the  holiday  trade.  Pictures, 

neatly  framed,  are  one  line.  The  pictures  can  be  taken 

from  old  art  magazines  or  portfolios,  and  framed  up. 

They  will  then  be  added  decorative  features  in  the  store 

and,  when  sold,  will  fetch  a  good  profit.  Souvenirs  of 

the  town  in  great  variety  are  also  possible.  In  fact,  there 

is  no  end  to  what  a,  bright  clerk  cannot  produce  if  he  or 
she   tries. 

+ 
The  half-year  just  closed  has  not  been  prolific  in  not- 

able books,  so  far  as  Canada  is  concerned.  In  fact,  it  is 

doubtful  if  a  poorer  six  months  has  been  experienced 

for  years.  However,  this  must  not  be  considered  as  a 

bad  sign.  In  Canada,  as  elsewhere,  the  fall  months  are 

the  best  months  from  a  publishing  standpoint,  and  from 

present  indications  the  latter  half  of  1910  will  make  up 
for  the  first  half. 

Among  the  cabinet  ministers  at  Ottawa,  the  Hon. 

Sidney  Fisher  is  said  to  be  the  most  extensive  buyer  of 
books.  This  in  itself  would  qualify  him  pre-eminently 

among  his  colleagues  for  the  post  of  head  of  the  copy- 
right branch.  The  Hon.  Frank  Oliver  buys  magazines 

extensively,  and  it  i>  no  uncommon  thing  during  the 
winter  to  see  him  emerging  from  a  bookstore  on  Saturday 
evenings  laden  down  with  copies  of  the  latest  mag- 

azines. But  the  rest  of  the  cabinet  patronize  the  book- 
store very  little,  which  is  to  be  deplored. 

* 
The  honor  conferred  by, his  sovereign  upon  Sir  Edmond 

Walker,  president  of  the  Canadian  Bank  of  Commerce, 
was  ostensibly  bestowed  in  recognition  of  Sir  Edmond 's 
services  to  his  country  in  the  Held  of  finance,  but  it  may 
also  be  reckoned  as  recognizing  his  place  in  the  country 
as  a  patron  of  literature  and  art.  By  and  by,  it  will  be 
in  order  to  expect  from  him  a  volume  of  reminiscences, 
dealing  with  the  famous  men  whom  he  has  entertained 
in  Toronto,  or  whom  he  has  encountered  during  his  num- 

erous journeyings  to  and  fro. 

+ 
There  are  probably  a  good  many  people  who  fail  tc 

see  material  in  present-day  Canada  for  books  of  this 
character.  This  is  a  mistake.  Every  period  of  time  has 
its  interesting  phases,  which  in  the  hands  of  men  of 
breadth  of  vision,  can  be  interpreted  in  highly  readable 
form.  Fifty  years  from  now  the  present  era  will  doubt- 

less be  regarded  as  of  very  great  importance,  in  view  of 
the  growing  complexity  of  invention,  and  the  wonderful 

progress  of  research.  The  files  of  the  newspapers  will 
throw  a  certain  amount  of  light  on  the  times,  but  how 

superficial  such  will  be  in  comparison  with  the  personal 
impressions  and  experiences  of  our  leading  thinkers  and 
workers. 

V 

Conjectures  as  to  the  man  upon  whom  Goldwin 

Smith's  mantle  has  fallen  have  been  noticed  in  certain 
Canadian  journals.  The  probable  successor  of  the  great 
writer  and  scholar  would  seem  to  be  Dr.  Andrew  Mae- 
Phail,  of  Montreal,  who  is  known  as  the  editor  of  the 

University  Magazine,  the  leading  literary  periodical  in 
the  country.  Dr.  MacPhail  is  also  an  essayist  of  note, 
with   three  clever  volumes  to  his  credit.     Like  so  mauv 
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of  our  best  scholars,  Dr.  MacPhail  comes  from  down 

by  the  sea,  he  being  a  native  of  Prince  Edward  Island. 

He  is  a  member  of  the  medical  faculty  of  McGill  Uni- 
versity. 

* 

The  task  of  compiling-  Volume  I.  of  The  Canadian 

Who's  Who,  must  have  been  no  sinecure.  The  editor 

complains  of  the  difficulty  of  getting'  many  of  our  great 
men  to  divulge  their  life  stories.  Perhaps  this  may  have 

been  dae  to  a  fear  on  their  part  that  the  scheme  was  a 

take,  or  else  that  they  might  later  b:  called  on  to  pay 

handsomely  for  the  publicity.  However,  the  greatest  ob- 

stacle is  now  overcome,  and  it  should  be  comparatively 

easy  to  compile  the  next  annual  volume.  To  Mr.  Fred 

Cook,  the  editor,  great  credit  is  due  for  his  arduous  work 

in  getting  ready  the  first  volume. 

Merchants  Control  This  Situation. 

The  fall  fairs  held  in  county  centres  during  Septem- 

ber have  great  advertising  value.  This  fact  is  recognized 

by  one  at  least  of  the  large  city  mail  order  houses.  The 

Bookseller  and  Stationer  is  reliably  informed  that  this 

house  has  been  making  arrangements  to  run  a  series  of 

free  moving  picture  shows  of  their  stores,  factories  and 

service  equipment  on  the  country  fair  grounds,  simultan- 
eous with  the  display  of  local  products. 

Such  a  show  would,  of  course,  be  a  source  of  revenue 

to  any  fair.  It  would  be  of  interest  to  people  who  at- 
tended, because  it  would  illustrate  the  methods  of  a 

concern  which  has  garnered  many  a  dollar  that  should 

have  gone  to  the  local  merchant.  It  would  strengthen 

the  hold  of  the  mail  order  house  upon  its  local  customers. 

It  would  not  only  encourage  the  long-distance  shopping 
habit,  but  it  would  suggest  the  initial  step  to  others  who 

perhaps  had  never  tried  it. 

Now,  the  local  merchant  contributes  to  these  fall 

fairs.  When  there  is  not  sufficient  money  in  hand  or  re- 

ceipts fall  shy  of  the  prize  money,  he  it  is  who  has  very 

often  to  go  down  into  his  pocket  to  help  out  the  deficit.. 

The  local  merchant,  -too,  recognizes  that  the  fair  has 

an  advertising  value  to  the  town  as  well  as  to  his  store, 

He  helps  decorate  and  uses  and  pays  for  any  advertising 

spaces  that  may  be  available  to  him.  The  fair  brings 

his  country  people  to  town  and  he  does  everything  pos- 

sible to  convert  the  occasion  into  a  good  business  op- 

portunity. Into  every  feature  of  it  is  introduced  local 

loyalty. 

The  people  who  are  attracted  by  the  fair  are  well 

catalogued  by  the  mail  order  house.  Along  comes  a 

proposition  that  the  people  be  shown  actual  views  of 

the   "works." 

There  are  some  avenues  of  mail  order  ingress  which 

cannot  be  very  well  controlled  by  local  merchants,  but 

the  local  fair  is  not  one.  If  they  are  alive  .to  their  in- 

terests the  mercha,nts  will  not  only  see  that  the  directors 

entertain  no  such  proposition,  but  that  no  donation  is 

solicited  or  accepted  from  .the  mail  order  houses.  Every 

effort  should  be  put  forth  to  preserve  the  local  character 

of  the  fair  and  to  make  it  a  local  success.  The  merchant 

has  the  situation  entirely  in  his  hands.  He  will  see  that 

it  is  a  stepping  stone  to  .his  and  not  the  mail  order 
house's  success. 

* 

To  denounce  a  book  as  immoral,  either  from  the  pulpit 

or  the  press,  is  a  sure  way  to  increase  its  sale.  And  now- 

adays to  slate  a  theological  book  as  unorthodox  would 

seem  to  work  the  same  effect,  judging  by  the  demand 

which  has  sprung  up  for  Professor  George  Jackson's 

"Studies  in  the  Old  Testament,"  after  its  arraignment  in 
the  Methodist  Conference.  While  no  right-thinking  man 

would  care  to  see  the  sales  of  immoral  books  flourish,  yet 

it  is  a  different  story  with  such  a  book  as  that  by  Pro- 

fessor Jackson,  and  increased  sales  of  that  particular 

volume  will  be  regarded  in  quite  a  different  light,  except 

by  the  ultra-orthodox. 
* 

If  the  Canadian  author  who  is  bringing  out  a  book 

will  only  take  the  trouble  to  bring  that  book  to  the  atten- 

tion of  the  papers,  instead  of  making  such  a  secret  of  it, 

he  will  benefit  considerably.  Book  after  book  is  pub- 

lished in  this  country,  about  which  only  a  narrow  circle  of 

people  knows  anything  and,  yet,  if  they  were  only 

properly  advertised,  their  selling  potentialties  would  be 

greatly  increased.  The  same  is  true  of  many  publishers, 

who  are  not  realizing  as  they  ought,  the  necessity  for  con- 

centrating effort  on  every  volume  published  and  using 
their  best   endeavor  to   make   their  books  better  known. 

PRINCE  EDWARD  ISLAND  READERS 

Toronto,  August  5. — When  the  public  schools  in  Prince 
Edward  Island  open  after  the  summer  holidays,  the  pupils 

will  be  supplied  with  new  readers,  almost  identical  with 

those  now  used  by  the  public  schools  in  Ontario,  which 

will  be  printed  by  the  T.  Eaton  Co.,  Limited.  It  was 

announced  in  the  Legislature  at  the  last  session  that  the 

Government  of  Prince  Edward  Island  was  negotiating  for 

a  supply  of  new  readers  similar  to  those  decided  upon  by 

the  Ontario  Government,  and  after  several  months  of 

negotiating  through  the  mails,  the  T.  Eaton  Company 

closed  the  contract  with  Premier  Hazen,  which  calls  for  a 

supply  of  readers  for  the  next  nine  years.  The  books  will 

consist  of  a  primer,  first,  second,  third  and  fourth  read- 

ers. They  will  be  exactly  similar  to  those  used  in  this 

province,  with  the  exception  that  there  will  be  views  of 

Prince  Edward  Island  in  place  of  the  views  of  Ontario 

in  the  readers  used  in  this  province.  The  books  for  use 
in  the  Island  Province  also  will  have  a  distinct  cover 
and   title   page. 

The  books  will  be  sold  in  Prince  Edward  Island  at 

the  same  prices  as  prevail  in  Ontario,  and  if  any  altera- 
tions are  made  in  the  Ontario  readers  these  alterations 

also  will  be  made  in  the  Maritime  publications. 

Permission  for  the  sale  of  the  Ontario  readers  in  the 

Maritime  Province  was  given  by  the  Hon.  Dr.  Pyne, 
Minister  of  Education. 



Ways  and  Means  of  Combating  the    Inroads  of    Mail  Order  Houses 

Fight  them  with  their  Own  Weapons  -Good  Advertising  a  Prime  Essential  — 
Make  Ads.  Definite — Advice  on  Ad. -writing  for  Booksellers  and  Stationers. 

By  W.  F.  Ralph. 

It  seems  to  be  a  fact  that  large  mail  order  houses  are 

becoming  more  and  more  of  a  menace  to  the  prosperity  of 
retail  tradesmen  doing  business  in  the  smaller  towns  and 

villages  of  the  country.  The  basis  of  the  growth  of  mail 
order  concerns  is  the  idea  that  such  concerns  give  better 

value  for  the  money  spent  than  do  the  stores  doing  busi- 
ness in  the  home  town  of  the  buyer.  Along  with  this 

idea  is  the  common  supposition  that,  because  a  thing  is 

a  long  way  off  it  must  necessarily,  on  that  account,  be 

superior  to  similar  articles  on  sale  around  the  corner. 

The  fallacy  of  both  of  these  ideas  has  often  been 
demonstrated;  but  the  constant  advertising  of  mail  order 

concerns;  their  attractive  and  profusely  illustrated  cata- 
logs; the  heroic  efforts  they  make  to  satisfy  their  custo- 

mers together  with  the  unusually  low  prices  they  are  en- 
abled to  offer  on  some  lines  cause  them  constantly  to  keep 

in  popular  favor. 

The  one  method  'by  which  retail  merchants  can  over- 

come successfully  the  never-ceasing  aggression  of  the 

mail-order  oetupus  in  the  tight  for  business,  is  to  use  the 

same  kind  of  weapons  as  the  mail-order  people  wield  so 
powerfully.  These  weapons  are:  Good  advertising,  good 

service  and  up-to-date  stocks. 

It  is  a  fact  that,  with  some  brilliant  exceptions,  the  ad- 
vertising of  Canadian  booksellers  and  stationers  is  far 

from  being  as  effective  as  it  can  be  made.  It  is  not  suffici- 
ent for  the  merchant  to  buy  space  in  the  local  newspaper; 

of  much  greater  importan.ee  is  the  manner  in  which  the 

space  is  utilized. 
Take  for  instance  the  ad  of  W.  J.  H.  Richardson 

reproduced  here.     This  ad.  occupies  a.bout  sixteen  square 

Do  You  Read 
We  have  a  fine  assortment  of  all  the 

Latest  Magazines 
from  which  you  may  choose. 

School  Books,  Bibles 
Fancy   China 

Come  in  and  see  our  Stock. 

W.  J.  H.  Richardson 
Fancy  Goods  and  Stationery 

BROCK  ST.  WHITBY. 

inches  of  space  in  a  newspaper  which,  in  all  probability, 

goes  into  a  large  percentage  of  the  homes  in  Whitby  ami 
the  surrounding  territory.  But  the  only  information  it 

contains  is  to  the  effect  that  anyone  who  likes  to  read  can 

make  a  choice  from  a  large  assortment  of  the  latest  mag- 
azines. 

This  is  not  the  way  a  mail-order  concern  would  have 

filled  the  space.  The  keynote  of  every  mail-order  ad.  is 
definite  suggestion;  and  while  the  ad.  we  are  considering 

may  be  said  to   possess- the   suggestion    that    readers  come 

WE  OFFER  IN  THE 

English  Linen 
a  Writing  Paper  of  extra  quality  for 
personal  use,  in  a  way  to  effect  a 
great  saving. 

"English  Linen  "  is  a  finely-woven 
linen-finished  paper  equally  as  good 
as  boxed  papers  costing  50c.  and  up- 

ward. You  secure  more  for  2 5c.  than 

in  the  regular  boxes — much  more. 

"English  linen,"  102  sheets  to  the  lb.  at  25c. 

"English  Linen"  Envelopes,  80  to  the  lb.  25c. 
You  will  at  once  see  the  true  economy  of  buying  by  the  lb. 

A  sample  will  be  gladly  furnished  that  you  may  critically 
examine  it. 

ECONOMY 
IN  FINE 
WRITING 

PAPER 

The  Grigg  Book  \  Stationery  Co. 
The  Store  of  Stationery  of  Standard  Quality. 

FRASER  BLOCK  -  PEMBROKE. 

and  look  through  a  stock  of  magazines,  it  is  certainly 

minus  any  appeal  to  a  reader's  self  interest.  Mail-order 
concerns  would  never  dream  of  filling  valuable  advertis- 

ing space  with  a  few  generalities.  They  always  get  down 

to  "brass  tacks."  Their  advertising  policy  is  to  talk 
value  all  the  time.  And  in  fighting  mail-order  competi- 

tion, mail  order  advertising  methods  must  be  pursued. 

The  way  to  make  a  space  of  sixteen  square  inches  in- 

a    local    newspaper    or    any    other    medium   produce    maxi- 

mum results  is  to  fill  t'.iat   space  with   the  strongest   possi- 
ble  inducements  for  the   readers   to  buy  and  buy  immedi- ately. 

A  much  better  example  of  advertising,  and  one  occupy- 
ing about  the  same  space  as  the  Richardson  ad.  is  that 

of  the  Grigg  Book  and  Stationery  Co.  This  ad.  is  full  of 
value  talk.  The  reader  could  find  in  no  mail  order  ad- 

vertisement or  catalog  a  better  inducement  to  buy  a  cer- 

tain article  than  the  inducement  of  a  saving  in  price  with- 

out  any  sacrifice  of'  quality. 
While  the  complete  stock  of  a  large  mail-order  con- 

cern, operating  a  large  number  of  departments,  is  a  more 

impressive  thing  than  the  stock  of  a  regular  store,  it  is 
well  to  remember  that  merchants  conducting  a  single  line 

of  business  can  make  just  as  good  a  showing  in,  their 

special  lines  as  ran  the  mail-order  house  in  its  several 

departments.  This  is  the  fact  that  needs  to  be  empha- 
sized  by    the   retail   merchants  of   the   country. 

The  average  bookseller  and  stationer  whose  capital 
is  adequate  and  who  possesses  a  thorough  knowledge  of 

his  trade,  is  able  to  offer  his  customers  values  quite  equal 

bo  the  best  they  can  obtain  from  a  mail-order  concern. 
The  public  will  never  appreciate  this  fact  if  the  book- 

sellers and  stationers  fail  to  advertise  it  constantly,  by 
offering  the  best  of  inducements  for  their  customers  to 

shop  in  the  home  town. 
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The  Writing  of   Copy. 

An   idea  thai    is  rapidly  losing  ground  among  adver- 

tisers is,  that  to  be  effective  as  an  advertiser  an  absolutely 

original  style  and  method  is  essential.  It  is  quite  time 

thai  this  bubble  of  a  notion  should  be  exploded.  True, 

if  a  person  ean  hit  npon  a  new  way  of  presenting  Ins 

proposition  to  the  public— a  way  that  does  not  involve 

any  possible  loss  of  public  confidence— he  is  a  lucky  man. 

But,  as  men  of  original  genius  are  extremely  un.common. 

it  follows  that  few  retail  merchants  can  hope  to  devise 

any   new  and  better  method   of  advertising. 

The  average  bookseller  and  stationer  will  do  well  to 

give  individuality  to  his  advertising  by  the  timeliness, 

the  forcefulness,  the  persuasiveness  and  the  absolute 

reliability  of  his  announcements.  To  accomplish  this  it 

is  nid  necessary  for  him  to  rack  his  brain  in  the  vain 

endeavor  to  produce  freak  layouts  and  shrieking-  head- lines. 

First  determine  what  lines  you  will  advertise  in  the 

forthcoming  issue  of  your  advertising-  medium;  and  then 

just  imagine  you  are  trying-  to  sell  those  lines  to  a  cus- 
tomer who  lias  not  asked  for  them.  You  will  need  to 

arouse  his  interest  and  keep  it  aroused  by  dwelling  upon 

its  usefulness  or  other  qualities:  to  convince  him  that  it 

is  to  his  interest  to  buy,  and  buy  now.  The  selling-  talk 

you  would  use  to  a  customer  over  the  counter  is  just  the 

selling  talk  needed  in  your  advertising,  expressed  as  suc- 
cinctly as  you  know  how , 

Following-    are    a    few    extracts    from    the    wall    paper 

and  stationery  department   advertising  of  a  large  depart- 

mental  store.     This  style  of  treatment  has   the   merit   of 

having  been  tried  and  found  perennially  effective. 

Wall  Paper  Section 

Canadian   Gilt  Wall  Paper,  in   complete   combination. 

9  inch  border,  wall,  and  ceiling.     Regularly  10c.  Fri- 

day bargain,  single  roll   6 

9  inch   shaded  border,  yard   IV2 
(German  Wall  Papers,  in  dark  ami  medium  colorings, 

show   a  range  of  artistic  patterns  at   regularly  15c 

to  23c.     Friday  bargain,  per  single  roll   10 

500  Rolls  Heavy  Gilt  Wall  Paper,  in  complete  combin- 

ation of  papers,  suitable  for  halls,  dining  rooms,  sitting 

rooms,  etc.,  with  an  18-inch  shaded  frieze  and  ceiling 

to  match.     Regularly  15c.     Friday  bargain,  single  roll    .8 

18-inch    shaded    frieze,   yard      4 
Remnants  of  wall  and  ceiling  paper  that   can  be  used 

in  the  attic  rooms,  small  halls,  and  kitchens.     Clear- 

ing",   single    roll      ° 

PICTURES  AT  39c. 

iSo  varied  in  size,  framing,  subject,  and  every  other 

detail  that  description  is  almost  impossible.  Novelty 

pictures,  photogravures,  etchings,  oil  paintings,  etc.. 
framed  in  gilt,  brown,  black,  and  natural  wood  in  round, 

oval,  square,  and  odd  shapes,  in  sizes  16  X  20  to  20  x  24, 

make  a  bargain  worth  your  inspection.  Friday 
bargain,    each       39 

Passepartout  Picture  Clearance. 

Everyone  appreciates  the  passepartout  picture  for  den 
and   bedroom  use.     This  is   a   clearance   that  embraces   a 

quantity  of  various  sizes  and  descriptions.     Each    picture 

is  complete  with  edging  of  the  proper  color  and  a 
hanger  on  the  back.     Friday  bargain,  each   W2 

The  method  of  setting  up  advertising  followed  by  most 

good  retail  advertisers  in  all  lines  of  trade  would  be  hard 
In  improve  upon.  That  method  is.  to  advertise  several 

lines  in  fairly  good  space,  using  one  good,  bold  headline, 

a  short  introductory  paragraph,  giving  each  line  a  para- 
graph to  itself  and  displaying  sub-headline  and  prices. 

Interesting  Items  from  Trade  Centres 

Correspondents  Throughout  Canada  Furn- 
ish   Trade  News — Holiday  Time    Being 

Enjoyed  by  the  Trade. 

Montreal  Report 

Montreal,  Aug.  1. — According  to  nearly  all  local  sta- 
tioners, tourist  trade  this  year  has  been  well  above  that 

of  last.  In  addition  to  this  is  the  stimulation  shown  by 

the  book  and  post  card  trade,  which  has  fully  maintained 
the  standard  set  last  month,  and  far  exceeded  that  of 
1009. 

Sales  of  summer  reading  and  overstock  sales  are  the 

methods  being  largely  used  to  dispose  of  the  book  stock. 

They  have  proved  to  be  very  successful  Of  course  in  a 

measure  this  is  due  to  the  very  healthy  state  of  the  sta- 
tionery and  book  trade  this  summer. 

The  demand  for  English  books  has  somewhat  over- 
shadowed the  American  as  well  as  the  Canadian  books, 

and  there  seems  to  be  little  indication  of  any  forthcoming 

change  in  the  situation. 

The  class  of  this  year's  crop  of  tourists  seems  to  be 
better  than  in  former  years,  and  for  this  reason  the  de- 

mand has  been  for  the  better  and  higher  priced  lines. 

Wallpaper  manufacturers  report  good  sales  so  far,  and 

bright  prospects  for  future  .business.  The  demand  seems 

to  be  for  a  slightly  higher  average  quality  of  paper  this 
season. 

Among  office  appliance  men  and  stationers  handling 
similar  lines  trade  is  reported  on  the  increase  in  spite  of 

the  fact  that  so  many  of  the  prospective  buyers  are  on 
their  holidays.  This  only  goes  to  bear  out  the  contention 
of  Bookseller  and  Stationer,  that  there  is  a  broad  field  in 
this  for  every  live  stationer. 

Advance  demand  for  Christmas  cards  is  coming  in,  and 
first  indications  point  to  a  good  year. 

Taken  all  through,  trade  is  in  a  very  healthy  state,  in 

fact  is  better  than  it  has  been  for  some  years  past,  and 

the  best  part  of  the  whole  situation  is  that  it  is  improv- 
ing almost  daily. 

A.  T.  Chapman,  of  Chapman's  Book  Store,  St.  Cath- 
erine St.,  Montreal,  has  returned  from  a  two  weeks'  holi- 

day trip  to  the  Gulf 

E.  S..  Fowkes  has  left  Musson's  to  join  the  road  stafi 
of  MacMillan  &  Co.  Me  was  in  Montreal  recently  calling 
on  the  trade. 

W.  C.  Bell,  with  the  Musson  Book  Co.,  was  in  Mont- 
real recently,  calling  on  the  trade. 

Another  recent  trade  visitor  was  Mr.  Sutcliffe,  of  the 
firm  of  that  name. 

TRADE  DOINGS 

Turnpenny  &i  Cowan,  booksellers  and  stationers,  St. 

Thomas,  have  been  succeeded  by  Earl  J.   Curran. 
F.  II.  Walley,  bookseller,  Wingham,  has  been  succeeded 

by  F.   J.  Hind. 
Holidays  are  the  order  of  the  day.  Proprietors  and 

clerks  have  nearly  all  been  taking  vacations  this  month. 

ERROR  IN  PRICE 

In  the  half-yearly  list  of  Canadian  books,  published  in 

the  July  issue  of  The  Bookseller  and  Stationer,  the  price 
of  the  "Canadian  Who's  Who"  was  wrongly  quoted  as  be- 

ing 75  cts.  This  should  have  been  $1.00.  Will  the  trade 

kindly  note  this  correction. 



Interest,    Exchange   and    Cash    Discount   in    Everyday    Business 
Does  It  Pay  to  Borrow  money  for  the  Purpose  of  Taking  Advantage  of  Cash 
Discount  ?  — Should  Paper  Covering  Renewal  or  Extended  Accounts  be  Sub- 

ject to  Cash  Discount   Originally  Allowed? — Who  Should  Pay  Exchange? 

By  Howard  R.  Wellington 

VERY  few  business  enterprises,  either  wholesale 
or  retail,  can  be  run  successfully  in  these  days 

without  material  assistance  from  the  banks,  es- 
pecially at  certain  seasons  of  the  year.  The 

up-to-date  shrewd  business  man  does  not  expect  to  be 
able  to  run  his  business  at  all  seasons  on  the  capital  he 

has  invested — it  would  not  be  a  profitable  investment  for 
him  to  have  his  entire  capital  locked  up  all  the  time,  when 
he  only  requires  it  periodically.  If  he  has  a  safe,  steady 
business,  he  is  making  money  by  borrowing  money  from 
the  bank  to  pay  his  accounts  promptly,  thus  earning 
cash  discounts,  which  sometimes  run  as  high  as  5  to  7 

per  cent. 
The  great  danger  in  doing  business  on  this  basis  is 

in  the  tendency  to  purchase  too  heavily,  providing,  of 
course,  that  the  bank  will  advance  all  the  money  required, 
but  the  amount  earned  in  cash  discounts  will  more  than 

counter-balance  the  interest  paid  the  bank  for  borrowing 
the  necessary  amount,  and  leave  a  nice  profit  besides. 

For  instance,  our  purchases  for  one  year  amount  to 
+00,000.  On  this  amount  the  average  cash  discount  would 

be  4  per  cent.,  amounting  to  $2,400.  We  have  had  suffi- 
cient capital  invested  in  our  business  except  for  five 

months  in  the  year.  To  take  advantage  of  cash  discounts 

we  have  had  to  borrow  in  one  season — $15,000,  for  2 
months,  $150;  $20,000  for  3  months,  $300,  and  in  the  other 
season,  $10,000  for  2  months,  $100;  $5,000  for  3  months, 

$75. 

In  addition  to  this  we  have  had  to  discount  customers' 
notes  and  drafts  as  follows: — $30,000  for  3  months,  $450; 
$20,000  for  4  months,  $400. 

The  bank  charges  us  6  per  cent,  for  discounting  paper 
It  costs  us  $1,475  to  borrow  money  from  the  bank,  but 
some  of  this  may  be  necessary  for  the  running  expenses 
of  the  business.  Suppose  we  say  it  costs  us  $1,200  to 

borrow  sufficient  money  to  take  advantage  of  cash  dis- 
counts. This  leaves  a  net  profit  of  $1,200  from  this  source 

— a  good  plan  if  carefully  worked  out  and  purchasing 
watched. 

Interest  on  Your  Investment. 

Remember,  that  in  figuring  net  profits  for  the  year,  in- 
terest on  what  you  have  invested  in  your  business  should 

be  charged  against  your  net  profits,  for  if  this  money  were 
occupied  in  another  way,  you  would  expect  a  percentage 
of  dividends  or  profit  on  it. 

Cash  Discount  on  Overdue  Paper. 

There  is  considerable  difference  of  opinion  between 
the  wholesale  and  retail  trade  as  to  whether  a  customer 

who  pays  a  portion  of  his  account  on  the  due  date  and  re- 
quests a  renewal  on  the  balance,  is  entitled  to  cash  dis- 

count on  the  amount  renewed. 

Strictly  speaking,  he  is  not,  but  a  number  of  houses 
are  now  adopting  the  plan  of  allowing  the  original  amount 
to  stand,  and  charging  interest  and  bank  charges  on  the 
renewal. 

If  no  payment  at  all  is  made,  the  cash  discount  should 

all  be  charged  back,  and,  if  there  are  optional  tei*ms  of 
sixty  days  or  three  months,  the  draft  renewed  with  only 
exchange  added.  In  any  case  when  goods  are  sold  subject 
to    a   certain   percentage    rebate   for   cash   settlement,   it 

simply  means  thai  this  rebate  is  given  as  an  inducement 
to  pay  the  account  promptly  within  the  discount  period. 
the  wholesaler  figuring  that  lie  can  afforfl  to  allow  this  in- 

ducement in  preference -to  carrying  the  account  for  any 
length  of  time  on  his  books. 

Net  Terms. 

Competition  is  very  keen  in  all  lines  to-day,  and  a  num- 
ber of  concerns  are  figuring  prices  down  very  close — too 

close  to  permit  of  allowing  of  cash  discount,  and  are  sell- 
ing on  short  dates.  When  goods  are  bought  in  this  way 

it  should  be  remembered  by  the  purchaser  that  there  is  ;; 
reason  for  these  "net  terms,"  and  as  a  rule  the  values 
are  given.  The  very  fact  of  the  terms  being  net  should 
not  restrain  a  merchant  from  paying  such  an  account when   due. 

Different  Percentages  of  Cash  Discount. 

Travelers  are  constantly  face  to  face  with  the  argu- 
ment that  So-and-So  is  allowing  five  per  cent,  and  even 

seven  per  cent,  cash  discount,  whereas  such  traveler  may 
be  offering  only  two  per  cent.  Always  remember,  if  a  dis- 

count is  taken  off,  it  has  been  added  on,  for  no  concern  in 
these  days  of  keen  competition  can  afford  to  add  enor- 

mous profits  to  costs. 

Renewing  Paper. 

The  jobber  or  manufacturer  usually  pays  cash  for  his 
purchases,  cash  for  his  labor  and  expenses,  and  when  he 
is  working  on  a  close  margin,  should  not  be  asked  to  re- 

new paper  unless  the  merchant  agrees  to  stand  every  item 
of  extra  expense  involved  on  account  of  the  renewal. 

If  a  merchant  is  good  pay  and  makes  a  fair  settlement 
on  account  of  paper  due,  he  is  surely  entitled  to  some  ex- 

tension, as  very  often,  no  matter  what  the  capital,  in 
certain  dull  seasons  the  best  of  accounts  receive  some 

assistance,  but  in  such  a  case,  as  stated  before,  the  re- 
tailer is  entitled  to  stand  all  expenses. 

Exchange  on   Paper. 

Who  should  pay  it?  Probably  the  more  pertinent 
question  would  be.  Who  does  pay  it?  Unquestionably 
the  maker  of  the  draft,  probably  for  no  other  reason 
than  that  he  wants  to  use  the  paper,  and  cannot  wait  for 
a  remittance  by  cheque  or  money  order. 

In  early  days  in  our  own  and  the  country  across  the 
line,  the  custom  was  to  travel  several  hundred  miles  to 

purchase  the  necessary  goods,  say  every  six  months, 
carrying  the  necessary  cash  to  pay  for  either  the  goods 
purchased  six  months  previous  or  the  present  purchase, 
as  the  case  may  be. 

Now.  the  order  of  things  is  reversed,  and  the  travel- 
ling man  calls  on  the  merchant  and  the  draft  is  used  as 

a  means  of  collection.  Strictly  speaking,  the  goods  should 
be  paid  for  when  purchased,  but  the  custom  has  become  so 
prevalent  to  make  drafts  and  stand  the  exchange  in  order 
to  finance  a  large  business,  that  the  buyer  very  seldom 
pays  charges.  On  a  renewal  account,  however,  all  charges, 
including  exchange,  should  be  added.  This  also  applies 
to  an  account  which  is  overdue.  It  would  be  much  more 

acceptable  to  the  wholesale  trade  if  smaller  accounts  were 
remitted  for  by  money  order,  and  the  cost  of  remitting 
deducted. 



Office   Equipment 
*4 

Now's  the  Day  and  Now's  the  Hour 
No  Time  Better  than  the  Present  to 

Get  an  Office  Equipment  Department 

Going — Some  Advice  at  the  Outset. 

No  live  stationer  can  afford  to  let  slip  any  opportun- 

ity to  make  more  money.  In  these  days  of  close  compe- 

tition and  price-slashing  every  feature  of  the  business  has 

to  be  worked  to  the  limit  in  ordei  that  a  living  may  be 
obtained. 

Some  of  the  stationers,  always  on  the  lookout  for 

profitable  new  business,  have  taken  advantage  of  the  pro- 
fits to  be  made  in  the  office  equipment  field  and  have  ad- 
ded this  branch  of  the  trade  to  their  business. 

The  majority  of  the  retailers  have  not  as  yet  grasped 
the  possibilities  in  this  venture,  or  if  they  have,  there 
has  been  no  action  on  their  part. 

This  delay  on  the  part  of  the  average  Canadian  re- 
tailer is  very  foolish  and  unnecessary.  It  will  not  be  a 

bit  easier  next  year  than  this  year  to  break  away  from  the 
old  hide-bound  traditions  which  at  present  control,  to  a 
great  extent,  the  business  policies  of  these  men  ;  nor  will 
it  be  any  easier  to  find  the  customers  next  year  than  it 
is  this. 

When  a  drygoods  merchant  wishes  to  include  in  his 

business  a  department  devoted  to  gents'  furnishings  he  first 
procures  the  most  salable  lines,  at  the  same  time  keep- 

ing in  mind  the  margin  of  profit  each  pays,  then  he  ad- 
vertises his  wares  to  the  public,  puts  a  competent  man 

in  charge  and  opens  the  new  department  for  business. 

The  same  process  will  open  an  office  equipment  de- 
partment for  the  stationer.  In  the  selection  of  the  stock, 

if  he  is  in  doubt  where  to  secure  desirable  lines,  "The 
Bookseller  and  Stationer"  will  be  pleased  to 
put  him  in  touch  with  good  salable  lines.  The  firm 
whose  line  he  handles  will  assist  with  the  advertising. 

'I he  competent  man  is,  in  most  cases,  the  proprietor,  or 
the  best  salesman  procurable  and  with  these  essentials 
the  office  equipment  department  is  ready  to  do  business. 

The  question  naturally  arises  "Will  it  pay  ?"  This 
depends  altogether  on  two  things— the  field  and  the  cul- 

tivator ;   or  the  demand  and  the  salesman. 

In  the  average  Canadian  town  there  is  plenty  of 

scope.  Every  store-keeper,  every  manufacturer,  and  in 
fact  every  man  who  keeps  books  or  does  business  is  a 
prospective  buyer  of  office  equipment.  Granted  the  field, 
the  other  important  factor  is  the  salesman,  and  without 
him  there  can  be  no  success. 

He  must  be  a  man  conversant  with  his  goods,  a  man 
who  can  demonstrate  the  time  and  labor-saving  advan- 

tages of  his  devices  and  also  he  must  have  salesmanship 
enough  to  convince  the  prospective  customers  that  they 
should  modernize  their  methods  of  keeping  business  re- 
cords. 

One  might  consider  it  difficult  to  find  embodied  in  one 
clerk  all  these  requirements  and  doubtless  it  would  be  al- 

most impossible  to  do  so.  However,  most  of  the  neces- 
sary attributes  can  be  cultivated  and  if  the  basic  neces- 

sities are  there,  viz  : — push  and  salesmanship,  the  rest 
will  follow  in  a  very  short  time.  A  man  with  these  two 
qualities  should  not  be  hard  to  find  in  the  average  town. 
Pick  out  a  young  man,  preferably  one  you  have  known  all 
his  life  and  one  whose  ambition  to  advance  is  strong. 

Place  him  among  the  stock,  supply  him  with  the  best  ob- 
tainable reading  matter  pertaining  to  the  business,  and  in 

a  very  short  time  he  will  have  acquired  more  than  a 
working  knowledge  of  the  office  equipment  business. 

Now,  Mr.  Stationer,  if  you  want  to  stamp  the  season 

of  1910-11  with  the  seal  of  success  and  make  these  years 
the  red  letter  periods  of  your  business  career  establish  an 

office  equipment  department.  It  will  pay  handsome  divid- 
ends and  give  your  business  an  impetus  which  could  not 

be  obtained  in  any  other  way. 
Any  business  man  who  is  looking  for  an  opportunity 

to  enlarge  his  scope  and  increase  his  business  cannot  do 
better  than  go  into  the  office  equipment  field. 

Office  Furniture  in  Stationery  Stores 
The  Sale  of    a    Piece   of    Furniture 

opens  the  Way  for  a  Steady  Sale  of 

Supplies  —  The    Natural    Place    to 
Buy  Furniture. 

By  R.  M.  Breeden  in  Office  Appliances. 

To  be  able  to  read  and  interpret  correctly  the  trend 
of  the  public  mind  spells  success  in  business  or  politics, 
and  the  public  mind  has  shown  an  unmistakable  leaning 
toward  supplying  its  wants  in  office  furniture  from  the 
same  source  that  it  has  been  buying  its  stationery  and 
special  devices.  Therefore  the  stationery  dealer  who  has 
recognized  this  growing  tendency  upon  the  part  of  his 
customers  and  has  gone  into  the  office  furniture  business, 
is  reading  the  times  aright  and  will  find  a  good  place  to 
enlarge  his  business. 

I  do  not  believe  in  following  the  lines  of  least  resist- 
ance as  much  as  I  believe  in  following  the  lines  of  great- 

est attraction.  The  office  furniture  business  first  appealed 
to  me  as  the  best  means  of  getting  started  with  a  new 
customer.  A  new  office  is  to  be  opened,  and  the  buyer 
goes  out  to  buy  his  desk.  After  calling  at  several  places 
he  finally  reaches  a  stationery  store.  Here  he  ought  to 
find  a  desk  desired  with  a  few  improvements  such  as  a 
vertical  file  and  a  card-index  drawer,  and  demonstrated 
by  a  salesman  who  understands  filing  systems,  bookkeep- 

ing demands  and  the  general  uses  of  a  desk.  The  custom- 
er is  usually  a  man  and  a  man  is  usually  constitutionally 

opposed  to  shopping,  so  if  the  salesman  approaches  the 
subject  properly  he  will  feel  relieved  that  he  can  take 
the  recommendations  of  an  expert  in  office  materials,  and 
will  gladly  buy  the  desk,  and  will  welcome  the  suggestion 
that  he  buy  a  filing  cabinet  along  with  it. 

Then,  of  course,  he  feels  that  a  load  has  been  lifted 
from  his  mind  and  when  the  suggestion  is  made  that  he 
needs  an  ink  stand  and  blotter  pad  he  is  usually  willing 
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to  equip  the  desk  right  then  and  there,  and   thus  his  ac- 
count is  started. 

'  I  find  that  an  account  started  in  this  way,  through 
the  sale  of  the  original  desk  and  outfit,  will  stay  with  the, 

house  more  loyally  than  a  customer  that  has  been  won 

after  scattering  his  trade  through  all  of  the  furniture 
stores  in  the  city. 

Office  furniture  is  such  a  concrete  object  that  the  of- 
fice man  thinks  it  worthy  of  his  most  careful  attention, 

and  when  a  stationer  can  offer  him  the  newest  style  and 

handsomest  arrangement  at  a  price  which  does  not  appear 
excessive,  the  stationer  wins  a  place  in  his  esteem  at 
once  that  it  would  be  hard  to  win  by  even  years  of  right 
dealing  in  small  objects  and  little  items  that  pass  by  his 
attention  without  more  than  passing  notice. 

The  stationery  business  in  itself  is  only  profitable 
when  the  business  can  be  secured  without  heavy  selling  or 
advertising  expense,  or  in  great  volume,  so  that  when  it 
comes  as  a  resultant  from  the  sale  of  office  furniture, 

which  will  stand  selling  and  advertising  expense,  it  is 
really  the  thing  to  strive  for  most  earnestly. 

For  a  long  time  in  our  town  we  have  been  trying  to 
get  the  business  from  a  large  office  but  without  avail, 

until  finally  they  moved  into  a  new  building.  We  propos- 
ed a  new  office  outfit  and  in  working  out  the  details  we 

had  to  take  over  their  old  equipment,  which  we  handled 
through  a  second-hand  furniture  dealer.  The  outfit  was  so 
fine,  the  desks  so  much  more  beautiful  than  the  old,  and 
new  filing  cabinet  was  so  convenient  and  well  arranged, 
that  everybody  was  delighted.  We  now  have  their  entire 
stationery  business,  as  well  as  that  of  several  of  their 
friends,  and  in  the  year  the  stationery  account  is  apt  to 
amount  to  more  than  the  whole  furniture  bill. 

I  believe  the  office  furniture  department  is  the  best 

business-getting  factor  in  my  store. 

A  NEW  BUSINESS  BEING  DEVELOPED 

The  elimination  of  the  printed  book  and  fiction,  the 
addition  of  office  furniture,  and  the  development  of  office 
mechanical  devices,  together  with  the  development  of  the 
expert  salesman  in  devising  office  systems,  is  going  to  be 

the  means  of  deve'oping  a  new  business  of  much  larger 
proportions  and  of  greater  value  to  the  commercial  world 

than  the  term   "Stationery"  ever  contemplated. 

The  value  of  specialties  to  the  stationery  store  is 

sometimes  questioned,  but  I  believe  they  are  very  import- 
ant as  business  getters.  A  salesman  soon  loses  his  energy 

in  trying  to  sell  ordinary  small  articles  for  office  use  and 
soon  fails  to  secure  a  good  audience  with  the  buyer,  but 
if  he  has  some  specialty,  preferably  mechanical,  that  will 
draw  the  attention  of  the  customer,  and  is  the  means  of 
opening  an  argument,  he  can  find  an  opening 
that  will  result  in  something  better  later  on.  The 
selling  and  introduction  of  a  new  device  is  rather  ex- 

pensive and  unless  the  device  carries  with  it  a  special 
trade  in  supplies,  it  often  looks  like  a  loss  in  handling 
such  an  article,  but  the  display  of  this  device  has  shown 
the  town  that  you  are  getting  new  things,  and  the  result 
is  sure  to  be  felt  in  an  increased  call  over  the  counter  or 
on  the  telephone. 

The  trend  of  the  public  mind  is  so  strongly  toward  the 
stationery  store  for  office  furniture  that  I  cannot  say 
what  particular  method  we  use  for  securing  furniture  busi- 

ness. I  do  think  that  every  office  man  will  admit  off-hand 
that  he  is  not  satisfied  with  his  method  of  filing,  and  it 
docs  not  take  much  of  a  salesman  or  much  advertising  to 

get  a  man  into  an  inquiring  frame  of  mind  upon  that  sub- 
ject. After  that,  a  good  display  set  and  a  few  sugges- 
tions as  to  the  convenience  of  the  plan  usually  gets  the 

order   started , 

We  are  gradually  selling  higher  priced  desks  and  chairs 
and  find  that  it  was  in  our  minds  and  not  in  the  minds 
of  our  trade  that  the  cheap  desks  were  the  ones  that  we 
could  sell.  We  approached  the  furniture  business  with 

some  timidity  and  saw  the  enormous  stocks  that  the  fur- 
niture stores  carried  in  display.  The  first  carload  of  desks 

were  the  cheapest  in  the  line,  but  the  last  have  been  the 

highest  priced,  and  they  sell  just  as  well  or  better,  be- 
cause the  average  office  manager  wants  something  good 

and  it  is  all  the  manner  in  which  it  is  shown  to  him  as 
to  the  quality  he  will  buy. 

We  also  find  that  the  furniture  stores  usually  buy  but 
one  of  a  kind,  and  suggest  to  the  stationer  that  he  has 
fewer  styles  but  more  of  each  kind,  as  for  instance  an 

eastern  concern  opened  up  here  recently  and  were  over- 
joyed when  they  found  that  we  had  six  desks  of  one  style 

in  stock  so  that  they  could  outfit  uniformly. 

HORS  CONCOURS  AWARD. 

Belgium  has  set  up  one  of  the  greatest  expositions  of 

the  world's  industries  that  has  ever  been  thrown  open 
to  the  public  of  any  European  country.  The  scene  is  in 
the  beautiful  city  of  Brussels,  beautifully  laid  out,  and 

covering'  many  acres  of  land,  surrounded  by  'buildings 
which,  from  point  of  architecture,,  have  never  been  equal- 

ed in  the  more  recent  of  the  world's  expositions.  The 
central  location  of  Brussels  has  made  the  exposition  one 
that   has    been    visited    more    generally    than    recollection 

QbNQCMm 

serves  has  any  other  world's  fair.  This  applies  not  only 
to  the  people  of  the  many  countries  surrounding  Bel- 

gium, but  those  who  have  visited  Europe  from  other  coun- 
tries during  the  very  favorable  season  in  which  the  ex- 

position   has    been   conducted.. 

Among  the  most  prominent  and  attractive  displays  at 

the  exposition  is  that  of  Waterman's  L'.eal  fountain  pen 
and  Koh-I-Noor  pencils.  Cable  advices  have  just  been 
received  in  connection  with  this  display,  that  these  manu- 

facturers have  received  the  very  highest  reward  that  cLie 

judges  can  give.  The  significance  of  this  award  is  that 
the  lines  on  exhibition  are  beyond  competition,  and  that 
a  member  of  the  house  receiving  such  award  shall  be 
constituted  a  member  of  the  jury  for  the  granting  of 
further   awards. 
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"Made  in  Canada" 
A  completely  equipped  factory  is  now  in  operation  in  Montreal 
to  supply  the  ever  increasing  demands  for  Carter's  Inks  and 
Adhesives  in  Canada. 

A  thoroughly  competent  force  has  been  at  work  some  time, 
first  however  having  been  schooled  in  the  home  factory. 
Dealers  can  therefore  rest  assured  that  exactly  the  same 
high  standard  that  has  always  characterized  these  products 
will  be  maintained  in 

Cartels   Inks  and  Adhesives 
which  are  MADE   IN   CANADA 

Carter's  Writing  Fluid  maintains  its  position  as  the  best  general  ink  for  office  and  home.      This 
and  all  other  Carter  staples  and  specialties  listed  in  New  Canadian  Price  List-      Copy  on  request. 

Chicago 
THE  CARTER'S  INK  COMPANY 

MONTREAL,      CANADA 
New  York 

The 
5\6 

44 J-  P. ff       NON-LEAKABLE FOUNTAIN    PEN 

FITTED    WITH    14-CARAT    GOLD    NIB.       Can    be    carried    in    any    position    and  will    not  leak. 

Sole  Makers  :  JEWEL   PEN   COMPANY,    102,  Fenchurch   St.,   London,   England. 
Specialties  :    Pens   of   all   Kinds   and   Patterns   made   for  the    trade. 

British  America  Assurance  Company 
A.D.   1833 

FIRE  &  MARINE 

Head  Office,  Toronto 
BOARD  OF  DIRECTOR8 

Hon.  Gen  A.  Cox,  President         W.  R.  Brock,  Vice-President 
Robert  Bickerdike,  M.P.,  W.  B.  Melkle,   E.  W   Cox.  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskln,  K.C.,  LL.D. 
Frederic  Nlcholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lasb,  K.C. 

Sir  Henry  M.  Pellatt,   E.  R.  Wood. 

W.  B.  Melkle,  General  Manager/  P.  H,  Sim*,  Secretary 

CAPITAL       -  ....  $1,400,000.00 
ASSETS   2,182,753.85 
LOSSES  PAID  SINCE  ORGANIZATION      29.833,820. 91 

w ESTERN Incorporated 18S1 

ASSURANCE 
COMPANY. 

EIRE 

AND 

MARINE 

Head  Office— TORONTO,  ONT. 

Assets  over      -      -      $3,570,000 
Income  for  1906,  over     3,609,000 

HON.  GEO.  A.  COX,  President 

W.  R.  BROCK,  Vice  President 
W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER, Secretary 
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1.1 HOLLY  BOX  COVERING 
and  WRAPPING  PAPERS 

More  than  fifty  qualities  and  designs. 

Our   line   will   demonstrate    that  we  are  the  only  manu- 

facturers with  a  full  line.      Send  for  samples  and  prices. 

Plain    and   Decorated  Crepe   Paper,    Paper  Napkins  and 

Lunch  Sets.      Fine  Toilet  Paper  in  Crepe  and  Plain  Tissue. 

The  Turtle  Press  Co. Appleton,  Wis. 

Your  Pen  From  Your  Pocket 
Will  Not  Slip  if  You 

Fasten  it  With  a 

SEVERAL  SIZES 
FITS    ANY   PEN 

Steel  -  ■  5c 
German  Silver  10c 
Rolled  Gold    ■    25c 

Show  Cards  for  counter 

display,  1  doz.  to  3  doz. 

clips  on  card,  according  to 

style  of  clip.   Sells  on  sight. 

DISCOUNT  TO  THE  TRADE  ON 

APPLICATION 

Consolidated  Safety  Pin  Co. 
DEPT.  1 

BLOOMFIELD,  N.J. 

Higgins'   Inks   and   Adhesives 

The  Higgins  Inks  and  Adhesives  are  in  a  class  by  then-selves.  They  are 
the  best  goods  that  original  thought,  conscientious  workmanship  and  sustained 
high  ideals  can  produce.  They  are  largely  imitated  but  never  t  quailed.  They 
give  unvarying  satisfaction  to  consumers  and  dealers,  and  every  unit  is  backed 
by  our  absolute  guarantee.     Price  Lists  and  Discounts  on  Request. 

CHAS.  M.  HIGGINS  &  CO.,  New  York,  Chicago,  London 
Originators  and  Manufacturers  of  Inks  and  Adhesives 

MAIN  OFFICE,  271  Ninth  St.        Rnnni^T  vvr     IV  V      TTQ    A 
FACTORY,   240,244  Eighth  St.        -BROOKLYN,  IN.  I.,    U  .».  A. 

^fe  carry  stock  of  the 
following  goods  in  Toronto  — 

Acme  Staple  Binders  and  Staples. 
Modern  B  Pen  and  Pencil  Clips. 
Fulton  Rubber  Type  Goods. 
Ink    Pads,    Daters,    Sign    Markers 

Business  Outfits. 

Pullen's  No-Blot  Ruler. 

and 

Radcliffe's  Playing  Cards  and  Score  Pads 
Sinigel's  Desk  Pads. 
Rival  Fountain  Pens. 

Raven   Stylo  Pens. 
Karmo  Stylo  Pens. 

Spiro  Steel  Files  and  Clips. 

We  can  quote  you  on  any  of  the  above  lines  f.o.b.  factory  or  f.o.b.  Toronto. 

A.  R.  MACDOUGALL  <&  CO. 
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In  every  civilized  country 

"Swan"  Fount  Pens  have  "madegooj 
In  every  detail  they  come  as  near  perfection  as  is  humanly  possible. 

The  ink  flow  is  even  and  continuous,  the  ink  always  'there.'  No  shaking 

or  bumping  to  start  the  flow.  The  gold  pen  the  best  made  in  both  writ- 
ing and  lasting  qualities,  and  the  selling  prices  are  protected.  Are 

you  handling  this  satisfaction-giving  line  ?  It  is  the  'quality'  Fount Pen,  and  leaves  a  good  margin  of  profit  for  the  retailer.  Send  along 

a  trial  order.  We  will  help  boost  your  sales  of  'SWANS'  with  our 
artistic  Show  Cards,  Electric  Signs,  Velvet  Display  Pads,  and  other 
Novel   Publicity   Devices. 

Ask    for    details    of    our    proposition.     Get  in  touch  with  us  to-day. 

Mabie,  Todd  &  Company 
124  York  Street TORONTO 

Headquarters—  79-80  High  Holborn,  London,  W.C.,  England 

CRAYOGRAPH 
Colored  Drawing  Crayons  are  the 

most  superior  crayons — at  a  popular 
price — for  teaching  drawing  —yet 
put  on  the  market,  displacing 
crayons  costing  much  more. 

Every  purchaser  of  Crayograph  is 

a  pleased  customer  — the  best 
possible  advertisement. 

Don't  fail  to  keep  Crayograph 
always  in  stock.  A  steady  demand 
results  wherever  introduced.  All 

wholesale  houses  carry  them. 

Made  by 

The  American  Crayon  Co. 

Telegraph   Codes 
A  B  C  Code.     5th  Edition.      English       

S7.00 8.00 
5.00 
7.50 
5.00 6.00 

trade  only 
Y.    City 

A  1  Code.                                          ..  ' 
Moreing  &    Heal  Code                                     
Bedford-McNIell  Code     ' 
Large  anil  small  codes  of  all  kinds.     Send  for  list.     Discount  to  the 

AMERICAN    CODE    COMPANY,  83  Nassau  St.,    N 
50 

Qrtrv  1/^  Out-of-print  books  supplied.     No  matter  what  subject 
Ijllll^L  ^H  Can  supply  any  book  ever  published.    We  have  50,000 

^"^  ̂ "^  rare  books. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 

PRESIDENTS  FOR  KINGS. 

Playing  cards  and  polities  appear  at  first  glance  to 
have  nothing  in  common,  but  in  France  this  is  evidently 
not  the  case.  M.  Felix  Durefl,  who  is  the  proprietor  of  a 
ham  and  beef  shop  at  Gentilly,  is  leading  an  agitation,  we 

learn,  to  provide  "republican"  playing-cards.  At  first 
sight  the  importance  of  this  change  mayi  not  be  grasped, 
therefore  this  gentleman  elaborates  his  argument  as  fol- 

lows:— "It  is  absolutely  ridiculous  that  after  fifty  years 
under  a  Republic,  our  card  gamej  should)  be  spoilt  by 

pictures  of  a  repulsive  mona.rchy. "  M.  Durel  suggests 
that  in  future  the  four  kings  should  be  replaced  by  four 

notable  Presidents  of  the  Republic — M.  Thiers  for  the 
diamond]  suit,  MacMahon  for  spades.  Grevy  for  clubs,  and 
Carnot  for  hearts.  The  queens  would  be  replaced  by  the 
wives  of  the  above-mentioned  Presidents,  whilst  the  knave; 
would)  be  represented  l>y  the  four  Premiers  in  office  under 
their  regime.  The  inventor  of  this  scheme,  it  is  stated, 
is  about  to  petition  Parliament  in  France  to  make  his 

suggestion  compulsory  [--Stationery  World. 
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Have  a  care 
with  your  imprint  goods  !       There's  a  big business    ahead    for    the    Stationer    who 

buys    right,    and    you    can  safeguard 

your    reputation    by    handling 

SANFORD  & 

BENNETT'S Fountain 
Pens 

They    are    a 
high-grade  line, 

made    in    a    variety 

of  styles  and    sizes   to 
suit  every  writer.       Here 

are  three  leaders  it    will  pay 

you  to  stock:— "Autopen"  (Self 
Filler),  "Gravity  Stylo"  Pen  and 

"Commercial"  Fountain  Pen. 

Don't  place    your  order  until    you 
have  seen  our  samples.     Get  in  touch  with 

us  to-day. 

SANFORD  &  BENNETT  CO. 
51-53  Maiden'  Lane, NEW  YORK,  U.S.A 

Do  you  handle  Ad -Blotters? 

For  real  artistic  effect,  it  is  impossible  to 

use  any  paper  equally  satisfactory  as  the 

"Albemarle"  Half-Tone  Blotting When  printing  your  Advertising  Blotters.    Our  other  lines  speak  for  themselves ! 

"  WORLD"  "HOLLYWOOD" 

The  best  Blotting  made.  Second  only  to  "World." 

' '  RE  LI  A  NCE"  "  VIENNA  MOIRE  "  and  ' '  DIREC  TO  I  RE  " 
Unequalled  at  the  price.  The  leading  fancy  Blottings. 

Write  for  samples  of  full  range  and  prices. 

The  Albemarle  Paper  Manufacturing  Co. 
Makers    of    Blotting    Only 

RICHMOND,  Va. 
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'The 

Victor"  Inkstand 
is  the  easiest  to  get  ink  from 
and  the  pen  cannot  be  dipped 
in  it  too  deeply.  Holds  a  large 
supply  of  ink,  which  is  practical- 

ly dust  and  evaporation  proof. 
Has  proved  a  phenomenal  seller 
and  leaves  the  retailer  a  good 
margin  of  profit. 

Sold  by  all  Canadian  Wholesalers. 

The  Weeks-Numan  Co. 

39-41     Park    Street 

NEW  YORK  CITY 

WAVERLEY 
PENS 

■       THE  WORLD'S  FAVORITE        ■ 

THE  RE8ERVOIR  WAVERLEY  WRITES 
250   WORDS   WITH    ONE  DIP  OF  INK 

SOLD  EVERYWHERE 

MACNIVEN  &  CAMERON,  LTD. 
Steel,  Gold  and  Fountain  Pen  Makers  to  the  Trade 

WAVERLEY     WORKS,     EDINBURGH 

"ROB  ROY" 
PENS 

Sold  by 

All  Stationers 
in  6d.,  1/-  and 
Gross  Boxes 

HINKS.  WELLS  &  CO., 

This 
series  of  Pens 

is  made  of  the 
same  material,  by  the 

same  tools,  by  the  same 

^zv  process  and  at  the  same 
works  as  the  series  of  '  Waver- 

ley*  Pens  which  Hinks.Wells  & 
Co.  have  for  30  years  and  upwards 

(prior  to  Sept.,   1901),  manufactured  for 
and  supplied  to  the  Proprietors  thereof. 

BIRMINGHAM,  ENGLAND 

National  Be 
.ANK 

OOKS 

TRADE MARK 

MADE  in  all  sizes,  rulings    and bindings    to    meet    every    re- 
quirement of  the  accountant. 

They  contain  paper  of  extra  fine  qual- 
ity— the  best  products  of  the  Holyoke 

Mills  being  used  for  the  purpose. 

The  National  Line  also  includes  a 

wide  variety  of  Loose  Leaf  Ledgers, 
Price  Books  and  Memoiandums. 

National  Blank  Book  Co. 
HOLYOKE  MASSACHUSETTS 

SPENGERIAN 
STEEL  PENS. 

The  Standard  Brand  in  United  States  for 

over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and  correspondents  as 

THE  TEST 
Works!  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors i  Spencerian  Pen  Co.,  New  York 

HAVE  YOU  TRIED 
THIS 

ONE 
JOHN  HEATH'S   PENS 

Supplied    by    leading   Wholesale 
Houses  in   Toronto  and   Montreal. 

London  (Eng.)  Export  Agency  : 

8  St.  Bride  St.,  London,  E.C. 
0278  TELEPHONE  PEN.  Reg.  in  Canada 

The 

REG:  IN  CANADA 
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Condensed    or    "  Want "    Advertisements 
BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  books 

is  the  problem  of  many  a  bookseller.  Try  an  adver- 
tisement under  this  headine- 

AUTHORS,    WHO    PUBLISH    THEIR    OWN 
books    will    find    the    BOOKSELLER    AND 
STATIONER  a  good  medium  through  which 

to  Interest  the  trade  in  their  publications. 

BOOKS  IN  FOREIGN  LANGUAGES 

LEMCKE  &  BUECHNER,  30  West  27th  St., 

New  York.     (All  foreign  books.)        (12-10) 

EMCKE  &  BUECHNER,  30  West  27th  St., 
New  York.  Best  facilities  for  supplying  books 
In  all  languages. 

L 

BOOK  PLATES  (EX  LIBR1S) 

ROBERT  SNEIDER  CO.,  55  Fulton  St.,  corner 
Cliff,  New   York.     Designers   and   engravers 

of  book  plates  (ex  libris)  heraldic  and  mono- 
gram dies,  pearl   inlaid  stamping,   for   stationery. 

(2-11) 

PRIVATE  XMAS  CARDS 

PRIVATE  CHRISTMAS  CARDS  —  Travelers 
wanted  to  place  Sample  Books  among  store 
keepers.  Salary  and  commission.  Number 

strictly  limited.  High  class  cards,  large  variety, 
choice,  select,  very  cheap.  Books  free.  Sfnd  for 
particulars  immediately.  CHIPCHASE,  Cardex, 
Darlington,  England. 

PRIVATE  CHRISTMAS  CARDS  —  All  new, 
large  selection,  cheap  choice,  from  thirty- 
four  cents  dozen.  Big  business  for  stationers 

In  Private  Greeting  Cards.  No  stock.  No  trouble. 
Two  dollar  sample  books  free.  Carriage  thirty 
cents.  Number  strictly  limited.  Send  at  once  for 
circular.  Fifty  per  cent-  profit.  Trade  references 

willingly  given.  CHIPCHASE,  Cardex,  Darling- 
ton, England. 

INFORMATION  WANTED. 

THE  EDITOR  OF  THE   BOOKSELLER   AND 
Stationer  desires  to  be  kept  posted  on  the  pub- 

lication of  all  new  books  and  magazines  in  the 
Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    him    of    any  omissions   from  the 
lists  published  each  month. 

PERIODICALS. 

KEEP  POSTED— The  leading  authority    in    Ca- 
nada on  groceries  and  food  products  is  THE 

CANADIAN  GROCER.     Important  trade  con- 
ditions generally  discussed  every  week.     Price  $2 

per  year. 

THE  market   reports    make   HARDWARE  AND 
METAL  a  necessity  to  every  hardware  merch- 

ant,  paint  and  oil    dealer    in    Canada.     It  is 
mailed   every  Friday.     Subscription   price   $2    per 
year.     Address  HARDWARE  AND  METAL,  Mont- 

real, Toronto  or  Winnipeg. 

MISCELLANEOUS 

A  BOOK-KEEPING  STAFF  IN  ITSELF.doing 
the  work  with    machine  precision    and  accu- 

racy, the  National  Cash  Register.     Write   for 
demonstration  literature.     National  Cash  Register 
Co.,  285  Yonge  St     Toronto. 

ACCURATE  COST  KEEPING  IS  EASY  if 
you  have  a  Dey  Cost  Keeper.  It  automatical- 

ly records  actual  time  spent  on  each  operation 
down  to  the  decimal  fraction  of  an  hour.  Several 
operations  of  iobs  can  be  recorded  on  one  card. 
For  small  firms  we  recommend  this  as  an  excel- 

lent combination — employees'  time  register  and 
cost  keeper.  Whether  you  employ  a  few  or  hun- 

dreds of  hands,  we  can  supply  you  with  a  machine 
suited  to  your  requirements.  Write  for  catalog. 
International  Time  Recording  Company  of  Can- 

ada, Ltd.  Office  and  factory,  29  Alice  Street, 
Toronto. 

A  NY  MAN  who  has  ever  lost  money  in  the  mails 
•*  has  had  occasion  to  learn  by  painful  exper- 

ience thai  the  only  properway  to  remit  money 

is  by  Dominion  Express  Money  Orders  and  For- 
eign Drafts.  If  lost  or  delayed  in  the  mails,  a 

prompt  refund  is  arranged,  or  new  order  issued 
without  further  charge. 

COPELAND-CHATTERSONSYSTEMS-Short, 
simple.     Adapted  to  ill   classes  of  business. 
Copeland-Chatterson-Crain,     Ltd.,     Toronto 

and  Ottawa.  (tf) 

DOUBLE  your  floor  space.  An  Otis-Fensom 
hand-power  elevator  will  double  your  floor 

space,  enable  you  to  use  that  upper  floor  either  as 
stock  room  or  as  extra  selling  space,  at  the  same 
time  increasing  space  on  your  ground  floor.  Costs 

only  $70.  Write  for  catalogue  "B."  The  Otis- Fensom  Elevator  Co.,  Traders  Bank  Building, 
Toronto.  (tf) 

EGRY  BUSINESS  SYSTEMS  are  devised  to 
suit  every  department  of  every  business  They 
are  labor  and  time  savers.  Produce  results  up 

to  the  requirements  of  merchants  and  manufacturers. 
Inquire  trom  our  nearest  office.  Egry  Register 
Co,,  Dayton,  Ohio;  123  Bay  Street,  Toronto;  258% 
Portage  Avenue.  Winnipeg  ;  308  Richards  Street, 
Vancouver. 

ELLIOTT-FISHER     Standard      Writing-Adding 
Machines    make    toil    easier.      Elliott-Fisher 
Limited,  513  No.  83  Craig  St.  W.,  Montreal, 

and  Room  314,  Stair  Building,  Toronto.         (tf) 

ELIMINATE  FIRE  RISK,  save  insurance,  re- duce maintenance  costs  and  save  money  on 
your  actual  building  work  by  using  the  KAHN 

SYSTEM  of  Fireproof  Construction.  Used  in 
many  of  the  largest  business  premises  on  this 
Continent.  Write  for  catalogue.  Trussed  Con- 

crete Steel  Company  of  Canada,  Ltd.,  Walker  Rd., 
Walkerville.Ont.  (tf) 

ERRORS  AVOIDED,  LABOR  SAVED— Using the  Shouperior  Autographic  Register.  Three 
copies  issued  at  one  writing.  1st,  Invoice; 

2nd,  Delivery  Ticket ;  3rd,  Charge  Sheet,  perforat 
ed  for  filing.  No  handling  of  carbons.  High 

grade  printing  and  neat  invoices.  Make  full  In- 
quiry. Autographic  Register  Co.,  191-193-195 

Dorchester  St.  East,  Montreal.  (tf) 

F IRE  INSURANCE.    Insure   in    the    Hartford. Agencies  everywhere  in  Canada. 

FOR  THE  MONTH  OF  AUGUST  ONLY  we 
offer  some  exceptionally  good  values  in  rebuilt 
Smith  Premier  Typewriters.  Do  not  fail  !o 

write  us  for  prices.  They  will  astonish  you  ;  so 
will  the  high  quality  of  the  machines.  THE 
MONARCH  TYPEWRITER  CO.,  LIMITED,  98 
King  Street  West,  Toronto. 

FOR  FILING  PAPERS,  LETTERS  and  Vouch- ers, fastening  bulky  envelopes  or  backing 
statements  the  ACME  No.  2  Binder  is  indis- 

pensable in  every  office.  Penetrates  the  thickest 
paper  and  perforates  and  binds  In  one  operation. 
For  sale  by  all  stationers.  A.  R.  MacDougall  & 
Co.,  Canadian  Agents,  Toronto. 

GET  THE  BUSINESS;  INCREASE  YOUR 
SALES.  Use  Multigraph  Typewritten  Letters. 
The  Multigraph  does  absolutely  every  form  of 

printing.  Saves  you  25  p.c.  to  75  p.c.  of  your 
printing  bill.  Multigraph  your  office  forms, 
letterheads,  circularletters.  Write  us.  American 
Multigraph  Sales  Co.,  Ltd.,   129  Bay  St.,  Toronto. 

IF  you  have  been  afflicted  with  oneof  those  foun- 
tain pens  that  won't  write  when  you  want  it  to, 

or  leaks  when  you  don't  want  it  to,  give  it  away 
to  one  of  your  poor  relations  and  buy  a  Moore 
Non-Lea kable  Fountain  Pen  and  you  will  be  happy. 
Consult  your  stationer.  W.  J.  Gage  &  Company, 
Toronto, sole  agents  for  Canada. 

I^EEP  ACCOUNTSWITHOUT  BOOK-KEEP- **■  ING.  A  century  ago  accounting  meant  keep- 
ing books.  To-day  you  can  keep  accounts 

cheaper,  better,  quicker  and  more  accurately  by 
throwing  away  all  books  and  installing  a  McCaskey 

Account  Register.  Don't  be  skeptical — investiga- 
tion costs  nothing.  Write  us  to-day.  Dominion 

Register  Co.,  Ltd.,  lOOSpadina  Ave.,  Toronto,  (tf) 

KAY'S   FURNITURE    CATALOGUE    contains 
160   pages   of   fine  half-tone    engravings    of 
newest   designs    in  carpets,  rugs,   furniture, 

draperies,   wall   papers     and    potteiy     with     cash 
prices.     Write  for  a  copy— it's  free.  John  Kay  Co., Ltd.,  36  King  St.  West,  Toronto. 

MODERN     FIREPROOF     CONSTRUCTION. 
Our  system  of  reinforced  concrete  work,    as 

successfully  used  in  many  of  Canada's  larg- 
est buildings,  gives  better   results   at   lower  cost. 

A  strong  statement,"  you  will  say.     Write  us  and 
let  us  prove  our  claims-.     That's  fair.     Leach    Con- 

crete Co.,  Ltd.,  100  King  St.  West,  Toronto,     (tf) 

DROBABLY  the  most  talked  about  machine  in 
Canada  is  the  Hainer  Book-keeping  Machine. 
It  combines  in  one  machine  the  cash  and 

credit  register,  time  recorder  and  account  register. 
Representatives  wanted  everywhere.  Write  for 
our  proposition.  Book-keeping  Machines,  Ltd., 
424  Spadina  Ave.,  Toronto.  (tf) 

OAVE  50%  OF  THE  COST  OF  HANDLING 
O  merchandise  by  installing  a  Beath  System  of Overhead  Carriers.  Saves  valuable  floor 
space  because  the  trackage  is  on  the  ceiling.  Sys- 

tems for  all  kinds  of  businesses,  large  or  small, 
write  us  for  illustrated  catalog.  W.  D  Beath  & 
Son,  193  Terauley  St.,  Toronto.  (tf) 

C"OW  CASES  AND  STORE  FIXTURES  for 
vj  every  business.  Send  for  illustrated  catalogue 

c.  ,.,on.Js  Bros-  &  Co-  Limited,  30  32  Adelaide 
at.  W.,  Toronto,  Ont.  ((f) 

CCOTCH  PLAID  STATIONERY  is  the  latest 
\J  creation  for  business  and  society  correspon- 

dence. Paper  and  envelopes  present  a  finish- 
ed linen  surface,  most  agreeable  to  the  pen  touch. 

Leading  stationers  have  it.  Write  for  samples. 
1  he  Copp,  Clark  Co.,  Limited,  Toronto.         (tf) 

THE  "KALAMAZOO"  LOOSE  LEAF  BINDER is  the  only  binder  that  will  hold  just  as  many 
sheets  as  you  actually  require  and  no  more, 

l  he  back  is  flexible,  writing  surface  flat,  align- 
ment perfect.  No  exposed  metal  parts  or  compli- cated mechanism.  Write  for  booklet.  Warwick 

Bros.  &Rutter,  Ltd.,  King  and  Spadina,  Toronto. 

TH£JHTAL  REQUIRED  IN  A  MODERN 1  CONCRETE  BUILDING.  Our  special facilities  enable  us  to  produce  at  minimum 
cost  Concrete  Reinforcements,  Fenestra  Steel 
sash,  Automatic  Fire  Shutters  and  Steelcrete 
Metal  Lath.  Complete  stock;  quick  delivery. Beroredecidingwrite  us  for  catalogue  and  prices. 
Expanded  Metal  and  Fireproofing  Co.,  Ltd  . 
Fraser  Ave.,  Toronto.  (tf) 

w AREHOUSE    AND    FACTORY    HEATING Systems.      Taylor-Forbes     Company,    Ltd. 
Supplied  by  the  trade  throughout  Canada. 

W 
rANTED— A  splendid  opportunity  for  dealers 

to  handle  the  best  combination  Duplicating, 
Addressing  and  Office  Printing  Machine  on 

""""ktl.  Exclusive  territory.  Send  name  and 
address,  giving  occupation  and  references,  to  the Canadian  Writerpress  Company,  Ltd.,  33  John ot  ,  Hamilton,  Ont. 

WHEN  BUYING  BOOKCASES  Insist  on  hav- 
ing the   best  in  the  market— "Macey    Sec- 

tional Bookcases."    Carried  In  stock  by  all 
up-to-date   furniture  dealers.    Illustrated   booklet 
sent  free  on  request.     Canada  Furniture  Manufac- 

turers, Ltd.;  General  offices,  Woodstock,  Ont.  (tf) 

WHY  IMPORT  Loose-Leaf  Binders  and  Metal 
Parts  when  you  can  buy  "  Systems  Quality" 
from  us?  We  make  the  best  binders  in  the 

world;  make  them  to  match,  too.  Ours  are  the 
Canadian  Loose-Leaf  Standatds.  Business  Sys- 

tems Limited,  Manufacturing  Stationers,  Toronto 

  (tf)_ tfj^--  buys  the  best  duplicating  machine  on  the 
**V  1  marl<et-  ACME  will  print  anything  a  iob *  "  printer  can  do.  Complete  outfit:  Acme 
Duplicating  Machine,  one  tubular  stand  fitted  with 
type  cases,  compartments  plainly  lettered  and 
arranged  like  universal  keyboard  of  the  standard 
make  of  typewriters,  one  drawer  for  accessories 
and  forms,  20  lb.  font  of  typewriter  type,  one 
chase,  one  Acme  ribbon  any  color  with  typewriter 
ribbon  to  match,  one  pair  tweezers,  two  quoins, 
one  key,  one  oil  can  and  one  set  of  reglets.  Sold 
with  a  guarantee.  Acme  Duplicator  Co.,  Balti- 

more, Md.,  U.S.A.  (tf) 



Information  about  Copyright  Fiction 
Preliminary  Announcements  of    Fall 

Lists  —  Some    Interesting    Titles    for 
Early  Publication. 

Publishers'  fall  lists  are  now  practically  complete,  but 
arc  noi  quite  ready  yet  for  announcing  to  the  trade.  A 
few  preliminary  announcements  have  been  handed  out 

this  month,  while  the  complete  lists  will  appear  in  the 

September  number.  That  they  will  be  extensive  is  ap- 
parent, but  it  is  too  early  as  yet  to  comment  on  their 

quality.  All  the  leading  novelists  of  the  day  are  repre- 
sented, and  also  some  new  claimants  to  popular  favor. 

Henry  Frowde  will  concentrate  every  effort  on  the 

sa,le  of  "The  Dop  Doctor,"  one  of  the  must  remarkable 
novels  of  this  or  any  other  season. 

E.  A.  Walcott,  author  of  "Blindfolded,"  presents  a 

baffling  mystery  in  "The  Open  Door,"  which  William 
Briggs    is   to    publish    next    month. 

Meredith  Nicholson  has  always  had  the  faculty  of 

naming  his  novels  effectively.  "The  House  of  a  Thous- 

and Candles"  was  rendered  attractive  by  its  title.  He 
has  now  written  another  story  with  the  catchy  title  of 

"The  Siege  of  the  Seven  Suitors,"  which  William  Briggs 
announces   for   October. 

"The  Eagle's  Feather,"  by  Emily  Post,  author  of 

"The  Title  Market,"  "Clever 'Betsy,"  by  Clara  Louise 
Burnham,  and  "A  Reconstructed  Marriage,"  by  Amelia 
E.  Barr,  are  included   in  William   Briggs'  fall   list. 

William  Briggs  will  issue  in  October  "No  Man's 

Land."  by  Louis  Joseph  Vance,  author  of  "The  Brass 
Bowl,"  etc  He  will  also  publish  "The  Husband's 

Story,"  by  David  Graham  Phillips,  and  "The  Better 

Man,"  by    Cyrus   Townsend   Brady. 

George  Meredith's  unpublished  novel,  "Celt  and 

Saxon,"  which  was  written  some  years  ago,  will  be  issued 
in  a  Canadian  edition  by  the  Copp,  Clark  Co.  early  this 
fall. 

What  the  Copp,  Clark  Co.  believe  will  prove  to  be  the 

"dark  horse"  .if  their  fall  list,  is  "Molly  Make-Be- 
lie vo,"  by  Eleanor  Hallowell  Abbott.  Tt  is  a  somewhat 

unusual    love   story,    with   a   quaint    charm. 

George  Barr  McCuteheon's  fall  novel  will  be  called 

"The  Rose  and  the  Ring,"  and  it  will  be  published  in 
Canada  by  William  Briggs.  The  date  will  be  some  time 
in   September. 

McLeod  &  Allen  will  publish  on  August  2fi,  Robert 

W.  Chambers'  new  novel.  "Ailsa  Page."  This  they  ex- 
pect  lo  be  the  leading  book  on  their  fall  list. 

Mary  Roberts  Rinehart,  author  of  "The  Man  in  Lowei 

Ten,"  etc.,  will  be  represented  on  McLeod  &  Allen's  fall 
list  by  "The  Window  at  the  White  Cat,"  a  stirring 
romance  to  be  published  this  month. 

The  Copp,  Clark  Co.  announce  for  early  publication 

"The  Varmint,"  by  Owen  Johnson,  a  story  of  school 
life,  which  attained  the  distinction  of  serial  publication 
in    the   Saturday   Evening  Post. 

McClelland  &  Goodchild  are  to  publish  shortly  a,  Cana- 

dian edition  of  "The  Livery  of  Heaven,"  by  R.  H. 

Sawyer.  They  have  also  arranged  for  editions  of  "Red 
Pepper  Burns,"  by  Grace  S.  Richmond,  and  "John  Win- 
terbourne's  'Family,"   by   Alice   Brown. 

McClelland  &  Goodchild  have  stocked  a  supply  of 

"Fanny  Lambert,"  by  H.  de  Vere  Stacpoole,  "The 

Monks-lade  Mystery,"  by  Headon  Hill,  and  "The  Pro- 
fessional Aunt,"  by  M.   C.   E.  Wemyss. 

William  de  Morgan's  new  novel.  "An.  Affair  of  Dis- 
honor," is  announced  for  publication  this  month.  The 

Canadian  edition    will   be   broughl    oul    by    Henry    Prowde. 

Interesting  Items  About  Canadiana 
Books  of  Special  Interest  to  Canadians 

Appearing  in  the  Near    Future — New Titles  Announced  this  Month. 

The  presence  of  an  unusually  large  number  of  Cana- 
dian novels  on  tire  fall  lists  of  .the  publishers  is  an  evenl 

of  special  significance  this  season.  The  recognition  thus 

being  accorded  to  Canadian  authors,  several  of  whom  are 

making  their  first  appearance  iu  print,,  is  highly  -ratify- 

ing 

Probably  the  most  important  of  the  fall  novels, — the 
one,  at  least,  which  will  be  looked  forward  lo  with  the 

greatest  curiosity, — is  Robert  W.  Service's  lirsl  venture  in 
prose.  His  book,  to  be  published  in  Canada  by  William 

Briggs,  and  in  the  United  .Stales,  by  Dodd,  Mead  &  Co.. 
will  be  entitled  "The  Trail  of  'OS"  and  it  deals  with  the 
Klondyke  Rush.  It  will  be  ready  towards  the  end  of 
October. 

"The  Story  of  Yuku"  by  Dorothy  Dean  Tate,  is  an- 

other of  William  Briggs'  publications,  that  will  be 
awaited  with  interest.  This  book  was  published  in  an 

author's  edition  in,  the  spring  but  its  ending  was  not  con- 
sidered satisfactory  from  a  selling  standpoint.  Since  then, 

the  authoress  has  revised  the  concluding  chapter  and  the 

new  edition,  to  be  published  in  September,  will  be  Pound 
much  more  pleasing. 

The  author  of  "Sowing  'Seeds  in,  Danny."  Mrs.  Nellie 
McClung,  has  at  length  completed  her  second  novel,  which 

by  an  odd  coincidence  is  entitled  "The  Second  Chance," 
and  it  will  be  published  next  month  by  William  Briggs. 

Mr,s.  McClung  has  established  herself  in  the  favor  of  a 

wide  circle  of  readers,  who  will  look  forward  lo  meeting 

her  new   heroine.  I'earlie,  with   keen  pleasure. 
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"The  Frontiersman"  by  H.  A.  Cody  and  "The  Stam- 
peder"  by  S.  A.  White,  both  western  stories,  complete 
.William  Briggs'  autumn  list  of  Canadian  fiction.     In  these 
two  authors,  the  publisher  considers  that,  he  has  made 

"finds."  At  any  rate  the  advance  sales  have  been  most 
successful. 

On  the  Copp,  Clark  Co.'s  fall  list,  the  leading  title  will 
he  Sir  Gilbert  Parker's  volume  of  short  stories,  entitled 

"Cummer's  Son."  The  scenes  of  most  of  these  stories  are 
laid   in   the  South   Sea    Islands. 

McLeod  &  Allen  anticipate  a  good  sale  for  Archie  P. 

McKishnie's  new  story  "Love  of  the  Wild,"  which  is  to 
appear  in   both  American  and  Canadian  editions  this  fail. 

Prank  Lillie  Pollock,  at  one  time  a  member  of  Clio 

Mail  and  Empire  staff  in  Toronto,  has  written  a  second 

navel  entitled  "The  Frozen  Fortune,"  which  McLeod  & 
Allen  have  entered  on,  their  autumn  list.  Mr.  Pollock  is 

now  engaged  in  journalistic  work  in  New  York. 

"The  Macs  of  '37"  an  historical  romance  of  the 

days  of  the  Rebellion,  by  Dr.  Price-Brown,  Toronto,  will 
he  published  shortly  by  McLeod  &  Alien.  This  is  Dr. 

Price-Brown's  second  novel,  the  first  being  "In.  the  Van," 
published  a  couple  of  years  ago  by  the  same  publishers. 

"A  Rose  Colored  World,"  by  Ethel  Mary  Brodio 
(Mrs.  Staunton  of  Toronto),  is  very  highly  spoken  of  by 
the  critics.  Editions  are  to  appear  both  in  the  United 

Stales  and  Canada,  illustrated  by  Christy.  McLeod  & 
Allen  are  the  Canadian  publishers. 

Cassell  &  Co.  have  met  with  such  success  in  the  sale 

of  their  two  first  Canadian,  hooks,  "Janey  Canuck"  and 
"The  Religion  of  a  Layman,"  that  they  have  decided  to 
develop  this  particular  field  to  a  greater  extent  in  the 
future.  They  have  arranged  for  three  Canadian  books 

for   I  he   fall,   all   by   well-known   authors. 

Rev.  Robert  E.  Knowles'  1910  novel  bears  the  title 

•'The  Handicap."  It  will  he  published  as  usual  by  Henry 
Frowde  and  will  he  ready  early  in  the  fall. 

Ralph  Connor  contributes  a  Christmas  booklet  to  the 

list  of  autumn  publications.  It  is  called  "The  Recall  of 

Love"  and  will  be  published  in  time  for  the  holiday  trade 
by  his  regular  publishers,  The  Westminster  Co. 

Marian  Keith's  new  novel  is  to,  he  entitled  "  'Lisbelh 

of  the  Dale."  It  will  he  issued  in  October  by  the  West- 
minster t'n. 

Harry  Piper,  an  ex-alderman  of  Toronto,  now  resident 

in  New  York,  has  written  "Reminiscences  of  Toronto," 
which  will  he  published  shortly.  It  is  tilled  with  tales  of 

the  "Ward"  and  of  the  earlier  days  of  Toronto  history. 

Announcements  of  General  Works 

What  Canadian  Publishers  are  Prepar- 

ing— Several  Important  Volumes  Ar- 
ranged for  —  Outdoor  Books  Prominent. 

William  Briggs  has  just  brought  out  a  Canadian  edi- 

tion of  James  J.  Hill's  "'Highways  of  Progress,"  one 
of   the   important   books   of   the  day. 

The  Copp,  Clark  Co.  anticipate  bringing  out  Robert 

E.  Peary's  story  of  the  discovery  of  the  North  Pole  next 
month.  It  will  be  a  big  volume  with  many  illustrations. 
(+4.80  net). 

A  volume  of  collected  verse  by  Rudyard  Kipling,  illus- 

trated by  W.  Heath  Robinson,  is  announced  for  fall  pub- 
lication  by  the  Copp,  Clark  Co.     ($3.50  net). 

The  Copp,  (Mark  Co.  will,  as  usual,  publish  Harrison 

Fisher's  holiday  hook.  It  will  contain  1(>  full-page  color 
reproductions,  and   will  he  a   most   attractive  gift    hook. 

A  Canadian  edition  of  the  collected  verse  of  Eugene 
Field  will  be  issued  in  the  near  future  by  McClelland  & 
(ioodchild.      ($2.00). 

Two  new  hooks  on  elocution,  by  Grenville  P.  Kleiser. 

are  announced  by  McClelland  &  Goodchild.  These  are, 

••llow  to  Win."  and  "How  to  Develop  Self  Confidence 

in    Speech    and  Manner." 
The  authorized  English  version  of  "Chantecler," 

translated  by  Gertrude  Hall,  will  be  procurable  shortly 
from  McClelland  &  Goodchild.  This  hook  will  doubtless 

have  quite  a  vogue. 
MeCIelland  &  Goodchild  have  brought  out.  Canadian 

editions  of  "Our  Garden  Flowers,"  by  Harriet  L.  Keeler. 

($2,00  net),  and  "Makers  of  History  from  Julius  Caesar 
to  Edward  VII.,"  by  A.  E.  McKilliam,  M.A.,  (40  cents). 

They  will  bring  out  shortly,  "How  to  Study  and  Teaching 

How  to  Study."  by  Dr.  McMurray,  ($1.50),  and  "Prac- 

tical  Cooking  and  'Sewing,"  by  Janet  Mackenzie  Hill. 

Some  Canadian  Books  of  the  Month 
Brief  Reviews  of  the  Work  of  Canadian 

Authors — A  Few  Titles  Worth  Attention 

by  Careful  Readers. 

A  Breezy  Western  Book. 

"Janey  Canuck  in  the  West,"  by  Emily  Ferguson, 
(Toronto:  Cassell  &  Co.  Cloth,  $1.25.)  is  a  charming, 

racy   book,   overflowing   with    the   spice   of   api    quotation 

and  redolent  of  fhe  t'wu,  open-air  life  of  the  west.  The 
writer  is  a  close  observer  of  nature,  and  she 

records  her  various  observations  and  experiences  with  a 

sprightly  vivacity  thai  captivates  the  reader's  attention. 
Bright  pen  sketches  of  western  types  and  the  foreign 
element  further  enliven  a  book  which  has  not  a  dull  page, 

and  which  is,  besides,  profusely  and  artistically  illus- 
trated. 

The  Maoris  of  New  Zealand. 

A  very  interesting  account  of  the  aborigines  of  New 

Zealand  drawn  from  original  sources  and  personal  ac- 

quaintance, is  given  in  Dr.  Lucas'  "The  Maoris  of  New 

Zealand."  (Toronto:  Briggs.  Toe.)  The  author  has 
quoted  liberally  from  their  poetry  and  folk-lore  to  show 
that,  although  addicted  to  the  practice  of  cannabalism, 

they  were  even  in  their  untutored  state  a  remarkably  in- 
telligent people,  with  ideas  about  education  and  morality 

quite  in  advance  of  other  savage  peoples.  Some  fine  speci- 
men portraits  are  an  attractive  feature  of  this  neat  book. 

The  author  is  a  Canadian  preacher  and  traveler. 

Early  Methodism. 

The  peculiar  charm  of  this  book,  John  Sanderson  the 

Fii'st,  by  C.  Sanderson.  (Toronto:  Briggs),  lies  in  its 
perfect  naturalness.  The  portrayal  of  the  fine  old  Meth- 

odist parson  of  early  days,  is  accomplished  with  the  skill 

of  the  born  story  teller.  Nor  is  the  writer  lacking  in  that 
historical  faculty  by  which  the  scenes  and  events  in 

which  he  was  an  actor  are  transcribed  in  their  proper  pros- 
pective. She  has  written  not  only  a  biography,  sweet, 

sane  and  humorous,  but  also  a  valuable  bit  of  early  Can- 
adian history. 
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WILLIAM  BRIGGS* 
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George  Ban 
M^Cuicheon 

Author  of  Deverh 
of  Graustark 

TnuionKinoen 

A  New  Long  Novel,  $1.25 
By  MARIE  CORELLI 

A  Stirling  Romance. 

The  Rose  in   the   Ring,   $1.25 
B^  By  GEORGE  BARR  McCU rCHEON 

After  all,  this   is   an  old-time   McCutcheon 

story-  -full  of  romance. 

The  Second  Chance,  $1.25 
By  NELLIE  L.  McCLUNG 

Author  of  "Sowing  Seeds  in  Danny" 
Pearlie   is  just   as   lovable   and   deliciously 

original  as  Rebecca. 

The  Open  Door,  $1.25 
By  E.  A.  WALCOTT 

Author.  "Blindfolded" 
A  striking  plot,  a  baffling  mystery. 

This    book 
America.     It 

Author, 

Clever  Betsy,  $1.25 
B,  CLARA  LOUISE  BURNHAM 

Author  of  "Jewel" 

No  Man's  Land,  $1.25 
By  LOUIS  JOSEPH  VANCE 

'The  Fortune  Hunter"  ^_^__ 

Like   "The   Brass    Bowl,"  full   of   drama'  ic 
seenes  and  rapid,  sweeping  action. 

A  Reconstructed  Marriage, 

$1  25 
By  A.  BARR 

A  romance — love  works  out  of  ruin  golden 
gain. 

The  Stampeder,  $1.25 
By  S.  A.  WHITE 

A  rattling  story  of  the  Yukon. 

The  Long  Roll,  $1.50 
By  MARY  JOHNSTON 

Auuth°r'  "T,°  Have  a"d  to  Hold" 

willbeinJanuaSryPr„0extb'e   *■*    "*    ■«"«-*«- 
The  Frontiersman,  $1.25 

T,  .    .     ,     |yH.  A.  CODY u      'S  '  ,.e,  Canadian  book  even  one  is  talk 

-"£"&&  ££*"  ~  ̂   «"   ̂  ̂f  a The  Siege  of  the  Seven  Suitors,  $1.25 
By  MEREDITH  NICHOLSON 

By  the  author  of  "The  House  of  a   Thousand 

T,  .    ,  Landles. 

of  thi .  a.^  W''k  Pr,°Ve  'he  biggest  sel'er  of  any 

ot  this  author  s  books  since  "The  House  of  a Inousand  Candles. 

The  Eagle's  Feather,  $1.25 
B?  EMILY  POST.  Author,  "The Title  Market' The  Eagles  Feather"  is  drawn  with  bold  and brilliant  strokes; 

The  Story  of  Yuku,  1.00 
By  DOROTHY  DEAN  TATE 

Those  who  have  read  "The  Lady  of  Decora- 
tion    must  read  this  book. 

We  consider  this 

iist  to  be  the  very 

best  we  have  ever 

been  able  to  place 

before  the  Canadian 

public . 

Highways  of  Progress,  $1.50 

By  J.  J.  Hill By  the  greatest  railroad  king  of  our  age. 

The  Better  Man,  $1.25 
By  CYRUS  TOWNSEND 

A  rapidly  moving  romance. 

_ 

The  Trail  of  '98,  $1.25 
By  ROBERT  W.  SERVICE 

This  will  be  the  leading  Canadian   Novel  of this  year. 

The  Right  Stuff,  $1.25 
By  IAN  HAY 

This  book  is  daily  growing  in  popularity. 

A  Garden  of  Girls, 

$3.50  net 
By  HARRISON   FISHER 

Many  full-page  illustrations  by  Harrison  Fisher 
Size  9  x  13  inches 

A  collection  of  Mr.  Fisher's  lalest  pictures  of Girls.  This  book  with  its  bright  and  cUver  short 
poems  and  its  bewildering  profusion  of  feminine 
loveliness,  is  ju.t  the  book  for  Christmas  Gilts. 

When  in  doubt,  give  her  "A  Garden  of  Girls." 

The  Girl  I  Left  Behind  Me, 
$2.00  net 

By  J.  W.  MILLS 
A  romance  of  yesterday. 

The  romance  of  a  shy,  demure,  wistful,  passion- 
ate maid    who  meets   a  rollicking,   reckless   young 

baronet.     A  fining  gift  for  a  young  lady. 

The  Husband's  Story,  $1.25 
By  DAVID  GRAHAM  PHILLIPS 

thisSh„bMkWv   b,eone.°f  th*  most  discussed 

tnis  tall  in  New  York  society. 

The  Master  of  the  Vineyard, 

$1.50 
By  MYRTLE  REED 

Author,  "Lavender  and  Old  Lace" 

The  Mistress  of  Shenstone, 
$1.50  net 

By  FLORENCE  L.  BARCLAY 
Authou-"The  Rosary" 

Salomy  Jane, 

$1.00 
By  BRET  HARTE 

Really  the  most  delightful  gift  bock  we  have 

seen  in  recent  years.  Why  not  get  the  best  sellers  ? 
This  will  be  one  of  them. 

Rebecca  of  Sunnybrook  Farm, 

$1.50  net 
By  KATE  DOUGLAS  WIGGIN 

A  beautifully  illustrated  gilt  edition  of  this  most 

popular  book. 

WILLIAM  BRIGGS, 
29-37  Richmond  St.  West 

TORONTO,  ONTARIO 
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A  Record  of  Recent  Copyrights 
Books  Registered  at  Ottawa  During  the 
Preceding  Month  and   the   Early  Part  of 

the  Present  Month. 

iVery  few  books  were  entered  for  copyright  at  Ottawa 
since  our  last  issue.  A  large  number  of  musical  subjects 

and  photographs  were  copyrighted  but  literary  activities 
have  been  at  a  low  ebb. 

22664.  Hints  and  Suggestions  on  the  Organization  of 
a  Legal  Business.  (Book.)  By  Reginald  V.  Harris,  B.A. 
The  Carswell  Company,  Limited,  Toronto.     12th  July. 

22680.  The  Ontario  Public  School  Hygiene.  (Book.) 

By  A.  P.  Knight.  M.A.,  M.D.  The  Copp,  Clark  Company, 
Limited,  Toronto.     15th  July. 

22729.  The  Ontario  High  School  Geometry.  By  A.  H. 
McDougall,  B.A.  The  Copp,  Clark  Company,  Limited, 
Toronto.     28th  July. 

22734.  Canadian  Reports,  (1909)  Appeal  Cases.  Ar- 
ranged, annotated  and  edited  by  Walter  Edwin  Lear. 

Arthur  Poole,  Toronto.     30th  July. 

22736.  A  Columbian  Souvenir.  By  David  Murray. 
(With  illustrations.)     David  Murray,  Beauport,  Que..  2nd 
August. 

Travel  and  Description. 

Susan  in  Sicily.  By  Josephine  Tozier.  Boston :  L.  C. 
Page  &  Co.  Cloth,  illustrated,  $2.00. 

This  is  another  volume  in  The  Little  Pilgrimages  Ser- 
ies, to  which  Miss  Tozier  has  already  contributed  a  vol- 

ume on  "English  Inns."  In  this  case  her  descriptions  of 
Sicily  and  its  people  are  given  in  a  series  of  leters  sup- 

posed to  be  sent  from  one  sister,  who  is  traveling  in 
Sicily,  to  another  sister  at  home.  In  this  way  a  more  in- 

timate and  personal  touch  is  given  to  the  description. 

The  book  is  produced  in  L.  C.  Page  &  Co.'s  best  style,  and 
is  fully  illustrated  with  full-page  half-tones  in  tints. 

Boston  Museum  of  Fine  Arts.  By  Julia  de  Wolf  Addison. 
Boston:  L.  C.  Page  &  Co.     Cloth,  illustrated. 

The  recent  opening  of  the  new  museum  in  Boston 
makes  this  description  of  the  splendid  building  and  its 
precious  contents  particularly  timely.  Miss  Addison  has 
already  written  several  books  on  the  Art  Galleries  of 

Europe,  and  is  well-equipped  to  deal  with  the  Boston 
Museum.  Her  aim,  as  stated  in  the  preface,  has  not  been 
primarily  to  describe  in  detail  the  treasures  displayed,  but 
rather  to  call  attention  to  the  various  collections  and  to 

prepare  visitors  to  enjoy  what  is  in  store  for  them  by 
outlining  in  a  simple  way  the  general  features  of  the  de- 

partments and  exhibitions. 

Misty  Isle  of  Skye.  Its  scenery,  its  people,  its  story.  By 
J.  A.  MacCulloch.  Second  edition.  Edinburgh  and 
London :  Oliphant,  Anderson  &  Ferrier.  Cloth,  2s.  fid. 
net. 

This  book  first  appeared  in  1904,  and  now  a  second 
edition  has  been  found  necessary.  It  gives  a  series  of 
impressions  of  places  and  things  in  the  Isle,  noted  down 
by  the  author  from  time  to  time.  The  beauty  of  nature 
and  the  romance  of  history  are  combined  in  the  Isle  of 

Skye.  in  a  way  perhaps  unequalled  in  any  other  part  of 

Britain  and  the  author's  enthusiasm  make  his  pictures 
very  real. 

Oxford  University  Press. 

Bop  JBottov BY 

RICHARD  DEHAN 

A  Tale  of  the  Siege  of  Mafeking 

and  the  Struggle  of  Owen  Saxham, 

is  conceded  to  be  the  greatest 

novel  of  recent  years. 

The  Toronto  Globe  says— 
"The  greatest  novel  since  Joseph 

Vance." British  Weekly— 
"The   Dop   Doctor  is  a  book  that 

will  compel  attention." 
"  The  most  remarkable  novel  of  the 

year." 

Evening  Standard  &  St.  James— 
"  The  book  is  glorious — it  is  twenty 

novels — it  takes  you  a  week  to  read 
and  may  have  taken  ten  years  to 

write.  Its  humanity  will  carry  the 

writer  straight  to  the  top." 

Many  of  the  booksellers  have  awakened  to 

the  fact  that  an  unusual  book  gives  them 

the  opportunity  to  make  unusual  sales.  We 

are  daily  shipping  "The  Dop  Doctor  "  to 
these  wise  ones. 

Has  it  occurred  to  you  that  the  publisher 

does  not  make  nearly  as  much  per  copy  as 

you  can  on  a  good  selling  book? 

Start  The  Dop  Doctor  on  a  journey  in 

your  district  and  get  your  reward." 

3rd  Canadian  edition  now  ready. 

Henry  Frowde 
TORONTO 
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Catalogue. 
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DAVID  FORREST 

129  Bloor  St.  East,  Toronto,  Can- 

Canadian  representative 

The  Topaz  Pencil 
As  good   as   any   at   any   price. 
Better  than  any  at  the  same  price. 

HB,    Hi    with    rubber    tips, 

HB,H,2H,3H,4H,B,2B 
without  rubbers. 

INDELIBLE  COPYING 
Medium  and  Hard. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 
Wholesale  Stationers,   TORONTO. 

PAYSON'S  INDELIBLE  INK 

THE MERCHANTS  MERCANTILE 
CO. 

260  St.  James  St.,  Montreal 
Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and    reliable  in- 

formation to  date.     Every  modern  facility  for  the 
collection  of  claims.  Tel.  Main  1985 

HOTEL   DIRECTORY. 

THE    GRAND    UNION 
The  most  popular  hotel  in 

OTTAWA,    ONT. 

JAMES  K.  PAISLEY, Proprietor 

HALIFAX   HOTEL 
HALIFAX,  N.S. 

A.  C  COUNT  ANTS   AND   AUDITORS. 

JENKINS  &  HARDY 
Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents. 
154  Toronto  St.                           52  Can.  Life  BMg. 

Toronto   Montreal   

We 
Want 
XCo  Tbeav 

What  every  sub- 
scriber thinks  of 

our 

Office 
Equipment 
Bepnvtment 

Send   your   criti- 
cisms to  the 

Editor 

3BOOkBCllCV  and 
Stationer 

Govonto. 

irade  eupplled  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Diploma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 

tion, Montreal.  1897 

Standard 
Commercial  Works 

Matte's  Interest  Tables 
at  4  to  io  per  cent   Price,  $3.00 

Matte's  Interest  Tables 
at  3   per  cent   Price,  $3.00 

Hughes'  Interest  Tables 
and  book  of  days  combined  at  3  to  8    per 

cent      .  .  Price,  $5.00 

Hughes'  Supplementary  Interest Tables         Price,  $2.00 

Hughes'  Interest  Tables 
at 6  and  7  per  cent.,  on  folded  card Price,  $1.00 

Hughes'  Savings  Bank   Interest 
Tables 

at  2^,  3  or  2>yi.  Per  cent.,  each  on  separate 
card   Price,  $1.00 

Buchan's  Sterling  Exchange 
Tables        Price,  $4.00 

Buchan's  Sterling  Equivalents 
and  Exchange  Tables. 

Price,  $4.00 

Buchan's  Par  of  Exchange 
(Canadian) 

Mounted  on  crad   Price,  35c 

Import  Costs 
A  new  Advance  Table   Price,  $1.50 

The  Importer's  Guide Advance  Table   Price,  75c 

The  Canadian  Customs    Tariff 
Price,  50c 

A  complete  catalogue  of  all  the  above  publication 
sent  free  upon  applicition. 

Morton,  Phillips  &  Go. 
PUBLISHERS 

115  and  117  Notre  Dame  St.  West.  MONTREAL 

N.B.-The  BROWN  BROS.,  Ltd,  Toronto,  carry 

a  full  line  of  our  publications. 
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WELSH  SCHOOL  SLATES 

Liverpool  Exhibition 
1902 

AS  SUPPLIED  TO 
THE  BRITISH  COVERNMENT 

Best  quality  of  Welsh  School  Slates  of  all  kinds;  heavy,  medium 
or  light  weight.  Entirely  British  make.  Only  finest  Welsh  Slate 
and  best  Canadian  Birch  used  in  all  our  manufacture. 

SEND    FOB   FULL  CATALOGUE   AND    I'HICE   LIST  FREE. 

Obtainable  from  all  Wholesale   Stationers   and   Shipping   Merchants- 

Address :  DIXON  &  CO.,  Bangor,  Wales 

Artists'  Materials 
AND 

School  Supplies  §mow 
Colors,  Brushes, 

Papers, 

Drawing  Instruments,  etc 
Catalogue  on  Application. 

THE    ART   METROPOLE,    Limited 
149  YONGE  STREET,   TORONTO 

ART  SUPPLIES 
Winsor  &  Newton's  Oil  Colors 

"     Water  Colors 
"  "     Canvas 

"  "      Papers 
"  "     Brushes 
•'  ■'     Boxes 

All  kinds  of  goods  for  artists:  Crayons,  Oils,  Mediums,  Easels  Studi  s  &c. 

SEND     FOR     CATALOGUE 

A.  Ramsay  &  Son  Co , 
MONTREAL 

Agents  for    WINDSOR  &  NEWTON,  London 

Staples  (No.  18)  5,000  in  a  box, 

per  1,000,  30  cents 

A  Modern 
Device 

The    Acme    No.   2    Binder 

This  is  a  machine  that  drives  a  flat 
staple  that  holds.  It  penetrates  the 
thickest  and  toughest  paper  and  will 
not  tear  the  thinnest.  Easy  and  con- 

venient to  work  and  will  not  get  out 
ot  order,  because  it  is  simply  made. 

The  price  is  moderate  and  is  one  of 
the  least  inducements  that  will  sell 
it  to  the  busy  office  worker. 

f       Ask  your  jobbing  house  about  it. 

Acme    Staple  Company,    Limited 
112  North  Ninth  St. Camden.  N.J..  U.S.A. 

„  It  is  always  ready  for  use.  Twice  the  size  or  illustration. 
It  holds  up  to  10  lbs.  in  wall  or  woodwork.  Yourcustomers 
will  appreciate  its  many  good  features,  and  our  advertising 
<vill  give  the  necessary  assistance  to  mak  e  it    a  good  seller 

ASK  YOUR  JOBBER  OR   WRITE 

THE  MANUFACTURERS  SALES  COMPANY 
(Canadian  Agents  for  August  Goertz  &  Co.,  Newark,  N.J.) 

F.  H.  REID  -  -  4-315  BIRKS  BLDG.,  MONTREAL 

THE  FACT 
that  we  are  supplying  the  two  largest 

cities  in  America  and  the  U.S.  Gov- 

ernment with  solid  crayons  is  evidence 

that  the  best  and  cheapest  are  made  by 

The  Standard  Crayon  Mfg.  Co. 
Danvers,  Mass. 

75,000,000  "O.K." 
PAPER 

FASTENERS 
SOLD  the  past  YEAR  should 

convince         YOU        of       their 
{SUPERIORITY. 

Thev  Add    TONE  to    You, 

'■  Stationery  in  the  OFFICE.BANK, 
SCHOOL  or  HOME. 

There  is  genuine  pleasure  in 
their  use  as  well  as  Perfect  Se- 

curity. Easily  put  on  or  taken 
off  with  the  thumb  and  finger. 
Can  be  used  repeatedly  and 

"they  always  work."  Made  of  brass  in  3  sizes.  Put  upin  brass I  boxes  of  100  Fasteners  each. 

|  Handsome.     Compact.     Strong.     No  Slipping,  NEVER ! 
All  stationers.   Send  10c  for  sample  box  of50,  assorted. 

I  Illustrated  booklet  free.     Liberal  discoun  Ito  thetrade. 

The  0.  K.  Mfg.  Co.,  Syracuse,  N.  Y.,  U.  S.  A.    N9ib 

View  Posf  Cards 
W  printed  after  your  own  photos  by 
rhe  Graphic  Art  Works 

Markerte  Sohn,  Dresden-A. 

,  Colored 

Collorype, 
Collorype, 

nd  Boohlers 

Wholesalers  and  Publishers  please 
apply  For  Free  samples  and  prices. 
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In    the    Wall    Paper    Department 

Better  Qualities  Prevail  -  Good  Or- 
ders Being  Taken  by  the  Travelers  for 

Next  Season — Some  Sound  Advice. 

Favorable  conditions  prevail  in  Hie  wall  paper  tpade. 

Manufacturers  are  booking-  orders  for  next  season,  and 

are  satisfied  with  sales  up  to  the  present. 

There  is  a  strong-  tendency  towards  better  qualities. 

Specialties  and  novelties  are  receiving-  considerable  atten- 

tion. Prices  appear  to  be  satisfactory  to  the  trade,  as 

manufacturers   have   received    no    complaints. 

In  large  retail  departments  there  has  been  a  notice- 

able demand  far  darker  papers,  but  for  Spring  1911  it 

is  expected  that  light  colors  will  be  used. 

In  some  classes  of  trade  brown  has  been  in  demand 

for  dining-rooms.  For  drawing  rooms,  grey  and  cham- 

pagne have  been  selling. 

Many  plain,  papers  have  been  sold,  such  as  velours 

and  oatmeals;  it  is  said  these  will  be  popular  also  for 
Fall. 

There  is  a  tendency  to  come  back  to  borders,  for 

Fall  and  Spring. 

Owes  Much  to  His  Public. 

The  wall  paper  retailer  owes  much  to  his  public — fas- 
more  than  the  average  man  realizes,  states  A.  E.  Lyons, 

in  the  Wall  Paper  News.  His  responsibility  begins  when 

his  customer  enters  his  store.  Comparatively  few  people 

have  any  definite  idea  of  the  value  of  colors  or  designs— 

the  relation  they  bear  to  each  other  and  the  furnishings 

with,  which  they  may  be  used.  While  not  able  to  direct 

this  work  themselves,  they  know  when  it  is  properly  done 

and  their  recommendation  and  their  work  goes  to  the 

man  who  satisfied  them.  Too  few  dealers  appreciate  the 

fact  that  their  work  adds  to  the  value  of  a  property  or 

detracts  from  it— that  they  justify  the  confidence  reposed 

in  them  or  they  abuse  it  to  the  extent  they  understand 

their  business  in  its  finer  details.  Because  their  decor- 

ative schemes  are  accepted,  many  dealers  make  the  mis- 

take of  thinking  they  are  experts — that  there  is  nothing- 
more  for  them  to  learn — when  the  fact  is  these  schemes 

were  little  more  than  suggestions  and  when  worked  out  in 

detail  are  not  satisfactory  and  become  less  so  the  more 

they  are  lived  with.  In  self-defence  their  customers  are 

compelled  to  look  elsewhere  when  they  have  other  work  to 

be  done— perhaps  going  to  a  larger  city.  This  is  the 
cause  of  many  of  the  protests  we  hear  from  dealers  that 

the  best  work  goes  to  out-of-town  dealers.  In  many  cases 

it  is  because  satisfactory  work  cannot  be  had  at  home. 

There  is  a  more  subtle  force  at  work  than  many  of  us 

are  aware  of.  This  dissatisfaction  is  oftentimes  the  pro- 

test of  the  inner  consciousness  against  its  surroundings— 
a  protest  that  is  positive  enough  but  not  always  easy  to 

explain.  Certain  colors  are  pleasant,  restful  and  inspiring 

to  some  and  to  others  a  constant  irritant,  while  a  jum- 
ble of  disturbing  designs  and  colors  becomes  a  matter  of 

serious  consideration  to  any  of  us.  Our  researches  in 

psychology  and  other  sciences  are  giving  us  some  interest- 

ing  aiol  surprising  things  concerning  the  effect  of  environ- 
ment. We  know  that  some  of  us  are  bundles  of  nerves — 

thai  il  requires  little  to  irritate  or  to  soothe — that  some 
minds,  especially  young  and  growing  intellects,  arc  so 
susceptible  that  the  impress  of  unpleasant  surroundings 
may  last  a  life  time  Therefore  it  is  desirable  that  we 

begin  early  to  provide  surroundings  that  assist  rather 

than  retard  development — that  such  surroundings  be  edu- 

cational so  far  as  possible.  In  private  houses,  apartments 

and  hotels  where  better  things  might  reasonably  be  ex- 

pected, are  decorative  schemes  that  seem  to  be  diaboli- 

cally conceived  for  the  purpose  of  driving  men  to  drink — 
only  strength  of  mind  could  prevail  against  them.  To  be 

confronted  each  day  by  surroundings  against  which  our 

natures  rebel  is  a  menace  to  our  peace  of  mind  and  un- 
questionably does  have  an  effect  upon  our  moods  and 

thoughts — upon   our   mental   development. 

'Some  will  say  that  all  this  is  ridiculous — that  it  is 
too  fine  a  point  to  make — that  it  is  expecting  too  much  of 

a  dealer  to  know  these  things — that  he  is  not  paid  for  it 
— that  he  has  trouble  enough  already.  But  these  are  only 

the  short-sighted  views  of  those  who  would  find  an  excuse 
for  their  limitations. 

The  man  of  healthy  ambition  who  seeks  to  improve 

his  business  and  himself  gives  no  thought  to  trouble  in- 
curred. As  a  fact,  it  is  the  business  of  every  dealer  to 

know  these  things — they  should  be  the  very  foundation  of 

his  training — he  should  know  instinctively  how  to  arrange 

combinations  of  colors  and  designs  in  harmonious  rela- 
tions with  their  surroundings.  It  is  this  attention  to  the 

finer  details  that  distinguishes  the  decorator  from  the 
man  who  never  arrives.  It  is  this  same  knowledge  that 

enables  him  to  buy  his  goods  intelligently  because  he 

knows  values,  how  to  apply  them  and  how  to  impress 

them  upon  others.  It  is  this  knowledge  that  gives  him 

such  a  tremendous  advantage  over  his  competitor  who 

lacks  it.  Instead  of  causing  him  unnecssary  trouble  and 

expense  this  finer  knowledge  of  his  business  is  the  cause 

of  his  receiving  more  money  for  his  work — he  becomes  the 
expert  whose  ability  is  promptly  recognized  by  the  class 

of  trade  most  profitable  to  serve.  In  this  as  in  all  things 
it  is  the  man,  who  does  best  what  others  do  in  varying 

degrees  of  mediocrity  who  receives  the  greatest  reward. 

We  cannot  do  better  at  this  point  than  to  give  serious 

thought  to  a  quotation  from  Ruskin,  which  is  the  sum 
and  substance  of  the  question  we  are  discussing.  It  is 

vital  in  its  meaning.  "All  works  of  quality  must  bear  a 
price  in  proportion  to  the  skill,  time,  expense,  and  risk 
attending  their  invention  and  manufacture.  Those  things 
called  dear  are  when  justly  estimated  the  cheapest;  they 

are  attended  with  much  less  profit  to  the  artist  than  those 

which  everybody  calls  cheap.  Beautiful  forms  and  com- 
positions are  not  made  by  chan.ee,  nor  can  they  ever  in 

any  material  be  made  at  small  expense.  A  composition 

for  cheapness  and  not  for  excellence  of  workmanship  is 

the  most  frequent  and  certain  cause  of  the  rapid  decay 

and  entire  destruction  of  arts  and  manufacture." 

Simplicity  and  sincerity  should  be  the  ru'ing  spirit  of 
our  work — it  should  be  the  keynote  of  the  interior  of  our 
homes.  We  cannot  acquire  the  knowledge  of  the  ability 

to  accomplish  this  from  books  alone — we  must  study  an! 
apply.  Volumes  have  been  written  explaining  how  to 

piint  pictures,  but  no  artist  ever  painted  a  picture  of 
any  value  from  information  supplied  by  printed  text. 

Nothing  worth  while  can  be  done  in  haste — a  quick  start 
means  a  quick  finish.  Ability  is  the  product,  of  effort.  If 

we  lack  ability  it  is  because  we  have  failed  to  work  with 

the  proper  spirit.  That  which  is  worth  while — that  which 
endures — is  found  on  work — good  honest  industry  that  re- 

grets not  the  effort  if  some  good  thing  is  accomplished. 

Imbued  with  this  spirit  we  can  all  develop  an  indivi- 

duality that  will  be  a  recognized  asset — something  we  can 
pass  along  to  those  who  take  our  places  without  a  blush 
of  shame.  We  owe  it  to  those  who  come  after  us  to  be- 

queathe them  something  better  than  the  questionable  ex- 

ample of  imitating  our  foreign  brothers.  It  is  not  busi- 

ness— ii  is  not  fair — it  is  not  anything  that  self-respecting- 
individuals  should  be  willing  to  be  judged  by. 
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Private  Christmas  Cards 
to  most  Stationers  suggest  the  name  of 

Menzies  £&  Company,  Limited 
WE  WERE  THE  FIRST  WE  ARE  THE.  BEST 

PUT  IN  YOUR  STOCK  OF  CARDS  NOW  ON  JANUARY  1st  DATING 

Picture  Post  Cards         Xmas  Cards  Calendars         Autograph  Xmas  Cards         Ball  Programmes,  etc. 

Made    in    England     a  I  Iff  I     [^Lj     1^         Made   in   England 

The  most  satisfactory  adhesive  invented. 
Never  dries  up— Never  goes  bad — Keeps  pure  to  the  last  scrape  of  the  jar — There  is 

bigger  profit  in  handling  Glucine  than  paste. 

YOUR  JOBBER  HAS  IT 
If  you  can't  get  it  from  your  jobber — write  Menzies  &  Co.,  Ltd. 

BLOTTING Made  in  L#    I         f      W     I     "  j\I       *  Made  in England  13  I  ̂/V  J      1  1        I;     iVT         England 

7  Can  you  beat  our  GRAPHIC  Blotting  at  10c  a  pound  ? 
1       Carried  in  Toronto  19x24— 60,  80,  100  lb.  Pink,  White,  Buff,  Turkey  Red  ' 

FLEUR  DE  LIS  PATTERN  FANCY  BLOTTINGS,  5  colors  to  the  Ream 

SCARLET,  PURPLE,  BLUE   -  $3.50  PER    100  SHEETS—  GREEN,  GOLDENROD,  BLACK,  Etc. 

SEALINGWAX 
EVERY  BANK  IN  CANADA  BUT  TWO  IS  USING  OUR 

FAMOUS  BRAND 

LYON'S  BANK  WAX 
If  you  want  to  secure  your  Bank's  Business,  Buy  this  Brand — We  carry  Lyon's  Parcel 

Wax — Bank  Wax  —  Perfumed  Fancy  Wax  -Bottling  Wax. 

Menzies  CBk  Company,  Limited 
152-154  Pearl  Street,  Toronto 

Representing  British  Manufacturers  of  Stationery,  Paper  and  Fancy  Stationery 
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Do  You  Want  VARIETY  in  Your  Wall  Paper  Stock? 
The  1911  Staunton  line  gives  you  a  splen- 

did range. 

Do  You  Want  VALUE  in  Your  Wall   Paper  Stock? 
The   1911    Staunton    line    gives    you    value 

which  cannot  possibly  be  surpassed. 

From  this  one  line  you  can  select  such  a  varied  assortment  that  you  can  prepare  for  the  tastes  o 

all  your  customers  and  on  every  sale  make  a  handsome  profit  because  you  bought  the  goods  right- 

We  know  the  superiority  of  these  goods.     YOU  will  know  it  when  you  see  them.     Wait  for  our 

traveller.     If  he  hasn't  reached  you  yet  he  will  soon. 

STAUNTONS  Limited,       Wall  Paper  Manufacturers 
933    Yonge   Street, TORONTO 

PATENT   APPLIED    FOR 

SELLS  POST  CARDS 
BE  THE  FIRST  TO  STOCK 
THIS  MONEY-MAKER 

POST   CARD    DEALERS,  ASK    YOUR  JOBBER 
FOR  SAMPLES  AND  PRICES PATENT    APPLIED    FOR 

If  Your  Jobber  Cannot 

Supply    You,  Write    Us THE  SIMPLICITY  CO. 
Ashton  Building, 

GRAND  RAPIDS,  MICH 

A 
Accountants    and    Auditors       22 
Acme    Staple   Co.,    Ltd    23 
Albemarle    Paper   Mfg.    Co    15 
American    Code    Co    14 
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Art   Metropole   Co    47 
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Baker's    Book    Shop    14 
British-America    Assurance    Co....  12 
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outside  cover   and  31 
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Consolidated     Lithographing-    &i 
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Consolidated  Safety  Pin  Co    13 
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Davids,  Thaddeus  Co    2 
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Smith,  Davidson  &  Wright     32 
Sneider,  Robt.   Co    17 
Spencerian    Steel  Pens      16 
Standard    Crayon     Co    39 
Standard  Paper  Mfc.   Ca    32 
Stauntons    Limited       27 

T 
Tuttle  Press  Co    13 

U 
Underwood,   John  &  Co   

Outside  front  cover 

W 
Warwick  Bros.    &  Rutter     

Tnside  front  cover 

Waterman,    L.    E.   Co.,   Ltd    4 
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Western  Assurance  Co    12 



Stationery rib 

Advantages  of  Trade  in  Finer  Lines 
Wedding    and  Embossed  Stationery 
Should  be  Pushed — No  Reason  why 
Jewelers    Should  have   the   Lead  in 

these  Goods. 

Each  year  the  volume  of  business  is  increasing  in  the 
liner  lines  of  stationery,  comprising  wedding  stationery, 

invitations,  announcements,  at  home  notices,  embossed 

papeteries,  and  cards.  The  evidence  tb  at  this  line  of 
trade  is  developing  does  not  come  from  the  average  sta- 

tionery merchant,  but  from  manufacturers  and  jewelers. 
When  the  consumption  of  such  goods  is  so  heavy,,  it  is 
surprising  that  more  stationers  do  not  handle  the  goods. 
It  is  a  line  of  trade  that  needed  little  encouragement.  It 
simply  comes  to  those  who  cater  for  it,  and  it  will  come 

to  many  more  should  they  give  it  a  place  in  their  busi- 
ness. 

It  appears  to  be  a  rather  erroneous  idea  that  the  trade 
in  all  the  finer  and  adorned  stationery  should  be  left  to 
the  jewelry  stores.  The  jewelers  are  perfectly  justified 
in  catering  for  the  trade,  and  if  the  truth  was  known, 

perhaps  many  jewelers  are  pressed  into  the  stationery- 
trade  somewhat  against  their  wills.  The  public  want 
wedding  and  embossed  stationery,  and  they  cannot  be 

suited  at  the  average  stationer's  store. 
It  is  no  argument  that  because  a  jeweler  sells  rings 

he  should  sell  stationery  suitable  for  wedding  purposes. 
Why  cannot  the  stationer  secure  the  privilege  of  selling 
marriage  licenses?     The  jeweler  sells  licenses  in  order  to 

sell  a  ring.  Could  not  the  stationer  sell  licenses  in  order 
to   sell   a  set   of   wedding  stationery? 

As  a  rule,  the  jeweler  is  his  own  embosser,  and  it 
is  for  this  reason  the  adorned  stationery  trade  is  left 

largely  to  them.  The  stationers  who  have  taken  on  this 

line  of  trade,  claim  that  the  business  warrants  the  estab- 
lishing of  an  embossing  system.  Many  stores  are  doing 

a  profitable  wedding  stationery  and  embossed  stationery 

business  by  having  the  work  done  outside.  On  •  a  few 
hours'  notice  every  stationer  can  have  work  done,  and  it 
is  advisable  for  the  merchant  to  have  a  special  place  in 
which   to  get   embossing  done. 

The  stationer  must  run  these  finer  lines  of  goods  as 

a  special,  giving  them  tasty  and  choice  display.  By 

mixing  them  with  ordinary  stationery,  he  will  never  be- 
come known  as  a  dealer  in  the  select  goods  for  special 

occasions.  It  would  be  policy  to  adopt  the  tactics  of  the 

jewelers,  who  are  successfully  handling  these  lines.  In- 

dividual window  displays  of  these  "selects,"  with  window 
cards  and  specially-arranged  advertisements,  will  assist 
greatly  in  securing  the  trade.  It  is  necessary  also  to 
have  a  wide  range  of  colors  and  sizes  in  stock,  and  a 
handsome  case  of  samples  on  the  counter. 

A  further  advantage  in  handling  the  finer  and  adorn- 
ed stationery  lines,  is  that  the  name  of  the  dealer  can 

be  put  on  all  envelopes,  which,  as  every  competent  deal- 
er knows,  is  one  of  the  best  advertisements  which  a  busi- 

ness can  secure. 

Successful  Pen  Display. 

Window  display  space  is  expensive,  but  the  most  pro- 
gressive dealers  of  the  present  day  believe  that  il  is 

worth  all  that  it  costs,  for  window  display  advertising  of 
the  right  kind  brings  business  steadily  and  surely.  The 

illustration  on  this  page  shows  a  mechanical  window  dis- 
play, operated  by  electricity,  which  the  C.  Howard  Hunt 

Company  has  been  supplying  to  some  of  its  customers 
with  surprisingly  profitable  results.  Taken  with  the 

special  offer  of  Round-Pointed  Pens,  which  is  made  while 
this  display  is  in  the  window,,  it  has  been  a  marked  suc- 

cess, not  only  in  increasing  sales  for  these  goods  alone, 
but  in  bringing  in  customers  who  make  other  purchases 
as  well.  One  prominent  New  York  retailer  wrote  to  the 

company  some  time  ago:  "We  have  had  your  auto- 
matic display  in  our  window  only  a  few  days,  and  in 

that  short  time  it  has  proven  the  best  display  for  selling 

purposes  that  we  ever  had."  Others  give  similar  ex- 

periences. Wherever  the  display  is  shown,  crowds  gather.  It 

satisfies  the  common  desire  for  "seeing  the  wheels  go 
round."  for  it  is  mechanical,  and  shows  the  operation  of 
magnetic  force  on  a  group  of  steel  pens  in  a  way  which 
is  both  interesting  and  a  little  mystifying.  The  C. 
Howard  Hunt  Pen  Company  has  already  had  about 

twenty-five  orders  in  New  York  City;  it  has  already  been 
shown  by  leading  firms  in  Brooklyn  and  Philadelphia, 
and  it  is  being  generally  exhibited  throughout  the  country. 

A  point  of  interest  to  the  trade  is  that  the  display  has 
proven   itself   to  be  a   business   producer  in   the  smaller 
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cities,  as  well  as  the  larger  business  centres,  as  the  fol- 
lowing letter  from  a  dealer  in  Lebanon,  Pa.,  will  show: 

Lebanon,   Pa..  June  26,  1910. 
In  reply  to  yours  of  the  17th  instant,  1  am  pleased  to 

state  that  the  window  display  of  Hunt's  Round-Pointed 
Pens  was  the  besi  proposition  that  I  have  ever  had  or 
seen. 

During  the  lime  (two  weeks)  of  this  display  I  sold 

more    pens    than    in    any    six-month    period. 
Another  good  feature  was  the  packing  of  pens  one 

dozen  assorted  in  a  package,  which  enabled  a  customer  to 
find  just  the  style  of  pen  he  desired,  on  which  I  have  re- 

ceived duplicatae  gross  orders  for  these  particular  styles. 
Jn  every  way  the  display  was  a  grand  success,  and 

you  deserve  greal  credit  and  business  for  getting  up  such 
a  grand   advertising  proposition. 

Thanking  you  for  your  kindness,  and  assuring  you 

thai  the  display  has  made  many  new  customers  for  Hunt's 
Round-Pointed  Pens, 

Yours    very    truly, 
E.   F.  Bernhardt. 

The  advertising  that  Hie  dealer  obtains  from  this  at- 
tractive display  is  away  beyond  what  could  be  obtained 

from  any  other  source  of  advertising,  and  it  will  be  to 
the  advantage  of  dealers  in  stationery  to  communicate 
with  MaeFarlane,  Son  &  Hodgson,  Montreal,  the  Cana- 

dian agents  for  the  Hunt  Pen  Co.,  and  obtain  their  pro- 
position for  this  display. 

School  Openings. 

Buntin,  Gillies  &   Company,  Limited,   are  specializing 

in  loose-leal'  note  books  and  memorandum  books  for  school 
use.  These  are  supplied  in  several  sizes  and  styles.  Some 

id'  the  other  leaders  in  school  stationery  are  as  follows: 
Canvas  school  bags  in  fifteen  styles,  to  retail  from 

1")  cents  to  60  cents;  scribblers  and  exercise  books,  in new  cover  designs  ami  all  grades  of  paper;  pencil  boxes 
— a  complete  new  range  in  sliding  and  lock  boxes;  foun- 

tain pens,  standard,  self-filling  and  safety,  retailing  from 
90  cents  up.     Excellent  lines  for  students'  use. 

They  also  show  a  full  range  of  stock  goods  for  school 
opening,  including  pencils,  penholders,  erasers,  rulers, 
etc.  These  and  many  others  are  described  fully  in  cata- 

logue No.  10,  which  will  be  sent  on  request. 

EATON  WOULD  ADVERTISE  AT  FALL  FAIRS. 
That  local  merchants  are  awake  to  the  advertising 

possibilities  of  the  Fall  fairs,  and  that  they  are  rightly 
exerting  this  influence  to  preserve  their  local  character  is 
evidenced  by  the  influence  that  is  being  brought  to  hear 
against  the  attempt  of  large  city  mail  order  :  out.es,  1o 

also  use  the  fairs  for  publicity  purposes.  One  of  tin- 
letters     received    on    this    question  is     as    follows-     "".he 

secretary  of  our  Fall  fair  has  just  received  a 
letter  from  the  T.  Eaton  Co.,  in  which  they  ask 
permission  to  erect  a  large  tent  on  the  grounds  in  which 
they  will  give  a  continuous  free  exhibition  of  moving  pic- 

tures of  their  store,  etc.  As  this  is  not  the  only  Fall 
fair  centre  that  will  be  approached  in  this  manner,  I 
thought  it  well  to  let  you  know  so  that  the  merchants 
of  other  centres  might  be  warned  as  soon  as  possible. 
The  fairs  around  the  country  are  liberally  supported  by 
the  merchants  of  the  locality,  and  it  is  not  fair  that  the 
Eaton  Co.,  or  any  other  outside  firm,*  should  be  allowed 
to  make  use  of  them  in  a  huge  advertising  scheme  such 
as  this  would  prove  to  be.  Another  thing  that  the  mer- 

chants of  any  locality  should  not"  allow,  if  possible  to prevent  it,  is  the  solicitation  and  grants  of  money  from 
the  Eaton  firm  for  the  purpose  of  giving  special  prizes 
at  the  local  Fair.  I  understand  that  this  is  done  in  some 
localities,  although  it  has  not  been  attempted  here  yet." 

WINNIPEG  HAPPENINGS. 

Winnipeg,  August  4.— The  Porte  &  Markle  .Jewelry  Co. 
who  enlarged  their  store  recently,  have  installed  a  com- 

plete department  of  wedding  and  embossed  stationery.  A 
beautiful  oak  wall  ease,  15'  x  10',  containing  five  glass 
shelves,  is  used  to  display  the  goods.  A  projecting  glass 
well  case  is  filled  with  leather  goods  and  the  entire  de- 

partment presents  an  attractive  appearance.  II.  B.  Mont- 
gomery is  in  charge. 

W.  Dawson  Russell,  who  founded  the  Russell,  LaiiR 
stationery  business  in  1880,  arrived  in  the  city  on  August 
3,  after  an  absence  in  California  of  seven  years.  He  will 
remain  in  Winnipeg  for  two  months  before  returning  to  his 
extensive  fruit  farms  in  the  sunny  south ,    • 

Richardson  &'  Bishop  haVe  taken  over  the  agency  for 
the  Monarch  Typewriter.  C.  H.  Gregg,  who  was  manager 
of  the  Monarch  warerooms,  has  been  engaged  as  manager 
of  the  typewriter  department  in  the  Richardson  &'  Bishop store. 

John  A.  Hart  returned  last  week  from  an  extended 
trip  to  Eastern  Canada  and  the  .States.  Mr.  Hart  was accompanied  by  his  daughter. 

The  summer  trade  has  kept  up  excellently  and  retail- 
ers and  wholesalers  alike  are  well  satisfied  with  the  trade 

thus  far.  Some  fear  has  been  expressed  that  the  Western 
Canada  crop  conditions  would  create  a  dullness  from  now 
on  but  there  is  really  little  to  warrant  that  opinion.  Of- 

fice supplies  and  equipments  have  gone  out  well  and  will 
continue  to  do  so  as  long  as  the  present  indications  pre- 

vail. In  the  southern  part  of  the  three  prairie  provinces 
there  is  much  damage  reported,  but  the  increased  acreage 
in  the  northern  districts  where  on  the  whole  the  crop  is 
good,  will  bring  the  general  yield  tf  wheat  well  up  to that  of  former  years. 

You  Would  Rather  Sell  What  You  Know  To  Be  Good 
Ask  any  teacher  what  he  or  she  thinks  of  the  Hendry  line  of  Art  Materials  for  Schools. 

They  are  good  in  quality,  economical  in  use,  moderate  in  price.  They  are  sold  by  first- 
class  stationers  all  over  Canada  and  the  trade  discount  is  liberal.  Write  for  our  new 

Catalogue,    now    being    prepared.      Don't   wait   till    school    opens,    but   write    now. 
You  are  sure  of  giving  satisfaction,  when  you  handle  such  lines  as  color  boxes — R/No. 

3  (3  colors),  15c.  ;  H/A1  (8  colors),  25c.  ;  H/No  8  (3  colors),  25c.  ;  H/B1  (8  colors),  30c. 

Prang's  Text  Books  of  Art  Education ;  Art  Education  for  High  Schools  ;  Charcoal, 
Crayons,  Brushes,  Pencils,  Drawing  Boards  and  Paper. 

THE  GEO.  M.  HENDRY  CO.,  LTD. 
MANUFACTURERS  AND  WHOLESALERS  OF  CANADIAN  SCHOOL  8UPPLIE8 

215-219  VICTORIA  ST. TORONTO,  ONT 
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The  Best   Sellers   During  July 
Reports   from    the  Leading    Centres 
of  Trade  in  Canada,  with  a  Summary 

Showing  the  Most    Popular    Books. 
Belleville. 

Wild  Olive.    Basil  King.    Harper. 

Rosary.     Florence  Barclay.     Musson. 

Lady  Merlon,  Colonist.  Mrs.  Humphry  Ward.  Musson. 

Calling  of  Dan  Matthews.    H.  B.  Wright.     McLeod. 

Kilmeny  of  the  Orchard.    L.  M.  Montgomery.    Page. 

Kingdom  of  'Slender  Swords.    H.  E.  Rives.    McLeod. 
Brantford. 

Rosary.    Florence  Barclay.    Musson. 
Wild  Olive.     Basil  King.     Harper. 

Depot  Master.     J.  C.  Lincoln.     McLeod. 
Simon  the  Jestor.     W.  J.  Locke.     Frowde. 

The   Undesirable   Governess.     F.   M.   Crawford.     Mac- 
millan. 

The  Tower  of  Ivory.     Gertrude  Atherton,     Macmillan. 
Calgary. 

Simon  the  Jester.    W.  J.  Locke.     Frowde. 
A  Modern  Chronicle.     Churchill.     Macmillan. 

The  Rosary.     Florence  Barclay.     Musson. 
The  Man  Higher  Up.    Henry  Russell  Miller.    McLeod. 
Lady  Merton,  Colonist.  Mrs.  Humphry  Ward.  Musson. 
The  Fortune  Hunter.     Vance.     Briggs. 

Chatham. 

Simon  the  Jester.     W.  J.  Locke.     Frowde. 

Through  the  Wall.     Cleveland  Moffat.     Copp. 
Rosary.     Florence  Barclay.     Musson. 
Splendid   Hazard.    Harold   McGrath.    McLeod. 
Running  Fight.     W.  H.  Osborne.     Briggs. 
Kilmeny  of  the  Orchard.     L.  M.  Montgomery. 

Charlottetown. 

Kilmeny  of  the  Orchard.     L.  M.  Montgomery. 
Anne  of  Green  Gables.     L.  M.  Montgomery.     Page. 
Wild  Olive.     Basil  King.     Harper. 
The  Calling  of  Dan  Matthews.  H.  B.  Wright.    McLeod, 
Petticoat  Government.    Baroness  Orczy.     Copp. 
The  Running  Fight.     W.  H.  Osborne.     Briggs. 

Edmonton. 

Kilmeny  of  the  Orchard.     L.  M.  Montgomery.     Page 
The  Rosary.     Florence  Barclay.     Musson. 
A  Splendid  Hazard.    Harold  McGrath.    McLeod. 
Janey   Canuck  in  the   North  West.     Emily   Ferguson 

Cassell. 
Simon,  the  Jester.     W.  J.  Locke.     Frowde. 

Guelph. 

The  Rosary.     Florence  Barclay.     Musson. 
Simon  the  Jester.     W.  J.  Locke.     Frowde. 

Lady  Merton,,  Colonist.  Mrs.  Humphry  Ward.  Musson 
Wild  Olive.    Basil  King.    Musson. 
A  Splendid  Hazard.     Harold  McGrath.     McLeod. 
Kilmeny  of  the  Orchard.    L.  M.  Montgomery.     Page. 

Hamilton. 

The  Rosary.     Florence  Barclay'.     Musson. 
Simon,  the  Jester.     W.  J.  Locke.     Frowde. 

Kilmeny  of  the  Orchard.     L.  M.  Montgomery.     Page. 
The  Girl  from  Marsh  Croft.    IS.  0.  Lagerlof.     Little. 

The  "Valor  of  Ignorance.    Homer  Lea.    Harper. A  Splendid  Hazard.     Harold  McGrath.     McLeod. 
Kingston. 

The   Rosary.     Florence  Barclay.     Musson. 
Wild  Olive.     Basil  King.     Musson. 
Simon,  the  Jester.     W.  J.  Locke.     Frowde. 

The  Greatest  Wish   in    the  World.     E.  Temple  Thurs 
Ion,     Musson. 

Page. 

Page. 

5  Kilmeny  of  the  Orchard.     L.  M.  Montgomery.     Page. 
G  Tower  of  Ivory.     Gertrude  Atherton.    Macmillan. 

London. 

1  The  Rosary.     Florence  Barclay.     Musson. 
2  Wild  Olive.    Basil  King.    Musson. 

3  Mary,  Cary.     Bosher. 
4  Caleb  Trench.     Mary  Imlay  Taylor.     Musson. 
5  A  Splendid  Hazard.     Harold  McGrath.     McLeod. 
6  City    of   Beautiful   Nonsense.        E.    Temple    Thurston. 

Musson. 
Moncton. 

1  Simon,  the  Jester.    W.  J.  Locke.     Frowde. 
2  Song  of  Songs.     H.  Sudermann.     Huebsch. 
3  Wild  Olive.     Basil  King.    Harper. 
4  Kilmeny  of  the  Orchard.    L.  M.  Montgomery.    Page. 
5  Girl  from  his  Town.     Marie  Van  Vorst.     McLeod. 

6  Wild  Oats.     Oppenheim.     Huebsch. 

Montreal. 

1  The  Rosary.     Florence  Barclay.     Musson. 
2  Dop   Doctor.    Richard   Dehan.    Frowde. 
3  Simon,  the  Jester.     W.  J.  Locke.     Frowde. 
4  Wild  Olive.     Basil  King.     Harper. 
5  Girl  of  the  Limberlost.    G.  S.  Porter.    Lang ton. 
6  Lady  Merton,  Colonist.  Mrs.  Humphry  Ward.  Musson. 

Peterboro. 

1  Going  Some.    Rex  Beach.    Harper. 
2  Wild  Olive.     Basil  King.     Musson. 
3  Simon,  the  Jester.     W.  J.  Locke.     Frowde. 
4  Rider  of  the  Plains.     A.  L.  Haydon,.     Copp. 
0  Kilmeny  of  the  Orchard.     L.  M.  Montgomery.    Page. 

St.  Catharines. 

1  The  Rosary.    Florence  Barclay"    Musson. 
2  Kilmeny  of  the  Orchard.    L.  M.  Montgomery.    Page. 
3  The  Green  Mouse.    R.  W.  Chambers.    McLeod. 

4  Lady  Merton,  Colonist.    Mrs.  Humphry  Ward.  Musson. 
5  Ann  of  Avonlea.     L.  M.  Montgomery.     Page. 

6  Ann  'of  Green  Gables.     L.  M.  Montgomery.    Page. 
Stratford. 

1  The  Rosary.     Florence  Barclay.     Musson. 
2  Going  Some.     Rex  Beach.     Harper. 
3  Kilmeny  of  the  Orchard.     L.  M.  Montgomery.    Page. 
4  Lady  Merton,  Colonist.    Mrs.  Humphry  Ward.  Musson. 
5  Kingdom  of  Slender  Swords.     H.  E.  Rives.     McLeod. 
6  Illustrious  Prince.     E.  P.  Oppenheim.     Musson. 

St.  John,  N.B. 

1  Rosary.    Florence  Barclay.    Musson. 
2  Wild  Olive.     Basil  King.    Harper. 

3  Mary  Cary.     Bosher. 
4  Kilmeny  of  the  Orchard.     L.  M.  Montgomery.     Page. 
5  Lady  Merton,  Colonist.     Mrs.  Humphry  Ward.  Musson. 

6  Bianca's  Daughter.     Forma n.     Musson. 

Toronto. 
1  A  Life  for  a  Life.    Robert  Herrich.     Macmillan. 
2  Wild  Olive.     Basil  King.     Harper. 
3  Lost  Face.     Jack  London.     Macmillan. 

4  Going  Some.    Rex  Beach.     Harper. 
5  Simon,  the  Jester.     W.  J.  Locke.     Frowde. 
6  A  Modern  Chronicle.     Churchill.  Macmillan. 

Winnipeg. 

1  The  Rosary.     Florence  Barclay.     Musson. 
2  Simon,  the  Jester.     W.  J.  Locke.     Frowde. 

3  Splendid  Hazard.     Harold  McGrath.     McLeod. 
4  The  Intrusion  of  Jimmy..     P.  G.  Wodehouse.     McLeod. 
5  Kilmeny  of  the  Orchard.    L.  M.  Montgomery.     Page. 

6  Man  Higher  Up.     Henry  Russell  Miller.    McLeod. 
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Canadian  Summary.  Points. 

]      Rosary.     Florence   Barclay       I'-9 
2.   Simon,  the  Jester.     W.  J.  Locke    90 

3     Wild   Olive.     Basil   King      84 

-1      Kilmeny  of  the  Orchard.     L.  M.  Montgomery    80 

;")     Lady  Merton,  Colonist.     Mrs.  Humphry  Ward    40 
6    Splendid  Hazard.     Harold  McGrath    33 
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Brief  Notices  of  Current  Publications 

Some  of  the  Books  that  are  Appear- 
ing in  Britain  and  the  United  States 

Deserving  of  Attention. 

Brebner,  Percy  James,     A  Gentleman   of  Virginia.     To- 
ronto:  Macmillan.     July.     Cloth,  $1.25. 

The  Days  of  the  Terror  loom  up  in  all  their  hideous 

might  in  this  exciting-  story  of  the  French  Revolution. 
Young  Richard  Barrington,  a  Virginian  gentleman,  fired 
with  zeal  for  the  cause  of  the  oppressed  people,  goes  to 

France  to  fight  on  their  behalf.  He  becomes  involved 

almost  immediately  in  the  schemes  of  two  patriots,  who 

are  bent  on  bringing  to  Paris  a  beautiful  and  wealthy 

aristocrat,  one  because  he  wants  her  love,  and  the  other 
because  he  lusts  after  her  money.  The  story  narrates 

the  part  Barrington  unconsciously  plays  in  these  plots. 
There  aire  incidents  aplenty  and  dangers  lurk  in  every 
corner. 

Hay,    Ian.     The   Right    Stuff.     Toronto:   William   Briggs. 

Cloth,  $1.25. 

A  light  and  pleasing  touch  pervades  this  clever  little 

story  of  a  young  Scotchman's  climb  to  fame  and  for- 
tune. Robin  Fordyce,  the  hero,  is  the  son  of  humble  par- 

ents, who  by  a  lucky  chain  of  circumstances  becomes  pri- 

vate secretary  to  an  Under  Secretary  in  the  British  Gov- 

ernment. It  is  the  Under  Secretary  who  tells  the  story, 

and  this  he  does  in  an  intimate  way,  for  does  not  Robin 
fall  in  love  with  his  sister-in-law?  There  are  several 

interesting  characters  in  the  story  and  a  delightful  vein 

of  humor  runs  right  through  it. 

Ellis,   J.   Brackenridge.     The   Soul  of  a   Serf.     Chicago: 

Laird  &  Lee.     Extra  cloth,  illustrated,  $1.50. 
A  romance  of  love  and  valor  among  the  Angles  and 

Saxons,  recording  the  valiant  deeds  of  Usfrey,  a  stalwart 
young  Saxon  hero,  who,  though  but  a  serf,  had  dreams 

of  freedom,  fame  and  fortune  awaiting  him  over  the 
sea  in  the  western  island  of  Britain. 

Osborne,   William  Hamilton.     The   Running  Fight.     To- 
ronto: The  Copp,  Clark  Co.     Cloth,  $1.25. 

Peter  I.  Wilkinson,  a  famous  New  York  financier,  who 

is  guilty  of  much  crooked  work,  serves  as  a  centre-piece 
to  this  story  of  modern  business  life.  His  wife  and  his 
confidential  man  conspire  against  him,  while  he  is  ably 

supported  by  his  daughter  and  her  lover,  a  rising  young 

lawyer.     There  is  plenty  of  intrigue  and   much    litigation 

and   the  reader's  interest    is  held   to  the  very  end. 

God's  Troubadour.       By     Sophie     Jewell.       New   York: 
Thomas  V.  Crowell  &  Co.     Cloth  $1.25  net. 

The  story  of  Francis,  the  poet  saint  of  Assissi,  whose 

love    for   "all    things    both    great    and   small"    made   him 
"God's  Little  Poor  Man,"  is  one  of  enduring  beauty.     In 
this  book  it  is  retold  for  children,  for  whom  the  simplicity 

and   sweetness  of  St.  Francis  and  his  life  are  especially 

suited.     At  the  same  time  it  is  told  with,  a  scholar's  know- 
ledge   of   thirteenth-century    Italy.        Before    writing   the 

book,  Miss  Jewett  visited  Assissi  and-other  places  associ- 
ated with  St.  Francis,  in  order  to  complete  her  study  of 

the    subject.      Many    photographs    which    she    took    there 
illustrate  her  vivid  descriptions  of  life  in   the  beautiful, 

still  mediaeval  Umbrian  valleys,  where  lambs  and  children 

play  and  birds  and  poets  sing  as  in  the  olden  days. 
Moody,    Charles    Stuart,    M.D.     Backwoods    Surgery    and 

Medicine.     New  York:  Outing  Publishing  Co.     Cloth, 
75  cents,  net. 

Contains  four  chapters  on  (1)  How  to  Treat  Fractures. 

Sprains    and     Dislocations  ;   (2)   Caring   for   Burns,    Cuts, 

Drowning  and  Minor  Accidents  ;   (3)  Medical  Treatment  of 

Camp  Diseases  and     (4),  Serpent  Wounds  and  their  Causes. 

Studies  in  Dickens.    Edited  by  Mabell  !S.  C  Smith.    Chau- 
tauqua Press,   Chautauqua.     Cloth,  $1.25. 

The  material  in  this  book  has  been   chosen    with   the 

idea  of  giving  an  outline  of  the  great  novelist's  life.     Re- 
views of  his  books,  pictures  of  the  man  and  apprecitive 

tributes  by  great  minds  are  gathered  together,  with  sjm- 
opses  of  the  principle  novels. 
Diet  in  Relation  to  Age  and  Activity.  By  Sir  Henry 

Thompson,  Bart.  London:  Frederick  Warne  and  Co. 

This  is  a  revised  and  enlarged  edition  of  a  work  which 

first  appeared  in  1886  and  has  had  a  very  large  sale.  It 
explains  the  principles  of  diet  in  simple  language  and  lays 

down  general  rules  to  be  observed.  The  book  is  particu- 

larly addressed  to  elderly  people,  but  contains  sound  ad- 
vice for  all  ages. 

The  Empire  Annual  for  Canadian  Boys.     Edited  by  A.  R. 

Buckland,  M.A.     London:   The.  Religious  Tract   'Soci- 
ety.    Cloth,  3  shillings  6  pence. 

This  is  a  treasure  house  of  good  things  for  boys  of  all 

ages.     The  best   living  writers  of  boys'   stories  are  con- 
tributors and  there  is  a  great   variety  of  subject-matter. 

The  illustrations,  many  of  them  in  color,  are  well  execut- 

ed.    In  fact  the  volume  is  a  sort  of  miniature  Boys'  Own 
Annual.     The  trade  will  find  it  a  popular  holiday  book. 

The  Empire  Annual  for  Canadian  Girls.     Edited  by  A.  R. 

Buckland,  M.  A.     London:  The  Religious  Tract  Soci- 
ety.    Cloth.  3  shilling  6  pence. 

In   this  handsome  large  volume  are  gathered  together 

a  splendid' collection  of  short  stories  by  the  best  writers 
and  illustrated  special  articles.     There  are  seven  full  page 

color  plates  and  twice  as  many  full  page  illustrations  in 
black    and    white.      The    book    is    admirably    printed    and 

bound   and   should   make  just    the   right  gift    for   many   a 

girl. 

The  Story  of  Jesus.  Told  for  Children.  By  E.  F.  Jones. 
New  York:  Thomas  Y.  Crowell  &  Co.  Cloth,  $1.00. 

The  author  of  this  book  has  retold  the  life  of  Christ 

in  a  direct  narrative  form,  suitable  for  children  between 

eight  and  twelve  years  of  age  to  read  for  themselves.  As 

he  states  in  his  preface,  "it  is  a  long  time  since  the  Lord 
Jesus  lived  on  earth  among  men,  but  His  story  is  as  fresh 

as  yesterday,"  He  points  out  in  a  simple  style  where  wo 
find  the  sources  of  our  knowledge  of  the  events  in  Jesus' 
life — namely,  in  the  books  written  by  Matthew,  Mark. 
Luke,  and  John,  which  are  the  only  true  records  of  His life. 
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EFFORT  COUNTS 
Crane's  Miniature  Boxes 

Made  in  Dresden 
While.  Daybreak  Pink 
and  Baltique  Blue 
Linen  Lawn,  Some- 

thing dainty  and  chic 
for  little  people. 

Birthday  Greetings 
Made  in  miniature  size 
from  Dresden  White 
Linen  Lawn  with  plain 
edge,  Gold  Bevel. 
Colored  Border*  and 
French  Borders,  with 
a  bright  birthday  wish 
printed  on  each   sheet. 

Congratulations 
In  uniform  sizeand style 

as  "Birthday  Greet- 
ings" with  congratula- 
tions printed  on  each 

sheet. 

Children's  Party  Invitations 
In  Dresden  White, 
Daybreak  Pink  and 
Baltique  Blue  Linen 
Lawn,  miniature  size, 
with  Colored  Borders 
and  dainty  form  of 
children  s  party  invita- 

tions on  each  sheet. 

Cartes  Lettres 

The  latest  conception 
in  Lined  Envelopes  in 
a  variety  of  colors  and 
correspondence  cards, 
beautifully  boxed. 

when  intelligent  thought  and  skill  unite. 

In  the  heart  of  the  Berkshire  Hills  in 

Massachusetts  where  the  paper  making 

industry  has  been  established  (or  over  a 

century  and  where  it  has  become  a  fine 

art,  there  are  made  the  justly  celebrated 

papers  of  Z.  &  W.  M.  Crane,  Crane  &  Co. 

Old  Berkshire  Mills  and  the  artistic  pro- 

ductions of  the  Eaton,  Crane  &  Pike  Co. 

Under  conditions  which  are  ideal,  the  best 

papers  and  the  highest  artistic  skill  are 

brought  together.  This  with  judicious  and 

extensive  advertising  has  made  this  the 

"Line  of  Least  Resistance"  for  every 
dealer.  These  papers  have  found  great 

favor  in  the  United  States,  Canada  and 

many  foreign  countries  and  stand  pre- 

eminently as  the  BEST  MADE. 

"Made  in  Berkshire"  is  the  synonym 
for  standard  and  quality.  Your  custo- 

mers will  look  for  it. 

Is  your  stock  complete  ? 

Eaton,  Crane  G&*  Pike  Co. 
Pittsfield,  Mass. 

New   York   Office,   Brunswick   Building,  225    Fifth   Avenue 

"Sports"  Playing  Cards 
Leaders   in 

a  second 

tirade Good 
Luck 

and 

St. 

Lawrence 
r-~"?l 

LACROSSE    DESIGN 

Special  card  for  whist  players,  Colonial  Whist 

We  are  headquarters  for  Playing  Cards— Made 
in  Canada— Style  and  finish  equal 

to   Imported  Cards. 

Advertising  Cards  of  all  sorts,  Novel  designs 
Coated  Litho.  and  Book  Papers 

FOR  SAMPLES  AND  PRICES  APPLY 

CONSOLIDATED  LITHOGRAPHING  AND  MANU- 
FACTURING CO.,  LIMITED 

Successors    to   The   Union    Card    and   Paper  Company,  Montreal 

BLOTTING  PAPER 
When  Buying  Blotting  Get  the  Best    /qW 

USE.  STANDARD  BRANDS 

"Standard,"  "Imperial"  and  "Sterling"  Plain  Blotting 
"Royal  Worcester"  and  "Defender"  Enameled  Blotting 
"Curi-Curl"  and  "Banker's  Linen  Finish"  Embossed  Blotting 

Samples  and  prices  on  application 

AGENCIES  IN  MONTREAL,  TORONTO  AND  WINNIPEG 

^1  _  1  ^     T^  m    M  /•  g^  Largest  Exclusive  Blotting  Manufacturers 

■standard  raper  Ivlrg.  Co.,  Richmond,  va. 

Use  Standard  Brand    ENVELOPES 
Our  Numbers  1055,  W65  and  1075,  White  Wove,   7s  and  8s, 
are  made  from  the  finest  grade  English   Writing  Stock. 

No.  770  Cartridge  Official  Envelopes,  made  from  a  paper 
that  is  satisfactory  in  every  respect. 

We  carry  no  jobs  in  envelopes,  all  our  lines  can  be  repeated  regularly. 
SAMPLES  ON  APPLICATION. 

SMITH,    DAVIDSON    &    WRIGHT,    Limited 
Wholesale  Stationers  and  Paper  Dealers,  VANCOUVER,   B.C. 
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THE  ALL 
BRITISH! 

Classic  Series 
Christmas  and  New  Year  Cards 

Blanks,  Autograph  and 

Autograph  Boxes. 

Fashionable    Designs    in    Christmas 

Greeting  Stationery  for  1910. 

Wedding  Menu,  Memoriam  and 
Fancy  Cards,  Wreaths  and  Con- 

dolence Cards. 

New  Season's  patterns  are  now 
ready.  Canadian  enquiries  will 
have  prompt  attention. 

Further  announcements  later 

W.  N.  Sharpe,  Ltd. 
Publishers  of  the  "Classic"  and  "Ivy"  Series 

Bradford,  Yorks, 

ENGLAND 

$100 
PROFIT 

easily  made  by  selling 

"ART  SERIES" 
Private  Christmas  Cards 

Send  your  order  for  Sample  Albums 
immediately  to 

Lonsdale  &  Bartholomew 
LIMITED 

300  St.  James  St.  -  Montreal 

Also  a  good  selling  line  of 

Autograph   Christmas 
Cards 

at  EXTRA  CHEAP  RATES 

M A  POINTER  FOR  CLERKS. 

L.  E.  Williamson,  of  the  Thaddeus  David  Co.,  made 

a  tel'l'ing  little  speech  at  the  Toledo  Convention,  when 

he  said  :  "My  business  is  inks  and  mucilage,  and  I  speak 
for  the  manufacturer.  Every  manufacturer  who  deals  in 

inks-  and  mucilages  makes  perhaps  from  twenty  to  forty 
kinds  of  ink.  A  customer  comes  into  a  store  and  he 

says,  'I  want  a  bottle  of  some  particular  man's  ink.' 
The  clerk  merely  reaches  up  and  hands  down  a  bottle  of 

that  ink.  He  asks  him  if  there  is  anything-  else  and  the 
customer  goes  out  and  the  clerk  thinks  he  has  done  his 

duty.  That  man  g-oes  out  and  it  develops  that  isn't  the 

kind  of  ink  he  wants.  He  don't  say,  well  that  clerk  or 
that  concern  has  made  a  mistake,  but  simply  concludes 

that  the  manufacturer  doesn't  make  the  kind  of  ink  he 
wants.  Perhaps  that  customer  is  dissatisfied.  The  man 

who  has  made  the  sale  has  lost  a  customer  for  the  con- 
cern he  is  looking  after  and  the  customer  makes  up  his 

mind  that  the  manufacturer  doesn't  make  it.  I  think 
you  are  all  live  Stationers.  Vou  are  or  you  would  not 
be  here.  I  think  it  would  be  a  proper  matter  for  you 
to  inform  your  clerks  that  if  a  man  asks  for  a  particu- 

lar kind  of  ink  it  is  not  out  of  the  way  for  him  to  ask 
the  customer  what  kind  of  ink  he  wants,  whether  copy- 

ing or  fluid,  blue  or  black.  If  the  clerk  is  careful  the 
customer  will  get  what  he  wants.  The  manufacturer  has 
given  the  stationer  what  be  wanted.  It  would  help  him 
wonderfully,  and  I  think  there  would  not  be  so  very 
many  goods  coining  back  if  this  matter  were  given  a 

little  more  consideration." 

SIR  JOHN  MURRAY. 

Sir  John  Murray  stands  as  yet  another  example  of  the 

capabilities  of  Canadian-born  young  men,  when  given  op- 

portunities in  the  old  world.  Sir  John  is  recognized  to- 
day as  perhaps  the  greatest  investigator  of  the  ocean 

bed  in  the  world,  and  this  reputation  was  achieved  mainly 

through  his  connection  with  the  famous  "Challenger 
Expedition,"  sent  out  by  the  British  Government  in  1871, 
to  undertake  a  systematic  exploration  of  the  physical, 

chemical,  geological  and  biological  conditions  of  the  great 
ocean  basins.  Sir  John  was  born  in  Cobourg  in  1841, 

his  father  having  settled  there  seven  years  before.  He 
received  his  early  education  in  Canada,  going  in  1858  to 

Edinburgh  to  complete  his  studies  under  the  direction 
of  his  maternal  grandfather.  A  fondness  for  natural 

history  early  manifested  itself,  and  lie  specialized  in  this 

pursuit.  When  the  Challenger  Expedition  was  organ- 
ized, he'was  offered  a  position  on  the  staff.  Subsequently 

he  took  charge  of  the  publication  of  the  Challenger 
records,  a  piece  of  work  which  kept  him  busy  for  many 
years.  He  was  created  a  K.C.B.  by  Queen  Victoria  in 

1898,  and  lias  received  many  honors  from  scientific  and 
educational  bodies  all  over  the  world. 

The  assets  of  Chevrier  &  Co.,  wholesale   picture  post 

card  dealers,  Ottawa,  are  advertised  for  sale. 

Richardson  &  Bishop  have  opened  a  stationery  and  of- 

fice supply  store  in  Brandon,  Manitoba.  A.  E.  Burton  of 

the  Winnipeg  store  has  been  put  in  charge.  At  present 
the  store  is  located  on  the  second  floor  of  a  building  on 

Kosser  Avenue  and  the  firm  expect  to  be  more  conve- 

niently located  for  business  in  the  near  future. 



34 BOOKSELLER    AND     STATIONER 



BOOKSELLER  AND  STATIONER 

One  thought  immediately 

suggests  the  other  to^.j' Xmas  Goods  „   .  .  . Hundreds  of 

Xhibition  Time  Merchants throughout    Canada. 

?:?% 

A"
 

li&y Dolls 

Toys 

Fancy  Goods 

LeatherGoods 

Brushes 

Toilet  Articles 

BSSsSSS Pipes 

Smokers' Presents 

piii§ 

Stationery 
Specialties 

Hi 
sis* ill 111 

Xmas  Cards 

This  company   is   your  most  im- 
portant source  of  supply. 

The  biggest  and  prettiest  dolls. 

The  best  of  quick-selling  Toys. 

The  most  popular  priced  of  hand- 
some Fancy  Goods. 

The  finest  assortment  of  all  lines 

ever  shown. 

The   best  things   for    the    money 
ever  offered. 

Every  dealer  welcomed  whether  he  buys  or  not. 

Make  our  commodious  warehouse  your  headquart- 
ers while  in  Toronto— opposite  UNION  STATION. 

The  Fancy  Goods  Co.  of  Canada Limited 

156  Front  Street  West,  TORONTO 

i.     ' " - 
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Loose  Leaf  Note  Books 
and  Composition  Books 

the  simplest  and  most  practical  for  school  use. 

Write  for  new  catalogue  No.  10, 
which  shows  our  full  range  of 
School,  Office  and  General  Stationery. 

Buntin,  Gillies  &  Company,  Ltd 
Hamilton  and   Montreal 

The  Dealer  will  find  that  the  best 

vehicle  to  fight  cut  prices  is  the 
High    Grade   Standard   Article. 

Quality  is  always  a  dead  wall 
against  cheapness. 

In  our  "Classy"  line  Typewriter 
Ribbons  and  Carbon  Papers  you 
have  the  most  effective  weapon 

against  cheap  goods. 

SEND    NOW    FOR    OUR    1910    CATALOGUE 

MITTAG  &  VOLGER,  Inc. 
Sole  Manufacturers  for  the  Trade 

Principal  Office  and  Factories,  PARK  RIDGE,  NJ. 

BRANCHES • 
NEW  YORK,  N.Y.,  280  Broadway  CHICAGO,  ILL.,  200  Monroe  Street 

LONDON,  7  and  8  Dyers  Building,  Holborn,  E.C. 

AGENCIES   in   every   part  of  the  world— in  every  city  of  prominence. 
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The   Making  of 

High  Grade  Envelopes 

The 

1910 

Model. 

The Very 

Latest. 

With  the  latest  and  most  up-to-date  ideas  which  forethought 

and  experience  can  suggest,  are  combined  in  these  machines,  good 

materials,  high  skill,  and  fine  workmanship,  making  them  the 

best  money  can  buy. 

Our  entire  plant  is  new  and  perfect  in  every  detail,  turning  out 

only  correct  shapes  and  cuts,  for  accepted  social  and  commercial 

correspondence.    Write  for  samples. 

Warwick  Bros.  &  Rutter,  Limited 
Envelope  Makers 
TORONTO 
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Aubrey  0.  Hurst, 
Representative. 

24  Scott  Street, 

Toronto, 

Ontario 

Feature 

GOODALL'S English 

PLAYING  CARDS 

Here  are  a  few  leaders:— 

Imperial  Club  Series— (50  Regulation  Backs.) 

The  most  endurable  and  best  25c.  card  made. 

Waterproof. 

Linette  Playing  Cards.  The  card  of  the 

Future.  Linen  Finish,  latest  production,  easy 

shuffling,  35c 

Society,  Sultan,  Clan  Tartan  Series.  Hand- 

somely boxed,  gold  edges,  exclusive  and  dainty, 

picture  backs,  large  assortment,  50c. 

We  make  markers  for  every  kind  of  game. 

For  samples  and  quotations,  also  designs 

for  special  clubs  and  advertising  cards,  write 

A.  O.  HURST 

ORDER    FROM 
YOUR 

JOBBER. 
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FINE    LEATHER    GOODS 
We  have  the  finest  and  best  line  of 

LADIES'  BAGS,   WALLETS,  PURSES,  ETC. 
Newest  Designs     —     Leather  and  Frames    —    Real  Value 

MEMORANDUM, 
ADDRESS, 
PRICE, 

LOOSE  LEAF, 
COMPLETE 

ASSORTMENT 

BROWN  BROS.,  Limited, 5I  -53  *»"■*.■*,  TORONTO 
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GAGE'S Writing  Tablets 
Every  dealer  will  find  it  to  his  interest  to  carry  a  full 

stock  of  our  Tablets,  and  in  connection  therewith 

one  of  the  handsome  Tablet  Display  Stands  shown  here. 

Full   particulars   how   to   secure    this   Assortment    of 

Tablets  and  Display  Stand  sent  oh  receipt  of  post  card. 

W.  J.  GAGE  &  CO.,  Limited 
Manufacturing  Stationers 

82-94  Spadina  Avenue         -         -         Toronto 
Paper  Mills  at  St.  Catharines. 
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PIERCED  BRASS 
"METALOGRAPHY" 

The 
Most 

Popular 
Novelty 
of 
Recent 
Years 

Your 
customers 
will  be 
asking 

for  it. 
Put  the 
line  in. 

We  offer  an  assortment  for  $27.15 
Consisting  of 

78  Pieces  of  Brass,  Stamped  -  13  Outfits  Complete 

Some  Fringe  and  Materials  -  2  Display  Pieces 

and  50  illustrated  circulars 

Send  for  one  now.      It  makes  a  fine  display. 
You  do  not  have  to  carry  a  large  stock,  as  we  are  prepared  to  ship  promptly. 

Send  for  Catalogue  and  Instructions. 

The  Largest  of  its    kind    Published. 

YOUNG  BROS. 
485  King  St.  West,  Toronto      Niagara  Falls,  N.Y. 

METALOGRAPHY 

"PIERCED  BRASS" 

MANUFACTURERS  OF 

FANCY  GOODS  PYROGRAPHY 

XMAS  NOVELTIES  WOOD  FOR  BURNING 

SEND  FOR  CATALOGUES. 
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JOHN  F.  SHAW  &  CO.  Ltd.  3,  Pilgrim  St.,  E.C. 

Shaw's  Children's 
Annual 

Thirty-sixth  year  of  issue,  1910. 

Our  Darlings 
Every  Child  loves  it.  Splendidly 

illustrated  with  24  full  coloured  Chri- 
mos  on  Green  Mounts,    plate    sunk. 

With  many  other  fine  pictures  by 
the  best  Black  and  White  Ariiots. 

3/-  Chromo  Boards. 
3/6  Cloth,  Bevel  Boards. 
5/-  Cloth,  Gilt  Edges. 

"Short  stories,  coloured  pictures,  and 

everything  to  make  children  happi ." —Daily  Express. 

The  Best  Lives  of  King  Edward  VII.  and  King  George  V. 

New  Scripture  Picture  Books. 
Lone  Ago  In  Bible  Lands. 

Old  Testament  Stories. 

Suffer  Little  Children. 
New  Testament  Stories. 

Written  by  Catharine    Shaw. 
Illustrations  in  oolour  and  Black  and White  by 

Ambrose    Dudley. 

Bevelled  Boards,  'Xlft 
Green  Edges.  °/w    Net. 

These  Books  with  their  60  Illustrations, 
24  of  which  are  in  Colours,  mow  t"d 
on  green  plate  sunk  mounts,  will  be 
the  best  Children's  Book  of  the  year. 

The    Warrior    King. 
Old  Testament  Stories. 

Bible  Stories. 
Old  and  New  Testament  Stories. 

Come  Unto  Me. 

2/-  Net. 
The    1  and    of    Promise.    Ruth. 

1/6  Net. 
In  the  Lion's  Den. 1/-  Net. 

The  Story  of  Jabob. 

| 

■  ?~5 

P P 

k- .fai  ■'..-' ' 

- .  - ;   . 
V;V'A  i 

The  Good  Shepherd.  Living  Waters. 

nthe  L-xid  of  Pruraoh         The  Friend  of  God. 
The  Great  Physician.    Hosanna.  Good  Tidings. 
The  Story  of  the  Ark.    The  Story  of  Abraham. 

TheStoryofMo.es.  The  Story  of  Jesus.        The  Widow's  Mite    The. Partbles  of  Jesus.    Happy  Hours  with  Jesus.    The  Miracles  of  Jesus. 

The  Children's  Saviour.  6d.Net. 

King  Edward  VII., 
The  Peacemaker. 

By  Thomas  Paul. 
With  8  Coloured  Illustrations  and  16 
Black  and  White  on  Art  Paper. 

Cloth,  extra  gilt,  3/6 
Abridged    Edition,    Cloth  1/6      Also   in 

large  type  for  children  with  Coloured  Ill- 
ustrations, 1/-,  4to  size. 

Our  Sailor  King. 

By  A.  A.  Smith,  M  R.A  S-, 
with  preface  by  Sir  George   Birdwood, 

M.D.,  K.C.I.E.,  O.S.I.,  LL.D. 

With  8  Coloured  Illustrations  by  A. 
Pearse  and  W  E.  Evans,  and  16  Black 
.i  ii'-t  White  on  Art  Paper. 

Cloth,  Extra  Gilt.  3/6 

New  Adventure  Volume  for  Boys. 

BY  AIRSHIP  TO  OPHIR. 
By  Fenton  Ash,  Author  of  "The  Radium  Seekers,"  Etc. 
tions  by  A.  Pearse. Cloth,  Exlra    Gilt,  3/6. 

With  Coloured  Illustra- 

Tell  me  a  Story  Series.    ri^u"k"'3,wwii.".Co,,""d (Registered,) 

Cloth  Gilt,  Picture  Inlay.  II-    Paper   Boards,  Picture  Inlay,  9d. 

A  most  tastefully  produced  line  and  one  that  will  be  appreciated  by  all  buyers  of 
Juvenile  Books. 

1.  Pickles 
By  Yotty  Osborn.  Illustrations  in  Colour  and    Black  and  White 
by  W.  E.  Evans. 

Stories  of        2    Our  Regiments. 
By  Bertram  Ronaldson.    Illustrations  in  Colour  and  Black    and 
White  by  E  S.  Hardy 

Stories  from  the  3.  New  Testament. 
By  Catharine  Shaw.     Illustrations  in  Colour  and  Black  and  White 
Ambrose  Dudley. 

The  Story  of    4,  Ethel's  Adventures  in  the  Doll  Country. Bv  Clara  Bradford.       Illustrations  in    Colour    and    Black   and 
White  by  W.  E.  Evans  and  T.  Pym. 

Stories  from  the    5.  Old  Testament. 
By  Catharine  Shaw.     Illustration*  in  Colour  and  Black  and  White 
*>y  Abmbrose  Dudley, 

The  Story  of    6    The  Pilgrim's  Progress Illustrations  in  Colour  and  Black  and  White  by  Ambrose  Dudley. 

BILLIARDS    EXPOUNDED 
The  Standard  Book  on  Billiards. 

By  J.  P.  Mannock. 

Edited  by  S.  A,  Mussabini,  Editor  of  "World  of  Billiards." 

Vol.    1.  For  Beginners.  &c.    6/-    net. 
Vol.  2.  For  Player-.     With  all  the  latest  Strokes  illustrated,  6/-  net. 

Shaw's    Children's    Annuals    and  Picture  Boohs With  Coloured  and  Plain  Illustrations.    Chromo  Boards,    Cloth  Backs.    Beautiful  Presentation  Books  for  Children. 

New  and  Improved  Series,  with  Coloured  Plates  and  many  Black  and  White  Illustrations.     This  Series  includes  Stories  of  Adventure  and  also  Stories   in  Large    Type 
for  the  Little  Ones 

LITTLE  FROLIC 

With  COLOURED 

CHROMOS 
on  GREEN 

MOUNTS,      and 

many  BLACK  and 
WHITE 

Illustrations. 

21-  Chromo  Boards. 

2/6  Cloth. 

"  'Little  Frolic'    is 

a  charming  book 
with    large  type. 

and  will    fascinate 

children." 
—British 

Weekly. 

SOMETHING 
for 

SUNDAY. 
Being  Texts  for  painting 
with  Pictures  in  Outline. 
Selected  by    Catharine  Shaw, 

Price  1/-  each. 
18  Different  Packets. 
A  VEwY  POPULAR 

SERIES. 

18.  The   <  hildren's  Tab- ernacle, 

Being  Texts  and  Picture  of  the 
Tabernacle  for  painting. 

17.  The  Assorted  Packet. 
Giving  a    Selection  from  the 

most  Popular  Numbers. 

16.  Easy  Texts  for  Pi ick- 
ing  and  Painting. 

New     Packet  for    the    Little 
Ones. 

15.  Zion   heard  and    was 

glad. 

Texts    with     Pictures     more advanced. 

SUNDAY    SUNSHINE 
By  Catharine  Shaw. 

Wirh  Coloured  and  Black  and 
White  Illustrations. 

1/6  Chromo  Boards. 
21-  Cloth. 

"Full  of  good  Sunday  matter, 
with  Texts  for  young  colour- 

ists,  and  Bible  Pictures." 
-Daily  News. 

Works  by 

A.  T.  Schofield,  M.D. 
With  Christ  in  Palestine. 

With    12  Full-page    Illustrations 

Paper.  II-     Cloth  Boards.1/6  net. 
Leather,  21-  net. 

Also  uniform  with  the  above 
Volume. 

Yesterday,    To-day    and 
For  Ever. 

The  Latest  Book  on 
Etiquette. 

By   Mrs.  Humphrey,  the 
"Madge"  of  Truth.  More 

Manners  for  Men.    1/-  net. 
By  the  Same  Author 

Etiquette  for  Every  Day. 
Including  Courtship,  Marriage 
Parties,  &c,  )/-  net. 

Pointsi  Worth  Noting  for 

Women.  On  Dances,  Cor- respondence, &c,       1/-  net. 

THE  PILGRIM  SERIES  OF  TEXT  CARDS 

Beautifully  Coloured  Pictures  and 
Texts  printed  in  Gold  on    Green 

Mounts. 
No.  1.— New  Testament   Pictures. 
No.  2  —New  Testament  Pictures. 
No.  3.— Old  Testament  Pictures. 
No.  4.— Old  Testament  Pictures. 
Each  Packet  contains    12  Cards 

with  6  different  Texts  and  Picture*. 
Also  issued  as  Motto  Cards  for 

1911,  12  Selected  Texts. 

Useful  Series  of  Cookerv  Books,  containing  the  most  successful  Receipts  by  ELIZABETH  DOUGLAS. 

PUDDING  AND   PASTRY. CAKES  AND  BISCUITS 
SOUP  AND   SAUCE. 

New  Series  of  Cookery  Books,  Receipts,  both  Economical  and  Easy  of  Management.         1/-   eacn    net. 

THE  EMPIRE  SERIES    OF  PRIZE  AND  REWARD  BOOKS 

5/-,  3/6, 2/6, 2/-,  1/6, 1/-,  9d.  &  6d. 

WITH  COLOURED 

ILLUSTRAT  IONS. 

Full  List  will  be  seat  oa  application,  including  Stories  by  all  the  best  Au(hors:--G.  Ifauville  Fenn 
1  Everelt-Greeu,  Robert  Leighlon,  Sidney  C  Grier,  Brenda  Girvin,  L,  T.  Meade,  Catharine  Shaw,  Gordon 
Slables,  Fniily  S.  Holl,  Charles  Herbert,  Emma  Marshall,  Anna  Chapin  Ray,  Fred  Whishaw,  William  Le  Queui 
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The  "All-Seeing"  Eyes  of 
THE  NATIONAL 
CASH  REGISTER 

Will  see  every  cent  that  comes  in. 
Will  watch  every  cent  that  goes  out. 

Always  on  guard  against  mistakes. 
Will  see  that  every  transaction  is  correctly  recorded. 

Will  save  you  time, .  work  and  worry 

The  National  Cash  Register  records  every  financial  transaction  in  your  business — 
interests  your  customers.  Guards  your  profits.  Protects  your  clerks.  Makes  a  good  clerk  a 

better  one  — shows  up  the  duffers.  Tells  you  the  ins  and  outs  of  your  business  when  you  are 

in  or  out  of  your  store.  The  money  you  lose  "getting  along 

without  it"  would  soon  pay  for  your  National  Cash  Register. 
Nearly  900,000  merchants  have  proved  this  to  be  a  fact.  Let 
us  show  YOU-      We  can  do  it.     Write  for  free  literature. 

Our  big- Toronto  plant,  a  Canadian    enter- 
prise, saves  you  heavy  duty  over  foreign  Regis- 

ters.       We     demand     the     cleverest     mechanical 

brains   in   the   world,    employ  over   6000   people, 

and  make  97%  of  all   the   Cash  Registers 

sold.     That  is  why  the  National    guaran- 
tee to  make  a  better  cash  register  for  less 

money    than  any  other  house  in   the  world 

means  just  what  it  says. 

Ask  us — doing  this  puts  you   under 

no  obligation  to  buy. 

THE  NATIONAL  CASH  REGISTER  COMPANY 
F.  E.  Mutton,  Manager  for  Canada 285  Yonge  Street,  Toronto 
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The  DRYSDALE 
COMPANY,  Inc. 
209  State  Street  4 1  Union  Square  West 

Chicago  New  York 
OUR   LINES   OF 

CHRISTMAS  POST  CARDS 
(hand  colored) 

NEW  YEAR  POST  CARDS 
(hand  colored) 

CHRISTMAS  AND  NEW  YEAR 
FOLDERS 

(hand  colored,  special  designs) 

IDEAL  HEADS,  FIGURES  AND 
MOTTOES 

(in  7  x  9  size  for  framing)  and 

PANEL  LANDSCAPE  SCENERY 
are  being  shown  by 

THE  SUTCLIFFE  COMPANY 
of  Toronto 

You  will  consult  your  best  interests  by  inspecting  our 
line  before  completing  your  assortment  for  the  season. 

Yours  very  truly. 

The  Drysdale  Company 

FOR    BEST   VALUE*  IN 

SCHOOL  FURNITURE 
Write 

The  JAMES  SMART    MFG.  CO.,    Limited 
and  Winnipeg,   Man. Brockville,   Out. 

ART  SUPPLIES 
Wlnsor  &  Newton's  Oil  Colors "     Water  Colors "  "     Canvas 
"  "      Papers 

"  "     Brushes 
"  "      Boxes 

All  kinds  of  goods  for  artists:  Crayons,  Oils,  Mediums,  Easels  Studii  s  &c 

SBNO    FOR    CATALOGUE 

A.  Ramsay  &  Son  Co., 
MONTREAL 

Agents  for   WINSOR  &  NEWTON,  London 

Made  in  Canada" 
A  completely  equipped  factory  is  now  in  operation  in  Montreal 
to  supply  the  ever  increasing  demands  for  Carter's  Inks  and Adhesives  in  Canada. 

A  thoroughly  competent  force  has  been  at  work  some  time, 
first  however  having  been  schooled  in  the  home  factory. 
Dealers  can  therefore  rest  assured  that  exactly  the  same 
high  standard- that  has  always  characterized  these  products 
will  be  maintained  in 

Carter's   Inks  and  Adhesives which  are  MADE   IN   CANADA 

Carter's  Writing  Fluid  maintains  its  position  as  the  best  general  ink  for  office  and  home.      This 
and  all  other  Carter  staples  and  specialties  listed  in  New  Canadian  Price  List-      Copy  on  request. 

THE  CARTER'S  INK  COMPANY 
MONTREAL,      CANADA 

New  York  Chicago 
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BLACKIE  &  SON'S 

3d. 18  titles 
4d. 

6  titles 6d. 70  titles 

//  is  not  possible  to    adequately  describe  the  charm  and  beauty 
remarkably  cheap,  and  profusely  illus 

Blackie's    New    3d.    Picture    Books   A   new   up-to-date   series   Ml   of  coloured 

Blackie's  New  4d.  Picture  Books — a  new  up-to-date  series  full  of  coloured 

Blackie's    Popular    6d.    Picture    Books — No  better  6d.  books  have   ever  been 

Blackie's  Popular  Is.  Picture  Books—  oo  pages    20  fuiipage  coloured 
1/6  Pretty  Books  for  Little  Children 

An  exceptionally  attractive  series  of  novel  coloured  picture  books. 

The  Cat's  Cradle  Flip  and  Fuzzy  The  Alphabet 
The  Bunny  Book  DoU  Town  D  pl        Hour  picture8 The  Rabbits    Day  . .    .     _.  . .  __  .. .       _. 
Baby  Ballads  Little  Pickles  Holiday  Pictures 
Our  Happy  Home The  Black  Cat My  Pretty  Picture  Book 

The  Seventh    Year  of  Unparalleled  Success. 

The  Joy  of  Thousands  of  Chddren. 

Blackie's  Children's  Annual 
3s.  6d.  Picture  Boards.  Cloth  Gilt  5s. 

Blackie's  Children's  Annual  is  not  made  up  of  old  magazine  articles 
and  pictures  bound  together,  nor  is  it  issued  in  monthly  parts. 

Everything  within  its  covers  is  the  best  that  the  world  of  Art, 
Literature  and  Commerce  can  give  to  children. 

Last  year's  issue  went  out  of  print  early  in  December. 
This  year's  issue  cannot  be  reprinted. 

Blact\ie  &  Sons  Publications    can    be    had  from  all  Wholesale  Houses 
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Beautiful  Picture  Books 

6d. 70  titles Is. 36  titles Is.  6d. 22  titles 

of  these  volumes.      They  are   all  triumphs   of  the   printing  art, 
trated  in  bright  and   attractive   colors. 

pictures.  24-pp.  Attractive  limp  cover, 

pictures.  32-pp.  Attractive  limp  cover, 

issued.     All  new  matter.     No   old   pictures.     Splendid  value.     Good  bulk.     Attractive   covers. 

pictures   and   many   others— all   new. 

Three  Charming  Books 
Each  with  24  full -page  coloured 
pictures  by  S.  R.  Praeger.  Picture 
boards,  cloth  back,  2s.  6d. 

How  They  Went  to  School 
How  They  Came  Home  from  School 
How  They  Went  to  the  Seaside 

Tales  and  Talks  Series 
Most  attractive  Books  of  Stories,  Rhymes  and  Pictures  for 

little  readers.  Many  of  the  pages  are  in  full  colour.  Picture 
boards,  cloth  backs,  2s  6d.     Also  in  cloth  extra,  gilt,  3s.  6d. 
Mr.  Jumbo  at  Home  Tales  and  Talks  about  Children 
Tales  and  Talks  from  History  Tales  and  Talks  about  Animals 

Tales  and  Talks  for  Nurseryland  The  Little  Ones'  Book  of  Bible  Stories 
Tales  and  Talks  in  Nature's  Garden  Stories  from  Grimm 

Four  Books  by  Frank  Adams 
This  artist  is  unequalled  for  gaiety  and  freshness.  His  pictures 

delight  old  and  young.  Each  book  has  12  full-page  beautifully 
coloured  plates,  with  many  other  illustrations. 

Each  2s. 

Sam  the  Sportsman 
Old  Mother  Goose 

Simple  Simon 

The  Frog  Who  Would  A- Wooing  Go 

Blackie  &  Son,  Limited,     -     Glasgow,  Scotland 



10 BOOKSELLER  AND  STATIONER 

There's  satisfaction  in  handling'  a  line  of  goods  that 

has  been  tested  and  has  "made  good." 

DAVIDS' CELEBRATED  INKS 
will  meet  all  your  requirements.  Keep  a  liberal  stock 

of  OUR  Writing,  Copying,  Marking,  Show  Card  and 
Indelible  Inks.  We  also  make  Mucilage,  Paste, 

Sealing  Wax  and   Letterine. 
MADE   BY 

THADDEUS  DAVIDS  COMPANY 
NEW  YORK 

Established  1825 

BrOWfl.  ^^  Canadian 

Bros.  Ltd. 
Agents, 

TORONTO 

Your  Pen  From  Your  Pocket 

Will  Not  Slip  if  You 
Fasten  it  With  a 

SEVERAL  SIZES 
FITS     ANY    PEN 

Steel  •  -  5c 
German  Silver  10c 

Rolled  Gold    -    25c 

Show  Cards  for  counter 

display,  1  doz.  to  3  doz. 
clips  on  card,  according  to 
style  of  clip.   Sells  on  sight. 

DISCOUNT  TO  THE  TRADE  ON 
APPLICATION 

Consolidated  Safety  Pin  Co. 
DFPT.   1 

BLOOMFIELD,  N.J. 

You'll  Not  Be  Bothered 
with  complaints  of  corks  falling  out  if  you 
sell 

The  "NOAIfT  SAFETY  INKSTAND 
Has  a  neat,  "Squatty'  appearance  and  is 
made  in  the  finest  polished  crystal  glass. 

The  Cork  is  made  of  acid-proof  rubber,  and 

clamps  inside  and  outside  make  it  imposs- 
ible to  fall  out. 

A  handy  inkstand  and  a  strong  seller  at  all 

seasons.  Good  profit  for  to  the  retailer!  Of 
all  Canadian   wholesalers 

The  Weeks-Numan  Co. 

39-41     Park    Street 

NEW  YORK  CITY 

"Sports"  Playing  Cards 
Leaders   in 

a  second 

grade 
Good 

Luck 
and 

St. 

Lawrence 

LACROSSE    DESIGN 

Special  card  for  whist  players,  Colonial  Whist 

We  arc  headquarters  for  Playing  Cards— Made 
in  Canada  — Style  and  finish  equal 

to    Imported   Cards. 

Advertising  Cards  of  all  sorts,  Novel  designs 
Coated  Litho.  and  Book  Papers 

FOR  SAMPLES  AND  PRICES  APPLY 

CONSOLIDATED  LITHOGRAPHING  AND  MANU- 
FACTURING CO.,  LIMITED 

Successors    to    The    Union    Card    and    Paper  Company,  Montreal 
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Standard 
Commercial  Works 

CANADIAN    CUSTOMS     TARIFF 

HAND  BOOK. 

Enlarged    and    revised    to    date, 
Price,  $1.03 

MATTE'S  INTEREST  TABLES 

at  4  to  10  per  cent     Price,  $3  00 

MATTE'S  INTEREST  TABLES 

at  3  per  cent   Price,  $3.00 

HUGHES'   INTEREST  TABLES 

and  book  of  days  combined  at  3  to 

8   per   cent.    ..'   Price,    $5.00 

HUGHES'  SUPPLEMENTARY  IN- 
TEREST TABLES 

Price,  $2.00 

HUGHES'  INTEREST  TABLES 

at  6  and  7  per  cent.,  on  folded  card 
Price,  $1.00 

HUGHES'    SAVINGS    BANK    IN- 
TEREST TABLES. 

at   2J,   3   or   3J   per   cent.,   eacli    on 
separate   card      Price,    $1.00 

BUCHAN'S         STERLING        EX- 
CHANGE TABLES. 

Price,  $4.00 

BUCHAN'S   STERLING  EQUIVA- 
LENTS AND  EXCHANGE 

TABLES. 

Price,   $4  00 

BUCHAN'S  PAR  OF  EXCHANGE 
(Canadian) 

Mounted  on  card    Price,  35c. 

IMPORT  COSTS. 

A  new  Advance  Table  .  .Price,  $1.50 

THE  IMPORTER'S  GUIDE. 
Advance  Tables     Price,  75c. 

A  complete  citalogue  of  all  the  above  publications 

sent  free  upon  application. 

Morton,  Phillips  &  Co. 
PUBLISHERS 

115  and  117  Notre  Dame  St.  West.  MONTREAL 

N.B.-The  BROWN  BROS..  Ltd,  Toronto,  carry 

a  full  line  9f  pur  publications. 

Buyers'  Guide 

tor 

"  Standard "  Blank  Books THAT    CAN     BE    PROCURED   FROM    OUR    STOCK 

WE  NEVER  SELL  THE   CONSUMER  DIRECT 
Abstract    Tablets. 
\ddross   Books. 

Advertiters'       .Specialties       in 
Memo.    B'ks,    Diaries,  e.c- 

Bank    Pass    Books. 

Bankers'    Tab.    Tablets. 
Bill  Head  Pads. 

Bills    Payable    &    Rec.    B'ks. 

Blank   B'ks— See   Folio   B'ks 
Book-keeping    Blanks. 
Books  of  All  Kinds  to  Order. 

Business    Blanks. 

Butchers'    Order  Blanks. 

Butchers'    Pass   Books. 

Buyers'    Price    Books — Reg. 

Buyers'  Price  B'ks.  L'se  L'f 

C.O.D.    Exp.    Rec'pt    B'ks. 
Carman's   Boo.ks. 
Cash  Account   Books. 

Cash    Books — Printed    Head 
Cash    Sales   Books. 

Check    Books. 
Collection    Books. 

Columnar   Books. 

Combination  Cash  &  Ledger 

Combination  Record  &  Cash 

Books. 
Common    Sense    Ind.    Book. 
Composition   Books. 

Corp.   Stock   Books. 
Counter   Books. 

Cross   Section   Books. 

Cross    Section    Tablets. 

Daily    Journals. 
Desk   Blotting   Pads. 

Diaries — Standard . 
Dockets. 
Drafts. 

Drawing   Pads. 

Druggists'    Prescrip.    B'ks. 
Due   Ledgers. 

Dup.    &   Trip.    Note   &    Let. 

Heads. 

Dup.  &  Trip.    Order   Ecoks- 

Dup.    Bill   Heads. 

Dup.   Receipt   Books. 

Dup.   Scale   Books. 

Dup.   Tel.eg'h   Blanks. 
Empire   Note   Books. 

Empire    Order    Bjoks. 

Emp.    Sep.    L'f    Price    B'ks. 
Engagement   Books. 

Engineers'   Cross  Sc   B'ks. 
Engineers'    Field    Books. 
Eureka  Memo.  Books. 

Expense  Boo,ks. 
Ext.  Fine  Ad.  &   Visit  P  ks 

Fairbanks'    Scale   Books. 

Family    Expense    Records. 
Field  Books. 

Figuring    Books    &    Pads. 
Fine  Memorandum  Boohs. 
Flap    Memorandum    Books. 
Flat   Back   Inyoice   Books. 

Flat   Opening   Blank   Books. 

Folio  B'ks  of  every  conceiv- 
able   size,  bindfn?  &  ru  iog. 

Foolscap   Tablets. 
General    Pass   Books. 

Grocers'    Store    Order    B'ks. 
Grocers'    Pass   Books. 

Hinsdill's  Pat.  Sc't'ch  P'ds 
Hotel    Registers. 
Herbariums. 

Icemen's  Books. 

Indexed  Thru  Blank  Book 
(all  sizes). 

Indexed  Thru  Memo.  B'ks 
Indexes   for    Ledgers. 

Indexes— Shepherd's  Printed Position. 

Indexing    Special    B'ks. 
Insurance    Registers. 

Invoice   Books.- 

Invoice     Books— Flat     Back. 
Invoice  Copying   Books. 

Invoice   Records. 
Journal   Paper. 

Key    Index. 
Law   Registers. 
Ledger   Paper. 

Legal   Pads  &  Tablets. 

Letter  Copying   Books. 
Letter   Copying  Paper. 

Log  Tally   Books. 
Loose   Leaf   Ledgers. 

Loose  Leaf  Price   Books. 

L'se    L'f    Stud.    Note    B'ks. 
Lumber    Books. 

Manifold  Books  -  all  kinds. 
Memo.  B'ks.  tall  siz  -  s  &  styles. 

Memo.    B'ks — Indexed. 

Mdse.    Order   B'ks.    Dup. 
Mdse.   Order  B'ks  with  Stub 
Milk    Books. 

Miller's    Com.    Sense    Ind. 
Miniature  Blank   Books. 

Minute    Books. 

Money    Receipt    Books. 

Money    Receipts    B'ks — Dup. 
Notes. 
Oblong      Folio    and    Quarto 

Blank    Books. 

Oblong   Memo.    Books. 
Ordir    Books. 

Package  Receipt  B'ks.   Reg. 
and   Duplicating. 

Pass   Books. 

Pencil  Books. 

Perpetual   Diary. 

Pocket  Ledgers. 

Popular  Memorandum  B'ks. Quadrille    Ruled    Pads. 

Quadrille   Ruled   Tablets. Receipts. 

Receipt     B'ks— Duplicating. 
Receiv.    &   Disch'ing   B'ks. Record   Paper. 

Reference    Files. 
Remittance     Blanks— Dup. 
Renewable     Memorandums. 
Rent   Receipt   Books. 
°ent  Kec-iptB-oks    Dup 
Reporters'    Note    Books 
Roll    Books. 

Ruled  D.E.   Ledger  Paper. 

Ruled    Jour.    Paper.   2   cols. 
Ruled    Jour.    Paper,   3  cols. 
Salesmen's  Dup.  or  Trip. 
Order   Books. 

Scale    B'ks.    Reg.   &    Dup. 
School    Writing  Books. 

Scrap   Books. 

Scratch    Pads— Hinsdill's. 
Separate  Leaf  Ledgers. 

Separate    Leaf    Price    B'ks. 
Shepherd's  Pr't'd  Pos.  Ind. 

Shippers'    Records. 
Shipping  Receipt  Books  in 

Triplicate   Form. 

Shopping  List   Books. 

Standard   Diaries. 

Standard   Rev.    Note   B'ks. 
Statement  Tablets. 

Stenographers'    Books. 
Stock   Books  for  Mdse. 

Stock   Ledgers. 

Stock    Transfer   Books. 

Stockholders'   Lists. 
Students'   Note   Books. 

Suspense   Ledgers. 
Scratch    Books   &  Pads. 

Tabulating   Tablets. 

Tally   Books. 

Telegraph  Blanks.  Duplicat- 
ing   and    Triplicating. 

Time    Books. 

Travellers'    Expense    B'ks. 
Trial   Bal.   B'ks   &   Paper. 
University    Note    Books. 
Universal   Order   Books. 

Vest   Pocket   Memo.   B'ks. Visiting    Lists. 

Warrants    on   Treasurer. 

Waybill  Copying  Books. 

Wedding    Lists. 

Weighers'    Scale    Books. 

H OOSE   LEAF   DEVICES of  all  kinds  have  been  added  to  above  assortment. 

SEND  FOR   SPECIAL  CATALOGUE  OF  THIS  LINE. 

BOORUM  &  PEASE  COMPANY 
HOME  OFFICES:  Bridge.  Front  and  York  Sts..  Brooklyn.  N  Y.  FACTORY:   Brooklyn.  N.Y  . 
SALESROOMS  :    109-111   Leonard  St  .   New  York.     220  Devonshire   St..    Boston.      Republic 

Building.  State  and  Adams  Sts..  Chicago. 

^PFCI  A  I       Tne    be8t  offer    in  Blank  Books  is  a    Frey    Patent   Flat    Opening     Book— jrLv,lnL     bound  in  full  sheep  ends  and  bands  with  Byron  Weston's  Paper. 
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THE    MERMAID 
AS  A  SYMBOL  FOR 

DRAWING  INKS 

was  first   used    by   us     in   an    advertisement   in    "The    Architectural    Record"    for    August,    1903,   as    above.      Thus    in    this 
as  in  all  other  matters  relating  to  Drawing  Inks, 

Higgjins'  American  Drawing  Inks blaze    the  way  for  those  who  find  it    easier  to    copy  than    create.     Year  by  year  these  splendid  inks  have  gone  on  their  way 

constantly  gaining  new  admirers  while  retaining  old  friends,  seeming  to  thrive  on  so-called  self-styled  "competition." 

HIGGINS'  AMERICAN  DRAWING  INKS  have  sold  more  largely  during  the  past  year  than  ever  before  in  their  history. 
This  has  been  due  in  a  great  measure  to  our  liberal  policy  of  advertising,  and  to  absolute  fair  dealing  with  our  friends 

in  the  trade,  but  above  all  to  the  unapproachable  high  quality,  standard  and  reputation  of  these  inks,  which  have  made 
them  from  the  beginning  and  always 

The  Standard  Liquid  Drawing  Inks  of  the  World 

WRITE  FOR  PRICES 

CHAS.  M.  HIGGINS  &  CO. MrJ„cinf:rr.""dof  Inks  and  Adhesives 
NEW  YORK CHICAGO LONDON 

MAIN  OFFICE:  271  Ninth  Street 

FACTORY  :  240-244  Eighth  Street }  BROOKLYN,  N.Y.,  U.S.A. 
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Higjiins'  Inks  I  ™A  Adhesives 

LONDON  BRANCH,  11  FARRINGDON  AVENUE,  LONDON,  E.C.- (Store  and  Bastnuot.  each  25  1  73) 

THE  HIGGINS  INKS  AND  ADHESIVES, ^through"  honest  merit  in  their  origin- 
ality and  quality  and  honest  American  enterprise  and  push  in  their  exploitation,  have 

penetrated  to  the  most  remote  points  of  civilization,  until  now  they  are  well  known  and 

largely  used  in  Canada,  Central  and  South  America,  Mexico,  Great  Britain,  South 

Africa,  Australia,  New  Zealand,  Philippines,  Japan,  China,  Norway,  Sweden,  etc.  ; 

etc.;  as  well  as  ever  maintaining  their  unique  position  in  their  birthplace,  the  United 
States  of  America.  The  home  trade  has  always  shown  its  appreciation  of  and  reliance 
on  these  goods,  and  it  will  always  be  our  effort  to  merit  the  confidence  of  the  trade  in 

every  respect. 

WRITE  FOR  DISCOUNTS 

CHAS.  M.  HIGGINS  &  CO. M"r!u"ac°ur«r.nof  Inks  and   Adhesives 
1«nuf«ctur«ri  of 

NEW  YORK CHICAGO 
LONDON 

MAIN  OFFICE:  271  Ninth  Street 

FACTORY:         240-244 S££2}  BROOKLYN,  N.Y.,  U.S.A. 
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THROWA  SPRAT 
TO  CATCH 

A  MACKEREL 
^^D 

It's  no  use  our  advertising  here  or  you  tak- 
ing the  Bookseller  and  Stationer  if  you  do 

not  read  the  advertisements  and  try  the 

goods  we  offer  you.  Just  now  we  are  par- 
ticularly interested  in 

Private  Christmas  Greeting  Cards 
There's  money  in  this  line.  That  is  why  we 
are  in  it  and  we  want  you  along  with  us,  too. 

"Throw  a  Sprat  to  Calch  a  Mackerel" 
and   send   us   a  Post  Card.     We  will  tell 
you  all  about  the  line.  Sj 

LONSDALE  &  BARTHOLOMEW,  Ltd. 
300  St.  James  Street,        -       MONTREAL 

-i-O   •    J 

fl          jriiii'ii 

W«fr 
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IN     LOVE    WITH     ONE'S    WORK 
THIS  love  of  one's  work  is  at  the  root  of  all  success.  The  proportion  of  successes  to  failures  in 

business  life  is  in  a  very  decided  minority,  and  if  we  reckon  the  partial  failures  and  the  milk-and- 

water  successes,  the  ratio  dwindles-  Success  to  a  marked  degree  can  only  be  obtained  by  the 

man  who  is  really  in  love  with  his  work.  It  is  not  sufficient  to  be  content  or  fairly  well  satisfied  with  the 

returns  of  one's  work,  or  to  make  just  enough  effort  to  keep  out  of  trouble.  Big  dividends  will  never  be 
made  or  big  businesses  built  up  if  one  regards  work  as  a  necessary  evil,  something  to  be  endured  and  for- 

gotten at  the  earliest  possible  moment  or  when  the  shutters  are  down.  Show  me  the  man  who  is  really  in  love 

with  his  work,  his  business,  his  profession— his  job — and  you  will  point  to  the  man  who  is  bound  to  rise  to 
success  by  reason  of  his  enthusiasm,  his  vitality,  his  imagination,  and  his  breadth.— George  h.  frost,  in  n,  organic. 

We  carry  stock  of  the 
following  goods  in  Toronto— 

Acme  Staple  Binders  and  Staples. 
Modern  B  Pen  and  Pencil  Clips. 
Fulton  Rubber  Type  Goods. 
Ink    Pads,    Daters,    Sign    Markers    and 

Business  Outfits. 

Pullen's  No- Blot  Ruler. 

Radcliffe's  Playing  Cards  and  Score  Pads 
Smigel's  Desk  Pads. 
Rival  Fountain  Pens. 

Raven  Stylo  Pens. 
Karmo  Stylo  Pens. 
Spiro  Steel  Files  and  Clips. 

We  can  quote  you  on  any  of  the  above  lines  f.o.b.  factory  or  f.o.b.  Toronto- 

A.  R.  MACDOUGALL  3L  CO. 

The 

5\e 
a J.  p. ff       NON-LEAKABLE FOUNTAIN    PEN 

FITTED    WITH    14-CARAT    GOLD    NI3.      Can    be    carried    in    any   position    and  will    not  leak. 

Sole  Makers  :  JEWEL   PEN   COMPANY,    102,  Fenchurch   St.,   London,   England. 
Specialties  :    Pens   of   all   Kinds   and   Patterns    made   for  the    trade. 

Free  Samples- To  the  Trade  Only 
You  are  a  pretty  good  judge  of  blotting  papers,  so  we  have  no  hesitation  in  requesting  you  personally  to 
test  our  line.  We  are  the  largest  exclusive  manufacturers  of  Blotting  Paper  in  the  world,  and  we  know  you  will 

want    to    sell    our    line    after    you've    seen    and    tested    samples    of 

"STANDARD"  BLOTTING 
And  you  can  sell  a  whole  lot  more  blotting,  too,  by  teaching  the  advertising  value  of  a  neatly  printed  blotter  to  your 

fellow  merchants.  Just  take  around  a  few  samples  of  "Standard"  Plain  and  Fancy  Blottings  and  advocate  the  use  of 
advertising  blotters  to  be  enclosed  in  letters  to  customers  and  prospects.  Stationers  everywhere  are  increasing  greatly 
their  sales  of  blotting,  and  general  lines,  too,  by  following  this  plan.   Try  it.   But  FIRST— WRITE  US  FOR  SAMPLES. 

Standard  Paper  Manufacturing  Co., 
Richmond,  Va. 

U.  S.  A. 

Agencies  in  Toronto,  Montreal  and  Winnipeg 
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^KEEP  UP-TO-DATE^ 
In  stocking  up  in  Picture  Post  Cards 
the  wise  retailer  is  always  on  the  look 

out  for  genuine  novelties,  and  he  can- 
not afford  to  overlook  the  new  line  of 

MESSAGE  CARDS 
for  which  we  are  Sole  Agents  in  Canada. 

These  cards  are  attractively  gotten 
up  in  a  large  variety  of  designs,  and 
carry  loving  and  other  messages  in 
snappy  and  readable  rhyme.  Ask  for 
samples  and  prices. 

We  are  also  agents  for  the  series  of 
celebrated  DRYSDALE  FANCY  CARDS, 

and  we  stock  the  latest  ideas  in 
MOUNTED  MOTTO  CARDS. 

Let  us  hear  from  you    TO-DAY 

The  Sutcliffe  Company 
177   YORK  STREETI 

TORONTO,  ONT. 

"MADE   IN   CANADA" 

OUR  REVISED 
CATALOGUE 

should  interest  every  printer, 
lithographer  and  paper  dealer 
in  Canada.  Your  daily  de- 

mands for  Bond  and  Ledger 
papers  can  be  increased  by 
your  having  a  full  knowledge 
of  the  many  kinds  of  paper 
we  manufacture  and  which 
we  fully  describe  in  our  new 
catalogue.  Get  in  touch  with 
our  papers.  There  is  good 
profit  for  you  in   every  sale. 

The  ROLLAND 
PAPER    CO.,  Limited 

General  Offi  ;es 

Montreal,  Que. 

Mills  at 

St.  Jerome,  Que. 

National  Be 
.ANK 

OOKS 

TRADE MARK 

FORMERLY  the  SIMPLEX LOOSE  LEAF  PRICE 
BOOKS  were  bound  in  Black 

Cowhide  Seal  only.  They  are 
now  made  in  all  the  regular  sizes 
and  thicknesses,  bound  in 
American  Russia,  select  buffing, 
lined  with  cloth.  This  gives  a  book 
of  fine  appearance  and  excellent 
wearing  qualities  at  a  lower  price. 
This  will  doubtless  add  new 

impetus  to  the  already  very  pop- 
ular line. 

Ask  For  Catalogue. 

National  Blank  Book  Co. 
HOLYOKE MASSACHUSETTS 

The  Northern  Mills  Co. 
PAPER    MANUFACTURERS 

PRINTING 
AND 

WRITING 
PAPERS 
Super-calendered,  Velvet  and  Machine 
Finished  Book,  Litho  and  Antique  Print- 

ing, Engine  Sized  Writing  and  Envelope 
Papers,     White    and    Tinted    Bond. 

Typewriter  Papers  (Glazed  and  Rough 
Finished, )    Envelopes,   Bill    Heads,  etc. 

Ask  for  "Canadian  Bond,"  "Provincial 
Bond,"  "Adelia,"  "  Northern  Mills," 
and     "Federal      Writing  Manilla." 

Head  Office,  Montreal,  278  St.  Paul  St. 
Mills,  St.  Adele,  Que. 
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This  Pen  is    a    Part  of   the  Pocket    or   Desk    Equipment  of   Every 
Well-Provided  Person 

The  Stationery  trade  is  responsible  to  the  public  for  a  good  fountain  pen.  Water- 

man's Ideals  are  the  best  that  can  be  made.  Durability  and  accuracy  can  be  obtained 
only  from  the  finest  materials  and  the  most  careful  workmanship,  such  as  are 

employed  in  the  making  of  this  pen.  The  satisfaction  given  by  fountain  pens  of  our 

make,  during  the  past  quarter  century,  makes  them  the  standard  of  all  writing  imple- 

ments.     In  three    styles — 

Regular,    Safety    and  Self -Filling 
366  patterns  and  sizes.      34  varieties  of  pen  points  in  each  size. 

Write  for  our  handsome    84    page    illustrated   catalogue  and  selling    suggestions. 

An  important  stationer's  line    that  will  bring  you  many  profitable  customers. 

Montreal,  and  St.  Lambert,  P.Q. 

The  Largest  Fountain  Pen  Manufacturers  in  the  World. 

Kingsway,   London 
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Size  No. 

12  V.S. 

WatermajisffifountainPen 
Illustrations  actual  size! 

Safety  Type 
Xo.  12.  V.S.,  Plain.. $3.(0 

Can  be  carried  in  any  position,  filled  with  ink.  and  cannot  spill. 
t  he  cap  screws  on  and  seals  the  barrel,  ink  tight. 

No.  12,  V.S..  Go'd  Hands  (As  Illustrated) $ 4.00  Xo.  412.  V.S.,  Silver  Filigree.  .§.5.50 

SIZES  AVD  STYLES  OF  THE  STANDARD  CONE  CAP  HOLDERS 
Straight  and  To  per  Cap  Holders  IV!  a  tie  in  Same  S(  ale  cf  Sizes 

Made  also  in 
larger  sizes. 

Size    "I  O 
No.     1<£ 
Xo.  2  size  gold  pen. 

No.  U   $2  51 
No.  13   3  50 

Style  :  Plain  Black.    This  style  in  the  six  sizes  shown. 
No.  II   $1.  II  No.  Hi   $i>00 
No.  15   Vim  Xo.  17.  .  .  ...     7.MJ 

Also  Chased.  Mottled  or  Cardinal  at  same  prices. 

Xo.  18   $8.00 

Size    1   Q 
No.     1  O 
No.  3  size  gold  pen. 

Style:  Chased,  G  dd  Uounted.  Plain  Middle  Band.     18-Karat  Filled.    This  style  in  the  six  sizes  shown. 
Xo.   12.  G.M.M.  .  $350  No.  14,  G.M.M.      $5  00  No.  16,  G.M.M.  .  $7.00  Xo.  18,  G.M.M.  .  $9.00 
No.  13.  G.M.M.  .     450  Xo.  15,  G.M.M.  .    6,0 J  Xo.  17,  G.M.M.  .    8.03 

Size    "I    A 
No.     X^t 
Xo,  4  size  gold  pen. 

Style:    Cardinal,    *  with  Clip-dp.    Tills  p3n  ussd  largely  for  ped  ink,    This  style  in  the  six  sizes  shown. 
Xo.  12   $.'.5(1  No.  14   $100  Xo.  IB   $8.00  Xo.  18   $8.00 
Xo.  13     3  50  Xo.   15     5.IHI  Xo.   17      7.00 

A'so  Plain  Black,  Chased, or  Mottled  at  same  prices.      German  Silver  Clip  adds  25c  to  all  prices. 

15 Sizs 
No. 

No.  5  sizs  gjld  pin. 

No.  12,  G.M....$1.51 
Xj.  13.  G.M....  4  50 

Style:    Gold  Mounted,    Chased  Bands,  with    Olip-Cap.    This  style  in  the  six  sizes  shown 
Xj.  11,  G.M.... $5,110  Xo.  Hi.  G.M. . .  .$7.01)  No.  18,  G.M. . .  .$9.00 
No.  15.  G.vt         6.00  Xo.  17,  DM,...  8  no 

*Gold-Filled  C.ip  adds  $1.00  to  all  prices  ;    Solid  Gold  Clip  adds  $2.00  to  all  prices. 

N0ze16 
X'o.  0  size  gold  pen. 

No. 412,  Fil....$5.00 
Xo.  113,  Fil  Xot  made 

Style:    Filigree,    sterling  Silver  with  "Clip-Cap.    This  style  in  five  sizes  shown. Xo.  411,  Fil.... $7.00  No.  416,  Fil....  $9.50  No.  418,  Fil. ..  .$12.00 
Xo.  415,  Fil....    8.50  Xo.   417.  Fil. ...11.(10 

Mounted  on  Back  or  Cardinal  Holder-     'Sterling  Silver  Clip  adds  50c  to  all  prices. 

17 Siz* 
No. 

Xo.  7  size  gold  pen. 

Style  :    Gold  Mounted  Cap    (chased  or  pain  band.)  This  style  in  the  six  sizes  shown. 
Xo.  12,  G.M.  Cap.  $3  50  Xo  14,  G.M.  Gap  $5.00  Xo.  Hi,  (CM  .  Cap.  $7.00  Xo.  18,  G.M.  Cap.  $9.00 
No   13,  G.M.  Cap.    4,50  No.  i5,  G.M.  Cap.    fi.00  No.  17,  G  M.  Cap.   8.00 

Plain  Black,  Chased  or  Mottled  finish, 

SELF-FILLING   TYPE. 

?i"  12  S.F. 
Made  to  fill  direct  from  the  ink  bottle  by  suction. 

This  pen  has  all  the  superior  qualities  and  patented  parts  of  the  reguTar  styles  at  Waterman's  Ideals  in  addition  to  being  so  made 
Made,  also    in   sizes  that  by  a  mere  "press  on  the  globe"  It  can  readily  be  filled  in  less  time  than  it  takes  to  tell  it. 
14,  S.F.-15,  S.F.  Xo.  12,  S.F....$2.50  Xo.  1),  K.F....$4.00  No.  15,  S.F. ...$5.00 
Our  suggestions  for  stock   assortments  of  various   quantities,  trade   discounts,   terms  and  complete    information    with  fully   illustrated 
catalogue  of  the  entire  line,  will    gladly  be  forwarded  upon  request. 

Waterman's    Ideal    InK 
is  the  best  grade,  for  fountain  pen    or  general   use,    that   has  ever   been   produced.     We    cordially   invite  your   inspection  and   desire   the 
opportunity,  to  forward  to  you  our  Ink  Catalogue.     Special  terms  on  1  to  5  Gross  Assortments. 

L.  E.  Waterman  Company,  Limited.  -  -  Montreal  and  St.  Lambert,  P.Q. 
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There  are  several  Good  Reasons    why    you 
should    handle 

Thaddeus  Davids'  Inks 
Mucilage,    Paste, 

Sealing  Wax,  Etc. 
All  our  products  are  unconditionally 

guaranteed    as   to 

Quality 
And,  as  we  are  the  only  concern 

manufacturing  a  line  of  standard 

quality  who  have  not  advanced 

prices,  you  stand  to  make  a  much 
better 

Profit 

Our  new  style  of  bottles  will  please 

you  as  they  are  a  distinct  departure 

from  the  usual  shape.  They  not 

only  look  better,  but  are  much  more 

convenient   for   pouring. 

Write  us  for  business  literature  and 

advertising   signs. 

As   £M.ar\   'Uwain  would   say  —  We    are     85    years    young  —  Established    1825. 

THADDEUS  DAVIDS  CO. 
NEW  YORK,        -        U.S.A. 

Brown  Brothers,         -         -        Toronto,  Ont. 
Canadian  Agents 
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APPLY    HERE    FIRST    AND    SAVE    TIME 

GEO.  WRIGHT  &  CO. 
REQUISITE  HOUSE 

Bayer  St.,  Golden  Lane,  London 

IS    THE  HEADQUARTERS  FOR    ALL    UP-TO-DATE   STATIONERS'  SUNDRIES 
SCHOLASTIC  AND  COMMERCIAL     Jt  **     HOME  AND  EXPORT 

New    Catalogues   upon  Application 

CANADIAN   AGENTS 

JAPANNED  STEEL 
Retails    from    3/6    with    index 

and  record  cards  complete. 
See  our  Deed  Box 

Factory  List 

A.  R.  MacDougall  C&  Co. 
42  Adelaide  St.  West 

Toronto 

Surveying  Instruments      Steuber's  Waterproof  Drawing  Ink 
The  Standard 

Drawing  Inks  of  the 

World 

Steuber's  Drawing 

Ink  is  rapidly  gaining  fav- 
or amongst  Draftsmen. 

Manufactured  in  England 

under  an  entirely  new  for- 
mula, we  are  enabled  to 

present  this  Ink  to  the 
trade  with  the  assurance 

of  larger  profit  than  have 
ever  been  obtained  on  this 

class  of  good  before,  and 

at  less  cost  to  the  con- 

sumer, with  equal  satis- 
faction. 

Write  for  full  partic- 
ulars and  prices  now. 

We  are  the  only  English  Firm  manufacturing 

Surveying  Instruments  located  in  Canada.  This 

is  one  reason  why  we  are  able  to  offer  high  class 

instruments  at  a  moderate  price.  When  next  you 

get  an  enquiry  for  a  Transit,  Level,  Compass,  or 
any  other  Field  supplies,  send  your  enquiry  to  us, 

and  we  will  cheerfully  give  you  all  information  and 

quote  prices. 

In  any  case  send  for  our  catalogue  at  once. 

Address  :-- 

E.  R.  Watts  &  Son 

^ 

200  Wellington  Street 
Ottawa,  Ont. 

408  Portage  Avenue 
Winnipeg,  Man. 
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Buy  From  The  Actual 
Makers 

Established  over  70  years. 

M  J.  SMITH   LM 

scS  DIAR] 
DIARY. 

OVER  200  VARIETIES 

For  the  Office,  Home  and  Pocket, 

COMMERCIAL 

STATIONERY 

Account  Books,  Letter 

Copy  Books,  Ivory  Metallic 
Books,  Manuscript  Books  of 
all  kinds,  Paper  of  all  classes. 

FANCY  LEATHER  GOODS 

of  all  descriptions. 

Writing  and 
Sketching 

Albums 

Autograph 

Albums 

Scrap  Books 

Newspaper 
Cuttings 

FOUND  AT  ONCE" 
NOTE    BOOKS    AND    DIARIES 

with  pencil  which  fits  into  clip   in   centre    of 
the  book  and  thereby    registers  the  last    page 
used. 

ALL  OUR  OWN  MANUFACTURE. 

T.  J.  &  J.  Smith,  Ltd. 
26  Charterhouse  Square,        London,  Eng. 

Evidence 

LL  I  Just  drop  you  this 
line  to  say  that  I  am 
not  going  to  buy 
Wall  iPaper  until 
September.  I  assure 
you  I  will  not  buy 
until  I  see  the 
Staunton  Line,  as 

your  line  made  me 
more  money  and 
was  a  quicker  seller 
than  any  I  had  last year.  J  J 

— so  writes  one  of  the  largest 
dealers  in  Western  Ontario. 

Can  YOU  afford 

to  buy  without 
seeing  this  line  ? 

If  our  traveller  hasn't  reached  you,  he  will  soon. 

Stauntons  Limited 
Wall  Paper  Manufacturers 

933  Yonge  St . ,   Toronto 
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The  British  Domino 
PATENT  8436 

All  Uniform 

All  one  solid  block 
of  Ebonite. 

Spots  cannot 
wear  off. 

No  Rivets. 

In  Black,  Navy, 
Red,  Green, 

Sky,  Etc. 

The  British  Domino 

We  have  placed  upon  the  market  a  new  BRITISH  DOMINO.  The  FOREIGN 

MAKE  now  in  use  after  a  few  months'  wear  develops  IMPERFECTIONS,  making 
a  straightforward  game  almost  impossible. 

TYPICAL  IMPERFECTIONS 

The  Loose  Rivet The  Jagged  Joint  The  Chipped  Bone 

The  British   Domino — now   made  in  one  piece  of  Solid  Ebonite 

-holds   the  field. 

NO  RIVETS  to  scratch  the  table  or  tear  the  cloth.  THE  SPOTS  cannot  wear  off. 

THE  COLOR  does  not  change  or  get  yellow. 

CHEAPER PRETTIER MORE  DURABLE 

The  Hayburn  Company 
Inventors,   Patentees  and   Manufacturers 

1,   MITRE  COURT,  CHEAPSIDE,   LONDON,    E.  C. 
  "AM   :   

I 
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HAVE  YOU  CONSIDERED 
the  vital  points  which  make  for  successful   selling  ? 

Three   of   these   are  worthy  of   your  consideration! 

The  Manufacturer 

and 

His  Reliability 

Standard  from 

the 

Users'  Viewpoint 

The  Interest 
of 

the  
Dealer 

Under  conditions  which  are  without  parallel,  the 

largest  plant  in  the  world,  for  the  manufacture  of 

high-grade  writing  papers,  is  successfully  operated. 

There,  by  combining  the  highest  artistic  and  mechani- 

cal skill,  the  justly  celebrated  "CRANE  PAPERS" 
and  the  artistic  productions  of  the  EATON, 

CRANE  &  PIKE  CO.  are  made. 

The  reputation,  won  by  merit  and  maintained  by 

continually  advancing  to  higher  degrees  of  excel- 

lence, has  been  the  result  of  efforts,  requiring 

years  of  study  and  care.  Users  have  learned  to 

know  the  "MADE  IN  BERKSHIRE"  papers 
and  ask  for  them. 

The  line  is  extensive  and  varied,  and  priced  so 

that  liberal  profits  are  insured  the  dealer,  who 

may  reach  all  users  of  fine  stationery,  even  those 

of  moderate  means.  Our  extensive  magazine 

advertising  and  other  helps  have  made  business 

for    the    dealer. 

Do  these  facts  interest  you  ?     We  co-operate  with    and  aid 

the    dealer    to    sell   the   goods    backed    by    our    reputation. 

Eaton,  Crane  &  Pike  Company 
New  York  Office, 

PITTSFIELD,  MASS. 

225  Fifth  Avenue, Brunswick  Building 
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Haven't  You  Experimented 

Long  Enough ?" 

YOU  DO  NOT  NEED  ANY  KIND  OF  A  DROPPER  TO  FILL  THE 

ONOTO  FOUNTAIN  PEN 
"  The  Pen  that  fills  itself  and  cannot  leak  " 

The   idea    of    filling   a   Fountain    Pen  with  a  mussy,   fussy,  ink-besmearing 

glass  filler  is  rapidly  becoming  obsolete.     The  "  Onoto  "  eliminates  this  evil. 

The  "Onoto"  fills  itself  by  vacuum.     Every  pen  is  guaranteed. 

"Satisfaction,  new  pen,  or  money  back." 

Are  you   pushing  "ONOTO"  Pens?     If  not,  write  to-day  for  descriptive   booklet 
and  introductory  proposition. 

ONOTO  PEN  CO.,  261  Broadway,  New  York 
Canadian  Offices :   332  Craig  Street  West,  Montreal 
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COPPCLARKOGRAM 
to  the  trade 

in  Canada 
We  can  supply  complete  lines  of 

OFFICE    STATIONERY 
Blank  Account  Books 

Receipt  Forms 
Bill  Books 

Envelopes 
Etc.,  Etc.,  Etc. 

Bill  Books 

Writing  Tablets 
Foolscap  Papers 
Blotting  Papers 

All  Kinds  of  Scholars'  Requisites  and  School  Supplies 

"Crucible"  Pens 
Eighteen  Different  Patterns 
For  all  kinds  of  writing 

ONCE  USED  ALWAYS  USED 

Complete  Lines  of 
Office  Stationery 

"Dominion"  Diaries 
FOR  1911 

OFFICE  AND  POCKET 

Descriptive  Catalogue  with  Prices  on  application. 

"Archive"  Files 
Are  The  Best Flags 

Dominion,  Ensign,  Union  Jack, 
Stars  and  Stripes,  Etc. 

10  SIZES. 

Welcome  Flags  for 
Celebration  Purposes 

Send  for  prices — they  are  right 

OPEN  ORDERS 
All  ORDERS  entrusted  to  us  for  selection  of  goods  required  will  receive  very  special  atten- 

tion, as  we  aim  to  make  this  class  of  order  the  means  whereby  our  customers  will  receive  the  most 
SALEABLE  GOODS  and  become  permanent  purchasers  from  us. 

A     TRIAL    ORDER    WILL    CONVINCE    YOU 

ESTIMATES  GIVEN  FOR  ALL  KINDS  OF  PRINTING  AND  LITHOGRAPHING 

The  Copp,  Clark  Company,  Limited 
TORONTO 

Publishers,  Booksellers,  Lithographers  and  Manufacturing  Stationers 
OFFICE  AND  WAREROOMS  : 

64-66  Front  Street  West 
MANUFACTORY: 

495  Wellington  Street  West 
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UllklT'C    Round nun  1  d  pointed PENS 
RECEIVED  THE  ONLY 

THEY 

DON'T SCRATCH,    BLOT 

OR  SPURT 

COLD   MEDAL 
AWARDED   TO   STEEL   PENS   AT   ST.    LOUIS    FOR 

THEY DO 

WRITE    RIGHT 
WEAR   LONQ 

EXCELLENCE  OF  MANUFACTURE 

AND  SUPERIORITY  OF  FINISHED   PRODUCT 

FOR  GENERAL  WRITING 

No.  15.  GIGANTIC— Firm  action.    Exception- 
ally durable  writing  pen.    90  cents. 

THEY  ARE  THE 

RESULT  OF  OUR  PROCESS  OF 

ROUNDING  THE  POINTS 

FOR   STUB  WRITING 

No 

70.      TRIBUNE    STUB  —  Medium    broad 
points,  stiff  action,  new.     80  cents. 

No.  700.     COURIER    PEN  — Medium  points. 
For  general  writing.    80  cents. 

lo@  TRIBUNE       1 

^""'"j            -   "^ 

No.  7.    TRIBUNE  PEN— Medium  points.  Very 
popular  for  general  writing.    80  cents. 

No.  97.    FALCON  PEN-Medium  fine  points. 
Made  in  colors,  whi-o  jr  bronze.     65  Cts. 

5  ©MERCANTILE ■■     pn""~  "'3'NTt:^.p^N^.:.iiiiJ 

No.  10.    MERCANTILE— In  white  or  bronze. 
Fine  pen  for  general  purposes.    75  cents. 

TURNED  UP  POINTS  AND 
MANIFOLD   PENS 

No.  16.  SPFAR  POINT  PEN— Medium  fine 
point,  long  nib,  flexible  action.  A  very 
desirable  pen.    75  cents. 

No.  6.    SPEEDAWAY  PEN-Turned  up  point, 
rigid  action  ;  holds  plenty  of  ink.    76  CtS. 

C.HOWARD  HUNTPE 

r> 

No.  86.    RAPID  WRITER— Turned  up  points. 
For  rapid  writing.    75  cents. 

No.  709.  COURIER  STUB  PEN  — Medium 
broad  points.  A  very  popular  stub,  new. 
80  cents. 

No.  420.  REGNUM  PEN— Medium  stub  points. 
Very  smooth  writing,  special,  new ;  not 
made  of  steel.    $1.00. 

No 

65.  MANUSCRIPT  PEN— Popular  busi- 
ness stub  pen.  Medium  coarse  points. 

75  cents. 
.H0WMRD  HUNT  FEN  Co\ 

O.UILL 

OUND  P0INTEO  PENS  / 

No.  76.  QUILL  PEN— Medium  fine  stub.  Pop- 
ular with  those  who  like  the  old-fashion- 

ed goose-quill  effect.    75  cents. 

No.  67.    BANKING- In  white  or  bronze.    A 
popular  general  writing  pen.    76  cents. 

No.   27.     JOURNAL     PEN  —  Medium    points. 
Good  business  pen,  new.    76  cents. 

No.  42.  RIGID— Very  firm  action.  Exten- 
sively used  by  Banks  and  business 

houses.    76  cents. 

No.  9.    "H"or  HOMER  PEN— Medium  points. 
For  general  writing,  new.    80  cents. 

C  HOWARD  >iuNrPEHColllinill% 

!©  ELASTIC  1 
ROUND  POINTED  PEN^mj-ni.jf 

No.  46.      ELASTIC — Medium    point,    springy action.    76  cents. 

No.   64.     STRAND    PEN- 
Medium  fine  points. 

■  Elastic   action. 
75  cents. 

No.  24.  LEDGER— Ideal  Pen  for  bookkeep. 
ing,  correspondence  and  card  entries. 
Fine  point.    80  cents. 

No.  4.     ARROW— 75  cents 

No.  86  E.  F.     RAPID    WRITER  —  Turned   up 
point.     Finer  point  than  No.  86.     76  Cts. 

^lJ,-'t.«0W..iHU»tH,c,\ 

„,  >-         GLOBE         1 

No.  613.    GLOBE-Point  dented,  like  a  half ball.    76  cents. 

No.  64.  TRIPLICATOR-Ideal  pen  for  making 
clear  carbon  impressions.  Extra  heavy steel.    $1.00. 

'  j*:C.HuWARu'lHUNfplEflc'' S^SMANIFOLD 

.     ROUND  POINTEO  PENS 
D 

No.  74.    MANIFOLD  r  EM— Very  desirable  for carbon  copies.     76  cents. 

■^  C.HOWARD  HUNti 
52   0    N929  ., %0.ROUKDPOINTED 

Nl.        ] 
DPENS/ 

No.  29M.  MEDIUM  NIB— A  very  superior  pen, 
new.  Made  in  colors,  black  and  white. 

76  cents. 
•kMCHOWROKUHtPEN 

KJ  ®  N229  B JGDROUNuPDINTEu 

No.  29B.    BROAD  NIB— A  very  superior  pen, 
new.     Made  in  colors,  black  and  white. 

76  cents. 

  chHUNTpenco 
©CO    DIPT  POINT 

^ROUND  POINTED 

No.  8.      DIPT   POINT— Very  desirable  for 
entering  figures.     Fine  point.    75  cents. 

sun- 

no-    38.      RECORDER     PEN-Medium  broad 
points,  slightly  elastic.    76  cents. 

+..1"^.!.'   '                  ~    -':■      '■  T. 
^    .     C.HOW*RDHUNTPENUb\ 

C"@rn       DISPATCH         "J 
E^T^  -P-uUNDPOINTEDPEN^  ;      / 

>oint 

enj 

f) 

No.  79.  DISPATCH  PEN— Broad  pointed  stub. 
Chocolate  color.  Superior  engrossing 
pen.    76  cents. 

"ROUNDPOINTEOPEBS 

No.  25.  WORLD  PEN— Medium  sti*  points. 
Very  smooth  writing.  Hot  made  of  siccL, 
75  cents. 

m  CHOWAHOHUNTPENCo 

til    ©      FERN     • 

ROUNDPOINTEOPENS No 

Nc 

63.      FERN    PEN— Medium    broad    stub 
?oints.      Excellent    engrossing    pattern. 
6  cents. 

CsAi         T^OUNOJproiN^ED^    J 

30.   ROUND  POINTED  STUB  PEN-Nicket- 
silver  plated,  embossed  K,  blued.  Most 
perfect  and  handsomest  stub  pen  made. 

$1.00. 
5    —  C.HOWltaDHUNTPEJll 

X®   VASSAR !i*^    rounopointedpen: 

No-  62.    VASSAR  PEN-Medium  fine  engross- 
ing points.    75  cents. 

1681.     PENNSYLVANIA— New  Style   for 
general   commercial   use.       Long    nibs. 75  cents. 

No.   18.     F.   NAT'L  SLANT— $1.00 No.  26    SUN— $1.00 

Write  for   show    case   proposition,   "  The    Great    Time   Saver,"   to   our    sales    agents   for   Canada 
McFARLANE,  SON   &   HODGSON,  Limited,  MONTREAL 
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HUNT'S  ROUND  POINTED  PENS ALL  NUMBERS  SILVER  PLATED,  S1.00  PER  GROSS;  GOLD  PLATED,  $1.50 

FOR   SCHOOLS 

No.  400.    LETTERING  PENS-Seven  different  points.    $1.00  per  grots. 

S^ST  LETTERING
  P£W\ 

II®  jyxT) 

klr^JgiLETTERING  PEN' 

I  LETTERING  PEN\ 

(:®.40JD,.CJ 
Ink  Reservoir  for  Lettering  Pens. 

SPECIAL  STYLES 

No.  102.  CROW  QUILL  PEN-Each  pen  in  a 
black  Japanned  Penholder.  One  dozen 
pens  and  one  dozen  holders  on  card. 
$6.00  per  grots. 

No.  73.  LAUNDRY  —  Firm  action.  Silver 
metal.  Made  expressly  for  marking 
linen,  etc.    $1 .00. 

.    C HOWARD HLNTPEHC0 

2®  MUSIC  WRITER 
-JmL  HOUND  POINTED  PENS,,,, 

No.  71.  MUSIC  PEN— Three  points,  two 
slits.  A  perfect  pen  for  making  the  dash 
and  dot  in    music  .writing.     $  1 .00. 

o        (n  HAWK  QJJIU.        r 

No.  107.  HAWK  QUILL  PEN  —  Extra  fine 
point,  more  stiff  than  No.  102  and  very 
durable.  Each  pen  in  a  black  Japanned 
Penholder,  and  one  dozen  holders  on 
card.    $5.00  per  gross. 

No.  43.  NUGGET— A  superior  metal  pen.  76c. 

S@  ARTIST  PEN      1 
»-c   caaisssssar 

No.  100.    ARTIST  PEN— Very  delicate  point. 
For  lithographers  and  map  drawers.  $1.00 

No.  72.  TWO  LINE  RULING  PEN— Makes  two 
fine  lines  at  once  ;  largely  used  by  book- 

keepers and  others  for  ruling.    $1.60. 

FOR  BANKS,  BUSINESS  COLLEGES  AND  FINE  WRITERS. 

No.  47.    E.  Z.  RITER— Fine    point.     An 
ceptionally  easy  action.     76  cents. 

No.    1.    FIRST    NATIONAL  — Medium    points, 
very  popular  with  Banks.    80  cents. 

No.  96.  FINE  FALCON— Firm  points.  Between 
our  No.  97  and  95  in  action.     76  cents. 

No.  6.    DROOP   POINT— Rigid   action.    Good 
clerical  pen.    76  cents. 

No.  232,  THE  BOURSE— Fine  point,  easy 
action.  One  of  the  best  general  purpose 
pens.    75  cts. 

No.  46.     BULLtTIN  PEN  -Medium  fine,  pleas- ant action.    76  cents. 

No.  20.  CENTURY  PEN  — Very  fine  points, 
new.  Elastic  action.  For  very  fine writing.    76  centt. 

;i"C.h6w'aR0 HUNT  PEN  Co\ 

£5©success        1 

ROUND  POINTED,! 

No.  17.    SUCCESS   PEN— Fine  point, ate  action,  excellent  for  figures. 
Moder- 
75  ctt. 

■c'^SHUHWI 

®  EXTRA  FINE 
riit-iirfiii 

No. 22.      EXTRA   FINE  — Elastic   action.    An 
ideal  pen  for  artistic  writers.    80  centt. 

No.  44.  GRAPHIC-In  white  or  blue.  The 
most  popular  general  writing  pen  made. 
76  cents. 

No.  41.  EDDYSTONE— Extra  fine  point,  holds 
plenty  of  ink  and  is  a  very  desirable  pen. 
75  cents. 

No.  98.  STIFF  FALCON— An  extra  stiff  Falcon 
Pen,  medium  fine  point.  Metal  heavier 
and  more  durable  than  any  other  style  of 
Falcon.   Satisfaction  guaranteed.    76  cts. 

No.  69.  UNIVERSITY  PEN— Medium  fine,  new. 
Moderate  action,  very  popular.    76  cents. 

Jg  c.n.HUNT'p 

m©  UNIVERSITY •n  ROUND  POINTED j 

■rtHcTN 

1SITY     ) 

INJEpV 

No 59  E.  F.  UNIVERSITY  PEN— Extra  fine 
point,  flexible  action.  Very  desirable 
for  Commercial  Colleges  and  expert 
work.    76  cents. 

No.  3.    STATE— The  pen  of  pens  for  posting 
and  fine  figures.    75  centt. 

No 

No 

No 

21.    COMPANION  PEN— For  fine  writing and  bookkeeping.     75  cents. 
"—  C  HOWAHO  HUNT  KH  a. 

O©  IMPERIAL 

^1"™°  EOlHTEPjHEII 
3 

101.  IMPERIAL  PEN— Extra  fine  points, 
triple  elastic  action.  For  experts  only, 
where  they  desire  a  hair  line  and  heavy 
shading.     $100 

96.     LADY    FALCON-Fine  point, 
popular  with  ladies.     75  cents. 

Very 

No.  99.    DRAWING 

11.00. 

PEN— Extra  fine   points. 

Write   for   show   case   proposition,   "  The   Great   Time   Saver,"   to   our   sales  agents  for   Canada 
McFARLANE,  SON   &    HODGSON,  Limited,  MONTREAL 

SEE 
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WE  MAKE  ONLY 

BLOTTINGS 
It  stands  to  reason,  Mr.  Stationer,  that  you  are 
likely  to  get  the  best  service  from  a  firm  that 
concentrates  all  its  energies  on  manufacturing  one 
line  of  goods  only !   Are  you  handling  our  Blottings  ? 

They  will  be  found  unrivalled  for  quality,  texture, 
absorbency,  finish  and  brilliancy  of  colors. 

Here    are  a  fen>  of  our   Leaders: — 

"  Albemarle  "  Half  Tone  Blotting for  advertising  blotters,  etc.     Gives  a  real  artistic  effect. 

"  World  "  "  Hollywood  " 
The  Best   Blotting  Made  Second   only   to   "World" 

u 

Vienna  Moire  " "  Reliance  "  and 
Unequalled   at  the  price  "  DireCtoire  ' 

The  leading  Fancy   Blottings 

See  to  your  stocks   of  these  popular  lines. 

Write   for   full   range  of  samples  and   prices 

The  Albemarle  Paper  Mfg.  Co. 
Makers  of  Blotting  only.  -:-  -:-  -:-  Richmond,  Va. 



30 

BOOKSELLER    AND     STATIONER 

HOLLY  BOX  COVERING 
and  WRAPPING  PAPERS 

More  than  fifty  qualities  and  designs. 

Our   line   will   demonstrate    that  we  are  the  only  manu- 
facturers with  a  full  line.      Send  for  samples  and  prices. 

Plain    and   Decorated  Crepe  Paper,    Paper  Napkins  and 
Lunch  Sets.      Fine  Toilet  Paper  in  Crepe  and  Plain  Tissue. 

The  Tuttle  Press   Co. Appleton,  Wis. 

All  British  Manufacture. Paragon  Series. 

Calendar  Suspenders.  Ticket  Suspenders. 

// 

For  putting 

Price   Tickets 

on  Drapers' Goods. 

The  "Lightning"  Paper  Clips 
Sell  Readily  Everywhere. 

a 
Staples  for  all  Presses. 

Book-Stitching  Wire 
on  Reels  or  Coils  to  fit 
Patent  Reel. 

J    CE j 

Card 
Connector 
for    String- 

ing Picture Post  Cards 
N°l.     in  Rows. 

ROBERT  THORNTON, Paragon  Wire  Works, 
CLECKHEATON,    ENG. 

MIDLAND  PUBLISHING  GO. 
LEAMINGTON        -         ENGLAND 

Manufacturers  and  Publishers  of 

Christmas  Cards 
The  M.P.C.  Sample  Book  of 

Christmas  Private  Greeting  Cards 
Priced  in  Canadian  Coinage  is  the  most 

popular  series  in  the  world. 

All   prices    include    free   delivery    and 

duty    paid. 

Nominal  charge  of  One  Dollar  is  made  for 
Sample  Book,  which  is  refunded  at  the 
rate  of  5%  on  net    business    done. 

A  good  agent  can  do  $250.00  from  a  book. 

Send  for  one  at  once. 

Economy  and  Efficiency 
go  hand  in  hand  for  every  user  of 

BLAISDELL  PAPER  PENCILS 
They  are  economical  because  the  whole  of  the  lead  is  used,  none  being  wasted  in  the  sharpening 
process,  and  their  efficiency  and  reliability  for  every  purpose  are  right  up  to  the  standard  of  the 
best  wood  lead  pencils.     Sharpened  in  a  jiffy  by  simply  unwinding. 

oooooooooooooooooooooooooo 

For  sale  by  the  wholesale  trade  In  Canada. OJTBEWtEN  HOLES  AND  UNWIND. 
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The  "C.M.C."  Diaphragm  Mimeograph 
A  new^fdevice  for  rapidly  reproducing   any 

number  of'autographic  or  typewritten  copies  in 
any  colour  ,and  upon  any  kind  of.paper. 

'  *    '  Combines    all  the   advantages    of  a    rotary 
duplicator  at  less  than  one-quarter  of  the  cost. 

No'folding  or  handling  of  the  stencil  paper 
which  is  attached'to^the  printing  frame  without 

removing  itjfrom'the  base. 
Registration  instantaneously  secured :  no 

waste  of  time,  ink  or  paper  in  finding  the  correct 
position  for  printing. 

Nothing  to  break  or  to  get  out  of  order ; 
therefore  no  vexatious  delays  or  stoppages. 

Compact,  simple,  clean  and  reliable :  open 
the  case,  and  everything  is  at  hand  in  its  requir- 

ed place,  ready  for  use. 

29 
COOKE,    MARTYN     &    CO. 

30-31  MITRE  STREET, 
Established  1896. 

-:-  -:-  -:-  LONDON,  E.C.,  ENGLAND 

Manufacturers  of 
MIMEOGRAPHS,  STENCIL  PAPERS,  INKS  and  all  SUPPLIES  for  DUPLICATING  MACHINES 

Contractors  to:— H.M.  Stationery  Office,       The  British  Admiralty  and  "War  Office,      The  Indian and  Colonial  Governments,      London  County  Council,  etc. 
July  5,  1910.  Order  received  from  H.M.  Stationery  Office  : 

"  Please  supply  252  self  rising  mimeographs  as  soon  as  possible." 
Write  for  our  new  trade  price  list  of  duplicating  supplies,  It  will  interest  you 

GET  THESE  XMAS  LINES 
NOVELTY  CALENDARS    In  Imitation  Iron 

This  Series  Will  Undoubtedly  Enjoy  Great  Popularity 

E.  J.  HEY  &  CO.,  London,  England 

The  Musson  Book  Co.,  Toronto 
CANADIAN 
AGENTS 



32  BOOKSELLER    AND     STATIONER 

A  day     Your  Spare  Time !    a  day 
Are  you  making  any  use  of  your  spare 
time?  Most  everyone  is  willing  to  do  a 
little  extra  congenial  work  if  the  way  is 
made  plain  and  the  money  good  enough. 

EARN  $5.1  A  DAY! 
Sounds  big,  eh?  But  it's  not  more  than 
you  can  earn  working  for 

Busy  Man's  magazine 
Canada's  Leading  Monthly. 

We  want  Salaried  Agents  in  every  town. 
Are  you  going  to  be  the  first  in  your  dis- 

trict? We  give  a  most  liberal  commission 
on  all  orders. 

Subscription,  $2.00  per  year.  Write  for 
details  of  our  proposition  and 

DO    IT  NOW. 

Busy  Man's  Magazine 
University  Avenue,  Toronto 

A  DAY  A  DAY 
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$2.50  to $50.00 

ATTRACTIVE 

U 

s 
E 

F 

U 

L 

The  wise  retailer  is  the  man  who  refuses 

to  handle  any  but  goods  of  proven  quality, 

who    features    articles    that    have  "  made  good !" 

In  every   continent   and  clime 

"SWAN" 
FOUNT    PENS 
have  taken  the  lead  for  absolute  reliability, 

durability,  certainty  of  ink  flow,  attractive  finish 

and  reasonableness  of  cost.  "SWAN"  Pens 
are  made  of  the  very  best  materials  only,  and 

each  is  fitted  with  a  14-kt.  gold  pen  of  recogniz- 

ed superiority. 

"SWANS"    leave   you   an   excellent   profit- ■ 

margin,  and  you  have  our  guarantee  back  of  every 

pen  you  sell. 

We  help  your  sales.  Get  in  touch  with  us 

to-day.     Our  prices  are  protected. 

E 

&  Company, 124  York  Street,        -:-        Toronto,  Ont. 
Headquarters:  79  &  80  High  Holborn,  London,  W.C.,  Fng. 
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"fit  OY"  The  BEST  in OJLU  1  AnHFSIVFS ADHESIVES 
A  LIQUID  PASTE,  ready  for  instant  use.  MOIST 
or  DRY  CLIMATES  do  not  affect.  IDEAL  for 
OFFICE,  BINDERY  OR  LABELLING. 

Stocked  in  following  sizes : 

5  oz.,  10  oz.,  30  oz.  and  gallons 

QUOTATIONS  ON  APPLICATION. 

SMITH,    DAVIDSON    &    WRIGHT,    Limited 
Wholesale  Stationers  and  Paper  Dealers, VANCOUVER,   B.C. 

H.  A.  COOMBS, 

H.  A.  Coombs's  Carded  Goods 
STATIONERS'    SUNDRIES    AND 
WRITING  AND  DRAWINGSETS 

10    Farringdon    Avenue,    London,  E.C. 

Rubbers,  Erasing, 
(25  varieties) 

Rules,  Flat, 
(12  in.  Metric  and  Inches) 

Scholars'  Bundles  (carded) 
Id.  Boxes  of  Various  Arti- 

cles (carded) 
(18  varieties) 

Stationers'      Sundries,      in 
cheap  Glass  Top  Cases, 

(26  varieties) 
ALL      ABOVE     CARDED    OR    BOXED. 
NO   PRICE  ON  CARDS    FOR  EXPORT. 

Smart  Carded  Goods  are  selling  all  the  time. 
Handsome  Fully  Illustrated  Price  List  Free. 

Crayons,  Compasses, 

Copying  Ink  Pencils, 
(9  varieties) 

Drawing  Pins, 
(10  varieties) 

Paper  Fasteners,  Brushes, 
Pocket  Pencils,  • 

(25  varieties) 
Pencils,  7  inch, 

(12  varieties) 

10  Farringdon  Avenue,  London,  E.C,  England 

jlllli 
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Scholar's^     |© 
Bundle,  ■■■■■■■■      ■£>  iii.'lJa.v  1, 

*^£7  -    ■     1° 

'Manos,"  Regd. 

THE    ORIGINAL 

<*S**«4fy 

SELF-FILLING    FOUNTAIN    PEN 
Absolutely  Reliable!  Cannot  Leak  or  Spurt!  Simplest  and  Most  Practical!  Fills  in  a  Moment! 

Fitted  with  Best  English  Nib,  each  Pen  in  a  Handsome  Box    -        -        To  Retail  at  6d.  each 

NOVELTY !    Pen  and  Pencil  Combined   "  "  1/-      " 

The  "SPLENDOR,"  with  Best  Iridium  Pointed  14c.  Gold  Nib        -  "  "  5/-      " 

Of  all  Wholesale  Stationers.  Sole  Agents:  F.  KRASA  &  CO',  7  Wood  Street  Square,  London,  E.C.  Write  for  Terms. 
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Every  Dominion  Business  Man 
should  become  a  subscriber  to 

Canada's  leading  monthly — BUSY 
MAN'S  MAGAZINE. 

Real  Editorial  Merit  has  laid  the 

foundation  of  Busy  Man's  Success, 
and  it  is  brimful  of  articles  of  wide- 

spread interest.  Foremost  among 
these  are  the  articles  on  System  and 

Business  Management,  which  con- 
tain pointers  of  inestimable  value. 

In  addition,  other  contents  may  be 
noted  as  follows : — Men  in  the  Public 
Eye,  Political  and  Social  Affairs, 
four  or  more  really  excellent  Short 
Stories,  and  Articles  of  Interest  to  the 
Home,  Finance  and  Business.  The 
Magazine  is  profusely  illustrated  and 
there  are  numerous  competitions 
for  valuable  prizes. 

Will  you  do  a  little  congenial 

work  for  us  in  your  spare  time,  ob- 
taining among  your  friends  sub- 

scriptions for  "Busy  Man's"?  We 
pay  a  most  handsome  commission, 
and  will  send  specimen  copy  of  the 
magazine  and  subscription  blanks 
on  application. 

WRITE  US  TO-DAY 

Busy  Man's  Magazine 
University  Avenue 

TORONTO 

Any  crayons  will,  to  some  extent,  suffice  for 
drawing,  but  with  CRAYOGRAPH  Crayons  in- 

finitely better  work  can  be  done,  and  the  ultimate  cost 
to  the  consumer  is  no  greater  than  for  poorer  Crayons, 
which  hinder  producing  good  jresults,  so  why  should 
users  be  satisfied  with  Crayons  of  inferior  quality 
when  better  Crayons — 

CRAYOGRAPH 
— cost  no  more  to  use  ? 

Customers  will  purchase  "  Crayograph  "  readily 
if  dealers  will  acquaint  them  with  its  features,  some  of 
which  are:  Clear  and  correct  colors;  can  be  over- 

worked and  blended ;  respond  to  light  touch  :  durable; 
and  clean  to  handle.  These  features  attract  trade  for 
Crayograph. 

Crayograph  is  an  artist's  material  at  a  popular 
price,  and,  because  of  superior  quality,  a  large  de- 
for  them  results  wherever  introduced. 

To  be  without  Crayograph  is  to  lack  one  of  the 
best  materials  for  school  use.  Alert  merchants  every- 

where   are    making    money    with    them. 
Wholesale  houses  have  them  in  stock. 

Makers : — The  American  Crayon  Co. 

AN  ABSOLUTELY  NEW  CREATION. 

Webster's  New 
International  Dictionary 

The  Only  New  un- abridged dictionary 
in  many  years. 

Contains  the  pith  and 

essence  of  an  author- itative library.  Covers 

every  field  of  know- 
ledge. An  Encyclo- 

pedia in  a  single  book. 
The  Only  dictionary 
with  the  New  Divid- 

ed Page. 

400,000  Words  Defin- 
ed. 2,700  Pages.  6,000  Illustrations.  Cost 

$400,000.  Post  yourself  regarding  this 
most   remai'kable   single  volume. 

Write  to  your  Jobber  for  terms  and  full  particulars. 
Published  by 

G.  &  C.  Merriam  Co. 
Springfield,  -:-  -:-  Mass. 
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A  TREASURY  OF  SONG  FOR   EVERY  HOME 
PRICE    TWO    SHILLINGS  240    PAGES  MAIL    FREE    TWO-AND-SIX 

Fran2iy?Xy's  100  BEST  SONGS 
m.°nrttacSip1eu«seic  AWBtffSBS:  INCLUDIH8  OVER  60  C0PYRI6HT  SUCCESSES 

-    CONTENTS.     - 

Algy,  the  Piccadilly  Jo'hnny As  the  Church  Bells  Chime 
Ave  Maria 
Boys  of  the  Chelsea  School,  The 
Bright  Star  of  Eve 
Cigarette 
Choose  Her  in  the  Morning 
Everybody  Works  but  Father 
Excelsior   (Duet) 
Flower  Song 

Following  in   Father's   Footsteps 
Harbour    of    Slumber   Town,    The 

Harvest  Field,  The  (Two-part  Song) 
I  Carry  my  Sunshine  With  Me 
I  Love  a  Lassie,  or  Scotch  Bluebell 
If  Doughty  Deeds  my  Lady  Please 
If  Those  Lips  Could  Only  Speak 

In  Friendship's  Name 
In  the  Shade  of  the  Old  Apple  Tree 
I  Want  to  go  to  Idaho 
Jewel   Song 

Just  Like  the  Ivy  I'll  Cling  to  You Killarney 

King  of  the  House  is  Baby,  The 
My  Home  is  far  Away  (Auld  Lang  Syne) 
My   Shadow   is   My   Pal 
Nazareth  . .  .  .  .  .  .  .  ... 
O,   Mistress   Mine 
One  of  the  Boys 
One  Touch  of  Nature  Makes  the  Whole  World  Kin 

Orpheus  With   His   Lute 
Preacher  and  die  Bear,  The 
Romany   Rye,   The 
Rose  of  My  Heart,  The 

Santa    Claus   is    Comin'    'Fore   de    Mornin' 
Schubert's    Serenade 
Seven  Ages  of  Man,  The 
She  is  Ma  Daisy 
She  Was,  She  Was,  She  Was 
Sister  Mary  Walked  Like  That 
Skylark !    Skylark ! 
Song   of   the   Thrush,    The 
Song  That  Will  Live  For  Ever,  The 
Sunflower  and  the  Sun,  The 
Suppose    (Duet) 
Terry,    My   Blue-eyed   Irish   Boy 
To  Err  is  Human,  to  Forgive  Divine 
Village   Blacksmith,   The 
Willow  Song,  The 
You  can  get  a  Sweetheart  Any  Day 

And  50  other  equally  Popular 

Price  Two  Shillings. 

Miss  Vesta  Tilley. 
Felix  McGlennon. 
Charles  Gounod. 

George  Leyton. 

From  "Tannhauser." 
From  "Catch  of  the  Season." Arthur  Recce. 
Miss  Madie  Scott. 
N.  IV.  Balfe. 

From  "Faust." Miss  Vesta  Tilley. 

Henry  E.  Pcther. 
Mendelssohn. 
David  Day. 

Harry  Lauder. 
Arthur  Sullivan. 
Will  Godwin. 
Charles  Graham. 

Edgar  Van  Alstync. 
G.  H.  Elliott. 

From  "Faust." Miss  Marie  Kendall. 
N.  W.  Balfe. 
Miss  Vesta  Tilley. 
Tom  Costello. 
George  Gray. 
Charles  Gounod. 
Arthur  Sullivan. 
George  Formby. 
Felix  McGlennon. 
Arthur  Sullivan. 
J.  Arzonia. 
G.  S.  Weeks. 
Miss  Ethel  Haydon. 
Miss  Bessie  Wentzvorth. 

Charles  Godfrey 

Harry  Lauder. David  Day. 

A.  Messagcr. 
Arthur  Lennardj 

George  Le  BrUnni 
Felix  McGlenndn. 
W.  H.  Penn. 
From  "Catch  of  the  S^e 
W.  J.  Scanlan. 
Miss  Marie  Loftus.l 
W.  H.  Weiss. 
Arthur  SullivaH.  \ 

George  Le  Brunn.  \ Songs. 

son. 

lo  Discount  Allowed. Mail  Free  Two-and-Six. 
Of  all  Music  Dealers  and 

FRANCIS,    DAY  &  HUNTER,    141  Charing  Cross  Road,  London,  W.C. 
Please  Address  Dept.  B.  6.  when  Ordering  j     j  | 
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THREE  FINGERS 

PRIVATE 
Christmas 

Greeting  Cards 
Still  time  to  order  a  stock. 

We  can  supply  the  samp- 

les immediately  to  go 

ahead  and  sell  the  goods. 

rf? 

Canadian  Series 
Charms  of  different 

provinces,  maple  leaf 

designs,  etc.,  etc. 

Savory 
Edition   de    Luxe 
Most  beautiful  range  ever 

published. 

Diamond  Series 
Moderate    Prices, 

Attractive  Designs. 

A  little  more  time  in  which   to  order 

General     Christmas    Cards,   Pictures, 

Calendars,  Ball  Programmes,   Menus, 
etc.,  for  Christmas    Trade. 

GLUCINE 
Please 

place  your  winter 
order  for  Glucine 

NOW 
Your  jobber  can  supply  from  stock- 

♦ 

SEALING  WAX 
LYONS    Bank  Wax 

LYONS    Parcel  Wax 

LYONS    Perfumed  Wax 

LYONS    Bottle  Wax 

All  Good. 

LYONS   INK 
Blue  Black  Writing, 

Scarlet  and  Copying 

All   above   manufactured   by 

Lyons    InK,    Ltd. 
Manchester,  -  -  England 

Just     received      word     that     LYONS 
INK       received     highest      award      at 
Brussels  Exposition  for  Writing  and 

^|£  Red   Ink. 

BLOTTING 
Fancy  Blottings 

are    the   go    just 
now. 

Our 
Fleur    de    lis 

Pattern 

In  Bronze  Green,  Scarlet 

Cardinal,  Brown,  Purple, 

Golden  Rod,  etc. 

IS   THE  WINNER. 

$3.50 Per  100  Sheets 
Assorted  or  otherwise. 

* 

Graphic    Blotting 
Pink,  White,  Buff  or 

Granite. 

10  cents  per  lb. 

Made  in  England. 

Menzies  &  Company,  Ltd. 
152-154  PEARL  STREET, TORONTO,  CANADA 
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Editorial  Comment 
Herewith  we  present  to  the  trade  another  Special 

Fall  Number,  the  largest  and  most  important  number  we 

have  ever  issued.  Never  before  have  we  had  such  a  re- 

presentative list  of  advertisers.  Practically  every  whole- 

sale and  manufacturing'  house  of  national  importance  is 
to  be  found  in  our  pages.  The  reading  columns  will  be 

found  to  contain  much  useful  information,  which  it  will 

well  repay  our  readers  to  study.  In  fact  the  whole  num- 

ber should  be   carefully  read  and  preserved  for  reference 

purposes. •         •         • 

The  trade  throughout  Canada  is  to-day  in  a  fairly 

satisfactory  condition.  It  is  true  that  from  several  dir- 

ections it  is  being  assailed  by  hostile  influences,  which 

are  doing  a  certain  amount  of  damage.  Mail  cider 

houses  are  cutting  into  local  business  in  serious  propor- 

tions, especially  at  points  where  dealers  have  been  slow 

to  adopt  modern  tactics  of  defence.  The  provincial  edu- 

cation departments  are  doing  all  in  their  power  to  re- 

duce the  booksellers'  profits  to  a  point  where  they  will 
be  forced  to  cut  out  the  school  book  trade  entirely.  And 

petty  jealousies  are  hampering  many  stationers  from 

enjoying  the  full  profits  which  are  their  due.  But,  aside 

from  these  distressing  influences,  the  general  trade  is 

moving  along  satisfactorily.  Every  here  and  there  are 

to  be  found  stores  doing  an  excellent  and  growing  busi- 

ness, demonstrating  that  with  right  methods,  good  re- 
sults are  bound  to  follow. 

»         •         • 

What  Do  You  Do  With  Leisure  Hours? 

There  is  a  very  close  relation  between  the  quality  of 

work  which  a  man  does  and  the  way  he  feels.  It  is  al- 

most an  impossibility  for  a  man  who  is  physically 

"fagged  out"  to  do  really  valuable  work,  regardless  of 
the  amount  of  ability  which  he  possesses  when  in  a  nor- 

mal condition  of  health. 

For  this  reason,  if  for  no  other,  every  man  who  is 

working  for  another  owes  it  to  his  employer  to  use  his 

leisure  hours  so  that  he  will  keep  his  physical  self  at  a 

high  point  of  efficiency,  and  he  will  never  progress  stead- 

ily and  certainly  unless  he  does.  Modern  business  de- 

mands of  the  men  who  are  most  successful  in  it  steady 
nerves,  endurance  and  a  constitution  which  is  able  to 

withstand  exceptional  stress  when  emergencies  arise. 

These  qualities  can  only  come  when  the  physical  side  of 

life  is  given  careful  attention,   and  leisure  hours  arc  put 

to  good,  lather  than  wasteful  use. 

This  is  not  a  sermon— it  is  simply  a  statement  of 

fact.  Sermons  have  their  place,  and  this  is  not  one  of 

them. 

A  Man  of  Action. 

The  profession  of  the  commercial  traveler  involves 

deeds.  In  many  of  the  arts  and  sciences  the  dreamers 

may  evolve  facts  and  fancies  which  may  culminate  in 

real  benefits  to  humanity,  but  the  salesman  is  gauged  by 
actual  results  in  dollars  and  cents  as  figured  out  in  the 

sales  department.  In  other,  words,  he  must  be  up  and 
doing  all  the  time  in  the  field  which  he  has  selected  for 
the  exercise  of  his'  talents. 

The  one  who  exuberantly  writes  in  to  his  firm  from 

his  trips  of  "making  good  impressions"  and  of  glowing 
prospects  which,  as  a  rule,  never  materialize,  is  not 
decorated  with  a  feather  in  his  cap  by  the  head  of  the 

the  house  nor  lined  up  in  the  catalogue  with  the  ones 

who  send  in  generous  orders.  There  is  no  profession 
which  demands  such  instantaneous  returns.  In  other 

forms  of  professional  life,  the  novice  is,  by  common  con-' 
sent,  allowed  a  reasonable  time  in  which  to  demonstrate 

what  he  can  do.  Scarcely  any  limit  is  fixed  so  long  as 
he  is  striving  for  a  satisfactory  goal  ;  on  the  other  hand, 
the  sample  man  is  sized  up  by  the  outcome  of  even  the 
initial  trip. 

"What    we    want      is     orders,"    is     the    slogan    of    the 
manufacturer  and  merchant  ever  ringing  in  his  ears  as  a 
war  cry  to  stimulate  him  to  constant  action. 

•         *         • 

Keep  Pegging  Away. 

A  maxim  credited  to  Abraham  Lincoln  and  consider- 

ed good  to  go  by  a  half-century  ago  seems  to  possess 
merit,  if  remembered,  in  this  and  other  communities  even to-day. 

"Keep  Pegging  Away,"  said  Lincoln.  "There  is  no 
short-cut  to  knowledge,"  said  one  great  teacher  ;  nor 
is  there  any  short-cut  to  success  in  life. 

The  man  who  keeps  pegging  away  and  pegging  in- 
dustriously lands  somewhere.  That  is  certain.  Occa- 

sionally, he  may  strike  a  slippery  place  on  unfamiliar 

ground  and  go  back  two  steps  to  the  one  he  advances  ; 
but  that  condition  will  be  only  temporary.  He  is  cer- 

tain to  get  past  that  point. 
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Men  will  always  be  required  to  sell  goods,  both  on 

the  road  and  behind  the  counter.  Machines  will  never 

be  invented  to  take  the  place  of  men,  and  the  mailed  cir- 

cular speaks  an  uncertain  language.  There  is  always 

this  great  clerical  army  to  lead.  Therefore  the  "pegging 

away"  in  business  means  a  beginning  at  the  bottom  and 

gradually  ascending  by  close  adherence  and  intelligent 

study  until  success  is  clearly  in  sight. 

The  meteoric  career  is  not  the  safe  one,  and  only  a 

lew  land  anywhere  worth  while  by  other  processes  than 

their  own  individual  effort.  To  remember  to  keep  pegg- 

ing away  is  the  thing,  incidentally,  not  forgetting  to  ob- 

serve the  careers  of  all  men  worth  while  and  the  me- 

thods that  they  employ.  In  each  something  may  be 

adaptable— some  lesson  worth  Learning  and  working  over 

again  or  following  as  a  model.  But  in  all  will  be  found 

at   the  root  of  the  tree  imbedded   Lincoln's  maxim.   They 
kept  pegging  away. «  *  * 

Eegging  for  Orders. 

Here  is  a  retailer's  complaint  against  some  travelers, 

and  if  the  facts  are  as  he  represents  them,  he  is  quite 

justified  in  his  attack. 

A  traveler  calls  on  him  for  an  order,  and,  failing  to 

sell  him  a  bill  of  goods  by  lack  of  his  ability  as  a  sales- 

man or  because  the  merchant  is  fully  stocked  in  his  lines, 

sues    a-begging   for   an   order. 

His  customary  methods  are  :  '''I'm  away  behind  this 

week  and  would  appreciate  it  very  much  if  you  could 

help  me  out  a  little,"  or  "I'm  a  new  man  at  this  job 

and  I  want  to  make  good  with  the  firm,"  and  some- 

times, "Say,  1  wish  you  would  give  me  an  order  for 

some  thing,  no  matter  how  small,  just  to  show  the 

house  that  I  called." 
These  and  other  lines  of  talks  are  utilized  with  the 

commercial  man  almost  on  his  knees  for  an  order. 

in  many  instances  the  merchant  is  too  warm  hearted 

and  yields  by  buying  something  he  doesn't  actually  need. 
This  serves  in  course  of  time  to  antagonize  him  against 

the  house,  and  the  merchant  who  ignores  the  appeal  feels 

the  same  way  by  being  canvassed  in  such  a  manner.  Both 

the  traveler  and  the  house  are  adversely  affected  by  this 

method  of  doing  business. 

An  actual  case  is  known  to  bear  out  the  latter  asser- 
tion. 

*         #         * 

Profit  in  Appearances. 

In  these  days  of  business  development  it  is  impor- 

tant that  the  merchant  give  the  impression  of  personal 

prosperity.  And  that  impression  is  conveyed  in  no  way 

so  easily  or  so  inexpensively  as  by  a  thorough  fixing  up 

of  the   merchant's  store. 
Begin  by  giving  your  store  front  a  fresh  coat  of 

paint.  inside  and  out.  Then  clean  and  polish  the  windows 

and  keep  them  clean  and  polished.  Inside  the  store  keep 

in  mind  that  the  ideal  of  the  modern  merchant  in  store 

arrangement  is  to  come  as  near  as  possible  to  showing 

all  he  has   to   sell. 

Nice  goods,  perhaps  now  piled  under  the  counters, 

should  be  brought  out  where  customers  may  see  them 

and  where  they  may  also  help  to  give  the  store  an    at- 

tractive look.  Those  pretty  things  now  kept  in  boxes 

under  the  counter,  perhaps,  if  shown  in  glass  eases  with 

mirror   backs    would    almost    sell   themselves. 

Give  every  part  of  your  store,  every  nook  and  corner, 

careful  attention  with  a  view  to  bettering  the  impression 

your  store  as  a  whole  now  makes  on  your  customers. 

Make  sure  your  counters  look  tidy  and  that  goods  on 

them  arc  displayed  as  attractively  as  is  possible  to 

you.  Have  aisles  that  are  roomy  enough,  yet  not  so 

wide  that  the  room  which  must  pay  your  rent  is  unneces- 

sarily wasted.  Arrange  your  departments  to  be  more 

convenient.  Secure  more  light  if  possible.  Have  fixtures 

as  fine  as  you  can  afford. 

In  all  other  ways  encourage  a  customer  to  feel  like 

lingering  in  the  store  after  he  or  she  has  made  a  pur- 

chase. It  is  to  the  customers  who  linger  and  look  that 

you  make  those  extra  sales  which  mean  so  much  in  de- 

termining your  net  yearly  profit.  As  an  up-to-date  mer- 

chant, spend  some  money  now  in  fixing  up — a  form  of 

advertising  that  will  bring  results. 

Value  of  Personal  Appeal. 

A  merchant  requested  his  express  agent  to  eounl  t'i 
number  of  parcels  coining  into  his  town  during  one  week, 

from  mail  order  houses.  The  result  was  120  parcels. 

Averaging  each  parcel  as  he  suggested,  at  $5,  th?  total  is 

$600,  quite  a  large  sum  for  the  merchants  of  a  country 

town  to  lose. 

This  merchant  thinks  that  mail  order  houses  should 

help  to  pay  taxes  of  the  towns  in  which  they  do  busi- 

ness. He  suggests  that  every  parcel  be  taxed,  a  declara- 

tion to  be  made  on  a  form  on  each  parcel  or  consignment 

of  parcels,  the  town  to  collect  the  tax. 

This  might  help  to  pay  (he  town's  running  expenses, 
and  relieve  the  merchant  of  a  portion  of  the  same,  but 

would  it  lessen  the  mail  order  evil  unless  the  merchant 

became  alive  lo  local  opportunities  should  the  tax  urge 

the  mail  order  man  to  greater  effort'?  It  is  a  question 
whether  returns  would  be  sufficient  from  this  tax  to  sat- 

isfy the  ambitious  merchant  that  he  was  receiving  an 

equivalent  for  the  business  he  was  losing.  Such  a  tax  if 

feasible  would  have  to  be  supplemented  by  the  most 

thorough  organization  on  the  part  of  the  local  merchants. 

The  counting  of  incoming  parcels  gives  valuable,  if 

discouraging,  information  to  the  merchant.  If  he  could 

obtain  from  the  same  source  a  list  of  names  of  habitual 

long  distance  shoppers,  ami  follow  up  his  information 

with  literature  calculated  to  emphasize  the  merit  of  home 

values,  results  might  be  anything  but  disappointing.  He 

need  make  no  reference  to  mail  order  houses  in  this  ad- 

vertising. He  will  makes  his  facts  self-assertive.  Cir- 

culars and  handbills  have  been  tried  with  somewhat  indif- 

erent  success  for  this  purpose,  but  the  letter  with  the 

persona]  message  has  been  proved,  by  experience,  as  be- 

ing productive  of  best  results.  It  will  be  read  where  other 

missives  would  be  thrown  aside.  The  merchant  could  find 

Mine  to  write  a  few  of  these  letters  each  day.  They  need 

entail.no  great  expense.  If  he  possess  a  typewriter, 

so  much  the  better;  if  not,  a  letter  in  his  own  handwrit- 

ing will  serve  the  purpose. 



The  Best  Advertising    Medium  the  Bookseller  Possesses 
The  Show  Window,  though  Greatly  Neglected,  is  Really  a 

Splendid  Medium — Large  Stores  have  Proved  that  Win- 

dow Displays  Sell  Goods — Night  the  Most  Effective  Time. 

By  H.  L.  Hall. 

The  properly  used  show  window  is  the  best  advertising 

medium  within  the  reach  of  the  retail  merchant,  and  yet 

curiously  enough,  it  seems  to  be  the  least  appreciated  of 

all  the  means  he  uses.  His  show  window  is  his  best  me- 

medium,  because  it  will  sell  goods  for  him  at  a  less  per- 
centage of  cost  than  any  other  means  at  his  command.  I 

say  that  it  is  the  least  appreciated  because  of  the  fact 

that  it  is  so  very  generally  neglected.  Most  retail  mer- 
chants have  not  yet  learned  its  true  value.  Many  of 

them  seem  to  think  that  it  is  merely  a  space  which  must 

be  filled  up  with  something— it  does  not  really  matter 
what  or  how.     All  this  is  wrong. 

The  department  store  manager  appreciates  his  window 

space  and  makes  good  use  of  it.  If  you  do  not  believe 
that  he  considers  window  apace  valuable,  go  to  Irm  and 

try  to  rent  one  of  those  he  is  using.  You  will  soon  get 
a  larger  idea  of  its  value.  The  big  store  even  employs  an 
artist  who  spends  all  his  time  and  thought  in  getting  up 
and  executing  attractive  window  displays.  And  these 

window  displays  sell  goods  enough  to  make  the  window 
dresser  and  his  big  salary  a  good  investment.  It  is  not 

enough  that  a  display  shall  please  the  eye.  It  must  sell 
goods  or  it  is  not  successful.  The  big  store  demands  that 

there  shall  be  a  material  increase  in  the  sale  of  a  dis- 

played article  while  it  is  in  the  window,  and  if  the  in- 
crease does  not  come  the  fact  is  chalked  up  against  the, 

window   dresser  in  the  records  of   the  manager. 

A  Measure  of  Value. 

The  advertising  agent  of  your  local  opera  house  knows 

the  value  of  show  windows,  for  he  is  willing-  to  exchange 
seats  worth  money  for  the  privilege  of  hanging  his  litho- 

graphs in  your  window,  and  I  cannot  conceive  of  him  do- 
ing it  unless  your  window  has  a  real  value  to  him— and 

if  to  him,  why  not  to  you  ? 

The  real  potential  value  of  a  show  window  lies  in  the 

number  of  people  who  will  pass  it  within  a  given  space 

of  time.  Its  value  may  be  computed  on  the  same  basis  as 

that  used  for  the  computation  of  any  other  means  of  pub- 
licity. Magazines  charge  so  much  a  line  per  thousand  of 

circulation.  If  you  buy  space  in  the  pages  of  a  magazine 

you  pay  for  the  privilege  of  exhibiting  your  announcement 
in  a  place  where  a  given  number  of  people  will  pass.  It 

is  up  to  you  to  make  your  announcement  in  such  a  man- 
ner that  these  people,  or  a  goodly  number  of  them,  will 

stop  to  see  what  you  have  to  say.  It  is  just  the  same 

with  your  show  window.  No  matter  what  your  location, 

there  will  be  about  so  many  people  pass  your  window  each 
day,  and  it  is  your  task  to  make  that  window  catch  and 
hold  their  attention  to  such  an  extenl  thai  some  of  them 

will  feel  a  want  of  what  you  there  offer. 

Night  Displays  most  Effective. 

Of  course  the  average  retail  merchant  cannot  afford  to 

pay  a  big  salary  to  an  exclusive  window  trimmer,  but,  the 
chances  are  that  there  is  some  one  within  reach  who  can 

do  many  times  better  than  he  is  now  doing-  witli 
the  means  at  his  command.  It,  may  be  his  clerk 

or       porter.  It     may     be     his     wife     or       daughter. 

The  proper  thing  to  do  is  to  experiment   till  he  finds  the 
right  one,   and     then   let     that   one  do   his   best.    Window 

trimming  is  an  art,  but  like  the  most  other  arts  it  can 

be  studied  and  acquired.  G-et  out  on  the  street  and  study 
other  windows.  Analyze  the  ones  which  appeal  to  you  as 

being  above  the  average.  Learn  what  it  is  which  makes 
them  better  than  most  of  the  others.  Pick  out  the  good 

points  and  emulate  them.  Pick  out  the  faults  and  avoid 
them.  I  do  not  mean  to  advise  copying,  but  we  can  learn 

from  the  mistakes  and  successes  of  others  without  copy- ing. 

It  is  at  night  when  the  outside  world  is  dark  that 

your  window  will  look  the  most  attractive.  Hence  the 
best  time  for  window  display  is  in  the  fall  and  winter, 

when  the  evenings  are  longest.  For  this  reason,  too,  it 
follows  that  one  of  the  first  things  to  be  seen  to  is  that 

the  window  must  be  well  illuminated.  Nothing  so  surely 

kills  off  a  window  display  as  poor  lights.  And  at  the 

same  time  it  may  be  stated  that  there  is  no  other  invest- 
ment which  will  pay  a  merchant  so  well  as  good  lights 

throughout  the  store  as  well  as  in  the  window,  but  if  the 

lights  must  be  cut  down  anywhere,  let  it  not  be  in  the 

windows. 

The  chief  fault  of  the  ordinary  window  display  is 

crowding.  Don't  try  to  put  your  entire  stock  in  your 
windows,  but  leave  room  for  an  effective  arrangement  of 

what  you  do  put  there.  Too  much  stuff  will  defeat  your 
purpose,  which  is  to  call  attention  to  the  items  displayed 

with  enough  force  to  make  the  gazer  want  to  buy.  The 
handsomest  and  most  effective  window  the  writer  has  seen 

in  a  long  time  was  at  the  same  time  the  simplest.  It 
was  in  the  window  of  a  shoe  store.  The  back  and  sides 

of  the  window  were  finished  in  plain  wood  of  a  dark 

shade,  and  in  the  window  were  three  pedestals  a*j^ut  four- 
teen inches  high.  Over  these  pedestals  were  draped  three 

skins,  one  white,  one  red  and  one  blue.  On  the  top  of 

eacli  was  a  single  slipper,  matching  in  color  the  skin  un- 
der it.  In  the  centre  of  the  window,  on  a  white  mat,  was 

placed  a  single  shoe,  one  of  a  new  pattern.  This  shoe 

was  marked  "Our  Marquise  Shoe— $3.50."  I'll  warrant 
that  the  display  sold  that  brand  of  shoes  and  sold  plenty 
of  them. 

Change  the  Displays. 

Do  not  expect  a  window  display  to  sell  goods  indefin- 

itely. -Those  who  pass  your  place  will  get  tired  seeing  the, 
same  thing  day  after  day.  Give  them  something  new  to 
look  at  once  in  a  while.  Let  them  get  into  the  habit  of 

looking  to  see  what  you  are  going  to  offer  them  next. 
Sooner  or  later  you  will  catch  the  fancy  of  the  regular 
gazer  and  sell  him,  or  her,  something.  If  your  offerings 
are  made  on  the  basis  of  attractive  prices,  make  the  price 

a  part  of  the  display.  In  most  cases  it  is  well  to  do  this 
anyway,  as  the  combination  of  the  article  and  the  price 
together  sometimes  make  an  irresistible  combination  to 

the  vagrant  fancy  of  the  window-gazer. 

it  is  a  big  job  to  wash  windows  frequently  when  other 

work  presses,  but  if  you  do  not  do  it  for  the  benefit  of 

the  window  display,  do  it  for  the  appearance  of  the  store 
generally.  If  nothing  better  is  possible,  cover  the  floor  of 

your  window  with  clean  palter  of  a  light  eolor.  It  looks 
much  better  than  stained  and  blotched  boards.  A  little 

attention  to  your  windows  will  pay  well  for  all  the  time 

and  trouble  it  will  cost  you,  as  you  will  soon  find  out. 
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Importance  of  Price  Tags  in  Displays 
Selling  Power  Depends  Upon  the  Power 

to  Attract — Displays  with  Motion  Attract 
Attention,  but  they  Must  Draw  Attention 

to  Salable  Goods  -  Price  Tickets  give  On- 
lookers the  Impulse  to  Buy. 

By  Hamilton  Burke 

The  selling-  powers  of  a  window  display  are  similar 

to  those  of  a  good  advertisement— the  power  to  attract 

attention,  to  create  desire,  to  convince  one  of  quality 

and  value  for  the  money,  and  the  power  to  impel  one 

to  buy  then  and  there.  All  of  these  selling  forces  should 

be  present  in  every  window  display  in  harmonious  and 

well  balanced  relation  to  one  another,  and  no  windows, 

artistic  or  commercial  in  purpose  arc  effective  if  any  of 

these  factors  are  absent.  There  are  exceptions  to  all 

rules,  but  in  the  main,   all  this  is  true. 

The  power  of  a  window  display  to  attract  attention 

usually  depends  upon  something  in  motion,  or  somethin
g 

suggesting  motion.  For  example,  put  a  demonstrator  in 

a  window,  or  mechanical  appliances  in  operation,  and 

crowds  flock  to  the  window  to  see  what  is  going  on.  A 

sporting  goods  window  recently  included  a  decalcoman
ia 

fish  in  natural  colors  fastened  on  the  windowpane,  and  a 

lino  curved  oveihead  from  the  fish's  mouth  to  a  bent 

fishing  rod  on  the  opposite  side  of  the  window,  giving 

one  the  impression  that  an  angler  had  just  hooked  a 

"speckled  beauty."  This  suggested  motion,  and  nobody 

could  resist  the  appeal  it  made  to  the  imagination. 

Avoid   Freak   Windows. 

One  great  danger  is  that  the  window  dresser,  in  seek- 

ing to  attract  attention,  will  overstep  the  mark  and 

create  a  "freak."  window.  "Freak"  windows  draw  the 

crowd,  but  do  not  pull  the  people  into  the  store.  People 

laugh,  or  are  instructed,  but  they  do  not  think  of  buy- 
ins-'.  The  proper  place  to  display  a  Gila  monster,  or  a 

monkey,  would  be  in  the  window  of  a  bird  store  where 

cats,  dogs  and  other  animals,  or  birds  are  sold;  but  if 

cither  were  shown  in  a  stationer's  store  window,  they 

would  attract  attention,  but  sell  no  goods,  because  no- 

body would  think  the  store  sold  household  pets. 

To  create  desire,  window  displays  must' by  some  me- 

thod indicate  the  utility  of  the  goods  shown,  their  ad- 

vantages over  similar,  but  old  fashioned  articles,  the 

economy  in  time,  labor,  space,  and  cost,  effected  by  their 

use— in  a  word,  prove  to  the  passerby  that  without  the 

g-oods  exhibited,  life  will,  in  future,  be  but  a  desert 
waste. 

How,  then,  to  accentuate  the  desirability  of  an  ar- 

ticle  by  means  of  a  window  display,  is  difficult  to  out- 
line without  knowing  what  article  is  to  be  exhibited.  If 

a  -washing  machine,  show  several— one  complete,  one 

with  one  'part  removed,  one  with  another  part  removed, 

and  so  on,  as  to  enable  people  to  see  how  simple  the 

machine  is,  and  also  how  easily  it  is  put  together.  The 

element  of  desire  might  be  introduced  in  this  case  by 

means  of  illustrated  placards,  showing  a  woman  reading 

a  novel  while  the  washing  machine  does  her  week's 
washing,  or  by  similar  methods.  The  application  of  this 

principle  to  all  kinds  of  goods  should  be  self-evident. 

To  Convince  of  Value  for  the  Money. 

To  convince  of  quality  and  value  for  the  money,  a 
window  must  primarily  concentrate  its  line  of  thought 
on  one  article,  or  group  of  related  articles,  and  bear 
prices    plainly    readable. 

Concentration  on  one  article  is  not  necessary  in  all 

cases,  for  a  group  of  related  articles  will  also  produce  re- 
sults. For  example,  a  display  of  various  grades  of  one 

line  marked  29  cents,  49  cents,  79  cents  and  $1.29,  is 
good  practice,  and  the  same  thing  applies  to  other  goods 
of  any  kind  similarly  related. 

Importance  of  Price  Tags. 

The  importance  of  price  tags  is  fundamental.  A  win- 
dow may  be  weak  in  the  power  to  attract  attention,  and 

even  neglect  opptunities  to  create  desire,  but  if  the  price 
mark  is  there,  the  beholder  has  an  opportunity  to  judge 
for  himself  whether  the  goods  shown  represent  good 
value  for  the  price,  and  constitute  a  genuine  bargain 
offering. 

Put  a  display  of  safety  razors  and  cutlery  in  the 
window  without  price  tags  and  watch  the  results.  People 
will  look  at  them,  a  few  will  come  in  to  ask  the  price, 
but  the  majority  will  not  do  so,  for  few  like  to  ask  prices 
for  fear  they  may  be  treated  by  the  clerks  as  though 

they  were  "cheap  skates,"  or  "skin-flints."  There  are 
also  a  larg-e  number  of  people  who  do  not  like  to  enter 
a  store  unless  they  intend  to  buy  something.  Try  such 
a  window  without  price  tags  for  an  hour,  then  put  a 

placard  in  the  window — "Special  sale  of  sample  knives, 
your  choice  for  25  cents" — and  watch  the  results.  To 
most  people,  the  knives  represent  a  definite  value,  and 
the  price  being  known,  the  passerby  can  determine  at 
once  the  desirability  of  the  goods  to  him. 

Without  the  price  tag,  the  window  display  means 
nothing.  With  the  tag.  the  display  means  an  unusual 

barg-ain  offering  of  these  choice  goods,  and  people  feel 
the  impulse  to  buy  at  once. 

Time  Element  Should  Appear. 

The  impulse  to  buy  at  once  comes  from  the  price  tag. 

Without  the  price  tag  the  implication  is  :  "Here  is  a 
display  of  goods  we  carry  regularly  in  stock  ;  come  in 

now  or  later,  and  look,  them  over."  As  man  is  a  "lazy 
animal,"  the  beholder  puts  off  his  tour  of  inspection. 
The  price  tag-  implies  :  "Here  is  a  special  offer  at  a  low 
price  for  to-day  only.  If  you  do  not  come  in  now,  the 
pick  of  the  lot  will  be  taken,  and  if  you  defer  the  mat- 

ter, your  opportunity  to  buy  a  barg-ain  will  be  lost. 
Come  in  now  before  it  is  too  late." 

This  is  the  line  of  unconscious  reasoning  set  up  by 
an  effective  window  displav.  and  the  window  dresser  may 

know  he  has  a  selling  exhibit  when  he  inspects  his  win- 
dow, and  he  finds  it  impels  him  to  act  quickly,  lest  its 

appeal  be  lost.  So  well  recognized  is  the  selling  power 
of  the  display  window  that  there  are  many  metropolitan 
department  stores  which  have  established  a  method  of 

checking-  up  results  from  their  display  windows,  and  they 
will  not  permit  a  display  to  remain  on  exhibit  a  minute 
after  it.  has  been  demonstrated  the  displav  is  nit  selling 

the  <roods.  The  window  dresser  may  have  to  change  his 
window  everv  hour,  but  change  it  he  must  until  it  is 
producing  satisfactory  results. 

The  time  element  should  appear  somewhere  in  every 

window  display.  "Special  sale  to-dav  only."  "These 
g-oods  at  these  prices  while  they  last."  '"Come  in  and 
select  what  you  want  ;  they  are  going  fast."  "To  intro- 

duce these  new  goods,  we  will  sell  them  at  the  prices 

marked,  for  one  week  only."  Some  phrases  Tike  these 
should  appear  in  everv  window,  and  thus  the  window 

displav  be  made  a  vital  selline-  force,  and  a  "pulling  ad- 
vertisement" producina-  profitable  sales  from  th«  time 

the  window  curtain  g-oes  up  until  it  is  lowered  again 
for  the  introduction  of  another  exhibit. 
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Fig.   1— Tree  Hung   from  the   Ceiling 

A  Revolving  Tree  for  Xmas  Display 
Complete  Explanation  of  how  to  Set  Up 
a  Christmas  Tree  which  can  be  Made  to 

Revolve — A  Charming  and  Attractive 
Kind  of  a  Display. 

There  is  nothing-  more  impressive  at  Christmas  time 
than  a  revolving  Christmas  tree  lighted  hy  electric  lamps 

and  a  simple  and  inexpensive  way  of  arranging  a  revolv- 
ing tree  that  will  not  upset,  and  would  be  easy  to  put 

up  in  a  stationery  store  window,  is  shown  herewith,  the 
illustrations  being  from  the  Scientific  American. 

Locate  a  beam  or  lath  in  the  ceiling  near  the  selected 

place  and  cut  a  V-shaped  piece  in  the  paper  and  bend 
the  point  to  one  side.  Into  this  exposed  part  of  the  ceil- 

ing screw  a  hook  3-lf>  in.  in  diameter.  The  tree  is  hung 
to  this  hook  as  hereinafter  described.  When  the  tree  is 

taken  down,  and  the  hook  removed,  the  V-shaped  piece 
of  paper  may  be  pasted  back  to  cover  the  hole  which 
will  leave  no  marks  in  the  ceiling. 

The  inside  or  stationary  part  of  an  old  bicycle  pedal 
is  fastened  to  the  above  mentioned  hook,  and  to  the 
outer  or  revolving  part  are  secured  two  wires,  about 
No.  12  gauge  and  2  ft.  long.  These  wires  are  securely 
fastened  on  opposite  sides  of  the  tree,  preferably  bent 
under  a  branch  (Fig.  1).  A  piece  of  tin  may  be  cut  and 
fastened  at  the  top  of  the  pedal,  as  shown  in  Fig.  2, 
from  which  the  tinsel  and  strings  of  glass  balls  may  be 
hung. 

To  the  lower  part  of  the  tree  is  seemed  an  arrange- 
ment as  shown  in  Fig.  3.  This  consists  of  a  large 

grooved  pulley,  about  12  in.  in  diameter  by  g  in.  thick, 
made  out  of  ordinary  pine  board.  The  groove  may  be 

made  with  the  edge  of  a  half-ronnd  rasp.  To  the  upper 
side  of  this  pulley  are  secured  three  or  more  small 
brackets,  which  are  fastened  to  the  tree  with  wood 

screws.  On  the  under  side  of  this  pulley  are  secured  and 
insulated    from     each 

such  as  brackets  for  ordinary  gas  globes,  terminating  on 
top  of  the  pulley  with  binding-posts.  Into  the  centre  is 
driven  a  tenpenny  wire  nail.  A  small  box  placed  on  its 
side  may  be  put  on  the  floor  under  the  tree  with  a  small 
hole  to  receive  the  nail.  This  forms  a  guide  for  the 
lower  end  of  the  tree.  The  box  may  either  be  nailed  or 
weighted  down,  so  as  to  keep  the  tree  steady.  Fastened 
on  the  box,  and  insulated  from  each  other  are  two  cop- 

per brushes,  one  for  each  ring  respectively.  A  small 
electric  motor  is  now  placed  about  18  to  24  in.  from  the 
large  pulley.  As  a  rule,  these  motors  run  too  fast  for 
this  purpose.  A  wire  may  be  coiled  about  the  motor 
shaft,  and  soldered  fast  to  form  a  worm  which  may  mesh 
with  a  train  of  clock  wheels.  These  can  be  obtained 
from  any  watch-maker.  To  the  shaft  of  one  of  those 
wheels  a  small  pulley  is  secured,  about  1  in.  in  diameter 
(Fig.  1).  Wrap  this  pulley  with  cord,  and  put  some 
rosin  on,  so  as  to  increase  the  friction.  Now  place  a' 
small  endless  cord  over  the  large  and  small  grooved 
pulleys.  The  motor  should  be  connected  up  with  a  dry- 
cell  battery,  and  by  placing  in  the  circuit  a  switch  or 
push  button,  the  motor  may  be  started  at  will. 

The  tree  is  now  ready  to  revolve,  and  should  make 
live  to  seven  revolution  per  minute.  The  batteries  may 
either  be  kept  in  the  box  under  the  tree  or  in  the  cellar, 
where  they  will  be  out  of  the  way.  Two  small  holes 
may  be  drilled  in  the  floor,  about  2  in.  apart.  A  pointed 
cupper  wire  about  8-gauge  may  be  pushed  through  the 
rug  or  carpet  into  these  holes,  and  connections  made  to 
these  wires  with  the  batteries  in  the  cellar,  and  to  the 
brushes  on  the  top  of  the  box,  and  by  putting  a  switch 
in   the  circuit    the  current  may  be  turned  on  or  off. 

From    the    binding-posts    on    top    of    the    large    pulley, 

the  feed  wires  arc  run  on  opposite  sides  of  the  trunk  of 
the  tree  to  their  respective  lamps  ;  ordinary  bell  wire 
will  answer  the  purpose.  It  is  best  to  run  several  of 
these  feed  wires,  and  to  put  about  five  lamps  on  each  set. 
This  gives  far  better  and  more  uniform  distribution  of 
the  electricity  to  the  lamps  than  when  large  wires  are 
are  used,  as  the  top  lamps  get  very  little  or  no  current. 
The  connection  between  the  lamp  and  the  feed  wires 

max-  be  done  by  twisting  the  ends  together.  Care  should be  taken  that  the  ends  of  the  opposite  wires  do  not 
touch  each  other,  and  that  no  tinsel  comes  in  contact 
with  them.  Run  the  branch  wires  on  top  of  the  branches. 
A  diagram  of  the  wiring  is  shown  in  Fig.   1. 

When  all   the  lights  are  turned  on  start  up  the  motor 
and    see   that   everything   is    all    right,    and   that    all    the 
lamps  aie  burning  bright  before  decorating  the  tree.  Then 

other,   two  metal  discs  or  rings,  the  lamps  may  be  moved  to  suit  the  ornaments. 
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An  Airship  Display  in  the  Window 
A  Mechanical  Device,  which  is  Timely 

Just  Now,  and  will  Serve  to  Attract  Atten- 
tion— Easily  Made  and  Simply  Operated. 

An  air  ship  can  be  made  with  scarcely  any  expense, 
needing  neither  motor  nor  belts.  The  air  ship  illustrated 
is  made  of  a  cylinder  made  of  tin,  and  is  to  be  8  in.  in 

diameter  and  14  in.  long,  with  cone  ends  10  in.  long. 
After  being  soldered  together  it  must  be  covered  with 

wrapping  paper  pasted  over  the  cylinder.  Take  a  piece  of 

wood  A  in.  thick,  2  in.  wide  and  10  in.  long,  tack  a  ̂ -in. 
strip  of  tin  around  the  edges,  fasten  this  to  the  centre  of 

the  cylinder  supported  by  two  wires,  being  soldered  to 
the  edges  of  this  frame.  Place  at  one  end  a  fan  or  tin 

vane  (i  in.  long  and  4  in.  wide  at  one  end  and  tapering 
to  1  in.  at  the  other.  Use  a  plain  wire  running  through 

and  fastened  to  the  vane  to  the  car  on  through  the  sup- 

his  attention  to  Sacred  art,  when  the  R.  T.  S.  projected 
this  work.  At  their  invitation,  however,  Mr.  Copping 
went  out  to  Palestine  in  the  spring  of  1905.  He  visited 
the  traditional  sites  and  scenes  of  Bible  incidents,  and, 
for  the  more  careful  study  of  the  people,  wandered  a  good 
deal  off  the  tourist  track.  The  result  was  a  series  of 
pictures  alike  remarkable  for  their  fidelity  to  eastern 
life,  their  fine  feeling  for  character,  and  their  realistic 
presentation  of  dramatic  scenes.  Such  of  these  pictures 
as  have  been  published,  in  two  devotional  volumes  to 

which  the  Bishop  of  Durham  contributed  the  letter-press, 
have  definitely  established  the  artist's  position  as  an 
illustrator  of  Holy  Scripture.  The  Bible,  shortly  to  be 
issued,  will  have  the  distinction  of  being  the  first  com- 

plete Bible  fully  illustrated  by  the  work  of  a  single  ar- 
tist, and  yet  so  portable  in  size  as  to  meet  all  the  or- 

dinary needs  of  the  Bible-reader.  It  will  be  obtainable 
not  only  in  the  conventional  bindings,  but  also  in  cloth 

covers  "like  any  other  book." 

port  and  put  the  end  in  a  lever  handle  faucet  in  the  cen- 
tre of  the  car,  having  two  wires  running  from  the  side 

of  the  faucet  to  the  bottom  of  the  car  to  resemble  elec- 
tric wires.  This  faucet  is  to  represent  a  gasoline  engine. 

Now  put  a  piece  of  bent  tin  over  the  edge  to  resemble  a 

cab  or  car  top.  Cut  two  pieces  of  paper  k\  x  4-|  inches 
on  the  dotted  lines  and  fold  at  each  corner  so  as  to  make 

a  windmill  wheel  ;  place  one  at  each  end  of  the  car  and 

stick  a  pin  through  the  paper  wheel.  Then  into  the  bot- 
tom of  your  car  hang  your  ship  in  the  window  supported 

by  two  wires,  one  from  each  side  of  the  window  to  the 
top  of  the  cylinder  of  the  air  ship.  Set  two  lamps  under 
the  ship,  one  at  each  end  of  the  car.  Light  the  lamps  and 

place  over  each  one  a  joint  of  7-inch  stove  pipe,  leaving 
a  space  of  16  in.  from  the  top  of  the  pipe  to  the  wheels. 
You  must  leave  an  opening  in  the  bottom  of  the;  stove 
pipe  to  allow  the  air  to  circulate.  The  wheel  will  turn 

from  the  hot  air  from  the  lamps  and  you  can  set  a  win- 
dow card  in  front  of  the  stove  pipes  drawing  attention  to 

any  special  feature  in  the  window. 

THE    "COPPING"    ILLUSTRATED  BIBLE. 

An  enterprise  of  some  duration  is  just  reaching  its 

climax  in  the  publication,  by  the  Religious  Tract  So- 
ciety, of  a  Bible  accompanied  by  100  illustrations  by 

.Mr.  Harold  Copping.  The  artist  was  very  widely  known 

as  an  accomplished  book-illustrator,  but  had  not  turned 

Make  Good  Use  of  Spare  Time. 

Salesmen  in  many  of  the  stores  throughout  the  coun- 

try have  plenty  of  spare  time,  particularly  during  the 

winter,  and.  there  are  many  ways  in  which  they  could 

make  good  use  of  it.  Show-card  writing,  for  example,  is 

a  department  of  work  with  which  every  aspiring  sales- 

man should  be  familiar.  Having  mastered  it,  he  will  find 

that  it  adds  considerably  to  the  value  of  his  capabilities 

wherever  good  men  are  required.  There  are  numerous 

cases  where  by  applying  themselves  to  speial  lines,  such 

as  this,  men  have  attained  positions  which  would  other- 

wise have  been  impossible  to  them.  One  of  these  men, 

who  has  exceptional  success,  did  not  have  an  elaborate 

outfit.  It  consisted  of  a  brush  or  two,  a  double  pen  and  a 

few  cheap  color  dishes  in  a  cardboard  box.  He  has  two 

scrap  books;  one  is  for  illustrations  kept  under  separate 

headings,  which  he  designates  "heads"  and  "bodies," 
the  former  being  illustrations  of  heads  or  busts,  while  the 

bodies  are  full  figure  cuts.  He  pastes  these  on  cards 

when  required,  and  prints  suitable  wording.  In  the  other 

book  he  keeps  different  kinds  of  lettering.  If  he  sees  a 

unique  type  such  as  he  can  use.  he  cuts  it  out,  and  places 

it  under  the  proper  heading. 

This  would'  seem  a  good  idea  for  a  clerk  practising 

show-card  writing.  He  could  collect  quite  a  number  of 

various  styles  of  letters,  and  the  cuts  could  be  worked 

in,  if  he  wanted  illustrations. 

Another  man  who  aspires  to  the  position  of  a  window- 

trimmer  states  that  he  devoted  considerable  spare  time 

one  winter  to  study  of  drapes.  He  took  several  yards  of 

calico  home  with  him,  and  practised  so  persistently  that 

by  the  time  spring  arrived  lie  knew  all  of  the  draping 

stunts  ever  attempted  by  the  head  trimmer,  and  also 

knew  what  his  own  originality  was  good  for.  He  con- 

siders that  it  was  the  most  profitable  use  he  ever  made 

of  spare  time,  and  further  declares  that  he  did  nut  allow 

it  to  cut  in  upon  his  recreative  periods  to  any  extent. 

To  the  ambitious  clerk  spare  time  is  valuable  and  if 

he  has  the  right  perspective  he  will  make  good  use  of  it, 

and  at  the  same  time  get  sufficient   relaxation. 



The  Expense  Account  the  Most  Abused  of  Any    in  the  Ledger 

What  Items  Should  be  Entered  as  Expense  ? — Freight,  Drayage 
and  Interest  Should  not  be  Charged  under  this  Head-  Not  Good 

Policy  to  Economise  in  Clerks'  Salaries,  Advertising  or  Insurance. 

We  frequently  hear  business  men  say,  "My  business 
was  good  this  year,  better  than  last  ;  the  volume  ex- 

ceeded that  of  any  previous  year,  but  my  profit  was  not 

satisfactory  because  my  expenses  were  so  high." 
In  other  words,  the  gross  income  from  the  business 

was  large,  larger,  perhaps,  than  ever  before,  but  was 
consumed  by  excessive  expenses. 

Of  what  does  this  expense  consist,  and  why  does  its 
ratio  not  decrease  in  proportion  to  the  increase  in  the 
volume  of  sales  ? 

No  doubt  the  first  item  you  would  enumerate  would 

be  clerk  hire,  and  perhaps  the  next  in  order,  and  cer- 
tainly in  importance,  would  be  advertising.  Then  there 

is  rent,  or  if  not  rent,  taxes  and  repairs,  insurance, 
lighting  and  heating,  telephone  and  telegraph,  donations, 
and  innumerable  other  lines. 

The  expense  account  is  the  most  abused  and  imposed 
upon  of  any  in  the  ledger.  About  everything  unpleasant 

is  charged  to  expense  and  it  gets  credit  for  nothing,  un- 
tile profit  and  loss  steps  in  at  the  close  of  the  year  and 

assumes  its  indebtedness.  Many  charge  freight  and  ex- 
press  to   expense,    as  well   as  drayage. 

Why  shouldn't  all  of  these  items  be  debited  to  mer- 
chandise ?  They  each  enter  into  the  direct  cost,  and  in 

marking  the  cost  of  an  article  we  add  to  the  wholesale 
price  the  freight  and  drayage  and  a  little  extra  for 
setting  up   and  handling. 

At  the  invoice  time  we  do  not  deduct  this  extra  per- 
centage, but  allow  it  to  remain  as  part  of  the  sum  re- 

presenting the  stock  ;  it  is  therefore  finally  included  as 
merchandise.  Why  should  it  not  be  charged  up  to  this 
account  at  first  and  thereby  relieve  the  much  burdened 
expense  account  of  some  of  its  load  ? 

Interest    Not    Part    of    Expense. 

A  few  charge  interest  to  expense.  We  think  this  is 
as  incorrect  as  to  deduct  the  cash  discount  from  the  in- 

voice price  of  an  article  to  ascertain  the  proper  cost. 

We  think  that  interest  paid  should  be  charged  to  the 

discount  and  interest  account,  being  offset  by  cash  dis- 
count and  interest  received.  Interest,  then,  should  be 

no  part  of  expense. 

Eliminating  freight,  drayage  and  interest  from  the 
expense  account  we  reduce  it  hundreds  of  dollars.  You 

may  say  these  items  figure  in  the  expense  of  doing  busi- 
ness, they  must  come  out  of  the  profits  and  it  makes  no 

difference  how  they  are  disposed  of  in  our  record  of  ac- 
counts. But,  we  repeat,  the  last  item  is  taken  care  of 

by  the  credit  side  of  discount  and  interest.  The  others 
are  really  part   of  the  first  cost  of  the  goods. 

We  have  now  reduced  our  expenses,  although  we  have 
not  actually  lessened  the  cost  of  doing  business,  but  if 
we  fix  our  margin  of  profit  in  proportion  to  the  actual 
cost  of  the  article  up  to  the  point  of  putting  it  into  the 

consumer's  hands,  these  items  need  not  be  considered 
among  expenses. 

But,  it  is  argued,  why  then  not  add  clerk  hire,  rent, 
taxes    and    all    other    expenses    to    the    first   cost    of     the 

goods.  This  is  advocated  by  some  jwid  there  is  no  doubi 
in  our  mind  that  this  is  the  correct  system  of  merchan- 

dising, and  the  earlier  it  is  universally  adopted  the 
sooner  will  the  number  of  failures  be  diminished. 

Items  Which  Cannot  be  Cut  Down. 

However,  this  is  outside  our  subject.  After  freeing 
expense  from  the  o'pporession  of  unjust  charges  our  next 
step  would  be  to  ascertain  if  our  legitimate  expenses  are 
excessive. 

The  first,  clerk  hire,  needs  little  attention.  If  the 
clerks  are  fully  earning  their  present  salaries,  an  increase 

might  encourage  them  to  still  better  efforts  if  the  busi- 
ness would  admit  it.  If  they  are  not  worth  what  they 

are  receiving  they  should,  of  course,  be  replaced.  Cheap 

clerks,  or,  more  correctly,  small-salaried  clerks  are 
usually  a  detriment  to  any  business. 

Advertising  is  another  item  of  expense  which  should 
not  be  cut  down,  but  as  a  rule  the  outlay  for  this  could  be 
more  judiciously  directed,  though  just  how  is  as  puzzling 
a  problem  to  the  country  dealer  as  that  of  collections. 

Nor  do  we  see  where  ifc  would  be  advisable  to  reduce 
our  insurance  expenses  if  we  are  at  present  getting  good 

protection  at  a  low  rate. 

If  we  are  renting  we  consider  the  matter  of  location 
of  more  importance  than  the  amount  of  rental.  In  other 
words,  the  same  amount  of  floor  space  in  one  location 
at  $100  may  be  cheaper,  or  at  least  more  profitable, 
than  in  another  at  $50. 

Always  in  Evidence. 

As  a  matter  of  fact,  while  it  is  easy  enough  to  look 
back  through  the  past  year  and  discover  innumerable 
items  of  expense  which  might  have  been  avoided,  and 
which  we  may  resolve  to  reduce  the  coming  year,  we 
shall  doubtless  find  at  its  close  that  these  items  are  still 

in  evidence. 

Our  experience  has  led  us  to  conclude  that  closer 
attention  to  slow  and  doubtful  accounts  will  more  than 
compensate  one  for  a  multitude  of  seemingly  needless 
items  of  expense. 

We  -carry  a  separate  account  for  donations  ;  also  for 
newspaper  subscriptions,  but  they  are  charged  back  to 
expense  at  the  close  of  the  year. 

We  carry  a  tax  account,  which  likewise  is  finally- 
transferred  to  expense  ;  and  various  other  accounts  which 

are  plainly  matters  of  expense,  but  are  carried  separate- 
ly until  the  end  of  the  year  for  our  convenience'  in  case 

of  reference. 

Road  Rights  of  Motorists.  By  Twyman  0.  Abbott,  New 
York:  Outing  Publishing  Co.  Flexible  cloth.  $1.50 
net. 

A  handbook  for  the  man  who  wants  to  know  his  righto 
and  obligations  on  the  highways  of  the  various  states  of 
the  union.  The  rules  of  the  road  contain  in  full  the  law 

and  custom  touching  direction  of  travel,  speed,  respon- 
sibility for  accidents,  the  meaning  of  negligence  and  all 

the  manifold  things  that  the  motorist  must  know. 
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Premature  Cheapening  of  Copyrights 
Paper  read  before  the  International  Con- 

gress of  Publishers  at  Brussels  by  Arthur 

Spurgeon,  General  Manager  of  the  Publish- 
ing House  of  Cassell  &  Co. 

When  the  president  of  the  British  Publishers'  Associa- 
tion, W.  Heinemann,  asked  me  to  contribute  a  paper  on 

"The  Effect  in  England  of  the  Premature  Cheapening  of 
Copyright  Books,"  1  consented  with  reluctance,  because 
I  felt  that  the  task,  should  have  been  entrusted  to  some 
one  with  greater  experience.  However,  having  given  the 

promise,  I  set  to  work  systematically  by  making-  inquir- 
ies from  representative  people  connected  with  the  trade 

in  various  parts  of  the  country. 

In  England  the  hooks  affected  naturally  fall  into  two 
categories — fiction  and  non-fiction.  The  form  of  these 
(heap  reprints- should,  in  our  case,  also  be  strictly  divid- 

ed into  reprints  which  are  issued  in  cloth  covers -and  re- 
prints   issued    in    paper,     i    emphasize    this    point    because 

ARTHUR  SPURGEON 

General  Manager.  Cassell  &  Company 

of  the  uniform  custom  in  England  of  issuing  all  new  pub- 
lications in  cloth  covers  only  and  not  sewn,  as  is  the 

custom  on  the  continent. 

For  convenience  sake  I  will  take  the  case  of  fiction 

first.  As  is  generally  known,  for  many  years  fiction  was 

issued  in  England  in  three-volume  form,  and  sold  at  the 
nominal  price  of  £1  Us.  fid.  Those  were  spacious  days 
for  authors.  There  was  a  great  deal  of  white  margin  in 
the  looks,  the  type  was  large,  and  they  were  easy  to 
read.  Very  few  novels,  however,  were  sold  in  this  form 
to  the  public.  The  sale  was  almost  confined  to  the  lend- 

ing libraries,  which  grumbled  for  some  years  at  the  ex- 
pense which  they  were  put  to  in  order  to  meet  the  re- 

quirements of  their  novel  reading  customers.  An  agita- 
tion was  started,  and,  in  the  end,  the  libraries  triumph- 

ed. The  three-volume  novel  disappeared,  and  its  place 
was  taken  by  the  one  volume,  published  at  6s.  ordinary. 

I  believe  the  first  novel  to  be  issued  in  this  form  in  Eng- 

land was  "The  Manxman,"  by  Hall  Caine,  and  was 
brought  out  by  Mr.  Heinemann,  who  is  one  of  the  most 
enterprising  pioneers  of  the  booktrade. 

For  some  years  the  6s.  novel  monopolized  the  field, 
the  main  variation  being  that  novels  by  a  certain  class 
of  authors  were  published  at  3s.  fid.  There  were  other 
innovations  from  time  to  time,  one  publisher  starting  a 
series  of  novels  at  2s.  6d.  net,  and  another  at  Is.  6d.  net. 
There  existed  in  those  days  also  a  form  of  reprint  called 

"the  yellow-back  novel,"  named  after  the  color  of  the 
paper  boards  in  which  it  was  bound,  which  sold  at  2s. 
But  the  position  of  the  fis.  novel  was  little  shaken,  in 
spite  of  the  varied  attempts  made  to  undermine  it. 

Its  stability  was  perhaps  best  proved  by  the  intro- 
duction of  popular  reprints  of  the  most  successful  novels 

in  paper  covers  at  fid.  intended  for  the  people  and  for 

hurried  reading  in  trains,  etc.  These  were  printed  in  in- 
ferior type  on  cheap  paper,  and  issued  in  illustrated 

wrappers  designed  to  appeal  to  the  taste  of  the  masses. 
As  they  appealed  chiefly  to  the  crowd,  the  sixpennies,  as 

they  were  popularly  called,  had  little  effect  upon  the  salesi 
of  the  6s.  edition,  but  one  day  the  booktrade  was  startled 

by  an  announcement  that  novels  by  first-class  authors, 
most  of  them  of  recent  date,  were  to  be  obtained  in 

cloth  at  the  price  of  7d.  net.  The  old-fashioned  publisher 
and  the  steady-going  bookseller  declared  that  the  enter- 

prise was  certain  to  be  a  failure.  They  were  wrong,  as 
the  sevenpennies  jumped  into  an  immediate  success.  The 

boohs  were  well  turned  out,  the  type  was  clear,  the  bind- 
ing was  tasteful,  the  authors  of  high  repute,  and,  as  a 

result  of  these  advantages,  the  sevenpennies  have  enjoyed 
an   amazing  popularity. 

The  principal  firm  who  had  the  enterprise  to  launch 

these  sevenpennies  possesses1  a  perfect  mechanical  equip- 
ment, with  the  result  that  an  edition  of  100,000  can  be 

produced  at  such  a  cost  that  there  is  a  fair  profit  for 

the  publisher  and  the  bookseller  and  a  substantial  roy- 
alty for  the  author.  One  or  two  other  publishers  have 

entered  the  field  ;n  a  half-hearted  way,  but  I  do  not 
think  their  experience  has  been  altogether  encouraging: 

Sevenncncc  sounds  a  rather  peculiar  price,  but  it  has 

been  made  familiar  to  the  people  of  Great  Britain  be- 
cause of  the  large  sale,  at  the  price  of  sevenpence,  of 

what  are  known  as  "serial  publications."  I  befievo  my 
own  firm,  Cassell  &  Comnany.  were  the  first  to  issue 
works  in  serial  parts  at  7d.  each.  The  success  of  the 
sevenpennies  demonstrates  that  there  is  nothing  magical 
in  the  silver  sixpence.  Tf  people  want  a  thing  they  are 

prepared  to  pay  for  it,  although  it  may  necessitate  div- 
ing into  two  pockets,  one  for  the  silver  and  another  for 

the  copper.  T  believe  the  sevenpennies  are  still  selling  in 

large  quantities,  particularly  at  the  railway  bookstalls. 

Tn  some  respects  one  cannot  but  rejoice  at  any  move- 
ment which  places  good  literature  within  the  reach  of 

the  peonle  at  a  low  price,  but  it  is  a  mistake  to  take 

short  views  in  business  as  it  is  in  other  walks  of  life. 

Therefore  it  is  worth  considering  what  has  been  the  re- 

sult of  the  sevenpenny  on  the  sales  of  the  6s.  editions. 

The  president  of  the  Booksellers'  Association  of 
Great  Britain  and  Ireland  tells  me  that  a  few  months 

back  the  bookselling  trade  were  canvassed  on  this  ques- 

tion, with  the  result  that  the  better  class  of  trade  were 

practically  unanimous  in  their  opinion  that  the  7d.  edi- 
tions had  seriously  affected  the  fis.  ones.  He  adds  : 

"0he  great  difficulty  caused  is  that  customers  who  could 

afford  to  pay  the  higher  price  cannot,  or  will  not,  under- 
stand that  a  book  once  published  can  be  produced  at  a 

cheaper  rate   than   an   entirely  new   one.    They   will     not 
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discriminate,  and  profess  not  to  understand  why,  if  one 

book  is  sold  at  7d.  another  cannot  be  sold  at  the  same 

•  price,  and  this  lack  of  discrimination  has  caused  much 

harm  to  the  sale  of  higher  priced  fiction.  Many  book- 
sellers report  that  they  are  repeatedly  asked  for  the 

newest  books  in  the  7d,  edition,  and  on  being  told  they 

are  only  published  in  the  6s.  form,  their  customers  say 

they  will  wait  until  they  come  out  at  7d."  I  have  con- 
sulted travelers  and  booksellers  in  all  parts  of  the  coun- 

try, and  the  opinion  is  almost  unanimous  that  great  mis- 
chief has  been  done  to  the  6s.  volume. 

I  may  be  asked  why  the  7d.  novel  should  be  blamed 

rather  than  the  6d.;  the  explanation  is  simple.  People 

buy  6d.  paper  covered  novels  in  the  same  way  as  they 

buy  magazines.  They  buy  them  for  their  own  use,  gen- 

erally to  pass  the  time  on  a  railway  journey,  and  when 

they  have  read  them  they  throw  them  away,  but  I  never 

heard  of  anyone  throwing  away  a  7d.  cloth  covered  novel. 

This  is  a  question  of  psychological  interest.  It  is  not 

the  extra  penny,  but  the  cloth  binding  which  leads  men 

to  carry  the  7d.  novel  home  instead  of  leaving  it  in  the 

train.  It  finds  a  place  in  the  general  library  in  the 

house,  and  it  is  read  perhaps  by  a  half  dozen  people, 

whereas  the  sixpenny  is,  as  a  rule,  read  by  one  person 

only  and  then  discarded.  I  am  told  by  the  officials  of 

one  of  the  chief  railways  in  England  that  when  the  long 

distance  trains  reach  their  destinations,  baskets  full  of 

6d.  novels  and  magazines  are  collected  from  the  train, 

but  no  sevennennies  ever  find  their  way  into  this  mis- 
cellaneous collection.  The  multiplication  of  readers  of 

the  sevenpennies  affects  the  libraries,  and  thus  we  have 

the  double  result  of  fewer  people  borrowing  6s.  novels 

and  fewer  people  buying  them. 

The  authors  are  interested  in  this  question  as  much 

as  the  publishers.  When  they  were  first  approached  they 

grasped  the  opportunity  open  to  them  because  of  the  en- 
larged public  which  they  saw  they  would  gain  through  a 

sevenpenny  publication,  and  likewise  they  welcomed  the 

opportunity  of  adding  to  their  incomes  in  a  way  which 

previously  they  had  not  foreseen. 

It  is  not  too  much  to  say,  therefore,  that  the  authors 

of  the  United  Kingdom,  in  allowing  certain  of  their 

books  to  be  published  in  7d.  form,  have  done  a  great 

deal  towards  creating  the  existing  situation  and  have 

profited  thereby. 

On  the  other-  hand,  I  am  inclined  to  think  they  show- 

ed a  distinct  lack  of  foresight.  The  prospect  of  immed- 

iate gain  blinded  them  to  the  possibilities  of  future  loss. 

The  publication  of  their  books  in  7d.  form  has  doubtless 

added  to  their  current  income,  but,  through  a  decrease 

in  the  sales  of  the  6s.  editions,  it  has  caused  a  notice- 

able falling  off  in  the  amounts  claimed  by  authors  on 

account  of  royalties  for  the  6s.   editions. 

There  has  been  more  than  one  conference  between  pub- 

lishers and  authors  on  this  subject.  The  publishers  have 

expressed  the  opinion  that  no  6s.  novel  should  appear  in 

7d.  form  within  five  years  of  the  publication  of  the  6s. 

edition.  The  authors  think,  this  period  too  long,  and 

have  suggested  that  the  limit  should  be  two  years.  The 

problem  is  not  yet  solved,  and  I  expect  time  and  events 
will  alone  bring  the  solution. 

Since  I  undertook  to  write  this  paoer  the  position  has; 

been  complicated  by  the  launching  of  another  enterprise. 

namely,  the  publication  of  now  novels  at  2s.  net  by  the 

same  firm  who  originated  the  7d.  editions.  It  is  too 

early  to  form  a  iud«rnent  ;>s  to  the  effect  this  new  depar- 

ture will  have  on  Hie  fiction  market  in  tile  United  King- 
dom, but  of  rn-i  thrna:  T  am  certain  and  that  is,  that  if 

the  2s.  novel  should  supplant  the  6s.  edition,  the  result 

will  be  disastrous  for  the  majority  of  authors.    Those  in 

the  front  rank  may  reap  a  harvest,  but  it  will  mean 
absolute  ruin  for  those  in  the  third  and  fourth  rank,  and 
the  unknown  author  will  have  a  very  hard  struggle  to 

obtain  a  few  gleanings  in  the  field  of  literature.  Un- 
doubtedly there  are  many  "first"  novels  published  at  the 

present  time  that  are  not  worth  publishing,  but  we  must 
remember  that  all  the  leading  novelists  of  the  day  may 

pass  through  the  novitiate  stage.  So,  possibly,  litera- 
ture may  suffer  instead  of  benefiting  by  making  it  more 

difficult  for  new  comers  to  enter  the  field. 

I  have  dealt  almost  exclusively  with  fiction  reprints 
because  they  dominate  the  market.  There  is,  however, 
a  tendency  to  bring  out  general  works  of  literature 
bound  in  cloth  at  Is.  I  do  not  think  the  multiplication 

of  reprints  of  non-copyright  books  hurt  anybody,  but  I 
am  not  so  sure  as  to  the  effect  when  the  copyright  is 
still  alive.  One  of  our  leading  publishers,  in  announcing 
a  Is.  series  of  copyright  books,  has  made  it  clear  that 
if  he  finds  the  net  return  to  the  authors  not  satisfactory 
he  will  not  continue  the  series. 

There  is  no  doubt  that  the  effect  of  producing  cheap 
editions  of  copyright  works  has  been  to  shorten  the  life 
of  books  generally,  which  I  regard  as  very  serious  for 
all  concerned  in  the  production  of  books. 

We  are  on  the  eve  of  great  changes  in  the  publishing 

world  in  the  I'nited  Kingdom,  and  he  would  be  a  bold 
man  who  would  foretell  what  are  likely  to  be  the  develop- 

ments in  the  next  two  or  three  years.  If  I  may  express 
an  opinion  it  is  that  the  rage  for  cheapness  has  gone 
quite  far  enough. 

In  this  paper  I  have  confined  myself  to  the  position 
in  my  own  country.  It  would  have  been  presumptuous 
on  my  part  had  I  attempted  to  deal  with  the  situation 
in  Continental  countries,  but  I  am  informed  that  the 
difficulties  to  which  I  have  referred  exist  in  an  acute 

form,  particularly  in  France  and  Germany.  We  all  know 
that  many  years  ago  the  price  of  novels  in  France  was 
reduced  from  7  francs  50  to  3  francs  50,  but  I  question 

if  many  new  novels  have  been  published  at  3  francs  50 
since  the  advent  of  the  95  centimes  novel,  illustrated  by 
the  best  artists  and  exquisitely  printed,  both  in  regard 
to  type  and  paper.  But  you  know  a  great  deal  more 
about  the  cheapening  of  books  on  the  Continent  than  I, 
and  it  will  be  a  benefit  to  have  the  experience  of  my 
Continental  colleagues  in  regard  to  the  questions  which 
I  have  raised  very  imperfectly  in  this  paper. 

I  conclude  by  moving  that  "This  Congress  invites 
the  Association  here  represented  to  take  such  action  as 
they  may  think  advisable  to  prevent  the  premature 
cheapening  of  copyright  books,  and  to  secure  a  closed 
season  during  which  a  cheap  edition  of  a  copyright  book 

shall  not  be  published." 

THE  HARDEST  TASK  IN  THE  WORLD. 

At  the  last  dinner  of  the  American  Booksellers'  As- 
sociation one  of  the  souvenirs  was  a  paper-weight  which 

contained  this  rubricated  text  :  "To  write  a  book  is  an 
easy  task,  ;  it  requires  only  pen  and  ink  and  some  patient 

paper.  To  print  a  book  is  slightly  more  difficult,  be- 
cause genius  often  expresses  itself  in  illegible  manuscript. 

To  read  a  book  is  still  more  difficult,  as  one  must  strug- 
gle against  sleep.  But  the  most  difficult  task  that  any 

one  may  attempt  is  to  sell  a  book."  The  Harpers  pre- 
sented the  paner-weights,  but  the  sentiment  belongs  to 

one  of  the  most  prolific  modern  writers,  Felix  Dahn,  a 
man  who,  moreover,  never  sold  a  bo.ok  in  his  life.  He  is 
a  German  novelist,  historian,  jurist,  and  playwright,  .nl 
has  written  half  a  hundred  works  of  all  sorts. 



Toronto's  New  Book  Store  and  its  Lending  Library  System 
A  Description  of  T.  H.  Durham's  Store  on  Yonge  Street — Some 
Useful  Devices  Employed  —  A  Library  System  that  is  Proving 
Most  Successful     Pointers  for  Other  Booksellers. 

TORONTO'S  NEW  BOOK  STORE. 

There  is  nothing  more  refreshing  nor  more  inspiring 

than  a  visit  to  a  clean,  well-stocked  book  and  stationery 
store,  no  matter  whether  t he  visitor  be  a  brother  trades- 

man or  a  customer.  The  new  home  of  the  Church  Book- 

room  on  Yonge  street,  Toronto,  meets  t lie  requirements 

of  the  most  fastidious  along  these  lines  and  under  the 

management  of  T.  H.  Durham  it  should  have  a  long  and 
successful  career. 

Although  the  store  has  a  frontage  of  only  about  twenty 

feet  yet  every  available  inch  is  put  to  a  good  use,  and 

at  the  same  time  one  is  not  offended  by  the  feeling  of  too 

much  crowded  into  a  small  space.  On  entering  "the  store 
one   immediately   notices   the   magazine   display   racks   on 
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T.  H.  Durham's  Store  on  Yonge  Street.  Toronto. 

t lie  right  hand  wall.  Here  are  several  tiers  of  shelves 

each  lined  with  the  latest  periodicals.  The  covers  are  all 

well  shown  and  for  large  display  area  confined  in  small 
space  this  scheme  could  not  well  be  improved  on.  Behind 

the  magazine  shelves  are  the  books.  Fir^tj  come  the  latest 
fiction  next  the  copyright  reprints  and  toward  the  rear  of 

the  store  the  standard  works,  in  this  instance  nearly  ail 

being  theological  books.  Mr.  Durham  places  his  books  on 

the  shelves  in  an  ingenious  manner.  One  volume  is  placed 

with  the  front  cover  showing  and  the  stock  of  this  par- 
ticular work  is  piled  behind  it  in  the  usual  way.  This 

scheme  makes  it  easier  for  the  clerk  to  serve  the  custo- 

mer and  it  also  makes  a  very  catchy  display  to  attract 

the  eye  of  the   prospective  buyer. 

In  front  of  the  bookshelves  are  the  book  tables  which 

are  illustrated  in  this  article.  Mr.  Durham  has  six  of 

these  and  he  finds  them  most  successful.  The  top  of  the 

table  and  the  front  shelves  '-an  be  tilled  with  books  for 

display,    while    the    stock    can    be    carried    on    the    lower 

shelves  near  the  back,  in  this  manner  more  books  can 

be  displayed  than  on  the  old  style  tables  and  not  as  much 

space  occupied.  Another  good  feature  of  this  table  is 

the  rail  around  the  top,  which  protects  the  books  from 

rubbing.  Mr.  Durham  states  that  this  piece  of  furniture 

can  be  constructed  ai  very  small  cost  and  its  great 

utility  should  recommend  it  to  every  bookseller.  The 

tables  can  be  used  for  other  articles  besides  books;  in 
fact  one  is  now  in  use  to  display  papeteries. 

Another  space  saver  is  the  display  rack.  There  are 

three  varieties  in  use  here,  one  for  postcards,  another  for 

current  fiction  and  a  third  to  display  writing  tablets. 

Each  is  built  on  the  same  plan  and  can  be  plainly  seen 

in  the  accompanying  photograph.  By  placing  one  volume 
around  each  tier  of  the  rack  eight  people  can  examine 

eight  different  books  at  the  one  time,  and  in  the  holiday 

season  this  is  a  great  advantage,  because  most  buyers 

prefer  to  examine  a  book  before  purchasing-  and  this  de- 
vice enables  them  to  do  so  without  taking  up  the  time 

of  a  clerk  who  might  be  employed  elsewhere. 

On  the  other  side  of  the  store  is  the  stationery  stock 

and  two  silent  salesmen  used  in  displaying  the  lines. 

Here  is  carried  an  extensive  stock  of  tine  writing  paper 

and  general  stationery. 

Mr.  Durham  is  a  strong  believer  in  the  show  window 

and,  as  can  be  seen  by  the  photograph  of  the  store's 
exterior,  he  dresses  his  windows  with  great  taste.  The 

displays  are  changed  twice  a  week  and  the  windows  are 

carefully  washed    whenever  the   goods   are   removed. 

As  a  means  of  selling  magazines  Mr.  Durham  finds 

that  nothing  can  equal  a  display  in  front  of  the  door. 

The  store  is  lighted  by  twenty-two  gas  lights.  Each 
window  has  a  cluster  of  two;  down  the  length  of  the 

store  are  three  clusters  of  four  and  in  the  rear  two 
clusters  of  two  each. 

The  most  striking  thing  about  the  store  is  the  way  in 

which  every  inch  of  space  has  been  utilized  to  the  best 

advantage  without  the  least  suggestion  of  crowding  and 

any  retailer  will  find  his  time  well  spent  if  he  pays  a 
visit   to  this  store. 

Mr.  Durham  has  established  in  connection  with  his 

store  a  most  unique  form  of  "lending-  library."  In  the 
past  "the  Booklovers'  "  and  all  other  similar  institutions 
have  charged  ;'  membership  fee,  a  stated  sum  given  as  a 

sort  of  guarantee  of  good  faith.  This  membership  fee 

has  been  entirely  eliminated  in  Mr.  Durham's  plan.  He 
charges  a  flat  rate  of  fifty  cents  per  month  and  allows 

any  subscriber  to  change  a  book  as  often  as  he  desires. 

Every  subscribe]  is  guaranteed  that  there  will  always 
be  on  hand  one  hundred  books  from  which  he  can  make 

his  selection,  and  id  these  that  twenty-five  will  be  books 
published    within   the  last   three   months. 

Another  innovation  is  a  clubbing  arrangement  which 

provides  that  where  six  subscribers  are  in  one  office, 

bank,  apartment,  etc..  six  books  will  be  delivered  ever; 

week,  the  members  to  have  the  privilege  of  exchanging, 

but  each  member  is  held  responsible  for  one  book. 

The  argument  has  often  been  advanced  that  a  lending 
library  hurts  business,  but  Mr.  Durham  does  not  agree 

with  this  view  at  all.  As  he  points  out,  in  the  first  place 

it  is  good  investment.     Basins:  his  figures  on   a  member- 
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ship  of  4D0,  he  figures  the  revenue,  at  50c  per  month,  as 

$2,401)  per  annum. 

The  expenses  are  as  follows:  six  hundred  books  at  an 

average  cost  of  75c  amounts  to  $450.  Twenty-five  per 
cent,  of  the  revenue  should  be  turned  into  new  books, 

making  $000.  Then  for  general  expenses,  such  as  hook- 

boxes  at  7c  a  piece,  slips,  cards,  etc.,  allow  another  hun- 
dred, making  a  total  expenses  of  $1,150. 

The  returns  are  $2,400,  the  expenses  $1,150,  hence  it 

is  easily  seen  that  the  lending  library  pays  more  than 
200  per  cent. 

Then  there  is  the  advertising  value  of  such  a  depart- 
ment. A  membership  of  four  hundred  means  at  least  four 

hundred  people  in  the  store  every  week,  because  if  every 
member  is  not  in  some  bring  friends.  The  exchange 

counter  should  be  placed  at  the  back  of  the  store  so  that 

every  time  a  member  comes  in  the  store  he  has  to  walk 

she  gets  a  large  share,  but  any  successive  premium  goes 

lo  the  proprietor:  Of  course,  these  members  only  come  in 

i'^r  a  month,  but  once  in,.  Hie  service  given  should  be  of 
such  excellent  quality  that  no  one  will  have  any  inclina- 

tion to  wit hdraw. 

So  far  there  has  been  no  trouble  with  stolen  books. 

Even  if  a  book  is  lost  its  maximum  cost  is  not  more  than 

75c,  the  member  has  paid  50c,  so  that  the  loss  is  only  a 
quarter.  However,  it  has  been  the  experience  of  other 

merchants  in  this  business,  that  only' a  small  percentage 
of  hooks  are  lost.  One  man  who  operates  a  library  with 
a  membership  of  over  seven  hundred,  does  not  lose  twentv- 

live  books  a  year,  and  the  smaller  the  membership  the  less 

ehance  there  is  for  loss,  because  the  members  are  generally 
closer  together  and  well  known  to  the  proprietor. 

In  the  small  towns  the  farmers  in  the  district  present 
a    most    fruitful    field.      There    are    few    rural    families    in 

INTERIOR   OF    T.    H.    DURHAM'S    STORE.    YONGE    STREET.    TORONTO. 

past  all  the  display  counters.  (Jive  any  salesman  custo- 

mers and  he  should  do  business,  "the  lending  library" 
helps  bring  the  customers. 

Then  there  is  another  source  of  revenue  and  that  is 

the  sale  of  old  books.  These  sell  very  readily  at  15c,  20e, 
or  25c  a  piece. 

That  Mr.  Durham's  scheme  is  meeting  with  success  is 
shown  by  this  one  little  incident.  One  Friday  at  2  p.m. 
one  of  his  windows  was  dressed  to  show  some  of  the 

volumes  in  the  library  and  by  Saturday  at  midnight  when 
the  store  closed  eighteen  memberships  were  taken  in, 
traceable  to  the  window. 

Mr.  Durham  believes  that  a  lending  library  can  be 

successfully  run  with  a  membership  of  50.  This  number 

could  be  obtained  in  almost  every  town  in  Canada,  and 

the  200  per  cent,  on  investment  that  the  library  p;iys 

should  help  materially  in  showing  the  retailer  a  balance 

on  the  right  side  of  the  ledger. 

Of  course,  the  main  thing  in  establishing  a  library  is 

to  get  members.  Mr.  Durham  employs  a  girl  who  is  so- 
liciting memberships  on  commission.     Out  of  the  first  50c 

these  advanced  days  who  do  not  read  the  current  fiction, 

and  with  the  rural  free  delivery  systems  the  'exchange 
would  be  effected  with  great   ease. 

In  towns  close  together  and  where  there  is  quick  com- 
munication like  Whitby  and  Bowmanville,  for  instance. 

Mr.  Durham  suggests  that  the  dealers  each  establish  a 

library,  taking  care  that  books  are  not  duplicated,  then 

every  three  months  or  so  the  dealers  could  make  an  ex- 

change of  books,  thus  keeping  down  the  expense  of  main- 
tenance. 

William  Copp,  of  the  Copp,  Clark  Co.  spent  twelve 

days  fishing  in  Georgian  Bay.  Mr.  Copp  says  at  least 

they  caught  enough  to  keep  them  from  starving. 

A  new  stationery  and  fancy  goods  store  was  opened 

in  Welland  on  September  1,  by  B.  Lundy  and  J.  R.  Sidey. 

Mr.  Lundy  has  been  in  the  same  line  of  business  in 

Welland  for  many  years,  while  Mr.  Sidey  was  on  the 

Welland1  Tribune  staff.  School  books  and  supplies,  society 
anil  office  statinery,  fancy  china,  wall  paper,  etc,  are 
carried. 
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Reflections  on  Selling  Xmas  Cards 
Cards  Originated  in  Germany  —  Now 
Made  in  Enormous  Quantities  —  Big  Pro- 

fits in  Private  Greeting  Cards. 

By  a  Salesman. 

It  will  perhaps  be  news  to  a  great  number  if  the 

stationers  of  Canada  that  the  Christmas  card  of  to-day 
is  of  German  origin  and  that  the  custom  of  sending 
Christmas  cards  in  England  dates  back  to  the  time  of 

Queen  Victoria's  marriage  to  Prince  Albert.  Prince  Al- 
bert took  this  pretty  custom  to  England  from  Germany. 

The  society  of  those  days  took  it  up  and  as  the  years 
went  by  it  grew  from  the  very  aristocratic  custom  to 
its  present  enormous  proportions. 

At  first  the  cards  took  the  form  of  a  folder,  prettily 
decorated  with  paper  lace  or  feathery  decoration  around 
the  edges  with  each  card  packed  in  a  separate  box  mostly 

"Made  in  Germany." 

mer  hardly  justifies  the  effort  and  the;  end  of  September 

is  a  better  time  to  beg-in  to  show  and  push  these  lines. 
People  are  then  beginning  to  think  about  Christmas  and 
it  is  of  importance  to  know  what  your  customers  are 
thinking  of  and  let  them  have  it. 

My  reason  for  treating  this  line  as  a  separate  article 
is  that  I  do  not  think  the  stationer  of  to-day  is  fully 
aware  of  the  profits  to  be  gained  by  the  sale  of  Christ- 

mas cards,  and  he  treats  it  as  a  mere  side  line  instead 

of  a  real  profit-bringer.  The  season  only  comes  once  a 
year  and  perhaps  that  is  the  reason  for  the  luke-warm- 
ness  shown,  but  to  the  live  stationer,  in  large  way  or 
small,  it  is  a  line  he  does  not  overlook. 

A   BOOK  ON  CANADA. 

In  the  All  Red  British  Empire  Series,  volumes  on  New 
Zealand  and  Australia  have  already  appeared.  Announce- 

ment is  now  made  by  the  publishers.  Sir  Isaac-  Pitman  & 
Sons,  London,  that  the  volume  on  the  Dominion  of  Can- 

ada will  be  ready  this  fall.     It  will  be  written  -by  W.  L. 

A  COMMODIOUS  SHOW  TABLE  FOR  BOOKS 

This   is   a   type   of   table   used   in   Mr.   Durham's   store,   which    has   two   useful    features,— plenty 
of   room   for   storage   and   a   good   display   surface. 

Then  the  English  manufacturers  took  up  this  line  and 
pushed  it,  manufacturing  their  own  cards  till  now  it  is 
considered  an  article  of  great  importance,  as  one  will 
gather  from  the  fact  that  in  Bradford,  Eng.,  there  are 
about  25  firms  making  this  line  their  principal  business. 

There  are  other  towns  interested  in  this  line,  but  Brad- 
ford is  practically  considered  before  London,  Edinboro, 

etc. 

1'ntil  recently  orders  taken  in  Canada  were  sent  to 
England  for  completion.  Now  there  are  plants  laid  down 
in  Canada  to  finish  cards  off  here  and  thus  save  weeks  in 
the  completion  of  an  order. 

Canadian  stationers  are  only  just  realizing  what 
profits  can  be  made  by  intelligently  selling  these  cards, 
especially  the  Private  Xmas  Card.  35  per  cent,  is  easily 

made,  after  allowing  for  time,  space,  circulars,  collec- 
tion of  accounts',  etc.  Personally  I  find  canvassing  more 

than  pays.  Most  of  the  wholesalers  will  give  you  two 
books  free,  with  advertising  matter  ;  thus  I  am  able  to 
keep  one  on  the  counter  and  get  some  canvassing  done 
with  the  other.  Some  stationers  show  how  they  value 
the  line  by  commencing  to  take  orders  in  July,  but  the 

number  and  value  of  orders  generally  taken  in  the  sum- 

Griffith,  secretary  to  the  Canadian  Government  office,  Lon- 
don, and  will,  of  course,  be  uniform  with  the  other  volumes 

in  the  All  Red  Series. 

MAGAZINE  NOTES. 

T.  P.  O'Connor  will  shortly  issue  T.  P. 's  Magazine, 
which  will,  it  is  claimed,  strike  a  new  note.  It  will  be  off 

the  beaten  track  of  the  ordinary  type  of  sixpenny  month- 
ly, and  will  be  at  once  popular,  serious,  and  educative, 

but,  though  largely  of  an  informative  nature,  it  will  be 
at  the  same  time  diversified  by  lighter  reading,  appeal- 

ing alike  to  men  and'  women.  It  will  be  published  at 
sixpence,  and  will  be  illustrated. 

The  MacLean  Publishing  Co.  begin  the  publication  next 

month  of  The  Fai'mer's  Magazine,  a  monthly,  which  will 
be  the  only  publication  of  its  kind  in  existence,  it  is said. 

The  September  International  Studio  has  many  features 
to  delight  the  artistically  inclined.  Among  the  special 
articles,  all  of  which  are  extensively  illustrated,  may  be 

mentioned  "American  Paintings  in  Germany,"  "The 
Paintinks  of  Walter  W.  Russell,"  "Plant  Drawings  from 
an  Indian  Cotton-Printer's  Pattern  Book,"  "Architectural 
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Gardening,"  "Recent  Designs  in  Domestic  Architecture," 
"A  Swedish  Sculptor;  Carl  Milles,"  and  "Painting  in 
Mexico."  There  are  several  full  page  plates,  many  suit- 

able for  framing.    <$>   

New  Use  for  Picture  Post  Cards 
Post  Cards  tor  Publicity  Purposes  found 

Very  Useful  by  Hotels,  Railroads  and 
Pleasure  Resorts. 

Men  weld  informed  about  the  tendencies  of  the  post 

card  business  are  free  in  predicting  that  the  day  of  the 

post  card  as  a  pleasant  joke  among  thoughtless  people  is 
near  its  close.  They  admit,  of  course,  that  the  post  card 
as  an  instrument  of  social  communication  is  destined 

to  remain  permanently  as  a  feature  of  modern  Me,  but 
they  do  not  think  that  the  correspondence  demand  will  be 
enough  to  pla.ee-  the  industry  on  the  sound  footing  which 
it  is  sure  to  hold.  They  believe  that  the  passage  of  the 
revised  tariff  bill  will  be  followed  almost  immediately 

by  an  astonishing  development  of  the  post  card  in  its 
advertising  uses.  This  reasoning  is  based  on  the  theory 
that  when  protection  is  offered  to  the  American  post  card 
publisher  against  the  influx  of  German  goods,  he  will  be 
able  to  develop  the  advertising  specialties  of  post  cards 
and  get  a  remunerative  price  for  his  output. 

Publicity  Cards. 

It  is  pointed  out  that  post  cards  furnish  an  ideal 
means  of  publicity  for  hotels,  railroads,  pleasure  resorts, 
as  well  as  mercantile  establishments,  and  that  the  largest 
plants  in  the  country  are  now  using  millions  of  cards, 
carrying  straight  photographic,  or  color  plate,  pictures 
of  their  factories  and  industrial  processes.  The  Plaza  Hotel 

of  New  York  is  using  an  enormous  number  of  photo- 
graphic post  cards  to  advertise  its  facilities  for  the  ac- 

commodation of  resident  and  out-of-town  guests,  a,nd  this 
is  equally  true  of  nearly  all  the  summer  and  winter  re- 

sort hotels  along  both  sea  coasts.  The  great  stock  yard 
houses  are  heavy  buyers  of  post  cards  series.  The  St. 
Louis  and  Milwaukee  breweries  and  shoe  concerns  are 

sending  out  hundreds  of  thousands  of  picture  cards  and 
distributing  them  freely  to  all  visitors  at  their  plants. 

Used  by  Salesmen. 

it  is  becoming  quite  a  usual  and  commonplace  cus- 
tom to  use  pictorial  post  cards  in  the  actual  selling  end 

of  the  trade.  Salesmen,  before  reaching  a  town,  will  send 

cards  to  their  many  customers  wTith  a  printed  message  like 
this:  "I  wild  call  on  you  about  next  Wednesday,  and  if 
you  will  have  an  order  ready  for  me,  I  will  appreciate  it 

very  much,  indeed.  John  Jones,  representing  the  Nu- 
tritious Flour  Co.,  of  Halifax,  Nebr. " 

Again,  pictorial  post  cards  are  coming  into  consider- 
able use  for  confirmations  of  orders  and  notifications  of 

shipments  of  goods.  The  banks,  too,  are  employing  cards 
to  notify  correspondents  of  collections  and  remittances 
on  exchange  items. 

The  manager  of  a  Chicago  post  card  house  has  taken 
a  great  interest  in  this  advertising  development  of  the  post 
card  trade.     He  says: 

"We  find  that  high-class  establishments  of  all  kinds 
throughout  the  country  are  turning  to  the  post  card  as  a 
most  satisfactory  mode  of  supplemental  advertising.  Many 

people  say  that  they  can  get  quicker  and  better  results 
from  a  given  expenditure  in  post  cards  than  from  anything 
else.  We  believe  very  firmly  that  the  advertising  post 
card  will,  in  a  short  time,  constitute  the  great  bulk  of  the 
business,  and  we  are  specializing  along  this  line.  All  that 

is  necessary  for  a  customer  to  do  is  to  furnish  us  a  photo- 
graph or  drawing  of  whatever  subject  he  wishes  to  use  in 

his  publicity  work  and  tell  us  what  he  desires  to  make 
especially  prominent  and  striking  in  the  picture.  We 
make  the  color  plates  and  furnish  any  desired  quantity  of 
the  product.  Considering  the  very  reasonable  prices  at 
which  these  advertising  post  cards  can  be  furnished,  I 
have  no  doubt  that  their  use  will  steadily  expand  from 

year  to  year." It  has  been  suggested  recently  by  one  of  our  corre- 
spondents that  post  card  collections  showing  various 

scenic  features  along  the  lines  of  the  transcontinental  rail- 
roads would  prove  exceedingly  valuable  promoters  of 

passenger  traffic,  and  it  was  remarkable  that  some  of  the 
scenic  lines  do  not  go  into  this  form  of  publicity  on  a  very 

large  scale.  Packets  of  twenty-five  or  fifty  should  be 
placed  in  the  Pullman  cars  on  the  limited  trains  for  free 

use  by  passengers.  The  returns  from  such  use  of  post 
cards  en  route  would  be  incalculable. 

THE  TRADE  IN  ST.  JOHN. 

St.  John,  N.B.,  Sept.  1.— Hall's  Bookstore,  King 
Street,  conducted  by  Kendall  Hall,  is  in  financial  difficul- 

ties. The  business  is  to  be  would  up  for  the  benefit  of 
the  creditors.  William  Bruckhof,  formerly  in  the  station- 

ery and  book  business  is  now  in  charge  in  the  interests 
of  the  creditors. 

The  tourist  business  this  summer  has  been  the 

largest  in  many  years  and  the  dealers  in  books,  fancy 
goods,  etc.,  have  been  reaping  a  harvest  from  the  sale  of 
souvenir  goods  and  general  fancy  wares.  All  the  stores 
have  laid  in  heavy  stocks  for  the  period  of  the  Dominion 

Exhibition,  when  it  is  anticipated  the  city  will  be  crowd- 
ed with  visitors  from  all  over  the  country. 

The  dealers  report  the  sales  of  cameras  and  photo- 
graphic supplies  to  have  been  unusually  heavy  during  the 

past  few  months.  Picture  post  cards  continue  to  be 
large  sellers,  while  magazines  and  the  latest  books  have 
been  much   in  demand.  W.   E.   H. 

Get  Your  Schools'  Orders FOR 
PLASTICINE 
BRUSHES 
CRAYONS 
FIXITIF 
DRAWING  BOARDS 
INSECT  PINS 

MODELLING   TOOLS 
DRAWING   PAPER 
CHARCOAL 

CHALK 
DISSECTING  SETS 
BOOKS  ON  ART 

BOOKS  ON  MODELLING 
BLACKBOARDS 

GLOBES  AND  MAPS 
CHARTS 

PAINT  BOXES 
PENCILS 
ATOMIZERS 
WATER   PANS 
MICROSCOPES 
DICTIONARIES 

215-219  Victoria  St,,     Toronto,  Oat 

Order  direct  from  us.     You  will  get  prompt  and  satisfactory  service. 

Our  catalogues  are  free.     Jls\  for  them. 

The  Geo.  M.  Hendry  Co.,  Ltd 
Manufacturers  and  Wholesalers  Canadian  School  Supplies. 
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The  Layout  of  a  Winnipeg  Store 

Description  of  the  Willson  Stationery  Co.'s Store,  where  an  Extensive  Business  in 

Office  Supplies  is  Carried  On. 

The  Willson  Stationery  Company's  store  in  Winnipeg 
is  peculiarly  situated  in  the  heart  of  the  business  section 

of  the  city,  to  secure  a  big  trade  in  a  complete  range  of 

office  and  business  stationery,  and  office  furniture.  The 

foresight  which  was  used  in  securing-  the  location  of  the 
store  in  order  to  eater  to  an  extensive  trade,  has  been 

fully  justified,  and  a  visit  to  the  store  is  convincing  of 
the  success  of  the  move. 

The  store  plan,  which  is  shown  here,  illustrates  to  some 

extent  the  sales  methods  employed.  It  is  a  difficult  mat- 
ter to  carefully  adjust  a  stock  of  stationery  and  office 

equipment  lines  so  as  to  display  all  the  goods  to  the  very 

best  advantage.  The  simple  reason  is  that  the  range  is 

too    extensive    to    permit    easy    manipulation.      Harry    L. 

writing,  one  window  is  tilled  with  waste  baskets,  and   the 
other  with  desk  chairs. 

Mr.  Willson  is  strict  regarding  salesmanship  methods, 

and  the  treatment  of  customers.  In  the  general  line  of 

stationery  goods  the  assortment  is  large,  and  it  is  an  easy 
matter  to  sell  a  customer  an  article  that  does  not  com- 

pletely satisfy.  Pains  should  be  taken  by  the  clerk  to  go 

go  over  the  goods  and  select  for  the  purchaser  the  article 

which  most  adequately  meets  the  requirements.  In  this 

business,  as  well  as  every  other,  to  perfectly  satisfy 
should  be  the  chief  aim  of  the  merchant. 

New  Publications. 

Whaley,  Royce  &  Co.  have  not  as  yet  completed 

their  list  for  this  Fall,  but  next  month  they  will  have 

many  good  things  to  offer  to  the  trade.  They  have  now 

ready  one  selection  of  especial  merit  entitled  "Lullaby," 
words  by  Ave  Galbraith,  music  by  J.  Lamont  Galbraith. 

'The    Anglo-Canadian      Music    Publishing    Co.      offer 

STORE    PLAN   OF    WILLSON    STATIONERY    COMPANY.    WINNIPEG. 

Willson,  the  manager,  has  evidently  got  the  art  of  display 

and  the  method  of  silent  salesmanship  reduced  to  a 

science,  for  in  this  store,  where  an  immense  stock  is  car- 
ried, the  interior  arrangement  is  attractive  and  orderly. 

There  is  a  distinct  department  for  each  line  of  goods,  and 

although  each  line  is  well  massed,  all  goods  show  well, 

and  there  is  not  that  appearance  of  crowding  which  is 
manifest  in  many  stores. 

The  office  furniture  department  is  a  distinct  feature 

of  tlie  general  business.  Although  it  occupies  separate 

location,  it  is  recognized  by  customers  as  a  necessary  and 

natural  branch  of  the  stationery  business.  Many  new 

offices  in  the  city  have  been  equipped  throughout  by  a 
single  order  left  with,  the  Willson  Stationery  Company. 

In  this  department,  as  well  as  the  other  parts  of  the  store, 

the  display  attractions  are  emphasized.  Large  windows 

are  carefully  tilled  with  certain  office  furniture  articles.  .V 

one-line   display   is  always  presented,  and   at    the  time  of 

"Modern  Masters  of  the  Pianoforte"  in  two  volumes 
containing  carefully  graded  selections  from  the  works  of 

the  greatest  masters.  Another  number  issued  for  the 

student  is  "The  Modern  School  of  Progressive  Studies." 

In  sheet  music  this  firm  have  "The  Angels."  words 

by  Alfred  H.  Hyatt  and  "The  Setting  Sun,"  words  by 
Hilda  Hammond  Spencer,  music  for  both  by  Godfrey 

Nutting,  "Ismay, "  an  Indian  love  song,  by  Frances  Wad- 

dington.  'Mignonette,"  by  Seymour  Ellis,  "King  Wit- 

laf's  Drinking  Horn,"  by  Percy  Godfrey.  "Czech  Peasani 

Song."  by  Percy  Godfrey,  "Wert  Thou  a  Slave."  by 

Helen  Kilner,  "Little  Girl  with  Eyes  of  Blue."  by  Ed- 
ward T.  Lloyd,  "Galloping-  Home,"  by  H.  Wright  Greaves. 

"0  Light  Divine."  by  C.  F.  Handel,  "Lead  Thou  Me 

On,"  Seymour  Ellis,  '"'St.  Patrick's  Day,"  Wilton  King, 
"Moya,"  by  Terence  Moore,  "Indian  Serenade."  by 

Wilfrid  Sanderson  and  "Oh!  For  the  Days."  by  The  Hon- 
orable Henry  Fowler. 
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Experience  is  the  Best  Teacher 
THE  MAKING  OF 

BLANK  BOOKS 

for  over  half  a  century  has  taught  us  how,  and  to-day  we  have  a  com- 
plete range  of  these  goods  of  the 

HIGHEST  QUALITY 
at  LOWEST  PRICES 

The  explanation  of  our  success  is  found  in  the  quality  of  paper  from 
which  they  are  made,  and  the  material  and  skill  used  in  their  manufacture. 

Inspection  will  convince. 

Warwick  Bros.  &  Rutter,  Limited 
Manufacturers 

TORONTO 
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Holiday  Papeteries  are  just  as 
essential  to  the  Christmas 
trade  as  the  old  time  dish  of 

indigestion  on  the  festive 
board,  and  if  not  carefully 

bought  can  be  just  as  dis- 
agreeable. 

WHAT  WOULD 
CHRISTMAS  BE 

WITHOUT  PLUM 

PUDDING? 

^mv£/i 
Recognizing  this  fact,  we  have 

made  every  effort  to  place 
before  the  trade  a  line  never 

before  equalled,  and  with 
undoubted  success. 

If  you  have  not  had  an  opportunity 
of  seeing  our  line,  try  the 

"C"  sample  assortment— $15.00 
net,  retailing  from  25c.  to 
$1.00,  mostly  the  cheap  lines. 
Satisfaction  guaranteed. 

Warwick  Bros.  &   Rutter 
LIMITED 

Stationery  Manufacturers 
TORONTO 
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A  NEW  LINE 

DE  LUXE 

series  of 
Playing 

Cards 

warn 

__ _— --  These  four 

beautiful  designs,  reproduced  in 

Easv  many  colors  on  fine  enamelled  stock,  to  reta
i 

SJiP  at  twenty-five  cents.     Something 

never  before  shown. 

Round 

Corners 
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Old    English 
Bond  Tablet 

jPnpr 

Another 
Winner 
in  our 
Stable 

In  placing  the  Old  English 
Bond  writing  tablet  on  the 
market,  we  feel  assured  of 
success. 

Quality  counts. 

The  covers  are  most  attract- 
ive in  design,  and  reproduced 

in  rich  color  effects  never  be- 
fore attempted  for  this  purpose. 

Quality  must  count. 

The  paper  is  a  high  grade, 
clear  white,  rag  stock,  with 
Bond  or  Linen  finish,  and 

padded  by  the  Johnson  Process. 

Quality  does  count. 

Warwick  Bros.  &  Rutter 
LIMITED 

Manufacturing  Stationers 
TORONTO 
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Vancouver  Book  Trade  Conditions 

Tourist  Business  up  to  Last  Year's  High 
Level — Book  Agents  a  Source  of  Loss  to 
the  Regular  Trade — Growth  of  a  Van- 

couver Business. 

Vancouver,  Sept.  1. — Conditions  in  the  bookselling 
trade  in  Vancouver  are  very  satisfactory,  and  a  casual 
retrospect  of  the  season  is  perhaps  more  encouraging 

than  at  any  time  in  the  past.  Last  year  the  Alaska- 
Vukon-Pacific  exposition  brought  large  crowds  of  tour- 

ists to  the  Pacific  coast,  and  the  bookstores  did  well 
with  the  sales  of  souvenirs,  magazines,  light  reading  and 
postcards.  This  year,  with  no  particular  drawing  card, 

and  traffic  only  on  ordinary  lines,  there  is  no-  great  ap- 
parent diminution  in  the  amount  of  business.  It  may 

have  fallen  off  somewhat  after  the  holiday  trade  of  last 

Christmas,  but  then  that  season's  business  was  the  best 
on  record  in  Vancouver.  Since  then,  too,  it  has  been 
good,  and  any  temporary  decrease  has  not  reduced  the 
general  high  average. 

A  feature  of  the  bookselling  trade  in  Vancouver  is 
the  demand  for  higher  class  books.  This  is  more  than 
appreciable,  though  to  say  there  was  a  strong  demand 
would  perhaps  be  going  too  far.  It  indicates  deeper 
thought  on  the  part  of  the  people  and  reading  on  more 
substantial  lines.  With  prosperity  there  has  come  the 
money  for  the  buying  of  good  books,  and  in  setting  up 
new  homes  in  the  better  residential  parts  of  the  city  it 
naturally  follows  that,  if  it  can  be  afforded,  a  better 
class  of  books  are  placed  in  the  book  cases. 

This  latter  feature  has  its  disadvantageous  side.  The 
itinerant  book  agent  is  able  to  get  in  his  work.  With 

plausible  tongue  he  comes  along  with  the  flash  of  vari- 
colored bindings,  and  gives  a  talk  on  special  editions 

that  are  sold  only  to  the  most  select  of  the  city's  people, 
and  even  then  to  a  limited  number.  It  is  pointed  out 
that  this  is  the  last  chance,  never  to  be  offered  again, 
to  secure  such  bargains,  and  the  language  of  the  circus 
advertiser  is  not  to  be  compared  with  the  word  pictures 
of  the  magnificent  contents  of  the  wares  of  the  book 
agent.  Yet  the  same  books,  identically,  can  be  secured 
cheaper  at  the  regular  bookstands  at  the  same  terms 
than  from  the  house  to  house  vendor. 

The  book  agent  is  the  curse  of  the  trade,  taking  good 

money  from  the  legitimate  dealer,  who  is  ready  to  sup- 
ply what  is  required,  not  only  in  the  best  of  times,  but 

at  all  seasons.  All  kinds  of  books  are  offered,  from 

children's  pictorials  to  the  sober  descriptions  of  travel. 
For  instance,  a  lady  agent  came  along  a  month  or  two 

since  and  offered  children's  books  for  one  year  at  $1  per 
week.  That  meant  $52  in  one  year.  If  one  considered 

for  a  moment  what  it  is  possible  to  buy  in  children's 
books  with  $52,  the  selection  remaining  with  one's  self, 
there  would  be  no  hesitation  in  refusing  the  offer  of 
having  the  books  sent  with  no  trouble  to  the  buyer.  As 
an  inducement,  a  little  badge  was  offered  to  each  child, 
the  inference  being  that  with  this  emblem  the  child 

would  almost  attain  to  the  advantages  of  a  thirty-third 
degree  mason.  Another  instance  is  right  in  point.  The 

orders  are  now  being  distributed  by  Schuman  &  Com- 
pany, of  Chicago,  taken  some  time  ago,  of  the  works  of 

John  L.  Stoddard.  He  is  a  good  writer  as  writers  go, 
but  if  a  man  went  to  a  bookstore  to  buy,  it  is  not  likely 
that  the  name  would  attract  attention,  unless  the  fami- 

liar "John  L."  caught  the  eye.  Yet  an  estimate  of  600 
sets  at  $50  per  set  were  sold  in  Vancouver.    They    were 

bound  in  half  vellum,  and  made  a  package  that  could  be 
carried,  containing  perhaps  ten  volumes. 

Business  in  old  country  magazines  and  papers  has 
practically  doubled  since  the  change  in  postal  regula- 

tions a  couple  of  years  ago.  This  trade  is  more  notice- 
able this  year,  because  so  many  tourists  from  the  other 

side  of  the  line  are  not  here  to  call  for  the  American 
publications.  With  a  large  floating  population  and  many 
from  the  United  States,  there  is  good  business  done  in 
American  magazines  and  Sunday  papers. 

An  interesting  change  in  ownership  took  place  when 
Gaskell-Odlum-Stabler  bought  out  -Thomson  Bros,  and 
Norman  Caple  &  Company,  both  of  which  firms  had  been 
in  business  for  many  years,  and  both  of  which  were  large 
establishments.  This  gave  them  the  biggest  places  in 
Vancouver,  and  a  large  store  was  secured  in  New  West- 

minster, which  set  them  on  a  strong  footing  there.  They 
are  also  to  branch  out  in  Victoria,  so  that  the  new  firm 
will  be  one  of  the  largest  in  the  west,  and  should  be  in 
a  position  to  deal  effectively  with  any  competition  that 
may  come  from  departmental  stores  which  float  special 
attractions  to  draw  custom  to  other  and  profitable lines. 

  «   

Most  Favorable  Report  from  Calgary 
Business  in  Excellent  Shape  in  Alberta 
Province — The  Amazing  Growth  of  the 
City  and  the  Aggressive  Policy  of  the Stationers. 

Calgary,  Sept.  1.— The  book,  and  stationery  trade  in 
Calgary  would  seem  to  be  in  a  very  healthy  condition, 
the  dealers  all  report  business  good  and  the  travlers  all 
leave  the  city  smiling.  While  the  crops  in  some  districts, 
particularly  in  the  south,  are  not  nearly  up  to  expecta- 

tions, the  total  yield  for  the  province  will  be  fair.  In 
the  north  the  crops  are  above  the  average,  so  that  with 
the  railroad  and  agricultural  development,  Alberta  on 
the  whole  is  looking  for  another  prosperous  season. 

Calgary  has  shown  wonderful  development  in  all 
ways  ;  it  now  stands  sixth  among  the  cities  of  Canada 
in  volume  of  clearing  house  returns,  it  has  led  all  cities 
in  the  Dominion  in  percentage  of  increase  in  building  re- 

turns: Six  years  ago  our  population  was  under  5,000  ; 
to-day  it  is  conservatively  estimated  at  slightly  over 
40,000.  We  have  admittedly  the  finest  educational  insti- 

tutions in  the  west.  The  Normal  School,  built  by  the 
Government  about  three  years  ago,  is  one  of  the  most 
complete  in  Canada.  Already  its  accommodation  is 

taxed, and' it  will  be  necessary  to  provide  another  build- ing very  shortly.  The  General  Conference  of  the  Metho- 
dist Church  at  their  recent  session  in  Victoria,  decided 

to  go  ahead  at  once  with  the  establishment  of  a  Metho- 
dist college. 

With  all  this  development,  why  shouldn't  the  book 
and  stationery  dealers  be  prosperous  ?  D.  J.  Young  & 
Co.,  Ltd.,  have  recently  branched  out  by  buying  the  Mc- 
Kenzie  business  in  Edmonton.  That  store  has  been  reno- 

vated, the  stock  brought  up  to  date,  and  with  energetic 
management  they  look  for  a  good  business  in  that  store. 
This  firm  in  their  Calgary  store  have  one  of  the  largest 
book,  stationery  and  music  businesses  in  the  west.  At 
the  present  time  they  have  a  staff  of  fifteen,  and  they 
all  seem  to  be  busy.  They  are  paying  particular  atten- 

tion to  the  office  trade  and  in  this  connection  handle 
the  Underwood  typewriter.  Mr.  Young  reported  that 
business   was  good   in   all   lines   and  he   is  looking  for  a 
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very  good  trade  during  the  fall.  Mr.  Kennedy,  who  looks 
after  the  graphophone  and  kodak  department,  states  that 

the  talking  machine  business  has  shown  a  wonderful  in- 
crease. Mr.  Keith,  manager  of  the  stationery  depart- 

ment, says  he  is  kept  busy  all  the  time  looking  after 
his  customers. 

Linton  Bros.,  the  oldest  established  book  and  sta- 
tionery business  in  Alberta,  is  keeping  right  up  with  the 

times.  J.  C.  Linton,  who  is  sole  proprietor  and  manager, 

showed  us  through  his  fine  store.  This  store  is  cer- 
tainly one  of  the  finest  in  Canada  ;  a  new  front  has  just 

been  added  which  gives  it  a  splendid  appearance  and 
gives  great  window  display.  Mr.  Linton  reports  that 
business  was  never  better  ;  his  wall  paper  trade  has  been 

wonderful,  and  he  is  busy  preparing  for  the  school  open- 
ing. 

F.  E.  Osborne  has  just  returned  from  a  trip  to  the 

east  where  he  has  been  on  a  combined  holiday  and  busi- 
ness trip.  Mr.  Osborne  said  he  was  glad  to  get  back  to 

Calgary,  where  he  considers  trade  is  as  good  or  better 
than  any  place  he  saw  in  the  east.  He  went  prepared  to 
get  new  ideas  from  the  east,  but  finds  that  the  western 
dealers  are  just  as  far  advanced  as  anywhere  in  Canada. 

Mr.  Osborne  pays  particular  attention  to  school  sup- 
plies, law  and  office  stationery  and  reports  business  good 

in  these  lines.  He  has  made  a  number  of  improvements 
in  his  store  and  is  looking  for  an  extra  good  fall  trade. 

Pearson's  Bookstore  is  still  as  aggressive  as  ever. 
This  store  is  located  in  the  east  end  and  it  enjoys  a 

good  trade.  Mr.  Pearson  specializes  on  wall  paper,  post 
cards  and  novelties  and  is  always  up  to  date  with  new 
ideas. 

Wilson's  Bookstore  is  just  now  featuring  new  fiction 
and  the  reprint  editions.  Mr.  Wilson  has  a  good  location 
and  has  a  very  tasty  book  store.  Mr.  Wilson  reports 
business  fine  and  steadily  increasing. 

The  Willson  Stationery  Co.  are  doing  a  good  busi- 
ness in  office  furniture  and  supplies.  The  Wilber-Horner 

Stationery  Co.  have  just  moved  into  new  quarters  on 
Eighth  Ave.  and  are  now  in  the  heart  of  the  business 
section  where  they  should  do  a  good  business. 

Trade  Conditions  in  the  West 
The  Winnipeg  Office  of  Bookseller  and 
Stationer  tells  about  Conditions  in  the 

West — Reasons  why  the  Trade  Should 
be  Organized. 

Winnipeg,  Sept.  7. — In  Western  Canada  there  are 
wonderful  possibilities  for  the  bookselling  and  stationery 
trade,  as  there  is  also  for  almost  every  other  line  of 
business.  The  West  is  young,  vigorous  and  aggressive. 
There  is  great  wealth  in  circulation,  and  untold  resources 
of  wealth  yet  unexploited.  The  people  of  the  Canadian 
West  are  optimistic;  more  inclined  to  be  radical  than 
conservative.  .All  these  facts  are  valuable  to  a  mer- 

chant who  wishes  to  establish,  broad  and  deep  a  business 
for  the  future. 

It  is  the  purpose  of  this  article  to  refer,  by  way  of 
restrospeet,  to  the  book  and  stationery  trade  of  the  west  in 
the  hope  that  information  may  be  gathered,  and  ideas 
conceived,  which  will  tend  to  promote  the  trade  in  all  its 
branches. 

It  is  evident  that  the  much  talked  of  need  of  an 
association  has  not  been  dismissed  from  the  minds  of  the 

leading  men  in  the  trade.  Although  there  has  been  little 

done  along  the  line  of  association  work  except  in  Winni- 
peg, every  merchant  seems  to  be  of  the  opinion  that  the 

maintenance  of  a  well  established  business  in  the  book 

and  stationery  lines  depends  largely  upon  the  co-opera- 
tion of  the  merchants.  At  the  present  time  three  impor- 
tant reasons  might  be  mentioned  why  stationers  should  co- 

operate. First,  steps  could  be  taken  to  curtail  wholesale 
houses  in  the  various  Canadian  centres  from  selling  to 
the  consumer.  The  merchants  have  it  in  their  power  to 
stop  outside  parties  from  selling  direct.  The  course  of 
action  is  obvious.  The  wholesalers  should  be  approached 
by  the  stationers  as  a  body,  to  discontinue  selling  direct 
at  the  expense  of  being  shut  out  by  the  retailers.  The 
matter  which  is  a  serious  one  in  many  individual  centres 
could  be  easily  adjusted  by  a  body,  but  as  individuals  it. 
is  difficult  to  adjust.  It  would  seem  that  all  that  would 
be  necessary  in  such  a  case,  would  be  communication 
between  the  dealers.  But  it  is  to  be  regretted  that  many 
retailers  prefer  to  be  enemies  rather  than  friends. 

Another  matter  which  should  receive  immediate  atten- 

tion is  that  of  the  prohibition  of  unlicensed  house  to 
house  stationery  canvassers.  For  many  years  outside 
linns  have  been  doing  business  with  the  public  in  centres 
where  retailers  are  paying  a  business  tax  to  sell  the  same 
class  of  goods.  One  merchant  can  do  very  little  to  shut 
out  this  evil.  The  individual  merchant  should  be  able  to 

do  much  by,  notifying  the  civil  authorities,  but  unfor- 
tunately those  authorities  have  been  very  lax  in  this 

matter.  Should  the  merchants  organize  and  in  a  business- 
like way  approach  the  authorities  for  this  protection,  it 

would  no  doubt  be  granted  much  more  effectively  than  it 
is  at  present. 

The  last  and  perhaps  not  the  least  benefit  of  an  asso- 
ciation, would  be  the  fraternal  feeling  and  co-operatior. 

in  the  various  details  of  the  trade  which  would  be  brought 
about.  There  is  no  reason  why  merchants  cannot  meet 
annually  to  discuss  details,  and  assist  one  another  in  the 
merchandizing  methods.  It  is  believed,  that  as  the  coun- 

try develops  and  communication  facilities  are  better  ar- 
ranged for,  that  the  association  idea  will  be  made  actual. 

Mail-order  houses  have  been  making  inroads  in  retail 
centres  everywhere  in  the  west,  and  it  is  only  now 
that  booksellers  and  stationers  as  well  as  other  merchants 

have  begun  adequate  competition  with  them.  An  associa- 
t  ion  could  do  much  to  develop  methods  for  competing 

with  the  mail-order  house;  but  after  all  it  rests  largely 
with  the  individual  merchant  to  keep  his  trade  at  home. 

It  has  been  practically  settled  that  the  merchant  can  de- 
feat the  mail-order  house  very  simply  when  he  sets  about 

it  properly.  The  chief  factors  in  the  competition  are: 
Intelligent  and  persistent  advertising;  fresh  and  interest- 

ing displays,  and  good  salesmanship.  These  carried  to 
their  highest  efficiency  will  easily  defeat  the  mail-order 
house  in  the  outside  centres. 

A  traveler  handling  stationery  lines,  recently  reported 
on  his  return  home,  that  there  was  a  great  tendency  on 
the  part  of  the  dealers  to  overstock.  The  wholesale  house 
that  detects  this  tendency  in  the  retail  business  is  usually 
careful  not  to  bill  the  merchant  with  too  many  goods. 
The  reason  is  obvious.  In  too  many  cases  overstocking 
has  meant  failure.  As  stated  above,  there  is  a  great 
difficulty  in  controlling  the  book  and  stationery  stock. 
It  requires  a  trained  and  keen  mind  to  buy  just  such 

quantity  in  the  many  lines  of  goods  that  can  be  sold  be- 
fore the  profit  on  the  article  is  all  gone.  Take  for  in- 

stance, novelty  and  holiday  lines.  The  merchant  has  to 
pay  for  all  the  Xmas  cards  and  novelty  gifts  that  he 
stocks,  and  is  he  not  wise  in  carefully  selecting  such  arti- 

cles as.  will  sell  well  in  his  particular  locality,  z-ather 
than  stocking  everything  that  is  presented?  Holiday 

goods  have  a  limited  sale,  and  in  such  lines  there  should 
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be  moi'e  conservatism.  In  addition  to  the  fact  that  profits 
are  eaten  out  of  goods  as  they  decorate  the  shelves,  it  is 
also  difficult  to  make  satisfactory  displays  of  a  wide 
assortment  of  goods.  The  modern  merchandizing  method 
is  to  put  on  sale  all  goods  which  are  in  stock.  It  has 
been  conceived  that  it  is  absurd  to  pile  goods  in  the 
cellar  or  behind  the  counter  after  they  are  purchased  for 
sale.  If  there  is  no  room  for  them  on  display  they  should 

not  be  in  stock,  is  the  argument  of  many  who  are  adopt- 
ing new  methods  of  buying  and  selling. 

It  was  thought  that  the  fall  business  in  all  book  and 

stationery  lines  would  be  light  this  year  owing  to  the  re- 
ports of  limited  crops  throughout  the  west.  Although 

many  were  looking  for  tiade  to  fall  off,  no  abatement  has 
been  evidenced.  The  past  summer  has  been  an  excellent 
one  in  all  the  departments  of  the  trade. 

Fiction  and  literary  works  have  not  moved  well  in  the 

retail  stores  during  the  past  year,  except  the  cheaper  re- 
prints. It  lias  been  noticed  for  two  years  or  more  that  the 

book  trade  of  the  west  has  not  been  as  satisfactory  as  it 
ought  to  be  considering  the  population,  and  the  nature  of 
the  books  on  sale.  This  is  accounted  for  by  the  fact  that 
those  who  have  money  to  spend  freely  on  books  are  spend- 

ing that  money  on  pleasure  and  business  enterprises.  W. 
A.  Davis,  bookseller  and  stationer,  Winnipeg,  in  referring 
to  this  particular  feature  of  the  trade,  stated  that  the 
only  road  open  to  the  bookseller,  was  to  make  more 
strenuous  efforts  to  land  a  better  book  trade.  A  course 

of  ednication  should  be  given  the  public,  by  means  of  ad- 
vertising and  displaying,  so  that  they  may  be  regained 

after  wilfully  turning  away  from  choice  fiction  and  liter- 
ary works. 

The  large  sale  of  reprints  at  moderate  prices,  indicate 
that  the  poorer  classes  are  buying  popular  books,  and  hart 
it  not  been  for  this  extra  trade,  the  book  business  during 
the  past  summer  would  have  been  weak.  Many  retailers 
will  be  forced  to  carry  over  much  1910  spring  and  sum- 

mer fiction. 

The  sale  of  illustrated  post  cards,  is  always  a  large 
feature  in  the  western  stationery  stores.  The  past  summer 

has  brought  many  tourists  into  every  section  of  the  coun- 

try, and  all  tourists  love  to  rummage  over  the  stationer's 
stock  of  post  cai'ds.  In  Winnipeg  the  trade  in  these  alone 
is  tremendous,  and  retailers  always  have  a  large  stock  on 
hand. 

Dealers  who  stocked  kodaks  and  supplies  have  not 
been  disappointed  in  the  past  summer  trade.  Tourists 
and  picnicers  kept  the  trade  active,  and  the  future  of  the 
trade  will  be  excellent.  It  is  notable  how  the  camera 

trade  was  created  by  advertising  methods,  and  many 
dealers  find  it  advantageous  in  their  own  districts  to 

advertise  strongly  all  kodak  and  camera  supplies. 

School  books  are  having  an  excellent  run  just  now, 
and  dealers  everywhere  are  reaping  good  results.  The 
Winnipeg  dealers  have  come  to  an  agreement  that  they 
will  not  cut  prices  to  compete  with  the  departmental 
stores.  Last  year  a  small  profit  of  ten  per  cent,  was  made 
on  all  text  books,  but  this  year  a  full  profit  is  to  be 
made.  That  they  were  wise  and  perfectly  justified  in 
coming  to  this  agreement,  is  proven  from  the  fact  that 

sales  have  not  been  lessened  and  their  profits  are  in- 
creased. 

The  leading  lines  of  goods  with  all  western  stationers 
are  office  stationery  and  equipment  lines.  The  west  is 

developing  pre-eminently  along  the  lines  of  business.  The 
pressure  for  all  classes  of  office  material  has  been  enor- 

mous in  every  centre  of  the  west,  and  jobbers  have  been 
incapable  of  meeting  all  demands.    This  is  a  line  of  goods 

in  which  merchants  have  had  no  fear  in  overstocking.  The 
best  qualities  of  office  stationery  is  greatly  in  demand, 
and  the  most  modern  equipment  and  furniture  are  going 
out  freely. 

This  year  more  than  ever  before  stationers  have  been 

stocking  complete  office  equipments.  They  have  come  to 
believe  that  the  office  furniture  should  come  from  the 

stationery  stores  as  well  as  writing  material.  Those  who 
have  catered  to  this  particular  branch  will  not  be  disap- 

pointed. Many  dealers  are  handicapped  in  handling  office 
furniture  by  not  having  sufficiejit  space.  But  so  determined 
are  they  to  enter  the  field  that  many  are  opening  new 
and  larger  premises,  and  some  are  stocking  samples  from 
which   orders  are  taken. 

Survey  of  the  Montreal  Book  Trade  ' 
Dealers  have  had  Good  Business  for  the 

Past  Six  Months — Comments  on  the  Post 
Card,  Stationery  and  Office  Appliances 

Trade — Petty  Thieving  Prevalent. 

Montreal,  Sept.  7.— During  the  past  six  months  busi- 
ness in  practically  every  branch  of  the  stationery  trade 

has  been  forging  ahead  at  a  phenomenal  rate  in  this 
city.  Every  man  in  the  trade  has  been  selling  books  in 
quantities  which  surpass  anything  in  the  past.  One  book- 

man reports  selling  fully  fifty  of  the  type  of  book  he 
formerly  could  only  order  a  half  dozen  at  a  time.  There 
seems  to  be  a  great  rush  for  the  cheap  cloth  editions  of 
popular  novels  as  well.  Tables  piled  high  have  been 
cleared  out  in  almost  magical  fashion. 

Although  it  is  some  time  since  "The  liosary"  became 
one  of  the  "best  six,"  it  is  astonishing  how  it  holds  its 
own  with  the  best  of  the  new  ones.  The  two  "Annes," 
"Anne  of  Avonlea"  and  "Anne  of  Green  Gables"  are 
two  more  of  the  older  books  which  are  still  well  to  the 

front.  This  certainly  goes  to  show  that  people  appre- 
ciate a  good  book,  and  that  the  army  of  book  readers  is 

always  loyal  to  the  right  class  of  reading,  no  matter 
whether  it  has  only  been  out  for  a  week  or  for  years. 

The  post  card  trade  has  been  very  steady,  and  a  good 
volume  of  business  has  been  done  over  all  the  local 
counters.  A  steady  increase  in  this  line  is  its  principal 
characteristic,  combined  with  a  steadily  improving  choice 
of  goods.  In  connection  with  this  branch  of  the  trade 
may  be  mentioned  the  very  large  increase  in  the  post 
card  album  business.  Where  an  assorted  dozen  or  two 
were  sufficient  a  short  time  ago,  now  a  gross  is  none 
too  large  for  the  larger  stationers,  and  even  they  do  not 
last  long.  People  seem  to  want  to  keep  the  better  cards 
for  souvenirs,  or  views  of  some  trip  they  have  taken,  or 
some  similar  reason. 

One  of  the  fads  has  been  the  large  buying  of  tinted 

stationery,  lavender,  pink,  etc.  Already  there  is  a  notice- 
able change  in  this,  and  whites,  blues,  etc.,  are  coming 

in  again.  However,  it  is  astonishing  the  quantities  that 
have  been  sold  during  the  past  few  months.  Dealers  will 
not  be  caught,  however,  as  most  of  them  are  pretty  well 
cleaned  out. 

Practically  the  only  lines  to  show  a  falling  off  are 

the  leather  goods  and  pen  trade.  It  is  thought  the  lat- 
ter is  the  result  of  the  growing  use  of  fountain  pens. 

Still  there  are  many  who  have  not  yet  given  up  the  old 
method,  or  rather,  instrument.  As  to  the  reason  for 
the  dropping  off  of  leather  goods  there  is  a  very  evident 
one.  That  is  that  retailers  are  not  pushing  them  to  the 
extent  they  used  to.    It  looks  as  if  office  appliances  were 
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gradually  pushing  their  way  in,  and  at  the  expense  of 
some  of  the  older  lines.  Stationers  here  are  not  as  yet 
stocking  desks  to  any  great  extent,  but  they  have  almost 
everything  else  that  goes  with  it.  Piling  cabinets,  card 
indexes,  etc.,  are  coming  in  well,  and  what  is  more  they 
arc  here  to  stay.  In  the  United  States  they  have  been 
handled  almost  exclusively  by  stationers  for  the  last  ten 
or  more  years,  and  it  forms  one  of  the  main  lines  in 

most  of  the  stores.  While  still  in  its  infancy  here,  deal- 
ers say  that  trade  in  these  lines  is  improving  daily,  and 

already  preparation  is  being  made  to  handle  a  much 

larger  quantity  during  the  coming'  year. 
Playing  cards  have  had  their  usual  good  sale,  and 

the  only  feature  about  it  seems  to  be  that  the  cheaper 
lines  are  gradually  driving  out  the  very  expensive  ones. 
Cards  are  only  usable  for  such  a  short  time  anyway 
that  people  do  not  seem  to  be  so  willing  as  formerly  to 

pay  more  than  twenty-five  cents  for  a  pack. 
Two  rather  new  lines  are  being  pushed  locally.  The 

one  is  a  series  of  cheap  passe-partout  frames  for  post 
cards.  The  other  is  the  similar  one  of  cheap  picture 

frames.  Both  seem  to  be  in  very  good  demand.  '  The 
former  retail  as  low  as  five  cents  each,  and  make  a  very 
neat  appearance. 

Of  late  nearly  all  local  dealers  have  been  troubled 

by  petty  thieves.  This  has  gone  to  such  an  extent  with 

one  man  that  he  has  taken  special  precautions  to  pre- 
vent any  further  repetition.  If  it  continues  booksellers 

will  not  allow  the  customer  to  wander  at  will  to  any 

part  of  the  store.  Of  course  at  times  it  is  almost  im- 
possible to  watch  every  customer,  especially  where  piles 

of  small  articles  like  books,  magazines,  etc.,  have  to  be 

displayed  outside  of  showcases. 

However,  dealers  say  that  trade  has  been  so  good 

with  them  that  they  cannot  object  to  some  small  losses 

now  and  again.  It  is  only  when  things  are  carried  too 

far  that  it  becomes  a  matter  of  serious  importance. 

Lately  the  most  important  matter  of  interest  to 

local  men  is  the  preparations  for  the  coming  school 

book  trade.  This  varies  very  little  from  year  to  year, 

and  it  is  rather  an  easy  thing  to  know  about  what  is 

necessary  to  fill  the  requirements. 

THE  LATE  J.  S.  TERRIER. 

Canadian  booksellers  will  be  interested  in  seeing  the 

accompanying  photograph  of  the  late  John  Scott  Ferrier 

of  Oliphant,  Anderson  &i  Ferrier,  Edinburgh,  and  Robert 

E.  Knowles,  the  Canadian  novelist,  whose  books  are  pub- 

lished in  Britain  by  this  house.  Mr.  Ferrier's  death  oc- 
curred last  summer  in  his  sixty-sixth  year.  He  was  a 

native  of  Bechin,  coming  to  Edinburgh  when  quite  young 

and  then  going  to  Elgin,  where  he  carried  on  a  book- 
selling business  for  thirteen  years. 

Returning  to  the  capital  in  1880,  he  joined  the  firm 

of  Messrs.  Oliphant  &  Company,  which  immediately  as- 
sumed the  title  of  Oliphant,  Anderson  &  Ferrier,  by 

which  it  is  now  known,  and  of  which  he  was  senior 

partner  at  the  time  of  his  death. 
Since  these  days  the  business  of  the  firm  has  been 

largely  extended  by  the  publication  of  the  principal 
works  of  "Annie  S.   Swan."  "John  Strathesk,"  Robini 
F.  Hardy,  Dr.  Alexander  Whyte,  the  Famous  Scots  series 

and  many  others.  For  the  most  part  Mr.  Ferrier  con- 
fined his  energies  to  the  business  of  his  house,  though  he 

took  a  strong  interest  in  social  questions,  particularly 
the  mental  and  moral  welfare  of  the  young.  He  had  an 
intimate  knowledge  of  the  public  needs  and  tastes  in  the 
way  of  literature,  having  been  a  traveler  before  starting 
for  himself. 

In  municipal  affairs  Mr.  Ferrier  was  not  actively  in- 
terested, but  for  about  ten  years  he  was  a  member  of 

the  School  Board,  and  would  doubtless  have  continued 
in  office  had  not  business  claims  been  so  urgent.  He  was 
also  a  director  0f  the  National  Bible  Society  of  Scotland 
and  of  the  Scottish  Trade  Protection  Society.  In  his 
earlier  days  Mr.  Ferrier  was  a  member  of  the  Free 
Church,  and  since  coming  to  reside  permanently  in  Edin- 

burgh he  had  been  a  devoted  member  of  St.  George's 
(U.F.),  where  he  acted  as  an  elder,  and  superintendent 
of  the  Sunday  school  for  a  considerable  period.  Mr. 
Ferrier,  who  had  at  all  times  a  large  circle  of  friends 
and  admirers  who  held  him  in  the  highest  esteem,  was 
twice  married,  but  is  survived  only  by  his  two  sons  and 

a  daughter. 

THE  LATE  JOHN  S.  FERRIER 

With  Rev.  R.  E.  Knowles 

TO   KEEP   DUST   OFF   BOOKS. 

By  Fletcher  Jordan. 

Among  the  most  important  items  in  a  book,  store  is 
the  careful  preservation  of  stock.  Books  accumulate 
dust  very  easily,  and  if  they  are  not  dusted  regularly  the 
tops  will  soon  look  dirty,  and  then  they  cannot  be 
cleaned  with  anything  but  a  rubber. 

A  simple  way  to  keep  the  tops  clean  is  to  take  a 
piece  of  heavy  wrapping  paper,  or  cardboard,  cut  it  to 
fit  the  shelves,  and  place  it  on  top  of  the  books.  This 
will  collect  all  the  dust  that  would  otherwise  go  on  the 
tops  of  the  books  and  it  does  not  interfere  with  pulling 

out  a  book  or  putting  it  back. 

Some  booksellers  have  a  bad  practice  when  showing 
a  customer  a  book,  of  either  clapping  it  to  knock  the 

dust  off,  or  blowing  it  off  the  top.  Ordinarily  a  cus- 
tomer would  never  think  of  dust  if  he  did  not  see  the 

bookseller  knock  or  blow  it  off.  Naturally  the  customer 
will  then  examine  it  to  see  that  it  is  clean  and,  if  he 

is  very  particular,  he  will  want  a  perfect  copy. 

Dusting  and  straightening  should  be  done  regularly 

every  morning  before  10  o'clock.  If  your  clerks  each 
haye  a  section  to  dust  and  straighten  every  morning  and 
they  change  sections  every  week  or  two,  you  will  find 
that  they  will  know  the  stock  far  better  and  will  be 
far  more  capable  of  waiting  on  your  customers. 
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Seven  Ways  of  Building  Confidence 
The  Points  of  Contact  Between  the  Re- 

tailer and  his  Customer — The  Importance 
of  Personality  in  Every  Business  Enterprise. 

By  H.  N.  Tolles. 

There  are  seven  ways  in  which  an  institution  comes  in 
contact  with  its  patrons  and  builds  confidence 

1.  Through  the  advertising.  Good  advertising  men  to- 
day earn  some  of  the  largest  salaries  in  the  business 

world.  This  in  itself  is  evidence  of  the  importance  of  ad- 
vertising. Liberal  advertising,  carefully  worded  and  at- 
tractively displayed,  is  one  of  the  best  ways  of  creating 

confidence  in  any  institution.  When  advertisers  consider 
that  in  most  media  the  cost  per  word  is  more  than  is 
charged  in  telegraphing  or  the  cable  message,  they  will 

realize  the  importance  of  weighing  every  word  and  study- 
ing carefully  the  construction  of  ideas  which  they  wish  to 

convey  to  the  general  public. 

2.  Through  the  window  display.  I  recently  saw  the 

window  of  a  store  which  advertised  to  be  "par  excellence" 
in  fittings  and  furnishings,  and  yet  the  window  of  this 
superb  store  was  full  of  dead  flies  and  accumulated  dust. 
We  should  realize  that  the  windows  are  the  eyes  of  the 

store  ;  they  should  be  kept  bright,  pleasing  and  attrac- 
tive. Successful  decorating  is  a  high  art.  Other  things 

being  equal,  people  like  to  go  into  stores  where  the  dis- 
play windows  reflect  dignity  and  refinement. 

3.  Through  the  telephone.  Many  institutions  depend 
largely  on  building  business  through  the  telephone  service. 
A  soft,  cultured  voice,  with  polite,  courteous  attention  to 
the  customer,  is  a  wonderful  force  in  building  business. 
Abruptness  should  never  be  tolerated. 

4.  Through  the  correspondence.  Frequently  too  little 
care  is  given  to  the  appearance,  spelling  and  punctuation 
of  the  letters  that  go  from  some  of  the  best  houses. 
The  letter  should  be  gotten  out  with  the  idea  of  creating 
confidence  and  bringing  results.  Even  the  best  letters  are 

often  spoiled  by  sloppy  folding  and  enclosing.  Many  cus- 
tomers are  never  seen  or  reached  except  through  corre- 

spondence. It  is,  therefore,  very  important,  if  we  wish 
to  build  and  hold  patronage,  that  the  letter  should  be  as 
strong  as  human  skill  can  make  it. 

5.  Through  the  salesman.  While  in  the  broad  sense 
the  entire  institution  is  established  to  sell  goods  for  a 
profit,  and  is  therefore  the  salesman,  yet,  individually, 
every  sales  person  making  up  the  composite  personality 
of  the  institution  should  be  of  the  highest  possible  type. 

We  need  not  only  men  who  can  make  jquick  sales  and  pro- 
duce good  results,  but  they  should  be  business  builders  in 

e\ery  sense.  The  most  meritorious  merchandise  that 

science  and  invention  produce,  the  most  attractive  dis- 
play of  it  and  the  most  carefully  planned  advertising,  do 

not  guarantee  success  unless  supported  by  active,  intelli- 
gent salesmanship. 

6.  Through  the  delivery  service.  There  is  nothing 
quite  as  exasperating  to  a  customer  as  to  find  pledges  of 
prompt  delivery  service  unfulfilled.  Neatness  in  packing, 

regularity  in  the  time  of  service,  well-fed  and  well-groom- 
ed horses  and  frequently  painted  and  varnished  wagons  all 

tend   to  make  a  favorable  impression  upon  a  customer. 

7.  Through  the  bills.  A  Philadelphia  merchant  told 
me  recently  that  he  prided  himself  on  the  carefulness,  the 

arrangement  and  accuracy  of  his  bills  and  monthly  state- 
ments. Many  customers  have  been  thoroughly  satisfied 

with  the  service  until  they  get  their  monthly  statements. 

Mistakes  and  errors,  as  well  as  untidy  appearance,  have  a 

disastrous  effect  upon  a  customer's  confidence  in  the  firm. 
Realizing  that  the  advertising,  telephone  service,  win- 

dow display,  salesmanship,  delivery  service  and  billing  are 
all  factors  in  the  establishment  of  confidence  and  of  main- 

taining it,  it  would  be  well  for  us  all,  as  business  men, 
to  check  over  these  various  items  to  see  if  there  are  any 
leaks  in  our  business  through  any  one  of  these  channels. 

To  Make  the  Cheap  Reprint  Cheap 

The  Danger  to  the  Trade  in  Making  Re- 

prints so  Attractive — They  Should  Cor- 
respond in  Appearance  with  their Pr 

ice. 

It  has  been  pointed  out  that  the  real  danger  to  the 
book  trade  in  the  cheap  reprint  lies  in  the  fact  that  the 
book  is  usually  so  well  made  that  it  assumes  in  the  mind 
of  the  purchaser  an  equality  with  the  regular  edition. 
That  is  to  say,  the  reprint  is  regarded  as  a  book 
worthy  of  a  place  on  the  book  shelf  along  with  the 
best  of  books. 

Now  with  the  paper  bound  novel,  this  feature  never 
became  prominent.  The  man  or  woman,  who  purchased 

a  cheap  paper-covered  novel,  had  no  idea  of  adding  it  to 
his  library  or  of  preserving  it.  He  bought  it  for  tem- 

porary use  and  then  it  was  either  destroyed  or  given 
away.  Its  sale  did  not  interfere  with  or  overlap  that 
of  the  regular  cloth  edition. 

But  the  present-day  cheap  reprint  is  so  well  made 
and  so  attractive  that  the  public  buys  it  instead  of  the 
regular  edition  and,  as  a  rule,  the  sale  of  a  reprint 
means  the  loss  of  the  sale  of  a  new  copyright.  In  this 

way  the  reprints  are  eating  into  the  regulars  and  reduc- 
ing' their  sales. 

With  some  aspects  of  reprint  fiction,  it  is  impossible 
not  to  sympathize.  The  movement  to  place  the  best 
novels  of  the  present  day  in  the  hands  of  a  larger  number 
of  the  people  and  thereby  to  extend  the  reading  public, 

is  a  laudable  one.  It  has  even  been  shown  that  an  au- 

thor's new  books,  appearing  in  the  regular  form,  have 
had  a  larger  sale  because  his  earlier  works  had  been 

made  familiar  to  new  admirers  through  the  cheap  re- 

prints. But  the  publishers  of  the  reprints  have  apparently 
overdone  the  idea  and  in  their  zeal  to  produce  and  sell 

large  quantities  of  novels,  have  seriously  injured  the  re- 
gular trade.  They  have  gone  to  work  to  compete  with 

the  new  novels  and  in  so  doing  have  stepped  beyond  their 
legitimate  field.  By  making  the  reprints  look  like  the 
regular  copyrights,  both  inside  and  outside,  they  have 

broken  down  the  price-barrier,  which  should  separate  the 
two  editions.  The  public  do  not  realize  that  a  reprint 
at  50  cents  is  only  a  possibility  because  the  first  edition 

at  $1.25  has  been  a  success.  They  only  note  the  simi- 
larity of  the  books  and  puzzle  their  brains  over  the  ex- 

traordinary difference  in  price. 

To  save  the  situation,  publishers  should  make  the 
reprints  look  less  like  $1.25  books  and  more  like  50  cent 

ones.  They  should  adopt  plainer  covers  and  less  attrac- 
tive jackets,  should  use  a  lower  grade  of  paper,  and 

should  in  every  possible  way  place  the  book  on  its  proper 

level.  Such  a  move  can  only  be  effective  if  it  is  a  con- 
certed one,  and  it  is  to  be  hoped  that  our  Canadian  pub- 
lishers will  adopt  some  such  'policy,  thereby  protecting 

their  own  interests  more  effectively. 
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Selling  Modern  Filing  Equipment 
An  Article  Showing  the  Advancement 
Made  in  the  Stationery  Trade  in  the  U.S. 

during  the  Last  Few  Years,  and  Some 
Useful  Hints  on  the  Best  Methods  of  Dis- 

posing of  Filing  Cabinets. 

By  Edward  P-  McKinney  in   "  The  Office  Outfitter." 

Within  the  last  ten  years  a  revolution  has  heen  effect- 

ed in  the  stationery  business.  Prior  to  that  time  thou- 
sands of  the  big-  stationery  concerns  throughout  the 

country  regarded  their  "ethical"  held  as  one  properly 
confined  to  the  handling  of  pens,  inks,  paper,  blank  books, 
rubber  bands,  and  the  great  variety  of  smaller  articles 
which  go  to  make  up  the  equipment  of  a  modern  office. 
The  ethics  of  handling  such  a  line  as  office  furniture  were 
questioned  by  many  stationers,  who  regarded  desks  and 
tiling  cabinets  as  articles  which  properly  belong  to  the 
stock  of  a  furniture  store  and  which  were  just  a  little 
out  of  the  lines  they  had  been  accustomed  to  look  upon 

as  strictly  "legitimate." 
This  erroneous  view  has  been  decidedly  changed  with- 
in the  last  few  years,  and  those  stationers  who  have  been 

able  to  give  up  even  a  small  amount  of  space  for  the  dis- 
play and  demonstration  of  office  furniture  have  found  it 

to  yield  excellent  returns  for  the  money  invested.  The 
modern  office  desk,  and  its  companion,  the  filing  cabinet. 
has  such  an  intimate  relation  to  the  other  essentials  of 

the  office  carried  by  the  stationer  that  it  is  at  once  evi- 
dent that  he  is  the  logical  person  to  handle  these  lines. 

The  business  man  who  now  seeks  filing  equipment  or 

office  furniture  of  an  up-to-date  order  goes  to  his  station- 
er for  information  and  to  see  samples,  and  the  stationer 

who  does  not  handle  a  standard  line  or  two  of  these  goods 

simply  throws  away  trade  that  is  rightly  his  own. 
In  order  to  make  a  success  of  the  office  furniture  or 

filing  device  department  of  a  stationery  store,  it  must  be 

given  the  same  attention  that  is  given  any  other  import- 
ant line — say,  for  instance,  loose  leaf.  If  it  cannot  be 

made  a  special  department,  the  clerk  who  is  to  have 
charge  of  it  should  at  least  be  given  such  a  schooling  in 

the  essentials  of  filing  that  he  will  be  able  to  talk  intelli- 
gently upon  this,  the  most  important  subject  connected 

with  files.  A  week  spent  out  in  town,  visiting  the  big 
mercantile  offices  and  learning  the  methods  by  which  they 
keep  their  filed)  data  will  do  more  for  the  cleidc  than  a 

month  of  coaching  from  the  manufacturer's  agent,  as  this 
experience  will  enable  the  clerk  to  see  just  how  the  real 

work  of  filing  is  done  and  to  make  suggestions  to  pros- 
pective buyers,  for  different  lines  of  business. 

In  the  sale  of  filing  equipment  the  clerk  should  re- 
member that  it  is  the  interior — the  place  where  dafa 

is  to  be  filed — that  is  of  prime  importance  to  the  buyer. 
In  the  case  of  a  vertical  file,  he  should  be  able  to  suggest 

the  proper  method  of  indexing,  and  to  make  recommenda- 

lwIis  from  a  given  amount  of  information  furnished  him 

by  his  customer,  so  that  the  equipemnt  sent  out  will  ex- 
actly meet  the  needs  of  that  particular  buyer.  He  should 

first  ascertain  the  amount  of  space  at  the  disposal  of  his 
customer,  so  as  to  supply  him  neither  with  a  cabinet  Loo 
large  in  the  size  of  its  drawers,  nor  too  high  or  wide  in 
construction. 

The  first  considerations  in  the  handling  of  data  of  a 
business  are  the  ease  and  rapidity  with  which  the  work 

can  be  done.  The  systematize? 's  secret  of  success  in  any 
line  of  business  is  his  ability  to  demonstrate  just  how  and 
why  the  system  he  proposes  to  introduce  into  an  office 
will  save  the  buyer  time  and  money.  If  he  can  do  this, 
or  convince  the  head  of  a  firm  that  he  can  do  it,  the  sale 

is  practically  made.  Likewise,  the  clerk  who  can 
demonstrate  a  filing  device  to  a  prospective  buyer  and 

show  him  how  he  can  save  time  and  money  over  an  anti- 
quated system  he  may  be  using,  has  practically  closed  a 

sale  at  the  end  of  his  demonstration. 

In  the  selection  of  a  line  of  modern  desks  and  filing 
equipment  the  stationer  should  not  be  misled  by  a  nice 
appearing,  handsomely  finished  cabinet  or  desk.  The  best 
method  is  not  to  take  anything  except  the  standard  ad- 

vertised lines.  These  are  made  by  companies  who  have 
reputations  at  stake  and  who  cannot  afford  to  take 

chances  by  selling  anything  except  the  best  in  their  re- 
spective lines.  Because  a  filing  cabinet  is  big  and  massive 

looking  is  no  reason  why  it  should  be  given  the  prefer- 
ence in  selection.  The  bigness  may  be  a  result  of  lack 

of  quality' in  workmanship,  material  or  interior  finish. 
It  is  always  well  to  know  something  about  the  history  of 
a  particular  line  of  filing  equipment  before  buying  it  or 
taking  an  agency  for  it.  If  it  can  produce  a  strong  list 

of  up-to-date  dealers  as  agents — concerns  who  are  known 
for  their  high-grade  lines — it  is  pretty  safe  to  assume 
that  it  will  meet  all  demands  of  the  trade. 

One  disadvantage  of  buying  from  some  obscure  manu- 
facturer, even  though  he  be  cheaper  in  price,  is  that  he 

will  not  have  the  necessary  variety  nor  be  in  a  condition 
to  meet  continued  demands  for  lines  which  may  have 
proved  salable,  and  this  condition  is  a  decided  handicap 
for  the  man  who  is  trying  to  establish  a  trade  in  this field. 

The  average  dealer  will  find  that  with  two  standard 
lines,  one  of  high  and  medium  grades  of  office  furniture, 
and  the  other  of  the  cheaper  lines,  he  will  have  sufficient 
to  meet  all  ordinary  demands  of  his  trade  and  to  fill  up 
the  space  assigned  for  this  stock.  The  higher  priced  lines 
can  be  purchased  from  one  factory,  and  the  cheaper  lines 
from  another,  so  that  all  requirements  of  this  trade  can 

be  met.  By  grouping  together  high  and  medium  priced 
lines  which  may  vary  in  value  and  price  but  harmonize  i:i 
finish  and  in  general  characteristics,  all  the  demands  of 
the  trade  can  be  satisfied  and  where  complete  outfits  are 
wanted  the  price  can  be  arranged  to  meet  the  wants  of  all classes. 

Wherever  possible,  the  installation  of  a  "model  office" 
completely  equipped  with  modern  desks,  filing  cabinets 
which  harmonize  in  color  and  finish  with  the  desk,  and 

all  the  other  articles  used  in  the  office,  including  the  type- 

writer and  perhaps  a  duplicating  device  or  adding  ma- 
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chine,  will  he  found  an  excellent  investment.  Some  of 

the  larger  stores  even  go  to  the  length  of  placing  a  dummy 

figure  in  the  display,  showing  him  in  the  act  of  filing 

a  letter  or  a  hill,  thereby  incidentally  displaying  the  in- 

terior of  the  file  and  its  laboring-saving  qualities — also  its 
construction  and  index  method. 

The  stationery  salesman  who  calls  on  the  trade  can 

often,  by  keeping  his  eyes  open  for  opportunities,  sug- 
gest the  subject  of  filing  equipment  advantageously  tJ 

business  men  who  would  not  otherwise  give  the  matter  a 

thought.  Bulging  box  files  are  used  in  many  offices  for 

the  care  of  important  letters,  and  the  economy  and  labor- 

saving  qualities  of  modern  vertical  filing  systems  have 
only  to  be  demonstrated  in  such  cases  in  order  to  make 

a  sale.  New  concerns  starting  in  business  offer  an  excel- 

lent h'eld  for  the  salesman,  and  if  he  is  really  "on"  to  the 
job  he  will  not  be  satisfied  with  selling  a  loose  leaf  book 
to  such  a  concern   hut  will  likewise  land  an  order  for  a 

in  this  manner.  It  is  not  economy  to  have  an  antiquated 

office  equipment  yourself  and  then  try  to  sell  your  cus- 

tomer something  up-to-date,  and  perhaps  to  him  a  little 
expensive.  By  using  one  of  I  lie  desks  of  the  same  line 

you  have  displayed  and  by  filing  your  own  papers  in  a 

modern  filing  cabinet  you  show  your  own  confidence  in 

the  line  you  are  selling  and  set  an  example  that  is  not 

lost  on  the  trade.  Otherwise  your  buyer  may  get  the 

idtea  that  he  is  purchasing  something  which  you  cannot 

afford,  and  which,  therefore,  must  be  a  little  extravagant. 

In  general,  in  the  selection  of  a  line  of  filing  equip- 

menl  and  office  desks,  great  discrimination  should  be 
used,  and  no  chances  taken  on  having  goods  returned  as 

unsatisfactory.  It  is  just  as  easy  to  sell  a  strictly  high- 
grade  cabinet  or  desk  as  a  cheap  and  perhaps  defective 

one  and  your  customer  in  the  purchase  of  a  desk,  as  in 

any  other  article  of  office  equipment,  is  sure  to  remember 

the    quality    long    after    the    price    is    forgotten.      Get-  a 

A    Timely   School-book   and    Pencil    Display    Window    in    the    W.    A.    Davis   Store,    'Winnipeg. 
Note    the    structure    of   colonial    design   built   of    drawing   pencils.     A    lamp    which 

burns   brilliantly   all   night   hangs   above   the    door. 

filing  cabinet  or  two,  a  desk  and  chair,  and  whatever  else 

he  can  sell  for  the  equipment  of  that  office. 

The  practice  of  some  firms  of  having  an  "assortment" 
of  different  lines  of  office  furniture  is  not  one  to  be 

recommended.  The  customer  who  has  hut  a  small  office 

and  gets  a  couple  of  units  for  his  filing  likes  to  know 
that  he  can  continue  the  series  of  the  same  line  with  the 

growth  of  his  business,  and  match  it  exactly  in  construc- 
tion, interior  arrangement  and  finish.  Where  the 

stationer  handles  Smith's  line  one  year,  Jones'  the  next 

and  Brown 's  the  next,  the  buyer  is  never  sure  as  to  what 
he  can  get  at  that  particular  store  and  may  even  cease  to 

patronize  it  The  habit  of  buying  "odd  pieces"  is  also 

another  poor  policy  with  some  concerns,  as  the  clei'ks  do 
not  know  what  they  are  selling  and  it  is  hard  to  recom- 

mend lines  of  this  character. 

Perhaps  the  most  important  recommendation  that  can 

be  given  a'  filing  cabinet  or  a  desk  is  that  you  have  it  in 
use  in  your  own  office  and  show  your  appreciation  of  it 

reputable  line  audi  Mick  to  it.     Don't  advertise  a  desk  or 

cabinet' as  a  bargain,  but  as  an  honest  return  for  money 
paid,   and    in    the   end.   even    the   bargain  hunters   will   be 
found  to  be  your  best  customers. 

T.  Y.  CROWELL  &  CO. 

A  lengthy  list  of  publications,  embracing  a  wide  range 
of  subjects,  is  announced  by  Thomas  Y.  Crowell  &  Co., 

New  York.  In  juveniles  they  offer  six  books, — "Chinese 

Fairy  Tales,"  "Range  and  Trail,"  by  Edwin  L.  Sa'bin, 
"The  Wireless  Station  at  Silver  Fox  Farm,"  by  James 

Otis,  "Dorothy  Brooke's  Vacation,"  by  Frances  C.  Spar- 

Ira  wk,  "God's  Troubadour,"  by  Sophie  Jewett,  "The 

Story  of  Jesus  for  Children."  by  E.  F.  Jones. 
In  the  department  of  Ethics  and  Religion  are  to  be 

"Seeking  after  God."  by  Lyman  Abbott,  "The  Durable 

Satisfactions  of  Life,"  by  Charles  W.  Eliot,  "Getting 
On."  by  0.  S.  Marden,  "The  Unity  of  Religions,"  bv 
J.  H.  Randall  and  J.  G.  Smith. 



A  Scientific  Award. 

The  L.  E.  Waterman  Company  have  just  received  a 
very  handsome  script,  as  illustrated,  which  is  the  merit 
award  of  Scientific  Sittings,  one  of  the  foremost  scientific 
publications  of  England.  This  publication  has,  for  a 
number  of  years  past,  through  its  extensive  corps  of 
scientific  writers,  formed  what  is  generally  recognized  as 
a  High    Court  of     Decision    upon    the  leading  technical 

manufactures  of  the  world.  Through  this  tribunal, 

Scientific  Siftings  has  bestowed,  upon  many  of  the  world's 
greatest  inventions  their  certificate  of  merit,  which  is 
considered  a  most  worthy  award  from  the  standpoint  of 
honor,  as  well  as  the  effect  upon  those  who  look  to 
science  for  the  final  decision  of  perfection  in  mechanical 
productions. 

It  is  interesting  to  note  that,  at  every  exhibition  or 

exposition  since  1883,  where  Waterman's  Ideal  Fountain 
Pen  has  been  exhibited,  the  highest  obtainable  award  has 
been  conferred. 
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Improved    Duplicating   Device. 

Attention  is  directed  in  this  number  to  the  C.M.C. 

Spring  Lever  Diaphragm  Mimeograph,  a  new  and  im- 
proved duplicating  device,  made  in  England  by  Cooke, 

Martyn  &'  Co.,  29-31  Mitre  Street,  London,  E.C.  It  is 
entirely  self-contained  in  a  convenient  case,  with  the 
machine  always  ready  for  use.  The  stencil  sheets  are 
made  up  with  separate  tissue  and  backing  sheets  ready 
for  insertion  in  the  typewriter,  no  folding  or  handling 
required  and  are  attached  to  the  printing  frame  without 
removing  it  from  the  base.  The  black  backing  sheets 

enable  the  stencil  to  be  easily  read  while  typing.  Regis- 
tration is  automatically  secured.  A  spring  lever  raises 

the  printing  frame  automatically,  increasing  the  speed 

twenty-five  per  cent. 

"Found  at  Once"  Note  Books. 

The  self  registering  "Found  at  Once"  series  of  note 
books  and  diaries,  with  the  pencil  in  clip  in  centre  of  the 
book,  manufactured  by  T.  J.  &  J.  Smith,  Ltd.,  of  26 
Charterhouse  Square,  is  having  a  great  sale  in  England 
and  gives  promise  of  proving  a  good  thing  for  Canadian 
stationers. 

This  firm  has*  been  making  great  strides  in  the  manu- 
facture of  commercial  stationery  and  to-day  their  plant 

contains  the  latest  and  most  up-to-date  machinery.  As 
a  result  most  of  their  prices  are  being  reduced  and  a  new 
catalogue  is  in  consequence  being  prepared.  In  diaries 
they  are  particularly  strong  and  they  are  introducing 
many  new  patterns  and  improving  old  designs.  In  fancy 
leather  goods,  they  have  opened  additional  workshops  for 
the  manufacturing  of  writing  cases,  blotters,  letter  and 
card  cases,  wallets,  purses,  bags,  etc. 

Crayons  of  Quality. 

The  Board  of  Education  of  the  City  of  Toronto,  after 
mature  consideration,  have  decided  to  place  an  order  for 

10,000  boxes  of  Crayograph  crayons, — the  new  and  super- 
ior line  of  the  American  Crayon  Co.  When  this  impor- 

tant body  buys  anything  in  school  supplies,  it  buys  the 
best  and  the  seal  of  approval  thus  placed  on  Crayograph 
crayons  should  be  taken  as  sufficient  evidence  that  they 
are  all  that  the  makers  claim  them  to  be. 

The  advent  of  Crayograph  crayons  on  the  market  is 
really  a  great  opportunity  for  the  stationer.  Wherever 
these  crayons  are  introduced,  they  are  appreciated  and  a 
steady  demand  results.  The  live  stationer  will  hasten  to 
bring  them  to  the  attention  of  buyers,  for  it  is  a  case  of 
first  come  first  served  and  the  man  who  makes  the  initial 
sale  can  generally  hold  the  business.  It  is  with  just 
such  articles  as  these  that  stationers  can  build  up  a 

permanent  connection. 
Carded  Goods. 

An  extensive  offering  of  attractively  carded  stationery! 
lines  is  made  by  H.  A.  Coombs,  manufacturer  of  carded 
goods,  London,  E.C.  His  stock  includes  penholders, 
pencil  sharpeners,  sponges,  rubbers,  key  rings,  crayons, 
erasers,  copying-ink  pencils,  pocket  pencils,  rulers,  elastic 
bands,  drawing  pins,  compasses,  scissors,  brushes,  etc. 
An  interesting  line  is  the  writing  and  drawing  sets  made 

up   in  differently   designated  boxes,    such   as   the    Dread- 
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nought  and  Useful  Present  Series.  These  contain  reversi- 
ble pocket  penholder  with  pen,  pencil  and  rubber,  refill 

writing  pencil,  soft  eraser,  box  of  steel  pens,  model  of 
12-inch  gun  fitted  with  pen,  (i  inch  boxwood  rule,  mapping 
pen  and  holder. 

The  Popular  Dimity. 

"Dimity"  still  maintains  its  position  as  a  most 
popular  paper  for  social  correspondence  in  Canada.  The 
sales  this  year  promise  to  be  greater  than  ever.  As  a 

special   guarantee    of   quality,    the   word    "Dimity"     will 

in  future  be  watermarked  on  each  sheet.    Dealers  should 

look  for  this  watermark  when  buying  fine  stationery. 
Dimity  is  supplied  in  four  sizes  and  four  finishes  : 

Cloth,  plaid,  crossbar  and  rough-dried.  The  envelopes 
come  in  the  new  long-pointed  and  the  ever-popular  wallet 
flaps.  The  newspaper  electro  shown  above  will  be  sent 
free  of  charge  on  request. 

Shown  in  Hamilton. 

Buntin,  Gillies  &  Co.,  Hamilton,  are  showing  a  full 
range  of  fall  goods  including  playing  cards,  tally  and 
place  cards,  lace  shelf  paper,  sealing  wax,  etc.  Leaders 
in  playing  cards  are  Fabrique  Francaise,  a  linen  finish 
card  to  sell  at  25  cents,  and  Congress  cards  at  reduced 

prices. 

A  Useful  Record  Box. 

Everyone  requires  a  record  of  something-  at  some 
time  or  other.  The  "Right  where  is  it"  box,  illustrated, 
is  one  of  the  handiest  record  boxes  yet  introduced.  It 
contains  200  plain  cards  and  an  index  in  useful  sizes. 
It  does  not  take  up  much  room  on  the  desk  and  being 
made  of  japanned  steel,  will  stand  any  climate.  It  is 
made  in  their  own  factory  at  Wolverhampton,  England, 

by  George  Wright  &'  Co.,  who  are  also  manufacturers  of 
all  kinds  of  educational  and  commercial  sundries. 

Lyons  Wins  First  Award. 

Information  has  just  been  received  by  Menzies  &  Co., 
Canadian  agents,  that  the  first  award  of  merit  has  been 
bestowed  by  the  directors  of  the  Brussels  Exposition  on 

Lyons'  Blue  Black  Writing  Ink  and  their  Scarlet  Writing 
Ink.  The  exhibit,  which  included  ink,  sealing  wax, 

glucine  and  all  the  other  Lyons'  products,  was  under  the 
personal  charge  of  Jos.  Lyons. 

Stationers'   Sundries. 

Geo.  Wright  &  Co.,  London,  manufacturers  of  all 

sorts  of  stationers'  sundries,  who  are  represented  in  Can- 
ada by  G.  R.  MacDougall  &<  Co.,  Toronto,  make  some 

attractive  offerings  to  the  Canadian  trade.  Their  jap- 
anned steel  index  box  retailing  from  3s.  6d.  up  is  excel- 

lent value,  containing-  index  and  record  cards  complete. 
Canadian  stationers  should  equip  thmselves  with  a  full 

set  of  Geo.  Wrig-ht  &''  Co.'s  catalogues. 

Hand   Colored   Christmas   Booklets   and  Cards. 

The  Drysdalc  Company  of  Chicago  and  New  York 
are  offering  the  market  a  very  attractive  series  of  hand- 
colored  Christmas  booklets  and  cards  which  have  already 
been  enthusiastically  taken  up  by  the  trade  and  bid  fail- 

to  enjoy  an  unusually  heavy  demand  for  the  coming  sea- 
son. The  line  offers  three  separate  designs  :  The  Holly 

Box,  "Bringing  Good  Wishes,"  "The  Poinsettia"  design. 
"Kind  Memories  Link  the  Past,"  and  a  "For-get-me- 
not"  design,  "For  Old  Times  Sakk."  Each  design  is 
supplied  in  five  assorted  colors  with  special  hand-made 
envelopes  to  match.  The  little  booklets  bound  in  bright 
colored  ribbons  each  carrying  a  pretty  verse  suitable  for 
the  occasion  is  a  radical  departure  from  the  familiar 

hand-colored  card  and  the  trade  have  shown  a  satisfac- 
tory appreciation  of  this  new  idea.  In  addition  to  the 

booklets  the  Drysdale  Company  is  also  offering  a  series 

of  eighteen  Christmas  cards  hand-colored,  and  also  an 
elaborate  gold  embossed  and  colored  Christmas  seal, 
which  is  designed  to  be  used  on  stationery  and  packages 
for  the  holiday  season. 

The  Sutcliffe  Co.,  77  York  St.,  Toronto,  represent  the 

Drysdale  Co.  in  Canada  and  carry  a  full  stock  of  their 

goods. 
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The    Social    Game    of    Bridge-Draughts. 

A  new  game,  combining  the  best  features  of  draughts 
or  chess,  and  bridge  has  been  devised  in  England  and  is 
having  a  considerable  sale  over  there.  This  is  the  game 
of  Bridge-Draughts.  It  is  built  practically  on  the  same 
rules  as  ordinary  draughts,  but  permits  two,  three  or 
four  players,  and  may  be  played  in  a  variety  of  ways. 
The  board  is  made  a  little  larger  than  the  ordinary 

draught  board,  with  40  squares,  and  there  are  four  colors 

of  men,,  white,  black,  blue  and  red.  The  game  is  hand- 
somely made  up,  with  a  book  of  rules.  In  addition,  the 

board  may  be  turned  into  a  roulette,  by  placing  an  ar- 
row in  the  centre  spot.  Made  by  the  Hayburn  Co.,  1 

Mitre  Court,  Cheapside,  London,  E.  C. 

Miscellaneous. 

Law  and  Liberty.     A  Manual  of  the  Elements  of  Political 
Economy    for    the    Use    of    Statesmen,  Teachers    and 
Students.     By   Alexander  W.   Johnstone,  M.A.      The 
Walter    Scott    Publishing    Co.,    London.      Cloth,    2s. 
6d.  net. 

Psychism.     By  M.  Hume.     London  and  Felling-on-Tyne : 
The  Walter  Scott  Publishing  Co.     Cloth  2s.  6d.  net. 

Life  of  John  Ruskin.    By  Ashmore  Wingate.    London  and 

Felling-on-Tyne:    The    Walter   Scott   Publishing   Co. 
Cloth,  Is.  6d. 



Fall  Lists  of    Canadian  Publishers 
The  Books  which  are  to  be  Offered  to  the 

Trade  this  Season— Many  Novels  Listed, 
Some  of  which  are  of  Exceptional  Interest. 

Another  publishing  season  begins  with  this  month  and 
already  our  Canadian  publishers  are  beginning:  to  issue 
their  first  titles.  The  lists  for  this  fall  are  lengthy  and  of 
fairly  good  quality.  Fiction  predominates  and  among  the 
novels  announced  are  several  books  by  authors  who  have 
won  fame  by  the  excellence  of  their  earlier  work.  The 
presence  of  several  new  Canadian  writers  is  a  point 
worth  noting. 

William  Briggs. 

Publication  of  William  Briggs'  List  begins  immediately. 
It  embraces  books  by  such  popular  authors  as  George 
Barr  McCutcheon,  Meredith  Nicholson  and  Louis  Joseph 

Vance.  These  are  "The  Rose  and  the  Ring."  "The  Seige 
of  the  Seven  Suitors"  and  "No  Man's  Land,"  respective- 
ly. 

Canadian  fiction  takes  a  prominent  place  in  the  list 

this  fall,  including  R.  W.  Service's  first  novel  "The  Trail 
of  '98,"  to  be  ready  in  November,  "The  Frontiersman," 
by  H.  A.  Cody,  "The  Stampeder,"  by  S.  A.  White,  "The 
Second  Chance,"  by  Nellie  L.  McClung,  and  "The  Story 
of  Yuku, ' '  by  Dorothy  Dean  Tate. 

Other  novels  announced  by  William  Briggs  are  "The 
Open  Door,"  by  E.  A.  Walcott,  author  of  "Blindfolded," 
"The  Eagle's  Feather,"  by  Emily  Post,  "Clever  Betsy,' 

by  Clara  Louise  Burnham,  "A  Reconstructed  Marriage.'' 
by  Amelia  E.  Barr,  "The  Better  Man,"  by  Cyrus  Town- 
send  and  "The  Husband's  Story,"  by  David  Graham 
Phillips. 

Novels  by  Marie  Corelli  and  Mary  Johnston,  earlier 
announced  for  publication  this  fall,  will  not  be  ready 
until  next  spring. 

In  gift  books,  William  Briggs  will  have  "A  Garden 
of  Girls,"  by  Harrison  Fisher,  containing  a  portrait  of 
the  artist,  many  full-page  illustrations  and  appropriate 

verse,  "The  Girl  I  Left  Behind  Me,"  by  W.  Jay  Mills,  a 
charming  old-fashioned  story,  a  dainty  edition  of  "Sal- 
omy  Jane,"  by  Bret  Harte  and  an  illustrated  edition  of 
"Rebecca,  of  Sunnybrook  Farm,"  by  Kate  Douglass  Wig- 
gin.  Arthur  Rackham's  editions  of  "Tales  from  Shakes- 

peare" and  "Gulliver's  Travels,"  are  now  ready,  as  are 
also  "The  Water  Babies"  and  a  somewhat  cheaper  edition 
of  "Lamb's  Tales." 

Their  juvenile  list  includes  Seymour  Eaton's  "Prince 

Domino  and  Muffles,"  "Mother's  Hero,"  by  Ethel  C.  Dow,^ 
"Through  the  Little  Green  Door."  by  Mary  Dickersonlo'Mi^s  Tynan's  book  is  called  "The  House  of  the  Secret." 
Donahey,  "Moses  P.  Pickles  and  others,"  by  Jane  Hoi-  »y  In  addition  to  these  books  there  is  to  be  a  new  story 
Inwav,  "Tumble  Tales  of  Kaptin  Kiddo"  and  "Wolf  by  Ridgwell  Cullum.  entitled  "The  Trail  of  the  Axe"  and 
the  Storm  Leader,"  by  Frank  Caldwell.  a  story  by  Maarten  Maartens,  entitled  "Harman  Pols." 

Cassell  &  Co. 

An  extensive  list  has  been  prepared  by  Cassell  &  Co. 
for  fall  publication,  embracing  some  good  things  in  fiction 

and  juveniles.  For  this  month  they  announce  "Lady  Mol. 
ly  of  Scotland  Yard,"  by  Baroness  Orczy,  "The  Lame 
Englishman,"  Warwick  Deeping,  "Opal  Fire,"  by  Mrs. 
Campbell  Praed  and  "Love's  Barrier,"  by  Annie  S.  Swan. 

These  will  be  followed  by  "The  Lovely  Mrs.  Blake," 

by  Richard  Marsh,  "The  Brown  Mask,"  by  Percy  Breb- 
ner,  "A  Gentleman  of  Quality,"  by  F.  Van  Rensselaer 
Dey,  and  "The  Man  of  the  Forty  Faces,"  by  T.  W. Hanshew. 

In  the  juvenile  list  mention  might  be  made  of  "Cas- 
sells'  Annual  for  Boys  and  Girls,"  now  in  its  second  year, 
"The  Canadian  Boys'  Annual"  and  "The  Canadian 
Girls'  Annual,"  "Chums"  in  yearly  volume  form,  "Lit- 

tle Folks"  and  "All  About  Railways,"  by  F.  S.  Hart- 
nell.  Other  juveniles  are  " Nobby 's  Luck,"  by  E.  G. 
Protheroe,  "Three  Girls  on  a  Yacht."  by  E.  E.  Cowper, 
"The  Adventures  of  Phyllis,"  by  Bessie  Marchant, 
"Under  the  Red  Rose,"  by  Escott  Lynn,  "In  the  Days  of 
Nelson,"  by  Captain  Frank  H.  Shaw,  "The  Mysterious 
Twins,"  by  Brenda  Girvin,  "Ethelreda  the  Ready,"  by 
Mrs.  George  de  Home  Vaizey.  "Follow  My  Leader,"  by 
Talbot  Baines  Reed,  "Peggy,  D.O.,"  by  Helen  H.  Watson, etc. 

Two  travel  volumes  of  interest  are  "Italy,  the  Magi? 
Land,"  by  Lilian  Whiting,  and  "In  the  Heart  of  Africa," 
by  the  Duke  of  Mecklenburg. 

A  new  issue  of  importance  is  The  Pocket  Reference 
Library,  a  series  of  dictionaries  and  encyclopedias  in 

handy  pocket  size,  six  in  number. 

Copp.  Clark  Co. 

The  Copp,  Clark  Co.  have  already  commenced  their 

fall  season  by  the  publication  of  "The  Varmint,"  by 

Owen  Johnson,  a  story  of  school  life,  and  "John  Marsh's 
Millions,"  by  Charles  Klein  and  Arthur  Hornblow.  They 
will  follow  these  books  almost  immediately  with  their 

leading  fall  book,  "Cumner's  Son,"  by  Sir  Gilbert  Parker, 
publication  of  which  is  set  for  September  19. 

An  important  volume  on  their  list  will  be  a  hitherto 

unpublished  novel,  by  George  Meredith,  entitled  "Celt  and 
Saxon,"  which  will  be  ready  this  month.  Another  im- 

portant book  will  undoubtedly  be  E>.  V.  Lucas'  "Mr. 
Ingleside, "  a  leisurely  novel  of  London  life. 

William  Le  Queux  is  represented  on  the  list  by  "Ly- 
ing Lips,"  the  story  of  a  gang  of  international  thieves. 

H.  Rider  Haggard  contributes  "Queen  Sheba's  Ring," 
the  scene  of  which  is  laid  in  Northern  Central  Africa. 

Both  will  be  ready  in  October.  Another  book  of  some- 

what similar  nature  is  "The  Hollow  Needle,"  by  Maurice Leblane. 

Women  novelists  are  represented  by  Eleanor  Hallo- 
well  Abbott,  May  Sinclair  and  Katharine  Tynan.  Miss 

Abbott's  book  is  entitled  "Molly  Make-Believe."  Miss 
Sinclair  contributes  a  great  novel  in  "The  Creators"  and 
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A  strong  list  of  juveniles  is  announced  including  "The 
Emerald  City  of  Oz, "  'by  L.  Frank  Baum,  now  ready, 
"Varna  Yama  Land,"  by  Grace  Duffie  Boylan,  "The 
Great  Aeroplane"  and  "Indian  and  Scout,"  by  Captain 
Brereton,  "The  Sweep  of  the  Sword,"  by  Alfred  H.  Miles, 
and  "The  Boys'  Book  of  Sports,  'Pastimes,  Hobbies  and 
Amusements,"  by  E.  Ke'ble  Chatterton.  Four  volumes  in 
the  Airship  Boys'  Series,  by  H.  L.  Sayler,  are  now  ready, 
as  are  also  "Folk  Tales  From  Many  Lands,"  retold  by 
Lilian  Cask  and  "The  Rose  and  the  Ring,"  by  W.  M. 
Thackeray.  "The  Witch's  Kitchen;  or,  the  India  Rubber 
Doctor,"  by  Gerald  Young  will  be  ready  in  October. 

The  new  Harrison  Fisher  book  will  'be  ready  in  Octo- 
ber. This  is  the  Scribner  edition,  17x12  inches,  with  16 

full-page  color  reproductions.  "The  Rime  of  the  Ancient 
Mariner,"  illustrated  by  Willy  Pogany,  will  also  be  ready 
in  October.  Other  choice  gift  volumes  are  "Poems  by 
Christina  Rosetti,/'  illustrated  hjy  Florence  Harrison, 
"Savoy  Operas,"  by  W.  S.  Gilbert,  "Ways  and  Days  out 
of  London"  and  "Poe's  Selected  Tales  of  Mystery," 
illustrated  by  Byam  Shaw.  Henry  Hutt's  "Girls"  and 
Rudyard  Kipling's  "Collected  Verse,"  illustrated  by  W. 
Heath  Robinson,  are  announced  for  October.  In  addition, 

mention  might  be  made  of  "Sweetheart  Dreams  of  Yes- 
terday." by  W.  H.  Nesbet,  Longfellow's  "Hiawatha," 

"Cupid's  Cyclopedia"  and  "A  Hoosier  Romance,"  by- 
James  Whitcomb  Riley. 

Henry  Frowde. 

Henry  Frowde  announces  for  publication  in  October, 

Robert  E.  Knowles'  new  novel  "The  Handicap."  He  will 
also  have  ready  about  October  1,  the  new  De  Morgan, 

"An  Affair  of  Dishonor." 

He  is  featuring  for  the  fall  season  "The  Dop  Doctor," 
by  Richard  Dehan,  the  sale  of  which  is  steadily  increas- 
ing. 

"A  Bluestocking  in  India,"  by  Winifred  Heston,  M. 
I).,  gives  a  vivid  picture  of  life  in  India  to-day.  This 
will  be  ready  about   October  1. 

A  new  story  by  Norman  Duncan,  entitled  "Billy  Top- 
sail and  Company"  has  just  appeared,  and  there  is  also 

a  new  volume  of  Labrador  stories,  by  Dr.  Grenfell,  en- 
titled "Down  to  the  Sea." 

Dr.  J.  Patterson  Smyth,  of  Montreal,  has  a  book  called 

"The  Gospel  of  the  Hereafter"  on  the  list,  which  will 
be  ready  about  October  1.  In  the  same  class  comes  S.  D. 

Gordon's  "Quiet  Talks  on  Temptation." 

To  the  St.  Cuth'bert  Series  of  reprints  will  be  added 
"Red  Pottage,"  by  Mary  Cholmondeley,  "The  New- 
Rector,"  by  Stanley  J.  Weyman,  "Dodo,"  by  E.  F.  Ben- 

son, "When  a  Man's  Single,"  by  J.  M.  Barrie,  "John 
of  Gerisan,"  by  John  Oxenham,  "The  Countess  of  May- 
bury,"  by  W.  B.  Maxwell,  "The  Ragged  Messenger,"  by 
F.  Frankford  Moore,  and  "Afterwards,"  by  Ian  Mac- 
la  ren. 

Macmillan  Co...  of  Canada. 

As  usual  the  Macmillan  Co.,  of  Canada,  provide  a 
strong  list  of  fiction  for  fall  publication,  all  their  authors 
being  of  the  first  class.  Rudyard  Kipling  heads  the  list 

with  "Rewards  and  Fairies,"  to  be  published  in  both 
leather  and  cloth  editions.  They  also  include  "The  Ra- 

jah's People,"  by  J.  A.  R.  Wylie,  a  novel  which  has  had 
a  tremendous  vogue  in  England. 

Another  strong  book  on  their  list  is  "The  Doctor's 
Lass,"  by  E.  C.  Booth,  author  of  "The  Cliff  End,"  said 
to  be  quite  as  charming  as  the  latter  novel.  James  Lane 

Allen,  author  of  "The  Choir  Invisible,"  contributes  "The 

Doctor's  Christmas  Eve"  and  S.  R.  Crockett,  always  an 

'interesting  writer,  pxovtides  "Lo/ve's  Young  Dream." 

From  Jack  London's  pen  come  two  books,  the  first  "Win  n 
God  Laughs,"  a  volume  of  short  stories,  and  the  second, 
"Burning  Daylight,"  a  long  novel.  Other  books  on  the 
list  include  "Barnaby,"  by  R.  Ramsey,  "Jim  Hands,"  by 
R.  W.  Child,  "An  Unwilling  Minerva,"  by  Mabel  Osgood 
Wright,  "Folks,"  by  Clara  Laughlin,  "The  Human 
Chord,"  by  Algernon  Blackwood  and  "A  Snail's  Woo- 

ing," by  Sneyd-Kynnersley. 
A  strong-  list  of  juveniles  is  also  provided.  These  em- 

brace "Hero  Tales  of  the  Far  North,"  by  Jacob  Riis, 
"The  Little  King,"  by  Charles -Major,  "Story  of  a 

Year,"  by  Mrs  Molesworth.  "Hearts  and  Cornets,"  by- 
Mrs.  Wilson  Fox,  "The  Horsemen  of  the  Plains,"  by 
Joseph  A.  Altsheler,  "Two  Boys  in  the  Tropics,"  by  E. 
H.  Figyelmessy,  "The  Children's  Story,"  by  Zona  Gale, 
"The  Slowcoach,"  by  E.  V.  Lucas,  and  "The  Magic 
City,"  by  E.  Nesbit. 

Of  more  serious  interest  will  be  "The  Autobiography 
of  Goldwin  Smith,"  edited  by  T.  Arnold  Haultain,  which 
will  be  published  before  Christmas.  The  Twelfth  and 

final  volume  of  "The  Cambridge  Modern  History"  is  to 
appear  this  fall,  and  also  an  important  work  on  the  life, 
legends  and  religion  of  the  Blackfeet  Indians,  entitled 

"Along  the  Old  North  Trail,"  by  Walter  McClintock. 
Another  book  of  travel  by  Dr.  Sven-Hedin,  ' '  Overland  to 
India,"  is  also  announced. 

McClelland  &  Goodchild. 

This  firm  will  publish  this  month  three  Canadian  edi- 

tions of  American  novels,  viz.:  "Red  Pepper  Burns,"  by 
Grace  S.  Richmond,  "The  Livery  of  Heaven,"  by  R.  H. 
Sawyer,  and  "John  Winterbourne 's  Family,"  by  Alice 
Brown.     These  will  bear  their  imprint. 

They  are  carrying  full  stocks  of  "The  Garden  at  No. 
19."  by  Edgar  Jepson,  "The  Great  God  Gold,"  by  Wil- 

liam le  Queux,  "Plupy,"  by  the  author  of  "The  Real 
Diary  of  a  Real  Boy,"  "Westover  of  Wanalah,"  by  G.  C. 

Eggleston,  "The  Trail  of  a  Sourdough:  Life  in  Alaska," 
by  May  K.  Sullivan,  "The  Barrier,"  by  Rene  Bazin, 
"Fanny  Lambert,"  by  H.  deVere  Stacpoole  and  "The 
Monksglade  Mystery,"  by  Headon  Hill. 

They  will  publish  during  the  fall  "The  Complete  Poems 
of  Eugene  Field"  and  an  edition  of  "Peter  Pan,"  illus- 

trated by  Arthur  Rackham.  They  are  also  bringing  out 

"Practical  Cooking  and  Sewing,"  by  Janet  McKenzie Hill. 

They  have  taken  the  Canadian  agency  for  all  the 
works  of  James  Whitcomb  Riley,  and  will  carry  a  com- 

plete line  of  his  books. 

Other  notable  additions  to  their  stock  are  "The  Health 

of  the  City,"  by  Dr.  Woods  Hutchinson,  "Operas  Every 
Child  Should  Know"  and  "Earth  and  Sky:  the  Rocks  and 

Stars." 

McLeod  &  Allen. 

A  list  of  over  forty  titles  is  announced  by  McLeod  & 
Allen,  of  which  several  have  already  appeared.  Their 

leader,  "Alsia  Page,"  by  R.  W.  Chambers  is  now  ready, 
and  like  all  Chambers'  books  is  proving  very  popular. 

They  have  also  ready  "The  Window  at  the  White  Cat," 
by  Mary  Roberts  Rinehart,  author  of  "The  Man  in  Lower 

Ten." 

Another  popular  author  on  the  list  is  Louis  Tracy, 

whose  new  story,  "Cynthia's  Chauffeur,"  is  announced 
for  publication  early  in  October.  They  will  also  publish 

about  the  same  time  H.  G.  Wells'  new  romance  "The  New 

Machiavelli,"  and  Joseph  C.  Lincoln's  "Captain  War- 
ren's Wards,"  another  of  his  Cape  Cod  stories. 
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Two  popular  stories  just  ready  are  "Rest  Harrow," 
by  Maurice  Hewlett,  in  which  he  throws  still  further  light 

on  the  queer  hero  of  "Halfway  House,"  and  "At  the 
Villa  Rosa,"  by  A.  E.  W.  Mason,  who  will  be  remembered 
as  the  author  of  "The  Four  Feathers." 

Of  their  other  books  now  ready,  mention  might  be 

made  of  Richard  Harding  Davis'  volume  of  short  stories, 
"Once  Upon  a  Time,"  "The  Garden  of  Fate,"  an  Afri- 

can story,  by  Roy  Norton,  "The  Key  to  Yesterday,"  by 
Charles  Neville  Buck,  "Dick  Randall,"  by  Ellery  H. 
(lark,  "The  Boy  Ranchers  of  Puget  Sound,"  by  Harold 
Bindloss,  and  "The  Castle  Builders,"  by  Charles  Clark 
Mtinn. 

For  publication  during  the  latter  part  of  the  month 

they  announce  "The  Fugitive  Freshman,"  by  Ralph  D. 
Paine,  "Mr.  Dooley  Says,"  by  Finley  P.  Dunne,  "The 
Sword  Maker,"  by  Robert  Barr,  "White  Roses,"  by  Kath- 

arine Holland  Brown,  "Angela's  Quest,"  by  Lillian  Bell, 
"The  Yardstick  Man,"  by  Arthur  Goodrich,  "Anne 
Kempburn;  Truth  Seeker,"  by  Marguerite  Bryant,  "When 
Love  Calls  Men  to  Arms,"  by  Stephen  Chalmers,  "Down 
Home  With  Jennie  Allen,"  by  Grace  Donworth,  "The 
Frozen  Fortune,"  by  Frank  L.  Pollock,  "Rose-Colored 
World,"  by  Ethel  Mary  Brodie  and  "Yozonde  of  the 
Wilderness,"  by  Harry  Irving  Greene. 

For  October  they  announce  "The  Steering  Wheel,"  by 
Robrt  A.  Wason,  "The  de  Bercy  Affair,"  by  Gordon 
Holmes,  "The  Prodigal  Pro  Tern,"  by  Frederic  0.  Bart- 
lett,  "First  Love,"  by  Marie  Van  Vorst,  "The  Man  in 
the  Mirror,"  by  Hudson  Douglass,  "The  Sapphire  Brace- 

let," by  Edward  Salisbury  Field,  "The  Partner  of  Pem- 
broke," by  Edward  Balmer,  "My  Brother's  Keeper,"  by 

Charles  T.  Jackson,  "The  Social  Buccaneer,"  by  Frederic 
S.  Isham.  "Elizabeth  Koett,"  by  R.  H.  Bartsch,  "The 

Smiling  Road,"  by  Hanna  Rion,  "Tales  of  Men,"  by 
Edith  Wharton,  "Young  Wallingford,"  by  George  R. 
Chester,  "The  Uncrowned  King,"  by  Harold  Bell  Wright, 
and  "Love  of  the  Wild,"  by  Archie  P.  McKishnie. 

McLeod  &  Allen  are  handling  for  Canada  Theodore 

Roosevelt's  "African  Game  Trails."  This  big  and  im- 
portant work  sells  at  $4.00  net. 

Musson  Book  Co. 

The  Musson  Book  Co.  present  quite  a  lengthy  list  of 
fiction  for  fjall  publication,,  including  several  Harper 
novels,  of  which  they  will  carry  complete  stocks.  One  of 

their  most  important  titles  will  be  "Rules  of  the  Game," 
by  Stewart  Edward  White,  publication  of  which  will  be 
made  in  October.  This  month  they  will  issue  Miss  Agnes 

Lauts'  "Freebooters  of  the  Wilderness,"  "Max,"  b.v 
Kathrine  Cecil  Thurston  and  "The  Caravaners, "  by  the 
author  of  "Elizabeth  in  her  German  Garden." 

Other  interesting  volumes  on  their  list  are  ' '  The  Green 
Patch,"  by  Bettina  von  Hutton,  "The  Unforeseen,"  b,\ 
Mary  Stewart  Cutting,  "The  Refugee,"  by  Charles  Gil- 
son,  "Letters  to  My  Son"  (anonymous),  "The  Missing 
Delora,"  by  E.  P.  Oppenheim,  "Whirligigs,"  by  0. 
Henry,  "  Ashton-Kirk,  Investigator,"  by  John  T.  Mc- 
Intyre,  "The  Heritage  of  the  Desert,"  by  Zane  Gray,  "A 
Marriage  Under  the  Terror,"  by  Patricia  Wentworth, 
"Adrian  Savage,"  by  Lucas  Malet,  and  "Adventures  in 

I'Viendship, "  by  David  Grayson. 
A  remarkably  strong  book  just  arranged  for,  is  "En- 

chanted Ground,"  by  Harry  James  Smith,  a  story  of  New- 
York,  which  has  been  greatly  applauded  by  the  critics. 

"Derby  Day  in  the  Yukon,"  by  "Yukon  Bill",  is  n 
volume  of  poems,  dealing  with  life  in  the  Yukon. 

The  Musson  Co.  are  also  bringing  out  a  Canadian  novel, 

entitled  "The  Ways  of  the  Heart,"  the  work  of  Ethel 
Penman  Hope,  of  Ottawa. 

Westminster  Co. 

The  Westminster  Co. 's  principal  publication  for  this 
Fall  will  be  a  new  novel  by  Marian  Keith,  entitled  "  'Lis. 
beth  of  the  Dale,"  which  will  be  ready  next  month. 
Marian  Keith  has  won  hosts  of  friends  in  Canada,  who 
will  welcome  this  new  story  from  her  pen. 

Ralph  Connor's  autumn  contribution  will  be  an  illus- 

trated booklet,  "The  Recall  of  Love,"  which  will  be 
beautifully  printed  and  illustrated  with  eight  full-page 
illustrations   in   colors. 

The  Westminster  Co.  have  also  started  the  publication 
of  what  they  call  the  Westminster  Library  of  Standard 
Religious  Authors.  This  is  a  series  of  reprints  of  stand- 

ard and  favorite  books  upon  the  great  themes  of  religious 
life  and  practice.  These  volumes  bear  a  similar  relation- 

ship to  the  original  editions,  selling  from  $1.25  to  $2.00. 
as  the  reprints  of  copyright  novels  do  to  the  first  editions. 
Selling  at  50  cents  per  volume  they  bring  a  great  many 
notable  books  within  the  reach  of  a  class  of  people,  who 
could  not  afford  the  more  expensive  editions. 

Among  the  titles  now  ready  mention  might  be  made 

of  "The  Ideal  Life,"  by  Henry  Drummond,  "The  Mind 
of  the  Master,"  by  Rev.  John  Watson  (Ian  Maelaren), 
"Modern  Methods  of  Church  Work,"  by  Rev.  G.  W. 
Mead,  "The  Divine  Challenge,"  by  Rev.  W.  J.  Dawson. 

"Scientific'  Faith,"  by  Rev.  H.  A.  Johnston,  etc.,  etc. 
Some  twenty-eight  volumes  have  now  been  published. 

Samples  of  the  books  received  disclose  wonderful  value 

for  the  money.  The  paper,  print  and  binding  are  all  good 
and  it  would  require  an  expert  to  distinguish  between 
them  and  the  first  editions. 

UNIQUE  CATALOGUES. 

That  even  so  prosaic  and  oftentimes  so  dull  a  thing 
as  a  catalogue  may  possess  charm,  is  demonstrated  by 
the  series  of  lists  of  old  books,  autographs  and  pictures 
issued  from  time  to  time  by  Maggs  Bros.,  109  Strand, 
London,  W.C.  A  booklover  or  antiquarian  could  spend 
hours  looking  through  them  and  then  probably  would 
find  so  many  alluring  things  listed  that  he  or  she  would 
scarcely  know  which  to  select  for  purchase. 

Maggs  Bros,  seem  able  to  offer  everything  possible  in 
old  books,  pictures  and  portraits.  There  is  hardly  a 
name  or  title  of  the  past,  which  does  not  appear  in  one 
or  other  of  their  lists,  and  booksellers  in  Canada,  who 

are  asked  to  procure  copies  of  out-of-print  books  or  por- 
traits of  celebrities,  can  be  reasonably  sure  of  getting 

what  is  wanted  from  them.  It  would  therefore  be  ad- 
visable for  Canadian  booksellers  to  place  on  file  in  their 

offices  copies  of  all  Maggs  Bros.'  catalogues  as  they  are 
issued. 

GOSSIP  OF  THE  TRADE. 

Beverley  Whitelaw,  of  A.  O.  Hurst's  office  staff,  was  at 
St.  Mary's  for  his  vacation. 

Thomas  E.  Allen,  of  Macleod  and  Allen,  left  on  his 

annual  western  trip  the  first  of  August. 
Mr.  Price,  who  has  been  connected  with  W.  J.  Gage  & 

Co.  for  the  last  twelve  years,  has  taken  charge  of  the 
stationery  branch  of  E.  H.  Harcourt  &  Co. 

The  sympathy  of  the  trade  will  go  out  to  E.  W. 
Walker,  of  the  Methodist  Book  Room,  whose  little 
daughter  died  suddenly  while  he  was  away  on  his  fall 

trip  to  the  Coast. 
George  A.  Fraser,  stationery  and  fancy  goods  dealer. 

Thamesville,  has  sold  his  business  to  A.  M.  Dow. 
Trustees  for  the  creditors  have  taken  possession  of 

the  business  of  T.  H.  Hall,  bookseller  and  stationer,  St. 
John,  N.B. 
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What  British  Publishers  are  Offering 
Announcements  of  Many  Important  Gen- 

eral Works  are  being  Made  by  British 
Houses,  which  Should  Interest  the  Cana- 

dian Import  Trade. 

Some  attractive  announcements  are  to  be  found  in 

this  number  from  several  British  publishing  houses,  with 
whose  names  the  trade  in  Canada  are  quite  familiar. 
The  lists,  for  the  most  part,  deal  with  works  of  a  general 
nature  but  several  works  of  fiction  are  included. 

Archibald   Constable  &  Co. 

Technical  books  have  always  been  a  strong  feature  in 

the  list  of  publications  of  this  house.  This  fall  they  an- 
nounce many  important  additions  to  their  series  of  tech- 

nical books.  Of  these  mention  may  be  made  of  "Intro- 
duction to  the  Chemistry  and  Physics  of  Building  Mate- 

rials"; "Radio-Telegraphy,"  by  C.  C.  F.  Moncton;  "Nat- 
ural Sources  of  Power,"  by  Robert  S.  Ball;  "Electro- 

Metallurgy,"  by  J.  B.  C.  Kershaw;  "Precious  Stones,"  by 
W.  Goodchild;  "The  Law  and  Commercial  Usage  of 
Patents,  Trade  Marks  and  Designs,"  by  Kenneth  R. 
Swan;  "Glass  Manufacture,"  by  Walter  Rosenhaim; 
"The  Book;  its  History  and  Development"  by  Cyril 
Davenport;  "India-Rubber  and  its  Manufacture,"  by  H. 
L.  Terry;  "Coal,"  by  James  Tonge;  "Electric  Power  and 
Traction,"  by  F.  H.  Davies;  "Liquid  and  Gaseous  Fuels 
and  the  Part  they  Play  in  Modern  Power  Production," 
by  Professor  Vivian  B.  Lewes;  "Town  Gas  for  Lighting 
and  Heating,"  by  W.  H.  Y.  Webber,  C.  E.;  "Iron  and 
Steel,"  by  J.  H.  Stansbie,  B.Sc.  and  many  other  titles. 
All  booksellers  should  keep  a  list  of  these  publications  by 

them,  as  sales  of  such  books  to  mechanics  and  other's  are 
profitable. 

Alston  Rivers,  Limited. 

For  fall  1910,  this  publishing  house  offers  several 

strong  novels  by  well-known  authors.  Their  leader  is  by 

Dion  Clayton  Calthrop  and  is  entitled  "Perpetua;  or  the 
Way  to  Treat  a  Woman,"  which  is  a  romantic  comedy 
with  a  tragedy  underneath,  introducing  a  woman,  a  cir- 

cus, an  elephant,  an  artist  and  a  criminal.  "Bracken," 
by  John  Trevena  is  a  story  founded  on  one  of  those  cases 
of  disintegrated  personality,  which  have  been  noticed 

from  time  to  time  in  actual  life.  In  "The  Unbalanced 

Scale,"  by  A.  S.  M.  Hutchinson,  that  author  develops  the 
more  serious  strain  which  was  to  be  detected  in  his  "Once 

Aboard  a  Lugger." 
"Dives  and  Son,"  is  a  story  by  Ernest  Davies,  a  new 

author,  which  relates  the  fortunes  and  misfortunes  of  a 

young  man,  son  of  a  millionaire,  who  differs  with  his 
father  on  points  of  business  morality. 

In  general  literature  this  house  announces  "On  the 
Wool  Track,"  by  C.  E.  W.  Bean,  descriptive  of  life  111 
Australia;  "With  Staff  and  Scrip,"  by  Arthur  Ransom", 
treating  of  travel  afoot  from  the  literary  and  philosophi- 

cal, as  well  as  the  practical  standpoint,  and  "Seymoar 
Hicks;  Twenty-Four  Years  of  an  Actor's  Life,"  by  him- 
self. 

Oliphant,  Anderson  &  Ferrier. 

This  Scottish  house's  preliminary  announcements  for 
fall  includes  several  books  worthy  of  mention.  They  are 

bringing  out  the  British  edition  of  Robert  E.  Knowles' 
new  novel,  "The  Handicap."  An  important  work  on  the 
Covenanters,  by  A.  B.  Todd,  entitled,  "Covenanting  Pil- 

grimages  in    Scotland,"   is  probably  their  largest   book. 

In  the  Children's  Missionary  Series,  they  announce 
"Children  of  Japan,"  by  Janet  Harvey  Kelman  and 
"Children  of  Jamaica,"  by  Isabel  C.  McLean. 

Of  religious  works,  they  announce  "The  Authority 
and  Person  of  Our  Lord,"  by  John  A.  Hutton,  M.A. ; 
"The  Diety  of  Christ,"  by  Robert  E.  Speer,  D.D.;  "The 
Reports  of  the  Edinburgh  Conference"  in  nine  volumes, 
and  a  special  "Account  and  Interpretation  of  the  Worll 
Missionary  Conference."  by  W.  H.  T.  Gairdner. 

Williams  &  Norgate. 

An  artistic  edition  of  "The  Sentimental  Journey,"  by 
Lawrence  Sterne,  is  announced  by  this  house,  illustrated 

by  Everard  Hopkins.  The  ordinary  edition  will  be  pub- 
lished at  half-a-gninea  net,  and  an  edition  de  luxe  at  one 

guinea  net. 

New  translations  of  the  two  Norse  Sagas  of  "Olai 
Tryggvason"  and  "Harahl  Haardvaade, "  will  be  issued' 
this  autumn  by  Williams  &  Norgate,  in  a  beautifully 

printed  edition. 
An  interesting  volume  of  reminiscences  will  be  those 

of  Mrs.  Walford,  who  wrote  "The  Baby's  Grandmother" 
and  "Mr.  Smith,"  which  will  contain  personal  anecdotes 
about  many  well-known  people. 

Professor  Rudolf  Eucken's  new  book,  "The  Truth  of 
Religion,"  also  on  Williams  &  Norgate 's  list,  is  addressed 
"to  all  those,  who,  like  myself,  feel  that  they  cannot  en- 

dure any  longer  the  shallows  in  which  the  vitality  of  man's 
spirit  is  being  lost  at  present,  and  who  are  determined, 
in  spite  of  all  that  is  superficial  in  contemporary  life, 

to  share  the  quest  for  deepening  and  revival." 
The  editor  of  the  "Hibbert  Journal,"  Mr.  L.  P.  Jacks, 

is  preparing  a  volume  of  essays,  which  will  be  published 
this  autumn  by  Messrs.  Williams  &  Norgate,  under  the 

title,  "The  Alchemy  of  Thought  and  other  Essays."  It 
will  differ  materially  in  scope  from  the  previous  volume 

by  the  same  pen,  "Mad  Shepherds,"  issued  in  the  early 
part  of  the  year  by  the  same  publishers. 

"The  Constitution  and  Law  of  the  Church  in  the  First 

Two  Centuries,"  by  Dr.  Adolf  Harnack,  of  Berlin,  is  to 
appear  in  the  early  autumn.  It  is  an  attempt  by  one  of 
the  greatest  living  theologians  to  weigh  in  the  scales  the 
opposition  between  the  ecclesiastical  and  historical  schools 
in  their  relation  to  the  constitution  of  the  church  and  the 

history  of  ecclesiastical  law. 

Williams  &  Norgate  announce  for  early  publication  a 

new  volume  from  the  pen  of  the  well-known  Scotch 
preacher.  Dr.  John  Hunter,  of  Glasgow,  to  be  entitled 
"God  and  Life."  These  discourses  will  contain  the  es- 

sence of  Dr.  Hunter's  thought  on  the  relationship  of 
God  and  Man  as  interpreted  by  the  Christian  religion,  al- 

though like  all  his  finest  pulpit  utterances  they  are  un- 

dogmatic  in  form. 

Williams  &  Norgate  include  among  their  autumn  an- 

nouncements an  anthology  entitled  "The  Seasons."  This 
collection  of  prose  and  verse,  selected  by  Helen  and  Lewis 
Melville,  is  from  writers  who  combine  descriptive  power 

ami  literary  merit.  The  list  of  names  included  is  a  suffi- 
cient guarantee  of  the  thoroughness  with  which  the  com- 
pilers have  done  their  work,  including  as  it  does  the  names 

of  Shakespeare,  Browning,  Shelley  and  Hood  among  the 
old  masters,  while  Swinburne,  Wilde,  Michael  Fairless, 
George  Gissing  and  Alfred  Noyes  are  representive  of  the 
later  school. 

"Britain  B.C.,"  by  Henry  Sharpe,  will  be  published 
in  the  early  autumn  by  Williams  &  Norgate.  It  is  an 
attempt  to  group  together  facts  from  ancient  writers, 

which  relate  to  the  circumstances  of  Caesar's  Invasions 
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and  the  geographical  position  of  various  disputed  places. 
Williams  &  Norgate  will  issue  in  the  early  autumn  a 

popular  edition  of  "First  Principles,"  containing  the 
final  amendments,  both  of  matter  and  of  form,  made  by 
Herbert  Spencer  not  long  before  his  death.  It  will  be  in 
two  volumes  of  240  pages  each,  bound  in  cloth,  and  issued 
at  one  shilling  net  per  volume. 

Blackie  &  Son. 

Blackie  &  Son  are  again  to  the  fore  with  an  excellent 
line  of  juveniles  and  color  books,  ranging  in  price  from 
3d.  to  Is.  6d.  The  illustrations  will  prove  a  delight  to 

any  child,  being  beautifully  executed  on  bright  and 
attractive  colors. 

This  house  is  again  featuring  its  "Children's 
Annual,"  which  they  assert  contains  the  best  that  the 
world  of  Art,  Literature  and  Commerce  can  give  to 
children.  Its  price  is  3s.  6d.  in  picture  boards  and  5s. 
in  cloth. 

Four  books  by  Frank  Adams  are  also  on  their  list. — 
"Sam  the  Sportsman,"  "Old  Mother  Goose,"  "Simple 
Simon"  and  "The  Frog  who  Would  A-Wooing  Go." 

The  Religious  Tract  Society. 

Mention  is  made  in  another  column  of  the  "Copping" 
Illustrated  Bible,  which  is  the  most  important  offering 
this  fall  of  the  R.T.3.  They  are  also  featuring  the 

"Empire  Annual  for  Girls"  and  the  "Empire  Annual 
for  Boys,"  both  edited  by  A.  R.  Buckland,  M.A.,  and 
containing  a  wealth  of  articles  and  pictures  suited  to 
girls  and  boys. 

The  "Copping"  scripture  picture  books,  each'  with 
32  pages  and  4  full-page  colored  pictures  by  Harold 
Copping,  will  be  found  interesting  by  the  little  one. 

In  the  Bouverie  Colonial  Library  they  announce  "The 
Shadow"  by  Harold  Begbie,  "By  a  Broad  Water  of  the 
West"  by  Margaret  Surrey  and  "Ursula  Tempest"  by 
E.  Everett-Green. 

Some  Canadian  Books  of  the  Month 
Brief  Reviews  of  the  Work  of  Canadian 

Authors — A  Few  Titles  Worth  Attention 

by  Careful  Readers. 

Canadian  books  continue  to  appear  at  intervals,  and 
this  month  reference  is  made  to  a  few  titles,  worthy  of 

the  attention  of  the  book  trade.  There  is  a  growing  mar- 
ket for  Canadiana,  which  should  be  assiduously  cultivated. 

Some  Golf  Stories. 

W.  Hastings  Webling,  of  Brantford,  whose  name  is 
already  known  to  fame  as  the  author  of  a  neat  little 

booklet,  entitled  "Fore!  A  Tale  of  the  Links,"  has  again 
come  forward  with  a  little  collection  of  golf  stories  and 

poems,  which  he  calls  "An  Interrupted  Golf  Match  and 
Other  Stories."  The  new  booklet  is  charmingly  designed 
and  printed  and  about  Christmas  time  should  make  a 
splendid  gift  for  golf  enthusiasts.  Mr.  Webling  tells  his 

stories  cleverly,  with  a  straight  appeal  to  every  golfer's 
heart  and  his  verses,  too,  breathe  the  very  spirit  of  the 
links.  A  highly  humorous  vein  runs  right  through  the 
series.   (Toronto:  Miln-Bingham.  50c.) 

Dr.  Macph ail's  Essays. 
"Essays  in  Fallacy,"  by  Dr.  Andrew  Macphail,  of 

Montreal,  is  the  title  of  an  attractive  volume  issued  dur- 
ing the  past  summer.  Dr.  Macphail  deals  in  it  with  three 

questions— the  place  of  woman,  the  functions  of  educa- 
tion and  the  pretensions  of  the  theologians.  While  be 

goes  deep  into  his  subject,  he  does  not  become  so  involved 

that  the  every-day  reader  gets  beyond  his  depth.  There 
is  clearness  on  every  page,  and  the  chann  of  a  style, 
abounding  in  appropriate  and  scholarly  illustrations.  The 
reader  can  pick  up  this  book  and  find  entertainment  and 
instruction  in  it  and,  if  he  be  an  opponent  of  women  suf- 

frage and  have  a  dislike  for  the  woman  who  aspires  to 

do  man's  work,  he  can  gloat  over  Dr.  Macphail 's  thrusts 
in  this  direction.  (London:  Longmans,  Green  &  Co.  Mont- 

real: Renouf  Publishing  Co.     Cloth,  $1.75.) 

A  Book  About  Lord  Strathcona. 

A  small  volume  dealing  principally  with  Lord  Strath- 
cona has  been  compiled  by  the  Rev.  Edward  W.  Matthews, 

senior  secretary  of  the  British  and  Foreign  Sailors'  So- 
ciety. Lord  Strathcona  is  the  president  of  the  society, 

and  on  the  occasion  of  his  ninetieth  birthday  this  book 
was  published  to  do  him  honor,  as  well  as  to  teach  the 
story  of  his  life  to  the  sailor  boys.  Birthday  greetings 
from  a  great  many  prominent  men  in  all  parts  of  the 
Empire  appear  in  the  preface,  and  then  follow  chapters 
dealing  in  a  bright  and  interesting  manner  with  various 

phases  of  Strathcona 's  life.  There  are  a  great  many  illus- 
trations scattered  throughout  the  book.  In  addition  to 

the  portion  about  Lord  Strathcona  there  are  chapters  de- 
voted to  King  Edward  and  King  George,  besides  a  list 

supplying  the  names  of  all  the  sailors,  who  were  with 
Nelson  on  the  Victory.  But  for  Canadians  the  interest  of 

the  book  centres  in  the  well-told  story  of  Lord  Strath- 
cona 's  life.  ("Canada's  Coeirr  de  Lion  and  British  Hearts 

of  Oak."  By  Rev.  EdAvard  W.  Matthews.  Toronto:  R. 
D.  Warren,  the  Book  Room,  27  Richmond  W.) 

Souvenir  of  Edmonton. 

A  handsome  book  of  views,  illustrative  of  the  thriving 
City  of  Edmonton,  has  been  published  by  the  Douglas  Co. 
There  are  forty-five  pages  of  grouped  pictures,  tastefully 
arranged  within  appropriate  tinted  borders.  The  views 

include  the  public  buildings,  principal  commercial  struc- 
tures, main  streets  and  boulevards,  churches,  industries, 

hotels,  banks  and  residences.  The  book  is  admirably 
printed  and  should  be  very  pleasing  to  the  citizens. 

The  Best   Sellers    During   August 
Reports  from  the  Leading  Centres 
of  Trade  in  Canada,  with  a  Summary 
Showing  the  Most    Popular    Books. 

Brantford. 

1  Simon  the  Jester.    W.  J.  Locke,  Frowde. 
2  Woodcarver  of  Lympus.     Waller,  Mary  E.     Musson. 
3  Daughter  of  the  Rich. 
4  Rosary.     Florence  Barclay.     Musson. 
5  Depot  Master.     Joseph  C.  Lincoln.     McLeod. 
6  Splendid  Hazard.     Harold  McGrath.     McLeod. 

Calgary. 

1  The  Rosary.     Florence  Barclay.     Musson. 
2  Modern  Chronicle.     Churchill.     Macmillan. 

3  Illustrious  Prince.     E.  P.  Oppenheim.     Musson. 
4  City    of    Beautiful    Nonsense.      E.    Temple    Thurston. 

Musson. 

5  Greatest   Wish   in   the  World.     E.    Temple   Thurston. 
Musson. 

6  Fortune  Hunter.     L.  J.  Vance.     Briggs. 

Charlottetown. 

,3     The  Rosary.     Florence  Barclay.     Musson. 
2  Wild  Olive.    Basil  King.    Harper. 
3  Kilmeny  of  the  Orchard.    L.  M.  Montgomery.    Page. 
4  The  Lords  of  High  Decision.     M.  Nicholson.     Musson. 
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5  The  Running-  Fight.     W.  H.  Osborne.     Brigs. 
6  The  Mystery  of  Barry  Ingram.    Anne  L.  Swan. 

Chatham. 

1  Wild  Olive.     Basil  King.     Harper. 

2  Splendid  Hazard.     Harold  McGrath.     McLeod. 
3  Through  the  Wall.     Cleveland  Moffatt.     Copp. 
4  Simon  the  Jester.     W.  J.  Locke.    Frowde. 

5  Once  upon  a  Time.     R.  H.  Davis.     McLeod. 
G  Kilmeny  of  the  Orchard.    L.  M.  Montgomery.    Page. 

Edmonton. 

1  Rosary.    Florence  Barclay.    Musson. 
3  Janey  Canuck  in  the  West.    Emily  Ferguson.    Cassell. 
3  White  Magic.    D.  G.  Phillips.    Briggs. 
4  Lady  Merton,  Colonist.  Mrs.  Humphy  Ward.  Musson. 
5  Simon  the  Jester.     W.  J.  Locke.     Frowde. 
G  Ballads  of  a  Cheechako.     R.  W.  Service.     Briggs. 

Guelph. 

1  Ailsa  Paige.     R.  W.  Chambers.     McLeod. 
2  Thief  of  Virtue.    Eden  Phillpotts.    John  Lane. 
3  The  Rosary.    Florence  Barclay.     Musson. 
4  Simon  the  Jester.    W.  J.  Locke.     Frowde. 

5  Wild  Olive.     Basil  King.     Harper. 
6  Kilmeny  of  the  Orchard.    L.  M.  Montgomery.    Page. 

Hamilton. 

1  The  Rosary.     Florence  Barclay.     Musson. 
2  Dop  Doctor.     Richard  Dehan.     Frowde. 
3  Wild  Olive.     Basil  King.     McLeod. 
4  Simon  the  Jester.     W.  J.  Locke.     Frowde. 

5  Window  at  the  White  Cat.    Mary  Rinehart.     McLeod. 
6  Motor  Maid.     Williamson.     Musson. 

Kingston. 
1  Rosary.     Florence  Barclay.     Musson. 
2  Wild  Olive.     Basil  King.     Harper. 
3  House  of  Beautiful  Nonsense.     E.   Temple   Thurston. 

Musson. 

4  The  Greatest  Wish  in  the  World.    E.  Temple  Thurston. 
Musson. 

5  The  Intrusion  of  Jimmy.    P.  G.  Wodehouse.    McLeod. 
6  Litany  Lane.    Mrs.    Baillie  Saunders.     Macmillan. 

London. 

1  The  Rosary.     Florence  Barclay.     Musson. 
2  Mary  Cary.     Bosher. 
3  The  Dop  Doctor.    Richard  Dehan.     Frowde. 
4  Simon  the  Jester.    W.  J.  Locke.    Frowde. 

5  The  Girl  of  the  Limberlost.    G.  S.  Porter.    Langton. 
6  Window  at  the  White  Cat.    Mary  Rinehart.    McLeod. 

Moncton. 

1  Circuit  Rider's  Wife.     Cora  A.  Harris.    Frowde. 
2  Simon  the  Jester.    W.  J.  Locke.     Frowde. 

3  Song  of  Songs.    R.  Sudermann.    Huebsch. 
4  Girl  Who  Won.     Beth  Ellis.     Briggs. 

5  At  the  Sign  of  Jack  0 'Lantern.     Myrtle  Reed.     Put- nam. 

6  Kilmeny  of  the  Orchard.    L.  M.  Montgomery.    Page. 

Montreal. 

1  Wild  Olive.     Basil  King.     Harper. 
2  Dop  Doctor.     Richard  Dehan.     Frowde. 
3  Ailsa  Page.    R.  W.  Chambers.     McLeod. 
4  Girl  of  the  Limberlost.     G.  S.  Porter.     Langton. 
5  Village  of  Vagabonds.    F.  H.  Smith.    Musson. 

G     The  Window  at  the  White  Cat.     Mary  Rinehart.  Mc- 
Leod. 

Peterboro. 

1  The  Rosary.     Florence  Barclay.     Musson. 
2  Wild  Olive.    Basil  King.    Harper. 

3  Lady  Merton,  Colonist.  Mrs,  Humphry  Ward.  Briggs. 
4  Kilmeny  of  the  Orchard.     L.  M.  Montgomery.     Page. 
5  Modern  Chronicle.    Churchill.    Macmillan. 
6  Simon  the  Jester.    W.  J.  Locke.    Frowde. 

Quebec. 1  The  Rosary.     Florence  Barclay.    Musson. 
2  Dop  Doctor.    Richard  Dehan.    Frowde. 
3  Tower  of  Ivory.     Gertrude  Atherton.     Macmillan. 
4  Son  of  the  Immortals.    Louis  Tracy.     McLeod. 
5  From  Bottom  Up.    Alex.     Irvine.     Frowde. 
6  Kilmeny  of  the  Orchard.     L.  31-  Montgomery.     Page. 

St.  Catharines. 

1  The  Rosary.     Florence  Barclay.     Musson. 
2  Kilmeny  of  the  Orchard.    L.  M.  Montgomery.    Page. 
3  Wild  Olive.    Basil  King.     Harper. 
4  Simon  the  Jester.    W.  J.  Locke.    Frowde. 

5  Greatest   Wish   in   the   World.      E.   Temple   Thurston. 
Musson. 

6  Dop  Doctor.    Richard  Dehan.    Frowde. 

Stratford. 

1  The  Rosary.     Florence  Barclay.     Musson. 
2  The  White  Mice.    Richard  Harding  Davis.    McLeod. 

3  At  the  Sign  of  the  Jack  0 'Lantern.       Myrtle  Reed. 
Putnam. 

4  Songs  of  a  Sourdough.     R.  W.  Service.     Briggs. 
5  Simon  the  Jester.     W.  J.  Locke.    Frowde. 

G     Old  Rose  and  Silver.     Myrtle  Reed.    Putnam. 

St.  John. 

1  The  Rosary.     Florence  Barclay.     Musson. 
2  Wild  Olive.    Basil  King.    Harper. 
3  Illustrious   Prince.     E.   P.   Oppenheim.     Musson. 
4  Simon  the  Jester.    W.  J.  Locke.    Frowde. 

5  Twice  Born  Men.     Harold  Begbie.     Frowde. 

6  Bianca's  Daughter.     Forman.     Musson. 
Toronto. 

1  The  Motor  Maid.  C.  N.  and  H.  M.  Williamson.  Musson. 

2  Going  Some.     Rex  Beach.     Harper. 
3  The  Rosary.     Florence  Barclay.     Musson. 
4  Morning  Star.    H.  R.  Haggard.     Cassell. 

5  Tbe   Window    at    the   White   Cat.        Mary   Rinehart. 
McLeod. 

6  Nathan  Burke.     Mary  S.  Watte.     Macmillan. 

Vancouver. 

1  The  Rosary.     Florence  Barclay.    Musson. 
2  Simon  the  Jester.    W.  J.  Locke.    Frowde. 

3  Greatest   Wish    in    the   World.     E.    Temple   Thurston. 
Musson. 

4  Splendid  Hazard.    Harold  McGrath.    McLeod. 
5  Kilmeny  of  the  Orchard.    L.  M.  Montgomery.    Page. 
6  Anne  of  Avonlea.    L.  M.  Montgomery.    Page. 

Victoria. 

1  Going  Some.     Rex  Beach.     Harper. 
2  Simon  the  Jester.    W.  J.  Locke.    Frowde. 

3  City   of   Beautiful   Nonsense.      E.    Temple    Thurston. 
Musson. 

4  Modern  Chronicle.     Winston  Churchill.     Macmillan. 

5  Anne  of  Green  Gables.    J.  M.  Montgomery.    Page. 
6  Canadian  Born.     Mrs.  Humphry  Ward.     Musson. Winnipeg. 

1  The  Rosary.     Florence  Barclay.    Musson. 
2  Simon  the  Jester.    W.  J.  Locke.    Frowde. 

3  Faith  of  a  Layman.    W.  F.  Osborne.    Cassell. 
4  Twice  Born  Men.     Harold  Begbie.     Frowde. 
5  The  Greatest  Wish  in  the  World.    E.  Temple  Thurston. 

Musson. 

6  The  Dop  Doctor.     Richard  Dehan.     Frowde. 
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Canadian  Summary. 
Points. 

1  Rosary.      Florence   Barclay    150 
2  Simon  the  Jester.    W.  J.  Locke     92 

3  Wild   Olive.     Basil  King      71 
4  Kilmeny  of  the  Orchard.     L.  M.  Montgomery   . .  42 
5  Dop  Doctor.     Richard  Dehan      39 
(i     Greatest  Wish  in  the  World,  E.  T.  Thurston    28 

  »   

Monthly  Record  of  Canadian  Books 
Books  Bearing  the  Imprints  of  Canadian 
Publishers  Issued  during  July,  August  and 
the  Early  Part  of  September. 

Askew,  Alice  and  Claude.  The  Quest  of  Eldorado.  New 

shilling  edition.  Toronto:  Cassell.  Paper  covers,  30 
cents. 

Baden-Powell,  R.  S.  Scouting  for  Boys.  Toronto :  Briggs. 
July.     Cloth,  60  cents  net.    Paper  35  cents  net. 

  Yarns  for  Boy  Scouts.     Toronto:  Briggs.  July. 
Cloth,  60  cents  net.    Paper  35  cents  net. 

  Scouting     Games.     Toronto:     Briggs.     July. 
Cloth,  60  cents  net.    Paper  35  cents,  net. 

Things  all  Scouts  Must  Know.  Toronto:  Briggs.  July. 
Paper,  35  cents  net. 

Barrett,  Frank.  Under  a  Strange  Mask.  Sixpenny  edi- 
tion.    Toronto.  Cassell.     Paper  covers,  15  cents. 

Barthel,  Dr.  Chr.  Methods  used  in  the  Examination  of 

Milk  and  Dairy  Products.  Toronto:  Macmillian. 

August.     Cloth,  $1.90  net. 
Baum,  L.  Frank.  The  Emerald  City  of  Oz.  Toronto: 

Copp,  Clark.     September.     Cloth,  $1.25. 
Beck,  Christopher.  Strong-Hand  Saxon.  Toronto:  Briggs. 

August.    Paper,  35  cents  net.     Cloth,  75  cents  net. 
Bindloss,  Harold.  The  Boy  Ranchers  of  Puget  Sound. 

Toronto:  McLeod  &  Allen.  August.     Cloth,  $1.52. 
Black,  Hugh.  Friendship  Booklets.  6  Titles.  (1)  The 

Miracle  of  Friendship.  (2)  The  Culture  of  Friend- 
ship. (3)  The  Fruits  of  Friendship.  (4)  The  Choice 

of  Friendship.  (5)  The  Renewing  of  Friendship. 
(6)  The  Higher  Friendship.  Toronto:  Frowde.  Sept. 
Decorated  boards,  35  cents  net,  each. 

Blacker,  J.  F.  A  B  C  of  Collecting  Old  English  Pottery. 
Illustrated.  Toronto:  Copp,  Clark.  September.  Cloth. 
$1.50  net. 

Blackmore,  R.  D.  Lorna  Doone.  Dulverton  edition.  Illus- 
trated in  color,  by  Chas.  E.  Brittan  and  Chas.  E. 

Brock     Toronto:  Musson.     Cloth,  $5.00. 
Boylan,  Grace  Duffie.  Yama,  Yama  Land.  Toronto: 

Copp,  Clark.     September.    Cloth,  $1.25. 
Brebner,  Percy  James.  A  Gentleman  of  Virginia.  To- 

ronto:    Maemillan.     Cloth,  $1.25. 
Bridges,  Victor.  Camping  Out.  Toronto:  Briggs.  July. 

Limp  Cloth,  35  cents  net. 
Brunner,  Josef .  Track  and  Tracking.  Toronto:  Musson. 

August,     Cloth,  $1.25. 
Buck,  Charles  Neville.  The  Key  to  Yesterday.  Toronto: 

McLeod  &  Allen.     September.    Cloth.  $1.25. 
Butler,  Ellis  Parker.  The  Water  Goats.  Toronto:  Mus- 

son.   August.    Cloth,  50  cents. 

Calkins,  Mary  Whiton.  A  First  Book  in  Psychology.  To- 
ronto: Maemillan.     August.     Cloth,  $1.90  net. 

Carey,  W.  MacL.  First  Book  of  Physical  Geography.  To- 
ronto: Maemillan.     August.     Cloth,  40  cents  net. 

Chambers,  Robert  W.  Ailsa  Page.  Toronto:  McLeod  & 
Allen.     August.     Cloth,  $1.25. 

Chater,  Melville.  The  Eternal  Rose.  Toronto:  Frowde. 
September.     Cloth,  $1.00  net. 

Chatterton,  E.  Keble.  Steamships  and  Their  Story.  To- ronto: Cassell.    Cloth,  $6.25. 

Chesterton,  G.  K.  What's  Wrong  With  the  World?  To- ronto: Cassell.     Cloth,  $1.25. 

Chesterton,  Rupert.  The  Phantom  Battleship.  Toronto: 
Briggs.  August.  Paper,  35  cents  net.  Cloth,  75 cents  net. 

Clark,    Ellery    H.      Dick   Randall.      Toronto:    McLeod   & 
Allen.     August.     Cloth,  $1.25. 

Davidson,  L.  C.     The  Lost  Millionaire.  Sixpenny  edition. 
Toronto :  Cassell.    Paper  covers,  15  cents. 

Davis,  Richard  Harding.     Once  Upon  a  Time.     Toronto: 
McLeod  &  Allen.     August.     Cloth,  $1.25. 

Dictionary  of  English  History.     Edited  by  Sidney  J.  Low 
and  F.  S.  Pulling.    Toronto :  Cassell.     Cloth,  $2.70. 

Dobson,  G.     St.  Petersburg.     Color  Book.     Illustrated  by 
F.  D.  Haenen.  Toronto:  Maemillan.     Aug-nst.     Cloth, 
$2,50  net. 

Duncan,  Norman.     Billy  Topsail  and  Company.  Toronto: 
Frowde.     Cloth,  $1.25. 

Ellis,  Beth.     The  Girl  Who  Won.     Toronto:  Briggs.  July 
Cloth,  $1.25. 

Emerson    and    Bender.      English    Sipoken    and    Written. 
Book  III.     Toronto:  Maemillan.     August.     Cloth,  60 cents  net. 

Fenn,  G.  Manville.     Trapper  Dan;  A  Story  of  the  Back- 
woods.   New  edition.    Canada  Series.    Toronto:  Mus- 

son.    September.     Cloth,  $1.50. 

Folk   Tales  From  Many  Lands.     Retold  by  Lilian  Gask. 
Illustrated  by  Willy  Pogany.     Toronto:  Copp,  Clark. 
September.     Cloth,  $1.50. 

Fournier,  E.  E.     Wonders  of  Physical  Science.     Toronto: 
Maemillan.     August,     Cloth,  40  cents  net. 

Fraser,-John  Foster.     The  Making  of  a  Nation.    Toronto: 
Cassell.     Cloth,  $1.25. 

Gardiner,  E.  Norman,  M.A.     Greek  Athletic   Sports  and 
Festivities.      Toronto:    Maemillan.      August,      Cloth, 

$2.00. 
Gilbert,  W.  S.     Savoy  Operas.    Contains  "The  Pirates  of 

Penzance,"    "Patience."   "Princess   Ida,"   and    "The 
Yeoman    of    the    Guard."      Toronto:    Copp.    Clark. 
September.     Cloth,  $5.00. 

Golden   Book  of  King  Edward   VII.      Wis©  and   Kindly 
Words    of    His    Majesty.      Toronto:    Musson.      July. 
Cloth,  35  cents. 

Grenfell,  Wilfred  T.     Down  to  the  Sea.    Toronto :  Frowde. 
Cloth,  $1.00  net, 

Gulliver's  Travels.     Illustrated,  by  Arthur  Rackham.  To- 
ronto: Briggs.     September.     Cloth,  $2.50. 

Hall,  H.  S.     A  School  Algebra.     Part  I.     Toronto:  Mae- 
millan.    Cloth,  60  cents  net. 

Harris,    Cora    A.      A    Circuit    Rider's    Wife.      Toronto: 
Frowde.     Cloth.  $1.25. 

Hay,    Ian.      The    Right    Stuff.      Toronto:    Bri^s.      July. 
Cloth,  $1.25. 

Hering,   Henry  A.     The  Burglars'   Club.     Sixpenny  edi- 
tion.    Toronto:  Cassell.     Paper  cover,  15  cents. 

Herrick.  Robert.    A  Life  for  a  Life.    Toronto:  Maemillan. 
Cloth.  $1.25. 

Hewlett,   Maurice.      Rest    Harrow.      Toronto:    McLeod    £ 
Allen.     September.     Cloth.  $1.25. 

Hill,   Janet   McKenzie.     Practical   Cooking   and    Serving. 
Toronto:  McClelland  &  Goodehibl.     Cloth.  $2.00  net. 

Hill,  J.  J.     Highways     of     Progress.     Toronto:     Briggs. 
September.     Cloth,  $1.50. 
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THE  WATSON  FOSTER  CO.tTb. 
MONTREAL 

TALKING  ABOUT  WALL  PAPER 

■ 

Yes,  ive  just  seeixfhe  WATSON  FOSTER  lii* 

l(s  ■#&&.{,  {jv^Ve  ;go(rsy-  order  for  491-1. 
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Historical  Plays  for  Children.  Six  Titles.  (1)  Alfred 

the  Great.  (2)  Robin  Hood.  (S)  The  Armada.  (4) 

'  The  Enterprise  of  the  Mayflower.  (•">)  Saxon  and 
Norman.  (6)  Magna  Charta  and  Edward  HI.  All 

by  Annie  Macdonnell.  Toronto:  Musson.  September. 

Paper  bindings.     Each,  25  cents. 

Hocking,  Joseph.     Follow  the  Gleam.     New  edition.     St. 

Cuthbert's  series.    Toronto:  Frowde.    Cloth,  35  cents. 
-  The  Trampled  Cross.     New  edition.     St.  Cuth- 

bert's series.     Toronto;  Frowdie.     Cloth,  35  cents. 

Holland,  Clive.  From  the  North  Foreland  to  Penzance. 

Illustrated  by  Maurice  Randall.  Toronto:  Musson. 
September.     Cloth,  $3.50. 

Huxley,  Thomas  Henry.  Selected  Essays  and  Addresses. 

Macmillan's  Pocket  Classics.  Toronto:  Macmillan. 

August,  25  cents  net. 
Job,  Herbert  K.  How  to  Study  Birds.  Toronto:  Musson. 

August.     Cloth.  $1.50  net. 
Johnson,  Owen.  The  Varmint.  Toronto:  Copp,  Clark. 

September.     Cloth,  $1.25. 

Jones,  Owen.  Woodcraft  for  Scouts.  Toronto:  Briggs. 

August.     Paper,  35  cents  net.     Cloth,  60  cents  net. 
Kipling,  Rudyard.  The  Dead  King.  Toronto:  Musson. 

(Moth.  50  cents. 

Klein,  Charles,  and  Hornblow,  Arthur.  John  Marsh's 
Millions.  Toronto:  Copp.  Clark.  September.  Cloth. 

$1.25. 

Knowles,  Robert  E.  St.  Cuthbert's.  New  edition.  St. 
Cuthbert 's  series.    Toronto:  Frowde.    Cloth,  35  cents. 

LeEreton-Martin,  E.  The  Boys  of  the  Otter  Patrol.  To- 
ronto: Briggs.  August.  Paper,  35  cents  net.  Cloth, 

75  cents  net. 

  Otters  to  the  Rescue.  Toronto:  Briggs.  Aug- 

ust.    Paper.  35  cents  net.     Cloth,  75  cents  net. 

Leighton,  Robert.  Coo-ee.  Toronto:  Briggs.  August. 
Paper,  35  cents  net.     Cloth,  75  cents  net. 

   Kiddie  of  the  Camp.     Toronto:  Briggs.  Aug- 
ust.    Paper,  35  cents  net.     Cloth,  75  cents  net. 

Linscott,  Mrs.  Herbert  B.  Bright  Ideas  for  Entertaining. 

Toronto:     Musson.     August.     Cloth,  50  cents. 

Mackinder,  H.  J.  The  Rhine:  Its  Valley  and  History. 
Illustrated  after  Mrs.  dames  Jardine.  Toronto:  Mus- 

son.    September.     Cloth,  $3.50. 

Maclaren,  Ian.  Auld  Lang  Syne.  New  edition.  St.  Cuth- 

bert's series.     Toronto:  Frowde.     Cloth,  35  cents. 
Maclean,  Annie  M.  Wage-Earning  Women.  Toronto: 

Macmillan.     August.     Cloth,  $1.25  net. 

Marchmont,  A.  W.  The  Millionaire  Girl.  Sixpenny  edi- 
tion.    Toronto:  Cassell.     Paper  covers.  15  cents. 

MargoliOuth,  D.  S.  Cairo.  Jerusalem  and  Damascus.  Il- 
lustrated in  color.  Toronto:  Musson.  Sept.  Cloth, 

$3.50. 
Mason,  A.  E.  W.     At  the  Villa  Rosa.     Toronto:     McLeod 

&  Allen.     September.     Cloth.  $1.25. 

Matthews,  Re?.  Edward  W.  Canada's  Coeur  de  Dion  and 
British  Hearts  of  Oak,  containing'  Ninetieth  Birthday 
Greetings  to  the  Rt.  Hon.  Lord  Strathcona  and  Mount 

Royal,  G.C.M.G.,  G.C.V.O.,  L.L.D.,  etc.  London; 
Richard  J.  James.  Toronto.  R.  I).  Warren.  The  Book 

Room,  27  Richmond  St.  W.     Paper  covers. 
Munn,  Charles  Clark.  The  Castle  Builders.  Toronto:  Mc- 

Leod &  Allen.     September.     Cloth.  $1.25. 
Newbiggin,  Marion  I.  Tillers  of  the  Ground.  Toronto: 

Macmillan.     August.     Cloth,  40  cents  net. 

Norton,  Roy.     The  Harden  of  Fate.     Toronto:  McLeod  & 

Allen.     August.     Cloth.  $1.25. 
Oxenham,    John.      Hearts    in    Exile.      New    edition.      St. 

Cuthbert's  series.    Toronto;  Frowde.    Cloth.  35  cents. 

Patteson,  S.  Louise.  Kilty  Kal  Kimmie,  a  Cat's  Tale. 
Toronto:  Musson.     Cloth.  $1.25. 

Pemberton  Max.  Doctor  Xavier.  New  edition.  St. 

Cuthbert's  series.     Toronto:   Frowde.  Cloth,  35  cents. 
Poe,  Edgar  Allan.  Selected  Tales  of  Mystery.  New  edi- 

tion, illustrated  by  Byam  Shaw,  K.I.  Toronto:  Copp. 
Clark.     September.     Cloth,  $4.00. 

Practical  Real  Estate  Methods  for  Broker,  Operator  and 

Owner.  Toronto;  Musson.  September.  Cloth,  $2.00 
net. 

Price-Brown,  Dr.    The  Mae's  of  '37.    Toronto:  McLeod  iv 
Allen.     August.     Cloth.  $1.25. 

Protheroe,  Ernest.  In  Empire's  Cause.  Toronto:  Briggs. 
August.     Cloth,  $1.00. 

Public  School  Dictionary  of  the  English  Language.  To- 
ronto: Musson.    August.     Cloth,  35  cents. 

Quiller-Couch,  A.  T.  Dead  Man's  Rock.  New  shilling 
edition.     Toronto:  Cassell.     Paper  covers,  30  cents. 

Reed,  Chester  A.  Wild  Flowers  East  of  the  Rockies.  To, 

ronto:     Musson.     July.     Cloth,  $2.50  net. 

Rinehart,  Mary  Roberts.  The  Window  at  the  White  Cat. 

Toronto:  McLeod  &  Allen.    August.     Cloth.  $1.25. 

Rook,  Clarence.  Switzerland:  the  Country  and  its  People. 

Illustrated  by  Erne  Jardine.  Toronto:  Musson.  Sept. 
Cloth,  $3.50. 

Rowntree,  B.S.  Land  and  Labor.  Toronto.  Macmillan. 

August.     Cloth,  $3.50  net. 
Saintsbury,  George.  A  History  of  English  Prosody.  Vol. 

III.     Toronto:  Macmillan.     August.     Cloth,  $4.25  net 

Sawyer,  R  H.  The  Livery  of  Heaven.  Toronto:  McClel- 

land &  Goodchild.     September.     Cloth.  $1.50. 

Saylor,  H.  L.  The  Airship  Boys;  or,  the  Quest  of  the 

Aztec  Treasure.  Toronto:  Copp,  Clark.  September. 
Cloth.  $1.00. 

  The   Airship    Boys   Adrift;    or,    Saved    by    an 

Aeroplane.      Toronto:      Copp.    Clark.      Sept.      Cloth, 

$1.00. 
-  The  Airship  Boys  Due  North:  or,  By  Ball   i 

to  the  Pole.    Toronto:  Copp.  Clark.    September.  Cloth, 

$1.00.    The  Aiship  Boys  in  the  Barren  Lands;  or,  Th.' 
Secret  of  the  White  Eskimos.     Toronto:  Copp.  Clark. 

September.     Cloth,  $1.00. 
Schultz,  Arthur.  Elements  of  Algebra.  Toronto:  Mac- 

millan.    August.     Cloth.  85  cents  net. 

Scientific  Education  of  Dogs  for  the  (inn.  The.  By  11.  II. 
Toronto:    Musson.      duly.      Cloth,   $1.50. 

Seager,  Henry  Roger.  Social  Insurance:  A  Program  of 

Social  Reform.  Toronto:  Macmillan.  August.  Cloth. 

$1.00  net. 
Selincourt,  Eeryl  de  and  M.  S  Her.derson.  Venice.  Illus- 

trated by  Reginal  Barratt,  A.R.W.S.  Toronto:  Mus- 
son.    September.    Cloth,  $3.50. 

Sewell,  Anna.  Black  Beauty.  New  editions.  Toronto: 

Musson.     August.      (1)   $1.50.   (2)   35  cents. 

Shorter,  Clement  K.  Buckingham.  Highways  and  By- 

ways series.  Toronto:  Macmillan.  August.  Cloth, 

$1.50. 
Simonds,  Thomas  C.     The  Art  of  Modelling  in  Clay  and 

Wax.  Toronto:  Musson.  September.  Cloth.  30  cents. 

Statesman's  Year  Book,  1910.     Toronto:  Macmillan.  Aug- 
ust.    Cloth,  $3.50   net. 

Stevenson,  Robert  Louis.     Travels  With  a  Donkey  in  the 

Cevennes.      New    edition.      Toronto:    Musson.      July. 
Cloth.  $2.50. 

   An   Inland  Voyage.     New   edition.     Toronto: 
Musson.    Cloth,  $2.50. 

Continued  on  Page  89. 
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Brief  Notices  of  Current  Publications 

Some  of  the  Books  that  are  Appear- 
ing in  Britain  and  the  United  States 

Deserving  of  Attention. 

Hutchins,  Frank  and  Cortelle.    Houseboat ing  on  a  Colon- 

ial Waterway.       Boston:      L.   C.   Page   &   Company. 

Cloth,  illustratedn 

The  Gadabout,  as  the  authors  named  their  houseboat, 

was   equipped   with    engines   and   was   thus  able  to  move 

about  under  its  own  power.     In  it,  they  sailed  far  up  the 

historic  James  River  from  Chesapeake  Bay,  visiting  many 

interesting  spots.     These  are  described  minutely,  together 

with   the   events   associated   with    t!hem.      Many   excellent 
illustrations  are   inserted   throughout   the  letterpress   and 

the  book  is  handsomely  printed  and  bound. 

Wagner's    Siegfried.      Retold   by   Oliver   Huckel.      Typo- 
graphy    by  the     Merrymount     Press.       New  York: 

Thomas  Y.  Crowell  &  Co.     Cloth,  75  cts.,  net.- 
This   work,   the   third    in    the   Nibelungen   Ring  cycle, 

continues   the    great    epic    poem    begun    in    "The    Rhine- 

Gold"  and  "The  Valkyrie."    It  is  followed  by  a  fourth 

and  final  drama,  "The  Dusk  of  the  Gods,"  which  will  be 
translated   in   turn   by  Dr.  Huckel.     As  in   the  parts   al- 

ready published,   the   translation   aims   to   be   faithful  to 

"Wagner's  text,  with  the  result  that  the  very  spirit  of  the 
great  German's  lofty  thought  is  transfused  into  the  Eng- 

lish of  Dr.  Huckel 's  poem. 

Miller,  J.  R.  The  Master's  Friendships.  New  York: 
Thomas  Y.  Crowell  &  Co.  Cloth. 

The  illustrations,  which  are  numerous,  and  in  soft 

colorings  lend  to  the  attractiveness  of  this  little  volume, 

which,  like  all  Dr.  Miller's  books,  has  a  direct  appeal  to 
the  human  heart.  Starting  with  the  idea  that  Jesus  was 

the  friendliest  man  who  ever  lived,  the  author  proceeds 

to  show  how  lie  made  friends.  It  is  a  splendid  eulogy  of 
friendship. 

Sparhawk,   Frances   Campbell.     Dorothy   Brooke's   Vaca- 
tion.    New  York:  Thomas  Y.  Crowell  &   Co.     Cloth. 

$1.50. 
This   second   hook   dealing   with   events  in   the  life  of 

Dorothy   Brooke   has   been    written   largely  in   response   to 

requests  sent  the  author  by  readers  of  "Dorothy  Brooke's 

School   Days."  who   were  desirous  of  hearing  more  about 

this   charming  young   lady's   activities.     Like   its   prede- 
cessor, it    is  an   entertaining,  wholesome  book  for  girls  of 

fourteen  to  sixteen  years  of  age.     Many  of  the  characters 

in   the  former  work   appear  in   this,  although   the  stories 
are  quite  separate. 

Sab'n,  Edwin  L.  Range  and  Trail  or  the  Bar  B's  Great 
Drive.  New  York:  Thomas  Y.  Crowell  &  Co.  Cloth, 

$1.50. 

The  author  of  "Bar  B  Boys,"  in  part  to  satisfy  the 
demand  quite  urgently  pressed  by  appreciative  corres- 

pondents and  a!>o  because  so  many  things  remained  to 

tell  about  the  cowboy's  life,  has  carried  on  the  story  of 
Phi]  Macowan  in  the  present  volume,  which  is  an  epic  of 

the  old  cattle-trail  days. 
The  young  Eastener  reaches  the  ranch  this  time  at 

Christmas,  and  so  graphic  is  the  account  of  midLwintsr 

among  the  foot-hills  that  one  is  glad  to  be  comfortably 
indoors  while  reading  the  first  quarter  of  the  hook.  Phil 

is  snowed  in,  and  forced  to  stay  on  and  learn  the  busi- 
ness of  caring  for  stock  in  the  cold  months. 

Johnson,  Burges.  Rhymes  of  Home.  New  York:  Thomas 
Y.  Crowell  &  Co.  Cloth,  $1.00  net. 

The  clever  author  of  "Beastly  Rhymes"  and  "Rhymes 

of  Little  Boys"  has  again  got  together  his  most   recent 

utterances  in  verse,  which  in  this  case  have  something  in 

common  by  which  they  can  be  united  under  the  title 

"Rhymes  of  Home."  They  are  all,  at  least,  eminently 
fitted  for  reading  in  the  home  and  guaranteed  to  leave 

a  broad  streak  of  sunshine  within  any  home  whose  doors 

they  enter.  The  author  has  been  long  since  set  down  as 

one  of  the  rising  lights  in  the  field  of  humorous  verse, 
and  in  this  particular  collection  the  mantle  of  Eugene 
Field  himself  seems  to  have  fallen  on  his  shoulders. 

Asketh,  Alice  and  Claude.  The  Rod  of  Justice.  London: 

I.  Fisher  Unwin.     Paper  covers,  3  shillings  6  pence. 

The  authors  of  "The  Shulamite"  have,  in  this  new 
story,  given  the  same  vivid  and  impressive  kind  of  pic- 

ture of  life  on  the  South  African  veldt.  Human  passions 

in  their  primitive  strength  are  here  shown  working  out 

the  destinies  of  a  Boer  family.  Peter  Van  Naas,  a  power- 

ful Boer  farmer,  instead  of  responding  to  the  love  of  his 

cousin,  a  strong  and  capable  Boer  girl,  falls  passionately 

in  love  with  a  frail  Englishwoman,  who,  having  run  away 

from  her  English  lover,  comes  by  chance  to  the  farm  for 

refuge.  In  order  to  bury  all  her  past  life,  she  agrees  to 

marry  Peter  and  the  wedding  takes  place,  but  not  before 

the  Boer  learns  that  the  Englishman,  whose  lunatic  wife 
is  dead,  has  come  to  the  veldt  to  seek  the  woman  he 

loves.  The  outcome  is  necessarily  tragic  and  full  of 
intense  action. 

Otis,  James.     The  Wireless  Station  at  Silver  Fox  Farm. 

New  York :  Thomas  Y.  Crowell  &  Co.     Cloth,  $1.50. 

The  scene  of  the  present  story  is  laid  on  the  Maine 

coast,  where  Paul  Simpson's  father  is  carrying  on  certain 
original  plans  for  raising  Russian  or  silver  foxes  for  their 
pelts.  A  good  location  for  his  fox  farm  is  found  on 

Barren  Island,  twelve  miles  from  shore.  Paul  is  given 

a  32-foot  Hampton  dory,  and  during  his  vacation  is  chief 
assistant  to  his  father.  In  connection  with  his  friend 

Ned  Bartlett,  on  the  mainland,  Paul  installs  a  wireless 

telegraph  system  of  communication,  a  device  with  which 

both  boys  have  made  themselves  familiar.  By  means  of 

the  wireless,  revengeful  plans  by  enemies  of  Paul's  father 
are  circumvented,  the  all  but  lost  crew  of  a  helpless  steam 

yacht  are  rescued  and  the  yacht  itself  saved,  and  the 

silver  fox  proposition  is  firmly  established  on  its  feet. 

Church,  J.  W.  Deep  in  Piney  Woods.  New  York: 
Thomas  V.  Crowell  &  Co.     Cloth.  $1.20  net. 

The  new  Southern  writer  who  makes  his  appearance 

in  this  romance  has  discovered  a  field  hitherto  neglected 

by  his  fellow-craftsmen.  The  piney  woods  of  South  Geor- 
gia comprise  a  great  tract,  of  forest  country,  where  the 

chief  industry  is  the  extraction  and  distillation  of  tur- 
pentine. The  hero  is  of  the  modest  but  muscular  type,  a 

graduate  of  a  New  York  technical  school,  and  an  expert 

in  his  profession,  who  is  called  South  to  take  charge  of  a 

turpentine  plantation.  His  experiences  in  his  new  sur- 
roundings form  a  fascinating  story.  Incidently  much  in- 
formation is  conveyed  about  the  turpentine  industry, 

about  the  little-known  Voodoo  worship  among  the  negroes, 

and  about  t lie  present-day  relations  between  the  white 
men  and  the  blacks  in  the  far  south. 

Cooke,  Grace  MacGowan.  The  Power  and  the  Glory.  Tor- 
onto.    Musson   Book   Co.     August.     Cloth,  $1.25. 

This  is  the  romantic  story  of  a  girl  of  the  mountains 
of  Tennessee,  who  comes  down  into  the  valley  to  work  in 

a  cotton  mill  and  so  attain  to  the  power  and  the  glory 

for  which  she  aspires.  Thrown  by  chance  in  the  path  of 

a,  wealthy  young  mill-owner  of  sterling  character,  she 
finally  obtains  through  him  what  she  longs  for.  The 

story  of  her  climb  is  told  in  absorbing  chapters  embel- 
lished with  pictures  of  mill  life  and  comments  on  social 

questions  involved  in  the  factory  system. 
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Lane,  Mrs.  John.  According  to  Maria.  Toronto:  Musson 

Book  Co.    August.    Cloth,  $1.25. 

■Maria,  the  wife  of  Samuel  Smith,  a  Brixton  grocer, 
has  social  aspirations,  and  Mrs.  Lane  describes  in  a  highly 

diverting-  manner  the  way  in  which  this  ambitious  lady 
climbs  the  social  ladder  in  London.  It  is  not  so  much  a 

narrative  as  a  comment  on  social  usuages,  for  each  chap- 
ter deals  with  some  special  phase  of  society  life  and 

Maria  discourses  volubly  on  each  one  to  her  dearest 

friend.  The  satire  is  gentle  and  the  book  most  amusing. 

Williamson,  C.  N.  and  A.  M.  The  Motor  Maid.  Toronto: 

Musson  Book  Co.     August.     Cloth,  $1.2"). 
Still  another  of  the  AVilliamsons'  ever-romantic  motor- 
ing stories,  with  its  characters  masquerading  in  various 

disguises  to  conceal  their  real  station  in  life.  In  this 

particular  story  there  is  sufficient  variation  of  plot  to 

make  it  almost  as  good,  as  new.  Instead  of  having  mere- 
ly the  hero  or  the  heroine  out  of  his  or  her  proper  place, 

we  have  both  of  them  taking  modest  parts,  he  a  chauffeur 

and  she  a  lady's  maid.  There  are  the  usual  copious  de- 
scriptions of  scenery,  this  time  in  the  south  of  France. 

Richardson,  Norval.  The  Lead  of  Honour.  Boston.  L.  C. 

Page  &  Co.  Cloth.  $1.50. 

A  story  of  fine  literary  quality.  The  plot  is  effective 

and  well  developed.  The  scene  is  laid  in  Mississippi  in 

the  days  anterior  to  the  abolition  of  slavery.  Some  fine 

types  of  Southern  character  are  introduced.  Local  color- 

ing and  incidents  are  well  depicted  and  the  whole  sub- 
ordinated to  the  development  of  the  central  character, 

Sargent  Everett,  a  young  lawyer  whose  career  one  follows 
with  ever  deepening  interest,  until  after  many  struggles 

and  temptations  he  attains  to  fame  and'  wordly  success 
and  at  the  same  time  under  the  lead  of  high  ideals  main- 

tains that  blameless  life  which  is  the  outcome  of  great 

moral  victories.  There  is  nothing  finer  in  modern  fiction 

than  the  closing  chapters  of  this  absorbing  book. 

CAREER  OF  SIR  GEORGE  NEWNES. 

The  death  of  Sir  George  Newnes,  Bart.,  which  occur- 
red last  June,  removed  a  striking  figure  from  the  ranks 

of  British  publishers. 

He  was  born  fifty-nine  years  ago.  the  son  of  a  Non- 
conformist minister,  and  at  sixteen  was  an  apprentice  in 

a  fancy  goods  warehouse  in  the  city. 

While  sti.'.l  a  young  business  man,  he  was  sent  by  an- 
other firm  to  open  a  branch  office  in  Manchester. 

It  was  in  Manchester  that  a  happy  thought  came 
to  him. 

•Reading  the  Manchester  Evening  News  to  his  wife — 
he  had  married  early — he  came  across  a  paragraph  which 

he  pronounced  a  "tit -'bit."  Why.  he  asked,  should  there 
not  be  a  p:iper  made  up  of  nothing  but   tit-bits? 

Twelve  months  afterwards,  in  1881.  Manchester  was 

buying  the  first  numbers  of  Tit-Bits,  and  the  London 

news  agen's  were  inquiring  for  the  new  pennyworth. 
The  young  business  man  had  stumbled  upon  a  fortune. 

All  round  him  were  the  millions  of  people  who  had  been 
taught  to  read  under  the  Education  Act,  and  who  had 

not  yet  learned   the  way  through  an  ordinary  newspaper. 
In  his  business  career  he  had  learned  the  knack  of 

popular  advertisement.  "Tit-Bits"  was  from  the  first 
advertised  in   a.  fashion   thai    look   the   fancy  of  its  public. 

A  widow  whose  husband  had  been  killed  on  the  rail- 

way-wrote a  begging  letter  asking  for  help.  Her  man  had 

been  a  "Tit-Bits"  reader;  the  current  number  was  in  his 

coat  pocket  when  he  died.  From  that  time  onward  "Tit- 

Bits"  carried  a,  £100  insurance  against  railway  accidents. 
Big  prizes  were  given  away  in  competitions.  Other 

journals    had    offered    five-pound    notes     to     competitors. 

Newnes  boldly  offered  a  seven-roomed  house  for  a  prize 

story  and  a  private  in  the  army  won  "Tit-Bits"  Villa 
in  a  competition  for  which  22,000  people  had  entered. 

Mr.  Pearson  won  a  situation  in  the  "Tit-Bits"  offices, 

and  only  left  them  to  start  "Pearson's  Weekly"  as  a 
rival  journal.  Another  happy  competitor  secured  a  pen- 

sion of  £2  a  week  for  life. 

The  Review  of  Keviews  was  the  second  of  Mr.  Newnes' 

ventures.  Mr.  Stead  suggested  the-'idea,  and  afterwards 
took  over  the   review. 

The  Strand  Magazine  came  out  in  1891,  to  the  accom- 

paniment of  the  loudest  blasts  from  the  Newnes  adver- 
tising orchestra. 

From  the  first  it  had  unbroken  success.  It  was  the 

first  popular  magazine.  It  offered  good  stories  and  good 
articles,  and  not  a  story  nor  an  article  that  could  not 

be  read  by  the  man  who  was  already  reading  Tit-Bits. 
There  was  a  picture  on  every  page,  and  it  was  a  mighty 

sixpennyworth.  "Sherlock  Holmes"  carried  it  round  the 
world. 

It  swelled  the  business  which  began  with  the  firsc 

number  of  Tit-Bits  into  a  concern  which  could  no  longer 
be  managed  by  one  man.  A  company  with  a  capital  of 
£400,000  thenceforward  carried  on  the  Newnes  ventures, 

the  shares  distributed,  as  far  as  might  be,  among  news 

vendors,  who  were  thus  given  a  new  interest  in  pushing 
the  Newnes  publications. 

By  1897  the  company  had  increased  its  capital  to  a 

million,  added  a  book  publishing  department  and  a  costly 
printing  and  binding  plant. 

Meanwhile  Mr.  Newnes  went  into  polities  and  sat  ten 

years  as  Liberal  member  for  Newmarket,  whence  he  was 

dislodged  by  Mr.  Harry  McCalmont,  his  party  consoling 

him  with  a  baronetcy  in  1895.  From  19'00  he  held  the 
seat  at  Swansea  Town,  retiring  at  the  last  election,  which 
saw  his  eldest  son  defeated  in  the  Bassetlaw  Division. 

For  the  sake  of  his  party  he  founded  the  Westmin- 

ster Gazette,  which  remains,  although  it  has  lost  the  sup- 
port of  his  strenuous  methods,  the  most  important  of 

Liberal  evening  newspapers. 

In  his  leisure  moments  Sir  George  was  a  chess  player 

and  a  yachtsman.  He  had  a  suburban  home  upon  Putney. 
Heath  and  a  country  house  at  Lynton,  where  his  energy 

manifested  itself  unhappily  in  the  construction  of  a  cliff 

railway,  which  has  given  no  pleasure  to  those  who  would 

willingly  have  seen  the  fairest  hill  and  valley  of  the  west 
remain    neglected    and  unimproved. 

His  Wide  World  Magazine,  which  has  prospered  un- 
abashed by  the  dramatic  exposure  of  an  early  contributor, 

the  illustrious  De  Rougemont,  lives  upon  tales  of  ad- 
venture. 

Its  editor  might  well  consider  whether  the  story  of  its 

founder's  career  would  not  meet  its  demands  for  moving- 
tales  of  adventure. 

In  any  case,  the  Samuel  Smileses  of  the  future  have 

a  long  chapter  ready  to  hand  in  the  history  of  Sir  George 

Newnes"  happy  thought  and  of  the  thirty  years  of  its 
development   into   fantastic  success. 

WINNIPEG  BRIEFS. 

.J.  L.  llicock,  manager  of  the  "Richardson  Systems," 
left  last  week  for  the  Hot  Springs,  where  he  is  taking 
treatment   for   rheumatism. 

Wholesalers  anticipate  a  good  hus;ness  this  vear  in 
school  supplies,  and  already  many  shipments  have  gone 
out. 

The  kodak  and  magazine  trade  during  the  summer  has 

been  all  that  could  be  expected  and  the  goods  are  still 
selling  freely. 
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Condensed    or    "  Want "    Advertisements 
BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsa
leable  books 

is  the  problem  of  many  a  bookseller.  Tr
y  an  adver- 

tisement under  this  headine.    

AIITH  IRS     WHO    PUBLISH    TH
EIR    OWN 

"looks    will    find    .he    BOOKSELLER    AND 
STATIONER  a  good  medium  through

  which 

to  interest  the  trade  in  their  publications.  
 

BOOKS  IN  FOREIGN  LANGUAGES 

L 
L 

EMCKE  &  BUECHNER,  30  West  27th  St., 

New  York.     (All  foreign  books.)        (121U) 

EMCKE  &  BUECHNER,  30  West  27th  St.
. 

New  York.  Best  facilities  for  supplying  books 
n  all  languages. 

BOOK  PLATES  (EX  LIBRIS) 

ROBERT  SN  EIDER  CO.,  55
  Fulton  St.,  corner 

Cliff.  Ne*   Yorn.     Designers   and   engra
vers 

of  bookplates  (ex  libris)  heraldic  and
  mono- 

gram dies,  pearl   inlaid  stamping,   for   statio
nery. 

AGENCIES  WANTED 

AGENCIES  WANTED— Travelerwith  gcod  con- 
nexion in  the  drug  and  stationary  trade  of 

Winnipc  would  like  to  represent  a  few  good 

houseson  c  ammission.  L.,  Box  1965,  Post  Of. ice, 
Winn;peg.    

SITUATIONS  WANTED 

MANAGER  of  old  established  L
ondon  publish- 

ing firm  seeks  engagement  In  Canada.    Age 

34      Tiur-iughly   equipped   in   aU  branches 

of  the  publishing,  printing  and  bookselling  trad
es. 

Ex  s,  Kent  testimonial*.  Box  224,  BOOKSELLE
R 

AND  STATIONER,  Toronto. 

PRIVATE  XMAS  CARDS 

PRIVATE  CHKISTMAS  CARDS  -  
1  ravelers 

wanted  to  place  Sample  Books  among  store 

keepers.  Salary  and  commission.  Number 

strictly  limited.  High  class  cards,  large  variety, 

choice,  select,  very  cheap.  Books  free,  b^ndfor
 

paniculars  immediately.  CHIPCrlASE,  Cardex, 

Darlington,  England.   

PRIVATE  CHRISTMAS  C  ARDS  -  All  n
e  v. 

large  selection,  cheap  choice,  from  'hirty- 
four  cents  dozen.  Big  business  for  stationers 

In  Private  Greeting  Cards.  No  s:ock.  No  trouble. 

Two  dollar  sample  books  free.  '  arriage  thiny 

cents.  Number  strictly  imited.  Send  at  once  for 

circular.  Fifty  per  cent  profit.  Trade  references 

willingly  given.  CH1PCHASE,  Cardex,  Darling- 
ton, England.    

INFORMATION  WANTED. 

THE  EDITOR  OF  THE   BOOKSELLER   A
ND 

Stationer  desires  to  be  kept  posted  on  the  pub- 
lication of  all  new  books  and  magazines  in  the 

Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    him    of    any  omissions   from  the 
lists  published  each  month. 

MISCELLANEOUS 

A  BOOK-KEEPING  STAFF  IN  ITSELF.doing 

the   work  with   machine  precision    and  accu- 
racy, the  National  Cash  Register.     Write   for 

demonstration  literature.     National  Cash  Register 
Co.,  285  Yonge  St     Toronto. 

ACCURATE  COST  KEEPING  IS  EASY  if 

you  have  a  Dey  Cost  Keeper.  It  automatical- 
ly records  actual  time  spent  on  each  operation 

down  to  the  decimal  fractijn  of  an  hour.  Several 
operations  of  jobs  can  be  recorded  on  one  card. 
For  small  firms  we  recommend  this  as  an  excel- 

lent combination— employees'  time  register  and 
cost  keeper.  Whether  you  employ  a  few  or  hun- 

dreds of  hands,  we  can  supply  you  with  a  machine 
suited  to  your  requirements.  Write  for  catalog. 
International  Time  Recording  Company  of  Can- 

ada, Ltd.  Office  and  factory,  29  Alice  Street, 
Toronto. 

A  BOON  TO  EVERY  BOOKSELLER.  A  per- 
fectly reliable  fountain  pen  is  to  be  found  in 

the  Beaumel  "  Rival"  Pen.  Easy  io  fill,  non- 
leakable,  and  writes  with  excep  ional  smoothness 
G"ld  nibs  of  thicknesses  to  suit  every  style  of 
handwriting.  Guaranteed  in  every  respect.  Sold 
by  all  stationers.  A.  R.  MacDougall  &  Co.,  Cana- 

dian Agents,  Toronto. 

ANY  MAN  who  has  ever  lost  money  in  the  mails 
has  had  occasion  io  learn  by  painful  exper- 

ience that  the  only  proper  way  to  remit  mo  ey 
is  by  Dominion  Express  Money  Orders  and  For- 

eign Drafts.  If  lost  or  delayed  in  the  mails,  a 
prompt  refund  is  arranged,  or  new  order  issued 
without  further  charge. 

pOPELAND-CHATTERSON  SYSTEM S-Short, ly     simple.     Adapted   to   all  classes   of  business. 
Copeland-Chatterson-Crain,     Ltd.,     Toronto 

and  Ottawa. 

DOUBLE'iour  floor  space.  An  Otis-Fersom 
hand-poA/er  elevator  will  double  your  floor 

space,  enable  you  to  use  that  upper  floor  either  as 
stock  room  or  as  extra  selling  space,  at  the  same 
time  increasing  space  on  your  ground  floor.  Costs 

only  $70.  Wriie  for  catalogue  "B-"  The  Ot  s- Fensom  Elevator  Co.,  Traders  Bank  Building, 
Toronto.  ,      (tf) 

EGRY  BUSINESS  SYSTEMS  are  devised  to 
suit  every  department  of  every  business. 

They  are  labor  and  time  savers.  Produce  re- 
sults up  to  the  requirements  of  merchants  and 

manufacturers.  Inquire  from  our  nearest  office. 
Egry  Register  Co.,  Dayton,  Ohio;  123  Bay  St., 
Toronto;  25854  Portage  Ave.,  Winnipeg;  308 
Richards  St.,  Vancouver.  (tf) 

EVERY  retail  merchant  should  write  for  a  copy 
of  our  finely  illustrated  catalogue  of  rebuilt 
typewriters.  It  shows  the  best  tipewriter 

bargains  ever  offered  in  Canada.  Moreover,  it 
contains  facts  on  retail  advertising  intensely  in- 

teresting to  retaM  merchants.  It  is  free.  The 

Monarch  Typew  iterCo.,  Ltd  ,c8  King  St.  West, 
Toront';  also  Montreal,  Hamilton,  London, 

Ottawa. 

ELLIOTT-FISHER     Standard      Writing-Adding 
Machines    make    toil    easier.      Elliott-Fisher 
Limited,  513  No.  83  Craig  St.  W.,  Montreal, 

and  Room  314,  Stair  Building,  Toronto.         (tf) 

ELIMINATE  FIRE  RISK,  save  insurance,  re- duce maintenance  cost  and  save  money  on 
your  actual  buildirg  work  byusingtheKAHN 

SYSTEM  of  Fireproof  Construction.  Used  in 

many  of  the  largest  business  premises  on  this 
Continent.  Write  for  catalogue.  Trussed  Con- 

crete Steel  Company  of  Canada,  Ltd.,  WalkerRd., 
Walkerville,  Ont.  (tf) 

TERRORS  AVOIDED,  LABOR  SAVED  Using 
L  the  Shouperior  Autograph  c  Register.  Three 

copies  issued  at  one  writing.  1st,  Invoice; 
2nd  Delivery  Ticket ;  3rd,  Charge  Sheet,  perf  .rat- 

ed for  filing.  No  handling  of  carbons.  High 
grade  printing  and  next  invoices.  M»ke  full  in- 

quiry. Autographic  Register  Co.,  191-193-195 
Dorchester  St.  East,  Montreal.  (tf) 

F IRE  INSURANCE.     Insure   in    the    Hartford. Agencies  everywhere  in  Canada. 

GET  THE  BUSINESS;  INCREASE  YOUR 
SALES.  Use  Multigraph  Typewritten  Letters. 
The  Multigraph  does  absolutely  every  form  of 

printing.  Saves  you  25  p  c.  to  75  p.c.  of  your 
printing  bill.  Multigraph  your  office  forms, 
letterheads,  circularletters.  Write  us.  Amer  can 
Multigraph  Sales  Co.,  Ltd.,   129  Bay  St.,  Toronto. 

IF  you  have  been  afflicted  with  oneof  those  foun- 
tain pens  that  won't  write  when  ycu  want  it  to, 

orleakswhenyoudon'twantitto.giveitaway 
to  one  of  your  poor  relations  and  buy  a  Moore 
Non-Leakable  Fountain  Pen  and  you  will  be  happy. 
Consult  your  stationer.  W.  J.  Gage  &  Company, 

Toronto, sole  agents  for  Canada. 

Kl 

KAY'S   FURNITURE    CATALOGUE    contains 
160   pages   of   fine  half-tone    engravings    of 
newest   designs   in  carpets,  rugs,   furniture, 

draperies,  wall  papers    and    potteiy     with     cash 
prices.    Write  for  a  copy— it's  free.  John  Kay  Co., 
Ltd.,  36  King  St.  West,  Toronto. 

MODERN  FIREPROOF  CONSTRUCTION. 
Our  system  of  reinforced  concrete  work,  as 

successfully  used  in  many  of  Canada's  larg- 
est buildings,  give  better  results  at  lower  cost. 

"  Astrongstatement,"  you  will  say.  Write  us  and 
let  us  prove  our  claims.  That's  fair.  Leach  Con- 

crete Co.,  Ltd.,  100  King  St.  West,  Toronto.      (tf) 

DROBABLY  the  most  talked  about  machine  in 

1  Canada  is  the  Hainer  Book-keeping  Machine. 
It  combines  in  one  machine  the  cash  and 

credit  register,  time  recorder  and  account  register. 
Representatives  wanted  everywhere.  Write  for 
our  proposition.  Book-keeping  Machines,  Ltd., 
424  Spadina  Ave.,  Toronto.  (tf) 

SAVE  50%  OF  THE  COST  OF  HANDLING 
merchandise  by  installing  a  Beath  System  of 
Overhead  Carriers.  Saves  valuable  floor 

spaoe  because  the  trackage  is  on  the  ceiling.  Sys- 
tems for  all  kinds  of  businesses,  large  or  small. 

Write  us  for  illustrated  catalog.  W.  D.  Beath  & 
Son,  193  Ter<>uley  Street,  Toronto.  (tf) 

SHOW  CASES  AND    STORE    FIXTURES    for 
every  business.  Send  for  illustrated  catalogue. 
Jones  Bros.  &  Co., •Limited,  30  32  Adelaide 

St.  W.,  Toronto,  Ont.  (tf) 

SCOTCH  PLAID  STATIONERY  is  the    latest 
creation  for  business   and   society  correspon- 

dence.    Paper  and  envelopes  present  a   finish- 
ed linen  surface,  most  agreeable  to  the  pen  touch. 

Leading  stationers  have  it.    Write    for    samples. 
The  Copp,  Clark»Co.,  Limited,  Toronto.         (tf) 

THE  "KALAMAZOO"  LOOSE  LEAF  BINDER is  the  only  binder  that  will  hold  iust  as  many 
sheets  as  you  actually  require  and  no  more. 

1  he  back  is  flexible,  writing  surface  flat,  align- 
ment perfect.  No  exposed  metal  parts  or  compli- 
cated mechanism.  Write  for  booklet.  Warwick 

Bros.  &  Rutter,  Ltd.,  King   and   Spadina,  Toronto. 

1'HE  METAL  REQUIRED  IN  A  MODERN CONCRETE  BUILDING.  Our  special 
facilities  enable  us  to  produce  at  minimum 

cost  Concrete  Reinforcements,  Fenestra  Steel 
Sash,  Automatic  Fire  Shutters  and  Steelcrete 
Metal  Lath.  Complete  stock;  quick  delivery. 
Before  deciding  write  us  for  catalogue  and  prices. 
Expanded  Metal  and  Fireproofing  Co.,  Ltd., 
Fraser  Ave.,  Toronto.  (tf) 

■EEP  ACCOUNTSWITHOUT  BOOK-KEEP- 
ING. A  century  agoaccounting  meant  keep- 

ing books.  To-day  you  can  keep  accounts 
cheaper,  better,  quicker  and  more  accurately  by 
throwing  away  all  books  and  installing  a  McCaskey 

Account  Register.  Don't  be  skeptical— investiga- 
tion costs  nothing.  Write  us  to-day.  Dominion 

Register  C :>.,  Ltd.,  100  Spadina  Ave.,  Tor  onto.  U> 

w AREHOUSE  AND  FACTORY  HEATING 
Systems.  Taylor-Forbes  Company,  Ltd. 
Supplied  by  the  trade  throughout  Canada. 

WANTED— A  splendid  opportunity  for  dealers tohandle  thebest  combination  Duplicating, 
Addressing  andOffice  Printing  Machine  on 

he  market.  Exclusive  territory.  Send  name  and 
address,  giving  occupation  and  references,  to  the 
Canadian  Writerpress  Company,  Ltd.,  33  John 

St  ,  Hamilton,  Ont. 

WHEN   BUYING  BOOKCASES  insist  on  hav- 
ing the  best   in   the   market — "Macey    Sec- 

tional Bookcases."     Carried  in  stock  by  all 
up-to-date   furniture  dealers.     Illustrated   booklet 
sent  free  on  request.      Canada  Furniture  Manufac- 

turers, Ltd.;  general  offices,  Woodstock,  Out.    (tf) 

WHY  IMPORT  Loose-Leaf  Binders   and  Metal 
Parts  when  you  can  buy  "  Systems   Quality" from  us?    We  make  the  best  binders  in  the 

warld;  make  them   to  match,   too.    Ours   are   the 
Canadian    Loose-Leaf   Standaids.     Business  Sys- 

tems Limited,  Manufacturing  Stationers,  Toronto. 

  
(tf)_ rt>  buys  the   best   duplicating  machine   on  the 

JwC  market.  ACME  will  print  anything  a  job 
'  "  printer  can  do.  Complete  outfit:  Acme 

Duplicating  Machine,  one  tubular  stand  fitted  with 
type  cases,  compartments  plainly  lettered  and 
arranged  like  universal  keyboard  of  the  standard 
make  of  typewriters,  one  drawer  for  accessories 
and  forms,  20  lb.  font  of  typewriter  type,  me 
chase,  one  Acme  ribbon  any  color  with  typewriter 
ribbon  to  match,  one  pair  tweezers,  two  quoins, 
one  key,  one  oil  can  and  one  set  of  reglets.  Sold 

with  a  guarantee.  Acme  Duplicator  Co.,  Balti- 
more, Md.,  U.S.A.  (tf) 
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SQUIBS. 
The  manager  of  an  asbestos  mill 

in  the  west  conceived  a  novel  idea  for 

New  Year's  announcements.  He  had 

them  printed  on  thin  asbestos  and 

enclosed  in  envelopes  of  the  same 

material.  As  be  was  uncertain  of 

the  correct  addresses  of  some  of 

the  stockholders,  he  ordered  his 

stenographer  to  write  on  each  envel- 

ope "Please  forward." 
The  idea  was  clever,  hut  one  may 

appreciate  the  feelings  of  the  widow 
of  one  of  the  stockholders  when  she 

received  ain  asbestos  enjvelope  ad- 
dressed to  her  late  husband,  with  the 

inscription  "Please  Forward"  be- 
neath the  address.  —  April  Lippin- 

cott's. 

'Robbie  ran  into  the  sewing-room 
and  cried: 

"Oh,  mamma!  There's  a  man  in 

the   nursery  kissing  Fraulein." 
Mamma  dropped  her  sewing  and 

rushed  for  the  stairway. 

"April  fool!"  said  Robbie,  glee- 

fully. '•It's  only  papa. "  — Every- 

body's  Magazine. 

THE 
MERCHANTS  MERCANTILE  CO. 

260  St.  James  St..  Montreal 
Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and    reliable  in- 

formation to  date.     Every  modern  facility  for  the 
collection  of  claims.  Tel.  Main  1985 

HOTEL    DIRECTORY. 

PAYSON'S  INDELIBLE  INK 

THE GRAND UNION 
The  most  popular  hotel  in 

OTTAWA,    ONT. 

JAMES  K 

PAISLEY, 
Proprietor 

HALIFAX   HOTEL 
HALIFAX,   N.S. 

ACCOUNTANTS    AND    AUDITORS. 

JENKINS  & HAhDY 
Assignees, Chartered  Accountants, 

Fire  Insurance  Agents. 
Estate  anil 

154  Toront 
o  St. 

52  Can 
Life  BHg. 

Toronto M ontrcal 

-irade  supplied  by  all  Leading  Wholesale Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Dipomn 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- tion, Montreal,  1897 

The  Topaz  Pencil 
As  good   as   any   at   any   price    . 
Better  than  any  at  the  sa  me  price. 

HB,    H,    with    rubber    tips, 

HB,H,2H,3H,4H,B,2B 
without  rubbers. 

INDELIBLE  COPYING 
Medium  and  Hard. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 
Wholesale  Stationers,  TORONTO. 

A 

Accountants  and    Auditors      81 
Acme    Staple    Co    90 
Albemarle   Paper   Mfg.    Co    29 
Alston  Rivers,   Ltd    93 
American   Code   Co    87 

American   Crayon  Co    3."i Anglo  Can.  Music  Co    83 
Art  Metropole  Co    88 
Auld  Mucilage  Co    87 

B 

Bailliere,  Tindall  &  Co    87 

Baker's  Book  Shop      83 
Blackie    &    Sons      8 — 9 
Blaisdcll  Paper  Pencil  Co    30 
Boorum-Pease  Co    11 
Briggs,  Wm    39 
British-America  Assurance  Co.   ...  87 
Brown  Bros.,  Ltd    2—10 
Buntin,  Gillies  &  Co.,  outside 

cover   and  31 

Busy  Man's  Magazine     31—32 
C 

Carter's  Ink  Co    7 
Columbia  Phonograph   Co    60 
Comfort  Patty  B    90 
Consolidated    Lithographing    &> 

Mfg.   Co    10 
Consolidated  Safety  Pin  Co    10 
Constable,    Archibald       101 

Copp,  Clark  Co    26—97 
Cooke.   Martin  &   Co    31 
Coombs,    H.    A    34 
Crowell,  Thos.  Y.  &   Co    102 

D 

Davids,  Thaddeus  Co    10—19 
Dennison  Mfg.   Co    24 
Drvsdale  Co    7 

E 

Eaton,  Crane  &  Pike  Co    23 
F 

Fancy  Goods  Co.  of  Canada,  in- side back  cover   and  108 
Financial  Post      57 
Francis,  Day  &  Hunter     36 

INDEX  TO  ADVERTISERS 

Frowde,  Henry     92 
Fuller   &   Richard    88 

G 

Gage,  W.  J.  &  Co    3 
Goodall's      1 

H 

Hayburn   Co    22 
Heath,    John       90 
Hendry,  Geo.  M.,  Co    51 

Higgins,  Chas.  M.  &  Co     12—13 
Hinks,   Wells  &  Co    88 
Hotel   Directory       81 
Hunt,   C.  Howard,   Pen  Co   
Hurst,   A.  0    1 

J 
Jewel  Pen  Co    15 

K 

Krasa,   F.    &   Co    34 
L 

Lemcke   <V    Buechner      80 
Lonsdale  &  Bartholomew      11 

M 

MacDougall,    A     Roy        15—20 
Macmillan    Company       96 
MacNiven  So  Cameron      88 

Mabie,  Todd  &)  Co   .-    33 
Manufacturers'   Sales  Co    90 
Markert   &    Sohn      88 
Marsh  Finger   Pad  Co    87 
Mag'gs    Bros    94 
McClurg  &i  Co.,    A.    C     81—85 
McLeod  &    Vllen      107 
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In  the  Sheet  Music  Department 
Good  Profit  in  Sacred  Music  and  Higher 
Class  Selections — Sale  of  these  should  be 
Pushed  just  now  with  Church  Choirs. 

No  business  man  can  afford  to  allow  any  opportunity 
to  make  money  slip  through  his  fingers,  and  this  is  just 
what  every  stationer  who  is  neglecting  his  sheet  music 
department    is   doing. 

There  is  no  commodity  harder  to  sell  through  the  trade 
at  the  present  time  than  sheet  music,  and  only  because 
the  retailer  will  not  take  enough  interest  in  the  proposi- 

tion to  push  the  sales.  There  is,  of  course,  not  much 
money  in  popular  music,  but  in  sacred  music  and  the 
higher  class  selections  there  is  a  good  margin  of  profit. 

The  general  plan  followed  by  most  churches  is  to  set, 
aside  so  much  money  yearly  for  the  purchase  of  new  choir 
music.  The  amount  generally  ranges  anywhere  from  $50 
up.  This  money  or  at  least  part  of  it  is  very  often  turn- 

ed back  to  the  church  treasury  at  the  end  of  the  year 
just  because  the  choir  leader  has  had  no  opportunity  to 
make  new  selections. 

The  local  dealer  can  supply  his  cutomers  just  as 

cheaply  as  they  can  order  by  mail,  in  fact  cheaper,  be- 
cause he  saves  them  the  postage  and  the  trouble  of  writ- 

ing. He  can  place  before  them  for  their  selection  just 
as  wide  a  range  and  altogether  give  better  satisfaction. 

A  letter  to  the  music  teachers  and  choir  masters  of 

your  vicinity  will  do  wonders  in  increasing  your  music- 
business,  and  besides  it  will  bring  into  your  store  a  most 
desirable  class  of  patrons.  Try  it  this  Fall  and  you  can 
at  least  make  enough  to  pay  your  light  bills.  Any  profit 

you  make  in  this  way  will  be  "velvet"  as  there  is  no 
necessity  of  any  capital  investment.  Suppose  there  are 
in  your  town  at  least  four  choirs,  each  of  these  choirs 
have  at  their  disposal  $50  for  the  purchase  of  ,new  music. 
If  you  could  get  this  business  it  would  mean  a  turn-over 
of  $200,  allowing  50  per  cent,  profit  and  you  have  earned 
$100  without  the  investment  of  a  single  cent.  No  doubt 
some  of  these  churches  would  spend  more  money,  but  even 
$100  of  clean  profit  is  worth  working  for. 

This  business  will  not  come  without  work,  but  the 

rewards  are  generous  enough  to  warrant  extra  effort  on 

the  part  of  the  retailer. 

■  M 
The    L.    E.    Waterman"  Co's.    Exhibit    at    Brussels. 

SQUIBS. 
Old  Fussem — Got  any  barometers? 

Clerk — No,  sir.  You'll  probably 
find  them  at  a  hardware  store.  This 

is  a  book  store,  you  know. 

Old  Fussem — Yes,  I  know  it,  and 

that's  why  you  ought  to  keep  'em. 
According  to  the  weather  reports, 
barometers  are  sometimes  stationery 

In  a  small  California  town  a  drum- 
mer brought  the  hotel  porter  up  to 

his    room    with    his    angry    storming. 

"Want  your  room  changed,  mis- 

ter?"  politely   queried   the   porter. 
"Room  changed,  no!"  fumed  the 

drummer.  "It's  the  fleas  I  object 

to,  that's  all." "Mrs.  Leary, "  shouted  the  porter 

to  the  landlady  down  below,  "the 
gent  in  No.  11  is  satisfied  with  his 

room,  but  he  wants  the  fleas  chang- 
ed."— From  Success  Magazine. 

During  the  Toronto  exhibition  the  wholesale  music 
dealers  had  numbers  of  people  come  to  their  stores  daily, 
complaining  of  the  lack  of  enterprise  shown  by  their 
home  dealers  and  stating  that  they  had  no  opportunity  to 
select  music  at  home.  While  all  the  leading  wholesale 
dealers  sell  the  consumer  they  are  forced  into  this  course 

by  tlie  retailer  himself.  As  one  of  the  Toronto  managers 

remarked  the  other  day,  "If  we  could  distribute  music 
through  the  retailer  solely  the  ideal  condition  would  be 

reached."  Any  retailer  can  feel  sure  that  in  any  effort 
he  makes  the'  wholesale  man  will  back  him  up  to  the limit.  The  publishers  stand  willing  to  supply  any  reput- 

able dealer  with  all  the  sample  copies  of  sacred  choir 
and  sheet  music  for  which  he  applies.  Here  then  is  an 
opportunity  for  some  real  profit  without  even  the  risk  of 

investment.  This  Fall  when  the  choirs  of  your  town 
begin  their  practices  interview  the  leaders  and  explain 
to  them  that  you  are  willing  to  get  samples  of  the  latest 
music  for  their  selection.  Push  the  business,  allow  them 

fo  try  over  the  music  and  there  is  nothing  more  certain 
than  that  you  will  receive  orders. 

At  the  Brussel's  Exposition. 
Coincident  with  the  current  reports  of  the  extensive 

fire  that  has  swept  over  the  beautiful  buildings  at  the 

Brussells  Exposition,  this  paper  is  in  receipt  of  a  photo- 
graph from  London  of  the  L.  &  C.  Hardtmuth  exhibit, 

where  Waterman's  Ideal  Fountain  Pens  and  Koh-i-noor 
pencils  have  recently  been  honored  with  the  Hors  Con- 
cours  award.  We  are  producing  the  photograph,  which 

also  shows  managing  director  L.  G.  Sloan  of  L.  &i  C. 
Hardtmuth,  Ltd.,  London,  and  F.  D.  Waterman,  presi- 

dent of  the  L.  E.  Waterman  Company,  on  their  recent 
visit  to  the  Exposition. 

-4- 

Swan,  Sonnenschein  &  Co. 
This  house  deals  mainly  in  technical  books,  but  many 

of  its  publications  will  be  found  to  be  of  wide,  popular 

interest.  Such  a  book  as  "The  Home  Doctor"  by  F.  R. 
Walters,  M.D..  should  have  an  extensive  sale.  Other 

books  of  similar  nature  are  "Little  Cyclopedia  of  Com- 
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Sheet  Music  and 
Music  Books 

of  the  Better  Class 

We  are  sole  representatives  in  Canada  of  the 
leading  English  music  publishers  and  carry  a 
very  complete  stock  of  standard  publications 
for  educational  and  general  use. 

NEW  SONGS,  PIANO  MUSIC,  VIOLIN  and 
ORGAN  MUSIC.  ANTHEMS  and  CHORUSES 
in  great  variety.  Liberal  discounts  to  the  trade. 
BOOKSELLERS  and  STATIONERS  giving 
some  attention  to  this  branch  of  business  will 

find  it  profitable.  Many  Canadian  Societies, 
Churches,  Choruses  and  private  individuals  send 
to  the  States  for  their  musical  supplies.  We 
can  help  you  to  hold  this  trade  in  the  country. 
Write    for    particulars,    mentioning    this   paper. 

A  SELECTED  CATALOGUE    of    best 

selling    pieces    mailed    on    application, 

Anglo-Canadian  Music 
Publishers  Association,  Ltd 

(Ashdown's  Music  Store) 

144  Victoria  Street Toronto 

M~>  /"V/~V  I/'  C*  Out-of-print  Books  supplied.     No  matter  what  subject lM\  W\§  IX,  ̂^.       Can  supply  any  book  ever  published.    We  have  50,000 
T^  ̂ ^  ̂ ^      ̂ -*-^  '       rare  books. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 

mon  liungs  by  Sir  George  W.  Cox,  Bart.  "The 
Training  of  the  Body"  from  the  German  of  Dr.  F.  A. 
Schmidt  and  "The  Cyclopedia  of  Education,"  all  of 
which  are  intended   for  the  use  of  the  household. 

A  number  of  important  educational  works  are  also 

announced  by  these  publishers,  such  as  books  on  phys- 
iology, botany,  zoology,  mechanics,  etc. 

Ward,  Lock  &  Co. 

Ward,  Lock  &  Co.  are  pursuing  their  policy  of  bringing 
out  strong  and  attractively  bound  novels  for  the  Canadian 
trade.  On  their  fall  list,  they  have  several  strong  titles, 
which  should  be  popular  sellers  in  this  country.  They  an- 

nounce in  ohis  number  "Haw  trey's  Deputy,"  by  Harold 
Bindloss;  "The  Peer  and  the  Woman,"  by  E.  P.  Oppen- 
heim;  "The  White  Bride,"  by  F.  M.  White;  "The  Prince 
of  This  World,"  by  Joseph  Hocking;  "The  Doomed 
City,"  by  John  R.  Calling,  and  "A  Dual  Resurrection." 
by  Bertram  Mitford. 

BOOKS  THAT  SELL. 

The  Copp,  Clark  Co.  report  a  steady  sale  for  "Rider., 
of  the  Plains,"  the  story  of  the  Northwest  Mounted  Po- 

lice, necessitating  the  securing  of  a  second  edition. 
Cassell  &  Co.  have  found  an  extensive  demand  for  G. 

K.  Chesterton's  "What's  Wrong  With  the  World?"  They 
have  had  to  order  six  supplies  from  London. 

William  Briggs  is  finding  that  "The  Right  Stuff,"  by- 
Ian  Hay,  is  beginning  to  take  on  well  and  lie  anticipates 
a  heavy  sale  as  the  book  becomes  better  known. 

Save 
Time Money 

Trouble 
by  giving  your  business  in 

Sheet  Music, 
Music  Books 

Musical  Instruments 
and  Accessories  to 

WHALEY,  ROYCE  &  CO.,  LIMITED 
(Canada's     Greatest    Music    House.) 

Keep  a  liberal  stock  of 

"Imperial" VIOLINS,  GUITARS,   MANDOLINS 

and  BANJOS 

They  are  used  and  endorsed  by  all  the 
successful  Teachers,  Colleges  and  Conser- 

vatories in  Canada. 

THE  "IMPERIAL"  STRINGS 
Look  for  the  qual- 

ity label 

"Imperial" 
on  every  package 
of  strings  for  Violin, 
Guitar,  Mandolin 
and  Banjo  you 
handle.  They  are 
the   BEST  MADE. 

When  Writing  for  Catalogues  Mention  Goods  Interested  in 

Whaley,  Royce  &  Co. 
LIMITED 

WINNIPEG  TORONTO 

356  Main  Street  237  Yonge  Street 
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McClurg's  Fall  Announcements 
FICTION 

By    RANDALL   PARRISH. 

KEITH  OF  THE  BORDER 
A  Tale  of  the  Plains 

A  Southern  gentleman  becomes  involved  in  a  conspiracy 
of    border    had    iivn. 

With  four  illustrations  in  color,  and  a  color  wrap,  by  W. 
Herbert    Dunton.     $1.35   net. 

By   EDITH   OGDEN    HARRISON. 

PRINCESS  SAYRANE 
A  Romance  of  the  Days  of  Prester  John 

A  romantic  story  of  love  and  mystery  in  an  Egyptian 
court. 

With  four  illustrations  in  full  color,  and  wrap  in  full 

color,    by    Harold   Betts.    $1.35    net. 

By   MARGARET  HILL   McCARTER. 

THE  PRICE  OF  THE  PRAIRIE 
A  Story  of  Kansas 

The  confl'ct  of  Whites  and  Indians  and  the  famous  Osage 
massacre   are   graphically   described. 

With  five  illustrations  in  full  color,  and  full  color  wrap, 

by    J.    N.    Marchand.    $1.35   net. 

By    BANE   COOLIDGE. 
HIDDEN  WATER 

The  story  concerns  the  strife  between  Arizona  cattle  and 
sheep   men,   for   the  possession   of   the   great   grazing   ranges. 

With  four  illustrations  in  full  color,  and  a  color  wrap, 

by    Maynard   Dixon.    $1.35  net. 

By  ROBERT  FULKERSON  HOFFMAN. 

MARK  ENDERBY 
Engineer 

Mountain  railroading  in  the  Southwest  and  its  romantic 

possibilities    have    been    taken   full    advantage   of. 
Illustrated  in   color  by  WiUiam  Harnden   Foster.    $1.50. 

By   ROBERT   AMES    BRNNBTT. 

THE  SHOGUN'S  DAUGHTER 
This  story  is  brimming  with  the  romance  and  color  of 

•lapan  as  it  was  when  Commodore  Berry  first  visited  that country. 

With  five  illustrations  in  full  color,  and  full  color  wrap. 
by    W.    D.    Goldbeck.     $1.35   net. 

By    CHARLES  EDMONDS   WALK. 

THE  PATERNOSTER  RUBY 
A  mysterious  murder  is  prompted  by  those  who  seek  the 

Paternoster  ruby,  and  a  beautiful  girl  aids  in  unraveling  the 

mystery. 
With  five  illustrations  in  full  color,  and  a  full  color 

wrap,    by    J.    V.   McFall.    $1.35   net. 

By    KATE    and   VIRGIL  D.   BOYLES. 

THE  SPIRIT  TRAIL 
In  this  story  of  the  Dakota  Indians  of  the  early  seventies) 

a  love  story  of  unusual  power  is  interwoven  with  the  heroic 
efforts  of  a  frontier  missionary,  towards  the  Christianization 
of   the   Indians. 

With  four  illustrations  in  full  color,  and  a  full  color 

wrap,    by   Maynard   Dixon.    $1.5(1. 
By    EDGAR   BEECHER    BRONSON. 

THE  RED  BLOODED 
These  are  tales  of  the  plains  of  forty  years  ago.  and 

later   "red   blooded"    adventures   in  the  West. 
With  many  illustrations  by  Dixon,  Price,  Benda,  and 

others.    $1.50. 
By    MARJORIE    BENTON    COOKE 

THE  GIRL  WHO  LIVED  IN  THE  WOODS 
A  most  unusual  story  in  which  Bohemian  artist  life  in 

Chicago  and  the  intrigues  incident  to  a  labor  war  are  con- 
trasted  with   idyllic   country   life. 

With  five,  illustrations  in  full  color  and  a  full  color  wrap, 

by   the   Kinnoys.     $1.50. 

BOOKS   FOR  YOUNGER   READERS 

By    BYRON    A.    DUNN,    author    of    "The   Young    Kentuckians" Series. 

WITH  LYON  IN  MISSOURI 
With  eight  Illustrations  by  H  S.  De  Lay.  $1.25 

This  is  the  first  volume  in  a  new  series  to  be  called  "The 

Young  Missourians."  Not  only  is  the  story  full  of  hair- 
breadth escapes  from  the  mischances  of  war,  but  many  of  the 

important  engagements  of  the.  Civil  War  are  brought  in  and 
are  accurately  as  well  as  picturesquely  portrayed. 

By   SARAH  PRATT  CARR,   author  of  "Billy  Tomorrow,"  etc. 
BILLY  TOMORROW  IN  CAMP 

With  eight  Illustrations  by  H.  S.  De  Lay.    $1.25 

This   is   the    second   volume    in    the    "Billy   Tomorrow*'    se- 
ries, and  it  takes  up  the  tale  of  Billy's  adventurous  life  after 

contact    with    a   little   refugee   girl,    lost    in   the   San    Francisco 
disaster,   had  changed   his   character. 

By    RANDALL    PARRISH.    author    of    "When    Wilderness    Was 
King,"   etc. 

DON  MACGRATH 
A  Tale  of  the  River.     Illustrated  by  John  W.  Norton. 

$1.50 

This    is    Mr.    Parrish's    first    story    for    young    readers.     He 
has    written   it    with   the   same    vigor   and   interest    that   charac- 

terize  his   novels   and   has   produced   a    fine    tale. 

By    .10SEPH   MILLS    HANSON,   author   of    "The   Conquest    of 
the   Missouri."    etc. 

WITH   SULLY  INTO  THE  SIOUX  LANDS 
Illustrated  by  John  W.  Norton.     $1.50 

This  is  a  boys'  story  of  the  campaign  of  General  Sully 
against  the  Dakota  Indians  in  1864.  The  volume  is  the  first 

in   a    new    series   to   be  called    "Among   the  Sioux." 

By   GULIELMA    ZOLLINGER,    author   of    "The   Widow    O'Cal- 
laghan's    Boys,"    "A    Boy's    Ride,"    etc. 

THE  ROUT  OF  THE  FOREIGNER 
With  sixteen  Illustrations  by  Fanny  M.  Chambers.  $1.50 

The  scene  of  this  story  is  England  in  the  early  part  of 

the  reign  of  Henry  III.  While  the  story  is  a  most  adven- 
turous and  picturesquely  told  narrative,  many  of  the  events, 

including   the    siege   of    the    Castle   of    Bedford,    are    historical. 

By   ANNE    ARCHBOLD   MILLER 

THE  LITTLE  OLD  OUTLAWS 

A  Book  of  Children's  Verses.  Hand-lettered  and  dec- 
orated by  H.  G  Reed.  Illustrated  from  photographs. 

75  cents  net 

In  a  simple  form,  writton  especially  for  enjoyment  and 
comprehension  by  small  children,  somo  of  the  lessons  of 
Christian  Science  are  simply  presented  in  these  pretty  little 
verse  narratives. 

Translated   by   GEORGE   P.    UPTON 

LIFE  STORIES  FOR  YOUNG  PEOPLE 
NEW    VOLUMES 

Charlemagne         Piince  Eugenie,  The  Noble  Knight 
Euguenie,  Empress  of  the  French 

Queen  Maria  Sophia  of  Narles,  A  Forgotten  Heroine 
Each  Illustrated,  50  cents  net 

These    four   stories    are    fully    up    to   the    high   standard    of 

this    popular    series    of    young    people's    biographical    and    his- 
torical   stories.    The    books    have    been    endorsed    and   used    by 

many    State    library     boards    and    State    reading    circles,    and 

<are    finding      favor    everywhere       with      parents       and    teach'  rs. 
Thirty    volumes   are    now    ready    in    tin    series. 
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By    JAMES    COOKE   MILLS 

OUR   INLAND    SEAS.     Profusely    illustrated       Crown 
8vo.     $1.75  net. 

This    book    is    distinctively    a    history    of    the    .shipping    on 
the    Great      Lakes,    and   a      most   fascinating   story    it    makes. 
Marine   development,    from    its   genesis   three    centuries    ago   to 
the   present    day   of    immense   steel    freighters    and    innumerable 
fleets,    is  covered,   the   perils  that  ever  have   and  still   environ 
this    shipping    are    told    in  a  thrilling    manner,    and   the    build, 

ing   and    operation   of    the    present-day    freighters,    are   told    in 
detail.    The    ground    covered    by    the    book    does    not    overlap 
that  of   any   previous   publication. 

By    ARTHUR   HOWARD    NOLL,    author   of    "A   Short   History 
of  Mexico."  "From  Empire  to  Republic." 

THE  LIFE  AND  TIMES  OF  MIGUEL  HIDALGO  Y 

COSTILLA.  With  frontispiece  portrait.  12mo.  $1.00net 
Under  this  title,  Br.  Noll  presents  the  first  study  in  the 

English  language  of  the  hero-priest  who  earned  the  appella- 

tion of  "The  Father  of  Mexican  Independence."  The  book 
comes  out  at  a  most  appropriate  time,  as  Mexico  is  now 
celebrating    a    century   of    freedom. 

MYTHS  AND  LEGENDS  OF  THE  PACIFIC   NORTH- 

WEST.     With  thirty  full-page  illustrations.      Small 
4lo.     $1.50  net. 

Some  of  the  most  interesting  folk-lore  in  America  clusters 
around   the   magnificent  mountains,   valleys,   and   plains  of   the 
Pacific   Northwest.    Miss      Judson  knows     the  country      of  the 
legends  and  the   people  among   whom  they  were  handed  down, 
and  has   had  access  to   the  most   reliable  sources   for  the   ver- 

sions   in    her    book.     It    is    profusely    illustrated    from    photo- 

graphs. 
By  MARY   F.   NIXON   ROULET,   author  of    "With   a   Pessimist 

in   Spain" THE  SPANIARD  AT    HOME.       Beautifully  illustrated 
from    paintings    and    from    photographs.     Large  8vo. 
$2.75  net. 
To   most   people  Spain   is   practically  an   unknown   country, 

and    with    the   exception    of    travel    books    which    cater   to    the 
tourist    entirely,    and    occasional    accounts    of    bull    fights,    the 
whole  picturesque  life  of  a  most  interesting  people  is  a  closed 

book.    Mrs.     Roulet's    beautifully      illustrated    work    describes 
for  the   first   time  the   real   home   life   and   intimate   character 

of    the    Spaniard.    The   book    is    written    from    the    standpoint 
of    personal      knowledge    of     the    country    and   with    charm    of 
style  as   well   as   of  sympathy. 

By    WALLACE   and   VIOLA    RICE   (Compilers) 
THE  HUMBLER  POETS.    Second  Series.    A  collection 

of  newspaper  and  periodical  verse,  1885  to  1910.     8vo. 
$1.50  net. 
Countless     happy   poetical      inspirations,    and    some    really 

strong    poems    meriting    wide    recognition,    have    appeared    in 

periodicals    from    the    pens    of    unknown    writers.     The    first    se- 

ries  of    "The   Humbler    Poets"    contained   a   collection   of   such 
poems  up  to   1885,    and  its  success  has   resulted  in  this   second 
volume,    which    brings    the    work    of    the    lesser    known    poets 
down   to  date. 

By    EDWARD    B.    WARMAN 

THE   PSYCHIC   SCIENCE  SERIES.     Uniform  in  style. 
16mo.     Boards.     Boxed       Each,  50  cents  net. 
NEW  VOLUMES  :     Volume  V.  Suggestion.  Volume  VI.  Spirit- 

ism,   Volume    VII.    Clairvoyance,   etc..    Volume    VIII.    Hindu 
Philosophy  in  a  Nutshell. 
These   volumes    treat   their   respective   subjects   in   the   same 

simple,    compact,    and    pract'cal    style    that    distinguished    the 

first  four  books  in  the  series  published  last  spring.  The 
view-point  of  the  author  is  closely  allied  to  that  of  the  lair Thomson    Jay   Hudson. 

By   KENNETH   H.    WAYNE 
BUILDING  YOUR  BOY.      16mo.  50  cents  net. 

A  little  book  packed  with  common  sense  from  cover  to 
cover.  The  author  writes  from  the  standpoint  of  a  parent 
who  has  done  successfully  that  which  he  preaches,  and  there 

is   no   attempt   at   lahored    "psychology"    or   platitude. 

By    DR.    WILLIAM    S.    SADLER,    author    of    "The    Science    of 
Living,"   etc. 

THE    CAUSE    AND    CURE    OF  COLDS.     Illustrated 8vo.     $1  00  net 

Dr.  Sadler  clearly  distinguishes  between  the  difierent 
kinds  of  colds,  shows  that  in  spite  of  their  general  name  low 
temperature  is  not  tho  agency  of  their  being,  describes  the 
cours-  of  the  various  colds,  distinguishes  them  from  grip, 
and  gives  most  comprehensive  directions  for  their  cure  and 
for  guarding   one's   self  against   them. 

By    EDNA    LYMAN 

STORY  TELLING.     What    to    tell    and   how  to  tell  it. Small  16mo.     75  cents  net. 

The  demand  of  children  for  story  telling  has  reached  out- 
side the  school  room,  and  parents  and  others  untrained  in 

the  art  find  real  need  for  information  regarding  its  practice. 
Besides  the  actual  storks  given,  the  availability  of  such  well- 
known  material  as  the  ancient  epics  and  ballads  is  discussed 
here  with  full  directions  for  their  best  utilization.  Parents, 
librarians,  social  workers,  and  ,  school  teachers  will  n- ed  the book. 

By    GEORGE    P.    UPTON,    author    of    "The   Standard    Operas." "Musical   Memories."   etc. 

STANDARD     MUSICAL     BIOGRAPHIES         Uniform 
with   "The  Standard  Operas,"  etc.      Fully  illustrated 12mo.      $1  75. 

The  composers  whose  works  are  most  familiar  in  the  con- 
cert room  are  the  subjects  of  thes-  biographies,  which  in- 

clude, besides  brief  treatments  of  the  personal  sides  of  their 
lives,  the  number  of  their  compositions,  and  the  verdict  of 
time  on  their  merits.  Th-  volume  ha.',  been  written  for  con- 

cert goers  rather  than  for  experts,  but  experts  and  distin- 
guished contemporary  critics  have  been  freely  consulted  in  its 

preparation.  The  volume  is  uniform  with  "The  Standard 

Operas,"    "The   Standard   Concert    Repertory,"   etc. 

By    CLARA    KATHLEEN    ROGERS    (Claria    Doria) 

MY  VOICE  AND  I:     Or,   the  relation  of  the  singer  to 
the  song.     With  portrait.      12mo.      $1.50  net. 

Mrs.  Rogers,  long  known  to  concert  goers  as  "Clara 
Doria"  has  already  a  reputation  as  a  composer  and  writer on  musical  theory  as  well  as  a  singer.  In  this  work  she  de- 

scribes the  methods  of  voice  cultivation  which  she  has 
found  in  her  own  experience  to  be  best.  She  sets  forth  many 
new  ideas  in  voice  training  and  lays  much  stress  upon  the 
relations  between  voice  and  musical  perception  and  upon  the 
studmt's  volition  and  the  cultivation  of  his  brain  power. Her  ttvories  arc  in  many  respects  novel  and  many  current 
methods  of  training  are  criticised.  Mr.  George  P.  Upton  eon- 
tributes  an   introductory  note. 

Novelties 
By    GRACE    BROWNE    STRAND    (Editor) 

FAITH,  HOPE  AND  LOVE. 
LOVE,  FRIENDSHIP  AND  GOOD  CHEER. 

Prettily   printed  and  daintily  bound  with   "cameo"   design. 
Each,    50   cents   net. 

By   THOMAS   G.   THRUM,   author   of    "Hawaiian   Folk  Tales" 
STORIES  OF  THE  MENEHUNES. 

Illustrated   by   F.    J.    Arting.     Boards.     50   cents   net. 

By   MARY    H.    KROUT 

PLATTERS     AND    PIPKINS.       Daintily    printed  and 

bound    in    the    style    of    "The    Up-to-Date    Sandwich 
Book."     75  cents  net. 

By    JOSEPH   MILLS    HANSON,    author   of    "The    Conquest   of 
the   Missouri,"    etc. 

FRONTIER   BALLADS.     Cover,  end-paper  design,  and 

illustrations,  by  Maynard  Dixon.  Novelty  binding.  $'lnet 

A.  C.  McCLURG  &  CO.,  Pabiishers,  New  York,  Chicago,  San  Francisco 
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Be  Particular 
With  the  Quality  of  the  Goods  on  Which  You  Place  Your  Name 

Kv$m<<^^ SANFORD  &  BENNETT   j   I  | |  ] 

"AUTO  PEN"        J  UU 

We  Manufacture  Every  Part  of  Every  Pen  We  Sell 

There's  a  big  busi- ness ahead  for  the 

Stationer  who 

buys  his  fountain 

pens  right,  and 
you  can  safeguard 

your  reputation 
and  add  materi- 

ally to  your  profit 
by  featuring 

SANFORD 
and 

BENNETT 

Fountain 

Pens 

Strictly  high- 
grade.  Made  in  a 

variety  of  styles  and 

sizes,  under  any 
imprint    desired. 

Send 
for 

Descriptive 

CATALOG ID 
SE 

and 

ND   TO-DAY. 

Here  are  three  lines 

that  have  'made 

good' — 

THE 'Autopen 

Safety' 

'Gravity 

Stylo' 

and 

'Commercial 

Pen' 

May  we  have  your 

enquiry  for  fuller 
details? 

Send  for  descriptive 

catalogue  and 

SEND    TO-DAY 

Sanford  &  Bennett  Co.,  51-53  Maiden une,  new  york 
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MARSH  FINGER   PADS 
There  is  much  satisfaction  to  be  obtained  from  an  article  which  affords  Convenience. 

Cleanliness  and  Sanitary  Insurance  to  an  Office  man.  Cashier.  Letter  Sorter  or  Press 
Feeder. 

They  fulfil   the  purpose  they  are  intended  for  without  being  moistened  at  the  lips   or 
sponge  cup,  therefore  prevent  transmission  of  germs  to  the  mouth. 

SA1WPLES  FREE  upon  application  to 

MARSH    FINGER    PAD    CO. 
Canadian  Agent.         -         -         270  Durocher  St.,  Outremont.  P.O. 

Auld  Premium  Mucilage 
is  a  product  necessary  to  every  well-regulated 
office.  You  can  do  no  better  for  the  price. 

Write  us  for  quotations  and  samples  before 

placing  your  next  order. 

AULD  MUCILAGE  COMPANY 
WM.  ANGUS,  Manager 

23  Bleury  Street        -        Montreal 

British  America  Assurance  Company 
A.D.    1833 

FIRE  &   MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTORS 

Hon.  Gen  A.  Cox,  President  W.  R.  Brock,  Vice-Prtiidem 
Robert  Blckerdike,  M.P.,  W.  B.  Melkle,   E.  W   Co*.  Geo.  A.  Morrow, 

D.  B.  Hanni,  Augustus  Myers,  John  Hosktn,  K.C.,  LL.D. 
Frederic  Nlcbolls,  Alex.  Lelrd,  James  Kerr  Osborne,  Z.  A.  Ltsh,  K.C. 

Sir  Henry  M.  Pellatt,   E.  R.  Wood. 

W.  B.  Melkle,  Genera/  Manager/  P.  H.  Sims,  Secretary 

CAPITAL        -  ....  $1,400,000.00 
ASSETS   2,162,753.85 
LOSSES  PAID  SINCE  ORGANIZATION       29.833,820.06 

. 

Bailliere,    Tindall  &  Cox, 
8,  Henrietta  Street,  Covert  Garden, 
  LONDON   

MEDICAL  PUBLISHERS  &  BOOKSELLERS 
Libraries  Supplied  with  Bools  on  any  Subject. 
Catalogues   Forwa'ded  Fr»e  on  Application    to 

any  part  of  the  World. 

raph   Oodos 
A  B  C  Code.     5th  Edition.      English        
A   B  CCode.    5th  Edition.     Spanish   
ABC    Code,     4th  Edition         
A  I  Code.       
Morelng  &    Neal  Code   
Bedford-McNIell  Code    
Large  and  small  codes  of  all  kinds.     Send  for  list. 

   $7.00   '•        8.00 

   "        5.00 7.50 
5.00 6.00 

Discount  to  the  trade  only 

AMERICAN    CODE    COMPANY,   83  Nassau   St.,    N.Y.    City 
50 

HIGH  -  CLASS    BRITISH  -  MADE 

STATIONERY 
MANUFACTURED     BY 

Samuel  A.  C.  Todd 
at  his  ARTISTIC  STATIONERY  Works 

26  Bothwell  St.,     GLASGOW  (Scotland) 

"SELECT"  SERIES 

CHRISTMAS  CARDS 

CALENDARS 

BALL  PROGRAMMES 

MENU  and  NAME  CARDS 

ARTISTIC  FOLDERS 

IN  MEMORIAM  CARDS 

Distinguished    by    High    Artistic    Novelty, 
Exquisite    Finish     and     Moderate     Prices. 

SAMPLES    ON    APPLICATION. 

w ESTERN lne»rp»rtUd 1851 

ASSURANCE •  •  •  COMPANY. 

riRE 

AND 

MARINE 

Head  Office— TORONTO,  ONT. 

Assets  over      -      -      $3,570,000 
Income  for  1906,  over     3,609,000 

HON.  QEO.  A.  OOX,  President 
W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 

THE  FACT 
that  we  are  supplying  the  two  largest 

cities  in  America  and  the  U.S.  Gov- 

ernment with  solid  crayons  is  evidence 

that  the  best  and  cheapest  are  made  by 

The  Standard  Crayon  Mfg.  Co. 
Danvers,  Mass. 



88 
BOOKSELLER'    AND    STATIONER 

Wonderland    Stationery 
and  Wonderland  Invitations 

COPYRIGHT 

An  attractive  Cabinet  of  Note  Paper  and  Envelopes 
—9  and  9— with  original  illustrations  by  Sir  John 
Tenniel,  frorr  "Alice  in  Wonderland,"  by  permission 
of  Messrs.  Macmillan  &  Co.,  owners  of  the  copyright. 
The  paper  is  our  "Regent  Linen,"  assorted  three 
favourite  tints,  substantially  boxed  with  top  in  colours. 

%*?-  SIXPENCE 
SpecUl  Terms  for 
Wholesale  Orders 

FULLER  and   RICHARD 
Wholesale  Stationers 

41,  G\  Windmill  Street,    Piccadilly  Circus 
LONDON,  W.,  ENGLAND 

W  printed  after  your<own  photos  by 
rhe  Graphic  Art  Works 

Markert&Sohn,  Dresden-A. 
Our  Specialities  are  : 

PlaHnrype,  Double-Collofype, 
Double-Tone, Colored  Collotype, 
Handrinred.  Albums  and  BooKlers. 

Wholesalers  and  Publishers  please 
apply  For  Free  samples  and  prices. 

Artists'  Materials AND 

School  Supplies  ffvami 
Colors,  Brushes, 

Papers, 

Drawing  Instruments,  etc 

Catalogue  on  Application. 

THE    ART  METROPOLE,    Limited 
149  YONGE  STREET,  TORONTO 

SPENCERIAN 
STEEL  PENS. 

The  Standard  Brand  in  United  States  for 

over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and  correspondents  as 

THE  BEST 
Works  i  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors s  Spencerian  Pen  Co.,  New  York 

;'**%*MyVVVVVVVWVWVl*VWVWWVWWWVWMWWVVW<; 

Macniven  £&  Cameron 
Limited 

Steel,  Gold  and  Fountain 
Pen  Makers  to  the  Trade 

invite  enquiries  from  Canadian  Stationers 
for  samples  and  prices  of  their  manufac- 

tures. Their  list  includes  the  Waverley, 
Pickwick,  Owl  and  other  steel  pens,  Wav- 

erley and  other  Fountain  -Pens  at  various 
prices,  and  they  are  large  makers  of 
imprint  Steel  and  Fountain  Pens  to  the Trade. 

Waverley  Works 
EDINBURGH 

Pen  Factory 

BIRMINGHAM 

\/%^^%^%^\^\^\^%^%^  \ 
»  X  %  V  X  W  W  Tk-%.  W*.  V  *  *  V 

"ROB  ROY" 
PENS 

Sold  by 

All  Stationers 

■n  6d.,  1/-  and 
Gross  Boxes 

HINKS,  WELLS  &  CO, 

This 

series  of  Pens 
is  made  of  the 

same  material,  by  the 
same  tools,  by  the  same 

ofcv  process  and  at  the  same 

works  as  the  series  of  '  Waver- ley' Pens  which  Hinks.Wells  & 
Co.  have  for  30  years  and  upwards 

(prior  to  Sept.,   1901),  manufactured  for 
and  supplied  to  the  Proprietors  thereof. 

BIRMINGHAM,  ENGLAND 

WHEN  ANSWERING  ADVERTISEMENTS 

PLEASE  SAY  THAT  YOU  SAW  THEM  IN 

BOOKSELLER  AND  STATIONER. 
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MONTHLY  RECORD  OF  CANADIAN  BOOKS. 

Continued  From  Page  77. 

Swan,  Annie  S.  The  Mask  of  Gold.  New  edition.  St. 

Cuthbert's  series.     Toronto:  Frowde.     Cloth  35  cents. 
Sweetheart  Dreams  of  Yesterday.  Drawings,  by  Edna 

Longest.  Verses,  by  W.  H.  Nesbit.  Toronto:  Copp, 

Clark,  September.     Cloth,  $2.50'. 
Tales  from  Shakespeare.  Illustrated,  by  Arthur  Rackham. 

Toronto:  Briggs.     September.     Cloth,  $2.50. 

-  Illustrated    edition.      Toronto:    Briggs.      Sep- 
tember.    Cloth,  $1.50. 

Thackeray,  W.  M.  The  Rose  and  the  Ring.  New  edition, 

illustrated  by  Gordon  Browne.  Toronto:  Copp,  Clark. 

September.     Cloth,  $1.00  net. 
Thomson,  J.  A.  Threads  in  the  Web  of  Life.  Toronto: 

Macmillan.     August.     Cloth,  40  cents. 

Twelve  Masters  of  Prose  and  Verse.  Selections,  by  Wil- 

fred Whit  ten.  Portraits,  by  Joseph  Simpson.  To- 
ronto: Musson.     Cloth,  $1.00. 

Vaughan,  Owen.  The  Scout's  Story.  Toronto:  Briggs. 
August.     Cloth,  $1.00. 

Violet  Book,  The.  Arranged  by  Willis  Boyd  Allen.  To- 
ronto :  Musson.     Sept.     Cloth,  $1.00. 

Water  Babies,  The.  Gift  edition.  Toronto:  Briggs.  Sep- 
tember.    Cloth,  $1.50. 

Webling,  W.  Hastings.  An  Interrupted  Golf  Match.  To- 

ronto: Hunter-Rose  Co.    Paper  covers,  15  cents. 

Weyburn,  Cornelia  Morton.  Baby's  Book.  Toronto:  Mus- 
son.    August.     Cloth.  $1.50. 

Where's  Master?  By  Caesar,  the  King's  Dog.  Toronto: 
Musson.     August.     Cloth,  25  cents. 

Wood,  Walter.  The  Secret  Paper.  Sixpenny  edition.  To- 

ronto:    Cassell.    Paper  covers,  15  cents. 

Woolard,  Samuel  Francis.  Dear  Old  Father.  Toronto: 

Musson.    August.    Paper,  50  cents. 

A  Record  of  Recent  Copyrights 
Books  Registered  at  Ottawa  During  the 
Preceding  Month  and   the   Early  Part  of 

the  Present  Month. 

22790.  Canadian  Criminal  Cases.  Vol.  IV  Annotated. 

Edited  by  AY.  J.  Tremear.  Robert  Reid  Cromarty,  To- 
ronto, 10th  Aug. 

22790.  The  Discovery  of  the  Five  Great  Lakes. 

(Book.)  By  Sara  Stafford.  Sara  Stafford,  Port  Arthur, 
Out.,  20  th  Aug. 

22812.  Book  of  Family  Worship.  By  Rev.  William 

D.  Lee.     Rev.  William  D.  Lee,  Waterloo,  Ont.,  24th  Aug. 
22910.  The  Ontario  School  Bookkeeping  Blank  for 

the  Fifth  Form  in  Public  Schools,  Continuation  and  High 

Schools,  and  Collegiate  Institutes.  (Book).  The  Educa- 
tional Book  Co.,  of  Toronto,  Ltd.,  Toronto,  6th  Sept. 

ADVERTISING-  THE   DEPARTMENT   STORES. 

Editor  Bookseller  and  Stationer. — 

I  enclose  you  a  good  story,  showing  the  result  of  hav- 

ing  a  departmental  store's  name  on  school  books.  Since 
they  have  the  contract  for  some  years  they  will  be  grati- 

fied at  the  result  of  the  Department  of  Education  giv- 
ing them  such  a  good  advertising  medium.  The  principal 

of  the  school,  who  also  examined  the  papers  for  the  re- 

cent examinations,  said  that  one  question  in  composition 

was  to  compose  a  letter  to  a  bookseller,  ordering  $4.80 

worth  of  school  hooks,  and  50c  extra  for  express.  The 
town  where  the  school  is  situated  had  2  letters  addressed 

to  its  local  dealer,  a  small  town  nearby  had  .'J,  a  small 
city,  14  miles  away  had  10  and  the  departmental  store 

had  the  balance,  one  hundred  and  thirty-three  letters,  out. 
of  the  148  who  wrote  on  the  examinations.  This  is 

vouched  for  by  the  head  of  the  school,  who  does  not  want 

any  names  mentioned  for  obvious 'reasons,  but  the  story 
is  entirely  correct,  .and  shows  the  result  of  school  hook.-, 
having  certain  names  attached  to  the  books  as  publishers 
and  dealers. 

ONE  OF  THE  EXECUTIVE, 

Bookseller  and  Stationers'  Association. 

WINNIPEG  SHOWINGS. 

Clark  Bros.,  Winnipeg,  are  showing  a  wide  range  of 

handsome  papeteries  of  imported  and  Canadian  made 

stock.  The  leading  lines  are  the  Seneschal,  Canadian  and 

Saxon,  Linen  Lawn,  which  are  having  a  good  sale  in  the 

west.  The  one  quire  box  designs  are  beautiful  and  they 
can  be  displayed  very  artistically  in  the  retail  store.  The 

accompanying  cut  shows  the  Canadian  Lawn  design  which 
is  made  up  in  exquisite  colors. 

NEW  INK  AND  PASTE   LINES. 

The  illustrations  show  some  of  the  new  package 
goods  made  up  for  this  season  by  Thaddeus  Davids  & 
Co.,  New  York.    This  house,  for  which  the  Brown  Bros. 

Ill"  "DAVIDS' _     BRILLIANT      _J 

|teN.ig| 

act  as  agents  in  Canada,  has  attained  a  strong  position 
and  their  o-oods  are  accepted  as  of  the  first  class.  Paste, 

ink  and  marking  ink  are  their  three  main  products. 

Copeland-Chatterson-Crain  Co..  Winnipeg,  are  remov- 
ing their  offices  to  the  new  McArthur  building  on  Portage 

avenue.    E.  F.  Gilmour  is  in  charge  of  the  branch. 
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Patty  Comfort 
Doll  with  a  rubber  body  to 
fill  with  hot  water,  keeping  a 

child  warm  in  train,  automo- 

bile, carriage,  baby  coach  or  bed.  Collapses  to  save  packing 
space.  Light  weight  doll  blown  lull  of  air.  Replaces  hot  water 

bottle  for  children.  A  novel  holiday  gift.  Looks  like  a  doll — 
Feels  like  a  live  baby. 

fiiD     '  D -~.  l»L»  *  i"     Has  also  a  "Rubber  Lining" OF    Cr    IldDDlt  which    holds  a   quart  of   hot 
water.      It  is   well  covered, 

like  a  white  rabbit  with   pink  eyes. 

For  terms  and  complete  information  apply  to 

MISTRESS  PATTY   B.  COMFORT 
183  MAIN  STREET  ANDOVER,  MASS. 

Patented  in  Canada  and  United  States 

J.   TERQUEM    &    CO. 
EXPORT-BOOKSELLERS 

19,  Rue  Scribe,  PARIS,  FRANCE 
Agents  in  Paris  for  leading  Booksellers, 
Public  Libraries  and  Universities  in  Eng- 

land and  tne  United  States  for  the  supply 
of    French    and    Continental    Literature 

BOOKBINDING    of   Every    Grade    a   Specialty. 
Auctions  Attended  To. 

Public 

Special  Service  for  "Out-of-Print  Books"  and  Collections. 

Correspondence  Respectfully   Solicited. 
Terms  and   References   on  application. 

A  new  one— and  a   good  one 

THE  FARMER'S  MAGAZINE The  only  non-technical,  standard  size  magazine  in  the  world 
published  exclusively  for  Farmers. 

The  first  issue  will  appear  early  in  October. 

Published  by 

The  MACLEAN  PUBLISHING  COMPANY,  Limited, 

143  University* Ave.,  Toronto,  Ont. 

A  Modern 
Device 

The   Acme   No.  2    Binder 

This  is  a  machine  that  drives  a  Bat 
staple  that  holds.  It  penetrates  the 
thickest  and  toughest  paper  and  will 
not  tear  the  thinnest.  Easy  and  con 
venient  to  work  and  will  not  get  out 
of  order,  because  it  is  simply  made. 

The  price  is  moderate  and  is  one  of 
the  least  inducements  thai  will  Bell 
it  to  the  busy  office  worker. 

Ask  your  jobbing  house  about  it. 

Acme    Staple  Company,    Limited 

Staples  (No.  1  8)  5,000  in  a  box, 

per  1,000.  30  cents 

112  North  Ninth  St. Camden.  N.J.,  U.S.A. 

HAVE  YOU  TRIED 
THIS 

ONE 
JOHN  HEATH'S   PENS 

Supplied   by    leading   Wholesale 
Houses  in   Toronto  and   Montreal. 

London  (Eng.)  Export  Agency  : 

8  St.  Bride  St.,  London,  E.G. 
0278  TELEPHONE  PEN.  Reg.  in  Canada 

The 

REG: IN  CANADA 

PAPER 

FASTENERS 

SOLD  the  past  YEAR  should 
convince         YOU        of       tteir 

[SUPERIORITY. 
Then  Add    TONE  to    You, 

I  Stationery,  in  the  OFFICE.BANK. 
SCHOOL  or  HOME. 

There  is  genuine  pleasure  in 
their  use  as  well  as  Perfect  Se- 

curity    Easily  pul  on  or  taken 
off  with  the  thumb  and  finger. 
Can  be  used  repealtdly  am 

V'they  always  work-  "     Made  of  brassin  3  sizes.     Put  upin  brass I boxes  of  100  Fasteners  each. 

]  Handsome.     Compact.     Strong.     No  Slipping.  NEVER ! 
All  stationers.   Send  10c  for  sample  box  of  50,  assorted. 

I  Illustrated  booklet  free.     Liberal  discoun  ito  the  trade. 

The  0.  K.  Mfg.  Co.,  Syracuse,  N.  Y.,  U.  S.  A.  To  ib 

75,000,000  "O.K." 

m 
'  iJii, 

ft  is  always  ready  for  use.  Twice  the  size  ot  illustration. 
It  holds  up  to  10  lbs.  in  wall  or  woodwork.  Yourcustomers 
will  appreciate  its  many  good  features,  and  our  advertising 
will  give  the  necessary  assistance  to  mak  e  it    a  good  seller 

ASK   YOUR  JOBBER   OR   WRITE 

THE  MANUFACTURERS  SALES  COMPANY 
(Canadian  Agents  for  August  Goertz  &  Co.,  Newark,  N.J.) 

F.  H.  REID  -  -  4-315  BIRKS  BLDG.,  MONTREAL 
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To  the  customer  in  search  of  youth,  wholesomeness  and   innocent  humor, 
RECOMMEND 

L.  M.  MONTGOMERY'S   CHARMING  ROMANCE 

Kilmeny  of  the  Orchard 
(Now  in  its  sixth  large  edition) 

It  is  proving  at  great  a  success  everywhere  as  did  Miss  Montgomery's  two  previous  delightful  volumes 

Anne  of  Green  Gables'       and      ''Anne  of  Avonlea  " 
u 

2Sih  Printing 

Illustrated  in  color  from  paintings  by  George  Gibbs 

JUST  READY 

15th  Printing 

Cloth,  $1.25 

A    BIG,    NEW    NOVEL    THAT    HAS   SET   EVERY- 
BODY A-TALKING 

The  Lead  of  Honour 
— by  Norval  Richardson 

Bliss  Carman,  the  eminent  poet  and  essayist,  says  :   "This 
is  the  finest  novel   I  have  read  for  years." 

With  frontispiece   in   full    color  from    a    painting  by 
Frank  T.  Merrill        ....  Cloth  $1.50 

A  fine,  new  «dventure  story  by  •  well-known  Canadian  writer 

Comrades  of  the  Trails 
— by  G.  E.  Theodore  Roberts 

"Full  of  dash  and  fervor  .  .  A  veritable  breath  of  the  '  big- 
woods'  blows  through  it,  and  it  will  hold  adventure  and 
nature  loving  readers  spellbound." — Chicago  Record  Herald. 
With  six  full  page  illustrations,  decorative  end  leaves 
and  minor  decorations  by  Charles  Livingston  Bull. 

Cloth,  $1.50 

ORDER    THROUGH    YOUR    JOBBER    OR    FROM 

L.  C.  PAGE  &  COMPANY         publishers         Boson,  Mass. 

Christmas  and  New  Year's  Lines TO  SUIT  ALL 

Children's  Toy  Books IN  NOVELTY  FORM 

To   retail  from  5c.  to  $1.00  each 

Christmas  and  New 

Year's  Folders 
To  retail  from  5c  to  25c  each 

Christmas  and  New 

Year's  Post  Cards 
OVER  100  DESIGNS 

To  retail  from  lc,  two  for  5c,  to 
5c  each 

Private  Greeting  Card  Books 
can  be  secured  on  request 

from 

The  Valentine  &  Sons  United  Publishing  Co. 
LIMITED 

60  Front  Street  West,  TORONTO  Coristine  Building,  MONTREAL 
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Mr.  Frowde's  Special  Fall  Announcements 
Robert  E.  Knowles,  THE  HANDICAP 

A  story  of  a  life  noble  in  spite  of  environment  and  herdity,  and 

a  struggle  against  odds  which  will  appeal  to  all  who  love  the  ele- 
ments of  strength  in  life.  The  handicap  is  the  weight  which  both 

the  appealing  heroine  and  hero  of  this  story  bear  up  under,  and, 
carrying   which,   they   win. 

Cloth.   $1.25 

Other   books    in   constant    demand   by   this   author   arc  : — 
The    Attic   Guest      cloth,  $1.25 

The   Web   of   Time          "         1.25 

The  Dawn   at   Shanty   Bay         "         1-00 

Undertow          '  1-25 

St.   Cuthbert's        "         1-25 

Richard  Dehan,  THE  HOP  DOCTOR 
1th  Canadian  Edition,  cloth  $1.25 

It  begin.',  at  its  best.  An  Englishman  struggling  over  the  South 
African  veldt  in  the  days  before  the  war  with  the  dead  body  of  a 

woman  who  is  not  his  wife  and  the'r  child  of  three,  the  frantic,  mad 
burial  by  the  wayside,  the  man's  death,  the  child's  abandonment  to 
a  horrid    ruffian. 

Then  the  child's  growing  up.  neglected,  beaten,  and  when  woman- 
hood is  approaching  the  worst.  And  then  escape  and  rescue,  the 

gentle   love   of  a  saintly   nun,    the   finding   of   happiness   and   content. 
Next  the  war.  Gueldersdorp  (Mafeking,  or,  maybe,  Kimberky)  is 

besieged.  Outside  are  the  Boers,  slim,  relentless.  Inside  the  cool, 

masterly,  unhistrionic  commandant  and  the  Dop  Doctor — a  great  sur- 
geon,  broken  by  bad  fortune,  bedraggled  by  drink,  finding  his  soul 
again   amid   the   turmoil    and   the   strife. 

Who  touches  this  book  touches  a  man.  I  am  grateful  for  the 

wonderful  thrills  "The  Dop  Doctor"  has  given  me.  It  is  a  novel 
among  a  thousand. — Spectator. 

Billy  Topsail  and  Company 
Uniform     with      "The     Adventures    of 

Billy   Topsail,"    Illustrated.    12mo, 
cloth.  $1.25. 

Another  rousing  volume  of  "The 

Billy  Topsail  Books,"  which  is  brim- 
ful of  the  same  fun  and  courage  and 

thrilling  experiences  as  its  predeces- 
sor. It  is  a  series  of  boyish  adven- 
tures on  the  Coast  of  Newfoundland 

with  the  flavor  of  the  sea  and  all  the 

snap  and  go  that  delights  the  juven- 
ile, mind.  Norman  Duncan  has  the 

real  key  to  the  boy  heart  and  in 
Labrador  he  has  opened  up  a  field 
magnet. c  in  its  perils  and  thrills  and 
endless   excitements. 

BILLY  TOPSAIL 
^COMPANY 

LIESTOCKING 
IN  INDIA 

WINIFRED  HESTON'S  v.vid  pictures  of  real  life  in  India  to-day. 

A  BLUESTOCKING  IN  INDIA  by  Winifred  fleston,  M.D. 
12mo..  Cloth,  net  $1.00 

So  full  of  humor  and  lightness  are 
these  letters  from  India  that  one 

would  never  dream  of  calling  the  au- 

thor a  "bluestocking."  A  remarkably 
facile  I  en  makes  the  pine  woods  of 
the  Himalayas  and  the  intense  heat 
of   the   plains   very  real   indeed. 
As  a  graphic  description  of  India 

and  Indian  life-to-day,  both  European 
and  native,  the  book  is  almost  un- 
surpassed. 
"A  delightfully  feminine  touch,  a 

facile  pen  and  an  experience  abound- 

ing in  human  interest,  all  who  en- 

joyed the  "Lady  of  the  Decoration" 
will    welcome   this    book." 

VHNIFMD  KESTON  MO 

William  de  Morgan,  AN  AFFAIR  OF  DISHONOUR 
Cloth  $1.25 

These  De  Morgan  novels  are  the  very  best  things  in  fiction  since 
Dickens  and  Thackeray.  Many  Editors  and  Reviewers  have  described 
Joseph    Vance   as  the  first   really   great  novel   of  the   20th   Century. 

Other  novels  by  De  Morgan  are  : — 

It   Never  Can  Happen   Again     cloth,  $1.25 

Joseph   Vance         ••         1.25 
Alice    for    Short          '•      ■  1.25 
Somehow  Good        ■•         1.25 

W.  J.  Locke,  SIMON  THE  JESTER 
Cloth.    Illustrated.   $1.25 

New  York  Globe  :  "Thank  heaven  for  Lock--  !  He  is  one  of  the 

blithest  spirits  in  modern  fiction,  and  revives  one's  drooping  faith  in 
the  art.  "Simon  the  Jester"  is  as  good  a  story  as  Mr.  Locke  has 

written." 

Chicago  Tribune  :  "Vivacious,  discerning,  epigrammatic,  wittyl 

and   altogeth'  r   delightful." 
American  Magazine  :  "Pull  of  wit  and  action  and  life,  with  all 

the  charm  of  the  author's  famous  "Septimus"  and  more.  The  char- 
acters are  all  out  of  the  ordinary  and  splendidly  depicted,  and  the 

end  is  an  artistic  triumph — a  fitting  climax  ior  a  story  that  is  full 

of  charm  and  surprise." 

The  following  tales  by   Locke  are' steady  sellers   year  after  year: — 
Septimus      $1.25 
The    Beloved    Vagabond         1.25 
Morals   of    Marcus    Ordeyne         1.25 
Idols      1.25 
At   the    Gate  of   Samaria         1.25 

Where   Love  Is     *   ,      1.25 

Corra  Harris,  A  CIRCUIT  RIDER'S  WIFE 
Cloth,   Illustrated,   $1.25 

In  this  "book  the  wife  of  an  itinerant  Methodist  preacher  tells  the 
story  of  his  life,  and  of  hers,  for  thirty  years  on  a  Southern  circuit. 
It  is  a  wonderful  story  of  life  among  a  crude  people  intensely  in 
earnest  about  the  salvation  of  their  souls.  Perhaps  they  were  unfair 

to  (lod,  uncharitable  to  man  and  a  little  hypocritical  toward  them- 
scl.'es.  but  after  all,  they  were  tremendously  in  earnest,  and  in  these 
modern   days,    moral   earnestness   is   sadly    lacking. 

For  thirty  years  this  preacher  and  his  wife  ministered  to  tne 

souls,  minds  and  bodies  of  these  Southern  Methodists.  The  wife  her- 
self was  a  worldly  girl,  but  she  sympathized  with  the  humanity  in 

which  she  found  herself,  and  she  loved  her  husband.  And  in  a  sort 

of  way  she  was  religious,  even  if  not  in  the  old-fashioned  Methodist 
way.  She  relates  with  quaint  humor  and  keen  insight  her  experiences 

in  many  churches  with  many  families.  Her  comments  on  her  hus- 
band, though  loving,  are  as  fair  and  impartial  as  her  judgments  of 

other  people.  Every  now  and  then  she  brings  you  up  with  a  start  bv 

some  keen  spiritual  insight,  or  some  telling  epigram,  strange  spirit- 
ual ideas,  quaint  little  heresies,  grotesque  sentiments,  sometimes 

cynical    and   always   interesting. 

Wilfred  T.  Grenfell 

DOWN  TO  THE  SEA 

Illustrated,    12mo..    cloth    net   $1.00. 

Another  collection  of  Dr.  Grenfell's 
fascinating  stories  of  Labrador  life. 

'"Tis  Dogged  as  Does  It,"  "Danny's 

Deliverance,"  "The  Optomist."  "A 

Story  of  Labrador,"  "A  Perilous 

Voyage,"  "Those  Sermons,"  "Who 
Wouldn't  be  a  Missionary."  "A  Phy- 

sician   in    the    Arctic." 

t-     W1LFR£D  . 
T 

CRENFEU. 

Canadian  Branch:        25  Richmond  St.  W.,        TORONTO 
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ALSTON    RIVERS'   LIST  FOR   AUTUMN   PUBLICATION 

Fiction 
PERPETUA  :  OR  THE  WAY  TO  TREAT  A  WOM\N 

By  DION  CLAYTON  CALTHROP,  Author  of  "Everybody's  Secret,"  "Tinsel  and  Gold,"   Etc. 
Ready  about  December  or  early  in  igi  i. 

BRACKEN 

By  JOHN  TREVENA,  Author  of  "Furze  the  Cruel,"   "Heather"  and  "Granite."     Ready  about 
September  30. 

THE  UNBALANCED  SCALE 

By  A.  S.  M.  HUTCHINSON,  Author  of  "Once  Aboard  the  Lugger—."     Ready  about  November  1. 

DIVES  AND  SON 

By  ERNEST  DAVIS,   a  new  and  promising  Author.     Ready  early  in  September. 

IMPORTANT — All  Alston   Rivers    novels  are  issued  in    special  cloth  and  paper  bindings  for  export   to  Canada  and  the 
Colonies.       Please  send  /or  prices  and  terms. 

General  Literature 
on  the  wool  track 

By  C.  E.  W.  BEAN.      With  8  full-page  plates.        Now  ready.      5s.  od.   net.       A  delightful  work, 
dealing  with  Wool  and  its  production. 

SEYMOUR  HICKS :  twenty-four  years  of  an  actor's  life 
By  HIMSELF.     With  Frontispiece.     Ready  in  October.      2s.  6d.  net.      Order  now. 

LONDON:      ALSTON  RIVERS,  LIMITED,  21-22  BROOKE  STREET,  HOLBORN  BARS,  EC. 

IMPORTANT  NEW  FICTION 
Strong  and  most  attractively  bound,  each     -     -     $1.25 

HAWTREY'S  DEPUTY 
HAROLD  BINDLOSS. 

Fully  Illustrated. 

In  this  his  latest  novel,  Mr.  Bindloss  further 
justifies  his  right  to  be  regarded  as  the  successor 
of  Mr.  Henry  Seton  Merriman.  His  style  is  dis- 

tinctly similar,  but  at  the  same  time  the  writing 
is  too  free  and  natural  to  admit  of  the  faintest 

suggestion  of  copying. 

THE  DOOMED  CITY 

JOHN  R.  CARLIXG. 
Fully  Illustrated. 

A  powerfully  interesting  romance  of  Jerusa- 
lem in  the  days  of  Titus. 

A  DUAL  RESURRECTION 
BERTRAM  MITFORD. 

Fully  Illustrated. 

Another  of  this  author's  inimitable  stories  of 
South  Africa. 

THE  PEER  AND  THE  WOMAN 
E.  PHILLIPS  OPPENHEIM. 

Fully  Illustrated. 

"One   of  the   most   effective   novels   that   we 

have    had    from    Mr.    Oppenheim's    pen." — The Newcastle  Chronicle. 

THE  PRINCE  OF  THIS  WORLD 

JOSEPH  HOCKING. 
Fully  Illustrated. 

"A  strong  knowledge  of  human  nature,  for 
which  Mr.  Hocking  is  famous,  is  well  portrayed 
in  the  pages  of  this  novel,  in  conjunction  with 
the  interesting  nature  of  the  plot,  renders  it  par- 

ticularly successful.  The  book  will  be  appre- 

ciated by  novel  readers." — The  Financial  Times. 
THE  WHITE  BRIDE 

FRED  M.  WHITE. 
Fully  Illustrated. 

One  of  this  popular  author's  most  mystifying and  exciting  crime  stories. 

WARD,  LOCK  A  CO.,  Ltd.,  s^bounryescq''  —  MELTBo°Ruo^and 
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SCOTSMEN  IN  CANADA 
ARE  WORTH   CATERING  FOR 

They  are  good  buyers  of   books,  especially  Scottish  Books 

IT  WILL  PAY  YOU  TO  STOCK 

SCOTLAND'S  WORK  AND  WORTH 
AN  UP-TO-DATE  AND  POPULAR  STUDY  OF  SCOTLAND  AND  SCOTSMEN 

The  Dominion  Presbyterian  says — "We  trust  that  some 
means  may  be  found  of  spreading  this  history  of  Scotland 
throughout  our  land.  A  marvel  of  cheapness,  it  is  full 

of  interest  and  inspiration." 

AND   BOOKS  ON 

Scottish    History,    Biography,     Topography,    Martyrs     and    Covenanters,    Fiction, 
and  Miscellaneous  Scottish  Subjects. 

PUBLISHED   BY 

OLIPHANT,  ANDERSON  &  FERRIER 
100  Princes  Street,  EDINBURGH,  and  at  LONDON 

Maggs  Brothers 
109  Strand,  London,  England 

CABBY  ONE  OF  THE  LARGEST   VXD 
CHOICEST  STOCKS  IN    ENGLAND  OF 

Jf  tne  anb  3&are 

©oofe£,  Qrmt£ 
ana 

Qutograpfjs; INCLUDING  A  VERY  FIXE  SELECTION  OF  AMERICANA 

Catalogues  in  each  section    (many   illustrated)   regularly  issued 
and  sent  post  free  on  application 

Canadians  visiting  England  are  invited  to  call 

SPECIALTY 

The  Rarer  and  Finer  Books,  Prints  and   Autographs  ap- 
pealing especially  to  the  Connoisseur,  Collector 

,  and  Antiquarian. 

Customers'  "desiderata"  searched  for  and  reported free  of  charge. 
GENERAL   JAMES  WOLFE 

Maggs  Brothers  will  always  gladly  purchase    items  or  rarity  and  interest 



BOOKSELLER    AND    STATIONER, 95 

Musson  s  Fall  Fiction 
Freebooters   the  Wilderness 

by   Agnes   Laut 

Cloth  $1.25 

A  powerful  novel  of  the  north-west  as  it 

is  to-day. 

Max   . 
by  Katherine  Cecil  Thurston 

Cloth  $1.50 

Emotions  of  the  deepest  sort  are  woven 

into  a  plot  so  amazing"  that  perhaps  no 
other  writer  could  handle  it  so  success- 
fully. 

The  Caravaners 

by  the  Author  of 

"ElizabethandHer  German  Garden" 

Cloth  $1.25 

A    tale    of    a    caravan    tour 

through  the  English  country- 

side, and  much  after  the  fash- 

ion of  "  Three  Men  in  a  Boat." 

The  Rosary 

by  Florence  Barclay 

Cloth  $1.25 

Now    in    its    120th    thousand, 

and    the  best  selling  book   of 

the  year. 

Enchanted  Ground 

An    episode    in    the    life  of 

a  young  man. 

by  Harry  James  Smith 

Cloth  $1.25 

Letters  to  My  Son 
Anonymous 

Cloth  $1.00 

The  most  purely  idyllic  and  the  tenderest 
tribute  to  motherhood  ever  put  into  words. 

The  Motor  Maid 

by  C.  N.  and  A.  M.   Williamson 

Cloth  $1.25 

A  Marriage  uthdeer  Terror 
by  Patricia  Wenhvorth 

Cloth  $1.25 

This    is  the    Melrose    250   guinea    prize 
novel. 

Derby  Day  in  the  Yukon 
and  other  poem?. 

by    Yukon   Bill 

Cloth  $1.00 

Bill  does  not  give  a  particularly  flattering 
account  of  himself,   and   he  can  swear  a 

little  and  talk  the  Yukon  slang    as  if  it 

were    the    only    form  of  speech    he   ever 
knew. 

The  Musson  Book  Co.,  Limited,   -   Toronto 
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FALL 

ANNOUNCEMENTS 

OF  NEW  AND 
FORTHCOMING   PUBLICATIONS 

RUDYARD  KIPLING'S 
=New   Book= 

REWARDS  AND  FAIRIES 
Cloth,  $1.50 

J.  A.  R.  WYLIE 

•The  Rajah's  People"  -  $1.25 
(The   Novel  of  1910) 

JAMES  LANE  ALLEN 
'The  Doctor's  Christmas  Eve"     $1.25 

(By  the  author  of 

"The  Choir  Invisible") 

R.  W.  CHILD 

'Jim  Hands"  ...         $1.25 
(A  veritable  David  Harum) 

S.  R.  CROCKETT 

'Love's  Young  Dream"         -  $1.25 

(Author  of  "The  Raiders") 

MR.    INGLESIDE 
BY 

E.  V.  Lucas 
Author  of  "Over  Bemerton's,"  etc. 

Cloth       -  $1.25 

In  this  story  the  reader  will  appreciate 
more  strongly  than  ever  the  intimate 

quality  of  Mr.  Lucas'  art. 

Special  cover  design  by 
A.  A.  TURBAYNE 

A   Notable    Book 
The 

Autobiography 

of 

COLDWIN    SMITH 
Edited  by 

ARNOLD  HAULTAIN 

Illustrated— Price   $3.00  net 

The  present  volume  of  reminiscences 
is  filled  with  material  of  unusual  inter- 

est, for  it  contains  many  of  the 
thoughts  of  this  master  mind  which 
have  never  before  been  published 

BURNING  DAYLIGHT 
BY 

Jack  London 
Author  of  "Sea  Wolf,"  etc. 

Illustrated  -  $1.25 

In  this  brilliant  novel  Mr.  London 

presents  a  new  phase  of  the  love  of 
man  for  woman,  and  shows  in  the  end 
it  was  the  only  master  Burning  Day- 

light acknowledged. 

Leather,  $1.50 
(Pocket  Edition) 

JACK  LONDON 
"When  God  Laughs"       -         -     $1.25 

(Twelve  Short  Stories) 

MABEL    OSGOOD 

WRIGHT 
"Princess  Flower  Hat"  -  $1.25 

(Written  in  the  Author's  usual charming  manner) 

CLARA  LAUGHLIN 
"Just  Folks"         -         -         -         $1.25 
(Full  of  the  heart  throbs  of  real  life) 

ALGERNON 
BLACKWOOD 

"The  Human  Chord)         -         -     $1.25 
(Author  of  Jimbo) 

THE  DOCTOR'S   LASS 
BY 

E.  C.  Booth 
Author  of  "The  Cliff  End" 

Cloth   $1.25 

A  novel  of  intense  human  interest  that 

will  appeal  to  all  classes  of  readers. 

The  Macmillan  Co.  of  Canada,  Limited,  Toronto 
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SOME  OF  OUR  NEW   FALL   BOOKS 

FICTION 

SIR  GILBERT  PARKER CUMNER'S  SON 
Cloth,   $1.50 

A  collection  of  short  stories  mostly  set  in  the  Islands  of  the  South  Sea 
under  British  dominion. 

OWEN  JOHNSON THE  VARMINT 
Illustrated,  $1.25 

A  story  of  school  life.     As  a  serial  in  the    "  Saturday  Evening  Post  "it  has been  an  immense  suceess. 

WILLIAM  LE  QUEUX LYING  LIPS 

Cloth,  $1.25 
In  this  novel  the  reader  will  at  once  find  himself  plunged  into  a  most  re 

markabie  aud  enthralling  mystery. 

E.  V.  LUCAS 
Cloth,  $1.25 

Another  leisurely  novel  of  London  life. 

MR.  INGLESIDE 

GEORGE  MEREDITH  CELT  and  SAXON 
Cloth,  $1.25 

Is  a  story  of  English  life  in  town  and  country  to-day,  turning  particularly  on 
certain  divergencies  of  race,  and  worthy  to  rank  with  his  greatest  work 

H.  RIDER  HAGGARD      QUEEN  SHEBA'S  RING 
Cloth.  $1.25 

The  scene  is  laid  in  Northern  Central  Africa,  where  an  ancient  city  is  pos- 
sessed by  a  mysterious  tribe,  descended  from  Abyssinian  Jews. 

CHARLES  KLEIN  and  JOHN  MARSH'S 
ARTHUR  HORNBLOW  MILLIONS 

Cloth,  Illustrated.  $1.25 
Deals  with  the  delays  of  the  Law,  corrupt  lawyers,  the  mockery  of  Justice 

and  also  with  a  peril  few  of  us  realize  is  right  here  in  our  midst 

RIDGWELL 
CULLUM 

THE  TRAIL  OF 

THE  AXE 
Cloth,    $1.25 

Another  rollicking  tale  of  Western  Canada,  and  fully  bears  out  this  author's reputation. 

MOLLY 
MAKE-BELIEVE 

Price,  $1  00  net 

Not  a  bit  like  an  ordinary  love  story,  any  more  than  Mol'y  is  like  an  ordinary 
girl— and  Molly  is  the  daintiest  wisp  of  a  sprite  put  into  a  book  in  many  a  day. 

ELEANOR 
HALLOWELL  ABBOTT 

Full-page  Pictures  by  Walter  Tittle. 

MAURICE 
LEBLANC 

THE 
HOLLOW  NEEDLE 

Illustrations  in  Color  by  J.  W.  Robson.         Cloth,  $1.25 
M.  Leblanc  proves  his  quality  afresh  in  this  new  record  of  his  famous  char- 

acter ;  it  shows  the  same  irresistible  Lupin  tin  love  this  time),  but  it  is  utterly 
different  to  all  the  other  tales. 

MAY  SINCLAIR THE   CREATORS 

Illustrations  by  Arthur  I.  Keller.         Price,  $1.25 
A  strong  story  of  London  life,  literary  people  being  among  the  chief  characters 

SOMMERVILLE  and  NEW 
ROSS  SPORTING  STORY 

Cloth,  $1.25 

MAARTEN  MAARTENS    HARMAN  POLS 
Cloth,   $1.25 

KATHARINE  THE  HOUSE 
TYNAN  OF  THE  SECRET 

Cloth,  $1.25 

JUVENILES 
L.   FRANK 

BAUM 
THE   EMERALD 

CITY  OF  OZ 

16  full-page  Pictures  in  four  colours  and  green  bronze,  100  black- 
and-white  Illustrations.      Uniform    in    size   with  the  other  Baum 

books.  Bound  in  cloth,  pictorial  inlay.  Stunning  Jacket. Price,  $1.25 

Mr.  Baum  is  the  most  inventive  writer  of  fairy  tales  in  all  the  world  tu-day. 

GRACE  DUFFIE 
BOYLAN 

YAMA 
YAMA  LAND 

An  Extravaganza  in  Book  Form  for  Children  with  wonderful  Pic- 
tures in  many  colours,   by  Edgar  Keller.      Large  octavo,  bound  in 

fine  cloth  with  a  striking  coloured  picture  Inset.     Pictorial  Jacket 
in  colors.     Price,  $1  25 

To  those  thousands  upon  thousands  who  have  witnessed  a  performance  of 
"  The  Three  Twins,''  which  has  played  more  than  600  consecutive  times  in  the 
City  of  New  York  alone,  the  basic  idea  of  "  Yuma  Yama  Land  "  as  an  extra- 

ordinary children's  story  will  lie  perfectly  plain 
CAPTAIN 

BRERETON 
THE  GREAT 

AEROPLANE 
A  Tale  of  Adventures  in  mid  air.       Illustrated  bv  Fdward  S. 

Hodgson.     Cloth  extra,  olivine  edges.     $1  50 

CAPTAIN  BRERETON   INDIAN  AND  SCOUT 
A  Tale  of  the  Gold  Rush  to  California.      Illustrated  by  William 

Rainey,  R.I.     Cloth  extra,  olivine  edges,  $1.25 

E.  KEBLE         The  Boy's  Book  of  Sports,  Past- 
CHATTERTON  times,    Hobbies    and 

Amusements 

Handsome  cloth  gilt  and  gilt  top,  with  special  cover  design,  and 
many  illustrations  specially. drawn  for  the  book-    $1.25 

ALFRED  H. 
MILES 

THE  SWEEP  OF 
THE  SWORD 

Being  a  Battle  Book  for  Boys.      Edited  by  Alfred  H.  Miles.      With 
a  Preface  by  a  well-known  Military  Leader.     Fully  Illustrated Cloth,  $1.50 

The  AirsHip  Boys'  Series 
H.  L.  SAYLER    NEW  BOYS'  BOOKS  OF ADVENTURE 

Price,  $1.00  each 

I.  THE  AIRSHIP  BOYS; 
Or,  The  Quest  of  the  Aztec  Treasure 

II.  THE  AIRSHIP  BOYS  ADRIFT  ; 
Or,  Saved  by  an  Aeroplane 

III.  THE  AIRSHIP  BOYS  DUE  NORTH  ; 
Or,   By  Balloon  to  the  Pole 

IV.  THE  AIRSHIP  BOYS    IN    THE    BARREN 
LANDS;  Or,  the  Secret  of  the  White  Eskimos 

LILIAN  GASK  Folk  Tales  from  Many  Lands 
Eight  Illustrations  in  color  by  Willy  Pogany.  Cloth  Gilt,  $1.50 
A  delightful  Fairy  Book,  produced  in  a  most  artistic  manner.  The  color 

illustrations  and  text  illustrations,  as  well  as  the  stories,  are  sure  to  interest 
every  child. 

GERALD  YOUNG       The  Witch's  Kitchen;  Or,  The India  Rubber  Doctor 

Eight  lllustralions  in  color  and  numerous  text  illustrations  by 
Willy  Pogany.     Cloth  gilt,  gilt  top.     $150 

A  Fairy  book  telling  of  witches  on  broomsticks,  shadows  on  the  wall,  jack- 
daws, and  many  other  interesting  characters. 

W.  M.  THACKERAY THE  ROSE  AND 
THE  RING 

With  Frontispiece  in  colors,  and  44  illustrations  by  Gordon 
Browne.     Damy  8vo.     $I.OO  net 

Thackeray's  masterpiece  for  children  with  such  an  artist  as  Goidon  Browne 
needs  no  further  recommendation. 

THE  COPP,  CLARK  COMPANY,  LIMITED 
Publishers TORONTO 
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A    SENTIMENTAL    JOURNEY    THROUGH 
FRANCE  AND  ITALY 
By  LAURENCE  STERNE 

With  twelve  Illustrations  faithfully  reproduced  from  Water 
Color  Drawings  by  Everard  Hopkins.  Ordinary  Edition  in 

Crown  4to,  10s.  fid.  net.  Kdition  de  Luxe,  signed  by  the  Ar- 
tist, in  Demy  4to,  lils.  net.  The  publishers  are  convinced  that 

here  they  are  giving  to  the  public  the  final  memento  of  the 
best    work    of    imaginative    fiction    of    the   eighteenth    century. 

THE  SAGAS  OF  OLAF  TRYGGVASON  AND 
HAROLD  HAARDRAADA 

Rendered  into  English  from  the  Norse  of  Snorre  Sturlason, 
with  Illustrations  by  leading  Norwegian  Artists,  and  specially 
printed   on   Handmade   Paper.    Small   Quarto,   12s.  6d.   net. 

RECOLLECTIONS  OF  A   SCOTTISH  NOVELIST 
By  Mrs.  L.  B.  WALFORD 

Author  of  'Mr.  Smith,"  "The  Baby's  Grandmother,"  &c, 
with  a  number  cf  portraits  and  other  illustrations  10s.  fid. 

net.  Bright  and  vivaciot  s  reminiscences  by  a  well-known 
Novelist.  Humorous  and  Discursive,  these  Recollections  show 
us  Scottish  character  at  its  best. 

THE  TRUTH  OF  RELIGION 
By  RUDOLPH  EUCKEN 

"Nobel"  Prizeman  for  Literature,  author  of  "Life  of  the 
Spirit,"  etc.  Translated  by  Rev.  Dr.  Moffatt.  Contents  : — 
Part  I. — Introductory.  The  Epoch  Making  Significance  of  the 
Religious  Crisis.  Part  II. — The  Fundamental  Basis  of  the 
Universal  Religion.  Part  III. — The  Opposition  to  Religion. 
Part  IV.— The  Religion  that  is  Religion.  Part  V.— Christianity 
and  Modern  Life. 

New  Volumes  in  Crown  Theological  Library 

THE  CONSTITUTION  AND  LAWS  OF  THE 
CHURCH  IN  THE  FIRST  TWO  CENTURIES 

By  ADOLF  HARNAC.     Translated  by  F.  L.  POGSON .'s.  NET. 

Contents.  Chapter  I.— The  Primitive  Community  of  Jew- 
ish Christianity.  Chapter  II.— The  Gentile  Christian  Commu- 

nitis— Early  History— Officials— Documents.  Chapt-  r  HI.— Ig- 
natius— The  Episcopate — Social  Communities.  Chapter  IV. — 

Clergy  and  Laity — The  Ecclesiastical  Orders— Church  Law- 
Constitution   of   Heretical    Societies — Synods. 

THE  SCIENTIFIC   STUDY  OF   THE    NEW 
TESTAMENT     By  Dr.  R  K  TTEL 

Its  principal  results  and  their  bearing  upon  Religious  In- 
struction. With  six  plate;  and  ten  sketches  in  the  text.  5s. 

net.  To  enable  teachers,  particularly  those  in  the  public 
schools,  to  keep  abreast  with  the  advance  of  religious  thought 
and  scientific  research.  Dr.  Kittel  was  specially  commissioned 
by  the  Government  to  dvliver  this  course  of -lectures.  He 

was  commissioned  as  the  recognized  leader  of  scientific  theo- 
logians. 

New  Volumes  in  Theological  Translation  Library 

THE  OLD  TESTAMENT  IN  THE   LIGHT 
OF  THE  EAST 

By  Alfred  Jeremias,  Professor  of  Old  Testament  History 
at    Leipzig.     With    many    illustrations.    Two    vols.    25s.    net. 

New  Volume  of 

PFLEIDERER'S   PRIMITIVE    CHRISTIANITY 
Primitive  Christianity  Vol.  III.,  by  Otto  Pfleiderer,  Pro- 

fessor of  Practical  Theology  in  University  of  Berlin.  Vols.  I. 
and   II.    ready.    10s.  6d.    net   each. 

WORKS  BY  REV.  L.  P.  JACKS,  M  A. 
Editor  of  the  Hibbert  Journal,  and  Dean  of  Manchester 

College,  oxford 

THE  ALCHEMY  OF  THOUGHT  and  Other  Essays 
By   L.   P.    Jacks,    Editor    of   The   Hibbert    Journal.    To   be 

ready    in    Autumn. 

MAD  SHEPHERDS  and  Other  Human  Studies 

Crown   8vo.,    4s.  fid.    net.     "It   seems   to   contract   after   you 
have   road    it    into   an    intense  and   powerful    lyric   full    of   the 

spirit  of  poetry." — Times. 

WORKS  BY  DR.  JOHN  HUNTER: 
GOD  AND  LIFE 

These  discourses  contain  the  essence  of  Dr.  Hunter's 
thought  on  the  relationship  of  God  and  Man  as  interpreted 
by  the  Christian  Religion,  although,  like  all  his  finest  pulpit 
utterances,  th'_y  are  undogmatic  in  form.  Delivered  for  the 
most  part  in  his  own  church,  and  re-delivered  in  churches  of 
various  denominations  in  Great  Britain  and  America.  To  be 
ready  in  Autumn.  Price  5s.  net. 

DE  PROFUflDIS  CLAMAVIand  Other  Sermons,  5s.  net 

THE  COMING  CHURCH,  Is.  6d.  net. 

FIRST  PRINCIPLES 
By  HERBERT  SPENCER 

Cheap  and  Popular  Edition  in  Two  Volumes.  Small  Demy 
8vo.,    240    pages   each.      s.    net    per   volume. 

READY.    The  Moor  house  Lectures,  19  0 

THE  EPHESIAN   CANONICAL  WRITINGS 
By  Arthur  Vincent  Green.  M.A.  (Melb.).  LL.D.  (Syd.), 

Bishop   of  Ballarat.    Crown  8vo.,   5s.   not. 

THE  SEASONS:  An  Anthology 
A  Collection  of  Poetry  from  many  sources.  Edited  by 

Lewis  Melville,  author  of  a  "Life  of  William  Beckford,"  &c. 
A    dainty    volume.     Suitable   for   presentation.     About   3s.  6d. 

ROCK  GARDENS  :    How  to  Make  and  Main- 
tain Them.    By  lewis  b.  Meredith 

With  Introduction  by  F.  W.  Moore.  M.A.A.L.S.  Ready. 

Demy  8vo..  with  plates,  7s.  Cd.  net.  "A  thoroughly  practical 
Book." — Times. 

BRITAIN    B  C.      By  HENRY  SHARPE 
As  described  in  Classical  Writings,  with  an  enquiry  into 

the  position  of  the  Cassiterideu  and  Thule.  and  an  attempt 
to  ascertain  the  Ancient  Coast  Line  of  Kent  and  East  Sussex. 
Demy  8vo.   cloth.    About   5s. 

STERNE  :    A  Study 
By  WALTER  SICHEL 

With  Portraits  and  "The  Journal  to  Eliza."  Demy  8vo. 
Cloth,   8s.  fid.   net.     "On-  its   matter  alone  it   deserves   a   placv. 
It    is  a  sound,    an  admirable  piece  of  criticism   The  book    is 

sober,  just,   penetrating,   illuminating." — Times. 
"A  study  conspicuous  for  luminous  and  balanced  judg- ment. ' ' — Athenaeum. 

THE   RING  OF  POPE  XYSTUS 

Translated  from  the  Original  Greek  by  F.  C.  Conybeare, 

M.A.  Cloth.  4s.  6d.  net.  "Before  us  as  we  read  there  rises 
up  a  man  of  wide  experience,  as  devout  as  he  is  humorous, 

as  many-sided  as  he  is  single-minded  .  .  .  The  greatest  inter- 
est of  this  book  lies  in  the  modern  attitude  of  the  compiler. 

It  is  not  argument  but  intuition  which  appeals  to  him — 'Con- 

cerning God  say  naught  thou  hast  not  learned  from  God.'  " 
— Spectator  Article. 

Williams  &  Novate,    14  Henrietta  Street,  Covent  Garden,    Loildoi),    W.C. 
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WATTS  QL  co/s  list 
Reidy  September  26 

Christianity  and  Mythology.     By  J.  M.  Robertson,  M.P.  Cloth,  500 
pp.,  5s.  net.     \.  new  and  cheaper  edition  of  this  searching  study  of  Christian  origins. 
The  work  has  been  thoroughly  revised,  and  much  expanded. 

Ready  October  24 
The  Rise  &  Influence  of  Rationalism  in  turope.  By  W.  E.  H. 
Leeky.  The  copyright  of  this  famous  work  will  expire  in  October,  and  it,  will  be  in- 

cluded in  the  H  l'.A.  Cheap  Reprint  Series.  It  will  make  two  volumes  of  176  pp. 
each,  and  they  will  both  be  issued  on  the  same  date  at  6d.  each  ordinary.  The  com- 

plete work  will  also  be  supplied  in  one  volume,  stout  paptr  cover,  with  portrait  as 
frontipiece,  at  Is.  net,  and  in  cloth  at  Is.  fid.  net. 
Himtory  of  Anthropology.  By  Professor  A  C.  Haddon,  M.  A.,  Sc.  D., 
F.R.S.     Cloth,  160  pp.,  with  Illustrations,  Is.  net. 
History  of  New  Testament  Criticism.  By  F.  C.  Conybeare,  M.A. 
Cloth,  160  pp.,  with  illustrations.   Is.  net. 

The  R.P.A.  Annual  for  1911.  Containing  contributions  by  Professor  Ed- 
ward Westermarck.  Sir  Hiram  Maxim,  J  M  Robertson,  M.P  Joseph  McCabe,  Rev. 

R.  Roberts,  Dr.  F  C.  Conybeare,  A.  W  Benn,  P.J.  Gould,  Dr.  Charles  Callaway,  Uua- 
tav  Spiller,  and  others.    80  pp  ,  paper  cover,  fid.  net ;  cloth,  Is.  net. 

R.P.A.  Sixpenny  Reprints 
1.  HUXLEY'S  LECTURES  AND  ESSAYS. 
2.  THE  PIONEERS  OF  EVOLUTION.     By   E.  Clodd. 
3.  MODERN   SCIENCE   AND   MODERN   THOUGHT. 

By  Samuel  Lain"-.     With  illustrations. 
4.  -LITERATURE  AND  DOGMA.    By  M.  Arnold   

.-).     THE    RIDDLE    OF    THE    UNIVERSE.      By    Ernst Haeckel. 

G.     -EDUCATION:    INTELLECTUAL,    MORAL,    AND 
PHYSICAL.    By  Herbert  Spencer. 

7.  THE  EVOLUTION  OF  THE  IDEA  OF  GOD.     By 
Grant  Allen. 

8.  HUMAN  ORIGINS.     By  Samuel  Laing. 
9.  SERVICE  OF  MAN.    By  J.  Cotter  Morison. 

10.  TYNDALL'S  LECTURES  AND  ESSAYS. 
11.  THE   ORIGIN  OF   SPECIES.     Bv  C.  Darwin. 

12.  EMERSON'S   ADDRESSES  AND   ESSAYS. 
13.  ON  LIBERTY.     By  John  Stuart  Mill. 

14.  *The  STORY  OF  CREATION.     By  E.  Clodd. 

15.  *AN  AGNOSTIC'S  APOLOGY.     By  Sir  L.  Stephen. 
16.  LIFE  OF  JESUS.     By  Ernest  Kenan. 
17.  A  MODERN  ZOROASTRIAN.    By  S.  Laing. 
18.  AN  INTRODUCTION  TO  THE  PHILOSOPHY  OF 

HERBERT  SPENCER.    Bv  Prof.  W.  H.  Hudson. 

19.  THREE  ESSAYS  ON  RELIGION.     By  J.  S    Mill. 
20.  CREED  OF  CHRISTENDOM.     By  W.  R.  Greg. 
21.  THE  APOSTLES.     Bv  Ernest  Renan. 

22.  PROBLEMS  OF  THE  FUTURE.    By  S.  Laing. 
23.  WONDERS  OF  LIFE.     By  Ernst    Haeckel. 

24.  JESUS  OF  NAZARETH.  '  By  Edward  Clodd. 
25.  *GOD  AND  THE  BIBLE.     By  Matthew  Arnold. 
2(i  and  27.     —THE  EVOLUTION  OF  MAN.     By   Ernsi 

Haeckel. 

28.  HUME'S  ESSAYS. 

29.  HERBERT   SPENCER'S   ESSAYS.      (A    selection.) 
30.  AN  EASY  OUTLINE  OF  EVOLUTION.     Bv  Dennis 

Hird,  M.A. 
31.  PHASES  OF  FAITH.     By  F.  W.  Newman. 
32.  ASIATIC  STUDIES.     Bv  Sir  A.  C.  Lyall. 

33.  MAN'S  PLACE  IN  NATURE.     By  T.  H.  Huxley. 
34.  THE  ORIGINS  OF  RELIGION.     By  A.  Lang. 
35.  TWELVE   LECTURES  AND   ESSAYS.     By   T. 

Huxley. 

3G.     HAECKEL:      HIS    LIFE    AND    WORK.      By 
Bolsche. 

37,  38  and  39.     LIFE  OF  THOMAS  PAINE.     By  Mon- 
cure  D.  Conway. 

40.  THE  HAND  OF'GOD.     By  Grant  Allen. 41.  THE  NATURE  AND  ORIGIN  OF  LIVING  MAT- 
TER.    Bv  H.  Charlton  Bastian. 

42.  LAST     WORDS     ON     EVOLUTION.       By     Ems, 
Haeckel. 

43.  PAGANISM  AND  CHRISTIANITY.  Bv  J.  A.  Fairer. 

II. 

W 

Messrs.  REBMAN'S  LIST 
^ 

JUST  BEADY,  crown 8vo,  cloth,  5s  net. 
PH4SES  OF  BVOLUTION  AND  HEREDITY 
1!Y  DAVID  I  ERRY  HART,  M.D  F.R  C  V  Edin 

In  the  work  the  etu>f  mechanism  of  Evolution,  namely,  Darwinism 
Wiesmanniam,  and  also  Mnemisro  are  critically  considerered  in  modern 
lights.  MendeJism  is  especially  gone  into  and  a  new  scheme  as  to 
Mendel's  crossing  experiments  suggested.  It  seems  toclear  up  some  of the  difficulties. 

A  new  theory  of  evolution  and  its  transmission  is  described,  showing 
that  probably  these  two  processes  are  intrinsic,  and  not  affected  by  out- 

side conditions  So  much  as  is  generally  held;  sod  that  biometric  work 
must  take  a  high  place  in  future  in  these  questions. 

In  the  remaining  chapters  the  questitfTis  of  the  bearing  of   modern 
view*  and    those    of    heredity,     etc.,    arc    brieflv  taken    up       lice    life   in 
the  light  of  Evolution,  and  especially  in  the  observation  hive    i     con- 

sidered and  illusl  rated. 
READY  SEPT.  demy  8vo,  cloth 

THE  MEAN/'  G  OF  HISTORY 

A    New    Volume,   by   Dr.    Max   Nordau. 
THE  RtV.   HOLDER  E.  SAMPSON  S  REMARKABLE BOoKS 

Recently    published.    Demy    8vo,    cloth,    price    12s.    6d.    net. 
PROGRESSIVE  REDEMPTION 

The    Catholic    Church,     its    Functions     and      Offices    in    the 

World.     Reviewed    in      the    Light    of    the    Ancient    Mysteries 

and    Modern    Science.     By    Rev.     HoUbn    B.    Sampson.    Au- 
thor  of    "Progressive  Creation,"    &c. 

Aiso   Now    Ready.    2   demy   8vo   vols.,   cloth,   price   21s.    net. 

PROGRESSIVE  CREATION 
A      Reconciliation     of    Religion      with      Science.    By     Rev. 
Holden    E.    Sampson. 

Paper  covers,   Is.  net  ;    post  free.   Is.   2d. 
THE  PROGRESS  OF  A  MYSTiC 

In    Four    Epochs.    I.    The    Enthusiast.    II.    The    Scien- 
tist.    III.     The      Wanderer.     IV.     The        Mystic.     By        Rev. 

Holden   E.   Sampson. 

NOW  READY,  fcap,  4to,  handsome  cloth,  5s.  net. 
THE  H    USE  OF  THE  SLEEPING  WINDS 

Now   ready,   fcap.    4to,   handsome  cloth,   5s.   net. 

And      other       Stories,    some    based      on    Cornish    Folk-lore. 
Dedicated    by       permission      to      the    Right    Rev.    the    Lord 

Bishop    of    Truro.     By    Enys    Tregarthen.    Author    of    "The 
Piskey    Purse,"    "Legends    and   Talcs    of   North    Cornwall," 
&c.    With    27    Original    Illustrations   and    a    Colored    Front- 

ispiece  by   Nannie   Preston. 
MR.  BRODIE-INXES    NEW  NOVEL 
FOR  THE  SOUL  OF  A   WITCH 

A  Romance  of  Badenoeh 

By       J.   W.      Brodie-Innes,     Author   of    "Morag   the    Seal." 
"Old    as   the   World,"    &c.     Crown   ?>«....   cloth,   with' 13  full- 
page   Plates   printed  in  tints,  6s. 

KANII.NO. MICHI 

The    Way   of   the    Gods    in    Japan.     By    Hope    Huntly,    Colo- 
nial   edition    in    cloth. 

THE  SQUATTER'S  BAIRN 
By    E.     J.    Mather.    Author    of    "Nor'ard    of    the    Dogger." 
Colonial  edition   in  cloth. 

SECOND  IMPRESSION,  THE  BOOK  ON  INDIA 
THE  PRINCE  OF  DESTINY 

By   Sarath   Kumar  Ghosh,  author  of  "1001  Indian  Nights." 
Colonial   editions   in   paper,  and   eloth. 

Messrs.  REBMAN'S  SUCCESSFUL  SERIES 
Crown    8vo  ,    Illustrated,    Cloth,    price    2s.    fid.    each.     Post 
free  2s.    9d.    each. Just  Ready 

THE  SUCCESSFUL  HOME  COOK 

By    Lucy   H.   Yates,    Author   of   "Successful    Jam   Making. "- Other  Volumes  Now  Ready 

SUCCESSFUL  POULTRY  PRODUCTION 

I!v    J.   W.   Hurst,   Author  of   "The   Life   Story  of  a  Fowl," 
"Sussex   Fowls,"    &c. 
SUCCESSFUL  JAM  MAKING  AND  FRUIT  BOTTLING 

By  Lucy  H.  Yates,  Author  of  "Modern  Housecraft,"  &c. 
,  SUCCESSFUL  DAIRY  WORK 

By    A.    T.    Matthews,    Market    Reporter    to    the    Board    of 

Agriculture. SMALL  ESTATE  MANAGEMENT 

By     Albert    C.     Freeman.     M.S. A.     The     Estate     Agent's 
Guide    to    Building    and     Management    of    Estates,    Small 
Holdings,   Cottages,   &c. 

Catalogue  and  Descriptive  CircularsfPoBt   Free  on  Application. 

LONDON: 

REBMAN,  LTD. 
129  Shaftesbury  Avenue,  W.C. .A 
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SWAN  SONNENSCHEIN  &  CO.,  LTD. 
USEFUL  BOOKS    FOR  THE  HOUSEHOLD. 

Demy  8vo.,  2s.  6d.  net  each. 
LITTLE  CYCLOPAEDIA  OF  COMMON  THINGS. 

By  Sir  George  W.  Cox,  Bart. 

New  edition.    Revised  and  enlarged. 

THE  HOME  DOCTOR.    By  F.  R.  Walters,  M.D. 

THE  TRAINING  OF  THE  BODY.     Adapted  from 
the  German  of  Dr.  F.  A.  Schmidt. 

By  Eustace  H.  Miles,  M.A.    Second  Edition. 
THE  CYCLOPAEDIA  OF  EDUCATION.    New  and 

revised  edition. 

SOME     EDUCATIONAL    WORKS. 
HANDWORK  AS  AN  EDUCATIONAL  MEDIUM, 

AND  OTHER  ESSAYS.  By  B.  P.  Ballard,  M. 

A.  Crown  8vo.,  cloth,  2s.  6d.  net.  An  interest- 

ing- hook  for  teachers. 
PRACTICAL  HANDBOOK  OF  ELOCUTION.  By 

Rose  Patry.  New  and  enlarged  edition.  Crown 
8vo.,  cloth,  3s.  net. 

AN  ENGLISH  COURSE  FOR  EVENING  STUD- 
ENTS. By  Frank  J.  Adkins,  M.A.  Crown  8vo., 

cloth,  3s.  6d, 

DETMER'S  PRACTICAL  PLANT  PHYSIOLOGY. 
By  Moor,  12s. 

ELEMENTARY  TEXT-BOOK  OF  BOTANY.  By 
Vines,  9s. 

STUDENT'S  TEXT-BOOK  ON  BOTANY.  By 
Vines,  15s. 

HANDBOOK  OF  SYSTEMATIC  BOTANY.  By 

Warming,  15s. 

ORA  MARITIMA  SERIES 
Edited  by  Prof.  E.  A|.  Sonnenschein,  D.Litt. 

AM  RHEIN. 

A  German  Story  for  Beginners  on  the  same 
lines.  By  C.  Wichmann,  Ph.D.  Crown  8vo, 
cloth,  2s. 

THE  GREEK  WAR  OF  INDEPENDENCE. 

A  Greek  Text  for  Beginners,  with  Notes,  Exer- 
cises, Vocabularies,  and  Maps.  By  Charles  D. 

Chambers,  M.A.     Crown  8vo,  cloth,  3s. 
ORA  MARITIMA. 

A  Latin  Story  for  Beginners,  with  Grammar  and 
Exercises.  By  Prof.  E.  A.  Sonnenschein,  D. 
Litt.     Crown  8vo,  cloth,  2s. 

PRO  PATRIA. 

A  Latin  Story.  Being  a  Sequel  to  "Ora  Mari- 
tima, "  with  Grammar  and  Exercises  to  the  end 
of  the  regular  Accidence.  By  Prof.  E.  A.  Son- 

nenschein, D.Litt.     Crown  8vo,  cloth,  2s.  6d. 

STRASBURGER'S    PRACTICAL    BOTANY.      By 
Hillhouse,  10s.  6d. 

TEXT-BOOK  OF  ZOOLOGY.     By  Sedgwick.     Vol. 
1,  18s.,  Vol.  II.,  21s.;  Vol.  III.,  24s. 

THE  EMBRYOLOGY  OF  MAN  AND  MAMMALS. 
Hertwig,  21s 

EMBRYOLOGY  OF  INVERTEBRATES     By  Kor- 
schelt  and  Heider.     4  Vols.,  7s.  6d.    each 

INTRODUCTION  TO  ZOOLOGY.     By  Lindsay,  6s. 

THE  DYNAMO.    By  Bottone,  2s.  6d. 

MODEL  ENGINE  MAKING..  By  Pocock.  2s.  6d. 

THE  STUDENT'S  HYGIENE.    By  Evans,  3s.  6d. 
HOW  TO  STUDY  GEOLOGY.    By  Evans,  3s.  6d. 

THE  SCIENCE  OF  COMMON  LIFE.    By  Coppock, 3s.  6d. 

THE  PUBLIC  SCHOOLS  MUSIC  BOOK. 

By  A.  E.  Baker,  Mus.  Bac.  (Oxon),  F.R.C.O., 
Assistant  Music  Master  at  Eton  College.  Crown 

8vo,  Is.  6d.  net. 

MONOLOGUES  FOR  RECITATION. 

By  Elsie  Fogerty,  Editor  of  "Standard  Plays 
for  Amateur  Performance  in  Girls'  Schools," 
etc.,  and  Amy  Nankivell.  Crown,  8vo,  paper, 
6(1.  net. 

PRACTICAL  ESSAY  WRITING. 

By  A.  W.  Holmes  Forbes.  Fourth  edition. 
Crown  8vo,  Is.  6d. 

A  MANUAL  OF  OBJECT  LESSONS. 

By  Henrietta  and  Wilhelmina  Hooper.  With  20 
Illustrations.     Crown  8vo,  cloth,  Is.  6d. 

EMPIRE  AND  PAPACY  IN  THE  MIDDLE  AGES. 

An  introduction  to  the  study  of  mediaeval  his- 
tory. By  Alice  D.  Greenwood.  Third  edition. 

Crown  8vo,  cloth,  2s.  6d. 

THE  PARALLEL  GRAMMAR  SERIES 
Now  includes  Grammars  of  English,  French,    German  Welsh,  Latin,  Dutch,  Spanish,  and  Greek,  each  con- 

sisting of  Two  Parts— 1.  ACCIDENCE;  II.  SYNTAX— varying  in  price  from  Is.  to  2s.  6d.  each  Part. 

The  Series  also  includes  Readers  and  Writers  for  French,   German,  Latin,  Welsh,   Spanish,  and  Greek,   to- 
gether with  Exercises  in  English,     at  from   Is.  to   Is.   6d.   each. 

Single  Copies  of  any  volume  will  be  sent  free  to  any  Teacher  on  receipt  of  half  its  published  price.     Keys  -,o 
the    Latin    and   German   Readers   and   Writers   may   be  had  by  Teachers  direct  from  the  Publishers. 

SWAN    SONNENSCHEIN    &    CO.,    LIMITED,   25,    HIGH    STREET,    BLOOMSBURY,    W.C. 
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CONSTABLE'S    LIST 
THREE  IMPORTANT  BOOKS 

BY  A.  G.  Bradley 
THE  FIGHT  WITH  FRANCE  FOR  NORTH  AM- 

ERICA.    New,  illustrated  edition.     Demy  8vo.  5s. 
net. 

'The   story   has   all  the   stir   and   tension   of   a 
romance. ' — Morning  Post. 

CANADA     IN     THE     TWENTIETH     CENTURY. 

With  50  illustrations  and  map.    New  edition,  demy 
8vo.  5s.  net. 

'If  I  could  I  would  put  this  volume  in  the 
hands  of  every  public  man  in  the  Empire,  of 

every  merchant,  of  every  intending  settler. ' — 
Sir  Gilbert  Parker. 

THE  MAKING  OF  CANADA,  1763-1814.  Illustrat- 
ed.    Demy  8vo.  12s.  6d.  net. 

'Mr.  Bradley's  work  is  excellent,  he  can  claim 
to  have  done  workmanlike  service  both  to  his- 

tory  and   to   the   Empire.' — Globe. 

Messrs.  Constable  are  the  publishers  of  the' 
works  of  George  Meredith,  1828-1909.  Novels, 
Stories,  Poems  and  Essays. 

Messrs.    Constable    are    the    publishers    of    the 
works  of  Bernard  Shaw.     Dramatic  Works,  Novels, 
Essays,  etc.,  etc. 
PRINCESS    HELENE    VON    RACOWITZA.      An 

autobiography,  12s.  6d.  net.     Second  edition. 
GEORGE  MEEK  BATHCHAIRMAN.    By  Himself. 

With  an  introduction  by  H.  G.  Wells,  6s.     Second 
Edition. 

A  GERMAN  POMPADOUR.    By  Marie  Hay.    New 
cheap  edition,  6s. 

THE  WESTMINSTER  SERIES. 

Written  by  experts  and  dealing  with  the  Useful 
Arts.  Materials  and  Manufactures.     Fully  illustrat- 

ed.    Price  per  volume,  6d.  net. 

SOILS  AND  MANURES.     By  J.  Allan  Murray,  B. 
Sc. 

IN  PREPARATION 
BREWING  AND  DISTILLING.     By  James  Grant. 

F.S.C. 

COMMERCIAL    PAINTS    AND    PAINTING.      By 
A.   S.  Jennings,  Hon.   Consulting  Examiner,  City 
and  Guilds  of  London  Institute. 

PHOTOGRAPHY.     By  Alfred  Watkins,  Past-Presi- 
dent of  the  Photographic  Convention,  1907. 

WOOD  PULP  AND  ITS  APPLICATIONS.     By  C. 
F.  Cross,  E.  J.  Bevan  and  R,  W.  Sindall. 

THE  GAS  ENGINE.    Bv  Captain  H.  Riall  Sankey, 
R.E..  M.I.C.E.,  and  W.  J.  Marshall,  A.M.I.M.E. 

CONSTABLE'S  NEW  COLONIAL 
LIBRARY  TITLES 

CELT  AND  SAXON.  An  unfinished  novel,  by  the 
late  George  Meredith,  hitherto  unpublished  in 
book  form. 

NOT  GUILTY.  By  W.  E.  Norris,  author  of  "Paul- 
ine," "The  Square  Peg,"  "The  Perjurer." 

Apply  for  our  latest  lists  of  Technical  Books,  Scientific 

THE  LAIRD  OF  CRAIG  ATHOL.     By  F.  Frank- 
fort Moore. 

"A  bright  and  entertaining  story  which  will 

be  read  with  pleasure  by  all'  those  seeking  re- 
laxation. Intrigue,  mystery  and  surprise  are 

all  important  factors  in  Mr.  Moore's  scheme  of 
things,  and  humor  is  a  quality  not  wanting  in 
the  work  of  this  clever  and  versatile  author." 

—Globe. 

LYDIA.     By  Everard  Hopkins. 

"Women  will  delight  in   'Lydia. '  " — Punch. 
JIM    OF    THE    RANGES.      By    G.    B.    Lancaster, 

author    of    "The    Altar    Stairs,"    "A    Spur    to 
Smite,"  etc. 

A  powerful  story  of  Australian  life,  vividly  de- 
picting the  strong,  hardy  pioneer,  the  affection 

of  man  for  man.  and  the  growth  of  power  of 
the  law ;  altogether  a  striking  example  of  liter- 

ary work. 

CONSTABLES  SIXPENNY  NOVELS 
New  Titles 

THE  ORDEAL  OF  RICHARD  FEVEREL.     George 

Meredith 's  master  work.     George  Meredith. 
PAULINE.     By  one  of  the  most  successful  fiction 

writers.     W.  E.  Norris; 

THE  HELPMATE.     By  the  author  of  "The  Divine 
Fire."     May  Sinclair. 

THE   SHADOW  OF  QUONG  LUNG.     A  dramatic 

story  of  Chinatown.     C.  W.  Doyle. 

THE  WESTERNERS.    By  the  author  of  ' '  The  Blaz- 
ed Trail."     Stewart  E.  White. 

DINKINBAR.       The    Romance    of    an    Australian 
Stockrider.    Herbert  C.  Macilwaine. 

JEWEL.     The  great  Christian  Science  novel.  Clara 
Louise  Burnham. 

THE  SUCCESS  OF  MARK  WYNGATE.     By  the 

author   of  "The   Good    Comrade."     Una   L.    Sil- 
berrad. 

ALREADY  ISSUED 

MARY  JOHNSTON.— By  Order  of  the  Company. 
The  Old  Dominion,  Sir  Mortimer,  Audrey. 

KATE  DOUGLAS  WIGGIN.— New  Chronicles  of 
Rebecca. 

UNA  L.  SILBERRAD.— The  Good  Comrade. 

MAY  SINCLAIR.— Mr.  and  Mrs.  Nevill  Tyson. 
W.  E.  NORRIS.— The  Square  Peg. 
KATHERINE  TYNAN.— That  Sweet  Enemv. 
WINIFRED  JAMES.— Bachelor  Betty. 
GEORGE  MEREDITH.— Diana  of  the  Crossways, 

Rhoda  Fleming. 

ROBERT  BARR—  The  Measure  of  the  Rule. 

CLARA  LOUISE  BURNHAM.— The  Opened  Shut- 

ters. 
ANDY  ADAMS.— The  Log  of  a  Cowboy. 
GEORGE  GISSING.— Will  Warburton,  Henry  Rye- 

croft. 

TOLSTOY.— Resurrection,  Sevastopol. 

and  Text  Books,  Fiction  Biography,  History,  &c,  &c. 

LONDON,  10  Orange  Street,  Leicester  Square,  W.C. 
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T.  Y.  CROWELL  C&  COMPANY'S  1910  BOOKS 
FICTION. 

Deep  in  Piney  Woods.   By  J.  W.  Church.    Illus- 
trated in  color.     12  mo,  net      $1.20 

The  Wheel  of  Time.     By  Florence  L.  Barclay. 
Illustrated  in  color.     12  mo,  net   50 

TRAVEL. 

Rambles  in   Spain.     By   John    U.   Fitz-Gerald. 
illustrated.     8vo,  net     3.00 

Switzerland.      By    Oscar    Kulms.      Illustrated. 
8vo,  net     2.00 

Oberammergau.  By  Josephine  H.  Short.  Illus- 
trated.    12mo,  net         1.00 

HOLIDAY   EDITIONS. 

Walden.  By  Henry  1).  Thoreau.  Introduction 

and  photographic  illustrations  by  Clifton 
Johnson.     8vo,   net         2.00 

Hereward,  the  Last  of  the  English.  By 

Charles  Kingsley.  Illustrated  by  Hammond. 
8vo,  postpaid       1-50 

The  Wandering  Jew.     By  Eugene  Sue.     Illus- 
trated.   In  two  volumes.  12mo,  postpaid  ....   2.50 

FOR  YOUNG  PEOPLE. 

Chinese  Fairy  Tales.  By  Norman  H.  Pitman. 
Illustrated  in  color.     8vo,  postpaid       1.00 

Range  and  Trail.  By  Edwin  L.  Sabin.  Illus- 
trated  by   Rowe.     8vo.   postpaid        1.50 

The  Wireless  Station  at  Silver  Fox  Farm.  By 

James  Otis.  Illustrated  by  Copeland.  8vo, 

postpaid       1-50 

Dorothy  Brooke's  Vacation.  By  Frances  C. 
Sparhawk.  Illustrated  by  Merrill.  8vo,  post- 
paid    1-50 

God's  Troubadour.  The  story  of  St.  Francis  of 
Assisi.  By  Sophie  Jewett.  Illustrated.  8vo, 
net   ■     1.25 

The  Story  of  Jesus  Told  for  Children.  By  E. 

F.  Jones.  Illustrated  in  color.  8vo,  post- 
paid     1.00 

POETRY. 

Siegfried.  By  Richard  Wagner.  Retold  in 
English  verse  by  Oliver  Huckel.  Illustrated 
12mo,  net   75 

Lips  of  Music.  By  Charlotte  Porter.  Illus- 
trated.    12mo,  net   1.25 

Rhymes  of  Home.  By  Binges  Johnson.  12mo, 
net   •   1.00 

Poems  of  Sophie  Jewett.  With  portrait.  12mo, 
net   1.25 

ESSAYS  AND  LITERATURE. 

George  Eliot.  Scenes  and  People  in  Her  Novels. 
By  Charles  S.  Olcott.  Map  and  illustra- 

tions.   8vo,  net     2.00 

Best  American  Essays.  Edited  by  J.  R.  How- 
ard.    18mo,  postpaid      35 

Best  American  Orations.  Edited  by  J.  R.  How- 
ard.   18mo,  postpaid   35 

Best  English  Prose.  Edited  by  A.  L.  Gowans. 
18mo  ,postpaid   35 

Longfellow  and  Other  Essays.  By  William 
P.  Trent.    12mo,  net     1.50 

The  Literature  of  the  South.  By  Montrose 
J.    Moses.      Illustrated    with    portrait.      8vo, 
net      2.50 

BIOGRAPHY,    HISTORY,    AND    ECONOMICS. 

Life  of  Charles  Sumner.  ByWalter  G.  Shot- 
well.     8vo,  net       1.50 

When  America  Became  a  Nation.  By  Tudor 

Jenks.    Illustrated.    12mo,  postpaid     1.25 
State  Socialism  in  New  Zealand.  ByJ.  E.  Le 

Kossignol  and  W.  I).  Stewart.  12mo,  net    ..    1.50 
China  and  the  Far  East.     Edited  by  George  H. 

Blakeslee.     8vo,  net       2.00 
ETHICS  AND  RELIGION. 

Seeking  After  God.  By  Lyman  Abbott.  12mo, 
net       1.00 

What  is  Essential?  By  George  Arthur  An-' drews.     12mo  net       1.00 
The  Durable  Satisfactions  of  Life.  By  Charles 

W.  Eliot.     12mo,  net       1.00 
The  Christian  Pastor  in  the  New  Age.  By  Al- 

bert J.  Lyman.     12mo.  net     1.00 
Getting  on]  By  Orison  Swett  Marden.  12mo, 

net      1.00 

Be  Good  to  Yourself.  By  Orison  Swett  Mar- 

den.    12mo,   '. .  .'     1.00 The  Beauty  of  Every  Day.  By  J.  R.  Miller. 
16mo,  net   65 

The  Master's  Friendships.     By  J.  R.  Miller. 
Illustrated  in  color.    12mo,  net   50 

TheWinning  of  Immortality.  By  Frederic  Pal- 
mer.    12mo,  net   1.00 

The  Unity  of  Religions.  Edited  by  J.  H.  Ran- 
dall and  J.  G.  Smith.     8vo,  net     2.00 

NEW  THOUGHT  BOOKS. 

From  Passion  to  Peace.  By  James  Allen.  12mo, 
net   50 

Faith  and  Health.  By  Charles  R.  Brown.  12 

mo,  net      1.00 
A  New  Heaven  and  a  New  Earth.  By  Charles 

Brodie  Patterson.     12mo,  net        1.25 
The   Land  of  Living  Men.     By   Ralph  Waldo 

Trine.     12mo,  postpaid        1.25 
YEAR  BOOKS. 

Through  the  Year  With  Sousa.  A  Musicians' 
Year  Book.  By  John  Philip  Sousa.  12mo, 
net   1.00 

A  Year  of  Beautiful  Thoughts.  Edited  by 

Jennie  A.  Bates  Greenough.  12  mo,  postpaid  1.00 
A  Friendship  Year  Book.  Edited  by  Margaret 

Connolly.    12mo,  postpaid   60 
Keats  Day  by  Day.  Edited  by  C.  M.  Spender. 

12mo,  postpaid      60 

A  Lovers'  Year  Book.  Edited  by  E.  M.  S.  Fite. 
1 2mo,  postpaid      60 

Lowell  Day  by  Day.  Edited  by  Lucy  L.  Cable. 

12mo,  postpaid   60 

Shelley  Day  by  Day.'  Edited  by  Edith  L.  Allen. 
12mo,  postpaid   60 

Whittier  Day  by  Day.  Edited  by  A.  R.  Marble. 

12mo,  postpaid   60 
A  Year  Book  of  Humor.  Edited  by  Constance 

and  Burges  Johnson.     12mo,  postpaid   60 

THOMAS  Y.  CROWELL  &  CO.,  NEW  YORK. 
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Some  Recent  Publications  of 

THE  RELIGIOUS  TRACT  SOCIETY 
OF  LONDON  (England) 

Just Ready THE    "COPPING"    ILLUSTRATED    BIBLE 

THE HOLY  BIBLE 
Containing  the  Old  and  New  Testaments  According  to  the  Authorised  Version 

With  One  Hundred  Co'oured  Piatt  s  R  poduced  from  the  Original  Water-Colour  Drawngs 
By  HAROLD  COPPING  References,  Maps,  etc. 

Mr.  Harold  Copping  was  sent  to  Palestine  by  the  Religious  Tract  Society  that 
he  might  produce  pictures  for  this  Bible.  Some  of  these  pictures  have  already  been 
produced  in  two  i6/-net  volumes,  and  have  met  with  wide  appreciation.  The  Artist, 
in  a  wonderful  degree,  has  caught  the  spirit  of  the  Scriptures,  and  the  colour  and 

almosphere  of  the  Holy  Land.  Man)'  illustrated  Bibles  are  cumbrous  in  size.  This 
is  a  Bible  for  use.     Size,  Demy  8vo.,  83^  by  5^  inches. 

The  following  Bindings  are  now  ready  : — 

No.  1.     Cloth  gi  t,  gilt  edge»,  7/6  net. 

No.  2.  Superior  French,  limp,  round  corners, 
red  under  gilt  edges,  1  21-  net. 

No.  3.  Per-ian  grai' ed,  yapp,  leather  limd. 
silk  sewed,  round  corners,  solid  gold 
e'ge«,  21/-  net. 

INDIA  PAPER  EDITIONS. 

No.  4.     Rutland,  yapp,  leather  lined,  silk  sewed, 
round   corners,    red    under    gilt    edges, 

25/-  net. No.  5.    B,  st   morocco,  yapp,   calf  lined,    hand 
silk   sewed,    round   corners,    rtd    under 

g  It  edges,  35/-  net. 

The    "Copping"   Scripture    Picture    Books 
Four  Crown  Folio  Picture  Books  (15  by  ioi  inches) 

Each   with  32  pages,   with  4  full-page  coloured  Pictures  by  Harold  Copping,  and  descriptive  letterpress  in  large  type. 

In  Coloured  Picture  Boards.      1/-  each,  net. 

1.  Pictures  and  Stories  of  Bible  Children.     1/-  net.  3.     Bible  Tales  for  Little  Folks.     1/-  net. 

2.  Our  Dot's  Bible  Stories.     1/-  net.  4.     The  Little  Learner's  Bible  Pictures.     1/-  net. 
THE 

EMPIRE    ANNUAL   FOR  GIRLS 
E  li ted  by  A.  R.  BUCKLAND,  M.  A. 

Contains  384  pages  of  stories  and  interesting  articles  by  the 
Bishop  of  Durham,  Mrs.  G  de  Home  Vaizey,  Amy  Le  Feuvre, 
M.  H.  Cornwall  Legh,  M.  Quiller-Couch,  Crona  Temple,  Somer- 
ville  Gibney,  Lillian  Turner,  Egerton  R.  Young,  and  others. 
Demy  8/0..  h  in  Iso  n  i  cl>th  gilt.  Beautifully  illustrated  with  O  /£? 

eight  coloured  and  sixteen  ulack  and  white  lull-page  plates      *^/  " 

THF. EMPIRE    ANNUAL    FOR    BOYS 
E  lite  1  by  A.  R.   BUCKLAND,  M.  A. 

Contains  384  pages  of  stories,  adventures,  games,  by  Robert 
Abel,  Cart.  Brereton,  C.  W.  Hattersley,  E.  Ryerson  Young, 
Louis  Becke,  Tom  Bevan,  and  others. 

DemySvo.,  cloth  gilt.  Beautifu'ly  illustrated  with  eight  O  /o 
coloured  and  sixteen  black  and  white  full-page  plates.  «^/  ̂  

THE  BOUVERIE  COLONIAL  LIBRARY  . 
NEW  VOLS.   FOR  THIS  FALL 

Large  Crown  8vo,    illustrated   and   attractively   bound 

in  two  styles — 

A.     Stiff  Paper  Covers  B .     Cloth  Gilt 

MARGARET  SURREY.—"  By  a  Broad  Water  of  the  west."         E.  EVERETT-GREEN.-"  Ursula  Tempest.' 

HAROLD  BEGBIE.  — "  The  Shadow."     Illustrated  by  J.  Finnemore,  R.I. 

The  "R.T.  S."  are  the  publishers  of  copyright  stories  by  Ian  Maclaren,  S.  R.  Crockett,  Helen  H.  Watson,  Joseph 
Hocking,  Silas  Hocking,  Gordon  Stables,  Ernest  Protheroe,  J.  Macdonald  Oxley,  Amy  Le  Feuvre,  Rosa  N. 

Carey,  E.  Everett-Green,  David  Lyall,  Hesba  Stretton,  Talbot  B.  Reed,  Mrs.  G.  De  Horne  Vaizey,  Mrs. 
O.  F.  Walton,  and  many  other  popular  authors. 

Catalogues  ana  Trade  Terms  on  application  to 

The  RELIGIOUS  TRACT  SOCIETY,  4  Bouverie  St.,  LondoD,  E.C. 
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NEW  BOOKS  FOR  WHICH  THERE  WILL 
BE  A  DEMAND 

New  Works  by  Well-known  Authors 
The  Rose  in  the 

Ring,  $1.25 
By  GEO.  BARR  McCUTCHEON 

Author  of   "Beverly  of  Grau- 

stark,"  "Truxton    King,"  etc. 

This  is  an  old-time  McCutcheon 

story — full  of  romance.  The  latest 

book  by  this  well-known  writer. 

The  Siege  of  the 
Seven  Suitors,  $1.25 
By  MEREDITH  NICHOLSON 

By  the  author  of  "  The  House 
of  a  Thousand  Candles." 

This  book  will  prove  the  biggest 

seller  of  any  of  this  author's  books 
since  'The  House  of  a  Thousand 

Candles." 

A  Reconstructed 
Marriage,  $1.25 

By  A.  BARR 

A   romance — love   works   out   of 

ruin  golden  gain. 

Clever  Betsy 

$1.25 
By  CLARA  LOUISE  BURNHAM 

Author  of   "Leaven  of  Love." 

The  Open  Door 

$1.25 
By  E.   A.  WALCOTT 

Author,  "Blindfolded" 

A  striking  plot,  a  baffling  mystery. 

The  Right  Stuff, 

$1.25 
By  IAN  HAY 

This    book    is   daily  growing   in 

popularity.. 

The  Husband's  Story 
$1.25 

By  DAVID  GRAHAM  PHILLIPS' This  book  will  be  one  of  the 
most  discussed  this  fall  in  New 
York  Society. 

The    Mistress   of 
Shenstone,    $1.50 

By  FLORENCE  L.   BARCLAY 

Author,   "The  Rosary. 

The  Better  Man 

$1.25 
By  CYRUS  TOWNSEND  BRADY 

A  rapidly  moving  romance. 

No  Man's  Land 
$1.25 

By  LOUIS   JOSEPH  VANCE 

Author,    "The    Fortune    Hunter." 

Like  "The  Brass  Bowl,"  full  of 
dramatic  scenes  and  rapid,  sweep- 

ing action. 

The  Eagle's  Feather 
$1.25 

By  EMILY  POST 

Author,    "The  Title  Market." 

"  The  Eagle's  Feather  "  is  drawn 
with  bold  and  brilliant  strokes. 

NEW  GIFT  BOOKS 

A  Garden  of  Girls,  $3.50  net 
By  HARRISON    FISHER 

Many    full    page    illustrations    by  Harri- son Fisher. 
Size  9  x  13  inches 

A  collection  of  Mr.  Fisher's  latest  pic- tures of  Girls.     This  book  with  its  bright 
and  clever  short  poems  and  its  bewilder- 

ing profusion  of    feminine    loveliness    is 
just  the  book  for  Christmas  Gifts.     This 
contains  only  NEW  pictures. 

The  Girl  I  Left  Behind  Me,  $2.00 

By  W.  J.  MILLS 
14  beautiful  plates. 

A  romance  of  yesterday. 
The  romance  of  a  shy.  demure,  wistful. 

passionate  maid  who  meets  a  rollicking. 
reckless,   young  baronet.     A   fitting    gift 
for  a  young  lady. 

Sal o my  Jane,    $1.00 

By  BRET    HARTE 
The  most  delightful  gift  book  we  have 

seen  in  recent  years. 

Rebecca  of  Sunnybroolc   Farm, 

$1.50 

By  KATE  DOUGLAS  WIGGIN 
A  beautifully  illustrated  gift  edition  of 

this  most  popular  book. 

Tales  From  Shakespeare,  $2.50 
Illustrated  by  ARTHUR  RACKHAM 

Gulliver's  Travels,  $2.50 
Illustrated  by  ARTHUR  RACKHAM 

Water  Babies,  $1.50 
Beautifully  illustrated 

New  gift  edition. 

Lamb's  Tales  from  Shakespeare 

$1  50 

Beautifully  illustrated. 
New  gift  edition. 

NEW  JUVENILES 

Wolf,  the  Storm  Leader,  $1.50 
By  FRANK    CALDWELL 

A  wonderful  story  of  the  most  famous 
dog'  team  in    the  world. 

Prince  Domino  and  Muffles,  $1.25 
By   SEYMOUR    EATON 

1  he  author  Roosevelt   Bear  Books 

Mother's  Hero,  $1.25 
By  ETHEL    C     DOW 

Through  the    Little  Green  Door 

$1.00 

By  MARY  DICKERSON  DONAHEY 

William  Briggs,  publisher, 
29-37  Richmond  Street  West, 
TORONTO,  ONTARIO 



BOOKSELLER    AND    STATIONER 

105 

New  Canadian  Fiction 
These  5  Canadian  Books,  by  Canadian  Authors,  will  be  the  Best  Sellers  for  the  coming  season  in  Canada. 

The  Second  Chance The  Frontiersman 
By  NELLIE  L.  McCLUNG By  H.  A.  CODY 

Author  of  "Sowing  Seeds  in  Danny" 
CLOTH,   $1.25. 

Everyone    who    has    read     ''Sowing     Seeds    in 
Danny,"  the  book  which  made  the  author  famous, 
will  want  to  read  the   book  which  is  even   better 

than  the  author's   first  volume. 

CLOTH,  $1.25 

Mr.     Cody    is    a    worthy     successor    to     Ralph 

Connor.     This  stirring  story  of  life  in  the  Yukon 
is    one    which  will    be    read    with    avidity    by  the 
numerous  admirers  of    the  books  of    that  famous 
writer. 

"Sowing  Seeds   in    Danny"   and   "The  Second 

Chance"  are  books  which  touch  the  heart  strings. 

"The    Frontiersman"    is    bound    to    be    a    tre- 
mendous success. 

THE   TRAIL   OF   '98 
By  ROBERT  W.  SERVICE 

Author  of  "Songs  of  a  Sourdough"  and  "Ballads  of  a  Cheechacko" 
CLOTH,  $1.25 

The  first  novel   by  this  famous  Canadian  writer.     A  story  which  throbs  with  life — real   life — the  vivid, 

terrible  and  strenuous  life  of  the  Yukon  in  the  days  of    the  famous  Stampede   of  '98.     No  one  knows  the 
Yukon  like   Robert  W.   Service,   and  in  this   book    he    pictures    with    a    startling    vividness  the  atmosphere 
of  these   days. 

This  will  undoubtedly   be  the  leading  Canadian   novel   of  this  year. 

The  Stampeder The  Story  of  Yuku 

By  S.   A.  WHITE By  DOROTHY  DEAN  TATE 

Cloth,     Illustrated,     $1.25 
CLOTH,   $1.00 

A  very  clever   book  by  a  new  writer. 

A  rattling    story  of    the  Yukon,  written  with   a One   of    the   sweetest    and    daintiest    stories    of 

dash  which  absorbs    the    reader's    attention  from the   year,    the   scene   of   which   is   laid   in  Japan. 

the    beginning.      Full    of    the    atmosphere    of    the The  book  has    a    haunting    flavor  which   remains 

great  North. with   one  long  after  reading. 

William  Briggs,  w*»«.  3^<£SSSS?1££S£* 
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A  Business  Lubricant 
By  A.  B.  Lever 

HEN  a  manufacturer  buys  a  piece 

of  machinery,  with  which  to  facili- 
tate or  cheapen  production,  he 

calls  it  an  investment. 

When  he  buys  advertising  space 

he  usually  calls  it  an  expenditure, 

and  groans. 

But  the  one  is  as  much  an  in- 
vestment as  the  other. 

Advertising  which  does  not  facili- 
tate business  is  not  advertising. 

It  is  merely  an  expenditure  in 
ink  and  paper. 

Advertising  of  the  real  kind,  not 

the  misnomer,  cheapens  the  man- 

ufacturer's cost  of  production. 
Because  it  is  a  well-founded  law 

that  an  enlarged  demand  super- 
induces an  enlarged  output  and 

the    natural   concomitant  of  the 
fadurer  who  lubri-    latter   is   a   re}atlve   decrease    in cates    his    machinery 

with  good  advertising,    the  cost  of  production. 
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Just  a  Few  of  the  Leaders 
WE  have  this  fall  the  largest  and   strongest  list  of  fiction  we  have  ever 

had — and  you  know  what  that  means.     The  following  are  just  a  few 

of   the  outstanding   titles.      You   will   probably   receive  "our  complete 
list  shortly.     If  you  do  not,  won't  you  let  us  hear  from  you  ? 

Ailsa  Paige 
By  Robert  W.  Chambers 

We  thought  we  knew  the  extent  of  this  author's 
popularity,  but  the  demand  for  his  latest  book 
has  surprised  us. 

Cloth,  $1.25 

Love  of  the  Wild 
By  Archie  P.  McKishnie 

Although  the  author  is  a  Canadian  and  the  scene 
of  the  story  is  Canadian,  one  of  the  largest 
buyers  in  the  United  States  who  read  the  manu- 

script says  that  the  story  is  in  the  same  class  as 
"Freckles"  and  "The  Shepherd  of  the  Hills." 

Cloth,  $1.25 

The  Window 
at  the  White  Cat 

By  Mary  Roberts  Rinehart 

When  we  tell  you  that  this  story 

has  as  fascinating  a  mystery  as 

had  "The  Man  in  the  Lower  Ten  " 

and  as  much  humor  as  "When  a 

Man  Marries,"  you  will  know  that 
it  is  an  extraordinary  novel  and 

that  it  will  sell — big. 

Cloth,  $1.25 

The 

Sword  Maker 

By  Robert  Barr 

The  large  number  of  readers  who 

look  forward  to  a  new  story  by 

this  author  have  a  treat  in  store 

for  them.  Without  even  the  ex- 

ception of  "Tekla,"  Mr.  Barr  has 
never  done  anything  better. 

Cloth,  $1.25 

The  Garden  of  Fate 
By  Roy  Norton 

A  story  of  Morocco  that  is  bound  to   be   a   success.     The  hero,  an  Englishman,  commanding  the  army  of 
Morocco,  is  one  of  the  most  striking  figures  in  recent  fiction. 

Cloth,  $1.25 

OUR  FALL  FICTION  IS  PARTICULARLY  GOOD  LOOKING  THIS  YEAR 

McLeod  C&  Allen    -    Toronto  /K 
"The  House  of  Good  Fiction"  O^A 
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Is  Your  Xmas  Goods 

Buying  Complete  ? 
IF  YOU  HAVEN'T  SEEN  OUR 
COMPLETE     RANGE     OF 

Dolls,  Toys,  Fancy  Goods 
Leather  Goods,  Holiday  Trade  Specials 

The  answer  is     JNO  ! 

Our   immense   range   of    new,   bright,   fast-selling 
Holiday   Goods   is    the   prime   favorite 

with  those  who  have  compared. 

SEE   OUR   SAMPLES. 

A  post-card  request  and  our 
traveller  will  call,  or  visit  our 

well  appointed  sample  rooms. 

The  Fancy  Goods  Co.  of  Canada,  Limited 
156  Front  Street  West,  Toronto 
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REACH  Baseball  Goods 
VICTOR  Sporting  Goods  and  Hammocks 

Best  Known 

Best  Quality 
Best  Values 

Quickest  Selling 
Most  Profitable 

Most  Dependable 

Ball Rg^efy Goods 
— c= 

The  fully-guaranteed,  distinctive  line  of  Baseball 

Requisites.  Good  enough  for  the  World's 
Champion   Players. 

A  special  deal  for  the  Canadian  Retailer  never 
before   offered. 

Sporting  Goods 

Victor  Athletic  Goods 
Value  never  elsewhere  equalled. 

Uptodateness  in  every  feature. 

The   most  satisfactory  to  the  player. 

The    most   profitable    to    the    dealer. 

Hammocks 

Victor  Hammocks 
Entirely  new,  exclusive  patterns. 

Finest  designs  ever  offered. 

Rich,  satisfying  colors. 

Values  challenge  comparison. 

Special  conditions  for  those  placing 
orders  this  Fall  for  Spring  delivery. 

See  our  samples  before  buying  for  Spring — a  post 
card  request  will  ensure  a  visit  from  our  traveller. 

The  Fancy  Goods  Co.  of  Canada,  Limited 
156  Front  Street  West,  Toronto 
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THE  MOST  POPULAR  PAPER  FOR  SOCIAL  CORRESPONDENCE  IN  CANADA 

izes 

Look 

for   the 
Watermark. 

Buntill,  GillieS  &  CO.,  Limited,  Hamilton  and  Montreal 
Canadian  Agents  for  Parker  Fountain   Pens  and  Vise   Paper  Clips. 

The  Dealer  will  find  that  the  best 

vehicle  to  fight  cut  prices  is  the 
High    Grade   Standard   Article. 

Quality  is  always  a  dead  wall 
against  cheapness. 

In  our  "Classy"  line  Typewriter 
Ribbons  and  Carbon  Papers  you 
have  the  most  effective  weapon 
against  cheap  goods. 

SEND    NOW    FOR    OUR    1910    CATALOGUE 

MITTAG  &  VOLGER,  Inc. 
Sole  Manufacturers  for  the  Trade 

Principal  Office  and  Factories,  PARK  RIDGE,  NJ. 
BRANCHES : 

NEW  YORK,  N.Y.,  280  Broadway  CHICAGO,  ILL.,  200  Monroe  Street 
LONDON,  7  and  8  Dyers  Ruilding,  Holborn,  E.C 

AGENCIES   in   every   part  of  the  world— in  ever/  city  of  prominence. 



VOL.   XXVI.  No.  9. British  Publishers'  Number PRICE,  $1.00  PER  YEAR 

BMiMMl 
AND 

Of  f  ICE  EQUIPMENT  JOURNAL 
Official  Organ  of  the  Canadian  Book,  Stationery  and  Publishing  Trades  Association 

and  for  Twenty-Five  Years  the  Recognized  Organ  of  the  Book,  Stationery  and  Fancy  Goods  Trades  of  Canada. 

MONTREAL,  701-702  Eastern  Townships  BankBldg.    TORONTO,  143-149  University  Ave.      WINNIPEG,  511  Union  Bank  Bldg.     LONDON,  ENG.  88  Fleet  St.,  E.C. 

PUBLICATION     OFFICE:     TORONTO,     OCTOBER,     1910 

Many  a  stationer  has 

developed  a  well- 
paying  business  and 
an  enviable  reputation 

by  selling 
Underwoods 
GOLD  MEDAL 

Carbon  Papers 
and  Ribbons. 

Write  us  about 
these  lines  and 

sole  Agencies. 

John  Underwood  &  Co. 
90  Richmond  Street  East 

Toronto 

THE  FOUNTAIN  PEN  FOR  EVERY  WOMAN 

1 

In  business  or  at  home,  the  "Onoto" 
is  the  only  safe  woman's  fountain  pen. 
It  can  be  carried  loose  in  the  handbag 
without  danger  of  leaking. 

Four  sizes,  $2.50,  $3.50,  $4.00  and  $5.00.  Sixteen 

different  styles  of  points  in  each  size. 

Sold  on  an  absolute  guarantee  ofj  "Satisfaction, 
new  pen,  or  money  back."  If  you  have  not 
stocked  the  Onoto,  write  at  once  for  trade 

price  list. 

ONOTO  PEN  CO.,  261  Broadway,   New   York 
Canadian  Office  :  332  Craig  St.  W.,  Montreal 
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If  it  is  a 

Waterman's   Lincoln 
it  is  all  right 

and  has  a  reputation  gained  by  giv- 
ing perfect  satisfaction. 

In  the  manufacture  of  the 

A.  A,  Waterman  &  Co/s  Pen 

quality  is  assured,  using  nothing 
but  the  finest  Beni  Bolivian  Para 
Rubber  from  Bolivia.  This  is  the 
finest  grade  gathered  in  any  part 
of  the  world. 

The  Waterman  Pen  Point 

is  made  from  14  carat  gold,  alloyed 
with  silver  and  copper;  is  acid  proof 
and  non  -  corrosive;  tipped  with 
iridium,  mined  in  the  Ural  Mountains 
of  Russia,  and  passes  through 

seventy  careful  and  delicate  opera- 
tions before  reaching  the  market. 

The  Waterman  Pen  costs  no  more  ?♦  first,  and  less  in  the    end. 

Canadian  Agents: 

Warwick  Bros.  &  Rutter,  Limited 
Importing  and  Manufacturing  Stationers 

TORONTO 
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GOODALL'S ENGLISH 
PLAYING  CARDS 

IMPERIAL  CLUB  SERIES LINETTE  PLAYING  CARDS 

50    Regulation     backs.        THE     MOST      ENDUR-      THE  CARD  OF  THE   FUTURE.       Linen    Finish;    Latest Production;   No  Misdeals;  Easy  Shuffling.  35c. 
ABLE  and  best  25c.  card  made 

No.  1909  EXTRA  LARGE  INDEXES  SALON'  ̂ ^j^**  TARTAN For  Bridge,   25c. 

Also  Made    in    LINETTE,  35c. 
Handsomely  Boxed;   Gold  Edges;   Exclusive   and    Dainty; 

Picture   Backs;   Large  Assortment,  50c. 

For  Samples  and  Quotations,  also  Designs  for 
Special    Club     and    Advertising    Cards,    write 

AUBREY  O.  HURST 
REPRESENTATIVE 

24  Scott  Street,  TORONTO 

ORDER  THROUGH  YOUR  JOBBER 

YOUR  PROFITS  WILL  BE  LARGE  IF  YOU  SELL 

©7)e  financial  post 
of  Canada 

THE  FINANCIAL  POST  sho  uld  be  read  by  investors  and  everyone  earning  a  salary 

above  living  expenses — a  very  wide  field. 

The  price  retail  is  10  cents — to  dealers,  5  cents,  making  5  cents  profit  per  copy  You 
will  not  be  charged  with  unsold  copies  if  you  return  the  head  and  date  line.  The 

commission  allowed  on  paid-up  yearly  subscriptions  is  $1.50;  subscription  price,  $3.00 
If  you  will  act  for  us,  fill  in  the  blank  below  and  we  will  mail  you  bulletins,  placards 

and  other  helpful  matter: — 

Please  enter 
Name 

Address 

as  an  agent  of  The  Financial  Post  of  Canada  and  send 
copies  each  week  to  the  following  address  : 
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B.  B.  Account  Book 

Department 

We  manufacture  and  keep  the  largest 
assortment  and  greatest  variety  of 

MEMORANDUM  BOOKS 
Excel  in 

Quality, 
Finish  and 
Value. 

LOOSE 

LEAF 

PRICE 

BOOKS 
a 

Specialty. 

BROWN  BROS.,  u.n» 
Manufacturing  Stationers TORONTO 

There's  satisfaction  in  handling-  a  line  of  goods  that 
has  been  tested  and   has   "made  good." 

DAVIDS' 
CELEBRATED  INKS 

will  meet  all  your  requirements.  Keep  a  liberal  stock 

of  OUR  Writing,  Copying,  Marking,  Show  Card  and 
Indelible  Inks.  We  also  make  Mucilage,  Paste, 

Sealing  Wax  and   Letterine. 
MADE   BY 

THADDEUS  DAVIDS  COMPANY 
NEW  YORK 

Established  1825 

BrOWIl  ^^  Canadian 

Bros.  Ltd. 

Agents, 
TORONTO 

The  DRYSDALE 
COMPANY,  Inc. 
209  State  Street  41  Union  Square  West 

Chicago  New  York 
OUR   LINES   OF 

CHRISTMAS  POST  CARDS 
(hand  colored) 

NEW  YEAR  POST  CARDS 
(hand  colored) 

CHRISTMAS  AND  NEW  YEAR 

FOLDERS 
(hand  colored,  special  designs) 

IDEAL  HEADS,  FIGURES  AND 
MOTTOES 

(in  7  x  9  size  for  framing)  and 

PANEL  LANDSCAPE  SCENERY 
are  being  shown  by 

THE  SUTCLIFFE  COMPANY 
of  Toronto 

You  will  consult  your  best  interests  by  inspecting  our 
line  before  completing  your  assortment  for  the  season. 

Yours  very  truly. 

The  Drysdale  Company 
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HOLLAND  LINEN 

It  requires  brains  to  produce  such  a 
high-class     correspondence    paper     as 

Holland  Xtiten 
No  paper  can  be  used  in  correspon- 

dence which  is  more  expressive  of 
refined  taste  than 

Hollanb  Htnen 
It  has  quality  with  all  the  appearance 
of  quality,  and  its  writing  surface  is 
perfect.     Sell 

^ollanb  Hmen 
and  you  are  certain  to  please  your 
customers. 

Made  only  by 

W.  J.  Gage  &  Co.,  Limited 
Wholesale  and  Manufacturing  Stationers 

and  Paper  Manufacturers 

Paper  Mills  at  St.  Catharines,  Ont,  A  Ol  OHTO,    Ull  I. 



Bookseller  and  stationed 

WCTERMANfe  IDEAL  TOYS 

For  the  Christmas  Gift  Season 
The  handsomely  mounted  styles  in  the  extensive  line  of 

lis 
ie  pen  wi 

ith 

Idccil  ithe  cHp-cap fen 

^  % 

h«ttA*1fl 

are  one  of  the  most  popular  gitts  of  to-day.  Waterman's  Ideals  are  widely  given  for  Christmas,  both  for 
their  usefulness  and  practicability.  Kach  year  the  sales  of  the  gold  and  silver  mounted  styles  increase.  In  the 
selection  of  gifts  that  last  a  lifetime,  or  of  personal  suppliis,  customers  will  readily  purchase  the  richly 

mounted  i.tvles  if  they  arc  well  displayed  and  suggested.  Everybody  knows  Waterman's  Ideal  as  the  standard 
fountain  pen — that  every  pen  is  of  a  uniform  quality — and  that  the  globe  trade-mark  is  the  permanent  guar- 
antee. 

The  prices  range  from  $2.50  upwards,  as  they  have  since  the  invention  of  the  pen.  The  variations  in  price 
are  due  only  to  the  increasing  sizes  of  gold  points  and  holders  and  the  style  of  gold  or  silver  mounting. 
We  advertise  the  mounted  styles  in  our  national  campaign.  If  you  will  show  them  in  stock  you  will  get  the 
business,    and   earn   the   extra    profits   following   the   sale  of   the   higher  priced   pens. 

What  the  Spoon  Feed,  Clip-Cap,  Cone  shape  and  careful  workmanship  did  to  the  perfecting  of  fountain  pecs, 

the  originality,  beauty  and  quality  of  the  mountings  on  Waterman's  Ideals  have  done  towards  beautifying 
this   practical  line. 

Dealers  should  have  for  trade  reference  a  copy  of  our  complete,  eighty-four  page  illustrated  catalogue,  show- 
ing all  styles  and  sizes,  both  plain  and  gold  and  silver  mounted.  The  book  gives  suggestions  as  '.o  the 

selling    of    the    pens,    their    display,    repairing,   etc.     Complete   copy,    with   selling   suggestions,    sent    upon    request. 

Waterman's  Ideals  are  made  in 
STANDARD,  SAFETY    and   SiLF-FIUINC  TYPES 

L.  E.  Waterman  Company,  Limited,  Montreal 
123  St.  Francois  Xavier  St.  (Temporary  address) 

NEW  YORK  LONDON    ' 
PARIS 
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Editorial  Comment 

It,  is  a  characteristic  among  men  to  be  always  going' 
to  dd  something.  New  hopes  are  formed  and  new  castles 

ascend  into  the  air  but  many  are  of  the  Spanish  kind. 

The  man  who  carries  out  his  plans  is  generally  a  success 

while  the  other  has  something  new  almost  every  day  or 

week,  but  he  never  attempts  to  put  anything  into  opera- 

tion. One  is  the  man  of  imagination  only,  the  other  has 

not  only  the  power  to  plan  but  he  has  the  ability  to 

execute.  If  a  bookseller  or  stationer  gets  an  idea,  the 

wisest  course,  if  he  has  carefully  studied  the  question, 

is  to  act  upon  it.  Everything  may  not  materialize  as  it 

is  expected  to  do,  but  when  a  merchant  undertakes  a 

scheme  aggressively  the  disappointments  are  few  and  far 

between.  Act  upon  your  plans;  putting  off  until  to-mor- 

row is  not  a  business  principle. 
*  *         * 

A  scheme  for  disposing  of  slow-selling  goods  and  one 

that  might  be  adapted  with  profit  by  Canadian  booksell- 

ers and  stationers,  is  that  in  vogue  in  some  department 

stores  in  the  United  States.  When  certain  lines  show 

signs  of  moving  slowly,  these  goods  are  broug-ht  to  the 

(front,  and  are  offered  to  buyers  by  making  special  in- 
ducements. The  interest  of  the  clerk  is  then  enlisted 

by  offering  a  small  commission  on  such  sales.  They  thus 

sharpen  up  in  their  efforts  to  push  the  slow  sellers.  Two 

results  follow:  the  store  is  cleared  of  much  merchandise 

that  is  not  wanted  on  the  shelves,  and  the  practice  makes 

(he  salesmen  better  able  to  effect  sales  on  general  stock. 

•  *         * 

On  another  page  of  this  paper  Bookseller  and  Sta- 

I inner  makes  an  announcement  of  a  special  window  dress- 

ing competition.  There  is  no  better  material  fur  a 

department  devoted  to  display  than  the  criticism  of 

windows  dressed  by  retailers  throughout  Canada.  The 

criticism  need  not  be  censorious,  but  should  be  given 

and  taken  in  a  helpful  spirit.  This,  then,  is  the  main 

object  of  this  window  dressing  competition  :  to  get  mater- 

ial mi  which  to  base  our  department  devoted  to  window 

trimming.  H.  C.  Macdonald.  head  trimmer  for  Murray- 

Kay.  Limited,  and  E.  Burns,  of  the  Robert  Simpson  Co., 

ha.ve  promised  fcheir  assistance,  and  all  that  remains 

necessary  for  the  success  of  the  enerprise  is  the  co-oper- 

ation of  the  retailer.    If  this  competition  is  a  success,  the 

scheme   may   be   enlarged   later   on,   and    possibly    may   be- 

come permanent. 
*  *  *  « 

Change  of  Editor. 

The  publishers  of  The  Bookseller  and  Stationer  an- 

nounce that  with  this  number  the  editorial  management 

has  been  assumed  by  James  O'Hagan,  who  has  for  some 
lime  been  an  associate  editor  of  two  of  the  MacLean  Pub- 

lishing Company's  trade  newspapers.  Mr.  O'Hagan's 
long  experience  in  both  daily  and  trade  journalism  fit 

him  admirably  for  this  work,  and  the  trade  will  find  in 
him  a  useful  ally. 

W.  A.  Craick,  who  has  edited  the  paper  for  the  pasi 

eight  years,  has  been  compelled  reluctantly  to  give  up 

the  work,  owing  to  the  pressure  of  his  oilier  duties  on 

the  editorial  staff  of  the  Company.  He  will  continue  Lo 

take  an  interest  in  the  publication  of  the  paper  in  an  ad- 
visory capacity. 

*  *         * 

That  Great  Annual  Meeting. 

Thanksgiving  Day.  October  31,  has  again  been  selected 

as  the  date  of  the  annual  meting  of  the  Booksellers'  and 

Stationers'  Association.  It  was  found  last  year  that  this 
particular  day  suited  the  trade  as  well  as,  if  not' better 

than,  any  other  day  in  the  year,  and  in  following  the  pre- 

cedent thus  established,  the  Association  will  make  no 

mistake.     A  rousing  meeting  should  be  the  result. 

The  business  session  will  be  held  at  the  Prince  George 

Hotel,  a  very  convenient  and  comfortable  place 

of  meeting.  It  is  situated  within  two  or  Hire- 

blocks  of  the  Union  Station,  and  is  centrally  lo- 

cated, as  regards  the  business  districts.  The  lead- 

ing theatres  of  the  city  are  near  at    hand. 

The  general  programme  of  last  year  will  be  adhered 

to.  That  is  to  say,  registration  of  delegates  and  visitors 

on  Monday  morning,  opening  business  session  in  the  after- 
noon, annual  trade  dinner  in  the  evening,  second  business 

section  on  Tuesday  morning,  and  in  the  evening  a  com- 
plimentary  theatre  party. 

The  trade  as  a  whole  are  cordially  invited  to  attend 

the  convention.  It  makes  no  difference  whether  a  man 

is  or  is  not  a  member.  All  will  gather  together  on  an 

equal  footing,  and  when  the  convention  is  over  it  is  hope,; 
that  all  present  will  cast  in  their  lot  with  the  Association. 

A  more  detailed  programme  will  be  issued  before  the 

meeting,  but  meanwhile  the  trade  can  rest  assured  that 

no  efforts  are  being  spared  to  provide  a  first-class  list 
of  attractions. 



BOOKSELLER  AND  STATIONER 

Fourth  Annual  Meeting 

{TOfje  Poofe£eller£  anb  ̂ >tationer£' 
gtestociatton  of  Canaba 

HE  fouith  annual  meeting  of  this  Association  will  be  convened  in 

the  Committee  Room  of  the  Prince  George  Hotel,  Toronto,  on 

Monday,  October  31  (Thanksgiving)  Day  at  2  P.M.  An 

attractive  and  helpful  programme  of  addresses  and  discussions 

on  live  trade  topics  is  being  arranged.  The  Trade  Dinner, 

which  has  been  such  an  enjoyable  feature  of  previous  conven- 

tions, will  be  held  in  the  evening,  and  some  of  the  best  speakers 

of  the  day  will  be  present. 

A  second  business  session  will  take  place  on  Tuesday  morning, 

November  1 ,  at  10  o'clock.  In  the  afternoon  out-of-town 

delegates  will  be  enabled  to  visit  the  wholesalers,  while  in  the 

evening  they  will  be  guests  of  the  Toronto  Trade  at  the  theatre. 

All  who  were  present  at  last  year's  most  enjoyable  gathering 

should  make  it  a  point  to  come  to  Toronto  again  this  year  and 

bring  others  with  them,  so  that  the  1910  Convention  may  be  a 

record-breaker. 

Single    Fare  Rates  are  in  force   on    all   railways,  affording    a 

splendid  opportunity  for  a  cheap  trip  to  the  city. 



The  Stationer's  Window  and  Its  Opportunities  for  Seasonable  Display 
Four-fifths  of  Rental  Charge  for  Windows — Watch  the  Seasons  and  Anticipate  with 

Displays — Playing  Card  Window  Suggestion — Good  Displays  Vital  Factors  in  Selling 
Goods — An  Example  of  Originality. 

There  is  a  merchant  in  New  York  City  who  pays  $5,000 

a  month  for  a  little  room  on  Broadway  about  the  size  of 

an  ordinary  hen  house.  Hundreds  of  thousands  of  people 

pass  this  little  place  every  day.  The  $5,000  is  for  the 

location — not  the  floor  space.  Therefore,  of  the  $5,000 

aboul  $4.(101)  is  for  window  display.  Four-fifths  of  your 

lent  is  lur  your  windows.  Are  you  making-  them  pay 

four-fifths  of  your  rent''  Don't  underestimate  their 
value.  If  your  rent  is  $51)  a  month,  at  least  $40  is  for 

your  windows.  Do  you  gel  that  much  out  of  them?  You 

ought  lo  get  more!  You  can  get  a  great  deal  more — if 

\  mi  I  ry.      It  's  up  to  you. 
With  the  above  established  precedent  the  hook  and 

stationery  dealer  should  be  anxious  to  make  good  use  of 

his  opportunities.  Most  of  the  trade  have  at  their  dis- 
posal more  space  than  the  New  York  merchant  has,  and 

yet  it  is  a  lamentable  fact  that  instead  of  the  window  dis- 

play proving  a  paying  proposition,  in  a  great  many  in- 
stances it  has  little  or  no  effect.  The  reasons  for  this 

are  obvious;  the  proprietor  does  not  realize  the  possible 
benefit  to  be  derived,  or  he  is  lacking  in  good  business 

foresight.  In  either  case  the  remedy  is  to  be  found  in 
observation,  for  it  is  evident  to  even  the  least  observant 

that  the  most  successful  institutions  (not  only  book 

slmes)  make  their  window  displays  a  leading  feature. 

Fall  and  Holiday  Displays  Seasonable. 

The  approaching-  holiday  season  will  afford  splendid 
opportunities  to  test  the  value  of  window  displays.  Begin 

now,  if  you  have  never  made  this  feature  a  strong  point 

in  your  business,  and  plan  your  Christmas  and  New  Year 
windows. 

The  present  is  a  good  time  to  bring  on  displays  of 

early  fall  stocks.  There  are  Thanksgiving  ami  Hallow- 

e'en just  ahead,  both  suitable  seasons  for  giving  cause 
to  make  particular  window  showings  having  a  flavor  of 
these  festivals  as  the  central  point.  The  illustration 

herewith  gives  a  suggestion  for  a  window  display  of 

playing  cards. 
With  the  coming  of  longer  evenings  the  playing  card 

sales  will  increase — if  you  give  them  a  little  encourage- 
ment. The  background  in  the  display  shown  is  made  of 

black  crepe  paper.  Packages  of  the  cards  are  piled  on 

the  bottom  on  each  side.  As  usual  the  show  cards  are 

important.  The  catchy  part  of  the  display  is  in  the  four 

hands  shown  in  each  of  two  well-known  games,  poker 

and  euchre.  To  display  these  hands,  take  large,  white 

cards  and  stick  the  playing  cards  on  them,  choosing  hands 

that  will  excite  comment  and  interest.  At  the  most  it 

would  cost  you  but  two  ten-cent  packs  of  cards  to  make 

the  two  sets  of  hands,  or  by  writing  to  the  manufacturer 

whose  cards  you  handle  you  will  be  sent  a  supply  of 

sample  cards  for  display,  and  probably  a  lot  of  other 

display  material. 

Look  After  Interior  Arrangement. 

While  making  sure  of  an  attractive  window,  the  deal- 

er must  not  neglect  the  interior  arrangement  of  his  store. 

The  window  should  be  the  index  of  what  is  inside,  and 

if  such  is  not  the  case,  no  amount  of  window  dressing 

can  prove  lastingly  beneficial. 

As  intimated  in  the  paragraph  regarding  the  display 

of  playing  cards,  the  use  of  show  cards  is  a  very  neces- 

sary  adjunct   in   creating  an   attractive  window   display. 

No  great  amount  of  skill  is  necessary  in  the  preparation 

of  these  cards;  the  main  thing  is' to  know  what  to  put 
on  them.  In  addition  to  the  price  ticket,  "talk  cards" 

ha\e  proven  useful,  and  it   is  in-- wording  these  that  good 

HJMA1I    p/^yers   Kold  £ood  hands  ■ when  they  use 
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Playing  Card  Window  Display. 

judgment  is  necessary.  Make  them  brief  and  to  the 

point.  For  instance,  with  a  display  of  books,  a  card  with 

"Fireside  reading  for  winter"  inscribed  thereon  suggests 
the  enjoyment  of  a  stormy  winter  evening,  with  a  good 

book  and  an  easy  chair  pulled  up  to  the  grate.  In  other 

words,  it  creates  a  desire  to  purchase.  Should  you  have 

a  limited  quantity  of  some  one  line,  or  a  few-  left-overs 
from  differeent  departments,  a  window  card  placed  with 

the  goods,  to  the  effect  that  "this  lot  will  remain  on 

sale  for  four  days  only  at  a  reduction  of  25  cents,"  will 
in  all  probability  sell  the  goods  inside  the  allotted  time. 

The  public  loves  a  bargain,  and  the  fact  that  only  a  lim- 
ited time  is  allowed  serves  to  increase  the  demand. 

Effect  of  Originality  in  Method. 

Walking  down  Yonge  street,  Toronto,  the  other  day 

any  one  might  have  noticed  the  crowd  gather  about  -i 

tailor's  window,  and  on  taking  the  trouble  of  ascertain- 
ing the  cause,  would  have  found  that  a  man  was  employed 

as  a  model  to  try  on  different  styles  of  overcoats.  The 

secret  of  the  attractiveness  of  this  method  was  its  or- 

iginality, and  the  same  quality  may  be  applied,  though 

in  a  different  way.  to  the  executing  of  displays  for  book 

and  stationery  dealers. 

The  window  display  has  been,  is,  and  will  be.  a  vital 

factor  in  the  selling  of  goods.  If  you  have  underestim- 
ated the  value  to  be  obtained  from  your  window  space, 

make  a  study  of  the  question,  and  you  will  surely  increase 

your  efforts  in  this  direction 

An  imported  British  work  which  The  Copp,  Clark  Co. 

are  handling  this  season  is  a  new  illustrated  edition  of 

the  "Rubaiyat"  of  Omar  Khayyam.  The  illustrations 
are  designed  by  F.  Sangorski  and  (4.  Sutcliffe.  A  feature 
of  this  work  is  the  artistic  bordering  around  many  of  the 

pictures. 



Some  Fall  Advertising  Suggestions  for  the  Bookseller  and  Stationer 
Simple  Descriptions  Best — Make  Reading  Matter  Interesting  with  Reader  Kept  in  View 
-Examples  of  What  to  Say  and  What  Not  to  Say  —  Suggestive  Layouts  of  Book  Store 

Advertisements  —Time  to  Advertise  Indoor  Games  and  Educational  Works. 
By  W.  F.  Ralph. 

Few  things  have  been  so  well  proved  as  the  fact  that 
people  (In  read  advertising  ;  and  the  existence  of  this 
bare  fact  is  some  indication  as  to  the  way  in  which  ad- 

vertising copy  should  be  written. 

Copy  should,  above  all  thing's,  be  easily  understand- 
able. It  should  be  as  simple  as  it  can  possibly  be  made, 

not    necessarily     short,     but    containing-    no    more    words 

The  Biggest  $'s  Worth  jou  Can  Get  Anywhere  Can  Be  Had  At  c 

Doersam's  Bookstore, Waterloo,  Ont. 

OUR  BOOK  AND  STATIONERY  STOCK  IS  THE 
LARGEST  IN  TOWN. 

We  can  give  you  what  you  want  at  the 
prices  you  want. 

We  Are  the  Only  Agents  in  Waterloo 

for  the 

EDISON 

PHONOGRAPH. 

The  Leader  in  Society  Stationery. 

than  are  necessary  to  convey  a  clear  meaning.  Take  the 
newspaper  advertising  published  a  year  or  so  ago  by  a 
well-known  Boston  financier.  This  advertising:  occupied 
very  large  space  which  was  simply  packed  with  small 

type.  But,  in  spite  of  its  verbosity  this  advertising-  was 
read  by  the  people.  It  was  read  because  it  was  inter- 

esting-,  clear,   easy  to  understand. 

Make  your   advertising-  interesting-  and    easy   to    un- 

This  is  what  you  can  get  here  for  just 

ONE  DOLLAR 

Here  place  a  list  of articles  of 
which  the  total  price,  if  bought 
singly,    would     be, say    $1.15, 
with  a  price  of  $1.00  for  the  lot 
if  bought  together. 

A  bigger  Dollar's  worth  could  not  be 
secured  anywhere.  Come  in  and  see  for 
yourself. 

DOERSAM'S  BOOKSTORE 
WATERLOO,    ONT. 

you    may    rest     assured   that   people  will 
derstand,    and 

read  it. 

In  writing-  your  copy  try  to  keep  your  readers  in 
view  all  the  time.  Don't  make  the  mistake— made  by  so 
many  advertisers— of  thinking-  people  are  particularly  in- 

terested in  your  own  prosperity.  Your  customers  ate 
only  interested  in  you  in  so  far  as  they  can  gain  some 
advantage  from  your  acquaintance. 

For  this  reason  most  successful  adventisers  are  al- 
ways specific  in  their  announcements.  They  never  permit 

copy  to  appear  that  does  not  contain  some  specific  offer- 

ing. They  never  merely  say,  "We  carry  the  largest 
stock  of  books,   stationery  and  wall  paper  in  the  city." 

WHAT  ARE  YOU  DOING  THESE 

LONG,  COLD  EVENINGS? 

Too  cold  to  go  out -not  cold  enough  for  skating  or  other  outdoor  winter 
sports.  How  to  put  in  the  evening  pleasantly  between  supper  and  bedtime  is 

what  puzzles  people  this  time  of  the'  year.  What  about  some  fine,  exhilar 
ating,  fascinating,  mirth-provoking 

INDOOR  GAMES? 

Nothing  like  a  good  indoor  game  for  passing  the  time  pleasantly  and  the 

whole  family,  including  sister's  young  man,  oan  join  in. 

Here  list  your  latest 

games,  with  prices 

quoted.  Use  cuts  illus- 

trate ng'  the  games 
wherever    possible. 

SEE  OUR  MAIN  STREET  WINDOW 
Come  in  and  let  us  show  you  what  we  have  for  your  entertainment. 

You  will  be  delighted. 

BLANK'S  BOOKSTORE 
16    Main    Street 

The  advertisement  reproduced  here  of  Doersam's 
Bookstore  is  a  good  example  of  what  to  avoid  when 

writing  copy — (first  illustration.) 
It  is  exceedingly  doubtful  if  copy  so  general  in  its 

nature,  and  copy  so  indifferently  displayed  is  worth  the 
cost  of  newspaper  space  to  any  retail  merchant. 

General  copy  containing  such  assertions  as  "The 
biggest  dollar's  worth  you  can  get  anywhere  can  be  had 
here,"  does  not  tend  to  make  the  reader  feel  that  he 
wants  anything.  If  such  an  assertion  is  backed  up  by 
Specific  offering  of  a  thing  or  a  number  of  things  that 
can  b>e  procured  for  a  dollar,  the  case  is  altered.  The 

specific  offering  is  like  a  proof  of  the  assertion. 



BOOKSELLER  AND  STATIONER 

Fig.  2  is  a  suggested  layout,  tor  an  advertisement, 
advertising  what  can  be  had  at   the  store  for  one  dollar, 

the    space    used    being'   the    same    as    that    of    the    Doersam 
advertisement. 

Now  is  the  time  of  year  to  advertize  indoor  games. 

The  nights  come  quickly,  and  outdoors  all  is  inhospit- 
able, to  say  the  least  of  it.  People  wonder  what  to  do 

with  the  long  evenings  and  consequently  all  sorts  of  in- 
door games  are  looked  upon  with  great  favor,  especially 

l>\  the  younger  generation.  It  is  a  good  plan  to  use 

your  newspaper  space  to  advertise  your  leading  lines  of 

indoor  games  and  at  the  same  time  to  run  special  win- 
dow displays  of  the  same  character.  Get  the  people 

thinking  about  indoor  games  and  you  will  get  a  large 

percentage  of  them  to  buy. 

We  also  print  herewith  a  suggested1  layout  for  an  in- 
door game  advertisement. 

*    •*    *    * 

Books,  too,  should  be  strongly  advertised  at  this 

time  of  the  year,  especially  books  of  an  educational  char- 
acter. In  every  town  and  city  there  is  a  studious  ele- 

ment among  the  young  men  and  women,  who  think,  as 

the  winter  approaches,  that  they  will  use  the  long  even- 
ings to  improve  their  minds  by  some  definite  course  of 

educational  reading.  Carefully  handled,  this  element  of 

the  population  should  yield  the  bookselling  fraternity 

considerable  profit  through  the  sale  of  standard  text 

books  on  various  subjects,  and  books  on  scientific  sub- 

jects written  in  a  "popular"  style. 

Features  of  Montreal  Book  Trade 

Dealers  have  been  Busy  During  Past  Four 

Weeks  —  Stationery  Lines  Sell  Well — 
Eucharistic  Congress  Boomed  Sales  of 

Religious  Cards  and  Booklets. 

Montreal,  Oct.  8. — The  trade  has  been  very  busy 
during  the  past  few  weeks,  the  lines  being,  naturally, 

mainly  college  and  school  supplies.  It  is  coming  to  be 
more  and  more  customary  for  the  retail  stationer  here 
to  handle  drawing  instruments  and  sets,  and  one  new 

stock  has  been  installed  in  a  large  local  store.  Already 

they  report  a  very  satisfactory  volume  of  trade  passing 
in  the  new  department,   and  it  promises  a  rapid  growth. 

Fountain  pens  are  selling  briskly,  principally  for 

school  use,  but.  nevertheless  reports  as  to  other  classes 

of  buyers  show  that  they   are   not-  idle. 

The  influence  of  the  Eucharistic  Congress  was  felt, 

throughout  the  trade,  of  course  mainly  in  the  line  of  re- 
ligious cards,  booklets,  etc.  Still  taken  all  through  the 

effect    was  to  greatly   increase   the   volume  of  business. 

The  month's  business  shows  a  large  increase  over 
the  corresponding  month  last  year,  and  from  present  in- 

dications, October  will  hold  its  own  very  well. 

Last  month  a  series  of  petty  thievmgs  was  mentioned 

in  these  columns  as  having  annoyed  rather  seriously  the 
local  merchants.  It  is  rather  interesting  to  note  that 

at  least  two  of  the  thieves  were  caught  in  the  act.  Both 

of  course  disclaimed  any  intention  of  stealing,  but  they 

were  forced  to  disgorge  before  leaving.  Offers  to  pay  for 
the  goods  were  rejected,  and  the  culprits  threatened  with 

summary  arrest  if  they  ever  entered  the  stores  again. 
It  is  rather  a  pity  that  an  example  was  not  made  of  at 

least  one  of  them.     It  would  tend   to  protect  in  future. 

A  line  which  is  proving  very  popular  here  is  a  25c 

combination  desk   diary  and  blotter,    It  is   very   neatly 

gotten  up,  and  is  very  easy  to  use  in  making  a  good  dis- 

play.   Also  the  price  is  a  great  argument  in   its  favor. 

BOOKSELLERS  NOVEL  ADVERTISING  SCHEME 

T.  11.  Durham,  of  the  "Church  Book  Room,"  2.'S."> 
Vonge  St.,  Toronto,  is  the  originator  of  a  new  advertising 

scheme  for  the  bookseller.  It  is  ̂ n  innovation  in  wrap- 
ping current  novels.  Instead  of  the  ordinary  paper  and 

twine,  Mr.  Durham  encloses  each  volume  in  a  pasteboard 

box  with  the  firm's  name  and- "address  tastefully  printed 
in   the  lower  left  hand  corner. 

While  the  boxes  are  more  expensive  than  paper  and 
twine,  yet  during  a  rush  a  clerk  can  prepare  books  for 
I  lie  customer  much  faster  than  by  wrapping.  Besides 
the  lime  saved  the  box  is  a  good  advertising  scheme.  The 

novelty  will  commend  itself  to  every  customer  and  the 
serviceable  box  will  be  very  handy  either  in  sending 
bonks  to  friends,  thus  spreading  the  advertising  broad- 

cast, or  for  general  use  around  the  home  where  it  will  be 
a  constant  reminder  of  the  excellent  service  and  novel 
ideas  which  have  their  abode  at  Durham  's  Book  Store. 

For  the  Xmas  trade.  Mr.  Durham  has  a  stock  of  pretty 
holly  boxes  with  the  firm  name  printed  on  the  inside  of 
the  cover.  These  should  prove  a  great  attraction  and 
bring  added  business  to  this  progressive  store. 

Executive  Meets. 

A  meeting  of  the  Executive  Committee  of  the  Book- 

sellers' and  Stationers'  Association  was  held  at  the 
Prince  Greorge  Hotel,  Toronto,  on  Thursday.  September 

'_'!).  There  were  present  J.  (i.  Cloke.  John  P.  Sifton,  ( '. 
L.  Nelles,  Wm.  Tyrrell  and  W.  A.  Craick.  The  business 

before  the  meeting  was  the  arrangement  of  a  programme 

for  the  annual  meeting.  A  number  of  excellent  sugges- 
tions were  submitted,  which  are  now  being  worked  out 

by  the  Programme  Committee.  A  draft  programme  was 

prepared,  which  will  be  published  as  soon  as  the  various 
speakers  have  been  secured. 

The  Committee  received  the  resignation  of  W.  A. 

Craick  as  secretary,  and  appointed  James  O'Hagan  in  his 
place.  Owing  to  the  fact  that  Mr.  Craick  has  given  up 
the:  editorship  of  The  Bookseller  and  Stationer,  and  is 

thus  no  longer  directly  associated  with  the  trade,  he  fell 

that  he  could  not  remain  as  secretary  and  perform  the 
duties  of  the  office  satisfactorilv. 

An  Explanation. 

St.  John.  N.  B„  Oct.  (i.  I'M  11. 
Editor  of  Bookseller  and  Stationer, — The  article 

which  appeared  in  the  last  issue  of  the  Bookseller  an  I 

Stationer,  re  Hall's  Bookstore,  is  misleading,  inasmuch 
as  it  lays  the  blame  for  the  present  condition  at  my  door, 

This  is  not  so,  my  father  died  in  1001,  since  then  his 
estate  has  never  been  settled  up. 

Previous  to  my  advent  on  Dec.  1st,  1905.  the  business 

had  been  under  two  different  managing  heads  with  the 
result,  that  when  I  came  certain  conditions  had  arisen 

over  which  I  had  no  control  or  authority  to  change,  and 

which  are  the  causes  of  the  present  conditions. 

On  the  other  hand  the  turn-over  has  been  considerable 

larger  since  I  took  charge,  than  it  had  in  any  of  the 

years  between  that  and  the  time  of  father's  death. 
Knowledge  of  the  inside  conditions  would  give  a 

different   impression  than   von  have  published. 

KENDALL  HALL. 
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New  Harrison  Fisher  Pictures. 

The  Copp,  Clark  Co.,  Toronto,  are  ai  present  showing 

some  new  calendars  for  1911.  One  of  the  most  striking 

is  the  "Harrison  Fisher  Calendar,"  which  shows  the 
heads  of  five  beautiful  girls.  Each  head  is  on  a  separate 

page  with  the  calendar  for  three  months  at  the  bottom. 

These  pictures  are  all  in  full  colors,  and  as  each  page  is 

14  x  22  inches  in  size  any  one  of  1  hem  would  make  an 

artistic  wall  ornament.  Each  set  of  pictures  is  sold 

boxed  li>  prevent  soiling  or  breaking.  Fisher's  pictures 
are  now  so  well  known  that  they  are  in  a  class  by  them- 

selves, and  with  his  improvement  in  treatment  the  calen- 
dar pictures  for  1911  are  said,  by  many  people  who  have 

seen  them,  to  be  better  than  any  previous  set. 

As  well.  The  Copp.  Clark  Co,  are  handling  a  new  set 

of  pictures  also  by  Harrison  Fisher  though  not  in  calen- 

dar form.  The  pictures  are  entitled  "The  Girls  I  Like 

Best."  The  four  pictures  in  the  set  are  "The  Debu- 

tante," "The  Bride."  "The  Artist"  and  "The  Sport." 
In  size  the  pictures  are  12  x  1G  inches,  and  on  mounts 
19  x  24  inches.     Like  the  calendars  these  sets  are  boxed. 

Other  new  sets  by  the  same  artist  are  entitled  "Fair 

Damsels,"     "Favorites,"     and     "The     American     Girl 
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American  Girl  in  .Japan"  and  "The  American  Girl  in 

Ireland."  There  aie  six  pictures  in  this  set.  the  others 

being  "Holland,"  "France/'  "Italy"  and  "England." 
Harrison  Fisher's  other  recent  and  popular  sets  are 

"Seasons'  I'.elles,"  "College  Girls,"  "  At  the  Country 
Club,"  and  "Romance,"  each  sd  numbering  four  pic- 

tures. There  is  also  the  Harrison  Fisher  Folio,  contain- 

ing twelve  selected  drawings  in  full  colors.  The  pictures 
in  the  folio  are  7i  x   Ml  in.  or  on  mounts  II   x   1-1  in. 
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COPYRIGHT     1909     BY.    CHARLES     SCRIBNER'S     SONS 

THE    AMERICAN   GIRL   IN   IRELAND 

*IGHT     1909     BY    CHARLES     SCRIBNER'S     S0N3 

THE   AMERICAN  GIRL   IN  JAPAN 

COPYRIGHT    BY    CHARLES    SCRIBNER'S    SONS 

THE     DEBCTANTE 

For  the  smoking  den  Oliver  Kemp's  "Days  A-Fish- 
ing"  series  are  striking.  There  are  four  scenes  in  the 
set  and  they  are  planted  in  fall  colors.  The  titles  of  the 

pictures  are  "Trout,"  " Muskallonge, "  "Bass"  and 
"Salmon."  The  pictures  mounted  are  19  x  24  in.  or 
unmounted    Hi   x    17   in. 

Non-Leakable  Fountain  Pens. 

\Y.  .1.  Gage  &  Co.  are  the  sole  agents  in  Canada  for 

Moore's  Non-Leakable  Fountain  Pens.  To  show  the  ap- 

preciation of  the  public  for  this  lien,  the  following  ex- 
tract from  a  letter  received  by  one  of  the  customers  of 

the  above  linn,  speaks  for  itself:  "A  customer  of  ours 
ias  brought  this  pen  to  us  for  repairs  as  there  is  a  slight 

eakage  in  the  bottom  of  the  ink  reservoir,  He  is  a.  prom- 

inent real  estate  dealer  and  speaks  very  highly  of  Moore's 
pens,  lie  has  used  this  particular  pen  for  over  seven 

years  under  the  most  strenuous  conditions,  and  this  is  the 

first  time  he  has  had  to  have  it  repaired." 

Abroad."  The  first  set  consists  of  five  pictures — "Re- 

ih'ftion,"  "Danger,"  "Anticipation,"  "Odd  Moments," 

and  "At  the  Fountain.''  These  five  pictures  are  in  colors 
12  x  l(i  inches  and  mounted  If*  x  20  inches.  The  "Fav- 

orites" set  also  consist  of  five  pictures — "The  Motor 

Girl,"  "Beauties,"  "A  Fair  Driver,"  "A  Lucky  Dog," 
and  "The  Old  Miniature."  They  are  the  same  size  as 
Fair  Damsels  and  are  likewise  colored.  Two  of  the 

"American   Girl"     pictures  are     shown  herewith,     "The 

It  is  interesting  to  note  that  the  list  of  "Fifty  Best 

Works  in  Fiction"  for  1909,  recently  selected  by  a 
referendum  of  librarians  in  the  State  of  New  York,  is 

headed  by  Miss  L.  H.  Montgomery's  delightful  "Anne  of 

Avonlea,"  the  sequel  to  "Anne  of  Green  Gables."  the 
hook  which  so  successfully  launched'  Miss  Montgomery  on 

her  literary  career. 
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Blank  Books  and  Pens. 

The  "Concise  Ready  Reckoner,"  compiled  and  ar- 
ranged by  Arnold  W.  Thomas,  should  prove  useful  for 

many  people  containing  as  it  does  tables  of  weights  and 

measures  and  a  meat  number  of  other  tabulated  informa- 

tion ready  at  hand.  Day  hooks,  journals,  ledgers, — in 
fact  blank  hooks  of  various  kinds  and  for  many  uses  arc 

being  pushed  prominently  by  The  Copp,  Clark  Co.,  this 

fall.  This  company  are  also  showing-  some  new  sets  of 
pens  and  holders  put  up  in  counter  cases  with  glass 

covers  displaying  assorted  pens  in  useful  patterns.  The 

photo  mailer,  an  envelope  Cor  use  when  posting  photo- 

graphs, is  a  light  weight  holder.  The  hacking  being  of 
corrugated  paste  board  protects  the  face  of  the  picture 
and  saves  it  from  being  bent  or  broken.  This  mailer 

(•nines  in  ten  sizes.  The  "Black  Baby  Stylo"  pen.  made 
in  black— the  C.  C.  Black  Baby— and  in  red,  the  C.  C. 

Pocket  Stylo — seems  to  be  as  popular  as  ever,  judging 
from  recent  sales. 

Every  pen  is  guaranteed.  The  Copp,  Clark  Co.  are 
showing  them  extensively. 

Stationers'  Sundries. 

In  stationers'  supplies  and  sundries.  The  Copp,  Clark 
Co.  are  bringing  forward  a  number  of  seasonable  goods 

and  novelties.  There  are  the  Moore  Push-Pins  with  glass 

heads — neat,  clean,  sanitary  and  attractive — and  useful 

for  numberless  purposes;  eye  shades  for  laboratory  ol- 
factory use  are  specially  seasonable  during  these  shorten- 

ing days,  the  new  modern  "B"  clip  secures  the  fountain 
pen  or  pencil  in  the  pocket,  thus  preventing  loss.  Then 

there  are  gummed  tickets  of  various  sizes  and  styles  put 

up  in  convenient-sized  boxes.  "Crown"  brand  confetti 
is  another  line.  It  is  put  up  in  bright  red  boxes  ami  is 

free  from  dust,  being  cleaned  by  electricity.  Artgiun.  a 

ing  Cards,  and  Invitation  Cards. 

Holland  Linen  Correspondence  Paper 

W.  J.  Cage  &  Co.,  Toronto,  report  a  steadily  increas- 
ing sale  for  their  line  of  fashionable  correspondence 

paper,  ''Holland  Linen."  Each  year  this  paper  has  been 
on  the  market  shows  an  increased  demand,  winch  must 

indicate  that  the  public  have  found  in  it  a  paper  to  suit 

their  taste.  Holland  Linen  paper  is  put  up  in  various 

forms,  such  as,  Note  Paper,  Envelopes,  Papetries,  Visit- 
ing Cards,  and  Invitation  Cards.  Dealers  may  procure 

samples  and  particulars  from  the  makers. 

PERSONAL  PARAGRAPHS. 

M.  J.  Caskell,  of  the  Thompson  Stationery  Co.,  Van- 
couver and  New  Westminster,  was  in  the  East  for  a  few 

weeks  last  month.  He  was  called  home  to  Owen  Sound  by 

I  he  serious  illness  of  his  mother.  She  has,  however,  re- 

covered  sufficiently   to   return   with   him   to   Vancouver. 

A.  Roy  Macdougall  sailed  for  England  on  Sept.  30. 

He  will  spend  some  time  with  the  firms  whose  repres- 
entative he  is.     Mrs.  Macdougall  went  with  him. 

G.  C.  Clark,  Montreal  manager  for  Valentine  &  Sons 

United  Publishing  Co.,  is  in  Europe  on  an  extended  busi- 
ness trip. 

W.  B.  Foster,  of  the  Watson  Foster  Co.,  Montreal, 

is  away  on  this  fall  trip. 

Mr.  Bone,  of  the  Victoria  Book  and  Stationery  Co.. 
who  was  in  the  East  last  month,  has  returned  to  his  home. 

  *   

No  expense  has  been  spared  in  the  effort  to  make  this 

book  one  of  the  finest  and  most  complete  catalogues  of  its 

kind  ever  published  in  Canada.  It  bears  the  highesi 
recommendation  of  all  who  have  seen  it.  Dealers  who 

are  not  on  the  firm's  mailing  list  are  asked  to  write  for  a 

copy. 

A  few  of  the  stationery  boxes  being  shown  by  Bunt  in. 
Gillies  &  Co..  Hamilton,  are  illustrated  on  the  back  cover 

of  this  issue.     Their  stock  is  still  complete  in  all  the  latesi 

styles,  every  box  being  tilled  with  fine  white  linen  finish 
stock.  Assortment  1.  contains  48  boxes  to  retail 

from  26c  to  60  cents;  assortment  2,  contains  .'SO  boxes 
to  retail  from  lioc  to  $1  ;  assortment  3,  contains  18  boxes 

to  retail  from  75c  to  $2;  assortment  4,  contains  40  boxes 
to  retail  from  25c  to  $1.50.  A  full  description  of  these 

assortments    is    given    in    Stationery    Catalogue    No.    10. 

TRADE  NOTES. 

Buntin,   Gillies   &    Co.,   Hamilton,    have   just   issued   a 

new   catalogue   of  school,   office   and   general   stationery. 

HIGH-CLASS    POST    CARDS. 

The  demand  for  high-class  post  cards  seems  to  in- 
crease with  each  succeeding  season,  and  this  opinion  is 

borne  out  by  the  statements  of  booksellers  and  sta- 
tioners who  handle  post  and  gift  cards  to  any  great  ex- 

tent. This  year  the  advanced  showing  of  Christmas, 

New  Year,  birthday  and  general  seasonable  cards  arc 
more  artistic  than  the  offerings  of  any  previous  recent 

vear.  A  publisher  of  this  class  of  cards  is  H.  L.  Woehler, 

of  Buffalo,  N.Y.,  who  long  ago  saw  the  trend  of  the 

public's  preference  for  more  artistic  cards.  He  is  offer- 

ing for  this  seson's  trade  a  dainty  line  of  hand  embossed 
cards  for  all  occasions.  The  Woehler  process  is  art  steel 

engraving,  the  work  being  done  on  hand  presses,  the 

process  requiring  high-class  workmen,  which  fact  gives 
the  Woehler  productions  a  claim  to  distinction.  The 
stock  used  is  fine  linen  card  board  and  the  designs  are 

original,  exclusive  and  extremely  dainty.  There  is  noth- 

ing of  the  brash  or  garish  in  the  line.  There  are  over- 
thirty  Christmas  designs  and  the  same  number  for  New 

Year's  Day,  as  well  as  ten  special  designs  for  Hallow'en 
and  Thanksgiving.  It  is  in  the  bithdays  that  the 

Woehler  line  is  strong-,  there  being  a  score  of  clever 

cards  that  appeal  to  those  who  seek  novelty  in  greet- 
ings.   The  five  stork  announcements  are  in  good  taste. 



1J BOOKSELLER     AND     STATIONER 

Interesting  Items  About  Canadiana 
Notes  About  Native  Authors,  and  Books 

Dealing  with  Canadian  Subjects — Interest- 
ing Book  Gossip. 

Cassell  &  Co.  report  a  steady  and  a  g-oo'tl  demand  for 
Emily  Ferguson's  "Janey  Canuck  in  the  West." 

The  Musson  Book  Co.  have  this  month  published 

"Derby  Day  in  the  Yukon."  by  an  anonymous  writer; 

"A  Countess  from  Canada,"  by  Bessie  Marchant,  is 
another  book  by  the  same  publishers,  giving  some  Cana- 

dian  flavor  to  the  contents. 

A  peculiar  coincidence  among  book  gossip  is  that 

there  should  come  from  the  press  of  William  Briggs  this 

fall  three  books  on  the  Yukon,  namely  "The  Trail  of 

'98,"  by  Kobert  VV.  Service,  "The  Frontiersman,"  by 

H.  A.  Cody,  and  "The  Stampeder,"  by  S.  A.  White.  The 
last-named  of  these  is  a  story  of  the  Yukon,  which  is 
said  to  be  very  absorbing,  especially  that  part  of  the 
book  which  deals  with  life  in  the  silent  north  as  it  was 

at  the.  time  of  the  great  stampede.  Some  of  the  inci- 

dents in  the  book  are  intensely  tragic,  and  the  atmos- 
phere of  the  Yukon  country  is  depicted  graphically.  The 

publisher  reports  a  very  large  initial  sale  on  this  book 
which  has  just  come  from  the  press. 

Kobert  W.  Serviee,  author  of  "Songs  of  a  Sourdough" 
and  "Ballads  of  a  Cheechaka,"  is  to  visit  the  east  for 
the  first  time  since  he  became  famous  through  the  writ5 
ing  of  these  two  books  of  verse.  For  many  years  he 

has  lived  in  the  Yukon,  where  he  has  been  practically 
buried  to  all  the  doings  of  the  outside  world.  At  the 

present  moment  he  has  his  first  novel  under  way  with 

his  publisher,  to  be  entitled  '"The  Trail  of  '98."  This 
novel  deals  with  the  stampede  of  that  year  when  gold 
was  discovered  in  the  Yukon  Territory.  It  is  expected 

that  this  novel  will  be  ready  some  time  in  November. 

A  new  writer  who  has  appeared  on  the  literary  horizon 
of  Toronto,  is.  Miss  Dorothy  Dean  Tait,  who  has  just 

written  a  story  entitled,  "The  Story  of  Yuku."  This 
story  is  one  in  which  the  scene  is  laid  in  Japan,  and  all 

readers  of  "The  Lady  of  the  Decoration,"  will  no  doubt 
be  fascinated  by  the  writer's  descriptions  of  Japanese 
life.  Miss  Tait  is  at  present  traveling  in  Europe  and 

intends  this  fall  to  settle  in  Paris  for  a  year  or  so. 

where  she  will  take  up  the  study  of  literature  and  art 

under  some  of  the  best  masters.  Her  book  is  being  pub- 
lished by  William  Briggs. 

Although  a  number  of  books  have  been  written  in 

Canada  dealing  with  Indian  life  there  have  been  lew 

written  entirely  from  the  standpoint  of  the  Indian.  Dr. 

John  McDougall's  "Wa-Pee-Moostooch  or  White  Buffalo," 
is  his  first  book  of  fiction  and  it  is  a  story  in  which  no 

white  man  appears.  The  scene  is  laid  in  Canada  in  the 

great  west  in  the  early  part  of  the  19th  century.  Few 
persons  in  Canada  have  had  the  opportunities  that  Dr. 

McDougall  has  had  in  the  study  of  Indian  life  and  char- 
acter. Born  in  the  North-west  some  tiS  years  ago  he 

has  traveled  thousands  of  miles  in  every  portion  of  the 
Dominion  lying  west  of  the  great  lakes,  and  has  had 

every  opportunity  to  study  native  character.  Dr.  Mc- 
Dougall now  has  in  press  of  William  Briggs,  a  new 

volume  of  reminiscences  entitled  "On  Western  Trails  in 

the  Early  Seventies,"  which  is  the  fourth  in  the  series 
of  books  treating  on  life  in  the  North-west  from  the, 
earliest  days  up   to  the  period  named, 

William  Briggs,  publishers  of  Dr.  Rand's  "Treasury 

of  Canadian  Verse,"  have  been  so  successful  with    that 

volume  that  they  are  bringing  (Hit  a  new  book  something 
along  the  same  line  entitled  "A  Wreath  of  Canadian 

Song,"  by  Mrs.  Ii.  F.  Edgar.  This  volume  sketches  t In- 
life  of  each  author  taken  up  in  the  book  with  selections 
from  their  work  and  will  prove  an  exceedingly  useful 
book  to  the  largely  increasing  number  of  those  who  are 
interested  in  the  history  and  development  of  Canadian literature. 

A.  K  Davis,  civil  engineer,  and  author  of  "The  Old 

Loyalist,"  a  book  which  deals  with  the  United  Empire 
Loyalists'  invasion  of  Upper  Canada,  has  removed  from 
Winnipeg  to  Toronto,  where  he  intends  to  make  his  re- 

sidence. Mr.  Davis  is  taking  an  interest  in  the  preser- 
vation of  some  of  the  old  historical  relics  in  the  Bay  of 

Quinte  district,  and  is  starting  a  movement  to  secure 
financial  support  to  preserve  some  of  these  relics  of  the 
United  Empire  Loyalists  days. 

Rev.  Byron  II.  Stauffer,  pastor  of  Bond  Street  Con- 

gregational Chinch,  Toronto,  and  also  known  as  "the. 

young  man's  preacher"  is  about  to  issue  a  volume  which 
he  entitles  "Your  Mother's  Apron  Strings,  and  Other 
Talks  to  Young  Men."  These  are  addresses  which  Mr. 
Stauffer  has  given  to  audiences  of  young  men  in  his 

church  from  time  to  time.  The  cover  of  Mr.  Stauffer' s 
book  is,  to  be  decorated  with  a  reproduction  of  Hoven- 

den's  famous  painting,  "Breaking  the  Home  Ties,"  which 
created  something  of  a  sensation  at  the  World's  Fair  in 
Chicago.     The  volume  is. to  be  issued  by  William  Briggs. 

Mrs.  Nellie.  L.  McClung  is  the  author  of  "The  Sec- 

ond Chance,"  a  new  book  just  issued  from  the  press  of 
William  Briggs,  Mrs.  Clung,  who  became  famous  through 

the  writing  of  her  first  book  "Sowing  Seeds  in  Danny," 
was  not  aware  at  the  time  she  wrote  the  book  that  she 

had  any  talents  along  the  lines  of  an  elocutionist  and 
reader,  However,  after  her  book  became  so  well  known 

the  people  of  Manitoba  becoming  interested  in  the  per- 
sonality of  the  author  induced  her  to  read  some  selec- 

tions from  her  book  at  various  entertainments,  and  it 

was  discovered  that  Mrs.  McClung  had  talents  hitherto 

unknown.  Her  fame  in  this  line  spread  so  rapidly  that 

she  is  this  year  arranging  a  tour  through  the  North-west 
and  also  into  Minnesota.  Mrs.  McClung  is  assured  of 

great  success  during  the  coming  season  in  this  her  new 

departure. 

Miss  Amy  Campbell,  who  is  a  contributor  to  a  num- 
ber of  journals,  is>  attending  MacMaster  University,  To- 

ronto, this  session,  where  she  is  taking  a  special  course 

in  English.  Miss  Campbell  has  in  press  with  her  pub- 
lishers, Williamd  Briggs,  a  volume  of  poetry  entitled 

"Heart  Forget-me-nots,"  which  is  expected  to  be  ready 
during  October. 

The  dairy  interests  of  Canada  are  becoming  so  large, 
and  the  income  to  the  farmers  from  this  industry  so 

great  that  dairying  in  Canada  is  assuming  an  important 

place  in  this  country.  Prof.  Dean,  of  the  Ontario  Agri- 
cultural College,  Guelph,  is  issuing  a  new  and  revised 

edition  of  his  book,  "Canadian  Dairying,"  which  his 
publisher,  William  Briggs,  expects  to  have  ready  within 

a  short  time.  Mr.  Dean's  book  is  considered  an  author- 
ity on  the  subject  of  dairying  in  Canada,  dealing  as  it 

does  with  conditions  as  they  are  found  in  this  country. 

Bartlett,  Frances.  Christmas  in  Austria.  Boston:  Dana 
Estes  &  Co.  Cloth. 

This  booklet  of  30  pages  contains  a  child's  story  of 
a  Christmas  eve  in  Vienna  and  how  the  poor  boy  fiddler 

Fritz]  and  his  dog  Tzandi  met  the  Emperor  and  were 

taken  to  his  home  to  be  companions  for  his  little  son 
and  daughter. 
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Be  Particular 
With  the  Quality  of  the  Goods  on  Which  You  Place  Your  Name 
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We  Manufacture  Every  Part  of  Every  Pen  We  Sell 

There's  a  big  busi- ness ahead  for  the 

Stationer  who 

buys  his  fountain 

pens  right,  and 
you  can  safeguard 

your  reputation 
and  add  materi- 

ally to  your  profit 
by  featuring 

SANFORD 
and 

BENNETT 

Fountain 

Pens 

Strictly  high- 
grade.  Made  in  a 

variety  of  styles  and 
sizes,  under  any 

imprint   desired. 

113 
m$ 

ft 

m 
ND   TO-DAY. 
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good' — 

THE 'Autopen 

Safety' 

'Gravity 

Stylo' 

and 

'Commercial 

Pen' 

May  we  have  your 

enquiry  for  fuller 
details  ? 

Send  for  descriptive 

catalogue  and 

SEND   TO-DAY 

Sanford  &  Bennett  Go.,  51.53  Maiden  Lane;  'mw  york 
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Scribner  Picture  Publications 
THE  HARRISON  FISHER 

Calendar  for  1911 
Five  pages  in  full  colors.   Size,  14x22  ins.,  each  in  a  box. 

PRICE,  $2.25  each,  net. 

/■  / 

A 

THE  HARRISON  FISHER 
CAIENDARJFOR1911 

^''/^^^ 
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NEW  SETS  OF  PICTURES 

BY  HARRISON  FISHER 

"Girls  I  Like  Best 

9J 

"  THE  DEBUTANTE. ■■  "  THE  BRIDE."  "  THE  SPORT, 
"THE  ARTIST." 

Size,  12x16  in.,  on  mounts.  19x24  in. 

List  Price,  $1.00  Each;  Per  Set  of  Four,  Boxed,  $3.50. 

"Fair  Damsels" 

BY 

HARRISON  FISHER 

Five  Pictures  in  Colors,  each  12x16  inches,  on  mounts,  16x20  inches. 

List  Price,  75  Cents  Each;  Per  Set  of  Five,  Bored,  $3.50. 

OPVRIGHT   1908    BY   CHARLES    SCRIBNER'S    SONS 

THE  MOTOR  GIRL 

Trade  discounts  and  illustrated    descriptive    catalogue 
sent  on  application  to 

SOLE  SELLING  AGENTS  FOR  CANADA 

The  Copp,  Clark  Co.,  Limited 
TORONTO COPYRIGHT  1908   BY  CHARLES   SCRIBNER'S  SONS 

A    FAIR    DRIVER 

COPYRIGHT  190B  BY  CHARLES  SCRIBNER'S   SONS 

BEAUTIES 
COPYRIGHT  1908   BY  CHARLES   SCRIBNER'S  SONS 

A   LUCKY   DOG COPYRIGHT  190B   BY  CHARLES  SCRIBNER'S  SON 

THE  OLP  MINIATURE 
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is 

Window- Dressing  Competition 
A    well-trimmed    window    seldom    fails  to    create  business. 

And  there  are  certain  fundamentals  back  of  an  effective 

window  trim  that  can  be  best  emphasized  and  made  useful 

to  the  trade  at  large  by 

illustrated  criticism. 

For  this  reason,  Bookseller  and  Stationer  has  inaugurated  a 

window-dressing  competition,  open  to  any  one  in  the  book, 
stationery  and  allied  trades. 

THE  FIRST  PRIZE  will  be  a  valuable  Silver  Medal ;  the  second, 
a  Bronze  Medal ;  and  there  will  be  six  awards  of  honorable 

mention,  each  of  which  will  entitle  the  holder  to  one  year's 
free  subscription  to  Bookseller  and  Stationer. 

THE  JUDGE  is  Mr.  H.  C.  Macdonald,  chief  window-dresser  for 
Murray-Kay,  Limited,  Toronto,  whose  reasons  for  making 
the  various  awards  will  be  given  in  full. 

The  most  valuable  feature  of  this  competition  to  the  trade  at 

large  is  the  fact  that   Mr.    Macdonald's  judgments  will    form   a 
vehicle  through    which   will  be  conveyed  a  great  many    useful 

hints  and  much   valuable   information    concerning   the   art    of 

window-dressing. 

Why  not  try  for  a  prize?     If  your  clerk  is  your  window-dresser 
permit  him  (or  her)  to  try  for  a  prize. 

    CONDITIONS    

1.  Windows    must    be    dressed    by    proprietors    or 

employees. 

2.  One  photograph  of  the  display;  at  least  5"  x  7"  in 
size,    must    be    in    the    office    of  Bookseller    and 
Stationer  by  November  30th.  1910. 

3.  The    name  of  the  dresser  must  accompany  each 

photograph. 

One     firm    may    enter    as  many  window    trims    as    desired. 

Remember,  November  30th  is  the  closing  day.    GET  BUSY. 
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DAVID  FORREST 
129  Bloor  St.  East,         Toronto,  Can. 

Canadian  representative 

Buyers  Guide 

yor ST&ntar&'  (gkANK  (Books THAT  CAN  BE  PROCURED  FROM  OUR  STOCK 

WE  NEVER  SELL THE  CONSUMER  DIRECT. 

Abstract    Tablets. 
Address    Books, 
navcrtiteia         specialties      in 
Memo.    B'ks,    uianes,  etc. 

Ban      Pass   Books. 

Baa.     s'    Tab.    Tablets. 
Bill   -  cad  Pads. 
Combination  Kecord  &  Cash 

Books. Common    Sense    Ind.    Book. 
Composition    Books. 
Corp.    Stock    Books. 
Counter    Books. 
Cross  Section   Books. 
Cross  Section  Tablets. 
Daily   Journals. 
DesK   Blotting   Pads. 
Diaries — Standard. 
Dockets. 
Drafts. 
Drawing  Pads. 

Druggists'  Prescrip.  B'ks. Due  Ledgers. 
Dup.    &    Trip.    Note    &.    Let. 

Heads. 
Dup.   &  Trip  Order  Eooks. 
Dup.  -Bill   Heads. 
Dup.   Receipt  Books. 
Dup.    Scale   Books. 

Dup.  Teleg'h  Blanks. Empire  Note  Books. 
Empire   Order   Books. 

Einp.    Sep.    L'f    Price    B'ks. Engagement   Books. 

Engineers'    Cross    Sec.    B'ks. 
Engineers'    Field    Books. Eureka   Memo.   Books. 
Expense    Books. 

Ext.   Fine  Ad.   &  Visit   B'ks 
Fairbanks'   Scale   Books. 
Family    Expense  Records. 

Bills    Payable    &    Rec.    B'ks. 
Blank  B'ks— See  Folio   B'ks. 
Book-keeping    Blanks. 
Books  of  All  Kinds  to    Order. 
Business  Blanks. 
Butchers'    Order    Blanks. 
Butchers'   Pass   Books. 
Buyers'    Price   Books— Reg. 
Buyers'   Price  B'ks,  L'se  L'f 
C.6.D.    Exp.    Rec'pt    B'ks. 
Carman's   Books. 
Cash    Account    Books. 

Cash    Books— Printed    Head 
Cash   Sales  Books. 
Check    Books. 
Collection    Books. 
Columnar  Books. 
Combination  Cash  &  Ledger 

Field   Books. 
Figuring   Books   &   Pads, 
hine  Meinoranuuin  Ujoks. 
Flap    Memorandum    Books. 
Flat  Back  Invoice  Books. 
Flat    Opening    Blank    Books. 

Folio    B'ks    ot    every  conceiv- 
able   size,  binding  &  ruling. 

Foolscap    Tablets. 
General   Pass  Books. 

Grocers'    Store   Order    B'ks. 
Grocers'   Pass  Books. 

Hinsdill's   pat.   Sc't'ch   P'ds Hotel  Registers. 
Herbariums. 
Icemen's   Books. 
Indexed    Thru      Blank     Book (all    sizes). 

Indexed    thru  Memo.  B'ks Indexes   for   Ledgers. 

Indexes— Shepherd's     Printed 
Position. 

Indexing  Special  B'ks. Insurance    Registers. 
Invoice   Books. 
Invoice    Books— Flat   Back. 
Invoice    Copying    Books. 
Invoice  Records. 
Journal   Paper. 

Key  Index. 
Law  Registers. 
Ledger    Paper. 
Legal   Pads   &   Tablets. 
Letter  Copying   Books. 
Letter  Copying  Paper. 

Log   Tally   Books. 
Loose   Leaf   Ledgers. 
Loose   Leaf   Price   Books. 
L'se   L'f   Stud.   Note   B'ks. 
Lumber   Books. 

Manifold  Books -all  kinds. 
Memo.  B'ks,  all  sizes  &  styles. 
Memo.   B'ks — Indexed. 
Mdse.   Order  B'ks.  Dup. 
Mdse.  Order  B'ks  with  Stub 
Milk   Books. 
Miller's  Com.   Sense  Ind. 
Miniature    Blank    Books. 
Minute   Books. 

Money    Receipt    Books. 

Money    Receipt    B'ks — Dup. Notes. 
Oblong  Folio  and  Quarto 

Blank    Books. 
Oblong   Memo.    Books. 
Order    Books. 

Package    Receipt    B'ks,    Reg. and   Duplicating. 
Pass   Books. 

Pencil    Books. 
Perpetual   Diary. 
Pocket   Ledgers. 

Popular  Memorandum  B'ks Quadrille  Ruled  Pads. 
Uuadrille   Ruled  Tablets. 

Receipts. 
Receipt  B'ks — Duplicating. 

Receiv.   &  Disch'ing  B'ks. Record  Paper. 
Reference  Files. 
Remittance    Blanks — Dup. 
Renewable  Memorandums. 
Rent   Receipt  Books. 
Rent  fteoipt  Books    Dup. 

Reporters'   Note   Books. Roll    Books. 
Ruled   D.E.    Ledger   Paper. 
Ruled    Jour.    Paper,   2  cols. 
Ruled    Jour.    Paper,    3    cols. 
Salesmen's    Dup.    or      Trip. 

Order   Books. 
Scale   B'ks,    Reg.    &   Dup. 
School  Writing  Books. 
Scrap    Books. 

Scratch    Pads — Hinsdill's. Separate    Leaf   Ledgers. 

Separate    Leaf   Price   B'ks. Shepherd's   Pr't'd   Pos.    Ind 

Shippers'    Records. Shipping    Receipt    Books    in 
Triplicate   Form. 

Shopping   List   Books. 
Standard    Diaries. 

Standard   Rev.   Note  B'ks. Statement    Tablets. 

Stenographers'    Books. Stock   Books  for  Mdse. 
Stock  Ledgers. 
Stock  Transfer  Books. 

Stockholders'    Lists. Students'  Note  Books. 
Suspense   Ledgers. 
Scratch    Books    &    Pads. 
Tabulating  Tablets. 
Tally   Books. 
Telegraph    Blanks,    Duplicat- ing and  Triplicating. 
Time  Books. 

Travellers'   Expense  B'ks. 
Trial  Bal.   B'ks  &  Paper. 
University  Note  Books. 
Universal    Order   Books. 

Vest  Pocket  Memo.  B'ks. Visiting   Lists. 
Warrants    on    Treasurer. 
Waybill   Copying   Books. 
Wedding   Lists. 

Weighers'    Scale   Books. 

T HE  SPECIAL  LOOSE  LEAF  LEDGER 
Is  the  book  we  recommend. 

Why  not  send  for  a  sample  ? 

BOORUM  &  PEASE   COMPANY 
HOME  OFFICES: 

Bridge,    Front    and     York 
Brooklyn.      N.Y. 

FACTORY : 

Brooklyn,     N.Y. 

Sts. 
SALESROOMS: 

109-111   Leonard  St..  New  York. 

220  Devonshire   St..   Boston. 
Republic   Building.  State  and 

Adams  Sts..  Chicago. 

CPrriAl       The    best  offer    in  Blank  B-«oks  is  a   Frey   Patent   Flat    Opening    Book- JlCiUrtt    bound  in  full  sheep  enas  and  bands  with  Byron  Weston  s  Paper. 



Mystery;"  Byam  Shaw 

Canadian    Publishers'    Late    Books 
Christmas  and  Gift  Books  to  the  Fore  — 

Illustrated  Works  are  Exceptionally  Fine — 
Fiction  Still  Holds  its  Place. 

The  advancing  season,  is  bringing  to  the  front  more 

and  more  gift  books  or  works  suitable  for  presentation 

purposes  and  Christmas  giving.  Fiction,  of  course;  holds 

its  place;  and  many  of  the  books  by  popular  authors  this 

year  are  expected  to  enjoy  good  runs.  The  illustrated 
works  for  this  fall  and  winter  are  exceptionally  fine. 

Canadian  publishers  generally  believe  they  are  the  best 
which  have  ever  been  offered  for  sale  in  the  Dominion. 

A  number  of  works  mentioned  in  last  month's  list  as 
coming  out  this  fall  have,  during  the  past  four  weeks, 

made  their  appearance  and  are  now  ready  for  delivery. 
Most   of  these  are  listed  below. 

The  Copp.  Clark  Co. 

This  company's  announcement  for  October  includes 

the  following  as  being  now  ready:  Sir  Gilbert  Parker's 
"Cummer's  Son;"  George  Meredith's  "Celt  and  Saxon;" 

and  Robt.  E.  Pearj  's  -'The  North  Pole."  There  are  also 
ready  the  following  works  of  fiction:  "John  Marsh's 

Millions."  by  Chas.  Klein  and  Arthur  Hornblow;  "Queen 

Sheba's  Kino-."  by  H.  Rider  Haggard;  "The  Creators," 
by  May  Sinclair;  "Molly  Make  Believe,"  by  Eleanor 

JIallowell  Abbott,  and  "The  Hollow  Needle"  (illustrated) 
by    Maurice   Leblane. 

In  juvenile  books  "The  Emerald  City  of  Oz. "  by 

Frank  Baum,  and  "Yama  Yama  Land,"  by  Grace 
Duffie  Baylan,  are  ready;  as  also  are  the  following 

colored  illustrated  volumes:  "The  Xew  Harrison  Fisher 

Book;"  "The  Rime  of  the  Ancient  Mariner."  by  Willy 

Pogany;  "Poems  by  Christina  Rossetti,"  by  Florence 
Harrison;  W.  S.  Gilbert's  "Savoy  Operas,"  W,  Russell 

ami 
ready 

Flint;   Foe's  "Selected   Tales 

and  Henry  Hutt's   "Girls." 
Some  attractive  gift   books  are  ready  since  last   issue. 

Ai   g  them  are  "Sweetheart   Dreams  of  Yesterday,"  1>\ 

W.  H.  Nesbit;  Drawings  by  Edna  Longest;  Longfellow's 
••Hiawatha."  and'  Wh'itcomb  Riley's  "A  Hoosier Romance. 

The  following  books,  all  fiction,  will  -be  published  dur- 

ing the  present  month:  "Lying  Lips,"  bj  William  Le 
Queux;  •'The  Trail  of  the  Axe,"  by  Ridgwell  Cullum; 
and  "The  Old  Flute  Player,"  b\  ('has.  T.  Da/.ey.  As 
well  a  number  are  set  down  for  publication  '■'shortly." 
Included  in  this  grouping  are:  "Mr.  Ingleside,"  by  E.  V. 
Lucas;  "From  Marathon     to   Mafekdng,"     by   Alfred   H. 
.Miles;    "Ways    and    Days    Out    of    L   Ion."    by    Aida    R, 
He  Milt;  and  the  "A.B.C.  of  Collecting  Old  English 
China."  by  J.  F.  Blacker. 

Katharine    Tynan's    "The    House    of   the    Secret." 
Frank    Dauby 's    "Let    the    Roof   Fall    In"    will    be 
about    the   1st   of  November. 

Cassell  &  Co. 

A  number  of  the  books  mentioned  in  last  issue  as 
coming  out  this  fall  have  already  been  published  by 
Cassell  &  Co.  Anion-  them  are  the  following  works  of 
fiction:  "Lady  Molly  of  Scotland'  Yard."  In  Baroness 
Orczyi;   and   "The  Brown.  Mask."  by  Percy  Brebner. 

For  -.iris  "Three  Girls  on  a  Yacht,"  by  E.  E.  Cowper, 
and  "The  Adventures  of  Phyllis."  by  Bessie  Marebant, 
are  now  ready;  as  also  are  "The  Mysterious  Twins."  b\ 
Brenda  Girvin;  "Etheldreda  the  Ready."  by  Mrs.  Geo. 
de  Home  Yai/.ey.  For  boys  the  following  books  are  now 
out:  "  Nobby 's  Luck."  by  E.  (I.  1'rotheroe;  "Under  the 
Red  Rose."  by  Eacott  Lynn;  "Follow  My  Leader,"  by 
Talbot  Baines;  "The  School  Mystery,"  by  Ralph  Sim. 
racmds;  "Yo-ho!  for  the  Spanish  Mains,"  by  S.  Walkej  : 
"A  Hunt  on  Snow  Shoes";  "The  Forest  Messenger" 
and  "The  Mountain  Star,"  by  Edward  S.  Ellis.  To 'this 
list  might  also  be  added  "The  Sea  and  its  Story,"'by Ca.pt.  Frank  H.  Shaw  and  Ernest  H.  Robinson.  Almost 
every  phase  of  sea  life  and  its  history  are  dealt  with  in i he  book. 

One  annual.  "Chums  Yearly  Volume,"  has  made  its 
appearance;  but  there  are  a  -real  many  children's  books 
ready.  There  is  "Peggy,  D.O.."  by  Helen  H.  Watson; 
eighteen  illustrated  popular  classics  in  Cassell's  Famous 
Reward  Series;  six  illustrated-  books  in  The  Story-Time 
Series;  two  in,  the  Bible  Series;  eight  in  The  Long.  Long 
Stor>'  Series:  six  Little  Folks  Panel  Books,  and  six  in The  Every  Day  Series. 

Early  in  November,   "The     British     Gir 
"Cassell's  Annual   for  Boys     and     Girls," 
Folks   Christmas   Volume   for     BUD"     will 

appearance. 
Since  last  issue  Cassell  &  Co.  have  arranged  for  the 

publication  of  the  following:  "Breeding  and  the  Men- 
delian  Discovery,"  scientific,  by  A.  D.  Darbdshire; 
"Little  Books  about  Great  Writers— Charles  Dickons;" 
"A  Little  Journey  to 'Switzerland;"  and  "The  Bird- Folk  at  Home,"  by  May  Byron. 

McLeod  &  Allen. 

During  the  past  four  weeks  MeLeod  &  Allen  report 
the  following  works  as  having  been  published  in  their 
announced  list  of  fall  books:  "The  Steering  Wheel  "  by 
Robt.  A.  Wnsnn;  "The  De  Rerry     Affair."     by  Gordon 

l's  Annual." and  "Little 
make      their 
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Holmes;  "The  Yardstick  Man."  by  Arthur  Goodrich ; 
"Firstl  Love,"  by  Marie  Van  Vorst;  "The  Man  in  the 

Mirror,"  by  Hudson  Douglas;  "The  Sapphire  Bracelet," 

l>\  Edward  S.  Field;  "While  Ruses.'"  by  Katherine  H. 

Brown;  "M\  Brother's  Keeper."  by  ('has.  T.  Jaukson; 
"The  Social  Buccaneer,"  Fred  S.  [sham;  "Anne  Kemp- 

burn,  Truth  Seeker,"  by  Marguerite  Bryant;  "Down 

Home  Willi  Jennie  Allen."  by  Grace  Donworth;  and 
"The  Fugitive  Freshman."  'by  Ralph  D.  Paine.  All  of 
Ihese  hooks  are  classed  as  fiction,  are  illustrated  and 

come  in  cloth  bindings  only. 

"Mr.  Dooley  Says,"  by  Finley  P.  Dunne,  has  also  been 
milled  lo  the  recently-published  list;  as  have  as  well  two 

story  books  by  Canadian  authors  "The  Sword  Maker," 

by  Hubert  'Ban-,  and  "Yozonde  of  the  Wilderness."  by 
Harry  I.  Greene. 

The  following  books  are  not  unite  ready,  but  will  be 

published  before  [he  elose  of  October:  "Cynthia's 

Chauffeur,"  by  iLouis  Tracy;  "The  Prodigal  Pro  Tern," 

by  Frederic  0.  Bartlett;  "Angela's  Quest,"  by  Lilian 

Bell;  "The  Smiling  Road."  by  Hanna  Rion ;  "The 

Uncrowned  King."  by  Harold  Bell  Wright,  and  "Rose- 
Colored   World,"  by   Ethel   Mary  Brodie. 

Since  last  issue  MeLeod  &  Allen  have  arranged  for 

the  publication  of  four  books  of  fiction:  "The  Road  to 

Providence,"  by  Marie  Thompson  Daviess;  "Annals  of 

Ann."  by  Kate  Trimble  Sharber;  "Son  of  the  Wind," 

by  Lucia  Chamberlain,  author  of  "Coast  of  Chance." 
etc..  and  "The  Flying  Mercury,"  by  Eleanor  Ingram, 
author  of  "The  Game  and  the  Candle." 

William  Briggs. 

William  Briggs  have  arranged  for  an  early  publica- 

tion of  Ian  Hay's  new  work,  "A  Man's  Man."  Hay's 
other  book,  "The  Right  Stuff"  is  still  selling  well.  The 
same  firm  are  to  bring  out  soon  "The  Strange  Case  of 

Eleanor  Ouyler,"  by  Kingsland  'Crosby;  and  "The  Othei 

Side,"  by  Horace  Annesley  Vacbell. 
Since  the  beginning  of  October  the  following  books 

have  appeared:  "Sahuny  .lane."  by  Bret  Harte.  a  gift 
book;  "The  Second  Chance."  by  Nellie  McClung;  "The 

Siege  of  the  Seven  Suitors."  by  Meredith  Nicholson; 
"No  Man's  Land,"  by  Louis  Joseph  Vance,  and  a  second 
edition  of  "The  Frontiersman." 

"The  Scout   Annual,"  for  boy  scouts,  William  Briggs 
state  will  be  ready  on  November  15. 

Musson  Book  Co. 

'A  number  of  works  of  fiction  and  books  on  miscel- 
laneous subjects  have  been  published  during  the  past 

several  weeks  by  the  Musson  Book  Co.  Among  the 

former  are  "Enchanted  Ground,"  by  Harry  James 

Smith;  "The  Refugee,"  by  Capt.  Chas.  Gilson;  "The 

Caravaners,"  by  Baroness  Von  Arnim;  "The  Lost 

Ambassador,"  by  0.  P.  Oppenheim;  "A  Wilful  Maid," 
by  Evelyn  Everett  Green,  ami  "Trapper  Dan,"  by  Geo. 
Manville  Fenn. 

In  the  Canada  Series  a  new  addition  has  been  made 

in  "A  Countess  from  Canada."  by  Bessie  Marchant. 
There  is  another  new  work  with  a  Canadian  flavor  in 

"Derby  Day  in  the  Yukon." 
In  the  miscellaneous  list  the  new  books  include  "Good 

Manners  for  all  Occasions."  by  Margaret  E.  SangS'ter; 

"Health  and  Beauty  Hints."  by  Margaret  Mixter;  "The 

Healthful  Arl  of  Dancing,"  by  Luther  II.  Gulick; 

"Ettiquette  for  Every  Day."  by  Mrs.  Humphrey,  and 
"Belters  to  My  Son,"  by  an   anonymous  writer. 

"Tales  of  Irish  life  and  Character."  by  Mrs.  S.  C. 
Hall,  and  illustrated  1>\  Brskine  Nicol;  and  "Sketches  of 

English  Bile  and  Character,"  by  Mary  E.  Mitford.  with 
illustrations   by    Stanhope    A.   Forbes,   are    two    works   of 

more  than   ordinal'}    inlere! 
religious  and   helpful   book 

There   are   also   a.  couple   of 

in    Dr.   Grenfell's  "A    Man's 
E.    MeFayden's     "The     Way   of 

Fisher's     ".Making     Life     Worth 
Helpers;"  Rev.  Jm 

Prayer,"  and  11.  W. 

While." 
A    new    Peacock    Edition    of    the    "Rubaiyat"    i 

lished   with   special   fancy     binding's,     and   0.  Henry 
tributes  two   books  to  the  list    in   "Let      Me      Feel 

Pulse"  and  Whirligigs." 

pull- 

cdn- 

Yonr 

The  Westminster  Co. 

This  company  announce  that  on  November  15  they 

will  have  ready  for  distribution  " 'Lizbeth  of  the  Dale." 

by  Marian  Keith,  author  of  "Treasure  Valley,"  "Dun- 

can Polite,"  "The  Silver  Maple,"  etc.  This  new  novel  is 
said  to  be  a  clever  story  of  the  folk  in  an  interior  town 
of  Ontario. 

"The  Recall  of  Love,"  by  Ralph  Connor,  is  another 

of  this  author's  sympathetic  studies.  The  date  of  its 
appearance  is  also  set  down  for  Nov.  15.  The  Westmins- 

ter Co.  is  also  getting  out  shortly  a  reprint  edition  of 

Ralph  Connor's  books — the  first  cheap  edition  of  his 

works.  The  titles  of  these  are  "Black  Rock."  "The 

Doctor,"  "The  Sky  Pilot."  "The  Prospector,"  "Glen- 

garry School  Days,"  and  "The  Man  from  Glengarry. " 
McClelland  &  Goodchild. 

"Uncle  Remus  and  His  Bittle  Boy"  is  the  title  of  the 
last  volume  from  the  pen  of. Joel  Chandler  Harris.  The 

new  Uncle  Remus  book  has  over  fifty  full  page  illustra- 
tions and  should  prove  a  popular  juvenile.  It  is  being 

handled   by   McClelland  &  Goodchild. 

The  same  firm  are  also  publishing  "With  Stevenson 

in  Samoa,"  by  H.  J.  Moors.  Itris  a  volume  that  will 
interest  the  lovers  of  Robert  Louis  Stevenson.  The  book 

has  over  forty  illustrations. 

Winifred  Kirkland,  the  author  of  "Polly  Pats  Par- 

rish,  "  jias  ready  another  story  in  "The  Homecomers. ' 
This  story  is  said  to  be  full  of  the  appeal  that  has  endear- 

ed  "Little  Women "  to  thousands.  An  important  new  book 

by  B.  E.  Fernow,  Professor  of  Forestry  in  the  Univer- 

sity of  Toronto,  entitled  "The  Care  of  Trees  in  Lawn, 

Street  and  Park"  has  just  been  placed  on  the  market  by 
McClelland   &   Goodchild. 

The  Macmillan  Co. 

The  following  are  eight  books  published  by  The  Mac- 
millan Co.  since  last  issue  of  Bookseller  and  Stationer: 

Kipling's  new  illustrated  book,  "Rewards  and  Fairies;" 
Booth's  "The  Doctor's  Bass;"  Wylie's  "The  Rajah's 

People:"  Jack  London's  "Burning  Daylight;"  E.  V. 

Lucas'  "Mr.  Ingleside;"  "The  Horseman  o+>  the  Plains." 

by  Joseph  A.  Altsheler;  "Two  Boys  in  the  Tropics,"  by 

E.  IT.  Figyelmessy,  and  "The  Romance  of  London."  by Gordon  Home. 

Before  the  colse  of  October  "The  Doctor's  Christmas 
Eve."  by  Janies  Bane  Allen,  the  second  of  a  trilogy  of 

novels  by  this  author  (the  first  being  "The  Bride  of  the 
Mistletoe");  "While  Caroline  Was  Crowing,"  by  Jos- 

ephine Daskam  Bacon;  and  "Hearts  and  Coronets."  by 
Alice  Wilson  Fox.  will  be  brought  out.  During  Novem- 

ber the  following  will  appear:  Jack  London's  "Wlven  God 
Laughs;"  ('has  Major's  "The  Little  King;"  Algernon 
Blackwood's  "The  Human  Chord;"  Mabel  Osgood 

Wright's  "Princess  Flower  Hat;"  Clara  Laughlin's 
"Just  Folks;"  R.  W.  Child's  "Jim  Hands;"  "The 

Slow  Coach/'  by  E.  V.  Lucas,  and  "The  Magic  City." 
by    E.  Nesbit. 
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Best  Sellers  in  September 
Brantford. 

1  Rosary.     Florence  Barclay.     Musson. 

2  Dop  Doctor.     Richard   Dehan.     Frowde. 
:{     Simon,   (he  Jester.     W.  J.   Locke.     Frowde. 

4  Ailsa  Page.     R.  W.  Chambers.     McLeod. 

5  Woodcarver   or'   Lympus.     Mary   C.    Waller.     Musson. 
(>     Daughter  of  the  Rich. 

Calgary. 

1  Ailsa  Page.     R.  W.  Chambers.     McLeod. 

2  Dop  Doctor.     Richard  Dehan.     Frowde. 

3  Depot   Master.     Jos.  C.  Lincoln.     McLeod. 

4  Mac's  of  37.     Dr.  Price  Brown.     McLeod. 
5  City      of    Beautiful      Nonsense.        Richard      Thurston. 

Musson. 

(i     Cavanah,    Forest    Ranger.      Hamlin    Garland    .Musson. 
Charlottetown. 

Kilmeny,  of   tire  Orchard!.      L.   M.   Montgomery.      Page. 
Rosary.     Florence  Barclay.     Musson. 

Ailsa  Page.     R.  W.  Chambers.     McLeod. 
Simon   the  Jester.     W.  J.  Locke.     Frowde. 

An  Imperial  Maniage.     Marekmont. 

An  Affair  of  Dishonour.     Worn,  de  Morgan. 

Chatham. 

Window  at  the  White  Cat.     Mary  Rinehart.     McLeod. 
Wild  Olive.     Basil  King.     Musson. 

An  Affair  of  Dishonor.     Win.  de  Morgan. 

Splendid  Hazard.     Harold  McGrath.     McLeod. 

Rosary.     Florence  Barclay.     Musson. 

•Rose  and  the  Ring.     Geo.  B.  MeCutcheon.     Briggs. 
Edmonton. 

Rosary.     Florence  Barclay.     Musson. 

Janey  Canuck  in  the  West.     Emily  Ferguson.     Casseli. 

Anne  of  Green  Gable,s.     L.  M.  Montgomery.     Page. 

Anne  of  Avonlea.     <L.  M.  Montgomery.     Page. 
Songs  of  a  Sourdough.     R.  W.   Service.     Briggs. 

Ballads  of  a  Cheechako.     R.  W.  Service.     Briggs. 
Guelph. 

Ailsa  Page.     R.  W.   Chambers.     McLeod. 

Rose  and  the  Ring.     G.  B.  MeCutcheon.     Briggs. 

Frontiersman.     H.  A.   Cody.     Briggs. 

Hop  Doctor.     Richard  Dehan.     Frowde. 
Rosary.     Florence  Barclay.      Musson. 
Simon,  the  Jester.     W.  J.  Locke.     Frowde. 

Halifax. 
Wild  Olive.     Basil  King.     Musson. 
Simon,  the  Jester.     W.  J.  Locke.     Frowde. 

Rosary.     Florence  Barclay.     Musson. 

Kilmeny  of  the  Orchard.     L.  M.  Montgomery.     Page. 
Kings  in  Exile.     Ohas.  D.  G.  Roberts.     Macmillan. 

Kingdom  of  'Slender  Swords.     H.  E.  'Rives.     McLeod. 
Hamilton. 

Rosary.     Florence   Barclay.     Musson. 
Ailsa  Page.     R.  W.  Chambers.     McLeod. 
Sword  Maker.     Robert   Barr.     McLeod. 

Window  at  the  White  Cat.     Mary  Rinehart.     McLeod. 
Wild  Olive.     Basil  King.     Musson. 
Simon,  the  Jester.     W.  J.  Locke.     Frowde. 

Moncton. 

1  Dop  Doctor.     Richard  Dehan.     Frowde. 

2  Wife  of  Colonel  Hughes. 

.'!     Ailsa  Page.     R.  W.   Chambers.     McLeod. 
4     Rest  Harrow.     Maurice  Hewlett.     McLeod. 

5     Ballads  of  a  Cheechako.     R.  W.  Service.     Briggs. 

(i     Circuit    Rider's   Wife.     Cora    A.   Harris.     Frowde. 
Montreal. 

1     Dop   Doctor.     Richard   Dehan.      Frowde. 

Rosary.      Florence    Ban-lay.      Musson. 
Ailsa  Vagc.     R.   W.  Chambers.     MeLeod. 

Girl   of   the    Limberlosi.     0.    S.    Porter.      Langton. 
Rest    Harrow.      Maurice    Hew  loll.      McLeod. 

Marriage  undter  the  Terror. 

Peterboro' 
Window  at  the  White  Cat.     Mary  Rinehart.     McLeod. 

Castle  Builders,     ('has.  0.  Munn.     MeLeod. 
Rosary.     Florence   Barclay.      Musson. 

Ailsa   Page.      R.    \V.    Chambers.      McLeod. 

Key   to  Yesterday.-    ('.   N.    Buck.      McLeod. 
Songs  of  a   Sourdough.     R.   W-.   Service.     Briggs. 

Quebec. Key   to  Yesterday.     C.  N.   Buck.     McLeod. 
Simon,   the  Jester.     W.  J.  Locke.     Frowde. 

At  the  Villa  Rose.     A.  E.  W.  Mason.     MeLeod. 

A    Splendid   Hazard.     Harold    McGrath.     McLeod. 
Castle  Builders.     Chas.  C.  Munn.     McLeod. 

Rest    Harrow.      Maurice    Hewlett.      McLeod. 
St.  Catharines. 

Rosary.     Florence    Barclay.      Musson. 
Prince  of  this  World. 

Dop    Doctor.      Richard   Dehan.      Frowde. 
Simon,  the  Jester.     \V.  J.   Locke.     Frowde. 

Window  at  the  White  Cat.     Mary  Rinehart.     MeLeod. 
Motor  Maid.     C.   N.  &  A.   M.  Williamson.     Musson. 

St.  John,  N.B. 

Frontiersman.     H.  A.  Cody.     Briggs. 

Rosary.     Florence  Barclay.     Musson. 

Dop   Doctor.-     Richard   Dehan.     Frowde. 
Just   Between  Themselves.     Warner. 

Twice-Born    Men.      Harold)  Begbiie.      Frowde. 
Ailsa   Page.     R.  W.   Chambers.     McLeod. 

Stratford. 
Dop   Doctor.     Richard  Dehan.     Frowde. 

Calling  of  Dan  Matthews.     H.  B.  Wright.     McLeod. 
Kilmeny  of  the  Orchard.     L.   M.  Montgomery.     Page. 

Rose  and  the  Ring.     G.   B.  MeCutcheon.     Briggs. 

Rosary.     Florence  Barclay.     Musson. 
Toronto. 

Caravaners. 

Frontiersman.     H.  A.  Cody.     Briggs. 

Ailsa  Page.     R.  W.   Chambers.     McLeod. 

Rose   in   the   Ring.     G.   B.   MeCutcheon.     Briggs. 

Cummer's  Son.     Sir  Gilbert  Parker.     Copp. 
An  Affair  of  Dishonour.     William  de  Morgan.     Frowde Winnipeg. 

Rosary.      Florence   Barclay.     Musson. 

Dop   Doctor.      Richard,  Dehan.      Frowde. 
Beautiful      City      of     Nonsense.        Richard      Thurston. 

Musson. 

Greatest    Wish      in    the     World.        Richard      Thurston. 

Musson. 

Twice-Born  Men.     Harold  Begbie.     Frowde. 
White  Magic.     D.  G.  Phillips.     Briggs. 

Port  Arthur. 

The  Rose  and  the  Ring.     G.  B.  MeCutcheon.     Brigo-s. 
The  Frontiersman.      H.   A.  Cody.     Briggs. 

The  Husband's  Story.     I).  S.  Phil-laps. 
The   Rosary.     Florence  Barclay.      Musson. 
A I    (he  Villa   Rose.     A.   C.   W.   Mason.     McLeod. 

Betty  Topsail   and   Company.     JN".   Duncan. 
Canadian  Summary  Points. 

Rosary.      Florence    Barclay         109 

Dop   Doctor.     Richard    Deham          75 

Ailsa   Page.      R.   W.   Chambers           72 
Simon,  the  Jester.     W.  J.  Locke         43 

Rose  and   the   Ring.     (i.   B.   MeCutcheon   34 
Frontiersman.      H.    A.   Cody           33 



BOOR  SELLS  \<    A  N  n    S  T  A  T  IO  N  E  R 

What  British  Publishers  are  Offering 
Additional  Announcements  of  Fall  and 
Christmas  Books  as  well  as  Works  on  His- 

tory, Travel,  Research  and  General  Topics. 

In  addition  !<>  I  lie  list  of  new  hooks  from  British 

houses  published  in  I  lie  last  isue  of  Bookseller  &  Sta- 

[ioner  the  following'  arc  some  of  the  works  to  be  publish- 
ed this  autumn  by  oilier  British  publishing  houses.     The 

.11   mieemeiil s  cover  a  great    range  of  subjects,  as  may 

he  judged   from  i  heir  i  ii  les. 

A  Treherne  &  Co. 

This  company  is  bringing  out  five  new  hooks  during 

Ibis  autumn — "The  Sovereignty  of  the  Seas."  by  Gerard 

Kieiuies;  "Our  Great  Public  Schools,"  by  Vivian  Carter; 
"The  Mowers  of  Fairyland,"  by  Edith  King-Hall;  "Bur- 

bling Billy  and  the  Bubble  Bee,"  by  Irene  M.  Payne;  and 

"Quaint    Buds  and  Odd   Beasts,"  by  Vera  Willoughby. 

Chatto  &  Windus 

In  the  Florence  Press  Books  two  new  volumes  are 

being  published,  "Virginbus  Pueorisque  and  Other  Es- 

says, "  R.  L.  Stevenson,  and  "Sappho,"  by  Bliss  Carman. 
New  Belles  Let  ties  and  History  subjects,  and  new  edit- 

ions of  old  subjects  are  "The  Children  of  the  Chapel," 
h\  Mrs.  Disnej  I.eith;  "Old  Kensington  Palace,"  by  Aus- 

tin Dc'bson;  "Lives  of  the  Early  Medici,"  by  Janet  Ross; 

"A  History  of  Babylonia  and  Assyria,"  by  Leonard  W. 

King;  "Stories  of  the  Spanish  Artists  Until  Goya,"  sel- 
ected by  Luis  Carreno;  "Noteson  the  Art  of  Rembrandt, " 

by  C.  J.  Holmes;  "The  Bargain  Book,"  by  C.  E.  Jerning- 

Iiam;  "The  Airy  Way,"  by  Ceo.  A.  B.  Dewar;  "The 
Flower  Book,"  by  Constance  Smedley  Armfield;  "Pray- 

ers Written  at  Vailima,"  R.  L.  Stevenson;  "A  Japanese 

Artist  in  London;"  "The  Face  of  Manchuria,  Korea  and 

Russian  Turkestan."  by  E.  (I.  Kemp;  "Letters  and 

Sketches  from  Northern  Nigeria/'  by  M.  S.  Kisch;  "From 

Constable  to  Commissioner,"  by  Sir  11.  Smith;  "The  Fav- 

orites of  Henry  of  Navarre;"  "Venice  in  the  Eighteenth 

Century,"  by  Philippe  Monnier;  "Curiosities  in  Clubs." 
by  Ralph  Nevill;  "A  Short  History  of  Our  Own  Times," 

by  Justin  McCarthy;  "The  Stevenson  Reader"  edited 

by  L.  Osbourne;  "The  Book  of  Elizabethan  Verse,"  sel- 

ected  by  W.  S.  Braithwaite;  "An  Anthology  of  French 

Verse,"  selected  by  G.  B.  Lewis; "Troubador  Poets,"  sel- 

ected  by  Barbara  Smythe;  "The  English  Correspondent 

of  SI.  Boniface."  edited  by  E.  -I.  Kylie;  "King's  Let- 
ters, Part  III,"  edited  by  Robt.  Steele;  "Practical  Hints 

for  Art  Students,"  l>\   (has.  A.  Lasar. 
The  autumn  list  of  illustrated  stories  include  "The 

Shadowless  Man,"  by  A.  Von  Chamisso;  "A  Dog  of 

Flanders  and  Other  Stories,"  by  Ouida;  "Salomy  Jane," 

by  Bret  Harte;  "Santa  Clans'  Partner."  by  T.  N.  Page; 
"Alice  in  Wonderland,"  by  L.  Carroll;  "Aunt  Maria's 

Dressing-Table,"  by  Helen  R.  Cross:  "A  Toy  Party,"  by 
.1.  Bodger;  and  "A  Christinas  Sermon,'-'  by  R.  L.  Steven- 
son. 

New  volumes  in  Si.  Martin's  Library  series  are  "Dra- 
matis Personae;  and  Dramatic  Romances  and  Lyrics,"  by 

Robt.  Browning;  "  Essays  in  the  Art  of  Writing, "  by  R.L. 
Stevenson;  "The  Silverado  Squatters,"  by  R.  L.  Steven- 

son; "Pippa  Passes;  and  Men  and  Women,"  by  Robt. 

Browning;  "M'liss,  the  Luck  of  Roaring  Camp,"  by  Bret 

Harte;  "Walt  Whitman's  Poems,"  selected  and  edited 

by  W.  M.  Rossetti;  "The  Wisdom,  Wit  and  Pathos  of 

Ouida,"  selected  by  F,  S.  Morris;  and  new  six-shilling 

novels  include  "Sentenced  to  Death,"  Robt.  Marhray; 
"The  Young  Idea."  P.  A.  Swinnert on ;  •'Sacrifice,"  F. 

E.  Penny;  "The  Noise  of  Life,"  C.  Stone;  "Mezaogior- 

ii o. "  .loh ii  Ayscough  ;  "The  Incubus,"  11.  II.  Colvill,  ".Joe 
Mullcr.  Detective,"  G.  I.  Colbion;  ami  "The  Lady  of  Tri- 

poli," M.  Barrington. 

W.  &  R.  Chambers. 

The  list  of  works  being  published  this  fall  are  in  the 

line  of  Chritsmas  books,  most  of  them  for  popular  read- 

ing'. Some  of  the  principal  ones  are  "A  Wild  Irish 

Rose,"  by  P.  T.  Meade;  "Heroes  of  the  Polar  Sea,"  by 

.1.  K.  Maclean;  "Rose  Regina,"  by  L.  T.  Meade;  "Two 

School  Girls  of  Florence,"  by  M.  Baldwin;  "A  School 

Girl's  Battlefield,"  by  R.  Jacberns;  "Teddy  Lester's 
Chums,"  by  J.  Finnemore;  "Pretty-Girl  and  the  Others," 

by  L.  T.  Meade;  "Sarah's  School  Friend,  "by  M.  Bald- 
win; "Three  Amateur  Scouts,"  by  R.  Jacberns;  "Poor 

Uncle  Harry,"  by  R.  Jacberns;  "Sea  Yarns."  by  J.  A. 
Ihiny;  "The  Old  Pincushion,"  by  Mrs.  Molesworth  ;  "All 

About  Me,"  by  L.  E.  Tiddeman;  "The  Lone  Patrol,"  by 
.1.  Finnemore;  "Chemistry  for  Beginners,"  by  T.  Jenks ; 

and  "True  All  Through."  by  J.  H.  Panting. 

W.  P.  Nimmo,  Hay  &  Mitchell. 

This  Edinburgh  company's  new  books  and  new  editions 
for  this  autumn  include  the  revised  "Edina"  edition  of 

Robert  Browning's  Works,  in  various  leather  bindings, 
and  selected  poems  of  Ella  Wheeler  Wilcox,  in  four  edit- 

ions. The  new  volumes  in  Nimmo 's  Edina  Bibelots  are 

Addison's  "Sir  Roger  de  Coverley;"  Thackeray's  "Notes 

of  a  Week's  Holiday,"  Fitzgerald's  "The  Rubaiyat  of 

Omar  Khayyam;"  Dickens'  "Seven  Poor  Travelers;" 

Robert  Burns'  "Tom  O'Shanter  and  Other  Poems,"  and 

Leigh   Hunt's   "Coaches   and   Coaching." 

Nimmo 's  new  Poet  Booklets  are  Tennyson's  "Garden- 

er's Daughter  and  Other  Poems;"  Browning's  "Pied 

Piper  of  Hamelin;"  Longfellow's  "Wreck  of  the  Hes- 

perus;" Rosetti's  "Gobelin  Market,"  and  Fitzgerald's 
translation  of  "Rubaiyat."  The  new  additions  to  the 

series  include  "St.  Paul,  a  Poem,"  by  F.  W.  H.  Myers,  and 

"Sea  Spray  and  Smoke  Drift,"  by  A.  L.  Gordon.  Three 

new  volumes  are  added  to  the  Clyde  Classics;  "City 

Poems."  by  Alex.  Smith;  "Bush  Ballads,  1833-76," 

Lindsay  Cordon,  and  the  "Favorite  Essays  of  Emerson." 
In  birthday  books  a  recent  addition  to  the  shilling  series 

is  Ella  Wheeler  Wilcox's  Birthday  Book,  and  to  the  six- 
penny series  there  are  "Birthday  Wishes  From  Shakes- 

peare," and   "Birthday   Wishes  From  Tennyson." 

AN  OLD  ENCYCLOPEDIA. 

The  most  voluminous  encyclopedia  is*  a  Chinese  work 

of  1,200  volumes,  each  numbering  from  100  to  150  pages. 
It  embraces  literature,  philosophy,  astronomy,  natural 

sciences  and  industries.  Of  the  original  100  copies,  one 
is    in   the    British   Museum. 

S.  B.  Gundy,  of  Henry  Frowde's  Toronto  office, 
received  a  letter  the  other  day  from  Mr.  Frowde,  staling 

that  King  George  V.  had  graciously  been  pleased  to  accepj 
the  Canadian  Hymn  Book  which  was  presented  to  him  by 

this  firm.  His  Majesty  also  made  presentation,  through 

the  Bishop  of  London,  to  the  Bishop  of  Halifax,  of  an 

English  Church  Prayer  Book  of  Oxford  binding.  The 

presentation  took  place  at  tho  recent  English  Church 

Congress  at  Halifax,  N.S. 
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THREE  OF  A  KIND 
L.  M.   Montgomery's 

ANNE  OF  GREEN  GABLES 
(Now  Selling  in  its  25th  Large  Edition.) 

"A  book  of  rare  quality,  difficult  to  describe,  but    evident    to    those    who    have  eyes    to    see.  .  .The    art    which 
pervades  every  page  is  so    refined,  that    the    cultivated    imagination    will    return   to    the    story    again  and  again  in 

memory  to  hnd  always  something  fresh  to  enjoy."     LONDON  WO/^LD. 
Illustrated,  Cloth,  $1.50 

ANNE  OF  AVONLEA 
(Now  Selling  in  its    15th  Large  Edition.) 

"A  story  born  in  the  heart  of  an  Arcadia  and  brimful    of  the  sweet  and    simple   life   of  the    primitive    environ- 
ment. .  .There  is  a  delightful  aroma  of  sweet  things  of  nature  all  through  the  book."     BOSTON  HERjlLD. 

Illustrated,  Cloth,  $1.50 

IilLMENY  OF  THE  ORCHARD 
(Sixth  Large  Edition  since    publication  six  months  ago.) 

"The  story  is  as  refreshing  —  and  perhaps  rather  more  stimulating — as  a    drink    from 
from  the  novel  reader's  dusty  road."     MONTHLY  BOOK  REVIEW. 

With  four  illustrations  in  full  color  from  paintings  by  George  Gibbs,  Cloth,  $1.25 

The  "LEADERS"  for  the  Fall  Trade. 

cool    spring    set    back 

Order  Through  Your  Jobber. 

PUBLISHED 

BY L.    C.    Page    ®L    Company 
53  BEACON  ST. 

BOSTON,  MASS. 

SPECIAL   TECHNICAL  BOOKS 
Manual  of  Agricultural  Chemistry 

By  Herbert  Ingle. 
Second  Edition.     438  pp.       1  1  illustrations.      Demy  8vo.       $2,  net. 

Indiarubber  and  Gutta  Percha 
Second    Revised    English   Edition.        Translated    from    the     French 

By  J.  G.  Mcintosh.      Royal  8vo.     Over  1  00  illustrations. 
400  pages.        $3.50,  net 

Modern    Bleaching  Agents   and    Detergents 
Translated  from  the  German  of  Prof.  Max  Bottler 

Crown  8vo-  1  6  illustrations.  160  pages.  $1.50.  net 

Manufacture  of  Preserved 
Foods     and     Sweetmeats. 

A  Handbook  of  all  the  Processes  for  the  Preservation  of  Klesh,  Fruit  and 
Vegetables,  and  for  the  Preparation  of  Dried  Fruit.  Dried  Vegetables, 
Ma  ades,  Fniit  Syrups  and  Fermented  Beverages,  and  of  all  kinds  of 
Can  Candied  Fruit  Sweetmeats,  etc. 
5  Trnaslated  from  the  German  by  A.  Hausner 

Crown  8vo.  223   Pages.  $2.00,  net 

Modern  Printing  Inks 
A    Practical  Handbook  for  Printing  Ink  Manufacturers  and  Printers, 

By  A.  Seymour.    Demy  8vo.  Six  Illustrations.  90  pages.     $1.50,  net 

Wood  Products,  Distillates  and  Extracts 
Translated  from  the  French  by  P.  Dumesny  and  J.  Noyer 

Royal  8vo.  320  pases,  103  Illustrations  and  Numerous 
Tables.        $3.00,  net 

CASEIN 

Its    Preparation    and    Technical    Utilisation Translated  from  the  German  of  Robert  Scherer 
160  pages  $2.00,  net Dsmy  8vo. 

Illustrated 

The  Paper  Mill  Chemist 
By  H.  P.  Stevens,  M.A.,  Ph  D.,  F  I.C 

Royal  12  mo.      280  pages      With  67  Illus.and  82  Tables.       $2.  net 

Recipes  for  the  Preserving  of 
Fruit,  Vegetables  and   Meat. 
Translated  from  the  German  by  E.  Wagner 

Crown  8vo.      With  Fourteen  Illustrations.       125  pages.     $1.50,  net 

Glue  and  Glue  Testing 
By  S.  Rideal.  D.Sc.  Lond. 

14  Illustrations  144  pages.  Demy  8vo. $3.00,  net 

XRADI JOURNALS 
THE  OIL  AND  COLOUR  TRADES  JOURNAL 

The  Weekly  Organ  of  the  Oil,  Paint,   Varnish,   Chemical,   Soap,   Perfumers 
Glue,  Decorating  and  Allied  Trades. 

Subscription  (or  Canada,  7|6  ($1.90)  per  tear,  post  free. 

THE    POTTERY    GAZETTE 
Monthly  organ  of  the  China,  Class  and  Earthenware  Trades. 

Subscription  for  Canada,  "16  (SI. 90)  per  year,  post  free. 

THE    HATTERS'    GAZETTE 
Monthly  organ  of  the  Hat,  Cap,  Hosiery  and  Outfitting  Trades. 

Subscription  for  Canada,  7|6  ($1  90)  per  year,  post  free. 

PUBLISHED  BY 

Scott,  Greenwood  &  Son,  s  Broadway,  Ludgate,  London,  E.C.,  Eng. 
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Brief  Notices  of  Current  Publications 

Some  of  the  Books  that  are  Appear- 
ing in  Canada  and  the  United  States 

Deserving  of  Attention. 

Child's  Garden  of  Verse,  The.  Selected  by  Mary  Wilder 
Tileston.  Boston:  Little,  Brown  &  Co.  Cloth,  $1.50. 

An  entirely  new  collection  of  verse  for  children  be- 
tween six  and  thirteen  years  of  age  lias  just  been  selected 

by  Mary  Wilder  Tileston,  the  compiler  of  "Daily  Strength 

I'oi-  Daily  Needs."  Mrs.  Tileston  has  sought  far  and  wide 
for  fresh  and  unhackneyed  poems,  but  she  has  included, 
however,  many  of  the  old  favorites.  There  are  nearly  200 
selections  in  all,  those  in  the  first  half  of  the  book  being 
for  children  between  six  and  ten,  and  the  second  half 
between  ten  and  thirteen.  A  classified  index  enables  one 

to  find  poems  on  any  desired  subject,  and  there  is  an  in- 

dex of  authors  as  well.  "The  Child's  Harvest  of  Verse" 

is  a  worthy  companion  to  Mrs.  Tileston 's  "Children's 
Book  of  Ballads,"  containing  the  best  poems  of  heroism, 
and  to  "Sugar  and  Spice  and  All  That's  Nice."  compiled 
lor  younger  children. 

Whiting,  Lilian.  Louise  Chandler  Moulton,  Poet  and 
Friend.  Boston:  Little,  Brown  &  Co.  Cloth  $1.50, 
net. 

This  interesting  memoir  of  a  gifted  woman  who  had 
a  legion  of  friends  and  acquaintances  in  literary  circles  in 

America  and  England,  is  rich  in  imported  literary  mater- 
ial, including  letters  from  many  prominent  authors  which 

have  never  before  been  published.  Louise  Chandler 
Moulton  was  endowed  with  beauty,  genius  and  a  tender 
and  generous  nature.  She  began  to  make  rhymes  at  seven 
years  of  age,  and  at  her  marriage,  when  she  was  barely 
twenty,  she  had  an  established  reputation  as  a  literary 
personage,  which  grew  steadily  during  her  lifetime.  Miss 
Whiting  has  given  a  delightful  picture  of  the  personality 
of  this  beautiful  and  gracious  author 

Roberts,  G.  E.  Theodore.  Comrades  of  the  Trails.  Bos- 
ton:  L.  C.  Page  &  Co.  Cloth  $1.50. 

A  capital  story  of  adventure  in  the  wilds  of  northern 
Quebec.  Dick  Ramsey,  the  hero,  is  a  young  Englishman, 
a  younger  son,  left  rather  poorly  off,  who  decides  to  come 
to  Canada  to  seek  his  fortune  as  a  trapper.  He  takes 
as  his  guide  and  companion  an  Indian,  by  name  Sober 
Sam,  and  the  pair  have  an  adventurous  time  on  the  trails. 

Boys  will  revel  in  this  story,  told  so  graphically  and  dra- 
matically. Anything  Mr.  Roberts  writes  on  nature  and 

wild  life  is  excellent,  and  this  book  is  no  exception. 

Barclay,  Florence  L.     The  Wheels  of  Time.     New  York: 
Thomas  Y.  Crowell  &  Co.     Cloth  50  cts.  net. 

A  brilliant  little  story  by  the  author  of  "The  Rosary," 
dealing   with    the  estrangement    and    reconciliation   of  a 

young  couple,  who  have  been  married  just  seven   years. 
The  two  are  still  devoted  to  one  another,  but  the  develop- 

ment of  the  husband  in  his  studies    and  his  professional 

activities  has  gone  beyond  that  of  his  wife,  about  whom 
there  is  growing  a  wall  of  selfishness  and  conventionality, 

it    requires  an  hour  of  deep  agony  to  awaken  the  real 
soul  in  the  woman  and  make  husband  and  wife  one  again. 

Johnson,   Owen.     The  Varmint.     Toronto :     Copp,    Clark. 
Cloth  $1.25. 

Dink  Stover,  the  ingenious  and  thoroughly  boyish  hero 
of  this  delightful  school  storv,  from  the  moment  he  is  in- 

troduced to  the  reader  as  a  little  vandal,  to  the  time  when 
we  bid  reluctant  farewell  to  him  as  the  head  boy  in  the 
school,  delights  the  reader  by  the  charm  of  his  intensely 
human  personality.  We  condone  his  boyish  pranks,  sym- 

pathize with  him  in  his  afflictions,  and  rejoice  in  his 

triumphs.  While  primarily  a  school  boy's  story,  the  book 
will  have  an  interest  for  men  and  women  as  well.  It 

pictures  boarding-school  life  in  America  just  as  cleverly, 

and  possibly  more  accurately,  than  "Stalkey  &  Co."  de- 
scribes English  school  life. 

Otis,  Alex.  The  Man  and  the  Dragon.  New  York: 
Little,  Brown  &  Co.  Cloth. 

A  stirring  story  of  American  municipal  politics.  The 
hero  is  editor  of  the  reform  newspaper  in  the  town  and 
in  this  capacity  he  runs  amuck  with  the  street  railway 
company  who  wish  a  renewal  of  their  charter  for  an  in- 

definite term  of  years.  After  some  very  strong  scenes, 
and   even    some  bloodshed,  the  editor  triumphs  over  the 
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"Dragon,"  the  street  railway  company,  marries  the 
daughter  of  one  of  the  town  capitalists,  and  the  story 
ends  with  every  person  happy  and  the  town  well  on  the 
highroad  to  municipal  prosperity. 

Farrar,  Rev.  James  M.  Little  Talks  to  Little  People. 
New  York :  Funk  &  Wagnalls  Co.  Cloth,  $1.20  net. 

The  author  of  "A  Junior  Congregation"  has  in  this 
book  written  another  series  of  fifty-two  stories — one  for 
each  Sunday  of  the  Christian  year.  The  stories  which 
run  for  consecutive  Sundays  are  grouped  in  four  general 
divisions  according  to  the  four  seasons  of  the  year.  Dr. 
Farrar  for  the  past  twenty-five  years  or  more  has  been 
successful  in  keeping  "the  little  folks"  interested  in  the 
Sunday  services  of  his  church  in  Brooklyn,  and  has  pre- 

faced the  regular  morning  service  with  a  sermonette  or 
short  story  appropriate  for  each  Sunday.  These  stories 
are  grouped  in  the  work  under  discussion  so  that  parents 
may  read  them  to  their  children.  They  are  instructs 
talks,  brief  and  to  the  point,  with  an  interesting  thread 
running  through   each   story. 

Patten,  Gilbert.  Clif  Stirling.  Captain  of  the  Nine.  Phil- 
adelphia: David  McKay.  Cloth,  $1.25. 

A  boy's  story.  Starting  off  with  a  baseball  game  be- 
tween the  Fairfield  and  Belmont  teams  there  are  a  suc- 

cession of  interesting  incidents  in  the  life  of  a  small 
town,  the  chief  actors  of  which  are  a  number  of  boys. 
The  baseball  games  and  foot  race  are  exciting,  and  the 
tricks  and  practical  jokes  played  on  townspeople  though 
not  always  to  be  admired  make  older  readers  think  of  the 
earlier  days  of  boyhood.  Throughout  the  whole  story 
Clif  Stirling  proves  himself  a.  hero,  not  of  a  namby- 
pamby  sort,  but  rather  of  a  manly  sort,  who  is  able  to 
take  his  medicine  when  he  has  to, 
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W.  &  R.  Chambers,  Ltd. 
38,  Soho  Sq.,  London,  W. 

339,  High  St.,  Edinburgh. 
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CHAMBERS'S  XMAS  BOOKS 
FOR  BOYS 

ANDGIRLS 

Beautifully  Illustrated  In  Colour  and  in  Black  and  White  by  leading  British  Artists. 

HEROES  OF  THE  POLAR  SEAS 
A  Record   of  Exploration   in  p 
the  Arctic  and  Antarctic  Seas .  0  0 1 

By  J.   KENNEDY  MACLEAN. 

A    complete     and    fascinating   history   of   the    numerous  expeditions,     with     vivid    and     picturesque 
descriptions   of   the   adventures    and  achievements  of  the   various    explorers. 6s. 

A  WILD  IRISH  GIRL.         L.  T.  Meade. 

ROSA  RECINA.  L.  T.  Meade. 

TWO  SCHOOLGIRLS  OF  FLORENCE. 
May  Baldwin. 

A  SCHOOLGIRL'S  BATTLEFIELD. 
Raymond  Jacberns. 

TEDDY  LESTER'S  ChUMS. 
3s.  Gd.      J.  Finnemore. 

PRETTY  GIRL  AVD  THE  OTHERS. 
L.  T.  Meade. 

SARAH'S  SCHOOL  FRIEND. 
May  Baldwin. 

3s.  6d. 

THREE  AMATEUR  SCOUTS. 

Raymond  Jacberns. 
POOR  UNCLE  HAPPY. 

Raymond  Jacberns. 
THE  LQNE  PATROL  J.  Finnemore. 

SEA  YARNS.  J.  Arthur  Barry. 
TRUE  ALL  THROUGH. 

J.  Harwood  Panting'. THE  OLD  PINCUSHION. 
Mrs.     Molesworth. 

2s.  6d. 

ALL  ABOUT  ME.  [..  E.  Tiddeman. 

OUT  IN  THE  WOOD.    (3s.  6d.   net.)    By   the  Misses   Parker. 
Authors  of  FUNNY  BUNNIES.  THE  BROWNS.  &c.    A  delightful  Coloured  Picture   Book  for  Children. 

Duckworth  &  Co.  publish  on  October  7th 

ELINOR   GLYN'S   NEW   NOVEL 

"HIS  HOUR" 
A  Romance   of    Russian  Society 

DEDICATED  TO  HER  IMPERIAL  HIGHNESS 

THE  GRAND  DUCHESS   VLADIMIR  OF  RUSSIA 

Mrs.  Glyn  has  gone  to  Eastern  Europe  for  the  scenes  of  her  new  novel,  and  to  the  series  of  pictures  she  has  given  us  of 
English,  French,  and  American  society,  she  now  adds  that  of  Russia.  The  book  is,  however,  something  more  than  a  comedy  of 
manners,  and  strikes  a  much  deeper  note  than  the  Elizabeth  books.  The  dominant  character  is  a  man  this  time,  breaking  the 
succession  of  feminine  portraits  which  illustrate  her  previous  books. 

WITH  A  PHOTOGRAVURE  FRONTISPIECE 

Scarlet  cloth,  with  white  linen  label,  flat  back.     Wrapped  in  paper  jacket,  carrying  a  half-tone  repro- 
duction of  the  frontispiece.     Also  a  sewed  edition  with  stiff  paper  covers. 

PUBLISHED  PRICE— CLOTH,  3s.  6d.       PAPER,  2s.  6d. 

A  story  likely  to  exceed  in  popularity  any  of  the  Author's  pre- 
vious   works.      Remember    the    success    of   "Three    Weeks." 

DUCKWORTH  &  CO.,   Publishers,   London,   Eng. 
Cable  Address:— GETWALDUCK. 
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Beautiful  Books  for  the  Fall  and 
Christmas  Trade 

THE  NEW  HARRISON  FISHER  BOOK 
PICTURES  IN   COLOUR 

The  size  of  the  book  is  17  inches  x  12  inches,  very 

attractively  bound  and  boxed  with  16  full-page 
colour  reproductions. .  .  $3.50   net. 

.Mr.    Harrison    Fisher   lias   so   brilliantly    won    his 

reputation   as  an   illuslralor  and   more  especially   a; 
(he  painter  of  the  fresh  anil  charming  beauty  of  the 
American    girl,    that    he    no    longeT    needs    any    intro- 

duction   to   the   public. 

THE  RIME  OF  THE  ANCIENT  MARINER 
Will  be 

WILLY  POGANY'S  New  Colour  Book  for  1910. 
The  size  of  the  volume  is  12|  x  9  inches.     It  contains 

184  pages,  decorated  in  two  colours,  with  many 
illustrations  in  black-and-white,  and  twenty  full- 

page  plates  printed  by  the  four-colour  process, 

and  enclosed  within  delicate  borders..  .The  title- 

page  is  printed  in  nine  colours  and  gold..  .Price, 

$5.00. 
POEMS  BY  CHRISTINA  ROSSETTI. 

Illustrated  in  colour  and  line  by  Florence  Harrison. 

With  an  introduction  by  Alice  Meynell.  36 

coloured  and  36  full-page  black-and-white  Il- 
lustrations, with  about  150  decorative  headings 

and  tailpieces..  .Large  quarto,  bound  in  white 
vellum  cloth,  gilt  top.     $5.00. 

W.   S.   GILBERT  SAVOY  OPERAS 

With  a  new  introduction  by  the  author. .  .  32  illustra- 

tions in  colour  by  W.  Russell  Flint,  and  special- 

ly designed  binding  and  title-page  by  the  same 
artist.  This  volume  contains  the  text  of  four 

of  the  most  popular  of  the  Savoy  operas,  name- 

ly. "The  Pirates  of  Penzance,"  "Patience," 
"Princess  Ida,"  and  "The  Yeoman  of  the 
Guard."     Crown  4to,  $5.00. 

ROBT.  E.  PEARY         THE  NORTH  POLE 

The  illustrations  will  be  noteworthy  in  many  ways. 

The  complete  set  of  106  was  selected  from  a 

wealth   of    photographs    comprising   about 

1,500  negatives.     Eight  of  the  pictures 
will  be   presented  in   full  colours. 

$4.80   net. 

DE  MILT,  AIDA  RODMAN 
WAYS  AND  DAYS  OUT  OF  LONDON 

8vo,  320  pages,  frontispiece  in  colour,  and  64  full- 
page  Illustrations.    Net,  $2.50. 

EDGAR  ALLAN  POE 
SELECTED  TALES  OF  MYSTERY 

With  16  Illustrations  in  colour  by  Byam  Shaw,  R.  I 

Extra  royal  8vo,  cover  design  by  the  artist. 
Price   $4.00. 

RUDYARD  KIPLING  COLLECTED  VERSE 

Illustrated    by    W.     Heath     Robinson.     Size,     7   x 

10;    pages   about   350;   binding,   cloth 
decorated,  boxed..  .$3.50  net. 

HENRY  HUTT  GIRLS 

A  Book  of  Pictures.     Beautifully  made,  the  cover  a 
picture  in  colour..  .9  x  11  inches.     Boxed. 

Price,  $3.00  net,  postage  extra. 

SWEETHEART  DREAMS  OF  YESTERDAY 

Drawings  by  Edna  Longest.  Verses  by  W.  H.  Nesbit. 
A  colour  book  of  verses  attractively  bound.     Size, 

8   x   10.     Boxed.     $2.50. 

H.  W.  LONGFELLOW  HIAWATHA 

An  attractive  edition  of  this  great  poem,  illustrated 
in  colour.     Boxed.     $2.00. 

CLAY  and  HERFORD    CUPID'S  CYCLOPAEDIA 
Compiled  for  Daniel  Cupid  by  John  Cecil  Clay  and. 

Oliver  Herford.     A  book   of  witticisms,   at- 
tractively bound.     $1.00. 

JAMES  WHITCOMB  RILEY 

A  HOOSIER  ROMANCE 

Eight  charming  full-page  pictures"  in  colour,  and 
thirty  Illustrations  in  black  and  white,  from 
drawings  by  John  Wolcott  Adams.  Every  page 

has  a  background  in  delicate  pearl-gray,  show- 
ing a  typical  Hoosier  farm  scene. .  .  Ornament- 
ed cover,  cover  linings  printed  in  tint,  boxed 

Tall  Octavo,  100  pages.     Price,  $1.50  net. 

J.  F.  BLACKER 

A  B  C  of  Collecting  Old  English  Pottery 

J.  F.  Blacker,  author  of  "  A  B  C  of  Collecting  Old 
English  China,"  "Chats  on  Oriental  China," 
etc..  .Illustrated  with  about  400  lines  and  half- 

tone Illustrations.  In  large  crown  8vo,  cloth 

gilt.     $1.50  net. 
VICTOR  LOUGHEED      VEHICLES  OF  THE  AIR 

A  popular  exposition  of  Modern  Aeronautics.     With 

working    drawings.     550     pages.     270   Illustra- 
tions.   Bound  in  cloth,  handsomely  stamped 

in  gold.     Price  $2.50  net. 

A.  L.  HAYDON     THE  RIDERS  OF  THE  PLAINS 

A  Record  of  the  Royal  North-West  Mounted  Police : 
1873-1910.     Illustrated  with  photographs,  maps 

and  diagrams.     Price,   $2.50  net. 

NEW  FICTION 
FRANK  DANBY  LET  THE  ROOF  FALL  IN 

Cloth,  $1.25. 

A  new  and  entrancing  story  by  the  author  of  "The 

Heart  of  a  Child." 
MARSHALL  and  DAZEY 

THE  OLD  FLUTE  PLAYER 
Illustrated.     Cloth,  $1.25. 

The  Copp,  Clark  Co.,  Limited,  Publishers,  Toronto 
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Practical  11-  Handbooks 
PUBLISHED  BY 

L  Upcott  Gill,  Bazaar  Buildings,  London. 

AIR-GUNNER.  TI1K  COMPLETE.— A  Sound 
Practical  Book  on  Home  Culture  in  Rifle 

Shooting  by  moans  oi  the  Air-Gun.  By  R.  B. 
Townshend.  Illustrated  with  Diagrams  and  16 
Plates. 

AMERICAN  DAINTIES,  and  How  to  Prepare 
Them.    Bv    An    American    Lady. 

ANGLING  FOR  COARSE  FISH.— Bottom  Fishing 
according  to  the  Methods  in  us"  on  the 
Thames,  Trent,  Norfolk  Broads,  and  elsewhere. 
Illustrated. 

ANGLING  FOR  PIKE.— The  most  approved 
methods  of  Fishing  for  Pike  or  .lack.  Second 
Edition.    Profusely    Illustrated. 

ANGLING  IN  SALT  WATER.— Sea  Fishing  with 
Rod  and  Line,  from  the  Shore,  Piers,  J-tties. 
Rocks,  and  from  Boats  :  together  with  Some 
Account  of  Hand-Lining.  Second  Edition. 
Over  50   Engravings. 

BABY,  HOW  TO  FEED  A.— A  Guide  to  the 
Principles  and  Practice  of  Infant  Feeding,  with 
a  short  account  of  some  Disorders  due  to 
Wrong   Feeding.    By    a   Physician. 

BEE-KEEPING.  BOOK  OF.— A  very  practical 
and  Complete  Manual  on  the  Proper  Manage- 

ment of  Bees,  especially  written  for  Beginners 
and  Amateurs  who  have  but  a  few  Hives.  By 
W.  B.  Webster,  First-class  Expert.  B.B.K.A. 
Fully    illustrated. 

BEGONIA  CULTURE,  for  Amateurs  and  Profes- 
sionals. Containing  Full  Directions  for  the 

Successful  Cultivation  of  the  Begonia,  under 
Glass  and  in  the  Open  Air.  By  B.  C.  Ravens- 
croft.    With   New  Illustrations. 

BENT  IRON  WORK.— A  Practical  Manual  of  In- 
struction for  Amateurs  in  the  Art  and  Craft 

of  Making  and  Ornamenting  Light  Articles  in 
imitation  of  the  beautiful  Mediaeval  and  Ita- 

lian Wrought  Iron  Work.  By  F.  -T.  Erskine. 
Illustrated. 

BOXING  AT  A  GLANCE.— A  Practical  Handbook 
showing  the  chief  Blows.  Counters,  and  Guards, 

with  unique  Bird's-Eye  View  Illustrations.  By 
,T.    Murray   Wright. 

BULB  CULTURE.  POPULAR.— A  Practical  and 
Handy  Guide  to  the  Successful  Cultivation  of 
Bulbous  Plants,  both  in  the  Op"n  and  Under 
Class.     Bv    W.    D.    Drurv.     Fullv    illustrated. 

BUTTERFLY  AND  MOTH  COLLECTING.— Being 
Practical  Hints  as  to  Outfit,  most  profitable 

Hunting  Grounds,  and  Best  Methods  of  Cai>- 
ture  and  Setting,  with  brief  descriptions  of 
manv  species. 

CAGE  BIRDS.  DISEASES  OF.— Their  Causes, 
Symptoms,  and  Treatment.  A  Handbook  for 
everyone  who  keeps  a  bird.  By  Dr.  W.  T. 
Greene,    F.Z.S. 

CARNATION  CULTURE  for  Amateurs.  The  Cul- 
ture of  Carnations  and  Picotees  of  aU  Classes 

m  the  Open  Ground  and  in  Pots.  By  B.  C. 
Ravenscroft.     Illustrated. 

CATS,  DOMESTIC  AND  FANCY.— A  Practical 
Treatise  on  their  Varieties.  Breeding.  Manage- 

ment,   and    Diseases.     Bv    John     Jennings. 
CHIP-CARVING  as  a  Recreation.  A  Practical 
Manual  for  Amateurs,  containing  a  Full  and 
Clear  Description  of  the  Manipulation  and  Use 
of  the  Tools,  with  a  Chanter  on  the  Principles 
and  Construction  of  Designs.  Bv  W.  Jackson 
Smith.     Profnselv    Illustrated. 

t'TIRYS  ANTTTEMUM  T'TTT.TURF.  for  Amateurs 
and  Professionals.  Containing  Ft!1!  D'rPCtioUF 
'or  the  Successful  Cultivation  of  t''c  OhfvRS"- 
themum  for  Exhibition  and  the  Market.  R<-  B. 
C.    Bn.enscroft.     Til  ultra  ted. 

CHUCKS  AND  CriUCU  INC.— rvin.r  nn  Account 
of  Chucks  New  and  Old.  and  if  How  *n  Usp 
Then,  with  a  Description  of  Various  Me+v,o',r 
of  Mountinir  Work  in  the  Lithe.  Bv  H.  J.  S. 
i'a"sal.  Rro'nsrlv  Illustrated. 

COLD  MFAT  COOKERY.—  H;mdv  Guide  to 

making  reallv  tastv  and  'much  nonreeiate'i 
Dishes  from  Cold  Meat.  By  Mrs.  J.  E.  David- 
son. 

COLLI*!.  THE.— As  a  Show  Doc.  Comranioi 
and  Workp-.  Bv  Hugh  Dalziel.  Revised  by  J. 
Mavtce.     Illustrated. 

CONJURING  FOR.  AMATEURS.— A  Practical 
Handbook  on  How  to  Perform  a  Number  of 
Amusing    Tricks,    with    diagrams,    where    neces- 

sary,   to   explain   exactly   how   the  trick   is   car- 
ried  out.     By   Prof.    Ellis  St  any  on. 

CONJURING    WITH    CARDS.— Being    Tricks    with 
Cards    and    How    to    Perform    Them.    By    Prof. 
lOllis    Stanyon.    Illustrated. 

CUCUMBER    CULTURE     FOR    AMATEURS.— In- 
cluding   also    clear    Directions    for    the    Success- 

ful Culture  of  Melons,   Vegetable  Marrows,   and 
Gourds.     Bv    W.    J.    May.    Illustrated. 

DOCS.    DISEASES     OF— Their      Causes.      Syinp 
tojns,   and  Treatment  ;   Modes   of   Administering 
Medicines  ;    Treatment    in    eases    of    Poisoning, 
&c.    For   the   use   of   Amateurs.    By    Hugh    Dal- ziel. 

EGG  DAINTIES— How  to  Cook  Eggs  One  Hun. 
dred  and  Fifty  Different  Ways,  English  and 
Foreign.  Second  Edition.  By  Mrs.  H.  C.  Da- vidson. 

ENTERTAINMENTS,  SHADOW,  and  How  to 
Work  them  ;  being  something  about  Shadows, 
and  the  Way  to  make  them  Profitable  and 
Funny.     Bv    A.    Patterson.     Illustrated. 

FERRETS  AND  FERRETING.— Containing  In 
structions  for  the  Breeding  Managing,  Train- 

ing, and  Working  of  Ferrets.  Fourth  Edition. 
Illustrated. 

FISH,  FLESH  AND  FOWL.— When  in  Season. 
How  to  Select,  Cook,  and  Serve.  By  Mary 
Barrett   Brown. 

FORGE  WORK.  SIMPLE.  FOR  AMATEURS 
AND  OTHERS.— A  Practical  Handbook  for  Be- 

ginners in  the  Blacksmith's  Art.  By  H.  J.  S. Cassal.    Illustrated. 

FORTUNE  TELLING  BY  CARDS.— Describing  and 
Illustrating  the  Methods  bv  which  the  would- 
be  occult  Tells  Fortunes  by  Cards.  By  I.  B. 
Pranglev.    Illustrated. 

FOX-TERRIER,  THE.— Its  History.  Points. 
Breeding,  Rearing.  Preparing  for  Exhibition. 
By  Hugh  Dalziel.  Second  Edition.  Revised  a"d 
brought  up  to  date  by  J.  Maxtee.  Fullv  Il- lustrated. 

FRUIT  CULTURE  FOR  AMATEURS.— An  illus- 
trated practical  hand-book  on  the  Growing  of 

Fruits  in  the  Onen  Air.  with  directions  for 
dealing  with  Insect  Pests  and  Fungoid  Diseases. 
Bv    S.    T.    Wright.     Illustrate''. 

MAGTC  LANTERNS.  MODERN.- -A  Guide  to  tV 
Managnment  of  the  Ontical  Lantern.  Bv  R. 
Child    Bavlev.     Illustrated. 

MAROUETERTE  STAINING.— Including  Verrds 
Mart'n,  Oerto'dna.  Oil  and  Wafr  Gildine.  Po- 

lishing, and  Varnishing.  with  a  f"ll  descrip- 
tion of  the  necessarv  Tools  and  Instructions 

for  their  Use.  By  L.  V.  Fitzgerald.  Fullv  Il- 
lustrated. 

M\ROUETERIE  WOOD-STAINTNG  FOR  AMA- 
TEURS.—A  Practical  Handbook  to  Marqupt- 

erie  Wood-staining,  anh  Kindred  Arts.  By 
Tcti'a    Tnrck.     Profnselv    IUustrsi  tpd . 

MEDICINE  AND  SURGERY.  HOME.— A  Diction- 
ary of  Diseases  and  Accidents,  and  their  Pro- 
per Home  Treatment.  For  Family  Use.  By  W. 

■T.   Mackenzie.    M  D.    Illustrated. 
MICE.  FANCY.— Their  Varieties.  v  -.nagement. 

airl    T*reedin°".     Illustrated. 
MONKEYS.  PET.  and  How  to  Manage  Them. 

■P.,.    Arthnr    Patterson.     Illustrated. 
MUSHROOM  CULTURE  FOR  AVATFOPS.— 
With  Full  Directions  for  Successful  Growth  in 
Houses,  Sheds.  Cellars.  nnH  Pots,  on  Shelves, 
and  Out  of  Doors,  including  Pasture  L-"ds. 
Bv    W.    ,T.    Mav. 

PALMISTRY.  MODERN.— An  Evlanetion  of  tV 
Principles  of  Palmistry  as  Practised  to-day. 
ft"    T.    Ovnfnrd-    Numerous    Illustrations. 

PA  PR  AKf'-TeTS.  POPUL  '  R.—  'Tow  to  Keen  ->ud 
"rppd  Them.  Bv  W.  T.  r,reenc.  M.D..  M.A.. 
F.Z.S..    S-c.     With    R    Full    Page    Plates. 

PARROT.  THE  GREY,  and  How  to  Treat  it. 
Bv  W  T\  Greene,  M.D.,  M.A..  F.Z.S. .  &c.  Se- cond   Fdition 

PATTE^OE,  GAMES  OF,  for  one  or  more  Plnv- 
prs.  Ho"-  to  Plr.v  173  different  Games  of  Pa- 

tience. By  M.  Whitmore  Jones.  Illustrated. 
Series  T.,  39  games  :  Series  TT.,  34  games  :  Se- 

ries TTi.t  33  e-Rrnes  :  Series  IV..  37  games  ■  Se- 
ries   V..    30    games. 

Pttoto  PRTVTTNn.—  a  Pract'c»l  Guide  +o  Po- 
pular   Photographic    Printing    Papers    and    their 

Treatment.  By  Hector  Maclean.  F.R.P.S.  II Inst  rated. 

PHOTOGRAPHY.  MODERN,  FOR  AMATEURS.- 
A  Practical  Handbook  for  all  Photographers 
except  those  advanced  in  the  Art.  Entirely  Re- 

vised and  iirought  up  to  date  b\  C.  Welbornc 

riper. PIANOS,  TUNING  AND  REPAIRING.— The  Ama- 
teur's Guide  to  The  Practical  Management  of 

a  Cottage  or  Grand  Piano  without  the  inter- 
vention of  a  Professional.  By  ('has.  Babbing- 

ton. 
PICTURE-FRAME   MAKING    FOR   AMATEURS.— 

Being    Practical    Instructions    in    the    Making    of 
various    kinds    of    Frames    for    Paintings,    Draw 
ings.    Photographs,       and    Engravings.     By    the 
Rev.    J.    Lukin.    Illustrated. 

POLISHES  AND  STAINS  FOR  WOOD.— A  Com- 

plete Guide  to  Polishing  Woodwork,  with  'Di- rections for  Staining,  and  Full  Information 
for  Making  the  Stains,  Polishes,  &c,  in  the 
simnlest  and  most  satisfactory  manner.  By David    Denning. 

POOL.  GAMES  OF.— A  Hand.-  Book  for  Billiard 
Plavers,  describing  Various  English  and  Amer- 

ican Pool  Games,  and  giving  the  rules  in  full. Illustrated. 

PORTRAITURE.  HOME,  for  Amateur  Photogra- 
phers. Being  the  result  of  manv  years'  inces- 

sant worV  in  the  production  of  Portraits  "at 
homo."    Bv    P.    R.    Salmon.    Fullv    Illustrated 

POSTAGE  STAMPS,  and  their  Collection.  A 
Practical  Handbook  for  Collectors  of  Postal 
Stamps.  Envelopes.  Wranners.  and  Cards.  Bv 
Oliver   Firth.     Profuselv    Illustrated 

PIG-KEEPING.  PRACTICAL.— A  Manual  for Amateurs,  based  on  personal  Experience  in 
Breeding,  Fending  and  Fattening  :  also  in  Buy- 

ing and  Selling  Pigs  at  Market  Prices.  Bv  R D.    Garratt. 

PTOFOV -K-P^prvr,     FOP      AMATEURS —A     Com- 
plete   Guide       to    the     Amateur      Bn  •  der    of     Do- 

mestic     and    Fancv      Pigeons.     Bv    J.    C      Lvell 
Illustrated. 

POULTRY  ANT)  EGG  RAIRTWR  AT  TTOMF.—  \ 
Practical  WorV  eh«ivin"  he«-  Eggs  and  Poul- 

try mav  be  produced  for  Home  r'r,nsnmnt;~u nith  littu,  p-rnendit'"--  of  tine  or  monev.  Bv 
W.    M      El'-ine-ton.     TlUstrnted 

POTrTTPV  T\-fT-u,  ,,.,,,.  s  AVI,  TITvTR  TWAK- 
AGEMENT.— Bv  J.  H.  Sutcliffe.  An  excellent 
boo'-  for  anvor-  runninr  or  proposing  to  run ne    Tnr..,b,Ttor.     Ulustratpd. 

POULTRY-KEEPTVO.       POPULAR.— A       Practical 
and    Uom'detp    Cuide    tn    Rreedim-    ^-'    Keening 
Poultry  for  E"ees  or  for  the  Table,     illustrated 
Bv   W.    M.   Elkjngton. 

PRESq  WORK  pop  WOMEN.— A  Practical 
Guide  to  the  Bee-inner.  What  to  Write.  How 
to  Write  it.  and  Where  to  Send  it.  Bv  Frances TT.    Low. 

RARRTTS,  TTTT^  MANAGEMENT  OF.— Including 
TTntches.  Breeding.  Feeding.  Diseases  and  their 
Trent. -rn'  wai>Mt  Courts,  &c.  Bv  Charles Rivcnn.     Fi'il-    TBiiBtrated. 

r.aprtts.  t^xtitpttton.— Reinn;  descriotions  of 
"'1  Varieties  of  Fencv  Rabbits,  their  Roints  of 
F,T-c»11p,nce.  and  how  to  obtain  them.  Bv r,|'"l"-    r>avenu.     ntnutrnted. 

REROUSSF  WORK  FOR  A.MATETTRS.— Being 
the  Art  of  O'-namenting  Th'u  Metal  with  Rais- 

ed Figure-,  p.-  T,.  T,.  Trnslone.  Til"  ■  t  >--,  ted . 
ROSFS  EOT?  MVfATETTpS  —  A  Practical  G";de 
to  the  ̂ election  and  Cultivation  of  the  bes1 
i»o»s.  Rv  t.hp  Rev.  H.  Honvwood  D'Ombraln. 
Full'-  Illustrated. 

SHADOW  ENTERTAINMENTS,  and  TIow  to 
Work  Them.  Being  Something  about  Shadows 
and  the  wav  »o  make  thpm  Profitable  and 
Fnnnv.     Bv    A.    Patterson.     Illustrated. 

SHEFT  METAL.  WORKING  TN— Being  Prac- 
tical Instructions  for  Making  and  Mending 

Small  Articles  in  Tin.  Conner.  Tron.  Zinc,  and 
Brass.  By  the  Rev.  J.  Lukin.  B.A.  Illus- 

trated. 
SKATING  CARD  BOOKLET.— An  Easy  Method 
of  Learning  Figure  Skating,  as  the  Booklet 
can   be  used   on  the   Ice. 

L  UPCOTT  GILL,  Bazaar  Buildings,  Drury  Lane,  London,  England. 
Or  may  be  obtained  retail  of  the  T.    EATON   COMPANY 

190  Yonge  Street,  Toronto,  Canada  -  and  ■  Portage  Avenue,  Winnipeg,  Caned  i 
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Are  you  Alive 
to  the  fact  that 

THE  DOP  DOCTOR 
gives  you  an  opportunity. 

Wise  booksellers  and  reviewers  say  to  you : 
"Great — going  strong — good  for  six  months.'' 
A  Montreal  Bookseller. 

"  Best  book  I  have  seen  in  the  market  for  many 

a  day."     A  Montreal  Bookseller. 

"  Greatest  story  since  Ben  Hur."  A  St. 
Catharines  Bookseller. 

"  It's  a  Godsend  to  have  a  book  which  sells  like 

The  Dop  Doctor."     Wm.  Heinemann. 

"There  is  a  charm  about  the  whole  story  that 
makes  one  regret  the  approach  of  the  last 

chapter."     Toronto    Globe. 

"  It  is  a  treat  to  get  hold  of  a  novel  of  the  real 

merit  of  The  Dop  Doctor."    Montreal  Star. 

"  The  man  is  but  the  background  to  a  human 
story  so  tender  and  so  terrible  that  it  often 
makes  the  reader  cry  out  inwardly  at  the 

possibility  of  continuing  to  the  end."  Mail 
and  Empire. 

"  Who  touches  this  book  touches  a  man.  I 
am  grateful  for  the  wonderful  thrills  The  Dop 
Doctor  has  given  me."     Sidney  Dark. 

"The  book  is  nearly  glorious — it  is  twenty 
novels — it  takes  you  a  week  to  read  and  may 
well  have  taken  ten  years  to  write."  St. 

James. 

"Virile,  pure  and  sweet — picturesque,  rejoicing 
in  beauty — a  book  of  enduring  worth."  Lon- 

don Globe. 

''The  Dop  Doctor  appears  and  breaks  up  the 
dull  monotony  of  the  mass  of  third  rate  novels 
which  pour  from  the  press  irt  the  fall  publish- 

ing season."     Lady's  Pictorial. 

"  The  novel  that  everyone  is  reading  in  Eng- 
land and  which  everyone  will  be  reading  here 

before  long."  Jeannette  Gilder,  Chicago 
Tribune. 

WELL,  WHAT  OF  IT  ? 

Just  this — 
We  have  sold  in  Canada  FIVE  EDITIONS  and  it  is 

only  beginning. 

AN  ENTIRE  EDITION   SOLD  IN  THE   CITY  OF 
MONTREAL. 

Advertising  circulars  supplied  free — Imprinted — Write  for  a   sample  copy. 

READY  OCTOBER  15th 
THE  HANDICAP 
BY  R.  E.  KNOWLES 

AN  AFFAIR  OF  DISHONOUR 
BY  WILLIAM  DE  MORGAN 

Henry  Frowde 
25  and  27  Richmond  St.  West 

TORONTO 
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LIST 

THE  ROSARY 
By  FLORENCE  L.  BARCLAY 

The  Most  Successful  Novel  of  the  Year. 

Special    Holiday  edition,  with  4  illustrations   in   color    by    Blendon    Campbell,    and    decorations    and 
cover    design  bv  Margaret   Armstrong.     Large  8vo,  net  $2.50. 

THE  RULES  OF  THE  GAME 

Being  a  story  of  young-  Bobby  Orde,  son  of  "The 

Ri  verm  an ' ' 
By  STEWART  EDWARD  WHITE 

Illustrated.     Cloth,  $1.25  net. 

This  story  is  big  with  the  bigness  of  the  Califor- 
nia Sierras  and  their  gigantic  forest  trees. 

THE  LOST  AMBASSADOR 

By  E.  PHILLIPS  OPPENHEIM 
Illustrated.     Cloth,  $1.25. 

This  is  a  straightforward  tale  of  mystery,  the 

plot  of  which  hinges  on  the  sale  of  two  magnifieenl 
new  battleships  by  an  emissary  of  the  Brazilian 
Government. 

WHIRLIGIGS 

By  O.  HENRY 

Cloth,    $1.25. 

().  Henry's  audience,  like  his  titles,  is  large. 

This  new  volume,  "Whirligigs."  perhaps  is  more 
representative  of  his  varied  genius  than  any  that 

have  already  appeared. 

THE  HERITAGE  OF  THE  DESERT 

By  ZANE  GREY 

Cloth  $1.50. 

Like  Rex  Beach  in  the  Alaskan  gold-fields,  Grey 
has  shared  the  wilderness  life  of  Hunters,  Ranch- 

men, Mormons  and  Navajos  in  Southern  Utah  and 
Northern  Arizona,  the  country  dominated  by  the 
Grand  Canon  and  by  the  mysteries  of  the  desert. 

ASHTON-KIRK,  INVESTIGATOR 

By  JOHN  T.  McINTYRE 

Illustrated,  Cloth  $1.25 

Ashton-Kirk,  man  of  fashion,  has  a  hobby,  in 

the  investigation  of  crime.  The  Story  of  a  Unique 

Minder   Mystery. 

THE  MOTOR  MAID 

By  C.  N.  and  A.  M.  WILLIAMSON 

Illustrated,  Cloth  $1.25 

It  is  one  of  the  freshest  and  most  entrancing 
of  Williamson  love  comedies.  The  quaint,  charm- 

ing spots  along  the  southern  coast  of  France  which 

they  "tour"  will  appeal  strongly  to  motorist  and 
reader  alike,  and  a  prettier  background  for  this 
sprightly  romance  one  would   seek  far  to  find. 

THE  POWER  AND  THE  GLORY 
By  MRS.  GRACE  McGOWAN  COOKE 

Illustrated,  Cloth  $1.25 

So  well  sustained  is  the  glory  throughout  thai 

the  editors  of  the  magazine,  in  which  it  appeared 

with  great  success  as  a  leading  serial,  constantly  re- 

ceived requests  from  readers  for  "advance  sheets 

of  the  next  instalment."  One  manuscript  reader 

reported:  "This  is  easy  to  read  and  hard  not  to." 

WHERE'S  MASTER? 
By  CAESAR 

The  King's  Dog 
Boards,  25c. 

This  little  book  "Where's  Master?"  by  Caesar, 
the  King's  dog,  has  a  curious  history.  It  was  writ- 

ten for  private  circulation,  but  the  Author  was  per- 
suaded to  give  it  to  the  public.  It  has  had  no  gen- 

eral advertising,  and  of  course  it  is  only  one  of  the 
many  books  written  around  the  late  King,  but  cer- 

tain booksellers  who  read  advance  copies  were  in- 
terested in  it.  And  they  have  sold  it  in  a  very  re- 
markable manner.  v 

The  Musson  Book  Co.,  Limited   -   Toronto 
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Books  Every  Bookseller 
Should  Stock 

An  Enjoyable  and  Remarkable  Book 

A  MAN'S  MAN 
By  IAN   HAY 

"The  reader  will  search  contemporary 
notion  far  before  lie  meets  a  novel  which 

will  give  him  the  same  frank  pleasure 

and  amusement  as  'A  Man's  Man.'  " — 
London    Bookman. 

"Hay  is  a  Scotchman  with  a  sense  of 
humor,  first-class  ability  in  character 
drawing,  and  a  rare  capacity  for  provid- 

ing his  readers  with  entertainment." — 
Phila.   Press. 

CLOTH.    $1.25 

A  New  Book 

THE  BETTER  MAN 

By  CYRUS  TOWNSEND  BRADY 

\  boo.k  by  an  author  whose  name  is 

sufficient  to  ensure  a  large  reading  con- 
stituency   for   this   work. 

CLOTH.  $1  25 

A  {Rook  A  heady  Famous 

THE  FRONTIERSMAN 

By  H.  A.  CODY 

This  book  is  being  read  by  thousands 
with  a  remarkable  interest  and  its  re- 

ception is  proof  sufficient  of  its  being  a 

book  which  will  be  in  great  demand  dur- 

ing the  winter.  Mr.  Cody's  name  will 
rank  with  those  writers  whose  books  are 

continually  being  read  by  lovers  of  the 
best   liction. 

CLOTH.  $1.25 

A  {Book  to  Enjoy 

THE  STAMPEDER 
By  S.  A.  WHITE 

This  book  is  a  Canadian  novel  by  a 
Canadian.  The  story  open.s  in  Europe. 
where  Hex  Britton  becomes  infatuated 

with  a  beautiful  but  unworthy  woman. 
Hi  then  comes  to  Canada.  where  a 
charming  love  story  develops  in  the  days 
of  the  rush  to  the  Yukon,  where  only  the 
strong  survive.  The  plot  is  excellent  and 
the  story  fascinating  from  the  moment 
the   book   is  opened. 

CLOTH,  $1.25 

Another  Book  for  "Danny's"  Many Friends 

THE  SECOND  CHANCE 

By  NELLIE  L.  McCLUNG 

Author  of    "Sowing  Seeds  in  Danny" 

Winnipeg  Town  Topics  (Advance  notice 
from  proof  sheets.) 

"There  is  abundance  of  quaint  humor 
in  the  book,  much  of  it  supplied  by 

Thomas  Perkins,  who  left  home  when' nine 
years  old,  with  the  wind  in  his  back — 
"That's  all  I  got  from  home — and  with 
about    enough    clothes    on    me    to    flag    a 

train."   I    am    thankful    that 
the  Canadian  West,  and  more  especially 
Manitoba,  has  the  honor  of  producing  a 
writer  capable  of  presenting  such  vivid 
pictures  of  home  life,  which  is  the  real  life 
of  tho  nation.  I  predict  that  many  a 
future  tear  will  be  wiped  away,  and  many 

many  hearty  laughs  ring  out  over  the 

reading   of    "The    Second    Chance." 
CLOTH.  $1.25 

A  Famous  Author's  First  Novel 

THE  TRAIL  OF  '98 
By  ROBERT  W.  SERVICE 

Author  of  "Songs  of  a  Sourdough"  and 
"Ballads  of  a  Cheechako" 

This  is  undoubtedly  the  strongest  novel 

ever  produced  in  Canada.  It.  is  a  story 

of  the  country  "God  Forgot,"  as  the  poet 
puts  it.  written  with  an  intensity  which 
thrills   and   holds  the   reader   spellbound. 

A  Book  to  Order  in  Quantities 

CLOTH.  $1.25 

A  Delightful  Work 

THE  STORY  OF  YUKU 

By  DOROTHY  DEAN  TATE 

Sweet,  wholesome  and  entertaining  is 

this  novel  by  this  brilliant  new  writer. 
The  scene  is  laid  in  Japan  and  all  who 

found  "The  Lady  of  the  Decoration"  a 
good  book  to  read  will  revel  in  this  vo- 
lume. 

CLOTH.  $1.00 

A  T^eal  Indian  Story 
WA-PEE-MOOSTOOCH 

or  White  Buffalo 

By  JOHN  ML  McDOUGALL     ' 
Cloth,  with  5  Illustrations.  $1.25  net 

CANADIAN  DAIRYING 
New  Revised  Edition. 

By  PROF.  H.  H.  DEAN 
of  the  Ontario  Agricultural  College 

Cloth.  Illustrated,  $1.00  net 

Every  Bookseller  Should  Stock    this  Book 

THE  CANADIAN  APPLE- 

GROWER'S  GUIDE 
By  LINUS  WOOLVERTON,  M.A. 

Cloth.  Profusely  Illustrated.  $2.00  Net 

A  New  Volume 

by  the  Noted  Preacher 

BYRON    H      STAUFFER 

YOUR    MOTHER'S  APRON 
STRINGS 

And  Other  Talks  to  Young  Men 
CLOTH.  $1.00 

A    Unique   Volume 

BOOK  OF  FAMILY  WORSHIP 

Being  Selections  from  Scripture,  and 
Prayers  for  Use  in  the  Home 

Chosen  and  Composed  by 

REV.    'WILLIAM    D.   LEE 

A  selection  of  Scripture  with  prayer  for 

every  day  of  the  week  for  twenty-six 
weeks,  and  worship  and  prayers  for  spe- 

cial occasions,  also  blank  family  record 
of   marriages,    births   and   deaths,    etc. 

Put  up  in  Three  Styles  of  Binding 

Cloth   $1.50  Net 
Full  Leather.  Gilt  Top  -         -         $2.50  Net 
Full  Leather.  FullGilt  Edges,  in  box.  $3.00Net 

A  Book  Which  Every  Bookseller  Should Stock 

Makes  a  Beautiful  Gift 

William  Briggs 
Publisher,  29-37  Richmond  Street   West 

Toronto 
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MCCLELLAND  &  GOODCHILDS  NEW  FICTION 
RED  PEPPER  BURN'  Grace  S.  Richmond 

Author  of  the  SECOND  VIOLIN 

ROUND  THE  CORNER  IN  GAY  STREET,  etc.  cloth 
$1.25 

A  delightful  love  story  by  the  author  of  the  Juliet  Stories. 
This  book  is  sure  to  be  in  big  demand. 

THE  LIVERY  OF  HEAVEN         R.  H.  Sawyer cloth    1.25 
It  reminds  one  of  The  CALLING  of  DAN  MATTHEWS, 

but  THE  LIVERY  OF  HEAVEN  is  a  stronger,  better 
book,  a  story  with  an  uplift,  helpful  and  strong. 

THE  MISTRESS  OF  SHENSTONE 
By  the  Author  of  THE  ROSARY cloth     1.50 

cloth    1.25 THE  GARDEN  AT  No.  19        Edgar  Jepson 
Author  of  ARSENE  LUPIN 

"One  of  the  delightful  mystery  stories  of  the  Season" — Boston  Globe 

THE  0S30RNES  E.F.Benson  cloth     1.25 
Author  of  DODO,  THE  FASCINATING  MRS.  HALTON,  etc. 

JOHN  WINTERBOUR*E'S  FAMILY     Alice  Brown 
cloth    1.25 

This  new  book  by  the  author  of  "THE  STORY  OF 
THYRZA''  will  be  popular.  The  story  of  this  highly 
interesting  family  will  please  everybody.  It  abounds  in 
humor,  pathos,  romance  and  wisdom. 

THE  MASTER  OF  THE  VINEYARD     Myrtle  Reed 
Author  of  OLD  ROSE  and  SILVER 

cloth  1.50 

William  Le  Queux       cloth  1.25 

Ra  dall  Parish           cloth  1.25 

George  Cary  Egglesfon  cloth  1.50 

H.  de  Vere  Stackpoole  cloth  1.25 

THE  TRAIL  of  a  SOURDOUGH    May  Kellogg  Sullivan     cloth  1.50 
1.50 

THE  GREAT  GOD  GOLD 

KEITH  OF  THE  BORDER 

WESTOVEROFWANALAH 

FANNY  LAMBERT 

PLUPPY  "THE  REAL  BOY.''      Henry  A.  Shute  cloth Author  of  THE  REAL  DIARY  OF  A  REAL  BOY 

The  most  genuinely  humorous  piece  of  work  Judge  Shute has  ever  done. 

THE  NEW  WHirCOMB  RILEY  BOOKS 

RILEY  SONGS  OF  HOME,  illustrated,  cloth    1.25 

THE  GIRL  I  LOVED 

With  Forty  Christy  Pictures  in  Color,  Boxed  2.00 

We  are  Canadian  Agents  for  the  RlLEV  BOOKS.    8end 
for  Oomplete  List. 

Our  complete  list  of  new  fall  books  is  ready. 

McClelland  &  Goodchiid,  42  Adelaide  st,  west,  Toronto,  Ont,  Can. 

ADVERTISIjNG      I  jN  D  E  X 

Accounts  and   Auditors       46 

Acme  Staple  Co    40 
Albemarle   Paper  Mfg.   Co    30 
American  Code  Co    41 

American  Crayon  Co    37 
Anglo  Can.  Music  Co    41 
Art   Metropole  Co    40 

B 

Baker's  Book  Shop    41 
Boorum-Pease  Co    10 
Briggs,  Wm    28 
British-American  Assurance  Co..  39 
Brown    Bros.,    Ltd    2 
Buntin.    Gillies    &    Co.,    oustide    back 

cover 
C 

Carter's  Ink  Co    37 
Chambers,  W.  &  R.  Ltd    23 
Comfort    Patty   B    K) 
Consolidated    Lithographino-    & 

Mfg.  Co    38 
Consolidated    Safety   Pin    Co.    .  .  38 
Copp,  Clark  Co       24  &  14 

D 

Davids,  Thaddeus  Co    2 
Drysdale  Co    2 
Duckworth  &  Co    23 

E 

Elliott,  Chas,  H.  Co    16 

F 

Fancy  Goods  Co.  of  Canada,  in- 
side 'back  cover 

Financial  Post       1 
Frowde,  Henry    26 

G 

Gage,  W.  J.  &  Co    3 
Gill,  Upcott  L    25 
Goodall's      1 

H 
Heath,  John       41 
Hendry,  Geo.   M.   Co    35 
Higgins.   Chas.   M.   &  Co    30 
Hinks.    Wells    &    Co    48 
J lotel   Directory       46 
Hurst,  A.  O   :  .  .  1 

J 
Jewel  Pen  Co    38 

K 
Lenicke  &  Buechner    32 

M 
Macmillan    Company       96 
MacXiven    &    Cameron       39 
Manufacturers'    Sales    Co    40 
Mai ket   &    Sohn       40 
Melrose,  Andrew      43 

-McClelland   &   Goodchiid      '.'.  29 Methodist   Book   Room       28 
Menzies  &  Co    48 
Mittag  &  Volger,  outside  back  cover 
Morton,  Phillips  &  Co    11 
Musson  Book  Company     26 

N 
National  Blank  Book  Co     37 
Nimmo,  Hay  &  Hitehell      39 

O Onoto  Pen  Co    ..outside  front  cover 
O.   K.   Mfg.    Co    40 

P Page,   L.    C.   Co    21 
Payson  's  Indelible  Ink      46 

R Ramsay,  A.  &  Son,  Co    40 

S Sanford  &  Bennett  Co    13 

Scott,   Greenwood   &   Co.    . . . .' .' .'  21 Smith,  Davidson  &  Wright    . . .  '.  38 Spencerian    Steel  Pens      ...  41 Standard  Crayon  Co   ..[  37 
Standard  Paper  Mfg.  Co.    ......  39 
Stauntons.  Ltd   \  3^ Sutcliffe    Company       42 

T Talisman  Publishing  Co  40 

Tuttle  Press  Co.     ,„ 39 
U Underwood,  John  &  Co  outside front  cover 

W AVanvick  Bros.   &   Rutter.  . In- side front   cover 
Waterman,   L.    E.,    Co.,    Ltd.    ..       4 
VV  atts,  E.  R.  &  Sons          36 Weeks-Numan   Co   \\\\       37 
Western  Assurance  Co.   ....  4a Westminster  Co   
Woehler  &  Co.  ... 

30 

41 

Young  Bros. 

47 
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Ready  Nov.  15th 
'LIZABETH  OF  THE  DALE— 

By  Marian  Keith,  author  of  "Treasure 
Valley."  "Duncan  Polite,''  "The  Silver 
Maple,"  etc.     12mo.     Cloth,  $1.25. 

This  new  novel  by  the  acknowledged  interpreter  of  the  new- 

old  Eastern  Canada  life  is  the  author's  best  effort  to  date. 
Each  succeeding  book  by  this  charming  writer  evidences 

marked  development  in  story-telling  power.  "  Lizabeth  of 
the  Dale  "  is  a  clear-cut.  clever  story  of  the  folk  in  an  interior 
town  of  Ontario.  The  author's  humor  is  deliciously  subtle  and 
engaging.  Her  sympathy  is  complete,  and  her  character- 
sketching  as  true  as  a  portrait.  Altogether  the  book  ranks  in 
class  with  the  work  of  Ralph  Connor  and  Miss  Montgomery. 

BY    RALPH   CONNOR 

THE  RECALL  OF  LOVE— 

A  Story  of  Christ's  Call  to  the  World. 
By     Ralph     Connor.      Illustrated     by 
original  drawings  in  color. 

Booklet  style,      12mo.,      $0.25 

Cloth,     12mo.,  $0-50 

Another  of  Ralph  Connor's  beautifully  sympathetic  studies.  A 
companion  to  "The  Dawn  of  Galilee."  "The  Angel  and  the 
Star."  The  illustrations  are  exquisite  little  works  of  art 
specially  painted  for  this  book  by  Hatherill. 

Reprint  Edition  of  the 
Ralph  Connor  Books 
This  is  the  first  cheap  edition  of  the 
Connor  Books  in  Canada,  and  the 
edition  is  limited.  The  volumes  bulk 

as  large  as  the  regular  edition,  and 
are  attractively  bound. 

We  strongly  advise  your  placing 

your  order  at  once,  so  as  to  parti- 
cipate in  the  first  supply. 

TITLES  : 

BLACK    ROCK 
THE    DOCTOR 
THE    SKY    PILOT 
THE    PROSPECTOR 
GLENGARRY    SCHOOL    DAYS 
THE    MAN    FROM    GLENGARRY 

Price,  50c.  a  volume.     Postage,  10c.  additional. 

The  Westminster  Company 

PUBLISHERS 
 Limited 

Confederation  Life  Building,      -     Toronto 

Higgins'   Inks   and   Adhesives 

The  Higgins  Inks  and  Adhesives  are  in  a  class  by  then-selves.  They  are 
the  best  goods  that  origins!  thought,  conscientious  workmanship  and  sustained 
high  ideals  can  produce.  They  are  largely  imitated  but  never  equalled.  They give  unvarying  satisfaction  to  consumers  and  dealers,  and  every  unit  is  backed by  our  absolute  guarantee.     Prics  Lists  and  Discounts  on  Request. 

CHAS.  M.  HIGGINS  &  CO.,  New  York,  Chicago,  London 
Originators  and  Manufacturers  of  Inks  and  Adhesives 

MAIN  OFFICE,  271  Ninth  St.        DDn„„.  _--     m  V      TT  Q    A 
FACTORY,  240,  244  Eighth  St.       -tJROOKIAN,  JM.  I .,    U.S.A. 

UNITED    STATES    PUBLISHERS'    GIFT    BOOKS. 

H.  M.  Caldwell  Co.,  New  York  and  Boston,  are  pub- 
lishing this  fall  a  number  of  books  for  girls  and  boys. 

suitable  for  Christmas  presents.  "The  Daisy,  or  Great- 
Grandmother's  Book,"  by  Ruth  A.  Hobsou  is  specially 
suitable  for  young-  children.  The  third  issue  of  "Cald- 

well's Boys  and  Girls  at  Home"  is  also  announced. 
"Bahes  and  Birds,"  by  Jessie  Pope,  is  a  companion  vol- 

ume to  "Babes  and  Blossoms/'  by  the  same  author.  The 
•'Six  to  Sixteen"  series  has  "Tom,  Nadine  and  Snuffles," 
by  Grace  Squiexs,  added  to  their  number.  In  the  "Chil- 

dren's Own  Library"  the  Caldwell  Co.,  are  offering-  four- 
teen new  books  this  year.  They  are  divided  into  three 

grades:  I.  for  children  from  5  to  8  years;  II,  from  8  to 
10  years,  and  III.  for  hoys  and  girls  above  that  age. 

The  "Rubaiyal  of  Omar  Khayyam"  is  added  to  the 
firm's  "Sapere  Aude"  edition,  and  some  ten  new  volumes 
are  added  to  their  "Editha  Series"  for  little  girls.  To 
even  up  matters,  "Every  Boy's  Library"  is  strengthened 
by  the  addition  of  fourteen  new  books.  Alex.  McDon- 

ald's newest  story  is  "The  Invisible  Island."  E.  K. 
Chambers  having  completed  his  ten-year's  task  of  editing 
Shakespeare,  this  work  will  be  brought  out  by  the  Cald- 

well Co.  "Unto  the  Last,  by  Ruskin;  "Duly  of  Happi- 
ness" and  "Value  of  Time."  both  by  Sir  John  Lubbock 

and  "Selected  Letters  of  Lady  Montagu"  are  added  to 
I  he  "  Remarque"  series. 

('apt.  Brereton  has  two  new  hooks.  "Indian  and 
Scout"  and  "The  Great  Aeroplane."  Two  monographs 
on  Botticelli  and  Rembrandt  are  added  this  year  to  the 

"Belgravia  Series."  and  two  distinctively  new  series  are 
begun,,  the  "Alma  Mater"  series  of  44  titles,  and  the 
"Emeritus"  series  of  40  titles. 
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Dressing  the  Wall  Paper  Window 
Suggestions   Gathered    from    Recent    Ex- 

amples in  a  Toronto  Department  Store  — 
Cleanliness,  Care  and  Taste   Requisites  in 
Making  Displays. 

Wall  paper  windows  are  the  especial  ones  which  win- 

dow  trimmers   and   merchants  should   pay   a   lot    of  atten- 
tion to    in   regard   to  detail  and  effect.     The  large  stores 

are   making  this  department   prominent   by   constant    dis- 
play space. 

A  recent  instance  of  this  was  given  by  one  of  the  large 

Toronto  department  stores,  and  the  window  attracted 

much  attention.  The  arrangement  was  something  Iik,> 

this.  Three  or  four  stands  of  about  seven  feel  'high 
were  used  at  the  back  of  the  window  on  which  the  paper 

was  laid  down  flat  from  top  to  bottom.  On  one  side  of 

t he  stand  'was  draped  a  piece  of  silk  or  material  appropri- 
ate to  the  paper  used,  and  by  gathering  this  material  in 

at  flic  top  of  the  stand  and  Calling  to  the  floor,  it  pro- 
duced  the   required   effect. 

For  the  stationer  who  is  making  a  display  in  his  win- 
down  great  judgment  and  care  should  be  taken  in  the 

blending  of  colors,  as  there  is  nothing  so  displeasing  to  the 

eye  of  the  public  as  badly  placed  colors  in  a  window  of 

wall  paper.  Then,  again,  the  dresser  should  see  that 

the  patterns  in  the  paper  displayed  run  the  right  way. 

.  The  genera]  public  look  upon  a  window  as  correct  in  all 

details  and  little  mistakes  may  prove  injurious  to  the 
trade  of  the  merchant.  There  are  different  treatments 

which  can  be  used  in  regard  to  window  display.  For 

instance  the  same  fixtures  may  be  arranged  different lv. 

or  small  stands  may  be  set  in  between  the  high  ones. 

Art  of  fancy  china  rails  can  also  be  distributed  through 

the  display  to  good  advantage  Always  see  that  the  win- 
dow, floor  fixtures,  etc.,  are  (dean  and  bright,  as  this  in 

particular  serves  to  liven  the  whole  display  if  things 

are  kept  bright   and  clean. 

A  Record  of  Recent  Copyrights 
Books  Registered  at  Ottawa  During  the 
Latter  Part  of  September  and  the  Early 
Part  of  October. 

The  number  of  books  entered  for  copyright  at  Ottawa 

during  the  closing  days  of  September,  and  tin-  Qrst  quar- 
ter of  October  has  been  very  light.  There  were  a  great 

many  photographs  and  musical  selections  copyrighted, 
however. 

22970.  "His  Excellency  Earl  Grey's  Trip  to  Hudson's 
Bay."  By  Professor  Jno.  Macnaughton.  (Temporary 
Copyright).  (Literary  Work.)  Publishers  Press,  Montreal. 
17th   September. 

22971.  "The  Boy  Scout  in  Canada."  By  Bernard  K. 
Sand  well.  (Temporary  Copyright.)  (Literary  Work.) 
Publishers    Press,   Montreal,    17th    September. 

22982.  "Cumner's  Son  and  Other  South  Sea  Folk." 
By  Gilbert  Parker.  (Book.)  Sir  Gilbert  Parker,  London, 

Eng.,    21st    September. 

22996.  "Bicentenary  Sketches  and  Early  Days  of 

the  Church  in  Nova  Scotia."  By  C.  W.  Vernon.  With  an 
Introduction  by  The  Lord  Bishop  of  Nova  Scotia  ;  and 

a  Chapter  on  King's  College,  by  Rev.  Canon  Vroom, 
D.D.  (Book.)  Charles  William  Vernon,  Halifax,  26th 

September. 

23015.  '''The  Stampeder."  By  S.  A.  White.  (Illus- 
trated.) (Book.)  William  Briggs,  Toronto,  28th  Septem- 

ber. 

BUY  1911 

IMPORTANT— 
A  bigger  business  in  your 
Wall  Paper  Department  next 
season. 

MORE  IMPORTANT— 
A  bigger  profit  from  that business. 

MOST  IMPORTANT 

OF  ALL — 
The  building  of  your  reputa- 

tion for  selling  the  best  Wall 

Paper,  which  will  affect  not 
a  single  sea.son  only,  but 

many  seasons  to  come. 

Staunton  Wall  Papers  are  so  attrac- 
tive that  they  SELL  FASTER  THAN 

ALL  OTHERS  and  command  top- 
notch  prices,  and  besides  they  give 

enduring  satisfaction.  Their  price  to 

you  is  lower  than  other  makes. 

Make  up  your  mind  to  sell 
Staunton   Wall   Paper    for 
1911  and  look  for  the  best 

season  you  ever  had.  If  you 
have  not  seen  our  line,  write 
us. 

Stauntons  Limited 
941   Yonge  St.,  Toronto 
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P,  O  O  K  S  R  L  L  E  K     A  NO     ST  A  TIONER 

Condensed    or    "  Want "    Advertisements 
BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsalea
ble  boo.cs 

is  the  problem  of  many  a  bookseller.  Try  an
  adver- 

tisement under  this  heading. 

A  UTHORS,    WHO    PUBLISH    THEIR    OWN 

A     hooks    will    find    the    BOOKSELLER    AND 

STATIONER  a  good  medium  through  which 

to  interest  the  trade  in  their  publications. 

BOOKS   WANTED 

BOOK    WANTED.— Kipling's    Letters    to    the 
Family.      Macmillan.      Paper    25c.       Please 

Mate    quantitv   able    to   supply.     A    few   will 

do.    Box  245.  BOOKSELLER  AND  STATIO
NER 

BOOKS  IN  FOREIGN  LANGUAGES 

L 
L 

EMCKE  &  BUECHNER,  30  West  27th  St.,
 

New  York.     (All  foreign  books.)       (12-1U) 

EMCKE  &  BUECHNER,  30  West  27th  St.,
 

New  York.  Best  facilities  for  supplying  books 
n  all  languages. 

BOOK  PLATES  (EX  LIBRIS) 

R OBERT  SNEIDER  CO.,  55  Fulton  St.,  corner Cliff  New  YorK.  Designers  and  engrav
ers 

of  book  plates  (exlibris)  heraldic  and 
 mono- 

gram dies,  pearl  inlaid  stamping,  for  statio
nery. 6  (2-1  1  ) 

^AGENCIES  WANTED 

AGENCIES  WANTED— Travelerwith  g,  od  con- 
nection in  the  drug  and  stationary  trade  of 

Winnipeg  would  like  to  represent  a  few  go
od 

houseson  commission.  L.,  Box  1965,  Post  Of.
 ice, 

Winnipeg. 

PRIVATE  XMAS  CARDS 

PRIVATE  CHKISTMAS  CARD
S  Travelers 

wanted  to  place  Sample  Books  among  stor
e 

keepers.  Salary  and  commission.  Num
ber 

strictly  limited.  High  class  cards  large  va
riety, 

choice,  select,  very  cheap.  B  oks  free.  S.
nd  for 

particulars  immediately.  CHIPCHASE, 
 Cardex, 

Darlington,  England.   

PRIVATE  CHRISTMAS  CARDS 
 -  All  new. 

large  selection,  cheap  choice,  from  thirty- 
four  cents  dozen.  Big  business  for  stationers 

in  Private  Greeting  Cards.  No  stock.  No  troubl
e. 

Two  dollar  sample  books  free.  Carnage  thirty 

cents.  Number  strictly  limited.  Send  at  once  for 

circular.  Fifty  per  cent- profit.  Trade  references 

willingly  given.  CHIPCHASE,  Cardex,  Darling-
 

ton, England.   

INFORMATION  WANTED. 

THE  EDITOR  OF  THE    BOOKSELLER
    AND 

Stationer  desires  to  be  kept  posted  on  the  pub- 
lication of  all  new  books  and  magazines  in  the 

Dominion  of  Canada.     Readers  will  confer  a  favor 

by  acquainting    him    of     any  omissions   from  the 
lists  published  each  month. 

MISCELLANEOUS 

A  BOOK-KEEPING  STAFF  IN  ITSELF.d
oing 

the   work  with   machine  precision   and  accu- 
racy, the  National  Cash  Register.    Write   for 

demonstration  literature.     National  Lash  Register 

Co.,  285  Yonge  St     Toronto. 

ACCURATE  COST  KEEPING  IS  EASY  if 

j\  you  have  a  Dey  Cost  Keeper.  It  automatical- ly records  actual  time  spent  on  eacn  operation 
down  to  the  decimal  fraction  of  an  hour.  Several 

operations  of  jobs  can  be  recorded  on  one  card. 

For  small  firms  we  recommend  this  as  an  excel- 
lent combination— employees'  time  register  and 

cost  keeper.  Whether  you  employ  a  few  or  hun- 
dreds of  hands,  we  can  supply  you  with  a  machine 

suited  to  vour  requirements.  Write  for  catalog. 
International  Time  Recording  Company  of  Can- 

ada, Ltd.  Office  and  factory,  29  Alice  Street, 
Toronto. 

AT  LAST — A  really  practical  pencil  sharpener. 
The '*  Spiro"  sharpener  built  on  a  new  prin- 

ciple, positively  does  not  break  the  lead.  Ten 
blades.  Sharpener  lasts  lifetime.  Every  pencil 
user  needsone.  Your  pencil  sharp  in  a  second.  Ask 
your  stationer  or  write  us  direct.  A.  R.  MacDou- 
all  &  Co.,  Canadian  Agents,  Toronto. 

ANY  MAN  who  has  ever  lost  money  in  the  mails 
has  had  occasion  to  learn  by  painful  exper- 

ience that  the  only  proper  way  to  remit  money 

is  by  Dominion  Express  Money  Orders  and  For- 
eign Drafts.  If  lost  or  delayed  in  the  mails,  a 

prompt  refund  is  arranged,  or  new  order  issued 
without  further  charge. 

COPE  LAN  D-CHATTERSONSYSTEMS-Short, 
simple.     Adapted  to  all   classes  of   business. 
Copeland-Chatterson-Crain,     Ltd.,     Toronto 

and  Ottawa.  (tf) 

DOUBLE  your  floor  space.  An  Otis-Fensom 
han  i-power  elevator  will  double  your  floor 

space,  en  ible  you  to  use  that  upper  floor  either  as 
stock  room  or  as  extra  selling:  space,  at  the  same 
time  increasing  space  on  your  ground  floor.  Costs 

only  $70.  Write  for  catalogue  "B."  The  Otis- Fensom  Elevator  Co.,  Traders  Bank  Building, 

Toronto."  (tf) 

EVERY  retail  merchant  should  write  for  a  copy 
ol  our  finely  illustrated  catalogue  of  rebuilt 
typewriters.  It  shows  the  best  t>pewriter 

bargains  ever  offered  in  Canada.  Moreover,  it 
contains  facts  on  retail  advertising  intensely  in- 

teresting to  retail  merchants.  It  is  free.  The 

Monarch  Typewi  iter  Co.,  Ltd.,  °8  King  St.  West, 
Toronto;  also  Montreal,  Hamilton,  London, 

Ottawa. 

EVERY  retail  merchant  should  write  for  a  copy 
of  our  finely  illustrated  catalogue  of  rebuilt 
Typewriters.  It  shows  the  best  typewriter 

bargains  ever  offered  in  Canada  Moreover  it 
contains  facts  on  retail  advertising  intensely  in- 
teresting  to  retail  merchants.  It  is  free.  The 
Monarch  Typewriter  Co.,  Ltd.,  98  King  St.  »e-t, 
Toronto;  also  Montreal,  Hamilton,  London, 
Ottawa. 

ELLIOTT-FISHER     Standard      Writing-Adding 
Machines    make    toil    easier.      Elliott-Fisher 
Limited,  513  No.  83  Craig  St.  W.,  Montreal, 

and  Room  314,  Stair  Building,  Toronto.         (tf) 

Fl 

ELIMINATE  FIRE  RISK,  save  insurance,  re- 
JLv  duce  maintenance  costs  and  s*ve  money  on 

your  actual  building  work  by  using  the  KAHN 
SYSTEM  of  Fireproof  Construcion.  Used  in 
many  of  the  largest  business  premises  on  this 
Continent.  Write  for  catalogue.  Trussed  C"n- 
crete  Steel  Company  of  Canada,  Ltd.,  Watker  Rd., 
Walkerville.Ont.  (tf) 

ERRORS  AVOIDED,  LABOR  SAVED-Using the  Shouperior  Autographic  Register.  Three 
copies  issued  at  one  writing.  1st,  Invoice; 

.  2nd,  Delivery  Ticket ;  3rd,  Charge  Sheet,  perforat 
ed  for  filing.  No  handling  ot  carbons.  High 

grade  printing  and  neat  invoices.  Make  full  in- 
quiry. Autographic  Register  Co.,  191-193195 

Dorchester  St.  East,  Montreal.  (tf) 

FIRE   INSURANCE.     INSURE  IN  THE  HART- FORD.    Agencies  everywhere  in  Canada. 

GET  THE  BUSINESS;  INCREASE  YOUR 
SALES.  Use  Multigraph  typewritten  letter? 
The  Multigraph  does  absolutely  every  form  of 

printing.  Saves  you  25  p.c.  to  75  p.c.  of  your 
printing  bill.  Multigraph  your  office  forms, 
letterheads,  circular  letters.  Write  us.  American 
Multigraph  Sales  Co.,  Ltd.,  129  Bay  St.,  Toronto. 

IF  you  have  been  afflicted  with  oneof  those  foun- 
tain pens  that  won't  write  when  you  want  it  to, 

orl;akswhenyoudon'twantitto,  give  it  away 
to  one  of  your  do  r  relations  and  buy  a  Moore 
Non-Leakable  Fountain  Pen  and  vou  will  be  happy. 
Consult  your  stationer.  W.  J.  Gage  &  Company, 
Toronto, sole  agents  for  Canada. 

KEEP  ACCOUNTS  WITHOUT  BOOK-KEEP- 
ING. A  century  ago  accounting  meant  keep- 

ing books.  To-day  you  can  keep  accounts 
cheaper,  better,  quicker  and  more  accurately  by 
throwing  away  all  books  and  installing  a  McCaskey 

Account  Register.  Don't  be  skeptical — investiga- 
tion costs  nothing.  Write  us  to-day.  Dominion 

Register  Co.,  Ltd.,  100S,padina  Ave., Toronto,  (tf) 

L^AY'S  FURNITURE  CATALOGUE  No.  306 ■••*■  contain?  160  pages  of  fine  half-tone  en- 
gravings of  newest  designs  in  carpets,  rugs, 

furniture,  draperies,  wall  papers  and  pottery 

with  cash  prices.  Write  for  a  copy— it's  free. 
John   Kay  Co.,  Ltd.,  36  King  St.  West,  Toronto. 

MODERN  FIREPROOF  CONSTRUCTION. 
Our  system  of  reinforced  concrete  work,  as 

successfully  used  in  many  of  Canada's  larg- 
est buildings,  gives  better  results  at  lower  cost. 

'  A  strong  statement,"  you  will  say.  Write  us  and 
let  us  prove  our  claims.  That's  fair.  Leach  Con- 

crete Co.,  Ltd.,  100  King  St.  West,  Toronto,     (tf) 

pROBABLY  the  most  talked  about  machine  in 
1  Canada  is  the  Hainer  Book-keeping  Machine. 

It  combines  in  one  machine  the  cash  and 
credit  register,  time  recorder  and  account  register. 
Representatives  wanted  everywhere.  Write  for 
our  proposition.  Book-keeping  Machines,  Ltd., 
424  Spadina  Ave.,  Toronto.  (tf) 

CAVE  50%  OF  THE  COST  OF  HANDLING 
O  merchandise  by  installing  a  Beath  System  of 

Overhead  Carriers.  Saves  valuable  floor 
space  because  the  trackage  is  on  the  ceiling.  Sys- 
tcmsfor  all  kinds  of  businesses,  large  or  small. 
Write  us  for  illustrated  catalog.  W.  D.  Beath  & 
Son,  193  Terauley  St.,  Toronto.  (tf) 

SCOTCH  PLAID  STATIONERY  is  the  latest 
O  creation  for  business  and  society  correspon- 

dence. Paper  and  envelopes  present  a  finish- 
ed linen  surface,  most  agreeable  iu  the  pen  touch. 

Leading  stationers  have  it.  Write  for  samples. 
The  Copp,  Clark  Co.,  Ltd.,  Toronto. 

THE  "KALAMAZOO"  Loose  Laf  Binder  is 
•*■  theonly  binder  that  will  hold  just  as  many 

sheets  as  you  actually  require  and  no  m  ire 
The  back  is  flexible,  writing  surface  flat,  align- 

ment perfect.  No  exposed  metal  parts  or  compli- 
cated mechanism.  Write  for  booklet.  Warwick 

Bros.  &  Rutterj  Ltd.,  King  and  Spadina,  Toronto. 

THE  METAL  REQUIRED  IN  A  MODERN 
1  CONCRETE  BUILDING.  Our  special 

facilities  enable  us  to  produce  at  minimum 
cost  Concrete  Reinforcements,  Fenestra  Steel 
Sash,  Automatic  Fire  Shutters  and  Steelcrete 
Metal  Lath.  Complete  stock;  quick  delivery. 
Before  deciding  write  us  for  catalogue  and  prices. 
Expanded  Metal  and  Fireproofing  Co.,  Ltd., 
Fraser  Ave.,  Toronto.  (tf) 

WAREHOUSE  and  Factory  Heating  Systems. 
Taylor-Forbes  Company,  Limited.  Supplied 
by  the  trade  throughout  Canada. 

VT7ANTED — A  splendid  opportunity  for  dealers 
"  to  handle  the  best  combination  Duplicating, 

Addressing  and  Office  Printing  Machine  on 
the  market.  Exclus  ve  territory.  Send  name  and 
address,  giving  occupation  and  references,  to  the 
Canadian  Writerpress  Company,  Ltd.,  33  John  St, 
Hamilton,  Ont. 

WHEN   BUYING  BOOKCASES  insist  on  hav- 
ing  the   best  in   the   market— '  Macey    Sec- 

tional Bookcases  "     Carried  in  stock  by  all 
up-to-date   furniture   dtalers.     Illustrated   booklet 
sent  free  on  request.     Canada   Furniture  Manufac- 

turers, Ltd.;  General  offices,  Woodstock,  Ont.  (tf) 

TI7HY  IMPORT  Loose-Leaf  Binders  and  Metal 

W  Parts  when  you  can  buy '' Systems  Quality" from  us?  We  make  the  best  binders  in  the 
world;  make  them  to  match,  too.  Ours  are  the 
Canadian  Loose-Leaf  Standaids.  Business  Sys- 

tems Limited,  Manufacturing  Stationers,  Toronto. 

  
(tf)  _ rt\  buys  the   best   duplicating  machine   on  the 

^])7k  market.  ACME  will  print  anything  a  iob 
'  "  printer  can  do.  Complete  outfit:  Acme 

Duplicating  Machine,  one  tubular  stand  fitted  with 
tyoe  ca-es,  compartments  plainly  lettered  and 
arranged  like  universal  keyboard  of  the  standard 
make  of  typewriters,  one  drawer  for  accessories 
and  forms,  20  lb.  font  or  typewriter  type,  one 
chase,  one  Acme  ribbon  any  color  with  typewriter 
ribbon  to  match,  one  pair  tweezers,  two  quoins, 

one  key,  one  oil  can  and  one  set  of  reglets.  Sold 
with  a  guarantee.  Acme  Duplicator  Co.,  P»Mi- 
more,  Md-,  U.S.A.  (tf) 



Office    Equipment 

Business  Devices  in  Small  Towns 

Salesman's  Field  in  City  and  Town  Com- 
pared —  Neglect  of  Industrial  Towns  Cause 

Manufacturers  Business  Losses  —  Spasmodic 
Visits  Accomplish  Nothing — Little  Com- 

petition and  Slight  Labor  Friction  Help 
Towns. 

One  of  the  most  erroneous  views  that  the  average 

salesman  of  business  devices  and  labor-saving  machines, 
be  they  typewriters,  adding  machines  or  duplicators,  is 

that  the  large  city  is  the  best  field  for  him  to  work  in, 
and  that  the  small  town  offers  but  little  chance  for  the 

making-  of  a  record  as  a  salesman  in  these  lines.  He  be- 
lieves that  if  he  only  had  a  chance  to  get  out  among  the 

big  offices,  manufacturing  plants  and  wholesale  houses 

of  the  big  metropolis  he  would  have  no  trouble  in  runn- 
ing up  his  sales  averages  and  that  the  opportunities  to 

develop  into  a  top-notcher  in  such  a  city  as  say,  Chicago 
or   New  York,    must  come  quickly   and   surely. 

Quite  the  contrary  is  the  case.  While  it  is  true  that 

the  large  city,  with  its  thousands  of  business  houses,  its 

great  industries  and  its  scores  of  large  offices,  offers  .<< 
splendid  field  for  the  sale  of  meritorious  business  devices, 

it  is  equally  true  that  in  the  big  metropolis  competition 
is  the  hardest,  and  that  there  arc  a  score  of  competitors 

for  every  opportunity — competitors  who  must  be  outgen- 
eraled in  the  selling  game  and  fought  with  the  keenest 

of  arguments  and  the  most  conclusive  of  demonstrations 

Nefore  the  prospective  buyer  can  be  induced  to  place  his 
name   on   the  dotted   line. 

In  the  smaller  city,  on  the  contrary— the  town  of 

from  five  to  fifty  thousand  population — while  there  are 

not  perhaps  so  many  offices  to  visit,  or  so  many  "pros- 

peetives"  to  be  seen,  there  is  an  excellent  field  for  a  cer- 
tain amount  of  business  and  especially  so  if  the  town 

has  no  resident  representative  of  the  big  companies,  but 

is  ••covered''  by  the  traveling  salesmen  at  certain  in- 
tervals. 

In  speaking  with  one  of  the  top-notch  salesmen  of 

one  of  the  larger  companies  selling  a  line  of  high-class 

business  ec|iiipment — labor-saving  office  machinery— and 
discussing  the  relative  merits  of  the  large  and  the  small 

city  as  fields  for  the  specialty  salesman,  the  following 
information    was   obtained  : 

"The  neglect  of  the  smaller  city,"  said  he,  "is  caus- 
ing the  manufacturers  of  business  devices  heavy  losses  in 

business  every  day.  The  alluring  prospect  of  the  larger 
city,  with  its  thousands  of  business  industries,  has  caus- 

ed the  big  companies  to  concentrate  all  their  strength 
in    these    centers,    and     often     to      neglect    the    industrial 

towns  scattered  so  thickly  throughout  the  country.  Per- 

sonally, 1  want  no  easier  'picking'  than  a  thriving  city 
of  from  ten  to  fifty  thousand  population— a  city  with 
good  banks,  sound  manufacturing  enterprises  and  pros- 

perous stoics.  1  have  just  returned  from  such  ;l  city  in 
Illinois,  and  within  a  week  have  secured  orders  for  four 

of  our  higher-priced  machines,  and  have  negotiations  on 
for   a   still  greater  number  for  the   coming   week. 

"This  city,  with  a  population  of  perhaps  50,000  0r 
1)0,000,  has  five  banks,  a  score  of  manufacturing  indus- 

tries and  a  number  of  good,  well-financed  stores  of  the 

better  class.    My  first  'prospective'  was  the  leading  bank 
of   ,  and,  as  in  ali  cases  of  this  kind,  1  had  a  little 
trouble  at  the  start  in  getting  in  my  first  machine— due 
partly  to  the  apprehensive  attitude  of  the  clerks,  and  part- 

ly to  the  doubts  expressed  by  the  cashier  as  to  whether  tha 
machine  would  really  prove  an  economical  venture  with 
their  work.  I  finally  persuaded  the  cashier  to  allow  me 
to  put  a  machine  into  operation,  however,  and  after  a 
few  demonstrations  he  became  interested  and  then  my 
way  became  a  little  clearer.  I  was  given  a  certain 
amount  of  calculations  to  make,  timed,  and  finished  in 
about  a  third  of  the  time  consumed  by  the  system  they 
then  had  in  use.  Then  a  clerk  was  assigned  to  me,  and 
1  was  told  to  instruct  him  in  the  use  of  the  machine 
and  to  see  what  I  could  teach  him  in  the  saving  of  time. 
This  was  also  easy— and  the  machine  was  the  centre  of 
interest  in  that  bank  for  the  next  few  days.  Even  the 
president  came  out  and  looked  at  the  work  done,  and  at 
the  end  of   the   third  day   I  had   secured   his   signature   to 
the  dotted  line  and  sold  my  first  machine  in    .   This 
was,  however,  only  the  beginning  of  the  week.  News 
spreads     quickly   in   the   smaller   city,    and   the   fact    that 

the     bank,   the  largest  in    ,   had  installed    my 
machine,  made  the  job  of  selling  machines  to  the  other 
banks  a  comparatively  easy  matter.  The  result  of  my 
trip  was  the  sale  of  four  machines  within  a  week,  and 
the  starting  of  negotiations  with  five  of  the  manufactur- 

ing concerns  of  that  city,  with  whom  I  expect  to  do 
business'  on  my  return. 

"Now,  these  bankers  were  not  of  the  backwoods 
type  ;  they  are  all  doing  an  excellent  business,  and  have 
good  organizations.  Bui  the  spasmodic  visits  of  other 

salesmen  who  were  supposed  to  'cover'  this  city  had  ac- 
complished nothing,  simply  because  the  necessary  time 

for  going  after  the  business  in  a  leisurely  and  determin- 
ed manner  had  not  been  taken.  I  personally  believe 

that  any  man  who  has  enthusiasm  for  his  specialty  and 
knows  how  to  demonstrate  could  do  equally  as  well  and 
will   have   no   trouble    in    landing   business. 

"One  of  the  best  advertising  features  of  my  demon- 
stration in  the.  bank  was  that  it  afforded  me  an  oppor- 

tunity of  meeting  the  depositors,  who,  from  the  window 
at  which  1  was  working-  could  easily  sec  the  operations 
of  the  machine,  and  see  the  rapidity  with  which  it  dis- 

posed of  work,  which  in  their  own  establishments  was 
done  by  antique  methods.  Through  these  demonstra- 

tions 1  was  introduced  to  the  owner  of  a  large  wagon 

factory,    Id    a    coal    mine    operator,    to    two    of    the    town'.- 
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wholesale  merchants  arul  a  number  of  others,  all  of 
whom  asked  me  to  call  and  demonstrate  the  machine  at 

i  heir  offices. 

"Of  course,  one  of  the  circumstances  which  favored 
me  was  that  there  was  absolutelj  no  competition  in 

making  these  sales.     1   had   no  compstitive  arguments  to 

meet,      iomparisons   to   make    with    the    work   of   other 

mach'nes,  no  system  to  sketch  out.  This  is  one  of  the 
most  attractive  features  of  selling  machines  in  the 

smaller  city. 

"Another  advantage  is  that  the  possible  number  oi 
buyers  can  be  determined  by  an  experienced  salesman 
within  a  few  hours  of  his  arrival  in  such  a  city.  A  glance 

at  the  city  directorj  and  atrip  of  a  few  hours  will  give 

him  all  t  lie  necessary  information  ho  needs,  and  alter 

that    his   work   will  ]•■   'cut   out'   for  him. 
"Alter  a  city  of  this  size  has  been  thoroughly  work- 
ed, an  excellent  held  still  remains  in  the  adjoining  vil- 

lages and  hamlets,  many  of  which  boast  the  possession 
of  big  manufacturing  establishments,  and,  as  this  is 

virgin  territory,  a  competent  demonstrator  will  have  no 
difficulty    in   landing   orders. 

"Constant  labor  troubles  in  the  larger  eities  have 
induced  many  of  the  bigger  companies  to  withdraw  their 
manufacturing  plants  from  the  centres  of  congestion  an  1 

strikes,  especially  as  the  smaller  city  usually  offers  a 

big  bonus  and  gives  a  tract  of  land  free  for  the  location 
of  such  plants.  The  tendency  to  increase  the  number  of 
factories  in  the  smaller  cities  makes  the  small  town 

more  and  more  attractive  to  the  business  device  sales- 

man and  the  wise  ones  a''e  awaking  more  ami  more  to 
i  he  business  In  be  obtained. — The  Office  Equipment  Jour- 
nal. 

Books  ThaTSell  Well 
Works,  Principally  of  Fiction,  which  Cana- 

dian Publishers  Find  are  Leading  Sellers 

— Western  Canadian  Subjects  in  Good 
Demand. 

The  Cop]).  Clark  Co.  announce  the  sales  of  "The 

Varmint,"  Owen  Johnston's  new  story,  as  being  so  great 
that  tin'  first  edit  inn  was  exhausted  by  the  end  of 
September.  The  second  edition  came  out  on  October 

7th.  The  same  company  also  say  that  Victor  Lougheed's 

"Vehicles  of  the  Air"  has  been  a   prominent   seller. 
The  demand  for  Dr.  MeDougall's  earlier  books  of 

recollections  of  life  in  Western  Canada  iias  been  so  large 

that  the  publishers,  William  Briggs,  have  now  in  press,  new 

editions  of  "Saddle,  Sled1  and  Snowsboe, "  and  "Forest, 
Lake  and  Prairie."  It  is  expected  that  these  new  edi- 

tions will  be  on  the  market   very  shortly. 

Cassell  &  Co.  report  the  following  as  among  their  best 

selling  books:  "Lady  Molly;"  "The  Girl  with  the  Red 

Hair."  by  Max  Pemberton ;  "Win.  Shall  Judge?"  by 

Silas  K.  Hocking;  "What's  Wrong  with  the  World."  by 
(I.  K.  Chesterton;  "The  Making  of  a  Nation."  by  "John 

Foster  Eraser;"  "The  Faith  of  a  Layman."  by  Win.  F. 
Osborne;  ami  lasl  but  not  least  "Janey  Canuck  in  the 

West,"  by   Emily  Ferguson. 
A  bunk  which  has  sprung  into  lame  immediately  on  its 

publication  is  "The  Frontiersman,"  by  H.  A.  Cody. 
William  Briggs  say  they  are  finding  it  difficult  to  keep 
up  with  the  demand,  and  that  thousands  of  copies  were 

sent  out  within  the  first  week  after  publication.  The 

-ii's  expeci  ~S\v.  Cody's  book  to  be  in  the  Ralph Connor  class  ami  sell  into  the  hundreds  of  thousands.  A 
s&eond   edition   was  issued  early  this  month. 

Am.  ng  the  new    books  of  the  month,  The  Cr.pp.  Clark 

Co.  state  that  the  -ale  of  Sir  Gilbert  Parker's  "Cmnner's 
Son"  is  starting     off     well.       "Molly     Make     Believe," 
another   of    their    fall    books,    is    expected    to    be    one   of    the 

season  's  best  sellers, 

Rev.  G.  W.  Kerby.  author  of  "The  Broken  Trail," 
reports  that  his  book  is  still  having  a  very  large  sale 

throughout  the  West,  and  that  the  third  thousand  is  well 

under  way.  Mr.  Kerby  had  the  satisfaction  of  seeing  his 
first  edition  of  2,000  copies  disposed  of  within  thirty 

days  of  its  issue.  William  Briggs  published  the  book. 
which    deals   with   Western    Canada  life. 

Among  McLeod  &  Allen's  best  selling  books  are 
"Ailsa  Page,"  "The  Window  at  the  White  Cat."  "Rest 

Harrow,"  "The  Castle  Builders"  and  "The  Sword 
Maker,"  the  latter.  Robert  Barr's  latest  story,  which  has 
been  published  within  the  month. 

Barlow  Cumberland,  an  ardent  Imperialist,  has 

received  from  England,  a  copy  of  "The  Standard  of 

Empire,"  under  date  of  Sept.  Iti.  in  which  is  given  a 
two-column  review  of  his  work,  "The  History  of  the 

Union  -lack."  The  Standard  of  Empire  draws  particular 
attention  to  the  part  of  the  book  dealing  with  the  national 

ensigns  of  the  dominions  beyond  the  seas.  Mr.  Cumber- 

land's book,  his  publishers,  William  Briggs,  say,  is  now 
selling  well. 

Mrs.  MeClung's  new  book.  "The  Second  Chance."  it 
is  thought  by  (he  publishers,  William  Briggs,  will  be  an 
instantaneous  success  as  soon  as  it  appears  from  the  press, 

as  they  report  a  tremendous  amount  of  advance  orders 

for  this  bonk.  They  also  slate  that  her  first  book  "Sow- 

ing Seeds  in  Danny"  is  still  selling  well,  and  that  it  will 
lake  a  big  jump  as  soon  as  the  new  book  is  on  the 

market,  as  the  lasi  book  will  attract  readers  to  the  first 
volume. 

The  Macmillan  Co.  find  their  best  sellers  to  be  "Re- 

wards and  Fairies."  Kipling's  new  book;  "The  Doctor's 

Lass,"  by  Booth,  the  author  of  "The  Cliff  End  "  and 
"The   Post  Girl;"  and  Wylie's  "The  Rajah's  People." 

LONGMANS,  GREEN  &  CO. 

An  arrangement  has  been  made  with  the  trustees  of 
William  Morris  for  a  collected  addition  of  his  works  in 

twenty-four  volumes  by  this  publishing  house.  The  edi- 

tion, will  be  limited  to  1,050  copies1  and  will  be  sold  in  sets 
only.  The  first  four  volumes  will  be  issued  in.  November. 

Another  noted  book  now  in  preparation  is  "King  Edward 

VI  I.  as  a  sportsman."  edited  by  Alfred  E.  T.  Watson,  of 
the  Badminton  Magazine,  Other  works  in  the  press  or 

sum  to  appear  are  "A  Defence  of  Sir  Walter  Scott  and 

the  Burden-  Minstrelsy;"  "The  World  of  Homer;"  and 

"The  Lilac  Fairy  Book."  all  by  Andrew  Lang;  "The 

Spanish  Journal  of  Elizabeth  Lady-  Holland."  edited  by 

the  Earl  of  llchester;  "A  Quaker  Post-Bag, "  selected 

and  edited  by  Mrs.  Cr.  Locker-Lampson ;  "A  History  of 

Wales,"  by  John  Edward  L'oyd;  Vol.  VI.  of  "The  Polit- 

ical History  of  England"  series,  bringing  the  work  down 
to  l(i(Ki;  "The  First  Duke  and  Duchess  of  Neweastle- 

Cpim-Tyne;"  "The  Rose  Goddess."  by  Lady  Russell; 

"The  Epistles  of  Erasmus,"  by  Francis  Morgan.  Nichols; 

"Rndolphe  Christ  ien,"  by  his  wife;  "The  Roman 
Empire,"  by  Rev.  F.  W.  Bussell;  "The  House  of  Lords 

During  the  Civil  War."  by  Chas.  Harding  Firth;  "Rare 
Days  in  Japan,"  by  Geo.  f.  Ladd ;  "The  Art  of  Tatting." 
by  Lady  Hoare;  "Lectures  on  the  Greek  Poets,"  by 

J.  W.  Mackail;  "Bird  Flight  as  the  basis  of  Human 

Flight,"  by  Otto  Lilienthal;  "Twentieth  Century  Social- 
ism." by-  Edmond  Kelly;  and  a  cheap  edition  of  Mr. 

Lecky's.  "History  of  the  Rise  and  influence  of  Rational- 
ism  in   Europe." 
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AUTUMN   LIST    OF    CHICAGO    PUBLISHERS. 

The  Pal]  lis!  of  A.  ('.  McClurg  &  Co.,  Chicago,  contaii  - 
ing  descriptions  of  all  their  publications  now  in  prinl 

including  new  works,  reprints  of  old  works  and  extra 

editions  of  besl  sellers — has  just  been  issued.  Some  of 
these  works  are  given  below,  though  the  list  shows  bn! 

hah?  the  titles  of  the  company's  publications. 
Stories  and  books  for  and  of  children,  include: 

"Making  the  Besl  of  Our  Children."  by  Mary  Wool 
Allen,  M.D.,  two  volumes;  a  new  presentation  of  child 

study:  "A  Mother's  List  of  Books  for  Children."  by 
Gertrude  Weld  Arnold;  "A  Book  of  Nursery  Songs  and 

Rihymes,"  by  S.  Baring-Gould;  "Mavktn."  by  Jessie 
Anderson  Chase,  an  historical  story  of  Holland  lor  child- 

ren; "Fingerposts  to  Children's  Reading,"  by  Waltei 
Taylor  Field;  and  "Biblical  Stories  Retold  for  Children." 
by   Edith  Ogden   Harrison. 

Historical  works  take  in  the  library  reprints  of  Am- 

ericana; "The  Aztecs,"  by  Lucien  Biait,  descriptive  of 
their  history,  manners  and  customs;  "The  Romance  of 

Northumberland,"  by  A.  (i.  Bradley;  "Savonarola,"  by 
William  Clark;  short  histories  of  France,  Italy,  England 
and  of  English   literature,  by  Elizabeth  S.  Kirk  land, 

Biographical  works  are: — "The  Life  of  Abraham  Lin- 

coln." and  "The  Life  of  Benedict  Arnold,"  by  Isaac  N. 
Arnold:  "Thomas  Gainsborough, "  by  William  I).  Boul- 

lon;  "Stephen  A.  Douglas,"  by  Clark  F.  Carr;  "Per- 
sonal Sketches  of  Recent  Authors,"  and  "Home  Life 

id'  (ireal  Authors,"  by  Hattie  Tyng  Griswold ;  and  "Hen- 
i-ik  Ibsen."  by  llenrik  Jaeger. 

Books  of  reference  include  "The  Book  Lover,"  by 

dames  Baldwin;  "A  Handbook  of  Modern  Japan,"  by 

Ernesi  W.  Clement;  "An  Index  to  Poetry  and  Recita- 

tions," by  Fdith  Granger;  "The  Foil  Dearborn  Year 

Look,"  by  Abbott  Hardy;  and  "A  Handbook  of  Old 
Japan,"  by  Richard  llildreth  and  E.  W.  Clement. 

Some  of  the  literary  and  poetical  works  are: — "La- 

con's  Essays,"  "Golden  Poems  by  British  and  American 

Authors,"  by  Francis  F.  Browne;  "A  Selection  From 
the  Creat  English  Poets,"  "A  Selection  from  the  World's 

Great  Orations"  "A  Selection  from  the  World's  Great- 

est Short  Stories,"  "A  Selection  from  the  Best  Englisb 

Essays."  "The  Best  Poems  and  Esasys  of  Edgax  Allan 
Poe,"  and  "The  Best  Tales  of  Edgar  Allan  Foe,"  by 
Sherwin  Cody;  and  "William  Shakespeare,"  by  Victor 
Hugo. 

The  offerings  in  fiction  include: —  "Reflections  of  a 

Lonely  Man,"  by  A.  C.  M. ;  "The  Bridge  of  the  Gods," 
by  F.  H.  Balch;  "The  Shogun's  Daughtei A    Volun- 

teer  With    Like"   and    "Into    the   Primitive."   by   Robert 
Ames  Rennet;  "The  Spirit  Trail,"  "The  Homesteaders," 

and  "Langford  of  the  Three  liars."  by  Kale  and  Virgil 
D.  Boyles;  "The  Red  Blooded,"  and  "In  Closed  Terri- 

tory," bj  Edgar  Beecher  Bronson ;  "The  Glory  Seek- 

ers," by  William  Horace  Brown;  "The  City  of  Six," 
by  C.  L.  Canlield;  "The  lllini,"  by  Clark  F.  Carr;  "Billy 

To-morrow  in  Camp,"  and  "The  Iron  Way,"  by  Sarah 
Pratt  Carr;  "Those  Dale  Girls,"  by  Francis  Weston 

Carruth;  "The  Girl  Who  Lived  in  the  Woods,"  by  Mar- 
jorie  Benton  Cooke;  "Hidden  Water,"  by  Dane  Cooi- 

idge;  "The  Short  Stop."  by  Zan«r'Grey;  "With  Si, IK 
Into  Souix  Land,"  by  Joseph  Mills  Harison;  "A  Vigil- 

ante Girl,"  by  Jerome  Hart;  "Mark  Enderby,  Engin- 

eer," by  Roberl  Pulkerson  Hoffman;  "The  Crimson  Con- 

quest," by  Charles  B.  Hudson;  "The  Silver  Canoe,"  by 

Henry  Gardner  Hunting;  "The  Delafield  Affair."  by- 
Florence  Finch  Kelly,  and  "Prince  Ezon,"  by  .lames Paul  Kelly. 

Blair  Jackel,  in  "The  Lands  of  I  he  Tamed  Turk,"  re- 
cently published  by  L.  C.  Page  &  Co.,  Boston,  calls  alien 

I  on  to  the  fact,  that  there  still  remains  a  portion  of 

Europe — one  little  south-eastern  corner — which  has  been 

overlooked  in  I  he  average  travel  reportoire;  where,  al- 

though within  easy  and  comfortable  access  to  almosl 

every  European  railway  centre,  primitive  peoples,  curious 
customs  and  mediaeval  methods  slill  remain;  where  a 

"harmless  little  hand  camera,  aimed  promiscuously,  i- 
apl  lo  ((injure  up  a  crowd  of  starey-cyed.  open-mouthed, 
inquisitive  natives  as  the  perpetration  of  a  political 

tragedy."  Mr.  Jackel,  in  his  hook,  gives  an  interesting 
narrative  of  twentieth  cenfury  travel  through  Servia. 

Bulgaria,  Montenegro,  Dalmatia  and  the  newly  acquired 

Austrian  provinces  of  Herzegovina  and  Bosnia.  The 

book  is  illustrated  with  photographs  by  the  author  and 
\o\   McCain. 

  $   

BRUSSELS  EXHIBITION  BOOK  AWARDS. 

The  jurors  a:  the  Brussels  Exhibition  have  awarded 
1!)  Grands  Prix  to  British  exhibitors  in  the  classes  con- 

cerned with  books  and  their  productions— printing,  paper, 

and  binding,  and  of  these  tin'  Oxford  University  Press 
has  (d)tained  seven. 

  $   

TRADE  DOINGS. 

Morwood  &  Reilly,  booksellers  and  stationers,  Welland, 

are  succeeded  by  Reilly  &  Reilly. 

.lames  Dobson's  stationery  and  fancy  goods  store  al 
856  Yonge  street,  Toronto,  was  damaged  by  fire  on  Sep- 

tember 25. 

/I.AI'-LCTT  \ 
PLASTICINE 

ARE  YOU 

HANDLING PLASTICINE? 
The  best  home  amusement  ever  invented. 

This  modern  modelling  material  is  used 

by  young  and  old.  Put  up  in  attractive 

boxes  for  retailing  from  10c.  to  $1.50. 

Wtite  for  full  purticulars  and  discounts 

The  Geo.  M.  Hendry  Co.,  Limited 

Basal 

Distributors  for  Canada 215-219  Victoria  St.,  TORONTO,  ONT. 
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Do  you  handle  Ad -Blotters  ? 

ft 

For  real  artistic  effect,  it  is  impossible  to 

use  any  paper  equally  satisfactory  as  the 

Albemarle"  Half-Tone  Blotting 
When  printing  your  Advertising  Blotters.    Our  other  lines  speak  for  themselves ! 

"WORLD" 
The  best  Blotting  made. 

"HOLLYWOOD" 

Second  only  to  "World." 

"RELIANCE"  "VIENNA  MOIRE"  and  "Dl RECTO  I  RE' 
Unequalled  at  the  price.  The  leading  fancy  Blottings. 

Write  for  samples  of  full  range  and  prices. 

The  Albemarle  Paper  Manufacturing  Co. 
Makers    of    Blotting    Only 

RICHMOND,  Va. 

-I 

Surveying  Instruments       Steuber's  Waterproof  Drawing  Ink 
The  Standard 

Drawing  Inks  of  the 
World. 

Steuber's  Drawing 

Ink  is  rapidly  gaining  fav- 
or amongst  Draftsmen. 

Manufactured  in  England 

under  an  entirely  new  for- 
mula, we  are  enabled  to 

present  this  Ink  to  the 
trade  with  the  assurance 

ot  larger  profits  than  have 
ever  been  obtained  on  this 

class  of  goods  before,  and 

at  less  cost  to  the  con- 

sumer, with  equal  satis- faction. 

Write  for  full  partic- 
ulars and  prices  now. 

408  Portage  Avenue 
Winnipeg,  Man. 

We  are  the  only  English  Firm  manufacturing 
Surveying  Instruments  located  in  Canada.  This 

is  one  reason  why  we  are  able  to  offer  high  class 

instruments  at  a  moderate  price.  When  next  you 

get  an  enquiry  for  a  Transit,  Level,  Compass,  or 
any  other  Field  supplies,  send  your  enquiry  to  us, 

and  we  will  cheerfully  give  you  all  information  and 

quote  prices. 

In  any  case  send  for  our  catalogue  at  once. 

Address: 

E.  R.  Watts  &  Son 
200  Wellington  Street 

Ottawa,  Ont, 
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You'll  Not  Be  Bothered 
with  complaints  of  corks  falling  out  if  you 
sell 

The  "NOAIR"  SAFETY  INKSTAND 
Has  a  neat,  'Squatty'  appearance  and  is 
made  in  the  finest  polished  crystal  glass. 

The  Cork  is  made  of  acid-proof  rubber,  and 

clamps  inside  and  outside  make  it  imposs- 
ible to  fall  out. 

A  handy  inkstand  and  a  strong  seller  at  all 

seasons.  Good  profit  for  to  the  retailer!  Of 
all  Canadian   wholesalers 

The  Weeks-Numan  Co. 

39-41     Park    Street 

NEW  YORK  CITY 

National  B LANK OOKS 

TRADE MARK 

FORMERLY  the  SIMPLEX
 

LOOSE  LEAF  PRICE 
BOOKS  were  bound  in  Black 

Cowhide  Seal  only.  They  are 
now  made  in  all  the  regular  sizes 
and  thicknesses,  bound  in 
American  Russia,  select  buffing, 
lined  with  cloth.  This  gives  a  book 
of  fine  appearance  and  excellent 
wearing  qualities  at  a  lower  price. 
This  will  doubtless  add  new 

impetus  to  the  already  very  pop- 
ular line. 

Ask  For  Catalogue. 

National  Blank  Book  Co. 
HOLYOKE  MASSACHUSETTS 

CRAYOGRAPH 
—the  ideal  crayon  for  high- 
grade  drawing— proves  its 
growing  popularity  by 
steadily  increasing  sales. 

Are  you  attracting   trade 
through  its  sale? 

CRAYOGRAPH 
is  no  more  expensive  to  use 
than  other  crayons,  and, 
with  it,  infinitely  superior 
work  can  be  done. 

WHOLESALE  H0U8ES  STOCK  THEM. 

Makers : — 

The  American  Crayon  Co. 

Gold  Weather's  Now  Here 
Order  your  ink 

now  and  include 

Carter's  Writing 
Fluid 

Permanent,  Free-flowing  ; 
in  fact, 

The  Best  Office  Ink. 

MADE    IN    CANADA 

Writes  a  beautiful  blue, 

dries  a  jet  black. 

The  Carter's  Ink  Co. 
Canadian  Factory,      :      :      Montreal 
Boston  New  York  Chicago 
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The. 
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44 J.    P. f)       NON-LEAKABLE FOUNTAIN    PEN 

FITTED    WITH    14-CARAT    GOLD    NIB.      Can    be    carried    in    any    position    and  will    not  leak. 

Sole  Makers  :  JEWEL   PEN   COMPANY,    102,  Fenchurch   St.,   London,   England. 
Specialties  :    Pens    of   all   Kinds   and   Patterns   made   for  the    trade. 

"Sports"  Playing  Cards 
Leaders   in 

a  second 

grade 
Good 

Luck 

and 
St. 

Lawrence 

LACROSSE    DESIGN 

Special  card  for  whist  players,  Colonial  Whist 

We  are  headquarters  for  Playing  Cards  -Made 
in  Canada  -Style  and  finish  equal 

to    Imported   Cards. 

Advertising  Cards  of  all  sorts,  Novel  designs 
Coated  Litho.  and  Book  Papers 

FOR  SAMPLES  AND  PRICES  APPLY 

CONSOLIDATED  LITHOGRAPHING  AND  MANU- 
FACTURING CO.,  LIMITED 

Successors    to    The    Union    Card    and    Paper  Company,  Montreal 

Your  Pen  From  Your  Pocket 

Will   Not  Slip  if  You 
Fasten  it  With  a 

SEVERAL  SIZES 
FITS     ANY    PEN 

Steel  -  -  5c 

German  Silver  10c 

Rolled  Gold    ■    25c 

Show  Cards  for  counter 

display,  1  doz.  to  3  doz. 
clips  on  card,  according  to 
style  of  clip.   Sells  on  sight. 

DISCOUNT  TO  THE  TRADE  ON 
APPLICATION 

Consolidated  Safety  Pin  Co. 
DFPT.   1 

BLOOMFIELD,  N.J. 

A  Business  Maker 

JOHANN  FABER'S 

APOLLO 
PENCILS 

The  Best  Value  10-cent  Pencil  on  the  Market 

Stocked  in 

HB,  H,  2H,  3H,  4H,  6H,  B,  2B,  3B. 

Copying-  medium,  Copying  hard. 
Handsome  display  case  supplied  with  initial  5  £ro«s  order  free  of  charge. 

Samples  and  prices  on  application. 

SMITH,  DAVIDSON  &  WRIGHT,  Limited 
Wholesale  Stationers  and  Paper  Dealers                                                                                             VANCOUVER,  B.C. 
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Stationers  Everywhere 
Don't  stock  your  Fall 
Blotting  until  you  get 

SAMPLES  AND  PRICES  OF 

"PRISMATIC" 
The  prettiest  desk  pad,  made 

Stocked  in  19  Colors.  Write  to-day. 

Standard  Paper  Manufacturing  Co.,  DePt  B.  Rich™0snAd'  Va ' 

EMBOSSED 
BLOTTING 

NEWEST        PRETTIEST        BEST 

WAVERLEY 
PENS 

-       THE  WORLD'S  FAVORITE 

THE  RESERVOIR  WAVERLEY  WRITES 
250   WORDS   WITH    ONE  DIP  OF  INK 

SOLD  EVERYWHERE 

MACNIVEN  &  CAMERON,   LTD. 
Steel,  Gold  and  Fountain  Pen  Makers  to  the  Trade 

WAVERLEY     WORKS,     EDINBURGH 

NIMMO'S  NEW  BOOKS 
Selected    Poems   of   Ella 

1  00  of  Her  Best Poems 

British  America  Assurance  Company 
A.D.   1833 

FIRE  &   MARINE 

Head  Office,  Toronto 
BOARD  OF  DIRECTOR8 

Hon.  Geo  A.  Cox,  President         W.  R.  Brock,  Vice-President 
Robert  Blckerdike,  M.P.,  W.  B.  Melkle,   E.  W   Cox.  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskln,  K.C.,  LL.D. 
Frederic  Nlcholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,  E.  R.  Wood. 

W,  B.  Melkle,  General  Manager/  P.  H.  Sims,  Secretary 

CAPITAL       -  ....  (1,400,000.00 
ASSETS   2,182,753.85 
LOSSES   PAID   SINCF    ORGANIZATION       29.833,820.96 

FOLDING  GIFT  BOXES  FOR  YOUR  HOLIDAY  TRADE- 
We  are  making  a  most  attractive  line  of  Folding  Gift  Boxes,  handsomely  printed  in  four 

colours  on  white-coated  board,  and  white-lined  inside.  These  boxes  are  shipped  FLAT 
and  can  be  set  up  as  needed.  This  saving  of  space  proves  a  great  convenience  and  the 
prices  of  these  popular  boxes  are  very  low. 

MADE  IN  SIX  SIZES  AS  FOLLOWS:— 

Handkerchief,  Glove  and  Tie,  Suspender,  Long  Glove  and  Hose,  Hose,  1-lb.  and  4 -lb.  Confectionery  Boxes. 

WRITE  FOR  PRICES. Terms  and  Discounts  same  as  Holly  Paper. 

The  Tuttle  Press  Company, Appleton, 
Wisconsin 

Wheeler  Wilcox 
Ask    for     Nimmo's     Dainty    Velvet   Calf 

Editions,  1/-,  1/6  and  2/6. 

Bush   Ballads 
An  anthology  of  Australian  Poetry  from  Lindsay  Gordon 
to  present  day.  Edited,  with  an  introduction,  by 
Bertram  Stevens. 

1/-,  1/6  and  2/6. 

In  the  Footsteps  of  R.L.S. 
By  1.  Patrick  Findlay 

A  dainty  souvenir  (fully  illustrated)  of  this    charming- 
writer  (R.  L,  Stevenson.) 

Velvet  Calf  Binding,  1  6,  net. 

Nimmo,  Hay  &   Mitchell,  j 
EDINBURGH 

Wholesale  from  Rev.  Wm.  Briggs  ar  d  Copp-Clark  Co. 
TORONTO 
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The  Art  of  Getting   Rich 
By  the  Aulhor  of  The  Ten  Laws  of  Financ  al  Success 

Canadian  Booksellers  wanted  to  take  this  75-cent  (out 
this  month)  book  up. 

Its  title  will  sell  it  alone,  and  its  perusal  will  add  to 

enquiries  for  the  other  Success  Manuals  issued  by  the 
Talisman   Publishing  Co. 
Some  of  these  are  The  Art  of  Fascination,  The  Art  of 

Luck,  Memory  Without  Mnemonics,  Powers  of  the 
Personality,  Keys  to  Sovereign  Power,  A  Primer  of  New 
Thought,  Imagination  The  Magician,  Mental  Tonics,  etc. 
35  cents  each. 

Opening  for  pushing  firm  to  take  over  the  representation 
of  the  entire  Dominion.      Big   profits. 

THE  TALISMAN  PUBLISHING  CO. 
H ARROGATE,   ENGLAND 

^SP iff 

\v, 

Staples  (No.  1  8)  5,000  in  a  box, 
per  1,000.  30  cents 

MJIIHJJll'JIiJIIlMMJl 

A  Modern 
Device 

The    Acme    No.    2    Binder 

This  is  a  machine  that  drives  a  flat 
staple  that  holds.  It  penetrates  the 
thickest  and  toughest  paper  and  will 
not  tear  the  thinnest.  Easy  and  con 
venient  to  work  and  will  not  get  out 
ot  order,  because  it  is  simply  made. 

The  price  is  moderate  and  is  one  of 
the  least  inducements  that  will  sell 
it  to  the  busy  office  worker. 

Ask  your  jobbing  house  about  it. 

Acme    Staple  Company,    Limited 
112  North  Ninth  St. Camden,  N.J.,  U.S.A 

W   printed  after  your  own  photos  by 
rhe  Graphic  Art  Works 

MarkerteSohn,Dresden-A. 
trype. 

Col  lory  p< 

Double -Tone,  Colored  Coll< 
ind  Booklets. 

Wholesalers  and  Publishers  please 
apply  For  Free  samples  and  prices. 

Artists'  Materials AND 

School  Supplies 
Colors,  Brushes, 

Papers, 
Drawing  Instruments,  etc. 

Catalogue  on  Application. 

THE    ART   METROPOLE,    Limited 
149  YONGE   STREET,   TORONTO 

D..J1,,     C*^m£^nl     Doll  with  a  rubber  body  to rally     LlOmiOri     fill  with  hot  water,  keeping  a 
child  warm  in  train,  automo- 

bile, carriage,  baby  coach  or  bed.  Collapses  to  save  packing 
space.  Light  weight  doll  blown  full  of  air.  Replaces  hot  water 
bottle  for  children.  A  novel  holiday  gift.  Looks  like  a  doll — 
Feels  like  a  live  baby. 

fiD      '  Ur»KKi4"     Has  also  a  "Rubber  Lining" or  er  naijijii     which  holds  a  quart  of  hot 
water.  It  is  well  covered, 

like   a   white   rabbit   with   pink  eyes. 

For  terms  and  complete  information  apply  to 

MISTRESS  PATTY    B.  COMFORT 
183  MAIN  STREET ANDOVhR,  MASS. 

Patented  i)i  Canada  and  United  States 

75,000,000  "O.K." 

,P 

■■' 

PAPER 

FASTENERS 
SOLD  the  past  YEAR  should 

convince         YOU        of       their 
I  SUPERIORITY. 

Thev  Add    TONE  to    You, 
!  Stationerv  in  (he  OFFICE.BANK, 

SCHOOL  or  HOME. 

There  is  genuine  pleasure  in 
their  use  as  well  as  Perfect  Se- 

curity    Easily  put  on  or  taken off  with  the  thumb  and  finger. 

Can  be  used  repeatedly  anr1 
'//ley  always  work-  "     Made  of  brass  in  3  sizes.     Put  upin  brass 
boxes  of  100  Fasteners  each. 

[Handsome.     Compact.      Strong.     No  Slipping,  NEVER ! 
All  stationers.   Send  10c  for  sample  box  of  50.  assorted. 

I  Illustrated  booklet  free.     Liberal discoun   lo  the  trade. 
The  0.  K.  Mfg.  Co.,  Syracuse,  N.  Y.,  V.  S.  A. 

:;•' 

ART  SUPPLIES 
Winsor  &  Newton's  Oil  Colors •'  "     Water  Colors "  "     Canvas 
"  "      Papers 

"  "     Brushes 
"  "      Boxes 

All  kinda  of  goods  for  artists:  Crayons,  Oils,  Mediums,  EaselsStudits  &c 

SEND    FOR    CATALOGUB 

A.  Ramsay  &  Son  Co ., 
MONTREAL 

Agents  for    WINSOR  &  NEWTON,  London 

HANDIHOOK 
it  is  always  ready  for  use.  Twice  the  size  ot  illustration. 
It  holds  up  to  10  lbs.  in  wall  or  woodwork.  Your  customers 
will  appreciate  its  many  good  features,  and  our  advertising 
will  give  the  necessary  assistance  to  make  it   a  good  seller- 

ASK  YOUR  JOBBER  OR  WRITE 

THE  MANUFACTURERS  SALES  COMPANY 
(Canadian  Agents  for  August  Goertz  &  Co.,  Newark,  N.J.) 

H    F.REID  -  .  4-315  BIRKS   BLDG.,    MONTREAL 
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Do  You  Know  Woehler? 
I  am  the  publisher  of  an  exclusive,  dainty,  high  class  but  popular 

priced  series  of 

Post  Cards  for  All  Occasions 
My  lines  are  sold  by  stationers  who  are  the  leaders  in  their  cities,  because 
they  recognize  the  distinctive  individuality  of  my  productions.  I  am 
going  to  talk  about  my  cards  in  these  columns  once  a  month,  and  first 
let  me  impress  this  on  your  mind  : 

The  Designs  are  Original  and  Dainty  The  Work  is  Steel  Die  Embossed 
The  Stock  is  Best  Linen  Cardboard  The  Price :  $3  per  100,  $25  per  1000 

If  you  cater  to  an  artistic,  refined  trade,  you  want  my  cards.  Samples 

for  the  holidays,  Easter,  Valentine's  Day,  St.  Patrick's  and  Washing- 
ton's Birthday,  are  ready;  sent  to  rated  firms  only. 

H.  L.  WOEHLER 
400  Law  Exchange  :  :  Buffalo,  N.Y. 

Miisson  Book  Co.,  Toronto,  Sole  Agents  for  Canada 

SPENGERIAN 
STEEL  PENS. 

The  Standard  Brand  in  United  States  for 

over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and  correspondents  as 

THE  BEST 
Works  :  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors :  Spencerian  Pen  Co.,  New  York 

Telegraph   CocJo: 
A   B  C  Code.     5th  Edition.      English        
A   B  C  Code.    5th  Edition.     Spanish   
ABC    Code.    4th  Edition    
A  I  Code.    
Morelng  &    Neal  Code   
Bedford-McNIell  Code   
Large  and  small  codes  of  all  kinds.     Send  for  list.     Discount  to  the  trade  only 
AMERICAN    CODE    COMPANY,  83  Nassau  St.,    N.Y.    City 50    

$7.00 

8.00 5.00 
7.50 
5.00 6.00 

BOOKS. Out-of-print  books  supplied.  No  matter  what  subject 
(an  supply  any  book  ever  published.  We  have  50.000 
rare  books. 

HAVE  YOU  TRIED 
THIS 

ONE 
JOHN  HEATH'S   PENS 

Supplied    by   leading   Wholesale 
Houses  in   Toronto  and   Montreal. 

London  (Eng.)  Export  Agency  : 

8  St.  Bride  St.,  London,  E.G. 
0278  TELEPHONE  PEN.  Reg.  in  Canada 

The 

REG: IN  CANADA 

BAKER  8  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 

■VI  usic 

Some  standard  lines  that  every  live  dealer  ought  to  stock 

Songs  of  England,  Royal  Edition  (3  vols.l  ppr  90c,  cloth,  $1.50 

Songs  of  Scotland.      "  (2  vols.)    "     90c,      "       $1.50 
Songs  of  Ireland,         "  '"  (1vol.)      "     90c,      "        $1.50 
Songs  of  France,         "  "  (1vol.)    "     90c,      "        $1.50 

THE  IMPERIAL  EDITION  of  Soprano,   Mezzo-Soprano, 

Contralto,  Tenor,  Baritone  and  Bass   Songs,    in    separate 

volumes,  each,  Paper,  $i.oo;  Limp,  $1.50. 

Write  for  particulars. 

Anglo-Canadian  Music  Publishers  Assn.,  Ltd. 
ASHDOWNS  MUSIC  STORE 

144  Victoria  Street TORONTO 
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MonthlyRecord  of  Canadian  Books    '^A^ul  '&£%£  ̂    ' 
oronto:   Mc- 

Books  Bearing  the  Imprints  of  Canadian 

Publishers  Issued  during  the  latter  part  of 
September  and  the  Early  Part  of  October. 

Parker,    Sir    Gilbert.      Cumner's    Son.        Toronto:    Copp, 
Clark.     Cloth,  $1.50. 

Meredith,    George.       Cell    and    Saxon.       Toronto:    Copp, 
Chirk.     Cloth.  $1.25. 

Haggard,     H.     Rider.     Queen     Sheba's     King.     Toronto: 
Copp,  Clark.     Cloth,  $1.25. 

Leblanc,  Maurice.     The  Hollow   Needle.     Toronto:   Copp, 
Clark.     Cloth.  $1.25. 

Pogany,  Willy.     The  Rime  of  the  Ancient  Mariner  (illus- 
trated).    Toronto:  Copp,  Clark.     Cloth,  $5.00. 

Hutt,  Henry.     Girls    (illustrated).     Toronto:  Copp,  Clark. 

Cloth,  $3.00  net. 

Robinson,  W.  Heath.     Kipling's  Collected  Verse  (illustra- 
ted).    Toronto:   Copp.  Clark.     Cloth.  $3.50  net. 

Fisher,    Harrison.      Fisher   Girls    (illustrated).      Toronto: 

Copp,  Clark.     Cloth.  $3.50  net. 
Gulick,  Luther  H.     The  Healthful  Art    of  Dancing.     Tor- 

onto: Musson.     Cloth,  $1.25. 

Green,  Evelyn  Everett.     A  Wilful  Maid.     Toronto:  Mus- 
son.    Cloth,  $1.50. 

Fenn,    George   Manville.     Trapper     Dan.     Toronto:    Mus- 
son.    Cloth.  $1.50. 

Sangster,  Margaret  E.     Good  Manners  for  all  Occasions. 
Toronto:   Musson.     Cloth.  $1.25. 

Mixter,  Margaret.     Health   and   Beauty   Hints.     Toronto: 
.Musson.     Cloth.  $1.00. 

Gibson,    Capt.    Chas.      The    Refugee.      Toronto:    Musson. 
Cloth.  $1.25. 

Von  Arnira,  Baroness.     The  Caravaners.     Toronto:   Mus- 
son.    Cloth,  $1.2o. 

Wentworth,  Patricia.     A  Marriage  Under  the  Terror.  Tor- 
onto:  Musson.     Cloth,  $1.25. 

Henry,  0.     Whirligigs.     Toronto:   Musson.     Cloth,  $1.25. 
Oppenheim,  O.  P.     The  Lost  Ambassador.     Toronto:  Mus- 

son.    Cloth,  $1.25. 

Anonymous.       Letters   to     My   Son.       Toronto:    Musson. 
Cloth,  $1.00. 

— .     Derby   Day  in   the  Yukon.     Toronto:   Musson. 
Cloth,  $1.00. 

Hawkes,   Clarence.      A   Wilderness   Dog.     Toronto:    Mus- 
son.    Cloth,  $1.25. 

Marchant,   Bessie.      A    Countess    from   Canada.     Toronto: 
Musson.     Cloth.  $1.50. 

Nicholson,    Meredith.      The    Siege    of    the    Seven    Suitors. 
Toronto:   William  Briggs.     Cloth.  $1.25. 

Vance,  Louis  Joseph.     No  Man's  Land.    Toronto:  William 
Briggs.     Ch.th,  $1.25. 

Harte,    Bret.      Salomy    Jane.      Toronto:    William   Briggs. 
Cloth.  $1.IK>. 

Smith,    Henry   James.        Enchanted    Ground.        Toronto: 
Musson.     Cloth,  $1.2.1. 

Dunne,  Finley  P.     Mr.  Dooley  Says.     Toronto:  McLeod  & 
Allen.     Cloth,  $1.00. 

Barr,  Robert.     The  Sword    Maker.     Toronto:   McLeod   & 

Allen.     Cloth,  $1.25. 
Greene,  Harry  Irving.     Yozonde  of  the  Wilderness.     Tor- 

onto: McLeod  &  Allen.     Cloth.  $1.25. 
McClung,  Nellie.     The  Second  Chance.     Toronto:  William 

Briggs.     Cloth. 
Field,  Edward  Salisbury.     The   Sapphire  Bracelet.     Tor 

onto:   McLeod  &   Allen.     Cloth.  $1.25. 

Brown,  Katharine  Holland.     While  Roses.     Toronto.   Mc- 
Leod &   Allen.     Cloth.  $1.25. 

Isham,  Frederic  S.     The  Social  Buccaneer.     Toronto:  Mc- 
Leod &  Allen.     Cloth,  $1.25. 

Bryant,   Marguerite.       Anne  Kempburn:     Truth   Seeker. 
Toronto:    McLeod   &   Allen.      Cloth,  $1.25. 

Donworth,  Grace.     Down  Home  With  Jennie  Allen.     Tor- 
oronto:  McLeod  &  Allen.     Cloth.  $1.25. 

Paine,  Ralph  D.     The   Fugitive  Freshman.     Toronto:  Mc- 
Leod &  Allen.     Cloth,  $1.25. 

Wason,   Robert  A.     The   Steering  Wheel.     Toronto:   Mc- 
Leod &  Allen.     Cloth,  $1.25. 

Holmes,   Gordon.      The    De   Bercy   Affair.     Toronto:   Mc- 

Leod &   Allen.     Cloth.  $1.25." Goodrich,  Arthur.       The   Yardstick  Man.     Toronto:   Mc- 
Leod &  Allen.     Cloth,  $1.2A 

VanVoorst,   Marie.        First   Love.       Toronto;   McLeod   & 

Allen.     Cloth,  $1.2."). Douglas,    Hudson.      The    Man    in    the    Mirror.      Toronto: 
McLeod  &  Allen.     Cloth.  $1.25. 

Humphrey,    Mrs.      Etiquette    for   Every    Day.      Toronto: 
Musson.     Cloth,  50c. 

Hall,    Mrs.    L.    C.     Tales    of    Irish    Life     and     Character. 

(Illustrated).     Toronto:  Musson.  Cloth,  $1. 50. 

Fisher,    Herbert    Westcott.      Making   Life    Worth    While. 
Toronto:   Musson.      Cloth.  $1.25. 

Mitford,  Mary  E.     Sketches  of  English  Life  and  Charac- 
ter.     (Illustrated).      Toronto:    Musson.      Cloth.   $1.50. 

Henry,   0.     Let    Me    Feel   Your  Pulse.      Toronto:    Mus.-on. 
Cloth.  50c. 

Grenfell,   Dr.   Wilfred  T.      A    Man's   Helpers.     Toronto: Musson.     Cloth,  75c. 

McFayden,  Rev.  John  E.     The  Way  of  Prayer.     Toronto: 
Musson.     Cloth,  50c. 

Omar    Khayyam.      Rubaiyat.      Toronto:    Musson.      Cloth. 

$1.00;  'lamb,  $1.25. 
Orczy,   Baroness.      Lady   Molly   of  Scotland    Yard.     Tor- 

onto:  Cassell.     Cloth,  gilt,  $1.25. 

Brebner,  Percy.       The   Brown   Mask.       Toronto:   Cassell. 

Cloth,  gilt,  $1.25. 
Chums.  Yearly   Volume.     Toronto:  Cassell.     Cloth,  $1.75. 
Shaw,  Capt.  Frank  H.,  and  Robinson,  Ernest  H.     The  Sea 

and  Tts  Story.     Toronto:   Cassell.     Cloth,  gilt,  $2.75. 

Protheroe,  E.  G,     Nobby 's  Luck.     Toronto:  Cassell.  Cloth, 

gilt.  $1.50. 
Cowper,   E.  E.     Three   Girls  on   a   Yacht.     Toronto:   Cas- 

sell.    Cloth,  -ill.  $1.50. 

Marchant,  Bessie.     The  Adventures  of  Phyllis.     Toronto: 

Cassell,  Ch.th,  gilt.  $1.25. 
Lynn,   Escott.      Under  the   Red   Rose.     Toronto:   Casseli. 

Cloth,  gilt,  $1.50. 

Girvin,   Brenda.      The    Mysterious   Twins.     Toronto:   Cas- 

sell.    Cloth,  gilt,  $1.00. 
Vaizey,   Mrs.   George  de   Home.     Etheldreda   the    Ready. 

Toronto:   Cassell.     Cloth,  gilt,  $1.00. 

Reed,  Talbot  Baines.     Follow  My  Leader.     Toronto:  Ca- 
sed.    Cloth,  gilt,  $1.00. 

Watson,  Helen  H.     Peggy  D.  0.     Toronto:  Cassell.  Cloth, 

gilt.  $1.00. 
Simmonds,  Ralph.     The   School   Mystery.     Toronto:   Cas- 

sell.    Cloth,  $1.00. 

Walkey,  S.     Yo-ho! the  Spanish  Main.     Toronto:  Ca- 
sell.     Cloth,  $1.00. 

Ellis,  EdwardS.     The  Forest  Messengers.    Toronto:  Cas- 
sell.    Cloth,  75c. 

A    Hunt    on    Snowshoes.       Toronto:   Cassell. 
Cloth.  75c. 

The    Mountain      Star.        Toronto:      Cassell. 

Cloth,  75c. 
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Mr.  Andrew  Melrose's  List  of  Forthcoming  Books 
AUTUMN,    I9IO 

ROSA    BONHEUR    REMINISCENCES 
By  Edward  Stanton,  with  Illustrations 

from  Drawings 

Demy  8vo.  10/6  net 

A  fascinating  book,  the  outcome  of  years  of  research, 

which  by  means  of  biographical  data,  glimpses  into  fam- 
ily fame,  stories  of  relatives,  and  numerous  personal  and 

intimate  letters  from  Rosa  herself,  reveal  the  great  paint- 
er as  one  of  the  most  attractive,  as  she  was  one  of  the 

greatest   personalities   of   modern   time. 

THE    FINAL    FAITH 
By  W.   Douglas  Mackenzie,   D.D. 

Demy  8vo.     Cloth-     Price,  61- 

A  masterly  statement  of  the  elements  in  the  Christian  re- 
ligion that  give  it  a  universal  appeal,  and  a  glowing  fore- 

cast  of   Christianity   as   "The   Final   Faith." 

THE  BIOLOGY  OF  THE  SEASONS 
By   J.   Arthur    Thomson,    M.A., 

Author  ot  "  Darwinism,"  and  ''  Human  Life,"  etc. 
Many  Coloured  illustrations 

Demy  8vo.       10/6  net 

This  highly  distinctive  work  has  been  in  the  making 

twenty  years.  During  that  period  the  author  has.  publish- 
ed several  purely  scientific  books,  which  have  given  him  a 

front  rank  place  among  biologists,  and  th"  publisher  be- 

lieves that  by  the  publication  of  "The  Biology  of  the 
Seasons,"  Prof.  Thomson  will  be  revealed  as  one  of  the 
most  delightful  literary  stylists  among  modern  scientific 
men.    

BROWNING'S    POEMS 
Selected  and  Illustrated  by  S.   E.  Pike 

Uniform  with  "Sel-cted  1'oems  of  Christina  Rossetti." 
Crown  8vo.  Cloth.  8  wash  drawings,  illustrating  scenes  in 
the  poems.  Price  2s.  net,  or  in  beautiful  velvet  calf  gilt 
edges,    boxed  3s.  6d.   net. 

A    SHADOWED    PARADISE 

Cloth. 
By    Mark    Sale 

Crown  8vo.         3/6  net 

A  curiously  intimate  record  of  two  years  spent  by  a  man 

and  woman  in  a  little  known  and  delightful  part  of  Por- 
tugal. It  professes  to  be  a  record  of  fact  in  every  detail, 

and  if  it  be,  it  is  not  only  a  book  of  great  beauty  of 

thought  and  delicacy  of  style,  but  a  remarkable  "Cri  du 

Coeur." 

A    CHILD'S    BOOK    OF    RHYMES 
By    Patrica   Wentworth,   Author    of    "  A    Marriage 

Under  the  Terror."    With  many  Illustrations 
in  Colour  and   Black   and   White    by 

Grace    Morgan 

Crown  8vo.  Cloth.  Price.  2/6  net 

By  her  first  novel  "A  Marriage  Under  The  Terror."  which 
won  a  prize  of  250  guineas  in  the  Spring,  Miss  Wentworth 
won  a  place  among  the  most  popular  writers  of  the  day. 

Her  Child's  Book  of  Verse  reveals  a  literary  quality,  and 
a  poetical  imagination  which  suggests  that  she  may 
easily  win  a  place  in  the  very  front  rank  of  writers. 
These  Rhymes  have  the  magic  of  fairyland  about  them, 

and    th"    cadences    of    true    poetry. 

SERMONS    IN  BRAID    SCOTS 

By   the   Rev.   Gibb    Mitchell 

Mr.  Mitchell's  facility  in  the  use  of  the  Scottish  tongue  i:, 
well  known.  "His  Ne'er  do  Well"  and  other  renderings  of 
New  Testament  Stories  have  sold  in  many  thousands  all 
over  the  world,  and  a  large  public  is  probably  assured  for 
this   collected   edition. 

Crown   8vo.  Cloth.  Price,  2/6  net 

THE    TEMPLE    OF    BEAUTY 
AN    ANTHOLOGY 

With  Introductory  Essay  by  Alfred  E.  Noyes 

Small  crown  8vo.     Cloth.     Price,  3/6  net 

There  are  many  Anthologies,  but  there  is  room  for  one 
so  distinctive  as  this  by  the  most  popular  of  our  younger 
poets.  Mr.  Noyes  has  been  fortunate  in  securing  the  right 

to  include  much  modern  '-opyright  material.  The  most 

notable  of  which  is  perhaps  Francis  Thompson's  wonder- 
ful  poem   "Tho  Hound  of   Heaven." 

Selected  and   High  Class   Novels  at  6/- 

FAITH    UNFULFILLED 

By  A.  R.  Weekes 

This   Novel   took   third   place   in   the   great   250   guineas   prize 
competition    of   last   year. 

THE    AFFAIRS    OF    ASHLEY 

By  Knott 
A  really  delightful  Novel  by  a  new  writer,  full  of  humor 
and  with  just  the  touch  of  sentiment  that  makes  a 
story   attractive. 

WANDERING   OF    DESIRE 

By  Charles  Vivian 

Author  of  "The  Woman  Tempted  Me" 

This  is  the  second  novel  of  an  author  whose  work  gives 
great  promise.  It  is  a  love  story  and  subtle  study  of 
character. 

A   SOUTH    SEA    BUCCANEER 
By  Albert  Dorrington 

Author    of    "Bully    Hayes" 
A  novel  that  grips  at  the  beginning  and  holds  the  readers 
to   the   end. 

At    5s.    Net 

-    LITTLE    JENNY    JARROLD 
By  A.   G.  Arnold.     With  Twenty-two  Drawings 

by  Florence  Meyerheim 

If  you  liked  "The  Golden  Age."  Crown  8vo  Cloth.  5s. 
net,  don't  miss  "Little  Jenny  Jarrold."  In  a  month  or 
two  she  will  be  known  all  over  the  world  as  one  of  the 
most    delightful    creations    of    modern    fiction. 

At  2-  Net  a  Cheap  Edition  of  a  Famous  Novel 

THE    FAITH   OF    HIS    FATHERS 
By    A.    G.    Jacomb 

Author   of    "Johnny    Lewison" 
This  line  novel  had  a  great  success  on  its  first  appearance 
a  year  ago.  and  a  still  larger  public  waits  for  it  at  a 
popular  pricei.  It  is  one  of  the  feu  modern  stories  that 
will    probably    win    a    permanent    place. 

Andrew  Melrose,  3  York  St.,  Covent  Garden,  London,  W.C. 
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Tom    Brown's      School     Days.        Illustrated   by     Gordon 
Brown.     Toronto:  Cassell,  Cloth,  45c. 

Robinson    Crusoe.      Illustrated    by    G.    Soper.      Toronto: 
Cassell.      Cloth.  45c. 

Midshipman    Easy.      Illustrated    by    G.    Soper.      Toronto: 
Cassell.     Cloth,  45c. 

Three    Midshipmen.      Illustrated   by   Archie   Webb.     Tor- 
onto: Cassell.     Cloth,  45c. 

Pilgrim's  Progress.      Illustrated  by  Tom  Day.     Toronto: 
Cassell.     Cloth,  45c. 

lvanhoe.      Illustrated   by    G.    Soper.      Toronto:    Cassell. 

Cloth,  45c. 

Vicar   of  Wakefield.      Illustrated  by    C.   E.   Brock.     Tor- 
onto: Cassell.     (doth,  45c. 

Oliver   Twist.     Illustrated   by   Gordon   Brown.      Toronto: 
Cassell.     Cloth,  45c. 

Gulliver's  Travels.     Illustrated  by  C.  E.  Brock.     Toronto: 
Cassell.     Cloth,  45c. 

Andersen's  Fairy  Tales.     Illustrated  by  Miss  M.  L.  Att- 
well.     Toronto:   Cassell.     Cloth,  45c. 

Swiss   Family    Robinson.      Illustrated   by   Gordon    Brown. 
Toronto:  Cassell.     Clulh.  45c. 

IVfter,    the    Whaleir.     Illustrated     by     E.      S.     Hod-sou. 
Toronto:   Cassell.     Cloth,  45c. 

Westward   Ho!     Illustrated  by  Archie   Webb.     Toronto: 

Cassell.   Cloth,  45c. 

The  Sketch   Book.     Illustrated  by  C.    E.   Brock.     Toronto: 

Cassell.     Cloth,  45c, 

Captain   Cook's  Voyages.     Illustrated  by   E.   S.  Hodgson. 
Toronto:  Cassell.    Cloth,  45c. 

Southey's     Life     of     Nelson.       Illustrated     by  C.   Clark. 
Toronto:  Cassell.     Cloth,  45c. 

Grimm's    Fairy    Tales.      Illustrated    by    Miss    M.    L.    Att- 
well.     Toronto:   Cassell.     Cloth,  45c. 

Days    in    Wonderland.     Picture   book.     Toronto:    Cassell. 
Boards,  45e. 

Sunshine    Stories.        Picture     book.        Toronto:      Cassell. 

Boards,  45c. 
Rub-a-Dub    Stories.        Picture    book.        Toronto:    Cassell. 

Boards,  45c. 

Trips   to    Storyland.        Picture   book.        Toronto:    Cassell. 

Boards,  45c. 

The  Ounify-Ouddly  Story  Book.     Picture  book.     Toronto: 
Cassell.     Boards,  45c. 

Story-Time.      Picture    book.      Toronto:    Cassell.      Boards, 
45c. 

Bible  Series.     For  Sunday;  Tell  Me  the  Old.  Old  Story. 

Toronto:  Cassell.     Boards,  30  cents  each. 

Lon-.  Long  Story  Series.     The  Golliwog's  Dream;  Be-By 
and  the  Things  He  Did.     Toronto:   Cassell.     Boards, 
30  cents  each. 

Long,   Long   Story   Series.      Golliwog   Stories;   Toy   Tales; 

The  Naughty  Gnome;   The  Beastie  Book;   The  Busy 

Broom;      The    Tinker's    Plums.        Toronto:      Cassell. 
Boards,  15  cents  each. 

Little    Folks    Panel  "Books.     Jumbo's    Jollidays;    Nancy's 
Wonderful  Adventures;  That  Naughty  Feeling;  The 

Brave    Deeds    of   Bouncing    Bunny;    Peg<ry    and    the 
Pigs;  The  Bee  Blowaways.     Toronto:  Cassell.  Boards. 
15  cents  each. 

Every-Pay   Series.     For  Mother  and  Me;   My  Pet    Story 

Book;  My  Pretty  Story  Book;  Wonder  Stories-,  Tales 
Mother  Tells;  Stories  for  Every  Day.     Toronto:  Cas- 

sell.    Boards,  15  cents  each. 

Kipling,    Rudyard.     Rewards     and     Fairies.     Illustrated. 

Toronto:  Macmillan.     Cloth,  $1.50. 

Booth.     The  Doctor's  Lass.     Illustrated.     Toronto:   Mac- 
millan.    Cloth,  $1.50. 

Wylie.  The  Rajah's  People.  Illustrated.  Toronto:  Mac- 
millan.    Cloth,  $1.25. 

London,  Jack.  Burning  Daylight.  Toronto:  Macmillan. 
Cloth,  $1.25. 

Lucas,  F.  V.  Mr.  Ingleside.  Toronto :  Macmillan.  Cloth. 

$1.25. Altsheler,  Joseph  A.  The  Horseman  of  the  Plains.  Col- 

ored illustrations.  Toronto:  Macmillan.  ('loth,, 

$1.25. Figyelmessy,  E.  H.  Two  Boys  in  the  Tropics.  Illustrat- 
ed.    Toronto:    Macmillan.     Cloth,    $1.25. 

Home,  Gordon.  The  Romance  of  London.  Illustrated. 

Toronto:  Macmillan.     Cloth,  net,  90  cents. 

A  NEW  BOOK  ON  CANADA. 

The  interesting  announcement  is  made  of  the  early 

publication  of  a  new  book  on  the  Dominion,  entitled 

"Through  the  Heart  of  Canada,"  by  Frank.  Yeigh.  of 
Toronto,  who  is  well  known  as  a  writer  and  lecturer  on 
Canadian  themes.  Such  a  work  will  no  doubt  receive  a 

cordial  welcome,  as,  while  many  books  on  Canada  have 

heen  written  by  visitors,  this  will  be  from  the  pen  of  a 

native  horn  Canadian,  who  has  made  a  life  study  of  his 

native  land,  and  who  has  travelled  extensively  within  its 

borders.  The  book  will  be  richly  illustrated  with  a  num- 
ber of  half  tones,  and  will  be  handsomely  printed  and 

bound.  The  author  covers  the  Dominion  from  coast  to 

coast,  dealing  historically  and  descriptively  with  each 

section  of  the  country.  It  promises  to  be  a  most  attract- 

ive picture  book,  with  a  well  written  text.  Such  a,  work 
should  meet  a  long  felt  want.  It  will  be  published  by 

T.  Fisher  Unwin  in  England'  and  Henry  Frowde  in Canada. 

BERLIN  BOOKSTORE  NEWS. 

Berlin,  Oct,  7. — Another  bookstore  has  been  established 
in  Berlin.  It  is  owned  by  the  Lutheran  Church  of  Canada 

and  is  known  as  'The  Lutheran  Book  Room.  Rev.  J. 
Langholtz,  formerly  of  Phillipsburg,  is  manager.  Besides 

church  publications,  a  general  line  of  books,  stationery 
and  kindred  lines  are  carried. 

James  C.  Jaimel.  who  has  been  manager  of  the  book 

and  stationery  department  for  Clarke  Bros.,  since  that 
I i iin  succeeded  F.  J.  Weaver  &  Co.,  has  resigned!  to  take 

a  position  mi  the  road  with  the  Pugh  Manufacturing  Co.. 

covering  northwestern  Ontario.  He  is  succeeded  by 

J.   Wachsmut'h,   formerly  of  Bender's  Bookstore. 
William  Clarke,  of  Clarke  Bros.,  spent  a  pleasant 

holiday  at.  Port  Stanley.  Mr.  Clarke  is  an  enthusiastic 

Berliner.  He  says  that  every  time  he  goes  away  be  comes 

back  thinking  better  than  ever  of  Berlin,  the  ''City  of 

Beautiful  Homes." 

De  Morgan,  William.  An  Affair  of  Dishonor.  Toronto: 

Henry  Frowde.  Cloth.  $1.25. 

Mr.  de  Morgan  has  made  an  entirely  new  departure  in 

this,  his  latest  book.  Writing  a  story  of  the  days  of  the 

Merry  Monarch  he  has  adopted  the  stilted  phraseology  of 

the  period.  He  has  depicted  the  affectations,  the  man- 
nerisms and  the  coxeombery  that  characterized  the  social 

intercourse  of  two  hundred  years  ago  as  well  as  the  im- 
moralities and  the  code  of  honor  that  prevailed  among 

the  ruling  classes.  That  the  book  is  clever  goes  without 

saying.  That  it  possesses  the  charm  of  the  author's  earlier books  is  not  so  certain.  But  for  those  who  would  have  a 

picture  of  life  as  it  was  in  England  immediately  after 

the  Restoration  the  book  will  possess  a  large  interest. 
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In  the  Sheet  Music  Department 

The  Bookseller's  Opportunity  for  Selling 
Sheet  Music  by  Letting  the  Musical  Socie- 

ties and  Clubs  Know  Music  is  Carried  in 

Stock — Advertise  the  Fact  in  Local  News- 

paper and  by  Window  Display. 

With  the  coming  of  fall  and  winter  the  different  mus- 
ical organizations,  which  exist  in  every  town,  awake  to 

renewed  activity. 

In  view  of  the  long  evenings  to  come  preparations 
are  in  full  swing  in  choir,  philharmonic  society  and 

musical  club  for  a  good  season's  work.  Right  here  is  an 
opportunity  for  the  stationer  to  secure  business,  the 
return  from  which  is  reasonably  sure  to  be  satisfactory. 

Jn  many  towns  retailers  handle  good  music  only  as 
the  customer  requests  a  certain  piece  to  be  sent  for  ;  and 
more  often  the  customer  sends  direct  to  the  wholesaler. 

Reliable  stationery  houses  are  free  to  receive  samples  of 
good  music  from  wholesale  firms,  and  it  only  requires 
energy  to  obtain  orders.  Mr.  Bookseller,  tell  the  leaders 
of  the  musical  organizations  in  you  town  that  you 
have  the  best  music  obtainable  !  Once  satisfied  that  it 

is  not  necessary  to  send  away  for  what  they  want,  the 
musical  element  should  become  a  valued  customer,  the 
profits  on  high  grade  music  being  well  worth  while.  Uo 
not  wait  for  these  people  to  ask  if  you  have  the  class 

of  goods  they  want.  Send  for  samples  and  then  inter- 
view those  who  look  after  the  purchase  of  music.  You 

stand  a  better  chance  of  obtaining  an  order  and  a  regu- 
lar customer. 

Attractive  window  displays  and  advertisements  in 
the  local  newspaper  pay.  Many  a  person  who  would 
otherwise  send  out  of  town  for  music  will  purchase  from 

you — and  be  glad  of  the  opportunity. 

Be  constant  in  the  endeavor  to  keep  your  customers — 
regular  and  prospective — in  touch  with  the  fact  that  you 
have  what  they  need,  and  in  a  very  short  time  you  will 
have  cause  to  wish  you  had  commenced  handling  music 
long  ago. 

ADVERTISE  YOUR  MUSIC. 

The  two  most  effective  methods  of  advertising  sheet 

music  are  the  newspaper  and  the  window  display.  Al- 
ways' remember  that  in  using  the  newspaper  as  a  medium 

for  informing  the  public  of  what  you  carry  you  get  in 
touch  with  people  who  can  be  reached  in  no  other  way. 
This  being  the  case,  it  is  essential  that  your  appeal  to 
them  be  attractive  and  well  judged.  Should  what  you 
wish  to  say  be  too  much  for  the  size  of  the  adv.,  use 
more  space  ;  never  crowd.  Have  the  titles  of  the  music 
well  displayed,  with  the  prices  opposite,  so  the  reader 

will  not  learn  merely  that  you  have  "a  lot  of  good  music 
for  sale,"  but  that  any  one  of  the  list  before  him  (all 
desirable  selections)    may  be  had  at  a  certain  price. 

By  an  attractive  window  display  the  value  of  the 

newspaper  advt.  is  enhanced.  The  passers-by  have  noted 
your  list  in  the  paper  and  upon  being  confronted  with 

further  evidence  of  the  up-to-date  line  you  handle  the 
fact  is  so  impressed  on  their  minds  that  when  they  or 
their  friends  are  m  need  of  music  it  is  natural  for  them 

to  deal  with  you.  Neatness  in  a  window  display  is  essen- 
tial. A  good  method  is  to  have  made  a  graded  rack  so 

that  each  selection  may  be  fully  seen.  It  is  surprising 
how  attractive  a  window  may  be  made  with  sheet  music 
and  the  exercise  of  good  taste,  and  any  trouble  thus 
occasioned  is  sure  to  be  amply  rewarded. 

MUSICAL  INSTRUMENT  TRADE  GROWING. 

From  the  rapid  growth  in  the  sales  of  musical  in- 
struments of  every  description,  including  band  instru- 

ments, it  looks  as  if  Canada  is  not  only  growing  in  num- 
bers, but  that  the  newcomers  are  also  cultivating  a 

taste  for  music.  This  appears  to  be  the  general  opinion 
of  the  larger  music  houses  in  Toronto.  This  growth  in 
the  past  few  years  has  greatly  augmented  demand,  to 
supply  which  a  number  of  houses  in  this  line  are  reach- 

ing out  by  establishing  branches  not  only  in  the  fast 
growing  west,  but  also  in  Eastern  Canada. 

Musical  instrument  houses,"  like  many  other  lines 
in  the  past  few  years,  have  added  new  departments  to 
their  business,  that  have  developed  wonderfully.  A  few 
years  ago  the  phonograph  was  little  heard  of.  To-day 
phonographs  and  records  play  a  very  important  part 
with  a  thoroughly  equipped  music  house  ;  and  a  line  for 
which  there  is  a  growing  demand  every  day  is  that,  of 
automatic  instruments.  This  demand  has  been  caused  by 
the  number  of  roller  skating  rinks,  ice  rinks  and  moving 
picture  shows  that  use  electric  pianos  or  electric  band 
organs. 

NEW  MUSIC. 

Whaley,  Royce  &  Co.  have  the  following  songs  since 
September:— "A  Spring  Fancy,"  and  "Summer  Voices," 
words  by  Ave  Galbraith  and  music  by  J.  Lamont  Gal- 

braith; "Only,"  (published  by  W.  Morley  &  Co.,  London) 
words  by  Felix  Joseph  and  music  by  James  Philp;  "Over 
the  Dreamland  Sea,"  words  by  Clifton  Bingham  and 
music  by  Gordon  Temple;  "Rock  of  Ages,"  words  by 
A.  M.  Toplady  and  music  by  W.  E.  Haslam;  "Fairest 
Lamp  in  Heaven  Burning/'  words  by  Fred  G.  Bowles  and 
music  by  Gordon  Temple,  all  published  by  J.  H.  Larway, London. 

The  following  instrumental  numbers,  published  by  J.  H. 
Larway,  are  also  for  sale  by  Canadian  whoesalers:— "An 
April  Reverie,"  "A  Song  Without  Words"  and  "Twelfth 
Night,"  by  Ethel  Barnby;  "Canzonetta,"  "Intermezzo" 
and  "Menuet,"  by  Paul  Ambroise;  "La  Cascade," 
"Rosa  Mystica"  and  "A  Dream  of  Melody,"  by  Maurice 
Telma;  "Hose  Petals,"  "La  Colombine,"  and  "Danse 
Polonaise,"  by  Victor  Delaine;  "Silver  Fountain"  and 
"Daffodil    Days,"  by  Faulkner  Brandon. 

BINDING  OF  OXFORD  BIBLES. 

It  may  be  interesting  to  our  readers  to  learn  some- 
thing of  the  method  employed  by  the  Oxford  University 

Press  in  its  bindery  department.  The  length  of  time  this 
firm  has  been  in  existence  (325  years)  and  the  quality  of 
the  output  maintained  by  them  have  combined  to  make 

the  "Oxford"  trademark  on  a  book  the  guarantee  of  good work.  After  being  printed  at  Oxford  the  books  are  sent 
to  the  binding  house  in  London,  where  experts  are  en- 

gaged in  creating  designs  harmonious  with  the  different 
works.  The  leather  for  binding  is  obtained  chiefly  from 
goat  and  sheep  skins,  but  in  addition  there  are  used  real 
crocodile  skin,  seal  skin,  the  skins  of  snakes  and  frogs, 
and  elephant  hide.  Each  year  the  skins  of  upwards  of 
10(1.0(1(1  animals  are  used  for  covering  Oxford  Bibles 
alone,  and  400,000  sheets  of  gold  are  required  to  letter 
the  backs  of  the  volumes',  while  in  gilding  the  edges  a 
much  larger  quantity  is  used. 

In  connection  with  the  University  Press  a  notable  fea- 

ture is  that  it  is  almost  entirely  self  sustaining',  making 
its  own  paper,  ink,  and  type,  and  doing  its  own  electro- 

typing,  stereotyping  and  printing,  by  the  lithographic 
and  collotype  processes,  as  well   as  its  own  book-binding. 
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THE  TRADE  NEWSPAPERS  A  HELP.  BOOK    REVIEW. 

A-  an  advertising  medium  the  window  is  probably  the  Waller,    Mary   E.     Flamstead    Quarries.     Boston:    Little, 

besi    that  a   bookseller   possesses.     Experience   lias  shown  Brown   iV   Co.     Cloth,  $1.50. 

thai   good   window  displays  give  the  best    results   for  th"  This    new    novel    by    the    author   of   the    now    famous 

least  expenditure  of  any  class  of  advertising.     There  has  "Wood-Carver  of  Lympus,"  is  a  much  more  pretentious 
Ion0,  been  a  demand  for  help  and  instruction  in  display-  piece   of   work    than    the    latter.     Its   scene   is   laid    in    a 

ing  goods,  for  while  the  ait  of  window  dressing  has  made 

lapid  strides,  yet  the  merchant  has  given  more  marked 

attention  to  other  features  of  his  business  than  this  one 

of  window  publicity.  The  trade  newspaper  is  the  best 

medium  for  giving  this  and  similar  information,  as 

through  the  show  window  the  bookseller  has  an  oppor- 
tunity to  advertise  his  stock  advantageously  and  with 

economy,  the  trade  papers  will  show  you  how  this  can 
best  be  done. 

small  town  in   Maine,  where  a  New  York  syndicate  had 

WORTH  MORE  THAN  OLD  METAL. 

The  wife  of  a  Philadelphia  clergyman  recently  sold  a 

box  of  waste  paper  to  a  ragman,  says  Success  Magazine, 

In  the  box  were  a  lot  of  manuscript  sermons  of  her  hus- 

band's.     A    month    or   so    thereafter,    the   ragman    again 

came  around,  and  asked  if  the  lady  had  any  more  sermons 

to  s.dl. 

••1  have  some  waste  paper."  said  she,  "hut  why 

should  you  particularly  want   sermons?" 
"Well,  mum,  you  see  I  did  so  well  with  them  that  ! 

,_,,,!  here  a  mouth  ago.  I  got  sick  up  in  Altoona,  and  :i 

preacher  there  hoarded  me  and  my  horse  for  a  couple  of 

weeks  for  thai  box  of  sermons,  because  1  hadn't  any 

money.  Since  then,  he's  got  a  great  reputation  in  those 

parts  as  a  preacher.  I'll  give  ten  cents  a  pound  for  all 

you  have."   $   

WINDOWS  ADVERTISE  NIGHT  AND  DAY. 

At    night    a    lighl    in    the    window    will    help   advertisi 

your   goods    even    when    the    store   is    closed    and    you    ar< 

in  bed  asleep.     The  books  and  stationery  take  on  a  most       the  recollectio
n   of   the   spectator.     As   ,„   newspaper  ad- 

nt tractive    look    under    the    glare    of    a    lighl     while 

opened  extensive  quarries.  The  fortunes  of  two  of  the 
old  families  of  the  place  form  the  centre  of  the  story,  in 
which  the  author  strives  over  again  to  teach  the  healing 

and  helpful  power  id'  work.  A  splendid  picture  of  Flam- 
stead  and   its  inhabitants  is  -riven. 

Do  not  crowd  the  window  witli  a  multiplicity  of  goods. 

Leave  some  of  the  hooks  inside  the  store  and  give  snffi- 
<•!(  nt  room  in  the  window  for  nice  arrangement  of  stock. 

Simplicity  and  neatness  in  design  will  please  oftener 
than  an  elaborate  and  tastless  display  of  a  huge  amount 

of  stock,   and   the    window    picture    will    remain    longer   in 

'■lit    while    the       vertising,    have    every    item    in    your    window    count    for 

street    outside   is   dark. 
something. 

SQUIBS. 

1  was  sitting  at  my  desk  when 

black  Sam.  who  sometimes  waits  on 

me  ai  my  restaurant,  entered  my 
office. 

"What  can  I  do  for  you,  Sam?" 
1  asked. 

"Ah  got  a  chance  to  change  mah 

situation,  Misseh  Clalik."  he  said 

"Yo'  kin  seh  a  good  wu'd  fo'  me, 

(ain't  yo':'  Tell  'em  Ah 'm  hones', 
•n   sichV' 

"Of  course,"  I  hesitated,  "you're 

a  g   1  waiter,  Sam,  but  I  don't  know 
anything  specially  about  your  hon- 

esty." 

"Well,  tell  'em  dat.  an'  say  yo ' 
thinks  Ah 'm  honest'.  Dat '11  be 
enough. 

So    1    promised    I    would. 

"Thank  yo,'  thank  yo,'  Misseh 

(Malik, "  he  said,  with  a  deep  bow. 
"When  yo'  come  over  to-morrow,  sit 

at  mah  table  'n  Ah '11  give  yo'  a  sho't 
check."-    From    Success    Magazine. 

THE 
MERCHANTS  MERCANTILE    CO. 

260  St.  James  St.,  Montreal 
Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  «nd    reliable  in- 

formation to  date.     Every  modern  facility  for  the 
collection  of  claims.  Tel.  Main  198.} 

HOTEL    DIRECTORY. 

PAYSON'S  INDELIBLE  INK 

THE GRAND UNION 
The  most  popular  hotel  in 

OTTAWA,    ONT. 

JAMES  K. 
PAISLEY, 

Proprietor 

irade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Diploma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- tion, Montreal,  1897 

HALIFAX   HOTEL 
HALIFAX,  N.S. 

A.CCOUNTANTS    AND    AUDITORS. 

JENKINS  & 
Assignees,  Chartered  Aec 

Fire  InBurani 

15£  Toronto  St. 
Toronto 

HARDY 
omit  ants, 

e  Agents. 
52  Can 

M 

Sstate  and 

Life  BMg. 
3?i  t  real 

The  Topaz  Pencil 
As  good   as   any   at   any   price 
Better  than  any  at  the  same  price. 

Hd,     H,    with    rubber    tips, 
HB,  H,  2H,  3H,  4H,  B,  2B 

without  rubbers. 

INDELIBLE  COPYING 
Medium  and  Hard. 

Write  for  Samples  to 

Warwick  Bros  &  Rutter,  Limited 
Wholesale  Stationers,    TORONTO. 
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Page  of  25c.  Retail  Articles 
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TO  THE  DEALER,  $2.00  PER  DOZ. 
Every  article  illustrated  one  price  in  any  quantity. 

THE  BEST  SELLERS  FROM  OUR  IMMENSE  LINE  : 
100  Pierced  Brass-trimmed  match  holder.  Ill 
101  Painted  card  canoe  match  holder.  112 
102  Celluloid  tie  rack.  113 
103  Silk  and  celluloid  match  holder.  114 
104  Burnt  leather  table  mat.  115 
105  Celluloid  calendar.  116 

106  Pierced  brass  hatpin  holder.  117 
107  Pierced  brass  calendar.  118 
108  Burnt  wood  and  leather  tie  rack.  119 
109  Burnt  leather  shaver.  120 
110  Burnt  leather  trimmed  match  holder.  121 

Pierced  brass  key  rack.  122 
Pierced  brass  match  holder.  123 
Pierced  brass  match  holder.  124 
Pierced  brass  trimmedmatch  holder    125 

Burnt  leather  photo  frame.  126 
Celluloid  pin  cushion.  127 
Silk  and  ribbon  pipe  rack.  128 
Pierced  brass  trimmed  tie  rack.  129 
Celluloid  tie  rack.  130 

Burnt  leather  photo  frame.  131 
Silk  and  celluloid  shaver.  132 

Burnt  leather  bead  bag. 
Pierced  brass  key  rack. 

Bead  fringe  and  glass  hatpin  holder. 
Pierced  brass  match  holder. 
Burnt  leather  match  case. 
Tom  torn  leather  tie  rack. 
Silk  and  celluloid  calendar. 

Burnt  leather  hatpin  holder. 
Pierced  brass  calendar. 
Burnt  leather  match  holder. 
Pierced  brass  trimmed  calendar. 

Make  your  selections  in  any  quantities. 

YOUNG  BROS 
485  KING  STREET  WEST, MANUFACTURERS TORONTO,  ONTARIO 
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'Tis  two  months  before  Christmas 
And  all  through  the  town 
The  Stationer  hurries 

Aroun'  and  aroun.' 

We  apologize  for  the  parody  and  beg  leave 
to  express  the  hope  that  every  stationer  in 
Canada  is  giving  some  attention  to  the 

PRIVATE  CHRISTMAS 
CARD  TRADE 

which  naturally  suggests  the  name  of  the  best 
house  in  Canada  for  this  line. 

Menzies  &  Company, 
LIMITED 

152-154  Pearl  Street         -         TORONTO 

Importers  of— Christmas  Cards,  Calenders,  Ball 
Programmes,  Menus,  Fancy  Card  Blanks,  Ball 

Programme  Pencils,  Pest  Cards,  etc., etc. 

m 

7/ 

\W 
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w, 

Success 
demands    of    the  dealer  in    post  cards    th   t 

he  keep  a  well 

Selected  Stock 
You  can  make  more    money    from    your 

post  cards  if  you  buy  from  our  line  of : 

Q  Hand-colored  and  sepia-finished 
figures  and  scenes. 

Q  135  varieties  of  Message  Cards, 

exclusive  of  Xmas  and  Thanks- 
giving, conveying  what  you  would 

like  to  say  in  terser  form  than  you 
can  say  it. 

Q  Motto  cards  with  hand-colored  or 
sepia  scenic  backgrounds  or  heads 

worded  with  the  best  of  senti-' 
ments  in  the  neatest  language. 

We  have  the  cards  the  people  want.  If 

you  want  the  cards  the  people  want  to 
buy,  Look  Us  Up. 

Write  for  samples  to  improve  your  stock; 

The  Sutcliffe   Co. 
77  York  St.,  Toronto 

D^A^^gy  ___ 

W ESTERN Incorporated 
1851 

ASSURANCE 
COMPANY 

FIRE 
AND 

MARINE 

HEAD  OFFICE,    TORONTO,  ONT. 

Assets  over    -    -    -    -  $3,570,000 
Income  for  1906,  over    3,609,000 

HON.   GEO.   A.   COX,   President 

W.  R.  BROCK,  Vice-President 
W.   B.   MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 

"  ROB  ROY  " 
PENS Sold  by 

All  Stationers 
in  6d.,  1/-  and 
Gross  Boxes 

H1NKS,  WELLS  &  CO.. 

This 

series  of  Pens 
is  made  of  the same  material,  by  the 

same  tools,  by  the  same 
ot.*»  process  and  at  the  same 

works  as  the  series  of  '  Waver- ley'  Pens  which  Hinks.Wells  & 
Co.  have  for  30  years  and  upwards 

(prior  to  Sept..   1901),  manufactured  for 
and  supplied  to  the  Proprietors  thereof. 

BIRMINGHAM,  ENGLAND 
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Canada's  Biggest  Showing 
Athletic  Goods    1911    Hammocks 

A  double  strength- 

The  Lines 
Shown 

Baseballs 

Mitts,  Gloves 
Bats 

Footballs 
Shin  Guards 
Lacrosse 
Tennis  Goods 
Hammocks 
Rubber  Balls 

Flags,  Kites 
Air  Rifles 

Sail  Boats 

Seaside  Toys 
Picnic  Goods 

Garden  Tools 

Wagons 
Easter  Novelties 

Not  a  single  weakness 
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T//e  Big 

Features 
Reach  Goods 

Restricted  Prices 
Free  Advertising 

Signs 
Free     Catalogues 
with  your 

imprint 
Every  piece 

guaranteed 

Victor  Goods 

Approved  models, 

Biggest  values 
Popular  prices 

Hammocks 

Every  sample  new 
Rich  colorings 
Exclusive  designs 

J 
REACH  and  VICTOR 

Baseball  Goods ▼   1CIOI       Hammnrl Hammocks 

The  Fancy  Goods  Co.  of  Canada,  Limited 
156  Front  Street  West,  Toronto 
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Christmas    PapeterieS   Ask  about  our  Special  $10  00  Assortments. 

Buntin,  Gillies  &  Company,  Limited 
Hamilton- -and- Montreal 

The  Dealer  will  find  that  the  best 

vehicle  to  fight  cut  prices  is  the 
High    Grade   Standard   Article. 

Quality  is  always  a  dead  wall 
against  cheapness. 

In  our  "Classy"  line  Typewriter 
Ribbons  and  Carbon  Papers  you 
have  the  most  effective  weapon 
against  cheap  goods. 

SEND    NOW    FOR    OUR    1910    CATALOGUE 

MITTAG  &  VOLGER,  Inc. 
Sole  Manufacturers  for  the  Trade 

Principal  Office  and  Factories,  PARK  RIDGE,   N.J. 
BRANCHES  : 

NEW  YORK,  N.Y.,  280  Broadway  CHICACO,  ILL.,  200  Monroe  Street 
LONDON,  7  and  8  Dyers  Building,  Holborn,  E.C. 

AGENCIES   in   every   part  of  the  world— in  ever?  city  of  prominence. 
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Of  f  ICE  EQUIPMENT  JOURNAL 
Official  Organ  of  the  Canadian  Book,  Stationery  and  Publishing  Trades  Association 

and  for  Twenty-Five  Years  the  Recognized  Organ  of  the  Book,  Stationery  and  Fancy  Goods  Trades  of  Canada. 

MONTREAL,  701-702  Eastern  Townships  Bank  Bldg.    TORONTO,  1  43-149  University  Ave.      WINNIPEG,  51 1  Union  Bank  Bldg.     LONDON,  ENG.  88  Fleet  St.,   E.G. 
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Good  Goods. 

Profitable 

Department. 
Exclusive  Sale. 

UNDERWOOD'S GOLD  MEDAL 

CARBONS  a„d  RIBBONS. 

«■ 

We  want  a  Special  Agent  in  every  section. 

John  Underwood  &  Co. 
90  Richmond  Street  East TORONTO 

The  Pen  That's  Always 

Ready  and  Can't   Leak 

>TpHE  "ONOTO"  writes  right,  right  away, 
■*■  any  time,  all  the  time — never  blots  or 
scratches.  Carry  it  upside  down,  endways, 

sideways,  any  old  way — you  can't  MAKE  it leak! 

Four  sizes,  $2.50,  $3.50,  $4.00  and  $5.00.  Sixteen 

different  styles  of  points  in  each  size. 

Sold  on  an  absolute  guarantee  of  "Satisfaction, 
new  pen,  or  money  back."  If  you  have  not 
stocked  the  Onoto,  write  at  once  for  trade 

price  list. 

ONOTO  PEN  CO.,  261  Broadway,   New   York 
Canadian  Office  :  332  Craig  St.  W.,  Montreal 
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SAPPHIRE 
Copying  and  Lead  Pencils 

A  MONEY-MAKER  FOR 
YOU  THAT  WILL 
GRATIFY     YOUR 
CUSTOMERS. 

Recently  placed  on  the 
market,  and  is  by  far  the 

finest  pencil  ever  pro- 
duced. Unequalled  for 

smoothness  and  durability 

of  lead,  consequently  the 

most  economical  for  draw- 
ing and  business  purposes. 

Made  in  19  popular  grades 

and  styles — Sapphire  blue 

polish. 
We  have  a  very  attrac- 

tive proposition  to  intro- 
duce this  line. 

'"''All people  that  on  earth   do  dwelT 
use  SAPPHIRE  Pencils. 

Sole  Agents  for  Canada: 

Warwick  Bros.   C&   Rutter, 
Limited 

Wholesale  Stationers,  -  -  Toronto 
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High-grade  Goods  with  an  Absolute  Guarantee! 
You  need  have  no  fear  that  you  are  jeopardizing  your  reputation  when 

you  are  handling 

Sanford  &  Bennett's  Fountain  Pens 
because  we  only  make  pens  of  the  highest  grade,  and  specialize  on  imprint 

orders.  You  can  do  a  big  business  if  you  feature  our  Imprint  Pens.  They  are 

perfect,  durable  and  reliable,  and  each  pen  carries  our  unqualified  guarantee. 

See  our  samples  before  placing  your  imprint  orders ! 

WRITE  US    TO-DAY  FOR    DETAILS. 

SANFORD  <%  BENNETT  CO. 
51-53  Maiden  Lane, 

1 

NEW  YORK,  U.S.A. 

T"i   rnrn '  •  i  t  '  r  \tamft  nryyv- v^yvyYld' 
.       SANFORD  l>  BENNETT 7      AUTOPEN 

11  NEW  Y0RK.USAPAT.DEC.19.l90Sh 
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Do  You  Know  Woehler? 
I  am  the  publisher  of  an  exclusive,  dainty,  high  class  but  popular 

priced  series  of 

Post   Cards  for  All  Occasions 
My  lines  are  sold  by  stationers  who  are  the  leaders  in  their  cities,  because 
they  recognize  the  distinctive  individuality  of  my  productions.  I  am 
going  to  talk  about  my  cards  in  these  columns  once  a  month,  and  first 
let  me  impress  this  on  your  mind  : 

The  Designs  are  Original  and  Dainty  The  Work  is  Steel  Die  Embossed 
The  Stock  is  Best  Linen  Cardboard  The  Price :  $3  per  100,  $25  per  1000 

If  you  cater  to  an  artistic,  refined  trade,  you  want  my  cards.  Samples 

for  the  holidays,  Easter,  Valentine's  Day,  St.  Patrick's  and  Washing- 
ton's Birthday,  are  ready;  sent  to  rated  firms  only. 

H.  L.  WOEHLER 
400  Law  Exchange  :  :  Buffalo,  N.Y. 

Musson  Book  Co.,  Toronto,  Sole  Agents  for  Canada 
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Now  Manufacturing  Full  Line 

Wood  Base 
Inkstands 

Golden,  Antique  and  Mission  Oak,  also  Ma- 

hogany. Cut  and  Pressed  Glass  Bottles.— 
No  scratching  rubber  feet. 

Calendar  Pads 

and  Stands,  1911 

DAILY  MEMO.  CALENDARS 
HANDY  CALENDARS 
GEM  CALENDAR  PADS 

Headquarters  for 

Fountain  Pens 
PAUL  E.  WIRT— Full  Range  and  Safety. 

A.  A.  WATERMAN     Modern    and  Safety. 

STRATHCONA- Special  $1   Pen. 

STYLOGRAPHIC    PENS— Large   Variety. 

BROWN  BROS.,  Limited 
Wholesale  Stationers TORONTO 

There's  satisfaction  in  handling'  a  line  of  goods  that 

has  been  tested  and  has  "made  good." 

DAVIDS' 
CELEBRATED  INKS 

will  meet  all  your  requirements.  Keep  a  liberal  stock 

of  OUR  Writing,  Copying,  Marking,  Show  Card  and 
Indelible  Inks.  We  also  make  Mucilage,  Paste, 

Sealing  Wax  and  Letterine. 
MADE  BY 

THADDEUS  DAVIDS  COMPANY 
NEW  YORK 

Established  1825 

Brown 

Bros.  Ltd. 

Canadian 
Agents, 

TORONTO 

"Sports"  Playing  Cards 
Leaders   in 

a  second 

grade Good 

Luck 
and 

St. 

Lawrence 

LACROSSE    DESIGN 

Special  card  for  whist  players,  Colonial  Whist 

We  are  headquarters  for  Playing  Cards— Made 
in  Canada— Style  and  finish  equal 

to   Imported  Cards. 

Advertising  Cards  of  all  sorts,  Novel  designs 

Coated  Litho.  and  Book  Papers 
FOR  SAMPLES  AND  PRICES  APPLY 

CONSOLIDATED  LITHOGRAPHING  AND  MANU- 
FACTURING CO.,  LIMITED 

Successors    to   The   Union    Card    and   Paper  Company,  Montreal 
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Moore's  Non-leakable  Fountain  Pens  for  Holiday  Trade 
See  that  you  have  a  good  stock  on  hand.  The  Best  Fountain  Pen  Made. 

j/&3Sp%    flRoori&  makes? 

tf      ̂ A  fllkrry  thrtstnias 

+*f'to&m 
mo 
PENI 

1 

Retail  from  $2.50  each  upwards. 

so.eAge„n  w  j  GAGE  &  CO.,  Limited,  TORONTO 
for   Canada 

Ont. 
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Always   Acceptable 
The  selling  of  Waterman's  Ideals  is  a  growing  trade.  Dealers  can  make  more  sales  and  earn 

larger  profits  on  this  standard  pen  than  on  any  other  one  line  of  manufacture.  Because  of  the  suc- 

cess of  this  pen  alone,  fountain  pens  are  extensively  bought  as  presents,  both  for  and  by  parents  and 

children.  They  are  in  every  respect  useful,  dignified  gifts  of  well-known  merit.  The  Regular. 

Safety  and  Self-filling  types  of  Waterman's  Ideals,  in  their  plain  or  gold  and  silver-mounted  gift 
styles,  have  permitted  dealers  to  conveniently  fill  every  Christmas  request  from  the  stock  of  one 

standard  make.  The  general  advertising  of  Waterman's  Ideals  in  their  various  types,  for  Christmas 
gifts  to  everyone,  will  reach  the  homes  of  practically  the  entire  buying  world.  The  dealer  with 

the  well  displayed  stock  will  secure  the  business  resulting. 

The  retail  selling  prices  are  substantially  maintained  by  agreement,  in  order  that  the  dealer's 

legitimate  profit  may  be  constantly  earned.     There  is  no  risk  in  purchasing  of  Waterman's  Ideals they  are  standard  the  world  over  and  the  year  around. 

New  dealers  are  offered  this  Company's  services,  whereby  adequate  and  appropriate  stocks 
may  be  supplied  with  showcases  for  display  and  selling  assistance  extended. 

o 
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PLAIN  STYLE 

No.  12,  S2.50. 

Larger  sizes 

$4.00,  $S.00.  S6.0C. 

Order  Now  for  Christmas,  or  Write  for  Suggestions  and  Catalogue. 

NEW  YORK 
LONDON 
PARIS 

L.  E.  WATERMAN  COMPANY,  LIMITED 
(Temporary  address)  123  St.  Francois  Xavier  St.,      -      MONTREAL 



poofeseller  anb  Stationer 
anb  ©fftce  equipment  HTournal 

A  monthly  newspaper  devoted  to  the  interests 

of    the    Bookselling    and    Stationery   Trades 

Subscription :    One  Dollar  a  Year 

Single  copiejs     :       :     Ten  Cents 

Vol.  XXVI TORONTO.  CANADA.  NOVEMBER,   1910 
No.  10 

Editorial  Comment 
The  future  of  the  Canadian  Book,  Stationery  and 

Publishing  Trades''  Association  will  be  decided  at  a 
special  meeting  to  be  held  at  the  Prince  George  Hotel, 

Toronto,  on  Thursday  evening,  November  24,  when  a 

proposition  to  merge  with  the  Retail  Merchants'  Asso- 
ciation will  be  discussed.  Some  of  the  business  left 

over  from  the  annual  convention  will  also  be  taken  up, 

and  there  will  as  well  be  an  election  of  officers  for  the 

coming  year.  The  question  of  amalgamation  was 

thought  to  be  so  important  at  the  late  meeting  that  it 

was  decided  to  have  a  plebiscite  taken  before  acting  on 

the  question. 
*  *    * 

The  window  dressing  competition  announced  in  our 

last  issue  closes  on  November  30.  Are  you  entered  ?  If 

not,  why  not  ?  Apart  from  the  prizes  donated  by  Book- 

seller and  Stationer,  the  value  of  this  competition  to 

the  trade  is  manifest  in  the  fact  that  H.  C.  Macdonald 

in  his   capacity   as   judge   will   give   valuable    information 

on  this  important  subject. 
*  *    * 

Courtesy  is  a  great  selling  factor.  In  modern  mer- 

chandising, the  man  who  takes  this  means  of  pleasing  his 

customers  is  banking  on  a  sure  thing 

There  are  numerous  instances  which  prove,  that  exer- 

cised in  the  most  ordinary  way,  this  quality  always  re- 

pays in  kind.  The  merchant  who  on  a  rainy  day  loaned 
his  customer  a  brand  new  rain  coat  in  order  to  enable  her 

to  reach  home,  not  only  made  a  sale  of  that  coat  the 

next  day,  but  also  put  that  customer  in  a  most  friendly 
attitude  towards  his  store.  Every  dav  multiples  in- 

stances of  this  kind. 
«    *    * 

Booksellers  Should  Wage  a  Collecting  Campaign. 
Now  is  the  time  of  year  when  booksellers  and  sta- 

tioners should  look  to  their  outstanding  accounts.  From 
all  sections  of  the  country  come  reports  of  the  freeness 
of  money.  There  is  no  opportunity  for  anyone  to  raise 
the  plea  of  hard  times  or  money  scarcity  this  autumn 

We  do  not  live  in  an  age  when  people  need  no  reminder 
that  they  owe  money  for  goods  purchased,  so  that  the 
bookseller  should  make  it  a  point  to  send  out  his  ac- 

counts promptly,  and  if  there  is  no  immediate  desire  to 
settle,  get  after  the  delinquents,  either  by  personal  call 
or  by  letters.    We  know  that  the  busy  merchant  has  lit- 

tle time  to  attend  to  his  accounts,  and  that  if  his  cus- 

tomers only  treated  him  fairly  there  would  be  no  need  to 

have  to  add  to  his  work  by  collecting  what  is  owing  to 

him.  But  as  it  is  necessary,  then  the  only  thing  to  do  is 

to  go  after  the  money  systematical ly. 
*  *    * 

Prepare    for    Christmas    Trade. 

While  perhaps  most  booksellers  and  stationers  have  al- 

ready begun  their  preparations  for  the  Christmas  season, 

yet  there  are  some  who  believe  in  letting  it  take  care  of 

itself  to  a  considerable  extent,  buying  as  they  need  ar- 

ticles, and  then  they  wonder  why  it  is  their  competitor 
seems  to  be  doing  such  a, rushing  trade. 

Why  is  it  ?  The  answer  is  simple.  People  have  found 

that  he  is  the  dealer  who  is  prepared  to  give  them  imme- 
diately all  the  lines  they  need  at  this  festive  season,  and 

that  the  other  man  may  have  to  put  them  off  until  he  can 

iay  in  a  supply.  That  is  not  good  business— to  put  off  a 
customer  who  wants  an  article  for  a  certain  purpose  at 
an  early  date  It  is  a  simple  matter  to  lay  plans  for 
trade. 

The  only  mistake  that  is  made  is  in  not  being  before- 
hand.    See  that  you  are  not  making  this  mistake. 

*  *    * 

Keep  the  Windows  Lighted. 

Mow  that  the  days  are  growing  shorter  and  the  holi- 

day season  is  approaching,  the  question  of  lighting  the 
show  windows  again  becomes  an  important  question. 

In  a  city  of  about  15,000  population,  one  evening  re- 
cently, a  representative  of  this  paper  noticed  that  many 

of  the  store  windows  were  dark  At  first  thought  he  con- 
cluded that  there  must  be  something  wrong  with  the  elec- 

tric circuit,  but  later  was  informed  that  it  would  be  un- 
usual if  the  store  fronts  were  illuminated. 

The  retailers  of  the  city  in  question  are  leaving  idle 
one  of  the  best  and  cheapest  advertising  mediums  that  is 
open  to  them.  There,  as  everywhere  else,  many  people 
pass  down  the  streets  in  the  evening  and,  if  given  an  op- 

portunity, the  passersby  would  look  for  interesting  offer- 
ings in  the  windows.  They  have  more  leisure  then  to  dc 

ko   than   during  the  day. 

In  this  connection  we  might  mention  the  experience 
of  a  Montreal  trimmer.  As  an  experiment  he  put  in  a 
display  Saturday  evening,  of  goods  to  be  sold  Monday 

morning  at  eight  o'clock  The  plan  was  so  successful 
that  he  continued  it  for  some  time.,  The  windows  sold  the 
goods  without  any  other  advertising. 



Canadian  Book,  Stationery  and  Publishing  Trades  Convention 
Fourth  Annual  Gathering  of  the  Association     Radical  Steps  Proposed  for  Organ- 

ization— Special    Meeting  will  Consider  Change — The    Entertainment  Features. 

Toronto,  November  2. — The  fourth  annual  convention 
of  the  Canadian  Book,  Stationery  and  Publishing  Trades 

Association  was  brought  to  a  close  to-day,  though  all  the 
matters  brought  before  the  meetings  were  not  disposed 

of.  Some  of  these  questions  were  judged  to  be  so  im- 
portant that  the  executive  thought  it  better  to  feel  the 

pulse  of  the  trade  before  taking  decided  action.  Especial- 
ly was  this  true  of  the  question  of  amalgamating  with 

the  Retail  Merchants'  Association,  which,  though  broached 
a  year  ago,  did  not  receive  consideration  until  this  con- 
vention. 

It  was  decided,  therefore,  to  call  a  special  meeting  at 
the  Prince  George  Hotel,  Toronto,  for  Thursday  evening, 

November^  24,  and  in  the  meantime  the  secretary  was  in- 
structed to  notify  all  members  of  the  Association  of  this 

meeting   and  get  from    them   an   expression   of   opinion   on 

J.  G.  CLOKE.  HAMILTON 

President. 

the  point  at  issue.  At  the  same  meeting  the  election  of 
officers  for  1911  will  be  held. 

While  in  point  of  numbers  the  attendance  was  not  so 
great  as  last  year,  nor  so  large  as  anticipated  (a  number 
of  the  invited  speakers  and  guests  having  sent  letters  of 

regret  at  their  inability  to  be  present)  those  who  .attend- 
ed expressed  satisfaction  with  the  proceedings  as  carried 

out. 
The  business  sessions  were  held  in  the  committee 

room  of  the  Prince  George  Hotel.  In  the  morning  of 
Thanksgiving  Day  the  executive  committee  met  to  arrange 

the  programme  of  speeches  for  the  convention  and  to  set- 
tle the  details  of  the  various  meetings. 

The  Tirst  Session. 

The  first  business  session  was  called  to  order  at  2. 30 

in  the  afternoon  by  the  President,  J.  G.  Cloke,  Hamilton. 

He  expressed  regret  at  the  enforced  absence  of  the  secre- 
tary, W.  A.  Craick,  who  had  gone  to  England  because  of 

his  health,  and  called  on  his  successor,  James  O'Hagan, 
to  read  the  minutes  of  the  last  annual  convention.  These 

were  approved  and  adopted,  as  also  was  the  financial 
statement  showing  a  small  cash  balance  on  hand. 

The  papers  set  for  the  afternoon  were  "School  Book 
Question,"    C.   L.     Nelles,     Guelph  ;    "Is    the   Circulating 

Library  a  Profitable  Adjunct  ?"  A.  T.  Chapman,  Mont- 
real ;  and  "Net  Books,"  J.  G.  Cloke.  Before  taking  up 

these  papers  a  discussion  took  place  on  the  welfare  and 
future  of  the  association.  Permission  was  granted  a  re- 

presentative of  the  Retail  Merchants'  Association  to  ex- 
plain the  workings  ot  that  body  and  a  time  was  set  for 

this  subject  the  following  morning.  One  or  two  of  the 
members  thought  some  other  day  than  Thanksgiving 
should  be  chosen,  and  a  couple  of  others  suggested  the 
convention  being  held  at  various  centres  in  Ontario, 
changing  each  year. 

W.    F.    Ralph's  Address   on    "Advertising." 
A  break  was  here  made  in  the  discussion  to  allow  W. 

F.  Ralph,  a  former  editor  of  Bookseller  and  Stationer,  to 

give  his  address  on  "Advertising,"  which  was  well  receiv- 
ed and  applauded  on  its  conclusion.  Mr.  Ralph  answered 

satisfactorily  the  many  questions  put  to  him  in  the  dis- 
cussion which  followed,  and  was  thanked  by  the  conven- 

tion for  his  talk. 

The  meeting  returned    to   the   discussion   of   the   trade 
topics  set  for  the  afternoon  and  disposed  of  a  number  of 
the  subjects  by  the  time  of  adjournment  at  5.30. 

The  Banquet. 

The  annual  trade  dinner  took  place  at  6.30  in  the 
evening  in  the  private  dining  room  of  the  Prince  George. 
A  number  of  representatives  and  traveling  salesmen  of  the 

various  publishing  houses  joining'  with  the  association 
members  in  the  repast.  The  guests  of  the  dinner  were 

Rev.  Prof.  Jackson,  of  Victoria  College  ;  Col.  J.  B.  Mac- 
Lean,  president  of  the  MacLean  Publishing  Co.,  and  Wm. 
Houston,  of  The  Globe. 

The  tables  were  prettily  decorated  with  flowers  and 
shaded  candles  and  the  menu  was  first-class.  Although 
there  were  but  six  toasts  on  the  list,  it  was  nearly  eleven 

o'clock  before  the  evening's  proceedings  were  brought  to  a 
close. 

The  King's  health  was  first  honored  and  then  the 
chairman  proposed  the  toast  of  the  "Guests."  Dr.  Jack- 

son said  in  responding  that  though  not  a  bookseller  him- 
self, he  was  the  son  of  a  bookseller  and  so  was  entitled 

to  a  place  within  this  circle.  Besides,  he  was  a  book 

lover  and  a  book  buyer.  He  thought  the  idea  of  a  na- 
tional day  of  thanksgiving  was  a  good  one,  but  he  would 

THE  MENU. 

Bluepoints,    Half    Shell. 
Clear  Green  Turtle 

Queen   Olives       Radishes       Iced  Celery 
Aiguillette  of  Halibut,  Rouennaise 

Cucumbers  Pommes  Viennoise 
Lobster  Patties,  a  la  Newburg 

Spring  Turkey,  Stuffed,  Nut  Dressing 
Cranberry  Sauce 

Sweet  Potatoes  Petit  Pois 
Lettuce,  French  Dressing 

English  Plum  Pudding,  Hard  and 
Brandy  Sauce 

Tutti  Frutti  lee  Cream        Assorted  Cake 
Fruit 

Cheese  Crackers 
Demi  Tasse 
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like  also  to  see  a  national  day  of  repentance,  when  all  the 
books  that  had  been  borrowed  would  be  returned.  The 

doctor  gave  a  splendid  literary  treat  in  his  "  Gossip  of  a 
Book  Lover,"  interspersing  his  address  with  many  an 
anecdote.  He  particularly  dwelt  on  the  literary  charac- 

ters of  his  own  day  in  Edinboro'  and  drew  a  striking 
comparison  between  the  last  decade  of  the  18th  century 
and  the  first  decade  of  the  20th  from  the  point  of  view  of 
literary  authorship.  Through  it  all  the  speaker  instanced 
the  intense  love  of  the  Scottish  people  for  books.  Dr. 

Jackson's  address  was  much  applauded. 

A   "Champeen"  Medalist. 

Col.  MacLean  put  everybody  in  good  humor  by  telling 

a  fine  story  about  the  "cherry  and  spirits,"  and  he 
brought  down  the  house  when  he  repeated  his  conversation 

A.  T.  CHAPMAN,  MONTREAL 

Executive    Officer. 

with  the  boy  "Ikey"  who  won  a  medal  for  being  "de  fur- 
dest  spitter  in  de  Ward."  He  gave  many  interesting  re- 

miniscences of  the  early  days  of  another  booksellers'  asso- 
ciation, mentioning  therein  the  connection  of  the  late  Mr. 

Dyas.  He  had  seen  the  book  trade  go  through  much  the 

same  evolution  as  had  canned  goods.  Col.  MacLean  touch- 
ed on  the  subject  of  education.  He  thought  the  public 

schools  were  not  turning  out  such  good  scholars  as  in 
1876,  when  the  Ontario  system  of  education  received  first 
prize  at  Philadelphia.  He  thought  the  bookselling  trade 
could  and  should  help  raise  the  standard  of  education  in 
the  public  schools. 

B.  A.  Clarke,  manager  of  Ward,  Locke  &  Co.,  proposed 
the  toast  of  the  press  and  mentioned  that  a  number  of 

the  books  of  to-day  were  written  by  converted  journal- 
ists. He  thought  the  Toronto  press  and  the  Canadian 

press  generally  was  clear,  clean  and  well  written.  Wm. 
Houston  replied.  Touching  on  the  point  of  newspaper 
criticism  of  books  and  the  relation  of  writer  and  critic,  he 

said  newspaper  criticism  must  always  be  superficial,  be- 
cause of  the  short  time  at  the  disposal  of  the  critic. 

Other   Toasts. 

W.  C.  Kettlewell,  of  the  Methodist  Book  Room,  pro- 

posed "The  Trade"  and  A.  T.  Chapman  responded  ;  G. 
Porter,  Goderich,  proposed  "The  Travelers,"  and  R.  B. 
Bond,  of  the  Methodist  Book  Room,  replied  ;  H.  H.  Mc- 

Kague,     proposed     "Our     Association,"     to    which    0.    L. 
Nelles,   Guelph,   replied. 

An  extra  toast  was  introduced  by  A.  T.  Chapman  who 
said  that  as  a  great  deal  of  the  work  of  helping  on  the 
convention  had  been  done  by  H.  Button,  of  Cassells  &)  Co., 

he  should  be  brought  out  into  the  limelight.  Mr.  But- 

ton's health  being  drunk,  the  latter  gracefully  and  humor- 
ously thanked  the  gathering  for  tfieir  appreciation. <8> 

SECOND  DAY'S  SESSION. 
A  short  meeting  of  the  Executive  Committee  was  held 

on  Tuesday  morning  at  9.15  and  the  general  conference  re- 
sumed its  deliberations  at  9.30.  Some  members  who  had 

not  been  present  the  previous  day  were  registered,  and 

then  took  place  short  general  talks  on  the  subjects  .left 

over  from  the  previous  afternoon  and  set  down  for  the 

convention.  There  were  no  papers,  but  the  following  open 

questions  were  touched  upon:  "Combating  Mail  Orders," 
"Office  Supply,"  "Public  Libraries,"  "Freight  (Question," 
"Drug  Store,'.'  and  "Standard  Prices  of  Wallpaper  Bor- 

ders." 

At  this  juncture  E.  M.  Trowern,  secretary  of  the  Retail 

Merchants'  Association,  was  introduced,  who  for  thirty 
minutes  spoke  on  the  history,  aims  and  objects  of  the 
R.M.A.  At  the  conclusion  of  his  address  a  discussion 
took  place  on  the  advisability  of  linking  up  with  the 
R.M.A.  It  was  thought  better,  however,  to  get  the  opi- 

nion of  the  trade  in  Ontario  on  this  point  before  taking 
action,  and  the  secretary  was  instructed  to  circularize  the 

members  to  this  effect.  A  motion  was  also  put  and  car- 
ried adjourning  the  convention  and  calling  a  special  meet- 

ing of  the  Association  for  7.30  o'clock,  Thursday  evening, 
November  21,  in  the  Prince  George  Hotel,  at  which  the 
question  of  amalgamating  with  the  R.M.A.  or  continuing 
as  an  independent  organization  will  be  decided  upon.  The 
election  of  officers  was  also  deferred  until  this  general 
meeting.  Before  separating  a  vote  of  thanks  was  passed 
to  the  publishers  for  the  entertainment  of  the  visiting 
booksellers  in  the  city. 

Tuesday  afternoon  was  left  free  for  the  visitors  to 
transact  their  private  business,  and  in  the  evening  the 
members  still  remaining  in  the  city  were  taken  to  the 

Royal  Alexandra  theatre  where  the  New  Theatre  Com- 

pany of  New  York  presented  Shakespeare's  "The  Merry 
Wives  of  Windsor,"  an  especially  attractive  menu  for  the 
visiting  booksellers. 

The  Toast  List 

THE  KING 

■'A   chip  off  the  old  block" 
OUR  GUESTS 

''They  are  friends  of  ours" 

THE  PRESS 

"Bid  me  discourse — I  will 

enchant  thine  ear" 
THE  TRADE 

"We're  proud  of  it" 

THE  TRAVELLERS 

"Good  fellows  all" 

OUR  ASSOCIATION 

'In  union  there  is  strength" 



Canada  to  Control  its   Own    Copyright  Law    by   New     Leglislation 
Hon  Sydney  Fisher,  Minister  of  Agriculture,  Proposes  Legislation  at  next  Dominion 

Giving  Canada  Right  to  Enforce  Copyright  Regulations— Draft  Measure  Based  on 
Buxton  Bill  -  Views  of  Publishing  Trade. 

At  the  coming  session  of  the  Dominion  Parliament, 
Hon.  Sydney  Fisher,  Minister  of  Agriculture,  proposes  to 
present  a  bill  which  will  give  Canada  control  over  its 
own  copyright  law.  The  introduction  of  this  measure  will 
follow  consideration  by  the  Imperial  Parliament  of  the 

Right  Hon.  Sidney  Buxton's  bill,  under  which  this  con- 
cession to  Canada  will  operate.  It  will,  if  adopted,  amend 

and  consolidate  the  law  relating  to  copyright,  and  will 

treat  the  question  from  an  imperial  as  well  as  an  inter- 
national and  Canadian  point  of  view. 

Mr.  Fisher  expects  his  bill  to  be  "a  complete  emanci- 
pation for  Canada,  whose  right  to  legislate  on  this  sub- 

ject has  hitherto  been  denied,  in  spite  of  our  strong  and 

vigorous  protests  ever  since  the  Mackenzie  act  was  disal- 
lowed in  Downing  Street." 

"It  is,"  he  stated  in  an  interview  on  the  occasion  of 
his  return  from  England,  "more  than  I  expected.  I  was 
surprised  at  the  completeness  of  what  I  got.  People  in 
England  were  at  (irst  a  little  startled  at  the  position  I 
took,  but  they  proved  to  be  amenable  to  reason.  The 
conference  that  was  held  this  summer  was  president  over 

by  Mr.  Buxton,  president  of  the  Board  of  Trade.  There 
were  present  representatives  of  the  Foreign,  Colonial  and 
other  offices.  Lord  Tennyson  represented  Australia,  Sir 

Richard  Solomon  South  Africa,  Sir  William  Hall-Jones 
New  Zealand,  and  Sir  Edward  Morris,  Newfoundland.  The 

Society  of  Authors  has  always  been  a  stumbling-block  I 
learned  that  it  is  now  defunct. 

British  Legislators  to  Remove  Disability. 

"The  British  Government  has  pledged  itself,  and  Brit- 
ish legislation  will  remove  from  us  the  disability  to  legis- 

late for  ourselves  on  foreign  copyright.  It  repeals  the  Inv 
perial  act  of  1842  and  adheres  to  the  Berlin  convention  of 
two  years  ago,  then  agreed  to  subject  to  the  ratification 
of  Parliament.  The  British  bill  will  adhere  to  that  con- 

vention with  a  proviso  that  Canada  and  each  part  of  the 

Empire  may  adhere  or  not  as  they  like.-  I  am  now  pre- 
paring a  bill  to  be  introduced  in  the  House  of  Commons 

this  forthcoming  session.  It  will  assume  full  control. 
That  is  a  thing  for  which  we  have  been  fighting  tor  many 
years,  particularly  the  last  twenty,  and  the  victory  is 

very  important.  I  will  propose  to  conform  our  new  copy- 
wright  law  as  much  as  possible  to  the  Berlin  convention. 
In  the  United  Kingdom  the  duration  of  copyright  is  life 
and  seven  years,  or  42  years,  whichever  is  the  longer. 
The  new  act  will  extend  this  period  to  life  and  fifty  years, 

It  is  likely  that  Canada  will  adopt  that." 

"This  legislation  will  dispense  with  giving  the  Can- 
adian cnarket  to  United  States  publishers  in  virtue  of  Brit- 

ish copyright.  Hereafter  such  copyright  will  not  run  in  Can- 
ada. Hitherto  it  has,  because  a  British  copyright  obtained 

by  a  United  States  author  or  under  which  United  States 
publishers  acquired  the  United  States  territory  was  also  in 
force  in  Canada  and  the  Canadian  field  went  with  it.  I 

regard  this  as  extremely  important.  The  Berlin  conven- 
tion does  away  with  formalities,  that  is  to  say,  what 

would  be  in  Canada  registration  and  printing  in  Canada. 
T  am  not  prepared  to  say  that  I  will  agree  with  that 

part  of  the  convention,  and  in  adhering  to  the  Berlin  con- 
vention I  would  do  so  in  a  modified  form.  Before  leaving 

for  England  Mr.  Morang  came  to  see  me,  and  although  I 

was  possessed  of  bis  views  I  obtained  them  afresh.    This 

Canadian  bill  will  also  be  of  an  Imperial  character ,  I 
think  we  ought  to  recognize  British  copyright  by  British 

authors,  and  as  the  British  Government  has  agreed  to  re- 
cognize Canadian  copyright  we  hope  to  get  absolute  reci- 
procity within  the  Empire.  The  British  author  would 

simply  be  required  to  register  here.  The  bill  now  being 

prepared  by  the  department  adopts  the  principle  of  inter- 
national copyright  as  far  as  it  applies  to  our  own  peo- 

ple " 

Bill    Expected   to    Arouse    Controversy. 

Mr.  Fisher  did  not  go  particularly  into  the  whole  ques- 
tion pending  the  presentation  of  this  bill  to  Parliament, 

nor  say  anything  as  to  copyright  in  music  and  pictures, 
but  the  bill  will  deal  with  those  from  the  point  of  view 
of  Canadian  interests.  The  Minister  of  Agriculture  added: 

"I  expect  that  the  bill  will  arouse  some  controversy,  but 
I  feel  sure'  that  when  it  is  understood  it  will  meet  with 

general  acceptance." 
In  view  of  this  coming  legislation  and  to  gauge  its  ef- 
fect upon  the  publishing  trade, (  Bookseller  and  Stationer 

gives  below  a  number  of  interviews  had  with  some  of  the 

leading  houses  in  Canada.  It  might  be  mentioned  inci- 
dentally that  when  the  British  Chambers  of  Commerce 

held  their  meeting  at  Montreal  in  1903,  a  motion  favoring 

legislation  similar  to  this  Fishevr  measure  met  with  ad- 
verse criticism  and  was  thrown  out  bodily,  while  a  year 

ago  when  the  British  Chambers  of  Commerce  met  at 
Sydney,  N.S.W.,  a  motion  along  exactly  similar  lines  was 
put  and  carried  unanimously.  This  shows  one  change  in 

sentiment  which  has  come  over  the  British  view-point 
within  the  past  few  years. 

A  Most  Notable  Announcement. 

W.  P.  Gundy,  general  manager  of  W.  J.  Gage  &  Co., 
Toronto,  who  had  been  active  years  ago  in  matters  of  a 
Canadian  copyright  law,  and  who  was  one  of  the  proposers 
of  the  resolution  submitted  to  the  Imperial  Chambers  of 

Commerce  in  Montreal  in  1903,  claiming'  for  Canada  the 
same  right  to  make  its  own  laws  on  the  subiect  of  copy- 

right as  on  other  suhiects  within  its  jurisdiction,  said  : — 
"This  statement  of  the  Hon.  Sydney  Fisher  is  surely  one 
of  the  most  notable  announcements  made  by  a  member  of 
the  Dominion  Government  in  recent  years,  and  seems  to 

be  quite  borne  out  by  clauses  25-6-7-8  of  Mr.  Buxton's 
Copyright  Bill. 

"The  change  in  public  and  official  opinion  in  England, 
which  has  led  to  the  framing  of  this  bill  may  fairly  in 

large  measure  be  attributed  to  the  long  continued  and  con- 
sistent advocacy  of  Canadian  right  to  legislate  in  this 

matter  by  the  Toronto  Board  of  Trade.  For  many  years, 
at  the  meetings  of  the  Imperial  Chambers  of  Commerce, 
this  matter  has  been  presented  by  resolution  with  varying 
success.  Last  year  these  efforts  culminated  at  a  meeting  of 
the  Chambers  of  Commerce  of  the  Empire  held  in  Sydney, 
N.S.W.,  where  W.  J.  Gage,  president  of  the  Toronto 
Board  of  Trade  proposed  and  S.  W.  Royce,  of  Manchester, 

seconded,  the  following  resolution,  which  was  carried  una- nimously : 

"  'RESOLVED  that  in  the  opinion  of  this  Congress, 

the  self-governing  colonies  of  the  empire  should  have  juris- 
diction to  legislate  on  the  subiect  of  copyright,  within 

their  respective  dominions,  to  the  same  extent  as  on  other' 
subjects  enumerated   in   section   91   of   the   British  North 
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America  Act.  That  a  copy  of  this  resolution  be  forward- 

ed to  the  Imperial  Authorities.' 
"How  far  the  leaven  had  worked  may  be  appreciated 

from  the  fact  that  this  resolution  found  a  seconder  in  a 
representative  from  Manchester  who  used  these  words  : 

"  'Now  the  Copyright  Act  does  not  prevent  anyone 
applying  for  copyright  in  the  various  countries,  but  what 
is  wanted  is  that  the  books  shall  be  printed  in  those  coun- 

tries where  the  copyright  exists,  and  not  that  they  shall 
be  printed  in  some  other  country,  so  that  the  country 

where  "the  copyright  exists  gets  no  benefit  from  the  pro- 
duction of  that  book.' 

"To-day  if  an  English  or  Canadian  author  or  publisher 
desires  to  secure  copyright  in  the  United  States,  the  book 
must  be  set  up  with  American  type  ;  printed  on  American 

paper  and  on  American  presses,  and  be  bound  in  the  Unit- 
ed States.  On  the  other  hand,  supposing  a  United  States 

author  or  publisher  wants  to  secure  copyright  protection 
throughout  the  British  Empire,  he  simply  sends  a  few 

copies  of  the  book,  printed  in  the  United  States,  to  Sta- 
tioners Hall,  London,  registers  it  there,  and  the  deed  is 

done.  He  secures  thus  copyright  protection  throughout 
the  Empire. 

No  Longer  to  Hew  Wood  and  Carry  Water. 

"Hitherto  Canada  has  been  unable  to  help  herself  in 
this  matter.  Her  paper,  printing,  and  binding  interests 
have  languished,  and  her  literature  has  been  produced  in 
other  countries.  The  Hon.  Sydney  Fisher  aonounced  that 
he  proposes  at  the  coming  session  of  parliament  to  bring 
down  a  new  copyright  bill.  Now  that  we  have  full  power 
to  frame  legislation  on  this  subject  for  ourselves,  it  is 
all-important  that  the  bill  should  be  prepared,  not  in  the 
interests  of  any  one  class,  but  in  the  interests  of  all. 
There  is  very  grave  danger  that  unless  steps  are  taken  at 
an  early  date  to  bring  to  the  attention  of  the  government 
the  varied  industries  affected  and  their  claims  for  recogni- 

tion, that  this  bill  may  be  framed  without  regard  to  the 
fact  that  Canada  is  in  a  position  now  to  publish  her  own 
books,  and  should  no  longer  be  engaged  in  hewing  wood 
and  drawing  water  for  other  countries 

"Authors,  publishers,  booksellers,  papermakers,  print- 
ers, binders,  and  the  reading  public  all  have  vital  inter- 
ests in  the  framing  of  the  new  copyright  bill.  The  au- 

thors and  the  publishers  are  quite  likely  to  make  their 
voices  heard  at  Ottawa  while  this  bill  is  being  drafted, 
but  what  of  the  printer,  binder  and  bookseller  ?  Unless 
their  views  are  made  known,  an  opportunity  for  securing 
1o  Canada  the  great  and  important  industry  of  printing 
and  publishing  her  own  books  may  be  lost,  and  may  never 
recur. 

"Honorable  Sydney  Fisher  is  to  be  congratulated  on 
having  secured  for  Canada  this  absolute  independence  in 
copyright  legislation.  It  is  due  to  him,  and  it  is  due  to 
the  many  interests  affected,  that  in  the  framing  of  the 
new  act  which  he  proposes  bringing  down  next  session, 

he  shall  be  clearly  informed  from  all  quarters  of  Canada's 
needs  in  this  matter,  so  that  the  legislation  may  not  be 
in  the  interest  of  one  class  only.  In  this  work  I  believe 

"Bookseller  and  Stationer"  could  do  an  important  work." 
Bill  Should  Cure  Evil  of  Long  Standing. 

Dr.  Wm.  Briggs,  of  the  Methodist  Book  and  Publishing 

House,  said  : — "It  is  impossible  to  criticize  any  proposed 
measure  without  seeing  it  and  I  understand  that  Mr. 

Fisher's  bill  is  not  ready  yet,  and  while  the  British  bill 
is  published,  I  have  had  no  opportunity  of  seeing  it.  Any 
measure,  however,  that  will  protect  the  Canadian  book 
trade  will  be  in  harmony  with  our  Canadian  policy  and 

will  cure  an  evil  of  long  standing.  At  present,  any  au- 
thor, British,  Canadian  or  American,  can  go  to  the  Unit- 

ed States  and  have  bis  book  printed  there  (as  he  must  to 

obtain  copyright  in  the  United  States)  and  by  sending  a 

few  copies  to  London  and  registering  in  Stationers'  Hall 
there,  he  can  cover  the  whole  English-speaking  world 
without  any  workman  save  those  of  the  United  States 
having  any  hand  in  the  making  of  the  book.  I  am  sure 
Mr.  Fisher  recognizes  this  injustice  and  that  any  measure 

that  he  has  in  mind  will  be  to  alleviate  it." 

Will  be  Reverse  of  Benefit. 

Geo.  J.  McLeod,  of  McLeod  &  Allen,  had  been  endeav- 
oring to  get  information  as  to  the  proposed  Canadian 

copyright  measure,  but  had  not"  succeeded  very  well.  He 
feared  that  the  measure  would  not  prove  a  benefit  to  the 
Canadian  author,  but  rather  the  reverse. 

"Early  in  1/910,"  said  Mr.  McLeod,  "a  bill  was  intro- 
duced in  the  British  Parliament  consolidating  the  law  re- 

lating to  copyright  in  dramatic,  musical  and  artistic 
works,  but  excluding  Canada  and  other  self-governing 
British  possessions  from  its  operation.  This  bill  was  or- 

dered, by  the  English  House  of  Commons,  to  be  printed 
on  July  25,  1910,  and  no  doubt  it  is  to  this  measure  the 
Hon    Sydney  Fisher  refers. 

"From  the  standpoint  of  the  Canadian  author  wc 
think  it  unfortunate  that  this  new  English  Act  does  not 

extend  to  Canada,  and  the  other  self-governing  British 
possessions,  as  it  considerably  improves  the  rights  of  au- 

thors ab'e  to  take  advantage  of  it.  As  the  law  now  stands 
regarding  literary  and  musical  copyright,  the  Canadian 
author,  by  first  publishing  his  work  in  Canada  or  other 

parts  of  the  Brit'sh  possessions,  is,  by  the  mere  fact  of 
such  first  publication,  iully  protected  throughout  the  Brit- 

ish Empire,  just  as  though  he  were  a  citizen  of  the  Unit- 
ed Kingdom. 

"If  the  Fnglish  Act  becomes  law  the  Canadian  author 
will  lose  his  present  protection  in  the  United  Kingdom, 
Australia,  New  Zealand,  South  Africa,  and  Newfoundland, 
and  other  British  possessions,  and  his  rights  in  these 
countries  will  depend  upon  independent  arrangements  with 
five  separate  leg'slative  iurisdict'ons.  In  fact  he  will  be 
in  the  same  position  as  the  foreigner  in  Great  Britain.  It 
is  hard  to  see  what  greater  copyright  protection  an  au- 

thor can  enjoy  than  under  the  contemplated  British  Act 
which  absolutely  protects,  for  the  life  of  the  author  and 
fifty  years  after  his  death,  all  his  original  works  first 
published  by  him  in  the  British  possessions  to  which  the 
Act  extends. 

Canadian  Authors'    Position  Not  Bettered. 

"Unless  the  Canadian  Government  intends  to  offer  a 
cash  bonus,  or  some  other  reward,  to  the  Canadian  au- 

thor, in  addition  to  copyright  protection,  we  do  not  see 

how  the  Canadian  author's  position  will  be  bettered  by 
having  copyright  legislation  enacted  at  Ottawa  instead  of 
at  Westminster.  But  we  do  see  that  the  Canadian  author 

will  lose  a  very  substantial  benefit  and  will  be  put  to 
very  considerable  trouble  in  protecting  his  rights  in  the 
British  possessions  outside  of  Canada. 

"We  believe  that  if  some  of  the  gentlemen  now  insist- 
ent on  independent  Canadian  legislation  were  asked  to  ex- 

plain the  present  copyright  law,  their  answers  would  re- 
veal an  entire  lack  of  knowledge  on  the  subject  and  we 

fear  that  they  are  being  used  by  interested  persons  (not 
authors),  anxious  to  make  printing  in  Canada  a  condition 
of  copyright.  The  fundamental  principle  of  copyright  law 

is  that  the  product  of  an  author's  brain  should  be  pro- 
tected against  unauthorized  use.  That  is  to  say  that  the 

perfect  copyright  law  is  the  one  which  guarantees  to  the 
author  that  his  works  shall  be  published  only  by  those  to 
whom  he  has  given  permission.  This  principle,  therefore, 

should  b©  behind  any  copyright  legislation.  If  the  new 
copyright  law  requires  the  printing  of  a  book  in  Canada 
before  protection  is  granted  we  must    conclude    that  the 
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subject  of  this  new  law  is  the  protection,  not  of  the  au- 
thor, but  of  the  manufacturer. 

"We  think  that  the  Hon.  Mr.  Fisher  would  be  doing 
more  for  Canadian  authors  and  the  reading  public  if  he 

arranged  that  Canada  should  be  included  in  the  field  of 
the  new  English  Act.  However,  we  are  awaiting  enlight- 

enment from  the  government  on  this  question,  and  we 
trust  that  there  will  not  be  any  hasty  or  inconsiderate 

legislation  in  the  matter." 
Henry  Button,  manager  at  Toronto  for  Cassell  & 

Co.,  said  :  "It  seems  to  me  that  essentially  Canadian 
publishers  and  British  publishers  with  branches  in  Can- 

ada deserve  more  protection  in  this  respect.  At  pre- 
■  sent  we  have  no  protection  against  the  importation  of 
United  States  editions  of  books  originally  published  in 
England.  If  the  Canadian  act  would  grant  Canadian 

and  British  publishers  a  copyright  by  registering  at  Ot- 
tawa, complete  copies  of  books  as  published  in  England 

or  other  colonies  and  publishing  simultaneously  with 

English  or  colonial  publication,  Canadian  and-  British 
publishers  would  gain  a  more  satisfactory  return  on  their 
investments.  It  is  possible  to  obtain  a  copyright  in 
England  by  pursuing  this  course,  but  so  far  as  I  can 
understand  the  Canadian  Act  is  framed  more  along  the 
lines  of  the  United  States  Act,  by  which  a  publisher  is 
required  to  set  up  and  print  in  the  United  States  and 

publish  simultaneously  with  foreign  publications." 
Prefer  to   Study  Measure  Before  Giving  Opinions. 

Other  publishers  interviewed  preferred  to  await  the  in- 
troduction of  the  measure  when  the  wording  of  the  Bill 

could  be  studied. 

W.  E.  Robertson,  managing  director  of  The  Westmin- 
ster Co.,  thought  it  impossible  to  express  an  opinion  un- 
less the  text  of  the  proposed  legislation  was  before  him 

"Personally,"  he  stated,  "I  am  in  favor  of  making  the 
regulations  as  strenuous  as  possible,  but  I  would  rather 

say  nothing  until  I  have  a  chance  to   read   the  act." 
A.  W.  Thomas,  secretary  of  The  Copp,  Clark  Co.,  did 

not  wish  to  hazard  an  opinion  until  the  measure  was  pub- 
lished, when  he  "would  be  glad  to  express  his  views." 

This  also  was  the  statement  of  Mr.  Wise,  of  the  Mac- 

millan  Co.,  of  Canada,  and  several  other  Toronto  pub- 
lishers. 

Geo.  N.  Morang,  who  met  with  an  accident  some  days 

ago,  is  still  confined  to  bed  and  under  the  doctor's  care 
and  so  could  not  be  seen. 

Copyright  Association  Show  Interest. 

An  informal  meeting  was  held  in  the  Methodist  Book 

Room,  Toronto,  on  October  24,  by  members  of  the  execu- 
tive committee  of  the  Copyright  Association.  President 

.John  Ross  Robertson  occupied  the  chair  and  others  pre- 
sent included  W.  J.  Gage,  A.  F.  Rutter,  W.  D.  Gundy, 

Jas.  Murray,  Dan.  A.  Rose  and  A.  W.  Briggs,  jr.  The 

meeting  was  called  to  discuss  Hon.  Sydney  Fisher's  copy- 
right bill  but  no  decided  action  was  taken  beyond  the  re- 
vival of  the  association.  Before  committing  themselves 

an  interview  will  be  had  with  Mr.  Fisher  at  Ottawa  be- 
fore the  introduction  of  the  measure  in  Parliament. 

The  basis  of  the  Canadian  copyright  legislation  is  be- 
lieved to  rest  on  the  following  extracts  from  the  Buxton 

Copyright  Bill. 

Extracts  from  the  Buxton   Copyright    Bill. 

25 — (1)  This  Act,  except  such  of  the  provisions  thereof  as  are  expressly 
restricted  to  the  United  Kingdom,  shall  extend  throughout  His  Ma- 

jesty's dominions  :  Provided  that  it  shall  not  extend  to  a  self-gov- 
erning Dominion  unless  declared  by  the  Legislature  of  that  Dominion, 

to  be  in  force  therein   either  without  any  modifications  or  additions. 

or  with  such  modifications  and  additions  relating  exclusively  to  pro- 
cedure and  remedies  or  necessary  to  adapt  this  Act  to  the  circum- 

stances  of   the   Dominion   as    may   be   enacted  by   such  Legislature. 

(2)  If  the  Secretary  of  State  certifies  by  notice  published  in  the 

London  Gazette  that  any  self-governing  Dominion  has  passed  legisla- 
tion substantially  identical  with  this  Act.  except  for  the  omission  of 

any  provisions  which  are  expressly  restricted  to  the  United  Kingdom, 
or  for  such  modifications  as  are  verbal  only,  or  are  necessary  to 

adapt  the  Act  to  the  circumstances  of  the  Dominion,  or  relate  ex- 
clusively to  procedure  or  remedies  or  to  works  first  published  within 

or  the  authors  whereof  are  residents  in  the  Dominion,  then,  whilst 

such  legislation  continues  in  force,  the  Dominion  shall  for  the  pur- 
poses of  the  rights  conferred  by  this  Act  be  treated  as  if  it  were  a 

Dominion  to   which  this   Act  extends. 

2C, — (1)  The  Legislature  of  any  self-governing  Dominion  may  at  any 
time  repeal  all  or  any  of  the  enactments  relating  to  copyright  passed 

by  Parliament  (including  this  Act)  so  far  as  they  are  operative  with- 
in that  Dominion  :  Provided  that  no  such  repeal  shall  prejudicially 

affect  any  legal   rights  existing  at  the  time  of  the  repeal. 

(2)  In  any  self-governing  Dominion  to  which  this  Act  do<:s  cot 
extend,  the  enactments  repealed  by  this  Act  shall,  so  far. as  they  are 
operative  in  that  Dominion,  continue  in  force  until  repealed  by  the 
Legislature   of  that   Dominion. 

(3)  Where  His  Majesty-in-Council  is  satisfied  that  the  law  of  a 

self-governing  Dominion  to  which  this  Act  does  not  extend,  and 
which  has  not  passed  legislation  substantially  identical  with  this 
Act,  provides  adequate  protection  within  the  Dominion  for  the  works 
of  authors  who  at  the  time  of  the  making  of  the  work  were.  British 
subjects  resident  elsewhere  than  in  that  Dominion,  or  who,  not  being 
British  subjects,  were  at  such  time  residents  within  the  parts  of  His 

Majesty's  dominions  to  which  this  Act  extends.  His  Majesty  may.  by 
Order  in  Council,  direct  that  this  Act,  except  such  parts  (if  any) 

thereof  as  may  be  specified  in  the  Order,  and  ;ubje-t  to  any  condi- 

tions contained  therein,  shall,  within  the  parts  of  His  Majesty's  do- 
minions to  which  this  Act  extends,  apply  to  works  the  authors  where- 

of were  at  the  time  of  the  making  of  the  work  residents  within 

the  first-mentioned  Dominion,  and  that  copyright  subsisting  by  virtue 
of  this  Act  in  any  work  shall  not  cease  by  reason  of  the  work  being 
first  published  in  that  Dominion  ;  but,  save  as  provided  by  such  an 
order,  works  the  authors  whereof  were  residents  in  a  Dominion  to 

which  this  Act  does  not  extend,  and  which  has  "lot  ;  assed  lfigis'uticn 
substantially  identical  with  this  Act,  shall  not,  whether  they  are 

British  subjects  or  not.   be  entitled  to  any  protection  under  this  Act  : 

Provided  that  no  such  Order  shall  confer  any  rights  within  a  self- 
governing  Dominion,  but  the  Governor  in  Council  of  i.ny  seif  govern- 

ing Dominion  to  which  this  Act  extends,  may  by  Order,  confer  within 

that  Dominion  the  like  rights  as  His  Majesty  in  Council  is  under  U>e 
foregoing  provisions  of  this  subsection  authorized  to  confer  witVri 

other   parts  of  His   Majesty's   dominions. 

27. — The  Legislature  of  any  British  •;  >ss3  ;sion  t  >  which  this  A:t 
extends  may  modify  or  add  to  any  of  the  p:o visions  of  this  Act  in 

its  application  to  the  possession,  but,  except  so  far  as  such  modifica- 

tions and  additions  relate  to  procedure  and  remedies,  1'ney  shall  fp- 
ply  only  to  works  the  authors  whereof  were  at  the  tivnc  of  ti>;  mak- 

ing of  the  work  residents  in  the  possession  ai'd  to  works  first  pub- 
lished in   the   possession. 

28. — His  Majesty  may  by  Order  in  Council  extend  this  Act  to  any 
territories  under  his  protection  and  to  Cyprus,  and  on  the  making 
of  any  such  Order  this  Act  shall  have  effect  as  if  the  territories  to 

which  it  applies  or  Cyprus  were  part  of  His  Majesty's  dominions  to which  this  Act  extends. 

The  Cambridge  University  Press  will  in  future  publish 
the  Encyclopaedia  Britannica,  having  purchased  the  rights 
from  The  Times  Newspaper  Company.  The  latest  edition 
of  the  Encyclopaedia  is  now  being  issued. 

Cassell  &  Co.  stale  they  are  this  year  importing  2,000 

more  volumes  of  "Chums"  annual  than  last  year  on 
account  of  the  fact  that  in  previous  years  they  were  not 
able  to  fill  the  demand.  They  are  also  issuing  to  the 

trade  supplies  of  al tractive  circulars  in  two-colors,  for free  distribution. 

The  Copp,  Clark  Co.,  Toronto,  expect  to  have  their 
new  32-page  annual  catalogue  ready  about  the  middle  of 

November.  An  attractive  cover  design  showing  a  girl's 
head  has  been  chosen,  special  inks  having  to  be  made  for 
the  coloring. 
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Montreal  Book  and  Stationery  Trade 
Large  Receipts  of  Vivid  Fall  Notepaper 

Lines  —  Fifty-cent  Book  Sales  Growing — 
Preparing  for  the  Christmas  Trade. 

Montreal,  Nov.  4. — What  is  particularly  noticeable  this 
month  is  the  influx  of  fall  lines  of  notepaper.  Some 

of  these  are  rather  vivid,  but  on  the  whole  are  artistic, 

and  are  taking  well.  Consumer  advertising  by  the  manu- 
facturers has  helped  to  a  large  degree. 

There  is  a  growing  sale  for  the  fifty-cent  cloth  books. 
Already  one  retailer  has  disposed  of  ,a  large  stock,  and  re- 

newed on  a  still  larger  scale.  Window  displays  are  being 

used  largely  in  this  connection. 

Book  trade  in  general  is  good,  and  now  that  the 

Christmas  goods  are  beginning  to  arrive,  stores  are  being 

cleaned  up  of  odds  and  ends  by  bargains.  Christmas  pre- 
parations are  in  full  swing  in  other  lines — pictures,  cards, 

and  gifts  of  various  kinds.  The  variety  this  year  is  al- 
most appalling.  Evidently  preparations  are  making  for  a 

large  trade. 

Among  Canadiana  are  several  comparatively  new  ar- 

rivals. "Picturesque  St.  Lawrence"— Clifton  Johnson,  is 

reported  as  being  a  good  seller.  "Riders  of  the  Plains"— 

Haydon,  and  the  "Canadian  Lake  Region" — Campbell,  are 
also  going  well. 

A  book  attracting  a  good  deal  of  attention  here  is 

"At  the  Sign  of  the  Beaver" — Baylis.  It  is  a  collection  of 
short  stories  and  poems  dealing  with  Montreal  and  the 

surrounding  country.  They  have  proved  popular  not  only 

because  of  this  fact,  but  on  account  of  the  mixed  pathos 
and  humor  of  the  tales.  The  author  is  a  resident  of 
Montreal. 

A  loose  leaf  system  for  tally  cards  is  the  latest  inno- 
vation of  a  Montreal  retailer.  It  is  the  simplest  and  yet 

most  compact  method  of  handling'  this  stock  that  the 
writer  has  seen.  Simply  a  large  loose-leaf  photo  album. 
in  the  front  is  pasted  an  empty  envelope  in  which  the 

salesman  places  a  memo  of  any  amount  of  any  line  sold. 
These  are  checked  up  weekly.  Facing  the  stock  samples, 
which  are  on  alternate  pages,  is  a  stock  sheet  on  which 
the  entries  can  be  made.  Thus  at  a  glance  the  amount  of 
any  one  line  in  stock  can  be  determined. 

Business  on  the  whole  is  fine,  in  fact  never  has  been 

so  good  at  this  time  of  year.  The  trade  looks  forward 
to  a  prosperous  Christmas. 

BEST  CANADIAN  SELLERS  OF  YEAR. 

E.  B.  Schell,  of  Alliston,  Ont.,  in  a  letter  to  the 

editor  of  Bookseller  and  Stationer,  brings  forward  the  fol- 

lowing timely  point  : — "I  beg  to  draw  your  attention  to 
a  long  felt  want  in  your  paper,  especially  among  the  sta- 

tionery men  in  small  towns.  The  majority  of  such  men 

sell  eighty  per  cent,  of  their  books  during  Xmas  season  and 

as  that  time  approaches  we  are  at  a  loss  to  know  just 
what  to  order  or  in  other  words  how  to  select  the  best 

books  published  for  that  year.  Permit  me  to  suggest  ihat 
for  the  months  of  November  and  December  you  publish  a 

yearly  summary,  under  best  sellers,  giving  the  points  for 
the  best  selling  books  during  that  year.  You  can  readily 

see  what  an  advantage  it  would  be  to  us." 

Beginning  with  January  last  correspondents  in  various 

sections  of  Ontario  give  the  following-  as  the  best  Can- 
adian selling  books  of  this  year  : 

First  quarter— "Foreigner,"  Ralph  Connor  ;  "Attic 

Guest,"  R.  E.  Knowles  ;  "Anne  of  Avonlea,"  L.  M.  Mont- 

gomery ;  "Ballads  of  a  Cheechako,"  R.  W.  Service  ; 
"Northern  Lights,"  Gilbert  Parker  ;  "Silver  Horde,"  Rex 
Beach  ;  "John  Marvel,"  T.  N.  Page  ;  "Kingdom  of  Slend- 

er Swords,"  H.  E.  Rives  ;  "Lord  Loveland  Discovers 
America,"  C.  N.  &  A.  M.  Williamson  ;  "Son  of  the  Im- 

mortals," Louis  Tracy;  "Anne  of  Green  Gables,"  L.  M. Montgomery. 

Second  quarter— "White  Magic,"' D.  G.  Phillips  ;  "Mo- 
dern Chronicle,"  Winston  Churchill  ;  "Lady  Merton,  Colo- 

nist," Mrs.  Humphry  Ward  ;  "Rosary,"  Florence  Barclay; 
"Kilmeny  of  the  Orchard,"  L.  M.  Montgomery  ;  "Wild Olive,"  Basil  King. 

Third  quarter— "Splendid  Hazard,"  Harold  McGrath  ; 
"Simon  the  Jester,"  W.  J.  Locke  ;  "Dop  Doctor,"  Ri- 

chard Dehan  ;  "Greatest  Wish  in  the  World,"  E.  T. 
Thurston;  "Ailsa  Page,"  R.  W.  Chambers;  "Rose  and 
the  Ring,"  G.  B.  McCutcheon  ;  "The  Frontiersman,"  H. 
A.   Cody. 

GOSSIP  OF  THE  TRADE. 

R.   J.  Street,  stationer,  Fort  William,  has  assigned. 
D.  R.  Wilson  has  sold  his  stationery  business  at  Wil- 

kie,  Sask.,  to  G.  B.  Warburton. 

The  R.  0.  Smith  Co.  have  bought  the  Rogers  Block  from 
Cavana  &  Watson.  This  is  one  of  the  best  business 

■blocks  in  Orillia,  and  is  exceptionally  well  built. 
H.  Bell  has  sold  out  his  interest  in  the  Consolidated 

Stationery  Co.,  Winnipeg,  and  business  will  be  conducted 
as  heretofore  under  the  management  of  the  late  treasurer, 
J.  H.  Woodhead. 

■G.  A.  Nixon,  who  up  to  a  few  months  ago  managed 
The  Edmonton  Book  and  Stationery  Co..  lias  gone  into 
the  bazaar  field  for  the  present  with  W.  H.  Reed, 
Edmonton.  He  hopes  to  get  into  the  book  line  again 
later  on. 

Percy  R.  VanaLstyne,  of  Haverhill,  Ont.,  has  taken 
over  the  management  of  the  Gazette  Bookstore  at 

Rainy  River.  He  is  placing  everything  on  sale  prepar- 
ating  to  closing  the.  business  out.  He  intends  going  into 
business   at  Fort  Frances. 

Publication  has  been  postponed  by  the  Copp,  Clark 

Co.,  until  the  spring  of  1911,  of  Cleveland  Moffet's  new 
novel,  the  scene  of  which  is  laid  in  New  York.  The  story 
deals  with  a  group  of  financiers  and  a  detective,  with  a 

vein  of  love  running  through  the  unfolding  of  the  plot. 

A  big  fire  at  Victoria  on  October  26  destroyed  a 

section  of  the  business  portion  of  that  city.  The  Vic- 

toria Book  and  Stationery  Co.  was  among  the  losers, 

their  Iqss  on  building  and  contents  being  placed  at  $100,- 
000.  The  company  have  opened  up  temporary  premises 

in  a  new  building  at  Broad  and  Johnson  streets,  that city. 

Most  Up-to-Date  Publication    on  the  Continent. 

G.  A.  Nixon,  Edmonton,  Alta.,  writes  : — 

"Enclosed  find  express  money  order  for  $1  for 

one  year's  subscription  to  Bookseller  and  Stationer. 
Having  lately  severed  my  connection  with  the 

stationery  business  after  serving  the  past  eleven 

years  with  it,  I  feel  I  must  keep  in  touch  with  it  in 

some  way  ;  and  we  all  know  that  The  Canadian 

Bookseller  and  Stationer  is  the  most  up-to-date 

publication  of  its  kind  on  the  continent  to-day,  so 
I  will  rely  on  this  to  keep  me  posted  until  I  get 

back  into  the  line  again." 



Stationery 

National    Stationers   Convention 

Successful  Gathering  at  Baltimore 

— Interesting  Reports  and  Addresses 
— Buffalo  Next  Year. 

The  sixth  annual  convention  of  the  National  Asso- 
ciation of  Stationers  and  Manufacturers  of  the  United 

States  was  held  at  Baltimore,  on  October  10-13.  The 
meetings  were  held  in  the  Hotel  Belvidere  and  the  open- 

ing- invocation  was  delivered  by  Cardinal  Gibbons. 
Governor  Crothera  extended  the  welcome,  in  the 

course  of  which  he  said  :  "I  know  how  important  you 
men  are,  and  I  know  the  important  place  in  the  indus- 

trial world  that  you  fill.  I  know  that  we  cannot  get 

along-  without  you.  Why,  I  understand  that  there  are 
1,000  different  kinds  of  blank  books  made  and  that  each 

one  has  a  different  use,  to  say  nothing-  of  the  thousands 
of  other  devices  that  you  have  given  us  to  make  office 

and  business  life  worth  living." 
Mayor  J.  Barry  Mahool  also  spoke. 

President  Frank  W.  Bailey  in  the  course  of  his  re- 
marks said  he  had  observed  that  there  was  abundant 

dissatisfaction  on  the  part  of  many  merchants  in  the 

association  over  the  question  of  the  trade  discount  al- 
lowed by  certain  manufacturers  who  have  established  a 

retail  trade  to  the  dealers  who  market  their  commodi- 
ties, and  he  suggested  that  the  convention  provide  for 

the  appointment  of  a  committee  to  investigate  the  mat- 
ter. 

Trade  Discount  Based  on  Quality. 

He  also  recommended  the  passage  of  a  resolution  or 
other  appropriate  action  by  the  manufacturers  of  the 
association  which  would  embody  an  expression  of  their 
intention  to  give  a  trade  discount  solely  upon  the  basis  of 
the  quality  of  goods  purchased.  The  president  found  that 
dealers  in  stationery  throughout  the  country,  were  guilty 
df  violating  the  terms  of  the  contract  of  purchase  which 

they  entered  into  with  the  manufacturer,  either  by  de- 
ducting the  cash  discount  therein  provided  when  the 

period  ha»  expired  within  which  the  same  is  allowed,  or 

by  disregarding-  the  terms  of  credit  upon  which  goods 
are  sold,  by  paying  long  after  the  due  date  of  their  bills. 

Other  matters  touched  on  were  the  abuses  that  exist 
in  some  lines  of  business  in  reference  to  the  improper 
return  of  goods  by  the  dealer  to  the  manufacturer. 

The  membership  of  the  association  had  increased  ma- 
terially since  last  convention  ;  at  that  time  392  members, 

including  local  associations,  were  enrolled,  while  now 
the  total  is  501.  in  spite  of  the  increase  of  individual 
dues  from  $5.00  to  $10.00. 

The  treasurer  stated  the  receipts  totalled  over  $8,- 
000,   with  disbursements  amounting  to   some   $6,000. 

A  great  many  papers  were  read.  Some  of  the  titles 

were  :      "Value   of   Local    Associations   to   the    National 

Association,"     "Systematic     Buying,"  "Hov      i;nn   the 
Manufacturer    and    Retailer    Co-operate  more    closely    for 

their  Mutual  Benefit,"   "Retail  Credits  and  C(  llc+ions," 
and  "Returned   Shipments." 

Special  committees  were  appointed  to  investigate 
various  matters  interesting  to  the  trade  and  all  of 

them  presented  reports.  Pens  and  pencils,  standardiza- 
tion, paper  and  envelopes,  hardware  and  glassware, 

rubber  stamps,  leather  goods  and  novelties  were  some 
of   the    subjects  discussed. 

The  following  officers  were  elected  :  President,  Chas. 

E.  Falconer,  The  Falconer  Co.,  Baltimore  :  First  Vice- 
President,  Henry  C.  Yeiser,  The  Globe-Wernicke  Co., 
Cincinnati  :  Second  Vice-President,  Geo.  M.  Courts, 
Clarke  &  Courts,  Galveston  ;  Third  Vice-President. 
Robt.  B.  Patterson,  Buxton  &  Skinner  Stationery  Co., 
St.  Ivouis  ;  Secretary,  Mortimer  W.  Byers,  New  York  ; 
Treasurer,  Chas.  A.  Lent,  Brown,  Lent  &  Pett,  New 
York  ;  Auditor.  John  B.  Lamond,  Samuel  Ward  Co.. 
Boston. 

Buffalo  was  chosen  for  the  next  place  of  meeting. 

® 

The  Lucky  Curve. 

The  "Lucky  Curve,"  which  has  ptM-haps  done  more 
toward  bringing  the  fountain  pen  into  general  use  than 

any  other  single  feature  in  its  construction,  is  used  ex- 
clusively in  the  Parker  Pen.  Unscrew  the  nozzle  of  this 

Parker  pen  and  the  feeder  will  be  found  extending  for  a 

short  distance  in  the  form  of  a  curve — hence  the  phrase 

"Lucky  Curve."  This  curved  end  is  made  so  that  when 
its  face  is  in  position,  it  will  just  touch  against  the  side 
of  the  barrel.     This  face   also   has   a  little   slit    or  mouth 

■S  7a;, YWlWMIM  fetiiim 

which  communicates  with  the  main  channel  of  the 
feeder.  Just  as  soon  as  the  fountain  is  inverted,  as  it 
is  when  carried  in  the  pocket,  the  ink  passes  down 
through  the  ink  channel,  which  is  a  capillary  channel, 
to  the  mouth  of  the  feeder,  where  it  is  in  turn  delivered 
to  the  side  of  the  barrel  and  by  it  carried  along  to  the 

reservoir,  and  the  feed  channel  is  quickly  emptied.  Con- 
sequently, when  the  cap  is  next  removed  from  the  Parker 

pen.  the  nozzle  is  found  as  dry  and  clean  as  when  the 
pen  was  first  put  in  the  pocket.  Buntin.  Gillies  &  Co., 
Hamilton  are  sole  Canadian  agents  for  the  Parker  Pen. 

® 

"Your  It"    Card   Game. 

The  latest  in  card  games  is  "Your  Tt."  an  interesting 
and  amusing  game  that  appeals  both  to  the  old  and 

young,  making  it  a  popular  game  for  the  home.  There 
are  sixty  cards  in  the  deck,  and  the  game  can  be  played 

by  three,  four,  five,  six  or  eight  players,  each  one  for 

himself,   or  as   partners.     The   object    of  the  game  is     to 
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take  the  "point"  cards  and  keep  them,  as  the  rules  of 
the  game  are  that  the  player  taking  the  last  trick 
forfeits  all  the  points  made  on  that  hand.  The  card 

marked  "Your  It,"  which  does  not  belong  to  any  sail, 
must  always  be  held  in  the  hand  until  the  last  card, 
thereby  keeping  the  interest  to  the  very  last,  no  matter 
what  hands  are  held.  Samples  may  he  had  from  Your 
It   Card    Co..    Hamilton. 

® 

Chantecler  Cards. 

W.  J.  Gage  &  Co.  are     selling-     (lie     latest  card  game 
•'Chantecler."     This  is  a  leading     card     game     for  this 

"Chantecler" 

season  and  is  made  to  retail  at  the  usual  price  of  such 
Lines.  This  game  is  being  extensively!  advertised  in  the 
leading  magazines,  and  should  have  a  big  sale. 

® 

New  Folding  Box. 

The  TuttJe  Press  Co.,  Appleton,  Wis.,  are  putting  on: 
for  the  Christmas  trade  an  entirely  new  folding  box. 
The  box  is  made  in  six  sizes,  in  two  different  designs  and 

is  printed  in  four  colors  on  fine  white-coated  board,  with 

the  inside  lined  in  white.  The  box  may  be  put  to  a  var- 
iety of  uses — for  handkerchiefs,  gloves,  ties,  suspenders, 

hose,  confectionery,  etc.  The  boxes  are  shipped  flat  and 
.can  be  folded  and  set  up  when  needed.  They  should 

prove  a  popular  line. 
® 

Holland  Linen  Black  Bordered  Papeteries. 

W.  J.  Gage  &  Co.  have  just  added  to  their  line  of 
Holland  linen  goods,  a  series  of  mourning  papeteries,  in 
narrow,  middle  and  broad  borders.  Each  box  contains  24 
sheets  of  royal  size  mourning  paper  and  24  envelopes  to 
match,  ribbon  tied. 

® 

New  Toronto  Stationery  Firm. 

The  Richmonde  Sales  Co.,  is  the  name  of  a  new  whole- 
sale importing  and  manufacturing  stationery  concern  which 

has  opened  warerooms  at  20  and  2S  Adelaide  Street  West, 
Toronto.  They  will  deal  in  general  stationery  lines  and 
school  supplies,  making  a  spe  uity  of  pictures,  post  cards, 

etc.  They  will  especially  push  the  art  postcards  of  M.  T. 
Sheahan,  Boston.  For  the  drug  trade  the  company  will 

handle  "Utor,"  a  cure-all  for  wounds  and  bruises.    C.  F. 

Nutty  is  manager  of  the  new  company  and    I     H.  Oldfield 
has  charge  of  the  sales  end. 

® 
New  Envelope  Manufacturing  Co. 

The  Waterloo  Envelope  Co.,  Waterloo,  Que.,  under 

the  management  of  M.  P.  Goddard,  have  started  busi- 
ness and  intend  to  pay  special  attention  to  the  Eastern 

Townships  trade.  Mr.  Goddard's  brother,  who  was  con- 
nected with  the  United  States  Envelope  Co.,  for  over 

ten  years,    has  charge  of   the  manufacturing-. 

TRADE  NOTES. 

The  Cranston  Novelty  Advertising  Co.,  Toronto,  have 

opened  a  western  branch  in  the  Builders'  Exchange 
building  at  Winnipeg,  where  they  intend  manufacturing- 
Mime  of  their  specialties. 

The  Chas.  H.  Elliott  Co.,  of  Philadelphia,  announce 
that  late  buyers  of  calendar  pads  can  find  a  complete 
assortment  with  their  representative,  Mr.  David  Forrest 
■dt  558  Bathurst  St.,  Toronto.  An  attractive  $2  box 
assortment  has  been  made  up  which  should  find  ready 

sale.  The  company's  representative  has  also  a  supply 
of  holly  cards  on  hand  which  can  be  delivered  quickly 
without  waiting  to  be  passed  through  the  customs. 

Sir  Thomas  Yezey  Strong,  who  was  elected  Lord 
Mayor  of  London,  on  September  29,  is  head  of  a  large 
paper  supply  firm  firm  and  is  a  prominent  member  of 
the  Company  of  Stationers.  He  has  served  the  city  of 
London  in  various  capacities,  and  was  Knighted  five 
years  ago  when  he  occupied  the  position  of  Senior 
Sheriff.  Sir  Thomas  will  have  an  important  part  to  play 
in  connection  with  the  coronation  of  King  George  next 
spring. 

AVOID  DEAD  STOCKS. 

There  are  many  things  in  the  trade  that  the  retailer 
should  avoid.  One  of  them  is  the  carrying  of  dead  stock 
and  particularly  when  the  bookseller  cannot  afford  it.  It 

always  represents  a  loss  because  there's  money  invested in  it. 

Many  dealers  when  offered  a  quantity  price  on  some 
goods,  snatch  at  it  and  tie  up  a  lot  of  money.  They 
never  stop  to  figure  out  the  interest  on  their  money  in- 

vested which  would  often  more  than  repay  them  if  they 
bought  as  necessity  demanded. 

There  is  still  another  way  to  look  at  the  question.  If 
a  small  dealer  ties  up  considerable  money  in  two  or  three 
lines  he  has  not  the  means  of  getting  a  good  assortment. 
Lack  of  assortment  is  often  the  cause  of  diverting  trade 
to  the  mail  order  houses  and  in  the  end  he  loses  more 
than  he  had  gained  by  getting  this  quantity  price. 

Dead  stocks  are  not  relished  by  any  merchant.  The 
sooner  he  turns  over  his  stock  the  better  he  likes  it. 
Therefore  it  ought  to  be  the  aim  of  every  bookseller  and 
stationer  to  see  that  all  goods  are  disposed  of  in  season. 

Avoid  as  much  as  possible  the  carrying  of  dead  stock. 
If  you  have  any  trouble  in  getting  enthusiastic  get 

out  and  rub  up  against  people  who  are  not  built  on  the 
cold  storage  plan  Enthusiasm  is  contagious  and  you 
might  catch  a  little  of  it. 

Ideas  are  what  count.  If  you  cannot  evolve  your  own, 
make  haste  to  adopt  some  good  ones  from  another  source 
Ideas  you  must  have. 

Don't  stop  with  just  being  honest  enough  to  refrain 
from  picking  a  man's  pocket.  Be  so  honest  that  you 
would  not  think  of  keeping  quiet  about  a  purse  you  found 
on  the  street. 

You  can't  get  along  with  people  unless  you  have  lact. 
You  can't  develop  your  business  far  unless  you  can  get 
along  with  people.    With  aU  your  getting,  get  tact. 



The  Art  of  Window  Dressing  From  a  Scientific  Point  of  View 
Yet  in  its  Infancy,  Window  Trimming  has  Possibilities  Before  it — Becoming 

More  Popular — The  Stepping  Stone  Between  Business  and  Art— Help- 
ful Notes  and  Suggestions  for  the  Window  Trimmer. 

The  competition  in  window  dressing-  which  Bookseller 
and  Stationer  is  conducting-  this  month  (and  which 
closes  on  November  30)  for  the  benefit  of  the  trade 
should  stimulate,  interest  in  this  vocation,  which,  while 

pleasing-  as  an  occupation,  is  also  greatly  helpful  in  a 
business  sense. 

On  another  pag-e  of  this  issue  are  published  the  terms 
and  conditions  of  this  contest  together  with  information 
which  should  aid  competitors  m  striving  for  a  prize. 
With  the  helpful  suggestions  given  from  time  to  time 
there  is  hardly  any  reason  why  every  bookseller  and 
stationer  in  the  Dominion  should  not  at  this  season  of 
the  year  have  profitable  windows.  The  intervening  time 

until  Christmas  and  the  New  Year  is  by  no  means  lack- 
ing- in  opportunities  for  advantageous  displays.  With  the 

social  season  in  full  swing  there  is  a  constant  demand 

for  papeteries,  playing  cards,  score  cards,  fancy  knick- 
knacks  for  prizes  and  games  of  all  kinds.  All  these 
should  make  capital  objects  for  window  displays.  It  can 
be  said  of  window  trimming  that  it  is  daily  becoming 
more  popular,  owing  to  the  pleasure  it  affords,  as  well 
as  its  usefulness  as  an  advertising  medium.  These  facts 
of  themselves  are  sufficient  incentives  to  make  the  win- 

dow displays  the  best  possible.  If  the  highest  ideals  of 
what  a  trim  should  be  cannot  be  attained  at  once,  the 

time  will  come  when  they  can  be  attained,  provided  the 

work  is  studied  in  all  its  details  from  a  scientific  stand- 
point. Some  may  say  that  to  attempt  to  trim  upon 

scientific  principles  would  surely  fail.  That  may  be  true, 
but  it  does  not  prove  that  science  will  have  no  place  in 
the  art  of  the  future. 

Possibilities    for    Window    Display. 

Though  the  art  of  window  trimming  is  yet  in  its  in- 
fancy, it  has  great  possibilities,  which  time,  training 

and  culture  will  unfold.  Because  the  art  has  not  yet 
been  reduced  to  scientific  formula,  there  is  no  reason  why 
it  should  not  have  its  science.  To  know  the  principles 
that  should  govern  in  making  up  a  good  window  trim  is 
to  know  its  science  ;  the  doing  the  thing  in  accordance 
with  these  principles  is  the  art  of  it. 

The  window  trim  may  be  likened  to  the  art  of  archi- 
tecture or  landscape  gardening,  in  which  the  realization 

of  beauty  is  subordinate  to  an  end  of  outward  utility. 
The  beautiful  in  a  window  trim  should  comprise  all 
that  excites  the  pleasurable  emotions  arising  from  the 
contemplation  of  the  beautiful  in  nature. 

The  pleasures  derived  from  a  fine  work  of  art  dis- 
played in  the  make-up  of  a  window  trim,  are  due  to  the 

activity  of  mind  excited  by  the  sense  of  seeing.  This 
fact  tends  to  show  how  closely  the  pleasures  derived 

from  certain  of  the  fine  arts  are  related  to  those  grow- 
ing out  of  a  perfect  window  trim.  The  trim  must  have 

symmetrical  form  ;  there  must  be  something  in  its  make- 
up  to   impart  harmony   to   decoration. 

•  There  Should  be  Artistic   Tastg. 

Without  taste  there  can  be  no  appreciation  for  the 
beautiful  in  any  of  its  aspects.  The  window  trimmer 
must  have  taste  ;  not  native  taste  only,  but  a  cultivated 
taste.  He  should  be  able  to  discriminate  betweem  what 
is  ugly  and  what  is  beautiful  ;  his  perception  should  be 
quick  to  respond  to  the  niceties  in  his  art  ;  his  sensibili- 

ties, fine  and  delicate,  to  appreciate  the  higher  forms    of 

the  beautiful.  He  can  never  hope  to  become  an  artist 
without  the  factors  and  qualities  necessary  to  the  mak- 

ing of  an  artist.  Thus  it  is  that  every  window  trim  re- 
flects the  kind  of  mind  behind  it.  The  higher  his  taste 

for  the  beautiful,  the  more  of  his  soul-spirit  will  shine 
through  his  art. 

Notes  for  the  Window  Dresser. 

Don't  fail  to  "hook  up"  your  window  displays  with 
your  advertising.     They  should  pull  together. 

Don't  spoil  your  window  display  by  hanging  up  show 
bills  or  other  advertising  not  concerned  with  your  busi- 

ness. The  prime  object  of  window  dressing  is  to  attract 
the  attention  of  the  passerby  ;  and  after  that  to  create 

buying   interest. 

Don't  think  the  more  money  you  spend  the  better 

your  displays  ;  'tis  often  the  case  a  simple,  cheap  win- 
dow properly  arranged  will  sell  more  goods  than  an  ela- 

borate, expensive  window.  Use  your  brain  and  not  any 
more  money  than  you  are  compelled  to  in  order  to 
carry  out  your  idea. 

The  smaller  the  town  the  more  frequently  window 
displays  should  be  changed.  In  a  small  town  the  crowd 
does  not  change  much.  The  same  people  pass  and  repass 
the  store  day  after  day.  If  a  window  display  is  left  rn 
too  long  it  will  cease  to  attract  their  attention.  Fre- 

quent changes  will  serve  to  attract  their  attention  every 

time  they  pass.  They  will  always  be  looking  for  some- 
thing new. 

You  don't  necessarily  have  to  be  a  genius  to  be  able 
to  dress  a  window  properly,  but  you  must  use  an  abun- 

dance of  common  sense  and  apply  all  the  knowledge  you 
possess  of  business,  art  and  human  nature.  Anyone  can 
chuck  something  into  the  window  and  let  it  go  at  that,  but 

that's  not  the  way  to  dress  a  window  so  the  returns 
can  be  counted  in  dollars  and  cents. 

Consider  what  you  have  to  sell  that  can  be  offered 
most  attractively  and  will  appeal  to  the  greatest  number 
of  people  who  pass  your  way.  The  chief  attractiveness 
of  the  article  may  lie  in  its  seasonableness,  in  the  ap- 

pearance or  in  the  price  you  make  for  it.  If  it  is  attrac- 
tive on  all  counts,  so  much  the  better,  then  put  this 

article  or  something  that  suggests  it  into  your  window 
with  a  card  bearing  a  line  of  comment  and  the  price. 

And  don't  forget  that  a  riot  of  color  and  intricacy  of 
arrangement  is  not  art.  Simplicity  is  the  keynote  of  art, 
of   commercial   art,    at   least. 

PERSONAL  PARAGRAPHS. 

Mr.  Gundy,  manager  of  the  Canadian  branch  of 
Henry  Frowde,  at  Toronto,  was  off  on  a  hunting  trip 
during  the  early  days  of  the  month. 

Wm.  Copp,  vice-president  of  The  Copp,  Clark  Co., 
publishers,  Toronto,  left  during-  the  closing  days  of 
October  for  the  Old  Country,  on  his  annual  buying  trip. 
He  will  return  before  Christmas. 

Gen.  N.  Morning,  of  Hie  Morang  Publishing  Co., 
Toronto,  fell  into  an  unguarded  manhole  while  trying  to 

catch  a  street  car  on  October  25,  and  sustained  a  frac- 
ture of  his  left  ankle  and  a  bruise  on  his  face. 



Essential   Features  of   Advertising  Considered  Fundamentally 
Better  to  Put  Bad  Advertising  in  a  Good  Medium  than  Good  Advertising  in  a  Bad 

Medium  -  Various  Mediums  Compared — Three  Principal  Fundamentals. 

Address  delivered  before  the  Canadian  Book,  Stationery  and  Publishing  Trades  Association  Convention 
by  W.  F.    Ralph. 

Upon  the  application  of  a  few  essential  factors  de- 
pends the  degree  of  success  that  can  attend  any  adver- 
tising'  effort. 

It  will  be  readily  admitted  that,  in  spite  of  some 
apparent  exceptions,  advertising  which  is  prepared  with 
a  full  knowledge  of  the  fundamentals  of  the  art,  is  pretty 
nearly  bound  to  produce  good  results.  Of  course,  the 
strongest  copy  ever  written  depends  for  success  upon 
people  seeing  it.  Good  advertising  in  a  bad  medium  can 
be  accounted  lost  money.  It  is  better  policy  to  put  bad 
advertising  in  a  good  medium  than  good  advertising  in  a 
bad  medium. 

But  good  advertising  in  a  good  medium  makes  an 

irresistable  combination  for  building  business.  Conse- 
quently the  first  problem  to  be  solved  by  the  merchant 

contemplating  an  advertising  campaign  is  the  selection 
of  the  right  medium.  Mistakes  made  at  this  point  are 

quite  often  responsible  for  those  anomalies  of  the  busi- 

ness world  who  have  "tried  advertising  and  found  that 
it  doesn't  pay." 

Several  mediums  are  at  the  command  of  the  adver- 
tiser ;  mediums  which  can  be  divided  easily  into  these 

two  classes  :  (1)  Those  delivered  direct  to  the  prospec- 
tive customer  by  the  advertiser,  such  as  circulars,  book- 
lets, letters,  postcards,  novelty  souvenirs,  blotters,  etc., 

and  (2)  Those  delivered  to  prospective  customers  by 

others,  such  as  newspapers,  magazines,  programmes,  bill- 
boards,  street  car  cards,   etc. 

Newspaper  Advertising  the  Choice  in  Towns. 

The  experience  of  most  retail  advertisers  who  have 

tested  the  various  mediums  seems  to  show  that  circu- 
lars, booklets  and  letters  are  most  to  be  preferred  in 

class  1.  In  class  2,  the  daily  and  weekly  newspaper  is 
universally  conceded  to  be  the  best  for  retail  merchants. 
If  only  one  medium  is  to  be  used,  the  newspaper  should 

be  the  merchant's  choice  in  any  town  or  city  short  of  a 
metropolis. 

In  large  cities,  newspaper  advertising  rates  are  fre- 
quently too  high  to  be  profitable  to  merchants  whose 

places  of  business  are  neither  large  nor  centrally  located 

and  the  advertising  problem  of  these  latter  is  one  re- 
quiring special  methods  for  its  solution.  Daily  and 

weekly  newspapers  published  in  the  smaller  cities  and 
towns  of  the  country  are  nearly  all  good  advertising 
mediums.  Just  how  good  they  are  must,  however,  be 
determined  by  each  man  who  contemplates  using  space 
in  them. 

Any  newspaper  has  this  advantage  over  any  circular 

matter — the  reader  pays  money  for  it  and  is  thus  more 
likely  to  read  it  thoroughly  than  he  would  a  circular 

thrown  carelessly  into  his  front  hall.  There  are  excep- 
tions of  course.  Some  circulars,  particularly  those 

sent  through  the  mail,  have  been  known  to  produce  sur- 
prisingly good  results.  In  nearly  all  such  cases,  how- 

ever, it  will  be  found  that  price  reduction  is  the  key- 
note of  the  advertising,  and  booksellers  cannot  always 

be  selling  at  reduced  prices. 

There  is  this  much  to  be  said  against  even  the  best 

of  circulars — they  are  free.  Consequently  you  cannot  be 
certain  that  people  wTill  read  them.  But  if  any  one 
thing  is  more  certain  than  another,  it  is  that  the  great 

majority  of  people  who  buy  new'spaper  do  read  them. 
In  the  case  of  families  the  home  newspaper  is  read  by 
every  one  in  the  house  who  is  able  to  read. 

No  merchant  who  is  on  the  verge  of  an  advertising 
campaign  need  hesitate  to  use  his  best  local  newspaper — 
or  both  his  local  newspapers  if  there  are  two  of  them — 
always  provided  such  newspapers  are  decently  editied  and 

have  an  adequate  circulation  among  the  advertisers'  pos- sible customers. 

Use  Interesting  Matter  in  Advertising  Space. 

Use  circulars  too,  if  your  advertising  appropriation 
is  sufficiently  large  ;  but  if  there  is  a  good  newspaper 
available  us©  that  anyway. 

Use  it  ! 

Buying  space  is  not  sufficient.  Fill  the  space  you 
have  contracted  for  with  live,  interesting  matter.  And 
here  is  where  a  knowledge  of  the  fundamentals  of  adver- 

tising   becomes   necessary. 

Briefly  stated  there  are  these  three  fundamentals  : 

(1)  Attracting  attention  ;  (2)  Arousing  and  holding  in- 
terest ;   (3)  Persuasion. 

It  is  easy  enough  to'  state  these  fundamentals  ;  to 
put  them  successfully  into  practice  is  another  thing.  It 
is  considerably  easier  for  this  writer  to  make  up  a 
strong  advertisement  than  it  is  for  him  to  tell  some  one 

else  how  to  do  it.  I  have  heard  it  said  by  many  adver- 
tising men  of  long  experience  that  no  man  could  put 

successfully  into  practice  the  fundamentals  of  advertis- 
ing unless  he  possessed  a  more  or  less  profound  know- 

lodge  of  human  nature. 

Probably  these  advertising  men  are  right— although 
the  youthf ulness  of  many  successful  advertising  men 
would  seem  to  indicate  that  a  knowledge  of  human  na- 

ture may  be  instinctive,  or  that  it  may  be  acquired  by 
other  means  than  long  years  of  observation  and  study 
of  human  beings. 

Be  that  as  it  may,  it  is  patent  that  if  any  man  is 
in  a  good  position  to  acquire  a  profound  knowledge  of 
real  human  nature  that  man  is  the  retail  merchant.  The 

merchant,  of  all  people,  should  know  what  arguments 
appeal  strongest  to  the  buyers  of  his  merchandise.  And 
the  art  of  attracting  attention  to  an  advertisement 
largely  consists  of  the  ability  to  state  selling  arguments 
strongly  and  attractively. 

Pictures  Attract  Attention. 

There  are  as  many  ways  of  attracting  attention  as 

there  are  hairs  on  a  dog's  tail.  Pictures  will  do  it 
nearly  always.  A  strong  border  design  is  effective,  par- 

ticularly so  if  it  is  accompanied  by  a  strong  headline. 
In  some  cases,  as,  for  instance,  on  a  page  consisting 

almost  wholly  of  display  advertisings — an  ad.  set  in  a 
lightfaced  type,  surrounded  on  all  sides  by  two  inches  of 
white  space,  will  stick  out  stronger  by  a  long  way  than 
any   other   ad.    on   the  page. 

A  perusal  of  any  good  metropolitan  daily  is  one's 
best  guide  as  to  what  sort  of  ads.  attract  the  attention. 
Go  through  the  paper  casually,  and  you  will  notice  that 
some  of  the  ads.  seem  to  jump  right  at  your  eye.  You 
cannot  pass  by  them.  These  ads.  are  successful  in  the 
first  fundamental— they  attract   instant  attention. 
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Some  of  these  ads.  that  jump  at  your  eye  stop  right 

there— there's  nothing'  to  hold  your  interest.  These  ads. 
are  lacking  in  fundamental  No.    2. 

Some  of  these  ads.  attract  your  attention,  hold  your 
interest  right  through  to  the  bottom  line  and  then  leave 
within  you  a  distinct  impression  that  you  would  like  to 
own  the,  article  that  has  been  advertised.  Ads.  like  this 

are  written — whether  instinctively  or  by  design — with  the 
fundamentals  all  in  sight.  Such  ads.  cannot  help  selling 

goods. 
Where  the  impression  left  on  you  may  have  been  only 

a  lukewarm  desire  to  own,  in  other  cases  it  produces  a 
similar  impression  so  strongly  that  the  reader  goes  and 
buys  forthwith. 

It  would,  indeed,  be  a  wonderful  thing,  if  such  an 

ad.  as  we  are  now  considering,  being  read  by  some  hun- 
dreds or  thousands  of  people,  failed  to  sell  goods.  If  a 

merchant  will  keep  the  fundamentals  always  in  sight, 
and  write  every  advertisement  with  an  imaginary  buyer 
in  front  of  him,  he  will,  provided  he  can  write  readable 
English  produce  advertising  that  will  not  only  produce 

quick  and  tangible  results,  but  also  a  series  of  cumula- 
tive impressions  that  go  a  long  way  towards  the  making 

of  permanent  good  will. 

NOTES  ABOUT  RECENT   BRITISH  PUBLICATIONS. 

The  Religious  Tract  Society  during  October  brought 
out  an  entirely  new  two  shilling  series  of  select  fiction 

by  popular  authors.  Among  the  titles  are  :  "The  Men  of 
the  Mountain,"  by  S.  R.  Crockett  ;  "The  Fighting 
Line,"  by  David  Lyall  ;  "Love,  the  Intruder,"  by  Helen 
H.  Watson;  and  "The  Lost  Clue,"  by  Mrs.  0.  F.  Wal- 

ton. The  same  concern  also  published  recently  a  new 

story  by  Amy  Le  Feuvre,  author  of  "Probable  Sons," 
"Teddy's  Button,"  etc.  It  is  entitled  "A  Little 
Listener." 

In  his  final  volume,  completing  his  trilogy  of  rom- 

ances on  the  mediaeval  history  of  Italy,  entitled  "The 
Court  of  Lucifer,"  which  L.  C.  Page  &  Co.,  Boston, 
have  just  published  Nathan  Gallizier  has  again  chosen  a 
large  canvas  for  the  moving  pageant  of  his  story,  which 
opens  with  the  great  jubilee  of  the  year  1,500.  The 
scene  is  laid  in  Rome  at  the  Pontifical  Court  of  Rodrigo 
Borgia,  Pope  Alexander  VI.  The  plot  centres  around 
the  wooing  by  Alfonso  of  Ferrara  of  Lucrezia  Borgia. 

Mrs.  Elinor  Glyn  went  to  Eastern  Europe  for  the 

seenes  of  her  new  novel  "His  Hour,"  which  was  pub- 
lished early  in  October  by  Duckworth  &  Co.,  London, 

Eng.  In  her  previous  books  she  has  given  pictures  of 
English,  French,  and  American  society,  and  to  these  she 

now  adds  that  of  Russian.  The  book  is,  however,  some- 
thing more  than  a  comedy  of  manners,  and  strikes  a 

much  deeper  note  than  the  Elizabeth  books.  Mrs.  Glyn's 
visits  to  St.  Peterburg  have  extended  over  many  months. 

Her  book  is  dedicated  "with  grateful  regard  to  H.S.H. 
The  Princess  Vladimir  of  Russia." 

In  Cassell's  New  Juveniles  the  list  is  an  extensive  one. 
They  are  arranged  to  sell  from  15  cents  up. 

W.  &  A.  K.  Johnston,  Edinuurgh  and  London,  have 

just  issued  a  limited  edition  of  Frank  Adam's  "Leaves 
from  the  Scrap  Book  of  a  Scottish  Exile."  They  also 
recently  published  "The  Tartans  of  the  Clans  and  Septs 
of  Scotland,"  with  the  arms  of  the  chiefs,  in  two  vol- 

umes containing  over  200  plates. 

A  Record  of  Recent  Copyrights 
Books  Registered  at  Ottawa  During  the 

Early  Part  of  October. 

23018.  "Spalding's  Official  Canadian  Foot  Ball  Guide, 
Volume  I.  Number  5,  September,  1910."  Canadian  Sports 
Publishing  Company,  Montreal,  29th  September. 

23021.  "The  Marriage  of  Music."  By  Annie  C.  Dal- 
ton.     Willie  Dalton,  Vancouver,  30th  September. 

23028.  "The  Law  of  Life,  Accident  &  Guarantee 
Insurance  in  Canada."  By  Edward  Robert  Cameron, 
K.C.     Wilson  &  Lafleur,  Montreal,  1st  October. 

23029.  "The  Civil  Code  of  Lower  Canada  and  the 

Bills  of  Exchange  Act,  1906."  With  all  Statutory  Amend- 
ments verified,  collated  and  indexed.  By  Wm.  H.  Butler, 

LL.M.     Wilson  &  Lafleur,  Montreal,  1st  October. 

23060.  "L'Algonquine. "  Roman  des  Jours  Heroi- 
ques  du  Canada  sous  la  Domination  Francaise.  Par 
Rodolphe  Girard.    Rodolphe  Girard,  Ottawa,  4th  October. 

23101.  "The  Canadian  Log  Scale  Book."  The  Mus- 
son  Book,  Toronto,  17th  October. 

23102.  ,"The  Second  Chance."  By  Nellie  L.  Mc- 
Clung.     William  Briggs,  Toronto,  17th  October,  1910. 

23103.  "The  Trail  of  '98."  By  Robert  W.  Service. 
(Temporary  Copyright.)  Robert  W.  Service,  Dawson, 
17th  October. 

23104.  "Letters  and  Comments  on  Town  Topics  and 
other  Things."  By  Dennis  O'Liargherty  of  Little  Shan- 

non. (Temporary  Copyright.)  Maud  Mothersill,  Tp. 

East  Whitby,  Ont.,  17th  October. v 
23112.  "The  Ontario  Law  Reports."  1910.  Volume 

XXI.  Editor:  Edward  B.  Brown,  K.C.  Law  Society  of 

Upper  Canada,  Toronto,  18th  October. 
Interim  Copyrights. 

1254.  "Chronicles  of  Canada."  By  Various  Authors. 
Morang  Educational  Company,  Toronto,  30th  September. 

1255.  "Red  Eve."  By  H.  Rider  Haggard.  The 
Standard  Photo  Engraving  Co.,  Montreal,  3rd  October. 

12.36.  "Greater  Toronto  and  the  Men  Who  Made  It." 
Illustrated.  William  John  Hevey,  John  Henry  Kennedy 
and  Robert  James  Stevenson,  Toronto,  3rd  October. 

1261.  "Study  at  Home  Farm  Bookkeeping."  By 
F.  E.  Werry.     F.  E.  Werry.  Brandon,  17th  October. 

1262.  "Life  of  Father  Lacombe."  By  Katherine 
Hughes.    Katherine  Hughes,  Edmonton,    17th  October. 

••The  People's  Library"  sales,  say  Cassell  &  Co..  con- 
tinue to  sell  in  large  quantities.  From  the  leather  edition 

the  publishers  expect  heavy  demands  upon  them  again  this 

year. 
The  "Boy  Scout"  movement  has  grown  quickly  in 

Canada,  especially  since  the  visit  of  "Scout  Master" 
Baden-Powell.  William  Briggs,  who  handles  "Scout" 
literature,  reports  an  enormous  sale  for  all  kinds  of  liter- 

ature relating  to  the  movement,  and  say  they  find  it 
difficult  to  keep  up  with  the  demand,  especially  in 
Western  Canada,  where  natural  conditions  are  such  that 
the  movement  has  virgin  ground  to  work  upon. 

In  "Little  Books  About  Great  Writers"  series,  pub- 
lished by  Cassell  &  Co.,  "Charles  Dickens"  is  No.  1.  The 

publishers  anticipate  a  heavy  demand  for  this  work.  The 

list  contains  six  specially)  chosen  specimens  of  Barnard's 
illustrations.  This  is  the  first  time  these  have  been  pre- 

sented in  color. 
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Late   Fall  and  Christmas  Books 

Interesting  Items  About  Recent  and  Forth- 
coming Works — End  of  the  Year  Sellers 

— Fiction  and  Illustrated  Books  to  the  Fore. 

During  the  month  since  last  issue  quite  a  number  of 
the  works  promised  early  in  the  fall  for  publication  before 
the  end  of  the  year  have  come  forward,  and  there  now 
remain  few  to  be  brought  out.  As  is  to  be  anticipated 
most  of  these  books  are  works  of  fiction  and  illustrated 

editions  of  standard  and  popular  writers  in  attractive 
bindings  suitable  for  Christmas  and  holiday  buying. 

Henry  Frowde. 

During  the  past  several  weeks  Henry  Frowde  have 

added  to  their  list  of  fall  books  the  following  :  "The 
Handicap,"  by  Robert  E.  Knowles,  a  story  of  a  life, 
noble  in  spite  of  environment  and  heredity,  and  a  strug- 

gle against  odds  which  should  appeal  to  all  who  love  the 
elements  of  strength  in  life.  The  handicap  is  the  weight 
which  both  the  appealing  heroine  and  hero  of  this  story 

bear  up  under,  and,  carrying  which,  they  win  ;  "An  0  Id- 
Fashioned  Christmas  Eve,"  by  Washington  Irving,  illus- 

trated by  Cecil  Aldin  ;  "An  Old-Fashioned  Christmas 
Day,"  by  the  same  author,  and  also  pictured  by  Mr. 
Aldin  ;  "Round  the  World  in  Seven  Days,"  by  Herbert 
Strang,  and  "The  Oxford  Book  of  Italian  Verse" — XIII- 
XIX  centuries — chosen  by  St.  John  Lucas.  This  latter 
work  is  bound  in  cloth  and  lambskin  and  is  also  printed 
on  India  paper. 

The  Musson  Book  Co. 

This  company  have  published  the  following  books 

during  the  past  several  weeks  :  "Learning  to  Love,"  by 
J.  R.  Miller,  D.D.,  with  colored  illustrations,  this  is  a 

paper-covered  brochure;  "The  Broken  Sword,"  by  Morice 
Gerard  ;  "Ashton-Kirk,  Investigator,"  by  John  T.  Mc- 
Intyre  ;  "The  Rules  of  the  Game,"  by  Stewart  Edward 
White  ;  "The  Unforeseen,"  by  Mary  Stewart  Cutting  ; 
"Lays  of  the  True  North,  and  Other  Canadian  Poems," 
by  Agnes  Maule  Machar  ;  "The  Devil's  Motor,"  a 
phantasy,  by  Marie  Corelli,  illustrated  by  Arthur 

Severn  ;  '"Fair  Ines,"  by  Ethel  Turner  ;  "Wisdom  of 
Folly,"  by  E.  Thornycroft  Fowler  ;  "By  Order  of  the 
General,"  by  Sydney  Watson  ;  '"Freebooters  of  the  Wild- 

erness," by  Agnes  Laut  ;  "The  City  of  Beautiful  Non- 
sense," and  "The  Greatest  Wish  in  the  World,"  by  E. 

Temple  Thurston  ;  "Adventures  in  Friendship,"  by 
David  Grayson,  and  "The  Healthful  Art  of  Dancing,"  by 
Luther  H.   Gulick. 

The  same  company  will  bring  out  this  month  a 

special  holiday  edition  of  "The  Rosary,"  Florence  Bar- 
clay ;  a  popular  edition  of  Sir  Ernest  Shackelton's  "The 

Heart  of  the  Antarctic  ;"  and  "Uncle  Walt" — Walt 
Mason's   book. 

For  December  sale  Musson's  announce  some  gift 
books.    Among  them   "The   Sleeping  Beauty,"    and  other 

fairy  tales,  from  the  French,  retold  by  Sir  Arthur 

Quiller  Couch  and  illustrated  by  Edmund  Dulao  ;  Long- 
fellow's "Golden  Legend,"  illustrated  by  Sidney  H. 

Metezard  ;  "Mr.  Pickwick,"  illustrated  in  color  by  Frank 

Reynolds,  and  "Mr.  Jorrocks'  Sporting  Lectors,"  color- 
ed  illustrations  by   Denholm  Armour. 
The  following  Harper  books  are  being  brought  out  by 

The  Musson  Book  Co.  :  "Other  Main  Travelled  Roads," 
Hamlin  Garland  ;  "Paris  Mountain,"  Amelia  Rives,  and 
"Dixie  Hart,"  Will  N.  Harbin. 

The  Copp  Clark  Co. 
The  November  announcement  of  this  company  shows 

that  some  eight  new  books  have  been  added  to  their 

already  long  list  of  works  for  this  fall  and  Christ  ma,.-, 

seasons'  trade.  Those  which  have  been  published  during 
October  and  since  last  issue  are  "Lying  Lips,"  by  Wil- 

liam Le  Queux.  This  is  the  life  story  of  Jim  Almond,  an 

easy-going,  good-hearted  Englishman,  but  head  of  a  gang 
of  inteirnational  thieves,  and  the  romance  of  his  pretty 

daughter  Iris;  "Mr.  Ingleside."  by  E.  V.  Lucas.  Mr. 
Lucas  in  this  book  follows  up  "Over  Bemertons"  with 
another  leisurely  novel  of  London  life.  It  pictures  a 
London  home,  off  the  Strand,  within  sight  of  the  River; 

' '  The  Trail  of  the  Axe, ' '  by  Ridgwell  Cullum.  The  author 
of  "Night  Riders"  and  "Watchers  of  the  Plains,"  this 
time  gives  another  rollicking  tale  of  Western  Canada; 

"The  House  of  the  Secret,"  by  Katharine  Tynan;  "The 
Old  Flute  Player,"  by  Chas.  T.  Dazey;  "The  Great 
Aeroplane."  by  Captain  Brereton.  This  is  a  tale  of 
adventure  in  mid-air;  "Indian  and  Scout,"  by  the  same 
author,  a  tale  of  the  gold  rush  to  California;  "Folk  Tales 
from  Manv  Lands,"  a  number  of  fairy  stories,  retold  bv 

Lilian  Gask,  with  coloz-ed  illustrations  by  Willy  Pogany; 
and  "Cupid's  Cyclopedia."  compiled  by  J.  C.  Clay  and 
Oliver  Herford.     This  latter  is  a  book  of  witticisms. 

For  November  publication  the  following  are  set  down  : 

"Let  the  Roof  fall  In,"  by  Frank  Danby,  author  of 
"The  Heart  of  the  Child;"  "Ways  and  Days  out  of  Lon- 

don," by  Aida  R.  De  Milt,  descriptive  of  places  of  inter- 
est and  charm  within  easy  reach  of  London.  There  are 

64  full-page  illustrations  in  the  work;  "The  ABC  about 
Collecting,"  by  J.  H.  Yoxall.  being  a  helpful  work  for 
amateurs  and  dealers  interested  in  old  paintings,  old 
books  and  old  curios  generally;  and  an  illustrated  and 

decorated  edition  of  Rudyard  Kipling's  "Collected 
Verse,"  the  artist  being  W.  Heath  Robinson. 
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Since  last  issue  the  company  have  arranged  for  the 

publication  of  "Elwell  on  Auction  Bridge;"  as  its  name 
implies  a  guide  for  bridge  players;  and  new  editions  with 

colored  illustrations  of  "Water  Babies"  and  "Robinson 

Crusoe." William  Briggs. 

The  October  books  published  by  William  Briggs  in- 

clude :  "Shakespeare  :  An  Inquiry,"  by  Samuel  M.  Bay- 
lis  ;  "Canadian  Dairying,  3rd  edition  Revised  and  Cor- 

rected," by  H.  H.  Dean,  B.S.A.;  "A  Wreath  of  Cana- 

dian Song,"  by  Mrs.  C.  M.  Whyte  Edgar  ;  "Irish  Ned, 

the  Winnipeg  Newsy,"  by  Samuel  Fea,  M.A.,  Ph.D.; 
"Your  Mother's  Apron  Strings  and  Other  Talks  to 

Young  Men,"  by  Byron  H.  Stauffer  ;  "Forest,  Lake  and 

Prairie,"  new  edition  by  John  McDougall  ;  "Saddle  Sled 

and  Snowshoe,"  by  John  McDougall  ;  "Heart  Forget- 

me-nots,"  by  Amy  M.  Campbell,  and  "'Empire  Builders." 
third  edition,  by  R.  J.  C.  Stead.  The  same  company 

have  in  press  for  November  publication,  "On  Western 
frails  in  the  Seventies,"  a  description  of  frontier 

pioneer  life  in  the  Canadian  North-west,  by  John  Mc- 

Dougall, and  "The  Trail  of  '98,"  the  first  novel  by 
Robert  W.  Service,  the  poet  of  the  Yukon,  author  of 

"Songs  of  a  Sourdough"  and  "Ballads  of  a  Cheechako." 
Publication  is  announced  for  the  middle  of  November. 

Already  the  publishers  announce  a  large  number  of  ad- 
vance orders,  and  this  book  will,  no  doubt,  prove  a 

popular  seller  in  Canada. 

McLeod  &  Allen. 

Six  of  the  earlier  novels  of  Arnold  Bennett,  author  of 

"The  Old  Wives'  Tales,"  which  story  was  brought  out 

by  McLeod  &  Allen  some  time  ago,  were  added  to  that 

firm's  list  of  publications  in  October.  The  titles  of  the 

stories  are:  "Helen  with  the  High  Hand,"  "Whom  God 

Hath  Joined,"  "Sacred  and  Profane  Love,"  "A  Great 

Man,"  "Lenora,"  and  "Anna  of  the  Five  Towns."  All 
of  these  books  are  put  out  in  uniform  cloth  bindings  with 

"The  Old  Wives'  Tales." 

~~For  November,  'McLeod  &  Allen  are  adding  the  follow- 

ing tales,  all  cloth  bound  books:  "The  Purchase  Price," 
by  Emerson  Hough.  This  is  a  story  of  love  and  war  by 

the  author  of  "The  Mississippi  Bubble,"  etc.  There  are 
more  than  fifty  illustrations  by  Edmund  Frederick  and 

M.  Leone  Bracker;  "Son  of  the  Wind,"  by.  Lucia  Cham- 

berlain, a  romance  by  the  author  ctf  "The  Coast  of 

Chance,"  etc.  Illustrated  by  Herman  Pfeifer;  "The 
Flying  Mercury,"  by  Eleanor  M.  Ingram,  a  story  of  love 
and  motor  racing  by  the  author  of  "The  Game  and  the 
Candle."  The  illustrations  in  color  by  Edmund  Frederick 
and  the  decorative  jacket  should  make  this  a  nice  gift 

book;  "The  Annals  of  Ann,"  by  Kate  Trimble  Sharber, 
a  book  full  of  humor,  sentiment  and  originality.  Illus- 

trated by  Paul  Meylan;  "The  Road  to  Providence."  by 
Maria  Thompson  Daviess,  the  creator  of  "Selina  Lue." 
has  in  this  story  fashioned  another  delightful  'character. 
Mother  Mayberry  is  guide,  philosopher  and  friend  to  a 
whole  village  full  of  quaint,  true-hearted  men  and  women 
and  comical  children.     Illustrated  by  W.  B.  King. 

EeSHSH  McClelland  &  Goodchild. 

McClelland  &  Goodchild  are  publishing  just  now  a  se- 

cond edition  of  "Red  Pepper  Burns,"  by  Grace  S.  Rich- 
mond and  also  a  new  edition  of  J.  M.  Barrie's  "Peter 

Pan,"  with  16  illustrations  in  color  by  Arthur  Rackham. 
Another  second  edition  is  that  of  "The  Livery  of  Heaven," 
by  R.  H.  Sawyer.  Their  new  books  since  last  issue  include  : 

"John  Winterbourne's  Family,"  by  Alice  Brown  ;  two  new 
books  by  Grenville  Kleiser  ;  "How  to  Argue  and  Win," 
and  "How  to  Develop  Self-Confidence  in  Speech  and  Man- 

ner,"  "Lady  Good-for-Nothing,"  by  Quiller   Couch. 

New  books  suitable  lor  Christmas  selling  are  a  beau- 

tifully illustrated  edition  of  Hawthorne's  "Wonder  Book 
of  Tanglewood  Tales."  The  pictures  are  in  color  by  Ar- 

thur Rackham  ;  "Child's  Book  o£  Old  Verse,"  collected 
and  pictured  by  Jessie  Wilcox  Smith. 

In  the  instructive  and  helpful  class  are  published  "The 
Girl  in  Her  Teens,"  by  Margaret  Slattery  ;  "Ginger  Talks 
to  Salesmen,"  by  Worthington  C.  Holman  ;  and  an  assort- 

ment of  books  for  entertainment  purposes,  containing 

dialogues,  recitations,  etc.  "The  New  Christmas  Book," 
edited  by  Jos.  C.  Sindelar  is  a  timely  one. 

Sometime  during  November  McClelland  &  Goodchild 
will  publish  a  complete  edition  in  one  volume  of  Eugene 
Field's  Poems.  This  is  understood  to  be  the  first  time 

ihese  poems  have  been  collected  and  published  in  one  vo- 
lume. 

Cassel  &  Co. 

Since  last  issue  this  company  have  published  the  fol- 

iowing  books:  "The  Show  Girl,"  by  Max  Pemberton: 
"'After  Death— What?"  by  Dr.  Alfred  Rowland;  "The 

Yoke  of  Circumstance,"  by  Helen  Wallace;  "All  About 
Railways."  by  F.  S.  Hartnell;  "Italy,  the  Magic  Land." 
by  Lilian  Whiting;  "The  Man  of  Forty  Faces."  by  T.  W. 
Hanshew  ;  "Women  of  all  Nations,"  (abridged  edition)  ; 
••Black  Watch"  (New  Edition,  "Mental  Culture," 

"Napoleon  in  His  Own  Defence."  "Inglenook  Cookery 
Book,"  "The  Light  Side  of  the  Law,"  "Practical  Elec- tricity. 

Iu  story  and  picture  books  for  little  children  Cassell 

&  Co.  have  added  to  their  "Half-Crown"  series:  "Scrum- 

slhus  Story  Book,"  "Little  Folks  Bible  Stories,"  and 
'•For  Teddy  and  Me,"  to  their  "Every  Day"  series,  "My 

Jelly  Picture  Book,"  "Our  Best  'Story  Book,"  "For 
Mother  and  Me."  "My  Pet  Picture  Book,"  "My  Pretty 

Story  Book,"  "Wonder  Stories,"  "Tales  Mother  Tells,"  and 
"Stories  for  Every  Day;"  to  the  "Posty"  series,  "Rat-Tat- 
Tat  Rhymes,"  "The  Posty  Picture  Books,"  "How  d'You 
Djcdh  Do?"  "Nursery  Land  Stories,"  "The  Puppy 

Book,"  "Froggie  Frolics."  "The  Pussy  Book,"  "The 
Book  of  Bobby  Bear;"  to  the  "Toyland"  stories  has  been 
added  "The  Book  of  Merry  Gnomes;"  to  the  "Story 
Time"  series.  "Days  in  Wonderland,"  "The  Comfy 

Cuddly  Story  Book."  "Rub-a-Dub  Stories,"  "Trips  t'o 
Storyland,"  "Sunshine   Stories."  "Story  Time." 

Other  juveniles  and  annuals  published  in  readiness  for 

the  Christmas  season  are:  "Bo-Peep,"  "Tiny  Tots  Vol- 
ume," "Little  Journeys  to  Switzerland,"  "Bird' Folk  at 

Home,"  "The  Girl's  Realm"  and  " Cassell 's  Magazine  " 
(half  yearly  volume).  The  "Long,  Long  Story"  series 
have  added  "Golliwog  Stories,"  "Toy  Tales,"  "The 
Naughty  Gnome,"  "The  Beastie  Book,"  "The  Busy 
Broom,"  and  "The  Tinker's  Plums  ;"  and  the  "Bed 
Time"  series  :  "Our  Darling's  Own  Book,"  "For  Mother's 
Pet,"  and  "For  Rainy  Days." 

Cassell  &  Co.  also  are  publishing  a  "Miniature  Refer- 
ence Library"  in  six  volumes  in  cloth  and  leather  bind- 
ings; "Charles  Dickens,"  "The  Gateway  of  the  Desert" 

and  "In  the  Heart  of  Africa,"  the  latter  a  sumptuous 

edition.  In  the  "Century"  Shakespeare  series  "Hamlet." 
"Julius  Caesar,"  "As  You  Like  It"  and  "Merchant  of 
Venice"  have  been  added.  The  books  are  bound  in  both 
cloth  and  leather  at  a  cheap  price. 

During  November  "Macbeth"  will  be  added  to  the 
"Century"  Shakespeare  and  as  well  the  following  will  be 

published  about  the  dates  mentioned:  "  Cassell 's  Maga- 
zine," (yearly  volume),  Nov.  4,  "Building  World,"  (half- 

yearly  volume),  Nov.  11,  "Gateway  of  the  Desert,"  Nov. 
11,  "A  Human  Face,"  Nov.  11,  "The  Sun's  Babies,"  Nov. 
11,  "Century  Shakespeare"  "Romeo  and  Juliet,"  Nov.  11, 
"Midsummer  Night's  Dream,"  Nov.  18,  "Tempest,"  Nov. 
25*."Work"   (half-yearly  volume),  Nov.  25. 
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Best  Sellers  in  October 

Belleville. 

The  Mistress  of  Shenstone.  Florence  Barclay.     Briggs 
Wild  Olive.    Basil  King.    Harper. 
Master  of  the  Vineyard.    Myrtle  Reed.    Briggs. 
Max.    Katherine  C.  Thurston.    Musson. 
Ailsa  Paige.    R.  W,  Chambers.    McLeod. 
The  Rose  in  the  Ring.     Geo.  B.  McCutcheon.    Briggs 

Brantford. 

Dop  Doctor.     Richard  Dehan.    Frowde. 
The  Mistress  of  Shenstone.  Florence  Barclay.  Briggs 
Frontiersman.    H.  A.   Cody.    Briggs. 
The    Handicap.     Robert    E.    Knowles.    Frowde. 
Rosary.    Florence   Barclay.    Musson. 
The  Second  Chance.    Nellie  McClung.    Briggs. 

Calgary. 

Max.     Katherine  C.  Thurston.    Musson. 

Hawtrey's  Deputy.    Harold  Bindloss.   Ward,   Locke. 
The  Rosary.    Florence  Barclay.    Musson. 

The  Husband's  Story.  David  G.  Phillips.    Briggs. 
Silent  Call.    Edwine  M.   Boyle. 
The  Rose  in  the  Ring.     Geo.  B.  McCutcheon.  Briggs. 

Charlottetown. 

The  Rosary.    Florence  Barclay.    Musson. 
Kilmeny  of  the  Orchard.     L.  M.  Montgomery.     Page 
The  Ramrodders.    Holman  Day.    Musson. 
Max.    Katherine   Thurston.    Musson. 

Ailsa  Paige.    R.  W.  Chambers.    McLeod. 
The  Greater  Power. 

Chatham. 

Window  at  the  White  Cat.    Mary  Reinhart.    McLeod. 
The  Rosary.    Florence  Barclay.    Musson. 
Garden  of  Fate.    Roy  Norton.    McLeod. 
Sword  Bearer. 
Wild  Olive.    Basil  King.    McLeod. 
An  Affair  of  Dishonor.     Wm.  de  Morgan.   Frowde. 

Edmonton. 

The  Rosary.    Florence  Barclay.    Musson. 
Dop  Doctor.    Richard  Dehan.    Frowde. 
Rose  in  the  Ring.     Geo.  B.  McCutcIieou.     Briggs. 
Janey   Canuck  in   the  North-West.     Emily   Ferguson. 
Cassell. 

Calling  of  Dan  Matthews.     H.  B.  Wright.     McLeod. 
Anne  of  Avonlea.     L.  M.  Montgomery.     Page. 

G-uelph. 

The  Dop  Doctor.     Richard  Dehan.     Frowde. 
The  Handicap.     Robert  E.  Knowles.     Frowde. 

Mistress  of  'Shenstone.     Florence  Barclay.     Briggs. 
The  Rosary.     Florence  Barclay.     Musson. 

The  Second  'Chance.     Nellie  McClung.     Briggs. 
Castile  Builders.     Ohas.  C.  Munn.     McLeod. 

Hamilton. 

The  Handicap.     Robt.  E.  Knowles.     Frowde. 
Mistress  of  Shenstone.     Florence  Barclay.     Briggs. 

Cynthia's  Chauffeur.     Tracy.     McLeod. 
The  Rose  in  the  Ring.     Geo.  B.  McCutcheon.    McLeod. 

Master  of  the  Vineyard.     Myrtle  Reed.     Briggs. 
An  Affair  of  Dishonor.     Wm.  de  Morgan.     Frowde. 

Kingston. 
The  Rosary.    Florence  Barclay.     Musson. 
Mistress  of  Shenstone.     Florence  Barclay.     Briggs. 
An  Affair  of  Dishonor.     Wm.  de  Morgan.     Frowde. 
The  Frontiersman.    H.   A.   Cody.    Briggs. 
Illustrious  Prince.     E.  P.  Oppenheim.     Musson. 
According  to  Maria.     Mrs.  John  Lane.     Musson. 

London. 

Dop  Doctor.     Richard  Dehan.     Frowde. 

Mistress  of  Shenstone.     Florence  Barclay.     Brigo-s. 

AND     STATIONER  19 

3.  Mary  Cary.     Bosher. 
4.  Greatest   Wish  in  the    World.      E.    Temple    Thurston. 

Musson. 

■").     Frontiersman.     11.  A.  Cody.     Briggs. 
(i.     The  Second  Chance.     Nellie  McClung.     Briggs. 

Moncton. 

1.  Ailsa  Paige.     R.  W.  Chambers.     McLeod. 
2.  His  Hour.     Elinor  Glyn.     Duckworth. 

.'!.     Rose  in  the  Ring.     Geo.  B.  McCutcheon..   Briggs. 
4.  The  Handicap.  '  Robert  E.  Knowles.     Frowde. 
5.  Master  of  the  Vineyard.     Myrtle  Reed.     Briggs. 
li.  Window  at  the  White  Cat.     Mary  Reinhart.     McLeod. 

Montreal. 

1.  Dop  Doctor.     Richard  Dehan.     Frowde. 
2.  Mistress  of  Shenstone.     Florence  Barclay.     Briggs. 
3.  Max.     Katherine  C.  Thurston.     Musson. 
4.  Creators.     May  Sinclair.     Copp. 

5.  An  Affair  of  Dishonor.     Wm.  de  Morgan.     Frowde. 
6.  Simon  the  Jester.    W.  J.  Locke.     Frowde. 

Peterboro'. 1.  The  Mistress  of  Shenstone.     Florence  Barclay.  Briggs. 
2.  The  Rosary.     Florence  Barclay.     Musson. 
3.  The  Handicap.     Robert  E.  Knowles.     Frowde. 
4.  The  Dop  Doctor.     Richard  Dehan.     Frowde. 
•j.  The  Rose  in  the  Ring.     Geo.  B.  McCutcheon.     Briggs. 
6.  The  Castle  Builders.     Chas.  C.  Munn.     McLeod. 

Port  Arthur. 

1.  The  Rosary.     Florence  Barclay.    Musson. 
2.  The  Rose  in  the  Ring.     Geo.  B.  McCutcheon.     Briggs. 
3.  The  Frontiersman.     H.  A.  Cody.     Briggs. 
4.  His  Hour.     Elinor  Glyn.     Duckworth. 
5.  Max.     Katherine  C.  Thurston.     Musson. 

6.  The  Husband's  Story.     David  G.  Phillips.     Briggs. 

Quebec. 1.  The  Rosary.     Florence  Barclay.     Musson. 
2.  Cumner's  Son.    Sir  Gilbert  Parker.    Copp. 
3.  Prince  of  this  World.    Joseph  Hocking.    Ward. 4.  Heart  of  Maureen. 

5.  The  Doctor's  Lass.     E.  C.  Booth.     Macmillan. 
6.  Reward's  and,  Fairies.     Rudyard  Kipling.     Macmillan. Stratford. 

1.  Cumner's   Son.    Sir   Gilbert   Parker.    Copp. 2.  Mistress  of  Shenstone.     Florence  Barclay.     Briggs. 
3.  The  Handicap.     Robert  E.  Knowles.     Frowde. 
4.  The  Rosary.     Florence  Barclay.     Musson. 
5.  Ailsa  Paige.     R.  W.  Chambers.     McLeod. 
6.  Red  Pepper  Burns.     Grace  S.  Richmond.     McClel'and. St.  John. 

1.  Frontiersman.     H.  A.  Cody.     Briggs. 
2.  The  Mistress  of  Shenstone.     Florence  Barclay.  Briggs. 3.  Max.     Katherine  Thurston.     Musson. 
4.  Rose  in  the  Ring.     Geo.  B.  McCut'cheon.    Briggs. 
5.  Master  of  the  Vineyard.     Myrtle  Reed1.     Briggs. 
6.  Window  at  the  White  Cat.     Mary  Reinhart.    McLeod. Toronto. 

1.  His  Hour.    Elinor   Glyn.    Duckworth. 
2.  Rest  Harrow.     Maurice  Hewlett.     McLeod. 
3.  Max.     Katherine  C.  Thurston.     Musson. 
4.  The  Second  Chance.     Nellie  McClung.    Briggs. 
5.  Burning  Daylight.    Jack  London.    Macmillan 
6.  No  Man's  Land.     Louis  J.  Vance.     Briggs. Canadian  Summary. 

i  d               ™                                                                    Points. 1.  Kosary.    Florence  Barclay.      Briggs    90 

2.  Mistress  of  Shenstone.     Florence  Barc'ay.     Briggs"83 3.  Dop  Doctor.     Richard  Dehan.     Frowde   ?         54 

4.  Max.     Katharine   C.   Thurston.     Musson....!   48 5.  The  Rose  in  the  Ring.     Geo.  B.  McCutcheon.  Briggs 
   •  •  >    47 

6.  The  Handicap.     Robert  E.  Knowles.     Frowde   44 
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Little  Reviews  of  Children's  Books 
Christmas  Books  for  Children — Pastimes, 
1  ravel    Sketches    and    Fairy    Stories    for 

Juveniles —  The     Season     for     Annuals. 
Von  Palm,  Baroness.     Rainy  Day  Pastimes  for  Children. 

Boston  :    Dana,  Estes  &  Co.    Cloth. 
As  its  name  indicates  this  is  a  book  for  the  entertain- 

ment of  children  which  should1  at  the  same  time  bend  their 
minds  toward  usefulness  in  late  life,  teaching  quickness 
olf  perception  and  of  decision.  The  author  has  also  aimed 

in  some  of  the  chapters  to  develop  ideas  of  color,  form 
and  ornament.  These  chapters  deal  with  straw,  bead  and 
paper  work,  embroidery  on  paper,  stencilling  and  gameo 
with  blocks.  The  book  contains  some  250  illustrations. 

Pomeroy,  Sarah  Gertrude.     Christmas  in  Spain  or  Marr- 

quita's  Day  of  Rejoicing.    Boston  :  Dana,  Estes  &  Co. Cloth. 

A  companion  book  to  "Christmas  in  Austria.'''  It  i& 

a  simple  little  children's  story — a  little  boy  and  girl,  son 
and  daughter  of  a  Seville  soldier,  whose  Christmas  wishes 
were  to  do  good  to  others  less  fortunate  than  themselves. 

The  story  has  a  Catholic  flavor,  and  the  get-up  of  the 
book  is  evidently  for  Christmas  presentation  purposes. 
The  illustrations  are  by  Bertha  D.  Hoxie. 
Potter,  Beatrix.  The  Tale  of  Mrs.  Tittlemouse.  London 

and  New  York:  Frederick  Warne  &  Co.     Cloth. 

A  pretty  little  illustrated  story  book  for  very  small 

children.  The  author  of  "The  Tale  of  Peter  Babbitt'' 
has  in  this  story  told  the  experiences  of  a  wood-mouse, 
which  should  interest  the  child  lover  of  small  animal  life 
greatly.  The  pictures  are  well  colored. 
Burgess,  Thornton  W.  Old  Mother  West  Wind.  Boston : 

Little,  Brown  &  Co.     Cloth. 
This  is  a  series  of  charming  stories  for  children  from 

8  to  12  years  of  age,  in  which  the  wind1  and  various  small 
animals  are  personified,  though  the  animals  retain  their 
characteristics.  There  are  sixteen  stories  altogether,  and 
the  book  is  fairly  well  illustrated,  the  pictures  being  by 
<  reorge  Kerr. 

Notes  on  Juvenile  Books. 

The  1910  Chatterbox,  published  by  'Dana,  Estes  &  Co.. 

fully  sustains  its  high  reputation  as  one  of  the  most  popu- 

lar children's  annuals.  It  contains  a  great  variety  of 
text  matter  and  some  260  illustrations.  Eight  colored 

plates  are  also  included.-  "Jim  Davis,"  a  boy's  story  of 
the  early  19th  century,  by  John  Masefield,  is  the  principal 
tale  this  year;  but  there  are  as  well  a  great  many  other 

stories  and  special  articles  :  "Masterman's  Mistake,"  bv 
Thos.  Cobb,  "The  Story  of  Alexander  Selkirk,"  Fred. 
Niven,  "One  Hundred  Years  Ago,"  "Pictures  and  their 
Painters,"  second  series.  "Trusty  Servants,"  Mary 
Debenham,  "Some  English  Trees,"  "Animal  Oddities," 
and  about  40  short  tales.  This  Christmas'  'Chatterbox 
contains  416  pages,  bound  in  both  boards  ($1.25)  and 
cloth  ($1.75). 

One  of  the  interesting  and  important  juvenile  books 
of  the  year  was  published  on  October  29,  by  L.  C.  Page 

&*  Co.,  Boston,  under  the  title  of  "Mary  Ware  in  Texas." 
This  is  the  eleventh  volume  in  their  "Little  Colonel 

Series,"  by  Annie  Fellows  Johnston,  and  takes  up  the 
life  of  the  vivacious  little  heroine  of  the  tenth  volume, 

"Mary  Ware  :  The  Little  Colonel's  Chum,"  two  months 
after  the  close  of  that  story,  and  carries  her  to  Texas, 
where  she  spends  the  winter  with  her  mother  and  Jack 

in  San  Antonio  and  the  hill  country,  where  she  has  many 
new  and  interesting  experiences.  The  book  is  attrac- 

tively illustrated  and  bound  uniform  with  the  previous 
volumes  of  the  series. 

Some  recent  juvenile  publications  by  the  Religious 

Tract  Society,  London,  Eng.,  are  :  "Pictures  and 

Stories  of  Bible  Children,"  "Our  Dots'  Bible  Stories," 
"Bible  Tales  for  Little  Folk,"  "The  Little  Learners' 
Bible  Pictures"— four  volumes  of  Bible  stories  simply 
told  for  the  little  ones.  The  type  is  large  and  each  book 
contains  five  expressive  pictures  by  Harold  Copping 

printed  in  ten  colors.  "Three  Little  Preachers,"  by 
Harold  Mundy,  is  another  book  for  juveniles.  The  little 

cripple  lad  "Jackie"  is  a  beautiful  character,  and  read- 
ing of  his  patience  and  resignation  to  pain,  must  have 

a  good  effect  on  the  little  readers. 

In  "Kiddie,"  by  Amy  Whipple,  there  is  a  pleasant 

story  of  Kiddie  and  his  dog  Chips.  Kiddie's  progress 
from  the  ill-used,  unkempt,  but  good  natured  curly 
vagrant  to  the  arms  of  a  long  lost  father  and  the  com- 

forts of  an  ancestral  home  is  well  told.  '"Against  the 
World,"  by  Evelyn  R.  Garratt,  is  a  story  for  the  older 
girls,  full  of  interest  and  incident.  The  evils  of  indul- 

gence in  strong  drink  form  the  motive  of  the  book  and 
the  false  socialism  running  through  the  masses  is  also 

exposed. 
"Margaret,"  or  "The  Hidden  Treasure,"  by  N.  F. 

P.  K.  Like  the  volume  previously  noticed,  this  book  is 

an  addition  to  the  Girls'  Half  Crown  Series.  It  is  a 
story  of  a  little  girl  whose  faith  and  suffering  wrought 
great  changes.  The  colored  illustrations  in  both  these 

books  are  fine.  "Gilt  and  Gold,"  by  Jessie  Challacombe, 
with  colored  illustrations  by  Dudley  Tennant,  is  an  ad- 

dition to  the  Girls'  Library  series.  It  tells  a  story  of 
the  lives  of  two  sisters  from  school  days  to  wedding 
bells.    Miss  Challacombe  is  a  newcomer  to  this  series. 

"Money  and  the  Man,"  by  H.  M.  Ward,  is  the  latest 
book  in  the  Bouverie  Florin  series.  There  are  colored 
illustrations  by  A.  Twidle.  The  story  deals  with  a 
colliery  town  and  its  varied  life.  The  characters  of  the 
principals  being  well  drawn.  The  death  of  Naylor 

Preston  at  the  instance  of  his  drunken,  weak-principled 
son,  George,  is  dramatic. 

AMERICAN  LITERARY  NOTES. 

The  publication  of  "Sicily  in  Shadow  and  in  Sun," 
Maud  Howe's  new  book  on  Italy,  which  includes  an  ac- 

count of  the  Messina  earthquake  and  the  story  of  the 
work  of  rescue  in  which  the  author  and  her  husband, 
John  Elliott,  participated,  has  been  delayed  on  account 

of  the  death  of  Mrs.  Elliott's  mother,  Julia  Ward  Howe. 
For  this  volume,  which  Little,  Brown  &  Co.,  Boston,  will 
have  ready  the  latter  part  of  November,  John  Elliott  has 

supplied  twelve  original  pictures  besides  numerous  photo- 
graphs of  earthquake  scenes  which  he  secured  on  the  spot. 

The  publication  of  George  Wharton  James'  book  of  bio- 
graphical sketches  of  the  Sons  of  the  Golden  State,  called 

"Heroes  of  California,"  has  also  been  delayed  until  the 
latter  part  of  November  when  the  volume  will  be  issued 

with  numerous  pictures  of  California's  noted  men,  past 
and  present,  by  the  same  publishing  house. 

Two  large  editions  of  Mary  E.  Waller's  new  novel, 
"Flamsted  Quarries,"  have  been  printed  to  supply  the  de- 

mand tor  one  of  the  big  novels  of  the  year.  "In  and  Out 
of  a  French  Country-House,"  by  Anna  Bowman  Dodd,  is 
a  sequel  to  her  other  book  "Three  Normandy  Inns." 
Originally  published  in  1892  "Three  Normandy  Inns"  has 
been  regarded  as  one  of  the  best  books  on  Normandy. 
This  autumn  it  has  been  brought  out  in  a  new  holiday 

edition  with  twenty-four  additional  illustrations  of  Nor- 
man scenes  from  photographs  by  Robert  Demachy.  An- 

other of  Mrs.  Dodd's  books  now  obtainable  in  a  popular 
illustrated  edition  is  "Falaise,  the  Town  of  the  Con- 

queror." All  these  books  are  publications  of  Little, 
Brown  &  Co.,  Boston. 
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SIR  ARTHUR  CONAN  DOYLE 

warns  us  in  "The  Last  Galley," 
a  story  that  must  set  the  teeth 

of  every  man  in  the  Empire. 

The  only  men  who  won't  read 
it  are  the  men  who  fear  to  read  it. 

WHEN  A  WOMAN'S  EYES  are  opened 
to  the  man  who  disappointed  her  ideals  of 

manliness  and  honesty,  read  "The  Idol 

of  Clay." 

LEONARD  MERRICK'S  complete  30,000- 
word  novel.  A  novel  of  stage  land — of 

false  faces  and  true  hearts — by  an  author 

who  knows  more  of  women's  love  than 
any  other  living  writer,  also  in  this  issue. 

BEELZEBUB  BOUGHT  HIM.  This  is  a 

strange  and  wonderful  story.  You  will 
never  again  be  careless  about  the  way 

you  talk  with  strangers  when  you  have 
read  this  story  in  the  November  issue. 

FLESH  AND  BLOOD  CAN'T  STAND  IT. 
We  are  going  the  pace  that  kills.  The 

real  truth  about  the  speed  frenzy  appears  in 

the  current  issue  of  "  London"  Magazine. 

Other  features  in  the  November  "London" 

Magazine— there  are  15  in  all — include  : 

"The  German  Clerk  in  our  Midst,"  what 

he  is  doing  and  why— "The  Doctor  Pepys 

of  1910"— "Fashion  Freaks  of  50  Years '• 
— y^Short  Stories— Verse— Pictures. 

12250   EJVZ
tAMCJEJ* 

/ondon 
[Now  on  Sale 
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THE  IMPERIAL  NEWS  COMPANY, 
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Brief  Notices  of  Current  Publications 

Some  of  the  Recent  Books  Published 

in  Canada  which  are  Attracting 

Attention  and  Deserving  of  Notice. 

Courlander,  Alphonse.       Uncle     Polperro.       London:     T. 
Fisher  Unwin. 

This  is  a  humorous  story  by  the  author  of  "Henry  in 

Search  of  a  Wife."  The  uncle  is  a  retired  candy  manu- 

facturer who  becomes  possessed  of  a  mysterious  island. 

He  is  a  somewhat  eccentric  character,  but  withal  a  de- 

ligfhtful  one.  There  is  some  adventure  in  the  tale,  and  a 

nice  love  story  runs  through  its  unfolding.  The  book  is 

one  of  Unwin 's  colonial  edition. 

Booth,  Edward  C.  The  Doctor's  Lass.  Toronto:  The 

Macmillan  Co.,  of  Canada.  Cloth,  $1.25. 

The  author  of  "The  Cliff  End"  has  in  this  new  work 

told  a  wholesome  story.  The  scene  is  laid  in  a  country 

village  with  the  doctor  as  the  central  figure.  The  story  is 

exceptionally  well  written,  the  descriptions  and  character 

delineations  being  very  graphic.  The  doctor  had  suc- 

ceeded to  the  practice  of  a  noted  man  of  medicine,  and  at 

first  was  ambitious  to  follow  in  his  steps.  He  lived  with 

his  mother  and  a  couple  of  old  family  servants,  and  as 

time  went  on  fell  in  love.  The  lady  of  his  heart  proved 

false,  his  mother  died,  and  then  neglect  claimed  him.  his 

belongings  and  his  surroundings.  After  some  twelve  years 
the  doctor  received  a  letter  from  his  one  time  lady  love 

asking  him  to  care  for  her  daughter,  the  father  being  in 

prison.  The  little  girl  in  time  brings  him  back  to  his 
better  self  and  a  better  life.  The  telling  of  the  story  is 
well  above  the  ordinary. 

Miller,  J.  R.  The  Beauty  of  Every  Day.  New  York: 
Thomas  Y.  Crowell  &  Co.  Cloth,  65  cents  net. 

In  this  attractive  little  book  Dr.  Miller,  one  of  the 
most  widely-read  religious  writers  of  the  present  day, 
gives  twenty  simple  chapters,  each  containing  a  message 
for  new  friends  and  old.  In  a  simple  way  Dr.  Miller 
shows  how  the  common  days  may  be  made  beautiful  and 
gives  advice  tending  to  the  enlarging  of  life,  as  may  be 

judged  by  the  titles  of  some  of  the  chapters — "The  Glory 
of  the  Common  Life,"  "Perfection  in  Loving."  "Friends 
and  Friendship." 

Peck,  Samuel  Minturn.     Maybloom  and  Myrtle.     Boston: 
Dana,  Estes  &  Co.    Cloth,  $1. 

A  volume  of  lyrical  poems,  treating  of  love,  nature, 
song  and  shadow  in  an  unpretentious  mood.  Nearly  all 
of  them  are  fascinating  and  written  with  a  lightness  of 
touch,  which  display  both  grace  and  charm.     Listen : 

' '  I  have  been  Maying 
'Sighing  while  straying — 
Sighing  that  all  that  is  lovely  is  fleet ; 
What  I  bring  hither, 
Take  ere  it  wither  ; 

Maybloom  and  Myrtle  I  lay  at  your  feet." 

Abbott,  Eleanor  Hallowell.     Molly  Make-Believe.  Toronto: 

The  Copp.  Clark  Co.     Cloth.' 
A  charming  and  dainty  story;  one  that  will  hold  the 

attention  of  the  readers  to  the  end.  For  a  fall  evening  in 
front  of  the  fireplace  there  could  hardly  be  found  a 
pleasanter  companion  than  this  little  story  book  dealing 
with  the  make-believe  love  letters  which  ended  in  the 
reality. 

Dehan,  Richard.  The  Dop  Doctor.  Toronto:  Henry 
Frowde.  Cloth. 

One  of  the  most  notable  books  of  the  year  is  undoubt- 
,  ,ll\  "The  Dop  Doctor,"  that  splendid  tale  of  South 
African  life  with  its  story  of  the  late  war  interwoven 
with  the  romance  of  Lynette  and  the  Dop  Doctor.  The 
descriptive  writing  is  excellent,  even  to  the  minutest 
detail,  and  there  is  a  charm  about  the  whole  story  which 
makes  one  wish  for  more.  There  is  a  moral  taught  by  the 

story,  too. — the  fight  against  drink,  and  the  all  powerful 

effect  of  love.  "The  Dop  Doctor"  is  already  in  its  fifth 
Canadian  edition,  so  great  has  been  the  demand  by  lovers 
of  good  reading. 

Duncan,   Norman.     Billy  Topsail  &   Company.     Toronto: 
Henry  Frowde.     Cloth,  $1.25. 

As  in  the  "Billy  Topsail"  books  preceding  it  this 
volume  by  Mr.  Duncan  is  brimful  of  fun,  courage  and 

adventure.  The  doings  of  Archie  Armstrong,  Billy  Top- 

sail, Jimmie  Grimm,  Bagg  and  Bill  o'  Burnt  Bay  reflect  a 
spirit  of  healthy  humor  and  boyishness  that  is  intensely 
interesting.  The  scene  is  laid  on  the  Newfoundland  coast 
and  the  flavor  of  the  sea  is  strongly  evident  throughout. 

The  tales  related  to  the  boys  by  old  David  Grey  lend  var- 
iety to  the  volume  and  add  to  its  attractiveness.  This 

latest  of  the  "Billy  Topsail"  books  is  not  limited  in  its 
scope  to  the  juvenile  mind  but  furnishes  reading  which  is 
bound  to  appeal  to  the  grown-up  also. 

May  Sinclair.  The  Creators.  Toronto:  The  Copp  Clark 
Co.  Cloth,  $1.30. 

A  very  interesting  story  by  the  author  of  "The  Divine 
Fire,"  "The  Helpmate."  etc.,  dealing  with  London  life, 
literary  people  being  among  its  chief  characters.  In  this 

book  the  author  deals  with  the  question  "Is  it  possible 
for  people  of  genius  to  marry  and  sacrifice  neither  family, 

happiness  nor  success?"  This  is  the  problem  the  "Cre- 
ators" try  to  work  out  in  their  lives.  Miss  Sinclair  has 

given  a  vivid  picture  of  life  and  thought  in  and  around 
London  to-day. 

Books  Received. 

"Burning  Daylight,"  by  Jack  London  ;  cloth,  $1.25. 
The  Macmillan  Co.,   of  Canada,   Toronto. 

"Cynthia's  Chauffeur,"  by  Louis  Tracy  ;  illustrations 
by  Howard  Chandler  Christy.  Cloth.  McLeod  &  Allen, 
Toronto. 

"The  Hollow  Needle,"  by  Maurice  Leblanc.  Cloth, 
$1.50.  "John  Marsh's  Millions,"  by  Chas.  Klein  and 
Arthur  Hornblow.  Cloth.  The  Copp,  Clark  Co.,  To- 
ronto. 

"A  Bluestocking  in  India,"  by  Winnifred  Heston. 
Cloth,  $1.  "Down  to  the  Sea,"  by  Wilfred  T.  Grenfell. 
Cloth,   $1.    Henry  Frowde,  Toronto. 

"Matins-.  Marriage  and  the  Status  of  Women,"  by 
James  Corin,  Cloth.  The  Walter  Scott  Pub.  Co.,  Lon- 

don, FJng. 

"The  Romantic  Road."  by  Guy  Rawlence.  Paper.  T. Fisher  Unwin,  London,   Eng. 

Boxes  Versus  Bundles. 

Seeing  that  good  paper  and  string  cost  about  as  much 

as  card-board  boxes,  it  is  rather  surprising  that  manufac- 
turers have  not  abandoned  entirely  the  old-fashioned  me- 

thod of  sending  out  parcels  in  favor  of  the  newer  and  neat- 
er style.  Some  firms  use  boxes  exclusively,  others  onlv 

partially.  Here,  then,  is  a  chance  for  up-to-date  station- 
ers to  try  to  secure  orders  for  boxes  for  merchants  and 

manufacturers.  Some  Canadian  booksellers  are  already 
boxing  their  own  books  going  out.  Why  not  try  to  en- 

large the  business  ? 
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Books  that  are  Selling! 
Have  you  any  in  Stock? 

Pictures  in  Colour 
By  Harrison  Fisher 

16  full-page  colour  reproductions,  17x12  boxed. 

$3.50,  NET 

The  Great  Aeroplane 
By  Capt.  F.  S.  Brereton 

A  Capital  Boys'  Book 
CLOTH,  $1.50 

A  Hoosier  Romance 
By  James  Whitcomb  Riley 

8  Pictures  in  Colour. 

BOXED,  $1.50 

Indian  and   Scout 
By  Capt.   F.  S.  Brereton 

A  Story  of  the  Gold  Rush  to  California 

CLOTH,  $1.25 

Hiawatha 
By  H.  W.  Longfellow 

Illustrated  in  Colour 

BOXED,  $2.00 

The   Emerald  City 
of  Oz 

By  L.  Frank  Baum 
Author    of   The    Wizard    of    Oz,    Etc. 

Colour  Illustrations. 
CLOTH,  $1.25 

The  North   Pole 
By  Robert  F.  Peary 

110  Illustrations. 

CLOTH,  $4.80  NET 

Folk  Tales  from 

Many  Lands 
By  Lilian  Gask 

Illustrations  in  Colour  by  "Willy  Pogany. 
CLOTH,  $1.50 

Write  for  our  Fall  Catalogue. 

The  COPP,  CLARK  CO.,  Limited 
Toronto 
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Profit  in  Toys 
The  store  that  carries  a  line 

of  Toys  attracts  the  most 

profitable  trade — the  family 
trade. 

Why  Not 
Investigate  ? 

Send  for  a  free  sample  copy 

of  "PLAYTHINGS,"  the 
trade  journal  that  tells  all 

about  toys,  dolls,  games 

and  juvenile  sporting  goods. 

McCready    Publishing    Co. 
118  East  28th  Street New  York 

HOLIDAY    FICTION 

By  the  Author  of  "The  Wood-carver  of  'Lympus." 

Flarasted    1 
QuaTlkj    I 

Flamsted  Quarries 
By  MARY  E.  WALLER 

Pronounced  by  the  critics  "the  great 
American  novel,"  "the  very  best 
novel  of  the  year,"  etc.,  this  new 
story  promises  to  be  as  great  a  favor- 

ite as  "The  Wood-carver  of  'Lym- pus.'' now  in  its  26th  printing. 

"A  beautiful  love  story." — Chicago  Daily News, 

"It  rings  true."— Pittsburg  Bulletin, 

"A  strong  sterling  tale  of  New  England Life." — Boston  Herald. 

"A  romance  that  does  one  good  to  read." 
— Albany  Argus. 

Illustrated  by  G.   Patrick  Nelson. 

493  pages.     $1.50. 

Sally  Ann's  Experience 
By  ELIZA  CALVERT  HALL 

"A  classic  that  will  never  die,"  says 
the  Boston  Times  of  this  little  master- 

piece of  rural  character  delineation, 

taken  from  the  author's  "Aunt  Jane  of 
Kentucky."  Published  separately  with 
a  frontispiece  in  color  and  decorative 

text  pages— this  famous  "Aunt  Jane'' story  makes  the  best  inexpensive  holi 
day  gift  book  of  the  season. 

With  Picture  Cover. 

Price,  50  cents,  Net. 

LITTLE,  BROWN  &  CO.,  Publishers,  Boston 

STORE  MANAGEMENT. 

The  retail  merchant  who  does  not  thoroughly  under- 

stand every  detail  of  his  business  is  entering  the  race  for 

success  under  a  severe  handicap.  Another  common  cause 

of  many  retail  business  failures  is  the  shouldering  of  too 

much  responsibility.  By  this  is  particularly  meant  the 

taking  advantage  of  the  largest  credit  that  can  possibly 

be  obtained.  It  is  a  better  policy  to  remain  well  within 
the  limit  in  this  respect. 

In  the  matter  of  hiring  clerks,  common  sense  is  the 
first  requisite.  No  matter  how  highly  recommended  a 

man  may  be,  a  trial  should  be  given  him  before  a  con- 
tract is  entered  upon,  unless  an  intimate  knowledge  of  his 

previous  record  is  possessed.  Initiative  and  individuality 
should  in  every  case  be  encouraged.  Authority  should  be 
evinced  when  necessary  in  a  firm  manner,  but  in  a  fashion 
that  will  not  antagonize  the  employe.  Clerks  intuitively 

recognize  a  thorough  business  man,  and  respect  him  ac- 
cordingly. 

A  dealer  should  so  systematize  his  business  that  only 
the  more  important  details  are  handled  by  himself.  The 
head  of  an  establishment  should  do  the  brain  work.  His 

clerks  will  perform  the  mechanical  duties.  The  system- 
atically-conducted store  accomplishes  the  most,  in  the 

least  possible  time,  with  a  minimum  amount  of  hired 
help. 

The  selection  of  the  proper  stock  is  largely  a  matter 
of  locality.  The  trade  catered  to  should  he  carefully  ana- 

lyzed, and  the  shelves  filled  accordingly.  Local  conditions 
are  too  dissimilar  to  make  any  set  rule. 

While  a  dealer  should  have  enough  confidence  in  him- 
self to  run  his  store  in  his  own  way,  he  should  always 

listen  to  new  ideas.  No  one  is  so  wise  that  he  cannot 
learn  something  every  day. 

A  LACK  OF  JUDGMENT. 

When  a  merchant  admits  he  cannot  compete  with  a 

mail  order  house,  he  commits  a  serious  breach  of  trade 

etiquette. 
Not  very  long  ago  a  merchant  was  heard  to  say,  in  a 

bitter,  grumbling  tone,  with  two  or  three  customers  in 

the  store,  that  he  didn't  understand  how  it  should  be,  but 

he  could   not   sell  as   cheaply   as   's,   naming  a  large 
departmental  store. 

Who  will  deny  that  such  a  statement  was  a  strong 

advertising  talk  for  the  big  store  '.'  As  a  matter  of  fact, 
he  was  selling  the  bulk  of  his  goods  as  cheaply  as  the  de- 

partmental store.  But  he  had  just  noticed  in  an  adver- 
tisement that  the  price  of  a  particular  article  was  cut  by 

his  competitor,  causing  him  to  give  vent  to  his  injured 

feelings,  and  leading  his  customers  to  believe  he  was  over- 

charging them. 
This  is  an  example  of  lack  of  judgment.  He  might 

have  said  that  the  department  store  was  cutting  prices  in 

a  few  cases,  but  that  this  was  one  of  its  methods  to  at- 
tract trade  ;  that  it  made  big  profits  on  the  goods  sold 

through  getting  people  into  the  store  ;  that  it  demanded 

cash  in  every  case  ;  that  it  does  not  give  the  personal  at- 
tention supplied  by  the  retail  dealer,  etc. 

That  was  left  unsaid,  and  the  very  thing  that  shouldn't 
have  been  said  was  said.  It  diminished  that  dealer's  sell- 

ing power. 
Judgment  is  a  necessary  attribute  in  the  retailer's 

business. 
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THIS  WORK   WILL  BE  PUBLISHED 

Every  Fortnight 

Each  issue  containing  18  sections  and 
will  be  absolutely  complete  in  48  Parts. 

Sole  Agents : 

The  Imperial  New*  Company,  Limited,  Toronto  and  Montreal 
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Boohs  for    dhrjstmas    Trade 
ON  CHRISTMAS  DAY 
IN  THE  EVENING 
By  GRACE    S.   RICHMOND 

Author  of  "Christmas  Day  in  the  Morning," 
"The  Second  Violin,"  etc. 

Tastefully  bound  and  beautifully    printed   coloured 
illustrations  by  Charles  M.  Relyea.     50c.  net. 

This  companion  Volume  to  "Christmas  Day  in  the  Morn- 
ing" is  admirably  suited  for  a  Christmas  gift  and  will  have  a 

great  sale  on  the  North  American  Continent.  Every  book- 
seller will  do  well  to  have  this  work  displayed  between  now 

and  Christmas  to  the  best  advantage. 

THE  CHRISTMAS  ANGEL 
By  ABBIE   FARWELL    BROWN 

with    illustrations     by    Reginald    Birch.       Artistically 
bound  with  coloured  cover  design.     50c.  net. 

The  spirit  of  Christmas  is  described  in  this  book  in  a  way 
which  will  justify  its  ranking  amongst  the  most  famous 
Christmas  stories  ever  written.  It  will  make  a  delightful 
gift  for  anyone. 

Founded  by 
SIR  R.  BADEN  POWELL 

Price  80c.   to  trade.     Retail  $1.25.     Fully  illustrated;  bright 
stories;  good  articles;  cloth  binding.     The  Annual  for  which 
there  will  be  a  great  demand.    Secure  your  stock  NOW  ! 

THE  SCOUT 

A  CHRISTMAS  MYSTERY 
A  Story  of  Three  Wise  Men 

By  W.   J.   LOCKE 
Author  of  "Septimus,"   "Simon  the  Jester,"  etc.,  etc. 

Bound  in  nice  green  cloth  with  holly  and  appropriate 
Christmas   design.    Each   page   has    coloured    border. 
Illustrated.     50c.  net. 

"A  tale  of  more  than  usual  attractiveness.  An  achieve" 
ment  even  for  Mr.  Locke." — New  York  Timet. 

•'The  most  powerful  Christmas  story  yet  written.  De- 
serves a  place  beside  the  'Christmas  Carol,' by  Dickens  and 

'  The  Story  of  the  Other  Wise  Man,'  by  Van  Dyke." 

THE  SIEGE   OF  THE 
SEVEN  SUITORS 

By    MEREDITH    NICHOLSON 

Author  of."  The  House  of  a  Thousand  Candles," 
Illustrated.     $1.20  net. 

The  unique  love  affairs  of  "Hezekiah"  and  Cecilia  Hol- 
lister  ( girls  in  ten  thousand )  and  the  predicaments  of  the 
seven— or  possibly  more— suitors  who  besiege  them,  combine 
to  make  this  Mr.  Nicholson's  greatest  triumph  in  fiction. The  airy  comedy  is  absolutely  fresh  in  its  appeal  and  the 
dialogue  never  flags,  while  throughout  there  is  an  elusive  mys 
tery  that  keeps  even  the  most  hardened  novel  reader  on  edge- 

WILLIAM    BRIGGS,    29.37  Richmond  St.  We.t,    TORONTO 

"Albemarle'   Blottings  are  Acknowledged  Leaders! 

"WORLD" 
The  Best  Blotting  Made 

You  can  fill  every  require- 
ment of  your  trade  by  hand- 

ling a  full  range  of  our  plain 
and  fancy  blottings.  They  are 
unrivalled  for  quality,  texture, 
absorbent  properties,  finish 
and  brilliancy  of  colours. 

"Hollywood" 
Second  Only  to  'World  ' 

For  Advertising  Blotters,   etc.,   you    can    obtain    real   artistic   effect 

if  you  will   use  the 

"ALBEMARLE"  Half  Tone  Blotting 

"RELIANCE" 
Unequalled  at  the  Price 

Write    for    samples    of    our 

full  range  and  prices. 

The 

"VIENNA  MOIRE" 
«nd  "DIRECTOIRE" 

The  Leading  Fancy  Blottings 

RICHMOND, Makers  of  All  ID  ]\  /I £~      C*  RICHMOIS 

Blotting  only    Albemarle  reaper  Mfg.  Co.      Virginia 
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Books  That  Sell  Well 
Works  which  Canadian  Publishers  Find 

are  Leading  Sellers  on  the  Market  at 

Present  —  Fiction  as  Usual,  Takes  First 

Place— Illustrated  Gift    Books  Well    Up. 

A  big  advance  sale  was  made  of  Prank  Danby's  "Let 
the  Roof  Fall  In,"  which  came  off  the  press  on  Novem- 

ber 4.  The  publishers,  The  Copp,  Clark  Co.,  also  report 

splendid  sales  of  "Cumner's  Son,"  by  Sir  Gilbert 
Parker;  "Molly  Make-Believe,"  by  Eleanor  H.  Abbott, 
which  book  is  now  on  re-order  ;  "Mr.  Ingleside,"  by  E. 
V.  Lucas,  and  "The  Creators,"  by  May  Sinclair.  "Pic- 

tures in  Color,"  the  new  Harrison  Fisher  book,  and 
Henry  Hutt's  "Girls'1''  picture  book  have  sold  better  this 
season  than  a  year  ago.    The  former  is  on  re-order. 

The  fifth  Canadian  edition  of  "The  Dop  Doctor,"  by 
Richard   Dehan,    is   now   in   the   press,    so    great   has   been 

Frank  Danby.  author  of  "Let  the  Roof  Fall  In." 
and  her  son. 

the  demand  for  this  splendid  work.  Henry  Frowde  also 
report  a  strong  call  for  Rev.  Mr.  Knowles  new  book, 

"The  Handicap."  "Simon  the  Jester,"  by  W.  J. 
Locke,  and  "An  Affair  of  Dishonor,"  by  De  Morgan,  other 
publications  of  Henry  Frowde  are  still  selling  well,  and 

they  state  surprise  at  demand  for  "A  Blusestocking  in 
India,"   by  Winnifred  Heston. 

Cassell  &  Co.  report  the  following'  among  their  best 
selling  books:  "Lady  Molly  of  Scotland  Yard,"  by  Bar- 

oness Orczy,  "Janey  Canuck  in  the  West,"  by  Emily 
Ferguson  (Mrs.  Arthur  Murphy,  of  Edmonton),  "Ethel- 
dreda  the  Ready,"  by  Mrs.  George  de  Home  Vaizey. 
"What's  Wrong  With  the  World?"  by  G.  K.  Chesterton, 
and1  "Faith  of  a  Layman."  by  Professor  Osborne  (of 
Winnipeg). 

The  Musson  Book  Co.  report  the  complete  sale  of 

the  first  edition  of  "The  Rules  of  the  Game,"  the  story 
of  Stewart  Edward  White,  dealing  with  the  California 

.Sierras.  They  state  also  that  the  sales  of  "The  Rosary" 
are  on  the  increase.  A  special  Christmas  edition  of  this 
book  is  being  brought  out. 

William  Briggs  state  that  Mrs.  McClung-'s  new  book, 
"The  Second  Chance"  has  been  in  such  popular  demand 
since  it  was  issued  that  they  have  been  unable  to  keep 
up  with  the  orders,  and  that  it  looks  as  if  this  new 
book  will  take  its  place  as  one  of  the  most  popular  and 
best  selling    books     yet     issued    by  a  Canadian    writer. 

The  demand  for  her  first  book  is  also  growing.  Rev. 

Byron  H.  Stauffer,  one  of  Toronto's  popular  preachers, 
who  is  dealing  with  the  "down  town  problems"  in  his 
church,  has  written  a  new  book  entitled  "Your  Mother's 
Apron  Strings,"  which  is  having  a  large  sale,  and  is 
destined  to  be  a  popular  book,  especially  among  young 
men. 

The  books  of  Dr.  John  McDougall  have  been  so  pop- 
ular that  the  publishers,  William  Briggs,  have  been  com- 

pelled to  issue  new  editions  j>f  "Forest,  Lake  and 
Prairie,"  his  first  book,  and  "Saddle,  Sled  and  Snow- 
shoe,"  both  of  which  deal  with  the  stirring  life  and  ex- 

periences of  Dr.  McDougall  in  the  early  days  of  the 
Canadian  North-West.  Dr.  McDougall  is  said  to  be  the 
best  known  frontiersman  in  the  Canadian  Northwest,  so 
much  so  that  the  Canadian  Government  has  utilized  his 
services  for  several  years  in  special  expeditions  to  the 
interior  0f  British  Columbia,  and  the  tribes  away  to  the 
far  north  in  making  special  treaties,  and  securing  special 
information  desired  by  the  government. 

The  publishers  of  "The  Frontiersman,"  Canon  Cody''s 
recently  published  book,  say  the  trade  are  sending  in 
repeat  orders  /rom  all  over  the  country  for  this  volume, 
and  that  it  looks  as  if  it  will  be  one  of  the  "six  best" 
for  some  time  to  come.  William  Briggs  also  states  that 
Dorothy  Dean  Tate's  "Story  of  Yuku"  is  having  a  large 
sale,  the  book  having  seemed  to  have  caught  on  with 
the  Canadian  public.  The  scene  of  the  story  is  laid  in 
Japan,  and  its  working  out  is  sweet  and  touching.  This 
is  Miss  Tate's  first  venture  into  the  publishing  world. 

OCTOBER  BOOK  LIST  OF   CHICAGO  PUBLISHERS. 
A.  C.  McClurg  &  Co..  Chicago,  have  during  October 

brought  out  the  following  books:  "Princess  Sayrane. " 
a  love  story  of  the  time  of  Prester  John,  by  Edith  Oeden 
Harrison;  ''The  Spirit  Trail."  a  romantic  tale  of  the 
Da.kota  Indians  of  the  early  seventies,  by  Kate  and  Virgil 
D.  Boyles;  "The  Shogun's  Daughter."  a  novel  telling  n 
story  of  old  Japan;  "Beyond  the  Mexican  Sierras,"  a 
isvmpathetic  account  of  the  author's  journeyinffs  over 
Mexico,  by  Dillon  Wallace;  "The  Life  and  Times  of 
Miguel  Hidalgo  Y.  Costilla,"  a  timely  book,  as  the  cen- 

tennial of  this  hero  of  Mexican  independence  was  cele- 
brated but  a  few  daw  ago.  The  authors  are  Arthur  H. 

Noll  and  Philip  McMahon.  "The  Historv  of  the  Tele- 
phone." by  Herbert  N.  Casson.  author  of  "The  Romance 

of  Steel."  teHs  the  history  and  evolution  of  this  wonder- 
ful invention  and  present  day  convenience;  and  "Build- 

in?  Your  Boy."  by  Kenneth  H.  Wayne;  "Making  the 
Best  of  .our  Children."  Marv  Wood-Allen:  "A  Mother's 
List  of  Books  for  Children." 'Gertrude  W.  Arnold:  "Mak- 

ing the  Most  of  Ourselves."  Rev.  Calvin  D.  Wilson:  and 
"Notes  for  Boys"  are  some  worthy  books  for  parents. 

A.  & C.  Black,  London,  have  published  "Canada,  the 
Land  of  Hope,"  by  E.  Way  Elkington. 

Shelley's  Poems,  a  reprint  of  the  1820  volume,  is  to 
be  added  to  the  Oxford  Library  of  Prose  and  Poetry. 

The  Macmillan  Co.  find  their  best  sellers  to  be  : 

Kipling's  "Rewards  and  Fairies";  Jack  London's  "Burn- 
ing Daylight,"  and  Booth's   "The  Doctor's  Lass." 
United  States  papers  give  great  praise  to  John  Stuart 

Thompson's  book  entitled  "The  Chinese."  Mr.  Thompson 
is  a  Montrealer  and  is  the  author  of  two  other  works 

which  were  published  bv  William  Briggs,  "Estabelle"  and 
"Day's  Song." 
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Mr.  Frowde  Announces  that 

The  Dop  Doctor 
IS  COMING  TO  HIS  OWN. 

Toronto  has  begun  to  waken  up— months  behind 
Montreal,  but  to  the  Publishers  and  RichardJDehan 
it's  better  late  than  never. 

A  Large  6th  Edition  is  on  the  Press 

Mail  orders  from  all  parts  of  Canada  are  coming  in. 
So  many  enquiries  have  reached  us  as  to  the  ident- 

ity of  the  Author,  that  we  take  this  opportunity  of 
stating  that 

The    Real  Author   of 

THE  DOP  DOCTOR 
is  known  to  only  one  man  in  England — and  he  is 
under  bond  of  secrecy.  Some  day  the  veil  may  be 

lifted— meantime  keep  on  ordering— it's  to  our 
mutual  advantage. 

THE  HANDICAP 
By  R.  E.  KNOWLES 

First  Large  Edition  Exhausted. 

Mr.  Knowles  has  achieved  an  infinitely  human  and  appealing  story  in  this 
narrative  of  the  noble  life  of  Dinny  Riley,  the  witty,  laughable,  lovable,  Irish- 

man, who  set  up  his  tavern  in  the  Canadian  borderland  and  sacrificed  his 
livelihood  for  the  sake  of  a  principle. 

On  the  whole,  we  may  say  that  this  is  the  most  consistently  interesting  tale 
that  this  author  has  done. —  The  Book  News  ̂ Monthly,  Philadelphia. 

HENRY  FROWDE, 
25-27  Richmond   Street  West, 

TORONTO 
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Monthly  Record  of  Canadian  Books 

Books  Bearing  the  Imprints  of  Canadian 

Publishers  Issued  during  the  latter  part  of 

October  and  the  Early  Part  of  November. 

Brereton,  Captain.  The  Great  Aeraplane.  Toronto:  Copp, 
Clark.    Cloth,  $1.50. 

Clay  and  Herford.  Cupid's  Cyclopedia.  Toronto:  Copp, 
Clark.     Cloth,  $1. 

Corelli,  Marie.  The  Devil's  Motor.  A  Phantasy.  Illus- 
trated by  Arthur  'Severn.  Toronto:  Musson.  Limp 

lamb,  $2. 

Cullum,  Ridgwell.  The  Trail  of  the  Axe.  Toronto:  Copp, 
Clark.     Cloth,  $1.25. 

Cutting,  Mary  Stewart.  The  Unforeseen.  Toronto:  Mus- 
son.    Cloth,  $1.25. 

Danby,  Frank.  Let  the  Roof  Fall  In.  Toronto:  Copp. 
Clark.    Cloth,  $1.25. 

Dazey,  Chas.  T.  The  Old  Flute  Player.  Toronto:  Copp, 
Clark.     Cloth,  $1.25. 

De  Milt,  Aida  Rodman.  Ways  and  Days  Out  of  London. 
Illustrated.     Toronto:  Copp,  Clark.     Cloth,  net,  $2.50. 

Field,  Eugene.     Poems.  Toronto  :     McClelland     &    Good- 
child.    Cloth, 

Fowler,  E.  Thornycroft.     Wisdom     of    Folly.       Toronto: 
Musson.     Cloth,  $1.25. 

Gask,  Lilian.     Folk  Tales  From  Many  Lands.     Toronto: 
Copp.  Clark.    Cloth,  gilt,  $1.50. 

Gerard,  Morice.     The  Broken   Sword.     Toronto:  Musson. 

Cloth,  $1.25. 

Grayson,  David.     Adventures     in  Friendship.       Toronto: 
Musson.    Cloth,  $1.25. 

Gulick,  Luther  H.       The     Healthful     Art     of     Dancing. 
Toronto  :  Musson.     Cloth,  $1.25. 

Irving,   Washington.     An    Old-Fashioned   Christmas    Eve. 
Illustrated  by  Cecil  Aldin.     Toronto:  Henry  Frowde. 
Cloth,  50  cents. 

  An  Old-Fashioned  Christmas  Day.     Illustrated 
by  Cecil  Aldin.     Toronto:     Henry     Frowde.     Cloth. 
50  cents. 

Kipling,   Rudyard.     Collected   Verse.     Illustrated  by  W. 
Heath   Robinson.      Toronto:      Copp,     Clark.        Cloth. 
decorated,  $3.50,  net. 

Knowles,  Robert  E.     The     Handicap.       Toronto:     Henry 
Frowde.     Clotih,  $1.25. 

   Indian  and  Scout.       Toronto:     Copp,     Clark. 
Cloth,  $1.25. 

Le  Queux,  William.     Lying- Lips.     Toronto:  Copp,  Clark. 
Cloth,  $1.25. 

Lucas,  E.  V.     Mr.     Ingleside.       Toronto:     Copp,     Clark. 
Cloth,  $1.25. 

Lucas,  St.  John.     The  Oxford     Book     of  Italian  Verse— 

XIII-XIX  Centuries.     Toronto:  Henry  Frowde.  Cloth 
and  lambskin  and  India  paper. 

Machar,  Agnes  Maule.     Lays  of  the  True  North  and  Other 
Canadian   Poems.    Toronto  :   Musson.    Limp   lamb. 

Mason,  Walt.     Uncle     Walt.     Toronto:     Musson.     Cloth, 
$1.25. 

Miller,  J.  R.     Learning     to     Love.        Toronto:     Musson. 
Paper  brochure,  50  cents. 

Mclntyre,  John  T.   Ashton-Kirk,   Investigator.    Toronto  : 
Musson.     Cloth.  $1.20  net. 

Peter  Pan     Book.     Illustrations     by     Arthur     Rackham. 
Toronto:  McClelland  &  Good'cbild.     Cloth.  $1.50. 

Shackelton,  Sir  Ernest.     The     Heart     of     the    Antarctic. 

Cloth,  $1.50  net. 
Strang,  Herbert.     Round  the     World     in     Seven     Days. 

Toronto:  Henry  Frowde.     Net,  $1. 
Turner,  Ethel.     Fair     Ines.       Toronto:     Musson.     Cloth, 

$1.25. Tynan,  Katharine.     The  House  of  the  Secret.     Toronto: 

Copp,  Clark.     Cloth,  $1.25. 
Watson,  Sydney.     By  Order  of     the     General.     Toronto: 

Musson.     Cloth,  $1.25. 
White,  Stewart  Edward.    The  Rules  of  the  Game.  Toronto: 

Musson.     Cloth,  $1.25  net. 

Yoxall,  J.  H.     The  A  B  0  About  Collecting.     Illustrated. 
Toronto:  Copp,  Clark.     Cloth,  gilt,  $1.50  net. 

LONGMAN'S  GREEN  &  CO.'S  NEW  BOOKS. 

New  text-books  of  physical  chemistry  include  ''The 
Relations  between  Chemical  Constitution  and  some 

Physical  Properties,"  by  Samuel  Smiles;  "The  Principles 
of  Gynaecology,  by  W.  Blair  Bell;  "An  Introduction  to 
the  Chemistry  of  Paints,"  by  J.  Newton  Friend;  "Prac- 

tical Physiological  Chemistry,"  by  R.  H.  Aders  Piimmer; 
"Sanitary  Law  in  Question  and  Answer,"  by  Chas. 
Porter;  "Anharmonic  Co-ordinates,"  by  Lt.-Col.  H.  W. 
L.  Hime;  "Physical,  Chemical  and  Mathematical  Tables," 
by  G.  W.  C.  Kaye;  "The  Physiology  of  Reproduction," 
by  F.  H.  A.  Marshall;  •'Dental  Surgery  and  Pathology." 

by  J.  F.  Colyer;  "The  Fats."  by  J.  B.  Leathes. 
New  works  in  "The  Architect's  Library"  are  "Build- 
ing Construction,"  by  Beresford  Pite;  "Elementary 

Treatise  on  Physics,  by  Prof.  Ganot;  "An  Elementary 

Chemistry  for  Mining  Students,"  by  L.  T.  O 'Shea; '"A 
School  Course  of  Heat,"  by  R.  H.  Scarlett;  "A  Course 
of   Elementary  Science,"  by  John  Thornton. 

Under  miscellaneous  and  general  titles  are:  "The 
State  and  the  Doctor,"  by  Sidney  and  Beatrice  Webb; 
"Land  Law  and  Registration  of  Title,"  by  E.  J.  Harvey. 
"Unemployment  and  Trade  Unions,"  by  Cyril  Jackson.; 
"Crime  and  Criminals,  1867-1910,"  by  R.  F.  Quinton; 
"Philosophical  Essays,"  by  Bertrand  Russell;  "Educa- 

tional Aims  and  Efforts,  1880-1910,"  by  Sir  Philip  Mag- 
nus; "English  Composition  and  Essay  Writing,"  by  Jas. 

Win.  Miller;  "'Star  People."  by  Katharine  F.  Dewey; 

"Six  Short  French  Plays,"  by'  A.  >S.  Johnson;  "The 
Dawn  of  Character,"  by  Edith  E.  R.  Mumford ;  "Prac- 

tical Motherhood."  by  Helen  Y.  Campbell;. The  New  Irish 
R.  M.  Series  by  E.  O.  Somerville  include  "Some  Experi- 

ences of  an  Irish  R.M.,"  "Further  Experiences  of  an 
Irish  R.M.,"  "Some  Irish  Yesterdays,"  and  "All  on  the 
Irish  Shore;"  coming  volumes  of  this  last  series  are: 
"An  Irish  Cousin,"  "The  Real  Charlotte."  and  "Tin 
Silver  Fox;"  "Lives  of  the  Fin  Folk,"  by  M.  D.  Havr- 
land;  "Wood  an  Garden"  and  Home  and  Garden."  by 

Gertrude  Jeckyll;  "Captain  Ferrercourt 's  Widow."  by 
M.  E.  Hutchinson;  "The  Light  Behind,"  by  Mrs.  Wilfrid 
Ward;  "Spanish  Grammar,"  by  John  Warren;  "The 
Governance  of  Empire,"  by  P.  A.  Silburn;  "The 
Voice,"  by  W.  A.  Aikin;  "The  Pre-Historic  Period  in 
South  Africa."  by  J.  P.  Johnson;  and  "Poems  by  the 
Wav."  bv  William  Morris. 

EVERYBODY  SHOULD  HAVE  THIS  BOOK. 

The  Bookseller— This,  sir,  is  an  excellent  book  on 
swimming,  and  a  very  useful  one,  too. 

The  Customer — Useful  ? 
The  Bookseller — Yes,  sir.  If  ever  you  find  yourself 

drowning  you  have  only  to  turn  to  pages  88  and  89,  and 
there  you  will  find  full  instructions  how  to  save  yourself. 
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McClelland  &  Goodchild's  New  Books 
Fiction 

RED    PEPPER    BURNS.    Grace    S.    Richmond      $1.25 

Author  of  "The  Second  Violin,"  etc. 
THE   LIVERY   OF   HEAVEN,    R.    H.    Sawyer     $1.25 

JOHN    WINTERBOURNE'S    FAMILY,    Alice    Brown      $1.25 

J.uthor  of    "Rose   MacLeod,"    "Story   of  Thyrza." 
MASTER    OF    THE    VINEYARD,    Myrtle    Reed      $1.50 
THE  MISTRESS   OF   SHENSTONE,  Florence  L.   Barclay  $1.25 

Author  of   "The  Rosary." 
PLTX?Y.    Eenry    A.    Shute      -   $1-50 

This  new  humorous  work,  by  the  Author  of  "Real  Diary 

of  a  Real  lioy,"  will  be  very  popular.  The  book  has  50  illus- 
trations. 

KEITH    OF    THE    BORDER.    Randall    Parrish      $1-25 

THE    SHOGUN'S    DAUGHTER,    Robert    Ames    Bennett   $1.25 

THE   SPIRIT    TRAIL,   Kate   and    Virgil    D.   Boyles     $1.25 

THE    OSBORNES.    E.    F.    Benson      ?l-25 

Miscellaneous 

PETER    PAN,    J.    M.    Barrie      ?l-50 

Illustrations  by  Arthur  Rackham. 

HOW   TO   ARGUE   AND   WIN,    Grenville   Kleiser      $1-25 

HOW    TO    DEVELOP    SELF    CONFIDENCE    IN    SPEECH 

AND    MANNER,    Grenville    Kleiser      $1-25 

TEN   BOYS   FROM   HISTORY,   Kate  Dickenson   Sweetser...$2.00 

SONGS    OF    HOME,    Whitcomb    Riley      4   ?l-23 

THE  GIRL  I  LOVED,  Whitcomb  Riley,  Christy  Pictures.. .$2.00 
CHANTECLER,    Edmond    Rostand,    net      $1.25 

A   Play   in   four   acts,   translated   by    Gertrude   Hall. 

COMPLETE    POEMS    OF    EUGENE    FIELD.    Net      ,.$2.00 
A  new   volume  of  the  collected  poems   of  Eugene  Field. 

THE   SONG   LORE   OF   IRELAND.    Redfern    Mason.     Net. ..$2.00 
Erin's  Story  in  Music  and  Verse. 

MEN   AND    MISSIONS,    Wm.    T.    Ellis.     Net   $1.00 
New   Canadian    edition. 

PREVENTABLE    DISEASES,    Dr.    Woods   Hutchinson,  net  $1.50 
WONDER    TALES,    Illustrated    by    Maxfield    Parrish..   $2.50 

Nathaniel  Hawthorne's  The  Wonder  Book  and  Tangle- 
wood  Tales,  each  complete  with  drawings  in  four 
colors    (A  Beautiful   Book.) 

A     CHILD'S     BOOK    OF    OLD     VERSES,    Jessie    Willcox 
Smith      j   $2.50 

Classic  Verses  for  young  children,  selected  and  illus- 
trated by  Miss  Smith,  whose  pictures  of  child  life 

are  so  widely  popular.  The  pictures  are  reproduced 
in  full  color. 

JUST    IRISH,    Charles    Battell    Loomis.    Net      $1.50 

Profusely'  illustrated. 
FOLK   TALES    EVERY   CHILD    SHOULD    KNOW,    Hamil- 

ton   Wright    Mabie      90 
CARE     OF   TREES,     IN   LAWN.     STREET     AND   PARK, 

B.     E.     Fernow.    Net      $2.00 
Professor  of  Forestry  in  the  University  of  Toronto, 

author   of    "Economics   of   Forestry,"    etc.,    Illustrated. 

McClelland  &  Goodchild, 
42    Adelaide    Street    West, 

TORONTO 

COPYRIGHT  CONGRESS  AT  LUXEMBURG. 

The  thirty-second  congress  of  the  International  Liter- 

ary and  Artistic  Association,  organized  at  the  Paris  Ex- 
position of  1Q.78  under  the  presidency  of  Victor  Hugo,  was 

held  at  Luxemburg,  September  2-5,  1910,  M.  Georges 

Maillard,  of  France,  presiding.  There  were  twenty  mem- 

bers present,  including  representatives  from  the  United 

States,  Switzerland,  Denmark,  Germany,  France,  Italy, 
Roumania  and  Russia. 

The  work  of  the  congress  was  in  great  measure  con- 

centrated upon  the  discussion  of  a  "general  review  of 
facts  in  regard  to  literary  and  artistic  property  from  the 

diplomatic,  legislative  and  judicial  standpoint."  In  con- 
nection with  this  report  representatives  of  different  coun- 

tries made  supplementary  observations.  Thorvald  Sol- 

berg,  official  delegate  from  the  United  States,  spoke  of  the 

law  of  1909,  as  though  still  imperfect  and  unsatisfactory 

in  some  respects,  yet  giving  greater  protection  to  foreign 

authors. than  heretofore,  through  the  simplified  formalities, 

the  easy  establishment  of  the  identity  of  a  work  and  the 

extension  of  the  copyright  term  to  fifty-six  years.  He  ex- 

pressed the  hope  that  in  the  near  future  the  United  States 

would  become  party  to  the  Berne  Convention  and  thai  the 

congress  would  hold  a  meeting  in  his  country  to  that 

end.  Mr.  Solberg  said  that  the  ideal  of  copyright  was  the 

protection  of  the  right  of  the  author  guaranteeing  him  re- 
compense proportionate  to  the  intrinsic  value  of  his  work. 

Mr.  Roethlisberger  analyzed  the  proposed  English  bill 

and  M.  Maillard  read  many  of  its  sections  with  comments. 

Two  other  subjects  of  importance  before  the  congress  were 

briefly  discussed,  the  reproduction  of  works  exhibited  in 
museums  and  the  establishment  of  a  museum  of  piracies, 
and  were  then  referred  to  the  next  congress,  to  be  held 
in  Rome  in  September,   191]. 

Modern  Sale  Endeavor. 

If  we  read  the  advertisements  in  our  magazines  and 

papers,  if  we  study  the  windows  of  the  "mammoth"  trad- 
ers, if  we  listen  to  the  seductive  eloquence  of  our  friends 

the  commercial  travelers,  we  cannot  fail  to  comprehend 
that  the  aim  throughout  is  the  same.  The  salesman  is 
seeking  to  create  a  want  where  at  present  no  sense  of 
need  exists.  Most  of  our  modern  industries  have  been 

built  up  that  way.  Motor-cars,  typewriters,  talking- 
machines,  fountain-pens,  pianolas,  card  and  filing  systems 
never  would  have  attained  the  positions  they  hold  in  the 

life  of  to-day  if  they  had  been  simply  stuck  in  a  ware- 
house waiting  for  someone  to  come  along  and  ask  for 

them.  They  have  won  recognition  because  their  virtues 
have  been  persistently  proclaimed  by  capable  advocates, 
and  they  now  constitute  profitable  commercial  fields  where 
no  previous  demand  existed.  I  sometimes  wonder  if  the 

retail  shopkeeper  realizes  as  fully  as  he  ought  the  possi- 
bilities that  hover  within  his  reach.  If  he  did  I  think  he 

would  spend  less  time  coveting  the  trade  of  his  neighbor, 
and  more  in  the  endeavor  to  build  up  an  original  business 
of  his  own. 

Have  confidence  in  yourself  ;  get  hold  of  the  idea  that 

you  can  do  as  well  as  your  competitor,  and  then  prove  it. 

If  your  business— be  it  large  or  be  it  small— does  not 

return  you  a  salary  for  superintendence,  interest  on  in- 
vestment, and  a  profit  after  all  other  expenses  are  paid, 

there  is  something  wrong.  You  ought  to  take  stock  of 

your  methods. 
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Stationers  Everywhere 
Don't  stock  your    Fall 
Blotting  until  you    get 

Flvl  SED  SAMPLES  AND  PRICES  OF 

blotting       "PRISMATIC " 
NEWEST        PRETTIEST        BEST 

The  prettiest  desk  pad  made 

Stocked  in  19  Colors.  Write  to-day. 

Standard  Paper  Manufacturing  Co.,  oePt  b  Richnj°snAd'  Va 

"MADE   IN   CANADA" 

OUR  REVISED 
CATALOGUE 

should  interest  every  printer, 
lithographer  and  paper  dealer 
in  Canada.  Your  daily  de- 

mands for  Bond  and  Ledger 
papers  can  be  increased  by 
your  having  a  full  knowledge 
of  the  many  kinds  of  paper 
we  manufacture  and  which 
we  fully  describe  in  our  new 
catalogue.  Get  in  touch  with 
our  papers.  There  is  good 
profit  for  you  in    every  sale. 

The  ROLLAND 
PAPER  CO., Limited 

General  Offi:es 

Montreal,  Que. 

Mills  at 

St.  Jerome,  Que. 

The  Northern  Mills  Co. 
PAPER     MANUFACTURERS 

PRINTING 
AND 

WRITING 
PAPERS 
Super-calendered,  Velvet  and  Machine 
Finished  Book,  Litho  and  Antique  Print- 

ing, Engine  Sized  Writing  and  Envelope 
Papers,     White    and     Tinted     Bond. 

Typewriter  Papers  (Glazed  and  Rough 
Finished),    Envelopes,   Bill    Heads,  etc. 

Ask  for  "  Canadian  Bond,"  "Provincial 
Bond,"  "Adelia,"  "  Northern  Mills," 
and     "Federal      Writing  Manilla." 

Head  Office,  Montreal,  278  St.  Paul  St. 
Mills,  St.  Adele,  Que. 

A  New 
Department 
Exclusive    Agents    for    the    California    Card 

Manufacturing  Company's  celebrated  line  of 
PHOTOMOUNTS 

Mail    orders    receive    prompt  attention. 

We  have  added  a  stock  of  PHOTOGRAPHIC  goods  to  our 
line    and    are    now    prepared  to    fill   orders    for 

Wellington    Films,   Papers    and    Plates 
Hammer  and  Lumiere  Plates 

Cyko  Paper  "Empire"  Gaslight  Paper 
Kruxo,  Cyko  and  Empire  Post  Cards 
Prepared  Developers  and  Toners 

SMITH,  DAVIDSON  &  WRIGHT,  Limited 
Wholesale  Stationers  and  Paper  Dealers VANCOUVER,  B.C. 
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Our  Efforts  and  Yours 

(3 ranes 

The   latest   Paris    Colorings : 

PHEASANT  BROWN 
MADELEINE  VIOLET 
PARROT  BLUE 

New  shapes  particularly  adapt- 
ed to  the  use  of  monograms. 

The  newest  French  Borders, 

adding  still  further  charm  to  the 
line. 

Cards  to  match  tor  Luncheon, 
Menu  and  Place  Cards  in  all  the 

new  and  old  colorings. 

We  have  created 
and  offered  to  the 
trade  the  greatest 

selling  proposi- 
tion in  the  fine 

stationery  field  and 
have  made  this  fact 
known  through  our 
extensive  adver- 

tising to  millions 
of  users  in  Amer- 
ica. 

THIS  IS  OUR  EFFORT 

A  good  assortment 
of  the  newest  Crane 

novelties  with  suit- 
able window  and  case 

displays,  which  we 
will  furnish, 

WILL  BE  YOUR  EFFORT 

IT  WILL  MEAN  k  BIG 

FALL  BUSINESS 

Are  you  prepared  for  the  demand  ? 

If  not.  let  us  send  you  a  repre- 
sentative assortment. 

Eaton,  Crane  Gk  Pike  Co. 
PITTSFIELD,  Mass. 

New  York  Office,   Brunswick    Building,   225    Fifth   Ave 

CHAS.  M.  HIGGINS  &  CO.,  New  York,  Chicago,  London 
acturers  of  Inks  aod  Adhesives 

Brooklyn,  N.Y.,  U.S.A. 

Higgins'  Inks   and  Adhesives 

The  Higgins  Inks  and  Adhesives  are  in  a  class  by  then-selves.  They  are 
the  best  goods  that  original  thought,  conscientious  workmanship  and  sustained 
high  ideals  can  produce.  They  are  largely  imitated  but  never  ■  quailed.  They 
give  unvarying  satisfaction  to  consumers  and  dealers,  and  every  unit  is  backed 
by  our  absolute  guarantee.     Price  Lists  and  Discounts  on  Request. 

  FOR    BEST   VALUE    IN   

SCHOOL  FURNITURE 
Write 

The  JAMES  SMART    MFG.  CO.,    Limited 
and  Winnipeg,   Man. Brockinlle,    Ont. 

Mr.  Stationer! 

Do  You  Carry  the  New  Card  Game 

"Your  It?" 
It  is  simple,  interesting  and  amusing,  and 
appeals  both  to  the  old  and  young.  A  popular 
game  for  the  HOME,  and  it  pays  you  a  good 

profit.     Write  to-day  for  sample  pack  to 

YOUR  IT  CARD  CO.,  HAMILTON,  ONT. 

It  is  always  ready  for  use.  Twice  the  size  ot  illustration. 
It  holds  up  to  10  lbs.  in  wall  or  woodwork.  Your  customers 
will  appreciate  its  many  good  features,  and  our  advertising 
will  give  the  necessary  assistance  to  make  it   a  good  seller 

AKK  YOUR  JOBBER  OR  WRITE 

THE  MANUFACTURERS  SALES  COMPANY 
(Canadian  Agents  for  August  Goertz  &  Co.,  Newark,  N.J.) 

H    F.  REID  -  4-315  BIRKS    BLDG.,    MONTREAL 

View  Posf  Cards 
W   printed  after  your  own  photos  by 
rhe  Graphic  Art  Works 

Markeit  s  Sohn,  Dresden-A. 

,  Colored 
idfinred. 

■Collotype, 

Collotype, 

nd  Booklets. 
Orijlinalors  and  Manufacturers  of  Inks  and  Adhesives 

MAIN  OFFICE,  271  Ninth  St. 
FACTORY,  240,  244  Eighth  St. 

wholesalers  and  Publishers  please 
apply  For  Free  samples  and  prices. 



Office    Equipment" 

Furniture  for  Stationeiy  Trade 

Opening  in  Towns  for  Stationers  to 

Handle  Office  Furniture  and  Equipment 

—  Manufacturers  Willing  to  Assist  With 

Publicity — Selling    Hints    for     Retailers. 

A  few  days  ago  while  talking  with  the  advertising 

manager  of  an  office  equipment  manufactory,  the  ques- 
tion was  asked,  how  does  the  amount  of  business  done 

by  your  house  with  furniture  dealers  compare  with  your 
dealings  with  the  book  and  stationery  men  ?  The  reply 

was  :  '''Most  of  our  retail  business  is  handled  by  the 

stationery  trade.'1' While  many  in  the  trade  are  awake  to  the  value  of 
carrying  this  line  of  goods  there  are  many  more  who 

apparently  do  not  realize  the  advantage  of  their  so  do- 
ing. There  are  stationers  in  towns  where  no  one  handles 

office  furniture  or  equipment.  There  is  profit  to  be  made, 
and  a  chance  for  increased  business  in  carrying  office 
furniture  ;  and  manufacturers  will  welcome  the  decision 
of  the  stationer  to  retail  their  goods,  and  in  many  cases 
will  assist  the  retailer  to  make  sales  by  giving  him  hints 

as  to  advertising  and  window  displays,  and  by  furnish- 
ing- catalogues  and  other  material  for  a  publicity  cam- 

paign. 
What  is  applicable  to  the  sale  of  a  book  is  of  equal 

value  in  obtaining  the  interest  of  the  prospective  buyer 
of  office  furniture.  An  attractive  window  display  can 
be  made  of  this  class  of  goods  ;  newspaper  advertising 

is  another  help,  and  then  comes  the  question  of  salesman- 
ship— and  it  is  an  important  question.  When  buying  in- 

terest has  been  created  and  the  prospective  customer 

makes  inquiries  all  the  effort  previously  expended  in  at- 
tracting attention  is  of  no  avail  if  the  salesman  does 

not  understand  thoroughly  the  article  he  is  trying  to 
sell.  It  is  a  question  of  preference  whether  to  mention 

the  price,  and  then  dwell  on  the  excellencies  of  the  arti- 
cle to  be  sold,  or  first  to  describe  the  article  and  after- 

wards quote  the  price.  In  either  case  the  salesman's 
object  must  be  to  justify  the  price  by  the  merits  of  the 
article    in    question. 

Hints  on  Selling. 

Salesmen  should  remember  that  few  buyers  of  office 
furniture  will  decide  in  a  hurry.  Hence,  in  showing  the 

equipment  the  offers  should  be  simplified  by  a  fitting  se- 
lection and  by  the  strong  points  of  the  articles  being  pro- 

minently brought  forward. 

They  should  avoid  any  exaggerated  forms  of  expres- 
sion and  any  visible  attempt  to  push  one  article.  From 

the  little  which  has  been  said,  the  buyer  must  be  able  to 
gather  that  the  salesman  is  himself  convinced  of  the 
merits  of  his  line. 

When  a  buyer  has  decided  on   some  particular   article 

it  is  bad  policy  to  try  and  alter  his*  selection  in  favor  of 
some  better  quality..  Unless  the  salesman  is  well  ac- 

quainted with  the  buyer  and  his  jvays,  there  is  a  risk  of 
his  going  ofi  from  the  line  altogether. 

In  everything  a  salesman  does,  he  must  keep  in  view 
that  he  does  not  want  to  make  only  this  particular  sale, 

but  to  retain  the  buyer  as  a  permanent  customer  by  mak- 
ing a  friend  of  him  and  by  getting  other  customers.  To 

attain  this  end,  it  is  necessary  for  all  agreements  as  to 
quality,  delivery,  terms,  etc.,  to  be  strictly  observed  ;  so 
that  the  buyer  may  see  how  much  his  continued  support 
is  desired.  Hence  all  the  conditions  of  the  purchase  must 
be  clearly  understood. 

The  advantages  of  the  article  should  be  clearly  and  flu- 
ently expressed,  without  reflections  upon  competitors,  and 

even  the  most  needless  question  of  the  customer  should  be 
politely  and  intelligently  answered- 

Success  in  Retailing  Office  Furniture. 

Some  of  the  most  notable  successes  in  selling  business 

equipment  have  been  in  office  furniture.  This  is  only  na- 
tural, because  office  furniture  is  bought  by  men  who  pur- 
chase other  business  supplies  from  the  same  store.  Many 

dealers  suppose  that  office  furniture  is  a  line  that  only 
furniture  dealers  should  handle.  In  this  they  are  mistak- 

en, because  the  line  logically  belongs  to  the  business  equip- 
ment dealer.  The  only  reason  why  the  furniture  man  is 

handling  office  furniture  is  because  he  happened  to  get  into 
the  field  first. 

When  a  good  line  of  office  furniture  is  offered  by  a 
business  equipment  dealer  the  sales  begin  from  the  ap- 

pearance of  the  first  advertisement,  and  the  advertising  is 
the  most  important  thing  to  consider.  The  market  offers 
a  wide  variety  of  good  lines  of  office  furniture,  which  may 
be  sold  either  from  sample  or  catalogue.  It  is  not  diffi- 

cult for  dealers  to  buy  salable  lines,  but  it  is  not  so  easy 
to  give  the  new  lines  the  start  that  will  develop  the  busi- 

ness quickly  and  place  it  on  a  permanent  basis. 
In  planning  to  advertise  office  furniture  the  dealer 

must  not  stop  before  giving  the  campaign  a  chance  to 
show  results.  It  is  not  unusual  for  dealers  advertising  a 
new  line  to  expect  continuous  results  from  one  or  two 

advertisements.  These  are  the  "quitters,"  who  claim  that 
advertising  does  not  pay,  but  it  is  only  the  method  that 
is  at  fault.  Success  in  selling  office  furniture  is  the  re- 

sult of  everlastingly  advertising  it. 

The  dealer  who  will  make  money  out  of  office  fur- 
niture is  the  one  who  goes  into  the  game  with  determina- 

tion to  play  it  as  it  should  be  played.  Advertising  is  the 
underlying  principle  of  the  office-furniture  business  and  .men 
succeed  in  it  just  as  they  apply  to  its  promotion  the  cor- 

rect form  of  publicity.  Continuous  sowing  of  any  good 
seed  in  the  shape  of  direct,  clear,  strong  statements  and 
facts,  will  invariably  bring  a  harvest. 

The  bookseller  should  not  let  the  idea  that  he  may  of- 
fend a  customer  affect  his  getting  after  his  accounts 

promptly.  The  man  or  woman  who  means  to  pay  does 
not  mind  a  gentle  reminder  that  he  is  behind  time  with 
his  money.  He  realizes  that  the  merchant  has  to  live,  and 
when  it  is  pointed  out  firmly  but  courteously  that  the 
money  is  wanted,  then  there  is  little  fear  that  umbrage 
will  be  taken. 
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Canadian    Authors    and    Books 
Books  Written  by  Canadians  and  Books 

Dealing  with  Canada — Interesting  Gossip 
About  Recent  Publications. 

John  t>Luart  Thomson,  ihe  Montreal  author,  whose 

notable  book.  "The  Chinese,"  was  lately  published  in 
i  lie  United  States  by  the  Bobbs-Merrill  Co.,  has  had  the 
work  brought  oul  in  England  by  T.  Werner  Laurie.  The 

London  Scotsman  of  September  22  last,  speaks  in  high 
terms  of  the  bunk.  Mr.  Thomson  is  also  the  author  of 

two  other  volumes,  "Estabelle"  and  "A  Day's  Song," 
published   by  Wm.  Briggs,  Toronto. 

Dr.  Chas.  Wendell  Townsend,  who  three  years  ago 

wrote  a  delightful  book  entitled  "Along  the  Labrador 

Coast,"  has  written  another  book  on  that  same  section  of 

Canada,  "A  Labrador  Spring."  The  Dana  Estes  Co., 
Boston,  are  the  publishers. 

Wilfrid  Campbell  in  his  "Canadian  Lake  Region," 
published  by  the  Mussou  Book  Co.,  Toronto,  gives  a  lucid 
description  and  the  history  of  the  lake  region  from  the 

Thousand  Islands  to  Lake  Superior. 

"The  Handicap,"  Rev.  Robt.  E.  Knowles'  new  book, 
has  its  scene  laid  in  a  Canadian  Scottish  hamlet  in 

pioneer  days.  The  author  got  his  information  from  early 
records  and  from  the  settlers  themselves. 

The  November  number  of  the  Popular  Magazine  has  a 
story  the  scene  of  which  is  laid  in  Canada.  It  is  named 

•'The  Young  Boss,"  and  the  author  is  A.  M.  Chisholm. 
The  action  of  the  story  has  to  do  with  the  lumber  busi- 
ness. 

J.  M.  Harper,  of  Quebec,  the  author  of  so  many  inter- 
esting Canadian  stories  and  sketches,  has  through  William 

Briggs,  Toronto,  published  a,  third  edition  of  his  "Cham- 

plain."  The  work  is  also  published  in  the  United  States 

and  in  Great  Britain.  "The  Battle  of  the  Plains,"  by 
the  same  author,  and  published  by  The  Musson  Book  Co., 

Toronto,  is  the  second  volume  of  Dr.  Harper's  "Series  of 
Studies  in  Verse  and  Prose." 

What  is  said  to  be  a  rollicking  tale  of  Western  Canada 

has  during  the  past  month  been  brought  out  by  The  Copp, 

Clark  Co.  It  is  Ridgwell  Cullum's  "The  Trail  of  the 
Axe."  Mr.  Cullum  will  be  remembered  as  the  author  of 

"Night  Riders"  and  "Watchers  of  the  Plains."  The  new 
book  is  a  $1.25  cloth  bound  volume. 

A  Canadian  is  made  one  of  the  heroes  in  "The  Great 

Aeroplane,"  by  Captain  Brereton,  which  The  Copp,  Clark 
Co.,  have  published  during  the  past  few  weeks.  The  story 

is  said  to  contain  a  series  of  exciting  incidents  which  fol- 
low one  another  swiftly. 

The  first  edition  of  Miss  McClung's  new  book,  "The 

Second  Chance,"  was  sold  out  in  a  day,  and  the  publish- 
ers, William  Briggs,  have  found  it  necessary  to  issue  a 

second  and  larger  edition. 

Robert  E.  Knowles'  "The  Handicap,"  has  since  last 
issue  come  from  the  publishers,  Henry  Frowde,  and  from 
the   start    had  a  big  call. 

Samuel  \I.  Baylis,  the  Montreal  author,  who  was 

so  successful  with  his  book  "At  the  Sign  of  the  Beaver," 
has  just  issued  through  William  Briggs,  a  booklet  en- 

titled "Shakespeare  :  An  Inquiry."  The  material  was 
given  as  a  lecture  before  one  of  the  literary  societies  of 

Montreal,  and  Mr.  Baylis  had  so  many  requests  Eor 

copies  of  the  same  that  he  decided  to  put  it  in  print. 

Mrs.  Nellie  L.  McClung,  author  of  "Sowing  Seeds  in 

Danny"  and  "The  Second  Chance,"  just  issued  from  the 
press  of  William  Briggs  is  to  come  east  this  month  and 
Ontario  audiences  will  hear  her  read  selections  from  her 
own  works. 

in  Mis.  Whyte  Edgar's  new  volume,  "A  Wreath  of 
Canadian  Song-,''  there  are  several  interesting  groups  of 
Canadian  authors  whose  faces  are  not  very  well  known 

to  the  reading  public  This  book  will  probably  be  pop- 
ular during  the  coming  Christmas  season.  This  volume 

like  many  of  the  most  popular  volumes  of  Canadian 

poetry  comes  from  the  press  of  William  Briggs. 

A  little  book  entitled  "Irish  Ned,  the  Winnipeg 

Newsy,"  has  just  been  issued  by  William  Briggs.  It 
was  written  by  Rev.  Samuel  Pea,  M.A.,  Ph.D.,  rector 

of  St.  Paul's  Church,  Winnipeg-.  This  booklet  should 
have  a  good  sale  in  Winnipeg,  where  the  author  and 
"Irish  Ned"   are  known. 

Miss  Amy  Campbell,  a  contributor  to  a  number  of 

magazines  and  other  journals,  has  just  issued  her  first 

volume  of  poetry,  entitled  '''Heart  Forget-me-Nots." 
William  Briggs  are  the  publishers.  The  book  is  gotten 
up  in  holiday  style  and  should  find  favor  as  a  Christmas 

gift  book. 
R.  .1.  C.  Stead,  the  author  of  a  book  of  poems  en- 

titled "The  Empire  Builders,"  has  been  compelled  to 
issue  a  third  edition  of  his  book.  The  demand  in  the 

Canadian  West  is  increasing  daily,  and  the  book  is  sell- 

ing in  the  city  of  Calgary  at  the  rate  of  an  average  of 
3  copies  per  day,  and  in  one  little  Manitoba  town  of 

500  inhabitants  100  copies  of  "The  Empire  Builders"  was 
sold.  Mr.  Stead,  in  his  poems,  seems  to  have  reached 

the  heart  of  the  western  settler,  and  he  is  to  the  prairie 

what  Robert  W.  Service  is  to  the  Yukon.  This  new  edi- 

tion will  come  from  the  press  of  William  Briggs. 

The  Musson  Book  Co.,  have  recently  brought  out 

"Lays  of  the  True  North  and  Other  Canadian  Poems,"  by 
Agnes  Maule  Machar,  in  a  limp  lamb  binding.  During 

November  they  will  publish  Agnes  C.  Laut's  "Freebooters 
of  the  Wilderness,"  a  spirited  novel  of  the  Northwest  of 
to-day. 

"Yukon  Bill"  is  the  author  of  "Derby  Day  in  the 

Yukon,"  a  volume  of  verse,  published  by  Geo.  H.  Doran 
&   Co.,  New  York. 

VALUE    OF    COMPETITION. 

It  is  easy  in  these  days  when  everything  is  "combin- 
ation" and  "trust"  that  the  old  maxim  about  "Competi- 

tion being  the  life  of  trade"  should  fall  into  some  disre- 
pute. It  is  natural  enough  to  regard  competition  as  very 

much  of  a  nuisance. 

When  a  man  builds  up  in  a  town  a  nice  little  vjionopoly 

in  his  own  line,  and  no  one  else  is  trying  to  get  the  busi- 
ness away  from  him,  he  looks  with  some  apprehension 

upon  the  new  comer,  who  puts  in  a  stock  and  starts  out 

to  get  business.    As  a  matter  of  fact,   competition  helps. 
There  is  such  a  thing  as  too  much  competition,  just 

as  there  is  such  a  thing  as  too  many  fleas  on  a  dog,  but 

you  will  recall  that  so  great  an  authority  as  David 
Harum  said  that  a  certain  number  of  fleas  were  good  for 

a  dog,  because  it  gave  him  less  time  to  think  about  being 
a  dog.  A  certain  amount  of  competition  is  good  for  a 
merchant  because  it  tends  to  sharpen  up  his  wits  and  keep 

him  up  to  date  and  on  the  warpath  for  business. 

The  statement  that  competition  is  the  "life"  of  trade 
means  just  that  thing.  It  means  keeping  up  to  date.  It 
means  that  you  must  understand  and  keep  track  of  what 

your  customers  want;  that  you  shall  keep  an  orderly 

stock  and  a  clean  store  ;  that  you  shall  cultivate  a  pleas- 
ant atmosphere  about  the  store  which  will  encourage  cus- 

tomers who  come  once  to  come  again. 

.The  man  who  manages  his  store  right  has  little  to 
fear  from  competition.  It  is  the  careless  and  inefficient 

storekeeper  who  withers  up  under  the  invasion  of  a  com- 
petitor, and  whose  trade  slips  away  from  him. 
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THE  MACMILLAN  CO.'S  LATE  PUBLICATIONS. 
Late  books  published  by  the  Macmillan  Co.  include  a 

number  of  illustrated  works  and  children's  books  suitable 
for  Christmas  giving.  There  is  as  well  a  long  miscella- 

neous list.    Some  of  these  publications  are  : 

"Dictionary  of  Music  and  Musicians,"  Sir  Geo.  Grove; 
edited  by  •).  A.  Fuller  Maitland.  Volume  V.  (Illustrat- 

ed) ;  "Peeps  at  Many  Lands."  (Spain).  By  Edith  A. 
Browne.  With  12  full-page  illustrations  in  color  by  Tre- 

vor Haddon  and  Edgar  T.  A.  Wigrain  ;  "The  Rajah's 
People,"  by  I.  A.  R.  Wylie. 

Color  books  of  travel  and  description  include  : — "Pom- 
peii." By  Wm.  Mackenzie.  20  plates  in  color  and  five  in 

black  and  white  by  Albert  Pisa  ;  "Chester."  Described  by 
Francis  R.  G.  Duckworth.  "20  plates  by  E.  Harrison 
Compton  ;  "Winchester."  By  Telford  Varlet.  25  plates 
by  Wilfred  Ball  ;  "The  Wye."  Described  by  A.  G.  Brad- 

ley, with  24  plates,  by  Sutton  Palmer  ;  "The  Romance  of 

London."  By  Gordon  Home.  16  color  plates  and  K  line 
drawings  in  the  text.  This  book  is  designed  to  bring  be- 

fore the  reader  pictorially  and  with  interesting  descriptive 
matter  the  survival  of  the  London  of  the  Middle  Ages,  of 
the  Tudor  times,  and  of  the  picturesque  seventeenth  cen- 

tury ;  "London."  By  A.  R.  Hope  Moncrieff.  Colored  il- lustrations. 

Children's  publications  are  :  "The  King-  Who  Never- 
Died"  (Tales  of  King  Arthur).  By  Dorothy  Senior  ; 
"Animal  Biographies,"  edited  by  G.  E.  Mitton,  each  12 
full-page  illustrations  in  color  ;  "A  Black  Bear,"  by 
Perry  Robinson.  Illustrated  by  J.  Von  Vort  ;  "A  Cat," 
by  Violet  Hunt,  illustrated  by  Adolph  Berkenruth  ;  "A 

Dog,"  by  G.  E.  Mitton,  illustrated  by  John  Williamson  ; 
"A  Fowl,"  by  J.  W.  Hurst,  illustrated  by  Allan  Stewart 
and  Maud  Scrivener;  "A  Rat,"  by  G.M.A.  Hewitt,  illus- 

trated by  Stephen  Baghot  de  la  Bere  ;  "A  Squirrel,"  by 
T.  C.  Bridges,  illustrated  by  Allan  Stewart  ;  "The  Story 
of  a  Year"  (Juvenile),  by  Mrs.  Molesworth,  with  colored 
illustrations  by  Gertrude  D.  Hammond. 
Library  sets  and  series  take  in  a  great  many  titles  :  In 

Macmillan's  Pocket  Classics  are  "The  Imitation  -  of 

Christ,"  by  Thomas  a  Kempis,  edited  by  Brother  Leo, 
with  portraits,  introduction  and  notes  ;  and  "The  Man 
Without  a  Country  and  Other  Stories,"  by  Edward 
Everett  Hale.  Illustrated.  Edited  with  introduction  and 
notes  by  Samuel  Marion  Tucker. 

The  citizen's  library  of  ecomonics,  politics  and  socio- 
logy is  edited  by  R.  T.  Ely.  It  takes  in  "Great  Cities 

in  America  :  Their  Problems  and  Their  Government," 
by  D.  F.  Wilcox,  and  "Child  Problems,"  by  Geo.  B.  Man- 

gold, who  discusses  every  conceivable  phase  of  the  sub- 
ject. 

The  Friendly  Library  takes  in  8  vols.  The  titlos  of 

the  books  follow  :  "The  Book  of  Christmas,"  with  an 
introduction  by  Hamilton  W.  Mabie  ;  "The  Book  of 
Friendship,"    with  an   introduction  by   Samuel  McChord  ; 

"The  Friendly  Craft,"  edited  by  Elizabeth  Deering  Hans- 
com  ;  "The  Gentlest  Art,"  edited  by  E.  V.  Lucas  ;  "The 
Ladies'  Pageant,"  edited  by  E.  V.  Lucas  ;  "Some 
Friends  of  Mine,"  edited  by  E.  V.  Lucas,  and  "The  Sec 
ond  Post,"  by  E.  V.  Lucas.  (A  companion  to  "The 
Gentlest  Art").  Then  there  are  the  "Red  Cap  Tales 
From  Scott,"  by  S.  R.  Crockett,  each  volume  contain- 

ing 8  full-page  illustrations  in  color.  The  tales  are  : 

"Waverley,"  "Guy  Mannering,"  'TThe  Antiquary,"  "Rob 
Roy,"  '''Ivanhoe,"  ■  "tjuentin  Durward,"  "Fortunes  of 

Nigel,"   "The  Pirate,"  and  "A- Legend  of  Montrose." 
Miscellaneous  color-books  include  :  "The  Charm  of 

Gardens,"  by  D.  C.  Calthrop.  The  scheme  of  this  book 
is  different  from  that  of  other  books  about  gardens,  for 
the  reason  that  it  deals  entirely  with  the  sentiment  of 
gardens,  and  the  historical  sense  of  them,  and  avoids 

the  practical  side.  It  is  written  out  of  love  for  grow- 
ing things,  in  the  little  gardens  of  cities,  and  the  great 

open  gardens  of  the  countryside.  The  "British  Artists' 
Series,"  each  containing  lti  examples  in  color  of  the 
artist's  best  work,  take  in  Birket  Foster,  R.W.S.,  with 
an  introduction  by  H.  M.  Cundall  ;  John  Pettie,  R.A., 

with  an  introduction  by  Martin  Hardie  ;  George  Mor- 
land,  with  an  introduction  by  E.  D.  Cuming  ;  Kate 
Greenaway,  with  an  introduction  by  M.  H.   Spielmann. 

The  books  of  moment  which  The  Macmillan  Co.  will 

publish  during  this  month  will  be  :  "The  Reminiscences 
of  Goldwin  Smith,"  by  Arnold  Haultain  ;  "The  Life  of 
Benjamin  Disraeli,"  by  F.  W.  Moneypenny,  and  "The 
Little  King"    (Fiction),  by  Chaeles  Major. 

STIMULANT    TO    MERCHANDISING. 

Every  man  in  the  bookselling  business  should  keep 
posted  on  what  his  competitors  are  doing.  This  does  not 
mean,  however,  that  he  should  devote  his  attention  to 
what  his  competitors  may  be  doing  to  the  detriment  of 
his  own  business.  But  the  merchant  who  persistently  dis- 

regards new  ideas  put  forth  by  others  engaged  in  the 
same  line  is  very  apt  to  find  himself  distanced  in  the  race 
for  success. 

The  man  who  is  content  to  remain  in  his  local  environ- 
ment cannot  hope  to  compete  with  his  neighbor  who  is 

alive  to  the  opportunities  afforded  by  occasional  trips'  to 
big  trade  centres,  and  is  thereby  able  to  absorb  fresh  ideas 
which  are  valuable  in  the  promotion  of  sales.  Not  only 
will  the  progressive  merchant  take  advantage  of  the  new 
ideas  which  come  under  his  observation,  but  he  will  he 
bettei  able  to  avoid  many  pitfalls. 

New  ideas  are  a  stimulant  to  merchandising,  and  to 

know  what  special  features  others  are  exploiting  it  is  ac- 
cessary to  keep  in  touch  with  the  trade.  Fresh  ideas  are 

not  at  all  plentiful,  but  the  enterprising  dealer  will  keep 
his  eye  open  for  any  innovations  in  the  way  of  inviting 
window  exhibits  or  special  advertising  which  he  may  be 
able  to  utilize  to  his  own  advantage. 

mm  PLASTICINE 
THE  MODERN  MODELLING  MATERIAL 

The  finest  Home  Amusement  you  can  offer  your  customers.     It  sells  at 
sight  and  is  handled  by  the  leading  stationers  throughout  Canada. 

ORDER  NOW  FOR  THE  HOLIDAY  TRADE. 

Samples  and  information  gladly  furnished. 

The  GEO.  M.  HENDRY  CO.,  Ltd., 
215    Victoria    St., 
TORONTO,  Ont. 
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Your  Pen  From  Your  Pocket 

Will   Not  Slip   if  You 
Fasten  it  With  a 

SEVERAL  SIZES 
FITS     ANY    PEN 

Steel  -  ■  5c 

German  Silver  10c 

Rolled  Gold    ■    25c 

Show  Cards  for  counter 
display,  1  doz.  to  3  doz. 
clips  on  card,  according  to 
style  of  clip.   Sells  on  sight. 

DISCOUNT  TO  THE  TRADE  ON 
APPLICATION 

Consolidated  Safety  Pin  Co. 
DEPT.  1 

BLOOMFIELD,  N.J. 

THE  ONLY  "PRACTICAL"  CALENDAR 
Be  a   Practical  Salesman.     Prirea  arranged  so  as  to  give  you 

better  profit  than  any  other  calendar. 

THE  WEEKS-NUMAN   COMPANY 
39-41   Park  Place         -         -         New  York 

and  ALL  CANADIAN  JOBBERS 

Your  Profit  and  Reputation 
are     alike      enhanced     by 

handling  a  full   line  of 
famous 

tfe 
99 

Swan 
Fount  Pens 

There's  no  line  you  can 
recommend  more  acceptable 
as  a  CHRISTMAS  GIFT, 

and  none  that  will  give  the 

same  genuine  satisfaction 

as  the  "SWAN.'" 
They  lead  all  others  in 

point  of  reliability,  dura- 
bility, certainty  of  ink  flow, 

attractive  finish  and  reason- 
able cost. 

Only  the  very  finest  mater- 
ials are  employed  in  the 

manufacture  of  "Swans," 
and  each  pen  is  fitted  with 

a  14-kt.  gold  nib,  made  in 
sizes  and  styles  to  suit 
every  handwriting. 

Get  details  of  our  dealer 

help-selling  plan. 

Write  us  to-day. 

K| 

Mabie,  Todd  &  Co., 
124  York  Street,  Toronto 

Headquarters  : 

79  and  80  High   Bolborn,  London,  W.C.,  Enij. 
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: 

Folding  Gift  Boxes 
Our  attractive  Folding  Gift  Boxes  are  printed  in  four 
colours  on  white-coated  board,  and  white-lined  inside. 
These  boxes  are  shipped  FLAT  and  can  be  set  up  as 
needed,  thus  saving  considerable  space  in  your  store. 
Priced  at  a  low  figure  that  is  bound  to  make  them 

popular. 
IN  SIX  SIZES  as  follows:— 

Handkerchief,  Glove  and  Tie,  Suspender,  Long  Glove 
and  Hose    1  lb.  and  4  lb.  Confectionery  Boxes. 

Terms  and  discounts  same  as  Holly  Paper. 

WRITE  FOR  PRICES. 

THE  TUTTLE  PRESS   COMPANY, 

-Just   the    line   for   your    Christmas    Trade! 

A.ppleton. 

Wis consin 

National  B5 
.ANK 
OOKS 

TRADE MARK 

FORMERLY  the  SIMPL
EX 

LOOSE  LEAF  PRICE 
BOOKS  were  bound  in  Black 

Cowhide  Seal  only.  They  are 
now  made  in  all  the  regular  sizes 
and  thicknesses,  bound  in 
American  Russia,  select  buffing, 
lined  with  cloth.  This  gives  a  book 
of  fine  appearance  and  excellent 
wearing  qualities  at  a  lower  price. 
This  will  doubtless  add  new 

impetus  to  the  already  very  pop- 
ular line. 

Ask  For  Catalogue. 

National  Blank  Book  Co. 
HOLYOKE  MASSACHUSETTS 

Cold  Weather's  Now  Here 
Order  your  ink 

now  and  include 

Carter's  Writing 
Fluid 

Permanent,  Free-flowing  ; 
in  fact. 

The  Best  Office  Ink. 

MADE    IN    CANADA 

Writes  a  beautiful  blue, 

driesja  jet  black. 

The  Carter's  Ink  Co. 
Canadian  Factory,      :      :      Montreal 
Boston  New  York  Chicago 

The 

5\6 
« J.P. ff NON-LEAKABLE 

FOUNTAIN    PEN 

FITTED    WITH    14-CARAT    GOLD    NIB.       Can    be    carried;  in    any    position    and   will    not  leak. 

Sole  Makers  :  JEWEL   PEN  COMPANY,   102,  Fenchurch   St.,   London,  England. 
Specialties  :    Pens   of   all  Kinds   and   Patterns   made   for  the    trade. 
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IF  YOU'RE  SHY 
on  any  ,of  your  Xmas  Specialties,  we  have 
just  the  goods  you  want !     Try  us  with  an 

Open  Mail   Order 
Here  are  some  of  our  lines    which    cannot 
fail  to  boost  your  Xmas  trade. 

TASTY,  CLEAR  CUT  CALENDARS  and  FOLDERS 

A  Unique  Variety  of  Pleasingly  Worded 

XMAS  GREETINGS 
XMAS  SEALS,   TAGS    and    RIBBONS. 

Double  Coloured  Xmas  "Tieings" 
A    parcelling    line    that   takes   on    sight. 

Odd  and  Dainty    Pictures  by  leading 
artists,    Holly    Napkins,  Streamers 
and  Decorated  Holly  Paper  Boxes. 

To     get   a   look    in    NOW    means    future 
business.     Be    wise    in    time! 

Send    us   THAT    OPEN    ORDER    to-day. 

Butcliffe  Co., 
77  York  Street, 
TORONTO 

Our  Terms: 

NET,     Draft 
due 

Jan.    2,  1911. 

CRA  YOGRAPH 
CRA YONS 

have  proved  to  be  the  most  satisfactory 
Drawing  Crayons  put  on  the  market,  hence 
their  having 

taken  like  wildfire. 

Crayograph  features  are  : — 
MAXIMUM   QUALITY. 
ECONOMY,  because  of  durability, 
MODERATE  PRICE, 

MAXIMUM   PROFIT. 

Dealers  who  have  introduced  them  are 

having  a  steady  demand  for  CRAYOGRAPH. 

WHOLESALE  HOUSES  CARRY  STOCK. 

Made  by:  — 

THE   AMERICAN   CRAYON   CO. 

AD 

A 

Accounts   and  Auditors       45 

Acme  Staple  Co    40 

Albemarle  Paper   Mfg.   Co    26 

Amalgamated  Press       21  &  25 

American    Code    Co    4'A 
American  Crayon  Co    38 

Ail    Metropole   Co    4(1 

B 

Baker    Book    Shop       43 

Blaisdell    Paper   Pencil   Co    42 

Boorum-Pease  Co    41 

Briggs,  Wm    26 

British-American    Assurance   Co..  46 

Brown   Bros.,  Ltd    2 

Buntin,    Gillies    &    Co.,  outside    back 
cover 

C 

Carter's  Ink  Co    37 
Consolidated  Lithographing  & 

Mfg.  Co    2 

Consolidated  Safety  Pin  Co    36" 
Copp,  (lark  Co    23 

D 

Davids,  Thaddeus  Co    2 
Drysdale   Co    43 

E 

Katun.   Crane   &    I'ike   Co    32 
Elliott,  Chas.  H.  Co    41 

VERTISING      INDE 

F 

Frowde.  Henry       28 

G 

Gage,  W.  J.  &  Co    3 

H 

Heath,  -John    46 

Hendry.  Geo.  M.  Co    35 

Higgins,  Chas.  M.  &  Co    32 
1  links,  Wells  &  Co    46 

Hotel   Directory      45 

J 

Jewel    Pen    Co    37 

L 

Little,    Brown    &    Co    24 

M 

Mabie,    Todd    &    Co    36 
MacNiven    &    Cameron       46 

Manufacturers'  Sales  Co    32 
Market   &   Sohn       32 

Marsh   Finger  Pad   Co    46 
McClelland   &    Goodchild       30 
McCreadie  Pub.  Co    24 

Mittag  &   Volger,  outside  back  cover 
Morton.    Phillips   &   Co    45 

N 

National   Blank   Book  Co    .'.7 
Northern  Mills  Co    31 

X 

0 
Onoto  Pen  Co.,   .  .outside  front  cover 

0.  K.  Mfg.   Co       45 
P 

Payson  's    Indelible  Ink          45 
R 

Rolland    Paper  ( lo       31 
S 

Sanford  &  Bennett  Co         1 

Smart.  Jas.  Mfg.  Co       32 
Smith.   Davidson    &   Wright    ....      31 

Spencerian    Steel    Pens          46 
Standard   Crayon   Co        43 

Standard   Paper  Mfg.  Co       31 

Sutdil't'e  Company          38 
T 

Tuttle   Press   Co       37 

Tuck.  Raphael,  &  Sons  Co       48 
U 

Underwood,   John    &   Co.,  outside 
front  cover 

W 

Warwick    Bros.    &   Butter.  ..  .In- 
side front  cover 

Waterman,  L.  E.,  Co..  Ltd         4 
Weeks-Numan    Co       36 

Western  Assurance  Co       46 
Woehler  &  Co.         1 

Y 
Your  It  Card  Co       32 



Wall  Paper,  Fancy  Goods  and  Sheet  Music  Departments 

The  Call  is  for  Better  Grades    of    Wall  Covering — Christmas  an  Essentially  Good 
Season  for  Fancy  Goods— New  Songs  for  Long  Winter  Nights. 

High-class  wallpapers  find  increasing  demand  as  the 
season  opens.  Shand  Kidd  designs  are  among  the  best 

of  these.  The  cut-out  border  and  the  regulation  style  are 
both  seen  in  this  line.  The  first  allows  of  a  treatment 

varying  to  suit  the  size  and  shape  of  the  room,  while  the 
latter  are  seen  in  quite  narrow  widths  to  go  with  almost 
any  style  of  decoration. 

Rich,  dark  colorings  put  on  by  hand  are  the  feature  of 
these  papers,  the  effect  fully  justifying  the  cost  of  $1  per 
yard  for  the  best  borders.  The  paper  itself  is  of  cork 

velour,  self-colored,  and  comes  much  cheaper  than  the 
border,  handsome  rolls  selling  for  $1.25  up.  The  cost  of 

hanging  an  average-sized  room  in  this  style  is  thus  only 
about  $30,  not  exorbitant  if  the  quality  be  considered. 

Shand  Kidds  are  favorites  for  bedroom  and  boudoir, 

as  well  as  for  drawing-room  effects.  While  the  latter 
show  friezes  of  scenic  style,  often  twelve  feet  before  the 
pattern  is  repeated,  and  smaller  friezes  in  autumn  verdure, 
foliage,  old  abbey,  and  other  fancy  pictorial  designs,  the 
former  come  in  lighter  shades  and  are  mostly  floral  for 
bedroom  use. 

Two  cut  out  borders  come  together,  one  wide  and  one 
narrow  The  narrow  is  often  used  to  outline  windows  in 

panel  effect  in  chintz-hung  bedrooms.  Very  dainty  light 
shades  prevail,  lattice  and  garland  patterns  preferred. 
Walls  are  frequently  treated  in  panel  effect  to  display  the 

small  border,  which  may  also  outline  the  molding.  Cut- 
out, larger,  motifs  decorate  the  frieze.  The  paper  itself 

is  seen  in  soft,  greyish  white,  with  little  invisible  line- 
checks  running  through  it.  Such  a  paper  was  combined 
with  massed,  natural  rose  borders  in  a  chintz  room,  with 
white  enameled  accessories.  Mahogany  is  another  favorite 
combination  with  this  shade.  The  above  papers  are  very 
reasonably  priced  for  geperal  trade. 

Fabric  Effects  are  Novelty. 

Fabric  papers,  giving  the  effect  of  cloth,  either  canvas, 
silk  or  chintz,  are  leaders.  Another  novelty  is  Tekko,  a 
Swiss  article,  one  yard  in  width,  with  the  finish  of  a  very 
glossy  silk.  Gold  and  silver,  metallic  fabric  effects  are 
specially  handsome  in  this  line,  which  lends  itself  more 
readily  to  sparing  use  in  panels,  with  scroll  heading,  and 
a  plainer  paper  as  background.  Moires  are  seen  in  this 
line,  and  all  are  self-colored. 

Both  in  cheap  and  high-class  lines,  self-colored  styles 
with  contrasting  border  seem  to  be  well  in  the  lead.  Even 

bedroom  papers  are  now  popular  in  this  effect,  great  at- 
tention being  given  to  artistic  bordering.  Panel  effects 

include  the  Gainsford  in  a  Shand  Kidd,  the  Portland  and 
even  the  Louis  XIV.,  consisting  of  a  dainty  garland  or 
flower  basket  design.  Besides  the  fabric  effect,  now  quite 
universal,  a  high  novelty  is  seen  in  Japanese  grass,  wo- 

ven and  paper  backed.    It  is  priced  60c  a  yard. 

Stencilled  designs  are  still  the  leading  lines  for  hall 
decoration,  for  drawing  and  dining  rooms. 

Merchants  find  a  ready  turn-over  in  browns  this  year. 
Greens  are  a  staple  best  seller,  and  many  customers  will 
take  nothing  else,  but  brown  has  enormously  increased  in 
popularity  since  last  season.  The  orange,  burnt  and  regu- 

lation, amber,  and  the  novelty  pumpkin  shades  are  very 
high-class  and  very  good  selling  lines  Wonderful  ad- 

vances are  being  made  in  orange  all  the  time. 

For  bedrooms, .  besides  the  grey  shades  above  men- 
tioned, rose,  wistaria  in  natural  and  pink,  and  dainty 

blues  are  popular.  In  fact,  all  Pastel  shades  continue 

good. 
Draperies   With  Wall  Paper 

The  incoming  of  draperies  has  greatly  aided  the  decor- 

ator and  paper  dealer  m  giving-  a  more  varied  assortment 
of  wall  papers  and  harmony  effects  which  have  in  turn 
helped  the  sale  of  larger  quantities  of  wall  coverings. 

The  decorator  is  no  longer  hampered  by  limitations  in 
color  and  design  of  the  wall  papers  and  hangings  offered 
to  him  for  selection.  He  finds  unlimited  and  hitherto  un- 

attainable effects  in  both  lines,  and  many  wall  papers  may 
now  be  obtained  to  combine  with  draperies  specially  wov- 

en to  match  or  harmonize.  A  living  room,  for  example, 
papered  with  a  plain  paper  in  one  of  the  new  greys,  may 
have  a  frieze  of  a  rich  mulberry  hue,  and  velvet  portieres 
and  window  draperies  in  the  same  shade,  with  sometimes 
the  conventional  motif  of  the  frieze  suggested  in  the 
border  of  the  draperies.  In  a  house  where  the  general 
character  of  the  furnishings  is  in  keeping  with  the  some- 

what austere  effect,  plain  papered  walls  of  a  greyish 
white,  or  tinted  fawn  color  are  particularly  good  for  the 
living  room. 

Landscape  papers  will,  it  is  said,  be  greatly  used  this 
season,  and  show  some  rather  startling  designs.  One 
effect  shows  a  leafy  forest  with  a  hound  leaping  into 
view  and  a  bird  of  paradise  lending  a  touch  of  color  to 
the  subdued  tones.  The  scenic  frieze  above  a  wain- 
scotting  in  harmonizing  woods  is  well  liked  for  the  din- 

ing room.  The  so-called  conquest  of  the  air  has  brought 
out  many  aerially  suggestive  papers,  with  happy  results. 
Brilliantly  plumed  birds  of  every  kind  are  seen  in  many 
of  the  newest  conceptions.  Even  for  bedrooms  this  effect 
may  be  carried  out.  One  of  these  latter  shows  on  the  White 
ground  of  the  paper  scattered  twigs,  and  on  the  green 
of  the  sea  white  sea  gulls  wing  a  graceful  flight. 

Development  in  Canadian  Lines. 

Great  advances  have  recently  been  seen  in  the  paper 
of  home  manufacture.  Whereas  a  short  time  ago  only 
floral  and  satin  stripe  effects,  and  similar  staple  lines 
were  turned  out,  now  a  fine  lot  of  two-tones  and  stencil- 

led papers  are  seen,  all  high-class  goods.  Many  excellent 
lines,  similar  to  the  Shand  Kidd  designs,  are  to  be  had. 
Manufacturers  are  even  talking  of  introducing  the  hand- 
block  papers.  All  fabric  finishes  are  obtainable  from  Can- 

adian houses.  As  yet,  the  greatest  demand  remains  with 
the  stripes,  chintzes,  fruit  designs  and  two-tones.  These 
papers  retail  at  from  25c  and  up  Best  sellers  in  many 
quarters  are  those  at  75  cents  a  roll  and  even  higher. 
Blue  has  come  back  into  favor  and  is  now  in  use  for  din- 

ing-rooms as  well  as  bedrooms. 

Better  Wall  Papers  in  Demand. 

Retailers  report  a  demand  for  better  papers,  and  in 
the  last  few  weeks  good  qualities  have  been  selling. 

Cut-out  decorations  in  wall  paper  will  be  popular  for 

Fall   and    next   year   with  .the   side    wall   plain    os   a    back- 
ground for  the  decorative  treatment. 
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FANCY  GOODS  AND  STAT  IONERY  TRADE. 

To  a  large  extent  the  fancy  poods  trade  in  the 

smaller  towns  is  controlled  by  the  bookseller  and  sta- 
tioner. The  fact  that  this  is  so,  however,  should  not 

breed  a  spirit  of  easy-going-  indifference  in  the  mind  of 
the  dealer  regarding  that  class  of  goods.  Nor  will  it 
have  that  effect  on  a  merchant  who  is  alive  to  every 

possibility  in  the  trade.  To  him  the  question  immed- 
iately presents  itself,  how  can  I  build  up  this  class  of 

trade  and  make  it  a  really  big  thing  in  my  business  ? 

The  use  of  good  iudgment  in  advertising  and  window- 
display  will  largely  answer  that  question. 

A  fancy  goods  stock  necessarily  presents  a  large  var- 
iety of  wares  and  it  is  this  combination  of  different  ar- 

ticles that  makes  the  fancy  goods  department  so  attrac- 
tive—the more  the  quantity  and  the  better  the  variety 

the  bigger  the  attraction.  The  coming  Christmas  season 
should  give  plenty  of  opportunities  for  pushing  this 
class  of  goods. 

Another  little  matter,  hut  an  important  one,  have  the 
windows  and  shop  front  clean.  The  glass  should 

be  washed  and  polished  frequently.  A  great  deal  de- 
pends on  first  appearances — with  windows  as  with  men. 

Taste  should  always  be  displayed  in  window  arrange- 
ments. This  will  be  insured  if  the  bookseller  plans  be- 

forehand a  picture  of  what  he  wants.  Then  the  windows 

need  to  he  changed  regularly  and  frequently.  A  good  win- 
dow display  cannot  he  expected  to  sell  goods  for  all  time. 

The  unchanged  window  picture,  no  matter  how  striking 
at  first,  will  pall  on  the  paserhy  and  in  time  he  will  forget 
df  your  very  existence. 

Bing  Bros.,  Nuremberg,  Germany,  who  recently  open- 
ed an  American  selling  agency  at  New  York,  have  issued 

some  new  catalogues  of  their  products.  A  couple  of 
these  appeal  to  the  fancy  goods  trade  ;  one  being  devoted 

to  fine  metal  toys,  and  another  to  illustrated  descrip- 
tions of  instructive  mechanical,  optical  and  electrical 

toys. 
New  Songs. 

The  following  list  of  new  songs  was  obtained  from 

the  Anglo-Canadian  Music  Co.  Leonard  &  Co.  are  the 
publishers  of  the  music  with  the  exception  of  the  first 

mentioned  song  which  is  controlled  by  the  Anglo- 
Canadian  Music  interests  : 

"The  Western  Wind,"  for  bass  or  baritone  voice; 
range  from  low  G  or  B  flat  to  D,  words  by  J.  F. 

Swift  ;  music  by  Godfrey  Marks  ;  "St.  Patrick's  Day" 
(A  Bunch  of  Shamrocks),  a  short  song  with  both  high 
and  low  settings  appearing  in  each  copy,  words  by 

Alfred  Smythe  ;  music  by  Wilton  King  ;  "Ismay,"  an 
Tndian  love  song  ;  a  short  number  with  high  and  low 
settings  in  each  copy,  words  by  CD. A.,  music  by 

Frances  Waddington  ;  "Moya,"  an  Irish  love  song  ; 
written  in  E  flat  and  in  F,  words  by  J.  Anthony  Mc- 

Donald ;  music  by  Terrence  Moore  ;  "Galloping  Home," 
written  in  C  and  in  D,  words  by  Horace  W.  Greville, 
music  by  H.  Wright   Greaves. 

Collecting  accounts  is  one  of  the  most  important  parts 
of  a  credit  business,  and  should  receive  the  close  attention! 
of  every  dealer.  The  accounts  should  not  be  put  off  for  a 
few  spare  moments,  as  is  often  done.  They  should  receive 
first  attention,  for  by  them  alone  can  he  live. 

The  sending  out  of  invoices,  and  the  close  scrutiny  of 
the  books,  with  a  consequent  close  tab  on  those  who  are 

not  settling,  should  he  a  regular  part  of  the  business  sys- 
tem of  a  merchant.  There  should  be  no  hesitation  in  get- 
ting; after  a  long-winded  customer.  Keep  hammering  and 

there  are  few  who  will  withstand  the  process  for  long. 

In  the  Toy  Department 
Essentially  a  Christmas  Section  of  the  Sta- 

tionery Business — Methods  Helpful  for  the 

Development  of  Trade  —  The  Personal 
Element  in  the  Sales  Force. 

Sidney  J.  Rockwell  in  a  recent  number  of  "Play- 
things," has  a  comprehensive  and  timely  article  on  the 

Christmas  toy  season  and  the  campaign  that  .-.!  >uld  be 
inaugurated  for  the  swinging  of  that  business.  Canadian 
booksellers  and  stationers  catering  to  the  toy  trade  may 
find  helpful  suggestions  in  what  he  says.  The  following 

are  some  slightly  changed  extracts  from  that  article  : — 
Christmas  Day  is  but  a  few  weeks  ahead  and  a  great 

portion  of  the  holiday  toy  department  sees  preparations 
in  full  swing  for  that  important  date.  The  importance  of 
an  early  opening  for  the  toy  department  cannot  be  too 
prominently  emphasized.  Realizing  that  a  great  demand 
does  exist  it  remains  to  steer  the  demand  into  the  store 
where  we  wish  it  to  be  answered. 

Boresome  and  overworked  as  this  may  seem  to  those 
whose  minds  yearn  for  something  new,  something  novel, 

something  '  different— the  fact  remains  that  jolly  old  St. 
Nicholas  has  a  grip  on  the  hearts  of  boys  and  girls  and 
grownups  that  it  would  be  impossible  to  dislodge  would 
we  wish  to.  Then  upon  further  consideration  we  must 
reach  the  conclusion  that  it  is  always  possible  to  present 
this  saint  of  Christmas  in  some  new  form  for  the  benefit 

of  those  children  who  saw  him  last  year.  In  any  form, 
new  or  old,  he  will  be  new  to  the  great  group  of  children 

who  each  year  become  old  enough  to  play  with  the  gen- 
eral lines  of  toys  and  those  who  first  see  the  light  of  day 

and  require  rattles,  balls,  etc.  Lastly,  Santa  Claus  is 
the  best  advertised  man  in  the  whole  world,  bar  none. 

Appreciating  this  fact,  would  it  be  good  business  to  ig- 
nore the  cumulative  effect  of  the  advertising  he  has  re- 

ceived since  Christmas  was  first  observed  as  a  day  of  re- 
ligious meaning  and  of  practically  world  wide  apprecia- 

tion as  exemplified  by  kindness  to  one's  fellow  men  and 
gift  giving  ? 

Arrival  of  Santa  Claus. 

On  this  subject  just  a  brief  reference  is  due  to  the 
successful  custom  of  having  Santa  Claus  arrive  at  the 
railroad  depot,  from  there  to  proceed  to  the  store  in 
sleigh  or  wagon  made  to  represent  a  sleigh.  With  this 
sort  of  entrance  Santa  sometimes  enters  the  toy  depart- 

ment by  a  long  ladder.  In  other  cases  an  automobile  con- 
ducts him  from  the  train  to  the  store  ;  or  he  might  come 

in  an  airship. 

Inside  of  the  toy  department  Santa  Claus  should  be 
proclaimed  monarch  of  all  he  surveys,  giving  care  to  the 

selection  of  a  man  who  can  properly  portray  the  import- 
ant role  of  Toy  King.  At  advertised  hours  he  can  give 

away  small  trinkets,  open  letters  written  to  him  by  the 
children,  greet  them  in  his  workshop,  tell  them  how  toys 

are  made,  and  generally  enter  into  the  spirit  of  Christ- 
mas, creating  it  when  it  lags.  He  has  also  always  been 

effective  in  the  display  window,  for  he's  alive. 

The  word  should  be  given  out  that  it  would  be  well 

for  the  children  to  inspect  the  entire  toy  department  be- 
fore writing  Santa  Claus,  in  order  to  tell  him  what  was 

wanted  for  Christmas  By  this  means  the  mother  or 

guardian  with  each  child  would  be  likely  to  suggest  cer- 
tain articles,  Santa  Claus  might  find  time  to  deliver.  If 

the  children  are  unaccompanied,  the  buyer  obtains  the 
name  and  address  in  any  event,   and  a  pleasing  follow  up 
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DAVID  FORREST 
Canadian  representative 

558  Bathurst  St.      .'I]1  Toronto,  Can. 

_~L  Phone  College.' 4 133  E,VI' 

Buyers  Guide 

"StkrtfatfK'  <§k  ANK  (Sooks- THAT  CAN  BE  PROCURED  FROM  OUR  STOCK 

WE  NEVER  SELL THECONSUMER DIRECT 

Abstract   Tablets. 
Address   Books. 

Advertisers'      Specialties 
Memo.   B'ks,   Diaries,  etc Bank   Pass   Books. 

Bankers'    Tab.   Tablets. 
Bill   Head  Pads. 
Combination  Record  &  Cash 

Books. Common    Sense    Ind.    Book 
Composition    Books. 
Corp.    Stock   Books. 
Counter    Books. 
Cross  Section   Books. 
Cross  Section  Tablets. 
Daily   Journals. 
Desk   Blotting   Pads. 
Diaries — Standard. 
Dockets. 
Drafts. 
Drawing  Pads. 

Druggists'  Prescrip.  B'ks. Due  Ledgers. 
Dup.    &    Trip.    Note    &    Let 

Heads. 
Dup.  &  Trip  Order  Books. 
Dup.    Bill    Heads. 
Dup.   Receipt  Books. 
Dup.   Scale   Books. 

Dup.  Teleg'h  Blanks. Empire  Note  Books. 
Empire  Order  Books. 

Einp.    Sep.    L'f    Price    B'ks. Engagement   Books. 
Engineers'    Cross    Sec.    B'ks. 
Engineers'    Field    Books. Eureka  Memo.    Books. 
Expense   Books. 

Ext.  Fine  Ajl.   &  Visit  B'ks Fairbanks'   Scale   Books. 
Family   Expense  Records. 

Bills    Payable    &   Rec.    B'ks. 
Blank  B'ks— See  Folio   B'ks. 
Book-keeping    Blanks. 
Books  of  All  Kind*  to  Order. 
Business  Blanks. 

Butchers'    Order    Blanks. 
Butchers'   Pass   Books. 
Buyers'    Price   Books — Reg. 
Buyers'   Price  B'ks.   L'se  L'f 
C.6.D.    Exp.    Rec'pt    B'ks. 
Carman's   Books. 
Cash   Account    Books. 
Cash    Books — Printed    Head. 
Cash   Sales   Books. 
Check    Books. 
Collection    Books. 
Columnar  Books. 
Combination  Cash  &  Ledger 

Field   Books. 
Figuring  Books  &  Pads. 
Fine  Memorandum  Books. 
Flap    Memorandum   Books 
Flat  Back  Invoice  Books. 
Flat    Opening    Blank    Books. 

Folio  B'k»    of    every  conceiv- 
able  size,  binding  &  ruling 

Foolscap    Tablets. 
General   Pass  Books. 

Grocers'    Store   Order    B'ks. 
Grocers'  Pass  Books. 

Hinsdill's   Pat.    Sc't'ch   P'ds Hotel  Registers. 
Herbariums. 
Icemen's   Books. 
Indexed    Thru      Blank     Book 

(all   sizes). 

Indexed  Thru  Memo.  B'ks 
Indexes  for   Ledgers. 

Indexes — Shepherd's     Printed Position. 

Indexing  Special  B'ks. Insurance    Registers. 
Invoice   Books. 
Invoice   Books — Flat   Back. 
Invoice    Copying    Books. 
Invoice  Records. 
Journal   Paper. 

Key  Index. 
Law  Registers. 
Ledger   Paper. 
Legal   Pads   &   Tablets. 
Letter  Copying   Books. 
Letter  Copying  Paper. 

Log   Tally   Books. 
Loose   Leaf   Ledgers. 
Loose   Leaf   Price   Books. 
L'se   L'f   Stud.   Note   B'ks. 
Lumber  Books. 

Manifold  Books— all  kinds. 
Memo.  B'ks,  kllsiz  s  &  styles. 
Memo.   B'ks — Indexed. 

Mdse.   Order   B'ks   Dup. 
Mdse.   Order  B'ks  with  Stub 
Milk   Books. 
Miller's   Com.   Sense   Ind. 
Miniature    Blank    Books. 
Minute   Books. 
Money    Receipt    Books. 

Money    Receipt    B'ks — Dup. Notes. 
Oblong  Folio  and  Quarto 

Blank    Books. 
Oblong   Memo.    Books. 
Order    Books. 

Package    Receipt    B'ks.    Reg. and   Duplicating. 
Pass   Books. 

Pencil   Books. 
Perpetual    Diary. 
Pocket  Ledgers. 

Popular  Memorandum  B'ks Quadrille  Ruled  Pads. 
Quadrille  Ruled  Tablets. 
Receipts. 

Receipt  B'ks— Duplicating. 

Receiv.   &  Disch'ing  B'ks. Record  Papec. 
Reference  Files. 
Remittance.    Blanks — Dup. 
Renewable  Memorandums. 
Rent  Receipt  Books. 
Rent  Receipt  Books— Dup. 

Reporters'   Note  Books. 
Roll   Books. 
Ruled   D.E.    Ledger   Paper. 
Ruled    Jour.    Paper.   2  cols. 
Ruled    Jour.    Paper,    3    cols. 
Salesmen's  Dup.  or  Trip. 

Order   Books. 
Scale   B'ks.    Reg.    &  Dup. 
School  Writing  Books. 
Scrap   Books. 

Scratch   Pads — Hinsdill's. Separate    Leaf   Ledgers. 

Separate    Leaf    Price   B'ks. Shepherd's   Pr't'd   Pos.    Ind 
Shippers'    Records. Shipping  Receipt  Books  in 

Triplicate    Form. 
Shopping   List   Books. Standard    Diaries. 

Standard   Rev.   Note.  B'ks. Statement    Tablets. 

Stenographers'    Books. Stock   Books   for   Mdse. 
Stock  Ledgers. 
Stock  Transfer  Books. 

Stockholders'    Lists. 
Students'  Note  Books. 
Suspense   Ledgers. 
Scratch    Books    &   Pads. 
Tabulating  Tablets. 
Tally  Books. 

Telegraph  Blanks.  Duplicat- 
ing and  Triplicating. 

Time  Books. 

Travellers'   Expense  B'ks. 
Trial  Bal.   B'ks  &  Paper. 
University  Note  Books. 
Universal    Order   Books. 

Vest  Pocket  Memo.  B'ks. Visiting   Lists. 
Warrants    on    Treasurer. 
Wavbill   Copying   Books. 

Wedding    Lists. 
Weighers'    Scale   Books. 

END  for  New  Numerical 

Index  of  Retail  Selling 

Prices— just  issued. 

BOORUM  &  PEASE   COMPANY 
HOME  OFFICES: 

Bridge.    Front    and     York 
Brooklyn,      N.Y. 

FACTORY : 

Brooklyn,     N.Y. 

Sts. 

SALESROOMS : 

109-111  Leonard  St..  New  York. 
220  Devonshire   St..   Boston. 
Republic   Building.  State  and 

Adams  Sts..  Chicago. 

SPFCTAI       ^'°    ke,t  or'er    >n  Blank  Books  is  a   Frey   Patent   Flat    Opening    Book 
•^*   1-iV*I^%i-i    boun6!  in  full  sheep  ends  and  bands  with  Byron  Weston's  Paper. 



42 

BOOKSELLER     AND     STATIONER 

to  tin-  parent  from  Santa  Claus  (written  on  special  sta- 
tionery, if  desired)  would  tell  what  the  little  girl  or  boy 

mosl  wanted  for  Christmas.  A  neat  catalogue  with  cuts 
and  prices  should  be  enclosed. 

Sending  Messages  to   Santa   Claus. 

One  plan  of  this  sort  which  was  reported  to  be  suc- 
cessful was  to  distribute  cards  at  various  desirable 

points  about  the  city  bearing  blanks  for  a  list  of  the 
playthings  wanted,  name  of  writer  and  names  of  parents. 

Upon  receipt  these  cards  were  mailed  to  the  parents  to- 
gether with  a  carefully  worded  form  letter  inviting  the 

parents  to  visit  the  store  and  inspect  the  holiday  lines. 

It  was  stated  that  they  would  not  be  importuned  to  pur- 
chase and  that  the  morning  hours  were  the  best  for  shop- 
ping. Those  who  could  not  leave  home  were  told  that  a 

special  telephone  service  had  been  arranged  for  ordering 
merchandise  or  conversing  with  Santa  Claus.  In  the  store, 

mail  boxes  will  be  convenient  and  helpful  in  getting  let- 
ters sent  by  the  children. 

The  reference  above  to  the  idea  of  inducing  as  many 
as  possible  of  the  patrons  of  the  house  to  shop  during  the 
morning  hours  is  an  excellent  one.  The  crowds  will  come 
anyway  in  the  afternoon  in  numbers  more  than  sufficient 
to  keep  all  hands  busy  ;  so  every  customer  who  transfers 
her  shopping  alleviates  the  crush  and  naturally  benefits 

herself.  Many  houses  offer  special  inducements  for  morn- 
ing shopping  ;  one  per  cent,  off  has  been  given  during  the 

early  days  of  the  Christmas  campaign,  and  more  during 

the  closing  days.  The  hour  between  nine  and  ten  o'clock 
can  be  made  an  active  one  by  a  special  move  of  this  sort, 
and  the  house,  by  this  means,  gains  a  quota  of  customers 
likely  to  linger  in  the  store  for  the  balance  of  the  morn- 
ing. 

In  making  special  inducements  of  greater  than  one  per 
cent.,  it  has  been  found  advisable  not  to  cut  into  the  re- 

gular retail  prices  too  broadly.  One  or  two  closely  cut 
will  be  more  effective  than  a  dozen  trimmed  down  only 
gently,  and  has  the  advantage  of  not  letting  down  the 
bars  for  rampant  price-cutting  after  Christmas. 

Christmas  Atmosphere  Relating  to  Packages. 

Particularly  important,  in  connection  with  holiday 
sales,  is  the  manner  in  which  the  various  packages  are 
done  up.  Exteriors  should  always  be  looked  after,  clothes, 
I  lie  outside  of  stores  and  homes,  everything  ;  they  sort 

of  make  a  promise  regarding  the  more  'important  in- 
teriors, they  create  a  favorable  first  impression,  which,  if 

lived  up  to,  is  doubly  effective.  With  this  end  in  view, 
many  stores  have  found  it  profitable  to  distribute  Christ- 

mas tags,  holly  gift  boxes,  holly  sprigs,  etc.,  gratis,  pre- 
paring the  package  for  the  future  recipient,  if  desired. 

Tt  occurs  that  these  extras  might  be  given  gratis  in  con- 
sideration  of  morning  purchases. 

One  of  the  most  noticeable  points  concerning  Christ- 
mas customers  is  the  marvellous  state  of  mind  many  of 

them  possess,  a  state  of  mind  which  seems  to  have  no 

idea  as  to  what  playthings  it  would  be  well  to  buy  for 
William,  ten  years  of  age,  and  Mary,  six. 

It  must  be  granted  that  imposing  toy  displays  do  a 
great  deal  to  cause  this  condition  ;  so  it  would  naturally 
seem  that  it  is  distinctly  up  to  the  toy  man  to  straighten 
out  the  confusion  and  mould  the  existing  desire  into  prac- 

tical purchasing  form.  Booklets  of  gift  suggestions  for 
children  of  all  ages  will  assist  materially  to  this  end. 
Opposite  the  pictures,  prices  and  descriptions  of  play- 

things a  blank  could  be  left  for  inserting  the  name  of  the 
child  who  should  receive  the  gift  in  question.  It  will  be 
seen  at  once  that  a  gift  suggestion  book  of  this  sort 
serves  as  a  toy  catalogue  as  well. 

What    Early    Season    Shopping    Means. 

Of  greater  import  than  morning  shopping  for  toys  is 
early  season  shopping,  and  the  reasons  therefor  are  self- 
evident.  The  first  reason  is  that  a  customer  who  buys 

toys  six  or  seven  weeks  in  advance  of  Christmas  "gets 
the  fever"  again  before  Yuletide  is  rung  in.  An  added  ap- 

propriation for  playthings  is  placed  aside  from  the  family 
exchequer  and  more  toys  are  in  order. 

Another  reason  for  an  early  opening  is  that  the  busi- 
ness can  be  distributed  over  a  longer  period  of  time  and 

the  new  sales  clerks  required  selected  a  few  at  a  time  as 
trade  demands  them.  Thus  they  will  get  into  the  swing 
of  things  before  the  following  lot  becomes  holiday  em- 

ployes. When  the  opening  guns  boom  for  the  Christmas  cam- 
paign, newspaper  advertisements,  window  and  department 

placards,  word  from  the  sales  force  all  unite  in  urging 
that  the  public  buy  Christmas  gifts  as  early  as  possible 
for  the  sake  of  the  sales  force.  A  little  preparation  to 
attain  these  results  will  certainly  receive  hearty  approval 
and  co-operation. 

The  color  scheme — first  of  all,  a  complete  change,  par- 
ticularly appropriate  to  the  period,  is  advisable.  In  the 

color  scheme  the  toy  man  includes  walls,  ceiling,  pillars, 
flooring,  fixtures  and  decorations  of  all  sorts.  Excepting 
the  floor,  of  course,  an  increasing  number  of  toy  buyers 
have  come  to  a  proper  appreciation  of  the  extensive  use 
of  white,  advancing  in  support  of  their  decision  that  (1) 
white  is  essentially  pleasing  to  the  eye  ;  (2)  it  forms  a 
background  for  the  toys  which  brings  out  their  beauty  in 
strong  fashion  ;  (3)  it  provides  a  light  department  during 
the  daylight  hours  and  becomes  truly  brilliant  under  the 
soft  glow  of  colored  lights  when  the  big  Christmas  season 
is  in  full  swing  ;  (4)  it  is  essentially  a  clean  department, 

for  the  reason  that  the  sales  force  are  practically  com- 
pelled to  dust,  etc. 

coooooooooooocoooooooooooo 

SELL  AT  SIGHT CUT  BETWEEN  HOLES  AND  UNWIND. 

You  have  only  got  to  shov 

BLAISDELL  PAPER  PENCILS 
to  your  customer,  and  you  make  an  immediate  sale.  Not  only  can  they  be  put  to  every  use  that  an  ordinary 
lead  pencil  his,  but  they  have  the  added  advantage  of  being  more  economical  and  handier  to  sharpen. 
Made  in  a  variety  of  stvles,  in  any  grade  of  lead  required,  plain,  ornamental  or  rubber-tipped.  Particular 
favourities  with  the  ladies.     Keep  a  generous  stock  of  this  quickly  moving  line. 

FOR  SALE  BY  THE  WHOLESALE  TRADE  IN   CANADA. 
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THE  FACT 
that  we  are  supplying  the  two  largest 

cities  in  America  and  the  U.S.  Gov- 

ernment with  solid  crayons  is  evidence 

that  the  best  and  cheapest  are  made  by 

The  Standard  Crayon  Mfg.  Co. 
Danvers,  Mass. 

Telegraph   Codes 
A   B  C  Code.     5th  Edition.      English         $7.00 

A  B  C  Code.    5th  Edition.     Spanish        "        8.00 
ABC    Code.     1th  Edition    "         S.OO 
A  I  Code.        7. SO 
Moreing  &    Neal  Code       5.00 
Bedford- McNie/l  Code     6.00 
Large  and  small  codes  of  all  kinds.     Send  for  list.    Discount  to  the  trade  only 

AMERICAN    CODE    COMPANY,   83  Nassau  St.,    N.Y.    City 50 

BOOKS. Out-of-print  books  supplied.  No  matter  what  subject 
Can  supply  any  book  ever  published.  We  have  50.000 
rare  books. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 

During  the  holidays  the  colors  red  and  green  are  very 
properly  chosen  for  the  decorative  effects,  and  backed  up 
by  the  white  one  gets  a  magnificent  color  effect.  Holly, 
bells,  garlands,  lighted  fruits  and  flowers,  wreaths,  the 
snow  and  ice  effects,  stars— all  these  can  be  most  effective- 

ly used.  Their  arrangement  is  most  important  in  order  to 
obtain  the  desired  effect.  One  thing  must  not  be  forgotten, 
though. 

Display  the  Toys  Extensively. 

In  making  a  fairyland  of  the  toy  department  one  must 
not  lose  sight  of  the  fact  that  the  ultimate  object  of  it 
ail  is  to  give  the  youngsters  of  the  land  all  the  playthings 
possible.  This  garden  spot,  then,  that  we  intend  to  con- 

struct must  not  make  the  display  of  the  toys  themselves 
a  minor  consideration.  They  must  be  shown,  shown  with 
the  prices  plainly  but  neatly  marked,  too,  and  this  will 
not  detract  one  iota  from  the  best  results  of  the  whole— 
for  that  result  is  to  give  the  children  more  toys.  The 
prices  shown  will  make  this  issue  practical. 

The  policy  of  one  city  dealer's  toy  department  has  in- 
variably been  to  make  their  display  as  green  as  possible 

during  the  Christmas  season.  There  the  small  Christmas 
tree  of  young  spruce  is  always  to  be  seen,  while  in  the 
department  and  in  the  windows  as  well  an  effective  show- 

ing is  made  by  interlacing  a  cluster  of  small  vari-colored 
electric  lights  in  the  branches.  Generous  festooning  with 
the  trailing  ground  pine  has  formed  an  important  feature 
in  seasons  past.  In  this  particular  toy  department  a 
pretty  cobweb  design  was  constructed  with  these  pine 
ropes,  beneath  the  center  of  which  was  hung  a  large 

Christmas  bell.  Papier-mache  and  tinsel  provide  an  excel- 
lent effect,  particularly  so  when  the  warm  colored  lights 

are  turned  on. 

The  large  columns,  which  are  found  in  all  large  depart- 
ments, offer  the  opportunity  of  arranging  some  effective 

drop  displays  across  the  department,  such  as  arched 
rows  of  colored  lights  or  bells,  stars,  garlands,  flowers, 
flags,  etc.  Around  the  pillars  themselves  can  be  grouped 
some  unusually  attractive  toys,  a  Santa  Claus  chimney, 
etc. 

The   Daintiest,   Likeliest,   Most  Fetching 

Post  Cards 
to  be  found  anywhere  in  Canada. 

May  be  selected  from  the  great  variety 

of  carefully  "picked"  Post  Cards  that  we 
handle— each  range  with  a  distinctive,  a 

drawing  feature— an  individuality  that 
forces   their    sales. 

$15.00  or  $25.00  Assortment 

sent  express  paid  and  may  be  returned 

at  our  expense  if  not  entirely  satis- 

factory— 

Anything  Fairer? 
Unless  Xmas  or  New  Year  are 

mentioned,  we  will  send  general    cards. 

We  have  the  same  "CROW"  about 
our  Motto  Folders,  Calendars,  Xmas 

Cards,  Tags,  Seals  and  Pictures  and  have 

confidence  we  have,  spurs  that  can  back 

up  that  "crow." 

1 

: 

The  DRYSDALE 
COMPANY,  Inc. 
209  STATE  STREET, 

Canadian  Agents  : 

C#e  Sutcliffe  Qompanp, 
77  York  Street,     TORONTO 

CHICAGO 
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Music   in   the    Toy   Department. 

The  issue  of  music  in  the  toy  department  is  one  which 
has  been  a  hobby  of  the  most  profitable  sort  with  the 
buyers  during  the  Christmas  season,  because  of  the  festive 
spirit  it  brings  to  the  store.  It  immediately  puts  visitors 

into  a  merry  mood  and  has  a  healthy  influence  upon  buy- 
ing wherever  the  musical  sounds  can  be  heard.  High 

school  orchestras  have  been  used  with  good  effect,  but 
these  are  not  always  to  be  obtained,  in  which  case  the 
services  of  professionals  from  the  music  publishing  houses 
can  very  often  be  obtained  gratis  if  the  buyer  will  agree 

to  allow  the  popular  scores  published  by  the  house  furnish- 
ing the  musicians  to  be  given  prominence.  Very  often  a 

violin  or  two  can  be  obtained.  The  writer  has  in  mind 

two  large  toy  departments,  where  there  is  considerable 
rivalry  between  music  publishers  as  to  whom  will  be  given 

the  contract  for  music  during  December  and  late  Novem- 
ber. Not  the  least  important  phase  of  this  issue  is  the 

excellent  effect  good  music  has  in  keeping  the  sales  force 
keyed  up  to  the  proper  pitch.  It  soothes  tired  nerves  and 
makes  the  tremendous  labors  of  the  last  days  ever  so 
much  lighter.  The  popular  light  operetta  and  musical 

comedy  hits  have  proved  the  best  liked  in  toy  depart- 
ments, with  an  occasional  semi-classical  selection.  A 

good  gramophone  will  answer  should  a  capable  piano 
be  unobtainable. 

Christmas  season  1910  is  certain  to  be  one  of  the 

strongest  doll  years  yet  enjoyed, .  and  accordingly  it  be- 
hooves the  trade  to  make  every  effort  toward  tasteful  dis- 

play. The  warm,  rich  coloring  of  the  doll  heads,  both 

character  and  "doll-face,"  is  more  charming  and  childlike 
than  ever  this  year,  while  the  costumes  and  accessories 
will  also  figure  heavily  in  the  general  result. 

Features  in  the  Doll  Display. 

A  fortunate  feature  of  the  prevailing  doll  market  is 
the  fact  that  practically  all  of  the  newcomers  have  been 
given  some  attractive  name,  a  pretty  one  in  most  cases, 

and  one  that  catches  the  memory.  In  the  retail  advertis- 
ing these  names  can  be  used  resultfully,  for  there  always 

is  a  great  deal  in  a  name,  and  a  picture,  too,  for  that 
matter,  many  of  which  can  doubtless:  be  obtained  from  the 
makers  if  they  are  assured  that  the  name  of  their  doll  is 
to  be  mentioned  in  the  advertising.  This  is  the  kind  of 
team  work  between  dealer  and  distributor  that  is  worth 

while.    It  is  broadminded  and  mutually  helpful. 

A  large  city  toy  house  writes  as  follows  on  the  dis- 
play of  dolls  : 

"We  think  our  arrangement  of  the  stock  of  dolls  very 
economical  of  both  time  and  space.  We  use  a  rack  made 

with  uprights  of  l  x  4  boards  and  the  cross-pieces  nailed 
on  it  are  1x2  inches.  The  supports  lean  against  the 
wall  and  the  dolls  are  hung  on  the  cross-pieces  as  closely 
as  possible  by  means  of  cords  slipped  under  the  arms.  By 
arranging  them  as  to  price  we  can  sell  a  customer  in  one- 
third  the  usual  time." 

Realizing  the  power  of  a  name,  why  not  go  over  the 
list  of  unnamed  dolls  in  stock  and  give  an  appropriates  one 
in  each  instance,  place  the  name  on  a  neat  card  under  the 
doll  in  the  window  and  on  doll  table  and  have  the  sales- 

girl mention  the  fact  that  she  believed  a  "Mary"  or  a 
"Madeline"  doll  would  best  fit  the  wishes  of  a  certain 
little  girl.  The  fact  that  an  ordinary,  everyday  sort  of 
doll  had  a  name  would  materially  enhance  its  charm,  give 
additional  respect  to  it  and  speed  its  sale. 

In  selecting  names  a  laughing  doll  should  be  called 

"Gladys,"  a  Btylish  one  "Phyllis,"  a  dreamy  doll  "Do- 
rothy," a  chubby  one  "Peggy,"  a  French  doll  "Jean- 

nette,"  a  Titian-haired  beauty  "Madeline,"  the  kind  every- 
body raves  about  "Mary,"  one  whose  innate  charm  makes 

her  the  adored  of  everyone. 

Voting   Contests  and   Children's  Trade. 
In  past  seasons  early  trade  has  been  assisted  in  no 

small  measure  by  "Gift"  or  "Voting"  contests  of  various 
sorts,  and  it  is  possible  that  they  will  be  as  extensively 
in  use  as  ever  within  the  next  week  or  so.  The  basic  plan 
of  all  these  contests  is  to  issue  a  large  number  of  ballots 

and  to  distribute  them  to  as  large  a  list  of  good  pros- 
pects as  possible.  Upon  their  presentation  at  the  doll  or 

toy  counters  one  ballot  is  accepted  for  each  twenty-five 
cent  purchase,  the  name  of  the  purchaser  being  written 
upon  the  ballot.  Just  before  Christmas  the  ballots  are 
counted  and  the  prizes  distributed  to  the  little  girls  and 

boys. 
Although  the  Christmas  season  will  crowd  the  toy  de- 

partment pretty  close  to  the  limit,  the  house  can  jJLways 
stand  a  little  extra  business  at  this  important  season.  A 
special  effort  directed  to  school  children  immediately  after 
their  holidays  begin  would  be  distinctly  beneficial.  The 
suggestion  is  offered  that  a  list  of  names  be  obtained  from 
local  school  teachers  in  exchange  for  a  couple  of  recently 

published  popular  novels,  or  a  slip  exchangeable  for  sev- 
eral dollars  worth  of  any  other  merchandise  in  ̂ he  store. 

The  names  obtained,  a  hospitable  invitation  for  the 
children  to ,  call  at  the  toy  department  would  naturally 
follow. 

General     Arrangement     of     Playthings. 

As  to  the  general  arrangement  of  the  Christmas  toy 

department — this  issue  must  be  met  by  each  man  according 
to  the  limits  of  the  space  and  force  at  his  disposal.  Wide 
aisles  are  very  much  to  be  desired  in  order  to  prevent  as 

much  congestion  as  possible,  but  if  the  confines  of  the  de- 
partment are  not  what  they  should  be,  the  buyer  is  ex- 

cused if  another  row  of  tables  is  put  into  use. 
Tables  containing  toys,  dolls,  or  games  of  the  ;ame 

retail  price  have  materially  assisted  in  the  selectiou  of 
gifts  during  the  rush  season  and  have  the  virtue  of  being 

"silent  salesmen,"  the  tasty  display  and  price  card  mak- 
ing the  sale  practically  mechanical,  an  excellent  point 

when  the  holiday  help  are  in  charge.  A  systematic  ar- 
rangement is  also  to  be  commended  as  a  time-saver,  the 

grouping  of  the  dolls  in  one  section,  the  games  in  another 
and  each  of  the  multitudinous  lines  of  toys  in  a  location 
favorable  to  general  display  effect,  price,  the  age  of  chil- 

dren catered  to,  etc. 

The  selling  ability  of  the  force  might  easily  be  con- 
sidered the  most  important  of  all— for  expert  retail  sales- 

manship can  overcome  insufficient  sales  space,  a  toy  de- 
partment in  a  store  out  of  the  best  business  district,  and 

many  other  handicaps. 

THE      CUSTOMER'S      STANDPOINT. 
A  knowledge  of  the  thoughts  that  are  running  through 

the  other  fellow's  mind  is  invaluable  to  salesmanship.  To come  in  possession  of  this  information  marks  the  salesman, 
par  excellence.  A  paragraph  by  W.  C.  Holman  in  "Sales- 

manship" strikes  the  keynote  of  this  subject. 
"If  you  want  to  talk  effectively  to  a  prospective  cus- 

tomer prepare  for  an  interview  by  putting  yourself  in  his 
place.  Look  at  your  proposition  as  he  will  look  at  it. 
Figure  out  objections  that  he  will  bring  to  it.  Don't  be- 

lieve that  he  is  going  to  share  your  view  until  you  have 
converted  him  to  that  view.  Make  up  your  mind  in  ad- 

vance that  he  is  going  to  be  against  your  proposition.  Put 
yourself  in  his  place— think  out  his  position.  Be  prepared 
beforehand  to  meet  all  the  objections  that  he  will  bring. 

"One  of  the  best  ways  to  interest  a  customer  is  to 
tell  him  yourself  at  the  outset  the  objections  you  know 
are  in  his  mind  and  answer  those  objections  before  he  has 
a  chance  to  state  them  Don't  let  him  spring  them  on 
you  as  surprises  Take  the  wind  out  of  his  sails  by  knock- 

ing them  out  before  he  forces  them." 
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WHERE  CREDIT  IS  NECESSARY 

The  most  successful  merchants  wh 
do  a  credit  business  have  a  distine, 

understanding  with  the  customer  at 

the  beginning'  of  the  account.  Either] 
the  bills  are  to  be  paid  weekly,  month- 

ly or  at  a  certain  stipulated  time,  and 
if  the  accounts  are  not  paid  when  the 

customer  agrees  to  pay  them,  the  line j 
of  credit  is  cut  off. 

When  to  stop  extending  credit  to I 
a  customer  is  one  of  the  most  serious | 

problems  that  the  country  merchant 
has  to  face.  It  is  at  once  productive 
of  more  bad  accounts  and  of  the  loss 

of  more  good  accounts  than  any  other 
item  in  the  list  of  store  management 

problems  that  the  retailer  has  to  con- 
tend with. 

Credit  is  a  necessary  evil  in  mer- 
chandising. Some  one  merchant  in  a 

town  may  make  a  go  of  'Cash  busi- 
ness, and  some  merchants  cannot  do 

it.  There  must  be  some  credit  busi- 
ness, and  the  man  who  gives  credit 

must  do  so  under  a  well  established 

and  thoroughly  understood  system  or 
he  will  soon  find  his  bills  receivable 

eating  up  his  profits  and  wearing  a 
big  hole  in  his  reserve  capital.  Of 
course,  there  are  extraordinary  cir- 

cumstances, such  as  crop  failure, 
deaths,  loss  of  work  and  things  of 
that  nature,  where  exceptions  are 
made,  but  even  then,  great  care 
should  be  exercised,  in  the  extension 

of  credit,  and  notes  should  be  taken, 
bearing  interest,  for  the  merchant  is 

as  much  entitled  to  interest  on  money 

that  he  may  have  lied  up  in  mer- 
chandise sold  on  credit,  as  is  the 

banker  on   money  that  he  loans. 

The  only  sure  rule  is  to  have  a  sys- 
tem, make  a  personal  study  of  each 

customer  and  his  ability  to  pay,  be 
strict  and  prompt  about  collections, 
require  notes  on  overdue  accounts 

and  close  up  those  that  appear  hope- 
less. It  is  better  to  lose  a  customer 

and  a  small  amount  of  money  than  to 
lose  a  large  amount  of  money  and  the 
customer,  too. 

75,000,000  "0.  K." 

The  old  physician  is  an  enthusi- 
astic angler  in  every  sense  of 

the  term.  While  on  his  way  home 
from  a  fishing  trip  he  received  an 

emergency  call.  The  proud  newly- 
made  father  was  impatient  to  have 

the  child  weighed,  but  couldn't  find 
the  steelyards;  so  the  physician  had 
to  use  the  pocket  scales  with  which 
he  weighed  his.  fish. 

"Great  Scott,  Doctor!"  exclaimed 
the  father,  as  he  saw  the  pointer  go 

up.  "Thirty-seven  and  a  half  pounds. 
— Everybody 's  Magazine. 

PAPER 
FASTENERS 

SOLD  the  past  YEAR  should 
convince  YOU  of  treir 
SUPERIORITY. 

Thev  Add    TONE  to    You, 
=,  Stationery,  in  the  OFFICE.BANK, 

>PI!  !£&■»,       SCHOOL  or  HOME. 

There  is  genuine  pleasure  in 

.  "^///^      /  M^^/ijS£jW~Sj)  tbeir  use  as  well  as  Perfect  Se- ^  ̂   (Si  ■  curity    Easily  put  on  or  taken 
off  with  the  thumb  and  finger. 

Can  be  used  repeatedly  anc1 
"theu  always  work."     Made  of  brass  in  3  sizes.     Put  upin  brass 
boxes  of  100  Fasteners  each. 
Handsome.     Compact.      Strong.      No  Slipping,  NEVER ! 

All  stationers.  Send  10c  for  sample  box  of  50,  assorted. 
Illustrated  booklet  free.     Libera! discoun   lothet rade. 

The  0.  K.  Mfg.  Co.,  Syracuse,  N.  Y  ,  V.  S.  A.    n°  ib 

Standard 
Commercial  Works 

The  Topaz  Pencil 
As  good   as   any   at   any   price. 
Better  than  any  at  the  same  price. 

HB)     H»    with    rubber    tips, 

HB,H,2H,3H,4H,B,  2B 
without  rubbers. 

INDELIBLE  COPYING 
Medium  and  Hard. 

Write  for  Samples  to 

Warwick  Bros  &  Rutter,  Limited 
Wholesale  Stationers,  TORONTO. 

i»A*SUN'S>  INDELIBLE  INK 

rrade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Diploma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- tion, Montreal,  1897 

THE 
MERCHANTS  MERCANTILE    CO. 

260  St.  James  St.,  Montreal 
Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and    reliable  in- 

formation to  date.     Every  modern  facility  for  the 
collection  of  claims.  Tel.  Main  1985 

HOTEL   DIRECTORY. 

THE    GRAND    UNION 
The  most  popular  hotel  in 

OTTAWA,    ONT. 

JAMES  K.  PAISLEY, Proprietor 

HALIFAX   HOTEL 
HALIFAX,  N.S. 

A.CCOUNTANTS    AND    AUDITORS. 

CANADIAN     CUSTOMS     TARIFF 
HAND  BOOK. 

Enlarged    and   revised   to   date, 
Price,  $1.00 

MATTE'S  INTEREST  TABLES 

at  4  to  10  per  cent   Price,  $3.00 

MATTE'S  INTEREST  TABLES 

at  3  per  cent   Price,  $3.00 

HUGHES'   INTEREST  TABLES 
and  book  of  days  combined  at  3  to 
8   per   cent   Price,    $5.00 

HUGHES'  SUPPLEMENTARY  IN- 
TEREST TABLES 

Price,  $2.00 

HUGHES'  INTEREST  TABLES 

at  6  and  7  per  cent.,  on  folded  card Price,  $1.00 

HUGHES'    SAVINGS    BANK    IN- 
TEREST TABLES. 

at   2i,   3   or  3J   per  cent.,    each    on 
separate    card      Price,    $1.00 

BUCHAN'S         STERLING        EX- 
CHANGE TABLES. 

Price,  $4.00 

BUCHAN'S   STERLING  EQUIVA- 
LENTS AND  EXCHANGE 
TABLES. 

Price,   $4.00 

BUCHAN'S  PAR  OF  EXCHANGE 
(Canadian) 

Mounted  on  card     Price,  35c. 

IMPORT  COSTS. 

A  new  Advance  Table  .  .Price,  $1.50 

THE  IMPORTER'S  GUIDE. 

Advance  Tables     Price,  75c. 

A  complete  catalogue  of  all   the  above  publication 
sent  free  upon  application. 

Morton.  Phillips  &  Co. 
PUBLISHERS 

1  1  5  and  1  1  7  Notre  Dame  St  Wert.  MONTREAL 

JENKINS  &  HA>-DY 
Assismees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents. 
15J  Toronto  St.                         52  Can.  Life  Bldg. 
  Toronto      Montreal 

N.B.-The  BROWN  BROS,  Ltd..  Toronto,  carry 
a  full  line  of  our  publication*. 
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MARSH  RU5BER  FINGER  PADS 
There  is  much  satisfaction  to  be  obtained  from  an  article  which  affords  Con- 

verge ce,  Cleanliness  and  San  tary  Insurance  to  an  Office  man,  Cashier. 
Lettel    Sorter,    Press    Feeder,  ur   persons 

Rapidly 

Handling 

Paper 
of  any 

kind. 

Marsh 

Hygienic Rubber 
Finger 

Pads. 

They   fulfill  the  purpose  they  are  intended  forwithout   heme    moistened   at  the   lips  ur 
sponge  cup. therefore  prevent  transmission  of  gtrms  to  the  mouth. 

SAM'PLES  FREE  upon  application  to 

MARSH    RUBBER    FINGER    PAD    CO. 
Canadian  Agent.         -  -  171  Mutual  Street,  Toronto,  Ont. 

Staples  ( No.  1 8)  5,000  in  a  box, 
per  1,000.  30  cents 

MPMWMM 

A  Modern 
Device 

The    Acme    No.   2    Binder 

This  is  a  machine  that  drives  a  flat 
staple  that  holds.  It  penetrates  the 
thickest  and  toughest  paper  and  will 
not  tear  the  thinnest.  Easy  and  con- 

venient to  work  and  will  not  get  out 
ot  order,  because  it  is  simply  made. 

The  price  is  moderate  and  is  one  ot 
the  least  inducements  that  will  sell 
it  to  the  busy  office  worker. 

Ask  your  jobbing  house  about  it. 

Acme    Staple  Company,    Limited 
112  North  Ninth  St. Camden.  N.J.,  U.S.A. 

British  America  Assurance  Company 
A.D.  1833 

FIRE  &.  MARINE 

Head  Office,  Toronto 
BOARD  OF  DIRECTORS 

Hon.  Gen  A.  Cox,  President  W.  R.  Brock,  Vice-President 
Robert  Bickerdlke,  M.P.,  W.  B.  Melkle,   E.  W   Cox.  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskln,  K.C.,  LL.D. 
Frederic  Nicholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,   E.  R.  Wood. 

W.  B.  Melkle,  General  Manager/  P.  H.  Slmm,  Secretary 

CAPITAL        -  ....  $1,400,000.00 
ASSETS   2,162,753.85 
LOSSES  PAID  SINCE  ORGANIZATION      29.833,820.96 

SPENCERIAN 
STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and  correspondents  as 

THE  BEST 
Works  :  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors  :  Spencerian  Pen  Co.,  New  York 

HAVE  YOU  TRIED 
THIS 

ONE 
JOHN  HEATH'S   PENS 

Supplied   by    leading   Wholesale 
Houses   in   Toronto  and  Montreal. 

London  (Engr.  i  Export  Agency  : 

8  St.  Bride  St.,  London,  E.C. 
0278   TELEPHONE  PEN.  Reg.  in  Canada 

The 

REG: IN  CANADA 

a 

ROB  ROY" 
PENS 

Sold  by 

All  Stationers 
in  6d.,  1/-  and 
Gross  Boxes 

HINKS,  WELLS  &  CO., 

This series  of  Pens 
is  made  of  the 

same  material,  by  the 

same  tools,  by  the  same 

ocw  process  and  at  the  same 

works  as  the  series  of  *  Waver- ley'  Pens  which  Hinks.Wells  & 
Co.  have  for  30  years  and  upwards 

(prior  to  Sept..    1901),  manufactured  for 
and  supplied  to  the  Proprietors  thereof. 

BIRMINGHAM,  ENGLAND 

J  /VW%/V»  i/vwwww\wv  wvwwwwwvwwww^  ■www*/*  •< 

Macniven  £&  Cameron 
Limited 

Steel,  Gold  and  Fountain 
Pen  Makers  to  the  Trade 

invite  enquiries  from  Canadian  Stationers 

for  samples  and  prices  of  their  manufac- 
tures. Their  list  includes  the  Waverley, 

Pickwick,  Owl  and  other  steel  pens,  Wav- 
erley and  other  Fountain  Pens  at  various 

prices,  and  they  are  large  makers  of 
imprint  Steel  and  Fountain  Pens  to  the 
Trade. 

Waverley  Works 
EDINBURGH 

Pen  Factory 

BIRMINGHAM 

ra^u\vt*fcvwwwwwwwwvww  tvv\\\\\\*\  vvv\i\v 

W ESTERN  "xr ASSURANCE 
.     COMPANY 

FIRE 
AI\D 

MARINE 

HEAD  OFFICE,    TORONTO,  ONT. 

Assets  over    -    -    -    -  $3,570,000 
Income  for  1906,  over    3,609,000 

HON.   GEO.  A.  COX,  President 

W.  R.   BROCK,  Vice-President 

W.   B.  MEIKLE,   General  Manager 

C.  C.   FOSTER,   Secretary 
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Condensed    or    "Want"    Advertisements 
BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  books 

is  the  problem  of  many  a  bookseller.  Try  an  adver- 
tisement under  this  heading. 

AUTHORS,    WHO    PUBLISH    THEIR    OWN 
books    will    find    the    BOOKSELLER    AND 
STATIONER  a  good  medium  through  which 

to  interest  the  trade  in  their  publications. 

BOOKS  IN  FOREIGN  LANGUAGES 

LEMCKE  &  BUECHNER,  30  West  27th  St., 
New  York.     (All  foreign  books.)       (1210) 

LEMCKE  &  BUECHNER,  30  West  27th  St., 
New  York.  Best  facilities  for  supplying  books 
in  all  languages. 

MISCELLANEOUS MISCELLANEOUS 

BOOK  PLATES  (EX  LIBRIS) 

ROBERT  SNEIDER  CO.,  55  Fulton  St.,  corner 
Cliff,  New  York.    Designers   and   engravers 
of  book  plates  (ex  libris)  heraldic  and  mono- 
gram dies,  pearl   inlaid  stamping,   for   stationery. 

(2-11) 

AGENCIES  WANTED 

AGENCIES  WANTED— Travelerwith  good  con- 
nection in  the   drug  and   stationary   trade   of 

Winnipeg  would  like  to  represent  a  few  good 
houseson  commission.   L.,  Box  1965,  Post  Office, 
Winnipeg. 

BUSINESS  FOR  SALE 

TARVIS'  BOOK  STORE  OTTAWA-  For  sale  at 
J  once,  established  22  vears,  stock  in  Al  condi- 

tion, business  good,  ill-health  cause  of  selling, 
immediate  possession.  Easy  terms  to  responsible 
party.  Post  office  in  store.  Apply  to  A.  H.  Jarvis, 
Ottawa. 

INFORMATION  WANTED. 

THE  EDITOR  OF  THE   BOOKSELLER   AND 
Stationer  desires  to  be  kept  posted  on  the  pub- 

lication of  all  new  books  and  magazines  in  the 
Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    him    of    any  omissions   from  the 
lists  published  each  month. 

MISCELLANEOUS 

A  BOOK-KEEPING  STAFF  IN  ITSELF.doing 
the  work  with   machine  precision   and  accu- 

racy, the  National  Cash  Register.    Write   for 
demonstration  literature.     National  Cash  Register 
Co.,  285  Yonge  St     Toronto. 

ACCURATE  COST  KEEPING  IS  EASY  if 
you  have  a  Dey  Cost  Keeper.  It  automatical- 

ly records  actual  time  spent  on  each  operation 
down  to  the  decimal  fraction  of  an  hour.  Several 
operations  of  jobs  can  be  recorded  on  one  card. 
For  small  firms  we  recommend  thi 3  as  an  excel- 

lent combination— employees'  time  register  and 
cost  keeper.  Whether  you  employ  a  few  or  hun- 

dreds of  hands,  we  can  supply  you  with  a  machine 
suited  to  your  requirements.  Write  for  catalog. 
International  Time  Recording  Company  of  Can- 

ada, Ltd.  Office  and  factory,  29  Alice  Street, 
Toronto. 

BUSINESS  MEN,  professional  men,  merchants 
and  church  worker-.,  find  innumerable  uses 
for  Fulton  Sign  and  Price  Markers.  The 

Fulton  Rubber  Type  Company  of  Elizabeth,  N.J., 
are  makers  of  Ink  Pads,  Daters  and  Business 
Outfits  of  high  quality.  Sold  by  all  stationers. 
A.  R.  MacDougall  &  Co.,  Toronto,  Canadian 
Agents. 

BOOKSELLERS  ever)  where  find  it  most  con- 
venient and  economical  to  remit  money  by 

Dominion  Expre-s  Money  Orders,  or  Fortign 
Draft.  Absolutely  safe- payable  an>where  — no 
loss  or  delay— lowest  rates.  Always  remit  by 
Dominion  Express  Money  Orders.  Agents  all 
over  Canada.  Agencies  in  all  Canadian  Pacific 
Railway  Stations 

pOPELAND-CHATTERSON  SYSTEMS-Short, 
\y    simple.     Adapted   to   all  classes   of  business. 

Copeland-Chatterson-Crain,     Ltd.,     Toronto and  Ottawa. 

pOUNTER  CHECK  BOOKS-Write  us  to-day \s  for  samples.  We  are  manufacturers  of  the 
<  '•?  famous  Surety  Non- Smut  duplicating  and  trip- 

licating Counter  Check  Books,  and  single  Carbon 
Pads  in  all  varieties.  Dominion  Register  Co., 
Ltd.,  Toronto 

DOUBLE  your  floor  space.  An  Otis-Fensom 
hand-power  elevator  will  double  your  floor 

space,  enable  you  to  use  that  upper  floor  either  as 
stock  room  or  as  extra  selling  space,  at  the  same 
time  increasing  space  on  your  ground  floor.  Costs 
only  $70.  Write  for  catalogue  "B."  The  Otis- 
Fensom  Elevator  Co.,  Traders  Bank  Building, 
Toronto.  (tf) 

ELLIOTT-USHER     Standard      Writing-Adding 
Machines    make    toil    easier.      Elliott-Fisher 
Limited,  513  No.  83  Craig  St.  W.,  Montreal, 

and  Room  314,  Stair  Building,  Toronto.         (tf) 

ELIMINATE  FIRE  RISK,  save  insurance,  re- 
duce maintenance  costs  and  save  money  on 

your  actual  building  work  by  using  the  KAHN 
SYSTEM  of  Fireproof  Construction.  Used  in 
many  of  the  largest  business  premises  on  this 
Continent.  Write  for  catalogue.  Trussed  Con- 

crete Steel  Company  of  Canada,  Ltd.,  Walker  Rd., 
Walkerville.Ont.  (tf) 

ERRORS  AVOIDED,  LABOR  SAVED-Using 
the  Shouperior  Autographic  Register.  Three 
copies  issued  at  one  writing.  1st,  Invoice; 

2nd,  Delivery  Ticket ;  3rd,  Charge  Sheet,  perforat 
ed  for  filing.  No  handling  of  carbons.  High 
grade  printing  and  neat  invoices.  Make  full  in- 

quiry. Autographic  Register  Co.,  191-193-195 
Dorchester  St.  East,  Montreal.  (tf) 

^REINSURANCE.    INSURE  IN  THE  HART- 
FORD.   Agencies  everywhere  in  Canada. 

GET  THE  BUSINESS;  INCREASE  YOUR 
SALES.  Use  Multigrrph  typewritten  letters 
The  Multigraph  does  absolutely  every  form  of 

printing.  Saves  you  25  p.c.  to  75  p.c.  of  your 
printing  bill.  Multigraph  your  office  forms, 
letterheads,  circular  letters.  Write  us.  American 
Multigraph  Sales  Co.,  Ltd.,  129  Bay  St.,  Toronto. 

K 

IF  you  have  been  afflicted  with  oneof  those  foun- 
tain pens  that  won't  write  when  ycu  want  it  to, 

or  leaks  when  you  don't  want  it  to,  give  it  away 
to  one  of  your  po'  r  relations  and  buy  a  Moore 
NonLeakable  Fountain  Pen  and  vou  will  be  happy. 
Consult  your  stationer.  W.  J.  Gage  &  Company, 
Toronto,sole  agents  for  Canada. 

AY'S   FURNITURE    CATALOGUE    No.   306 
contains     1 60    pages    of    fine    half-tone    en- 

gravings of  newe  t  designs  in  carpets,  rugs, 
furniture,    draperies,    wall     papers    and     pottery 
with    cash     prices.      Write    for   a    copy-  it's    free John  Kay  Co.,  Ltd.,  36  King  St   West,  Toronto 

MODERN     FIREPROOF     CONSTRUCTION. Our  system  of  reinforced  concrete  work,    as 
successfully  used  in  many  of  Canada's  larg- est buildings,  gives   better   results   at   lower  cost 

A  strong  statement,"  you  will  say.    Write  us  and 
letus  prove  our  claims.    That's  fair.     Leach    Con- crete Co.,  Ltd.,  100  King  St.  West,  Toronto,     (tf) 

SCOTCH    PLAID   STATIONERY  is  the  latest 
0  creation  for   business   and   society  correspon- 

dence.    Paper  and  envelopes  present  a  finish- 
ed linen  surface,  most  agreeable  to  the   pen   touch. Leading  stationers   have    it.     Write   for   samples 

1  he  Copp,  Clark  Co.,  Ltd..  Toronto. 

*THE  "KALAMAZOO"  Loose  Leaf  Binder  is 
*  theonly  binder  that  will  hold  just  as  many 

sheets  as  you  actually  require  and  no  more 
The  back  is  flexible,  writing  surface  flat,  align- 
ment.perfect.  No  exposed  metal  parts  or  compli- cated mechanism.  Write  for  booklet.  Warwick 
Bros.  &  Rutter.  Ltd.,  King  and  Spadina,  Toronto. 

^THE  METAL  REQUIRED  IN  A  MODERN 
1  CONCRETE  BUILDING.  Our  special facilities  enable  us  to  produce  at  minimum 
cost  Concrete  Reinforcements,  Fenestra  Steel 
Sash,  Automatic  Fire  Shutters  and  Steelcrete 
Metal  Lath.  Complete  stock;  quick  delivery. 
Before  deciding  write  us  for  catalogue  and  prices. 
Expanded  Metal  and  Fireproofing  Co.,  Ltd  , Fraser  Ave.,  Toronto.  (tf) 

WAREHOUSE    and    Factory  Heating   Systems. 
TT      Taylor-Forbes  Company,  Limited.    Supplied by  the  trade  throughout  Canada. 

WHEN  BUYING  BOOKCASES  insist  on  hav- 
ing the    best  in   the   market— "Macey    Sec- 

tional Bookcases."     Carried  in  stock  by  all 
up-to-date   furniture   dealers.     Illustrated   booklet 
sent  free  on  request.     Ctnada  Furniture  Manufac- 

turers, Ltd. ;  General  offices,  Woodstock,  Ont.  (tf ) 

WHY  IMPORT  Loose-Leaf  Binders   and  Metal 
Parts  when  you  can  buy  "  Systems   Quality" from  us?    We  make  the  best  binders  in  the 

world;  make  them   to  match,   too.     Ours   are   the 
Canadian    Loose-Leaf   Standatds.     Business   Sys- 

tems Limited,  Manufacturing  Stationers,  Toronto. 
(tf) 

YJJ7ITHan  eye  to  stocktaking  but  two  months "  awav.we  offer  some  especially  attractive  bar- 
gains in  rebuilt  typewriters.  All  makes  are 

represented  and  all  are  shown  in  our  finely  illu- 
strated catalogue,  a  copy  of  which  will  be  mailed 

on  request.  THE  MONARCH  TYPEWRITER 
CO.,  Ltd..  98  King  St.  West,  Toronto. 

(t>— -  buys  the  best  duplicating  machine  on  the 
vpyk  market.  ACME  will  print  anything  a  iob 

'  u  printer  can  do.  Complete  outfit:  Acme 
Duplicating  Machine,  one  tubularstand  fitted  with 
type  cases,  compartments  plainly  lettered  and 
arranged  like  universal  keyboard  of  the  standard 
make  of  typewriters,  one  drawer  for  accessories 
and  forms,  20  lb.  font  of  typewriter  type,  one 
chase,  one  Acme  ribbon  any  color  with  typewriter 
ribbon  to  match,  one  pair  tweezers,  two  quoins, 
one  key,  one  oil  can  and  one  set  of  reglets.  Sold 
with  a  guarantee.  Acme  Duplicator  Co.,  Balti- 

more, Md.,  U.S.A.  (tf) 
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Tuc^s   Valentines  for    191 1 

Great  Variety  of 
Styles  and  Prices 

Exclusive  and  Popular. 

No  effort   spared   to    maintain    and    advance    the 

cordial  recognition  always  shown  by  the  public. 

NOVELTIES 

VALENTINE  FOLDERS 

ROPE  CLIMBERS 

JUMPING  JACKS 

RUBBERNECKS 
(  Novelty  thi*  season  ) 

CHOICE  COMICS 

VALENTINE  POSTCARDS 

MECHANICAL  VALENTINES 

Assortment  Varied  and  Large. 

Many  Original  Features  in  All  Lines  of  Valentines. 

DESIGNS  WHIMSICAL  AND    QUAINT. 

IRRESISTIBLE  FOR  YOUNG  AND  OLD. 

All  efforts  of  previous  seasons  surpassed  both 

in    novelty   of  conception    and    artistic   design. 

tea*  S3 
■u>  j  iu  Jl  spinA.  fern  ill  tt  ̂ *l  I 

tinajUA-    r\  -UijiiJfMi,! 
&S& 

'Price  List   Upon  Request 

Raphael  Tuck  C&  Sons  Company,  Ltd. 
9-17  ST.  ANTOINE  ST.,  MONTREAL 

London  Paris  Berlin  Buenos  Ayres  Bombay  Capetown £r£r     New  York 
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Window- Dressing  Competition 
A    well-trimmed    window    seldom    fails  to    create  business. 

And  there  are  certain  fundamentals  back  of  an  effective 

window  trim  that  can  be  best  emphasized  and  made  useful 

to  the  trade  at  large  by 

illustrated  criticism. 

For  this  reason,  Bookseller  and  Stationer  has  inaugurated  a 

window-dressing  competition,  open  to  any  one  in  the  book, 
stationery  and  allied  trades. 

THE  FIRST  PRIZE  will  be  a  valuable  Silver  Medal ;  the  second, 
a  Bronze  Medal ;  and  there  will  be  six  awards  of  honorable 

mention,  each  of  which  will  entitle  the  holder,  to  one  year's 
free  subscription  to  Bookseller  and  Stationer. 

THE  JUDGE  is  Mr.  H.  C.  Macdon  aid,  chief  window-dresser  for 
Murray-Kay,  Limited,  Toronto,  whose  reasons  for  making 
the  various  awards  will  be  given  in  full. 

The  most  valuable  feature  of  this  competition  to  the  trade  at 

large  is  the  fact  that  Mr.  Macdonald's  judgments  will  form  a 
vehicle  through  which  will  be  conveyed  a  great  many  useful 

hints  and  much  valuable  information  concerning  the  art  of 

window-dressing. 

Why  not  try  for  a  prize?  If  your  clerk  is  your  window-dresser 
permit  him  (or  her)  to  try  for  a  prize. 

     CONDITIONS      

1.  Windows    must    be    dressed    by    proprietors    or 

employees. 

2.  One  photograph  of  the  display,  at  least  5"  x  7"  in 
size,    must    be    in    the    office    of  Bookseller    and 
Stationer  by  November  30th.  1910. 

3.  The    name  of  the  dresser  must  accompany  each 

photograph. 

One     firm    may    enter    as  many  window    trims    as    desired. 

Remember,  November  30th  is  the  closing  day.    GET  BUSY. 
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The  Jack-knife  Safety  Parker  Pen 
"  Upside  Down  it  Doesn't  Leak " 

The  latest  departure  in  Fountain  Pens.  It  slips  into  the  lower  vest  pocket,  or  in  a  lady's 
purse  or  hand  bag.  Simple  in  construction,  without  valves,  pistons,  or  disappearing  mechanism 

to  get  out  of  order.     It  is  the  only  practical,  durable,  absolutely  leak-proof  Fountain  Pen. 

It's  the     (iXjQ&S^r^y    that  makes  the  "Parker"  clean  to  handle. 

WRITE  FOR  CATALOGUE.       WINDOW  DISPLAY  and  SHOW  CARDS  on  request. 

Buntin,  Gillies  £&  Company,  Limited 
Sole  Agents  for  Canada. HAMILTON  and  MONTREAL 

Parker  Presentation  Pens  make  Excellent  Christmas  Gifts 

The  Dealer  will  find  that  the  best 

vehicle  to  fight  cut  prices  is  the 
High    Grade   Standard   Article. 

Quality  is  always  a  dead  wall 
against  cheapness. 

In  our  "Classy"  line  Typewriter 
Ribbons  and  Carbon  Papers  you 
have  the  most  effective  weapon 

against  cheap  goods. 

SEND    NOW    FOR    OUR    1910    CATALOGUE 

MITTAG  &  VOLGER,  Inc. 
Sole  Manufacturers  for  the  Trade 

Principal  Office  and  Factories,  PARK  RIDGE,  N.J. 
BRANCHES : 

NEW  YORK,  N.Y.,  280  Broadway  CHICAGO,  ILL.,  200  Monroe  Street 

LONDON,  7  and  8  Dyers  Building,  Holborn,  E.C. 

AGENCIES   in   every   part  of  the  world— in  every  city  of  prominence. 

■Z 
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AY  all  the  joy  and  happi- 
ness of  Christmas  Day 

closely  attend  you  for  the 
three  hundred  and  sixty- 
five  days  that  follow  it, 
may  the  Noble  Bird  and 

Plum  Pudding  never  be  vanquished 
by  more  noble  conquerors,  or  the 

table  graced  by  more  cheerful  com- 
pany. This  is  our  sincere  Christmas 

Wish  for  every  customer  present  and 
potential.  Personally  we  would  like 
to  meet  each  one  of  you  face  to  face, 
and  shake  you  by  the  hand,  but  as 
this  is  impossible  in  reality,  let  us  do 
so  in  spirit. 

Merry  Christmas  to  All 

John  Underwood  &  Co. 
Richmond  Sr.  East, TORONTO 

Are  You  Ready  for  the  Holi- 
day Fountain  Pen  Demand? 

Fills  Itself  by  Vacuum. 

16  styles  points,  $2.50,  $3.50,  $4  and  $5. 

Also  Specially  Mounted  Gift  Pens. 

"Fills  Itself  and  Cannot  Leah  " 

0N0T0  PEN  CO.,  261  Broadway,  New  York 

Canadian  Office :   332  Craig  St.  W.,  Montreal,  Canada 
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SAPPHIRE 
Copying  and  Lead  Pencils 

A  MONEY-MAKER  FOR 
YOU  THAT  WILL 
GRATIFY    YOUR 
CUSTOMERS. 

Recently  placed  on  the 
market,  and  is  by  far  the 

finest  pencil  ever  pro- 
duced. Unequalled  for 

smoothness  and  durability 

of  lead,  consequently  the 

most  economical  for  draw- 
ing and  business  purposes. 

Made  in  19  popular  grades 

and  styles — Sapphire  blue 

polish. 
We  have  a  very  attrac- 

tive proposition  to  intro- 
duce this  line. 

'"''All people  that  on  earth  do  dwell" 
use  SAPPHIRE  Pencils. 

Sole  Agents  for  Canada 

Warwick  Bros.   C&   Rutter, 
Toronto 

Limited 

Wholesale  Stationers, 
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Leaders  in  Imprint  Pens! 

.  I  f^RAvnrPl5TYLd"" 

We  are  the  largest  manufacturers  of  Imprint  Fountain  Pens  in  America  I 

Every  pen  we  make  carries  our  unconditional  guarantee  as  to  quality,  and  these  pens  are  just  the  kind  of 
goods  you  can  safely  put  your  name  on.      Samples  cheerfully  submitted. 

Cuts  illustrate  three  lines  which  have  'made  good'  wherever  sold. 

Autopen  Safety  Gravity  Stylo 
and  Commerical  Fountain  Pen 

May  we  send  you  Catalogue  ?      Send  your  request  to-day. 

SANFORD  G&  BENNETT  CO. 
51-53  Maiden  Lane,         -        NEW  YORK  CITY 

Sa' 

i*^^ssa^sissmh.  -™YXXXXXXXXX!2 SANFORD  II  BENNETT ".-AUTOPEN     • 

'/yii'W'oRM-sAwr.DEc.iaisos 

BOOKS 
for  the 

Bookseller 
and 

Stationer 

Bookkeeping  Self  Taught— By  phuiip  c.  Goodwin 

Mr.  Goodwin' s  treatise  on  bookkeeping  is  an  entirely  new  departure 
from  all  former  methods  of  self-instruction  and  one  which  can  be  studied 
systematically  by  the  student  with  quick  and  permanent  results.     $1.00. 

Ropp's  Commercial  Calculator 
Especially  designed  for  business  and  professional  men,  bankers, 

etc.     The  Commercial  Tables  show  the  correct  answer — as  quickly 
as  a  watch  shows  the  time — to  every  problem  likely  to  occur  in  the 
store,  shop,  bank  or  office.      The  short-cut  arithmetic  explains  every 
rule  in  arithmetic,  mechanics  and  mensuration. 

Office  Edition.           ....      $1.00 
Leather  Pocket  Edition,           -         -        1.00 
Cloth  Pocket  Edition       -                             .50 

Cost    Accounting    Pathfinder — By  Frank  E.  Goodwin 
This  book  gives  valuable  information  on  cost  accounting,   fixed 

expenses,    incidental    expenses,    annual    inventory    and    stock-taking, 
knowing  profits  by  departments,  fluctuation  of  profits  and  expenses, 
ratio  of  profits  and  expense  on  cost  and  sales,  etc.      $1.00. 

Baughman's  Buyer  and  Seller  Cost  Tables 
A  cost  book  for  everybody  having  cost  to  figure  by   the   piece, 

pound,  foot  or  ton,  from  2ic    per  100  to  $10  per  100.      It  will  save 
time,  work  and  worry  for  you.      $1.50. 

A  ny  hook  5en'  prepaid  on 

receipt  of  price. 

MacLean    Publishing   Co. 
Limited 

TECHNICAL  BOOK  DEPT. 

143-149    University  Avenue,   Toronto 
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We  Keep  the  Newest  Assortment  and  Best  Value  in 

Fine  Leather  Goods  Ladies' Bags 
Portfolios,  Wallets,  Let- 

ter and  Card  Cases,  etc. 

Letter  Scales 

Cash  Boxes 

Ink  Stands  &0WN   Office  Sundries VARIETY 

Paul   E.  Wirt 

Fountain  Pens 
"Get  the  Best 

Office  and  Pocket  Diaries — 1911 — 47th  year. 

BROWN  BROS.,  Limited, STATIONERS, 
TORONTO 
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Here  s 

Health,  Wealth 

ana  Happiness 
to  all  our  Friends  in 

the  Trade,  this 

CHRISTMAS  SEASON. 

vy  e  thank  you  one  ana  all  for 

your  past  support,  and  wish  you 

increased  prosperity  in  1911. 

W.J.  Gage  fe^Co. Limited 
TORONTO 
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IT  SAVES THE  DIP 

?Waterman's(M6MJ)rountainPe ,<. 
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Look  for 

the  GLOBE 
IN  TRADE  MARK 

The  Gift  That  is 

Always  Acceptable 
% 

Clip-on-Cap 
adds  to 

prices : 

German 
Silver, 

25c. 

Sterling 

Silver, 

50c. 

Safety  Pen 

{12  VSGM, 
$4.00. 

Clip-on-Cap 

adds  to 

prices 

Rolled 

Gold, 

$1.00. 
Solid 

Gold, 

*?.oo. 

Emblem, 

$14.00 

No.  4 1 2,    622  Pearl, 

$5.00       $6.00 

222  Silver, 

$6.00 

22GMM,    12GMM,    12  GM,    Self-filling,       12 
$3.50        $8.00       $3.50       $3.50      $2.50 

Mail  or  wire  your  order  for  Waterman's  Ideals  to-day. 
Same    will    be   shipped,    with    display    articles 
and  all  Xmas  aids, 

the   same   day 
XMAS  GIFT 

BOX 

&&%& 

v^ 
v*'

 

& 

NEW  YORK 

There  is  a  large  and  profitable  business  to  bt 

had  by  the  display  of  a  stock  of  Waterman's 
Ideals.    This  is  the  only  complete  standard 

line — Regular,  Safety  and  Self-filling  types. 
The  sales  are  constantly  increasing.     Advertised 

the  year  around.    Replenish  your  stock  or  write  for 

catalogue  and  selling  suggestions. 

L.  E.  Waterman  Company,  Limited 
(Temporary  address)  1  23  St.  Francois  Xavier  St.,  MONTREAL 

LONDON  PARIS 

[•ermi 

|Idea4< 

■lers'  Ink 

25c 
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Editorial  Comment 

Booksellers  and  stationers  throughout  the  length  and 

breadth  of  the  Dominion  are  now  in  the  midst  of  their 

holiday  sales.  We  trust  the  results  will  prove  even  better 

than  their  expectations,  that  so  they  may  enjoy  thorough- 

ly a  happy  Christmas  and  look  forward  to  a  bright  and 

a  prosperous  New  Year. 

"Eminently  satisfactory,"  might  be  given  as  the 
general  opinion  of  publishers  and  wholesale  stationers 

regarding  the  season's  business.  Present  indications  lead 

one  to  believe  that  this  year's  business  will  show  up 
better  than  that  of  any  recent  year. 

*  *     * 

In  making  change,  especially  during  this  busy  season, 

it  would  be  well  if  booksellers  and  stationers  and  their 

clerks  would  call  out  the  denomination  of  the  bill  or  coin, 

received  and  the  amount  of  the  purchase.  This  would 

obviate  mistakes.  The  change  should  be  handed  to  the 

customer  or  placed  on  the  mat  for  that  purpose — not 
left  on  the  counter  or  show  case. 

In  this  number  of  Bookseller  and  Stationer,  announce- 

ment is  made  of  the  results  of  the  window  dressing  con- 

test. So  successful  has  been  this  contest  that  it  is  quite 

likely  the  feature  will  become  an  annual  affair. 
*  *     * 

While  booksellers  and  stationers  may  not  have  much 

leisure  before  Christmas  to  peruse  their  trade  paper, 

there  are  some  advertisements  in  this  issue  worthy  of 

attention  and  careful  reading.  There  are  as  well  some 

useful  pointers  in  the  reading  sections  which  might  be 

beneficial  to  the  trader  taking  the  time  to  inspect  and 

digest  the  information. 
*  *     * 

The  text  of  the  proposed  copyright  bill  for  Canada 

has  not  yet  been  announced,  but  the  agitation  respecting 
it  is  somewhat  widespread.  Of  course  until  the  details 

of  the  new  law  are  known  it  will  be  impossible  to  esti- 

mate its  effect  on  the  publishing  trade.  Some  of  the 

British  publishing  interests  believe  the  proposed  bill  will 

cur    out    the   United   States  publisher   from   the   Canadian 

market,  which  has  up  to  now  been  secured  to  them  under 

Imperial  copyright;  but  until  the  measure  is  introduced 

or  the   text   of  the  bill    is  known  it   would   not  be   wise   to 

hazard  an  opinion. 
*  *     * 

Increase  Sales    at  Christmastide. 

The  subject  of  Christmas  boxes  is  a  decidedly  season- 

able one  at  present,  though  the  holiday  buying  time  is 

drawing  to  a  close,  and  it  is  pleasant  to  know  that  the 

booksellers  anticipate  good  holiday  sales.  We  trust  these 

anticipations  will  be  fully  realized.  A  larger  number  of 

stationers  and  booksellers  than  usual  have  been  using 

space  in  their  local  papers  this  year  and  some  of  those 

spoken  to  feel  that  the  expenditure  they  have  made  in 

advertising  has  been  justified. 

Of  course  the  Christmas  and  New  Year's  season  is 

expected  to  be  the  booksellers'  harvest,  but  there  is  no 

reason  in  the  world  why  booksellers  and  stationers  should 

not  increase  their  sales  around  this  time  of  year  beyond 

what  they  are  doing.  The  goods  handled — books,  picture 

cards,  papeteries,  etc, — lend  themselves  readily  as  gift 

lines;  and  they  are  shown  in  such  variety  that  they  can' 
be  offered  to  meet  the  size  of  any  purse.  But  the  essential 

thing  is  that  wherever  possible  sales  should  be  increased 

not  only  by  trying  to  make  the  amount  of  the  sale  larger, 
but  also  by  pushing  the  better  qualities  of  stock  and  those 
lines  on  which   the  best   profit  is  realized. 

New  goods,  too.  like  brass  work,  leather  goods,  and 
art  work  generally  might  readily  find  a  place  in  the  book 

shop,  and  once  the  public  is  accustomed  to  the  knowledge 
that    these   lines   are    carried    they    will    naturally    look    to 
the  bookseller  and  stationer  when  wanting  these  goods. 

*  *  ■    * 
Parcels  Post  is  Class  Legislation. 

It  behooves  booksellers  and  stationers  thro.iRhout 

Canada  to  watch  the  movement  of  the  parcels  post  sys- 
tem which  it  is  proposed  to  adopt  in  the  United  States, 

for  if  it  is  adopted  in  that  country  it  will  probably  be 
extended  to  Canada.  This  system  of  government  parcels 
post  will  allow  the  large  department  stores  to  send 
their  parcels  all  over  the  country  at  a  uniform  low  rate 

as  letters  are  now  sent,  the  government  standing  sponsor 

and  footing  the  deficit. 

At  present  the  varying  rates  for  distances  charged 

by   express   companies   has   handica-pped    to    some     extent 
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the  sending  of  parcels  by  department  stores  to  far-away 
points,  but  the  wiping  oat  of  this  difficulty  will  surely 

and  immediately  bring  increased  and  stronger  competi- 
tion to  all  merchants  in  every  town  and  village  in  the 

country,  as  it  will  cost  no  more  to  send  a  parcel  to 
Vancouver  from  Toronto  than  to  Oshawa.  Ostensibly  the 

reason  is  given  out  that  this  parcels  post  movement  is 

for  the  benefit  of  the  public,  but  a  little  consideration 

will  show  that  it  is  rather  a  benefit  for  the  few  against 

the  many— the  few  department  stores  in  the  large  cities 

against  the  many  merchants  in  the  smaller  centres  scat- 

tered throughout  the  country.  In  other  words  it  is  class 

legislation. 

Selling  Book  Sets  Through  Advertising 

During  the  past  month  there  have  been  great  sales  of 

book  sets  in  Canada,  more  especially  in  Ontario.  Much 

of  this  business  ,  of  course.,  went  to  the  larger  centres — 

Toronto,  Hamilton,  London,  Ottawa,  etc. — and  a  great 
deal  of  the  splendid  results  achieved  can  be  laid  directly 

at  the  door  of  advertising. 

The  history  of  this  selling  of  book  sets  makes  some- 

what interesting  reading.  For  twenty  years  and  more, 

book  sets  have  been  sold  through  subscription  in  all 

corners  of  the  United  States.  Canada,  too,  was  invaded 

by  the  traveling  book  peddler,  though  probably  not  to 

the  same  extent  as  across  the  line.  This  form  of  com- 

petition made  publisher  after  publisher  bring  out  his  own 

sets,  and  now  after  nearly  twenty  years  the  selling  of 

book  sets  is  finding  its  legitimate  channel  of  movement 

through  the  bookselling  trade  of  the  country. 

About  two  years  ago  the  trend  of  this  feature  of  the 

bookselling  trade  began  to  be  noticed  in  Canada.  The 

house-to-house  book  canvasser  was  looked  on  with  sus- 

picion and  regarded  as  a  nuisance,  and  the  legitimate 

bookseller  began  to  come  to  his  own.  The  failure  of  a 

large  United  States  subscription  house  hastened  the  end, 

and  now  instead  of  book  peddlers  covering  large  sections 

of  the  country,  prominent  booksellers  in  various  centres 

have  charge  of  the  sales. 

With  this  employment  of  home  trade  has  come  about 

much  publicity.  Never  before  in  the  history  of  the  book 

trade  in  Canada  has  there  been  such  extensive  advertis- 

ing as  of  late  has  been  done  by  the  booksellers  of  this 

country.  And  the  results  have  been  eminently  satis- 
factory. 

Several  Canadian  publishers  have  stated  that  Cana- 
dians are  not  as  yet  a  great  bookloving  people,  and  that 

the  number  of  private  home  libraries  are  comparatively 

small.  Along  with  this  is  the  statement  of  some  book- 
sellers who  have  been  conducting  sales  of  sets  that  since 

the  opening  of  these  sales  prominent  financial,  business 

and  professional  men  have  been  coming  into  the  shops 

to  look  at  books,  most  of  them  men  who  were  strangers 

to  book  shops  in  the  past. 

This  buying  of  sets  will  help  the  trade,  too.  It  will 

help  the  publisher,  for  the  more  books  that  are  sold  the 

greater  the  demand  will  be  later  on.  A  number  of  pub- 
lishers interviewed  have  stated  emphatically  that  while 

they  may  not  receive  any  of  the  money  from  the  sale  of 

these  book  sets  because  they  are  not  of  their  production, 

yet  they  are  glad  to  note  the  publicity  which  in  the  end 

will  undoubtedly  do  them  good.  It  is  quite  likely  that 

book  sets  this  Christmas  will  figure  very  largely  in  the 

class  of  Christmas  presents,  and  this  alone  should  be 

beneficial  to  the  trade,  for  where  a  beginning  is  made  the 

regular  and  systematic  buying  of  books  by  the  public 
will  undoubtedly  follow. 

Trading  Stamps  Again. 

On  another  page  of  this  issue  is  printed  a  letter  from 

an  Ontario  bookseller  calling  attention  to  a  matter  of 

import  to  the  trade.  There  is,  it  seems,  at  the  present 

time  a  number  of  promoters  floating  a  "Library  voting 

contest"  in  various  towns  in  that  province,  and  the 

scheme  savors  very  much  of  the  "trading  stamp"  nuis- ance. 

Under  the  guise  of  giving  a  library  to  some  public  or 

charitable  institution  these  promoters  have  inveighled 

many  merchants  (not  booksellers)  into  contributing  $25 

or  $30  subscriptions,  giving  in  return  a,  number  of  ballots 

which  are  supposed  to  draw  custom  through  friends  of 

the  various  institutions  buying  goods  whex-e  these  ballots 

can  be  obtained.  The  'ballots  are  distributed  on  a  pro 
rata,  basis  to  purchasers  of  goods. 

While  on  its  face  the  scheme  appeals  to  the  public 

and  to  the  merchants  generally,  the  return  to  the  pro- 
moters does  not  take  on  such  an  unselfish  or  charitable 

aspect.  Our  correspondent  says  the  profits  accruing  to 

the  promoters  total  5'0Q  per  cent. — pretty  good  for  a 

week's  work.  It  may  be  that  the  profits  do  not  run  so 
high,  but  they  are  sufficient  to  entice  the  promoters  to 

go  on  to  the  next  town  and  play  the  game  over  again. 
This  state  of  affairs  should  not  exist.  Merchants  in 

other  lines  of  business  who  have  been  crying  "loyalty 
to  the  home  town"  should  learn  their  lesson.  If  the 

public  institutions  need  libraries  the  direct  contributions 

of  the  merchants  would  help  give  more  and  better  books; 

would  give  some  business  to  home  booksellers;  would 

develop  local  loyalty  and  stimulate  a  better  feeling  among 
all  traders. 

When  the  trading  stamp  question  was  to  the  fore  all 

the  trades  of  the  country  united  in  having  that  pernicious 

scheme  legislated  out  of  existence.  Here  then  is  a  similar 

scheme  which  is  injuring  the  booksellers  of  Canada,  but 

which  is  being  helped  rather  than  hindered  by  other  mer- 
chants. All  the  traders  of  the  country  should  be  united 

on  the  one  question  as  on  the  other  and  the  Retail  Mer- 

chants' Association,  of  which  'the  booksellers  form  a  sec- 
tion, should  help  bring  this  about. 

Already  this  scheme  has  been  floated  at  Ingersoll, 

Guelp'h,  Dindsay  and  North  Bay,  and  rumors  are  heard 
from  other  sections  of  the  country. 



Awards  in  the  Recent  Fall  Window  Dressing  Competition 

List  of  Prize  Winners — Competition  Judge's  Comment— Descriptions  of 
Windows  —  Interesting  Features  of  Displays  —  Books,  Stationery, 

Typewriters,  Pictures  and  Post  Cards  Prominent. 

The  window-dressing-  competition  which  was  inaug- 

urated by  Bookseller  and  Stationer  about  the  middle  of 

October,  and  which  closed  on  November  30,  was  success- 

ful from  every  point  of  view. 

There  were  18  window  pictures  entered  and  H.  C. 

Macdonald,  window  dresser  for  the  Murray-Kay  Co., 

Toronto,  who  acted  as  judge  of  the  contest,  had  no  easy 

task.     The  result  of  his  award  is  as  follows: — 

First  prize,  silver  medal — awarded  to  J.  Free-moid 

for  his  dressing  of  the  window  of  Wm.  Tyrrell  &  Co., 
Toronto. 

Second  prize,  bronze  medal — 'awarded  to  Miss  L. 
Anderson,  of  C.  Anderson  &  Co..  Cruelph.  double  window 

of  stationery  and  books. 
There  were  also  awards  of  honorable  mention,  each 

entitling    the    winner    to    a    year's    free    subscription    to 

First  Prize  Window  —  Dressed  by  J.  Freeman,  for    Wm. 
Tyrrell  &  Co..  Toronto. 

Bookseller  and  Stationer  given  to  J.  F.  Palmer,  of  Rich- 
ardson &  Bishop,  Winnipeg;  C.  P.  Ruppel,  of  Ruppel  & 

Co.,  Elmira,  Ont.,  A.  Grigg,  of  The  Grigg  Book  &  Sta- 
tionery Co.,  Pembroke;  R.  B.  Crosbie,  Forest;  and  A.  E. 

Jackes,  of  Warwick  Bros.  &  Rutter,  Toronto. 
Conditions   and    Comments. 

In  coming  to  a  decision  the  judge  had  to  take  many 

points  into  consideration.  The  conditions  laid  down  made 
it  imperative  that  the  windows  must  have  been  dressed 

by  proprietors  or  employees,  the  idea  being  to  enthuse 
the  booksellers  and  stationers  in  the  small  towns.  For 

this  very  reason  department  stores  and  manufacturers 

were  debarred  from  entering  the  contest. 

Mr.  Macdonald  in  his  judgment  took  into  considera- 
tion, first,  the  worth  of  the  window  display,  based  on  its 

selling  power;  second,  the  arrangement  of  goods;  third, 
its  seasonableness;  and  fourth  its  general  artistic  worth 

and  setting.     On  these  points  he  based  his  award. 

The  windows,  of  course,  were  judged  by  the  photo- 
graphs submitted.  Some  of  the  windows  in  themselves 

might  have  taken  different  positions  in  the  award,  but  as 

it  was  impossible  to  reproduce  the  colors  and  their  blend- 

ing, which,  no  doubt,  greatly  enhanced  the  artistic  treat- 
ment and  effect,  this  feature  could  not  be  taken  into  con- 

sideration. 

Mr.  Macdonald 's  comments  on  the  various  photo- 

graphs submitted  showed  that  Win'.  Tyrrell  &  Co.'s  win- 
dow was  "very  artistically  arranged,  was  seasonable, 

caught  the  attention  of  the  passerby,  and  was  a  good 

display  of  quality  stock."  For  these  reasons  it  was  given first  place. 

C.  Anderson  &  Co.'s  windows  were  "neat  and  tasty; 

not  crowded;  each  window  displaying  distinctive  lines, 

which  impressed  the  goods  displayed  on  the  'man  in  the 

street.'  " 

An  Office  Equipment  Window. 

The  Richardson  &  Bishop  window  was  "strikingly 
novel,  and  showed  the  up-to-dateness  of  the  concern  in 

pushing  office  equipment.  The  cards  on  the  ribbon  draw- 
ing attention  to  the  particular  points  of  the  typewriters 

that  were  emphasized  were  a  splendid  idea." 
Ruppel  &  Co.'s  window  was  "splendidly  arranged, 

bur  the  window  cards  were  rather  poor  and  detracted 

considerably  from  the  effect.  But  for  this  the  window- 
would  have  taken  a  higher  award,  as  the  ground  plan  was 

splendid." 
The  Grigg  Book  and  Stationery  Co.'s  display  gave 

prominence  to  framed  pictures.  "The  window  was  ar- 
tistic enough,  but  there  was  a  something-  lacking  which 

precluded  the  display  "gripping  as  did  some  of  the  other 
photos."  The  Crosbie  window  was  "neat,  but  more 
might  have  been  done  with  it.  The  floor  grouping  was 
good,  but  there  was  nothing  else  in  the  window,  which 

gave  the  impression  that  there  was  a  shortage  of  stock. 

The  background  was  pretty,  but  a  tasteful  arrangement 
of  stationerv  or  books  would  have  had  a  better  business 

effect." 

Descriptions  of  Windows. 

In  arranging  Wm.  Tyrrell  &  Co.'s  window  it  was  de- 
cided to  frame  the  whole  of  the  plate  glass  front  with  an 

eight-inch  band  of  bright  red,  on  which  lettering  suitable 
to  the  Christmas  season  was  inscribed.  This  resulted  in 

a  most  novel  and  effective  setting  and  gave  the  window 

an  unusual  appearance,  which  in  itself  attracted  atten- 

tion. The  whole  display  was  made  up  of  the  brightest 

and  best  of  the  season's  offerings  in  calendars,  Christmas 
cards  and  similar  novelties,  so  arranged  as  to  uive  a 

bright    and    Christmas-like   effect.     The   back  of  the  win- 

Second   Prize   Window  —  Dressed  by  Miss   L.  Anderson,  for 
C.  Anderson  &  Co.,  Guelph. 
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.low  was  covered   with  a  dark  blue  cloth  on  which  some 

of  the  largest  and  brightest  calendars  were  hung. 
The  Anderson  windows,  dressed  by  Miss  Anderson, 

were  effective  from  a  selling  standpoint.  One  was  de- 
voted to  stationery,  papeteries,  writing-papers,  envelopes, 

etc.     The  colored  fancy  boxes  and  ribbons  about  the  paper 

Third  Prize  Window       Dressed  by  J.  F.   Palmer,  for  Richardson 
&    Bishop.  Winnipeg. 

rolls,  set  off  the  display  by  giving  life  and  tone  to  the 
window.  The  other  window  was  devoted  to  a  showing 

of  books  ranged  in  tiers  of  terraces  from  the  glass  front 
to  the  back  of  the  window,  where  on  a  series  of  shelves 

were  arranged  copies  of  the  latest  works  of  fiction.  In 
the  far  comer  was  placed  a  book  set.  the  sale  of  which 

is  this  season  proving  to  be  such  a  feature  of  trade.  The 

colored  covers  of  the  books,  their  pictures  and  designs 
enlivened  the  display.  The  background  of  both  windows 

were  covered  with  calendars,  mottoes  and  pictures,  while 

the  side  walls  were  literally  covered  with  picture  post 

cards,  in  one,  local  views,  and  in  the  other.  Tuck's.  An 
especially  strong  point  with  the  book  window  was  the 

fact  that  all  the  volumes  held  small  price  tickets.  The 

feature  alone  greatly   enhanced   the   window's   worth. 
The  windows  are  in  dimension,  each:  front  2  feet,  fl 

inches;  side  glasss  (running  back  to  door),  6  feet  •'! 
inches;  back,  4  feet  10  inches,  and  height  10  feet  8  inches. 
Steps  were  used  for  goods  in  each  window,  and  these 

were  covered  with  moss-green  crepe  tissue.  The  station- 

ery window  is  principally  Crane's  Linen  Lawn,  with  ad- 
vertising rolls.  The  colors  cannot,  of  course,  be  seen  in 

the  half  tone. 

The  Richardson  &  Bishop  window,  dressed  by  J.  F. 

Palmer,  was  devoted  to  a  showing  of  office  equipment, 

especially  featuring  The  "Monarch "  typewriter.  In  the 
background  of  the  window  were  set  out  a  number  of  pic- 

tures, posters  and  general  advertising  matter  calling  at- 
tention to  this  particular  make  of  typewriter.  The  floor 

of  the  window  was  covered  with  white  cheesecloth,  and 
on  stands  In  the  centre  line  of  the  window  were  four 
writing  machines.  Typewriter  stationery,  carbon  paper, 
ribbons,  etc..  were  displayed  in  the  foreground.  The 
strong  feature  of  the  display  were  the  many  ribbons  run- 

ning from  the  glass  front  to  various  parts  of  the  machines 
each  bearing  a  little  card  drawing  attention  to  some 
essential  pari  of  the  typewriter. 

A  Stationery  Display. 

The  plan  of  the  floor  of  Ruppel  &  Co. 's  window  is 
3  x  8  ft.,  the  background  was  raised  with  boxes  of  pape- 

teries, and  paper  baskets  and  a  table  filled  with  inks, 

pens,  pencils,  pads  and  writing  materials,  including  foun- 
tain pens.  The  top  back  part  was  arranged  with  read- 

ing books  and  advertisements,  while  the  floor  space  was 

mostly  arranged  with  fancy  boxes  of  writing  papers, 

books  of  different  description,  including  public  school  text 

books.  The  colors  used  were  nearly  all  light  with  the 
border  at  back  and  top  draped  with  dark  crepe  paper, 

which  blended  nicely  with  the  light  colors — arranged  in 
the  window. 

The  Grigg  Book  and  Stationery  Co. 's  window  showed 
a  background  of  red  crepe  paper,  with  a  border  around 

the  top  of  the  background  of  Dennison 's  crepe  red  with 
black  Santa  Clans  driving  a  team  of  reindeers.  That, 

i  t'  course,  does  not  show  in  the  photograph,  as  it  took 
black.  This  and  the  Ladies'  Home  Journal  covers  gave 
it  a  (  hristmas  touch,  which  is  what  the  dresser  had  in 

view  when  he  was  trimming  the  window.  You  will  notice 

that  all  the  goods  in  this  window  are  high-class.  The 

post  cards  are  a  few  of  Tuck's  daintest  lines.  The  statue 
in  the  centre  increased  the  value  of  everything  in  the 

window.  "The  proof  of  this  window."  says  Mr.  A.  Grigg, 
in  writing  of  his  display,  "is  that  it  was  dressed  on  a 
Thursday,  and  by  the  following  Saturday  night  over  half 

of  the  best  articles  in  the  window  were  sold,  saying 

nothing  of  the  good  Christmas  business  we  did  inside 

the  store." R.  B.  Crosbie's  window  was  devoted  to  a  showing  o| 
calendars  and  Xmas  cards.  The  floor  of  the  window  was 

covered  with  a  moss-green  tissue  and  the  background  was 

a  home-made  screen  of  moss-green  ingrain  paper  with  a 
cut-out  rose  border.  The  calendars  were  of  various  as- 

sortments, some  of  German  make,  some  Canadian,  some 

United  States.  The  facing  of  the  window  was  a  ruby- 
red  burlap.  The  calendars  are  held  in  position  by  lean- 

ing against  white  glasses,  "as  we  had  no  easels  in  stock 

suitable  for  them,"  writes  Mr.  Crosbie.  It  took  twenty 
minutes  from  time  the  window  was  washed  until  blinds were  up. 

Value  and  Importance  of  Window  Display. 

So  successful    was   this   first    window    dressing   contest 

in    Bookseller   and    Stat'oner   that    it    is    likely    to    be    an 

Fourth  Prize  Window  —  Dressed  by   C.    P.    Ruppel.    for 
Ruppel  &  Co.,  Elmira.  Ont. 

annual  feature.  Next  year  the  contest  will  probably 

extend  over  November  and  December,  so  as  to  take  in 

the  special  displays  made  for  the  Christmas  season. 

The  competition  has  proved  this  that  booksellers  and 
stationers  in  various  parts  of  Canada  are  fully  alive  to 

the  value  and  importance  of  window  displays,  and  it  is 

hoped  that  others  may  be  induced  to  follow  their  ex- ample, 
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It  should  be  more  generally  realized  that  an  effective 

window  is  a  splendid  advertisement.  It  impels  people 

to  stop  and  look.  If  they  see  something  there  that  they 
want,  it  is  just  a  step  to  the  door  and  their  resolution 

has  no  time  to  cool.  On  the  other  hand,  newspaper  and 

circular  advertising — though  undoubtedly  effective — 
reaches  people  in  their  own  homes.  It  is  generally  a  case 

of  waiting  until  next  day  to  put  into  effect  a  resolution 

reached  to  buy  some  book  or  article  thai  has  been  adver- 
tised thus.     The  window,  then,  has  this  one  great  advan- 

Fifth    Prize    Window  —  Dressed    by    A.     Grigg,  for    The    Grigg 
Book   and   Stationery  Co.,   Pembroke. 

tage:  it  presents  its  arguments  at  close  range.  It  has 

another  advantage,  in  the  fact  that  the  goods  themselves 

are  shown  and  the  argument  is  likely,  therefore,  to  be 
more   convincing. 

Booksellers  and  stationers  have  such  an  infinite  variety 

of  goods  in  their  stocks  that  the  anangement  of  effective 

windows  should  not  be  a  matter  of  much  difficulty.  Not 

only  can  frequent  changes  be  arranged  but  each  display 
can  be  made  up  exclusively  of  one  line  or  one  branch  of 

the  trade.  Variety,  which  is  the  spice  of  life,  is  the  secret 

of  success  in  keeping  up  interest  in  the  window  displays 

of  one  particular  store.  No  line  of  goods  should  be 
neglected. 

P.  E.  Skinner  has  sold  his  grocery  and  stationery 

business  at  West  Lome,  Out.,  to  Ward  &  Bole,  jewelers. 

The  stock  has  been  resold  to  different  parties,  and  the 

building  will  hereafter  be  used  as  a  jewelry  store. 
J.  Wagner,  the  Mount  Forest  bookseller,  has  moved 

his  stock  into  the  more  commodious  quarters  at  the 

"Corner   Store,"   to   be    ready   for   the    Christmas   trade. 
F.  E.  Osborne  has  greatly  enlarged  his  book  store  at 

Calgary.  Besides  books  and  stationery  Mr.  Osborne  car- 

ries a  stock  of  gramophones,  dolls,  toys,  etc. 

Have  Affiliated  with  the  R.M.A. 

Canadian  Book,  Stationery  and  Publishing 
Trades  Association  Decide  on  New  Move 

— Report  of  Adjourned  Meeting  to  Con- 
sider Result  of  Referendum  to  the  Trade. 

Toronto,  November  25. — The  meeting  of  the  Canadian 
Rook.  Stationery  and  Publishing  Trades  Association,  ad- 

journed from  Thanksgiving  Day.  November  1,  last,  was 

held  in  the  committee  room  at  the  Prince  George  Hotel 

here  last  night.  It  was  a  purely  business  session  and  the 

association  decided  after  an  evening's  debate  to  link  up 

their  interests   with   the   Retail   Merchants'  Association. 
The  attendance  was  somewhat  disappointing  in  view 

of  the  fact  that  more  than  400  invitations  were  sent- out 

for  the  meeting.  A  great  many  members  expressed  their 

regrets  at  being  unable  to  be  present  owing  to  the  prox- 

imity of  the  Christmas  season.  From  the  reply  cards 
returned,  however,  the  executive  was  able  to  gauge  the 

feeling  of  the  members  on  the  various  matters  brought 
up  and  they  acted  accordingly. 

J.    G.    CItoke,    Hamilton,    president    of    the    association, 

was  in  the  chair.     After  the  reading  of  the  minutes  and 

the    correspondence,    the    meeting    discussed    the    various- 
questions   propounded   on    the    cards    sent    out,   and    as   a 
result  the  following  resolutions  were  moved  and  adopted: 

Moved  by  A.  L.  Geen,  Belleville,  seconded  by 

Wm.    Tyrrell,   Toronto.   "That   in   response   to   a 
circular  sent  out  under  instructions  from  the  an- 

nual  convention    to   ascertain    the   wishes   of  the 
members  as  to  the  advisibility  of  their  limiting 
the  membership  to  retailers  only,  it  was  decided 

by   a    large   majority   so    to    do,    and    we   hereby 
resolve   that   the   above   decision   be   endorsed   by 
this  meeting." — Carried. 

Moved  by  C.  L.  Nelles,  Guelph,  seconded  by 
John  F.  Sifton,  London,  "Acting  in  accordance 
with  the  views  expressed  by  the  great  majority 
of  the  members  of  the  Booksellers'  Association, 

the  adjourned  meeting  of  the  association  at  their    ' 
meeting    held    in    the    Prince    George    Hotel,    on 
November  24,  1910,  it  is  resolved  and  unanimous- 

ly adopted  that  the  association  should  become  a 
section  of  the  Retail  Merchants'  Association   of 
Canada. ' ' — Carried. 

Acting  in  accordance  with  one  of  the  communications 
received  it  was  moved  by  A.  L.  Geen.  seconded  by  Wm 
Tyrrell,  that  "a  letter  of  protest  be  sent  William  Brigo-s 

Sixth   Prize  Window  -  Dressed   by   R.   B.   Crosbie.  Forest.  Ont. 
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Toronto,  re  their  advertising  in  the  press  asking  con- 
sumers to  send  for  catalogues  direct  in  opposition  to  the 

local  trade." — Carried. 

Mr.  Cloke  gave  a  resume  of  the  year's  work,  touch- 
ing on  the  past  and  future  of  the  association,  its  strong 

and  its  weak  points.  He  commended  Mr.  Jarvis'  work 
in  connection  with  organization. 

Mr.  Green  contrasted  the  social  and  legislative  ad- 
vantages of  straight  line  organizations  and  the  R.M.A. ; 

and  Wm.  Tyrrell  stated  that  once  before  the  Toronto 

trade  had  a  section  in  the  R.  M.  A.  E.  M.  Trowern,  sec- 
retary of  the  latter  organization,  also  spoke. 

The  following  were  elected  a  committee  to  act  during 
the  coming  year  and  assist  with  the  transfer  of  the 

work: — Chairman,  J.  G.  Cloke,  Hamilton;  1st  vice-chair- 
man, A.  H.  Jarvis,  Ottawa;  2nd  vice-chairman,  C.  L. 

Nelles,  Guelph;  treasurer,  Wm.  Tyrrell,  Toronto;  auditor, 
John  F.  Sifton,  London. 

Winnipeg  Book  and  Stationery  News 
Early  Closing  Movement  Inaugurated — 
United  States  Magazines  and  the  Postal 

Rates — Christmas  and  the  Office  Supply 
Trades  Show  Good  Sales. 

Winnipeg,  Dec.  10. — -An  important  step  in  the  forward 
movement  of  retail  merchandising  is  the  decision  on  the 
part  of  several  prominent  retail  houses  in  this  city  to 

close  at  six  o'clock  'Saturday  evenings,  'beginning  January 
1,  1911.  The  decision  was  not  reached  suddenly,  and  the 
step  is  taken  in  due  course  of  evolution.  The  causes 
which  have  led  up  to  this  result  are  many,  and  some  of 
these  may  be  traced  back  many  years.  One  cause  is  the 
fact  that  retailers  by  persistent  and  urgent  advertising 
have  developed  the  morning  shopping  idea  and  the  buying 
public  have  gradually  been  led  away  from  the  late  hour 
of  shopping.  Although  the  stores  on  Saturday  nights  are 
usually  well  crowded,  yet  it  has  been  noticed  that  a  small 
percentage  are  really  on  a  shopping  expedition,  but  rather 

on  a  pleasure  trip  and  a  sight-seeing  ramble  about  the 
city.  The  Saturday  night  shopping  hours  have  encouraged 
those  to  come  down  town  who  simply  waste  the  time  of 
the  tired  and  vexed  merchants,  and  disarrange  the  stocks 
without  leaving  a  purchase  behind. 

Another  reason  which  may  be  assigned  to  the  move- 
ment here  is  the  acknowledgement  on  the  part  of  the  pro- 

prietors that  the  consideration  and  humane  treatment  of 
the  employes  pays.  Every  employer  knows  the  extra 
work  which  must  begin  about  the  middle  of  the  week  to 

prepare  for  Saturday  night's  custom  Certain  lines  of 
goods  must  be  unpacked  and  put  out.  Windows  must  be 
decorated,  and  special  attention  given  to  Saturday  night 
salable  goods.  Not  only  have  the  clerks  got  to  stand  the 
strain  of  the  Saturday  night  hours,  but  they  have  to  be- 

gin early  in  the  week  to  prepare  for  it.  and  keep  them- 
selves keyed  up  to  the  collapsible,  point.  All  this  des- 

s  troys  physical  and  mental  energy,  and  creates  an  apa- 
thetic attitude  in  the  clerk  toward  the  general  welfare  of 

the  business.  Employers  no  longer  look  upon  their  clerks 
as  machines  to  be  worked,  but  rather  as  partners  in  the 
business.  That  which  will  be  lost  by  the  Saturday  night 
closing  can  easily  be  regained  by  the  alert  clerk  during 
the  more  sensible  hours  of  the  week. 

As  intimated  it  is  impossible  to  mention  one  feature 

which  brought   about   an  obviously,  good    r-esult.      Many 

agencies  in  the  course  of  development  have  brought  some 
heretofore  blinded  merchants  to  see  the  light.  All  mer- 

chants have  not,  at  the  time  of  writing,  accepted  the 
movement,  or  even  heard  of  it,  but  it  is  contagious  and 
spreading  rapidly.  It  is  believed  that  the  departure  was 
decided  upon  in  Robinson  &  Co.  department  store,  and 

spread  to  the  Hudson  Bay  Co.,  then  John  Hart,  a  prom- 
inent bookseller  and  stationer,  decided  to  work  in  unison. 

The  jewellery  stores  are  considering  the  matter,  and  be- 
fore the  new  year  it  is  expected  that  all  the  stores  of 

consequence  will  decide  to  close  their  doors  at  six  o'clock 
Saturday  evening. 

A  manager  of  a  local  book  and  stationery  store  gave 
great  credit  to  the  trade  newspapers  for  persistently 

bringing  it  before  the  attention  of  the  Winnipeg  mer- 
chants, the  practice  of  early  closing  in  other  centres  of 

Canada,  and  also  from  time  to  time  enlarging  upon  the 

practicability  and  advisability  of  the  scheme  for  the  gen- 
eral betterment  of  the  retail  condition. 

Much  annoyance  is  being  expressed  among  the  book- 
sellers and  stationers  of  Winnipeg  on  account  of  the  dis- 

crimination given  to  an  American  concern  in  St.  Paul, 

Minn.,  in  the  matter  of  forwarding  United  States  maga- 
zines to  western  Canada.  The  regular  rate  which  was 

agreed  upon  by  the  law,  by  w"hieh  United  'States  maga- 
zines were  to  be  mailed  to  Canada  was  four  cents  per 

pound.  This  is  the  rate  which  is  being  paid  by  Toronto 

and  eastern  Canada  on  all  magazines.  The  St.  Paul  con- 
fern,  however,  owing  to  some  negotiation  with  the  single 
express  company  which  operates  between  Winnipeg  and 
St.  Paul,  pays  the  sum  of  one  cent  j)er  pound  on  United 
States  magazines.  At  this  rate  local  dealers  are  almost 
forced  to  buy  from  the  United  States  company.  The 
stationers  claim  that  the  price  of  the  magazine  should  be 
reduced  accordingly  and  that  the  price  should  not  be  the 

same  as  that  paid  to  concerns  which  pay  the  four-eent 
rate.  One  of  two  things  should  be  done.  The  American 
News  Company  should  either  be  made  to  conform  with  the 
four-cent  regulation,  or  an  eastern  Canadian  concern 
should  open  a  branch  here  and  bring  in  the  magazines  by 
freight  in  order  to  compete  with  an  unduly  privileged 
house  on  the  other  side  of  the  line. 

Local  stationers  who  take  subscriptions  for  United 
States  magazines  are  also  anxious  to  have  the  advance  of 
fifty  cents  removed  as  the  purpose  for  which  it  was  put 
on,  has  not  been  realized,  namely,  the  reduction  of 
United  States  magazines  coming  into  the  country  and  the 
stimulation  in  the  trade  of  the  (British  and  Canadian 

magazines. 

The  trade  in  Winnipeg  covering  the  full  range  of 

stock  in  the  bookseller  and  stationers'  hands  is  excep- 
tionally good  this  month.  Fiction,  calendars,  and  greeting 

cards  are  going  out  in  enormous  rpiantities.  It  is  note- 
worthy also  that  the  general  office  business  has  not 

abated,  but  rather  increased  this  month,  and  the  demand 
for  stationery  supplies  is  remarkably  heavy.  The  fall 
rush  of  grain  has  stimulated  the  office  supply  business, 

and  the  trade  is  well  maintained.  Fancy  goods  are  hav- 
ing an  excellent  holiday  sale,  and  merchants  will  be 

pleased  with  the  revival  in  the  demand  for  toys,  notions, 
and  fancy  goods.  The  private  greeting  cards  are  having 

a  large  sale  and  are  keeping  the  dealers  buying  at  pres- 
ent. The  cards  which  are  designed  with  local  scenes  are 

extremely  popular,  and  there  will  be  few  left  a  week 
before  the  holiday.  The  same  was  true  to  a  large  extent 
last  year,  and  for  that  reason  dealers  were  well  prepared 
with  voluminous  ami  choice  stocks. 
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ANOTHER   TRADING   STAMP   SCHEME. 

Editor  Bookseller  and  Stationer,— Allow  me  a  small 

space  in  your  journal  to  say  a  word  about  a  scheme  that 

is  being  exploited  through  Ontario  at  present,  and  which 

is  without  doubt  a  very  profitable  one  to  the  promoters. 

It  is  called  a  "Library  voting  contest."  An  agent  can- 

vasses a  town  for  25  or  30  merchants  to  subscribe  about 

thirty  dollars  each  for  which  they  are  given  small  ballots 
that  entitle  the  customer  free  of  charge  to  mark  for  any 

church,  institution  or  hospital  that  they  wish.  The  pro- 

moters give  two  bookcases,  or  one,  "according  to  the 
size  of  the  town  and  amount  subscribed,"  comprised  of 

three  sections1,  and  containing  from  100  to  150  miscel- 
laneous books.  This  bookcase  and  books  are  to  go  at 

a  certain  time  to  the  winning  institution  with  the  high- 
est number  of  ballots.  The  total  cost  of  bookcases  and 

books  would  be  to  the  promoters  from  $75  to  $100, 

leaving  a  net  profit  of  say  $500  on  a  week's  work  ;  and 
yet  they  say  there  is  not  any  profit  in  the  book  business. 
Think  of  it  five  hundred  per  cent.,  and  yet  in  every  town 
where  at  has  been  offered  the  merchants  have  entered  the 

scheme  and  put  up  their  good  money  to  establish  what 

is  nothing  but  a  trading  stamp  business,  a  thing  that 

they  all  complained  of  bitterly  until  the  Goverment  had 

it  stopped  and  made  a  criminal  offence.  I  should  say 

that  this  "Library  voting  contest"  is  an  infraction  of 
the  law,  and  that  those  using  it  lay  themselves  open  to 

a  charge  and  fine  for  doing  tit.  If  any  of  these  merchants 

would  buy  thirty  dollars'  worth  of  books  and  give  part 
to  a  church  and  part  to  a  hospital  I  am  certain  they 

would  derive  more  benefit  and  business,  than  by  this 

profitable  scheme  to  the  promoters. 

This  letter  is  written  with  the  hope  that  merchants 

in  Ontario  will  give  it  a  cold  shoulder,  as  it  lis  without 

doubt  a  very  profitable  one  to  the  men  getting  it  up, 

and  exactly  the  opposite  to  the  merchants  in  it.  Thirty 

dollars  spent  in  circulars  or  good  advertising  would  be 

far  better  and  would  keep  away  that  old  trading  stamp 

iniquity  that  the  business  men  suffered  from  for  years. 
AN  OLD  BOOKSELLER. 

THE  PROPOSED  COPYRIGHT  ACT. 

A  deputation  consisting  of  Messrs,  Briggs,  Gundy  and 

Murray,  Toronto,  and  P.  D.  Ross,  Ottawa,  had  a  con- 

ference with  Hon.  Sydney  Fisher,  Minister  of  Agricul- 

ture, at  Ottawa,  on  Saturday,  Nov.  19.  Before  the  bill  is 
submitted  to  the  Commons  the  Minister  promised  the 

publishers  that  a  memorandum  would  be  submitted  to 

them  outlining  its  main  provisions,  and  that  any  repre- 
sentations they  might  make  to  insure  a  thoroughly  satis- 

factory act  would  be  sympathetically  considered. 

The  main  features  of  the  proposed  bill,  as  outlined 
by  the  Minister,  provide  for  complete  Canadian  autonomy 
in  the  matter  of  copyright.  A  British  copyright  will  no 
longer  hold  good  in  Canada  unless  supplemented  by  a 
Canadian  copyright,  involving  printing,  publication  and 
registration  in  Canada,  unless  specially  exempt  under 
the  proposed  conditions  for  inter-imperial  reciprocity  in 
copyright. 

In  regard  to  the  reciprocal  provisions  of  the  bill,  only 
British  subjects  will  benefit.  If  the  United  States  desires 
to  enter  into  a  reciprocal  arrangement  the  question  will 
be  considered,  but  there  will  be  no  reciprocity  except  on 
equal  terms,  and  with  due  regard  for  the  protection  of 
all  Canadian  interests. 

GOSSIP  OF  THE  TRADE. 

Metcalfe  &  Co.,  stationers,  Ottawa,  are  succeeded  in 
business  by  J.  Blount. 

The  Account  Register  and  Loose  Leaf  Co.,  have  been 
registered  at  Montreal. 

Gilmore  &  Plumridge,  wall  paper  dealers,  at  Win- 
nipeg, have  dissolved. 

E.  B.  Cragg  has  opened  a  new  book  and  stationery 
store  at  Bridgewater,  N.  S. 

The  Hebb  Stationery  Co.  have  opened  a  new  book  and 
stationery  store  at  Saskatoon.- 

A.  H.  Jarvis,  Ottawa,  and  R.  Uglow,  of  Kingston, 
paid  business  visits  to  Toronto  during  December. 

Wood  &  Sons,  booksellers  and  stationers  at  North 

Vancouver,  are  opening  a  branch  at  Lonsdale  North,  B.C. 

Nelson's  book  and  stationery  store,  at  813  Granville 
street,  Vancouver,  has  been  closed.  The  stock  was  sold 

by  auction. 
J.  P.  Clement,  formerly  of  Kelowna,  B.C.,  is  now  in 

business  as  a  bookseller  and  stationer  at  728  Pender  street 
west,  Vancouver. 

George  Standen,  of  the  Willson  Stationeiw  Co.,  Winni- 
peg, underwent  an  operation  for  his  hearing  recently,  and 

is  reported  to  be  recovering  satisfactorily. 

J.  P.  Tripp  has  enlarged  his  drug  and  stationery  store 
at  Oxbow,  Sask.,  making  it  one  of  the  most  commodious 
in  that  province.  New  fixtures  and  silent  salesmen  have 
also  been  installed. 

Chas.  R.  Gundy  is  now  in  possession  of  the  book  and 
stationery  business  at  St.  Thomas  recently  controlled  by 
R.  A.  J.  Little,  who  about  a  year  and  a  half  ago  took 
over  the  same  business  from  Mr.  Hay. 

The  Guelph  Retail  Merchants'  Association  want  the 
law  amended  so  that  a  merchant  in  bringing  a  "dead 
beat"  customer  before  the  court  would  not  have  to  spend 
more  in  court  costs  than  the  account  was  worth. 

A  new  stationery  and  book  store  has  been  opened  on 
McGill  College  avenue,  at  the  corner  of  Burnside  street. 
Montreal,  by  Miss  Poole,  who  was  formerly  connected 
with  the  Foster  Brown  and  E.  M.  Renouf  establishments. 

A  serious  loss  was  sustained  by  Granger  Freres,  St. 

Paul  street,  Montreal,  on  Dee.  7,  when  fire  caused  $15,- 
000  damage  to  their  Christmas  stock  of  toys.  The  fire  is 
said  to  have  been  started  by  mice  nibbling  at  the  inflam- 

mable stuff. 

W.  J.  H.  Richardson,  who  has  conducted  a  stationery 
and  fancy  goods  store  in  Whitby  for  many  years,  is  re- 

tiring to  devote  his  entire  time  to  insurance.  He  is  sell- 
ing his  stock,  and  hopes  when  it  is  reduced  to  medium 

proportions  to  dispose  of  the  business. 

Percy  R.  VanAlstyne  is  the  manager  of  "The 
Bazaar,"  the  new  book,  stationery  and  fancy  goods  store 
recently  opened  at  Fort  Frances.  A  new  feature  of  the 
store  will  be  a  music  department  where  the  latest  in 
popular  songs  as  well  as  instrumental  selections,  will  be 
always  kept  on  hand.  This  department  will  be  under  the 
supervision  of  Miss   Stubee. 

Gets  Ideas  and  Plans  From  Bookseller  &  Stationer. 

A.  Grigg.  of  The  Grigg  Book  &  Stationery  Co., 
Pembroke,  Ont.,  in  submitting  for  publication  a 

photo  of  his  window,   says : 

"If  the  photograph  is  good  enough  to  be  pub- 
lished in  Bookseller  &  Stationer  I  will  be  very 

glad  to  think  I  have  done  something  for  that  paper 

from  which  I  get  ideas  and  plans  which  mean  much 

to   mv   business." 



Stationery 

No  More  Free  Stationery  for  Commoners 

The  stationery  trunk,  which  for  years  has  been  a 

perquisite  of  members  and  certain  officials  of  the  Cana- 
dian House  of  Commons  each  session,  will  not  be  distri- 

buted this  year.  Largely  as  a  result  of  the  investiga- 
tion into  the  stationery  branch  and  the  reforms  which  it 

is  proposed  to  inaugurate  there,  the  Internal  Economy 
Committe  has  decided  to  shut  clown  on  the  trunk  busi- 
ness. 

As  a  consequence  the  members  will  have  to  buy  their 

own  stationery  from  dealers  in  the  way  the  general  pub- 
lic does.  There  is,  of  course,  more  or  less  protest  among 

the  members  on  both  sides  of  the  House  against  the  do- 

ing away  with  this  time-honored  and  acceptable  institu- 
tion, but  the  stationers  of  the  country  should  not  object. 

The  trunk  each  year  has  contained  a  full  supply  of  high- 
class  stationery,  accompanied  by  fancy  articles  very  suit- 

able for  gifts  and  usually  also  by  a  dress  suit  case  or 
valise. 

At  the  beginning  of  each  Parliament  also  a  fine 
leather  trunk  is  provided,  it  has  now  been  decided  to  do 
away  with  all  this  in  the  interests  of  economy  and  good 
business  methods. 

® 

Bulletin  of  Rubber  Bands. 

The  Catalogue  Commission  of  the  National  Associa- 
tion of  Stationers  and  Manufacturers  of  the  United 

States  have  announced  the  completion  of  the  price  listing 
of  rubber  bands  for  the  guidance  of  the  retail  stationery 
trade.  The  commission  corresponded  extensively  with  the 

various  manufacturers  of  rubber  bands,  and  took  into  con- 
sideration wholesale  prices,  rubber  market  tendencies  and 

selling  costs,  before  recommending  to  the  trade  the  retail 
prices  covering  the  various  classifications  and  methods 
used  in  selling  rubber  bands.  The  decline  in  the  price  of 
crude  rubber  necessitated  many  changes,  chiefly  to  lower 
quotations. 

A  bulletin  relative  to  rubber  erasers  will  be  issued  by 
the  commission  as  soon  as  manufacturers  have  determined 
upon  their  revised  costs. 

® 

New  Patented  Envelope. 

J.  Graham  and  T.  B.  Murison,  both  of  Winnipeg, 
recently  patented  an  envelope  composed  of  a  front  and 
back  portion  and  three  flaps.  The  left  side  and  top  flap 

are  mere  narrow  strips,  but  the  right-hand  flap  is  rather 
wide  at  one  end  and  has  a  projection  which  fits  into  a 
slit  on  the  envelope  face  just  where  the  postage  stamp 
is  to  be  subsequently  fastened.  The  stamp  prevents  the 
projection  from  being  withdrawn  from   the  slit. 

® 

Blank   Books   and   Loose   Leafs. 

The  National  Blank  Book  Co.,  Holyoke,  Mass.,  ex- 
tensive manufacturers  of  blank  books,  are  now  making 

a  complete  line  of  loose  leaf-ledgers  and  loose  leaf 
papers,  and  are  also  turning  out  transfer  metal  parts  in 

special  sizes.  Their  machine  shop  and  tool-making  de- 
partment is  under  the  personal  supervision  of  E.  H. 

Elder,  a  recognized  mechanical  expert,  and  through  his 
ingenuity  the  company  will  bring  out  during  the  winter 
a  number  of  new  devices.  The  work  of  binding  has  been 

placed  in  the  hands  of  experienced  and  competent  work- 
men and  supervisors. 

® 
Christmas  Holiday  Goods. 

Buntin,  Gillies  &  Co.,  Hamilton,  are  advertising  some 
of  their  lines  which  will  be  tin  demand  during  the  next 
few  weeks.  They  include  various  kinds  of  holiday 

goods — Christmas  Papeteries,  Holly  Wrapping,  Gift 
Dressings.  Gummed  Ribbon,  White  and  Colored  Tissue, 
Crepe  paper,  plain  and  decorated,  Christmas  and  New 
Year  Post  Cards,  Parker  Lucky  Curve  Fountain  Pens, 

and  Christmas  'Flag  Strings  for  decoration.  This  house 
has  endeavored  to  provide  for  the  last  minute  wants  of 
the  trade  and  beside  the  list  above  given,  have  a  full 
line  of  holly  napkins,  tally  and  place  cards,  playing 
cards  and  fancy  baskets. 

® 
Dennison  Gift  Dressings  Recipe. 

The  Dennison  Mfg.  Co.  give  the  following,  as  an 

"Easy  way  to  call  attention  to  their  liine  of  Dennison 
Gift  Dressings" — Wrap  up  half  a  dozen  empty  boxes  of 
varying  sizes  and  shapes  in  fine  white  paper,  red  tissue 
or  a  holly  design  crepe  paper,  bind  with  Dennison 
gummed  ribbon  ;  add  some  bright  Christmas  seals  and 

"do  not  open"  labels,  finish  by  attaching  a  Dennison 
tag  or  gummed  address  label.  Then  put  in  some  con- 

spicuous place  on  your  gift  dressing  counter.  Not  a  cus- 
tomer but  will  stop,  look  and  want  to  copy  these  attrac- 

tive packages.  That  will  necessitate  a  purchase  from 

you. 

® 
New  Diary  for  1911. 

Laird  &  Lee,  Chicago,  are  issuing  the  twelfth  annual 

edition  of  their  "Dairy  and  Time-Saver'1'  for  1911.  The 
contents  of  this  pocket  diary  are  right  up-tojdate.  Be- 

sides a  lot  of  general  and  useful  information  a  number 

of  pages  are  given  over  to  Canadian  statistics,  and  in- 
formation regarding  the  government,  provinces,  number 

of  representatives  and  population  of  the  cities  over 
3,000  ;  date  of  admission  and  area  of  each  province,  and 

a  special  full  page  map  of  Canada,  showing  latest  boun- 
dary settlement  and  new  provinces  of  Alberta  and  Sas- 

katchewan. 
® 

Office.  Desk  and  Pocket  Diaries. 
We  have  received  from  T.  J.  &  J.  Smith,  of  London, 

England,  a  selection  of  their  1911  office,  desk  and  pocket 
dearies.  They  have  earned  for  themselves  a  high  reputation 

as  manufacturers  of  up-to-date  diaries  and  pocket  books, 
and  it  would  be  indeed  difficult  to  imagine  any  kind  of 
diary  that  is  not  included  in  their  big  range  of  over  two 
hundred  varieties.  A  special  line  is  the  automatic  self 
registering  book  in  which  the  pencil  is  secured  in  centre 

and  marks  page  last  used.  Space  limitation  precludes 
giving  description  of  the  many  lines,  but  for  variety, 
design,  material  and  workmanship  the  goods  will  bear 
the  closest  possible  scrutiny. 
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Stationery  Trade  Notes. 

Hon.  J.  D.  Holland,  of  the  Rollaud  Paper  Co.,  Mon- 
treal, has  donated  $2,000  to  Notre  Dame  Hospital,  that 

city,  as  an  endowment  in  perpetuity  of  a  bed  for  the 

use  of  members  of  the  Dominion  Travelers'  Association 
who  might  have  need  of  it. 

W.  J.  Gage  &  Co.,  Toronto,  are  sending  out  notices 

calling  attention  to  the  fact  that  the  name  "Holland 
Linen"  on  their  writing  papers,  envelopes  papeteries, 
tablets,  visiting  and  correspondence  cards,  is  their  trade 

mark,  registered  at  Ottawa  under  the  "Trade  Mark  and 
Design  Act,"  and  that  it  is  an  indictable  offence  for  any 
other  person  or  firm  to  use  this  term,  or  for  any  dealer 

to  sell  as  "Holland  Linen"  stationery  lines  manufactured 
by  any  other  maker.  The  notice  is  sent  as  a  caution  to 
the  trade  against  their  purchasing,  selling  or  offering  for 
sale  any  stationery  lines  not  made  by  them  on  which  the 

words  "Holland  Linen"  or  "Holland"  may  appear  in 
connection  with  any  other  word  or  words  in  the  title  of 
them. 

Mr.  Morgan,  Canadian  manager  for  Raphael  Tuck  & 
Sons,  whose  office  is  at  Montreal,  is  at  present  confined 
to  his  home  with  rheumatic  fever.  His  friends  will  re- 

gret to  hear  this. 
The  Somerville  Paper  Box  and  Printing  Co.,  Ltd., 

London,  have  been  authorized  to  change  their  name  to 
the  Somerville  Paper  Box  Co.,  Ltd. 

Arthur  P.  Reed,  of  The  Copp,  Clark  Co.,  and  A.  0. 

Hurst,  Toronto,  have  returned  from  visiting  the  Euro- 
pean markets. 

® 

The  "Right"  Pencil  Sharpener. 
From  indications  this  new  pencil  sharpener  is  just 

about  right.  It  sharpens  quickly  and  stops  cutting  when 
its  job  is  done.  It  can  be  adjusted  with  a  touch  to  make 
a  sharp,  medium  or  blunt  point.  All  grades  and  sizes  of 
pencils  and  crayons  are  handled  equally  well.  It  whittles 
instead  of  grinding  and  does  not  break  points.  It  is 
4x5   inches   in   size,    of     simple     construction,   no   springs 

that  can  break,  and  will  not  soil  the  hands.  A  guarantee 
for  one  year  goes  with  each  machine.  The  sharpener  re- 

tails at  $3.50.  The  machine  is  making  a  great  hit  with 

the  trade  and  orders  are  coming  in  rapidly.  Weeks-- 
Numan  Co.,  41  Park  Place,  New  York,  are  handling  the 
sharpener. 

® 

American  Toy  Marbles. 
The  M.  F.  Christensen  &  Son  Co.,  Akron,  Ohio, 

have  tissued  a  catalogue  of  their  high  grade  American 
toy  marbles,  manufactured  under  the  M.  F.  Christensen 
patent.  These  include  a  great  variety  of  colors,  material 
and  weights.  They  are  packed  in  boxes  of  25  to  100. 
Some      of     the     prominent  lines  are  national  onyx     and 

royal  blue  marbles.  The  former  are  packed  in  mixed 

colors,  one-third  green  and  the  remainder  brown,  in  the 
same  box.  These  marbles  are  sold  also  an  solid  colors — 

all  brown  or  all  green.  The  royal  blue-  are  in  one  color. 
Then  there  are  American  cornelian  marbles,  Persian 
turquoise  marbles,  oriental  and  imperial  jade  marbles. 

Besides  making  boys'  toy  marbles  the  company  also  man- 
ufacture ballot  balls  (black  an'd  white),  crystal  glass 

caster  balls,  and  .glass  balls  for  pump  valves,  for  litho- 
graphic use  and  for  ornamental  work. 

® 
New  Postage-Stamp  Machine. 

Some  months  ago  a  Trinidad  clergyman  designed  a 

postage-stamp  machine,  which  has  recently  been  improved 
in  London  and  installed  in  a  post-office  in  that  city. 
By  automatic  action  when  a  proper  coin  is  placed  in 

the  slot  and  the  handle  pulled  it  separates  a  penny 
stamp  from  a  roll  inside  the  machine  and  securely  fixes 
it  upon  the  envelope  held  in  an  aperture  of  the  machine. 

The  machine  is  about  the  size  of  an  ordinary  type>-wiiter 
and  stamps  envelopes,  newspapers  or  circulars  at  the  rate 
of  4,000  an  hour  with  seemingly  absolute  accuracy.  The 
machine  will  hold  50,000  stamps,  and  as  used  each  stamp 
is  automatically  registered.  The  coin  to  be  received  by 
this  piece  of  mechanism  must  be  genuine,  of  perfect  size 
and  shape.  It  is  claimed  that  it  will  return  the  silver 
piece  inserted  in  the  slot  by  error,  but  keeps  without 
any  recompense  the  fraudulent  metal  disk.  It  is  reported 
that  the  machine  is  to  be  placed  in  every  underground 
railway  station  and  at  all  pillar  boxes. 

® 
Fallacies  About  Paper. 

Chinese  rice  paper,  sand  Lord  Redesdale,  who  took 

'"The  Ancient  History  of  Paper-making"  as  the  subject  of 
his  annual  address  before  the  Royal  Photographic  So- 

ciety, in  October  last,  had  no  rice  whatever  in  its  com- 
position. That  curiously  brittle,  pure  white  material 

used  for  the  marvellous  drawings  of  Chinese  artists  was 

manufactured  from  the  pith  of  a  tree  peculiar  to  For- 
mosa. His  lordship  also  stated  that  the  first  paper  was 

never  made  of  raw  cotton.  The  Chinese  did  not  use  it, 
and  history  began  with  the  making  of  rag  paper,  both  in 
Arabia  more  than  ten  centuries  ago,  and  also  in  Europe 

when,  the  Crusaders  having  brought  the  industry  west- 
ward, the  first  paper  manufactory  was  established  in 

the  last  years  of  the  thirteenth  century. 
® 

Poor   Paper  for   Court   Records. 

Because  of  violation  of  the  law  set  forth  in  section 

796  of  the  Code  of  Civil  Procedure,  many  of  the  records 
of  the  Supreme  Court  of  New  York  State  are  fading.  To 
remedy  the  matter  a  memorandum  was  issued  yesterday 
by  the  clerks  of  the  various  parts  of  the  Supreme  Court 
calling  the  attention  of  lawyers  to  the  fact  that  section 
796  requires  that  all  papers  to  be  filed  in  an  action  shall 
be  plainly  and  legibly  written  or  printed  in  black  ink 
upon  durable  paper  of  good  material,  and,  if  imprinted 
by  typewriter,  upon  paper  of  linen  quality,  equal  in 
weight  to  sixteen  pounds  to  the  double  cap  ream. 

® 
Heavy  Post  Card  Purchase. 

Edward  H.  R.  Green,  railroad  president  and  son  of 

Mrs.  Hetty  Green,  while  on  a  trip  from  New  l'ork  City 
to  Texas,  recently,  stopped  >at  'St.  Louis  and  purchased 
15,000  different  kinds  of  picture  postal  cards.  The  cards 
were  intended  to  be  sent  to  his  personal  friends  in  Texas 

— railroad  superintendents,  bankers,  ranchmen,  cattle 
owners — •  to  announce  his  homecoming.  Each  of  the  15  - 
O0O  postal  cards  has  a  different  picture,  there  being  no 
duplicates.     The  set  cost  $600. 



Christmas    and    Holiday   Advertising    for    the    Bookselling    Trade 
Examples  of  Present  Day  Advertising — Big  Advance  Over  Previous  Years — 
— Better    Quality    and     More    Extensive     Publicity  —  Increased     Returns. 

By  W.   F.  Ralph 

Holiday  season  is  naturally  boom  time  for  advertis- 
ing. Merchants  who,  t>h  rough  out  the  greater  part  of  the 

year   do   little   or  no  advertising  in    the  newspapers,   are 

to  sell  through  regular  trade  channels  de  luxe  library 
editions  of  standard  works,  usually  handled  almost  ex- 

clusively by  subscription  houses. 
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FULL  PAGE  AD.  OF  TORONTO  BOOKSELLER 

apt  to  indulge  in  large  spaces  as  the  'Christmas  festival  On  this  page  is  reproduced,  in  greatly  reduced  size 
draws  near.  a  splendid  full  page  ail.  of  Win.  Tyrrell  &  Co.,  from  one 

This  season  has  been  (and  still  is)  marked  by  a  great  of  the  Toronto  morning  papers.  This  ad.  is  a  <»ood  ex- 
deal  of  good  advertising  on  the  part  of  the  retail  book  ample  of  strong  display  and  strong  copy.  It  is  quite  equal 
and  stationery  trades.  From  the  large  display  ads.  ob-  in  these  respects  to  the  advertising  of  large  department 
seTved  in  the  newspapers  of  the  larger  cities  of  the  conn-  stores,  which  maintain  professional  advertising  men.  and 
try  il    is  evident  that   very  special   efforts  are  being  nuvde  which  are  accustomed   to  tire  daily  insertion  of  full  page 
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ads.  At  the  same  time  it  will  be  noticed  that  this  ad.  of 

Wni.  Tyrrell  &  Co.  is  also  distinguished  by  a  "bookish- 
ness"  that  must  be  particularly  attractive  to  prospective 
book  buyers,  and,  therefore,  of  particularly  strong-  selling 
value. 

In  the  small  reproduction  the  "copy"  of  this  ad.  will 
hardly  be  readable,  but  the  general  plan  or  lay-out  should 
be  of  considerable  value  as  a  model  for  other  full  page 
book  ads.,  and  for  book  ads,  occupying  one  quarter  page 
or  one  third  page  spaces  in  newspapers. 

Another  ad.  reproduced — that  of  W.  H.  Arthurs,  of 
Port  Arthur — is  distinguished  by  two  features  well  worth 
noting.  They  .are:  The  plan — reduced  prices  for  a  limited 
period;  the  strength  of  the  copy. 

The  plan  would  appear  to  be  a  good  one  by  which 

to  move  out  a  big-  stock  in  a  short  time.  Limiting  the  re- 
duced prices  to  a  very  short  period  would  unquestionably 

have  a  better  effect  than  by  selling  at  the  reduced  prices 
any  old  time.  The  fact  that  this  plan  has  been  practised 
successfully  by  merchants  in  various  lines  for  a  good 
many  years  is  a  pretty  good  recommendation  for  its  use 
by  booksellers  when  the  right  opportunity  offers. 

The  introductory  paragraph  to  this  ad.  is  written  in 
a  very  direct  .and  convincing  style,  and  one  would  judge 

the  "man  behind  the  pen"  must  be  a  person  of  striking 
individuality.  Only  rarely  does  one  stumble  across  an 
ad.  so  permeated  with  the  personality  of  its  writer.  When 

such  an  ad.  does  appear  it  cannot  be  passed  by — people 
must  read  it. 

The  "copy"  in  this  paragraph  has  the  most  positive 
"ring"  about  it.  The  writer  is  certain — 'absolutely  cer- 

tain— that  he  is  offering  his  public  some  extraordinarily 
good  buys,  and  he  has  managed  to  convey  his  own  en- 

thusiasm to  the  reader  in  a  degree  that  is  none  too  com- 
mon in  retail  book  and  stationery  advertising. 

Another  good  ad.  is  that  of  Robert  Wright  &  Co.,  of 
Broekville.  Having  a  considerable  stock  of  recent  copy- 

rights to  be  sold  at  an  equal  price,  this  firm  very  wisely 

played  upon  the  price — by  doing  which  they  have  helped 
to  produce  an  exceedingly  well-displayed  ad.  While  the 

"copy"  is  not  so  remarkable  for  force  of  expression  as 
the  ad.  previously  considered,  this  ad.  is  very  well  written. 

And  it  is  exceedingly  well-displayed. 

1r\   1^  A  VC  Of  the  Greatest  Book  Bargains %J     LJ/-K  T  W  that    this  Dominion    has  ever   witnessed  ! 
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THIS  MONTH  and  no*  a  minute  longer  Therefore  if  you  ward  600**  lor  youreetf.  —  to  peoawd  to  JnW  Inende.  now  or  of 
Or„ino.   you  mint  come  within  the  Ten  Day  limit 

THOUSANDS  OF  BOOKS  AT  UNCOMMON  REDUCTIONS  I 

ttme:   sale  commences    on    Monday   next 

W.    H.    ARTHUR         Corner  Arthur  and  St.  Paul  Streets 

HALF  PAGE  AD.  PORT  ARTHUR  BOOKSELLER. 

Of  the  large  number  of  booksellers'  advertisements 

submitted  for  examination,  the  three  ad's,  here  reproduced 
are  about  the  best  samples  in  their  respective  classes- 
library  sets,  book  bargain  sale,  and  regular  copyright  sale 

— which  have  appeared  for  some  time,  and  are  worthy  of 

Brockvillt'i  Crtilcit  Skirt. 23X313 C*  Yw  (hrliimi*  ShopplnJ  Eirlj. 
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Mid  .Score*  of  Other  Titles. 

Robt.  Wright  &  Co. 

THIRD  PAGE  AD.  OF  BROCKVILLE  BOOKSELLER. 

serving  as  the  bases  for  future  advertisements  by  mem- 
bers of  the  book  trade. 

NEWS  OF  THE  CANADIAN  TRADE. 

Fire  damaged  Blenkhorn  &  Co.'s  stationery  store  at 
Sackville,  N.  B.,  last  month. 

A.  A.  Perry  &  Co.,  stationers,  Welland,  have  made 

an  assignment.  The  liabilities  have  not  as  yet  been  as- 
certained. 

R.  B.  Taylor,  stationer  and  dry  goods  man  of  Melville, 

Sask.,  was  recently  honored  by  that  municipality,  be- 
ing elected  mayor  by  acclamation  at  the  nominatians 

held  recently.  Previous  to  this  he  had  served  the  muni- 
cipality well  and  efficiently  as  a  member  of  the  council. 

This  thriving-  town  sprang  into  existence  in  the  spring 
of  1908,  and  in  a  period  of  less  than  three  years  has 

grown  wonderfully,  having  a  population  of  2,500  at  the 

present  time. 
On  the  morning  of  December  15  a  thief  entered  the 

College  Book  Store  on  Princess  Street,  Kingston,  and 
made  off  with  goods  to  the  value  of  $35  or  $40.  The 
burglar  did  not  make  a  thorough  search  of  the  store,  as 
in  the  office  over  $200  had  been  left  in  the  safe,  the  door 
of  which  was  left  ajar.  It  is  thought  that  he  left  the 
store  in  haste,  probably  having  been  frightened  away. 

A  recent  summary  of  the  value  of  imports  and  exports 

of  paper  and  of  books  and  other  printed  matter  of  the 
United  States  shows  that  of  a  total  value  of  $244,433  ex- 

ported in  August  last.  $14,202  worth  came  to  Canada. 

Mrs.  W.  C.  Irving,  of  Pembroke,  has  sold  her  sta- 
tionery and  fancy  goods  business  to  Miss  McGee  of  Parry 

Sound. 
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Holiday  Art  and  Post  Card  News 

Interesting  Picture  Post  Card  Items — 

New  Holiday  Art  Publications — Quality 
Post  Cards  for  Spring  Season. 

Raphael  Tuck  &  Sons'  artistic  publications  for  the 
holiday  season  this  year  surpass,  if  possible,  any  of  their 
previous  efforts  They  cover  a  vast  range  of  subjects, 

including  .a'ift,  juvenile  and  toy  books,  calendars,  post 

cards,  Christmas  and  New  Year's  cards,  private  greeting 
cards,  autograph  Christmas  stationery,  holiday  tags,  etc., 

which  in  color,  'treatment  and  design  leave  nothing  fur- 
ther to  be  desired 

The  calendars  embrace  timely  subjects,  religious 
thought,  poetry  and  comedy;  as  also  do  the  cards  and 
stationery.  A  few  of  the  titles  of  the  calendars  taken  at 
random  may  give  an  idea  of  their  variety,  but  the  colors 

and  artistic  treatment  could  hardly  be  adequately  de- 

scribed in  type.  ''The  Mistletoe  Bough,"  "Music  Hath 
Charms,"  "Ruskin,"  "Burns,"  "Lead  Kindly  Light," 
"Abide  With  Me,"  are  some  of  the  subjects.  Their  de- 

signs have  been  selected  from  original  art  pictures,  and 
the  accompanying  quotations  have  been  selected  with  care 
and  judgment. 

The  firm's  output  this  year  in  calendars,  holiday  cards, 

toy  books,  and  art  novelties  are  so'  extensive  that  they spread  over  a  range  of  4,500  new  designs;  while  their 
autograph  Christmas  stationery  has  some  300  different 
styles.  In  books,  art  and  toy  novelties  a  wide  field  of 

ideas  is  covered,  which  for  the  children  are  amusing,  in- 

teresting and  educational.  "Father  Tuck's  Annual," 
which  is  stall  a  popular  book  for  little  ones,  and  this  year 

in  entertainment  is  better  than  ever  before.  "Alice  in 
Wonderland"  is  one  of  the  latest  and  most  attractive  of 
the  juvenile  gift  books.  The  Christmas  card  designs  of 

■the  King  and  Queen  of  England  are  especially  historically 
artistic. 

® 

Woehler's  High-grade  Post  Cards. 

As  time  goes  by  'there  seems  to  be  an  increasingly  large 
demand  for  the  better  grades  of  picture  post,  cards.  The 
line  of  cards  manufactured  by  H.  L.  Woehler.  at  Buffalo, 
N.Y.,  are  strictly  within  this  class,  and  they  seem  to  be 
appreciated  by  stationers  who  handled  this  class  of  goods. 

The  character  of  the  work  is  of  the  highest  order,  the  de- 
signs being  dainty  and  original.  The  pictorial  represen- 

tations are  the  product  of  American  artists  well  known 
for  their  originality.     The  stock  of  the  cards  is  the  finest 

Copyright  H.  L.  Woehler. 

of  such  distinction  and  character  as  is  represented  in  the 
various  lines. 

At  this  time  attention  is  called  to  the  Woehler  spring 

lines,  which  are  made  up  up  of  twenty  designs  expressing 

Master  greetings;  twenty  designs  of  cheerful  and  original 
Valentine  designs  and  sentiments;  eight  designs  of  St. 

Patrick's  Day,  expressing  in  culm',  design  and  sentiment 
the  love  of  the  Irish  for  his  own  country;  and  many  de- 

Copyright.  H.  L.  Woehler. 

signs  for  Washington's  and  McKinley's  birthdays.  Birth- 
day cards  is  another  strong  Woehler  line,  there  being  as 

many  as  twenty  designs.  All  are  clever  and  will  appeal 

to  the  high-class  trade.  The  five  Stork  announcements  Mr. 
Woehler  is  showing  merit  the  approval  of  discerning 

buyers. 

■  i-  ivster 

**• 
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Copyright  H.  L.  Woehler. 

Every  dealer  knows  that  the  increasing  demand  for 

high-class  post  cards  is  worth  supplying.  The  Woehler 
house  as  catering  to  this  kind  of  trade  and  they  feel  justi- 

fied in  believing  that  their  cards  rank  with  the  best.  Every 
number  this  house  puts  oiit  is  of  a  refined,  dignified  and 
artistic  order  and  they  are  easily  sold  to  people  who  want 

grade  of  linen  cardboard.  The  Woehler  process  is  art 
steel  engra.ving  and  the  embossed  cards  are  turned  out  on 

hand  presses,  first-class  artists  being  required  to  do  work      by  the  cards  themselves 

Copyright  H.  L.  Woehler. 

those  kind  of  cards.  The  price  of  the  Woehler  cards  is 

low  when  quality  is  considered.  All  the  cards  come  as- 
sorted in  boxes  of  lO'O,  and  the  box  or  the  wrapper  sug- 

gests the  quality  of  those  inside.  The  illustrations  here- 
with show  but  the  outline  of  the  designs;  the  real  beauty 

and   worth   of  the   cards  in   coloring  can   only   be  judged 



d  December  Books November  an 

List  of  New  Publications  Still  Heavy  - 

Works  of  Fiction  Continue  Strong— Holi- 
day and  Illustrated  Books  Keep  Pace  with 

Early  Announcements. 

Despite  the  fact  that  the  closing  weeks  of  the  year 
are  usually  devoid  of  anything  particularly  new  in  the 
book  publishing  world  there  have  been  a  sufficiently  large 
number  of  new  books  coming  forward  of  late  to  make 
November  one  of  the  outstanding  book  months  of  the 

year,  apart  altogether  from  the  numerous  holiday  and 
Christmas  books  which  naturally  hold  a  prominent  place 
at  this  season. 

Fiction  is  having  a  fine  run  this  year,  and  the  number 

of  juveniles,  illustrated,  and  de  luxe  editions  is  bewilder- 
ing. All  the  publishers  express  satisfaction  with  the 

year's  business. 
The  Musson  Book  Co. 

An  exceedingly  large  number  of  books  have  been  added 

to  The  Musson  Book  Co.'s  list  during  the  past  four  weeks 
and  since  last  issue.  The  important  new  books  include: 

Lord  Roseberry's  "Chatham:  His  Early  Life  and  Con- 
nexions;" a  biographical  study  of  "Maurice  Maeter- 

linck," from  the  French  of  Gerard  Harry,  translated,  by 
Alfred  Allinson;  "With  Gun  and  Guide,"  by  Thomas 
Martindale;  and  a  new  edition  of  "The  Story  of  the 
Otherwise  Man,"  by  Henry  van  Dyke. 

Fiction  figures  largely,  as  may  be  seen  by  this  list : 

"Dancing  Days,"  by  J.  J.  Bell;  "Love's  Miracle,"  by 
Annie  S.  Swan;  "The  Girl  from  Nowhere,"  by  Mrs. 
Baillie  Reynolds;  "The  Ships  of  Mon  Desir,"  by  Edna 
Lyall;  "The  Heart  of  a  Maid,"  by  Chas.  Garvice;  "The 
Week  of  the  Golden  Galleon."  by  Lucas  Malet;  "A  Ques- 

tion of  Marriage,"  by  Mrs.  Geo.  de  Home  Vaizey; 
"Joyce  and  the  Rambler,"  by  Amy  le  Feuvre;  "The 
Green  Patch,"  by  Baroness  von  Hutton;  "The  Dew  of 
their  Youth."  by  S.  R.  Crockett;  "The  McArdle  Peer- 

age," by  Evelyn  Tempest;  "Dear  Loyalty,"  by  Regi- 
nald Evans;  a  new  illustrated  edition  of  "City  of  Beauti- 

ful Nonsense."  by  E.  Temple  Thurston;  "The  Greatest 
Wish  in  the  World,"  by  the  same  writer,  and  the  com- 

plete set  of  Myrtle  Reed's  works  in  cloth  and  velvet, 
calf,  boxed— "Flowers  of  the  Dusk;"  "Lavender  and 
Old  Lace;"  "The  Master's  Violin;"  "A  Spinner  in  the 
Sun;"  "At  the  Sign  of  the  Jack  0 'Lantern."  "The 
Spinster  Book,"  "Love  Letters  of  a  Musician,"  "Later 
Love  Letters  of  a  Musician."  "Love  Affairs  of  a  Literary 
Man."  "The  Shadow  of  Victory;"  "Old  Rose  and  Sil- 

ver;" "Master  of  the  Vineyard." 
In  the  smaller  g-ift  book  and  booklet  class  Mussons 

have  published  during  the  past  month,  "Is  That  Lamp 
Going  Out?"  by  the  author  of  "Where,  Master!"  "The 
Glory  of  the  Common  Life."  by  Rev.  J.  R.  Miller;  "An 
Imperial  Policy,"  by  James  Roberts;  "Christmas  Bells," 

by  May  Byron;  and  "A  Legend  of  Jerusalem,"  by  David Smith. 

To  the  company 's  new  holiday  and  illustrated  book 
list  have  been  added:  "The  Sleeping  Beauty,  and  other 
Tales  from  the  French,"  retold  by  Sir  Quiller  Couch  and 
illustrated  by  Edmund  Dulac;  "Mr.  Pickwick" — pages 
from  the  "Pickwick  Papers" — illustrated  by  Frank  Rey- 

nolds; "Mr.  Jorrocks'  Sporting  Lectors,"  illustrated  in 
color  by  G.  Denholm  Armour;  "Hawthorne's  Country," 
by  Helen  A.  Clarke;  "Peter  Pan  in  Kensington  Gardens," 
by  J.  M.  Barrie,  illustrated  by  Arthur  Rockham;  "Photo- 

graphs of  the  Year  1910,"  and  "Photograms  of-  the 
Year,"  both  edited  by  H.  Snowden  Ward;  Longfellow's 
"Golden  Legend,"  illustrated  by  Sidney  N.  Meteyard; 
"Colonial  Holiday,"  compiled,  illustrated  and  illumi- 

nated by  Walter  Tittle;  "Photography  of  Moving  Ob- 
jects," by  Adolphe  Abrahams;  and  "Water  Birds,"  and 

"Flower  Guide,"  by  Chester  A.  Reed. 
The  Copp,  Clark  Co. 

During  November  The  Copp,  Clark  Co.  brought  out 

these  six  books:  "Let  the  Roof  Fall  In,"  by  Frank 
Danby;  the  "Collected  Verse  of  Rudyard  Kipling,"  illus- 

trated by  W.  Heath  Robinson;  "Ways  and  Days  Out  of 
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London,"  by  Aida  Rodman  De  Milt;  and  three  of  the 
"Jacks'  Color  Books  for  Children"  series: — "Robinson 

Crusoe,"  illustrated  by  W.  B.  Robinson;  Charles  Kings- 
ley's  '-'Water  Babies,"  illustrated  by  Katharine  Cam- 

eron; and  "Home  Fun,"  by  Cecil  H.  Bullivant. 
Henry  Frowde. 

Every  year  the  sale  of  Herbert  Strong's  books  in- 
creases and  he  is  coming  to  be  regarded  as  Henty's  suc- 

cessor as  a  writer  of  boys'  stories.  Since  last  issue  Mr. 
Frowde  has  brought  out  these  three  books  by  that  author: 
"The  Adventures  of  Dick  Trevanion,"  "The  Cruise  of 
the   Gyro-Car,"   and    "Roger   the    Scout." 

This  house  has  also  recently  brought  out  "Christmas 
Eve  at  Topmast  Tickle,"  by  Norman  Duncan;  "Crowd- 

ing Out  the  Christ  Child, "by  S.D.Gordon  (both  of  them 
booklets),  and  in  "Days  with  the  Poets"  series,  Byron, 
Scott  and  Shelley.  In  "Days  with  Great  Writers." 
Dickens,  Thackeray  and  Robert  Louis  Stevenson  are  the 
new  books,  and  in  "Days  with  Great  Composers,"  Bee- 

thoven. Schubert  and  Mendelssohn  are  recent  publica- tions. 
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Besides  these  a  new  stock  of  Henry  Frowde  and  Hod- 

der  and  Stoughton's  books  for  boys  and  girls  have  been 
added  during  the  month.  Among  them  are  a  great 

number  of  Henry  Strang's  earlier  works.  There  are,  too, 

many  children's  picture  books.  "Robinson  Crusoe"  illus- 
trated in  color  by  Noel  Pocock  is  among  the  holiday  list. 

McClelland  &  Goodchild. 

The  new  books  added  to  McClelland  &  Goodchild 's 

list  during  the  past  month  are:  "Flamsted  Quarries,"  by 

Mary  E.  Waller;  "Under  Five  Reigns/'—;  Reminis- 
cences of  Lady  Dorothy  Nevill;  "The  Song  Lore  of  Ire- 
land," by  Redfern  Mason;  "Lady  Good  foi>  Nothing," 

by  Quiller  Couch;  "Model  Making,"  and  "Modern  En- 
gines" in  the  "How  Does  it  Work"  series,  by  Cyril 

Hall  and  Thos.  W.  Corbin;  and  "Ginger  Talks  to  Sales- 
men," by  Worthington  C.  Holman. 

McLeod  &  Allen. 

During  November  and  the  early  days  of  December, 
McLeod  &  Allen  added  the  following  tales,  all  cloth 

bound  books  and  all  illustrated;  "The  Purchase  Price," 
by  Emerson  Hough ;  ' '  Son  of  the  Wind, ' '  by  Lucia  Cham- 

berlain ;  ' '  The  Flying  Mercury, ' '  by  Eleanor  M.  Ingram ; 
"The  Annals  of  Ann,"  by  Kate  Trimble  Sharber;  "The 
Road  to  Providence,"  by  Maria  Thompson  Daviess. 

Cassell  &  Co. 

The  books  published  during  November  by  Cassell  & 

Co.  include  Century  Shakespeare  "Macbeth,"  "Romeo 
and  Juliet,"  "Midsummer  Night's  Dream,"  and  "The 
Tempest;"  "Gateway  of  the  Desert;"  "A  Human 
Face;"  "The  Sun  Babies;"  half-yearly  volumes  of 
"Work"  and  "Building  World."  and  " Cassell 's  Maga- 

zine" in  yearly  volume. 

GOSSIP  OF  THE  PUBLISHING  HOUSES. 

The  various  Canadian  publishers  state  that  the  year's 
business  has  been  highly  satisfactory,  and  they  are 

abundantly  pleased  with   the  holiday  season's  showing. 
Publishers  who  during  the  past  six  weeks  have  been 

in  the  Old  Country  looking  up  new  stocks  are  returning 
home  again.  C.  J.  Musson  has  already  got  back,  and  Wm. 
Copp  is  on  his  way  home. 

Louis  Tracy's  novel,  "Cynthia's  Chauffeur,"  which 
is  published  by  McLeod  &  Allen,  has  somewhat  of  a  local 

flavor.  The  story  is  said  to  be  the  result  of  'a  motor  tour 
made  through  England  Last  spring  by  the  author  and 
George  McLeod. 

Henry  Button,  Canadian  manager  of  Cassell  &  Co., 
visited  Ottawa  on  November  22,  at  the  special  invitation 

of  Hon.  Sidney  Fisher,  Minister  of  Agriculture,  in  con- 
nection with  the  Copyright  Act  and  the  proposed  amend- 
ments. If  these  amendments  go  through,  as  at  present 

intended,  he  is  of  the  opinion  that  they  will  be  directly 

in  the  interests  of  the  Canadian  trade  and  purely  Cana- 
dian and  British  publishers. 

The  new  Toronto  sample  rooms  of  Henry  Frowde 

were  ready  for  the  Christmas  holidays.  Two  rooms  up- 
stairs in  the  warehouse  have  been  finished  in  neat  and 

tasteful  style  in  mahogany  with  green  trimmings,  the 
walls  being  green.  One  of  the  rooms  is  set  apart  for  the 
housing  and  display  of  English  Church,  Presbyterian  and 
Catholic  prayer  books,  bibles,  hymn  books  and  testa- 

ments. The  other  room  is  set  apart  for  India-paper  edi- 
tions of  poets  and  standard  sets;  devotional  works; 

Clarendon  Press  books;  Henry  Frowde  and  Hodder  & 
Stoughton  juveniles;  Canadian  publications  and  Revell 
books.  A  desk  for  the  use  of  customers  or  visitors  makes 

it  convenient  to  write  letters  and  examine  the  samples. 

Books  to  be  Published  this  Month 

List  of  New  Works  to  Come  Out  Before 

the  Close  of  the  Year — Interesting  Notes 
About  Forthcoming  Publications. 

Quite  a  long  list  of  books  will  be  published  by  The 
Macmillan  Co.  of  Canada  during  December.  Some  of 
them  will  be  on  the  market  by  the  time  Bookseller  and 

Stationer  is  circulated.  The  new  books  are  :  "Goldwiin 
Smith's  Reminiscences"  ;  "The  Doctor's  Christmas 
Eve,"  James  Lane  Allen's  latest  novel  ;  "When  God 

Laughs,"  by  Jack  London  ;  '"While  Caroline  Was  Grow- 
ing," by  Josephine  Daskam  Bacon  ;  a  new  edition  in 

two  volumes  of  James  Bryce's  '''American  Common- 
wealth"; "The  Magic  City,"  (illustrated)  by  E.  Nesbit  ; 

"The  Mystery  of  Golf,"  by  Arnold  Haultain,  and  the 
first  volume  of  the  "Life  of  Disraeli,"  edited  by  W.  F. 
Moneypenny. 

A  book  which  has  been  in  preparation  for  some  three 
or  four  years,  and  which  is  now  almost  ready  for  the 

market  is  Dr.  Henry  J.  Morgan's  "Canadian  Men  and 
Women  of  the>  Times."  The  new  edition  which  Dr.  Mor- 

gan »is  just  placing  on  the  market  will  be  50  p.c.  larger 
than  the  previous  volume,  though  it  is  being  issued  at 

the  same  price  as  the  former  volume.  It  is  a  monumen- 
tal work,  and  will  no  doubt  tend  to  enhance  the  already 

great  reputation  which  Dr.  Morgan  has  as  a  compiler  of 
biographical  and  historical  data.  The  publishers  already 
have  advance  orders  for  between  four  and  five  thousand 

copies.  Williiam  Briggs,  who  is  publishing  the  work,  ex- 
pects to  put  the  volume  on  the  market  in  the  course  of 

a  month  or  so. 
"Turner's  Golden  Visions,"  by  C.  Lewis  Hind,  with 

50  paintings  and  drawings  reproduced  in  color  on 

mounts  ;  and  ''The  Louvre,"  by  M.  W.  Brockwell  and 

Paul  G.  Konody — a  companion  volume  to  the  "National 
Gallery,"  illustrated  by  54  plates  in  color  on  mounts, 
are  two  new  de  luxe  volumes  in  the  "Jack's  Beautiful 
Books"  series  to  be  published  by  The  Copp,  Clark  Co. 
during  December. 

Two  new  novels  which  Musson's  expect  to  publish 
before  the  end  of  the  month  are  the  "Case  of  Lady 

Broadstone,"  by  Arthur  W.  Marehmount,  and  "Rhona 
Keith,"  by  Annie  S.  Swan. 

Professor  Dean's  "Canadian  Dairying,"  which  was 
expected  to  be  ready  in  the  new  edition  early  this  month, 
has  been  delayed  in  the  press,  and  is  not  expected  to  be 

ready  for  about  a  week.  The  interest  in  agricultural  lit- 
erature is  manifested  by  a  strong  demand  which  is  re- 

ported from  the  publishers  for  the  new  edition  of  this 
work,   which  is  an  authority  on  the  subject. 

The  books  to  be  published  during  December  by  Cas- 

sell &  Co.  are  Century  Shakespeare  "Othello,"  "Twelfth 
Night,"  "King  Lear,"  "Much  Ado  About  Nothing,"  and 
'"All's  Well  That  Ends  Well." 

Cassell  &  Co.  find  their  best  selling  books  to  be 

"Lady  Molly,  of  Scotland  Yard,"  by  Baroness  Orczy  ; 
"Janey  Canuck  in  the  West,"  by  Emily  Ferguson  ; 
"What's  Wrong  with  the  World  ?"  G.  K.  Chesterton  ;  and 

"Faith  of  a  Layman,"  by  Professor  Osborne.  "Chums," 

too,  is  proving  a  "best  seller." 
The  first  edition  of  Rev.  Mr.  Knowle's  "The  Handi- 

cap" was  entirely  sold  out  by  the  publisher,  Henry 

Frowde,  the  week  after  publication.  The  second  edition  is 
now  on  the  market. 
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Canadian  Books  and  Their  Authors 

Interesting  Gossip  Concerning  Works  Deal- 
ing with  Canada  or  Books  Written  by 

Native  Authors  —  Notes  on  New  Books. 

W.  L.  Griffith,  chief  secretary  of  the  High  Commis- 
sioner for  Canada,  at  London,  Eng.,  has  written  for  the 

"All  Red"  British  Empire  series  which  Little,  Brown  & 

Co.,  Boston,  are  publishing-  a  work  in  "The  Dominion  of 
Canada,"  giving  an  account  of  the  acquisition  and  sub- 

sequent development  of  this  part  of  the  Empire.  This 
is  the  third  book  of  the  series,  the  two  previous  volumes 
dealing  with  Australia  and  New  Zealand,  respectively. 

Quite  a  number  of  new  works  on  Canadian  subjects, 
and  by  Canadian  writers  and  poets,  are  out  or  are  being 

published  this  month  by  the  Musson  Book  Co.  "Madam 
Janvier's  Church,"  by  Mary  E.  Hickson,  is  new,  as  also 
is  "The  Ways  of  the  Heart,"  a  novel  by  Ethel  Penman 
Hope,  wife  of  John  Hope,  the  Ottawa  bookseller.  This 
latter  book  has  been  looked  forward  to  with  great  in- 

terest. Then  there  is  "Freebooters  of  the  Wilderness," 
Agnes  C.  Laut's  latest  work;  and  "Yesterday  and  To- 

day in  Canada,"  by  the  Duke  of  Argyle. 
It  is  understood  that  a  second  edition  of  Mr.  Mc- 

Kishnie's  excellent  story,  "Gaff  Linkum,"  is  about  to  be 
issued. 

Canadians  generally  will  be  interested  in  "The  Rem- 
iniscenes  of  Goldwin  Smith,"  which  The  Macmillan  Co. 
are  publishing  this  month.  Arnold  Haultain,  who  was 

Goldwin  Smith's  secretary  for  18  years,  and  who  edited 
this  book  of  biography,  has  made  it  perhaps  the  most  im- 

portant biographical  work  of  the  year.  The  "Sage  of 
the  Grange"  revised  all  his  manuscript  three  years  ago. 
His  reminiscences  touch  a  great  many  of  the  questions 
affecting  three  nations  during  his  lifetime,  and  they  also 
give  new  sidelights  on  statesmen  and  other  public  men. 
The  work  has  an  interesting  chapter  on  Canada.  , 

Professsor  Charles  E.  Moyse,  Molson  Professor  of 

English  Literature  at  McGill  University,  Montreal,  is  pub- 
lishing with  Elkin  Mathews,  London,  Eng.,  a  book  of 

verse,   entitled   "Ella   Lee:   Glimpses  of  Child  Life." 

"The  Delinquency  of  John  Meredith."  by  Phil  Ed- 
wards, is  a  new  work  to  be  published  by  Mussons  before 

Christmas  time.  The  author  is  understood  to  be  Rev. 

E.  Phillips,  of  Emerson,  Man. 

Three  Canadian  stories  for  boys  have  been  added 

within  the  month  to  McClelland  &  Goodchild  's  list.  Thev 

are  "The  Gold  Hunter"  and  "The  Wolf  Hunters."  by 
James  Oliver  Curwood,  and  "Dick  Among  the  Lumber 
Jacks,"  by  A.  W.  Dimock. 

One  of  the  most  active  historical  societies  in  Canada 
is  that  of  Nova  Scotia.  It  has  been  in  existence  for 

thirty-two  years  and  its  papers  are  of  distinct  interest. 

Volume  XIV  of  their  "collections,"  published  by  Wm. 
McNab  &  Son,  Halifax,  contains  an  account  of  the 

"Demonts  Tercentary  at  Annapolis,"  by  Justice  Long- 
ley,  a  paper  on  "Halifax  and  the  Capture  of  St.  Pierre 
in  1793,"  by  Rev.  T.  Watson  Smith,  D.D.,  a  "Memoir 
of  Governor  John  Parr,"  by  James  S.  Macdonald,  and 
"The  Fisheries  of  British  North  America,"  by  the  Hon. 
Wallace  Graham,  judge  of  the  supreme  court  of  Nova 
Scotia. 

Cassell  &  Co.,  Toronto,  are  publishin? 
almost  immediately  a  book  entitled  "The  Re- 

volt in  Canada  against  the  New  Feudalism," 
by  Edward  Porritt.  the  author  of  "Sixty  Years  of  Pro- 

tection in  Canada."  The  new  volume  will  continue  the 
history  of  protection  in  the  Dominion  from  the  revision 
of  the  tariff  in  1907,  to  which  it  was  carried  in  the  earlier 
book,  to  the  uprising  of  the  farmers  of  Ontario  and  the 

grain-growers  of  the  prairie  Provinces  in   1910. 

Norman  Duncan's  "Billy  Topsail  &  Co."  has  received 
flattering  reviews  by  the  United  States  critics.  This  Can- 

adian writer's  works  are  growing  in  popularity  across 
the  line.  Henry  Frowde  is  publishing  this  work  in Canada. 

One  of  the  publishing  events  of  the  month  is  the  is- 
sue of  Robert  W.  Service's  first  novel  "The  Trail  of 

'98."  In  many  minds  it  was  somewhat  of  an  experi- 
ment for  Mr.  Service  to  dabble  in  prose  and  attempt 

to  write  a  story.  Some  of  his  best  friends  thought  lie 
was  making  a  mistake,  and  were  afraid  that  the  result 
would  be  a  failure.  Mr.  Service,  however,  has  shown  the 
genius  of  which  he  is  possessed  by  not  only  writing  the 
most   taking  poetry   which    has   appeared    in    Canada   for 

ROBERT   W.   SERVICE 

Author  of  "  The  Trail  of  '98-" 

many  a  day,  and,  by  the  way,  the  most  salable  also 

(there  having  been  over  100,000  copies  of  his  poems  dis- 
posed of)  but  also  by  writing  a  novel  which  is  proving 

very  acceptable.  The  story  is  strong  and  virile,  and  the 

author's  vivid  powers  of  description  are  shown  through- 
out the  book.  It  comes  from  the  press  of  William Briggs. 

Miss  L.  M.  Montgomery's  new  book,  to  be  called  "The 
Story  Girl,"  is  announced  for  publication  next  spring. 
The  successful  Prince  Edward  Island  author  gives  the 

following  recipe  to  the  would-be  author  of  a  best-seller: — 

"An  old  woman  once  said  to  me:  'My  dear,  never  get 
married  as  long  as  you  can  possibly  help  it,  for  when 

the  right  man  comes  along  you  just  can't  help  it.'  That 
is  just  the  way  with  novel  writing.  Never  write  as  long 
as  you  can  help  it,  for  when  the  writing  fever  seizes  you. 

you  just  can't  help  it." 
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Midst  the  Passing  Year's  New  Books 
Short  Reviews  of  Many  Recent  Publica- 

tions— Numerous  Works  of  Fiction — Holi- 

day, Juveniles,  General  and  Miscellaneous 
Works  Prominent. 

Fiction. 

Meredith,  George.  Celt  and  Saxon,  Toronto:  Copp, 

('lark  &  Co.  Cloth,  $1.25. 
Peculiar  interest  is  lent  to  this  book  from  the  fact  that 

it  was  published  after  the  author's  death.  The  scene  of 
the  story  is  England,  but  the  characters  are,  as  the  title 

indicates,  Saxon  and  Celt;  in  other  words  English  and 

Irish,  with  just  a  glimpse  of  Welsh  character.  The  book 

is  wholesome,  and  in  the  plot,  which  is  cleverly  handled, 

one  gets  an  insight  of  the  peculiar  characteristics  of 
Saxon  and  Celt  in  a  way  which  warms  the  heart  of  the 
reader  to  both.  The  setting  being  of  the  present  day. 
the  Irish  question  naturally  intrudes,  but  in  a  manner 

which  is  more  likely  to  excite  sympathy  than  the  op- 
posite. In  the  love  affair  the  Celt  is  the  captor  and  the 

Saxon  the  captive.  Not  the  least  interesting  parts  of 
the  book  are  the  bright  and  clever  epigrams  which  run 
through  its  pages. 

Rawlence,  Guy.  The  Romantic  Road,  London:  T.  Fisher 
Unwin. 

Julia  Vane,  the  heroine  of  this  interesting  story,  from 
the  time  she  is  introduced  to  the  reader  as  an  adventure- 

some young  girl  to  the  time  when  she  is  almost  discovered 
as  Wild  Bill  the  highwayman,  holds  the  reader  under  her 
spell.  There  is  a  touch  of  originality  in  the  story.  The 
heroine,  who  has  a  villanous  old  miser  for  a  father,  has 

solved  to  his  own  satisfaction  the  question 

"How  to  bring  up  our  girls,"  by  bring- 
ing his  daughter  up  as  a.  highwayman.  Mr.  Raw- 

lence has  given  a  vivid  picture  of  the  life  of  a  girl,  who 
has  a  father  who  is  unbearably  miserly,  hut  the  working 
out  of  the  tale  sustains  the  attention  of  the  reader  to 
the  end  of  the  book. 

Knowles,    Robt.    E.       The     Handicap.       Toronto:    Henry 
Frowde.     Cloth  $1.25. 

This  bright  and  interesting  novel  deals  with  a  pretty 

romance  of  pioneer  days  in  Ontario,  and  is  character- 
istic throughout  of  that  wit  peculiar  to  Robert  Knowles. 

Dinney  Riley,  hero,  is  a  typical  son  of  Ireland,  and  his 
generosity  and  good-will  are  prominent  from  start  to  fin- 

ish. His  daughter  Nora,  who  is  the  essence  of  goodness 

and  purity,  plays  an  important  part  in  this  rather  prim- 
itive drama.  The  heroine  is  Margaret  Menzies,  who,  after 

having  tasted  the  cup  of  sorrow  as  few  other  women  have, 
repents  of  the  sin  of  separation  from  her  husband,  and 
the  rest  of  her  life  is  devoted  to  the  education  of  her 

only  son,  Irwin.  Irwin  Menzies  and  Norah  Riley,  grow- 
ing up  together  to  manhood  and  womanhood,  it  is  but 

natural  that  they  were  thrown  much  together,  and  a  deep 
feeling  of  affection  gradually  sprang  up  between  these 
two.  whicli  soon  ripened  into  love.  But  Irwin  had  to 
combat  many  battles  before  he  could  hope  to  win  his 
sweetheart,  and  it  is  these  crosses  and  trials  which 

make  this  story  so  interesting. 

White,  Stewart  Edward.     The  Rules  of  the  Game.     Tor- 
onto :  Musson  Co.     Cloth  $1.25. 

This  volume,  by  the  author  of  "The  Riverman,"  con- 
tains over  600  pages,  and  there  is  not  a  moment  from  start 

to  finish  when  the  reader  will  find  his  interest  waning. 

The  whole  work   is  pregnant  with    the  spirit   of  out-of- 

doors,  and  the  vividness  with  which  the  author  depicts 
the  vastness  and  grandeur  of  the  mountains  brings  to 
the  reader  a  feeling  of  freedom  which  lifts  him  out  of 
all  thought  of  things  sordid  and  petty.  The  secret  of 

'he  book's  power  to  grip  and  hold  attention  is  in  the 
fad  that  the  author  has  based  his  story  on  actual  oc- 

currences. The  characters  and  what  they  represent  are 

real,  and  the  fidelity  with  which  the  methods  of  the  un- 

scrupulous power  corporation, '  the  grafting  government official  and  the  out-and-out  crook  are  contrasted  with 
the  sturdy  honesty  of  the  lumberman,  the  efficiency  of  a 
conscientious  government  supervisor,  and  the  simple 

loyalty  of  the  mountaineer  to  ideals  which  he  knew  were 

right,  command  the  sympathy  of  thinking:  men  every- 
where. The  keynote  of  the  whole  story  is  that  the 

methods  of  to-day  are  not  the  methods  of  to-morrow, 
and,  in  dealing  with  the  question  of  forest  conservation, 
it  is  clearly  pointed  out  that  lumbering  operations  as 
carried  on  by  pioneers  in  the  businesss,  are  inadequate 
to  meet  the  needs  discerned  by  modern  investigation. 
Hence  the  necessity  for  more  men  of  the  class  typified 

by  Bob  Orde  in   "The  Rules  of  the  Game." 
Descriptive  Works. 

Grenfell,  Wilfrid  T.     Down  to  the  Sea.     Toronto:  Henry 

Frowde.   ' Cloth,  $1. 
This  latest  of  Dr.  Grenfell 's  books  adds  another  serie- 

of  splendid  Labrador  stories  to  those  that  went  before. 
It  is  full  of  reminiscences,  incidents  and  descriptions  of 
the  icy  and  bleak  shores  of  Labrador  and  its  people,  and 
the  reader  is  brought  into  close  touch  with  the  hospitable, 

though  odd,  harvesters  of  the  sea.  The  missionary's  life 
and  the  physician's  work  are  no  Ijeds  of  ease,  yet  there 
is  a  compensation  in  the  gratitude  of  these  people,  and 
the  knowledge  that  comfort  lias  been  brought  to  some 
poor  unfortunates.  The  book  is  generously  illustrated, 

and  should  prove  to  be  a  "good  seller." 
Lindsay,  Forbes.  Panama  and  the  Canal  To-Day.  Bos- 

ton: L.  C.  Page  &  Co.  Cloth,  $3. 

This  work  gives  an  historical  account  of  the  canal 
project  from  the  earliest  times,  special  reference  being 
given  to  the  enterprises  of  the  French  company,  and  of 
the  present  project  by  the  United  States.  A  detailed 
description  of  the  canal  as  it  will  be  when  finished  is 

given  as  well,  together  with  a  brief  history  of  the  coun- 
try, its  physical  features  and  natural  resources.  Mr. 

Lindsay  is  well  qualified  to  deal  with  this  subject,  as  was 

amply  shown  in  his  previous  work — "Panama,  the  Is- 
thmus and  the  Canal."  There  are  over  fifty  illustrations 

in  the  book  and  five  maps  to  illuminate  the  texts.  The 
book  is  one  of  a  series  which  Page  &  Co.  are  publishing, 

dealing-  with  countries  and  peoples  in  various  sections 
of  the  world.  The  book  is  a  splendid  work,  judged  from 
all  points  of  view. 

Judson,  Katherine  B.  Myths  and  Legends  of  the  Pacific 

Northwest.  Chicago:  A.  C.  MeClurg-  &  Co.  Cloth. 
$1.50  net. 
The  phantastic  notions  the  prehistoric  inhabitants  of 

the  globe  entertained  in  regard  to  Nature  and  its  many 
phenomena  are  always  of  interest,  and  Katherine  B. 

Judson  in  "Myths  and  Legends  of  the  Pacific  Northwest" 
has  given  an  entertaining  collection  of  the  simple  lore 
of  western  tribes  now  but  a  shadow  of  their  former 

greatness.  A  certain  similarity  exists  in  the  legends  of 
the  first  inhabitants  of  various  countries,  and  it  is  of 

interest  to  compare  the  fancies  of  our  humble  American 
Indian  with  those  of  the  classic  Greek.  The  comparison 
heightens  our  respect  for  the  redman  and  his  imagination. 
Miss  Judson  pointedly  suggests  that  the  rivers,  mountains 
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THE  GREAT  CANADIAN  EPIC  OF  THE  NORTH 

The  Trail  of  '98 By  ROBERT  W.  SERVICE 

Author  of  "Songs  of  a  Sourdough"  and  "Ballads  of  a  Cheechako." 
Cloth,  with  unique  cover  design,  $1.25. 

Homeric  in  its  Strength. Epic  in  its  Grandeur. 

Reveals   the   J^Larvellous   Imagination    and     vVonderful  Descriptive   Powers   of  the    Author. 

Service  shows  in  this  volume  that  he  can  write  an  epoch-making  novel.  It  is  a  story 
throbbing  in  its  intensity,  and  replete  with  vigorous,  manful  life.  There  is  a  magic  in  his  use  of 
words.  His  sentences  are  surcharged  with  words  of  fire  and  blood  and  passion.  Service  knows 
the  Northland.  He  knows  its  men  and  has  caught  its  spirit.  He  has  written  of  a  country  where 
men  fight  and  die  for  gold.     Like  his  poems,  the  story  grips  like  a  vise. 

A  MARVELLOUS  BOOK 
WILL  BE  THE  BEST  SELLER  IN  CANADA 

William   BriggS,    Publisher, 
29-37  Richmond  Street  West, 

TORONTO,  Canada 

Profit  in  Toys 
The  store  that  carries  a  line 

of  Toys  attracts  the  most 

profitable  trade — the  family- 
trade. 

Why  Not 
Investigate  ? 

Send  for  a  free  sample  copy 

of  "PLAYTHINGS,"  the 
trade  journal  that  tells  all 

about  toys,  dolls,  games 

and  juvenile  sporting  goods. 

McCready    Publishing   Co. 
118  East  28th  Street New  York 

Canadian  Almanac 
for  1911 

6jth    Year   of  Publication 
WILL  BE  ISSUED  THIS  MONTH 

An  indispensable  handbook  to  every 

merchant,  teacher,  business  and  pro- 
fessional man  in  the  broad  Dominion. 

Included  in  the  Almanac  for  igi  i  are  two 

beautifully  engraved  Maps  of  the  Prov- 
inces of  Ontario  and  Quebec.  Size  of 

each  Map  about  8  x  1 1  inches.  These 
Maps  will  show  all  the  railways  and 
principal  towns,  and  are  lithographed 
in  colors. 

Paper  covers,  6oc. 
Cloth,  with  leather  back,  75c. 

The  usual  discoiuif  to  the  trade. 

THE  COPP,  CLARK  CO. 
TORONTO  LIMITED  PUBLISHERS 



22 BOOKSELLER  AND  STATIONER 

and  lakes  be  given  the  names  the  Indians  chose  for 

them,  instancing  Mount  Baker,  which  was  formerly  Kul- 

shan,  "The  Groat  White  Watcher,"  referring  to  the 

cold  snowy  peak  high  above  surrounding  hills  and  valleys. 

The  primitive  selection  of  names  was  at  least  appropriate, 

relating  as  they  did  to  some  physical  or  fanciful  feature. 

This  book  of  legends  is  profusely  illustrated,  and  alto- 

gether is  a  welcome  addition  to  the  rather  limited  vol- 

umes dealing  with  the  folk-lore  of  America's  first  known 
inhabitants. 

Ansell,  Florence  Jean  and  Fraprie,  Frank  Roy.  The  Art 

of  the  Munich  Galleries.  Boston:  L.  C.  Page  &  Co. 

Cloth,  ill.,  $2  net. 

This  is  a  history  of  the  progress  of  the  art  of  paint- 
ing illuminated  and  demonstrated  by  critical  descriptions 

of  the  great  paintings  in  the  Old  and  New  Pinakotheks 

and  the  Schack  Gallery  at  Munich,  which  city  has  long 

enjoyed  a  high  reputation  as  a  place  of  study  and  train- 

ing for  painters.  The  book  under  discussion,  which  is 
one  of  a  series  devoted  to  description  of  the  art  gal- 

leries of  Europe,  is  splendidly  illustrated,  and  should  en- 
able visitors  to  the  Munich  galleries  to  employ  their  time 

to  the  best  advantage,  as  well  as  enabling  the  distant 
reader  to  form  some  conception  of  the  importance  of  the 
galleries. 

Peterson,  Arthur.      Sigurd:    a  Poem.     Philadelphia:  Geo. 

Arthur   Peterson.     Sigurd :    a    Poem.     Philadelphia :    Geo. 
W.  Jacobs  &  Co.     Cloth. 

The  exploits  of  Sigurd,  champion  and  rover  from  wild 
Scandinavia,  have  furnished  rich  and  abundant  material 

for  many  a  poet.  In  this  version  Sigurd  is  portrayed  as 
a  true  son  of  the  Northland  who  has  wandered  by  sea 

and  by  land  far  from  the  shores  of  his  natve  land.  The 
action  takes  place  about  the  middle  of  the  5th  century. 
The  best  blood  of  Norway,  Sweden  and  Belgium  seems 
to  have  passed  over  into  the  British  Isles  during  the  long 
period  of  colonization  (about  600  years  ago)  and  there 
is  little  doubt  that  it  is  to  these  restless  people  that  Great 
Britain  owes  her  centuries  of  maritime  greatness.  Brake, 

Nelson  and  Wolfe,  to  mention  only  a  few  names,  only- 
repeated  on  a  larger  scale  what  Sigurd  and  his  fearless 

rovers  had  performed  centuries  before  with  what  prim- 
itive means  they  had  at  their  command. 

Scott,  Frederick  George.  Poems.  Toronto:  Musson  Book 
Co.     Cloth,  $1.50. 

This  is  a  book  of  general  and  miscellaneous  poems, 
rhe  work  and  thought  of  the  poet  during  the  past  thirty 
years.  They  include  nearly  150  subjects,  ranging  from 
the  devotional  and  religious  to  snatches  of  everyday  life. 
Nor  is  the  historic  and  mythical  past  neglected.  All  the 
poems  breathe  an  atmosphere  of  clear  air  and  purity. 
The  religious  verses  show  a  distinct  Catholic  tendency, 
though  there  is  a  simple  little  memorial  poem  on  the  late 
Bishop  James  Williams  of  Quebec.  Canada,  which  is 

bound  up  so  much  with  Mr.  Scott's  life,  finds  a  place  in 
his  thoughts,  as  the  many  verses  on  her  scenery,  history 
and  customs  of  her  people  attest.  A  reading  of  these 
poems  should  prove  beneficial  to  the  reader. 

Yukon  Bill.  Derby  Day  in  the  Yukon,  and  other  songs 
of  the  Northland.  Toronto:  Musson  Book  Co.  Cloth. 

A  book  of  poems  dealing  with  the  life,  habits  and 
amusement  of  the  men  who  went  to  the  Yukon  at  the 

time  of  the  big  rush.  These  poems  are  somewhat  after 

the  style  of  "Songs  of  a  Sourdough,"  which  speak  for 
themselves.  This  book  includes  nineteen  poems  in  all. 
every  one  of  which  is  well  worth  reading. 

"So,  go  you,  little  broken  song, 
And  carry  to  some  heart  in  bitter  pain 

Only  my  lute's  light  laughter;  make  thou  strong 
The  weak  of  heart,  and  bid  them  smile  again." 

Juvenile. 

Miller,  Lewis  B.     The  AVhite  River  Raft.     Boston:  Dana. 
Estes  &  Co.     Cloth. 

The  scene  of  this  tale  is  laid  in  the  Mississippi  Val- 
ley more  than  half  a  century  ago,  when  the  river  steamer, 

flatboats  and  rafts  were  the  principal  means  of  com- 
munication in  that  section.  It  is  the  largely  true  story 

of  a  logging  trip  into  the  flooded  forests  of  the  Arkansas, 
followed  by  an  eventful  raft  voyage  down  the  great  river 
to  New  Orleans.  The  author  looks  upon  the  optimistic 

as  well  as  the  pessimistic  side  of  life,  and  clearly  dem- 
onstrates that  no  matter  if  a  man  is  engaged  in  business 

which  renders  him  incapable  of  devoting  time  to  educative 
study,  he  need  not  necessarily  be  affected  morally.  The 
writer  does  not  depend  upon  superhuman  feats  of  im- 

probable events,  finding  the  stern  realities  of  the  time 
replete  with  excitement  and  adventure.  He  forcefully 

shows  the  utter  helplessness  of  an  individual  in  God's 
power,  and  how  without  His  assistance  nothing  could 
be  accomplished.  The  tale  as  a  whole  is  instructive  for 

its  powerful  demonstration  of  life  in  general;  entertain- 
ing because  of  its  rare  vividness,  and  uplifting  because 

of  its  tendency  to  improve  manhood  morally.  It  should 
interest  boy  readers. 
Finnemore,   J.      The   Lone   Patrol.      London:     W.   &    R. 

Chambers.     Cloth. 

A  Boy  Scout  story,  well  calculated  to  stimulate  in- 
terest among  boys  in  the  now  world-wide  movement.  Dick 

Barry,  a  lad  living  in  lonely  northern  Queensland,  forms 
a  patrol  of  three,  and  the  plucky  members  of  the  little 
band  meet  with  a  most  exciting  series  of  adventures. 

They  rescue  a  man  who  was  lost  in  the  bush,  fight  a  tribe 
of  wild  black  men.  kill  a  boa  constrictor,  fight  heavy  floods, 
outwit  a  gang  of  robber  bushmen,  find  gold,  and  engage 
in  equally  interesting,  if  incredible,  occurrences.  The 
manly  spirit  shown  throughout  by  the  scouts  makes  the 
book  an  interesting  one  for  boys  to  read. 

Books  Received. 

The  following  books  have  been  received  from  The 
Society  for  Promoting  Christian  Knowledge,  Northum- 

berland Avenue,  London,  Eng.  :  "Tim,  the  Owdacious," 
by  E.  M.  Green,  (6d.)  In  these  pages  an  attempt  has 

been  made  to  show  what  religion  can  effect.  "Marjorie 
and  Her  Friends,"  by  M.  Vaudrey  Naish,  (Is.)  a  story 
for  "iris  illustrative  of  the  Apostles'  Creed;  "Moments 
with  the  Saints,"  by  Rev.  G.  Y.  Woodward,  (2s.),  this 
little  book  is  compiled  with  the  object  of  placing  before 
the  reader  a  particular  thought  for  every  day  in  the 

year  ;  '"The  Pressure  of  Light,'1'  by  J.  H.  Poynting, 
(2s.),  In  the  course  of  the  last  few  years  the  author 
has  lectured  on  the  pressure  of  light  in  many  places.  In 
this  book  the  substance  of  these  lectures  is  set  forth 

more  completely  and  in  greater  detail  than  was  possible 

in  any  one  lecture  ;  "Next  Door  Quennie,"  by  E.  L. 
Tiddeman,  (Is.  6d.),  cloth  board  ;  "Jenkyn  Clyffe  Bedes- 

man," by  Gertrude  Hollis,  illustrated  by  Harold  Piffard. 
(2s.  6d.),  cloth  board  ;  "Harriet's  Treasure',"  by  Mrs. 
Mitchell,  (Is.),  cloth  board  ;  "A  Brave  Lassie,"  by  H. 
M.  Walker,  (Is.),  cloth  board;  "The  Prophets,  How 
Should  we  Read  Them?"  by  Margaret  Perceval,  (6d.). 
cloth  board  ;  "Odin's  Treasury,"'  by  W.  Victor  Cook, 
illustrated  by  Harold  Piffard,  (2s.  Gd.),  cloth  board; 

"Drusilla  The  Second,"  by'H.  Louisa  Bedford,  (Is.  6d.), 
cloth  board,  and  "Andrew  Gamett's  Will,"  by  Edith  E. 
Cowper,  illustrated  by  T.  H.  Robinson,  (2s.),  cloth 

board. 
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Publishers  Best  Selling  Books 

Fiction  Continues  Well  to  the  Fore — Some 

New  Late  Works  Have  Splendid  Initial 

Sales — Gossip  of  Leading  Publications. 

"The  Dop  Doctor"  continues  to  be  Henry  Frowde's 
best  seller.  The  sixth  edition  of  that  book  came  out  on 

Dec.  6,  and  advance  orders  which  had  accrued  in  one  week 

took  up  nearly  half  the  edition.  "Simon  the  Jester,"  by 

the  same  publisher  is  now  in  its  third  edition.  It  is  per- 
haps the  best  seller  written  by  Locke. 

II.  A.  Cody  has  reason  to  be  proud  of  the  reception 

accorded  his  first  novel  "The  Frontiersman,"  published  by 

William  Briggs.  They  report  an  extraordinary  sale  on 

this  volume,  the  same  having  run  into  a  ten  thousand  edi- 
tion, with  the  demand  increasing  every  day.  The  sales 

which  Canadian  books  have  made  this  year  show  that 

Canadian  authors  can  supply  publishers  with  material 

which  is  acceptable  to  the  public,  and  it  is  significant  al- 
so that  the  American  publishers  are  looking  more  and 

more  towards  Canada  for  the  coming  writers. 

So  great  has  been  the  call  for  "Molly  Make-Believe" 
that  The  Copp  Clark  Co.  have  had  a  second  edition  of 

Miss  Abbott's  delightful  story  published.  This  story  con- 
tinues to  be  one  of  their  best  sellers. 

Harrison  Fisher's  "Pictures  in  Color,"  a  publication 

of  the  same  firm  is  also  in  its  second  edition.    A  good  de- 

mand is  also  made  on  "Cumner's  Son,"  while  "Let  the 
Roof  Fall  In"  has  started  off  with  splendid  sales. 

The  books  which  McLeod  &  Allen  have  found  to  be 

among  their  best  sellers  of  late  are  "Ailsa  Paige,"  "Love 

of  the  Wild,"  "Cynthia's  Chauffeur,"  "Rest  Harrow"  and 
"Prodical  Pro  Tem." 

McClelland  &  Goodchild's  list  of  best  sellers  are  "Red 

Pepper  Burns,"  by  Grace  S.  Richmond  ;  "John  Winter- 
bourne's  Family,"  by  Alice  Brown  ;  "The  Livery  of 
Heaven,"  by  R.  H  Sawyer,  and  "Flamsted  Quarries,"  by 
Mary  E.  Waller. 

"The  Rosary"  continues  to  be  reordered  and  The  Mus- 
son  Book  Co.  find  it  still  their  best  seller.  "Rules  of  the 

Game,"  is  also  going  fast.  A  third  edition  of  "Where's 
Master  ?"  has  been  published,  the  first  and  second  editions 
having  been  sold  out  immediately. 

The  Macmillan  Co.  find  their  best  sellers  to  be  Jack 

London's  "Burning  Daylight,"  Kipling's  "Rewards  and 
Fairies,"  and  "Jim  Hands,"  by  R.  W.  Child. 

LONGMAN'S Xmas  Books 
Supplied  from  Montreal  at  import  price 

RENOUF  PUBLISHING  CO. 
MONTREAL 

Canadian  Agents 

Jock  of  the  Bushveld 
By  Sir  Percy  Fitzpatrick 

The    Greatest    Hunting    Story    Published 

23  full-page  Illustrations  (1  coloured) 
Marginal  Illustrations  throughout  the  book 

Large  Crown  8vo. 

6/-  Net 

Mr.  Lang's  New  Xmas  Book,  1910 

The  Lilac  Fairy  Book 
Ed.  Andrew  Lang 

6  Coloured  Plates  and  46  other  Illustrations 
Crown  8vo.     Gilt  Edges 

6/- 

The  Red  Book  of  Heroes 
Ed.  Andrew  Lang 

Crown  8vo.     Gilt  Edges 

6/- 

Golliwogg 

In  the  African  Jungle 
By  Florence  K.  and  Bertha  Upton 

6/- 

RENOUF  PUBLISHING  CO. 
25  McGill  College  Avenue,  MONTREAL 

The  Christmas  Roundelay 
A    Song    for    the    Christmas    Tree 

By  Rev.  M.  O.  Smith,  M  A. 
Set  to  Music 

Price,  20  Cents 

RENOUF  PUBLISHING  CO. 
25  McGill  College  Avenue, 

MONTREAL 
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Best  Sellers  in  November 
Brantford. 

1 .  Dop  Doctor.    Richard  Dehan.    Frowde. 
2.  Castle  Builders.     Chas.   C.  Munn.     McLeod. 

3.  Master  of  the  Vineyard.    Myrtle  Reed.     Briggs. 
1.    Mistress  of  Shenstone.     Florence  L.  Barclay.    Putnam. 
5.    The  Frontiersman.    H.    A.    Cody.    Briggs. 
G.    The    Handicap.    Robt.    E.    Knowles.    Frowde. 

Calgary. 

1.  The  Dop   Doctor.     Richard  Dehan.     Frowde. 
2.  The   Rosary.    Florence   Barclay.    Musson. 
3.  The  Rose  in  the  Ring.    Geo.   B.   McCutcheon.    Briggs. 
4.  The  Second  Chance.    Nellie  L,  McClung.    Briggs. 
T>.  The  Varmint.    Owen    Johnson.     Copp. 

G.    Cynthia's   Chauffeur.    Louis   Tracy.    McLeod. 
Charlottetown. 

1.  The  Rosary.    Florence  Barclay.    Musson. 
2.  The  Frontiersman.    H.   A.   Cody.     Briggs. 

3.  Cynthia's   Chauffeur.    Louis   Tracy.    McLeod. 
4.  Cumner's  Son.    Sir  Gilbert  Parker.     Copp. 
5.  Anne  of  Green  Gables.    L.   M.   Montgomery.    Page. 
G.  The  Dop  Doctor.    Richard  Dehan.    Frowde. 

Chatham. 
1.  Love  of  the  Wild.    Archie  P.   McKishnie.    McLeod. 

2.  Mistress  of  Shenstone.    Florence  Barclay.    Putnam. 
3.  The  Rose  in  the  Ring.    Geo.   B.  McCutcheon.    Briggs. 
4.  The  Handicap.    Robt.  E.  Knowles.    Frowde. 
5.  The   Rosary.    Florence   Barclay.    Musson. 
G.    Window  at  the  White  Cat.    Mary  Rinehart.    McLeod. 

G-uelph. 

1.  The  Dop  Doctor.    Richard  Dehan.    Frowde. 
2.  The  Rosary.     Florence   L.   Barclay.    Musson. 
3.  The  Second   Chance.    Nellie  McClung.     Briggs. 
4.  The  Purchase  Price. 

5-    The   Handicap.    Robt.    E.    Knowles.    Frowde. 
ti.    The  Seige  of   the  Seven  Suitors.    Meredith  Nicholson. 

Briggs. 

Hamilton. 

1.  The  Handicap.    Robt.    E.    Knowles.    Frowde. 
2.  The  Dop  Doctor.    Richard  Dehan.    Frowde. 
3.  The  Rosary.    Florence  Barclay.    Musson. 
4.  The  Rose  in  the  Ring.    Geo.   B.   McCutcheon.    Briggs. 
5.  Ailsa  Page.    Robt.  W.   Chambers.    McLeod. 
6.  Max.     Katherine   C.   Thurston.    Musson. 

Kingston. 

1.  The  Rosary.    Florence  L.    Barclay.    Musson. 
2.  Mistress  of  Shenstone.    Florence  L.  Barclay.    Putnam. 
8.    Mary  Carey. 
4.  The  Dop  Doctor.    Richard  Dehan.    Frowde. 

5.  The  Rajah's  People.     J.  A.  R.  Wylie.    Macmillan. 
6.  Max.    Katherine  C.  Thurston.    Musson. 

Moncton. 

1.  The  Stampeder.     S.   A.  White.    Briggs. 
2.  The  Rosary.    Florence  L.    Barclay.    Musson. 
3.  The  Handicap.    Robt.   C.   Knowles.    Frowde. 
4.  The  Second  Chance.    Nellie  L.  McClung.    Briggs. 
5.  Master  of  the   Vineyard.    Myrtle  Reed.    Briggs. 
C.    The  Rules  of  the  Game.    Stewart  E.  White.     Musson. 

Peterboro'. 
1.  The  Second  Chance.    Nellie  McClung.    Briggs. 
2.  The   Dop   Doctor.     Richard   Dehan.    Frowde. 
3.  Mistress  of  Shenstone.    Florence  Barclay.    Putnam. 
4.  The  Rosary.    Florence  Barclay.    Musson. 

5.    Master  of  the  Vineyard.    Myrtle  Reed.    Briggs. 
G.    The  Seige  of  the  Seven  Suitors.    Meredith  Nicholson. 

Briggs. 

Port  Arthur. 

1.    The  Second   Chance.    Nellie  McClung.     Briggs. 
2 The  Rosary.    Florence  L.    Barclay. E    Musson. 

Mistress  of  Shenstone.    Florence  L.  Barclay.    Putnam. 
The  Rules  of  the  Game.    Steward  E.  White.    Musson. 

No  Man's   Land.    Louis   J.   Vance.    Briggs. 
The  Seige  of  tne  Seven  Suitors.    Meredith  Nicholson. 

Briggs. 

Quebec. 4.  The  Castle  Builders.     Chas.  C.  Munn.    McLeod. 
2.  Love  of  the  Wild.     Archie  P.  McKishnie.    McLeod. 

3.  Billy  Topsail  and  Company.    Norman  Duncan.    Frowde. 
4.  The  Eternal   Rose.    Melville   Chater.    Frowde. 
5.  The  Frontiersman.    H.   A.    Cody.    Briggs. 
(I.  The  Handicap.    Robt.   E.    Knowles.    Frowde. 

Stratford. 

1.  Molly  Make-Believe.    Eleanor  H.   Abbott.     Copp. 
2.  The  Handicap.    Robt.   E.   Knowles.    Frowde. 
3.  Mistress  of  Shenstone.    Florence  Barclay.    Putnam. 
4.  Ailsa  Paige.    R.  W.  Chambers.    McLeod. 

5.  Cynthia's    Chauffeur.    Louis   Tracy.    McLeod. 
6.  The  Second  Chance.    Nellie  McClung.    Briggs. 

St.  John. 

1.  The   Frontiersman.    H.    A.    Cody.    Briggs. 
2.  The  Handicap.    Robt.   E.  Knowles.    Frowde. 
3.  The  Second  Chance.    Nellie  McClung.     Briggs. 
4.  Master  of   the   Vineyard.    Myrtle   Reed.    Briggs. 

5.  Sally  Ann's  Experience.    Eliza  C.  Hall. 
fi.  Max.     Katherine  C.  Thurston.    Musson. 

Canadian  Summary. 

Points 
1.  The   Rosary.    Musson    70 
2.  The   Dop    Doctor.    Frowde    56 
3.  The   Second   Chance.    Briggs.       50 
4.  Mistress  of  Shenstone.    Putnam    42 

5.  The   Frontiersman.    Briggs    28 
G.    Master    of    the   Vineyard.    Briggs    23 

The  United   States   Best   Sellers. 

The  recent  best  selling  books  in  the  United  States 

according  to  the  Bookman's  lists  are:  Fiction — 1,  The 
Rosary.  Barclay.  (Putnam.)  ;  2,  Max.  Thurston. 

(Sharper.)  ;  3,  The  Rose  in  the  Ring.  McCutcheon. 
(Dodd,  Mead.)  ;  4,  The  Mistress  of  Shenstone.  Barclay. 
(Putnam.)  ;  5,  The  Window  at  the  White  Cat.  Rine- 

hart. (Bobbs-Merrill.)  ;  6,  Mollv  Make-Believe.  Abbott, 
(Century  Co.). 

Miscellaneous — 1,  African  Game  Trails.  Roosevelt. 

(Seribner.)  ;  2,  What's  Wrong  with  the  World?  Chester- 
ton. (Dodd,  Mead.)  ;  3,  Blue  Bird.  Maeterlinck. 

(Dodd,  Mead.);  4,  The  North  Pole.  Peary.  (Stokes.): 

.">,  Mary  Magdalene.  Maeterlinck.  (Dodd,  Mead.)  ;  6, 
Chanteeler,  Rostand.     (Duffield.)  / 

The  best-selling  juveniles  were — 1,  Emerald  City  of 
Oz.  Baum.  (Reilly  &  Britton.) ;  2,  Kingsford  Quarter. 
Barbour.  (Century  Co.)  ;  3,  Anne  of  Avonlea.  Mont- 

gomery. (Page.)  ;  4,  Anne  of  Green  Gables.  Mont- 
gomery. (Page.) ;  5,  Bet  fly  Wales  on  the  Campus. 

Warde.  (Penn  Pub.  Co.)  ;  6,  Winning  His  "Y."  Bar- bour.     (Appleton.) 
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Monthly  Record  of  Canadian  Books 
Books  Bearing  the  Imprints  of  Canadian 

Publishers  Issued  during  the  latter  part  of 

November  and  Early  Days  of  December. 

Abrahams,    Adolphe.      Photography    of    Moving   Objects. 
Toronto:   Musson  Book  Co. 

Altsheler,  Joseph  A.     The  Horsemen  of  the  Plains.     Col- 
ored illustrations.     Toronto:  Macmillan.     Cloth,  $1.25. 

Argyle,  Duke  of.    Yesterday  and  To-day  in  Canada.    Tor- 
onto: Musson  Book  Co. 

Burpee,   L.   A.     By   Canadian    Streams.      Toronto:   Mus- 
son Book  Co. 

    Flowers   from   a   Canadian   Garden.     Tor- 
onto: Musson  Book  Co. 

Fragments  of   Sam  Slick.     Toronto:   Mus- 
son Book  Co. 

A  Little  Book  of  Canadian  Essays.     Tor- 
onto: Musson  Book  Co. 

Songs  of  French   Canada.     Toronto:  Mus- 
son Book  Co. 

Barrie,  J.  M.     Peter  Pan  in  Kensington  Gardens,  ill.  by 
Arthur     Rackham.       Toronto:      Musson     Book      Co. 

Cloth,  $1.50  net. 

Bell,  J.  J.     Dancing  Days.     Toronto:  Musson  Book  Co. 
Cloth,  $1.25  net. 

Byron,   May.     Christmas  Bells.     Toronto:   Musson  Book 
Co.  Paper,  30c. 

Bullivant,  Cecil  H.    Home  Fun.    111.    Toronto:  The  Copp, 
Clark  Co.     Cloth,  $2.50. 

Booth,   E.   C.     The  Doctor's  Lass.     Toronto:   Macmillan. 
Cloth,  $1.25. 

Broughton,  Rhoda.     The  Devil  and  the  Deep  Sea.     Tor- 
onto: Macmillan.     Cloth,  $1.25. 

Beethoven.    Days  with  Great  Composers  series.    Toronto : 
Frowde.     Cloth,  35c. 

Byron.     Days  with  the  Poets  series.     Toronto:   Frowde. 
Cloth,  35c. 

Carroll,  Lewis.     Hunting  the  Shark.     Miniature  edition. 
Illusstrated  by  Tenniel.     Toronto:  Macmillan.     35c. 

Crockett,    S.   R.     The   Dew   of   Their   Youth.      Toronto: 
Musson  Book  Co.     Cloth,  $1.25. 

Couch,  Sir  Quiller.    The  Sleeping  Beauty  and  Other  Tales 
from   the  French.     111.   by  Edmund   Dulac.     Toronto: 
Musson  Book  Co.     Cloth,  $5  net. 

Clarke,  Helen  A.     Hawthorne's  Country.     Toronto:  Mus- 
son Book  Co.     Cloth,  $2.50  net. 

Dauby,  Frank.    Let  the  Roof  Fall  in.    Toronto  :  The  Copp. 
Clark  Co.     Cloth,  $1.25. 

De  Milt,  Aida  Rodman.    Ways  and  Days  out  of  London. 
Toronto:     The  Copp,  Clark  Co.     Cloth,  $2.50  net. 

Davis,  W.  S.     The  Influence  of  Wealth  in  Imperial  Rome. 
Toronto:    Macmillan.     Cloth,  $2   net. 

De  Garmo,  Charles.  Principles  of  Secondary  Education. 
Volume  III.  Ethical  Training.  Toronto:  Macmillan. 

Cloth,  $1  net. 
Dickens.  Days  with  Great  Writers.  Toronto:  Frowde. 

Cloth,  35c. 

Duncan,  Norman.  Christmas  Eve  at  Topmast  Tickle. 
Toronto:  Frowde.    Booklet,  25c. 

Evans,  Reginald.  Dear  Loyalty.  T«ronto:  Musson  Book 
Co.     Cloth,  $1.25. 

Earle,  Alice  Morse.  Two  Centuries  of  Costume  in  Am- 
erica. New  Edition.  2  vols,  in  one.  Illustrated. 

Toronto:   Macmillan.     Cloth,  $2.50  net. 

Gladstone,  William  Ewart.  Correspondence  on  Church 

and  Religion.  Selected  and  arranged  by  D.  C.  Lath- 

bury.  2  vols.  Portraits.  Illustrated  8vo.  Toronto:' Macmillan.     Cloth,  $5.00  net. 

Gale,  Zona.  New  edition  in  uniform  cloth  de  luxe  bind- 

ing of  the  works  of  Zona  Gale.  "Friendship  Village" 
— "Friendship  Village  Love  Stories" — "Loves  of  Pel- 
leas  and  Etarre."  Toronto:  Macmillan.  Cloth,  each 

$1.50. 
Graves,  Chas.  L.  Life  and  Letters  of  Alexander  Mac- 

millan.    Toronto:   Macmillan. 
Graves,  F.  P.  A  History  of  Education  during  the  Middle 

Ages  and  the  Transition  to  Modern  Times.  Volume  II. 
Toronto:  Macmillan.     Cloth,  $1.10  net. 

Figyelmessy,  E.  H.  Two  Boys  in  the  Tropics.  Toronto : 
Macmillan.      Cloth— 50  half-tone   illustrations.     $1.25. 

Fox,  Alice  Wilson.  Hearts  and  Coronets.  Toronto: 
Macmillan.     Cloth,  $1.25. 

Garvice,  Chas.  The  Heart  of  a  Maid.  Toronto.  Mus- 
son Book  Co.     Cloth,  $1.25. 

Hope,  Ethel  Penman.  The  Ways  of  the  Heart.  Toronto : 
Musson  Book  Co. 

Hickson,  Mary  E.  Madam  Janvier's  Church.  Toronto: 
Musson  Book  Co. 

Hoppus,  Mary  A.  M.  A  Great  Treason.  Toronto:  Mac- 
millan.    $1.25. 

Harry,  Gerard.  Maurice  Maeterlinck.  Trans,  from  French 
by  Alfred  Allinson.     Toronto :   Musson  Book   Co. 

Jefferson,  Charles  E.  The  Building  of  the  Church.  Tor- 
onto: Macmillan.     Cloth,  $1.25  net. 

Johnson,  Clifton.  Highways  and  Byways  of  the  Rocky 
Mountains.  Illustrated.  Toronto:  Macmillan.  Cloth. 

$2.00  net. 
Kingsley,  Charles.  The  Water  Babies.  New  Edition. 

With  17  illustrations  in  color  by  Warwick  Goble. 
Toronto :  Macmillan.    Cloth,  $1.75 

Add  To  Your  Christmas  Trade 
By  ordering  Framed  Blackboards  as  gifts  for  children.  All 
sizes  in  stock,  and  shipped  promptly.  How  many  do  you 
want  ? 

Special  Net  Trade  Prices  for  December  : 
Size,  2x2  feet   $0.80 
Size,  2x3  feet      1.20 
Size,  3x4  feet      2.40 

The  Geo.  M.  Hendry  Co.,  Limited 
Wholesale  Educational  Supplies.  215-219  Victoria  St.,  Toronto,  Ont. 
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Kipling,  Rudyard.  Rewards  and  Fairies.  Illustrated. 

Toronto:  Macmillan.  Cloth,  $1.50;  pocket  leather 

edition,  $1.50. 

Kipling,  Rudyard.  Collected  Verse.  111.  by  W.  Heath 

Robinson;  Toronto:  The  Copp,  Clark  Co.  Cloth,  $3.50 

net ;   library  edition   without   ills.,  $2  net. 

Kingsley,  Charles.  The  Water  Babies.  111.  by  Katherine 
Cameron.     Toronto:  The  Copp,  Clark  Co.     Cloth,  $2. 

Robinson  Crusoe.  111.  by  W.  B.  Robinson.  Toronto: 

The  Copp,  Clark  Co.     Cloth,  $2. 

London,  Jack.  Burning-  Daylight.  Toronto:  Macmillan. 
Cloth,  $1.25. 

Lawson  Wood,  The  Book  of.  By  A.  E.  Johnson,  con- 

taining 56  examples  of  the  artist's  work  in  brush,  pen 
and  pencil  (8  in  color).  Toronto:  Macmillan.  Cloth, 
$1.25. 

Laughlin,  Clara  E.  Just  Folks.  Toronto:  Macmillan. 
Cloth,  $1.25. 

Laut,  Agnes  C.  Freebooters  of  the  Wilderness.  Tor- 
onto :   Musson  Book  Co. 

Lyall,  Edna.  The  Ships  of  Mon  Desir.  Toronto:  Mus- 
son Book  Co.     Cloth,  $1.25. 

LeFeuvre,  Amy.  Joyce  and  the  Rambler.  Toronto:  Mus- 
son Book  Co,     Cloth,  $1.25. 

Modjeska,  H.  Memories  and  Impressions  of  Helena  Mod- 
jeska  (An  autobiography)  16  full-page  plates,  and 
about  90  illustrations  in  the  text.  Toronto:  Macmil- 

lan.    Cloth,  $4.00  net. 
Machar,  Agnes  Maule.  Lays  of  the  True  North,  and 

Other   Canadian   Poems.     Toronto:   Musson  Book   Co. 

Malet,  Lucas.  The  Wreck  of  the  Golden  Galleon.  Tor- 
onto:  Musson  Book   Co.     Cloth,  $1.25  net. 

Martindale,  Thomas.  With  Gun  and  Guide.  Toronto: 
Musson  Book  Co. 

Miller,  Rev.  J.  R.  The  Glory  of  the  Common  Life.  Tor- 
onto :  Musson  Book  Co. 

Mendelssohn.  Days  with  Great  Composers  series.  Tor- 
onto: Frowde.     Cloth,  35c. 

New  Testament  Handbooks.  Edited  by  Shailer  Mathews. 

History  of  New  Testament  in  Palesstine,  175  B.C.-70 
A.D.  Revised  edition.  Toronto:  Macmillan.  Cloth. 

$1  net. 
Phillips,  Stephen.  Pietro  and  Siena.  Toronto :  Macmil- 

lan.    Cloth,  90c  net. 
Reed,  Chester  A.  Flower  Guide.  Toronto:  Musson  Book 

Co. 

   Water  Birds.     Toronto :   Musson  Book   Co. 
Riis,  Jacob  A.  Hero  Tales  of  the  Far  North.  Illustrated. 

Toronto:  Macmillan.     Cloth,  $sl.35  net. 
Roberts,  James.  An  Imperial  Policy.  Toronto:  Musson 

Book   Co. 

Rosebery,  Lord.  Lord  Chatham.  Toronto :  Musson 
Book  Co. 

Reynolds,  Mrs.  Baillie.  The  Girl  From  Nowhere.  Tor- 
onto:  Musson  Book  Co.     Cloth,  $1.25. 

Stevens  and  Hall.  Diseases  of  Economic  Plants.  Illus- 
trated.    Toronto:  Macmillan.     Cloth,  $2  net. 

Sneyd  Kynnersley,  E.  M.  A  Snail's  Wooing.  Toronto: 
Macmillan.     Cloth,  $1.25. 

Snowden,  James  H.  The  World  a  Spiritual  System  (An 
Outline  of  Metaphysics.)  Toronto:  Macmillan. 
Cloth,  $1.50  net. 

Scott,  Frederick  James.  Poems.  Toronto:  Musson  Book 
Co. 

Strang,  Herbert.  The  Adventures  of  Dick  Trevanion. 
Toronto:  Frowde.     Cloth,  $1.50. 

     The-  Cruise    of    the     Gyro-Car.      Toronto: 
Frowde.     Cloth,  70c. 

  Roger,  the  Scout.     Toronto:  Frowde.     Cloth. 
50e. 

Scott.  Days  with  the  Poets  series.  Toronto:  Frowde. 
Cloth,  35c. 

Shelley.  Days  with  the  Poets  series.  Toronto:  Frowde. 
Cloth,  35c. 

Stevenson,  Robert  L.  Days  with  Great  Writers.  Tor- 
onto :    Frowde.      Cloth,   35c. 

Schubert.  Days  with  Great  Composers  series.  Toronto: 
Frowde.     Cloth,  35e. 

Swan,  Annie  S.  Love's  Miracle.  Toronto;  Musson  Book 
Co.     Cloth,   $1.25. 

Smith,  David.  A  Legend  of  Jerusalem.  Toronto :  Mus- 
son Book  Co.     Paper  25c. 

Titchener,    E.   B.      A   Text-Book   of  Psychology.     Two 
parts   in    one.      Toronto:    Macmillan.      Cloth,   $2   net; 
Part  II,  $1.30  net. 

Tempest,  Evelyn.  The  McArdle  Peerage.  Toronto :  Mus- 
son Book   Co.     Cloth,  $1.25. 

Tittle,  Walter.  Colonial  Holidays.  Toronto :  Musson 
Book  Co.     Cloth,  $2.50  net. 

Thackeray.  Days  with  Great  Writers.  Toronto :  Frowde. 

Cloth,  25c. 
Vaizey,  Mrs.  Geo.  de  Horne.  A  Question  of  Marriage. 

Toronto:  Musson  Book  Co.     Cloth,  $1.25. 
Van  Hise,  Chas.  R.  The  Conservation  of  Natural  Re- 

sources in  the  United  States.  Illustrated.  Toronto : 

Macmillan.     Cloth,  gilt  top,  $2.00  net. 
Von  Hutton,  Baroness.  The  Green  Patch.  Toronto: 

Musson  Book   Co.      Cloth,  $1.25. 

Wodehouse,  P.  Psmith  in  the  City  (Juvenile.)  Illus- 

trated.   Toronto  ;■  Macmillan.    Cloth,  $1. 
Wright,  Helen  S.  The  Great  White  North.  Illustrated. 

Toronto:  Macmillan.     Cloth,  $2.50  net. 
Wright,  Mabel  Osgood.  Princess  Flower  Hat.  Illustrat- 

ed.    Toronto:  Macmillan.  Cloth*  $1.25. 

A  Record  of  Recent  Copyrights 
Books  Registered  at  Ottawa  During  Nov- 

ember by  Canadian  Publishers — Interim 

Copyrights. 
23122.  '''Premier  Livre  de  Grammaire."  (Grammairo 

Enfantine.)  Par  Claude  Auge.  Livre  de  l'Eleve.  Librairie 
Beauehemin,  Montreal,   24  octobrei. 

23123.  "Heart  Forget-me-nots."  By  Amy  E.  Camp- 
bell.   Amy  E.   Campbell,  Bothwell,  Ont.,   24th  October. 

23124.  "Irish  Ned,  The  Winnipeg  Newsy."  By  the 

Rev.  Samuel  Fea,  Rector  of  St.  Peter's,  Winnipeg. 
Samuel  Fea,   Winnipeg,   24th  October. 

23135.  "British  Columbia's  Inland  Empire."  John 
F.  Bledsoe,  Vancouver,  26th  October. 

23137.  "The  Pilgrim's  Pilot."  A  Comprehensive 
Treatise  on  Religious  Subjects.  By  Rev.  W.  G.  Ketche- 
soa.  Prefaced  by  Rev.  S.  A.  York.  Rev.  W.  G.  Ketche- 
son,   South  Mountain,  Out.,   27th  October. 

23138.  "Sunday  School  Class  Record,  Advent  1910 
to  Advent  1911."  Church  Record  S.  S.  Publications, 
Toronto,   27th  October. 

23256.     "Canadian      Summer     Resort     Guide,     1910." 
Frederick  Smily,  Toronto,  30th  November. 

Interim  Copyrights. 

1265.  "Morven."  Robert  Sellar,  Huntingdon,  Que.. 
2nd  November. 

1271.  "Three  Days  in  a  Village."  A  Story  of  Vil- 
lage Life  tin  Russia.  By  Leo.  Tolstoi.  Publishers  Press. 

Montreal,  26th  November. 

1272.  "Novels  in  Nutshells."  Satirical  Stories  of 

Various  Subjects.  By  Prof.  Stephen  Leacock.  Publishers 
Press,  Montreal,  26th  November. 



BOOKSELLER  AND  STATIONER 

OUR  LEADER  for  JANUARY  SCHOOL  OPENING 
TRADE  WILL  BE 

The  Empire  Series  Exercise  and  Scribbling  Books 
This  series  contains  16  historical  subjects,  beautifully  illustrated  in 

colors.     The  line  will  be  the  hit  of  the  season. 

Samples  and  Prices  on  Application 

SMITH,  DAVIDSON  &  WRIGHT,  Limited 
Wholesale  Stationers  and  Paper  Dealers VANCOUVER,  B.C. 

BUSINESS  IDEALS 
Build  to-day  then  strong  and  sure 
With  a  firm  and  ample  base, 
And  ascending  and  secure, 
Shall  to-morrow  find  its  place. 

— Longfellow. 

<|  There  is  an  imperative  need  of  an  ideal  in  all 

departments  of  life— something  to  build  up  to  — 
some  mark  to  aim  for. 

CJ  It  is  far  better  to  have  the  ideal  high  and  never 
fully  attain  to  it,  than  to  have  a  low  one  and  never 
get  beyond  it. 

^  Betterment  of   quality  and  the   maintenance  of 

high  standards,  re-enforced  by  conscientious  and 
prompt  service,  will  bnng    sure  success  to  any 
business. 

q  The  MADE  IN  BERKSHIRE  papers  have 
always  been  made  and  sold  with  these  principles 

firmly  established.    The  watchword  is  "  Always 

the  Best." 
During  the  holiday  rush,  we  are  prepared 
to  ship  promptly  all  regular  orders  and  to  give 

extra  attention  to  all  special  orders.  Crane's 
Extra  Superfine  Visiting  Cards  and  En- 

velopes should  not  be  forgotten  at  this  season. 

Eaton,  Crane  £&  Pike  Co. 
PITTSFIELD,  Mass. 

New  York    Office,   Brunswick    Building,   225    Fifth    Avenue 

"Sports"  Playing  Cards 
Leaders  in 

a  second 

grade 
Good Luck 

and 

St. 

Lawrence 

LACROSSE    DESIGN 

Special  card  for  whist  players,  Colonial  Whist 

We  are  headquarters  for  Playing  Cards— Made 
in  Canada— Style  and  finish  equal 

to   Imported  Cards. 

Advertising  Cards  of  all  sorts,  Novel  designs 
Coated  Litho.  and  Book  Papers 

FOR  SAMPLES  AND  PRICES  APPLY 

CONSOLIDATED  LITHOGRAPHING  AND  MANU- 
FACTURING 0.,  LIMITED 

Successors    to    The   Union    Card    and   Paper  C  mpany,  Vontrea 

Try  them  before  you  buy  them  ! 
Both  in  Plain  and  Fancy  Blottings  our  values  are  unequal- 

led, and  we  would  like  you  to  try  them  yourself. 

Send  for  Full  Range  of  Free  Samples 

Try  our  "  Standard,"  "Sterling,"  "  Royal  Worcester"  and 

"Super-Plate,"  to  mention  only  a  few.  We  are  content  to 
rely  on  your  good  judgment,  and  feel  sure  you  will  endorse 

our  claims.  Send  us  a  trial  order.  There's  mighty  good 
profit  in  handling  Standard  goods. 

Standard  Paper  Mfg.  Co.  RichTsnA.' Va" Agencies  in  Toronto,  Montreal  and  Winnipeg 



New  Goods  in  Stationers*  Wall  Paper  and  Fancy  Goods  Departments 
Country  Dealers  Selling  High  Grade  Wall  Coverings — The  Season's  Styles — Colors 
and  Effects  Likely  to  be  Popular — In  Fancy  Goods  Some  Seasonable  Selling  Lines — 
Brass  Work,  Wood  Work  and  Pictures — Arranging  Fancy  Goods  in  Interior  Display. 

The  argument  is  sometimes  advanced  that  trade  in 
this  better  class  of  wall  paperings  is  not  worth  while  in 
the  average  country  town.  That  opinion  once  represented 
the  point  of  view  of  the  writer,  but  indisputable  proof 
has  led  to  the  formation  of  the  opinion  that  the  dealer 
who  has  not  actually  tried  to  sell  these  goods  is  the 
only  one  to  uphold  such  an  argument.  Figures  talk,  and 
the  records  of  sales  to  wall  paper  dealers  in  the  average 
run  of  country  towns,  which  one  finds  on  the  books  of 
the  wholesalers  and  manufacturers  is  most  encouraging. 
Besides,  it  effectively  dispels  any  idea  that  high  class 
goods  are  not  in  general  demand. 

Aids  to  selling,  at  the  disposal  of  the  retailer,  are 
numerous.  The  manufacturer  and  wholesaler  are  often 
glad  to  send  cuts  of  wall  papers  for  use  in  newspaper 
advertising.  One  wholesale  firm  supplies  each  of  its 
agents  with  a  stand  containing  graded  samples  of  full 
width  papers  with  cut  out  borders,  panels  and  corners 
attached.  All  that  is  necessary  is  to  send  the  stand  to 

the  prospective  customer's  residence  in  charge  of  a  cap- 
able salesman,  and,  placing  it  in  the  room  to  be  papered, 

turn  up  the  samples  showing  exactly  what  the  effect  of 
the  different  styles  would  be.  This  method  has  proved 
time  and  again  its  efficacy  in  making  sales. 

Seasonable  and  Coming  Paper  Effects. 

To  a  large  extent  burlaps  are  being  replaced  by 
leather  effects  (in  a  heavy  paper.  Thus  in  the  halls  and 
lower  rooms  of  the  house,  with  the  exception  of  the 
drawing  room,  leather  papers  can  be  used  to  advantage 
with  metal  effects  on  the  upper  wall.  The  ceiling  may  be 
plain  or  paneled.  These  papers  may  be  obtained  in  a 
variety  of  shades*  and  designs. 

The  drawing  room  should  be  richly  but  daintily 
treated-  Suitable  colors  are  yellow,  rose,  green,  ivory, 
champagne  and  cream.  The  paper  used  should  be  either 
plain  or  paneled.  A  beautiful  silk  finished  paper  is  shown 

in  a  two-tone  effect. 
Panel  effects  in  different  styles  are  used  to  advantage 

in  the  boudoir  and  bedroom.  The  most  popular  style  is 

a  plain  background  with  cut-out  panels  and  border  and 
panel  ceiling.  The  panels  may  extend  the  depth  of  the 
wall  with  a  wide  border  ;  or  a  panel  dado  at  the  base 
with  a  separate  panel  and  border  is  very  acceptable. 
Combinations  of  grey  and  blue,  buff  and  pink,  green  and 

lavender,  are  in  good  taste,  the  first-mentioned  in  each 
combination  being  the  predominating  color.  Window 

curtains,  bed  spread  and  chain  coverings  should  harmon- 
ize with  the  general  effect,  or  the  paper  may  be  chosen 

to  suit  the  furnishings.  Tn  thinking  of  these  colors  and 
combinations  of  colors  it  must  be  remembered  that  no 
decided  color  is  used,  all  are  tints  and  shades. 

Pointers  on  Stencilling. 

The  fad  for  stenciling  instead  of  being  on  the 
decrease  with  the  general  public  is  every  day 

gaining        ground.         Many  retailers        think        that 
people  no  longer  care  for  stencilled  goods  be- 

cause they  have  ceased  to  demand  the  ready-made  articles 
as  when  they  first  came  out.  As  a  matter  of  fact,  this 
craft  is  being  taken  up  as  a  domestic  pursuit,  and  any 
merchant  who  runs  a  line  of  materials  for  stencilling. 
will  readily  concede  that  it  is  as  popular  as  ever.     These 

materials  are  sold  at  a  good  advance  on  cost,  and  it  is 
well  worth  while  to  keep  them  as  they  attract  great 
attention  to  the  fancy  goods  department,  particularly 
when  demonstrations  are  frequently  given. 

It  is  often  the  case,  however,  that  a  customer  who  has 
invested  in  a  set  of  materials  fails  in  getting  the  results 
which  she  has  been  led  to  expect.  She  drops  the  work 
entirely  and  the  department  loses  one  whose  trade  might 
have  proved  profitable.  There  are  ways  of  preventing 
this  failure,  and  the  designer  of  a  large  firm  contributes 

the  suggestions  below.  Before  enumerating  them,-  the  fact 
may  be  pointed  out  that  these  suggestions  or  similar  ones, 
whether  already  included  in  directions  or  not,  should  be 
reiterated  by  clerks  when  selling  goods,  thus  preventing 
many  a  failure  and  securing  more  business. 

In  the  first  place,  the  amateur  should  be  encouraged 
to  select  a ,  few  good  colors  and  not  attempt  too  much 

mixing  of  paints,  with,  perhaps,  the  exception  of  a  few 
simple  combinations. 

Colors  specially  prepared  for  stencilling  should  be 
used,  and  only  these.  They  must  be  much  dryer  than  the 
ordinary  paint;  these  come  in  the  proper  constituency 
both  in  distemper  (water  medium),  and  in  oil.  There 
are  also  transparent  colors  which  are  used  with  more  or 

less  success.  A  few  good  tubes  of  the  above  in  the  re- 
quired shades  are  plenty  to  begin  with.  It  is  well  for 

the  beginner  to  select  some  wall  paper  or  cretonne  which 
has  the  desired  colorings  in  it,  and,  if  obliged  to  mix 
colors,  to  make  them  match  this  model.  At  first  the  eye 
is  easily  deceived  as  to  color  tones. 

Three  or  more  stencil  brushes  are  the  next  requisite. 
A  separate  clean  brush  should  be  used  for  each  color, 
(brushes  may  be  cleaned  with  soap  and  water),  most 
important  is  it  that  they  be  thoroughly  dry  before  using. 

Some  women  will  persistently  save  on  small  details, 
and  it  becomes  necessary  that  the  saleswoman  insist  on 
the  essential  character  of  these  if  success  is  to  follow. 

A  board  of  some  kind  with  a  goodly  supply  of  thumb- 
tacks is  absolutely  indispensable,  as  slipping  of  the  cloth 

ruins  the  whole. 

All  colors  should  be  tested,  before  application,  on 
some  waste  material.  They  may  not  look  the  same  on  the 

goods  as  they  do  coming  from  the  tube.  The  place  where 
the  pattern  is  to  appear  should  be  carefully  measured, 

and  the  stencil  plate  laid  over  it.  The  brush  well-filled 
with  color,  and  the  tint  pounced  lightly  in,  the  brush  held 

upright. 
Great  disappointment  often  results  from  the  attempt 

to  stencil  something  in  imitation  of  a  finished  product 

seen  in  the  store,  "It  doesn't  look  the  same,"  is  the  com- 
plaint. Frequently  the  merchant  loses  a  good  customer  in 

this  way,  and  sometimes  it  is  his  own  fault. 
Seasonable  and  New  Fancy  Goods. 

Brass  work— plain  and  pierced— is  very  popular.  The 
demand  for  pierced  brass  and  brass  with  the  design  ready 

to  be  pierced  is  a  repetition  of  the  furore  creared  by  pyro- 
graphy  a  few  years  ago.  The  many  decidedly  practical,  as 
well  as  ornamental,  articles  to  be  wrought  from  the  brass 
sheets  would  seem  to  ensure  the  permanence  of  this  line 
of  fancy  goods.  A  few  articles  in  pierced  work  were 
brought  to  the  attention  of  Bookseller  and  Stationer  the 
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The  RIGHT  Pencil  Sharpener 

You  can  make  sharp,  medium  or  blunt  point. 
Sharpens   all  grades  and  all  size  pencils  anJ  crayons. 

ONE     YEAR     GUARANTEE 
WITH    EACH     MACHINE 

The   Weeks-Numan   Co  , 
39-41  Park  Place,    NEW  YORK 

Sole  Distributors  for  Canada 

The  Standard  Office  Ink 

Sold  by  dealers  who 

take  pride  in  the  fact 
that  their  stock  is  made 

up  of  the  best  of  each 
kind. 

CARTER'S 

WRITING 
FLUID 

The  attractiveness  of  the 

package  sells  it  on  sight. 

The  sterling  quality  of 

the  ink  makes  it  a  lead- 

ing re-order  number. 

The  Carter's  Ink  Co. 
Canad'an  Factory— Montreal 

Boston,        New  York,        Chicago 

PERMANENT, FREE  FLOWING 

It's  the  point 
that  counts ! 

A  Fountain  Pen  is  only 

as  good  as  its  nib — and feed.  These  two  are  the 
chief  contributors  to  the 

superiority  of 

"Swan"  Fount  Pens 
Apart  from  the  perfect  flow, 
fine  balance  and  superior 
finish  of  Swan  Pens — feat- 

ures for  which  they  are 
famed — it  is  our  gold  pens 
which  have  made  us 
famous. 

We  have  specialized  for 

many  years  in  Gold  Pens 
and  our  productions  have 
no  equal  anywhere. 
Get  Details  of  Our  Dealer  Help 

Selling  Plan, 

WRITE  US  TO-DAY. 

MABIE,  TODD  &  CO., 
124  York  Street,        -        Toronto 

Head  Office,  London,  England 
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HIGGINS' TAURINE  MUCILAGE 

HE  demand  for  a  clean, 

tenacious  and  pure  muci- 
lage, secure  against  the 

corrosive  influences  affecting 
the  average  product  in  this  line, 
induced  us  to  put  upon  the 

market  Higgins'  Taurine  Muci- 
lage. It  avoids  the  defects  of 

the  cheap  and  nasty  dextrine 
and  the  dear  and  dirty  gum 
mucilages.  It  is  stronger, 
catches  quicker  and  dries  more 
rapidly  than  any  other  mucilage, 
and  is  perfectly  clear,  clean, 
non-corrosive,  non-sedimentary 
and  pleasant  to  sight  and  scent. 

It  is  put  up  in  both  bottles  and 

safety  shipping  cans,  and  will  be  found  not  only 

convenient  for  use,  but  entirely  satisfactory  so  far 

as  its  working  qualities  are  concerned.  It  will 

please  your  trade. 

HIGGINS'  AMERICAN  DRAWING  INKS 

BLACKS  AND  COLORS 

The  Standard  Liquid  Drawing  Inks  of  the  World 

CHAS.   M.   HIGGINS    &    CO.,  Manufacturer. 

NEW  YORK  CHICAGO  LONDON 

Main  Of i  ice  and  Factory,  BROOKLYN,  N.Y.,  U.S.A. 

Don't  Experiment S--J-U? 

with  so  important  a  line 
as  ink.  Handle  the  line 

with  the  85  year  reputa- 
tion. 

m WW 
StEikCTRC  CHEMICAL 

Writing  Fluid 

DAVIDS' INK 
Cut  represents  our  Elec- 

tro Chemical  Writing 

Fluid  which  is  unsurpas- 
sed for  quality  and  value. 

Every  stationer  can  pro- 

fitably handle  a  full  line  of  Davids' 
Writing,  Copying,  Marking,  Show 
Card  and  Indelible  Inks. 
Made  by 

THADDEUS  DAVIDS  &  CO.,  NEW  YORK 

Established  1825 

BROWN  BROS., 
LIMITED 

Canadian  Agents         TORONTO 

National  B LANK OOKS 

TRADE MARK 

FORMERLY  the  SIMPL
EX LOOSE  LEAF  PRICE 

BOOKS  were  bound  in  Black 

Cowhide  Seal  only.  They  are 
now  made  in  all  the  regular  sizes 
and  thicknesses,  bound  in 
American  Russia,  select  buffing, 
lined  with  cloth.  This  gives  a  book 
of  fine  appearance  and  excellent 
wearing  qualities  at  a  lower  price. 
This  will  doubtless  add  new 

impetus  to  the  already  very  pop- 
ular line. 

Ask  F°T  Catalogue. 

National  Blank  Book  Co. 
HOLYOKE MASSACHUSETTS 

Your  Pen  From  Your  Pocket 
Will  Not  Slip  if  You 

Fasten  it  With  a 'wm^w^ 
SEVERAL  SIZES 
FITS     ANY    PEN 

Steel  -  -  5c 

German  Silver  10c 

Rolled  Gold   -    25c 

Show  Cards  for  counter 

display,  1  doz.  to  3  doz. 
clips  on  card,  according  to 
style  of  clip.   Sells  on  sight. 

DISCOUNT  TO  THE  TRADE  ON 
APPLICATION 

Consolidated  Safety  Pin  Co. 
DEPT.  1 

BLOOMFIELD,  N.J. 
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past  month  and  were  a  revelation  of  the  extent  to  which 
pure  art  can  be  combined  with  usefulness  in  the  making  of 
handkerchief  boxes,  jardinieres,  ink  stands,  match  trays, 

candle  sticks  and  lamp  shades.  One  particularly  fine  spe- 
cimen was  a  lamp  shade  pierced  in  scroll  pattern  and  hav- 

ing a  bead  fringe.  Plain  brass  is  represented  in  such  ar- 

ticles as  smokers'  sundries  and  complete  smokers'  stands 
in  dull  finish  with  compartments  lor  pipes,  cigars,  loose 
tobacco,   and  matches. 
Burnt  wood  still  commands  a  good  sale  and  novelties 

in  that  line  are  profuse— necktie  holders,  match  safes,  etc. 
A  line  of  tobacco  stands  to  be  set  on  the  table  are  finish- 

ed in  polished  hardwood  and  in  addition  to  the  regular 
compartments  have  a  cigar  cutter  attached. 

Fancy  photo  frames  are  more  or  less  in  demand,  and 
the  daintily  framed  work  of  art  is  one  of  the  best  sellers. 
An  example  of  great  beauty  was  noticed  recently  among 
the  framed  pictures  on  sale  in  a  large  store.  On  a  card 
about  18  x  9  inches  the  following  lines  were  printed  and 

made  to  extend  the  whole  length  of  the  card  : — 

I  passed  a  stagnant  marsh  that  lay 
Beneath  a  reeking  scum  of  green, 

A  loathsome  puddle  by  the  way  ; 
No  sorrier  pool  was  ever  seen. 

I  thought  :    How  lost  to  all  things  pure  and  clean 
and  white 

Those  foul  depths  be. — 
Next  day,  from  out  that  pond  obscure, 
Two  queenly  lilies  laughed  at  me. 

Commencing  at  the  bottom  a  delicate  tracery  of  green 

water  lily  stems  ran  the  length  of  the  card  and  were  sur- 
mounted by  a  perfect  reproduction  of  two  lilies.  The 

whole  was  encompassed  by  a  narrow  gold  frame  and  the 
result  was  more  than  satisfactory  ;  it  was  a  thing  of 
beauty  and,  as  such,  a  source  of  unending  delight.  A 

stock  of  such  goods  should  prove  satisfactory  in  the  mat- 
ter of  sales. 

One  of  the  best  displays  of  fancy  goods — interior  dis- 
play— seen  this  season  was  that  in  which  each  variety  was 

given  separate  space  and  the  price  made  a  prominent  fea- 
ture. The  average  fancy  g-oods  stock  presents  such  a 

large  variety  of  articles  that  there  is  a  danger  of  detract- 
ing from  the  salient  points  of  any  one  article  by  arrang- 
ing the  display  indiscriminately  as  regards  variety. 

One  of  the  live  questions  in  Canadian  politics  to-day 
is  the  naval  question.  Clive  Phillipps-Wolley,  the  famous 
author  and  explorer  is  an  ardent  imperialist  who  has 
studied  the  question  with  great  care,  has  just  issued 
through  William  Briggs  a  booklet  containing  a  number 
of  his  addressess  on  the  Canadian  naval  question.  Mr. 
Wolley  takes  up  this  matter  in  an  altogether  new  vein, 
and  the  booklet  makes  interesting  reading. 

Arnold  Haultain,  who  edited  Dr.  Smith's  reminis- 

cences, is  also  the  author  of  a  book  on  "The  Mystery 
of  Golf."  which  The  Maemillan  Co.  is  publishing  this 
month-. 

graph   Codes 
A  B  C  Code.     5th  Edition.      English        
A   B  C  Coda.     5th  Edition.     Spanish      
ABC    Code.    4th  Edition   
A  I  Code.       
Morelng  &    Neal  Code      
Bedford- McNIell  Code    
Large  and  small  codes  of  all  kinds.  Send  for  list.  Discount  to  the  trade  only 

AMERICAN  CODE  COMPANY.  83  Nassau  St.,  N.Y.  City 
   50 

S7.00 

8.00 
5.00 7.  SO 

5.00 6.00 

|J/\/\|/^  Out-of-print  books  supplied.     No  matter  what  subject 

1*1  If  If  |^  ̂^t       Can  supply  any  book  ever  published.   We  have  50,000 

The   Daintiest,   Likeliest,   Most  Fetching 

Post  Cards 
to  be  found  anywhere  in  Canada. 

May  be  selected  from  the  great  variety 

of  carefully  "picked"  Post  Cards  that  we 
handle— each  range  with  a  distinctive,  a 

drawing  feature — an  individuality  that 
forces   their   sales. 

$15.00  or  $25.00  Assortment 

sent  express  paid  and  may  be  returned 

at  our  expense  if  not  entirely  satis- 

factory— 

Anything  Fairer? 

Unless  Xmas  or  New  Year  are 

mentioned,  we  will  send  general    cards. 

rare  books. 

BAKER'S  B00K8H0P,  John  Bright  St.,  Birmingham,  Eng. 

We  have  the  same  "CROW"  about 
our  Motto  Folders,  Calendars,  Xmas 

Cards,  Tags,  Seals  and  Pictures  and  have 

confidence  we  have  spurs  that  can  back 

up  that  "crow." 

The  DRYSDALE 
COMPANY,  Inc. 
209  STATE  STREET, 

Canadian  Agents  : 

Gfte  Butcliffc  Qompanp, 
77  York  Street,     TORONTO 

CHICAGO 
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Folding  Gift  Boxes 
Our  attractive  Folding  Gift  Boxes  are  printed  in  four 
colours  on  white-coated  board,  and  white-lined  inside. 
These  boxes  are  shipped  FLAT  and  can  be  set  up  as 
needed,  thus  saving  considerable  space  in  your  store. 
Priced  at  a  low  figure  that  is  bound  to  make  them 

popular. 
IN  SIX  SIZES  as  follows  :— 

Handkerchief,  Glove  and  Tie,  Suspender,  Long  Glove 
and  Hose    1  lb.  and  \  lb.  Confectionery  Boxes. 

Terms  and  discounts  same  as  Holly  Paper. 

WRITE  FOR  PRICES. 

THE  TUTTLE   PRESS   COMPANY, 

— Just   the    line    for    your    Christmas    Trade! 

^^^iffAX 

"W 

l^tav^^&S-'   o 

Appleton, 

Wis 
consin 

the  Graphic  Art  Works 

Markert  &Sohn,  Dresden-A. 

Double-Tor 
Handrinred. 

Double- Collotype, 
.Colored  Collorype, 
ilbums  and  Booklets. 

Wholesalers  and  Publishers  please 
apply  For  Free  samples  and  prices. 

THE  FACT 
that  we  are  supplying  the  two  largest 

cities  in  America  and  the  U.S.  Gov- 
ernment with  solid  crayons  is  evidence 

that  the  best  and  cheapest  are  made  by 

The  Standard  Crayon  Mfg.  Co. 
Danvers,  Mass. 

75,000,000  "O.K." 
PAPER 

FASTENERS 
SOLD  the  past  YEAR  should 

convince         YOU        of       their 
[SUPERIORITY. 

The))  Add  TONE  to  You, 
■=J  Stationery  in  the  OFF1CE.BANK, 
S&-.       SCHOOL  or  HOME. 

There  is  genuine  pleasure  in 
their  use  as  well  as  Perfect  Se- 

curity   Easily  put  on  or  taken 
off  with  the  thumb  and  finger. 

Can  be  used  repeatedly  anr3 
'they  always  work.  "     Made  of  brassin  3  sizes.     Put  upin  brass bones  of  100  Fasteners  each. 

|  Handsome.     Compact.     Strong.     No  Slipping.  NEVER  ! 
All  stationers.  Send  10c  for  sample  box  of  50,  assorted. 

I  Illustrated  booklet  free.     Liberal discoun  ito  the  trade. 

The  0.  K.  Mfg.  Co.,  Syracuse,  N.  Y.,  U.  S.  A.   n°jb 

HANDIHOOK 
It  is  always  ready  for  use.  Twice  the  size  ot  Illustration. 
It  holds  up  to  10  lbs.  in  wall  or  woodwork.  Your  customers 
will  appreciate  its  many  good  features,  and  our  advertising 
will  give  the  necessary  assistance  to  make  it   a  good  seller 

ASK  YOUR  JOBBER  OR  WRITE 

THE  MANUrACTUREIS  SALES  COMPANY 
(Canadian  Agents  for  August  Goertz  &  Co.,  Newark,  N.J.) 

H    F.  RKID  -  4-315  BIRKS    BLDO.,    MONTREAL 

The 

5\e "J.  P." NON-LEAKABLE 
FOUNTAIN   PEN 

FITTED    WITH    14-CARAT    GOLD    NIB.     Can   be   carried  in   any   position   and   will    not   leak. 

Sole   Makers:    JEWEL  PEN   COMPANY,    102,   Fenchurch   St.,  London,  England 
Specialties:     Pens  of  all  Kinds  and  Patterns  made  for  the  trade. 
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Office  Furniture  in  Stationery  Stores 
The  Natural  Place  for  Office  Men  to  Buy 

Supplies  — The  Advantages  to  the  Dealer 
—  Forging  Ahead  in  Business. 

Every  stationer  of  course  keeps  a  stock  of  such  busi- 
ness necessities  as  ledgers,  day  books,  cash  books,  pens, 

ink  and  blotters.  In  fact  these  articles  no  dealer  would 

think  of  being  without,  but  there  seems  to  be  an  imag- 
inary line  of  distinction  drawn  between  these  necessities 

and  the  more  varied  products  of  the  office  specialty 

house.  The  customer  who  buys  his  office  books  from  the 

stationer  is  in  need  of  what  the  office  specialty  house 

has  to  sell,  and  the  place  to  which  he  naturally  goes 

when  wanting  such  things  is  where  he  has  been  in  the 

habit  of  buying  the  necessities  for  his  office. 

There  is  no  other  trader  with  a  better  right  to  sell 

office  equipment  than  the  stationer.  In  this  day  of 

strenuous  competition  the  successful  man  is  always  on 

the  watch  for  some  new  feature  which  will  be  advantag- 

eous to  his  business  and  when  he  sizes  up  a  certain  pro- 

position as  "good"  no  time  is  lost  in  putting  the  new- 
idea  into   operation. 

No  doubt  can  be  entertained  of  office  equipment  be- 

ing an  advantageous  business  proposition.  Then  why  do 
not  all  stationers  take  it  up  ?  Is  it  because  they  do  not 

realize  its  advantages  ?  Any  suggestion  that  the  book 

and  stationery-  trade  is  lacking  in  good  business  fore- 
sight would  be  indignantly  repudiated.  The  trouble 

seems  to  be  in  an  idea  that  office  equipment  should  be 

handled  by  some  other  medium— that  it  does  not  properly 

belong  to  the  stationery  trade.  So  no  particular  atten- 
tion is  given  as  a  possible  business  builder. 

There  are  bright  examples  of  the  success  attendant 

on  the  handling  of  office  equipment  by  stationers,  and 

these  examples  furnish  the  best  possible  argument  that 

can  be  given  in  favor  of  the  trade  as  a  whole  handling 
office  furniture,  specialties  and  equipment. 

The  man  who  starts  from  scratch  in  a  handicap 

raee  is  given  that  position  on  account  of  his  superiority 

to  the  other  competitors.  In  the  race  for  business  all 

start  on  an  equal  footing,  but  as  the  ability  of  each 

competitor  becomes  apparent  it  will  be  noticed  that 

some.forge  ahead  while  others  settle  into  a  steady  stride 

in  second  place,  and  a  few  lag  behind  and  finally  quit. 

It  is  up  to  the  stationer  to  jump  into  the  game  and  cut 

such  a  pace  in  the  sale  of  office  furniture  and  equipment 

that  there  will  be  no  danger  of  competition.  The  sta- 

tioner in  a  country  town  should  be  able  to  cover  thor- 

oughly the  available  field  for  the  sale  of  office  supplies, 

and  where  every  opportunity  is  taken  advantage  of  there 

will  be  no  room  for  anyone  else. 

Canadian  Customs  Tariff. 

A  new  edition  of  the  Canadian  Customs  Tariff  has 

just  been  compiled  by  Michael  P.  McGoldrick  and  pub- 
lished by  Morton,  Phillips  &  Co.,  Montreal.  The  various 

items  have  been  corrected  to  October  1  last.  The  hand- 
book contains  the  official  tariff  arranged  in  alphabetical 

„  order;  a  list  of  the  warehousing  ports  of  the  Dominion; 

the  Franco-Canadian  treaty;  terms  of  the  trade  conven- 
tions with  Belgium,  the  Netherlands  and  Italy;  foreign 

currencies  and  Canadian  values,  and  a  lot  of  general  mis- 
cellaneous informative  matter.  The  book  is  bound  in 

limp  cloth. 

Steam  Engine  Catechism. 

Sixteenth  edition  of  the  "Steam  Engine  Catechism." 
has  just  been  published  by  Norman  W.   Henley  &   Co., 

New  York.  This  book  is  edited  by  Robert  Grimshaw, 

M.E.,  author  of  "Engine  Runner's  Catechism,"  "Loco- 
motive Catechism,"  "Saw  Filing,"  etc.  The  work  con- 

sists of  nearly  1,000  questions  and  answers  intended 
mainly  for  young  engineers  and  examination  questions. 
In  preparing  the  sixteenth  edition,  the  work  has  been 
somewhat  enlarged  by  additional  questions  which  were 

asked  the  author  by  mail  or  at  the  meetings  of  Associa- 
tions of  Practical  Engineers.  The  book  is  divided  into 

two  parts  each  with  its  own  index.  Engineers  can  there- 
fore find  the  information  relating  to  any  desired  subject 

very  readily.  It  is  a  useful  educational  work  for  steam 
engineers  whether  preparing  for  examinations  or  for  their 
libraries  as  a  reference  volume. 

Booksellers'  Sheet  Music  Dept. 
Popular,  New  and  Seasonable  Music — 
Lines  that  are  Selling  —  Hints  for  the 
Dealer  as  to  What  to  Carry. 

The  Delmar  Music  Co.,  Montreal,  published  two 
songs  in  November  which  are  making  quite  a  hit.  They 

are  "You're  the  Sweetest  Girl  in  All  This  World  to  Mev 
and  "Down  in  the  Meadows  Where  the  Daisies  Grow." 
Demonstrators  have  been  sent  by  the  company  to  some 

of  the  large  stores  in  the  U.  S.,  and  they  report  suc- 

cessful sales  of  the  song  "Moonlight  Dear,"  and  a  rag- 
time march  entitled  "Raggity  Rag."  The  Delmar  Co. 

expect  to  open  a  store  in  Toronto  in  the  near  future. 

The  Columbia  Phonograph  Co.  have  decided  to  es- 
tablish a  factory  at  Toronto  to  handle  their  Canadian 

trade.  James  P.  Bradt,  manaerer  of  the  Columbia  Com- 

pany's business  in  Canada,  will  have  charge  of  the  new 

plant. 

Festive  Music. 

A  Christmas  carol  by  the  Rev.  M.  0.  Smith,  M.A., 

entitled  "The  Christmas  Roundelay,"  has  attracted  fav- 
orable comment.  Another  number  suitable  for  Christ- 

mas celebrations  is  the  "Bibliottieca  Sacra."  Both  these 
numbers^  sell  at  20c  each,  with  reductions  on  large  orders. 
The  Renouf  Publishing  Co.,  25  McGill  College  Avenue, 
Montreal,  publish  this  music. 

Music  That  is  Selling. 

Noel  Johnson,  the  composer  of  "The  Rose,"  "The 
River  and  the  Sea"  and  of  numerous  short  songs,  has 
written  a  setting  for  words  by  Archibald  Sullivan,  which 
promises  to  become  as  popular  as  any  of  his  former 

works.  The  song  is  entitled  "Gray  Days,"  and  may  be 
had  in  F,  in  G  or  in  A  flat. 

Two  delightful  short  songs  are  "The  Anerels"  and 
"The  Setting  Sun"  contained  under  one  cover.  The  words 
of  the  former  song  are  by  Alfred  H.  Hyatt  and  the 
latter  by  Hilda  Hammond  Spencer.  The  setting  for  both 

is  by  Godfrey  Nutting.  There  is  "class"  to  both  these 

songs.    They  are  written  for  low,  medn'um  or  h''e"h  voice. 
The  words  of  "Ween  Not  for  the  Roses"  and  "O  Pure 

White  Soul,"  are  by  Ed.  Teschemacher.  The  music  for 
the  former  was  written  by  David  D,  Slater  and  for  the 
latter  by  Kenneth  Rae.  Both  are  sonars  worth  while  and 

may  be  obtained  in  low,  medium  or  hie-h  voice. 
A  love  song  of  the  better  class  ns  '"Look  Down  Dear 

Eyes,"  by  Howard  Fisher,  who  wrote  both  words  and 
music.  It  is  published  for  bass,  alto,  mezzo  or  high 

voices. 
"Heva-Hiva-Ho"  is  a  humorous  sons:  written  in  2-4 

time.  It  has  a  good  movement  and  is  decidedly  jolly  in 
its  effect.  The  words  are  by  Ernest  Austin  and  the 
music  by  David  D.  Slater.    Low,  medium  or  high  voice. 
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Pioneers  in  Ink  Manufacture 

History  and  Development  of  the  Thad- 
deus  Davids  Company  —  From  Small 
Establishment  to  Great  Manufacturing 

Concern — Model    Plant    and    Company. 

These  are  days  of  rapidly  changing  conditions  in  the 
mercantile  world,  with  new  concerns  springing  up  on 
every  side,  some  of  them  to  disappear  almost  as  soon  as 
their  names  have  become  familiar.     There  are  some  few, 

J.  W.   R.   MERCKLE,  President. 

however,  which  keep  progressing  by  following  up-to-date 
methods.  Such  a  concern  is  Thaddeus  Davids  Co.,  manu- 

facturers of  inks,  mucilages,  paste  and  sealing  wax,  New 
York  City. 

Besides  the  record  of  its  past  career,  however,  which  has 
made  the  name  of  Thaddeus  Davids  inks  familiar  to  sta- 

tioners of  four  generations,  the  company  has  a  reputation 
for  progressiveness  and  modern  ideas  that  has  gradually 
extended  the  scope  of  its  clientele,  until  at  the  present 

time  every  country  on  the  globe  sells  Davids'  inks  and 
their  use  is  daily  increasing. 

The  history  of  the  Thaddeus  Davids  Co.  began  some 

eighty-five  years  ago  when  a  modest  start  was  made  in  a 
small  building  on  William  Street,  New  York  City.  There 
the  founder,  Thaddeus  Davids,  also  lived.  With  the 
increase  of  the  business,  the  plant  was  moved  to  New 
Rochelle,  N.Y.  then  back  to  New  York  City,  first  to  Cliff 
Street,  and  afterwards  to  William  Street.  There  the 

'business  of  the  company  was  carried  on  for  fifty-two 
years,  until  the  present  'building  at  95-97  Vandam  Street 
was  occupied. 

This  huilding  consists  of  six  storeys  and  basement,  and 
was  constructed  by  Thaddeus  Davids  Company  with  a 
view  to  rapid  extension  of  their  business,  and  the  instal- 

lation of  modern  and  up-to-date  equipment  for  the  facili- 
tation of  their  manufacture. 

The  sixth  floor  is  devoted  to  the  manufacture  of  seal- 

ing wax.  In  the  manufacture  of  sealing  wax  the  company- 
has  attained  a  world-wide  reputation,  and  employs  the 
latest  of  machinery  and  equipment.  C.  T.  Kuchler,  a 
graduate  chemist  who  has  made  a  special  study  of  the 
manufacture  of  this  product,  is  in  charge  of  this  special 
department.  The  product  is  shipped  to  all  parts  of  the 
world  and  is  made  in  a  great  variety  of  grades,  sizes  and 
colors.  The  remainder  of  this  floor  is  used  for  the  manu- 

facture of  inks,  etc.  The  manufacture  of  mucilage  on  a 
vast  scale,  such  as  is  maintained  by  this  company,  is  a 
revelation  to  the.  layman,  who  sees  the  immense  kettles 

with  overhanging  cranes  used  in  the  removal  of  the  pro- 

ducts to  other  parts  of  the  building.  Another  interesting- 
feature  of  this  floor  is  the  grinding  room,  where  nut  galls, 
gums,  etc.,  are  ground  up  for  the  making  of  the  different 

products. 
The  fifth  floor  is  used  as  a  stock  room,  storage  room, 

etc.,  a  large  section  being  devoted  to  ink  tanks,  from  which 
the  ink  is  piped  to  bottling  rooms  and  other  departments 

on  the  lower  floors.     The  various  departments  of  the  eon- 

1 1  II I  If 
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PLANT   OF   THE    COMPANY. 

pany   are  all   connected   by   telephones,   insuring  conveni- 
ence and  communication. 

On  the  fourth   floor  is  located  the  glass  stock  of  the 
company,  thousands  of  receptacles  of  all  shapes  and  sizes 
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DAVID  FORREST 
Canadian  representative 

558  Bathurst  St.  Toronto,  Can. 

'Phone  College.  4133 

Buyers  Guide 
./or 

►'ST&ntar&'  %k  ank  (Books- THAT  CAN  BE  PROCURED  FROM  OUR  STOCK 

WE  NEVER  5ELLTME  CONSUMER  DIRECT 

Abstract   Tablets. 
Address   Books. 

Advertisers'      Specialties       in 
Memo.    B'ks,    Diaries,  etc. Bank   Pass   Books. 

Bankers'    Tab.   Tablets. 
Bill   Head  Pads. 
Combination  Record  &  Cash 
Books. 

Common    Sense    Ind.    Book. 
Composition    Books. 
Corp.    Stock    Books. 
Counter    Books. 
Cross  Section   Books. 
Cross  Section  Tablets. 
Daily   Journals. 
Desk   Blotting   Pads. 
Diaries — Standard . 
Dockets. 
Drafts. 
Drawing  Pads. 

Druggists'  Prescrip.  B'ks. Due  Ledgers. 
Dup.    &    Trip.    Note    &    Let. 
Heads. 

Dup.   &  Trip  Order  Books. 
Dup.   Bill   Heads. 
Dup.   Receipt  Books. 
Dup.   Scale   Books. 

Dup.  Teleg'h  Blanks. Empire  Note  Books. 
Empire   Order  Books. 

Einp.    Sep.    L'f    Price    B'ks. 
Engagement   Books. 

Engineers'    Cross    Sec.    B'ks. 
Engineers'    Field    Books. Eureka  Memo.   Books. 
Expense    Books. 

Ext.   Fine  Ad.    &  Visit  B'ks 
Fairbanks'   Scale  Books. 
Family   Expetise  Records. 

Bills    Payable    &   Rec.    B'ks. 
Blank  B'ks— See  Folio   B'ks. 
Book-keeping    Blanks. 
Books  of  All  Kinds  to   Order. 
Business  Blanks. 

Butchers'    Order    Blanks. 
Butchers'   Pass   Books. 
Buyers'    Price   Books — Reg. 
Buyers'   Price  B'ks.   L'se  L'f 
C.6.D.    Exp.    Rec'pt    B'ks. Carman's   Books. 
Cash    Account    Books. 

Cash    Books— Printed    Head. 
Cash   Sales  Books. 
Check    Books. 
Collection    Books. 
Columnar  Books. 
Combination  Cash  &  Ledger 

Field   Books. 
Figuring  Books   &  Pads. 
Fine  Memorandum  Books. 
Flap    Memorandum   Books 
Flat  Back  Invoice  Books. 
Flat    Opening    Blank    Books. 

Folio   B'ks    of    every  conceiv- 
able  size,  binding  &  ruling. 

Foolscap    Tablets. 
General   Pass  Books. 

Grocers'    Store   Order    B'ks. 
Grocers'  Pass  Books. 

Hinsdill's   Pat.    Sc't'ch   P'ds 
Hotel  Registers. 
Herbariums. 
Icemen's   Books. 
Indexed    Thru      Blank    Book 

(all   sizes). 

Indexed  Thru  Memo.  B'ks. 
Indexes  for   Ledgers. 

Indexes — Shepherd's     Printed Position. 

Indexing  Special  B'ks. Insurance    Registers. 
Invoice   Books. 
Invoice    Books— Flat   Back. 
Invoice    Copying    Books. 
Invoice  Records. 
Journal   Paper. 

Key  Index. 
Law  Registers. 
Ledger   Paper. 
Legal   Pads   &   Tablets. 
Letter  Copying   Books. 
Letter  Copying  Paper. 
Log   Tally   Books. 
Loose   Leaf   Ledgers. 
Loose   Leaf   Price   Books. 
L'se   L'f   Stud.   Note   B'ks. 
Lumber  Books. 

Manifold  Books— all  kinds. 
Memo.  B'ks,  allsiz-s  &  styles. 
Memo.  B'ks — Indexed. 

Mdse.   Order  B'ks   Dup. 
Mdse.  Order  B'ks  with  Stub 
Milk   Books. 
Miller's  Com.   Sense  Ind. 
Miniature    Blank    Books. 
Minute   Books. 
Money    Receipt    Books. 

Money    Receipt    B'ks — Dup. Notes. 
Oblong  Folio  and  Quarto 

Blank   Books. 
Oblong   Memo.    Books. 
Order    Books. 

Package    Receipt    B'ks.    Reg. and   Duplicating. 
Pass   Books. 

Pencil   Books. 
Perpetual    Diary. 
Pocket  Ledgers. 

Popular  Memorandum  B'ks Quadrille  Ruled  Pads. 
Quadrille  Ruled  Tablets. 
Receipts. 
Receipt  B'ks— Duplicating. 

Receiv.  &  Disch'ing  B'ks. 
Record  Paper. 

Reference   Files. 
Remittance    Blanks — Dup. 
Renewable  Memorandums. 
Rent  Receipt  Books. 

Rent  Receipt  Books— Dup. 
Reporters'    Note   Books. 
Roll    Books. 
Ruled   D.E.    Ledger   Paper. 
Ruled    Jour.    Paper,   2   cols. 
Ruled    Jour.    Paper,    3    cols. 
Salesmen's  Dup.  or  Trip. 

Order   Books. 
Scale   B'ks.   Reg.    &  Dup. 
School  Writing  Books. 
Scrap   Books. 

Scratch   Pads— Hinsdill's. Separate    Leaf   Ledgers. 

Separate    Leaf   Price   B'ks. Shepherd's    Pr't'd   Pos.    Ind 

Shippers'    Records. Shipping  Receipt  Books  in 
Triplicate   Form. 

Shopping   List   Books. 
Standard    Diaries. 

Standard   Rev.   Note.  B'ks. Statement    Tablets. 

Stenographers'    Books. Stock   Books  for  Mdse. 
Stock  Ledgers. 
Stock  Transfer  Books. 

Stockholders'    Lists. 
Students'  Note  Books. 
Suspense   Ledgers. 
Scratch    Books    &   Pads. 
Tabulating  Tablets. 
Tally  Books. 
Telegraph  Blanks,  Duplicat- ing and  Triplicating. 
Time  Books. 
Travellers'   Expense  B'ks. 
Trial  Bal.   B'ks  &  Paper. 
University  Note  Books. 
Universal    Order   Books. 

Vest  Pocket  Memo.  B'ks. Visiting   Lists. 
Warrants    on    Treasurer. 
Waybill   Copying   Books. 
Wedding   Lists. 
Weighers'    Scale   Books. 

OOSE  LEAF  DEVICES 
are   more  and  more  important  in  the 
line  of  every  Stationer. 

Send  for  catalogue  if  you  have  not 
received  it. 

BOORUM  &  PEASE  COMPANY 
HOME  OFFICES: 

Bridge,    Front    and     York 
Brooklyn,      N.Y. 

FACTORY : 

Brooklyn,      N.Y. 

Sts. 

SALESROOMS: 

109-111  Leonard  St..  New  York. 
220  Devonshire  St..   Boston. 
Republic   Building,  State  and 

Adams  Sts..  Chicago. 

SPECIAL The    best  offer    in  Blank  Books  is  a   Frey   Patent   Flat    Opening     Book- 
bound  in  full  sheep  ends  and  bands  with  Byron  Weston's  Paper. 
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being  stored  here  for  quick  use.  and  in  a  convenient  man- 
ner for  distribution  to  the  various  other  departments  as 

soon  as  needed. 

The  genera]  laboratory — perhaps  the  most  important 

department  of  the  company's  business — is  situated  on  the 
third  floor,  the  chemist  in  charge  being  Mr.  Mertens,  who 
has  been  in  the  service  of  the  company  for  thirty-five 
years.  On  this  floor  is  also  located  the  paste  room,  a 

spacious  department  for  the  making-  up  of  library  paste 
in  all  sizes  from  V/z  ounce  tubes  to  gallon  jars.  A  unique 
feature  on  this  floor  is  the  cork  room,  where  bins  are 

arranged  containing  the  different  sized  corks  used,  these 
bins  being  filled  from  the  floor  above. 

An  interesting  department  of  the  business  is  located 
on  the  second  floor,  where  the  labeling  and  packing  i? 
done.     Here  is  to  be  seen  some  of  the  most  modern  and 

L.    E.    WILLIAMSON.  Sales  Manager. 

up-to-date  machinery  ever  devised  for  this  purpose,  a 
great  deal  of  the  equipment  being  especially  constructed 
for  the  particular  requirements  of  the  company.  By  the 
use  of  this  machinery  fifty  bottles  of  ink  can  be  filled  and 
corked  a  minute.  A  stroke  of  a  foot  lever  accomplishes 
the  filling  of  six  bottles  of  ink.  These  machines  are  piped 
from  auxiliary  ink  vats  which  are  fed  from  the  main 
vat  floor.  The  variety  and  quantity  of  labels  used  may 
be  estimated  from  the  fact  that  one-third  of  the  entire 
second  floor  is  used  for  the  storage  of  labels  alone. 

The  general  offices,  stock  room,  and  the  immense  ship- 
ping room  of  the  company  are  located  on  the  main  floor. 

Here  in  light  and  roomy  offices  are  the  recounting  and 

cashier's  departments  and  a  large  modern  sample  and 
salesroom  dn  which  is  situated  the  sales  manager's  depart- 

ment as  well  as  various  salesmen's  desks.  Here  also  is 
the  private  office  of  the  president,  J.  W.  R.  Merckle,  his 
apartments  leading  from  those  of  Mr.  Williamson.  A 
most  interesting  feature  seen  on  this  floor  is  the  giant 

showcase  made  by  this  company  for  the  Centennial  Ex- 
hibit in  Philadelphia  in  1870.  al   a  cost  of  $2,500. 

Thp  founder  of  the  Thaddeus  Davids  Co..  Thaddeus 

Davids,  retired  in  the  early  eighties,  the  management 
being  succeeded  by  his  son.  David  F.  Davids,  who  retained 

until  his  death,  in  1904,  when  Edwin  W.  Davids  assumed 
charge.  Upon  his  death,  about  two  years  ago,  J.  W.  R. 

Merckle  became  president.  Mr.  Merckle 's  broad  training 
in  this  field  since  he  was  fourteen  years  of  age,  the  time- 
when  he  entered  the  company's  employ,  equips  him  ad- 

mirably for  the  position  he  now  holds,  as  president  of 
the  company.  Mr.  Merckle  has  scores  of  personal  friends 

in  all  sections  of  the  country,  especially  among  the  lead- 
ing stationers  and  business  equipment  dealers,  whose  con- 

fidence and  friendship  he  has  won  by  his  personality  and 

by  the  high  ideals  he  has  always  observed  in  all  'business 
transactions  with  the  trade. 

Another  prominent  official  of  this  company  whose 
name  is  familiar  to  the  trade  is  L.  E.  Williamson,  sales 

manager,  who  has  been  in  the  ink  business  all  his  life,  and 

associated  with  the  Davids  Co.  for  twenty-five  years.  Mr. 
Williamson  is  prominent  in  social  and  club  life  in  Brook- 

lyn, and  also  has  a  broad  acquaintance  among-  the  trade. 
It  is  due  to  a  large  extent  to  his  excellent  executive  abil- 

ity that  the  company  has  developed  such  a  strong  organ- 
isation and  that  its  products  are  known  in  every  country 

of  the  globe.  Mr.  Williamson  is  personally  popular  with 
the  trade  and  has  scores  of  friends  in  all  cities  of  the 
country. 

The  company  was  incorporated  some  twenty-seven 
years  ago,  and  still  has  as  one  of  its  executive  staff  a 

member  of  the  Davids  family,  L.  A.  Davids  being  treas- 
urer of  the  organization. 

Throughout  its  career  the  growth  of  the  Thaddeus 
Davids  organization  has  been  steady  and  sure,  building 
upon  a  sterling  reputation  for  quality  of  goods  instead  of 
attempting  to  attract  trade  by  flamboyant  advertising 
methods.  From  a  local  business  of  small  dimensions,  its 
products  have  gradually  found  their  way  to  all  parts  of 
the  continent  and  to  foreign  countries,  and  wherever 
quality  is  demanded  in  inks,  mucilages,  sealing  wax  and 

pastes  the  Davids  products  are  on  sale.  The  Davids  trade- 

mark on  a  hot  tie  of  ink.  a  jar  of  paste,  or  a,  -bottle  of 
mucilage  means  quality  at   moderate  prices. 

LITTLE,  BROWN  &  CO.'S  HOLIDAY  BOOKS. 
Little,  Brown  &  Co.,  Boston,  recently  issued  their 

1910  holiday  book  catalogue  in  colors  containing  sum- 
maries and  illustrations  of  a  great  many  of  their  season- 

able and  Christmas  books  for  young  people  and  grown-ups. 

Some  of  this  company's  most  recently  published  books 
are  ".  Maud  Howe's  "Sicily  in  Shadow  and  in  Sun,"  con- 

taining an  account  of  the  Red  Cross  work  after  the  de- 

structive earthquake  at  Messina  ;  "Romantic  Days  in 
Old  Boston,"  by  Mary  Caroline  Crawford  ;  "The  Man  and 
the  Dragon,"  by  Alexander  Otis  ;  and  "Martin  Hyde,  the 
Duke's  Messenger,"  by  John  Masefield,  a  story  of  Mon- 

mouth's  Rebellion. 
The  company  have  also  reprinted  for  holiday  sale 

Eliza  Calvert  Hall's  "Aunt  Jane  of  Kentucky."  They  an- 
nounce as  well  a  third  large  printing  of  "Flamsted  Ouar- 

ries,"  Mary  E.  Waller's  new  novel  of  love  and  sacrifice, 
which  has  proved  one  of  the  best  sellers  this  fall.  Early 

in  mil  Little,  Brown  &  Co.  will  publish  "The  Capture  of 
Paul  Beck,"  by  McDonnell  Bodkin,  who  has  written  two 
detective  stories  about  this  character  already.  In  this 

new  story  a  woman  detective  figures  as  ane  of  the  prin- 

cipals. 

The  Canadian  Century,  of  Montreal,  has  taken  over 
Canadian  Life  and  Resources,  of  the  same  city,  and  the 
two  have  combined.  Archie  P.  McKishnie.  formerly  of 
the  Toronto  World,  has  taken  editorial  charge  of  the 
Canadian   Century. 
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A  Great  Selling  Team. 

Buyers  must  be  moved  through  sev- 
eral steps  to  be  brought  to  the  buy- 

ing point. 
They  must  have  their  attention 

attracted  to  the  article.  They 
must  have  their  interest  in  it 

awakened.  They  must  be  informed  as 
to  its  nature,  utility  and  merits. 
They  must  be  convinced  of  its  value. 

They  must  be  moved  to  action— to 
closing. 

Good  salesmen  and  good  trade-paper 
advertising  make  a  great  team  to 
carry  the  buyer  through  these  several 
stages  to  the  buying  point.  Alone, 
the  salesman  is  at  a  disadvantage. 

*  •    * 

The  Lighter  Side  of  Business. 

A  gushing  young  lady  entered  an  of- 
fice equipment  store  and  addressed  the 

handsome  male  clerk  who  advanced  to 
meet  her. 

"What  has  become  of  those  lovely 
side-boards  you  had  when  I  was  last 

here  ?" 
"I  shaved  'em  off,  lady,"  smirked 

the  clerk. 
*  »    * 

Pa  Smith  threw  down  his  news- 

paper in  disgust.  "It's  shameful,'' 
he  exclaimed,  "the  way  these  'ere  col- 

leges waste  money  on  furniture  ! 

'Ere's  an  account  of  somebody  giving 
Harvard  forty  thousand  dollars  for  a 

new  chair." *  »    ■ 

Customer— Have  you  the  papers  for 
a  week  back  1 

Newsboy — Fer  a  weak  back  ?  You 

don't  want  papers  ;  yer  wants  a  por- 
ous plaster. 

A  western  bookseller  wrote  to  a 
house  in  Toronto  asking  that  a  dozen 

copies  of  Canon  Farrar's  "Seekers 
After  God"  be  shipped  to  him  at 
once. 

Within  two  days  he  received  this  re- 
ply by  telegraph  : 

"No  seekers  after  God  in  Toronto 

or  Montreal.    Try  Winnipeg." 

When  charged  with  being  drunk  and 
disorderly  and  asked  what  he  had  to 

say  for  himself  the  prisoner  gazed  pen- 
sively at  the  magistrate,  smoothed 

down  a  remnant  of  gray  hair,  and 
said  : 

"Your  honor,  man's  inhumanity  to 
man  makes  countless  thousands 

mourn.  I'm  not  as  debased  as  Swift, 
as  profligate  as  Byron,  as  dissipated 

as  Poe,  as  debauched  as   " 
"That  will  do  !"  thundered  the  ma- 

gistrate. "Ten  days  !  And,  officer, 
take  a  list  of  those  names  and  run 

'em  in.  They're  as  bad  a  lot  as  he 

is  !" 

New  Year  Magazine. 

The  Red  Book  Magazine  for  Janu- 
ary will  contain  as  its  leading  liter- 

ary feature,  George  Bernard  Shaw's 
latest  play,  "The  Dark  Lgdy  of  the 
Sonnets,"  in  which  Shaw  introduces 

latest  play,  "The  Dark  Lady  of  the 
gend,  Shakespeare  himself,  and  Queen 
Elizabeth.  Further  contributors  to 
the  same  issue  are,  among  others, 
Seumas  MacManus,  Elliott  Flower, 

H.  B.  Marriott-Watson,  James  Oliver 
Curwood,  Lucille  Baldwin,  Van  Slyke, 

Emerson  Taylor,  Horace  Hazeltine, 
and  Newton  A.   Fuessle. 

Standard 
Commercial  Works 

The  Topaz  Pencil 
As  good   as   any   at   any   price. 
Better  than  any  at  the  same  price. 

HB,    H»    with    rubber    tips, 

HB,H,  2H,3H,4H,B,  2B 
without  rubbers. 

INDELIBLE  COPYING 
Medium  and  Hard. 

Write  for  Samples  to 

Warwick  Bros  &  Rutter,  Limited 
Wholesale  Stationers,  TORONTO. 

PAYSUN'b   INDfcLlBLL    INK 

irade  supplied  'by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Diploma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 

tion, Montreal.  1897 

THE 

MERCHANTS  MERCANTILE    CO. 
260  St.  James  St.,  Montreal 

Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and    reliable  in- 

formation to  date.     Every  modern  facility  for  the 
collection  of  claims.  Tel.   Ma.'n  1985 

HOTEL   DIRECTORY. 

THE GRAND UNION 
The  most  popular  hotel  in 

OTTAWA,    ONT. 

JAMES  K. 
PAISLEY, 

Proprietor 

HALIFAX   HOTEL 
HALIFAX,  N.S. 

ACCOUNTANTS    AND    AUDITORS. 

CANADIAN    CUSTOMS     TARIFF 
HAND  BOOK. 

Enlarged   and   revised    to   date, Price,  $1.00 

MATTE'S  INTEREST  TABLES 

at  4  to  10  per  cent   Price,  $3.00 

MATTE'S  INTEREST  TABLES 
at  3  per  cent   Price,  $3.00 

HUGHES'   INTEREST  TABLES 
and  book  of  days  combined  at  3  to 
8   Per   cent   priCe(    $5.00 

HUGHES'  SUPPLEMENTARY  IN- TEREST TABLES 
Price,  $2.00 

HUGHES'  INTEREST  TABLES 
at  6  and  7  per  cent.,  on  folded  card Price,  $1.00 

HUGHES'    SAVINGS    BANK    IN- TEREST TABLES. 

at   2i,   3   or  3J   per  cent.,   each   on separate    card      Price,    $1.00 

BUCHAN'S         STERLING        EX- CHANGE TABLES. 
Price,  $4.00 

BUCHAN'S   STERLING  EQUIVA- 
LENTS AND  EXCHANGE 
TABLES. 

Price,   $4.00 

BUCHAN'S  PAR  OF  EXCHANGE 
(Canadian) 

Mounted  on  card     Price,  35c. 

IMPORT  COSTS. 

A  new  Advance  Table  ..Price,  $1.50 

THE  IMPORTER'S  GUIDE. 
Advance  Tables     Price,  75c. 

A  complete  catalogue  of  all   the  above  publication 
sent  free  upon  application. 

Morton,  Phillips  &  Go. 
PUBLISHERS 

1 1  5  and  1 1  7  Notre  Dame  St  West.  MONTREAL 

JENKINS  &  HAHDY 
Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents. 
15J  Toronto  St.  52  Can.  Life  Bldg. 

Toronto    Montreal 
N  B.-The  BROWN  BROS.,  Ltd,  Toronto,  carry 

a  full  line  of  our  publications. 
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MARSH  RUBBER  FINGER  PADS 
There  is  much  satisfaction  to  be  obtained  from  an  article  which  affords  Con- 

venience, Cleanliness  and  Sanitary  Insurance  to  an  Office  man.  Cashier, 
Letter    Sorter,    Press    Feeder,  or   persons 

Rapidly 

Handling 

Paper 
of  any 

kind. 

They  fulfill  the  purpose  they  are  intended  for  without    being    moistened    at  the    lips   or 
sponge  cup, therefore  prevent  transmission  of  germs  to  the  mouth. 

SAM'PLES  FREE  upon  application  to 

MARSH    RUBBER    FINGER    PAD    CO. 
Canadian  Agent.         -  -  171  Mutual  Street,  Toronto,  Ont. 

HAVE  YOU  TRIED 
THIS 
ONE 

w ESTERN Incorporated 

1851 

ASSURANCE 
COMPANY 

FIRE 

AND 

MARINE 

HEAD  OFFICE,    TORONTO,  ONT. 

Assets  over    -    -    -    -  $3,570,000 

Income  for  1906,  over    3,609,000 

HON.  GEO.  A.  COX,  President 

W.  R.  BROCK,  Vice-President 
W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 

HEATH'S Supplied    by   leading   Wholesale 
Houses  in   Toronto  and   Montreal. 

London  (Engr.)  Export  Agency  : 

8  St.  Bride  St.,  London,  E.C. 
0278  TELEPHONE  PEN.  Reg.  In  Canada 

The 

REG: IN  CANADA 

British  America  Assurance  Company 
A.D.   1833 

FIRE  A  MARINE 

Head  Office,  Toronto 
BOARD  OF  DIRECTORS 

Hon.  Geo  A.  Cox,  President  V.  R.  Brock,  Vice-President 
Robert  Blckerdlke,  M.P.,  W.  B.  Melkle,   E.  W   Cox.  Geo.  A.  Morrow, 

D.  B.  Htnnt,  Augustus  Myers,  John  Hoskin,  K.C.LL.D. 
Prederlo  Nlebolls,  Alex.  Lsird,  James  Kerr  Osborne,  Z.  A.  Lssh,  K.C. 

Sir  Henry  M.  Pellstt,  E.  R.  Wood. 

W.  B.  Melkle,  General  Manager/  P.  H.  Sim*.  Secretary 

CAPITAL        -  ....  $1,400,000.00 
ASSETS   2,192,753.85 
LOSSES  PAID  SINCE  ORGANIZATION      29.833.820.96 
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Macniven  6&  Cameron 
Limited 

Steel,  Gold  and  Fountain 
Pen  Makers  to  the  Trade 

invite  enquiries  from  Canadian  Stationers 
for  samples  and  prices  of  their  manufac- 

tures. Their  list  includes  the  Waverley, 
Pickwick,  Owl  and  other  steel  pens,  Wav- 

erley and  other  Fountain  Pens  at  various 
prices,  and  they  are  large  makers  of 
imprint  Steel  and  Fountain  Pens  to  the 
Trade. 

Waverley  Works 
EDINBURGH 

Pen  Factory 
BIRMINGHAM 

V\VV\VVV1VVVVVVVVVVVVVVVVV\'VVVVV  w^v%^^/vw^wv*^^^w  * 

A  Modern 
Device 

The    Acme    No.   2    Binder 

This  is  a  machine  that  drives  a  flat 
staple  that  holds.  It  penetrates  the 
thickest  and  toughest  paper  and  will 
not  tear  the  thinnest.  Easy  and  con- 

venient to  work  and  will  not  get  out 
ot  order,  because  it  is  simply  made. 

The  price  is  moderate  and  is  one  oi 
the  least  inducements  that  will  sell 
it  to  the  busy  office  worker. 

Ask  your  jobbing  house  about  it. 

Acme    Staple   Company,    Limited 
112  North  Ninth  St.        :        =        :        :       Camden.  N.J.,  U.S.A. 

u 

ROB  ROY" 
PENS 

Sold  by 

All  Stationers 

in  6d.,  1  /-  and 

Gross  Boxes 

HINKS,  WELLS  &  CO, 

This 
series  of  Pens 

is  made  of  the 
same  material,  by  the 

same  tools,  by  the  same 

process  and  at  the  same 

works  as  the  series  of  '  Waver- ley' Pens  which  Hinks.Wells  &. 
Co.  have  for  30  years  and  upwards 

(prior  to  Sept.,   1901),  manufactured  for 
and  supplied  to  the  Proprietors  thereof. 

BIRMINGHAM,  ENGLAND J 

SPENCERIAN 
STEEL  PENS. 

The  Standard  Brand  in  United  States  for 

over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and  correspondents  as 

THE  BEST 
Works  s  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors i  Spencerian  Pen  Co.,  New  York 
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Condensed    or    "Want"    Advertisements 
BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  books 

it  the  problem  of  many  a  bookseller.  Try  an  adver- 
tisement under  this  heading' 

AUTHORS,    WHO    PUBLISH    THEIR    OWN 
books    will    find    the    BOOKSELLER    AND 
STATIONER  a  good  medium  through  which 

to  Interest  the  trade  in  their  publications. 

MISCELLANEOUS 

BOOKS  IN  FOREIGN  LANGUAGES 

LEMCKE  &  BUECHNER,  30  West  27th  St., 
New  York.     (All  foreign  books.)        (12-10) 

LEMCKE  &  BUECHNER,  30  West  27th  St., 
New  York.  Best  facilities  for  supplying  books 
In  all  languages. 

BOOK  PLATES  (EX  LIBRIS) 

ROBERT  SNEIDER  CO.,  55  Fulton  St.,  corner 
Cliff,  New   York.     Designers   and   engravers 
of  book  plates  (ex  libris)  heraldic  and  mono- 
gram dies,  pearl   inlaid  stamping,   for   stationery. 

AGENCIES  WANTED 

AGENCIES  WANTED— Travelerwith  good  con- 
nection in  the   drug  and   stationary   trade   of 

Winnipeg  would  like  to  represent  a  few  good 
houseson  commission.    L.,  Box  1965,  Post  Office, 
Winnipeg. 

INFORMATION  WANTED. 

THE  EDITOR  OF  THE   BOOKSELLER   AND 
Stationer  desires  to  be  kept  posted  on  the  pub- 

lication of  all  new  books  and  magazines  in  the 
Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    him    of    any  omissions   from  the 
lists  published  each  month. 

MISCELLANEOUS 

A  BOOK-KEEPING  STAFF  IN  ITSELF,  doing 
the  work  with   machine  precision   and  accu- 

racy, the  National  Cash  Register.    Write  for 
demonstration  literature.    National  Cash  Register 
Co.,  285  Yonge  St     Toronto. 

ACCURATE  COST  KEEPING  IS  EASY  if 
you  have  a  Dey  Cost  Keeper.  It  automatical- 

ly records  actual  time  spent  on  each  operation 
down  to  the  decimal  fraction  of  an  hour.  Several 
operations  of  jobs  can  be  recorded  on  one  card. 
For  small  firms  we  recommend  this  as  an  excel- 

lent combination— employees'  time  register  and 
cost  keeper.  Whether  you  employ  a  few  or  hun- 

dreds of  hands,  we  can  supply  you  with  a  machine 
suited  to  your  requirements.  Write  for  catalog. 
International  Time  Recording  Company  of  Can- 

ada, Ltd.  Office  and  factory,  20  Alice  Street, 
Toronto. 

BY  paying  a  small  amount  each  month  you  can 
buy  a  first-class  rebuilt  Typewriter  from  us  at 
bargain  prices.  Stock-taking  is  only  a  month 

away.  We  do  not  want  to  carry  any  of  these 
machines  over.  Wecangiveyou  any  make  The 
Monarch  Typewriter  Co.,  Ltd.,  98  King  St.  West, 
Toronto. 

BUSINESS  MEN,  professional  men,  merchants 
and  church  workers,  find  innumerable  uses 
for  Fulton  Sign  and  Price  Markers.  The 

Fulton  Rubber  Type  Company  of  Elizabeth,  N.J., 
are  makers  of  Ink  Pads,  Daters  and  Business 
Outfits  of  high  quality.  Sold  by  all  stationers. 
A.  R.  MacDougall  &  Co.,  Toronto,  Canadian 
Agents. 

COPELAND-CHATTERSONSYSTEMS-Short, 
simple.     Adapted  to  all   classes  of  business. 
Copeland-Chatterson-Crain,    Ltd.,     Toronto 

and  Ottawa.  (tf) 

OUNTER   CHECK   BOOKS-Write   us  to-day 
for  samples.     We  are    manufacturers   of   the 
famous  Surety  Non-Smutdupllcating  and  trip- 

licating Counter  Check  Books,  and  single  Carbon 
Pads    in    all    varieties.     Dominion    Register   Co., 
Ltd.,  Toronto 

DOUBLE  your  floor  space.  An  Otis-Fensom 
hand-power  elevator  will  double  your  floor 

space,  enable  you  to  use  that  upper  floor  either  as 
stock  room  or  as  extra  selling  space,  at  the  same 
time  increasing  space  on  your  ground  floor.  Costs 

only  $70.  Write  for  catalogue  "B."  The  Otis- Fensom  Elevator  Co.,  Traders  Bank  Building, 
Toronto.  (tf) 

ELLIOTT-FISHER     Standard      Writing-Adding 
Machines    make    toil    easier.      Elliott-Fisher 
Limited,  513  No.  83  Craig  St.  W.,  Montreal, 

and  Room  314,  Stair  Building,  Toronto.         (tf) 

EGRY  BUSINESS  SYSTEMS  are  devised  to 
suit  every  department  of  every  business. 
They  are  labor  and  time  savers.  Produce  re- 

sults up  to  the  requirements  of  merchants  and 
manufacturers.  Inquire  from  our  nearest  office. 
Egry  Register  Co.  Dayton.  Ohio;  123  Bay  St., 
Toronto;  258>i  Portage  Ave.,  Winnipeg;  308 
Richards  St.,  Vancouver.  (tf) 

ERRORS  AVOIDED,  LABOR  SAVED  -  Using the  Shouperior  Autographic  Register.  Three 
copies  Issued  at  one  writing.  1st,  Invoice; 

2nd  DellveryTicket;  3rd,  Charge  Sheet,  perforat- 
ed for  filing.  No  handling  of  carbons.  High 

grade  printing  and  next  invoices.  Make  full  in- 
quiry. Autographic  Register  Co.,  191-193-195 

Dorchester  St.  East,  Montreal.  (tf) 

FIRE  INSURANCE.    Insure  in    the   Hartford. 
Agencies  everywhere  in  Canada. 

FOR  FILING  PAPERS,  LETTERS  and  Vouch- ers, fastening  bulky  envelopes  or  backing 
statements  the  ACME  No.  2  Binder  is  indis- 

pensable in  every  store.  Penetrates  the  thickest 
paper  and  perforates  and1)inds  in  one  operation. 
For  sale  by  all  stationers.  A.  R.  MacDougall  & 
Co.,  Canadian  Agents,  Toronto. 

GET  THE  BUSINESS;  INCREASE  YOUR 
SALES.  Use  Multigraph  Typewritten  Letters. 
The  Multigraph  does  absolutely  every  form  of 

printing.  Saves  you  25  p  c.  to  75  p.c.  of  your 
printing  bill.  Multigraph  your  office  forms, 
letterheads,  circular  letters.  Write  us.  American 
Multigraph  Sales  Co.,  Ltd.,   129  Bay  St.,  Toronto. 

I NDISPINSABLE  in  office,  store,  home— Cana- 
dian Almanac,  1911— a  National  Directory. 

Complete  classified  information  on  every  sub- 
ject of  Dominion  Interest.  Full  postage,  customs, 

banking,  insurance,  legal,  educational,  news- 
paper, army,  clerical,  governmental,  particulars 

of  leading  institutionsand  societies.  Papercovers, 
60c;  cloth.  leather  back,  75c.  All  stationers,  or 
sent  postpaid  on  receipt  of  price  by  The  Copp, 
Clark  Co..  Ltd.,  Toronto. 

IF  you  have  been  afflicted  with  one  of  those  foun- 
tain pens  that  won't  write  when  you  want  it  to, 

or  leaks  when  you  don't  want  It  to,  give  it  away 
to  one  of  your  poor  relations  and  buy  a  Moore 
Non-Leakable  Fountain  Pen  and  vouwillbe  happy. 
Consult  your  stationer.  W.  J.  Gage  &  Company, 
Toronto, sole  agents  for  Canada. 

<r»^,-  buys  the  best  duplicating  machine  on  the 
J)7k  market.  ACME  will  print  anything  a  job 

'  "  printer  can  do.  Complete  outfit:  Acme 
Duplicating  Machine,  one  tubularstand  fitted  with 
type  cases,  compartments  plainly  lettered  and 
arranged  like  universal  keyboard  of  the  standard 
make  of  typewriters,  one  drawer  for  accessories 
and  forms,  20  lb.  font  of  typewriter  type,  one 
chase,  one  Acme  ribbon  any  color  with  typewriter 
ribbon  to  match,  one  pair  tweezers,  two  quoins, 
one  key,  one  oil  can  and  one  set  of  reglets.  Sold 
with  a  guarantee.  Acme  Duplicator  Co.,  Balti- 

more, Md.,  U.S.A.  (tf) 

ARTICLES  FOR  SALE 

CASH  REGISTER,  stylish,  nickel-plated    detail adder.     Registers  one  cent  to  twenty    dollars. 
5  year  guarantee.     For  quick  sale,  $50.     Par- 

ticulars R.  O.  SMITH  CO.,  Orillia,  Ontario. 

STORE  TO  RENT 

WANTED— A  good  stationer,  or  stationer  and jeweler,  to  rent  a  store  that  has  been  used  as 
a  stationery  and  jewelery  store  for  20  years. 

The  building  is  brick,  plate  front,  size  20  x  90, 
electric  lighted,  heated  with  hot  water  and  hot  air. 
The  best  stand  in  a  good  town  in  the  County  of 
Perth.  Possession  February  1st,  1911.  If  you 
are  a  Methodist  you  will  find  this  a  great  proposi- 

tion. Box  246,  BOOKSELLER  AND  STA- 
TIONER, Toronto. 

MISCELLANEOUS 

tTAY'S  FURNITURE  CATALOGUE  No.  306 
"■  contains  160  pages  of  fine  half-tone  en- 

gravings of  newest  designs  in  carpets,  rugs, 
furniture,  draperies,  wall  papers  and  pottery 
with  cash  prices.  Write  for  a  copy— It's  free. 
John  Kay  Co.,  Ltd.,  36  King  St.  West,  Toronto. 

MODERN  FIREPROOF  CONSTRUCTION. Our  system  of  reinforced  concrete  work,  as 
successfully  used  in  many  of  Canada's  larg- 

est buildings,  give  better  results  at  lower  cost. 
"  Astrong  statement,"  you  will  say.  Write  us  and 
let  us  prove  our  claims.  That's  fair.  Leach  Con- 

crete Co.,  Ltd.,  100  King  St.  West,  Toronto,      (tf) 

THE  "KALAMAZOO"  LOOSE  LEAF  BINDER is  the  only  binder  that  will  hold  just  as  many 
sheets  as  you  actually  require  and  no  more. 

The  back  is  flexible,  writing  surface  flat,  align- 
ment perfect.  No  exposed  metal  parts  or  compli- 
cated mechanism.  Write  for  booklet.  Warwick 

Bros.  &  Rutter,  Ltd.,  King  and   Spadina,  Toronto. 

THE  METAL  REQUIRED  IN  A  MODERN CONCRETE  BUILDING.  Our  special 
facilities  enable  us  to  produce  at  minimum 

cost,  Concrete  Reinforcements,  Fenestra  Steel 
Sash,  Automatic  Fire  Shutters  and  Steelcrete 
Metal  Lath.  Complete  stock;  quick  delivery. 
Before  deciding  write  us  for  catalogue  and  prices. 
Expanded  Metal  and  Flreprooflng  Co.,  Ltd., 
Fraser  Ave.,  Toronto.  (tf) 

w AREHOUSE  AND  FACTORY  HEATING Systems.  Taylor-Forbes  Company,  Ltd. 
Supplied  by  the  trade  throughout  Canada. 

WHY  IMPORT  Loose-Leaf  Binders  and  Metal 
Parts  when  you  can  buy  '■  Systems   Quality" from  us?     We  make  the  best  binders  In  the 

world;  make  them   to  match,    too.     Ours   are   the 
Canadian    Loose-Leaf  Standards.     Business  Sys- 

tems Limited,  Manufacturing  Stationers,  Toronto. 
(tf) 

Try   a   condensed    ad. 

in  this  paper. 
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"MADE   IN   CANADA" 

OUR  REVISED 
CATALOGUE 

should  interest  every  printer, 
lithographer  and  paper  dealer 
in  Canada.  Your  daily  de- 

mands for  Bond  and  Ledger 
papers  can  be  increased  by 
your  having  a  full  knowledge 
of  the  many  kinds  of  paper 
we  manufacture  and  which 
we  fully  describe  in  our  new 
catalogue.  Get  in  touch  with 
our  papers.  There  is  good 
profit  for  you  in   every  sale. 

The  ROLLAND 
PAPER  CO., Limited 

General  ORi  :es 

Montreal,  Que. 

Mills  at 

St.  Jerome,  Que. 

$3.00 will  enable  you  to  get  highly 
desirable  information  on  any 
investment  possibility  through 

The  Financial  Post 
of  Toronto,  Canada 

The  Post  has  proved  its  inde- 
pendence and  reliability  by  ex- 

posing in  its  columns  unsafe  . 
and  "fake"  promotions.  Our 
subscribers  are  thus  forewarn- 

ed and  at  the  same  time  have 

access  to  advice  of  a  more  priv- 
ate nature  from  our  "Informa- 

tion Bureau,"  which  is  highly 
regarded  by  those  using  it 

Let  us  help  ou. 

Send  for  a  sample  copy  to  The  financial  Post, 
Montreal,  Toronto  or  Winnipeg. 
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Blottings  for  Your 
Particular  Customers! 

The  Stationer  who  is  handling  our  full  line  of  Blottings  is  ready  to  meet 

every  requirement  of  his  trade. 

Our  line  is  noted  for  its  remarkable  absorbent  quality  and  durability 

Our  'Half-tone'  Blotting   is    specially  suited    for    the  printing   of   'Ad- 

blotters.'     Some  of  the  Albemarle's  best  brands  are :— 

World 
The   Best   Blottiag  JVlade 

Reliance 
Unequalled  at   the  Price 

Hollywood 

Second    Only    to    '   VVorld  ' 

VIENNA  MOIRE 
and  DIRECTOIRE 

1  he   Leading   Jrancy  Blottings 

The  ALBEMARLE  PAPER  MFG.  CO. 
RICHMOND,  Va.,  U.S.A. 

3bu$p  &lans  Maga3ine 
CANADA'S      LEADING      NATIONAL      MONTHLY 

Important  Articles  in  January  Issue:  — 

The  Building  of  the  Bridge "The  Canadian  Navy" 
By  LEWIS  NIXON, 

who  is  probably  the  greatest  Shipbuilder  on  the 
continent  and  the  best  naval  authority  in  the 
world. 

Why — Protection  ? 

By  JAS.   MERRILL, 
A     Discussion    of    the    Tariff    from     the 

Manufacturers'     Standpoint. 

Describing  the  wonderful  achievement  of  bridge 
building  in  the  face  of  icebergs. 

The  Diary  of  a  Back-Bencher 
A  humorous  sketch,  showing  how  many  Members 

of  Parliament  earn  their  indemnity  fee. 

"The  Trail  of  '98" 

By  "SOURDOUGH"  SERVICE 

FULLY  RETURNABLE 

MacLEAN  PUBLISHING  COMPANY, 
143-149    University 
Ave.,  Toronto,  Ont. 
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HOLIDAY  GOODS 
"Sffle're  Ready  for  the  Final  Rush 

WHITE  and  COLORED  TISSUE. 

CREPE  PAPER,  plain  and  decorated. 

CHRISTMAS  PAPETERIES. 

Have  you  seen  our  $10.00  assortments? 

HOLLY  WRAPPING, 

adds  to  the  attractiveness  of  Gifts. 

GIFT  DRESSINGS. 

Tags,  Labels  and  Seals  in  5c.  and  10c.  pkgs. 

GUMMED  RIBBON. 

Quicker  and  more  effective  than  twine. 

CHRISTMAS  and  NEW  YEAR 

POST  CARDS  and  BOOKLETS. 

CHRISTMAS  FLAG  STRINGS, 
for  decorating. 

PARKER 
t\)6v£)  FOUNTAIN 

PENS. 

Prompt  Shipment  of  all  Letter,  Telegram  and  Telephone  Orders. 

Have  you  a  copy  of  our  Stationery  Catalogue  ? 

BUNT'IN,  GILLIES  &  CO.,   Hamilton 
Limited.       MONTREAL. 

The  keen  edge  of  quality  in  our 

goods  cuts  clear  through  the  in- 
feriority of  other  kinds  and  shows 

up  "our"  nicety. 

Competition  requires  that  a 

thing  //"good  must  be  notably  so. 
"Our  line"  is  the  embodiment 

of  ALL  that  is  distinctive  in 

Typewriter  Ribbons  and  Carbons 

MITTAG  &  VOLGER,  Inc. 
Manufacturers  for  the  Trade  Only 

Principal  Office  and  Factories,  PARK  RIDGE,  N.J.,  U.S.A. 
BRANCHES  : 

NEW  YORK,  N.Y.,  280  Broadway  CHICAGO,  ILL.,  200  Monroe  Street 
LONDON,  7  and  8  Dyers  Building,  Holborn,  E.C. 

AGENCIES  in   every  part  of  the  world— in  every  city  of  prominence. 











Brown  Bros-Ltd 
bookbinders, 

stationers.  etc. 

Toronto.      -      Cam. 




